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Table 1Q75. Sample source

Base: All Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

218 64 80 - - - - - 74 - - - - - - - - - - - - - - - -
6% 24% 78% - - - - - 74% - - - - - - - - - - - - - - - - 

DEFGHJKLMNOPQRSTUVWXY BDEFGHJKLMNOPQRSTUVWXY BDEFGHJKLMNOPQRSTUVWXY

HPOL

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Novatris

2370 - - 63 26 45 38 53 - 75 108 548 52 76 176 69 73 298 49 190 82 80 64 68 137
71% - - 62% 48% 90% 76% 100% - 74% 86% 100% 100% 75% 100% 68% 56% 92% 49% 92% 81% 75% 51% 68% 78%

BCI BCI BCDEIJNPQSVWX BCEIQSW BCDEFGIJKNPQRSTUVWXY BCEIQSW BCDEIJNPQSVWX BCDEFGIJKNPQRSTUVWXY BCDEFGIJKNPQRSTUVWXY BCEIQSW BCDEFGIJKNPQRSTUVWXY BCEISW BCI BCDEGIJNPQSUVWXY BCI BCDEGIJNPQSUVWXY BCDEIPQSWX BCDEIQSW BCI BCEISW BCDEIQSW

Survey Router Federated

769 204 23 39 28 5 12 - 26 26 17 2 - 26 - 32 57 27 52 17 19 26 61 32 38
23% 76% 22% 38% 52% 10% 24% - 26% 26% 14% * - 25% - 32% 44% 8% 51% 8% 19% 25% 49% 32% 22%

CDEFGHIJKLMNOPQRSTUVWXY HLMORT CFHKLMORTUVY CFGHIJKLMNOPRTUVXY HLMO HLMORT FHKLMORT FHKLMORT HLMO FHKLMORT FHKLMORTU CFGHIJKLMNORTUVY HLMO CFGHIJKLMNOPRTUVXY HLMO HLMORT FHKLMORT CFGHIJKLMNOPRTUVXY FHKLMORTU HLMORT

Client supplied sample

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 2Q616. COUNTRY

Base: All Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

268 268 - - - - - - - - - - - - - - - - - - - - - - -
8% 100% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY

US

103 - 103 - - - - - - - - - - - - - - - - - - - - - -
3% - 100% - - - - - - - - - - - - - - - - - - - - - - 

BDEFGHIJKLMNOPQRSTUVWXY

CANADA

102 - - 102 - - - - - - - - - - - - - - - - - - - - -
3% - - 100% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIJKLMNOPQRSTUVWXY

MEXICO

54 - - - 54 - - - - - - - - - - - - - - - - - - - -
2% - - - 100% - - - - - - - - - - - - - - - - - - - - 

BCDFGHIJKLMNOPQRSTUVWXY

ITALY

50 - - - - 50 - - - - - - - - - - - - - - - - - - -
1% - - - - 100% - - - - - - - - - - - - - - - - - - - 

BCDEGHIJKLMNOPQRSTUVWXY

TURKEY

50 - - - - - 50 - - - - - - - - - - - - - - - - - -
1% - - - - - 100% - - - - - - - - - - - - - - - - - - 

BCDEFHIJKLMNOPQRSTUVWXY

SPAIN

53 - - - - - - 53 - - - - - - - - - - - - - - - - -
2% - - - - - - 100% - - - - - - - - - - - - - - - - - 

BCDEFGIJKLMNOPQRSTUVWXY

POLAND

100 - - - - - - - 100 - - - - - - - - - - - - - - - -
3% - - - - - - - 100% - - - - - - - - - - - - - - - - 

BCDEFGHJKLMNOPQRSTUVWXY

UK

101 - - - - - - - - 101 - - - - - - - - - - - - - - -
3% - - - - - - - - 100% - - - - - - - - - - - - - - - 

BCDEFGHIKLMNOPQRSTUVWXY

FRANCE

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
4% - - - - - - - - - 100% - - - - - - - - - - - - - - 

BCDEFGHIJLMNOPQRSTUVWXY

GERMANY

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
16% - - - - - - - - - - 100% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY

CHINA

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
2% - - - - - - - - - - - 100% - - - - - - - - - - - - 

BCDEFGHIJKLNOPQRSTUVWXY

VIETNAM

102 - - - - - - - - - - - - 102 - - - - - - - - - - -
3% - - - - - - - - - - - - 100% - - - - - - - - - - - 

BCDEFGHIJKLMOPQRSTUVWXY

PHILIPPINES

176 - - - - - - - - - - - - - 176 - - - - - - - - - -
5% - - - - - - - - - - - - - 100% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY

JAPAN

101 - - - - - - - - - - - - - - 101 - - - - - - - - -
3% - - - - - - - - - - - - - - 100% - - - - - - - - - 

BCDEFGHIJKLMNOQRSTUVWXY

SOUTH KOREA

130 - - - - - - - - - - - - - - - 130 - - - - - - - -
4% - - - - - - - - - - - - - - - 100% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY

RUSSIA

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 2Q616. COUNTRY

Base: All Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
325 - - - - - - - - - - - - - - - - 325 - - - - - - -

10% - - - - - - - - - - - - - - - - 100% - - - - - - - 
BCDEFGHIJKLMNOPQSTUVWXY

INDIA

101 - - - - - - - - - - - - - - - - - 101 - - - - - -
3% - - - - - - - - - - - - - - - - - 100% - - - - - - 

BCDEFGHIJKLMNOPQRTUVWXY

INDONESIA

207 - - - - - - - - - - - - - - - - - - 207 - - - - -
6% - - - - - - - - - - - - - - - - - - 100% - - - - - 

BCDEFGHIJKLMNOPQRSUVWXY

NIGERIA

101 - - - - - - - - - - - - - - - - - - - 101 - - - -
3% - - - - - - - - - - - - - - - - - - - 100% - - - - 

BCDEFGHIJKLMNOPQRSTVWXY

SOUTH AFRICA

106 - - - - - - - - - - - - - - - - - - - - 106 - - -
3% - - - - - - - - - - - - - - - - - - - - 100% - - - 

BCDEFGHIJKLMNOPQRSTUWXY

EGYPT

125 - - - - - - - - - - - - - - - - - - - - - 125 - -
4% - - - - - - - - - - - - - - - - - - - - - 100% - - 

BCDEFGHIJKLMNOPQRSTUVXY

COLOMBIA

100 - - - - - - - - - - - - - - - - - - - - - - 100 -
3% - - - - - - - - - - - - - - - - - - - - - - 100% - 

BCDEFGHIJKLMNOPQRSTUVWY

ARGENTINA

175 - - - - - - - - - - - - - - - - - - - - - - - 175
5% - - - - - - - - - - - - - - - - - - - - - - - 100%

BCDEFGHIJKLMNOPQRSTUVWX

BRAZIL

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base



Page 4J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 3Q620. LANGUAGE

Base: All Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

380 268 23 - - - - - 26 - - - - - - - - 27 - 17 19 - - - -
11% 100% 22% - - - - - 26% - - - - - - - - 8% - 8% 19% - - - - 

CDEFGHIJKLMNOPQRSTUVWXY DEFGHJKLMNOPQRSTVWXY DEFGHJKLMNOPQRSTVWXY DEFGHJKLMNOPQSVWXY DEFGHJKLMNOPQSVWXY DEFGHJKLMNOPQRSTVWXY

AMERICAN ENGLISH

50 - - - - - 50 - - - - - - - - - - - - - - - - - -
1% - - - - - 100% - - - - - - - - - - - - - - - - - - 

BCDEFHIJKLMNOPQRSTUVWXY

SPAIN_SPANISH

175 - - - - - - - - - - - - - - - - - - - - - - - 175
5% - - - - - - - - - - - - - - - - - - - - - - - 100%

BCDEFGHIJKLMNOPQRSTUVWX

PORTUGUESE (BRAZIL)

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
16% - - - - - - - - - - 100% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY

SIMPLIFIED CHINESE

101 - - - - - - - - 101 - - - - - - - - - - - - - - -
3% - - - - - - - - 100% - - - - - - - - - - - - - - - 

BCDEFGHIKLMNOPQRSTUVWXY

FRENCH (FRANCE)

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
4% - - - - - - - - - 100% - - - - - - - - - - - - - - 

BCDEFGHIJLMNOPQRSTUVWXY

GERMAN

54 - - - 54 - - - - - - - - - - - - - - - - - - - -
2% - - - 100% - - - - - - - - - - - - - - - - - - - - 

BCDFGHIJKLMNOPQRSTUVWXY

ITALIAN

176 - - - - - - - - - - - - - 176 - - - - - - - - - -
5% - - - - - - - - - - - - - 100% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY

JAPANESE

101 - - - - - - - - - - - - - - 101 - - - - - - - - -
3% - - - - - - - - - - - - - - 100% - - - - - - - - - 

BCDEFGHIJKLMNOQRSTUVWXY

KOREAN

130 - - - - - - - - - - - - - - - 130 - - - - - - - -
4% - - - - - - - - - - - - - - - 100% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY

RUSSIAN

106 - - - - - - - - - - - - - - - - - - - - 106 - - -
3% - - - - - - - - - - - - - - - - - - - - 100% - - - 

BCDEFGHIJKLMNOPQRSTUWXY

ARABIC

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
2% - - - - - - - - - - - 100% - - - - - - - - - - - - 

BCDEFGHIJKLNOPQRSTUVWXY

VIETNAMESE

102 - - - - - - - - - - - - 102 - - - - - - - - - - -
3% - - - - - - - - - - - - 100% - - - - - - - - - - - 

BCDEFGHIJKLMOPQRSTUVWXY

TAGALOG

50 - - - - 50 - - - - - - - - - - - - - - - - - - -
1% - - - - 100% - - - - - - - - - - - - - - - - - - - 

BCDEGHIJKLMNOPQRSTUVWXY

TURKISH

53 - - - - - - 53 - - - - - - - - - - - - - - - - -
2% - - - - - - 100% - - - - - - - - - - - - - - - - - 

BCDEFGIJKLMNOPQRSTUVWXY

POLISH

327 - - 102 - - - - - - - - - - - - - - - - - - 125 100 -
10% - - 100% - - - - - - - - - - - - - - - - - - 100% 100% - 

BCEFGHIJKLMNOPQRSTUVY BCEFGHIJKLMNOPQRSTUVY BCEFGHIJKLMNOPQRSTUVY

LATAM_SPANISH

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 3Q620. LANGUAGE

Base: All Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
724 - 80 - - - - - 74 - - - - - - - - 298 - 190 82 - - - -

22% - 78% - - - - - 74% - - - - - - - - 92% - 92% 81% - - - - 
BDEFGHJKLMNOPQSVWXY BDEFGHJKLMNOPQSVWXY BCDEFGHIJKLMNOPQSUVWXY BCDEFGHIJKLMNOPQSUVWXY BDEFGHJKLMNOPQSVWXY

BRITISH ENGLISH

101 - - - - - - - - - - - - - - - - - 101 - - - - - -
3% - - - - - - - - - - - - - - - - - 100% - - - - - - 

BCDEFGHIJKLMNOPQRTUVWXY

BAHASA

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 4Q264. In which country or region do you currently reside?

Base: All Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

100 - - - - - - - - - - - - - - - - - - - - - - 100 -
3% - - - - - - - - - - - - - - - - - - - - - - 100% - 

BCDEFGHIJKLMNOPQRSTUVWY

Argentina

175 - - - - - - - - - - - - - - - - - - - - - - - 175
5% - - - - - - - - - - - - - - - - - - - - - - - 100%

BCDEFGHIJKLMNOPQRSTUVWX

Brazil

103 - 103 - - - - - - - - - - - - - - - - - - - - - -
3% - 100% - - - - - - - - - - - - - - - - - - - - - - 

BDEFGHIJKLMNOPQRSTUVWXY

Canada

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
16% - - - - - - - - - - 100% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY

China

125 - - - - - - - - - - - - - - - - - - - - - 125 - -
4% - - - - - - - - - - - - - - - - - - - - - 100% - - 

BCDEFGHIJKLMNOPQRSTUVXY

Colombia

106 - - - - - - - - - - - - - - - - - - - - 106 - - -
3% - - - - - - - - - - - - - - - - - - - - 100% - - - 

BCDEFGHIJKLMNOPQRSTUWXY

Egypt

101 - - - - - - - - 101 - - - - - - - - - - - - - - -
3% - - - - - - - - 100% - - - - - - - - - - - - - - - 

BCDEFGHIKLMNOPQRSTUVWXY

France

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
4% - - - - - - - - - 100% - - - - - - - - - - - - - - 

BCDEFGHIJLMNOPQRSTUVWXY

Germany

325 - - - - - - - - - - - - - - - - 325 - - - - - - -
10% - - - - - - - - - - - - - - - - 100% - - - - - - - 

BCDEFGHIJKLMNOPQSTUVWXY

India

101 - - - - - - - - - - - - - - - - - 101 - - - - - -
3% - - - - - - - - - - - - - - - - - 100% - - - - - - 

BCDEFGHIJKLMNOPQRTUVWXY

Indonesia

54 - - - 54 - - - - - - - - - - - - - - - - - - - -
2% - - - 100% - - - - - - - - - - - - - - - - - - - - 

BCDFGHIJKLMNOPQRSTUVWXY

Italy

176 - - - - - - - - - - - - - 176 - - - - - - - - - -
5% - - - - - - - - - - - - - 100% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY

Japan

102 - - 102 - - - - - - - - - - - - - - - - - - - - -
3% - - 100% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIJKLMNOPQRSTUVWXY

Mexico

207 - - - - - - - - - - - - - - - - - - 207 - - - - -
6% - - - - - - - - - - - - - - - - - - 100% - - - - - 

BCDEFGHIJKLMNOPQRSUVWXY

Nigeria

102 - - - - - - - - - - - - 102 - - - - - - - - - - -
3% - - - - - - - - - - - - 100% - - - - - - - - - - - 

BCDEFGHIJKLMOPQRSTUVWXY

Philippines

53 - - - - - - 53 - - - - - - - - - - - - - - - - -
2% - - - - - - 100% - - - - - - - - - - - - - - - - - 

BCDEFGIJKLMNOPQRSTUVWXY

Poland

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 4Q264. In which country or region do you currently reside?

Base: All Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
101 - - - - - - - - - - - - - - - - - - - 101 - - - -

3% - - - - - - - - - - - - - - - - - - - 100% - - - - 
BCDEFGHIJKLMNOPQRSTVWXY

South Africa

130 - - - - - - - - - - - - - - - 130 - - - - - - - -
4% - - - - - - - - - - - - - - - 100% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY

Russian Federation

101 - - - - - - - - - - - - - - 101 - - - - - - - - -
3% - - - - - - - - - - - - - - 100% - - - - - - - - - 

BCDEFGHIJKLMNOQRSTUVWXY

South Korea

50 - - - - - 50 - - - - - - - - - - - - - - - - - -
1% - - - - - 100% - - - - - - - - - - - - - - - - - - 

BCDEFHIJKLMNOPQRSTUVWXY

Spain

50 - - - - 50 - - - - - - - - - - - - - - - - - - -
1% - - - - 100% - - - - - - - - - - - - - - - - - - - 

BCDEGHIJKLMNOPQRSTUVWXY

Turkey

100 - - - - - - - 100 - - - - - - - - - - - - - - - -
3% - - - - - - - 100% - - - - - - - - - - - - - - - - 

BCDEFGHJKLMNOPQRSTUVWXY

United Kingdom

268 268 - - - - - - - - - - - - - - - - - - - - - - -
8% 100% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY

United States

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
2% - - - - - - - - - - - 100% - - - - - - - - - - - - 

BCDEFGHIJKLNOPQRSTUVWXY

Vietnam

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 5Q268. Are you...?

Base: All Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2096 181 63 66 40 35 25 26 61 66 75 284 31 44 127 66 83 172 69 166 63 97 86 62 108
62% 68% 61% 65% 74% 70% 50% 49% 61% 65% 60% 52% 60% 43% 72% 65% 64% 53% 68% 80% 62% 92% 69% 62% 62%

GHLNR N LNR GHLNR GHLNR N LNR N GHKLNRY LNR LNR GHLNR BCDGHIJKLMNPQRSUWXY LN BCDEFGHIJKLMNOPQRSTUWXY GHLNR N LN
Male

1261 87 40 36 14 15 25 27 39 35 50 266 21 58 49 35 47 153 32 41 38 9 39 38 67
38% 32% 39% 35% 26% 30% 50% 51% 39% 35% 40% 48% 40% 57% 28% 35% 36% 47% 32% 20% 38% 8% 31% 38% 38%

TV TV TV V V BEFOSTVW BEFOSTVW TV TV OTV BDEFJOPQSTUVWY TV BCDEFIJKOPQSTUVWXY V TV TV BDEFJOPQSTVW TV V TV TV TV OTV
Female

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 6Q280. Respondent Age.

Base: All Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

53 1 8 1 1 2 - 1 1 1 2 4 3 3 - 2 1 5 1 4 1 1 1 1 8
2% * 8% 1% 2% 4% - 2% 1% 1% 2% 1% 6% 3% - 2% 1% 2% 1% 2% 1% 1% 1% 1% 5%

BDGIJKLOQRSTUVWX BLO BLOQW BLO BLOR
18 - 19

382 4 11 15 5 11 6 7 3 11 13 62 20 15 8 10 10 51 12 21 12 23 12 10 30
11% 1% 11% 15% 9% 22% 12% 13% 3% 11% 10% 11% 38% 15% 5% 10% 8% 16% 12% 10% 12% 22% 10% 10% 17%

BI BIO B BIKLOPQTWX BI BIO BIO BI BIO BCDEGHIJKLNOPQRSTUVWXY BIO BI B BIOQ BIO BIO BIO BCIJKLOPQTWX B BI BILOQT

20 - 24

522 16 16 11 8 8 4 7 10 8 18 115 13 19 9 11 29 61 13 42 9 33 18 14 30
16% 6% 16% 11% 15% 16% 8% 13% 10% 8% 14% 21% 25% 19% 5% 11% 22% 19% 13% 20% 9% 31% 14% 14% 17%

BO BO BO O BO BDGIJOPU BDGIJOPU BJOU BDGIJOPU BIJOU BO BDGIJOPU BCDEFGHIJKLNOPRSTUWXY BO BO BJO
25 - 29

532 23 10 20 6 7 3 7 6 17 11 122 2 22 21 15 24 49 29 65 15 12 17 7 22
16% 9% 10% 20% 11% 14% 6% 13% 6% 17% 9% 22% 4% 22% 12% 15% 18% 15% 29% 31% 15% 11% 14% 7% 13%

BCGIKMX BIMX BCGIKMORVWXY BCGIKMOVXY IM BGIKMX BIMX BCEFGHIJKMOPRUVWXY BCDEFGHIJKLMOPQRUVWXY IM
30 - 34

505 26 9 13 8 8 11 7 13 9 10 98 5 20 24 22 18 45 19 42 15 18 21 19 25
15% 10% 9% 13% 15% 16% 22% 13% 13% 9% 8% 18% 10% 20% 14% 22% 14% 14% 19% 20% 15% 17% 17% 19% 14%

BCJK BCJK BCJK BCJK BCJK BCJK BK BK BCJK
35 - 39

371 26 6 15 8 6 7 5 12 15 17 54 4 9 26 11 15 38 15 14 10 8 18 14 18
11% 10% 6% 15% 15% 12% 14% 9% 12% 15% 14% 10% 8% 9% 15% 11% 12% 12% 15% 7% 10% 8% 14% 14% 10%

CT CT T CT CT CT T
40 - 44

324 33 10 8 6 3 3 3 13 14 15 68 4 7 21 11 9 33 10 12 6 4 9 11 11
10% 12% 10% 8% 11% 6% 6% 6% 13% 14% 12% 12% 8% 7% 12% 11% 7% 10% 10% 6% 6% 4% 7% 11% 6%

TVY TV TVY TV TVY TV V V
45 - 49

245 36 8 11 6 3 7 8 8 9 17 9 1 2 18 12 13 22 1 4 12 4 10 12 12
7% 13% 8% 11% 11% 6% 14% 15% 8% 9% 14% 2% 2% 2% 10% 12% 10% 7% 1% 2% 12% 4% 8% 12% 7%

LMNRSTVY LST LNST LNST L LMNSTV LMNRSTV LNST LNST LMNRSTV LNST LMNSTV LNST LST LMNSTV LNST LMNSTV LST
50 - 54

183 22 10 6 2 1 6 7 11 5 10 8 - 2 21 5 7 15 - 3 9 2 12 4 15
5% 8% 10% 6% 4% 2% 12% 13% 11% 5% 8% 1% - 2% 12% 5% 5% 5% - 1% 9% 2% 10% 4% 9%

LMNSTV LMNSTV LST LMNRSTV FLMNRSTVX LMNRSTV LS LMNSTV FLMNRSTVX LS LST LST LMNSTV LMNRSTV S LMNSTV

55 - 59

114 35 9 - 2 1 - 1 10 7 5 5 - 2 13 2 3 5 1 - 6 - 2 4 1
3% 13% 9% - 4% 2% - 2% 10% 7% 4% 1% - 2% 7% 2% 2% 2% 1% - 6% - 2% 4% 1%

DFGHKLMNPQRSTVWXY DGLMNPQRSTVWY TV T T DGLMNPQRSTVWY DLRSTVWY DLTVY T DGLMQRSTVWY T T DLRTVY DLTVY
60 - 64

126 46 6 2 2 - 3 - 13 5 7 5 - 1 15 - 1 1 - - 6 1 5 4 3
4% 17% 6% 2% 4% - 6% - 13% 5% 6% 1% - 1% 9% - 1% * - - 6% 1% 4% 4% 2%

CDEFGHJKLMNOPQRSTUVWXY LPQRST T RT LPQRST DFHJLMNPQRSTVWXY LPQRST LPQRST DFHLMNPQRSTVY LPQRSTV LPRST LPRST
65 and over

38.4 50.2 40.5 37.4 39.6 33.8 41.7 38.5 47.1 41.3 41.4 34.7 28.4 34.1 45.7 38.4 37.2 35.5 34.5 32.9 41.6 32.0 39.4 40.2 35.5
CDEFGHJKLMNOPQRSTUVWXY FLMNRSTVY LMNSTV FLMNRSTVY M DFLMNQRSTVY FLMNSTV CDEFGHJKLMNPQRSTUVWXY DFLMNQRSTVY DFLMNQRSTVY MTV M CDEFHJKLMNPQRSTUVWXY FLMNRSTV LMNSTV MTV MV M DFLMNQRSTVY M FLMNRSTVY FLMNRSTVY MTV

MEAN

12.67 14.23 16.12 11.37 12.44 10.68 12.76 12.33 14.38 13.07 13.38 9.33 9.02 9.82 12.94 10.82 11.10 10.93 8.12 7.60 14.01 9.54 12.14 12.23 12.31STD. DEV.
0.22 0.87 1.59 1.13 1.69 1.51 1.80 1.69 1.44 1.30 1.20 0.40 1.25 0.97 0.98 1.08 0.97 0.61 0.81 0.53 1.39 0.93 1.09 1.22 0.93STD. ERR.

36 50 38 36 38 33 41 36 46 41 42 33 25 32 45 37 35 34 34 32 39 29 38 39 33MEDIAN
3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 7Q605. Have you ever registered a domain name?

Base: All Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Yes

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 8Q610. What was your role in the domain registration decision?

Base: Has Registered A Domain Name

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2633 234 74 79 45 43 38 39 79 83 103 496 34 67 133 88 108 248 73 126 73 68 92 73 137
78% 87% 72% 77% 83% 86% 76% 74% 79% 82% 82% 90% 65% 66% 76% 87% 83% 76% 72% 61% 72% 64% 74% 73% 78%

CDGHIMNORSTUVWXY TV MNTV MNTV T NTV MNTV MNTV CDGHIJKMNOQRSTUVWXY TV CHMNORSTUVWX CMNSTUV NTV T T NTV
I was the primary decision
maker

724 34 29 23 9 7 12 14 21 18 22 54 18 35 43 13 22 77 28 81 28 38 33 27 38
22% 13% 28% 23% 17% 14% 24% 26% 21% 18% 18% 10% 35% 34% 24% 13% 17% 24% 28% 39% 28% 36% 26% 27% 22%

BLPQ BL BL BLP BL L L BEFJKLPQ BEFIJKLPQRY BLP L BLP BLPQ BDEFGIJKLOPQRWXY BLPQ BDEFIJKLOPQRY BLP BLP BL
It was a shared decision
between myself and
others

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

I had no say in the
decision

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base



Page 12J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 9Q625. For which purpose did you register the domain name?

Base: Has Registered A Domain Name

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1888 152 59 47 27 22 20 28 51 52 82 378 43 53 106 66 90 146 74 98 46 48 58 57 85
56% 57% 57% 46% 50% 44% 40% 53% 51% 51% 66% 69% 83% 52% 60% 65% 69% 45% 73% 47% 46% 45% 46% 57% 49%

GRTV GR DFGIJNRTUVWY BCDEFGHIJNORTUVWXY BCDEFGHIJKLNOPRTUVWXY DFGRTUVWY DFGIJRTUVWY BDEFGHIJNRTUVWY BCDEFGHIJNORTUVWXY R
Consumer: Domain
names registered for
personal use, (i.e., a blog,
family site, clubs,
volunteer/advocacy work,
hobbies, photography,
recipes, etc.)

1633 195 57 56 31 17 20 22 54 37 49 205 14 48 49 42 65 139 56 133 60 45 77 61 101
49% 73% 55% 55% 57% 34% 40% 42% 54% 37% 39% 37% 27% 47% 28% 42% 50% 43% 55% 64% 59% 42% 62% 61% 58%

CDEFGHIJKLMNOPQRSTUVWXY FJKLMOR FJKLMOR FJKLMOR FJKLMOR O O MO O JLMO MO FJKLMOR FGHJKLMNOPQRV FGHJKLMOPRV O FGHJKLMNOPRV FGHJKLMNOPRV FGHJKLMOPRV

Commercial: Business
(Small)

585 72 16 22 11 19 7 6 18 22 11 71 6 19 9 20 18 60 21 37 16 29 25 21 29
17% 27% 16% 22% 20% 38% 14% 11% 18% 22% 9% 13% 12% 19% 5% 20% 14% 18% 21% 18% 16% 27% 20% 21% 17%

CHKLMOQRTUY O KLO KO CDGHIJKLMNOPQRSTUWXY O KO KLO O KO KO O KLO KLO KO O CHKLMOQUY KLO KLO O
Commercial: Nonprofit

533 40 9 17 11 9 7 6 6 8 7 79 11 24 14 16 13 66 15 54 12 24 35 23 27
16% 15% 9% 17% 20% 18% 14% 11% 6% 8% 6% 14% 21% 24% 8% 16% 10% 20% 15% 26% 12% 23% 28% 23% 15%

IKO IKO CIJKO IKO IKO CIJKOQ CIJKLOQU IKO CIJKLOQ IK BCHIJKLOPQSUY CIJKLOQU BCDHIJKLOPQSUY CIJKLOQU IKO
Commercial:
Academic/Education

439 36 8 16 7 6 - 2 5 10 10 94 1 12 12 10 10 51 17 43 8 15 32 16 18
13% 13% 8% 16% 13% 12% - 4% 5% 10% 8% 17% 2% 12% 7% 10% 8% 16% 17% 21% 8% 14% 26% 16% 10%

GHIMO G GHIMO GM GM G G CGHIKMOQUY GM G G CGHIKMOQU GHIKMOQ BCGHIJKMOPQUY G GHIMO BCGHIJKLMNOPQRUVY GHIMO G
Commercial: Business
(Large)

396 20 8 2 3 5 3 4 9 6 6 96 4 19 9 5 9 40 19 39 5 34 15 7 29
12% 7% 8% 2% 6% 10% 6% 8% 9% 6% 5% 17% 8% 19% 5% 5% 7% 12% 19% 19% 5% 32% 12% 7% 17%

D D D BCDEGIJKOPQRUX BCDEGIJKOPQUX DKOPU BCDEGIJKOPQUX BCDEGHIJKOPQRUX BCDEFGHIJKLMNOPQRSTUWXY DKO BCDEJKOPQUX

Commercial: Investments

328 24 6 9 1 8 2 2 10 7 17 57 3 17 6 10 3 47 17 27 9 10 13 10 13
10% 9% 6% 9% 2% 16% 4% 4% 10% 7% 14% 10% 6% 17% 3% 10% 2% 14% 17% 13% 9% 9% 10% 10% 7%

OQ Q CEGHOQ OQ EOQ EOQ BCEGHJOQY OQ BCEGHJOQY BCEGHJOQY EOQ Q OQ OQ OQ Q
Commercial: Business
(Multinational)

174 9 6 6 5 6 1 - 4 13 5 21 2 6 8 4 6 31 5 9 - 5 7 6 9
5% 3% 6% 6% 9% 12% 2% - 4% 13% 4% 4% 4% 6% 5% 4% 5% 10% 5% 4% - 5% 6% 6% 5%

U U HU BHLTU U BGHIKLOPQTUVY U U U U U U U BHLOTU U U U U U U
Commercial: Government

6 1 - - - - - - - - - - - - - - - - 1 - 1 3 - - -
* * - - - - - - - - - - - - - - - - 1% - 1% 3% - - - 

L L BLORTY

Advertising/Marketing

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
* - - - - - - - - 3% - - - - - - - - - - - - - - - 

BLOQRTY

Association

3 - 1 - - - - - - - - - - 1 - - - - - - - - - 1 -
* - 1% - - - - - - - - - - 1% - - - - - - - - - 1% - 

L L L
Business use (Unspec.
size)

3 - - - 1 - - - - - - - - 1 - - 1 - - - - - - - -
* - - - 2% - - - - - - - - 1% - - 1% - - - - - - - - 

BLR L L
Project development

3 - - 1 - - - - - - - - - - - - - 1 - - - - - 1 -
* - - 1% - - - - - - - - - - - - - * - - - - - 1% - 

L L
Selling/Reselling

2 - - 1 - - - - - - - - - - - - - - - - - - - 1 -
* - - 1% - - - - - - - - - - - - - - - - - - - 1% - 

L L
Entrepreneurship

2 - - - - - - - - - - - - 1 - - - - - - - - 1 - -
* - - - - - - - - - - - - 1% - - - - - - - - 1% - - 

L L
Healthcare

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 9Q625. For which purpose did you register the domain name?

Base: Has Registered A Domain Name

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
2 - - - - - - - - 1 - - - - - - - - - - - - - - 1
* - - - - - - - - 1% - - - - - - - - - - - - - - 1%

L
Clients

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
* - - - - - - - - - - - - - - - - - - - 2% - - - - 

BLRT
Communications

14 - 1 - 1 - 1 - 1 1 1 - 1 - 1 - - 1 - 1 - 1 2 1 -
* - 1% - 2% - 2% - 1% 1% 1% - 2% - 1% - - * - * - 1% 2% 1% - 

L BL BL L L L BL L BL L
Other

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

L
None

3 - - 1 - - 1 - 1 - - - - - - - - - - - - - - - -
* - - 1% - - 2% - 1% - - - - - - - - - - - - - - - - 

L BLRT L
Decline to answer

6020 549 171 178 98 92 62 70 159 161 188 1001 85 201 214 173 215 582 225 441 159 214 265 205 312
179% 205% 166% 175% 181% 184% 124% 132% 159% 159% 150% 182% 163% 197% 122% 171% 165% 179% 223% 213% 157% 202% 212% 205% 178%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base



Page 14J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 10Q630. In what TLD(s) have you registered domain names?

Base: Has Registered A Domain Name

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2414 250 65 83 35 38 35 15 59 56 45 419 35 89 92 70 80 237 86 171 70 84 112 71 117
72% 93% 63% 81% 65% 76% 70% 28% 59% 55% 36% 76% 67% 87% 52% 69% 62% 73% 85% 83% 69% 79% 90% 71% 67%

CDEFGHIJKLMOPQRSTUVXY HK CEHIJKOPQUY HK HIJKO HKO HK HK CHIJKOQY HK CEGHIJKLMOPQRUXY HK HJKO HK HIJKOQ CEGHIJKLMOPQRUXY CEGHIJKMOPQRUXY HJKO CHIJKOQY CEFGHIJKLMOPQRUVXY HJKO HKO
.com

1055 134 28 36 23 16 7 10 28 32 27 202 14 33 33 41 32 97 33 39 18 46 45 29 52
31% 50% 27% 35% 43% 32% 14% 19% 28% 32% 22% 37% 27% 32% 19% 41% 25% 30% 33% 19% 18% 43% 36% 29% 30%

CDFGHIJKLMNOQRSTUWXY GHKOTU GHKOQTU GOT GOTU GHKOQRTU GOTU CGHKOQRTU GOTU GOTU CGHIKMOQRTUXY GHKOQTU GT GOTU
.net

785 135 30 25 23 12 8 7 25 30 24 81 7 22 15 18 34 79 22 55 17 26 32 27 31
23% 50% 29% 25% 43% 24% 16% 13% 25% 30% 19% 15% 13% 22% 9% 18% 26% 24% 22% 27% 17% 25% 26% 27% 18%

CDFGHIJKLMNOPQRSTUVWXY HLMOUY LO DFGHIKLMNOPQRSTUVWY O LO HLMOPUY O O O O LO LO O HLMOY O LO LO LO O
.org

431 66 14 9 14 9 3 6 15 12 16 66 10 9 10 8 22 52 16 14 6 18 12 12 12
13% 25% 14% 9% 26% 18% 6% 11% 15% 12% 13% 12% 19% 9% 6% 8% 17% 16% 16% 7% 6% 17% 10% 12% 7%

CDGHIJKLNOPRTUWXY OT DGJKLNOPTUWXY OTUY OTUY O OT GOPTUY OPTUY OPTUY OTUY OTUY
.info

268 - - - - - - - - 1 1 266 - - - - - - - - - - - - -
8% - - - - - - - - 1% 1% 48% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY

.cn

248 47 12 7 11 3 1 4 11 10 8 16 2 6 9 10 15 31 10 13 4 5 7 2 4
7% 18% 12% 7% 20% 6% 2% 8% 11% 10% 6% 3% 4% 6% 5% 10% 12% 10% 10% 6% 4% 5% 6% 2% 2%

DFGKLMNORTUVWXY GLOUXY L DFGKLMNORTUVWXY LXY LXY LXY GLOUXY LXY LXY L
.biz

167 25 5 - 5 2 - - 8 6 5 30 5 1 5 3 4 23 2 9 9 7 6 2 5
5% 9% 5% - 9% 4% - - 8% 6% 4% 5% 10% 1% 3% 3% 3% 7% 2% 4% 9% 7% 5% 2% 3%

DGHLNOPQSTXY D DGHNOSXY D DGHN D D D DGHNOSXY DHNO D DGHNOSXY DN D
.mobi

162 1 - - - - - - 1 - - - - - - - 1 157 1 - - - - 1 -
5% * - - - - - - 1% - - - - - - - 1% 48% 1% - - - - 1% - 

L L BCDEFGHIJKLMNOPQSTUVWXY L L
.in

103 - - - - - - - - - - - - - - - - - - - - - - - 103
3% - - - - - - - - - - - - - - - - - - - - - - - 59%

BCDEFGHIJKLMNOPQRSTUVWX

.br

102 7 2 1 1 - - - 8 - - - - - 1 2 - 2 5 - 5 2 66 - -
3% 3% 2% 1% 2% - - - 8% - - - - - 1% 2% - 1% 5% - 5% 2% 53% - - 

LRTY LT L L BCDFGHJKLMNOQRTVXY LT JKLNOQRTXY JKLNOQRTXY LT BCDEFGHIJKLMNOPQRSTUVXY

.co

99 - - - - - - - - - - - - - - - 99 - - - - - - - -
3% - - - - - - - - - - - - - - - 76% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY

.ru

99 9 4 - 2 2 - 1 3 4 3 32 1 3 3 5 1 17 3 1 - - 1 1 3
3% 3% 4% - 4% 4% - 2% 3% 4% 2% 6% 2% 3% 2% 5% 1% 5% 3% * - - 1% 1% 2%

T DTUV TV DTUV DTUV DOQTUVWXY DQTUV DQTUVW

.asia

99 - - - 1 - - - - - 98 - - - - - - - - - - - - - -
3% - - - 2% - - - - - 78% - - - - - - - - - - - - - - 

BLR BCDEFGHIJLMNOPQRSTUVWXY

.de

90 4 2 1 2 2 - 1 3 1 3 37 1 1 1 4 5 7 - 2 - 2 5 3 3
3% 1% 2% 1% 4% 4% - 2% 3% 1% 2% 7% 2% 1% 1% 4% 4% 2% - 1% - 2% 4% 3% 2%

SU BDJNORSTUY OSU OSU OSU
.tel

89 - - - - - - - - - - - - - 89 - - - - - - - - - -
3% - - - - - - - - - - - - - 51% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY

.jp

83 7 4 - 2 3 - 1 3 3 2 26 4 - 1 4 7 11 - - - - - 1 4
2% 3% 4% - 4% 6% - 2% 3% 3% 2% 5% 8% - 1% 4% 5% 3% - - - - - 1% 2%

T DNOSTUVW TVW DNOSTUVW T T T DNOSTUVW DGKNOSTUVWX DNOSTUVW DNOSTUVW OTW T
.pro

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 10Q630. In what TLD(s) have you registered domain names?

Base: Has Registered A Domain Name

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
70 5 1 - 1 2 - 1 1 4 3 25 1 3 1 3 - 10 - - 1 1 1 2 4

2% 2% 1% - 2% 4% - 2% 1% 4% 2% 5% 2% 3% 1% 3% - 3% - - 1% 1% 1% 2% 2%
T DQST T DOQST T DOQST T T QT QT T T

.coop

69 3 - - 1 - - - 65 - - - - - - - - - - - - - - - -
2% 1% - - 2% - - - 65% - - - - - - - - - - - - - - - - 

L LR BCDEFGHJKLMNOPQRSTUVWXY

.uk

69 - - - - - - - - - - - - - - - - - - - 69 - - - -
2% - - - - - - - - - - - - - - - - - - - 68% - - - - 

BCDEFGHIJKLMNOPQRSTVWXY

.za

67 - 66 - - - - - - - - - - - - - - - - - - - 1 - -
2% - 64% - - - - - - - - - - - - - - - - - - - 1% - - 

BDEFGHIJKLMNOPQRSTUVWXY L
.ca

61 - - - 2 - - - 1 58 - - - - - - - - - - - - - - -
2% - - - 4% - - - 1% 57% - - - - - - - - - - - - - - - 

BKLOQRTVWY L BCDEFGHIKLMNOPQRSTUVWXY

.fr

60 - - - - - - - - - - - - - - - - - - 60 - - - - -
2% - - - - - - - - - - - - - - - - - - 29% - - - - - 

BCDEFGHIJKLMNOPQRSUVWXY

.ng

56 52 - - 1 - - - - - - - - - - - 1 1 - - - - 1 - -
2% 19% - - 2% - - - - - - - - - - - 1% * - - - - 1% - - 

CDEFGHIJKLMNOPQRSTUVWXY L L L
.us

54 - - - - - - - - - - - - - - - - - - - - - - 54 -
2% - - - - - - - - - - - - - - - - - - - - - - 54% - 

BCDEFGHIJKLMNOPQRSTUVWY

.ar

53 - - - - - - - - - - - - - - 53 - - - - - - - - -
2% - - - - - - - - - - - - - - 52% - - - - - - - - - 

BCDEFGHIJKLMNOQRSTUVWXY

.kr

52 - - 51 - - - - - - - - - - - - - - - - - - 1 - -
2% - - 50% - - - - - - - - - - - - - - - - - - 1% - - 

BCEFGHIJKLMNOPQRSTUVWXY L
.mx

38 1 - - 37 - - - - - - - - - - - - - - - - - - - -
1% * - - 69% - - - - - - - - - - - - - - - - - - - - 

BCDFGHIJKLMNOPQRSTUVWXY

.it

38 - - - - - - 38 - - - - - - - - - - - - - - - - -
1% - - - - - - 72% - - - - - - - - - - - - - - - - - 

BCDEFGIJKLMNOPQRSTUVWXY

.pl

36 - - - - - - - - - - - - 36 - - - - - - - - - - -
1% - - - - - - - - - - - - 35% - - - - - - - - - - - 

BCDEFGHIJKLMOPQRSTUVWXY

.ph

35 - - - - - - - - - - - - - - - - - 35 - - - - - -
1% - - - - - - - - - - - - - - - - - 35% - - - - - - 

BCDEFGHIJKLMNOPQRTUVWXY

.id

34 - - - - - 26 - 2 - - - - - - - - - - - - - 1 5 -
1% - - - - - 52% - 2% - - - - - - - - - - - - - 1% 5% - 

BCDEFHIJKLMNOPQRSTUVWXY BLRT L BCDJKLNOPQRSTUVY

.es

29 - - - - - - - - - - - 29 - - - - - - - - - - - -
1% - - - - - - - - - - - 56% - - - - - - - - - - - - 

BCDEFGHIJKLNOPQRSTUVWXY

.vn

21 - - - - - - - - - - - - - - - - - - - - 21 - - -
1% - - - - - - - - - - - - - - - - - - - - 20% - - - 

BCDEFGHIJKLMNOPQRSTUWXY

.eg

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 10Q630. In what TLD(s) have you registered domain names?

Base: Has Registered A Domain Name

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
18 1 - - 5 - 1 2 3 2 1 - - - - - - 1 - - - 1 - - 1

1% * - - 9% - 2% 4% 3% 2% 1% - - - - - - * - - - 1% - - 1%
BCDFJKLMNOPQRSTUVWXY LT BCLOQRTW BLOQRT LT L L

.eu

14 1 1 - - - - - 2 - 1 1 - 1 1 - - 1 - - - - 3 1 1
* * 1% - - - - - 2% - 1% * - 1% 1% - - * - - - - 2% 1% 1%

LT LRT
.me

12 - - - - 12 - - - - - - - - - - - - - - - - - - -
* - - - - 24% - - - - - - - - - - - - - - - - - - - 

BCDEGHIJKLMNOPQRSTUVWXY

.tr

11 2 1 - 1 - - - 1 - 1 - - - - - - - - 2 - 1 1 - 1
* 1% 1% - 2% - - - 1% - 1% - - - - - - - - 1% - 1% 1% - 1%

L L LR L L L L L
.tv

9 - - - - - - - - - - - - - - - 9 - - - - - - - -
* - - - - - - - - - - - - - - - 7% - - - - - - - - 

BCDEIJKLNOPRSTUVWXY

.rf

6 2 - 1 1 - - - - - - - - - - - - 1 - - - - 1 - -
* 1% - 1% 2% - - - - - - - - - - - - * - - - - 1% - - 

L L L L
.io

4 - - - - - - - - 2 - - - - - - 1 1 - - - - - - -
* - - - - - - - - 2% - - - - - - 1% * - - - - - - - 

BLT L
.be

4 3 - - - - - - - - - - - - - - 1 - - - - - - - -
* 1% - - - - - - - - - - - - - - 1% - - - - - - - - 

L L
.guru

4 1 1 - - - - - - - 1 - - - - - 1 - - - - - - - -
* * 1% - - - - - - - 1% - - - - - 1% - - - - - - - - 

L L L
.club

3 1 1 - - - - - - - - - - - - - 1 - - - - - - - -
* * 1% - - - - - - - - - - - - - 1% - - - - - - - - 

L L
.to

3 1 - - - - - - - - - - - - - - - - - - 1 - 1 - -
* * - - - - - - - - - - - - - - - - - - 1% - 1% - - 

L L
.fm

3 - - - - - - - - - - - 2 - - - - - - - - - - - 1
* - - - - - - - - - - - 4% - - - - - - - - - - - 1%

BCDJKLNOPQRSTUVW

.tk

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

L
.care

2 1 - - - - - - - - - - - - - - - - - - 1 - - - -
* * - - - - - - - - - - - - - - - - - - 1% - - - - 

L
.cc

2 - - 1 - - - - - - - - - - - - - - - - - - - 1 -
* - - 1% - - - - - - - - - - - - - - - - - - - 1% - 

L L
.cl

2 1 - - - - - - - - - - - - - - - 1 - - - - - - -
* * - - - - - - - - - - - - - - - * - - - - - - - 

New tld’s/gtld’s

2 - - - - - - - - 1 1 - - - - - - - - - - - - - -
* - - - - - - - - 1% 1% - - - - - - - - - - - - - - 

L L
.nl

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 10Q630. In what TLD(s) have you registered domain names?

Base: Has Registered A Domain Name

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

L
.nyc

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

L
.photo

2 1 - - - - - - - - - - - - - - - - - - 1 - - - -
* * - - - - - - - - - - - - - - - - - - 1% - - - - 

L
.Photography

2 1 - - - - - - - - 1 - - - - - - - - - - - - - -
* * - - - - - - - - 1% - - - - - - - - - - - - - - 

L
.rock

2 1 - - - - - - - - 1 - - - - - - - - - - - - - -
* * - - - - - - - - 1% - - - - - - - - - - - - - - 

L
tips

2 - 1 - - - - - - - - - - - - - - - 1 - - - - - -
* - 1% - - - - - - - - - - - - - - - 1% - - - - - - 

L L
.audio

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

L
.email

2 1 - - - - - - - - - - - - - - 1 - - - - - - - -
* * - - - - - - - - - - - - - - 1% - - - - - - - - 

L
.today

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
* - - - - - - - - - - - - - - - - - - - - - 2% - - 

BLR
Travel

2 1 - - - - - - - - - - - 1 - - - - - - - - - - -
* * - - - - - - - - - - - 1% - - - - - - - - - - - 

L
.au

2 - - 1 - - - - - - - - - - - - - - - 1 - - - - -
* - - 1% - - - - - - - - - - - - - - - * - - - - - 

L
.blogspot

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

BLR
.su

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

L
edu

2 - - - - - - - - - 1 - - - - - - - - - - - 1 - -
* - - - - - - - - - 1% - - - - - - - - - - - 1% - - 

L L
.Company name

49 15 2 1 2 - 2 - 2 3 3 - - - 1 2 3 - 1 1 - 4 1 2 4
1% 6% 2% 1% 4% - 4% - 2% 3% 2% - - - 1% 2% 2% - 1% * - 4% 1% 2% 2%

LNORTUW LR L LRT LNRTU LR LR LR LR LR L LNORT L LR LR
Other

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - 

L
None

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Not Sure

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 10Q630. In what TLD(s) have you registered domain names?

Base: Has Registered A Domain Name

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

Decline to answer

7317 790 240 217 170 101 83 86 242 225 246 1201 111 205 263 223 320 730 215 368 202 218 301 214 346
218% 295% 233% 213% 315% 202% 166% 162% 242% 223% 197% 218% 213% 201% 149% 221% 246% 225% 213% 178% 200% 206% 241% 214% 198%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 11Q635. How many domains have you registered?

Base: Has Registered A Domain Name

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2678 121 79 75 34 41 44 49 75 78 107 498 49 92 163 84 93 277 69 186 87 77 80 73 147
80% 45% 77% 74% 63% 82% 88% 92% 75% 77% 86% 91% 94% 90% 93% 83% 72% 85% 68% 90% 86% 73% 64% 73% 84%

BW B B BEW BDEQSVWX BCDEIJQSVWX B BW BDEIQSVWX BCDEIJPQRSVWXY BCDEIJQSVWX BCDEIJQSVWX BCDEFIJKPQRSVWXY BEQSW B BCDEIQSVWX B BCDEIJQSVWX BDEIQSVWX B B B BDEQSVWX

 1-5

243 33 8 7 5 1 1 3 8 3 3 37 2 6 7 3 14 28 14 6 6 11 17 8 12
7% 12% 8% 7% 9% 2% 2% 6% 8% 3% 2% 7% 4% 6% 4% 3% 11% 9% 14% 3% 6% 10% 14% 8% 7%

FGJKLOPT KT T T JKOPT KT FGJKLOPT JKOPT FGJKLOPT T
 6-10

177 42 2 9 7 6 1 1 7 9 2 13 1 3 2 3 9 7 11 8 3 7 11 7 6
5% 16% 2% 9% 13% 12% 2% 2% 7% 9% 2% 2% 2% 3% 1% 3% 7% 2% 11% 4% 3% 7% 9% 7% 3%

CGHIKLMNOPQRTUVXY CKLOR CGHKLMNOPRTUY CHKLMNOPRTUY KLOR CKLOR KLOR CKLNOPRTUY LOR CKLORY KLOR
 11-25

101 22 4 7 1 - 2 - 2 5 6 1 - - 1 6 5 5 2 2 2 3 11 7 7
3% 8% 4% 7% 2% - 4% - 2% 5% 5% * - - 1% 6% 4% 2% 2% 1% 2% 3% 9% 7% 4%

FHILMNORSTU LNO LNORT L LN L LNORT LNORT LNORT LNO L L L L FHILMNORSTU LNORT LNO
 26-50

28 10 - - 1 - - - - 2 3 - - - - 2 - 1 1 1 1 2 1 2 1
1% 4% - - 2% - - - - 2% 2% - - - - 2% - * 1% * 1% 2% 1% 2% 1%

CDLNOQRTY L L LOR L L L L L L
 51-75

16 4 1 - - 1 - - - - 1 1 - - - - 1 - 2 1 1 - 1 1 1
* 1% 1% - - 2% - - - - 1% * - - - - 1% - 2% * 1% - 1% 1% 1%

LR LR LR
 76-99

114 36 9 4 6 1 2 - 8 4 3 - - 1 3 3 8 7 2 3 1 6 4 2 1
3% 13% 9% 4% 11% 2% 4% - 8% 4% 2% - - 1% 2% 3% 6% 2% 2% 1% 1% 6% 3% 2% 1%

DFHJKLMNOPQRSTUVWXY HKLMNORSTUXY LY HKLMNOPRSTUWXY L L HLMNORTUY LY L L L L LNORTUY L L L L LTY L L
 100 or more

12.8 42.4 19.9 12.4 35.4 15.2 9.9 2.4 20.9 17.8 12.4 3.3 2.8 3.8 6.9 14.0 17.8 8.0 10.0 7.2 6.8 12.6 17.0 15.4 7.7
CDFGHIJKLMNOPQRSTUVWXY HLMNORTUY HLMN DHKLMNORSTUVY L L HLMNORTUY LNRT L L L HLNORT L HLMN L L HLMN LNRT LN L

MEAN

47.09 89.36 57.05 29.74 97.44 70.97 31.71 2.24 63.23 61.61 50.09 4.97 3.58 10.29 36.66 54.74 55.58 33.88 20.39 32.62 23.17 29.52 54.62 54.95 35.27STD. DEV.
0.81 5.46 5.62 2.95 13.26 10.04 4.48 0.31 6.32 6.13 4.48 0.21 0.50 1.02 2.76 5.45 4.88 1.88 2.03 2.27 2.31 2.87 4.89 5.49 2.67STD. ERR.

2 8 2 2 4 2 1 2 2 2 2 2 2 2 1 2 3 2 2 2 2 3 3 2 2MEDIAN
3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 12Q640. Have you ever registered duplicate domain names?

