SCTE Standards have driven consistency and commoditization of cable products/practices powering huge growth in
customers, revenue, and reliability. SCTE Standards Program has created and regularly updates more than 300 standards/
operational practices for every aspect of cable technology. Our Explorer initiative is spearheading cable’s progress in
telemedicine, aging in place, loT, and other areas on the 10G platform. Following is a brief snapshot of the program’s
operational/ business value.
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" Source: NCTA. Includes broadband, advertising, voice, and commercial services revenue, 1996-2019. S ‘ I E
2 Source: Canoe Ventures s

3 Source: NCTA a subsidiary of CableLabs®