Base: Has Registered A Domain Name

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1332 148 33 37 35 19 20 19 39 50 42 252 25 31 40 48 63 100 41 55 27 46 58 36 68
40% 55% 32% 36% 65% 38% 40% 36% 39% 50% 34% 46% 48% 30% 23% 48% 48% 31% 41% 27% 27% 43% 46% 36% 39%

CDFGHIKLNORSTUVXY O CDFGHIKLNOPQRSTUVWXY O O OT CKNORTU O CKNORTU NORTU CKNORTU CKNORTU OTU ORTU CKNORTU O OTU
Yes

2025 120 70 65 19 31 30 34 61 51 83 298 27 71 136 53 67 225 60 152 74 60 67 64 107
60% 45% 68% 64% 35% 62% 60% 64% 61% 50% 66% 54% 52% 70% 77% 52% 52% 69% 59% 73% 73% 57% 54% 64% 61%

BEJLPQW BE BE BE BE BE BEJLPQW BE BEJLMPQW BDEFGIJKLMPQSVWXY E E BEJLMPQVW BE BEIJLMPQSVWY BEJLMPQSVWY BE E BE BE
No

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 13Q655. COUNTRY QUOTAS

Base: All Qualified

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

268 268 - - - - - - - - - - - - - - - - - - - - - - -
8% 100% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY

US

103 - 103 - - - - - - - - - - - - - - - - - - - - - -
3% - 100% - - - - - - - - - - - - - - - - - - - - - - 

BDEFGHIJKLMNOPQRSTUVWXY

CANADA

102 - - 102 - - - - - - - - - - - - - - - - - - - - -
3% - - 100% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIJKLMNOPQRSTUVWXY

MEXICO

54 - - - 54 - - - - - - - - - - - - - - - - - - - -
2% - - - 100% - - - - - - - - - - - - - - - - - - - - 

BCDFGHIJKLMNOPQRSTUVWXY

ITALY

50 - - - - 50 - - - - - - - - - - - - - - - - - - -
1% - - - - 100% - - - - - - - - - - - - - - - - - - - 

BCDEGHIJKLMNOPQRSTUVWXY

TURKEY

50 - - - - - 50 - - - - - - - - - - - - - - - - - -
1% - - - - - 100% - - - - - - - - - - - - - - - - - - 

BCDEFHIJKLMNOPQRSTUVWXY

SPAIN

53 - - - - - - 53 - - - - - - - - - - - - - - - - -
2% - - - - - - 100% - - - - - - - - - - - - - - - - - 

BCDEFGIJKLMNOPQRSTUVWXY

POLAND

100 - - - - - - - 100 - - - - - - - - - - - - - - - -
3% - - - - - - - 100% - - - - - - - - - - - - - - - - 

BCDEFGHJKLMNOPQRSTUVWXY

UNITED KINGDOM

101 - - - - - - - - 101 - - - - - - - - - - - - - - -
3% - - - - - - - - 100% - - - - - - - - - - - - - - - 

BCDEFGHIKLMNOPQRSTUVWXY

FRANCE

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
4% - - - - - - - - - 100% - - - - - - - - - - - - - - 

BCDEFGHIJLMNOPQRSTUVWXY

GERMANY

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
16% - - - - - - - - - - 100% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY

CHINA

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
2% - - - - - - - - - - - 100% - - - - - - - - - - - - 

BCDEFGHIJKLNOPQRSTUVWXY

VIETNAM

102 - - - - - - - - - - - - 102 - - - - - - - - - - -
3% - - - - - - - - - - - - 100% - - - - - - - - - - - 

BCDEFGHIJKLMOPQRSTUVWXY

PHILIPPINES

176 - - - - - - - - - - - - - 176 - - - - - - - - - -
5% - - - - - - - - - - - - - 100% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY

JAPAN

101 - - - - - - - - - - - - - - 101 - - - - - - - - -
3% - - - - - - - - - - - - - - 100% - - - - - - - - - 

BCDEFGHIJKLMNOQRSTUVWXY

SOUTH KOREA

130 - - - - - - - - - - - - - - - 130 - - - - - - - -
4% - - - - - - - - - - - - - - - 100% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY

RUSSIA

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 13Q655. COUNTRY QUOTAS

Base: All Qualified

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
325 - - - - - - - - - - - - - - - - 325 - - - - - - -

10% - - - - - - - - - - - - - - - - 100% - - - - - - - 
BCDEFGHIJKLMNOPQSTUVWXY

INIDA

101 - - - - - - - - - - - - - - - - - 101 - - - - - -
3% - - - - - - - - - - - - - - - - - 100% - - - - - - 

BCDEFGHIJKLMNOPQRTUVWXY

INDONESIA

207 - - - - - - - - - - - - - - - - - - 207 - - - - -
6% - - - - - - - - - - - - - - - - - - 100% - - - - - 

BCDEFGHIJKLMNOPQRSUVWXY

NIGERIA

101 - - - - - - - - - - - - - - - - - - - 101 - - - -
3% - - - - - - - - - - - - - - - - - - - 100% - - - - 

BCDEFGHIJKLMNOPQRSTVWXY

SOUTH AFRICA

106 - - - - - - - - - - - - - - - - - - - - 106 - - -
3% - - - - - - - - - - - - - - - - - - - - 100% - - - 

BCDEFGHIJKLMNOPQRSTUWXY

EGYPT

125 - - - - - - - - - - - - - - - - - - - - - 125 - -
4% - - - - - - - - - - - - - - - - - - - - - 100% - - 

BCDEFGHIJKLMNOPQRSTUVXY

COLOMBIA

100 - - - - - - - - - - - - - - - - - - - - - - 100 -
3% - - - - - - - - - - - - - - - - - - - - - - 100% - 

BCDEFGHIJKLMNOPQRSTUVWY

ARGENTINA

175 - - - - - - - - - - - - - - - - - - - - - - - 175
5% - - - - - - - - - - - - - - - - - - - - - - - 100%

BCDEFGHIJKLMNOPQRSTUVWX

BRAZIL

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 14Q700. Which of the following domain name extensions, if any, have you heard of?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2964 259 94 92 48 45 47 42 91 84 108 478 43 80 149 89 121 274 93 184 97 96 112 91 147
88% 97% 91% 90% 89% 90% 94% 79% 91% 83% 86% 87% 83% 78% 85% 88% 93% 84% 92% 89% 96% 91% 90% 91% 84%

CDEFHIJKLMNOPRTVWXY HN N HN HN N HJMNORY HNR N HJKLMNOPRTY HN N HN
.com

2682 256 86 91 46 37 42 38 84 84 108 397 40 69 127 82 112 235 90 165 88 84 111 86 124
80% 96% 83% 89% 85% 74% 84% 72% 84% 83% 86% 72% 77% 68% 72% 81% 86% 72% 89% 80% 87% 79% 89% 86% 71%

CDEFGHIJKLMNOPQRSTUVWXY LNORY FHLMNORTY LNRY N LNORY LNORY HLNORY N HLNORY FHLMNORTY LNY FHLNORY FHLMNORTVY HLNORY
.net

2519 250 88 92 50 34 42 38 89 80 101 305 34 63 99 73 109 225 83 174 90 80 105 89 126
75% 93% 85% 90% 93% 68% 84% 72% 89% 79% 81% 55% 65% 62% 56% 72% 84% 69% 82% 84% 89% 75% 84% 89% 72%

CFGHJKLMNOPQRSTVWY FHLMNOPRY FHJLMNOPRVY FHJKLMNOPRVY LMNOR LO FHLMNOPRVY LNO LMNOR LO FLMNOPRY LO LMNOR FHLMNOPRY FHLMNOPRVY LNO FLMNOPRY FHLMNOPRVY LO
.org

1911 202 60 67 41 27 36 30 63 52 87 230 31 37 93 48 96 175 60 127 58 65 78 63 85
57% 75% 58% 66% 76% 54% 72% 57% 63% 51% 70% 42% 60% 36% 53% 48% 74% 54% 59% 61% 57% 61% 62% 63% 49%

CFHIJLMNOPRSTUVWXY LN JLNOPRY CFHJLNOPRSTUY N JLNOPRY LN LNPY N JLNOPRY LN LN CFHJLNOPRSTUVY LN LN LNPY LN LNPY LNPY LNPY N
.info

1556 219 57 44 34 25 16 21 69 49 70 131 17 36 79 54 80 133 73 116 68 37 49 37 42
46% 82% 55% 43% 63% 50% 32% 40% 69% 49% 56% 24% 33% 35% 45% 53% 62% 41% 72% 56% 67% 35% 39% 37% 24%

CDEFGHIJKLMNOPQRSTUVWXY GLMNRVWXY LY DGHLMNORVWXY LY LY CDFGHJKLMNOPRTVWXY LVY GHLMNRVWXY LY LY GLMNRVWXY DGHJLMNORVWXY LY CDFGHJKLMNOPRTVWXY DGHLMNORVWXY DFGHJLMNOPRVWXY L LY LY
.biz

991 128 31 32 18 18 13 7 36 29 31 117 18 20 28 16 51 81 39 89 76 27 40 21 25
30% 48% 30% 31% 33% 36% 26% 13% 36% 29% 25% 21% 35% 20% 16% 16% 39% 25% 39% 43% 75% 25% 32% 21% 14%

CDGHIJKLNOPRVWXY HOPY HLOPY HLOPY HLNOPY HLNOPRXY HOPY Y Y HLNOPY HKLNOPRVXY OY HKLNOPRVXY CGHJKLNOPRVWXY BCDEFGHIJKLMNOPQRSTVWXY Y HLNOPY
.mobi

640 68 16 18 12 9 5 5 24 19 20 120 7 22 32 21 27 79 39 27 12 14 18 15 11
19% 25% 16% 18% 22% 18% 10% 9% 24% 19% 16% 22% 13% 22% 18% 21% 21% 24% 39% 13% 12% 13% 14% 15% 6%

CGHKTUVWXY Y Y Y Y GHTUVY Y Y GHTUVY Y Y Y Y GHTUVWY BCDEFGHIJKLMNOPQRTUVWXY Y Y Y Y
.asia

596 53 23 17 12 11 7 8 27 22 28 136 5 10 14 20 39 54 13 27 9 11 19 13 18
18% 20% 22% 17% 22% 22% 14% 15% 27% 22% 22% 25% 10% 10% 8% 20% 30% 17% 13% 13% 9% 10% 15% 13% 10%

NOUVY NOTUVY O NOUVY NOUY MNORSTUVWXY NOUVY MNOTUVY MNORSTUVWXY NOUY BDGHMNORSTUVWXY O O
.tel

547 53 15 18 12 9 3 11 21 23 23 125 6 6 16 13 61 46 10 17 8 15 8 9 19
16% 20% 15% 18% 22% 18% 6% 21% 21% 23% 18% 23% 12% 6% 9% 13% 47% 14% 10% 8% 8% 14% 6% 9% 11%

GNOSTUWXY NW NOTUW GNOSTUWXY NTW GNOTUWX GNOSTUWXY GNORSTUWXY GNOTUWX GNOPRSTUVWXY BCDEFGHIJKLMNOPRSTUVWXY NTW N
.pro

433 - - - - - - - - - - 433 - - - - - - - - - - - - -
13% - - - - - - - - - - 79% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY

.cn

370 38 8 5 8 6 5 2 25 20 13 86 3 6 16 10 12 28 7 12 7 2 17 17 17
11% 14% 8% 5% 15% 12% 10% 4% 25% 20% 10% 16% 6% 6% 9% 10% 9% 9% 7% 6% 7% 2% 14% 17% 10%

DHNRTV V DTV V V BCDGHKLMNOPQRSTUVWY CDHKMNOPQRSTUVY V CDHNORSTUV V V V V DTV CDHNRSTUV V
.coop

255 - - - - - - - - - - - - - - - - 255 - - - - - - -
8% - - - - - - - - - - - - - - - - 78% - - - - - - - 

BCDEFGHIJKLMNOPQSTUVWXY

.in

225 225 - - - - - - - - - - - - - - - - - - - - - - -
7% 84% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY

.us

168 - - - - - - - - - - - - - - - - - - 168 - - - - -
5% - - - - - - - - - - - - - - - - - - 81% - - - - - 

BCDEFGHIJKLMNOPQRSUVWXY

.ng

160 - - - - - - - - - - - - - 160 - - - - - - - - - -
5% - - - - - - - - - - - - - 91% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY

.jp

144 - - - - - - - - - - - - - - - - - - - - - - - 144
4% - - - - - - - - - - - - - - - - - - - - - - - 82%

BCDEFGHIJKLMNOPQRSTUVWX

.br

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 14Q700. Which of the following domain name extensions, if any, have you heard of?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
114 - - - - - - - - - - - - - - - 114 - - - - - - - -

3% - - - - - - - - - - - - - - - 88% - - - - - - - - 
BCDEFGHIJKLMNOPRSTUVWXY

.ru

113 - - - - - - - - - 113 - - - - - - - - - - - - - -
3% - - - - - - - - - 90% - - - - - - - - - - - - - - 

BCDEFGHIJLMNOPQRSTUVWXY

.de

108 - - - - - - - - - - - - - - - - - - - - - 108 - -
3% - - - - - - - - - - - - - - - - - - - - - 86% - - 

BCDEFGHIJKLMNOPQRSTUVXY

.co

96 - - 96 - - - - - - - - - - - - - - - - - - - - -
3% - - 94% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIJKLMNOPQRSTUVWXY

.mx

95 - 95 - - - - - - - - - - - - - - - - - - - - - -
3% - 92% - - - - - - - - - - - - - - - - - - - - - - 

BDEFGHIJKLMNOPQRSTUVWXY

.ca

94 - - - - - - - - - - - - - - - - - - - 94 - - - -
3% - - - - - - - - - - - - - - - - - - - 93% - - - - 

BCDEFGHIJKLMNOPQRSTVWXY

.za

91 - - - - - - - - - - - - - - - - - 91 - - - - - -
3% - - - - - - - - - - - - - - - - - 90% - - - - - - 

BCDEFGHIJKLMNOPQRTUVWXY

.id

89 - - - - - - - - - - - - - - - - - - - - - - 89 -
3% - - - - - - - - - - - - - - - - - - - - - - 89% - 

BCDEFGHIJKLMNOPQRSTUVWY

.ar

88 - - - - - - - 88 - - - - - - - - - - - - - - - -
3% - - - - - - - 88% - - - - - - - - - - - - - - - - 

BCDEFGHJKLMNOPQRSTUVWXY

.uk

86 - - - - - - - - 86 - - - - - - - - - - - - - - -
3% - - - - - - - - 85% - - - - - - - - - - - - - - - 

BCDEFGHIKLMNOPQRSTUVWXY

.fr

81 - - - - - - - - - - - - - - - - - - - - 81 - - -
2% - - - - - - - - - - - - - - - - - - - - 76% - - - 

BCDEFGHIJKLMNOPQRSTUWXY

.eg

78 - - - - - - - - - - - - - - 78 - - - - - - - - -
2% - - - - - - - - - - - - - - 77% - - - - - - - - - 

BCDEFGHIJKLMNOQRSTUVWXY

.kr

78 - - - - - - - - - - - - 78 - - - - - - - - - - -
2% - - - - - - - - - - - - 76% - - - - - - - - - - - 

BCDEFGHIJKLMOPQRSTUVWXY

.ph

53 - - - 53 - - - - - - - - - - - - - - - - - - - -
2% - - - 98% - - - - - - - - - - - - - - - - - - - - 

BCDFGHIJKLMNOPQRSTUVWXY

.it

45 - - - - - - 45 - - - - - - - - - - - - - - - - -
1% - - - - - - 85% - - - - - - - - - - - - - - - - - 

BCDEFGIJKLMNOPQRSTUVWXY

.pl

44 - - - - - 44 - - - - - - - - - - - - - - - - - -
1% - - - - - 88% - - - - - - - - - - - - - - - - - - 

BCDEFHIJKLMNOPQRSTUVWXY

.es

39 - - - - - - - - - - - 39 - - - - - - - - - - - -
1% - - - - - - - - - - - 75% - - - - - - - - - - - - 

BCDEFGHIJKLNOPQRSTUVWXY

.vn

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 14Q700. Which of the following domain name extensions, if any, have you heard of?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
37 - - - - 37 - - - - - - - - - - - - - - - - - - -

1% - - - - 74% - - - - - - - - - - - - - - - - - - - 
BCDEGHIJKLMNOPQRSTUVWXY

.tr

33 1 - - - - - - 2 2 - 4 1 3 2 1 2 5 - 6 2 - 1 1 -
1% * - - - - - - 2% 2% - 1% 2% 3% 1% 1% 2% 2% - 3% 2% - 1% 1% - 

BLY BLY
I am not aware of any of
these

4 - - - - - - - - - 1 1 - - - - - 2 - - - - - - -
* - - - - - - - - - 1% * - - - - - 1% - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

17627 1752 573 572 334 258 260 247 619 550 703 2563 244 430 815 505 824 1592 598 1112 609 512 666 531 758
525% 654% 556% 561% 619% 516% 520% 466% 619% 545% 562% 466% 469% 422% 463% 500% 634% 490% 592% 537% 603% 483% 533% 531% 433%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 15Q705. Which of the following domain name extensions have you personally visited when going to websites?

Base: Heard Of Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3320 267 103 102 54* 50* 50* 53* 98* 99* 124 545 51* 99* 174 100 128 318 101 201 99* 106 124 99* 175Unweighted Base

2879 256 92 90 48 44 45 39 89 81 106 468 40 78 131 88 116 263 91 180 97 94 109 90 144
87% 96% 89% 88% 89% 88% 90% 74% 91% 82% 85% 86% 78% 79% 75% 88% 91% 83% 90% 90% 98% 89% 88% 91% 82%

CDEFHJKLMNOPQRSTVWY HNO HO HO HO HMNO O HO HO HMNORY O HNO HMNORY CDEFGHIJKLMNOPQRSTVWXY HO HO HMNOR
.com

2359 242 72 84 44 34 35 30 76 71 95 357 35 54 95 76 98 191 80 150 76 82 102 69 111
71% 91% 70% 82% 81% 68% 70% 57% 78% 72% 77% 66% 69% 55% 55% 76% 77% 60% 79% 75% 77% 77% 82% 70% 63%

CDFGHIJKLMNOPQRSTUVWXY NO CFHLNORXY HLNORY HLNORY NOR HLNORY NO HLNORY HLNORY HLNORY HLNORY HLNORY HLNORY CFHLMNORXY NO
.net

2244 241 82 87 48 30 37 32 82 69 91 246 27 52 72 69 98 190 74 164 83 75 97 82 116
68% 90% 80% 85% 89% 60% 74% 60% 84% 70% 73% 45% 53% 53% 41% 69% 77% 60% 73% 82% 84% 71% 78% 83% 66%

CFGHJKLMNOPQRSTVWY FHLMNORY FHJKLMNOPRSVY FHJKLMNOPRSVY LO LMNO LO FHJLMNOPRVY LMNO LMNOR LNO FHLMNOR LO LMNOR FHJLMNOPRVY FHJLMNOPRVY LMNOR FHLMNORY FHJLMNOPRVY LNO
.org

1364 130 33 44 36 21 24 26 46 37 70 172 27 25 62 26 81 115 49 93 37 53 58 42 57
41% 49% 32% 43% 67% 42% 48% 49% 47% 37% 56% 32% 53% 25% 36% 26% 63% 36% 49% 46% 37% 50% 47% 42% 33%

CLNOPRY LNP BCDFIJLNOPRSTUVWXY NP LNPY CLNPY CLNPY CDJLNOPRUXY CLNOPRY BCDFIJLNOPRSTUVWXY N CLNOPRY CLNOPRY CLNOPRY CLNPRY LNP
.info

947 115 29 25 27 22 10 14 37 25 43 85 15 24 42 36 58 73 42 83 42 23 32 19 26
29% 43% 28% 25% 50% 44% 20% 26% 38% 25% 35% 16% 29% 24% 24% 36% 45% 23% 42% 41% 42% 22% 26% 19% 15%

CDGHJLNORVWXY LY LY CDGHJLMNORVWXY DGJLNORVWXY L DGLNORVXY LY LORVXY LY L LY GLORVXY CDGHJLNORVWXY LY CDGJLNORVWXY CDGHJLNORVWXY CDGJLNORVWXY LY
.biz

501 56 11 10 12 9 5 4 13 11 11 61 12 10 11 5 24 53 23 60 48 16 14 11 11
15% 21% 11% 10% 22% 18% 10% 8% 13% 11% 9% 11% 24% 10% 6% 5% 19% 17% 23% 30% 48% 15% 11% 11% 6%

CDHJKLNOPWXY DHKLNOPY OPY P CDHJKLNOPWXY KLOPY KLOPY CDHJKLNOPWXY BCDGHIJKLNOPQRVWXY BCDEFGHIJKLMNOPQRSTVWXY OPY
.mobi

395 - - - - - - - - - - 395 - - - - - - - - - - - - -
12% - - - - - - - - - - 72% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY

.cn

256 11 3 5 6 5 - 1 4 7 5 66 4 13 15 7 7 36 24 14 2 3 8 4 6
8% 4% 3% 5% 11% 10% - 2% 4% 7% 4% 12% 8% 13% 9% 7% 5% 11% 24% 7% 2% 3% 6% 4% 3%

BCGUVY GU BCDGHIKQTUVXY G BCDGHIKQUVXY GUY BCGHIKUVXY BCDFGHIJKLMOPQRTUVWXY

.asia

234 5 8 6 4 6 3 3 5 6 9 74 2 6 8 5 13 26 3 13 3 4 11 2 9
7% 2% 8% 6% 7% 12% 6% 6% 5% 6% 7% 14% 4% 6% 5% 5% 10% 8% 3% 6% 3% 4% 9% 2% 5%

B B B BSUX B B BDIJMNOPRSTUVXY B BSUX BX B BX
.tel

232 8 9 3 6 6 2 3 6 8 9 59 6 4 7 6 39 21 1 7 2 4 3 5 8
7% 3% 9% 3% 11% 12% 4% 6% 6% 8% 7% 11% 12% 4% 4% 6% 30% 7% 1% 3% 2% 4% 2% 5% 5%

BSUW BDSTUW BDOSTUW BS S BDNORSTUVWY BDOSTUW BCDEFGHIJKLMNOPRSTUVWXY BS
.pro

224 - - - - - - - - - - - - - - - - 224 - - - - - - -
7% - - - - - - - - - - - - - - - - 70% - - - - - - - 

BCDEFGHIJKLMNOPQSTUVWXY

.in

163 - - - - - - - - - - - - - - - - - - 163 - - - - -
5% - - - - - - - - - - - - - - - - - - 81% - - - - - 

BCDEFGHIJKLMNOPQRSUVWXY

.ng

157 157 - - - - - - - - - - - - - - - - - - - - - - -
5% 59% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY

.us

153 9 4 2 2 4 - 1 6 11 4 53 2 2 7 3 2 14 2 1 2 - 10 4 8
5% 3% 4% 2% 4% 8% - 2% 6% 11% 3% 10% 4% 2% 4% 3% 2% 4% 2% * 2% - 8% 4% 5%

T TV V GQTV TV BDGHKNOPQRSTUVY BDGKNOPQRSTUVY TV TV TV BDGNQSTUV TV TV
.coop

148 - - - - - - - - - - - - - 148 - - - - - - - - - -
4% - - - - - - - - - - - - - 85% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY

.jp

137 - - - - - - - - - - - - - - - - - - - - - - - 137
4% - - - - - - - - - - - - - - - - - - - - - - - 78%

BCDEFGHIJKLMNOPQRSTUVWX

.br

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 15Q705. Which of the following domain name extensions have you personally visited when going to websites?

Base: Heard Of Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3320 267 103 102 54* 50* 50* 53* 98* 99* 124 545 51* 99* 174 100 128 318 101 201 99* 106 124 99* 175Unweighted Base
112 - - - - - - - - - 112 - - - - - - - - - - - - - -

3% - - - - - - - - - 90% - - - - - - - - - - - - - - 
BCDEFGHIJLMNOPQRSTUVWXY

.de

109 - - - - - - - - - - - - - - - 109 - - - - - - - -
3% - - - - - - - - - - - - - - - 85% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY

.ru

104 - - - - - - - - - - - - - - - - - - - - - 104 - -
3% - - - - - - - - - - - - - - - - - - - - - 84% - - 

BCDEFGHIJKLMNOPQRSTUVXY

.co

93 - - - - - - - - - - - - - - - - - - - 93 - - - -
3% - - - - - - - - - - - - - - - - - - - 94% - - - - 

BCDEFGHIJKLMNOPQRSTVWXY

.za

93 - - 93 - - - - - - - - - - - - - - - - - - - - -
3% - - 91% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIJKLMNOPQRSTUVWXY

.mx

89 - 89 - - - - - - - - - - - - - - - - - - - - - -
3% - 86% - - - - - - - - - - - - - - - - - - - - - - 

BDEFGHIJKLMNOPQRSTUVWXY

.ca

80 - - - - - - - - - - - - - - - - - - - - - - 80 -
2% - - - - - - - - - - - - - - - - - - - - - - 81% - 

BCDEFGHIJKLMNOPQRSTUVWY

.ar

79 - - - - - - - 79 - - - - - - - - - - - - - - - -
2% - - - - - - - 81% - - - - - - - - - - - - - - - - 

BCDEFGHJKLMNOPQRSTUVWXY

.uk

77 - - - - - - - - 77 - - - - - - - - - - - - - - -
2% - - - - - - - - 78% - - - - - - - - - - - - - - - 

BCDEFGHIKLMNOPQRSTUVWXY

.fr

76 - - - - - - - - - - - - - - 76 - - - - - - - - -
2% - - - - - - - - - - - - - - 76% - - - - - - - - - 

BCDEFGHIJKLMNOQRSTUVWXY

.kr

75 - - - - - - - - - - - - - - - - - 75 - - - - - -
2% - - - - - - - - - - - - - - - - - 74% - - - - - - 

BCDEFGHIJKLMNOPQRTUVWXY

.id

73 - - - - - - - - - - - - - - - - - - - - 73 - - -
2% - - - - - - - - - - - - - - - - - - - - 69% - - - 

BCDEFGHIJKLMNOPQRSTUWXY

.eg

71 - - - - - - - - - - - - 71 - - - - - - - - - - -
2% - - - - - - - - - - - - 72% - - - - - - - - - - - 

BCDEFGHIJKLMOPQRSTUVWXY

.ph

53 - - - 53 - - - - - - - - - - - - - - - - - - - -
2% - - - 98% - - - - - - - - - - - - - - - - - - - - 

BCDFGHIJKLMNOPQRSTUVWXY

.it

45 - - - - - - 45 - - - - - - - - - - - - - - - - -
1% - - - - - - 85% - - - - - - - - - - - - - - - - - 

BCDEFGIJKLMNOPQRSTUVWXY

.pl

44 - - - - - 44 - - - - - - - - - - - - - - - - - -
1% - - - - - 88% - - - - - - - - - - - - - - - - - - 

BCDEFHIJKLMNOPQRSTUVWXY

.es

38 - - - - - - - - - - - 38 - - - - - - - - - - - -
1% - - - - - - - - - - - 75% - - - - - - - - - - - - 

BCDEFGHIJKLNOPQRSTUVWXY

.vn

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 15Q705. Which of the following domain name extensions have you personally visited when going to websites?

Base: Heard Of Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3320 267 103 102 54* 50* 50* 53* 98* 99* 124 545 51* 99* 174 100 128 318 101 201 99* 106 124 99* 175Unweighted Base
36 - - - - 36 - - - - - - - - - - - - - - - - - - -

1% - - - - 72% - - - - - - - - - - - - - - - - - - - 
BCDEGHIJKLMNOPQRSTUVWXY

.tr

34 - 4 - - - - - 2 1 2 7 1 2 4 2 3 2 - 3 - - - 1 -
1% - 4% - - - - - 2% 1% 2% 1% 2% 2% 2% 2% 2% 1% - 1% - - - 1% - 

BDRSUVWY B B B B BY B BY B
None of these above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

13774 1230 436 449 286 217 205 198 445 404 557 2043 209 341 602 399 648 1208 464 931 485 427 548 409 633
415% 461% 423% 440% 530% 434% 410% 374% 454% 408% 449% 375% 410% 344% 346% 399% 506% 380% 459% 463% 490% 403% 442% 413% 362%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 16Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

49 - - - - - - - - - - - 49 - - - - - - - - - - - -
94% - - - - - - - - - - - 94% - - - - - - - - - - - - 

.vn

95 - - - - - - - - - - - - - - - - - 95 - - - - - -
94% - - - - - - - - - - - - - - - - - 94% - - - - - - 

.id

94 - - - - - - - - - - - - - - - - - - - 94 - - - -
93% - - - - - - - - - - - - - - - - - - - 93% - - - - 

.za

510 - - - - - - - - - - 510 - - - - - - - - - - - - -
93% - - - - - - - - - - 93% - - - - - - - - - - - - - 

.cn

113 - - - - - - - - - 113 - - - - - - - - - - - - - -
90% - - - - - - - - - 90% - - - - - - - - - - - - - - 

.de

93 - 93 - - - - - - - - - - - - - - - - - - - - - -
90% - 90% - - - - - - - - - - - - - - - - - - - - - - 

.ca

117 - - - - - - - - - - - - - - - 117 - - - - - - - -
90% - - - - - - - - - - - - - - - 90% - - - - - - - - 

.ru

184 - - - - - - - - - - - - - - - - - - 184 - - - - -
89% - - - - - - - - - - - - - - - - - - 89% - - - - - 

.ng

2983 256 92 93 43 45 40 47 85 77 115 518 50 80 145 94 120 286 97 186 92 94 98 90 140
89% 96% 89% 91% 80% 90% 80% 89% 85% 76% 92% 94% 96% 78% 82% 93% 92% 88% 96% 90% 91% 89% 78% 90% 80%

CEGHIJNORTVWXY JNWY EJNOWY J EGJNOWY EGIJNORTVWY EGIJNOWY EGJNOWY EGJNOWY JNWY EGIJNORVWY EJNOWY EJNOWY JNW JNWY
.com

47 - - - - - - 47 - - - - - - - - - - - - - - - - -
89% - - - - - - 89% - - - - - - - - - - - - - - - - - 

.pl

90 - - 90 - - - - - - - - - - - - - - - - - - - - -
88% - - 88% - - - - - - - - - - - - - - - - - - - - - 

.mx

89 - - - - - - - - - - - - - - 89 - - - - - - - - -
88% - - - - - - - - - - - - - - 88% - - - - - - - - - 

.kr

92 - - - - - - - - - - - - - - - - - - - - 92 - - -
87% - - - - - - - - - - - - - - - - - - - - 87% - - - 

.eg

282 - - - - - - - - - - - - - - - - 282 - - - - - - -
87% - - - - - - - - - - - - - - - - 87% - - - - - - - 

.in

46 - - - 46 - - - - - - - - - - - - - - - - - - - -
85% - - - 85% - - - - - - - - - - - - - - - - - - - - 

.it

42 - - - - 42 - - - - - - - - - - - - - - - - - - -
84% - - - - 84% - - - - - - - - - - - - - - - - - - - 

.tr

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 16Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
147 - - - - - - - - - - - - - 147 - - - - - - - - - -

84% - - - - - - - - - - - - - 84% - - - - - - - - - - 
.jp

146 - - - - - - - - - - - - - - - - - - - - - - - 146
83% - - - - - - - - - - - - - - - - - - - - - - - 83%

.br

2769 239 80 89 42 42 40 42 73 70 103 479 45 77 127 91 111 267 93 177 79 89 96 81 137
82% 89% 78% 87% 78% 84% 80% 79% 73% 69% 82% 87% 87% 75% 72% 90% 85% 82% 92% 86% 78% 84% 77% 81% 78%

CEHIJNORUWXY IJNOW JO CIJNORUWY JO CEIJNOUWY IJO IJO CEGHIJKNORUWXY IJNOW JO
.net

82 - - - - - - - 82 - - - - - - - - - - - - - - - -
82% - - - - - - - 82% - - - - - - - - - - - - - - - - 

.uk

82 - - - - - - - - - - - - - - - - - - - - - - 82 -
82% - - - - - - - - - - - - - - - - - - - - - - 82% - 

.ar

2710 248 80 94 46 39 42 38 83 70 95 420 44 75 96 78 110 277 90 182 82 93 103 87 138
81% 93% 78% 92% 85% 78% 84% 72% 83% 69% 76% 76% 85% 74% 55% 77% 85% 85% 89% 88% 81% 88% 82% 87% 79%

CFHIJKLNOPQRUWY O CFHJKLNOPUWY JO O O O JO O O O JO O O HJLNO HJKLNO CHJKLNOPY CHJKLNOPY O HJKLNOP JO HJKLNO O
.org

80 - - - - - - - - - - - - 80 - - - - - - - - - - -
78% - - - - - - - - - - - - 78% - - - - - - - - - - - 

.ph

39 - - - - - 39 - - - - - - - - - - - - - - - - - -
78% - - - - - 78% - - - - - - - - - - - - - - - - - - 

.es

97 - - - - - - - - - - - - - - - - - - - - - 97 - -
78% - - - - - - - - - - - - - - - - - - - - - 78% - - 

.co

78 - - - - - - - - 78 - - - - - - - - - - - - - - -
77% - - - - - - - - 77% - - - - - - - - - - - - - - - 

.fr

2197 137 55 75 40 37 36 43 56 53 81 388 45 61 95 42 89 231 78 155 60 73 84 68 115
65% 51% 53% 74% 74% 74% 72% 81% 56% 52% 65% 71% 87% 60% 54% 42% 68% 71% 77% 75% 59% 69% 67% 68% 66%

BCIJNOPU BCIJOP BCIJOP BCJOP BCIJKNOPUY P BP BCIJNOPU BCIJKLNOPQRUVWXY P P BCJOP BCIJNOPU BCIJKNOPUY BCIJNOPU P BCJOP BCJOP BCJOP BCJOP
.info

154 154 - - - - - - - - - - - - - - - - - - - - - - -
57% 57% - - - - - - - - - - - - - - - - - - - - - - - 

.us

1704 127 47 46 22 33 20 32 46 39 43 336 26 49 81 48 69 192 66 133 53 45 44 29 78
51% 47% 46% 45% 41% 66% 40% 60% 46% 39% 34% 61% 50% 48% 46% 48% 53% 59% 65% 64% 52% 42% 35% 29% 45%

KWX X X BCDEGIJKNOPVWXY EGJKVWXY X BCDEGIJKNOPVWXY X KX KX KX JKWX BCDEGIJKOPVWXY BCDEGIJKNOPVWXY BCDEGIJKNOPQUVWXY JKWX X X
.biz

1425 79 24 37 17 21 20 22 22 35 30 332 27 27 56 26 47 186 51 112 64 41 41 30 78
42% 29% 23% 36% 31% 42% 40% 42% 22% 35% 24% 60% 52% 26% 32% 26% 36% 57% 50% 54% 63% 39% 33% 30% 45%

CIK CIKP CIK CIKP I BCDEFGHIJKNOPQVWXY BCEIJKNOPWX CIK BCDEFGHIJKNOPQVWXY BCDEIJKNOPQWX BCDEIJKNOPQVWX BCDEFGHIJKNOPQVWXY CIKP BCIKNOPWX

.mobi

1199 39 22 35 15 24 15 22 23 35 26 341 16 24 46 22 66 166 27 63 19 31 32 16 74
36% 15% 21% 34% 28% 48% 30% 42% 23% 35% 21% 62% 31% 24% 26% 22% 51% 51% 27% 30% 19% 29% 26% 16% 42%

BCKPUX B BCEIKNOPSTUVWX BX BCIKNOPUWX BCKPUX BCDEGHIJKMNOPQRSTUVWXY BX B B BCDEGIJKMNOPSTUVWX BCDEGIJKMNOPSTUVWX B BUX BX B BCIKNOPSTUVWX

.pro

1171 26 20 38 15 23 18 23 18 29 23 346 20 23 43 22 44 163 35 70 18 30 33 17 74
35% 10% 19% 37% 28% 46% 36% 43% 18% 29% 18% 63% 38% 23% 24% 22% 34% 50% 35% 34% 18% 28% 26% 17% 42%

B BCIKNOPUX B BCIJKNOPUVWX BCIKUX BCIKNOPUWX B B B BCDEFGHIJKMNOPQRSTUVWXY BCIKNOPUX B B B BCIKPUX BCDEIJKNOPQSTUVWX BCIKPUX BCIKNOPUX B B B BCIJKNOPUVWX

.tel

1151 27 22 27 15 22 10 20 18 29 24 329 16 40 53 23 43 175 55 51 21 30 29 14 58
34% 10% 21% 26% 28% 44% 20% 38% 18% 29% 19% 60% 31% 39% 30% 23% 33% 54% 54% 25% 21% 28% 23% 14% 33%

B BX BX BCDGIKPTUWX B BCIKUWX B BX B BCDEFGHIJKMNOPQTUVWXY BX BCGIKPTUWX BIKX B BCIKUX BCDEGHIJKMNOPQTUVWXY BCDEGIJKMNOPQTUVWXY BX B BX B BCIKUX

.asia

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 16Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
1059 31 22 22 15 18 19 18 18 32 16 314 12 21 50 21 40 149 28 53 11 25 36 20 68

32% 12% 21% 22% 28% 36% 38% 34% 18% 32% 13% 57% 23% 21% 28% 21% 31% 46% 28% 26% 11% 24% 29% 20% 39%
BU BU BKU BIKNPUX BCDIKNPUX BIKU BIKU BCDEFGHIJKMNOPQRSTUVWXY BU B BKU B BIKU BCDEIJKMNOPQSTUVWX BKU BKU BKU BKU B BCDIKMNOPTUVX

.coop

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 17Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1579 188 59 59 24 23 27 25 57 58 75 151 27 39 79 59 64 102 29 101 58 62 70 60 83
47% 70% 57% 58% 44% 46% 54% 47% 57% 57% 60% 27% 52% 38% 45% 58% 49% 31% 29% 49% 57% 58% 56% 60% 47%

CDEFGHIJKLMNOPQRSTUVWY LNORS LNORS L LRS LRS LRS LNRS LNORS LNORSTY LRS L LRS LNORS LRS LRS LNORS LNORS LNRS LNORSY LRS
.asia

1578 164 57 60 23 26 16 22 51 54 79 157 30 48 78 61 63 121 48 97 67 65 63 51 77
47% 61% 55% 59% 43% 52% 32% 42% 51% 53% 63% 29% 58% 47% 44% 60% 48% 37% 48% 47% 66% 61% 50% 51% 44%

EGHLNOQRSTWY GLR GHLORTY L GLR L GLR GLR EGHLNOQRSTWY GLR L L EGHLORTY GLR L L LR EGHILNOQRSTWXY EGHLNORSTY GLR GLR L
.coop

1508 170 59 47 22 23 18 20 48 54 71 141 22 51 83 60 61 117 43 90 58 63 61 54 72
45% 63% 57% 46% 41% 46% 36% 38% 48% 53% 57% 26% 42% 50% 47% 59% 47% 36% 43% 43% 57% 59% 49% 54% 41%

DEFGHILMNOQRSTWY GHLRSTY L L L LR GLRY GHLRSTY L LR LR EGHLMRSTY LR L L L GHLRSTY EGHLMORSTY LR GLRY L
.tel

1456 161 53 49 22 20 20 22 44 54 69 130 27 47 84 59 38 112 49 83 58 64 65 54 72
43% 60% 51% 48% 41% 40% 40% 42% 44% 53% 55% 24% 52% 46% 48% 58% 29% 34% 49% 40% 57% 60% 52% 54% 41%

DEFGHILNOQRSTY LQR LQR L L L L LQ LQRTY LQRTY LQR LQR LQR EFGHILQRTY L LQR LQ FGLQRTY EFGHILNOQRTY LQRT LQRTY LQ
.pro

1339 137 53 53 20 25 17 21 50 52 68 145 16 45 76 57 60 91 33 61 25 55 63 48 68
40% 51% 51% 52% 37% 50% 34% 40% 50% 51% 54% 26% 31% 44% 43% 56% 46% 28% 33% 29% 25% 52% 50% 48% 39%

GLMRSTUY GLMRSTUY GLMRSTUY LRSTU L LMRSTU GLMRSTUY EGLMRSTUY LRTU LRTU EGHLMORSTUY LRSTU GLMRSTUY LMRSTUY LMRSTU LRU
.mobi

1157 101 43 38 23 17 20 12 32 48 57 143 19 33 57 45 42 86 21 52 35 52 56 51 74
34% 38% 42% 37% 43% 34% 40% 23% 32% 48% 46% 26% 37% 32% 32% 45% 32% 26% 21% 25% 35% 49% 45% 51% 42%

HLRST HLRST LRST HLRST LRST HILNOQRST HILNOQRST S S HLORST S BHILNOQRSTU HLOQRST BHILNOQRSTU HLRST
.biz

78 78 - - - - - - - - - - - - - - - - - - - - - - -
29% 29% - - - - - - - - - - - - - - - - - - - - - - - 

.us

792 91 33 18 9 10 7 6 25 38 32 113 5 21 49 46 24 64 12 36 31 27 29 20 46
24% 34% 32% 18% 17% 20% 14% 11% 25% 38% 26% 21% 10% 21% 28% 46% 18% 20% 12% 17% 31% 25% 23% 20% 26%

DEGHLMNQRSTWX DEGHLMQRST HMS DEFGHLMNQRSTWX HMS S GHLMRST BCDEFGHIKLMNOQRSTUVWXY DGHLMQRST HMS MS HMST
.info

19 - - - - - - - - 19 - - - - - - - - - - - - - - -
19% - - - - - - - - 19% - - - - - - - - - - - - - - - 

.fr

21 - - - - - - - - - - - - - - - - - - - - - 21 - -
17% - - - - - - - - - - - - - - - - - - - - - 17% - - 

.co

24 - - - - - - - - - - - - - - - - - - - - - - - 24
14% - - - - - - - - - - - - - - - - - - - - - - - 14%

.br

13 - - - - - - - - - - - - - - - - - - - - - - 13 -
13% - - - - - - - - - - - - - - - - - - - - - - 13% - 

.ar

434 13 14 8 5 7 4 9 10 27 22 90 5 13 46 16 11 31 7 16 12 10 18 10 30
13% 5% 14% 8% 9% 14% 8% 17% 10% 27% 18% 16% 10% 13% 26% 16% 8% 10% 7% 8% 12% 9% 14% 10% 17%

B B BT BCDEGILMNQRSTUVWX BDQRST BDQRST B BCDEGILMNPQRSTUVWXY BST B B B BDQRST

.org

6 - - - - 6 - - - - - - - - - - - - - - - - - - -
12% - - - - 12% - - - - - - - - - - - - - - - - - - - 

.tr

384 20 20 9 10 6 5 8 13 27 14 43 4 9 29 6 7 43 6 20 11 11 22 13 28
11% 7% 19% 9% 19% 12% 10% 15% 13% 27% 11% 8% 8% 9% 16% 6% 5% 13% 6% 10% 11% 10% 18% 13% 16%

BDLNPQST BLPQS Q Q BDFGIKLMNOPQRSTUVXY BLPQST BLPQS BLPQST Q BLPQS
.net

5 - - - - - 5 - - - - - - - - - - - - - - - - - -
10% - - - - - 10% - - - - - - - - - - - - - - - - - - 

.es

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 17Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
10 - - - - - - - - - - - - 10 - - - - - - - - - - -
10% - - - - - - - - - - - - 10% - - - - - - - - - - - 

.ph

17 - - - - - - - - - - - - - 17 - - - - - - - - - -
10% - - - - - - - - - - - - - 10% - - - - - - - - - - 

.jp

10 - - - - - - - - - - - - - - - - - - - - 10 - - -
9% - - - - - - - - - - - - - - - - - - - - 9% - - - 

.eg

5 - - - 5 - - - - - - - - - - - - - - - - - - - -
9% - - - 9% - - - - - - - - - - - - - - - - - - - - 

.it

30 - - - - - - - - - - - - - - - - 30 - - - - - - -
9% - - - - - - - - - - - - - - - - 9% - - - - - - - 

.in

9 - - 9 - - - - - - - - - - - - - - - - - - - - -
9% - - 9% - - - - - - - - - - - - - - - - - - - - - 

.mx

8 - - - - - - - 8 - - - - - - - - - - - - - - - -
8% - - - - - - - 8% - - - - - - - - - - - - - - - - 

.uk

8 - - - - - - - - - - - - - - 8 - - - - - - - - -
8% - - - - - - - - - - - - - - 8% - - - - - - - - - 

.kr

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
8% - - - - - - 8% - - - - - - - - - - - - - - - - - 

.pl

219 6 7 6 8 3 5 3 5 22 7 11 1 11 18 4 2 26 2 12 5 4 18 7 26
7% 2% 7% 6% 15% 6% 10% 6% 5% 22% 6% 2% 2% 11% 10% 4% 2% 8% 2% 6% 5% 4% 14% 7% 15%

BLQ L BIKLMPQSTUV BLQS BCDFHIKLMNOPQRSTUVX L BLQS BLQS BLQS BL BDIKLMPQRSTUV BLQ BCDIKLMPQRSTUV

.com

13 - - - - - - - - - - - - - - - - - - 13 - - - - -
6% - - - - - - - - - - - - - - - - - - 6% - - - - - 

.ng

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
6% - 6% - - - - - - - - - - - - - - - - - - - - - - 

.ca

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
6% - - - - - - - - - 6% - - - - - - - - - - - - - - 

.de

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

.id

4 - - - - - - - - - - - - - - - - - - - 4 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

.za

18 - - - - - - - - - - 18 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

.cn

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

.ru

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 17Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.vn

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 18Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF VERY/SOMEWHAT LIKELY FOR ALL DOMAIN NAMES
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

3226 262 101 99 51 48 47 52 90 91 123 539 52 99 162 99 125 316 100 200 97 106 115 94 158
96% 98% 98% 97% 94% 96% 94% 98% 90% 90% 98% 98% 100% 97% 92% 98% 96% 97% 99% 97% 96% 100% 92% 94% 90%

IJOWY IJOWY IJY IJOWY IJOWXY IJOWY IJY IJOWY IJOWY IJOWY IJY EFGIJOQUWXY

Respondent 3 or 4

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base



Page 36J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 19Q711_1. How likely are you to visit websites with the following domain name extensions in the next 6 months?

1. .biz
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1704 127 47 46 22 33 20 32 46 39 43 336 26 49 81 48 69 192 66 133 53 45 44 29 78
51% 47% 46% 45% 41% 66% 40% 60% 46% 39% 34% 61% 50% 48% 46% 48% 53% 59% 65% 64% 52% 42% 35% 29% 45%

KWX X X BCDEGIJKNOPVWXY EGJKVWXY X BCDEGIJKNOPVWXY X KX KX KX JKWX BCDEGIJKOPVWXY BCDEGIJKNOPVWXY BCDEGIJKNOPQUVWXY JKWX X X
TOP 2 BOX (NET)

734 47 11 13 9 19 3 12 21 12 23 146 12 21 26 20 36 78 32 79 31 18 23 10 32
22% 18% 11% 13% 17% 38% 6% 23% 21% 12% 18% 27% 23% 21% 15% 20% 28% 24% 32% 38% 31% 17% 18% 10% 18%

G BCDEGIJKNOPRVWXY CGX CGX G BCDGJOVXY CGX GX G BCDGJOX CDGJOX BCDEGJKOVWXY BCDEGHIJKLMNOPQRVWXY BCDGJKOVWXY G G
  Very likely

970 80 36 33 13 14 17 20 25 27 20 190 14 28 55 28 33 114 34 54 22 27 21 19 46
29% 30% 35% 32% 24% 28% 34% 38% 25% 27% 16% 35% 27% 27% 31% 28% 25% 35% 34% 26% 22% 25% 17% 19% 26%

KWX KUWX KWX KWX KUWX K KQTUWXY K KWX KW KQTUWXY KWX K K
  Somewhat likely

1157 101 43 38 23 17 20 12 32 48 57 143 19 33 57 45 42 86 21 52 35 52 56 51 74
34% 38% 42% 37% 43% 34% 40% 23% 32% 48% 46% 26% 37% 32% 32% 45% 32% 26% 21% 25% 35% 49% 45% 51% 42%

HLRST HLRST LRST HLRST LRST HILNOQRST HILNOQRST S S HLORST S BHILNOQRSTU HLOQRST BHILNOQRSTU HLRST
BOTTOM 2 BOX (NET)

612 53 23 20 13 11 10 6 8 22 34 85 14 18 30 22 22 52 14 32 16 25 26 25 31
18% 20% 22% 20% 24% 22% 20% 11% 8% 22% 27% 15% 27% 18% 17% 22% 17% 16% 14% 15% 16% 24% 21% 25% 18%

I I I I I I I HILOQRSTU HIL I I I I I IL I HILRST I
  Somewhat unlikely

545 48 20 18 10 6 10 6 24 26 23 58 5 15 27 23 20 34 7 20 19 27 30 26 43
16% 18% 19% 18% 19% 12% 20% 11% 24% 26% 18% 11% 10% 15% 15% 23% 15% 10% 7% 10% 19% 25% 24% 26% 25%

LRST LRST LST S LST LMRST HLMORST LRST S LMRST S LRST HLMORST LMRST HLMNOQRST HLMORST

  Very unlikely

496 40 13 18 9 - 10 9 22 14 25 71 7 20 38 8 19 47 14 22 13 9 25 20 23
15% 15% 13% 18% 17% - 20% 17% 22% 14% 20% 13% 13% 20% 22% 8% 15% 14% 14% 11% 13% 8% 20% 20% 13%

F F FP F FPV F FLPTV F FLPTV F F FPTV FLPRTVY F F F F F F F FLPTV FPTV F
Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 20Q711_2. How likely are you to visit websites with the following domain name extensions in the next 6 months?

2. .com
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2983 256 92 93 43 45 40 47 85 77 115 518 50 80 145 94 120 286 97 186 92 94 98 90 140
89% 96% 89% 91% 80% 90% 80% 89% 85% 76% 92% 94% 96% 78% 82% 93% 92% 88% 96% 90% 91% 89% 78% 90% 80%

CEGHIJNORTVWXY JNWY EJNOWY J EGJNOWY EGIJNORTVWY EGIJNOWY EGJNOWY EGJNOWY JNWY EGIJNORVWY EJNOWY EJNOWY JNW JNWY
TOP 2 BOX (NET)

2717 250 84 92 40 42 34 37 77 68 99 440 45 76 112 86 112 256 95 181 89 89 97 86 130
81% 93% 82% 90% 74% 84% 68% 70% 77% 67% 79% 80% 87% 75% 64% 85% 86% 79% 94% 87% 88% 84% 78% 86% 74%

CEFGHIJKLNOPQRTVWXY JO EGHIJKLNORWY JO O JO GJO GHJO GHJOY GHJNOY JO CEFGHIJKLNOPRVWY EGHIJKLNORWY EGHIJNORWY GHJO O GHJNOY O
  Very likely

266 6 8 1 3 3 6 10 8 9 16 78 5 4 33 8 8 30 2 5 3 5 1 4 10
8% 2% 8% 1% 6% 6% 12% 19% 8% 9% 13% 14% 10% 4% 19% 8% 6% 9% 2% 2% 3% 5% 1% 4% 6%

BDTW W BDSTUW BCDEINPQRSTUVWXY BDTW BDSTW BDNSTUVWXY BDNQRSTUVWXY BDSTW BCDEFIJNPQRSTUVWXY BDTW BDW BDSTUW W
  Somewhat likely

219 6 7 6 8 3 5 3 5 22 7 11 1 11 18 4 2 26 2 12 5 4 18 7 26
7% 2% 7% 6% 15% 6% 10% 6% 5% 22% 6% 2% 2% 11% 10% 4% 2% 8% 2% 6% 5% 4% 14% 7% 15%

BLQ L BIKLMPQSTUV BLQS BCDFHIKLMNOPQRSTUVX L BLQS BLQS BLQS BL BDIKLMPQRSTUV BLQ BCDIKLMPQRSTUV

BOTTOM 2 BOX (NET)

64 2 3 - 5 1 2 3 2 10 3 3 - 1 9 1 1 9 - 1 2 1 1 - 4
2% 1% 3% - 9% 2% 4% 6% 2% 10% 2% 1% - 1% 5% 1% 1% 3% - * 2% 1% 1% - 2%

L BDIKLMNPQRSTUVWXY DLSTX BDLQSTWX BCDIKLMNPQRSTUVWXY L BDLQSTWX L L
  Somewhat unlikely

155 4 4 6 3 2 3 - 3 12 4 8 1 10 9 3 1 17 2 11 3 3 17 7 22
5% 1% 4% 6% 6% 4% 6% - 3% 12% 3% 1% 2% 10% 5% 3% 1% 5% 2% 5% 3% 3% 14% 7% 13%

BLQ LQ BLQ BCHIKLMOPQRSTUV BHKLPQSUV BLQ BLQ BLQ BCHIKLMOPQRSTUV BLQ BCHIKLMOPQRSTUV

  Very unlikely

155 6 4 3 3 2 5 3 10 2 3 21 1 11 13 3 8 13 2 9 4 8 9 3 9
5% 2% 4% 3% 6% 4% 10% 6% 10% 2% 2% 4% 2% 11% 7% 3% 6% 4% 2% 4% 4% 8% 7% 3% 5%

BJKLS BDJKLPRSX BDJKLPRSTX B B B B
Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 21Q711_3. How likely are you to visit websites with the following domain name extensions in the next 6 months?

3. .info
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2197 137 55 75 40 37 36 43 56 53 81 388 45 61 95 42 89 231 78 155 60 73 84 68 115
65% 51% 53% 74% 74% 74% 72% 81% 56% 52% 65% 71% 87% 60% 54% 42% 68% 71% 77% 75% 59% 69% 67% 68% 66%

BCIJNOPU BCIJOP BCIJOP BCJOP BCIJKNOPUY P BP BCIJNOPU BCIJKLNOPQRUVWXY P P BCJOP BCIJNOPU BCIJKNOPUY BCIJNOPU P BCJOP BCJOP BCJOP BCJOP
TOP 2 BOX (NET)

1146 61 16 37 22 24 15 20 27 25 51 192 28 21 35 17 61 134 41 100 31 41 50 32 65
34% 23% 16% 36% 41% 48% 30% 38% 27% 25% 41% 35% 54% 21% 20% 17% 47% 41% 41% 48% 31% 39% 40% 32% 37%

BCNOP BCJNOP BCIJNOPU C BCNOP C BCIJNOP BCJNOP BCDGIJLNOPUXY BCGIJLNOPUX BCIJNOP BCIJNOP BCDGIJLNOPUXY COP BCJNOP BCIJNOP COP BCJNOP

  Very likely

1051 76 39 38 18 13 21 23 29 28 30 196 17 40 60 25 28 97 37 55 29 32 34 36 50
31% 28% 38% 37% 33% 26% 42% 43% 29% 28% 24% 36% 33% 39% 34% 25% 22% 30% 37% 27% 29% 30% 27% 36% 29%

KPQT KQ KPQT BKPQTWY BKPQT BKPQT Q KQ Q
  Somewhat likely

792 91 33 18 9 10 7 6 25 38 32 113 5 21 49 46 24 64 12 36 31 27 29 20 46
24% 34% 32% 18% 17% 20% 14% 11% 25% 38% 26% 21% 10% 21% 28% 46% 18% 20% 12% 17% 31% 25% 23% 20% 26%

DEGHLMNQRSTWX DEGHLMQRST HMS DEFGHLMNQRSTWX HMS S GHLMRST BCDEFGHIKLMNOQRSTUVWXY DGHLMQRST HMS MS HMST
BOTTOM 2 BOX (NET)

429 53 14 12 4 7 2 2 10 20 21 72 5 9 24 21 13 41 7 19 14 16 13 10 20
13% 20% 14% 12% 7% 14% 4% 4% 10% 20% 17% 13% 10% 9% 14% 21% 10% 13% 7% 9% 14% 15% 10% 10% 11%

EGHILNQRSTWXY EGHNQSTW GHST H H EGHILNQRSTWXY GH
  Somewhat unlikely

363 38 19 6 5 3 5 4 15 18 11 41 - 12 25 25 11 23 5 17 17 11 16 10 26
11% 14% 18% 6% 9% 6% 10% 8% 15% 18% 9% 7% - 12% 14% 25% 8% 7% 5% 8% 17% 10% 13% 10% 15%

DLMRST DFKLMQRST M M M DLMRS DKLMQRST M M M DLMRS BDEFGHKLMNOQRSTVWXY M M M DLMRST M MS M DLMRST

  Very unlikely

368 40 15 9 5 3 7 4 19 10 12 49 2 20 32 13 17 30 11 16 10 6 12 12 14
11% 15% 15% 9% 9% 6% 14% 8% 19% 10% 10% 9% 4% 20% 18% 13% 13% 9% 11% 8% 10% 6% 10% 12% 8%

LMRTVY MV DFKLMRTVWY DFKLMRTVWY DFKLMRTVWY

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 22Q711_4. How likely are you to visit websites with the following domain name extensions in the next 6 months?

4. .mobi
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1425 79 24 37 17 21 20 22 22 35 30 332 27 27 56 26 47 186 51 112 64 41 41 30 78
42% 29% 23% 36% 31% 42% 40% 42% 22% 35% 24% 60% 52% 26% 32% 26% 36% 57% 50% 54% 63% 39% 33% 30% 45%

CIK CIKP CIK CIKP I BCDEFGHIJKNOPQVWXY BCEIJKNOPWX CIK BCDEFGHIJKNOPQVWXY BCDEIJKNOPQWX BCDEIJKNOPQVWX BCDEFGHIJKNOPQVWXY CIKP BCIKNOPWX

TOP 2 BOX (NET)

585 35 7 9 6 13 7 5 9 13 12 136 13 6 11 7 27 71 20 52 41 21 19 8 37
17% 13% 7% 9% 11% 26% 14% 9% 9% 13% 10% 25% 25% 6% 6% 7% 21% 22% 20% 25% 41% 20% 15% 8% 21%

O BCDHIJKNOPX BCDEHIJKNOPWX BCDHIKNOPX BCDIKNOPX BCDHIJKNOPX CDIKNOPX BCDEHIJKNOPWX BCDEGHIJKLNOPQRSTVWXY CDIKNOPX CNO BCDIKNOPX

  Very likely

840 44 17 28 11 8 13 17 13 22 18 196 14 21 45 19 20 115 31 60 23 20 22 22 41
25% 16% 17% 27% 20% 16% 26% 32% 13% 22% 14% 36% 27% 21% 26% 19% 15% 35% 31% 29% 23% 19% 18% 22% 23%

BIKQ I BCIKQW BCEFIJKNOPQUVWXY I BIKQ BCEFIJKNOPQUVWXY BCIKQW BCIKQW I
  Somewhat likely

1339 137 53 53 20 25 17 21 50 52 68 145 16 45 76 57 60 91 33 61 25 55 63 48 68
40% 51% 51% 52% 37% 50% 34% 40% 50% 51% 54% 26% 31% 44% 43% 56% 46% 28% 33% 29% 25% 52% 50% 48% 39%

GLMRSTUY GLMRSTUY GLMRSTUY LRSTU L LMRSTU GLMRSTUY EGLMRSTUY LRTU LRTU EGHLMORSTUY LRSTU GLMRSTUY LMRSTUY LMRSTU LRU
BOTTOM 2 BOX (NET)

614 44 24 27 10 16 12 13 15 19 31 88 8 18 39 18 27 46 19 31 12 27 24 18 28
18% 16% 23% 26% 19% 32% 24% 25% 15% 19% 25% 16% 15% 18% 22% 18% 21% 14% 19% 15% 12% 25% 19% 18% 16%

RU BILRTUY BILNRTUY U BLRTU RU BLRTU
  Somewhat unlikely

725 93 29 26 10 9 5 8 35 33 37 57 8 27 37 39 33 45 14 30 13 28 39 30 40
22% 35% 28% 25% 19% 18% 10% 15% 35% 33% 30% 10% 15% 26% 21% 39% 25% 14% 14% 14% 13% 26% 31% 30% 23%

EFGHLMORSTUY GLRSTU GLRSTU EFGHLMORSTUY GHLMORSTU GHLRSTU GLRSTU LR DEFGHLMOQRSTUY GLRSTU GLRSTU GHLMORSTU GHLRSTU GLRTU
  Very unlikely

593 52 26 12 17 4 13 10 28 14 27 73 9 30 44 18 23 48 17 34 12 10 21 22 29
18% 19% 25% 12% 31% 8% 26% 19% 28% 14% 22% 13% 17% 29% 25% 18% 18% 15% 17% 16% 12% 9% 17% 22% 17%

LV DFJLRUV BDFJLQRSTUVWY DFLRUV DFJLRTUVWY FLV BDFJLQRSTUVWY DFJLRTUV FLV
Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 23Q711_5. How likely are you to visit websites with the following domain name extensions in the next 6 months?

5. .net
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2769 239 80 89 42 42 40 42 73 70 103 479 45 77 127 91 111 267 93 177 79 89 96 81 137
82% 89% 78% 87% 78% 84% 80% 79% 73% 69% 82% 87% 87% 75% 72% 90% 85% 82% 92% 86% 78% 84% 77% 81% 78%

CEHIJNORUWXY IJNOW JO CIJNORUWY JO CEIJNOUWY IJO IJO CEGHIJKNORUWXY IJNOW JO
TOP 2 BOX (NET)

2027 192 41 64 30 35 24 27 51 47 74 362 37 48 74 73 84 187 79 147 53 78 68 53 99
60% 72% 40% 63% 56% 70% 48% 51% 51% 47% 59% 66% 71% 47% 42% 72% 65% 58% 78% 71% 52% 74% 54% 53% 57%

CEGHIJKNORUWXY CJNO CGIJNOUX CO CGHIJNORUWXY CGHIJNOUWX CEGHIJKNORUWXY CGIJNO CO CDEGHIJKLNOQRUWXY CEGHIJKNORUWXY CEGHIJKNORUWXY CO CO
  Very likely

742 47 39 25 12 7 16 15 22 23 29 117 8 29 53 18 27 80 14 30 26 11 28 28 38
22% 18% 38% 25% 22% 14% 32% 28% 22% 23% 23% 21% 15% 28% 30% 18% 21% 25% 14% 14% 26% 10% 22% 28% 22%

BDEFIJKLMPQRSTVWY TV V BFSTV STV V V TV TV BSTV BFLMPSTV V BSTV STV V BSTV V
  Somewhat likely

384 20 20 9 10 6 5 8 13 27 14 43 4 9 29 6 7 43 6 20 11 11 22 13 28
11% 7% 19% 9% 19% 12% 10% 15% 13% 27% 11% 8% 8% 9% 16% 6% 5% 13% 6% 10% 11% 10% 18% 13% 16%

BDLNPQST BLPQS Q Q BDFGIKLMNOPQRSTUVXY BLPQST BLPQS BLPQST Q BLPQS
BOTTOM 2 BOX (NET)

211 14 11 2 8 4 2 7 6 16 11 26 3 4 18 3 5 24 4 6 7 8 8 6 8
6% 5% 11% 2% 15% 8% 4% 13% 6% 16% 9% 5% 6% 4% 10% 3% 4% 7% 4% 3% 7% 8% 6% 6% 5%

DLPQT BDLNPQSTY BDLNPQSTY BDGILNPQRSTUWXY DT BDLPQTY DT
  Somewhat unlikely

173 6 9 7 2 2 3 1 7 11 3 17 1 5 11 3 2 19 2 14 4 3 14 7 20
5% 2% 9% 7% 4% 4% 6% 2% 7% 11% 2% 3% 2% 5% 6% 3% 2% 6% 2% 7% 4% 3% 11% 7% 11%

BKLQS BQ BQ BKLPQSV BQ BLQ BLQ BHKLMPQSUV BQ BHKLMPQRSUV

  Very unlikely

204 9 3 4 2 2 5 3 14 4 8 28 3 16 20 4 12 15 2 10 11 6 7 6 10
6% 3% 3% 4% 4% 4% 10% 6% 14% 4% 6% 5% 6% 16% 11% 4% 9% 5% 2% 5% 11% 6% 6% 6% 6%

BS BCDEJLPRSTVWY BCDEFJKLPRSTVWXY BCDJLPRST BS BCLRST

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 24Q711_6. How likely are you to visit websites with the following domain name extensions in the next 6 months?

6. .org
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2710 248 80 94 46 39 42 38 83 70 95 420 44 75 96 78 110 277 90 182 82 93 103 87 138
81% 93% 78% 92% 85% 78% 84% 72% 83% 69% 76% 76% 85% 74% 55% 77% 85% 85% 89% 88% 81% 88% 82% 87% 79%

CFHIJKLNOPQRUWY O CFHJKLNOPUWY JO O O O JO O O O JO O O HJLNO HJKLNO CHJKLNOPY CHJKLNOPY O HJKLNOP JO HJKLNO O
TOP 2 BOX (NET)

1928 211 58 76 28 36 26 27 64 50 65 243 30 40 38 47 81 191 68 166 59 57 89 68 110
57% 79% 56% 75% 52% 72% 52% 51% 64% 50% 52% 44% 58% 39% 22% 47% 62% 59% 67% 80% 58% 54% 71% 68% 63%

CEGHIJKLMNOPQRSUVXY LNO CEGHJKLMNOPRUVY O EGHJKLNOPV O O JLNOP O O O NO O O LNOP LNOP HJKLNOPV CEGHIJKLMNOPQRSUVXY LNO NO CEGHJKLNOPRUV HJKLNOPV JLNOP
  Very likely

782 37 22 18 18 3 16 11 19 20 30 177 14 35 58 31 29 86 22 16 23 36 14 19 28
23% 14% 21% 18% 33% 6% 32% 21% 19% 20% 24% 32% 27% 34% 33% 31% 22% 26% 22% 8% 23% 34% 11% 19% 16%

T FTW T BDFITWXY BDFTWY FT FT FT BFTW BCDFIJQSTWXY BFTW BCDFIJQSTWXY BCDFIJQSTWXY BDFTWY BFTW BFTWY FTW BFTW BCDFIJQTWXY FT T
  Somewhat likely

434 13 14 8 5 7 4 9 10 27 22 90 5 13 46 16 11 31 7 16 12 10 18 10 30
13% 5% 14% 8% 9% 14% 8% 17% 10% 27% 18% 16% 10% 13% 26% 16% 8% 10% 7% 8% 12% 9% 14% 10% 17%

B B BT BCDEGILMNQRSTUVWX BDQRST BDQRST B BCDEGILMNPQRSTUVWXY BST B B B BDQRST

BOTTOM 2 BOX (NET)

218 6 9 2 3 5 1 5 4 15 11 52 4 8 25 9 6 19 5 3 7 4 6 1 8
6% 2% 9% 2% 6% 10% 2% 9% 4% 15% 9% 9% 8% 8% 14% 9% 5% 6% 5% 1% 7% 4% 5% 1% 5%

BDTX BDTX BDTX BDGIQRSTVWXY BDTX BDTXY BTX BTX BDGIQRSTVWXY BDTX BTX BTX
  Somewhat unlikely

216 7 5 6 2 2 3 4 6 12 11 38 1 5 21 7 5 12 2 13 5 6 12 9 22
6% 3% 5% 6% 4% 4% 6% 8% 6% 12% 9% 7% 2% 5% 12% 7% 4% 4% 2% 6% 5% 6% 10% 9% 13%

BMQRS BRS BR BLMQRS B BRS BRS BCLMNQRSTU

  Very unlikely

213 7 9 - 3 4 4 6 7 4 8 40 3 14 34 7 9 17 4 9 7 3 4 3 7
6% 3% 9% - 6% 8% 8% 11% 7% 4% 6% 7% 6% 14% 19% 7% 7% 5% 4% 4% 7% 3% 3% 3% 4%

BD D D D BDVWXY D D D BD D BDJLRSTVWXY BCDEIJKLMPQRSTUVWXY D BD D D D D D
Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 25Q711_7. How likely are you to visit websites with the following domain name extensions in the next 6 months?

7. .tel
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1171 26 20 38 15 23 18 23 18 29 23 346 20 23 43 22 44 163 35 70 18 30 33 17 74
35% 10% 19% 37% 28% 46% 36% 43% 18% 29% 18% 63% 38% 23% 24% 22% 34% 50% 35% 34% 18% 28% 26% 17% 42%

B BCIKNOPUX B BCIJKNOPUVWX BCIKUX BCIKNOPUWX B B B BCDEFGHIJKMNOPQRSTUVWXY BCIKNOPUX B B B BCIKPUX BCDEIJKNOPQSTUVWX BCIKPUX BCIKNOPUX B B B BCIJKNOPUVWX

TOP 2 BOX (NET)

458 9 6 10 5 16 7 4 7 11 6 157 11 4 11 5 24 54 14 25 10 12 11 4 35
14% 3% 6% 10% 9% 32% 14% 8% 7% 11% 5% 29% 21% 4% 6% 5% 18% 17% 14% 12% 10% 11% 9% 4% 20%

B BCDEGHIJKNOPRSTUVWX BKNX B BCDEGHIJKNOPQRSTUVWXY BCIKNOPWX BCIKNOPWX BCIKNOPWX BKNOPX BKNPX B BN B BCDHIKNOPTUWX

  Very likely

713 17 14 28 10 7 11 19 11 18 17 189 9 19 32 17 20 109 21 45 8 18 22 13 39
21% 6% 14% 27% 19% 14% 22% 36% 11% 18% 14% 34% 17% 19% 18% 17% 15% 34% 21% 22% 8% 17% 18% 13% 22%

B BCIKQUX B BU BCEFIJKMNOPQSTUVWXY BU B BCEFIJKMNOPQSTUVWXY B BU BU B B BCEFIJKMNOPQSTUVWXY BU BIU B BU B BIU
  Somewhat likely

1508 170 59 47 22 23 18 20 48 54 71 141 22 51 83 60 61 117 43 90 58 63 61 54 72
45% 63% 57% 46% 41% 46% 36% 38% 48% 53% 57% 26% 42% 50% 47% 59% 47% 36% 43% 43% 57% 59% 49% 54% 41%

DEFGHILMNOQRSTWY GHLRSTY L L L LR GLRY GHLRSTY L LR LR EGHLMRSTY LR L L L GHLRSTY EGHLMORSTY LR GLRY L
BOTTOM 2 BOX (NET)

655 46 16 27 11 14 11 10 15 23 32 83 11 24 38 23 20 68 23 43 19 28 23 23 24
20% 17% 16% 26% 20% 28% 22% 19% 15% 23% 26% 15% 21% 24% 22% 23% 15% 21% 23% 21% 19% 26% 18% 23% 14%

BILQY LY LQY LY L LY BILQY L
  Somewhat unlikely

853 124 43 20 11 9 7 10 33 31 39 58 11 27 45 37 41 49 20 47 39 35 38 31 48
25% 46% 42% 20% 20% 18% 14% 19% 33% 31% 31% 11% 21% 26% 26% 37% 32% 15% 20% 23% 39% 33% 30% 31% 27%

DEFGHIJKLMNOQRSTVWXY DEFGHLMNORSTY L L DGLRS GLR DGLR L LR LR DEFGHLRST DGLRS L L LR DEFGHLMORST DGLRS GLR GLR LR
  Very unlikely

678 72 24 17 17 4 14 10 34 18 31 63 10 28 50 19 25 45 23 47 25 13 31 29 29
20% 27% 23% 17% 31% 8% 28% 19% 34% 18% 25% 11% 19% 27% 28% 19% 19% 14% 23% 23% 25% 12% 25% 29% 17%

DFLRVY FLRV DFLRVY FLRV DFJLPQRTVY FLRV FLRVY DFLRVY L L FLRV FLRV FLRV FLRV DFLRVY
Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 26Q711_8. How likely are you to visit websites with the following domain name extensions in the next 6 months?

8. .asia
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1151 27 22 27 15 22 10 20 18 29 24 329 16 40 53 23 43 175 55 51 21 30 29 14 58
34% 10% 21% 26% 28% 44% 20% 38% 18% 29% 19% 60% 31% 39% 30% 23% 33% 54% 54% 25% 21% 28% 23% 14% 33%

B BX BX BCDGIKPTUWX B BCIKUWX B BX B BCDEFGHIJKMNOPQTUVWXY BX BCGIKPTUWX BIKX B BCIKUX BCDEGHIJKMNOPQTUVWXY BCDEGIJKMNOPQTUVWXY BX B BX B BCIKUX

TOP 2 BOX (NET)

437 9 8 6 - 15 2 8 6 13 7 126 6 12 13 7 25 74 24 16 11 9 8 5 27
13% 3% 8% 6% - 30% 4% 15% 6% 13% 6% 23% 12% 12% 7% 7% 19% 23% 24% 8% 11% 8% 6% 5% 15%

E BCDEGIJKMNOPTUVWXY BEKX BE BCDEGIJKNOPTUVWXY BE BE E BCDEGIKOPTVWX BCDEGIJKNOPTUVWX BCDEGIJKNOPTUVWX BE BE BE BDEGIKOPTWX

  Very likely

714 18 14 21 15 7 8 12 12 16 17 203 10 28 40 16 18 101 31 35 10 21 21 9 31
21% 7% 14% 21% 28% 14% 16% 23% 12% 16% 14% 37% 19% 27% 23% 16% 14% 31% 31% 17% 10% 20% 17% 9% 18%

B BUX BCIKQUX B BUX B B BCDFGHIJKMOPQTUVWXY B BCIJKPQTUX BIKUX B B BCDFGIJKOPQTUVWXY BCFIJKPQTUWXY B BUX B B
  Somewhat likely

1579 188 59 59 24 23 27 25 57 58 75 151 27 39 79 59 64 102 29 101 58 62 70 60 83
47% 70% 57% 58% 44% 46% 54% 47% 57% 57% 60% 27% 52% 38% 45% 58% 49% 31% 29% 49% 57% 58% 56% 60% 47%

CDEFGHIJKLMNOPQRSTUVWY LNORS LNORS L LRS LRS LRS LNRS LNORS LNORSTY LRS L LRS LNORS LRS LRS LNORS LNORS LNRS LNORSY LRS
BOTTOM 2 BOX (NET)

596 38 12 28 8 12 10 10 15 18 31 90 17 17 35 21 19 54 20 34 14 29 21 17 26
18% 14% 12% 27% 15% 24% 20% 19% 15% 18% 25% 16% 33% 17% 20% 21% 15% 17% 20% 16% 14% 27% 17% 17% 15%

BCILQRTUY BCLQRUY BCEIJLNQRTUWXY BCILQRTUY

  Somewhat unlikely

983 150 47 31 16 11 17 15 42 40 44 61 10 22 44 38 45 48 9 67 44 33 49 43 57
29% 56% 46% 30% 30% 22% 34% 28% 42% 40% 35% 11% 19% 22% 25% 38% 35% 15% 9% 32% 44% 31% 39% 43% 33%

DEFGHIJKLMNOPQRSTUVWXY DFHLMNORSTVY LRS LRS LS LRS LRS FLMNORS FLMNORS LMNRS LS LRS LMNORS LMNRS LNRS FLMNORS LRS FLMNORS FLMNORS LRS
  Very unlikely

627 53 22 16 15 5 13 8 25 14 26 70 9 23 44 19 23 48 17 55 22 14 26 26 34
19% 20% 21% 16% 28% 10% 26% 15% 25% 14% 21% 13% 17% 23% 25% 19% 18% 15% 17% 27% 22% 13% 21% 26% 19%

L L FJLRV FLR FJLRV L L FJLRV DFJLRV L L FJLRV L
Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 27Q711_9. How likely are you to visit websites with the following domain name extensions in the next 6 months?

9. .pro
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1199 39 22 35 15 24 15 22 23 35 26 341 16 24 46 22 66 166 27 63 19 31 32 16 74
36% 15% 21% 34% 28% 48% 30% 42% 23% 35% 21% 62% 31% 24% 26% 22% 51% 51% 27% 30% 19% 29% 26% 16% 42%

BCKPUX B BCEIKNOPSTUVWX BX BCIKNOPUWX BCKPUX BCDEGHIJKMNOPQRSTUVWXY BX B B BCDEGIJKMNOPSTUVWX BCDEGIJKMNOPSTUVWX B BUX BX B BCIKNOPSTUVWX

TOP 2 BOX (NET)

476 9 6 6 4 14 1 6 9 16 11 163 10 6 11 9 35 62 11 15 8 13 10 2 39
14% 3% 6% 6% 7% 28% 2% 11% 9% 16% 9% 30% 19% 6% 6% 9% 27% 19% 11% 7% 8% 12% 8% 2% 22%

BCDEGHIKNOPSTUVWX BX BX BCDGNOTX BX BCDEGHIJKNOPRSTUVWX BCDGNOTUWX BX BCDEGHIJKNOPSTUVWX BCDEGIKNOPTUWX BX BGX BX BCDEGIKNOPSTUVWX

  Very likely

723 30 16 29 11 10 14 16 14 19 15 178 6 18 35 13 31 104 16 48 11 18 22 14 35
22% 11% 16% 28% 20% 20% 28% 30% 14% 19% 12% 32% 12% 18% 20% 13% 24% 32% 16% 23% 11% 17% 18% 14% 20%

BCIKMPSUX BIKMPUX BCIKMPSUX BCIJKMNOPSTUVWXY B BKPU BCIJKMNOPSTUVWXY BKPU B
  Somewhat likely

1456 161 53 49 22 20 20 22 44 54 69 130 27 47 84 59 38 112 49 83 58 64 65 54 72
43% 60% 51% 48% 41% 40% 40% 42% 44% 53% 55% 24% 52% 46% 48% 58% 29% 34% 49% 40% 57% 60% 52% 54% 41%

DEFGHILNOQRSTY LQR LQR L L L L LQ LQRTY LQRTY LQR LQR LQR EFGHILQRTY L LQR LQ FGLQRTY EFGHILNOQRTY LQRT LQRTY LQ
BOTTOM 2 BOX (NET)

624 41 16 24 10 10 12 15 12 27 30 77 18 19 38 19 16 63 31 32 16 31 23 19 25
19% 15% 16% 24% 19% 20% 24% 28% 12% 27% 24% 14% 35% 19% 22% 19% 12% 19% 31% 15% 16% 29% 18% 19% 14%

ILQ BILQTY BILQTY BILQY BCILNPQRTUWXY ILQ L BCILNQRTUWY BCILQRTUY

  Somewhat unlikely

832 120 37 25 12 10 8 7 32 27 39 53 9 28 46 40 22 49 18 51 42 33 42 35 47
25% 45% 36% 25% 22% 20% 16% 13% 32% 27% 31% 10% 17% 27% 26% 40% 17% 15% 18% 25% 42% 31% 34% 35% 27%

DEFGHIJKLMNOQRSTVWY FGHLMQRST LR L L GHLQRS LR GHLQRS HLR LR DEFGHLMOQRSTY L L L LR DEFGHJLMNOQRSTY GHLQRS GHLMQRS GHLMQRS HLQR
  Very unlikely

702 68 28 18 17 6 15 9 33 12 30 79 9 31 46 20 26 47 25 61 24 11 28 30 29
21% 25% 27% 18% 31% 12% 30% 17% 33% 12% 24% 14% 17% 30% 26% 20% 20% 14% 25% 29% 24% 10% 22% 30% 17%

FJLRVY FJLRVY FJLRVY FJLRVY DFHJLMPQRVY JLRV DFJLRVY FJLRVY V JLRV DFJLRVY JLRV JLRV DFJLRVY
Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 28Q711_10. How likely are you to visit websites with the following domain name extensions in the next 6 months?

10. .coop
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1059 31 22 22 15 18 19 18 18 32 16 314 12 21 50 21 40 149 28 53 11 25 36 20 68
32% 12% 21% 22% 28% 36% 38% 34% 18% 32% 13% 57% 23% 21% 28% 21% 31% 46% 28% 26% 11% 24% 29% 20% 39%

BU BU BKU BIKNPUX BCDIKNPUX BIKU BIKU BCDEFGHIJKMNOPQRSTUVWXY BU B BKU B BIKU BCDEIJKMNOPQSTUVWX BKU BKU BKU BKU B BCDIKMNOPTUVX

TOP 2 BOX (NET)

397 8 7 6 3 11 2 5 7 13 6 124 6 4 10 5 22 60 11 14 6 9 20 4 34
12% 3% 7% 6% 6% 22% 4% 9% 7% 13% 5% 23% 12% 4% 6% 5% 17% 18% 11% 7% 6% 8% 16% 4% 19%

BCDEGIKNOPTUVX B BKNOX BCDEGHIJKNOPSTUVX B BCDEGIKNOPTUX BCDEGIKNOPTUVX B B BCDGIKNOPTUX BCDEGIKNOPTUVX

  Very likely

662 23 15 16 12 7 17 13 11 19 10 190 6 17 40 16 18 89 17 39 5 16 16 16 34
20% 9% 15% 16% 22% 14% 34% 25% 11% 19% 8% 35% 12% 17% 23% 16% 14% 27% 17% 19% 5% 15% 13% 16% 19%

U BU BKU BCDFIJKMNPQSTUVWXY BIKU BKU BCDFIJKMNOPQRSTUVWXY BKU BIKUW BU U BCDFIKMNPQSTUVWXY BKU BKU U U BU BKU
  Somewhat likely

1578 164 57 60 23 26 16 22 51 54 79 157 30 48 78 61 63 121 48 97 67 65 63 51 77
47% 61% 55% 59% 43% 52% 32% 42% 51% 53% 63% 29% 58% 47% 44% 60% 48% 37% 48% 47% 66% 61% 50% 51% 44%

EGHLNOQRSTWY GLR GHLORTY L GLR L GLR GLR EGHLNOQRSTWY GLR L L EGHLORTY GLR L L LR EGHILNOQRSTWXY EGHLNORSTY GLR GLR L
BOTTOM 2 BOX (NET)

607 38 14 30 12 16 7 13 14 22 33 88 14 19 33 18 18 52 24 36 14 26 22 18 26
18% 14% 14% 29% 22% 32% 14% 25% 14% 22% 26% 16% 27% 19% 19% 18% 14% 16% 24% 17% 14% 25% 18% 18% 15%

BCGILOQRTUWY BCGILOQRTUWY BCILQRUY BCLQY B BCLQRY

  Somewhat unlikely

971 126 43 30 11 10 9 9 37 32 46 69 16 29 45 43 45 69 24 61 53 39 41 33 51
29% 47% 42% 29% 20% 20% 18% 17% 37% 32% 37% 13% 31% 28% 26% 43% 35% 21% 24% 29% 52% 37% 33% 33% 29%

DEFGHJLMNOQRSTWXY EFGHLNORSTY L EFGHLORS LR EFGHLORS L L L EFGHLNORSTY GHLR L L LR DEFGHIJKLMNOQRSTVWXY EFGHLORS HLR HLR LR
  Very unlikely

720 73 24 20 16 6 15 13 31 15 30 79 10 33 48 19 27 55 25 57 23 16 26 29 30
21% 27% 23% 20% 30% 12% 30% 25% 31% 15% 24% 14% 19% 32% 27% 19% 21% 17% 25% 28% 23% 15% 21% 29% 17%

FJLRVY L FJLRVY FJLRVY FJLPRVY L DFJLPQRVY FJLRVY L FJLRVY L FJLRVY
Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 29Q711_11. How likely are you to visit websites with the following domain name extensions in the next 6 months?

11. .cn
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

510 - - - - - - - - - - 510 - - - - - - - - - - - - -
93% - - - - - - - - - - 93% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

410 - - - - - - - - - - 410 - - - - - - - - - - - - -
75% - - - - - - - - - - 75% - - - - - - - - - - - - - 

  Very likely

100 - - - - - - - - - - 100 - - - - - - - - - - - - -
18% - - - - - - - - - - 18% - - - - - - - - - - - - - 

  Somewhat likely

18 - - - - - - - - - - 18 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

8 - - - - - - - - - - 8 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Somewhat unlikely

10 - - - - - - - - - - 10 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Very unlikely

22 - - - - - - - - - - 22 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 30Q711_12. How likely are you to visit websites with the following domain name extensions in the next 6 months?

12. .vn
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

52* -** -** -** -** -** -** -** -** -** -** -** 52* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

49 - - - - - - - - - - - 49 - - - - - - - - - - - -
94% - - - - - - - - - - - 94% - - - - - - - - - - - - 

TOP 2 BOX (NET)

41 - - - - - - - - - - - 41 - - - - - - - - - - - -
79% - - - - - - - - - - - 79% - - - - - - - - - - - - 

  Very likely

8 - - - - - - - - - - - 8 - - - - - - - - - - - -
15% - - - - - - - - - - - 15% - - - - - - - - - - - - 

  Somewhat likely

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 31Q711_13. How likely are you to visit websites with the following domain name extensions in the next 6 months?

13. .ph
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** -** -** -** -** -** -** -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

80 - - - - - - - - - - - - 80 - - - - - - - - - - -
78% - - - - - - - - - - - - 78% - - - - - - - - - - - 

TOP 2 BOX (NET)

64 - - - - - - - - - - - - 64 - - - - - - - - - - -
63% - - - - - - - - - - - - 63% - - - - - - - - - - - 

  Very likely

16 - - - - - - - - - - - - 16 - - - - - - - - - - -
16% - - - - - - - - - - - - 16% - - - - - - - - - - - 

  Somewhat likely

10 - - - - - - - - - - - - 10 - - - - - - - - - - -
10% - - - - - - - - - - - - 10% - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

5 - - - - - - - - - - - - 5 - - - - - - - - - - -
5% - - - - - - - - - - - - 5% - - - - - - - - - - - 

  Somewhat unlikely

5 - - - - - - - - - - - - 5 - - - - - - - - - - -
5% - - - - - - - - - - - - 5% - - - - - - - - - - - 

  Very unlikely

12 - - - - - - - - - - - - 12 - - - - - - - - - - -
12% - - - - - - - - - - - - 12% - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

102 - - - - - - - - - - - - 102 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 32Q711_14. How likely are you to visit websites with the following domain name extensions in the next 6 months?

14. .jp
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

176 -** -** -** -** -** -** -** -** -** -** -** -** -** 176 -** -** -** -** -** -** -** -** -** -**Unweighted Base

147 - - - - - - - - - - - - - 147 - - - - - - - - - -
84% - - - - - - - - - - - - - 84% - - - - - - - - - - 

TOP 2 BOX (NET)

115 - - - - - - - - - - - - - 115 - - - - - - - - - -
65% - - - - - - - - - - - - - 65% - - - - - - - - - - 

  Very likely

32 - - - - - - - - - - - - - 32 - - - - - - - - - -
18% - - - - - - - - - - - - - 18% - - - - - - - - - - 

  Somewhat likely

17 - - - - - - - - - - - - - 17 - - - - - - - - - -
10% - - - - - - - - - - - - - 10% - - - - - - - - - - 

BOTTOM 2 BOX (NET)

8 - - - - - - - - - - - - - 8 - - - - - - - - - -
5% - - - - - - - - - - - - - 5% - - - - - - - - - - 

  Somewhat unlikely

9 - - - - - - - - - - - - - 9 - - - - - - - - - -
5% - - - - - - - - - - - - - 5% - - - - - - - - - - 

  Very unlikely

12 - - - - - - - - - - - - - 12 - - - - - - - - - -
7% - - - - - - - - - - - - - 7% - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

176 - - - - - - - - - - - - - 176 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 33Q711_15. How likely are you to visit websites with the following domain name extensions in the next 6 months?

15. .kr
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -** -** -** -**Unweighted Base

89 - - - - - - - - - - - - - - 89 - - - - - - - - -
88% - - - - - - - - - - - - - - 88% - - - - - - - - - 

TOP 2 BOX (NET)

76 - - - - - - - - - - - - - - 76 - - - - - - - - -
75% - - - - - - - - - - - - - - 75% - - - - - - - - - 

  Very likely

13 - - - - - - - - - - - - - - 13 - - - - - - - - -
13% - - - - - - - - - - - - - - 13% - - - - - - - - - 

  Somewhat likely

8 - - - - - - - - - - - - - - 8 - - - - - - - - -
8% - - - - - - - - - - - - - - 8% - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - - - - - - 4 - - - - - - - - -
4% - - - - - - - - - - - - - - 4% - - - - - - - - - 

  Somewhat unlikely

4 - - - - - - - - - - - - - - 4 - - - - - - - - -
4% - - - - - - - - - - - - - - 4% - - - - - - - - - 

  Very unlikely

4 - - - - - - - - - - - - - - 4 - - - - - - - - -
4% - - - - - - - - - - - - - - 4% - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

101 - - - - - - - - - - - - - - 101 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 34Q711_16. How likely are you to visit websites with the following domain name extensions in the next 6 months?

16. .ru
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

130 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 130 -** -** -** -** -** -** -** -**Unweighted Base

117 - - - - - - - - - - - - - - - 117 - - - - - - - -
90% - - - - - - - - - - - - - - - 90% - - - - - - - - 

TOP 2 BOX (NET)

109 - - - - - - - - - - - - - - - 109 - - - - - - - -
84% - - - - - - - - - - - - - - - 84% - - - - - - - - 

  Very likely

8 - - - - - - - - - - - - - - - 8 - - - - - - - -
6% - - - - - - - - - - - - - - - 6% - - - - - - - - 

  Somewhat likely

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

  Somewhat unlikely

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

  Very unlikely

9 - - - - - - - - - - - - - - - 9 - - - - - - - -
7% - - - - - - - - - - - - - - - 7% - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

130 - - - - - - - - - - - - - - - 130 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 35Q711_17. How likely are you to visit websites with the following domain name extensions in the next 6 months?

17. .in
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

325 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 325 -** -** -** -** -** -** -**Unweighted Base

282 - - - - - - - - - - - - - - - - 282 - - - - - - -
87% - - - - - - - - - - - - - - - - 87% - - - - - - - 

TOP 2 BOX (NET)

233 - - - - - - - - - - - - - - - - 233 - - - - - - -
72% - - - - - - - - - - - - - - - - 72% - - - - - - - 

  Very likely

49 - - - - - - - - - - - - - - - - 49 - - - - - - -
15% - - - - - - - - - - - - - - - - 15% - - - - - - - 

  Somewhat likely

30 - - - - - - - - - - - - - - - - 30 - - - - - - -
9% - - - - - - - - - - - - - - - - 9% - - - - - - - 

BOTTOM 2 BOX (NET)

11 - - - - - - - - - - - - - - - - 11 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Somewhat unlikely

19 - - - - - - - - - - - - - - - - 19 - - - - - - -
6% - - - - - - - - - - - - - - - - 6% - - - - - - - 

  Very unlikely

13 - - - - - - - - - - - - - - - - 13 - - - - - - -
4% - - - - - - - - - - - - - - - - 4% - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

325 - - - - - - - - - - - - - - - - 325 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 36Q711_18. How likely are you to visit websites with the following domain name extensions in the next 6 months?

18. .id
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -**Unweighted Base

95 - - - - - - - - - - - - - - - - - 95 - - - - - -
94% - - - - - - - - - - - - - - - - - 94% - - - - - - 

TOP 2 BOX (NET)

81 - - - - - - - - - - - - - - - - - 81 - - - - - -
80% - - - - - - - - - - - - - - - - - 80% - - - - - - 

  Very likely

14 - - - - - - - - - - - - - - - - - 14 - - - - - -
14% - - - - - - - - - - - - - - - - - 14% - - - - - - 

  Somewhat likely

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Somewhat unlikely

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Very unlikely

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

101 - - - - - - - - - - - - - - - - - 101 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 37Q711_19. How likely are you to visit websites with the following domain name extensions in the next 6 months?

19. .ng
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -**Unweighted Base

184 - - - - - - - - - - - - - - - - - - 184 - - - - -
89% - - - - - - - - - - - - - - - - - - 89% - - - - - 

TOP 2 BOX (NET)

167 - - - - - - - - - - - - - - - - - - 167 - - - - -
81% - - - - - - - - - - - - - - - - - - 81% - - - - - 

  Very likely

17 - - - - - - - - - - - - - - - - - - 17 - - - - -
8% - - - - - - - - - - - - - - - - - - 8% - - - - - 

  Somewhat likely

13 - - - - - - - - - - - - - - - - - - 13 - - - - -
6% - - - - - - - - - - - - - - - - - - 6% - - - - - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

  Somewhat unlikely

9 - - - - - - - - - - - - - - - - - - 9 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

  Very unlikely

10 - - - - - - - - - - - - - - - - - - 10 - - - - -
5% - - - - - - - - - - - - - - - - - - 5% - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

207 - - - - - - - - - - - - - - - - - - 207 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 38Q711_20. How likely are you to visit websites with the following domain name extensions in the next 6 months?

20. .za
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -**Unweighted Base

94 - - - - - - - - - - - - - - - - - - - 94 - - - -
93% - - - - - - - - - - - - - - - - - - - 93% - - - - 

TOP 2 BOX (NET)

89 - - - - - - - - - - - - - - - - - - - 89 - - - -
88% - - - - - - - - - - - - - - - - - - - 88% - - - - 

  Very likely

5 - - - - - - - - - - - - - - - - - - - 5 - - - -
5% - - - - - - - - - - - - - - - - - - - 5% - - - - 

  Somewhat likely

4 - - - - - - - - - - - - - - - - - - - 4 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

BOTTOM 2 BOX (NET)

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  Somewhat unlikely

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

  Very unlikely

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

101 - - - - - - - - - - - - - - - - - - - 101 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 39Q711_21. How likely are you to visit websites with the following domain name extensions in the next 6 months?

21. .eg
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

106 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 106 -** -** -**Unweighted Base

92 - - - - - - - - - - - - - - - - - - - - 92 - - -
87% - - - - - - - - - - - - - - - - - - - - 87% - - - 

TOP 2 BOX (NET)

73 - - - - - - - - - - - - - - - - - - - - 73 - - -
69% - - - - - - - - - - - - - - - - - - - - 69% - - - 

  Very likely

19 - - - - - - - - - - - - - - - - - - - - 19 - - -
18% - - - - - - - - - - - - - - - - - - - - 18% - - - 

  Somewhat likely

10 - - - - - - - - - - - - - - - - - - - - 10 - - -
9% - - - - - - - - - - - - - - - - - - - - 9% - - - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - - - - - - - - - - - - 4 - - -
4% - - - - - - - - - - - - - - - - - - - - 4% - - - 

  Somewhat unlikely

6 - - - - - - - - - - - - - - - - - - - - 6 - - -
6% - - - - - - - - - - - - - - - - - - - - 6% - - - 

  Very unlikely

4 - - - - - - - - - - - - - - - - - - - - 4 - - -
4% - - - - - - - - - - - - - - - - - - - - 4% - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

106 - - - - - - - - - - - - - - - - - - - - 106 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 40Q711_22. How likely are you to visit websites with the following domain name extensions in the next 6 months?

22. .co
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 125 -** -**Unweighted Base

97 - - - - - - - - - - - - - - - - - - - - - 97 - -
78% - - - - - - - - - - - - - - - - - - - - - 78% - - 

TOP 2 BOX (NET)

92 - - - - - - - - - - - - - - - - - - - - - 92 - -
74% - - - - - - - - - - - - - - - - - - - - - 74% - - 

  Very likely

5 - - - - - - - - - - - - - - - - - - - - - 5 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

  Somewhat likely

21 - - - - - - - - - - - - - - - - - - - - - 21 - -
17% - - - - - - - - - - - - - - - - - - - - - 17% - - 

BOTTOM 2 BOX (NET)

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Somewhat unlikely

20 - - - - - - - - - - - - - - - - - - - - - 20 - -
16% - - - - - - - - - - - - - - - - - - - - - 16% - - 

  Very unlikely

7 - - - - - - - - - - - - - - - - - - - - - 7 - -
6% - - - - - - - - - - - - - - - - - - - - - 6% - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - - - - - - - - - - - - - 125 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 41Q711_23. How likely are you to visit websites with the following domain name extensions in the next 6 months?

23. .ar
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 -**Unweighted Base

82 - - - - - - - - - - - - - - - - - - - - - - 82 -
82% - - - - - - - - - - - - - - - - - - - - - - 82% - 

TOP 2 BOX (NET)

75 - - - - - - - - - - - - - - - - - - - - - - 75 -
75% - - - - - - - - - - - - - - - - - - - - - - 75% - 

  Very likely

7 - - - - - - - - - - - - - - - - - - - - - - 7 -
7% - - - - - - - - - - - - - - - - - - - - - - 7% - 

  Somewhat likely

13 - - - - - - - - - - - - - - - - - - - - - - 13 -
13% - - - - - - - - - - - - - - - - - - - - - - 13% - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

  Somewhat unlikely

9 - - - - - - - - - - - - - - - - - - - - - - 9 -
9% - - - - - - - - - - - - - - - - - - - - - - 9% - 

  Very unlikely

5 - - - - - - - - - - - - - - - - - - - - - - 5 -
5% - - - - - - - - - - - - - - - - - - - - - - 5% - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

100 - - - - - - - - - - - - - - - - - - - - - - 100 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 42Q711_24. How likely are you to visit websites with the following domain name extensions in the next 6 months?

24. .br
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

175 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 175Unweighted Base

146 - - - - - - - - - - - - - - - - - - - - - - - 146
83% - - - - - - - - - - - - - - - - - - - - - - - 83%

TOP 2 BOX (NET)

131 - - - - - - - - - - - - - - - - - - - - - - - 131
75% - - - - - - - - - - - - - - - - - - - - - - - 75%

  Very likely

15 - - - - - - - - - - - - - - - - - - - - - - - 15
9% - - - - - - - - - - - - - - - - - - - - - - - 9%

  Somewhat likely

24 - - - - - - - - - - - - - - - - - - - - - - - 24
14% - - - - - - - - - - - - - - - - - - - - - - - 14%

BOTTOM 2 BOX (NET)

3 - - - - - - - - - - - - - - - - - - - - - - - 3
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  Somewhat unlikely

21 - - - - - - - - - - - - - - - - - - - - - - - 21
12% - - - - - - - - - - - - - - - - - - - - - - - 12%

  Very unlikely

5 - - - - - - - - - - - - - - - - - - - - - - - 5
3% - - - - - - - - - - - - - - - - - - - - - - - 3%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

175 - - - - - - - - - - - - - - - - - - - - - - - 175
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 43Q711_25. How likely are you to visit websites with the following domain name extensions in the next 6 months?

25. .it
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

54* -** -** -** 54* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

46 - - - 46 - - - - - - - - - - - - - - - - - - - -
85% - - - 85% - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

38 - - - 38 - - - - - - - - - - - - - - - - - - - -
70% - - - 70% - - - - - - - - - - - - - - - - - - - - 

  Very likely

8 - - - 8 - - - - - - - - - - - - - - - - - - - -
15% - - - 15% - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

5 - - - 5 - - - - - - - - - - - - - - - - - - - -
9% - - - 9% - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
6% - - - 6% - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
6% - - - 6% - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

54 - - - 54 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 44Q711_26. How likely are you to visit websites with the following domain name extensions in the next 6 months?

26. .tr
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

50* -** -** -** -** 50* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

42 - - - - 42 - - - - - - - - - - - - - - - - - - -
84% - - - - 84% - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

32 - - - - 32 - - - - - - - - - - - - - - - - - - -
64% - - - - 64% - - - - - - - - - - - - - - - - - - - 

  Very likely

10 - - - - 10 - - - - - - - - - - - - - - - - - - -
20% - - - - 20% - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

6 - - - - 6 - - - - - - - - - - - - - - - - - - -
12% - - - - 12% - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - - 4 - - - - - - - - - - - - - - - - - - -
8% - - - - 8% - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
4% - - - - 4% - - - - - - - - - - - - - - - - - - - 

  Very unlikely

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
4% - - - - 4% - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

50 - - - - 50 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 45Q711_27. How likely are you to visit websites with the following domain name extensions in the next 6 months?

27. .es
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

50* -** -** -** -** -** 50* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

39 - - - - - 39 - - - - - - - - - - - - - - - - - -
78% - - - - - 78% - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

32 - - - - - 32 - - - - - - - - - - - - - - - - - -
64% - - - - - 64% - - - - - - - - - - - - - - - - - - 

  Very likely

7 - - - - - 7 - - - - - - - - - - - - - - - - - -
14% - - - - - 14% - - - - - - - - - - - - - - - - - - 

  Somewhat likely

5 - - - - - 5 - - - - - - - - - - - - - - - - - -
10% - - - - - 10% - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

4 - - - - - 4 - - - - - - - - - - - - - - - - - -
8% - - - - - 8% - - - - - - - - - - - - - - - - - - 

  Very unlikely

6 - - - - - 6 - - - - - - - - - - - - - - - - - -
12% - - - - - 12% - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

50 - - - - - 50 - - - - - - - - - - - - - - - - - -
100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 46Q711_28. How likely are you to visit websites with the following domain name extensions in the next 6 months?

28. .pl
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

53* -** -** -** -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

47 - - - - - - 47 - - - - - - - - - - - - - - - - -
89% - - - - - - 89% - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

37 - - - - - - 37 - - - - - - - - - - - - - - - - -
70% - - - - - - 70% - - - - - - - - - - - - - - - - - 

  Very likely

10 - - - - - - 10 - - - - - - - - - - - - - - - - -
19% - - - - - - 19% - - - - - - - - - - - - - - - - - 

  Somewhat likely

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
8% - - - - - - 8% - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

  Very unlikely

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

53 - - - - - - 53 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 47Q711_29. How likely are you to visit websites with the following domain name extensions in the next 6 months?

29. .uk
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

82 - - - - - - - 82 - - - - - - - - - - - - - - - -
82% - - - - - - - 82% - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

68 - - - - - - - 68 - - - - - - - - - - - - - - - -
68% - - - - - - - 68% - - - - - - - - - - - - - - - - 

  Very likely

14 - - - - - - - 14 - - - - - - - - - - - - - - - -
14% - - - - - - - 14% - - - - - - - - - - - - - - - - 

  Somewhat likely

8 - - - - - - - 8 - - - - - - - - - - - - - - - -
8% - - - - - - - 8% - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
3% - - - - - - - 3% - - - - - - - - - - - - - - - - 

  Somewhat unlikely

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
5% - - - - - - - 5% - - - - - - - - - - - - - - - - 

  Very unlikely

10 - - - - - - - 10 - - - - - - - - - - - - - - - -
10% - - - - - - - 10% - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

100 - - - - - - - 100 - - - - - - - - - - - - - - - -
100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 48Q711_30. How likely are you to visit websites with the following domain name extensions in the next 6 months?

30. .fr
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

78 - - - - - - - - 78 - - - - - - - - - - - - - - -
77% - - - - - - - - 77% - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

65 - - - - - - - - 65 - - - - - - - - - - - - - - -
64% - - - - - - - - 64% - - - - - - - - - - - - - - - 

  Very likely

13 - - - - - - - - 13 - - - - - - - - - - - - - - -
13% - - - - - - - - 13% - - - - - - - - - - - - - - - 

  Somewhat likely

19 - - - - - - - - 19 - - - - - - - - - - - - - - -
19% - - - - - - - - 19% - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

8 - - - - - - - - 8 - - - - - - - - - - - - - - -
8% - - - - - - - - 8% - - - - - - - - - - - - - - - 

  Somewhat unlikely

11 - - - - - - - - 11 - - - - - - - - - - - - - - -
11% - - - - - - - - 11% - - - - - - - - - - - - - - - 

  Very unlikely

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
4% - - - - - - - - 4% - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

101 - - - - - - - - 101 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 49Q711_31. How likely are you to visit websites with the following domain name extensions in the next 6 months?

31. .de
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

113 - - - - - - - - - 113 - - - - - - - - - - - - - -
90% - - - - - - - - - 90% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

107 - - - - - - - - - 107 - - - - - - - - - - - - - -
86% - - - - - - - - - 86% - - - - - - - - - - - - - - 

  Very likely

6 - - - - - - - - - 6 - - - - - - - - - - - - - -
5% - - - - - - - - - 5% - - - - - - - - - - - - - - 

  Somewhat likely

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
6% - - - - - - - - - 6% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Somewhat unlikely

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
3% - - - - - - - - - 3% - - - - - - - - - - - - - - 

  Very unlikely

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 50Q711_32. How likely are you to visit websites with the following domain name extensions in the next 6 months?

32. .us
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

268 268 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

154 154 - - - - - - - - - - - - - - - - - - - - - - -
57% 57% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

73 73 - - - - - - - - - - - - - - - - - - - - - - -
27% 27% - - - - - - - - - - - - - - - - - - - - - - - 

  Very likely

81 81 - - - - - - - - - - - - - - - - - - - - - - -
30% 30% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

78 78 - - - - - - - - - - - - - - - - - - - - - - -
29% 29% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

50 50 - - - - - - - - - - - - - - - - - - - - - - -
19% 19% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

28 28 - - - - - - - - - - - - - - - - - - - - - - -
10% 10% - - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

36 36 - - - - - - - - - - - - - - - - - - - - - - -
13% 13% - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

268 268 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 51Q711_33. How likely are you to visit websites with the following domain name extensions in the next 6 months?

33. .ca
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

103 -** 103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

93 - 93 - - - - - - - - - - - - - - - - - - - - - -
90% - 90% - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

81 - 81 - - - - - - - - - - - - - - - - - - - - - -
79% - 79% - - - - - - - - - - - - - - - - - - - - - - 

  Very likely

12 - 12 - - - - - - - - - - - - - - - - - - - - - -
12% - 12% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
6% - 6% - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

5 - 5 - - - - - - - - - - - - - - - - - - - - - -
5% - 5% - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

4 - 4 - - - - - - - - - - - - - - - - - - - - - -
4% - 4% - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

103 - 103 - - - - - - - - - - - - - - - - - - - - - -
100% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 52Q711_34. How likely are you to visit websites with the following domain name extensions in the next 6 months?

34. .mx
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

90 - - 90 - - - - - - - - - - - - - - - - - - - - -
88% - - 88% - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

87 - - 87 - - - - - - - - - - - - - - - - - - - - -
85% - - 85% - - - - - - - - - - - - - - - - - - - - - 

  Very likely

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
3% - - 3% - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

9 - - 9 - - - - - - - - - - - - - - - - - - - - -
9% - - 9% - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

9 - - 9 - - - - - - - - - - - - - - - - - - - - -
9% - - 9% - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
3% - - 3% - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

102 - - 102 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 53Q716_1. Why are you very likely to visit a website with each of these extensions in the future?

1. .biz
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

734 47* 11** 13** 9** 19** 3** 12** 21** 12** 23** 146 12** 21** 26** 20** 36* 78* 32* 79* 31* 18** 23** 10** 32*Unweighted Base

290 22 4 5 5 4 2 6 8 6 10 47 8 8 8 11 15 25 18 38 12 4 7 7 10
40% 47% 36% 38% 56% 21% 67% 50% 38% 50% 43% 32% 67% 38% 31% 55% 42% 32% 56% 48% 39% 22% 30% 70% 31%

LRY LR
I’ve been to this type of
website before

251 20 5 3 5 4 - 6 9 2 9 52 3 5 10 10 7 17 12 31 12 7 9 6 7
34% 43% 45% 23% 56% 21% - 50% 43% 17% 39% 36% 25% 24% 38% 50% 19% 22% 38% 39% 39% 39% 39% 60% 22%

QR R QR
It has information I’m
seeking

196 7 5 5 5 7 - 5 5 4 5 37 3 3 4 5 11 30 10 14 13 5 5 2 6
27% 15% 45% 38% 56% 37% - 42% 24% 33% 22% 25% 25% 14% 15% 25% 31% 38% 31% 18% 42% 28% 22% 20% 19%

BLTY BT
I trust this extension

195 16 1 5 2 3 1 3 6 6 7 47 4 4 6 6 4 19 10 24 10 2 4 1 4
27% 34% 9% 38% 22% 16% 33% 25% 29% 50% 30% 32% 33% 19% 23% 30% 11% 24% 31% 30% 32% 11% 17% 10% 13%

QY QY Q Q Q
It’s where you go for
specific information

181 12 5 - 3 5 - 1 7 3 7 37 3 6 5 3 5 22 6 17 8 3 10 3 10
25% 26% 45% - 33% 26% - 8% 33% 25% 30% 25% 25% 29% 19% 15% 14% 28% 19% 22% 26% 17% 43% 30% 31%

It seems legitimate

114 9 2 1 3 2 - 2 2 1 4 40 4 - 2 1 5 8 4 8 4 2 3 1 6
16% 19% 18% 8% 33% 11% - 17% 10% 8% 17% 27% 33% - 8% 5% 14% 10% 13% 10% 13% 11% 13% 10% 19%

RT
I’m not afraid of my
information being  stolen if
I go here

6 - - 1 1 - - - - - - 1 - - - 1 - - 1 1 - - - - -
1% - - 8% 11% - - - - - - 1% - - - 5% - - 3% 1% - - - - - 

Most popular/common
domain name

4 - - - - - - - - - - - - - - 1 - - - 3 - - - - -
1% - - - - - - - - - - - - - - 5% - - - 4% - - - - - 

L
For business use

2 - - - - - - - - - - - 1 - - - - - - 1 - - - - -
* - - - - - - - - - - - 8% - - - - - - 1% - - - - - 

Informative

2 - - 1 - - - - - - - - - - - - - - - 1 - - - - -
* - - 8% - - - - - - - - - - - - - - - 1% - - - - - 

My own domain is
registered to extension

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 4% - - 

Never visited such
website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Out of curiosity

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
* - - - - - - - - - - - - - - 5% - - - - - - - - - 

Global/Universal

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Recommend/Asked to
visit it

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

L
Different/Not common

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 53Q716_1. Why are you very likely to visit a website with each of these extensions in the future?

1. .biz
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

734 47* 11** 13** 9** 19** 3** 12** 21** 12** 23** 146 12** 21** 26** 20** 36* 78* 32* 79* 31* 18** 23** 10** 32*Unweighted Base
1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

L
New/Innovative

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 3% - - - - 

L
Not familiar with websites

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
* - - - - - - - - - - 1% - - - - - 1% - - - - - - - 

None

30 2 - - - 3 - - 2 1 1 2 1 - 4 - 4 - - 1 2 3 2 - 2
4% 4% - - - 16% - - 10% 8% 4% 1% 8% - 15% - 11% - - 1% 6% 17% 9% - 6%

LRT R R
Not sure

3 1 1 - - - - - - - - 1 - - - - - - - - - - - - -
* 2% 9% - - - - - - - - 1% - - - - - - - - - - - - - 

Declined to answer

1284 90 23 21 24 28 3 23 39 23 43 267 27 26 39 39 51 122 61 139 62 26 41 20 47
175% 191% 209% 162% 267% 147% 100% 192% 186% 192% 187% 183% 225% 124% 150% 195% 142% 156% 191% 176% 200% 144% 178% 200% 147%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 54Q716_2. Why are you very likely to visit a website with each of these extensions in the future?

2. .com
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2717 250 84* 92* 40* 42* 34* 37* 77* 68* 99* 440 45* 76* 112 86* 112 256 95* 181 89* 89* 97* 86* 130Unweighted Base

1470 174 62 61 25 17 25 20 45 39 67 222 17 28 56 48 62 93 51 86 52 45 51 51 73
54% 70% 74% 66% 63% 40% 74% 54% 58% 57% 68% 50% 38% 37% 50% 56% 55% 36% 54% 48% 58% 51% 53% 59% 56%

FLMNOPQRSTVWY FHIJLMNOPQRSTUVWXY FLMNORTV MNR FLMNORSTVW R MNR MNR FLMNORSTVW NR R NR MNR NR R MNR R NR FMNR MNR
I’ve been to this type of
website before

1282 153 49 52 13 14 8 19 40 29 56 210 21 31 50 41 51 86 48 91 35 34 50 45 56
47% 61% 58% 57% 33% 33% 24% 51% 52% 43% 57% 48% 47% 41% 45% 48% 46% 34% 51% 50% 39% 38% 52% 52% 43%

EFGJLNOPQRTUVY EFGNRUVY EFGNRUV GR EGR EFGNRUVY GR G GR GR GR GR EFGR EGR EFGR G
It has information I’m
seeking

1274 124 42 41 17 18 19 19 33 29 39 225 25 35 31 37 43 144 45 74 42 47 55 36 54
47% 50% 50% 45% 43% 43% 56% 51% 43% 43% 39% 51% 56% 46% 28% 43% 38% 56% 47% 41% 47% 53% 57% 42% 42%

OQ O O O O O O KOQT O O O IJKOPQTXY O O O OQ KOQTXY O O
I trust this extension

1007 121 39 24 12 22 13 10 29 31 48 192 16 28 24 37 31 78 21 57 31 31 35 26 51
37% 48% 46% 26% 30% 52% 38% 27% 38% 46% 48% 44% 36% 37% 21% 43% 28% 30% 22% 31% 35% 35% 36% 30% 39%

DEHOQRSTUVWX DHOQRSTX DEHOQRSTX OS DOQRST DEHOQRSTX DOQRSTX OS DOQRS O O OS DOS
It seems legitimate

938 120 36 33 16 18 10 6 26 21 26 169 19 37 34 26 33 72 26 68 33 21 31 35 22
35% 48% 43% 36% 40% 43% 29% 16% 34% 31% 26% 38% 42% 49% 30% 30% 29% 28% 27% 38% 37% 24% 32% 41% 17%

DGHIJKLOPQRSTVWY HKRSVY HY HY HVY Y Y HKRSVY HVY HJKOPQRSVWY Y Y Y Y HRVY HY Y HKRVY
It’s where you go for
specific information

576 57 21 14 10 12 3 6 9 13 22 145 12 15 12 14 24 52 11 29 15 17 24 15 24
21% 23% 25% 15% 25% 29% 9% 16% 12% 19% 22% 33% 27% 20% 11% 16% 21% 20% 12% 16% 17% 19% 25% 17% 18%

IOS IOS O GIOS O BDGHIJKNOPQRSTUVXY IOS O O IOS
I’m not afraid of my
information being  stolen if
I go here

53 9 2 4 4 - - - 1 2 1 2 3 3 1 2 3 1 2 4 2 3 1 - 3
2% 4% 2% 4% 10% - - - 1% 3% 1% * 7% 4% 1% 2% 3% * 2% 2% 2% 3% 1% - 2%

LR LR FIKLORSTWXY L LORX LR L L LR L
Most popular/common
domain name

6 - 1 - - - - - - - - 2 - - - 1 - - - - - - - - 2
* - 1% - - - - - - - - * - - - 1% - - - - - - - - 2%

R
Global/Universal

6 1 - - 1 - - - - - - 1 - - - - - 1 1 - - - - - 1
* * - - 3% - - - - - - * - - - - - * 1% - - - - - 1%

LT
For business use

4 - 1 1 - - - - 1 - - - - - - - - - - 1 - - - - -
* - 1% 1% - - - - 1% - - - - - - - - - - 1% - - - - - 

L L L
My own domain is
registered to extension

3 - - 1 - - - - - - - - - - - - - - - 2 - - - - -
* - - 1% - - - - - - - - - - - - - - - 1% - - - - - 

L L
Root domain/Main source
for a group of
domains/sites

3 - - 1 - - - - - - - - 1 - - 1 - - - - - - - - -
* - - 1% - - - - - - - - 2% - - 1% - - - - - - - - - 

L BLRT L
Informative

3 - - 2 - - - - - - - - - - - - - - - - - - - - 1
* - - 2% - - - - - - - - - - - - - - - - - - - - 1%

BLRT
Reliable/No problems

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
* - - - - - - - - - - * - - - - - * - - - - - - - 

Easy to use/navigate

2 - 1 - - - - - - 1 - - - - - - - - - - - - - - -
* - 1% - - - - - - 1% - - - - - - - - - - - - - - - 

L L
Shopping

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Pioneer/First domain
name used on internet

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 54Q716_2. Why are you very likely to visit a website with each of these extensions in the future?

2. .com
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2717 250 84* 92* 40* 42* 34* 37* 77* 68* 99* 440 45* 76* 112 86* 112 256 95* 181 89* 89* 97* 86* 130Unweighted Base
2 - 1 - - - - - - - - - - - - - - 1 - - - - - - -
* - 1% - - - - - - - - - - - - - - * - - - - - - - 

L
Use for email

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 2% - - - - - - - - - - - - 

BLRT
Updated

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

Site name (Spec.)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 1% - - - - - 

Recommend/Asked to
visit it

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 1%

Different/Not common

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 3% - - - - - - - - - - - - - - - - - - - - 

BLRT
Depends on the site

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

L
Interesting

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

L
Internet access

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 1% - - - - - - - - - - - - - - - - - - - - - 

L
Government site/usage

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Schools/education

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

L
Unintentionally end up
there

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 2% - - - - - - - - - - - - 

BLRT
Good/Like site

3 - - - - - - - - - - - - - - - - 1 - 1 - 1 - - -
* - - - - - - - - - - - - - - - - * - 1% - 1% - - - 

L
Other

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

None

17 - - - - 1 - - 3 - - 2 - - 4 - 3 - 1 1 - 1 1 - -
1% - - - - 2% - - 4% - - * - - 4% - 3% - 1% 1% - 1% 1% - - 

BR BKLRTY BLRY BLR
Not sure

9 1 1 - - - 1 - 2 - - 3 - - - - - 1 - - - - - - -
* * 1% - - - 3% - 3% - - 1% - - - - - * - - - - - - - 

T T
Declined to answer

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 54Q716_2. Why are you very likely to visit a website with each of these extensions in the future?

2. .com
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2717 250 84* 92* 40* 42* 34* 37* 77* 68* 99* 440 45* 76* 112 86* 112 256 95* 181 89* 89* 97* 86* 130Unweighted Base
6676 761 257 235 99 102 79 80 189 166 259 1177 116 177 212 207 251 534 206 415 210 200 248 208 288

246% 304% 306% 255% 248% 243% 232% 216% 245% 244% 262% 268% 258% 233% 189% 241% 224% 209% 217% 229% 236% 225% 256% 242% 222%
Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 55Q716_3. Why are you very likely to visit a website with each of these extensions in the future?

3. .info
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1146 61* 16** 37* 22** 24** 15** 20** 27** 25** 51* 192 28** 21** 35* 17** 61* 134 41* 100 31* 41* 50* 32* 65*Unweighted Base

506 33 8 18 11 9 10 7 14 13 31 82 14 7 15 8 34 36 22 36 13 16 23 15 31
44% 54% 50% 49% 50% 38% 67% 35% 52% 52% 61% 43% 50% 33% 43% 47% 56% 27% 54% 36% 42% 39% 46% 47% 48%

RT R LRTV R RT R R R R
I’ve been to this type of
website before

442 30 8 12 11 7 5 9 15 10 20 68 13 6 14 3 22 39 19 41 10 19 24 15 22
39% 49% 50% 32% 50% 29% 33% 45% 56% 40% 39% 35% 46% 29% 40% 18% 36% 29% 46% 41% 32% 46% 48% 47% 34%

R R R R
It has information I’m
seeking

376 12 8 7 7 6 6 7 11 12 16 67 10 4 15 7 27 57 13 21 10 12 18 6 17
33% 20% 50% 19% 32% 25% 40% 35% 41% 48% 31% 35% 36% 19% 43% 41% 44% 43% 32% 21% 32% 29% 36% 19% 26%

BT BDTX BDTXY BDTXY
I trust this extension

354 21 7 17 8 9 6 4 7 12 18 56 11 9 12 4 10 38 11 34 11 10 17 10 12
31% 34% 44% 46% 36% 38% 40% 20% 26% 48% 35% 29% 39% 43% 34% 24% 16% 28% 27% 34% 35% 24% 34% 31% 18%

QY LQRY QY Q Q QY Q Q
It’s where you go for
specific information

327 23 4 9 9 9 5 4 9 9 20 67 12 5 7 8 12 29 8 21 8 10 18 6 15
29% 38% 25% 24% 41% 38% 33% 20% 33% 36% 39% 35% 43% 24% 20% 47% 20% 22% 20% 21% 26% 24% 36% 19% 23%

QRT QRST QRT R
It seems legitimate

180 11 4 5 5 3 1 3 3 4 12 49 6 1 4 2 11 8 5 9 6 5 10 4 9
16% 18% 25% 14% 23% 13% 7% 15% 11% 16% 24% 26% 21% 5% 11% 12% 18% 6% 12% 9% 19% 12% 20% 13% 14%

R RT RT R R R
I’m not afraid of my
information being  stolen if
I go here

11 1 - 1 1 - - - 1 - - 1 1 - - 1 2 - - 1 - - - - 1
1% 2% - 3% 5% - - - 4% - - 1% 4% - - 6% 3% - - 1% - - - - 2%

R
Most popular/common
domain name

4 - - 1 1 - - - 1 - - - - - 1 - - - - - - - - - -
* - - 3% 5% - - - 4% - - - - - 3% - - - - - - - - - - 

L L
My own domain is
registered to extension

3 - - - 1 1 - - - - - - - - - - - - 1 - - - - - -
* - - - 5% 4% - - - - - - - - - - - - 2% - - - - - - 

L
For business use

3 - - - - - - - - - - 1 1 - - 1 - - - - - - - - -
* - - - - - - - - - - 1% 4% - - 6% - - - - - - - - - 

Informative

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
* - - - - - - - - - - 1% - - - - - - - - - - - - 2%

Good/Like site

2 - - - - - - - - 1 - 1 - - - - - - - - - - - - -
* - - - - - - - - 4% - 1% - - - - - - - - - - - - - 

Unintentionally end up
there

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 3% - - - - 

LR
Not familiar with websites

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Schools/education

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 2% - - - 

L
Root domain/Main source
for a group of
domains/sites

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Other

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 55Q716_3. Why are you very likely to visit a website with each of these extensions in the future?

3. .info
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1146 61* 16** 37* 22** 24** 15** 20** 27** 25** 51* 192 28** 21** 35* 17** 61* 134 41* 100 31* 41* 50* 32* 65*Unweighted Base
2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

None

23 1 - 1 - 1 - 1 1 - 2 3 - - 1 1 3 - - 1 - - 1 4 2
2% 2% - 3% - 4% - 5% 4% - 4% 2% - - 3% 6% 5% - - 1% - - 2% 13% 3%

R R BLRSTUV R
Not sure

2 - 1 - - - - - - - - 1 - - - - - - - - - - - - -
* - 6% - - - - - - - - 1% - - - - - - - - - - - - - 

Declined to answer

2241 132 40 71 54 45 33 35 62 61 119 401 68 32 69 35 121 207 79 164 59 73 111 60 110
196% 216% 250% 192% 245% 188% 220% 175% 230% 244% 233% 209% 243% 152% 197% 206% 198% 154% 193% 164% 190% 178% 222% 188% 169%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 56Q716_4. Why are you very likely to visit a website with each of these extensions in the future?

4. .mobi
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

585 35* 7** 9** 6** 13** 7** 5** 9** 13** 12** 136 13** 6** 11** 7** 27** 71* 20** 52* 41* 21** 19** 8** 37*Unweighted Base

210 20 2 5 1 5 4 - 6 3 4 43 6 3 5 2 8 20 8 18 21 6 6 3 11
36% 57% 29% 56% 17% 38% 57% - 67% 23% 33% 32% 46% 50% 45% 29% 30% 28% 40% 35% 51% 29% 32% 38% 30%

LRTY LR
I’ve been to this type of
website before

158 14 3 3 3 2 3 - 4 2 3 27 3 2 3 1 5 22 2 20 10 7 6 3 10
27% 40% 43% 33% 50% 15% 43% - 44% 15% 25% 20% 23% 33% 27% 14% 19% 31% 10% 38% 24% 33% 32% 38% 27%

L L
It has information I’m
seeking

152 10 2 1 3 6 3 - 2 5 2 39 2 - 2 2 5 22 3 10 12 - 9 3 9
26% 29% 29% 11% 50% 46% 43% - 22% 38% 17% 29% 15% - 18% 29% 19% 31% 15% 19% 29% - 47% 38% 24%

It seems legitimate

147 7 3 - - 3 3 - 2 4 2 29 4 - 3 2 9 21 7 12 14 5 4 1 12
25% 20% 43% - - 23% 43% - 22% 31% 17% 21% 31% - 27% 29% 33% 30% 35% 23% 34% 24% 21% 13% 32%

I trust this extension

146 8 1 3 - 3 3 1 2 3 3 47 7 - 2 3 5 14 4 18 9 3 1 1 5
25% 23% 14% 33% - 23% 43% 20% 22% 23% 25% 35% 54% - 18% 43% 19% 20% 20% 35% 22% 14% 5% 13% 14%

RY Y
It’s where you go for
specific information

94 4 2 - - 2 2 2 3 - 2 40 3 1 2 1 3 8 2 3 4 1 3 - 6
16% 11% 29% - - 15% 29% 40% 33% - 17% 29% 23% 17% 18% 14% 11% 11% 10% 6% 10% 5% 16% - 16%

BRTU
I’m not afraid of my
information being  stolen if
I go here

4 1 - - - - - - - - - - - - - - - - - 1 - 1 1 - -
1% 3% - - - - - - - - - - - - - - - - - 2% - 5% 5% - - 

Mobile device use

2 1 - - - - - - - - - - - - - - - - - 1 - - - - -
* 3% - - - - - - - - - - - - - - - - - 2% - - - - - 

Easy to access

2 1 - - - - - - - - - - - - 1 - - - - - - - - - -
* 3% - - - - - - - - - - - - 9% - - - - - - - - - - 

Most popular/common
domain name

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 5% - - - 

High speed/fast

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 8% - - - - - - - - - - - - 

Informative

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

Good/Like name

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 5% - - 

For business use

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Good/Like site

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Recommend/Asked to
visit it

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 5% - - - - - - 

Expensive/Not cheap

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 56Q716_4. Why are you very likely to visit a website with each of these extensions in the future?

4. .mobi
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

585 35* 7** 9** 6** 13** 7** 5** 9** 13** 12** 136 13** 6** 11** 7** 27** 71* 20** 52* 41* 21** 19** 8** 37*Unweighted Base
1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

Interesting

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 2% - - - - 

Not familiar with websites

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

Reliable/No problems

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

None

27 1 - 1 - 1 1 2 - 1 1 2 1 - 2 - 3 - - 4 1 1 2 1 2
5% 3% - 11% - 8% 14% 40% - 8% 8% 1% 8% - 18% - 11% - - 8% 2% 5% 11% 13% 5%

LR
Not sure

4 1 1 - - - - - - - - 1 - - - - - 1 - - - - - - -
1% 3% 14% - - - - - - - - 1% - - - - - 1% - - - - - - - 

Declined to answer

957 68 14 13 7 22 19 5 19 18 17 231 27 6 20 11 38 108 27 87 72 25 33 12 58
164% 194% 200% 144% 117% 169% 271% 100% 211% 138% 142% 170% 208% 100% 182% 157% 141% 152% 135% 167% 176% 119% 174% 150% 157%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 57Q716_5. Why are you very likely to visit a website with each of these extensions in the future?

5. .net
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2027 192 41* 64* 30* 35* 24** 27** 51* 47* 74* 362 37* 48* 74* 73* 84* 187 79* 147 53* 78* 68* 53* 99*Unweighted Base

1096 133 27 45 21 17 18 14 29 31 51 172 20 19 38 45 48 68 46 64 28 40 36 33 53
54% 69% 66% 70% 70% 49% 75% 52% 57% 66% 69% 48% 54% 40% 51% 62% 57% 36% 58% 44% 53% 51% 53% 62% 54%

FLNORTUVWY LNRT FLNORTVWY LNRT R LNRT FLNORTVY R R R LNRT RT NRT R R R LNRT R
I’ve been to this type of
website before

840 109 21 30 12 10 8 9 25 18 36 146 18 19 31 33 31 57 33 59 21 32 30 25 27
41% 57% 51% 47% 40% 29% 33% 33% 49% 38% 49% 40% 49% 40% 42% 45% 37% 30% 42% 40% 40% 41% 44% 47% 27%

FJLNOQRSTUVY RY RY RY RY RY RY Y RY Y Y RY RY
It has information I’m
seeking

830 89 19 17 9 12 13 12 20 22 30 158 13 16 23 28 33 87 33 39 24 45 35 16 37
41% 46% 46% 27% 30% 34% 54% 44% 39% 47% 41% 44% 35% 33% 31% 38% 39% 47% 42% 27% 45% 58% 51% 30% 37%

DOTX DT DT T DOT T DOTX T DT DEFIKLMNOPQSTXY DOTX
I trust this extension

679 86 17 14 11 14 5 5 23 20 33 145 12 12 16 29 17 51 15 45 19 24 25 14 27
33% 45% 41% 22% 37% 40% 21% 19% 45% 43% 45% 40% 32% 25% 22% 40% 20% 27% 19% 31% 36% 31% 37% 26% 27%

DNOQRSTVXY DOQS OQS DNOQRSY DOQRS DNOQRSTXY DNOQRSTY DOQS QS OQS
It seems legitimate

592 67 13 20 13 12 5 5 14 10 19 130 19 13 17 24 14 54 14 46 19 18 14 16 16
29% 35% 32% 31% 43% 34% 21% 19% 27% 21% 26% 36% 51% 27% 23% 33% 17% 29% 18% 31% 36% 23% 21% 30% 16%

QSWY Y QY JOQSVWY QY JOQSVWY DIJKNOQRSTVWXY QSY QY QSY QSY Y
It’s where you go for
specific information

406 41 9 10 10 5 2 6 8 8 13 120 8 7 6 12 12 31 11 20 11 16 16 9 15
20% 21% 22% 16% 33% 14% 8% 22% 16% 17% 18% 33% 22% 15% 8% 16% 14% 17% 14% 14% 21% 21% 24% 17% 15%

O O OQRSTY BDFIJKNOPQRSTVXY O O O O
I’m not afraid of my
information being  stolen if
I go here

29 5 1 2 2 - - - 1 - 1 3 1 1 - 2 3 1 2 - - 2 - - 2
1% 3% 2% 3% 7% - - - 2% - 1% 1% 3% 2% - 3% 4% 1% 3% - - 3% - - 2%

T T LORTW T T T
Most popular/common
domain name

7 2 1 1 1 - - - 2 - - - - - - - - - - - - - - - -
* 1% 2% 2% 3% - - - 4% - - - - - - - - - - - - - - - - 

LR L LRT LRTY
My own domain is
registered to extension

3 - - - - - - - - - - - - - - - - 1 - - - - - - 2
* - - - - - - - - - - - - - - - - 1% - - - - - - 2%

BL
Good/Like site

3 - - - - - - - - - - - 1 - - 1 - - - 1 - - - - -
* - - - - - - - - - - - 3% - - 1% - - - 1% - - - - - 

BLR L
Informative

2 - - - - - - - - - - - - - - - - - 1 - - - - - 1
* - - - - - - - - - - - - - - - - - 1% - - - - - 1%

L
For business use

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

2 - - - - - - 1 - - - 1 - - - - - - - - - - - - -
* - - - - - - 4% - - - * - - - - - - - - - - - - - 

Interesting

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Site name (Spec.)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

BLR
Root domain/Main source
for a group of
domains/sites

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 2% - - - - 

L
Updated

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 57Q716_5. Why are you very likely to visit a website with each of these extensions in the future?

5. .net
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2027 192 41* 64* 30* 35* 24** 27** 51* 47* 74* 362 37* 48* 74* 73* 84* 187 79* 147 53* 78* 68* 53* 99*Unweighted Base
1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Easy to remember name

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

High speed/fast

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 1% - - - - - 

Recommend/Asked to
visit it

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 3% - - - - - - - - - - - - - - - - - - - - 

BLRT
Depends on the site

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Safe/Secured

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 2% - - - - - - - - - - - - - - - 

BLR
Internet access

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

New/Innovative

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

BLR
Use for email

4 - - - - - - - - - - 1 1 - - - - - - 2 - - - - -
* - - - - - - - - - - * 3% - - - - - - 1% - - - - - 

BLR
Other

32 - - 1 2 - - - 3 - 1 2 1 - 3 - 5 1 2 4 - 1 3 2 1
2% - - 2% 7% - - - 6% - 1% 1% 3% - 4% - 6% 1% 3% 3% - 1% 4% 4% 1%

BLPR BLPR B BLR BLPR B BL BLR BL
Not sure

2 - - - - - - - - - - - - - - 1 - 1 - - - - - - -
* - - - - - - - - - - - - - - 1% - 1% - - - - - - - 

L
Declined to answer

4540 535 110 140 82 70 51 52 125 110 184 879 94 87 134 175 163 355 157 281 123 178 159 115 181
224% 279% 268% 219% 273% 200% 213% 193% 245% 234% 249% 243% 254% 181% 181% 240% 194% 190% 199% 191% 232% 228% 234% 217% 183%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 58Q716_6. Why are you very likely to visit a website with each of these extensions in the future?

6. .org
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1928 211 58* 76* 28** 36* 26** 27** 64* 50* 65* 243 30* 40* 38* 47* 81* 191 68* 166 59* 57* 89* 68* 110Unweighted Base

1004 138 42 51 20 15 19 20 33 31 45 102 13 16 17 25 45 63 35 67 33 27 43 43 61
52% 65% 72% 67% 71% 42% 73% 74% 52% 62% 69% 42% 43% 40% 45% 53% 56% 33% 51% 40% 56% 47% 48% 63% 55%

FILMNORSTVW FILMNOPQRSTVWY FLMNORTVW R LNRT FILMNORSTVW R LRT R RT R R FLNRT LRT
I’ve been to this type of
website before

888 113 29 36 12 15 13 13 26 25 28 114 11 15 13 25 35 91 33 69 29 29 44 25 45
46% 54% 50% 47% 43% 42% 50% 48% 41% 50% 43% 47% 37% 38% 34% 53% 43% 48% 49% 42% 49% 51% 49% 37% 41%

OTXY
I trust this extension

819 125 36 37 12 10 9 12 32 23 31 92 15 14 22 16 32 57 25 69 21 19 38 34 38
42% 59% 62% 49% 43% 28% 35% 44% 50% 46% 48% 38% 50% 35% 58% 34% 40% 30% 37% 42% 36% 33% 43% 50% 35%

FLNPQRSTUVWY FLNPQRSTUVWY FR FRY R R R FLNPRSUVY R R FRY
It has information I’m
seeking

692 101 26 20 10 15 7 11 24 22 31 89 14 13 10 22 19 52 15 51 18 17 34 25 46
36% 48% 45% 26% 36% 42% 27% 41% 38% 44% 48% 37% 47% 33% 26% 47% 23% 27% 22% 31% 31% 30% 38% 37% 42%

DLOQRSTUV DQRS QS DQRS DOQRSTV QRS DQRS DQRST QS DQRS
It seems legitimate

673 108 24 29 11 11 7 9 23 17 19 90 13 12 17 20 16 65 18 53 20 12 32 23 24
35% 51% 41% 38% 39% 31% 27% 33% 36% 34% 29% 37% 43% 30% 45% 43% 20% 34% 26% 32% 34% 21% 36% 34% 22%

FIJKLNQRSTUVWXY QVY QVY QY QVY QVY QVY QVY QY Q QY
It’s where you go for
specific information

401 55 18 13 8 8 2 6 8 8 21 69 9 7 4 11 13 28 9 27 12 14 19 12 20
21% 26% 31% 17% 29% 22% 8% 22% 13% 16% 32% 28% 30% 18% 11% 23% 16% 15% 13% 16% 20% 25% 21% 18% 18%

IORST IOQRST DIJOQRSTY IOQRSTY IOR
I’m not afraid of my
information being  stolen if
I go here

23 5 - 2 1 - - - 1 - 1 1 1 - - 2 1 1 1 2 - 2 - - 2
1% 2% - 3% 4% - - - 2% - 2% * 3% - - 4% 1% 1% 1% 1% - 4% - - 2%

LR L
Most popular/common
domain name

7 - 1 - 1 - - - - 1 - - - 1 1 - - 1 - - - - - - 1
* - 2% - 4% - - - - 2% - - - 3% 3% - - 1% - - - - - - 1%

L BL BLT BLT
It’s an organization site

6 3 - - - - - - - - - - - - - - - - - 3 - - - - -
* 1% - - - - - - - - - - - - - - - - - 2% - - - - - 

L
Non-Profit site

5 - 2 - - - 1 - - - - - - - - - - - - - - - - 1 1
* - 3% - - - 4% - - - - - - - - - - - - - - - - 1% 1%

BLRT
For business use

3 1 - - - - - - - - - 1 - - - 1 - - - - - - - - -
* * - - - - - - - - - * - - - 2% - - - - - - - - - 

R
Good/Like site

3 - 1 - - - - - 1 1 - - - - - - - - - - - - - - -
* - 2% - - - - - 2% 2% - - - - - - - - - - - - - - - 

L BL
My own domain is
registered to extension

2 1 - - - - - - - - - - - - - - - 1 - - - - - - -
* * - - - - - - - - - - - - - - - 1% - - - - - - - 

Schools/education

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Safe/Secured

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Site name (Spec.)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 1% - - - - - 

Root domain/Main source
for a group of
domains/sites
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 58Q716_6. Why are you very likely to visit a website with each of these extensions in the future?

6. .org
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1928 211 58* 76* 28** 36* 26** 27** 64* 50* 65* 243 30* 40* 38* 47* 81* 191 68* 166 59* 57* 89* 68* 110Unweighted Base
1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 2% - - - - 

L
Updated

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 1%

Easy to use/navigate

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Only place to find website

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 1% - - - - - 

Recommend/Asked to
visit it

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

Internet access

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Reliable/No problems

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Easy to access

5 - - - - - - - - - - 2 1 - - - - 2 - - - - - - -
* - - - - - - - - - - 1% 3% - - - - 1% - - - - - - - 

BT
Other

20 - - - - 1 - - 5 - - 1 1 - 3 - 6 - - 1 1 - - - 1
1% - - - - 3% - - 8% - - * 3% - 8% - 7% - - 1% 2% - - - 1%

BR BCDJKLRSTVWXY BR BCDJKLRSTVWXY BCDKLRSTVWXY

Not sure

5 1 1 - - - - - 1 - - 1 - - - 1 - - - - - - - - -
* * 2% - - - - - 2% - - * - - - 2% - - - - - - - - - 

R
Declined to answer

4566 652 180 188 75 75 58 71 155 128 176 563 78 78 87 123 167 364 136 344 135 120 210 163 240
237% 309% 310% 247% 268% 208% 223% 263% 242% 256% 271% 232% 260% 195% 229% 262% 206% 191% 200% 207% 229% 211% 236% 240% 218%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 59Q716_7. Why are you very likely to visit a website with each of these extensions in the future?

7. .tel
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

458 9** 6** 10** 5** 16** 7** 4** 7** 11** 6** 157 11** 4** 11** 5** 24** 54* 14** 25** 10** 12** 11** 4** 35*Unweighted Base

133 3 1 4 2 4 1 1 3 3 2 51 4 3 5 2 4 13 2 5 5 3 1 1 10
29% 33% 17% 40% 40% 25% 14% 25% 43% 27% 33% 32% 36% 75% 45% 40% 17% 24% 14% 20% 50% 25% 9% 25% 29%

I’ve been to this type of
website before

128 4 3 3 2 1 - 2 1 - - 56 3 - 3 - 2 12 3 13 2 5 4 2 7
28% 44% 50% 30% 40% 6% - 50% 14% - - 36% 27% - 27% - 8% 22% 21% 52% 20% 42% 36% 50% 20%

It has information I’m
seeking

123 2 2 2 2 7 2 1 - 2 - 44 6 - 1 2 4 16 2 6 3 - 4 2 13
27% 22% 33% 20% 40% 44% 29% 25% - 18% - 28% 55% - 9% 40% 17% 30% 14% 24% 30% - 36% 50% 37%

It seems legitimate

121 3 1 1 1 4 1 1 2 5 1 49 2 1 4 1 9 17 2 4 3 1 1 2 5
26% 33% 17% 10% 20% 25% 14% 25% 29% 45% 17% 31% 18% 25% 36% 20% 38% 31% 14% 16% 30% 8% 9% 50% 14%

Y
I trust this extension

120 3 1 4 - 3 2 - - 4 2 50 6 1 3 1 3 13 7 5 2 1 - - 9
26% 33% 17% 40% - 19% 29% - - 36% 33% 32% 55% 25% 27% 20% 13% 24% 50% 20% 20% 8% - - 26%

It’s where you go for
specific information

71 1 - 1 - 1 - - 2 1 2 36 3 - 2 1 1 6 1 2 1 3 1 1 5
16% 11% - 10% - 6% - - 29% 9% 33% 23% 27% - 18% 20% 4% 11% 7% 8% 10% 25% 9% 25% 14%

I’m not afraid of my
information being  stolen if
I go here

4 - - - - - - - 1 - - - 1 - - - - 2 - - - - - - -
1% - - - - - - - 14% - - - 9% - - - - 4% - - - - - - - 

L
Good/Like site

2 - - - - - - - - - - - 1 - - - - - - 1 - - - - -
* - - - - - - - - - - - 9% - - - - - - 4% - - - - - 

Informative

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

L
Good/Like name

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 6% - - - - - - - - - - - - - - - - - - - 

Mobile device use

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 7% - - - - - - 

Root domain/Main source
for a group of
domains/sites

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

L
Different/Not common

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 7% - - - - - - 

Expensive/Not cheap

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

L
New/Innovative

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 10% - - - - 

Not familiar with websites

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 9% - - - - - - - - - - - - - - - 

Other

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 59Q716_7. Why are you very likely to visit a website with each of these extensions in the future?

7. .tel
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

458 9** 6** 10** 5** 16** 7** 4** 7** 11** 6** 157 11** 4** 11** 5** 24** 54* 14** 25** 10** 12** 11** 4** 35*Unweighted Base
2 - - - - - - - - - - 1 - - - - - - - - - 1 - - -
* - - - - - - - - - - 1% - - - - - - - - - 8% - - - 

None

29 1 - 2 - 1 1 - - - - 3 1 - 4 1 4 2 - 3 1 2 1 - 2
6% 11% - 20% - 6% 14% - - - - 2% 9% - 36% 20% 17% 4% - 12% 10% 17% 9% - 6%

Not sure

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

L
Declined to answer

742 17 8 17 7 22 7 5 9 16 7 290 27 5 22 8 27 81 19 39 18 16 12 8 55
162% 189% 133% 170% 140% 138% 100% 125% 129% 145% 117% 185% 245% 125% 200% 160% 113% 150% 136% 156% 180% 133% 109% 200% 157%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 60Q716_8. Why are you very likely to visit a website with each of these extensions in the future?

8. .asia
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

437 9** 8** 6** -** 15** 2** 8** 6** 13** 7** 126 6** 12** 13** 7** 25** 74* 24** 16** 11** 9** 8** 5** 27**Unweighted Base

123 2 4 - - 4 1 2 3 1 - 30 4 2 5 3 5 24 7 9 3 2 4 3 5
28% 22% 50% - - 27% 50% 25% 50% 8% - 24% 67% 17% 38% 43% 20% 32% 29% 56% 27% 22% 50% 60% 19%

It has information I’m
seeking

119 3 1 - - 5 - 2 1 6 1 34 3 4 7 1 4 19 4 6 3 1 3 2 9
27% 33% 13% - - 33% - 25% 17% 46% 14% 27% 50% 33% 54% 14% 16% 26% 17% 38% 27% 11% 38% 40% 33%

It seems legitimate

109 1 2 1 - 3 - - 1 2 1 38 2 - 3 3 8 22 6 3 3 1 1 2 6
25% 11% 25% 17% - 20% - - 17% 15% 14% 30% 33% - 23% 43% 32% 30% 25% 19% 27% 11% 13% 40% 22%

I trust this extension

109 2 1 2 - 4 1 - - 5 2 40 3 3 4 1 4 19 5 4 3 - - 2 4
25% 22% 13% 33% - 27% 50% - - 38% 29% 32% 50% 25% 31% 14% 16% 26% 21% 25% 27% - - 40% 15%

It’s where you go for
specific information

105 - 3 1 - 3 - 1 2 3 2 33 3 2 5 1 5 15 9 3 3 1 2 1 7
24% - 38% 17% - 20% - 13% 33% 23% 29% 26% 50% 17% 38% 14% 20% 20% 38% 19% 27% 11% 25% 20% 26%

I’ve been to this type of
website before

72 1 2 1 - 2 - 1 1 - 3 26 3 - 2 1 2 9 2 2 1 1 1 2 9
16% 11% 25% 17% - 13% - 13% 17% - 43% 21% 50% - 15% 14% 8% 12% 8% 13% 9% 11% 13% 40% 33%

I’m not afraid of my
information being  stolen if
I go here

3 - - - - - - - - - - 1 - 1 - - - - - - - - - - 1
1% - - - - - - - - - - 1% - 8% - - - - - - - - - - 4%

Specific to my
country/state

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
* - - - - - - - - - - 1% - - - - - 1% - - - - - - - 

Good/Like site

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
* - - - - - - - - - - 1% - - - - - 1% - - - - - - - 

For business use

2 - - - - - - 1 - - - 1 - - - - - - - - - - - - -
* - - - - - - 13% - - - 1% - - - - - - - - - - - - - 

Interesting

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

High speed/fast

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 4% - - - - - - 

Root domain/Main source
for a group of
domains/sites

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 9% - - - - 

Would not visit this type of
website/domain

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 4%

Different/Not common

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 17% - - - - - - - - - - - - 

Informative

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 9% - - - - 

Not familiar with websites

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 60Q716_8. Why are you very likely to visit a website with each of these extensions in the future?

8. .asia
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

437 9** 8** 6** -** 15** 2** 8** 6** 13** 7** 126 6** 12** 13** 7** 25** 74* 24** 16** 11** 9** 8** 5** 27**Unweighted Base
4 1 - - - - - - - - - 2 - - - - - - - - - 1 - - -
1% 11% - - - - - - - - - 2% - - - - - - - - - 11% - - - 

None

24 1 - 1 - - - 3 - - - 3 1 - 1 - 5 1 1 2 1 2 1 - 1
5% 11% - 17% - - - 38% - - - 2% 17% - 8% - 20% 1% 4% 13% 9% 22% 13% - 4%

Not sure

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 13% - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

681 11 14 6 - 21 2 10 8 17 9 211 20 12 27 10 33 111 35 29 19 9 12 12 43
156% 122% 175% 100% - 140% 100% 125% 133% 131% 129% 167% 333% 100% 208% 143% 132% 150% 146% 181% 173% 100% 150% 240% 159%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 61Q716_9. Why are you very likely to visit a website with each of these extensions in the future?

9. .pro
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

476 9** 6** 6** 4** 14** 1** 6** 9** 16** 11** 163 10** 6** 11** 9** 35* 62* 11** 15** 8** 13** 10** 2** 39*Unweighted Base

149 1 2 1 - 5 1 1 2 5 3 58 5 3 2 6 10 22 1 2 4 2 1 1 11
31% 11% 33% 17% - 36% 100% 17% 22% 31% 27% 36% 50% 50% 18% 67% 29% 35% 9% 13% 50% 15% 10% 50% 28%

I trust this extension

142 2 2 2 3 7 - 1 1 8 2 51 4 1 1 3 6 14 5 4 3 - 7 1 14
30% 22% 33% 33% 75% 50% - 17% 11% 50% 18% 31% 40% 17% 9% 33% 17% 23% 45% 27% 38% - 70% 50% 36%

It seems legitimate

138 1 - 2 1 5 1 2 4 6 1 44 6 2 4 2 17 16 2 2 2 2 - 1 15
29% 11% - 33% 25% 36% 100% 33% 44% 38% 9% 27% 60% 33% 36% 22% 49% 26% 18% 13% 25% 15% - 50% 38%

LR
I’ve been to this type of
website before

118 1 1 2 1 4 - 2 2 1 1 45 4 2 3 3 5 13 1 10 2 2 3 2 8
25% 11% 17% 33% 25% 29% - 33% 22% 6% 9% 28% 40% 33% 27% 33% 14% 21% 9% 67% 25% 15% 30% 100% 21%

It has information I’m
seeking

110 1 1 4 1 4 1 - 1 5 2 48 4 1 3 2 4 14 3 3 3 1 1 - 3
23% 11% 17% 67% 25% 29% 100% - 11% 31% 18% 29% 40% 17% 27% 22% 11% 23% 27% 20% 38% 8% 10% - 8%

QY
It’s where you go for
specific information

90 3 1 - 1 3 - - 1 2 4 41 3 1 3 - 3 10 1 3 2 2 1 1 4
19% 33% 17% - 25% 21% - - 11% 13% 36% 25% 30% 17% 27% - 9% 16% 9% 20% 25% 15% 10% 50% 10%

QY
I’m not afraid of my
information being  stolen if
I go here

4 - - - - - - - - - - - - - - - - - - 3 1 - - - -
1% - - - - - - - - - - - - - - - - - - 20% 13% - - - - 

Professional/Professional
image

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Informative

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

L
Safe/Secured

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 9% - - - - - - 

Root domain/Main source
for a group of
domains/sites

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Recommend/Asked to
visit it

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 9% - - - - - - 

Expensive/Not cheap

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

L
Interesting

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 13% - - - - 

Not familiar with websites

2 - - - - - - - - - - 1 1 - - - - - - - - - - - -
* - - - - - - - - - - 1% 10% - - - - - - - - - - - - 

Other

2 - - - - - - - - - - 1 - - - - - - - - - 1 - - -
* - - - - - - - - - - 1% - - - - - - - - - 8% - - - 

None

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 61Q716_9. Why are you very likely to visit a website with each of these extensions in the future?

9. .pro
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

476 9** 6** 6** 4** 14** 1** 6** 9** 16** 11** 163 10** 6** 11** 9** 35* 62* 11** 15** 8** 13** 10** 2** 39*Unweighted Base
24 1 - - - - - 1 - - 1 5 1 1 3 - 3 1 - 1 - 3 - - 3

5% 11% - - - - - 17% - - 9% 3% 10% 17% 27% - 9% 2% - 7% - 23% - - 8%
Not sure

787 10 7 11 7 28 3 7 11 27 14 297 28 11 19 16 48 90 15 28 18 13 13 6 60
165% 111% 117% 183% 175% 200% 300% 117% 122% 169% 127% 182% 280% 183% 173% 178% 137% 145% 136% 187% 225% 100% 130% 300% 154%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 62Q716_10. Why are you very likely to visit a website with each of these extensions in the future?

10. .coop
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

397 8** 7** 6** 3** 11** 2** 5** 7** 13** 6** 124 6** 4** 10** 5** 22** 60* 11** 14** 6** 9** 20** 4** 34*Unweighted Base

117 1 5 1 - 3 1 - 2 5 1 35 2 2 4 2 9 25 2 1 3 1 2 2 8
29% 13% 71% 17% - 27% 50% - 29% 38% 17% 28% 33% 50% 40% 40% 41% 42% 18% 7% 50% 11% 10% 50% 24%

I trust this extension

107 2 - - - 4 1 - 3 6 1 34 2 1 5 2 6 16 2 3 2 1 5 - 11
27% 25% - - - 36% 50% - 43% 46% 17% 27% 33% 25% 50% 40% 27% 27% 18% 21% 33% 11% 25% - 32%

I’ve been to this type of
website before

101 1 3 - 2 7 1 1 3 3 - 34 2 - 2 - 3 15 3 2 2 1 5 1 10
25% 13% 43% - 67% 64% 50% 20% 43% 23% - 27% 33% - 20% - 14% 25% 27% 14% 33% 11% 25% 25% 29%

It seems legitimate

94 2 1 1 - 2 1 - 3 4 2 44 4 - 5 1 2 11 3 3 1 - 1 - 3
24% 25% 14% 17% - 18% 50% - 43% 31% 33% 35% 67% - 50% 20% 9% 18% 27% 21% 17% - 5% - 9%

RY
It’s where you go for
specific information

90 2 - 2 - 3 - 2 4 2 1 23 2 1 2 1 5 12 2 6 2 1 7 3 7
23% 25% - 33% - 27% - 40% 57% 15% 17% 19% 33% 25% 20% 20% 23% 20% 18% 43% 33% 11% 35% 75% 21%

It has information I’m
seeking

68 2 - 1 1 2 - 1 2 - 2 21 4 1 2 1 2 11 2 3 1 3 1 1 4
17% 25% - 17% 33% 18% - 20% 29% - 33% 17% 67% 25% 20% 20% 9% 18% 18% 21% 17% 33% 5% 25% 12%

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - - - - 1 - - - - 1 - - - - - - -
1% - - - - - - - - - - - 17% - - - - 2% - - - - - - - 

Informative

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
1% - - - - - - - - - - - - - - - - 2% - - - - - - 3%

Different/Not common

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

Good/Like name

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 17% - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 2% - - - - - - - 

Non-Profit site

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 9% - - - - - - 

Root domain/Main source
for a group of
domains/sites

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 13% - - - - - - - - - - - - - - - - - - - - - - - 

Good/Like site

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 11% - - - 

New/Innovative

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 17% - - - - 

Not familiar with websites

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
1% - - - - - - - - - - 1% - - - - - 2% - - - - - - - 

Other

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 62Q716_10. Why are you very likely to visit a website with each of these extensions in the future?

10. .coop
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

397 8** 7** 6** 3** 11** 2** 5** 7** 13** 6** 124 6** 4** 10** 5** 22** 60* 11** 14** 6** 9** 20** 4** 34*Unweighted Base
21 1 - - - - - 2 - 1 - 3 1 1 1 - 3 1 1 1 1 2 1 - 1

5% 13% - - - - - 40% - 8% - 2% 17% 25% 10% - 14% 2% 9% 7% 17% 22% 5% - 3%
Not sure

3 - 1 - - - - - - - - 1 - - - - - 1 - - - - - - -
1% - 14% - - - - - - - - 1% - - - - - 2% - - - - - - - 

Declined to answer

614 12 10 6 3 21 4 6 17 21 7 196 18 6 21 7 30 96 16 19 13 10 22 7 46
155% 150% 143% 100% 100% 191% 200% 120% 243% 162% 117% 158% 300% 150% 210% 140% 136% 160% 145% 136% 217% 111% 110% 175% 135%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 63Q716_11. Why are you very likely to visit a website with each of these extensions in the future?

11. .cn
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

410 -** -** -** -** -** -** -** -** -** -** 410 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

217 - - - - - - - - - - 217 - - - - - - - - - - - - -
53% - - - - - - - - - - 53% - - - - - - - - - - - - - 

I trust this extension

197 - - - - - - - - - - 197 - - - - - - - - - - - - -
48% - - - - - - - - - - 48% - - - - - - - - - - - - - 

I’ve been to this type of
website before

171 - - - - - - - - - - 171 - - - - - - - - - - - - -
42% - - - - - - - - - - 42% - - - - - - - - - - - - - 

It seems legitimate

170 - - - - - - - - - - 170 - - - - - - - - - - - - -
41% - - - - - - - - - - 41% - - - - - - - - - - - - - 

It has information I’m
seeking

159 - - - - - - - - - - 159 - - - - - - - - - - - - -
39% - - - - - - - - - - 39% - - - - - - - - - - - - - 

It’s where you go for
specific information

117 - - - - - - - - - - 117 - - - - - - - - - - - - -
29% - - - - - - - - - - 29% - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Most popular/common
domain name

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Easy to use/navigate

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

High speed/fast

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Easy to remember name

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Specific to my
country/state

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Interesting

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Other

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

None

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Not sure

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Declined to answer

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 92J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 63Q716_11. Why are you very likely to visit a website with each of these extensions in the future?

11. .cn
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

410 -** -** -** -** -** -** -** -** -** -** 410 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1046 - - - - - - - - - - 1046 - - - - - - - - - - - - -

255% - - - - - - - - - - 255% - - - - - - - - - - - - - 
Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 64Q716_12. Why are you very likely to visit a website with each of these extensions in the future?

12. .vn
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

41* -** -** -** -** -** -** -** -** -** -** -** 41* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

25 - - - - - - - - - - - 25 - - - - - - - - - - - -
61% - - - - - - - - - - - 61% - - - - - - - - - - - - 

I trust this extension

22 - - - - - - - - - - - 22 - - - - - - - - - - - -
54% - - - - - - - - - - - 54% - - - - - - - - - - - - 

It has information I’m
seeking

21 - - - - - - - - - - - 21 - - - - - - - - - - - -
51% - - - - - - - - - - - 51% - - - - - - - - - - - - 

It’s where you go for
specific information

18 - - - - - - - - - - - 18 - - - - - - - - - - - -
44% - - - - - - - - - - - 44% - - - - - - - - - - - - 

I’ve been to this type of
website before

17 - - - - - - - - - - - 17 - - - - - - - - - - - -
41% - - - - - - - - - - - 41% - - - - - - - - - - - - 

It seems legitimate

12 - - - - - - - - - - - 12 - - - - - - - - - - - -
29% - - - - - - - - - - - 29% - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Informative

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Most popular/common
domain name

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Specific to my
country/state

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Not sure

119 - - - - - - - - - - - 119 - - - - - - - - - - - -
290% - - - - - - - - - - - 290% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 65Q716_13. Why are you very likely to visit a website with each of these extensions in the future?

13. .ph
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

64* -** -** -** -** -** -** -** -** -** -** -** -** 64* -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

27 - - - - - - - - - - - - 27 - - - - - - - - - - -
42% - - - - - - - - - - - - 42% - - - - - - - - - - - 

It’s where you go for
specific information

24 - - - - - - - - - - - - 24 - - - - - - - - - - -
38% - - - - - - - - - - - - 38% - - - - - - - - - - - 

I trust this extension

22 - - - - - - - - - - - - 22 - - - - - - - - - - -
34% - - - - - - - - - - - - 34% - - - - - - - - - - - 

It has information I’m
seeking

21 - - - - - - - - - - - - 21 - - - - - - - - - - -
33% - - - - - - - - - - - - 33% - - - - - - - - - - - 

I’ve been to this type of
website before

17 - - - - - - - - - - - - 17 - - - - - - - - - - -
27% - - - - - - - - - - - - 27% - - - - - - - - - - - 

It seems legitimate

12 - - - - - - - - - - - - 12 - - - - - - - - - - -
19% - - - - - - - - - - - - 19% - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

Specific to my
country/state

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

Internet access

126 - - - - - - - - - - - - 126 - - - - - - - - - - -
197% - - - - - - - - - - - - 197% - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 66Q716_14. Why are you very likely to visit a website with each of these extensions in the future?

14. .jp
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

115 -** -** -** -** -** -** -** -** -** -** -** -** -** 115 -** -** -** -** -** -** -** -** -** -**Unweighted Base

57 - - - - - - - - - - - - - 57 - - - - - - - - - -
50% - - - - - - - - - - - - - 50% - - - - - - - - - - 

I’ve been to this type of
website before

48 - - - - - - - - - - - - - 48 - - - - - - - - - -
42% - - - - - - - - - - - - - 42% - - - - - - - - - - 

It has information I’m
seeking

35 - - - - - - - - - - - - - 35 - - - - - - - - - -
30% - - - - - - - - - - - - - 30% - - - - - - - - - - 

I trust this extension

33 - - - - - - - - - - - - - 33 - - - - - - - - - -
29% - - - - - - - - - - - - - 29% - - - - - - - - - - 

It’s where you go for
specific information

21 - - - - - - - - - - - - - 21 - - - - - - - - - -
18% - - - - - - - - - - - - - 18% - - - - - - - - - - 

It seems legitimate

10 - - - - - - - - - - - - - 10 - - - - - - - - - -
9% - - - - - - - - - - - - - 9% - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
1% - - - - - - - - - - - - - 1% - - - - - - - - - - 

Specific to my
country/state

6 - - - - - - - - - - - - - 6 - - - - - - - - - -
5% - - - - - - - - - - - - - 5% - - - - - - - - - - 

Not sure

211 - - - - - - - - - - - - - 211 - - - - - - - - - -
183% - - - - - - - - - - - - - 183% - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 67Q716_15. Why are you very likely to visit a website with each of these extensions in the future?

15. .kr
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

76* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 76* -** -** -** -** -** -** -** -** -**Unweighted Base

47 - - - - - - - - - - - - - - 47 - - - - - - - - -
62% - - - - - - - - - - - - - - 62% - - - - - - - - - 

I’ve been to this type of
website before

35 - - - - - - - - - - - - - - 35 - - - - - - - - -
46% - - - - - - - - - - - - - - 46% - - - - - - - - - 

I trust this extension

35 - - - - - - - - - - - - - - 35 - - - - - - - - -
46% - - - - - - - - - - - - - - 46% - - - - - - - - - 

It seems legitimate

33 - - - - - - - - - - - - - - 33 - - - - - - - - -
43% - - - - - - - - - - - - - - 43% - - - - - - - - - 

It has information I’m
seeking

28 - - - - - - - - - - - - - - 28 - - - - - - - - -
37% - - - - - - - - - - - - - - 37% - - - - - - - - - 

It’s where you go for
specific information

8 - - - - - - - - - - - - - - 8 - - - - - - - - -
11% - - - - - - - - - - - - - - 11% - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

Informative

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

Most popular/common
domain name

188 - - - - - - - - - - - - - - 188 - - - - - - - - -
247% - - - - - - - - - - - - - - 247% - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 97J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 68Q716_16. Why are you very likely to visit a website with each of these extensions in the future?

16. .ru
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

109 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 109 -** -** -** -** -** -** -** -**Unweighted Base

61 - - - - - - - - - - - - - - - 61 - - - - - - - -
56% - - - - - - - - - - - - - - - 56% - - - - - - - - 

I’ve been to this type of
website before

53 - - - - - - - - - - - - - - - 53 - - - - - - - -
49% - - - - - - - - - - - - - - - 49% - - - - - - - - 

It has information I’m
seeking

47 - - - - - - - - - - - - - - - 47 - - - - - - - -
43% - - - - - - - - - - - - - - - 43% - - - - - - - - 

I trust this extension

33 - - - - - - - - - - - - - - - 33 - - - - - - - -
30% - - - - - - - - - - - - - - - 30% - - - - - - - - 

It’s where you go for
specific information

27 - - - - - - - - - - - - - - - 27 - - - - - - - -
25% - - - - - - - - - - - - - - - 25% - - - - - - - - 

It seems legitimate

22 - - - - - - - - - - - - - - - 22 - - - - - - - -
20% - - - - - - - - - - - - - - - 20% - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

Most popular/common
domain name

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

Not sure

249 - - - - - - - - - - - - - - - 249 - - - - - - - -
228% - - - - - - - - - - - - - - - 228% - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 69Q716_17. Why are you very likely to visit a website with each of these extensions in the future?

17. .in
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

233 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 233 -** -** -** -** -** -** -**Unweighted Base

131 - - - - - - - - - - - - - - - - 131 - - - - - - -
56% - - - - - - - - - - - - - - - - 56% - - - - - - - 

I trust this extension

85 - - - - - - - - - - - - - - - - 85 - - - - - - -
36% - - - - - - - - - - - - - - - - 36% - - - - - - - 

I’ve been to this type of
website before

75 - - - - - - - - - - - - - - - - 75 - - - - - - -
32% - - - - - - - - - - - - - - - - 32% - - - - - - - 

It has information I’m
seeking

68 - - - - - - - - - - - - - - - - 68 - - - - - - -
29% - - - - - - - - - - - - - - - - 29% - - - - - - - 

It seems legitimate

64 - - - - - - - - - - - - - - - - 64 - - - - - - -
27% - - - - - - - - - - - - - - - - 27% - - - - - - - 

It’s where you go for
specific information

31 - - - - - - - - - - - - - - - - 31 - - - - - - -
13% - - - - - - - - - - - - - - - - 13% - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

Specific to my
country/state

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

Site name (Spec.)

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

Most popular/common
domain name

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

For business use

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

Other

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

None

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

Not sure

465 - - - - - - - - - - - - - - - - 465 - - - - - - -
200% - - - - - - - - - - - - - - - - 200% - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 70Q716_18. Why are you very likely to visit a website with each of these extensions in the future?

18. .id
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

81* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 81* -** -** -** -** -** -**Unweighted Base

45 - - - - - - - - - - - - - - - - - 45 - - - - - -
56% - - - - - - - - - - - - - - - - - 56% - - - - - - 

I trust this extension

43 - - - - - - - - - - - - - - - - - 43 - - - - - -
53% - - - - - - - - - - - - - - - - - 53% - - - - - - 

I’ve been to this type of
website before

36 - - - - - - - - - - - - - - - - - 36 - - - - - -
44% - - - - - - - - - - - - - - - - - 44% - - - - - - 

It has information I’m
seeking

26 - - - - - - - - - - - - - - - - - 26 - - - - - -
32% - - - - - - - - - - - - - - - - - 32% - - - - - - 

It seems legitimate

21 - - - - - - - - - - - - - - - - - 21 - - - - - -
26% - - - - - - - - - - - - - - - - - 26% - - - - - - 

It’s where you go for
specific information

14 - - - - - - - - - - - - - - - - - 14 - - - - - -
17% - - - - - - - - - - - - - - - - - 17% - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

For business use

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Expensive/Not cheap

187 - - - - - - - - - - - - - - - - - 187 - - - - - -
231% - - - - - - - - - - - - - - - - - 231% - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 71Q716_19. Why are you very likely to visit a website with each of these extensions in the future?

19. .ng
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

167 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 167 -** -** -** -** -**Unweighted Base

73 - - - - - - - - - - - - - - - - - - 73 - - - - -
44% - - - - - - - - - - - - - - - - - - 44% - - - - - 

It has information I’m
seeking

68 - - - - - - - - - - - - - - - - - - 68 - - - - -
41% - - - - - - - - - - - - - - - - - - 41% - - - - - 

I’ve been to this type of
website before

58 - - - - - - - - - - - - - - - - - - 58 - - - - -
35% - - - - - - - - - - - - - - - - - - 35% - - - - - 

It seems legitimate

53 - - - - - - - - - - - - - - - - - - 53 - - - - -
32% - - - - - - - - - - - - - - - - - - 32% - - - - - 

I trust this extension

51 - - - - - - - - - - - - - - - - - - 51 - - - - -
31% - - - - - - - - - - - - - - - - - - 31% - - - - - 

It’s where you go for
specific information

20 - - - - - - - - - - - - - - - - - - 20 - - - - -
12% - - - - - - - - - - - - - - - - - - 12% - - - - - 

I’m not afraid of my
information being  stolen if
I go here

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

Specific to my
country/state

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Most popular/common
domain name

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

My own domain is
registered to extension

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Recommend/Asked to
visit it

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Not sure

331 - - - - - - - - - - - - - - - - - - 331 - - - - -
198% - - - - - - - - - - - - - - - - - - 198% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 72Q716_20. Why are you very likely to visit a website with each of these extensions in the future?

20. .za
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 89* -** -** -** -**Unweighted Base

47 - - - - - - - - - - - - - - - - - - - 47 - - - -
53% - - - - - - - - - - - - - - - - - - - 53% - - - - 

I’ve been to this type of
website before

36 - - - - - - - - - - - - - - - - - - - 36 - - - -
40% - - - - - - - - - - - - - - - - - - - 40% - - - - 

I trust this extension

33 - - - - - - - - - - - - - - - - - - - 33 - - - -
37% - - - - - - - - - - - - - - - - - - - 37% - - - - 

It has information I’m
seeking

29 - - - - - - - - - - - - - - - - - - - 29 - - - -
33% - - - - - - - - - - - - - - - - - - - 33% - - - - 

It’s where you go for
specific information

28 - - - - - - - - - - - - - - - - - - - 28 - - - -
31% - - - - - - - - - - - - - - - - - - - 31% - - - - 

It seems legitimate

16 - - - - - - - - - - - - - - - - - - - 16 - - - -
18% - - - - - - - - - - - - - - - - - - - 18% - - - - 

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
2% - - - - - - - - - - - - - - - - - - - 2% - - - - 

Most popular/common
domain name

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

Specific to my
country/state

192 - - - - - - - - - - - - - - - - - - - 192 - - - -
216% - - - - - - - - - - - - - - - - - - - 216% - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 73Q716_21. Why are you very likely to visit a website with each of these extensions in the future?

21. .eg
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

73* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 73* -** -** -**Unweighted Base

36 - - - - - - - - - - - - - - - - - - - - 36 - - -
49% - - - - - - - - - - - - - - - - - - - - 49% - - - 

I’ve been to this type of
website before

34 - - - - - - - - - - - - - - - - - - - - 34 - - -
47% - - - - - - - - - - - - - - - - - - - - 47% - - - 

I trust this extension

33 - - - - - - - - - - - - - - - - - - - - 33 - - -
45% - - - - - - - - - - - - - - - - - - - - 45% - - - 

It has information I’m
seeking

22 - - - - - - - - - - - - - - - - - - - - 22 - - -
30% - - - - - - - - - - - - - - - - - - - - 30% - - - 

It seems legitimate

18 - - - - - - - - - - - - - - - - - - - - 18 - - -
25% - - - - - - - - - - - - - - - - - - - - 25% - - - 

It’s where you go for
specific information

14 - - - - - - - - - - - - - - - - - - - - 14 - - -
19% - - - - - - - - - - - - - - - - - - - - 19% - - - 

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

Specific to my
country/state

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

Most popular/common
domain name

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

Government site/usage

3 - - - - - - - - - - - - - - - - - - - - 3 - - -
4% - - - - - - - - - - - - - - - - - - - - 4% - - - 

Not sure

164 - - - - - - - - - - - - - - - - - - - - 164 - - -
225% - - - - - - - - - - - - - - - - - - - - 225% - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 74Q716_22. Why are you very likely to visit a website with each of these extensions in the future?

22. .co
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

92* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 92* -** -**Unweighted Base

50 - - - - - - - - - - - - - - - - - - - - - 50 - -
54% - - - - - - - - - - - - - - - - - - - - - 54% - - 

I’ve been to this type of
website before

49 - - - - - - - - - - - - - - - - - - - - - 49 - -
53% - - - - - - - - - - - - - - - - - - - - - 53% - - 

I trust this extension

39 - - - - - - - - - - - - - - - - - - - - - 39 - -
42% - - - - - - - - - - - - - - - - - - - - - 42% - - 

It has information I’m
seeking

32 - - - - - - - - - - - - - - - - - - - - - 32 - -
35% - - - - - - - - - - - - - - - - - - - - - 35% - - 

It seems legitimate

29 - - - - - - - - - - - - - - - - - - - - - 29 - -
32% - - - - - - - - - - - - - - - - - - - - - 32% - - 

It’s where you go for
specific information

22 - - - - - - - - - - - - - - - - - - - - - 22 - -
24% - - - - - - - - - - - - - - - - - - - - - 24% - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

Not sure

222 - - - - - - - - - - - - - - - - - - - - - 222 - -
241% - - - - - - - - - - - - - - - - - - - - - 241% - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 75Q716_23. Why are you very likely to visit a website with each of these extensions in the future?

23. .ar
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

75* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 75* -**Unweighted Base

49 - - - - - - - - - - - - - - - - - - - - - - 49 -
65% - - - - - - - - - - - - - - - - - - - - - - 65% - 

I’ve been to this type of
website before

38 - - - - - - - - - - - - - - - - - - - - - - 38 -
51% - - - - - - - - - - - - - - - - - - - - - - 51% - 

It has information I’m
seeking

32 - - - - - - - - - - - - - - - - - - - - - - 32 -
43% - - - - - - - - - - - - - - - - - - - - - - 43% - 

I trust this extension

23 - - - - - - - - - - - - - - - - - - - - - - 23 -
31% - - - - - - - - - - - - - - - - - - - - - - 31% - 

It’s where you go for
specific information

22 - - - - - - - - - - - - - - - - - - - - - - 22 -
29% - - - - - - - - - - - - - - - - - - - - - - 29% - 

It seems legitimate

14 - - - - - - - - - - - - - - - - - - - - - - 14 -
19% - - - - - - - - - - - - - - - - - - - - - - 19% - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
1% - - - - - - - - - - - - - - - - - - - - - - 1% - 

Other

179 - - - - - - - - - - - - - - - - - - - - - - 179 -
239% - - - - - - - - - - - - - - - - - - - - - - 239% - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 76Q716_24. Why are you very likely to visit a website with each of these extensions in the future?

24. .br
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

131 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 131Unweighted Base

67 - - - - - - - - - - - - - - - - - - - - - - - 67
51% - - - - - - - - - - - - - - - - - - - - - - - 51%

I’ve been to this type of
website before

55 - - - - - - - - - - - - - - - - - - - - - - - 55
42% - - - - - - - - - - - - - - - - - - - - - - - 42%

I trust this extension

53 - - - - - - - - - - - - - - - - - - - - - - - 53
40% - - - - - - - - - - - - - - - - - - - - - - - 40%

It seems legitimate

50 - - - - - - - - - - - - - - - - - - - - - - - 50
38% - - - - - - - - - - - - - - - - - - - - - - - 38%

It has information I’m
seeking

28 - - - - - - - - - - - - - - - - - - - - - - - 28
21% - - - - - - - - - - - - - - - - - - - - - - - 21%

It’s where you go for
specific information

27 - - - - - - - - - - - - - - - - - - - - - - - 27
21% - - - - - - - - - - - - - - - - - - - - - - - 21%

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - - - - - - - - - - - - - - - - 2
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

Most popular/common
domain name

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Different/Not common

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Schools/education

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Other

285 - - - - - - - - - - - - - - - - - - - - - - - 285
218% - - - - - - - - - - - - - - - - - - - - - - - 218%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 77Q716_25. Why are you very likely to visit a website with each of these extensions in the future?

25. .it
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

38* -** -** -** 38* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

24 - - - 24 - - - - - - - - - - - - - - - - - - - -
63% - - - 63% - - - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

17 - - - 17 - - - - - - - - - - - - - - - - - - - -
45% - - - 45% - - - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

16 - - - 16 - - - - - - - - - - - - - - - - - - - -
42% - - - 42% - - - - - - - - - - - - - - - - - - - - 

I trust this extension

15 - - - 15 - - - - - - - - - - - - - - - - - - - -
39% - - - 39% - - - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

12 - - - 12 - - - - - - - - - - - - - - - - - - - -
32% - - - 32% - - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

11 - - - 11 - - - - - - - - - - - - - - - - - - - -
29% - - - 29% - - - - - - - - - - - - - - - - - - - - 

It seems legitimate

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
8% - - - 8% - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
3% - - - 3% - - - - - - - - - - - - - - - - - - - - 

For business use

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
3% - - - 3% - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extension

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
3% - - - 3% - - - - - - - - - - - - - - - - - - - - 

Depends on the site

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
3% - - - 3% - - - - - - - - - - - - - - - - - - - - 

Interesting

102 - - - 102 - - - - - - - - - - - - - - - - - - - -
268% - - - 268% - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 78Q716_26. Why are you very likely to visit a website with each of these extensions in the future?

26. .tr
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

32* -** -** -** -** 32* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

17 - - - - 17 - - - - - - - - - - - - - - - - - - -
53% - - - - 53% - - - - - - - - - - - - - - - - - - - 

It seems legitimate

16 - - - - 16 - - - - - - - - - - - - - - - - - - -
50% - - - - 50% - - - - - - - - - - - - - - - - - - - 

I trust this extension

14 - - - - 14 - - - - - - - - - - - - - - - - - - -
44% - - - - 44% - - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

10 - - - - 10 - - - - - - - - - - - - - - - - - - -
31% - - - - 31% - - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

10 - - - - 10 - - - - - - - - - - - - - - - - - - -
31% - - - - 31% - - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

8 - - - - 8 - - - - - - - - - - - - - - - - - - -
25% - - - - 25% - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

75 - - - - 75 - - - - - - - - - - - - - - - - - - -
234% - - - - 234% - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 79Q716_27. Why are you very likely to visit a website with each of these extensions in the future?

27. .es
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

32* -** -** -** -** -** 32* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

24 - - - - - 24 - - - - - - - - - - - - - - - - - -
75% - - - - - 75% - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

16 - - - - - 16 - - - - - - - - - - - - - - - - - -
50% - - - - - 50% - - - - - - - - - - - - - - - - - - 

I trust this extension

11 - - - - - 11 - - - - - - - - - - - - - - - - - -
34% - - - - - 34% - - - - - - - - - - - - - - - - - - 

It seems legitimate

11 - - - - - 11 - - - - - - - - - - - - - - - - - -
34% - - - - - 34% - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

8 - - - - - 8 - - - - - - - - - - - - - - - - - -
25% - - - - - 25% - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

4 - - - - - 4 - - - - - - - - - - - - - - - - - -
13% - - - - - 13% - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

74 - - - - - 74 - - - - - - - - - - - - - - - - - -
231% - - - - - 231% - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 80Q716_28. Why are you very likely to visit a website with each of these extensions in the future?

28. .pl
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

37* -** -** -** -** -** -** 37* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

21 - - - - - - 21 - - - - - - - - - - - - - - - - -
57% - - - - - - 57% - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

18 - - - - - - 18 - - - - - - - - - - - - - - - - -
49% - - - - - - 49% - - - - - - - - - - - - - - - - - 

I trust this extension

18 - - - - - - 18 - - - - - - - - - - - - - - - - -
49% - - - - - - 49% - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

10 - - - - - - 10 - - - - - - - - - - - - - - - - -
27% - - - - - - 27% - - - - - - - - - - - - - - - - - 

It seems legitimate

10 - - - - - - 10 - - - - - - - - - - - - - - - - -
27% - - - - - - 27% - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

6 - - - - - - 6 - - - - - - - - - - - - - - - - -
16% - - - - - - 16% - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

83 - - - - - - 83 - - - - - - - - - - - - - - - - -
224% - - - - - - 224% - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 81Q716_29. Why are you very likely to visit a website with each of these extensions in the future?

29. .uk
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

68* -** -** -** -** -** -** -** 68* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

36 - - - - - - - 36 - - - - - - - - - - - - - - - -
53% - - - - - - - 53% - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

35 - - - - - - - 35 - - - - - - - - - - - - - - - -
51% - - - - - - - 51% - - - - - - - - - - - - - - - - 

It has information I’m
seeking

30 - - - - - - - 30 - - - - - - - - - - - - - - - -
44% - - - - - - - 44% - - - - - - - - - - - - - - - - 

I trust this extension

27 - - - - - - - 27 - - - - - - - - - - - - - - - -
40% - - - - - - - 40% - - - - - - - - - - - - - - - - 

It seems legitimate

24 - - - - - - - 24 - - - - - - - - - - - - - - - -
35% - - - - - - - 35% - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
7% - - - - - - - 7% - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

Most popular/common
domain name

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

My own domain is
registered to extension

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
3% - - - - - - - 3% - - - - - - - - - - - - - - - - 

Not sure

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

Declined to answer

162 - - - - - - - 162 - - - - - - - - - - - - - - - -
238% - - - - - - - 238% - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 111J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 82Q716_30. Why are you very likely to visit a website with each of these extensions in the future?

30. .fr
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** -** -** -** -** -** -** -** 65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

40 - - - - - - - - 40 - - - - - - - - - - - - - - -
62% - - - - - - - - 62% - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

35 - - - - - - - - 35 - - - - - - - - - - - - - - -
54% - - - - - - - - 54% - - - - - - - - - - - - - - - 

I trust this extension

30 - - - - - - - - 30 - - - - - - - - - - - - - - -
46% - - - - - - - - 46% - - - - - - - - - - - - - - - 

It seems legitimate

25 - - - - - - - - 25 - - - - - - - - - - - - - - -
38% - - - - - - - - 38% - - - - - - - - - - - - - - - 

It has information I’m
seeking

20 - - - - - - - - 20 - - - - - - - - - - - - - - -
31% - - - - - - - - 31% - - - - - - - - - - - - - - - 

It’s where you go for
specific information

12 - - - - - - - - 12 - - - - - - - - - - - - - - -
18% - - - - - - - - 18% - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

Most popular/common
domain name

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
2% - - - - - - - - 2% - - - - - - - - - - - - - - - 

Unintentionally end up
there

165 - - - - - - - - 165 - - - - - - - - - - - - - - -
254% - - - - - - - - 254% - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 83Q716_31. Why are you very likely to visit a website with each of these extensions in the future?

31. .de
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

107 -** -** -** -** -** -** -** -** -** 107 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

74 - - - - - - - - - 74 - - - - - - - - - - - - - -
69% - - - - - - - - - 69% - - - - - - - - - - - - - - 

I’ve been to this type of
website before

60 - - - - - - - - - 60 - - - - - - - - - - - - - -
56% - - - - - - - - - 56% - - - - - - - - - - - - - - 

It has information I’m
seeking

57 - - - - - - - - - 57 - - - - - - - - - - - - - -
53% - - - - - - - - - 53% - - - - - - - - - - - - - - 

It seems legitimate

50 - - - - - - - - - 50 - - - - - - - - - - - - - -
47% - - - - - - - - - 47% - - - - - - - - - - - - - - 

I trust this extension

30 - - - - - - - - - 30 - - - - - - - - - - - - - -
28% - - - - - - - - - 28% - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

30 - - - - - - - - - 30 - - - - - - - - - - - - - -
28% - - - - - - - - - 28% - - - - - - - - - - - - - - 

It’s where you go for
specific information

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

Most popular/common
domain name

303 - - - - - - - - - 303 - - - - - - - - - - - - - -
283% - - - - - - - - - 283% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 84Q716_32. Why are you very likely to visit a website with each of these extensions in the future?

32. .us
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

73* 73* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

41 41 - - - - - - - - - - - - - - - - - - - - - - -
56% 56% - - - - - - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

35 35 - - - - - - - - - - - - - - - - - - - - - - -
48% 48% - - - - - - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

24 24 - - - - - - - - - - - - - - - - - - - - - - -
33% 33% - - - - - - - - - - - - - - - - - - - - - - - 

I trust this extension

24 24 - - - - - - - - - - - - - - - - - - - - - - -
33% 33% - - - - - - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

23 23 - - - - - - - - - - - - - - - - - - - - - - -
32% 32% - - - - - - - - - - - - - - - - - - - - - - - 

It seems legitimate

13 13 - - - - - - - - - - - - - - - - - - - - - - -
18% 18% - - - - - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extension

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

162 162 - - - - - - - - - - - - - - - - - - - - - - -
222% 222% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 85Q716_33. Why are you very likely to visit a website with each of these extensions in the future?

33. .ca
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

81* -** 81* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

59 - 59 - - - - - - - - - - - - - - - - - - - - - -
73% - 73% - - - - - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

49 - 49 - - - - - - - - - - - - - - - - - - - - - -
60% - 60% - - - - - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

45 - 45 - - - - - - - - - - - - - - - - - - - - - -
56% - 56% - - - - - - - - - - - - - - - - - - - - - - 

I trust this extension

36 - 36 - - - - - - - - - - - - - - - - - - - - - -
44% - 44% - - - - - - - - - - - - - - - - - - - - - - 

It seems legitimate

34 - 34 - - - - - - - - - - - - - - - - - - - - - -
42% - 42% - - - - - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

24 - 24 - - - - - - - - - - - - - - - - - - - - - -
30% - 30% - - - - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
4% - 4% - - - - - - - - - - - - - - - - - - - - - - 

Specific to my
country/state

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

Informative

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

For business use

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

Updated

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

My own domain is
registered to extension

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

Unintentionally end up
there

7 - 7 - - - - - - - - - - - - - - - - - - - - - -
9% - 9% - - - - - - - - - - - - - - - - - - - - - - 

Other

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

264 - 264 - - - - - - - - - - - - - - - - - - - - - -
326% - 326% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 86Q716_34. Why are you very likely to visit a website with each of these extensions in the future?

34. .mx
Base: Very Likely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

87* -** -** 87* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

56 - - 56 - - - - - - - - - - - - - - - - - - - - -
64% - - 64% - - - - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

42 - - 42 - - - - - - - - - - - - - - - - - - - - -
48% - - 48% - - - - - - - - - - - - - - - - - - - - - 

I trust this extension

42 - - 42 - - - - - - - - - - - - - - - - - - - - -
48% - - 48% - - - - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

28 - - 28 - - - - - - - - - - - - - - - - - - - - -
32% - - 32% - - - - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

21 - - 21 - - - - - - - - - - - - - - - - - - - - -
24% - - 24% - - - - - - - - - - - - - - - - - - - - - 

It seems legitimate

16 - - 16 - - - - - - - - - - - - - - - - - - - - -
18% - - 18% - - - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

Most popular/common
domain name

207 - - 207 - - - - - - - - - - - - - - - - - - - - -
238% - - 238% - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 87Q718_1. Why are you very unlikely to visit a website with each of these extensions in the future?

1. .biz
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

545 48* 20** 18** 10** 6** 10** 6** 24** 26** 23** 58* 5** 15** 27** 23** 20** 34* 7** 20** 19** 27** 30* 26** 43*Unweighted Base

237 32 10 12 5 1 4 2 9 17 11 15 2 11 14 8 9 11 3 6 10 10 9 8 18
43% 67% 50% 67% 50% 17% 40% 33% 38% 65% 48% 26% 40% 73% 52% 35% 45% 32% 43% 30% 53% 37% 30% 31% 42%

LRWY
I have no reason to go
there

213 13 11 10 4 - 3 2 5 10 11 24 5 6 10 10 5 11 4 5 9 11 12 17 15
39% 27% 55% 56% 40% - 30% 33% 21% 38% 48% 41% 100% 40% 37% 43% 25% 32% 57% 25% 47% 41% 40% 65% 35%

I’ve never been to this
type of website before

97 13 6 6 - 2 2 - 5 3 7 10 2 2 1 3 3 5 - 1 2 6 7 3 8
18% 27% 30% 33% - 33% 20% - 21% 12% 30% 17% 40% 13% 4% 13% 15% 15% - 5% 11% 22% 23% 12% 19%

I don’t trust this extension

79 11 9 2 - - - - 6 4 7 10 1 3 1 2 2 3 - 2 1 1 5 2 7
14% 23% 45% 11% - - - - 25% 15% 30% 17% 20% 20% 4% 9% 10% 9% - 10% 5% 4% 17% 8% 16%

It doesn’t seem legitimate

66 8 4 2 - 1 - - 1 - 4 5 1 4 1 3 3 7 2 2 2 5 6 1 4
12% 17% 20% 11% - 17% - - 4% - 17% 9% 20% 27% 4% 13% 15% 21% 29% 10% 11% 19% 20% 4% 9%

I’m afraid of my
information being stolen if
I go here

6 - 1 - - - - - - - - 1 - - - 2 - - - 1 - - - - 1
1% - 5% - - - - - - - - 2% - - - 9% - - - 5% - - - - 2%

Site is not a
common/popular domain
name

5 - - - - - - - 1 - - - - 1 - - - 1 - - - 1 - - 1
1% - - - - - - - 4% - - - - 7% - - - 3% - - - 4% - - 2%

Not familiar with this type
of domain/Don’t know
enough about it

3 - - - - - - - - - - - 1 - - - - - - - - - 1 - 1
1% - - - - - - - - - - - 20% - - - - - - - - - 3% - 2%

Content/Information

3 - - - - - - - - - - - - - - - - - - 1 - - - 1 1
1% - - - - - - - - - - - - - - - - - - 5% - - - 4% 2%

Have used/likely to
visit/Positive mentions

2 1 - - - - - - 1 - - - - - - - - - - - - - - - -
* 2% - - - - - - 4% - - - - - - - - - - - - - - - - 

Not professional (i.e,
tacky, amateurish etc.)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 4% - - - 

Spam

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 2% - - - - - - - - - - - - - 

Foreign/Not in preferred
language

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 3% - - 

Other

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 3% - - - - - - - 

None

43 2 1 - 1 2 1 2 2 2 2 3 - 1 4 2 - 4 - 5 1 - 2 1 5
8% 4% 5% - 10% 33% 10% 33% 8% 8% 9% 5% - 7% 15% 9% - 12% - 25% 5% - 7% 4% 12%

Not sure

3 1 - - - - - - 1 1 - - - - - - - - - - - - - - -
1% 2% - - - - - - 4% 4% - - - - - - - - - - - - - - - 

Declined to answer

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 87Q718_1. Why are you very unlikely to visit a website with each of these extensions in the future?

1. .biz
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

545 48* 20** 18** 10** 6** 10** 6** 24** 26** 23** 58* 5** 15** 27** 23** 20** 34* 7** 20** 19** 27** 30* 26** 43*Unweighted Base
761 81 42 32 10 6 10 6 31 37 42 69 12 28 31 30 22 43 9 23 25 35 43 33 61
140% 169% 210% 178% 100% 100% 100% 100% 129% 142% 183% 119% 240% 187% 115% 130% 110% 126% 129% 115% 132% 130% 143% 127% 142%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 88Q718_2. Why are you very unlikely to visit a website with each of these extensions in the future?

2. .com
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

155 4** 4** 6** 3** 2** 3** -** 3** 12** 4** 8** 1** 10** 9** 3** 1** 17** 2** 11** 3** 3** 17** 7** 22**Unweighted Base

23 - - - 1 - - - - 4 - 1 - 1 4 - - 5 1 2 - 2 1 - 1
15% - - - 33% - - - - 33% - 13% - 10% 44% - - 29% 50% 18% - 67% 6% - 5%

I have no reason to go
there

21 - 1 1 - - - - - 1 - 3 - 2 - 1 - 3 - 2 1 - 1 1 4
14% - 25% 17% - - - - - 8% - 38% - 20% - 33% - 18% - 18% 33% - 6% 14% 18%

I’m afraid of my
information being stolen if
I go here

21 2 - 3 - - 2 - 1 1 1 - - 1 - 1 - - - 2 - - 2 2 3
14% 50% - 50% - - 67% - 33% 8% 25% - - 10% - 33% - - - 18% - - 12% 29% 14%

Have used/likely to
visit/Positive mentions

12 - - - - - - - - 2 1 2 - 1 1 - - 1 - - - - - 1 3
8% - - - - - - - - 17% 25% 25% - 10% 11% - - 6% - - - - - 14% 14%

I don’t trust this extension

9 - 1 - 1 - - - 1 - - - - - - 1 1 1 1 - - - 1 - 1
6% - 25% - 33% - - - 33% - - - - - - 33% 100% 6% 50% - - - 6% - 5%

I’ve never been to this
type of website before

7 - 1 - - - - - - 1 - 1 - - - - - 1 - 1 1 - - 1 -
5% - 25% - - - - - - 8% - 13% - - - - - 6% - 9% 33% - - 14% - 

It doesn’t seem legitimate

2 - - - - - - - - - - - - - - - - - - - - - 1 - 1
1% - - - - - - - - - - - - - - - - - - - - - 6% - 5%

Content/Information

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Viruses

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 6% - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 5%

Due to errors

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 5%

Prefer other sites

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 9%

None

62 2 2 2 1 2 1 - 1 4 2 4 - 5 4 - - 7 - 4 1 - 11 2 7
40% 50% 50% 33% 33% 100% 33% - 33% 33% 50% 50% - 50% 44% - - 41% - 36% 33% - 65% 29% 32%

Not sure

2 - - - - - - - - - - - - - - - - - - - - 1 - - 1
1% - - - - - - - - - - - - - - - - - - - - 33% - - 5%

Declined to answer

165 4 5 6 3 2 3 - 3 13 4 11 1 10 9 3 1 19 2 11 3 3 17 7 25
106% 100% 125% 100% 100% 100% 100% - 100% 108% 100% 138% 100% 100% 100% 100% 100% 112% 100% 100% 100% 100% 100% 100% 114%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 89Q718_3. Why are you very unlikely to visit a website with each of these extensions in the future?

3. .info
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

363 38* 19** 6** 5** 3** 5** 4** 15** 18** 11** 41* -** 12** 25** 25** 11** 23** 5** 17** 17** 11** 16** 10** 26**Unweighted Base

150 25 8 3 4 - 1 2 6 8 5 10 - 5 10 12 5 4 1 5 8 8 5 3 12
41% 66% 42% 50% 80% - 20% 50% 40% 44% 45% 24% - 42% 40% 48% 45% 17% 20% 29% 47% 73% 31% 30% 46%

L
I have no reason to go
there

117 12 12 1 1 - - - 2 6 4 16 - 3 7 13 2 6 2 2 6 5 6 5 6
32% 32% 63% 17% 20% - - - 13% 33% 36% 39% - 25% 28% 52% 18% 26% 40% 12% 35% 45% 38% 50% 23%

I’ve never been to this
type of website before

46 9 6 - - - - - 3 2 2 5 - 1 1 3 1 3 - - 1 - 3 2 4
13% 24% 32% - - - - - 20% 11% 18% 12% - 8% 4% 12% 9% 13% - - 6% - 19% 20% 15%

I don’t trust this extension

42 4 4 - - 1 - - 4 2 3 5 - 2 - 3 3 1 - 1 1 1 1 3 3
12% 11% 21% - - 33% - - 27% 11% 27% 12% - 17% - 12% 27% 4% - 6% 6% 9% 6% 30% 12%

It doesn’t seem legitimate

37 5 3 - - - 1 - - 1 1 5 - 1 1 4 2 4 - 2 1 1 1 - 4
10% 13% 16% - - - 20% - - 6% 9% 12% - 8% 4% 16% 18% 17% - 12% 6% 9% 6% - 15%

I’m afraid of my
information being stolen if
I go here

9 - - - - - 2 1 1 - 1 - - - - - - - - 1 - - - 1 2
2% - - - - - 40% 25% 7% - 9% - - - - - - - - 6% - - - 10% 8%

Have used/likely to
visit/Positive mentions

3 1 - - - - - - - - - - - - - 1 - - - 1 - - - - -
1% 3% - - - - - - - - - - - - - 4% - - - 6% - - - - - 

Site is not a
common/popular domain
name

2 - - - - - - - - - - - - - - - - - - - - - 1 - 1
1% - - - - - - - - - - - - - - - - - - - - - 6% - 4%

Content/Information

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 2% - - - - - - - - - - - - - 

Foreign/Not in preferred
language

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

Not interesting

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 4% - - - - - - - 

Other

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

None

51 1 1 2 - 2 1 1 1 4 2 4 - 3 7 - - 6 2 5 2 1 3 - 3
14% 3% 5% 33% - 67% 20% 25% 7% 22% 18% 10% - 25% 28% - - 26% 40% 29% 12% 9% 19% - 12%

Not sure

3 1 - - - - - - 1 - - - - - 1 - - - - - - - - - -
1% 3% - - - - - - 7% - - - - - 4% - - - - - - - - - - 

Declined to answer

465 59 34 6 5 3 5 4 18 23 18 48 - 15 27 36 13 25 5 17 19 16 20 14 35
128% 155% 179% 100% 100% 100% 100% 100% 120% 128% 164% 117% - 125% 108% 144% 118% 109% 100% 100% 112% 145% 125% 140% 135%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 120J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 90Q718_4. Why are you very unlikely to visit a website with each of these extensions in the future?

4. .mobi
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

725 93* 29** 26** 10** 9** 5** 8** 35* 33* 37* 57* 8** 27** 37* 39* 33* 45* 14** 30* 13** 28** 39* 30* 40*Unweighted Base

327 31 18 14 4 2 2 3 12 10 19 28 2 13 15 24 16 14 8 11 4 15 23 21 18
45% 33% 62% 54% 40% 22% 40% 38% 34% 30% 51% 49% 25% 48% 41% 62% 48% 31% 57% 37% 31% 54% 59% 70% 45%

BIJRT BIJR BIJORTY
I’ve never been to this
type of website before

325 64 19 14 4 1 2 4 14 22 21 12 6 12 20 14 14 15 5 8 4 13 10 11 16
45% 69% 66% 54% 40% 11% 40% 50% 40% 67% 57% 21% 75% 44% 54% 36% 42% 33% 36% 27% 31% 46% 26% 37% 40%

ILPQRTWXY ILPRTWXY LRTW LTW L L
I have no reason to go
there

127 17 9 6 1 2 1 2 6 3 10 8 - 3 3 11 7 6 1 3 3 6 10 3 6
18% 18% 31% 23% 10% 22% 20% 25% 17% 9% 27% 14% - 11% 8% 28% 21% 13% 7% 10% 23% 21% 26% 10% 15%

O JO O
I don’t trust this extension

102 21 9 1 1 2 - - 9 3 11 10 - 5 - 5 4 4 1 5 - 1 3 3 4
14% 23% 31% 4% 10% 22% - - 26% 9% 30% 18% - 19% - 13% 12% 9% 7% 17% - 4% 8% 10% 10%

OW ORW JORWY O O O O
It doesn’t seem legitimate

82 8 7 2 - - - - 1 2 7 5 2 5 1 6 4 9 - 5 2 5 6 - 5
11% 9% 24% 8% - - - - 3% 6% 19% 9% 25% 19% 3% 15% 12% 20% - 17% 15% 18% 15% - 13%

IOX X IOX X X X
I’m afraid of my
information being stolen if
I go here

8 3 - 1 - - - - - - - - - 1 - - - - - 1 - - - - 2
1% 3% - 4% - - - - - - - - - 4% - - - - - 3% - - - - 5%

Site is not a
common/popular domain
name

6 - - - - - - - 1 - - 1 - - - 1 1 1 - - - - - - 1
1% - - - - - - - 3% - - 2% - - - 3% 3% 2% - - - - - - 3%

Not familiar with this type
of domain/Don’t know
enough about it

5 - - - - - - - 1 1 - - - - - - - - - - 1 1 1 - -
1% - - - - - - - 3% 3% - - - - - - - - - - 8% 4% 3% - - 

Don’t have mobiles
devices

3 - - 1 - - - - - 1 - - - - - - - - - - - - - - 1
* - - 4% - - - - - 3% - - - - - - - - - - - - - - 3%

Have used/likely to
visit/Positive mentions

2 - - - - - - - - - - - - - - - - - - 1 - - 1 - -
* - - - - - - - - - - - - - - - - - - 3% - - 3% - - 

Content/Information

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

Foreign/Not in preferred
language

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 2% - - - - - - - - - - - - - 

None

48 3 - - 1 3 1 2 2 2 3 4 - 3 4 1 1 5 1 4 2 1 1 - 4
7% 3% - - 10% 33% 20% 25% 6% 6% 8% 7% - 11% 11% 3% 3% 11% 7% 13% 15% 4% 3% - 10%

BX
Not sure

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
* - - - - - - - - - - - - - - 3% - - - - - - - - - 

Declined to answer

1038 147 62 39 11 10 6 11 46 44 71 69 10 42 43 63 47 54 16 38 16 42 55 38 58
143% 158% 214% 150% 110% 111% 120% 138% 131% 133% 192% 121% 125% 156% 116% 162% 142% 120% 114% 127% 123% 150% 141% 127% 145%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 91Q718_5. Why are you very unlikely to visit a website with each of these extensions in the future?

5. .net
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

173 6** 9** 7** 2** 2** 3** 1** 7** 11** 3** 17** 1** 5** 11** 3** 2** 19** 2** 14** 4** 3** 14** 7** 20**Unweighted Base

41 1 4 2 1 - - - 2 4 - 2 - 3 7 1 - 7 1 3 1 - 2 - -
24% 17% 44% 29% 50% - - - 29% 36% - 12% - 60% 64% 33% - 37% 50% 21% 25% - 14% - - 

I have no reason to go
there

22 - 2 1 - - - - - 2 - 5 - - - - 1 2 1 3 1 - 1 - 3
13% - 22% 14% - - - - - 18% - 29% - - - - 50% 11% 50% 21% 25% - 7% - 15%

I’m afraid of my
information being stolen if
I go here

19 - 1 - - - - - 2 1 - 2 - - - - 1 2 - 1 1 1 - 2 5
11% - 11% - - - - - 29% 9% - 12% - - - - 50% 11% - 7% 25% 33% - 29% 25%

It doesn’t seem legitimate

19 1 2 - - - - - 1 1 - 1 - - 2 - 1 2 - 1 1 - 2 2 2
11% 17% 22% - - - - - 14% 9% - 6% - - 18% - 50% 11% - 7% 25% - 14% 29% 10%

I’ve never been to this
type of website before

15 1 3 - - - - - - 1 1 3 - 1 - 1 1 2 - - - - - - 1
9% 17% 33% - - - - - - 9% 33% 18% - 20% - 33% 50% 11% - - - - - - 5%

I don’t trust this extension

11 - - 2 - - 2 - 1 - 1 - - - - 1 - - - 1 - - - 2 1
6% - - 29% - - 67% - 14% - 33% - - - - 33% - - - 7% - - - 29% 5%

Have used/likely to
visit/Positive mentions

3 - - - - - - - 1 - - 1 - - - - - - - 1 - - - - -
2% - - - - - - - 14% - - 6% - - - - - - - 7% - - - - - 

Site is not a
common/popular domain
name

2 - - - - - - - - - - - - - - - - - - - - - 1 - 1
1% - - - - - - - - - - - - - - - - - - - - - 7% - 5%

Content/Information

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 11% - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Viruses

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 5%

Prefer other sites

3 - - - - - - - - 1 - - - - - - - 1 - - - - - - 1
2% - - - - - - - - 9% - - - - - - - 5% - - - - - - 5%

Other

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
1% - - - - - - - - - - 6% - - - - - - - - - - - - 5%

None

45 2 2 1 1 2 1 1 1 2 1 3 - 1 2 - - 5 - 4 1 1 8 1 5
26% 33% 22% 14% 50% 100% 33% 100% 14% 18% 33% 18% - 20% 18% - - 26% - 29% 25% 33% 57% 14% 25%

Not sure

4 1 1 1 - - - - - - - - - - - - - - - - - 1 - - -
2% 17% 11% 14% - - - - - - - - - - - - - - - - - 33% - - - 

Declined to answer

190 6 15 7 2 2 3 1 8 12 3 18 1 5 11 3 4 23 2 14 5 3 14 7 21
110% 100% 167% 100% 100% 100% 100% 100% 114% 109% 100% 106% 100% 100% 100% 100% 200% 121% 100% 100% 125% 100% 100% 100% 105%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 92Q718_6. Why are you very unlikely to visit a website with each of these extensions in the future?

6. .org
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

216 7** 5** 6** 2** 2** 3** 4** 6** 12** 11** 38* 1** 5** 21** 7** 5** 12** 2** 13** 5** 6** 12** 9** 22**Unweighted Base

63 2 2 1 1 - - 2 2 6 3 7 1 1 14 2 2 2 2 7 1 2 1 1 1
29% 29% 40% 17% 50% - - 50% 33% 50% 27% 18% 100% 20% 67% 29% 40% 17% 100% 54% 20% 33% 8% 11% 5%

I have no reason to go
there

37 1 1 1 - - - - - 1 3 13 - 1 6 3 2 - - 1 1 1 1 - 1
17% 14% 20% 17% - - - - - 8% 27% 34% - 20% 29% 43% 40% - - 8% 20% 17% 8% - 5%

I’ve never been to this
type of website before

31 1 1 - - - - - - 1 2 6 1 1 - 1 - 4 - 2 1 3 - 1 6
14% 14% 20% - - - - - - 8% 18% 16% 100% 20% - 14% - 33% - 15% 20% 50% - 11% 27%

I’m afraid of my
information being stolen if
I go here

30 1 - 1 - - - - - 1 4 13 - 1 1 1 1 - - - - - 1 1 4
14% 14% - 17% - - - - - 8% 36% 34% - 20% 5% 14% 20% - - - - - 8% 11% 18%

I don’t trust this extension

15 1 1 - - - - - 1 1 1 6 - - 1 - 1 - - - - - - 1 1
7% 14% 20% - - - - - 17% 8% 9% 16% - - 5% - 20% - - - - - - 11% 5%

It doesn’t seem legitimate

13 1 - 1 - - 2 1 1 1 1 1 1 - - - - - - - - - - 2 1
6% 14% - 17% - - 67% 25% 17% 8% 9% 3% 100% - - - - - - - - - - 22% 5%

Have used/likely to
visit/Positive mentions

2 1 1 - - - - - - - - - - - - - - - - - - - - - -
1% 14% 20% - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

2 - - - - - - - - - - - - - - - - - - - - - 1 - 1
1% - - - - - - - - - - - - - - - - - - - - - 8% - 5%

Content/Information

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 5%

Not interesting

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 5%

Due to errors

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 5%

Prefer other sites

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
* - - - - - - - - - - - - - - 14% - - - - - - - - - 

Other

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
1% - - - - - - - - - - - - - - - - 8% - - - - - - 5%

None

51 3 - 1 1 2 1 1 2 2 1 5 - 1 3 1 - 5 - 3 2 - 8 2 7
24% 43% - 17% 50% 100% 33% 25% 33% 17% 9% 13% - 20% 14% 14% - 42% - 23% 40% - 67% 22% 32%

Not sure

4 1 - 1 - - - - - - - - - - - - - - - - - 1 - 1 -
2% 14% - 17% - - - - - - - - - - - - - - - - - 17% - 11% - 

Declined to answer

254 12 6 6 2 2 3 4 6 13 15 51 3 5 25 9 6 12 2 13 5 7 12 9 26
118% 171% 120% 100% 100% 100% 100% 100% 100% 108% 136% 134% 300% 100% 119% 129% 120% 100% 100% 100% 100% 117% 100% 100% 118%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 93Q718_7. Why are you very unlikely to visit a website with each of these extensions in the future?

7. .tel
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

853 124 43* 20** 11** 9** 7** 10** 33* 31* 39* 58* 11** 27** 45* 37* 41* 49* 20** 47* 39* 35* 38* 31* 48*Unweighted Base

407 84 25 12 5 1 4 5 16 17 22 17 7 13 23 14 20 23 10 15 18 15 13 10 18
48% 68% 58% 60% 45% 11% 57% 50% 48% 55% 56% 29% 64% 48% 51% 38% 49% 47% 50% 32% 46% 43% 34% 32% 38%

ILOPQRTUVWXY LTWX LT LTX L
I have no reason to go
there

391 53 28 10 3 2 1 4 11 13 22 22 5 14 17 18 18 14 13 24 20 19 20 21 19
46% 43% 65% 50% 27% 22% 14% 40% 33% 42% 56% 38% 45% 52% 38% 49% 44% 29% 65% 51% 51% 54% 53% 68% 40%

BILORY R R R R R BIJLOQRY
I’ve never been to this
type of website before

146 26 10 6 1 3 2 1 7 3 12 10 1 1 4 8 6 5 2 6 6 8 7 4 7
17% 21% 23% 30% 9% 33% 29% 10% 21% 10% 31% 17% 9% 4% 9% 22% 15% 10% 10% 13% 15% 23% 18% 13% 15%

JORT
I don’t trust this extension

125 26 12 5 3 1 - - 7 4 12 9 3 4 - 4 6 6 3 3 2 2 4 4 5
15% 21% 28% 25% 27% 11% - - 21% 13% 31% 16% 27% 15% - 11% 15% 12% 15% 6% 5% 6% 11% 13% 10%

OTUV OTUVY OU O OPRTUVWY O O O O O O O
It doesn’t seem legitimate

94 16 5 2 - 2 - - - 1 7 11 2 3 1 7 5 7 1 2 4 5 7 - 6
11% 13% 12% 10% - 22% - - - 3% 18% 19% 18% 11% 2% 19% 12% 14% 5% 4% 10% 14% 18% - 13%

IOX I IOTX IJOTX IOTX IX IOX IOX IOTX IX
I’m afraid of my
information being stolen if
I go here

7 2 1 - - - - - - - - - - - - - - - - 1 1 - - - 2
1% 2% 2% - - - - - - - - - - - - - - - - 2% 3% - - - 4%

Site is not a
common/popular domain
name

6 1 - - - - - - 1 - - - - 1 - 1 - - - - - - - 1 1
1% 1% - - - - - - 3% - - - - 4% - 3% - - - - - - - 3% 2%

Not familiar with this type
of domain/Don’t know
enough about it

2 - - - - - - - - 1 - 1 - - - - - - - - - - - - -
* - - - - - - - - 3% - 2% - - - - - - - - - - - - - 

B
Not helpful/useful

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

Have used/likely to
visit/Positive mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

2 - 1 - - - - - - - - - - - - - - 1 - - - - - - -
* - 2% - - - - - - - - - - - - - - 2% - - - - - - - 

Other

58 5 - - 1 2 1 3 2 1 2 4 - 4 6 2 2 6 2 6 1 - 2 - 6
7% 4% - - 9% 22% 14% 30% 6% 3% 5% 7% - 15% 13% 5% 5% 12% 10% 13% 3% - 5% - 13%

BCVX BCVX BCVX BCVX
Not sure

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 3% - - - 

Declined to answer

1241 214 82 35 13 11 8 13 44 40 77 74 18 40 51 54 57 62 31 57 52 50 53 40 65
145% 173% 191% 175% 118% 122% 114% 130% 133% 129% 197% 128% 164% 148% 113% 146% 139% 127% 155% 121% 133% 143% 139% 129% 135%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 94Q718_8. Why are you very unlikely to visit a website with each of these extensions in the future?

8. .asia
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

983 150 47* 31* 16** 11** 17** 15** 42* 40* 44* 61* 10** 22** 44* 38* 45* 48* 9** 67* 44* 33* 49* 43* 57*Unweighted Base

481 95 27 18 10 2 7 6 21 25 23 17 5 12 23 15 22 18 4 24 27 19 18 17 26
49% 63% 57% 58% 63% 18% 41% 40% 50% 63% 52% 28% 50% 55% 52% 39% 49% 38% 44% 36% 61% 58% 37% 40% 46%

LPRTWXY LTW LT L LPRTWX L L L LRTWX LT L
I have no reason to go
there

470 67 29 16 4 1 9 5 12 14 26 23 6 9 17 17 25 21 4 36 21 19 31 28 30
48% 45% 62% 52% 25% 9% 53% 33% 29% 35% 59% 38% 60% 41% 39% 45% 56% 44% 44% 54% 48% 58% 63% 65% 53%

BIJLO IJL I I I BIJLO BIJLOR I
I’ve never been to this
type of website before

185 42 12 6 1 3 3 4 11 4 14 12 2 - 5 6 7 3 - 10 7 7 8 8 10
19% 28% 26% 19% 6% 27% 18% 27% 26% 10% 32% 20% 20% - 11% 16% 16% 6% - 15% 16% 21% 16% 19% 18%

JORT R R JORT R R
I don’t trust this extension

133 36 10 2 - - 1 2 5 1 11 7 1 1 1 4 5 7 1 5 6 4 10 1 12
14% 24% 21% 6% - - 6% 13% 12% 3% 25% 11% 10% 5% 2% 11% 11% 15% 11% 7% 14% 12% 20% 2% 21%

DJLOTX JOTX DJOTX OX JOTX JOTX
I’m afraid of my
information being stolen if
I go here

128 30 10 7 1 2 - - 6 4 16 7 - 1 1 3 5 4 - 4 3 2 8 5 9
13% 20% 21% 23% 6% 18% - - 14% 10% 36% 11% - 5% 2% 8% 11% 8% - 6% 7% 6% 16% 12% 16%

OTU OT OT O BIJLOPQRTUVWXY O O
It doesn’t seem legitimate

7 1 - - - - - - - - - - - - - 2 1 - - 1 - - - - 2
1% 1% - - - - - - - - - - - - - 5% 2% - - 1% - - - - 4%

B
Site is not a
common/popular domain
name

6 - 1 - - - - - - - - - - - - 1 1 1 - - - - - - 2
1% - 2% - - - - - - - - - - - - 3% 2% 2% - - - - - - 4%

B B
Not familiar with this type
of domain/Don’t know
enough about it

5 2 - - - - - - - 2 - - - - - - - - - - - - - 1 -
1% 1% - - - - - - - 5% - - - - - - - - - - - - - 2% - 

Foreign/Not in preferred
language

4 3 1 - - - - - - - - - - - - - - - - - - - - - -
* 2% 2% - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 5% - - - - - - - - - - - 

Content/Information

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

Have used/likely to
visit/Positive mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - 3% - - - - - - - - - - - - - 

B
None

58 3 - - 1 4 1 3 2 2 3 5 - 2 5 1 2 4 3 11 1 - 1 - 4
6% 2% - - 6% 36% 6% 20% 5% 5% 7% 8% - 9% 11% 3% 4% 8% 33% 16% 2% - 2% - 7%

BC BCX BC BCDPUVWX

Not sure

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1482 279 91 49 17 12 21 20 57 52 93 73 14 26 52 49 68 58 12 91 65 51 76 60 96
151% 186% 194% 158% 106% 109% 124% 133% 136% 130% 211% 120% 140% 118% 118% 129% 151% 121% 133% 136% 148% 155% 155% 140% 168%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 95Q718_9. Why are you very unlikely to visit a website with each of these extensions in the future?

9. .pro
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

832 120 37* 25** 12** 10** 8** 7** 32* 27** 39* 53* 9** 28** 46* 40* 22** 49* 18** 51* 42* 33* 42* 35* 47*Unweighted Base

410 56 24 16 4 4 2 3 11 13 25 21 4 13 16 24 7 18 12 24 21 20 27 27 18
49% 47% 65% 64% 33% 40% 25% 43% 34% 48% 64% 40% 44% 46% 35% 60% 32% 37% 67% 47% 50% 61% 64% 77% 38%

ILORY ILORY IORY IOR ILORY BILORTUY
I’ve never been to this
type of website before

387 76 24 12 5 1 3 4 16 15 20 16 5 16 24 13 11 15 11 17 23 15 12 14 19
47% 63% 65% 48% 42% 10% 38% 57% 50% 56% 51% 30% 56% 57% 52% 33% 50% 31% 61% 33% 55% 45% 29% 40% 40%

LPRTWXY LPRTWXY LW LRW LPRTW

I have no reason to go
there

132 21 8 5 1 4 2 1 4 3 10 6 3 5 3 8 3 4 1 7 5 7 10 5 6
16% 18% 22% 20% 8% 40% 25% 14% 13% 11% 26% 11% 33% 18% 7% 20% 14% 8% 6% 14% 12% 21% 24% 14% 13%

O OR OR
I don’t trust this extension

127 23 9 3 2 2 - - 8 3 12 13 3 6 - 4 4 6 1 3 3 3 7 3 9
15% 19% 24% 12% 17% 20% - - 25% 11% 31% 25% 33% 21% - 10% 18% 12% 6% 6% 7% 9% 17% 9% 19%

OT OTU OTU OPRTUVX OTU O O O O O OT
It doesn’t seem legitimate

96 14 5 1 - - - - 1 1 6 8 2 4 2 5 2 9 1 4 7 7 10 - 7
12% 12% 14% 4% - - - - 3% 4% 15% 15% 22% 14% 4% 13% 9% 18% 6% 8% 17% 21% 24% - 15%

X X X X X IOX X IOX IOTX X
I’m afraid of my
information being stolen if
I go here

8 1 - - - - - - 1 - - 1 - 1 - 1 1 - - - - - - 1 1
1% 1% - - - - - - 3% - - 2% - 4% - 3% 5% - - - - - - 3% 2%

Not familiar with this type
of domain/Don’t know
enough about it

7 1 1 1 - - - - - - - - - - - - - - - 1 1 - - - 2
1% 1% 3% 4% - - - - - - - - - - - - - - - 2% 2% - - - 4%

Site is not a
common/popular domain
name

2 - - - - - - - 1 1 - - - - - - - - - - - - - - -
* - - - - - - - 3% 4% - - - - - - - - - - - - - - - 

Not professional (i.e,
tacky, amateurish etc.)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 3% - - - 

Spam

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

Have used/likely to
visit/Positive mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Site doesn’t have what I
am looking for

2 - - - - - - - - - - - - - - - - - - 1 - - - 1 -
* - - - - - - - - - - - - - - - - - - 2% - - - 3% - 

Other

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
* - - - - - - - - - - 2% - - - - - 2% - - - - - - - 

None

56 5 - 1 1 2 1 1 2 2 3 4 - 4 7 1 2 6 - 7 1 - 2 - 4
7% 4% - 4% 8% 20% 13% 14% 6% 7% 8% 8% - 14% 15% 3% 9% 12% - 14% 2% - 5% - 9%

BCPUVX CVX BCVX
Not sure

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 3% - - - - - - - - - - - - - - - - 

Declined to answer

1233 198 71 39 13 13 8 9 45 38 76 70 17 49 52 56 30 59 26 64 61 53 68 51 67
148% 165% 192% 156% 108% 130% 100% 129% 141% 141% 195% 132% 189% 175% 113% 140% 136% 120% 144% 125% 145% 161% 162% 146% 143%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 96Q718_10. Why are you very unlikely to visit a website with each of these extensions in the future?

10. .coop
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

971 126 43* 30* 11** 10** 9** 9** 37* 32* 46* 69* 16** 29** 45* 43* 45* 69* 24** 61* 53* 39* 41* 33* 51*Unweighted Base

468 56 30 15 6 3 3 4 11 14 22 33 8 11 19 23 18 30 15 31 26 21 26 20 23
48% 44% 70% 50% 55% 30% 33% 44% 30% 44% 48% 48% 50% 38% 42% 53% 40% 43% 63% 51% 49% 54% 63% 61% 45%

BIJKLOQRUY I I I BIQR I
I’ve never been to this
type of website before

455 83 27 18 4 1 2 4 18 21 26 19 7 17 22 15 24 25 12 21 28 18 10 12 21
47% 66% 63% 60% 36% 10% 22% 44% 49% 66% 57% 28% 44% 59% 49% 35% 53% 36% 50% 34% 53% 46% 24% 36% 41%

LOPRTVWXY LPRTWXY LPRTW LW LPRTWXY LPRTW LW LW LW W
I have no reason to go
there

174 22 11 9 3 3 1 1 5 2 16 9 5 3 4 9 9 10 2 8 8 12 10 6 6
18% 17% 26% 30% 27% 30% 11% 11% 14% 6% 35% 13% 31% 10% 9% 21% 20% 14% 8% 13% 15% 31% 24% 18% 12%

JO JLOY BIJLORTUY JLORTY J
I don’t trust this extension

167 28 11 7 1 3 2 - 9 4 16 15 1 3 1 7 9 13 3 9 4 1 6 3 11
17% 22% 26% 23% 9% 30% 22% - 24% 13% 35% 22% 6% 10% 2% 16% 20% 19% 13% 15% 8% 3% 15% 9% 22%

OUV OUV OUV OUV JOTUVWX OUV OV OV OV O O OUV
It doesn’t seem legitimate

122 15 8 3 - - - 1 - - 12 14 2 5 - 6 5 10 1 7 8 6 10 3 6
13% 12% 19% 10% - - - 11% - - 26% 20% 13% 17% - 14% 11% 14% 4% 11% 15% 15% 24% 9% 12%

IJO IJO O BIJO IJO IJO IO IJO IO IJO IJO IJO O IJO
I’m afraid of my
information being stolen if
I go here

9 1 - 1 - - - - 1 - - - 1 1 - 1 - 1 1 - - - - - 1
1% 1% - 3% - - - - 3% - - - 6% 3% - 2% - 1% 4% - - - - - 2%

Not familiar with this type
of domain/Don’t know
enough about it

7 1 1 1 - - - - - - - - - - - - - - - 1 1 - - - 2
1% 1% 2% 3% - - - - - - - - - - - - - - - 2% 2% - - - 4%

Site is not a
common/popular domain
name

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

Have used/likely to
visit/Positive mentions

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 3% - - - 

None

57 5 1 - - 3 1 2 1 1 3 4 - 4 6 2 2 4 2 7 1 - 2 2 4
6% 4% 2% - - 30% 11% 22% 3% 3% 7% 6% - 14% 13% 5% 4% 6% 8% 11% 2% - 5% 6% 8%

BDUV UV
Not sure

1461 211 89 54 14 13 9 12 45 42 95 94 24 44 52 63 67 93 36 84 76 59 64 46 75
150% 167% 207% 180% 127% 130% 100% 133% 122% 131% 207% 136% 150% 152% 116% 147% 149% 135% 150% 138% 143% 151% 156% 139% 147%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 97Q718_11. Why are you very unlikely to visit a website with each of these extensions in the future?

11. .cn
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

10* -** -** -** -** -** -** -** -** -** -** 10** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

I don’t trust this extension

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

I have no reason to go
there

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
20% - - - - - - - - - - 20% - - - - - - - - - - - - - 

I’ve never been to this
type of website before

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
10% - - - - - - - - - - 10% - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

Not sure

12 - - - - - - - - - - 12 - - - - - - - - - - - - -
120% - - - - - - - - - - 120% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 99Q718_13. Why are you very unlikely to visit a website with each of these extensions in the future?

13. .ph
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5* -** -** -** -** -** -** -** -** -** -** -** -** 5** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
20% - - - - - - - - - - - - 20% - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
20% - - - - - - - - - - - - 20% - - - - - - - - - - - 

I have no reason to go
there

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
20% - - - - - - - - - - - - 20% - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
40% - - - - - - - - - - - - 40% - - - - - - - - - - - 

Not sure

5 - - - - - - - - - - - - 5 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 100Q718_14. Why are you very unlikely to visit a website with each of these extensions in the future?

14. .jp
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9* -** -** -** -** -** -** -** -** -** -** -** -** -** 9** -** -** -** -** -** -** -** -** -** -**Unweighted Base

4 - - - - - - - - - - - - - 4 - - - - - - - - - -
44% - - - - - - - - - - - - - 44% - - - - - - - - - - 

I have no reason to go
there

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
11% - - - - - - - - - - - - - 11% - - - - - - - - - - 

I’ve never been to this
type of website before

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
11% - - - - - - - - - - - - - 11% - - - - - - - - - - 

It doesn’t seem legitimate

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
33% - - - - - - - - - - - - - 33% - - - - - - - - - - 

Not sure

9 - - - - - - - - - - - - - 9 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 101Q718_15. Why are you very unlikely to visit a website with each of these extensions in the future?

15. .kr
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 4** -** -** -** -** -** -** -** -** -**Unweighted Base

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
50% - - - - - - - - - - - - - - 50% - - - - - - - - - 

I have no reason to go
there

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
25% - - - - - - - - - - - - - - 25% - - - - - - - - - 

I’ve never been to this
type of website before

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
25% - - - - - - - - - - - - - - 25% - - - - - - - - - 

I don’t trust this extension

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
25% - - - - - - - - - - - - - - 25% - - - - - - - - - 

Declined to answer

5 - - - - - - - - - - - - - - 5 - - - - - - - - -
125% - - - - - - - - - - - - - - 125% - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 102Q718_16. Why are you very unlikely to visit a website with each of these extensions in the future?

16. .ru
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
50% - - - - - - - - - - - - - - - 50% - - - - - - - - 

I’ve never been to this
type of website before

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
50% - - - - - - - - - - - - - - - 50% - - - - - - - - 

I don’t trust this extension

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 103Q718_17. Why are you very unlikely to visit a website with each of these extensions in the future?

17. .in
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

19* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 19** -** -** -** -** -** -** -**Unweighted Base

6 - - - - - - - - - - - - - - - - 6 - - - - - - -
32% - - - - - - - - - - - - - - - - 32% - - - - - - - 

I have no reason to go
there

4 - - - - - - - - - - - - - - - - 4 - - - - - - -
21% - - - - - - - - - - - - - - - - 21% - - - - - - - 

I’m afraid of my
information being stolen if
I go here

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
16% - - - - - - - - - - - - - - - - 16% - - - - - - - 

I’ve never been to this
type of website before

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
5% - - - - - - - - - - - - - - - - 5% - - - - - - - 

It doesn’t seem legitimate

6 - - - - - - - - - - - - - - - - 6 - - - - - - -
32% - - - - - - - - - - - - - - - - 32% - - - - - - - 

Not sure

20 - - - - - - - - - - - - - - - - 20 - - - - - - -
105% - - - - - - - - - - - - - - - - 105% - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 104Q718_18. Why are you very unlikely to visit a website with each of these extensions in the future?

18. .id
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
50% - - - - - - - - - - - - - - - - - 50% - - - - - - 

I’ve never been to this
type of website before

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
50% - - - - - - - - - - - - - - - - - 50% - - - - - - 

I have no reason to go
there

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 134J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 105Q718_19. Why are you very unlikely to visit a website with each of these extensions in the future?

19. .ng
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 9** -** -** -** -** -**Unweighted Base

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
33% - - - - - - - - - - - - - - - - - - 33% - - - - - 

I have no reason to go
there

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
22% - - - - - - - - - - - - - - - - - - 22% - - - - - 

I’m afraid of my
information being stolen if
I go here

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
44% - - - - - - - - - - - - - - - - - - 44% - - - - - 

Not sure

9 - - - - - - - - - - - - - - - - - - 9 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 106Q718_20. Why are you very unlikely to visit a website with each of these extensions in the future?

20. .za
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 3** -** -** -** -**Unweighted Base

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
33% - - - - - - - - - - - - - - - - - - - 33% - - - - 

It doesn’t seem legitimate

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
33% - - - - - - - - - - - - - - - - - - - 33% - - - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
33% - - - - - - - - - - - - - - - - - - - 33% - - - - 

Not sure

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 107Q718_21. Why are you very unlikely to visit a website with each of these extensions in the future?

21. .eg
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 6** -** -** -**Unweighted Base

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
33% - - - - - - - - - - - - - - - - - - - - 33% - - - 

I don’t trust this extension

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
17% - - - - - - - - - - - - - - - - - - - - 17% - - - 

I’ve never been to this
type of website before

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
17% - - - - - - - - - - - - - - - - - - - - 17% - - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
17% - - - - - - - - - - - - - - - - - - - - 17% - - - 

I have no reason to go
there

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
17% - - - - - - - - - - - - - - - - - - - - 17% - - - 

Declined to answer

6 - - - - - - - - - - - - - - - - - - - - 6 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 108Q718_22. Why are you very unlikely to visit a website with each of these extensions in the future?

22. .co
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

20* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 20** -** -**Unweighted Base

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
10% - - - - - - - - - - - - - - - - - - - - - 10% - - 

I don’t trust this extension

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
10% - - - - - - - - - - - - - - - - - - - - - 10% - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

I’ve never been to this
type of website before

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

I have no reason to go
there

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

Content/Information

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

Site is not a
common/popular domain
name

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

Have used/likely to
visit/Positive mentions

11 - - - - - - - - - - - - - - - - - - - - - 11 - -
55% - - - - - - - - - - - - - - - - - - - - - 55% - - 

Not sure

20 - - - - - - - - - - - - - - - - - - - - - 20 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 109Q718_23. Why are you very unlikely to visit a website with each of these extensions in the future?

23. .ar
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 9** -**Unweighted Base

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
22% - - - - - - - - - - - - - - - - - - - - - - 22% - 

Have used/likely to
visit/Positive mentions

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
11% - - - - - - - - - - - - - - - - - - - - - - 11% - 

I’ve never been to this
type of website before

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
11% - - - - - - - - - - - - - - - - - - - - - - 11% - 

I don’t trust this extension

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
11% - - - - - - - - - - - - - - - - - - - - - - 11% - 

It doesn’t seem legitimate

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
11% - - - - - - - - - - - - - - - - - - - - - - 11% - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
11% - - - - - - - - - - - - - - - - - - - - - - 11% - 

Rarely Visit

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
22% - - - - - - - - - - - - - - - - - - - - - - 22% - 

Not sure

9 - - - - - - - - - - - - - - - - - - - - - - 9 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 110Q718_24. Why are you very unlikely to visit a website with each of these extensions in the future?

24. .br
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

21* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 21**Unweighted Base

3 - - - - - - - - - - - - - - - - - - - - - - - 3
14% - - - - - - - - - - - - - - - - - - - - - - - 14%

I don’t trust this extension

3 - - - - - - - - - - - - - - - - - - - - - - - 3
14% - - - - - - - - - - - - - - - - - - - - - - - 14%

I’m afraid of my
information being stolen if
I go here

3 - - - - - - - - - - - - - - - - - - - - - - - 3
14% - - - - - - - - - - - - - - - - - - - - - - - 14%

Have used/likely to
visit/Positive mentions

2 - - - - - - - - - - - - - - - - - - - - - - - 2
10% - - - - - - - - - - - - - - - - - - - - - - - 10%

It doesn’t seem legitimate

2 - - - - - - - - - - - - - - - - - - - - - - - 2
10% - - - - - - - - - - - - - - - - - - - - - - - 10%

I’ve never been to this
type of website before

1 - - - - - - - - - - - - - - - - - - - - - - - 1
5% - - - - - - - - - - - - - - - - - - - - - - - 5%

Content/Information

1 - - - - - - - - - - - - - - - - - - - - - - - 1
5% - - - - - - - - - - - - - - - - - - - - - - - 5%

Prefer other sites

1 - - - - - - - - - - - - - - - - - - - - - - - 1
5% - - - - - - - - - - - - - - - - - - - - - - - 5%

None

7 - - - - - - - - - - - - - - - - - - - - - - - 7
33% - - - - - - - - - - - - - - - - - - - - - - - 33%

Not sure

1 - - - - - - - - - - - - - - - - - - - - - - - 1
5% - - - - - - - - - - - - - - - - - - - - - - - 5%

Declined to answer

24 - - - - - - - - - - - - - - - - - - - - - - - 24
114% - - - - - - - - - - - - - - - - - - - - - - - 114%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 111Q718_25. Why are you very unlikely to visit a website with each of these extensions in the future?

25. .it
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2* -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
50% - - - 50% - - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
50% - - - 50% - - - - - - - - - - - - - - - - - - - - 

Not sure

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 112Q718_26. Why are you very unlikely to visit a website with each of these extensions in the future?

26. .tr
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2* -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Not sure

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 113Q718_27. Why are you very unlikely to visit a website with each of these extensions in the future?

27. .es
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4* -** -** -** -** -** 4** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

2 - - - - - 2 - - - - - - - - - - - - - - - - - -
50% - - - - - 50% - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
25% - - - - - 25% - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
25% - - - - - 25% - - - - - - - - - - - - - - - - - - 

Not sure

4 - - - - - 4 - - - - - - - - - - - - - - - - - -
100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 114Q718_28. Why are you very unlikely to visit a website with each of these extensions in the future?

28. .pl
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2* -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
50% - - - - - - 50% - - - - - - - - - - - - - - - - - 

I have no reason to go
there

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
50% - - - - - - 50% - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 115Q718_29. Why are you very unlikely to visit a website with each of these extensions in the future?

29. .uk
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5* -** -** -** -** -** -** -** 5** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
20% - - - - - - - 20% - - - - - - - - - - - - - - - - 

I don’t trust this extension

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
20% - - - - - - - 20% - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
20% - - - - - - - 20% - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
20% - - - - - - - 20% - - - - - - - - - - - - - - - - 

Not sure

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
20% - - - - - - - 20% - - - - - - - - - - - - - - - - 

Declined to answer

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 116Q718_30. Why are you very unlikely to visit a website with each of these extensions in the future?

30. .fr
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

11* -** -** -** -** -** -** -** -** 11** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
36% - - - - - - - - 36% - - - - - - - - - - - - - - - 

I have no reason to go
there

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
9% - - - - - - - - 9% - - - - - - - - - - - - - - - 

I don’t trust this extension

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
9% - - - - - - - - 9% - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
9% - - - - - - - - 9% - - - - - - - - - - - - - - - 

Other

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
9% - - - - - - - - 9% - - - - - - - - - - - - - - - 

None

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
36% - - - - - - - - 36% - - - - - - - - - - - - - - - 

Not sure

12 - - - - - - - - 12 - - - - - - - - - - - - - - -
109% - - - - - - - - 109% - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 117Q718_31. Why are you very unlikely to visit a website with each of these extensions in the future?

31. .de
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

4* -** -** -** -** -** -** -** -** -** 4** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
25% - - - - - - - - - 25% - - - - - - - - - - - - - - 

I don’t trust this extension

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
25% - - - - - - - - - 25% - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
25% - - - - - - - - - 25% - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
25% - - - - - - - - - 25% - - - - - - - - - - - - - - 

Not sure

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 118Q718_32. Why are you very unlikely to visit a website with each of these extensions in the future?

32. .us
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

28* 28** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

20 20 - - - - - - - - - - - - - - - - - - - - - - -
71% 71% - - - - - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

7 7 - - - - - - - - - - - - - - - - - - - - - - -
25% 25% - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

6 6 - - - - - - - - - - - - - - - - - - - - - - -
21% 21% - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

3 3 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

2 2 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 1 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

Not familiar with this type
of domain/Don’t know
enough about it

1 1 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

Site is not a
common/popular domain
name

1 1 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

Other

1 1 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

42 42 - - - - - - - - - - - - - - - - - - - - - - -
150% 150% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 119Q718_33. Why are you very unlikely to visit a website with each of these extensions in the future?

33. .ca
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5* -** 5** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
40% - 40% - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
40% - 40% - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
40% - 40% - - - - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

Other

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
40% - 40% - - - - - - - - - - - - - - - - - - - - - - 

Not sure

10 - 10 - - - - - - - - - - - - - - - - - - - - - -
200% - 200% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 120Q718_34. Why are you very unlikely to visit a website with each of these extensions in the future?

34. .mx
Base: Very Unlikely To Visit Website With Domain Name Extension

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9* -** -** 9** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
22% - - 22% - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
22% - - 22% - - - - - - - - - - - - - - - - - - - - - 

Have used/likely to
visit/Positive mentions

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
11% - - 11% - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
11% - - 11% - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
22% - - 22% - - - - - - - - - - - - - - - - - - - - - 

Not sure

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
11% - - 11% - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

9 - - 9 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 121Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

49 - - - - - - - - - - - 49 - - - - - - - - - - - -
94% - - - - - - - - - - - 94% - - - - - - - - - - - - 

.vn

114 - - - - - - - - - 114 - - - - - - - - - - - - - -
91% - - - - - - - - - 91% - - - - - - - - - - - - - - 

.de

93 - - 93 - - - - - - - - - - - - - - - - - - - - -
91% - - 91% - - - - - - - - - - - - - - - - - - - - - 

.mx

48 - - - - - - 48 - - - - - - - - - - - - - - - - -
91% - - - - - - 91% - - - - - - - - - - - - - - - - - 

.pl

45 - - - - - 45 - - - - - - - - - - - - - - - - - -
90% - - - - - 90% - - - - - - - - - - - - - - - - - - 

.es

117 - - - - - - - - - - - - - - - 117 - - - - - - - -
90% - - - - - - - - - - - - - - - 90% - - - - - - - - 

.ru

90 - - - - - - - - - - - - - - - - - 90 - - - - - -
89% - - - - - - - - - - - - - - - - - 89% - - - - - - 

.id

2960 250 87 95 46 45 45 47 76 81 94 498 50 91 129 87 109 303 96 197 91 100 110 91 142
88% 93% 84% 93% 85% 90% 90% 89% 76% 80% 75% 91% 96% 89% 73% 86% 84% 93% 95% 95% 90% 94% 88% 91% 81%

CEIJKOPQY O IJKOQY IKO IKO KO IJKOQY CIJKOQY IKO KO O CEIJKOPQY CEIJKOPQY CEIJKLOPQWY IJKOY CIJKOPQY IKO IJKOY
.com

182 - - - - - - - - - - - - - - - - - - 182 - - - - -
88% - - - - - - - - - - - - - - - - - - 88% - - - - - 

.ng

284 - - - - - - - - - - - - - - - - 284 - - - - - - -
87% - - - - - - - - - - - - - - - - 87% - - - - - - - 

.in

475 - - - - - - - - - - 475 - - - - - - - - - - - - -
86% - - - - - - - - - - 86% - - - - - - - - - - - - - 

.cn

88 - - - - - - - - - - - - 88 - - - - - - - - - - -
86% - - - - - - - - - - - - 86% - - - - - - - - - - - 

.ph

88 - 88 - - - - - - - - - - - - - - - - - - - - - -
85% - 85% - - - - - - - - - - - - - - - - - - - - - - 

.ca

86 - - - - - - - - - - - - - - - - - - - 86 - - - -
85% - - - - - - - - - - - - - - - - - - - 85% - - - - 

.za

45 - - - 45 - - - - - - - - - - - - - - - - - - - -
83% - - - 83% - - - - - - - - - - - - - - - - - - - - 

.it

145 - - - - - - - - - - - - - - - - - - - - - - - 145
83% - - - - - - - - - - - - - - - - - - - - - - - 83%

.br

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 121Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
103 - - - - - - - - - - - - - - - - - - - - - 103 - -

82% - - - - - - - - - - - - - - - - - - - - - 82% - - 
.co

83 - - - - - - - - 83 - - - - - - - - - - - - - - -
82% - - - - - - - - 82% - - - - - - - - - - - - - - - 

.fr

82 - - - - - - - - - - - - - - - - - - - - - - 82 -
82% - - - - - - - - - - - - - - - - - - - - - - 82% - 

.ar

80 - - - - - - - - - - - - - - 80 - - - - - - - - -
79% - - - - - - - - - - - - - - 79% - - - - - - - - - 

.kr

75 - - - - - - - 75 - - - - - - - - - - - - - - - -
75% - - - - - - - 75% - - - - - - - - - - - - - - - - 

.uk

37 - - - - 37 - - - - - - - - - - - - - - - - - - -
74% - - - - 74% - - - - - - - - - - - - - - - - - - - 

.tr

128 - - - - - - - - - - - - - 128 - - - - - - - - - -
73% - - - - - - - - - - - - - 73% - - - - - - - - - - 

.jp

77 - - - - - - - - - - - - - - - - - - - - 77 - - -
73% - - - - - - - - - - - - - - - - - - - - 73% - - - 

.eg

2348 176 56 72 33 41 30 35 60 61 76 446 39 67 104 83 80 248 86 150 59 92 76 61 117
70% 66% 54% 71% 61% 82% 60% 66% 60% 60% 61% 81% 75% 66% 59% 82% 62% 76% 85% 72% 58% 87% 61% 61% 67%

C C BCEGIJKNOQUWXY BCDEGHIJKNOQTUWXY COU BCEGHIJKNOQUWXY BCEGIJKNOQUWXY BCDEGHIJKNOQTUWXY CIJKOQUWX BCDEGHIJKNOQRTUWXY C
.net

2071 165 61 65 31 38 33 32 53 56 63 337 33 70 52 45 77 263 80 170 48 73 69 55 102
62% 62% 59% 64% 57% 76% 66% 60% 53% 55% 50% 61% 63% 69% 30% 45% 59% 81% 79% 82% 48% 69% 55% 55% 58%

KOPU OP KOPU O CEIJKLOPQUWXY OPU O O O O KOPU OP IKOPUWX O OP BCDEGHIJKLMNOPQUVWXY BCDEHIJKLMOPQUWXY BCDEGHIJKLMNOPQUVWXY O IJKOPUWX O O OP
.org

1633 88 31 48 26 25 23 30 34 39 55 320 33 47 66 32 62 224 59 134 38 53 48 40 78
49% 33% 30% 47% 48% 50% 46% 57% 34% 39% 44% 58% 63% 46% 38% 32% 48% 69% 58% 65% 38% 50% 38% 40% 45%

BCP BCP BCP BCIJOPUW BC BCDIJKNOPQUWXY BCIJKNOPUWXY BCP BCIP BCDEFGIJKLNOPQUVWXY BCIJKOPUWXY BCDEGIJKNOPQUVWXY BCIOP BCP
.info

1252 76 25 20 17 22 11 21 26 25 27 275 14 40 55 35 46 177 52 121 36 28 26 12 65
37% 28% 24% 20% 31% 44% 22% 40% 26% 25% 22% 50% 27% 39% 31% 35% 35% 54% 51% 58% 36% 26% 21% 12% 37%

X X X BCDGIJKVWX CDKWX X X BCDEGIJKMNOPQUVWXY X BCDGIJKWX DWX DKWX DKWX BCDEGHIJKMNOPQUVWXY BCDEGIJKMOPQUVWXY BCDEGHIJKLMNOPQUVWXY DKWX X CDGJKWX

.biz

1050 51 22 23 13 16 11 12 16 24 25 272 19 18 40 21 26 163 37 71 45 26 24 12 63
31% 19% 21% 23% 24% 32% 22% 23% 16% 24% 20% 49% 37% 18% 23% 21% 20% 50% 37% 34% 45% 25% 19% 12% 36%

X BINX X BCDEFGHIJKNOPQSTVWXY BCIKNOPQWX X BCDEFGHIJKNOPQSTVWXY BCDIJKNOPQWX BCDIKNOPQWX BCDEGHIJKNOPQVWX X BCDIJKNOPQVWX

.mobi

80 80 - - - - - - - - - - - - - - - - - - - - - - -
30% 30% - - - - - - - - - - - - - - - - - - - - - - - 

.us

956 38 20 21 13 13 10 11 22 29 22 278 11 22 33 23 46 153 28 41 13 20 19 14 56
28% 14% 19% 21% 24% 26% 20% 21% 22% 29% 18% 51% 21% 22% 19% 23% 35% 47% 28% 20% 13% 19% 15% 14% 32%

BU BKUWX BCDEFGHIJKMNOPQSTUVWXY B BCDGIKNOPTUVWX BCDEFGHIJKMNOPQSTUVWXY BUWX BCDKOTUVWX

.pro

883 14 17 19 10 15 10 10 12 22 17 282 13 20 30 24 23 145 32 46 13 22 19 13 55
26% 5% 17% 19% 19% 30% 20% 19% 12% 22% 14% 51% 25% 20% 17% 24% 18% 45% 32% 22% 13% 21% 15% 13% 31%

B B B BIKOUWX B B B B B BCDEFGHIJKMNOPQSTUVWXY BI B B BIU B BCDEGHIJKMNOPQSTUVWXY BCDIKOQUWX BI B B B B BCDIKNOQTUWX

.tel

829 13 12 11 11 13 8 12 13 20 16 270 9 31 32 19 21 160 39 19 10 19 14 11 46
25% 5% 12% 11% 20% 26% 16% 23% 13% 20% 13% 49% 17% 30% 18% 19% 16% 49% 39% 9% 10% 18% 11% 11% 26%

B B BT BCDIKTUWX B BTU B BTU B BCDEFGHIJKMNOPQTUVWXY B BCDIKOQTUVWX BT BT B BCDEFGHIJKMNOPQTUVWXY BCDEGHIJKMOPQTUVWXY BT B B BCDIKQTUWX

.asia

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 121Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
804 14 18 14 12 9 13 11 15 24 16 266 6 23 33 20 21 125 23 29 10 19 17 10 56

24% 5% 17% 14% 22% 18% 26% 21% 15% 24% 13% 48% 12% 23% 19% 20% 16% 38% 23% 14% 10% 18% 14% 10% 32%
B B BUX B BKTUX B B BKTUX B BCDEFGHIJKMNOPQRSTUVWXY BUX B BU B BCDEFHIJKMNOPQSTUVWX BUX B B B BCDIKMOPQTUVWX

.coop

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 122Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

176 176 - - - - - - - - - - - - - - - - - - - - - - -
66% 66% - - - - - - - - - - - - - - - - - - - - - - - 

.us

2118 249 84 82 36 34 35 34 80 71 100 220 35 42 112 74 94 121 42 141 80 75 89 74 114
63% 93% 82% 80% 67% 68% 70% 64% 80% 70% 80% 40% 67% 41% 64% 73% 72% 37% 42% 68% 79% 71% 71% 74% 65%

CDEFGHIJKLMNOPQRSTUVWXY EHLMNORSTY HLNORSTY LNRS LNRS LNRS LNRS HLNORSTY LNRS HLNORSTY LNRS LNRS LNRS LNRS LNRS HLNORSTY LNRS LNRS LNRS LNRS
.asia

2110 241 80 79 36 35 27 33 76 66 99 225 37 52 113 71 91 154 55 129 77 74 85 73 102
63% 90% 78% 77% 67% 70% 54% 62% 76% 65% 79% 41% 71% 51% 64% 70% 70% 47% 54% 62% 76% 70% 68% 73% 58%

CDEFGHIJKLMNOPQRSTUVWXY GHLNORSTY GHLNORSTY LR LNR LR GLNORSTY LNR GHJLNORSTWY LNRS LNR LNRSY GLNRSY L LR GLNORSTY LNRS LNRS GLNRSY LR
.coop

2028 237 78 74 39 31 31 33 80 68 96 205 30 52 112 66 90 140 50 113 78 69 81 71 104
60% 88% 76% 73% 72% 62% 62% 62% 80% 67% 77% 37% 58% 51% 64% 65% 69% 43% 50% 55% 77% 65% 65% 71% 59%

CDEFGHIJKLMNOPQRSTUVWXY LMNORSTY LNRSTY LNRST LR LR LR FGHJLMNOPRSTVWY LNRST FGHLMNORSTWY L L LNRS LNRS LNRST L LR LMNORSTWY LNRS LNRS LNRST LR
.tel

1953 212 76 72 36 34 32 34 68 60 92 203 28 50 111 70 70 122 54 120 78 77 81 70 103
58% 79% 74% 71% 67% 68% 64% 64% 68% 59% 74% 37% 54% 49% 63% 69% 54% 38% 53% 58% 77% 73% 65% 70% 59%

EGHIJLMNOPQRSTWY JLMNQRSTY LMNQRST LNR LNR LR LR LNQRS LR JLMNQRSTY LR LR LNR LNQRS LR LR LR JLMNOQRSTWY JLMNQRSTY LNR LNQRST LR
.pro

1900 200 76 73 36 31 31 32 76 68 89 222 27 57 107 70 88 118 43 96 50 66 78 70 96
57% 75% 74% 72% 67% 62% 62% 60% 76% 67% 71% 40% 52% 56% 61% 69% 68% 36% 43% 46% 50% 62% 62% 70% 55%

HLMNORSTUVWY LMNORSTUY LMNRSTUY LRSTU LRST LRST LRS HLMNORSTUVWY LRSTUY LMNRSTUY R LR LRST LMRSTUY LMRSTUY R R LRST LRST LMNRSTUY LR
.mobi

1712 179 73 73 32 24 31 25 68 66 86 211 28 40 92 59 69 100 32 63 56 69 74 70 92
51% 67% 71% 72% 59% 48% 62% 47% 68% 65% 69% 38% 54% 39% 52% 58% 53% 31% 32% 30% 55% 65% 59% 70% 53%

FHLNOQRSTUY FHLMNOQRSTUY FHLMNOQRSTUY LNRST RT LNRST RT FHLNOQRSTY FHLNORSTY FHLNOQRSTUY RT LRST LNRST LNRST LNRST LNRST FHLNORSTY LNRST FHLNOQRSTUY LNRST
.biz

1403 168 62 48 26 22 20 19 58 54 61 176 13 36 81 60 54 74 27 56 55 45 59 48 81
42% 63% 60% 47% 48% 44% 40% 36% 58% 53% 49% 32% 25% 35% 46% 59% 42% 23% 27% 27% 54% 42% 47% 48% 46%

DEFGHKLMNOQRSTVWXY GHLMNOQRSTVY LMRST LMRST MRST R R GHLMNQRSTV HLMNRST LMNRST R R LMRST GHLMNOQRSTVY LMRST HLMNRST LMRST LMRST LMRST LMRST
.info

1036 96 38 33 19 9 13 16 43 43 54 157 16 14 95 49 42 43 15 26 48 28 43 37 59
31% 36% 37% 32% 35% 18% 26% 30% 43% 43% 43% 29% 31% 14% 54% 49% 32% 13% 15% 13% 48% 26% 34% 37% 34%

FLNRST FNRST NRST NRST RT NRST FGLNRSTV FGLNRSTV FGLNRSTV NRST NRST BCDEFGHLMNQRSTVWXY BDFGHLMNQRSTVWY NRST BDFGHLMNQRSTVWY NRST FNRST FNRST FNRST
.org

26 - - - - - - - - - - - - - - - - - - - - 26 - - -
25% - - - - - - - - - - - - - - - - - - - - 25% - - - 

.eg

12 - - - - 12 - - - - - - - - - - - - - - - - - - -
24% - - - - 24% - - - - - - - - - - - - - - - - - - - 

.tr

778 83 42 28 18 7 13 14 32 35 42 69 9 16 53 17 42 54 9 38 35 7 37 31 47
23% 31% 41% 27% 33% 14% 26% 26% 32% 35% 34% 13% 17% 16% 30% 17% 32% 17% 9% 18% 35% 7% 30% 31% 27%

FLMNPRSTV DFLMNPRSTVY LNRSV FLNPRSTV LSV LSV FLNPRSTV FLMNPRSTV FLMNPRSTV V V FLNPRSTV V FLMNPRSTV V LSV FLMNPRSTV FLNPRSTV FLNPRSTV LNRSTV

.net

20 - - - - - - - - - - - - - - 20 - - - - - - - - -
20% - - - - - - - - - - - - - - 20% - - - - - - - - - 

.kr

32 - - - - - - - - - - - - - 32 - - - - - - - - - -
18% - - - - - - - - - - - - - 18% - - - - - - - - - - 

.jp

18 - - - - - - - 18 - - - - - - - - - - - - - - - -
18% - - - - - - - 18% - - - - - - - - - - - - - - - - 

.uk

24 - - - - - - - - - - - - - - - - - - - - - - - 24
14% - - - - - - - - - - - - - - - - - - - - - - - 14%

.br

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 122Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
17 - - - - - - - - - - - - - - - - - - - - - 17 - -
14% - - - - - - - - - - - - - - - - - - - - - 14% - - 

.co

14 - 14 - - - - - - - - - - - - - - - - - - - - - -
14% - 14% - - - - - - - - - - - - - - - - - - - - - - 

.ca

13 - - - - - - - - - - - - - - - - - - - - - - 13 -
13% - - - - - - - - - - - - - - - - - - - - - - 13% - 

.ar

7 - - - 7 - - - - - - - - - - - - - - - - - - - -
13% - - - 13% - - - - - - - - - - - - - - - - - - - - 

.it

13 - - - - - - - - 13 - - - - - - - - - - - - - - -
13% - - - - - - - - 13% - - - - - - - - - - - - - - - 

.fr

32 - - - - - - - - - - - - - - - - 32 - - - - - - -
10% - - - - - - - - - - - - - - - - 10% - - - - - - - 

.in

50 - - - - - - - - - - 50 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

.cn

9 - - - - - - - - - - - - - - - - - - - 9 - - - -
9% - - - - - - - - - - - - - - - - - - - 9% - - - - 

.za

9 - - 9 - - - - - - - - - - - - - - - - - - - - -
9% - - 9% - - - - - - - - - - - - - - - - - - - - - 

.mx

18 - - - - - - - - - - - - - - - - - - 18 - - - - -
9% - - - - - - - - - - - - - - - - - - 9% - - - - - 

.ng

252 11 10 4 6 3 2 2 14 17 24 28 2 6 27 12 13 14 3 6 5 4 12 4 23
8% 4% 10% 4% 11% 6% 4% 4% 14% 17% 19% 5% 4% 6% 15% 12% 10% 4% 3% 3% 5% 4% 10% 4% 13%

BRT BRST BDLRSTUVX BDGHLMNRSTUVX BCDFGHLMNQRSTUVWX BDGHLMNRSTUVX BDLRSTVX BLRST BRST BDLRSTUVX

.com

7 - - - - - - - - - - - - - - - - - 7 - - - - - -
7% - - - - - - - - - - - - - - - - - 7% - - - - - - 

.id

7 - - - - - - - - - - - - 7 - - - - - - - - - - -
7% - - - - - - - - - - - - 7% - - - - - - - - - - - 

.ph

8 - - - - - - - - - 8 - - - - - - - - - - - - - -
6% - - - - - - - - - 6% - - - - - - - - - - - - - - 

.de

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
6% - - - - - - 6% - - - - - - - - - - - - - - - - - 

.pl

5 - - - - - - - - - - - - - - - 5 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

.ru

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

.es

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 122Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.vn

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 123Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

SUMMARY TABLE OF VERY/SOMEWHAT LIKELY FOR ALL DOMAIN NAMES
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

3230 260 101 100 52 47 48 50 91 95 121 533 52 101 151 95 126 324 99 204 98 104 117 97 164
96% 97% 98% 98% 96% 94% 96% 94% 91% 94% 97% 97% 100% 99% 86% 94% 97% 100% 98% 99% 97% 98% 94% 97% 94%

IO IO IO O O O IO IO IOWY O O BEFGHIJKLOPQUWXY IO IJOPWY O IO O O O
Respondent 3 or 4

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 124Q721_1. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

1. .biz
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1252 76 25 20 17 22 11 21 26 25 27 275 14 40 55 35 46 177 52 121 36 28 26 12 65
37% 28% 24% 20% 31% 44% 22% 40% 26% 25% 22% 50% 27% 39% 31% 35% 35% 54% 51% 58% 36% 26% 21% 12% 37%

X X X BCDGIJKVWX CDKWX X X BCDEGIJKMNOPQUVWXY X BCDGIJKWX DWX DKWX DKWX BCDEGHIJKMNOPQUVWXY BCDEGIJKMOPQUVWXY BCDEGHIJKLMNOPQUVWXY DKWX X CDGJKWX

TOP 2 BOX (NET)

445 17 7 5 6 5 1 2 10 10 10 110 4 16 10 13 15 63 24 61 14 7 11 2 22
13% 6% 7% 5% 11% 10% 2% 4% 10% 10% 8% 20% 8% 16% 6% 13% 12% 19% 24% 29% 14% 7% 9% 2% 13%

X X X X X BCDGHIJKMOQVWXY BCDGHOVX BDGOX GX BCDGHIJKMOQVWX BCDFGHIJKMOPQVWXY BCDEFGHIJKLMNOPQRUVWXY BDGOX X BDGOX

  Very likely

807 59 18 15 11 17 10 19 16 15 17 165 10 24 45 22 31 114 28 60 22 21 15 10 43
24% 22% 17% 15% 20% 34% 20% 36% 16% 15% 14% 30% 19% 24% 26% 22% 24% 35% 28% 29% 22% 20% 12% 10% 25%

WX CDIJKWX BCDIJKVWX BCDIJKVWX WX DJKWX WX KWX BCDEGIJKMNOPQUVWXY DIJKWX CDIJKWX WX KWX
  Somewhat likely

1712 179 73 73 32 24 31 25 68 66 86 211 28 40 92 59 69 100 32 63 56 69 74 70 92
51% 67% 71% 72% 59% 48% 62% 47% 68% 65% 69% 38% 54% 39% 52% 58% 53% 31% 32% 30% 55% 65% 59% 70% 53%

FHLNOQRSTUY FHLMNOQRSTUY FHLMNOQRSTUY LNRST RT LNRST RT FHLNOQRSTY FHLNORSTY FHLNOQRSTUY RT LRST LNRST LNRST LNRST LNRST FHLNORSTY LNRST FHLNOQRSTUY LNRST
BOTTOM 2 BOX (NET)

697 53 27 30 16 13 14 16 22 22 30 122 13 19 38 25 20 55 18 29 18 25 25 19 28
21% 20% 26% 29% 30% 26% 28% 30% 22% 22% 24% 22% 25% 19% 22% 25% 15% 17% 18% 14% 18% 24% 20% 19% 16%

QRTY BQRTY QRTY T T QRTY T T T T
  Somewhat unlikely

1015 126 46 43 16 11 17 9 46 44 56 89 15 21 54 34 49 45 14 34 38 44 49 51 64
30% 47% 45% 42% 30% 22% 34% 17% 46% 44% 45% 16% 29% 21% 31% 34% 38% 14% 14% 16% 38% 42% 39% 51% 37%

EFHLMNOPRSTY FHLNORST FHLNRST LRST LRST FHLMNORST FHLNORST FHLNORST LRST LRST HLNRST FHLNRST HLNRST FHLNRST FHLNRST EFHLMNOPQRSTY HLNRST

  Very unlikely

388 13 5 9 5 4 7 6 6 10 12 62 10 22 29 7 15 47 17 23 9 9 25 18 18
12% 5% 5% 9% 9% 8% 14% 11% 6% 10% 10% 11% 19% 22% 16% 7% 12% 14% 17% 11% 9% 8% 20% 18% 10%

B BC BCIP BCDFIJKLPQTUVY BCIP B BCIP BCIP B BCDIJKLPTUVY BCIPV B
Not sure

5 - - - - - 1 1 - - - 2 - - - - - 1 - - - - - - -
* - - - - - 2% 2% - - - * - - - - - * - - - - - - - 

BT BT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 125Q721_2. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

2. .com
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2960 250 87 95 46 45 45 47 76 81 94 498 50 91 129 87 109 303 96 197 91 100 110 91 142
88% 93% 84% 93% 85% 90% 90% 89% 76% 80% 75% 91% 96% 89% 73% 86% 84% 93% 95% 95% 90% 94% 88% 91% 81%

CEIJKOPQY O IJKOQY IKO IKO KO IJKOQY CIJKOQY IKO KO O CEIJKOPQY CEIJKOPQY CEIJKLOPQWY IJKOY CIJKOPQY IKO IJKOY
TOP 2 BOX (NET)

2467 231 74 90 32 41 35 34 59 63 57 390 38 75 74 74 92 263 89 187 78 90 100 75 126
73% 86% 72% 88% 59% 82% 70% 64% 59% 62% 46% 71% 73% 74% 42% 73% 71% 81% 88% 90% 77% 85% 80% 75% 72%

CEGHIJKLMNOPQUXY KO CEGHIJKLMNOPQUXY O EHIJKO KO KO KO KO IKO KO IKO IKO KO EHIJKLOQY CEGHIJKLMNOPQUXY CEGHIJKLMNOPQRUWXY EIJKO CEGHIJKLNOPQY EHIJKLO EIKO IKO
  Very likely

493 19 13 5 14 4 10 13 17 18 37 108 12 16 55 13 17 40 7 10 13 10 10 16 16
15% 7% 13% 5% 26% 8% 20% 25% 17% 18% 30% 20% 23% 16% 31% 13% 13% 12% 7% 5% 13% 9% 8% 16% 9%

T BCDFPQRSTUVWY BDSTWY BDFRSTVWY BDSTW BDSTWY BCDFIJLNPQRSTUVWXY BDFRSTVWY BDFRSTVWY BDT BCDFIJLNPQRSTUVWXY DT DT BDT DT BDST
  Somewhat likely

252 11 10 4 6 3 2 2 14 17 24 28 2 6 27 12 13 14 3 6 5 4 12 4 23
8% 4% 10% 4% 11% 6% 4% 4% 14% 17% 19% 5% 4% 6% 15% 12% 10% 4% 3% 3% 5% 4% 10% 4% 13%

BRT BRST BDLRSTUVX BDGHLMNRSTUVX BCDFGHLMNQRSTUVWX BDGHLMNRSTUVX BDLRSTVX BLRST BRST BDLRSTUVX

BOTTOM 2 BOX (NET)

118 3 5 1 4 1 2 2 6 8 14 13 1 3 12 6 9 7 1 2 2 3 3 1 9
4% 1% 5% 1% 7% 2% 4% 4% 6% 8% 11% 2% 2% 3% 7% 6% 7% 2% 1% 1% 2% 3% 2% 1% 5%

BT BDLRSTX BLT BDLRSTX BDLMNRSTUVWX BDLRSTX BT BDLRSTX BT
  Somewhat unlikely

134 8 5 3 2 2 - - 8 9 10 15 1 3 15 6 4 7 2 4 3 1 9 3 14
4% 3% 5% 3% 4% 4% - - 8% 9% 8% 3% 2% 3% 9% 6% 3% 2% 2% 2% 3% 1% 7% 3% 8%

BGHLRTV BGHLRSTV BGHLRSTV BGHLRSTV V HLRTV BGHLRSTV

  Very unlikely

143 7 6 3 2 2 3 4 10 3 7 23 - 5 20 2 8 8 2 3 5 2 3 5 10
4% 3% 6% 3% 4% 4% 6% 8% 10% 3% 6% 4% - 5% 11% 2% 6% 2% 2% 1% 5% 2% 2% 5% 6%

T MT BDJLMPRSTVW T BDJLMPRSTVW T T
Not sure

2 - - - - - - - - - - 1 - - - - - - - 1 - - - - -
* - - - - - - - - - - * - - - - - - - * - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 126Q721_3. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

3. .info
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1633 88 31 48 26 25 23 30 34 39 55 320 33 47 66 32 62 224 59 134 38 53 48 40 78
49% 33% 30% 47% 48% 50% 46% 57% 34% 39% 44% 58% 63% 46% 38% 32% 48% 69% 58% 65% 38% 50% 38% 40% 45%

BCP BCP BCP BCIJOPUW BC BCDIJKNOPQUWXY BCIJKNOPUWXY BCP BCIP BCDEFGIJKLNOPQUVWXY BCIJKOPUWXY BCDEGIJKNOPQUVWXY BCIOP BCP
TOP 2 BOX (NET)

644 28 8 13 10 12 2 8 12 16 22 113 18 12 21 11 25 109 26 77 20 15 15 19 32
19% 10% 8% 13% 19% 24% 4% 15% 12% 16% 18% 21% 35% 12% 12% 11% 19% 34% 26% 37% 20% 14% 12% 19% 18%

CG BCGOPW G BCG BCGINOPW BCDGHIJKLNOPQUVWXY BCG BCDEGHIJKLNOPQUVWXY BCDGINOPVW BCDEGHIJKLNOPQSUVWXY BCG BCG BCG
  Very likely

989 60 23 35 16 13 21 22 22 23 33 207 15 35 45 21 37 115 33 57 18 38 33 21 46
29% 22% 22% 34% 30% 26% 42% 42% 22% 23% 26% 38% 29% 34% 26% 21% 28% 35% 33% 28% 18% 36% 26% 21% 26%

BPUX BCIJKOPTUWXY BCIJKOPTUWXY BCIJKOPTUWXY BPUX BCIJOPUXY BU BCIJPUX

  Somewhat likely

1403 168 62 48 26 22 20 19 58 54 61 176 13 36 81 60 54 74 27 56 55 45 59 48 81
42% 63% 60% 47% 48% 44% 40% 36% 58% 53% 49% 32% 25% 35% 46% 59% 42% 23% 27% 27% 54% 42% 47% 48% 46%

DEFGHKLMNOQRSTVWXY GHLMNOQRSTVY LMRST LMRST MRST R R GHLMNQRSTV HLMNRST LMNRST R R LMRST GHLMNOQRSTVY LMRST HLMNRST LMRST LMRST LMRST LMRST
BOTTOM 2 BOX (NET)

642 65 25 20 15 14 10 14 24 23 26 109 10 18 35 21 22 43 15 25 16 19 24 17 32
19% 24% 24% 20% 28% 28% 20% 26% 24% 23% 21% 20% 19% 18% 20% 21% 17% 13% 15% 12% 16% 18% 19% 17% 18%

RT RT RT RT RT RT RT RT RT T T
  Somewhat unlikely

761 103 37 28 11 8 10 5 34 31 35 67 3 18 46 39 32 31 12 31 39 26 35 31 49
23% 38% 36% 27% 20% 16% 20% 9% 34% 31% 28% 12% 6% 18% 26% 39% 25% 10% 12% 15% 39% 25% 28% 31% 28%

DEFGHKLMNOQRSTVWY EFGHLMNRST HLMRST MR MR FHLMNRST HLMNRST HLMRST MR HLMRST EFGHLMNOQRSTV HLMRST EFGHLMNOQRSTV HLMRST HLMRST HLMNRST HLMRST

  Very unlikely

319 12 10 6 2 3 7 4 8 8 9 52 6 19 29 9 14 27 15 17 8 8 18 12 16
10% 4% 10% 6% 4% 6% 14% 8% 8% 8% 7% 9% 12% 19% 16% 9% 11% 8% 15% 8% 8% 8% 14% 12% 9%

B B B BDEFIJKLPRTUVY BDEIJKLRTUVY B BDE BDE B B
Not sure

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 127Q721_4. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

4. .mobi
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1050 51 22 23 13 16 11 12 16 24 25 272 19 18 40 21 26 163 37 71 45 26 24 12 63
31% 19% 21% 23% 24% 32% 22% 23% 16% 24% 20% 49% 37% 18% 23% 21% 20% 50% 37% 34% 45% 25% 19% 12% 36%

X BINX X BCDEFGHIJKNOPQSTVWXY BCIKNOPQWX X BCDEFGHIJKNOPQSTVWXY BCDIJKNOPQWX BCDIKNOPQWX BCDEGHIJKNOPQVWX X BCDIJKNOPQVWX

TOP 2 BOX (NET)

372 15 8 6 3 5 1 4 10 5 8 107 4 4 5 8 8 68 10 32 21 6 6 3 25
11% 6% 8% 6% 6% 10% 2% 8% 10% 5% 6% 19% 8% 4% 3% 8% 6% 21% 10% 15% 21% 6% 5% 3% 14%

O OX BCDEGHIJKMNOPQSVWX BCDEGHIJKMNOPQSVWX OX BDGJKNOQVWX BCDEGHIJKMNOPQSVWX BDGJKNOQVWX

  Very likely

678 36 14 17 10 11 10 8 6 19 17 165 15 14 35 13 18 95 27 39 24 20 18 9 38
20% 13% 14% 17% 19% 22% 20% 15% 6% 19% 14% 30% 29% 14% 20% 13% 14% 29% 27% 19% 24% 19% 14% 9% 22%

I I I IX I IX BCDHIJKNOPQTVWXY BCIKNPQWX IX BCDHIJKNOPQTVWX BCIKNPQWX IX BIPX IX I BIX
  Somewhat likely

1900 200 76 73 36 31 31 32 76 68 89 222 27 57 107 70 88 118 43 96 50 66 78 70 96
57% 75% 74% 72% 67% 62% 62% 60% 76% 67% 71% 40% 52% 56% 61% 69% 68% 36% 43% 46% 50% 62% 62% 70% 55%

HLMNORSTUVWY LMNORSTUY LMNRSTUY LRSTU LRST LRST LRS HLMNORSTUVWY LRSTUY LMNRSTUY R LR LRST LMRSTUY LMRSTUY R R LRST LRST LMNRSTUY LR
BOTTOM 2 BOX (NET)

701 37 14 33 17 14 15 20 18 20 26 136 14 24 36 26 23 58 24 35 17 22 17 20 35
21% 14% 14% 32% 31% 28% 30% 38% 18% 20% 21% 25% 27% 24% 20% 26% 18% 18% 24% 17% 17% 21% 14% 20% 20%

BCIJOQRTUWXY BCQRTUW BCW BCRTW BCIJKLOQRTUVWXY BCRTW BCW B BCW B
  Somewhat unlikely

1199 163 62 40 19 17 16 12 58 48 63 86 13 33 71 44 65 60 19 61 33 44 61 50 61
36% 61% 60% 39% 35% 34% 32% 23% 58% 48% 50% 16% 25% 32% 40% 44% 50% 18% 19% 29% 33% 42% 49% 50% 35%

DEFGHJLMNOPQRSTUVWY DEFGHLMNOPRSTUVY HLRS LRS LRS LR DEFGHLMNOPRSTUVY HLMNRSTUY GHLMNRSTUY LRS HLMRST HLMRST GHLMNRSTUY LRS LRS HLMRST GHLMNRSTUY GHLMNRSTUY LRS
  Very unlikely

405 17 5 6 5 3 8 9 8 9 11 54 6 27 29 10 16 44 21 40 6 14 23 18 16
12% 6% 5% 6% 9% 6% 16% 17% 8% 9% 9% 10% 12% 26% 16% 10% 12% 14% 21% 19% 6% 13% 18% 18% 9%

BCDU BCDU BCDEFIJKLMOPQRUVY BCDILUY B BCDU BCDFIJKLPUY BCDFIJKLPUY BC BCDFIJKLUY BCDFIKLUY

Not sure

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 128Q721_5. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

5. .net
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2348 176 56 72 33 41 30 35 60 61 76 446 39 67 104 83 80 248 86 150 59 92 76 61 117
70% 66% 54% 71% 61% 82% 60% 66% 60% 60% 61% 81% 75% 66% 59% 82% 62% 76% 85% 72% 58% 87% 61% 61% 67%

C C BCEGIJKNOQUWXY BCDEGHIJKNOQTUWXY COU BCEGHIJKNOQUWXY BCEGIJKNOQUWXY BCDEGHIJKNOQTUWXY CIJKOQUWX BCDEGHIJKNOQRTUWXY C
TOP 2 BOX (NET)

1327 87 24 34 15 27 11 13 31 31 35 284 23 38 43 48 49 142 53 105 24 66 43 26 75
40% 32% 23% 33% 28% 54% 22% 25% 31% 31% 28% 52% 44% 37% 24% 48% 38% 44% 52% 51% 24% 62% 34% 26% 43%

BCDEGHIJKOQUWX BCDEGHIJKNOQRUWXY CGHKOUX COU BCDEGHIJKOUWX CGOU BCEGHIJKOUX BCDEGHIJKNOQUWX BCDEGHIJKNOQUWX BCDEGHIJKLMNOPQRUWXY BCEGHJKOUX

  Very likely

1021 89 32 38 18 14 19 22 29 30 41 162 16 29 61 35 31 106 33 45 35 26 33 35 42
30% 33% 31% 37% 33% 28% 38% 42% 29% 30% 33% 29% 31% 28% 35% 35% 24% 33% 33% 22% 35% 25% 26% 35% 24%

TY QTVY T QTVWY T T QTY T TY T T T
  Somewhat likely

778 83 42 28 18 7 13 14 32 35 42 69 9 16 53 17 42 54 9 38 35 7 37 31 47
23% 31% 41% 27% 33% 14% 26% 26% 32% 35% 34% 13% 17% 16% 30% 17% 32% 17% 9% 18% 35% 7% 30% 31% 27%

FLMNPRSTV DFLMNPRSTVY LNRSV FLNPRSTV LSV LSV FLNPRSTV FLMNPRSTV FLMNPRSTV V V FLNPRSTV V FLMNPRSTV V LSV FLMNPRSTV FLNPRSTV FLNPRSTV LNRSTV

BOTTOM 2 BOX (NET)

401 41 19 15 13 3 7 12 11 18 22 40 7 11 24 7 18 33 6 20 18 4 17 14 21
12% 15% 18% 15% 24% 6% 14% 23% 11% 18% 18% 7% 13% 11% 14% 7% 14% 10% 6% 10% 18% 4% 14% 14% 12%

LPSV FLPRSTV LSV FILNPRSTVY V FLPRSTV V LPRSTV FLPRSTV V LSV LV V LPRSTV LV LV V
  Somewhat unlikely

377 42 23 13 5 4 6 2 21 17 20 29 2 5 29 10 24 21 3 18 17 3 20 17 26
11% 16% 22% 13% 9% 8% 12% 4% 21% 17% 16% 5% 4% 5% 16% 10% 18% 6% 3% 9% 17% 3% 16% 17% 15%

HLMNRSTV EFHLMNPRSTV LRSV SV FHLMNPRSTV HLMNRSTV HLMNRSTV HLMNRSTV SV HLMNRSTV HLMNRSTV HLMNRSTV HLMNRSTV HLMNRSV

  Very unlikely

228 9 5 2 3 2 7 4 8 5 7 33 4 19 19 1 8 23 6 18 7 7 12 8 11
7% 3% 5% 2% 6% 4% 14% 8% 8% 5% 6% 6% 8% 19% 11% 1% 6% 7% 6% 9% 7% 7% 10% 8% 6%

BDLP P DP P P BCDEFIJKLPQRSTUVXY BDLP P BP BDP P P BDP DP P
Not sure

3 - - - - - - - - - - 2 - - - - - - - 1 - - - - -
* - - - - - - - - - - * - - - - - - - * - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 129Q721_6. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

6. .org
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2071 165 61 65 31 38 33 32 53 56 63 337 33 70 52 45 77 263 80 170 48 73 69 55 102
62% 62% 59% 64% 57% 76% 66% 60% 53% 55% 50% 61% 63% 69% 30% 45% 59% 81% 79% 82% 48% 69% 55% 55% 58%

KOPU OP KOPU O CEIJKLOPQUWXY OPU O O O O KOPU OP IKOPUWX O OP BCDEGHIJKLMNOPQUVWXY BCDEHIJKLMOPQUWXY BCDEGHIJKLMNOPQUVWXY O IJKOPUWX O O OP
TOP 2 BOX (NET)

1095 98 26 26 13 24 12 8 22 27 25 167 15 36 14 19 44 157 47 119 27 35 41 30 63
33% 37% 25% 25% 24% 48% 24% 15% 22% 27% 20% 30% 29% 35% 8% 19% 34% 48% 47% 57% 27% 33% 33% 30% 36%

CDHIKOP O O O CDEGHIJKLOPUX O O O O HKOP O HIKOP O HKOP BCDEGHIJKLMNOPQUVWXY CDEGHIJKLMOPUVWX BCDEGHIJKLMNOPQRUVWXY O HKOP HKOP HO HIKOP
  Very likely

976 67 35 39 18 14 21 24 31 29 38 170 18 34 38 26 33 106 33 51 21 38 28 25 39
29% 25% 34% 38% 33% 28% 42% 45% 31% 29% 30% 31% 35% 33% 22% 26% 25% 33% 33% 25% 21% 36% 22% 25% 22%

OUY BOQTUWXY BOPQTUWXY BJLOPQTUWXY OUY OUY BOTUWY O BOTUWY

  Somewhat likely

1036 96 38 33 19 9 13 16 43 43 54 157 16 14 95 49 42 43 15 26 48 28 43 37 59
31% 36% 37% 32% 35% 18% 26% 30% 43% 43% 43% 29% 31% 14% 54% 49% 32% 13% 15% 13% 48% 26% 34% 37% 34%

FLNRST FNRST NRST NRST RT NRST FGLNRSTV FGLNRSTV FGLNRSTV NRST NRST BCDEFGHLMNQRSTVWXY BDFGHLMNQRSTVWY NRST BDFGHLMNQRSTVWY NRST FNRST FNRST FNRST
BOTTOM 2 BOX (NET)

479 33 18 20 14 4 7 13 18 22 20 92 11 7 38 19 16 23 8 11 20 11 19 16 19
14% 12% 17% 20% 26% 8% 14% 25% 18% 22% 16% 17% 21% 7% 22% 19% 12% 7% 8% 5% 20% 10% 15% 16% 11%

RT NRST NRSTY BFNQRSTVY T BFNQRSTVY NRST BFNRSTVY NRT NRST NRST BFNQRSTVY NRST T NRSTY RT NRT T
  Somewhat unlikely

557 63 20 13 5 5 6 3 25 21 34 65 5 7 57 30 26 20 7 15 28 17 24 21 40
17% 24% 19% 13% 9% 10% 12% 6% 25% 21% 27% 12% 10% 7% 32% 30% 20% 6% 7% 7% 28% 16% 19% 21% 23%

DEFHLMNRST HLNRST R DEFHLMNRST HLNRST DEFGHLMNRSTV R BCDEFGHJLMNQRSTVWXY DEFGHLMNRSTV HLNRST DEFGHLMNRSTV NRST HLNRST HLNRST DEFHLMNRST

  Very unlikely

246 7 4 4 4 3 4 5 4 2 8 53 3 18 29 7 11 19 6 10 5 5 13 8 14
7% 3% 4% 4% 7% 6% 8% 9% 4% 2% 6% 10% 6% 18% 16% 7% 8% 6% 6% 5% 5% 5% 10% 8% 8%

BJ BJRT BCDIJKLMPQRSTUVXY BCDIJKLPQRSTUVXY BJ BJ B BJ
Not sure

4 - - - - - - - - - - 3 - - - - - - - 1 - - - - -
* - - - - - - - - - - 1% - - - - - - - * - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 130Q721_7. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

7. .tel
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

883 14 17 19 10 15 10 10 12 22 17 282 13 20 30 24 23 145 32 46 13 22 19 13 55
26% 5% 17% 19% 19% 30% 20% 19% 12% 22% 14% 51% 25% 20% 17% 24% 18% 45% 32% 22% 13% 21% 15% 13% 31%

B B B BIKOUWX B B B B B BCDEFGHIJKMNOPQSTUVWXY BI B B BIU B BCDEGHIJKMNOPQSTUVWXY BCDIKOQUWX BI B B B B BCDIKNOQTUWX

TOP 2 BOX (NET)

308 6 4 5 3 6 2 2 6 8 6 113 6 2 6 6 7 52 11 17 5 6 5 4 20
9% 2% 4% 5% 6% 12% 4% 4% 6% 8% 5% 21% 12% 2% 3% 6% 5% 16% 11% 8% 5% 6% 4% 4% 11%

BNO B BCDEGHIJKNOPQSTUVWXY BNO BCDEGHIJKNOPQTUVWX BNOW BNO BCKNOWX

  Very likely

575 8 13 14 7 9 8 8 6 14 11 169 7 18 24 18 16 93 21 29 8 16 14 9 35
17% 3% 13% 14% 13% 18% 16% 15% 6% 14% 9% 31% 13% 18% 14% 18% 12% 29% 21% 14% 8% 15% 11% 9% 20%

B B B BI BI B B B BCDEGHIJKMNOPQSTUVWXY B BIKU B BIKU B BCDEHIJKMNOPQTUVWXY BIKUWX BI B BI B B BIKUWX

  Somewhat likely

2028 237 78 74 39 31 31 33 80 68 96 205 30 52 112 66 90 140 50 113 78 69 81 71 104
60% 88% 76% 73% 72% 62% 62% 62% 80% 67% 77% 37% 58% 51% 64% 65% 69% 43% 50% 55% 77% 65% 65% 71% 59%

CDEFGHIJKLMNOPQRSTUVWXY LMNORSTY LNRSTY LNRST LR LR LR FGHJLMNOPRSTVWY LNRST FGHLMNORSTWY L L LNRS LNRS LNRST L LR LMNORSTWY LNRS LNRS LNRST LR
BOTTOM 2 BOX (NET)

677 29 13 25 18 19 13 19 21 18 28 122 14 21 43 20 21 70 24 38 17 17 16 12 39
20% 11% 13% 25% 33% 38% 26% 36% 21% 18% 22% 22% 27% 21% 24% 20% 16% 22% 24% 18% 17% 16% 13% 12% 22%

BCWX BCJQTUVWX BCIJKLNPQRTUVWXY BCWX BCIJLNPQRTUVWXY B BWX BCWX BCWX B BCWX B BCWX BCWX B BCWX
  Somewhat unlikely

1351 208 65 49 21 12 18 14 59 50 68 83 16 31 69 46 69 70 26 75 61 52 65 59 65
40% 78% 63% 48% 39% 24% 36% 26% 59% 50% 54% 15% 31% 30% 39% 46% 53% 22% 26% 36% 60% 49% 52% 59% 37%

CDEFGHIJKLMNOPQRSTUVWXY DEFGHLMNOPRSTVY FHLMNRST LR LR L EFGHLMNORSTY FHLMNRSTY FGHLMNORSTY L L FLRS FHLNRS FGHLMNORSTY L L LR EFGHLMNOPRSTY FHLMNRST FHLMNORSTY EFGHLMNORSTY LR
  Very unlikely

442 17 8 9 5 4 8 9 8 11 12 61 9 30 34 11 17 40 19 48 10 15 25 16 16
13% 6% 8% 9% 9% 8% 16% 17% 8% 11% 10% 11% 17% 29% 19% 11% 13% 12% 19% 23% 10% 14% 20% 16% 9%

B B B B BCDEFIJKLPQRUVXY BCDIKLRUY B B BCDIKLY BCDEFIJKLPQRUY B BCDIKLRUY B
Not sure

4 - - - - - 1 1 - - - 2 - - - - - - - - - - - - -
* - - - - - 2% 2% - - - * - - - - - - - - - - - - - 

BRT BRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 131Q721_8. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

8. .asia
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

829 13 12 11 11 13 8 12 13 20 16 270 9 31 32 19 21 160 39 19 10 19 14 11 46
25% 5% 12% 11% 20% 26% 16% 23% 13% 20% 13% 49% 17% 30% 18% 19% 16% 49% 39% 9% 10% 18% 11% 11% 26%

B B BT BCDIKTUWX B BTU B BTU B BCDEFGHIJKMNOPQTUVWXY B BCDIKOQTUVWX BT BT B BCDEFGHIJKMNOPQTUVWXY BCDEGHIJKMOPQTUVWXY BT B B BCDIKQTUWX

TOP 2 BOX (NET)

301 8 3 4 1 6 - 1 8 3 5 109 2 10 7 6 6 68 12 8 5 5 2 4 18
9% 3% 3% 4% 2% 12% - 2% 8% 3% 4% 20% 4% 10% 4% 6% 5% 21% 12% 4% 5% 5% 2% 4% 10%

BCEGHJOTW BGW BCDEGHIJKMNOPQTUVWXY BCGJTW BCDEGHIJKMNOPQSTUVWXY BCDEGHJKOQTWX BCGJKOTW

  Very likely

528 5 9 7 10 7 8 11 5 17 11 161 7 21 25 13 15 92 27 11 5 14 12 7 28
16% 2% 9% 7% 19% 14% 16% 21% 5% 17% 9% 29% 13% 21% 14% 13% 12% 28% 27% 5% 5% 13% 10% 7% 16%

B B BDITUX BT BITU BCDIKTUWX BDITUX B BCDFGIJKMOPQTUVWXY BT BCDIKTUWX BITU BT BT BCDFIJKMOPQTUVWXY BCDIKOPQTUVWXY B BITU B B BDITUX

  Somewhat likely

2118 249 84 82 36 34 35 34 80 71 100 220 35 42 112 74 94 121 42 141 80 75 89 74 114
63% 93% 82% 80% 67% 68% 70% 64% 80% 70% 80% 40% 67% 41% 64% 73% 72% 37% 42% 68% 79% 71% 71% 74% 65%

CDEFGHIJKLMNOPQRSTUVWXY EHLMNORSTY HLNORSTY LNRS LNRS LNRS LNRS HLNORSTY LNRS HLNORSTY LNRS LNRS LNRS LNRS LNRS HLNORSTY LNRS LNRS LNRS LNRS
BOTTOM 2 BOX (NET)

615 18 13 22 11 16 9 16 14 12 21 138 13 17 44 25 12 63 23 35 13 17 13 15 35
18% 7% 13% 22% 20% 32% 18% 30% 14% 12% 17% 25% 25% 17% 25% 25% 9% 19% 23% 17% 13% 16% 10% 15% 20%

BQW BQ BCIJKNQRTUVWX B BCIJKQTUVWX B B BCIJKQTUVWX BJQW B BCIJQUW BCJQUW BQW BJQW BQ B B BQW
  Somewhat unlikely

1503 231 71 60 25 18 26 18 66 59 79 82 22 25 68 49 82 58 19 106 67 58 76 59 79
45% 86% 69% 59% 46% 36% 52% 34% 66% 58% 63% 15% 42% 25% 39% 49% 63% 18% 19% 51% 66% 55% 61% 59% 45%

CDEFGHIJKLMNOPQRSTUVWXY EFGHLMNOPRSTVY FHLNORSY LNRS LRS LNRS LRS EFHLMNOPRSTY FHLNORSY EFHLMNOPRSTY LNRS L LNRS LNRS EFHLMNOPRSTY HLNORS EFHLMNOPRSTY FHLNORS FHLMNORSY FHLNORSY LNRS
  Very unlikely

408 6 7 9 7 3 7 7 7 10 9 58 8 29 32 8 15 44 20 47 11 12 22 15 15
12% 2% 7% 9% 13% 6% 14% 13% 7% 10% 7% 11% 15% 28% 18% 8% 12% 14% 20% 23% 11% 11% 18% 15% 9%

B B B B B B B B B B BCDEFHIJKLOPQRUVXY BCDFIKLPY B B B BCDFIJKLPY BCDFIJKLPQRUVY B B BCFIKLPY B B
Not sure

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 132Q721_9. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

9. .pro
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

956 38 20 21 13 13 10 11 22 29 22 278 11 22 33 23 46 153 28 41 13 20 19 14 56
28% 14% 19% 21% 24% 26% 20% 21% 22% 29% 18% 51% 21% 22% 19% 23% 35% 47% 28% 20% 13% 19% 15% 14% 32%

BU BKUWX BCDEFGHIJKMNOPQSTUVWXY B BCDGIKNOPTUVWX BCDEFGHIJKMNOPQSTUVWXY BUWX BCDKOTUVWX

TOP 2 BOX (NET)

314 11 5 3 5 6 1 3 11 8 8 102 6 3 6 7 20 51 8 10 6 4 3 2 25
9% 4% 5% 3% 9% 12% 2% 6% 11% 8% 6% 19% 12% 3% 3% 7% 15% 16% 8% 5% 6% 4% 2% 2% 14%

WX BDNOWX BDNOTVWX BCDGHJKNOPSTUVWX BDNOWX BCDGKNOPTUVWX BCDGJKNOPSTUVWX BCDGKNOTUVWX

  Very likely

642 27 15 18 8 7 9 8 11 21 14 176 5 19 27 16 26 102 20 31 7 16 16 12 31
19% 10% 15% 18% 15% 14% 18% 15% 11% 21% 11% 32% 10% 19% 15% 16% 20% 31% 20% 15% 7% 15% 13% 12% 18%

BU U BKU BCDEFGHIJKMNOPQSTUVWXY BU U U BU BCDEFHIJKMNOPQSTUVWXY BU U BU
  Somewhat likely

1953 212 76 72 36 34 32 34 68 60 92 203 28 50 111 70 70 122 54 120 78 77 81 70 103
58% 79% 74% 71% 67% 68% 64% 64% 68% 59% 74% 37% 54% 49% 63% 69% 54% 38% 53% 58% 77% 73% 65% 70% 59%

EGHIJLMNOPQRSTWY JLMNQRSTY LMNQRST LNR LNR LR LR LNQRS LR JLMNQRSTY LR LR LNR LNQRS LR LR LR JLMNOQRSTWY JLMNQRSTY LNR LNQRST LR
BOTTOM 2 BOX (NET)

711 33 20 32 18 17 14 23 19 19 25 118 13 20 44 22 16 59 28 41 20 27 21 21 41
21% 12% 19% 31% 33% 34% 28% 43% 19% 19% 20% 21% 25% 20% 25% 22% 12% 18% 28% 20% 20% 25% 17% 21% 23%

BIJLQRTW BIJLQRTW BIJLQRTW BQ BCIJKLNOPQRTUVWXY B BQ BQ BQ B BQRW B BQ B BQ
  Somewhat unlikely

1242 179 56 40 18 17 18 11 49 41 67 85 15 30 67 48 54 63 26 79 58 50 60 49 62
37% 67% 54% 39% 33% 34% 36% 21% 49% 41% 54% 15% 29% 29% 38% 48% 42% 19% 26% 38% 57% 47% 48% 49% 35%

CDEFGHIJKLMNOPQRSTVWXY DEFGHLMNORSTY HLRS LR LR LR HLMNRSY HLRS DEFGHLMNORSTY L LR HLRS HLMNRSY HLRS L HLRS DEFGHJLMNOQRSTY HLMNRS HLMNRSY HLMNRSY HLR
  Very unlikely

445 18 7 9 5 3 8 7 10 12 11 67 13 30 32 8 14 50 19 46 10 9 25 16 16
13% 7% 7% 9% 9% 6% 16% 13% 10% 12% 9% 12% 25% 29% 18% 8% 11% 15% 19% 22% 10% 8% 20% 16% 9%

B B BCDEFIJKLPQUVY BCDEFHIJKLOPQRUVXY BCDFKLPVY BC BCDFKPVY BCDEFIJKLPQRUVY BCDFIKLPQUVY BC
Not sure

3 - - - - - - 1 - - - 2 - - - - - - - - - - - - -
* - - - - - - 2% - - - * - - - - - - - - - - - - - 

BRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 133Q721_10. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

10. .coop
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

804 14 18 14 12 9 13 11 15 24 16 266 6 23 33 20 21 125 23 29 10 19 17 10 56
24% 5% 17% 14% 22% 18% 26% 21% 15% 24% 13% 48% 12% 23% 19% 20% 16% 38% 23% 14% 10% 18% 14% 10% 32%

B B BUX B BKTUX B B BKTUX B BCDEFGHIJKMNOPQRSTUVWXY BUX B BU B BCDEFHIJKMNOPQSTUVWX BUX B B B BCDIKMOPQTUVWX

TOP 2 BOX (NET)

288 7 2 3 5 3 1 4 5 12 8 99 2 4 8 7 10 55 7 8 7 2 5 2 22
9% 3% 2% 3% 9% 6% 2% 8% 5% 12% 6% 18% 4% 4% 5% 7% 8% 17% 7% 4% 7% 2% 4% 2% 13%

BCVX BCDGNOTVWX BCDFGIKMNOPQSTUVWX BV BCDFGIKMNOPQSTUVWX BCDGINOTVWX

  Very likely

516 7 16 11 7 6 12 7 10 12 8 167 4 19 25 13 11 70 16 21 3 17 12 8 34
15% 3% 16% 11% 13% 12% 24% 13% 10% 12% 6% 30% 8% 19% 14% 13% 8% 22% 16% 10% 3% 16% 10% 8% 19%

BKU BU BU BU BDIKMQTUWX BU BU BU BCDEFHIJKMNOPQRSTUVWXY BKQTUX BKU BU B BDIJKMOQTUWX BKU BU BKU BU B BIKMQTUWX

  Somewhat likely

2110 241 80 79 36 35 27 33 76 66 99 225 37 52 113 71 91 154 55 129 77 74 85 73 102
63% 90% 78% 77% 67% 70% 54% 62% 76% 65% 79% 41% 71% 51% 64% 70% 70% 47% 54% 62% 76% 70% 68% 73% 58%

CDEFGHIJKLMNOPQRSTUVWXY GHLNORSTY GHLNORSTY LR LNR LR GLNORSTY LNR GHJLNORSTWY LNRS LNR LNRSY GLNRSY L LR GLNORSTY LNRS LNRS GLNRSY LR
BOTTOM 2 BOX (NET)

669 29 15 33 12 20 8 18 16 17 26 132 12 17 40 20 17 73 27 36 12 17 23 18 31
20% 11% 15% 32% 22% 40% 16% 34% 16% 17% 21% 24% 23% 17% 23% 20% 13% 22% 27% 17% 12% 16% 18% 18% 18%

BCGIJNPQRTUVWXY B BCGIJKLNOPQRTUVWXY BCGIJNQTUVWXY B BCQU B BQU B BQU BCQU B B B
  Somewhat unlikely

1441 212 65 46 24 15 19 15 60 49 73 93 25 35 73 51 74 81 28 93 65 57 62 55 71
43% 79% 63% 45% 44% 30% 38% 28% 60% 49% 58% 17% 48% 34% 41% 50% 57% 25% 28% 45% 64% 54% 50% 55% 41%

CDEFGHIJKLMNOPQRSTUVWXY DEFGHJLNORSTWY HLRS LRS L L L DFGHLNORSTY FHLNRS DFGHLNORSTY HLRS L LRS FHLNRS FGHLNORSTY L L HLRS DEFGHJLNOPRSTWY FHLNORSY FHLNRS FHLNORSY LRS
  Very unlikely

441 13 5 9 6 6 10 9 9 11 10 57 9 27 30 10 18 46 23 49 14 13 23 17 17
13% 5% 5% 9% 11% 12% 20% 17% 9% 11% 8% 10% 17% 26% 17% 10% 14% 14% 23% 24% 14% 12% 18% 17% 10%

BCKL BC B B BC BCDEFIJKLPQRUVY BCKLY BC BC BCDIJKLPRVY BCDEIJKLPQRUVY BC B BCDIKLY BCK B
Not sure

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 134Q721_11. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

11. .cn
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

475 - - - - - - - - - - 475 - - - - - - - - - - - - -
86% - - - - - - - - - - 86% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

325 - - - - - - - - - - 325 - - - - - - - - - - - - -
59% - - - - - - - - - - 59% - - - - - - - - - - - - - 

  Very likely

150 - - - - - - - - - - 150 - - - - - - - - - - - - -
27% - - - - - - - - - - 27% - - - - - - - - - - - - - 

  Somewhat likely

50 - - - - - - - - - - 50 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

27 - - - - - - - - - - 27 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Somewhat unlikely

23 - - - - - - - - - - 23 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Very unlikely

24 - - - - - - - - - - 24 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

Not sure

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 135Q721_12. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

12. .vn
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

52* -** -** -** -** -** -** -** -** -** -** -** 52* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

49 - - - - - - - - - - - 49 - - - - - - - - - - - -
94% - - - - - - - - - - - 94% - - - - - - - - - - - - 

TOP 2 BOX (NET)

32 - - - - - - - - - - - 32 - - - - - - - - - - - -
62% - - - - - - - - - - - 62% - - - - - - - - - - - - 

  Very likely

17 - - - - - - - - - - - 17 - - - - - - - - - - - -
33% - - - - - - - - - - - 33% - - - - - - - - - - - - 

  Somewhat likely

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 136Q721_13. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

13. .ph
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** -** -** -** -** -** -** -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

88 - - - - - - - - - - - - 88 - - - - - - - - - - -
86% - - - - - - - - - - - - 86% - - - - - - - - - - - 

TOP 2 BOX (NET)

63 - - - - - - - - - - - - 63 - - - - - - - - - - -
62% - - - - - - - - - - - - 62% - - - - - - - - - - - 

  Very likely

25 - - - - - - - - - - - - 25 - - - - - - - - - - -
25% - - - - - - - - - - - - 25% - - - - - - - - - - - 

  Somewhat likely

7 - - - - - - - - - - - - 7 - - - - - - - - - - -
7% - - - - - - - - - - - - 7% - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

5 - - - - - - - - - - - - 5 - - - - - - - - - - -
5% - - - - - - - - - - - - 5% - - - - - - - - - - - 

  Somewhat unlikely

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

  Very unlikely

7 - - - - - - - - - - - - 7 - - - - - - - - - - -
7% - - - - - - - - - - - - 7% - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

102 - - - - - - - - - - - - 102 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 170J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 137Q721_14. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

14. .jp
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

176 -** -** -** -** -** -** -** -** -** -** -** -** -** 176 -** -** -** -** -** -** -** -** -** -**Unweighted Base

128 - - - - - - - - - - - - - 128 - - - - - - - - - -
73% - - - - - - - - - - - - - 73% - - - - - - - - - - 

TOP 2 BOX (NET)

78 - - - - - - - - - - - - - 78 - - - - - - - - - -
44% - - - - - - - - - - - - - 44% - - - - - - - - - - 

  Very likely

50 - - - - - - - - - - - - - 50 - - - - - - - - - -
28% - - - - - - - - - - - - - 28% - - - - - - - - - - 

  Somewhat likely

32 - - - - - - - - - - - - - 32 - - - - - - - - - -
18% - - - - - - - - - - - - - 18% - - - - - - - - - - 

BOTTOM 2 BOX (NET)

20 - - - - - - - - - - - - - 20 - - - - - - - - - -
11% - - - - - - - - - - - - - 11% - - - - - - - - - - 

  Somewhat unlikely

12 - - - - - - - - - - - - - 12 - - - - - - - - - -
7% - - - - - - - - - - - - - 7% - - - - - - - - - - 

  Very unlikely

16 - - - - - - - - - - - - - 16 - - - - - - - - - -
9% - - - - - - - - - - - - - 9% - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

176 - - - - - - - - - - - - - 176 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 138Q721_15. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

15. .kr
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -** -** -** -**Unweighted Base

80 - - - - - - - - - - - - - - 80 - - - - - - - - -
79% - - - - - - - - - - - - - - 79% - - - - - - - - - 

TOP 2 BOX (NET)

59 - - - - - - - - - - - - - - 59 - - - - - - - - -
58% - - - - - - - - - - - - - - 58% - - - - - - - - - 

  Very likely

21 - - - - - - - - - - - - - - 21 - - - - - - - - -
21% - - - - - - - - - - - - - - 21% - - - - - - - - - 

  Somewhat likely

20 - - - - - - - - - - - - - - 20 - - - - - - - - -
20% - - - - - - - - - - - - - - 20% - - - - - - - - - 

BOTTOM 2 BOX (NET)

11 - - - - - - - - - - - - - - 11 - - - - - - - - -
11% - - - - - - - - - - - - - - 11% - - - - - - - - - 

  Somewhat unlikely

9 - - - - - - - - - - - - - - 9 - - - - - - - - -
9% - - - - - - - - - - - - - - 9% - - - - - - - - - 

  Very unlikely

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

101 - - - - - - - - - - - - - - 101 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 139Q721_16. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

16. .ru
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

130 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 130 -** -** -** -** -** -** -** -**Unweighted Base

117 - - - - - - - - - - - - - - - 117 - - - - - - - -
90% - - - - - - - - - - - - - - - 90% - - - - - - - - 

TOP 2 BOX (NET)

105 - - - - - - - - - - - - - - - 105 - - - - - - - -
81% - - - - - - - - - - - - - - - 81% - - - - - - - - 

  Very likely

12 - - - - - - - - - - - - - - - 12 - - - - - - - -
9% - - - - - - - - - - - - - - - 9% - - - - - - - - 

  Somewhat likely

5 - - - - - - - - - - - - - - - 5 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

  Somewhat unlikely

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Very unlikely

8 - - - - - - - - - - - - - - - 8 - - - - - - - -
6% - - - - - - - - - - - - - - - 6% - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

130 - - - - - - - - - - - - - - - 130 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 140Q721_17. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

17. .in
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

325 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 325 -** -** -** -** -** -** -**Unweighted Base

284 - - - - - - - - - - - - - - - - 284 - - - - - - -
87% - - - - - - - - - - - - - - - - 87% - - - - - - - 

TOP 2 BOX (NET)

216 - - - - - - - - - - - - - - - - 216 - - - - - - -
66% - - - - - - - - - - - - - - - - 66% - - - - - - - 

  Very likely

68 - - - - - - - - - - - - - - - - 68 - - - - - - -
21% - - - - - - - - - - - - - - - - 21% - - - - - - - 

  Somewhat likely

32 - - - - - - - - - - - - - - - - 32 - - - - - - -
10% - - - - - - - - - - - - - - - - 10% - - - - - - - 

BOTTOM 2 BOX (NET)

21 - - - - - - - - - - - - - - - - 21 - - - - - - -
6% - - - - - - - - - - - - - - - - 6% - - - - - - - 

  Somewhat unlikely

11 - - - - - - - - - - - - - - - - 11 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Very unlikely

9 - - - - - - - - - - - - - - - - 9 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

325 - - - - - - - - - - - - - - - - 325 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 141Q721_18. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

18. .id
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -**Unweighted Base

90 - - - - - - - - - - - - - - - - - 90 - - - - - -
89% - - - - - - - - - - - - - - - - - 89% - - - - - - 

TOP 2 BOX (NET)

69 - - - - - - - - - - - - - - - - - 69 - - - - - -
68% - - - - - - - - - - - - - - - - - 68% - - - - - - 

  Very likely

21 - - - - - - - - - - - - - - - - - 21 - - - - - -
21% - - - - - - - - - - - - - - - - - 21% - - - - - - 

  Somewhat likely

7 - - - - - - - - - - - - - - - - - 7 - - - - - -
7% - - - - - - - - - - - - - - - - - 7% - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

  Somewhat unlikely

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

  Very unlikely

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

101 - - - - - - - - - - - - - - - - - 101 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 142Q721_19. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

19. .ng
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -**Unweighted Base

182 - - - - - - - - - - - - - - - - - - 182 - - - - -
88% - - - - - - - - - - - - - - - - - - 88% - - - - - 

TOP 2 BOX (NET)

138 - - - - - - - - - - - - - - - - - - 138 - - - - -
67% - - - - - - - - - - - - - - - - - - 67% - - - - - 

  Very likely

44 - - - - - - - - - - - - - - - - - - 44 - - - - -
21% - - - - - - - - - - - - - - - - - - 21% - - - - - 

  Somewhat likely

18 - - - - - - - - - - - - - - - - - - 18 - - - - -
9% - - - - - - - - - - - - - - - - - - 9% - - - - - 

BOTTOM 2 BOX (NET)

11 - - - - - - - - - - - - - - - - - - 11 - - - - -
5% - - - - - - - - - - - - - - - - - - 5% - - - - - 

  Somewhat unlikely

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

  Very unlikely

6 - - - - - - - - - - - - - - - - - - 6 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

Not sure

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Decline to Answer

207 - - - - - - - - - - - - - - - - - - 207 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 143Q721_20. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

20. .za
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -**Unweighted Base

86 - - - - - - - - - - - - - - - - - - - 86 - - - -
85% - - - - - - - - - - - - - - - - - - - 85% - - - - 

TOP 2 BOX (NET)

74 - - - - - - - - - - - - - - - - - - - 74 - - - -
73% - - - - - - - - - - - - - - - - - - - 73% - - - - 

  Very likely

12 - - - - - - - - - - - - - - - - - - - 12 - - - -
12% - - - - - - - - - - - - - - - - - - - 12% - - - - 

  Somewhat likely

9 - - - - - - - - - - - - - - - - - - - 9 - - - -
9% - - - - - - - - - - - - - - - - - - - 9% - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

  Somewhat unlikely

6 - - - - - - - - - - - - - - - - - - - 6 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

  Very unlikely

6 - - - - - - - - - - - - - - - - - - - 6 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

101 - - - - - - - - - - - - - - - - - - - 101 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 144Q721_21. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

21. .eg
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

106 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 106 -** -** -**Unweighted Base

77 - - - - - - - - - - - - - - - - - - - - 77 - - -
73% - - - - - - - - - - - - - - - - - - - - 73% - - - 

TOP 2 BOX (NET)

45 - - - - - - - - - - - - - - - - - - - - 45 - - -
42% - - - - - - - - - - - - - - - - - - - - 42% - - - 

  Very likely

32 - - - - - - - - - - - - - - - - - - - - 32 - - -
30% - - - - - - - - - - - - - - - - - - - - 30% - - - 

  Somewhat likely

26 - - - - - - - - - - - - - - - - - - - - 26 - - -
25% - - - - - - - - - - - - - - - - - - - - 25% - - - 

BOTTOM 2 BOX (NET)

14 - - - - - - - - - - - - - - - - - - - - 14 - - -
13% - - - - - - - - - - - - - - - - - - - - 13% - - - 

  Somewhat unlikely

12 - - - - - - - - - - - - - - - - - - - - 12 - - -
11% - - - - - - - - - - - - - - - - - - - - 11% - - - 

  Very unlikely

3 - - - - - - - - - - - - - - - - - - - - 3 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

106 - - - - - - - - - - - - - - - - - - - - 106 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 145Q721_22. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

22. .co
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 125 -** -**Unweighted Base

103 - - - - - - - - - - - - - - - - - - - - - 103 - -
82% - - - - - - - - - - - - - - - - - - - - - 82% - - 

TOP 2 BOX (NET)

82 - - - - - - - - - - - - - - - - - - - - - 82 - -
66% - - - - - - - - - - - - - - - - - - - - - 66% - - 

  Very likely

21 - - - - - - - - - - - - - - - - - - - - - 21 - -
17% - - - - - - - - - - - - - - - - - - - - - 17% - - 

  Somewhat likely

17 - - - - - - - - - - - - - - - - - - - - - 17 - -
14% - - - - - - - - - - - - - - - - - - - - - 14% - - 

BOTTOM 2 BOX (NET)

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Somewhat unlikely

16 - - - - - - - - - - - - - - - - - - - - - 16 - -
13% - - - - - - - - - - - - - - - - - - - - - 13% - - 

  Very unlikely

5 - - - - - - - - - - - - - - - - - - - - - 5 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - - - - - - - - - - - - - 125 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 146Q721_23. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

23. .ar
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 -**Unweighted Base

82 - - - - - - - - - - - - - - - - - - - - - - 82 -
82% - - - - - - - - - - - - - - - - - - - - - - 82% - 

TOP 2 BOX (NET)

63 - - - - - - - - - - - - - - - - - - - - - - 63 -
63% - - - - - - - - - - - - - - - - - - - - - - 63% - 

  Very likely

19 - - - - - - - - - - - - - - - - - - - - - - 19 -
19% - - - - - - - - - - - - - - - - - - - - - - 19% - 

  Somewhat likely

13 - - - - - - - - - - - - - - - - - - - - - - 13 -
13% - - - - - - - - - - - - - - - - - - - - - - 13% - 

BOTTOM 2 BOX (NET)

6 - - - - - - - - - - - - - - - - - - - - - - 6 -
6% - - - - - - - - - - - - - - - - - - - - - - 6% - 

  Somewhat unlikely

7 - - - - - - - - - - - - - - - - - - - - - - 7 -
7% - - - - - - - - - - - - - - - - - - - - - - 7% - 

  Very unlikely

5 - - - - - - - - - - - - - - - - - - - - - - 5 -
5% - - - - - - - - - - - - - - - - - - - - - - 5% - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

100 - - - - - - - - - - - - - - - - - - - - - - 100 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 147Q721_24. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

24. .br
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

175 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 175Unweighted Base

145 - - - - - - - - - - - - - - - - - - - - - - - 145
83% - - - - - - - - - - - - - - - - - - - - - - - 83%

TOP 2 BOX (NET)

122 - - - - - - - - - - - - - - - - - - - - - - - 122
70% - - - - - - - - - - - - - - - - - - - - - - - 70%

  Very likely

23 - - - - - - - - - - - - - - - - - - - - - - - 23
13% - - - - - - - - - - - - - - - - - - - - - - - 13%

  Somewhat likely

24 - - - - - - - - - - - - - - - - - - - - - - - 24
14% - - - - - - - - - - - - - - - - - - - - - - - 14%

BOTTOM 2 BOX (NET)

7 - - - - - - - - - - - - - - - - - - - - - - - 7
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

  Somewhat unlikely

17 - - - - - - - - - - - - - - - - - - - - - - - 17
10% - - - - - - - - - - - - - - - - - - - - - - - 10%

  Very unlikely

6 - - - - - - - - - - - - - - - - - - - - - - - 6
3% - - - - - - - - - - - - - - - - - - - - - - - 3%

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

175 - - - - - - - - - - - - - - - - - - - - - - - 175
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 148Q721_25. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

25. .it
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

54* -** -** -** 54* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

45 - - - 45 - - - - - - - - - - - - - - - - - - - -
83% - - - 83% - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

35 - - - 35 - - - - - - - - - - - - - - - - - - - -
65% - - - 65% - - - - - - - - - - - - - - - - - - - - 

  Very likely

10 - - - 10 - - - - - - - - - - - - - - - - - - - -
19% - - - 19% - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

7 - - - 7 - - - - - - - - - - - - - - - - - - - -
13% - - - 13% - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - 4 - - - - - - - - - - - - - - - - - - - -
7% - - - 7% - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
6% - - - 6% - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

54 - - - 54 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 149Q721_26. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

26. .tr
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

50* -** -** -** -** 50* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

37 - - - - 37 - - - - - - - - - - - - - - - - - - -
74% - - - - 74% - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

28 - - - - 28 - - - - - - - - - - - - - - - - - - -
56% - - - - 56% - - - - - - - - - - - - - - - - - - - 

  Very likely

9 - - - - 9 - - - - - - - - - - - - - - - - - - -
18% - - - - 18% - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

12 - - - - 12 - - - - - - - - - - - - - - - - - - -
24% - - - - 24% - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

6 - - - - 6 - - - - - - - - - - - - - - - - - - -
12% - - - - 12% - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

6 - - - - 6 - - - - - - - - - - - - - - - - - - -
12% - - - - 12% - - - - - - - - - - - - - - - - - - - 

  Very unlikely

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

50 - - - - 50 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 150Q721_27. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

27. .es
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

50* -** -** -** -** -** 50* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

45 - - - - - 45 - - - - - - - - - - - - - - - - - -
90% - - - - - 90% - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

31 - - - - - 31 - - - - - - - - - - - - - - - - - -
62% - - - - - 62% - - - - - - - - - - - - - - - - - - 

  Very likely

14 - - - - - 14 - - - - - - - - - - - - - - - - - -
28% - - - - - 28% - - - - - - - - - - - - - - - - - - 

  Somewhat likely

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

  Very unlikely

4 - - - - - 4 - - - - - - - - - - - - - - - - - -
8% - - - - - 8% - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

50 - - - - - 50 - - - - - - - - - - - - - - - - - -
100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 151Q721_28. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

28. .pl
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

53* -** -** -** -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

48 - - - - - - 48 - - - - - - - - - - - - - - - - -
91% - - - - - - 91% - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

37 - - - - - - 37 - - - - - - - - - - - - - - - - -
70% - - - - - - 70% - - - - - - - - - - - - - - - - - 

  Very likely

11 - - - - - - 11 - - - - - - - - - - - - - - - - -
21% - - - - - - 21% - - - - - - - - - - - - - - - - - 

  Somewhat likely

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
6% - - - - - - 6% - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
6% - - - - - - 6% - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

53 - - - - - - 53 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 152Q721_29. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

29. .uk
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

75 - - - - - - - 75 - - - - - - - - - - - - - - - -
75% - - - - - - - 75% - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

53 - - - - - - - 53 - - - - - - - - - - - - - - - -
53% - - - - - - - 53% - - - - - - - - - - - - - - - - 

  Very likely

22 - - - - - - - 22 - - - - - - - - - - - - - - - -
22% - - - - - - - 22% - - - - - - - - - - - - - - - - 

  Somewhat likely

18 - - - - - - - 18 - - - - - - - - - - - - - - - -
18% - - - - - - - 18% - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

12 - - - - - - - 12 - - - - - - - - - - - - - - - -
12% - - - - - - - 12% - - - - - - - - - - - - - - - - 

  Somewhat unlikely

6 - - - - - - - 6 - - - - - - - - - - - - - - - -
6% - - - - - - - 6% - - - - - - - - - - - - - - - - 

  Very unlikely

7 - - - - - - - 7 - - - - - - - - - - - - - - - -
7% - - - - - - - 7% - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

100 - - - - - - - 100 - - - - - - - - - - - - - - - -
100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 153Q721_30. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

30. .fr
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

83 - - - - - - - - 83 - - - - - - - - - - - - - - -
82% - - - - - - - - 82% - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

65 - - - - - - - - 65 - - - - - - - - - - - - - - -
64% - - - - - - - - 64% - - - - - - - - - - - - - - - 

  Very likely

18 - - - - - - - - 18 - - - - - - - - - - - - - - -
18% - - - - - - - - 18% - - - - - - - - - - - - - - - 

  Somewhat likely

13 - - - - - - - - 13 - - - - - - - - - - - - - - -
13% - - - - - - - - 13% - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

7 - - - - - - - - 7 - - - - - - - - - - - - - - -
7% - - - - - - - - 7% - - - - - - - - - - - - - - - 

  Somewhat unlikely

6 - - - - - - - - 6 - - - - - - - - - - - - - - -
6% - - - - - - - - 6% - - - - - - - - - - - - - - - 

  Very unlikely

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
5% - - - - - - - - 5% - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

101 - - - - - - - - 101 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 154Q721_31. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

31. .de
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

114 - - - - - - - - - 114 - - - - - - - - - - - - - -
91% - - - - - - - - - 91% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

92 - - - - - - - - - 92 - - - - - - - - - - - - - -
74% - - - - - - - - - 74% - - - - - - - - - - - - - - 

  Very likely

22 - - - - - - - - - 22 - - - - - - - - - - - - - -
18% - - - - - - - - - 18% - - - - - - - - - - - - - - 

  Somewhat likely

8 - - - - - - - - - 8 - - - - - - - - - - - - - -
6% - - - - - - - - - 6% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

  Somewhat unlikely

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Very unlikely

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 155Q721_32. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

32. .us
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

268 268 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

80 80 - - - - - - - - - - - - - - - - - - - - - - -
30% 30% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

27 27 - - - - - - - - - - - - - - - - - - - - - - -
10% 10% - - - - - - - - - - - - - - - - - - - - - - - 

  Very likely

53 53 - - - - - - - - - - - - - - - - - - - - - - -
20% 20% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

176 176 - - - - - - - - - - - - - - - - - - - - - - -
66% 66% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

57 57 - - - - - - - - - - - - - - - - - - - - - - -
21% 21% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

119 119 - - - - - - - - - - - - - - - - - - - - - - -
44% 44% - - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

12 12 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

268 268 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 156Q721_33. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

33. .ca
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

103 -** 103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

88 - 88 - - - - - - - - - - - - - - - - - - - - - -
85% - 85% - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

74 - 74 - - - - - - - - - - - - - - - - - - - - - -
72% - 72% - - - - - - - - - - - - - - - - - - - - - - 

  Very likely

14 - 14 - - - - - - - - - - - - - - - - - - - - - -
14% - 14% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

14 - 14 - - - - - - - - - - - - - - - - - - - - - -
14% - 14% - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
6% - 6% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

8 - 8 - - - - - - - - - - - - - - - - - - - - - -
8% - 8% - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

103 - 103 - - - - - - - - - - - - - - - - - - - - - -
100% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 157Q721_34. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?

34. .mx
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

93 - - 93 - - - - - - - - - - - - - - - - - - - - -
91% - - 91% - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

72 - - 72 - - - - - - - - - - - - - - - - - - - - -
71% - - 71% - - - - - - - - - - - - - - - - - - - - - 

  Very likely

21 - - 21 - - - - - - - - - - - - - - - - - - - - -
21% - - 21% - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

9 - - 9 - - - - - - - - - - - - - - - - - - - - -
9% - - 9% - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - 4 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

5 - - 5 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

102 - - 102 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 158Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

101 - - - - - - - - - - - - - - - - - - - 101 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

.za

100 - - - - - - - - - - - - - - - - - 100 - - - - - -
99% - - - - - - - - - - - - - - - - - 99% - - - - - - 

.id

49 - - - - - 49 - - - - - - - - - - - - - - - - - -
98% - - - - - 98% - - - - - - - - - - - - - - - - - - 

.es

99 - - - - - - - - - - - - 99 - - - - - - - - - - -
97% - - - - - - - - - - - - 97% - - - - - - - - - - - 

.ph

99 - - 99 - - - - - - - - - - - - - - - - - - - - -
97% - - 97% - - - - - - - - - - - - - - - - - - - - - 

.mx

199 - - - - - - - - - - - - - - - - - - 199 - - - - -
96% - - - - - - - - - - - - - - - - - - 96% - - - - - 

.ng

120 - - - - - - - - - - - - - - - - - - - - - 120 - -
96% - - - - - - - - - - - - - - - - - - - - - 96% - - 

.co

96 - - - - - - - - - - - - - - - - - - - - - - 96 -
96% - - - - - - - - - - - - - - - - - - - - - - 96% - 

.ar

96 - - - - - - - - 96 - - - - - - - - - - - - - - -
95% - - - - - - - - 95% - - - - - - - - - - - - - - - 

.fr

3175 259 88 99 50 46 48 48 93 89 117 524 51 101 157 95 120 310 97 203 100 102 120 96 162
95% 97% 85% 97% 93% 92% 96% 91% 93% 88% 94% 95% 98% 99% 89% 94% 92% 95% 96% 98% 99% 96% 96% 96% 93%

CHJO CJO C CJO CJO CEFHIJKOQY C CJO CJO CEFHIJKOQY CEFHIJKOQY CJO CJO CJ
.com

49 - - - - - - - - - - - 49 - - - - - - - - - - - -
94% - - - - - - - - - - - 94% - - - - - - - - - - - - 

.vn

515 - - - - - - - - - - 515 - - - - - - - - - - - - -
94% - - - - - - - - - - 94% - - - - - - - - - - - - - 

.cn

302 - - - - - - - - - - - - - - - - 302 - - - - - - -
93% - - - - - - - - - - - - - - - - 93% - - - - - - - 

.in

116 - - - - - - - - - 116 - - - - - - - - - - - - - -
93% - - - - - - - - - 93% - - - - - - - - - - - - - - 

.de

162 - - - - - - - - - - - - - - - - - - - - - - - 162
93% - - - - - - - - - - - - - - - - - - - - - - - 93%

.br

120 - - - - - - - - - - - - - - - 120 - - - - - - - -
92% - - - - - - - - - - - - - - - 92% - - - - - - - - 

.ru

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 158Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
46 - - - - 46 - - - - - - - - - - - - - - - - - - -
92% - - - - 92% - - - - - - - - - - - - - - - - - - - 

.tr

91 - - - - - - - 91 - - - - - - - - - - - - - - - -
91% - - - - - - - 91% - - - - - - - - - - - - - - - - 

.uk

49 - - - 49 - - - - - - - - - - - - - - - - - - - -
91% - - - 91% - - - - - - - - - - - - - - - - - - - - 

.it

48 - - - - - - 48 - - - - - - - - - - - - - - - - -
91% - - - - - - 91% - - - - - - - - - - - - - - - - - 

.pl

93 - 93 - - - - - - - - - - - - - - - - - - - - - -
90% - 90% - - - - - - - - - - - - - - - - - - - - - - 

.ca

3009 255 84 91 49 45 40 43 89 80 104 503 45 95 143 89 113 297 96 199 95 102 111 89 152
90% 95% 82% 89% 91% 90% 80% 81% 89% 79% 83% 91% 87% 93% 81% 88% 87% 91% 95% 96% 94% 96% 89% 89% 87%

CDGHIJKMOPQWXY CGHJKO CGHJKO CGHJKO CGHJKOQY CDGHIJKLMOPQRWXY CGHJKO CGHIJKMOPQWXY J
.net

95 - - - - - - - - - - - - - - - - - - - - 95 - - -
90% - - - - - - - - - - - - - - - - - - - - 90% - - - 

.eg

157 - - - - - - - - - - - - - 157 - - - - - - - - - -
89% - - - - - - - - - - - - - 89% - - - - - - - - - - 

.jp

90 - - - - - - - - - - - - - - 90 - - - - - - - - -
89% - - - - - - - - - - - - - - 89% - - - - - - - - - 

.kr

2964 261 87 97 47 41 45 45 95 85 101 460 46 90 117 78 109 302 94 201 95 95 118 97 158
88% 97% 84% 95% 87% 82% 90% 85% 95% 84% 81% 84% 88% 88% 66% 77% 84% 93% 93% 97% 94% 90% 94% 97% 90%

CEFGHJKLMNOPQRVY O CFHJKLOPQ O O O O CFHJKLOPQ O O O O OP O CFHJKLOPQ FJKLOPQ CEFGHJKLMNOPQRVY CFJKLOPQ OP CFHJKLOPQ CEFHJKLMNOPQVY KLOP
.org

226 226 - - - - - - - - - - - - - - - - - - - - - - -
84% 84% - - - - - - - - - - - - - - - - - - - - - - - 

.us

2588 214 74 74 42 36 41 41 82 73 95 408 42 82 120 48 101 282 92 178 85 77 88 79 134
77% 80% 72% 73% 78% 72% 82% 77% 82% 72% 76% 74% 81% 80% 68% 48% 78% 87% 91% 86% 84% 73% 70% 79% 77%

OPW P P P P P P OPW P P P P OP P P BCDFJKLOPQVWY BCDEFHJKLNOPQVWXY CDFJKLOPVWY CDJLOPVW P P P P
.info

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 159Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

769 54 29 28 12 14 9 12 18 28 30 142 10 20 56 53 29 43 9 29 16 29 37 21 41
23% 20% 28% 27% 22% 28% 18% 23% 18% 28% 24% 26% 19% 20% 32% 52% 22% 13% 9% 14% 16% 27% 30% 21% 23%

RS RSTU RSTU S RST S RSTU RST RSTU S BINRSTU BCDEFGHIJKLMNOQRSTUVWXY RS RSTU BIRSTU S RST
.info

42 42 - - - - - - - - - - - - - - - - - - - - - - -
16% 16% - - - - - - - - - - - - - - - - - - - - - - - 

.us

393 7 16 5 7 9 5 8 5 16 24 90 6 12 59 23 21 23 7 6 6 11 7 3 17
12% 3% 16% 5% 13% 18% 10% 15% 5% 16% 19% 16% 12% 12% 34% 23% 16% 7% 7% 3% 6% 10% 6% 3% 10%

BDIRTUWX BTX BDIRSTUWX BT BDIRTWX BDIRSTUWX BDIRSTUWXY BDIRSTUWXY BTX BTX BCDEFGHIJKLMNQRSTUVWXY BDINRSTUVWXY BDIRSTUWX BT BTX BTX
.org

11 - - - - - - - - - - - - - - 11 - - - - - - - - -
11% - - - - - - - - - - - - - - 11% - - - - - - - - - 

.kr

19 - - - - - - - - - - - - - 19 - - - - - - - - - -
11% - - - - - - - - - - - - - 11% - - - - - - - - - - 

.jp

11 - - - - - - - - - - - - - - - - - - - - 11 - - -
10% - - - - - - - - - - - - - - - - - - - - 10% - - - 

.eg

348 13 19 11 5 5 10 10 11 21 21 47 7 7 33 12 17 28 5 8 6 4 14 11 23
10% 5% 18% 11% 9% 10% 20% 19% 11% 21% 17% 9% 13% 7% 19% 12% 13% 9% 5% 4% 6% 4% 11% 11% 13%

BLNRSTUV BT BLNRSTUV BLNRSTUV BTV BLNRSTUVW BLNRSTUV T BTV BLNRSTUV BTV BSTV T BTV BTV BSTV
.net

10 - 10 - - - - - - - - - - - - - - - - - - - - - -
10% - 10% - - - - - - - - - - - - - - - - - - - - - - 

.ca

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
9% - - - - - - 9% - - - - - - - - - - - - - - - - - 

.pl

5 - - - 5 - - - - - - - - - - - - - - - - - - - -
9% - - - 9% - - - - - - - - - - - - - - - - - - - - 

.it

9 - - - - - - - 9 - - - - - - - - - - - - - - - -
9% - - - - - - - 9% - - - - - - - - - - - - - - - - 

.uk

4 - - - - 4 - - - - - - - - - - - - - - - - - - -
8% - - - - 8% - - - - - - - - - - - - - - - - - - - 

.tr

10 - - - - - - - - - - - - - - - 10 - - - - - - - -
8% - - - - - - - - - - - - - - - 8% - - - - - - - - 

.ru

13 - - - - - - - - - - - - - - - - - - - - - - - 13
7% - - - - - - - - - - - - - - - - - - - - - - - 7%

.br

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

.de

23 - - - - - - - - - - - - - - - - 23 - - - - - - -
7% - - - - - - - - - - - - - - - - 7% - - - - - - - 

.in

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 159Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
35 - - - - - - - - - - 35 - - - - - - - - - - - - -

6% - - - - - - - - - - 6% - - - - - - - - - - - - - 
.cn

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

.vn

182 9 15 3 4 4 2 5 7 12 8 26 1 1 19 6 10 15 4 4 1 4 5 4 13
5% 3% 15% 3% 7% 8% 4% 9% 7% 12% 6% 5% 2% 1% 11% 6% 8% 5% 4% 2% 1% 4% 4% 4% 7%

BDKLMNPRSTUVWX NTU NTU BNTU NTU BDLMNRSTUVWX NTU BDLMNRSTUVW NTU NTU
.com

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
5% - - - - - - - - 5% - - - - - - - - - - - - - - - 

.fr

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

.ar

5 - - - - - - - - - - - - - - - - - - - - - 5 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

.co

8 - - - - - - - - - - - - - - - - - - 8 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

.ng

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

.ph

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
3% - - 3% - - - - - - - - - - - - - - - - - - - - - 

.mx

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

.es

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

.id

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.za

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 160Q726_1. Please rate the following domain name extensions by how trustworthy you feel they are.

1. .com
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

3175 259 88 99 50 46 48 48 93 89 117 524 51 101 157 95 120 310 97 203 100 102 120 96 162
95% 97% 85% 97% 93% 92% 96% 91% 93% 88% 94% 95% 98% 99% 89% 94% 92% 95% 96% 98% 99% 96% 96% 96% 93%

CHJO CJO C CJO CJO CEFHIJKOQY C CJO CJO CEFHIJKOQY CEFHIJKOQY CJO CJO CJ
TOP 2 BOX (NET)

2152 178 63 66 27 35 22 26 54 46 67 343 30 81 35 56 80 259 72 164 69 82 100 67 130
64% 66% 61% 65% 50% 70% 44% 49% 54% 46% 54% 62% 58% 79% 20% 55% 62% 80% 71% 79% 68% 77% 80% 67% 74%

EGHIJKO GJO GJO O EGHJKO O O O O O GJO O BCDEGHIJKLMOPQX O GJO BCDEGHIJKLMOPQUX EGHIJKOP BCDEGHIJKLMOPQUX EGHIJKO BCDEGHIJKLMOPQ BCDEGHIJKLMOPQUX EGHJKO CEGHIJKLMOPQ

  Very trustworthy

1023 81 25 33 23 11 26 22 39 43 50 181 21 20 122 39 40 51 25 39 31 20 20 29 32
30% 30% 24% 32% 43% 22% 52% 42% 39% 43% 40% 33% 40% 20% 69% 39% 31% 16% 25% 19% 31% 19% 16% 29% 18%

NRTVWY R NRTVWY CFNRSTVWY BCDFLNQRSTUVWXY CFNRSTVWY CFNRSTVWY BCFNRSTVWXY CFNRSTVWY NRTVWY CFNRSTVWY BCDEFGHIJKLMNPQRSTUVWXY CFNRSTVWY RTVWY R RTWY RTWY
  Somewhat trustworthy

182 9 15 3 4 4 2 5 7 12 8 26 1 1 19 6 10 15 4 4 1 4 5 4 13
5% 3% 15% 3% 7% 8% 4% 9% 7% 12% 6% 5% 2% 1% 11% 6% 8% 5% 4% 2% 1% 4% 4% 4% 7%

BDKLMNPRSTUVWX NTU NTU BNTU NTU BDLMNRSTUVWX NTU BDLMNRSTUVW NTU NTU
BOTTOM 2 BOX (NET)

144 7 11 2 4 3 2 5 6 10 4 23 1 1 15 6 4 11 4 2 1 4 4 3 11
4% 3% 11% 2% 7% 6% 4% 9% 6% 10% 3% 4% 2% 1% 9% 6% 3% 3% 4% 1% 1% 4% 3% 3% 6%

BDKLNQRTUWX NTU T BDNRTU T BDKLNQRTUWX T BDLNRTU T NTU
  Not very trustworthy

38 2 4 1 - 1 - - 1 2 4 3 - - 4 - 6 4 - 2 - - 1 1 2
1% 1% 4% 1% - 2% - - 1% 2% 3% 1% - - 2% - 5% 1% - 1% - - 1% 1% 1%

BLNPSUV L L BLNPRSTUV

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 161Q726_2. Please rate the following domain name extensions by how trustworthy you feel they are.

2. .net
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

3009 255 84 91 49 45 40 43 89 80 104 503 45 95 143 89 113 297 96 199 95 102 111 89 152
90% 95% 82% 89% 91% 90% 80% 81% 89% 79% 83% 91% 87% 93% 81% 88% 87% 91% 95% 96% 94% 96% 89% 89% 87%

CDGHIJKMOPQWXY CGHJKO CGHJKO CGHJKO CGHJKOQY CDGHIJKLMOPQRWXY CGHJKO CGHIJKMOPQWXY J
TOP 2 BOX (NET)

1470 134 43 38 11 26 11 13 38 27 48 259 17 52 20 37 49 178 58 108 45 67 61 44 86
44% 50% 42% 37% 20% 52% 22% 25% 38% 27% 38% 47% 33% 51% 11% 37% 38% 55% 57% 52% 45% 63% 49% 44% 49%

DEGHIJKMOPQ EGHJO EO EGHJO O EO O EGO EGHJMO O EGHJMOPQ EO EGO CDEGHIJKLMOPQ CDEGHIJKMOPQ DEGHIJKMOPQ EGHJO BCDEGHIJKLMOPQUWXY EGHJO EGHJO EGHJMOPQ

  Very trustworthy

1539 121 41 53 38 19 29 30 51 53 56 244 28 43 123 52 64 119 38 91 50 35 50 45 66
46% 45% 40% 52% 70% 38% 58% 57% 51% 52% 45% 44% 54% 42% 70% 51% 49% 37% 38% 44% 50% 33% 40% 45% 38%

RV RSVY BCDFIJKLNPQRSTUVWXY CFRSVWY CRSVWY RVY RSVY RV RVY BCDFIJKLMNPQRSTUVWXY RSVY RVY RV
  Somewhat trustworthy

348 13 19 11 5 5 10 10 11 21 21 47 7 7 33 12 17 28 5 8 6 4 14 11 23
10% 5% 18% 11% 9% 10% 20% 19% 11% 21% 17% 9% 13% 7% 19% 12% 13% 9% 5% 4% 6% 4% 11% 11% 13%

BLNRSTUV BT BLNRSTUV BLNRSTUV BTV BLNRSTUVW BLNRSTUV T BTV BLNRSTUV BTV BSTV T BTV BTV BSTV
BOTTOM 2 BOX (NET)

292 9 10 11 5 4 10 9 8 19 15 42 6 7 28 11 13 22 5 7 6 4 12 11 18
9% 3% 10% 11% 9% 8% 20% 17% 8% 19% 12% 8% 12% 7% 16% 11% 10% 7% 5% 3% 6% 4% 10% 11% 10%

BT BT BILNRSTUV BLRSTUV BILNRSTUVWY BTV BT BT BLNRSTUV BT BT BT BTV BT
  Not very trustworthy

56 4 9 - - 1 - 1 3 2 6 5 1 - 5 1 4 6 - 1 - - 2 - 5
2% 1% 9% - - 2% - 2% 3% 2% 5% 1% 2% - 3% 1% 3% 2% - * - - 2% - 3%

BDEGJLNOPRSTUVWXY DLNSTUVX

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 162Q726_3. Please rate the following domain name extensions by how trustworthy you feel they are.

3. .info
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2588 214 74 74 42 36 41 41 82 73 95 408 42 82 120 48 101 282 92 178 85 77 88 79 134
77% 80% 72% 73% 78% 72% 82% 77% 82% 72% 76% 74% 81% 80% 68% 48% 78% 87% 91% 86% 84% 73% 70% 79% 77%

OPW P P P P P P OPW P P P P OP P P BCDFJKLOPQVWY BCDEFHJKLNOPQVWXY CDFJKLOPVWY CDJLOPVW P P P P
TOP 2 BOX (NET)

813 67 25 20 11 14 4 11 25 20 38 113 10 25 11 8 30 115 36 67 27 21 33 29 53
24% 25% 24% 20% 20% 28% 8% 21% 25% 20% 30% 21% 19% 25% 6% 8% 23% 35% 36% 32% 27% 20% 26% 29% 30%

GOP GOP OP OP GOP OP GOP OP GLOP GOP OP GOP GOP BCDEGHJLMNOPQV BDGJLMOPQV DGJLOPV GOP OP GOP GOP GLOP
  Very trustworthy

1775 147 49 54 31 22 37 30 57 53 57 295 32 57 109 40 71 167 56 111 58 56 55 50 81
53% 55% 48% 53% 57% 44% 74% 57% 57% 52% 46% 54% 62% 56% 62% 40% 55% 51% 55% 54% 57% 53% 44% 50% 46%

PW P BCDFIJKLNPQRSTUVWXY P P P PW P CFKPRWY P P P P PW
  Somewhat trustworthy

769 54 29 28 12 14 9 12 18 28 30 142 10 20 56 53 29 43 9 29 16 29 37 21 41
23% 20% 28% 27% 22% 28% 18% 23% 18% 28% 24% 26% 19% 20% 32% 52% 22% 13% 9% 14% 16% 27% 30% 21% 23%

RS RSTU RSTU S RST S RSTU RST RSTU S BINRSTU BCDEFGHIJKLMNOQRSTUVWXY RS RSTU BIRSTU S RST
BOTTOM 2 BOX (NET)

654 40 20 26 10 12 8 11 15 25 21 128 9 19 50 46 23 39 9 26 13 25 29 19 31
19% 15% 19% 25% 19% 24% 16% 21% 15% 25% 17% 23% 17% 19% 28% 46% 18% 12% 9% 13% 13% 24% 23% 19% 18%

S BRSTU RST S BRSTU BRSTU S BIKQRSTUY BCDEFGHIJKLMNOQRSTUVWXY BRSTU BRSTU S S
  Not very trustworthy

115 14 9 2 2 2 1 1 3 3 9 14 1 1 6 7 6 4 - 3 3 4 8 2 10
3% 5% 9% 2% 4% 4% 2% 2% 3% 3% 7% 3% 2% 1% 3% 7% 5% 1% - 1% 3% 4% 6% 2% 6%

LRST DLNRSTX S LNRST LNRST RS LNRST LRST
  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 163Q726_4. Please rate the following domain name extensions by how trustworthy you feel they are.

4. .org
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2964 261 87 97 47 41 45 45 95 85 101 460 46 90 117 78 109 302 94 201 95 95 118 97 158
88% 97% 84% 95% 87% 82% 90% 85% 95% 84% 81% 84% 88% 88% 66% 77% 84% 93% 93% 97% 94% 90% 94% 97% 90%

CEFGHJKLMNOPQRVY O CFHJKLOPQ O O O O CFHJKLOPQ O O O O OP O CFHJKLOPQ FJKLOPQ CEFGHJKLMNOPQRVY CFJKLOPQ OP CFHJKLOPQ CEFHJKLMNOPQVY KLOP
TOP 2 BOX (NET)

1662 183 56 65 21 30 14 16 55 42 40 191 20 44 19 40 45 189 60 156 58 54 88 61 115
50% 68% 54% 64% 39% 60% 28% 30% 55% 42% 32% 35% 38% 43% 11% 40% 35% 58% 59% 75% 57% 51% 70% 61% 66%

CEGHIJKLMNOPQRV GHKLOPQ EGHJKLMNOPQ O EGHJKLMOPQ O O GHKLOPQ O O O O O O O EGHJKLMNOPQ EGHJKLMNOPQ CDEFGHIJKLMNOPQRSUVXY EGHJKLMNOPQ GHKLOQ CEGHIJKLMNOPQRUV EGHJKLMNOPQ EGHJKLMNOPQV

  Very trustworthy

1302 78 31 32 26 11 31 29 40 43 61 269 26 46 98 38 64 113 34 45 37 41 30 36 43
39% 29% 30% 31% 48% 22% 62% 55% 40% 43% 49% 49% 50% 45% 56% 38% 49% 35% 34% 22% 37% 39% 24% 36% 25%

BCDFTWY BCDFIJPRSTUVWXY BCDFPRSTUWXY BFTWY BFTWY BCDFRSTWY BCDFPRSTUWXY BCDFRTWY BCDFTWY BCDFIJPRSTUVWXY TWY BCDFRSTWXY TWY T TWY FTWY TY
  Somewhat trustworthy

393 7 16 5 7 9 5 8 5 16 24 90 6 12 59 23 21 23 7 6 6 11 7 3 17
12% 3% 16% 5% 13% 18% 10% 15% 5% 16% 19% 16% 12% 12% 34% 23% 16% 7% 7% 3% 6% 10% 6% 3% 10%

BDIRTUWX BTX BDIRSTUWX BT BDIRTWX BDIRSTUWX BDIRSTUWXY BDIRSTUWXY BTX BTX BCDEFGHIJKLMNQRSTUVWXY BDINRSTUVWXY BDIRSTUWX BT BTX BTX
BOTTOM 2 BOX (NET)

315 4 10 4 6 5 3 8 3 13 15 78 5 11 50 21 17 20 7 4 4 8 5 3 11
9% 1% 10% 4% 11% 10% 6% 15% 3% 13% 12% 14% 10% 11% 28% 21% 13% 6% 7% 2% 4% 8% 4% 3% 6%

BT BITX BT B BDIRTUWXY BDIRTUWX BDIRTUWX BDIRSTUWXY BT BITWX BCDEFGIJKLMNQRSTUVWXY BCDGIRSTUVWXY BDIRTUWXY BT BT BT BT
  Not very trustworthy

78 3 6 1 1 4 2 - 2 3 9 12 1 1 9 2 4 3 - 2 2 3 2 - 6
2% 1% 6% 1% 2% 8% 4% - 2% 3% 7% 2% 2% 1% 5% 2% 3% 1% - 1% 2% 3% 2% - 3%

BLRSTX BDHLNRSTWX SX BDHLNRSTWX BLRSTX R
  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 164Q726_5. Please rate the following domain name extensions by how trustworthy you feel they are.

5. .cn
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

515 - - - - - - - - - - 515 - - - - - - - - - - - - -
94% - - - - - - - - - - 94% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

317 - - - - - - - - - - 317 - - - - - - - - - - - - -
58% - - - - - - - - - - 58% - - - - - - - - - - - - - 

  Very trustworthy

198 - - - - - - - - - - 198 - - - - - - - - - - - - -
36% - - - - - - - - - - 36% - - - - - - - - - - - - - 

  Somewhat trustworthy

35 - - - - - - - - - - 35 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

31 - - - - - - - - - - 31 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Not very trustworthy

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 165Q726_6. Please rate the following domain name extensions by how trustworthy you feel they are.

6. .vn
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

52* -** -** -** -** -** -** -** -** -** -** -** 52* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

49 - - - - - - - - - - - 49 - - - - - - - - - - - -
94% - - - - - - - - - - - 94% - - - - - - - - - - - - 

TOP 2 BOX (NET)

37 - - - - - - - - - - - 37 - - - - - - - - - - - -
71% - - - - - - - - - - - 71% - - - - - - - - - - - - 

  Very trustworthy

12 - - - - - - - - - - - 12 - - - - - - - - - - - -
23% - - - - - - - - - - - 23% - - - - - - - - - - - - 

  Somewhat trustworthy

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  Not very trustworthy

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 166Q726_7. Please rate the following domain name extensions by how trustworthy you feel they are.

7. .ph
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** -** -** -** -** -** -** -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

99 - - - - - - - - - - - - 99 - - - - - - - - - - -
97% - - - - - - - - - - - - 97% - - - - - - - - - - - 

TOP 2 BOX (NET)

79 - - - - - - - - - - - - 79 - - - - - - - - - - -
77% - - - - - - - - - - - - 77% - - - - - - - - - - - 

  Very trustworthy

20 - - - - - - - - - - - - 20 - - - - - - - - - - -
20% - - - - - - - - - - - - 20% - - - - - - - - - - - 

  Somewhat trustworthy

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

102 - - - - - - - - - - - - 102 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 167Q726_8. Please rate the following domain name extensions by how trustworthy you feel they are.

8. .jp
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

176 -** -** -** -** -** -** -** -** -** -** -** -** -** 176 -** -** -** -** -** -** -** -** -** -**Unweighted Base

157 - - - - - - - - - - - - - 157 - - - - - - - - - -
89% - - - - - - - - - - - - - 89% - - - - - - - - - - 

TOP 2 BOX (NET)

44 - - - - - - - - - - - - - 44 - - - - - - - - - -
25% - - - - - - - - - - - - - 25% - - - - - - - - - - 

  Very trustworthy

113 - - - - - - - - - - - - - 113 - - - - - - - - - -
64% - - - - - - - - - - - - - 64% - - - - - - - - - - 

  Somewhat trustworthy

19 - - - - - - - - - - - - - 19 - - - - - - - - - -
11% - - - - - - - - - - - - - 11% - - - - - - - - - - 

BOTTOM 2 BOX (NET)

18 - - - - - - - - - - - - - 18 - - - - - - - - - -
10% - - - - - - - - - - - - - 10% - - - - - - - - - - 

  Not very trustworthy

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
1% - - - - - - - - - - - - - 1% - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

176 - - - - - - - - - - - - - 176 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 168Q726_9. Please rate the following domain name extensions by how trustworthy you feel they are.

9. .kr
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -** -** -** -**Unweighted Base

90 - - - - - - - - - - - - - - 90 - - - - - - - - -
89% - - - - - - - - - - - - - - 89% - - - - - - - - - 

TOP 2 BOX (NET)

42 - - - - - - - - - - - - - - 42 - - - - - - - - -
42% - - - - - - - - - - - - - - 42% - - - - - - - - - 

  Very trustworthy

48 - - - - - - - - - - - - - - 48 - - - - - - - - -
48% - - - - - - - - - - - - - - 48% - - - - - - - - - 

  Somewhat trustworthy

11 - - - - - - - - - - - - - - 11 - - - - - - - - -
11% - - - - - - - - - - - - - - 11% - - - - - - - - - 

BOTTOM 2 BOX (NET)

10 - - - - - - - - - - - - - - 10 - - - - - - - - -
10% - - - - - - - - - - - - - - 10% - - - - - - - - - 

  Not very trustworthy

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

101 - - - - - - - - - - - - - - 101 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 169Q726_10. Please rate the following domain name extensions by how trustworthy you feel they are.

10. .ru
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

130 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 130 -** -** -** -** -** -** -** -**Unweighted Base

120 - - - - - - - - - - - - - - - 120 - - - - - - - -
92% - - - - - - - - - - - - - - - 92% - - - - - - - - 

TOP 2 BOX (NET)

87 - - - - - - - - - - - - - - - 87 - - - - - - - -
67% - - - - - - - - - - - - - - - 67% - - - - - - - - 

  Very trustworthy

33 - - - - - - - - - - - - - - - 33 - - - - - - - -
25% - - - - - - - - - - - - - - - 25% - - - - - - - - 

  Somewhat trustworthy

10 - - - - - - - - - - - - - - - 10 - - - - - - - -
8% - - - - - - - - - - - - - - - 8% - - - - - - - - 

BOTTOM 2 BOX (NET)

7 - - - - - - - - - - - - - - - 7 - - - - - - - -
5% - - - - - - - - - - - - - - - 5% - - - - - - - - 

  Not very trustworthy

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

130 - - - - - - - - - - - - - - - 130 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 170Q726_11. Please rate the following domain name extensions by how trustworthy you feel they are.

11. .in
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

325 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 325 -** -** -** -** -** -** -**Unweighted Base

302 - - - - - - - - - - - - - - - - 302 - - - - - - -
93% - - - - - - - - - - - - - - - - 93% - - - - - - - 

TOP 2 BOX (NET)

217 - - - - - - - - - - - - - - - - 217 - - - - - - -
67% - - - - - - - - - - - - - - - - 67% - - - - - - - 

  Very trustworthy

85 - - - - - - - - - - - - - - - - 85 - - - - - - -
26% - - - - - - - - - - - - - - - - 26% - - - - - - - 

  Somewhat trustworthy

23 - - - - - - - - - - - - - - - - 23 - - - - - - -
7% - - - - - - - - - - - - - - - - 7% - - - - - - - 

BOTTOM 2 BOX (NET)

18 - - - - - - - - - - - - - - - - 18 - - - - - - -
6% - - - - - - - - - - - - - - - - 6% - - - - - - - 

  Not very trustworthy

5 - - - - - - - - - - - - - - - - 5 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

325 - - - - - - - - - - - - - - - - 325 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 171Q726_12. Please rate the following domain name extensions by how trustworthy you feel they are.

12. .id
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -**Unweighted Base

100 - - - - - - - - - - - - - - - - - 100 - - - - - -
99% - - - - - - - - - - - - - - - - - 99% - - - - - - 

TOP 2 BOX (NET)

78 - - - - - - - - - - - - - - - - - 78 - - - - - -
77% - - - - - - - - - - - - - - - - - 77% - - - - - - 

  Very trustworthy

22 - - - - - - - - - - - - - - - - - 22 - - - - - -
22% - - - - - - - - - - - - - - - - - 22% - - - - - - 

  Somewhat trustworthy

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

BOTTOM 2 BOX (NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

101 - - - - - - - - - - - - - - - - - 101 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 172Q726_13. Please rate the following domain name extensions by how trustworthy you feel they are.

13. .ng
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -**Unweighted Base

199 - - - - - - - - - - - - - - - - - - 199 - - - - -
96% - - - - - - - - - - - - - - - - - - 96% - - - - - 

TOP 2 BOX (NET)

141 - - - - - - - - - - - - - - - - - - 141 - - - - -
68% - - - - - - - - - - - - - - - - - - 68% - - - - - 

  Very trustworthy

58 - - - - - - - - - - - - - - - - - - 58 - - - - -
28% - - - - - - - - - - - - - - - - - - 28% - - - - - 

  Somewhat trustworthy

8 - - - - - - - - - - - - - - - - - - 8 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

BOTTOM 2 BOX (NET)

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

  Not very trustworthy

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

207 - - - - - - - - - - - - - - - - - - 207 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 173Q726_14. Please rate the following domain name extensions by how trustworthy you feel they are.

14. .za
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -**Unweighted Base

101 - - - - - - - - - - - - - - - - - - - 101 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

TOP 2 BOX (NET)

64 - - - - - - - - - - - - - - - - - - - 64 - - - -
63% - - - - - - - - - - - - - - - - - - - 63% - - - - 

  Very trustworthy

37 - - - - - - - - - - - - - - - - - - - 37 - - - -
37% - - - - - - - - - - - - - - - - - - - 37% - - - - 

  Somewhat trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

101 - - - - - - - - - - - - - - - - - - - 101 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 174Q726_15. Please rate the following domain name extensions by how trustworthy you feel they are.

15. .eg
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

106 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 106 -** -** -**Unweighted Base

95 - - - - - - - - - - - - - - - - - - - - 95 - - -
90% - - - - - - - - - - - - - - - - - - - - 90% - - - 

TOP 2 BOX (NET)

51 - - - - - - - - - - - - - - - - - - - - 51 - - -
48% - - - - - - - - - - - - - - - - - - - - 48% - - - 

  Very trustworthy

44 - - - - - - - - - - - - - - - - - - - - 44 - - -
42% - - - - - - - - - - - - - - - - - - - - 42% - - - 

  Somewhat trustworthy

11 - - - - - - - - - - - - - - - - - - - - 11 - - -
10% - - - - - - - - - - - - - - - - - - - - 10% - - - 

BOTTOM 2 BOX (NET)

9 - - - - - - - - - - - - - - - - - - - - 9 - - -
8% - - - - - - - - - - - - - - - - - - - - 8% - - - 

  Not very trustworthy

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
2% - - - - - - - - - - - - - - - - - - - - 2% - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

106 - - - - - - - - - - - - - - - - - - - - 106 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 175Q726_16. Please rate the following domain name extensions by how trustworthy you feel they are.

16. .co
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 125 -** -**Unweighted Base

120 - - - - - - - - - - - - - - - - - - - - - 120 - -
96% - - - - - - - - - - - - - - - - - - - - - 96% - - 

TOP 2 BOX (NET)

91 - - - - - - - - - - - - - - - - - - - - - 91 - -
73% - - - - - - - - - - - - - - - - - - - - - 73% - - 

  Very trustworthy

29 - - - - - - - - - - - - - - - - - - - - - 29 - -
23% - - - - - - - - - - - - - - - - - - - - - 23% - - 

  Somewhat trustworthy

5 - - - - - - - - - - - - - - - - - - - - - 5 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
2% - - - - - - - - - - - - - - - - - - - - - 2% - - 

  Not very trustworthy

3 - - - - - - - - - - - - - - - - - - - - - 3 - -
2% - - - - - - - - - - - - - - - - - - - - - 2% - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

125 - - - - - - - - - - - - - - - - - - - - - 125 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 176Q726_17. Please rate the following domain name extensions by how trustworthy you feel they are.

17. .ar
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 -**Unweighted Base

96 - - - - - - - - - - - - - - - - - - - - - - 96 -
96% - - - - - - - - - - - - - - - - - - - - - - 96% - 

TOP 2 BOX (NET)

61 - - - - - - - - - - - - - - - - - - - - - - 61 -
61% - - - - - - - - - - - - - - - - - - - - - - 61% - 

  Very trustworthy

35 - - - - - - - - - - - - - - - - - - - - - - 35 -
35% - - - - - - - - - - - - - - - - - - - - - - 35% - 

  Somewhat trustworthy

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

100 - - - - - - - - - - - - - - - - - - - - - - 100 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 177Q726_18. Please rate the following domain name extensions by how trustworthy you feel they are.

18. .br
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

175 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 175Unweighted Base

162 - - - - - - - - - - - - - - - - - - - - - - - 162
93% - - - - - - - - - - - - - - - - - - - - - - - 93%

TOP 2 BOX (NET)

130 - - - - - - - - - - - - - - - - - - - - - - - 130
74% - - - - - - - - - - - - - - - - - - - - - - - 74%

  Very trustworthy

32 - - - - - - - - - - - - - - - - - - - - - - - 32
18% - - - - - - - - - - - - - - - - - - - - - - - 18%

  Somewhat trustworthy

13 - - - - - - - - - - - - - - - - - - - - - - - 13
7% - - - - - - - - - - - - - - - - - - - - - - - 7%

BOTTOM 2 BOX (NET)

8 - - - - - - - - - - - - - - - - - - - - - - - 8
5% - - - - - - - - - - - - - - - - - - - - - - - 5%

  Not very trustworthy

5 - - - - - - - - - - - - - - - - - - - - - - - 5
3% - - - - - - - - - - - - - - - - - - - - - - - 3%

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

175 - - - - - - - - - - - - - - - - - - - - - - - 175
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 178Q726_19. Please rate the following domain name extensions by how trustworthy you feel they are.

19. .it
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

54* -** -** -** 54* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

49 - - - 49 - - - - - - - - - - - - - - - - - - - -
91% - - - 91% - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

30 - - - 30 - - - - - - - - - - - - - - - - - - - -
56% - - - 56% - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

19 - - - 19 - - - - - - - - - - - - - - - - - - - -
35% - - - 35% - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

5 - - - 5 - - - - - - - - - - - - - - - - - - - -
9% - - - 9% - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - 4 - - - - - - - - - - - - - - - - - - - -
7% - - - 7% - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

54 - - - 54 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 179Q726_20. Please rate the following domain name extensions by how trustworthy you feel they are.

20. .tr
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

50* -** -** -** -** 50* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

46 - - - - 46 - - - - - - - - - - - - - - - - - - -
92% - - - - 92% - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

33 - - - - 33 - - - - - - - - - - - - - - - - - - -
66% - - - - 66% - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

13 - - - - 13 - - - - - - - - - - - - - - - - - - -
26% - - - - 26% - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

4 - - - - 4 - - - - - - - - - - - - - - - - - - -
8% - - - - 8% - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
4% - - - - 4% - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
4% - - - - 4% - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

50 - - - - 50 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 180Q726_21. Please rate the following domain name extensions by how trustworthy you feel they are.

21. .es
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

50* -** -** -** -** -** 50* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

49 - - - - - 49 - - - - - - - - - - - - - - - - - -
98% - - - - - 98% - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

23 - - - - - 23 - - - - - - - - - - - - - - - - - -
46% - - - - - 46% - - - - - - - - - - - - - - - - - - 

  Very trustworthy

26 - - - - - 26 - - - - - - - - - - - - - - - - - -
52% - - - - - 52% - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

50 - - - - - 50 - - - - - - - - - - - - - - - - - -
100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 181Q726_22. Please rate the following domain name extensions by how trustworthy you feel they are.

22. .pl
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

53* -** -** -** -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

48 - - - - - - 48 - - - - - - - - - - - - - - - - -
91% - - - - - - 91% - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

31 - - - - - - 31 - - - - - - - - - - - - - - - - -
58% - - - - - - 58% - - - - - - - - - - - - - - - - - 

  Very trustworthy

17 - - - - - - 17 - - - - - - - - - - - - - - - - -
32% - - - - - - 32% - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
9% - - - - - - 9% - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
9% - - - - - - 9% - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

53 - - - - - - 53 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 182Q726_23. Please rate the following domain name extensions by how trustworthy you feel they are.

23. .uk
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

91 - - - - - - - 91 - - - - - - - - - - - - - - - -
91% - - - - - - - 91% - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

49 - - - - - - - 49 - - - - - - - - - - - - - - - -
49% - - - - - - - 49% - - - - - - - - - - - - - - - - 

  Very trustworthy

42 - - - - - - - 42 - - - - - - - - - - - - - - - -
42% - - - - - - - 42% - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

9 - - - - - - - 9 - - - - - - - - - - - - - - - -
9% - - - - - - - 9% - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

6 - - - - - - - 6 - - - - - - - - - - - - - - - -
6% - - - - - - - 6% - - - - - - - - - - - - - - - - 

  Not very trustworthy

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
3% - - - - - - - 3% - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

100 - - - - - - - 100 - - - - - - - - - - - - - - - -
100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 183Q726_24. Please rate the following domain name extensions by how trustworthy you feel they are.

24. .fr
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

96 - - - - - - - - 96 - - - - - - - - - - - - - - -
95% - - - - - - - - 95% - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

50 - - - - - - - - 50 - - - - - - - - - - - - - - -
50% - - - - - - - - 50% - - - - - - - - - - - - - - - 

  Very trustworthy

46 - - - - - - - - 46 - - - - - - - - - - - - - - -
46% - - - - - - - - 46% - - - - - - - - - - - - - - - 

  Somewhat trustworthy

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
5% - - - - - - - - 5% - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  Not very trustworthy

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
2% - - - - - - - - 2% - - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

101 - - - - - - - - 101 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 184Q726_25. Please rate the following domain name extensions by how trustworthy you feel they are.

25. .de
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

116 - - - - - - - - - 116 - - - - - - - - - - - - - -
93% - - - - - - - - - 93% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

85 - - - - - - - - - 85 - - - - - - - - - - - - - -
68% - - - - - - - - - 68% - - - - - - - - - - - - - - 

  Very trustworthy

31 - - - - - - - - - 31 - - - - - - - - - - - - - -
25% - - - - - - - - - 25% - - - - - - - - - - - - - - 

  Somewhat trustworthy

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
3% - - - - - - - - - 3% - - - - - - - - - - - - - - 

  Not very trustworthy

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 185Q726_26. Please rate the following domain name extensions by how trustworthy you feel they are.

26. .us
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

268 268 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

226 226 - - - - - - - - - - - - - - - - - - - - - - -
84% 84% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

85 85 - - - - - - - - - - - - - - - - - - - - - - -
32% 32% - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

141 141 - - - - - - - - - - - - - - - - - - - - - - -
53% 53% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

42 42 - - - - - - - - - - - - - - - - - - - - - - -
16% 16% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

34 34 - - - - - - - - - - - - - - - - - - - - - - -
13% 13% - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

8 8 - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

268 268 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 186Q726_27. Please rate the following domain name extensions by how trustworthy you feel they are.

27. .ca
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

103 -** 103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

93 - 93 - - - - - - - - - - - - - - - - - - - - - -
90% - 90% - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

72 - 72 - - - - - - - - - - - - - - - - - - - - - -
70% - 70% - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

21 - 21 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

10 - 10 - - - - - - - - - - - - - - - - - - - - - -
10% - 10% - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
3% - 3% - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

7 - 7 - - - - - - - - - - - - - - - - - - - - - -
7% - 7% - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

103 - 103 - - - - - - - - - - - - - - - - - - - - - -
100% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 187Q726_28. Please rate the following domain name extensions by how trustworthy you feel they are.

28. .mx
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

99 - - 99 - - - - - - - - - - - - - - - - - - - - -
97% - - 97% - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

57 - - 57 - - - - - - - - - - - - - - - - - - - - -
56% - - 56% - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

42 - - 42 - - - - - - - - - - - - - - - - - - - - -
41% - - 41% - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
3% - - 3% - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
3% - - 3% - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

102 - - 102 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 188Q730. To the best of your knowledge, why do some websites have different extensions?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1323 119 49 52 19 9 21 20 54 34 72 182 26 40 63 24 57 115 40 70 57 17 61 35 87
39% 44% 48% 51% 35% 18% 42% 38% 54% 34% 58% 33% 50% 39% 36% 24% 44% 35% 40% 34% 56% 16% 49% 35% 50%

FLPRTV FJLPRTV FJLOPRTVX V FPV FV EFJLNOPRSTVX FV BEFHJLNOPQRSTVX FV FLPRTV FPV FPV FLPV FPV FPV FV BEFHJLNOPRSTVX FJLOPRTVX FV FJLOPRTVX

IDENTIFICATION (NET)

784 87 23 26 6 4 10 6 28 11 26 131 16 27 47 18 23 70 30 49 22 9 41 18 56
23% 32% 22% 25% 11% 8% 20% 11% 28% 11% 21% 24% 31% 26% 27% 18% 18% 22% 30% 24% 22% 8% 33% 18% 32%

EFHJKLPQRTUVX FJV EFHJV V EFHJV FJV EFHJV EFHJV EFHJV EFHJV V V FJV EFHJPQV EFJV FJV EFHJKLPQRVX V EFHJKLPQRVX

  CLASSIFICATION
  (SUB-NET)

425 69 20 18 5 2 5 2 19 2 14 53 5 11 22 7 8 38 10 31 17 4 24 10 29
13% 26% 19% 18% 9% 4% 10% 4% 19% 2% 11% 10% 10% 11% 13% 7% 6% 12% 10% 15% 17% 4% 19% 10% 17%

EFGHJKLMNOPQRSTVXY FHJLPQRV FHJLPQV J J FHJLPQV JV J J J JV JV J FHJLPQV FHJLPQV FHJLPQRV J FHJLPQV

    To
    differentiate/Determine
    type of business/work/o
    rganization/fields

226 12 1 5 - 1 1 3 5 5 9 51 10 7 15 7 11 19 13 12 4 4 9 3 19
7% 4% 1% 5% - 2% 2% 6% 5% 5% 7% 9% 19% 7% 9% 7% 8% 6% 13% 6% 4% 4% 7% 3% 11%

CE BCEX BCDEFGHIJKLNOPQRTUVWX C CE C CE C BCDEFGRTUVX C CE BCERUVX

    To differentiate
    between other
    sites/domains

74 4 2 1 - - 1 - - 1 - 22 2 8 5 - - 9 1 4 1 - 5 4 4
2% 1% 2% 1% - - 2% - - 1% - 4% 4% 8% 3% - - 3% 1% 2% 1% - 4% 4% 2%

IKPQV KPQV BDEFHIJKPQRSTUVY IKPQV IKPQV
    To determine
    categories/groupings
    (Unspec)

56 3 - 3 - 1 2 1 - 3 4 7 - 2 3 3 3 4 5 2 - 1 5 1 3
2% 1% - 3% - 2% 4% 2% - 3% 3% 1% - 2% 2% 3% 2% 1% 5% 1% - 1% 4% 1% 2%

CIU BCILRTU CILU
    To determine
    classification/status

40 6 2 - 2 - 1 - 4 - 2 3 - 1 3 1 2 2 2 3 1 1 1 - 3
1% 2% 2% - 4% - 2% - 4% - 2% 1% - 1% 2% 1% 2% 1% 2% 1% 1% 1% 1% - 2%

L LR DJLRX
    Other classification
    mentions

623 37 37 34 15 5 15 11 42 23 55 54 11 10 24 4 37 35 13 27 43 8 23 18 42
19% 14% 36% 33% 28% 10% 30% 21% 42% 23% 44% 10% 21% 10% 14% 4% 28% 11% 13% 13% 43% 8% 18% 18% 24%

P BFJLNOPRSTVWXY BFLNOPRSTVWX BFLNOPRSTV BFLNOPRSTV LPRV BFHJLMNOPQRSTVWXY BLNPRTV BEFHJLMNOPQRSTVWXY LPRV P BFLNOPRSTV P P P BFHJLMNOPQRSTVWXY LPRV LPV BFLNOPRSTV

  LOCATION (SUB-NET)

336 17 19 17 5 4 9 8 25 14 43 14 9 3 17 4 16 21 4 14 21 5 14 8 25
10% 6% 18% 17% 9% 8% 18% 15% 25% 14% 34% 3% 17% 3% 10% 4% 12% 6% 4% 7% 21% 5% 11% 8% 14%

L BLNOPRSTVX BLNPRSTV L L BLNPRSTV BLNPRSV BEFJLNOPQRSTVWXY BLNPRSTV BCDEFGHJLMNOPQRSTUVWXY BLNPRSTV LN BLNPRSV L L BFLNOPRSTVWX LNPS L BLNPRSTV

    To indicate
    country/different
    countries

220 19 16 13 9 1 6 3 15 8 9 12 4 9 3 - 15 10 5 12 19 2 10 9 11
7% 7% 16% 13% 17% 2% 12% 6% 15% 8% 7% 2% 8% 9% 2% - 12% 3% 5% 6% 19% 2% 8% 9% 6%

LOPRV BFKLOPRSTVY FLOPRTV BFLOPRSTVY LOPRV P BFLOPRSTVY LOPRV LOP LOP LOPRV FLOPRV P LOP BFHJKLNOPRSTVWXY LOPRV LOPRV LOP
    To indicate
    location/area
    extensions

97 1 3 9 1 - 1 - 4 2 5 34 3 - 4 - 5 4 4 2 4 1 3 1 6
3% * 3% 9% 2% - 2% - 4% 2% 4% 6% 6% - 2% - 4% 1% 4% 1% 4% 1% 2% 1% 3%

B BFHJNOPRTVWX BNP BNP BNOPRTVX BNPRT BNP BNP BNP B
    To indicate
    region/different regions

4 - - - - - - - - - - - - - - - 2 - - - 1 - - - 1
* - - - - - - - - - - - - - - - 2% - - - 1% - - - 1%

BLR L
    Other location mentions

100 38 4 4 - - - 2 4 4 2 7 2 2 - 1 - 18 1 1 5 - 1 1 3
3% 14% 4% 4% - - - 4% 4% 4% 2% 1% 4% 2% - 1% - 6% 1% * 5% - 1% 1% 2%

CDEFGHIJKLMNOPQRSTUVWXY OQTV OQTV OQTV OQTV OQTV OQTV LOQTVWY LOQTV
  TYPES OF
  EXTENSIONS
  (SUB-NET)

56 32 3 2 - - - - 3 3 1 1 1 1 - - - 6 - 1 1 - - - 1
2% 12% 3% 2% - - - - 3% 3% 1% * 2% 1% - - - 2% - * 1% - - - 1%

CDEFGHIJKLMNOPQRSTUVWXY LO L LOQ LOQ L L
    Profit Vs. Non profit

51 16 1 3 - - - - 2 4 2 4 2 1 - 1 - 9 - 1 3 - 1 - 1
2% 6% 1% 3% - - - - 2% 4% 2% 1% 4% 1% - 1% - 3% - * 3% - 1% - 1%

CLNOPQSTVWXY LO LOQSTVXY LOQSTV LO LOQ
    Business/Commercial

16 9 2 - - - - - 1 - - - - 1 - - - 3 - - - - - - -
* 3% 2% - - - - - 1% - - - - 1% - - - 1% - - - - - - - 

KLOQRTWY LT L L L
    Network

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 188Q730. To the best of your knowledge, why do some websites have different extensions?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
15 9 - - - - - - - 1 - - - - - - - 4 - - - - - 1 -

* 3% - - - - - - - 1% - - - - - - - 1% - - - - - 1% - 
KLOQTWY L L L

    Education extension

15 9 - - - - - - 1 - - 2 - 1 - - - 1 - - - - - - 1
* 3% - - - - - - 1% - - * - 1% - - - * - - - - - - 1%

KLOQRTW

    Government extension

29 9 3 - - - - 2 2 - 1 2 1 - - - - 6 1 - 1 - - - 1
1% 3% 3% - - - - 4% 2% - 1% * 2% - - - - 2% 1% - 1% - - - 1%

LOQTW LOT LOQTVW T T L
    Other type of
    extensions mentions

47 3 1 1 1 - - 1 - 1 5 5 - 5 1 1 5 6 2 4 3 - 1 1 -
1% 1% 1% 1% 2% - - 2% - 1% 4% 1% - 5% 1% 1% 4% 2% 2% 2% 3% - 1% 1% - 

ILOVY BILOVY ILOVY Y
  MISCELLANEOUS
  IDENTIFICATION
  (SUB-NET)

19 1 1 - - - - - - - - 1 - 5 1 - - 4 - 2 2 - 1 1 -
1% * 1% - - - - - - - - * - 5% 1% - - 1% - 1% 2% - 1% 1% - 

BDIJKLOPQRSTVY L L
    Form of
    identity/identification
    (Unspec.)

14 1 - - 1 - - 1 - - 5 - - - - - 5 1 - - - - - - -
* * - - 2% - - 2% - - 4% - - - - - 4% * - - - - - - - 

L LT BCDIJLNOPRSTUVWXY BCDIJLNOPRSTUVWXY

    Due to
    language/different
    languages

15 1 - 1 - - - - - 1 - 4 - - - 1 - 2 2 2 1 - - - -
* * - 1% - - - - - 1% - 1% - - - 1% - 1% 2% 1% 1% - - - - 

    Other miscellaneous
    identification mentions

972 65 22 56 18 14 19 11 24 19 24 143 15 28 32 20 35 82 45 88 34 36 50 42 50
29% 24% 21% 55% 33% 28% 38% 21% 24% 19% 19% 26% 29% 27% 18% 20% 27% 25% 45% 43% 34% 34% 40% 42% 29%

BCEFHIJKLMNOPQRTUVWY JKO BCJKOP O BCHIJKLNOPQRY BCHIJKLNOPQRY JKOP CJKOP BCHIJKLNOPQRY BCHIJKLNOPQRY O
CONTENT (NET)

837 52 17 43 15 14 13 11 24 18 20 134 15 25 27 16 28 70 38 71 30 29 42 39 46
25% 19% 17% 42% 28% 28% 26% 21% 24% 18% 16% 24% 29% 25% 15% 16% 22% 22% 38% 34% 30% 27% 34% 39% 26%

BCHIJKLNOPQRVY O O KO O BCHIJKLNOPQR BCJKLOPQR BCJKOP KOP BCJKLOPQR BCHIJKLNOPQRY KOP
  Different purposes/conte
  nt/features of website

124 12 5 11 2 - 5 - - 2 5 8 - 4 2 4 8 15 6 14 4 4 7 5 1
4% 4% 5% 11% 4% - 10% - - 2% 4% 1% - 4% 1% 4% 6% 5% 6% 7% 4% 4% 6% 5% 1%

ILOY ILY BFHIJKLMORY FHIJLMOY IY IY IY ILOY ILOY ILOY ILOY IY ILOY ILY
  Based on the type of
  information they provide

54 4 1 6 1 - 1 - - 2 - 3 - - 2 2 - 4 4 11 - 5 4 - 4
2% 1% 1% 6% 2% - 2% - - 2% - 1% - - 1% 2% - 1% 4% 5% - 5% 3% - 2%

BIKLNOQRUX IKLNQUX BIKLNOQRUX IKLNQRUX KLQ L
  Based on the type of
  service they provide

20 1 1 - - - 1 1 - - - 3 - - 1 - - 1 2 2 1 1 3 1 1
1% * 1% - - - 2% 2% - - - 1% - - 1% - - * 2% 1% 1% 1% 2% 1% 1%

LR
  Other content mentions

314 45 8 6 5 5 9 4 9 13 5 37 9 10 7 7 18 28 11 22 5 21 13 10 7
9% 17% 8% 6% 9% 10% 18% 8% 9% 13% 4% 7% 17% 10% 4% 7% 14% 9% 11% 11% 5% 20% 10% 10% 4%

CDKLOPRUY DKLOPRUY KLOY DKLOPUY DKLOUY KOY KOY CDHIKLNOPRTUWY OY OY
MISCELLANEOUS (NET)

75 6 3 1 - - 1 1 - 8 2 10 3 4 - 1 - 9 5 6 1 7 4 3 -
2% 2% 3% 1% - - 2% 2% - 8% 2% 2% 6% 4% - 1% - 3% 5% 3% 1% 7% 3% 3% - 

OY OY BDEFIKLOPQRTUY IOQY IOQY OY IOQY OY BDILOPQUY OQY OQY
  To eliminate competitors
  registering same domain
  name

59 11 2 - 2 2 2 1 3 - 1 4 1 2 2 2 3 4 3 2 3 2 3 - 4
2% 4% 2% - 4% 4% 4% 2% 3% - 1% 1% 2% 2% 1% 2% 2% 1% 3% 1% 3% 2% 2% - 2%

DJLRTX L DJLX DJLX L L L
  Costs/Different costs

39 9 2 2 - - 3 1 1 - - 3 5 2 1 - 2 - - - 1 2 2 1 2
1% 3% 2% 2% - - 6% 2% 1% - - 1% 10% 2% 1% - 2% - - - 1% 2% 2% 1% 1%

KLRT RT RT JKLOPRSTY RT BCDEFIJKLNOPQRSTUVWXY RT R RT R
  To expand the
  registrable domain
  names

16 4 - - 1 - - - 1 1 - 2 1 - 2 - 2 - 1 1 - - - - -
* 1% - - 2% - - - 1% 1% - * 2% - 1% - 2% - 1% * - - - - - 

R R R R
  Rules/Regulations

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 188Q730. To the best of your knowledge, why do some websites have different extensions?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
11 1 - - - - - - - - - 1 - 1 - - - 6 - - - 1 - 1 -

* * - - - - - - - - - * - 1% - - - 2% - - - 1% - 1% - 
L

  Specific website names

126 16 2 3 3 3 3 2 5 4 2 17 1 1 3 4 11 10 2 13 - 9 5 6 1
4% 6% 2% 3% 6% 6% 6% 4% 5% 4% 2% 3% 2% 1% 2% 4% 8% 3% 2% 6% - 8% 4% 6% 1%

LNOUY UY UY UY UY UY UY CKLNORSUY KLNOUY CKLNORSUY UY UY
  Other mentions

243 77 20 2 3 2 1 2 9 2 10 11 4 3 4 10 7 13 5 16 8 10 10 6 8
7% 29% 19% 2% 6% 4% 2% 4% 9% 2% 8% 2% 8% 3% 2% 10% 5% 4% 5% 8% 8% 9% 8% 6% 5%

DEFGHIJKLMNOPQRSTUVWXY DEFGHIJKLNOQRSTUVWXY DJLOR DJLO L DJLNOR L DJLO LO DJLOR DJLO L
SITE/STORAGE SIZE
(NET)

209 70 20 2 3 2 1 1 8 2 6 4 3 3 3 9 7 12 4 11 8 9 9 6 6
6% 26% 19% 2% 6% 4% 2% 2% 8% 2% 5% 1% 6% 3% 2% 9% 5% 4% 4% 5% 8% 8% 7% 6% 3%

DEFGHIJKLMNOPQRSTUVWXY DEFGHIJKLMNOPQRSTUVWXY L L DLO L L L DJLOR L L L L LO DJLOR LO L L
  Ran out of space on the
  other
  domains/extensions

22 4 - - - - - 1 1 - 2 3 1 - 1 - - 1 - 5 - - 1 - 2
1% 1% - - - - - 2% 1% - 2% 1% 2% - 1% - - * - 2% - - 1% - 1%

LR
  Size of site

12 3 - - - - - - - - 2 4 - - - 1 - - 1 - - 1 - - -
* 1% - - - - - - - - 2% 1% - - - 1% - - 1% - - 1% - - - 

R
  Other site/storage size
  mentions

224 22 13 3 2 4 - 5 8 12 8 34 4 8 2 9 4 24 8 16 6 13 9 4 6
7% 8% 13% 3% 4% 8% - 9% 8% 12% 6% 6% 8% 8% 1% 9% 3% 7% 8% 8% 6% 12% 7% 4% 3%

GOY DGLOQXY GO GO GO DGLOQXY O O GO GO GO GO GO GO O DGLOQXY O
INCREASE
TRAFFIC/ATTRACT
CUSTOMERS (NET)

90 10 5 1 - 3 - - 3 6 3 12 1 2 1 - 1 12 4 8 1 10 1 2 4
3% 4% 5% 1% - 6% - - 3% 6% 2% 2% 2% 2% 1% - 1% 4% 4% 4% 1% 9% 1% 2% 2%

O OP OPQW LOPQW O OP OP BDEGHKLNOPQRTUWXY

  To attract
  customers/increase
  traffic

73 9 5 1 1 - - 3 2 5 3 12 1 1 1 5 2 3 2 2 4 1 6 2 2
2% 3% 5% 1% 2% - - 6% 2% 5% 2% 2% 2% 1% 1% 5% 2% 1% 2% 1% 4% 1% 5% 2% 1%

R ORT ORT ORT ORT OR ORT
  Attract a variety/different
  target audience(s)

25 - 2 1 - - - 1 - - 1 3 1 2 - 1 1 5 1 3 1 1 1 - -
1% - 2% 1% - - - 2% - - 1% 1% 2% 2% - 1% 1% 2% 1% 1% 1% 1% 1% - - 

B B B B B B
  Popularity of site

18 2 - - - 1 - 1 1 1 1 3 1 1 - - - 3 1 2 - - - - -
1% 1% - - - 2% - 2% 1% 1% 1% 1% 2% 1% - - - 1% 1% 1% - - - - - 

  To make it easy to
  remember

21 1 1 - 1 - - - 3 - - 4 1 2 - 3 - 1 1 1 - 1 1 - -
1% * 1% - 2% - - - 3% - - 1% 2% 2% - 3% - * 1% * - 1% 1% - - 

BLOQRY BLOQRY

  Other increase
  traffic/attract customers
  mentions

161 7 - 1 - 1 2 1 - 2 1 49 4 9 5 7 12 13 7 17 3 7 6 1 6
5% 3% - 1% - 2% 4% 2% - 2% 1% 9% 8% 9% 3% 7% 9% 4% 7% 8% 3% 7% 5% 1% 3%

CI BCDEIJKORUXY CDEIKX BCDEIJKOX CDIKX BCDEIJKORXY CI CDIKX BCDEIJKORX CDIKX CI
ACCESSIBILITY (NET)

58 1 - - - - - - - - - 41 - - 1 3 10 1 - 1 - - - - -
2% * - - - - - - - - - 7% - - 1% 3% 8% * - * - - - - - 

BCDEFGHIJKMNORSTUVWXY BRY BCDEFGHIJKMNORSTUVWXY

  Convenience

50 5 - - - - - - - - 1 6 1 4 2 2 1 6 3 9 1 3 4 - 2
1% 2% - - - - - - - - 1% 1% 2% 4% 1% 2% 1% 2% 3% 4% 1% 3% 3% - 1%

CDIJLX CDIJLX
  For easy/quick
  accessibility

41 1 - 1 - 1 2 1 - - - 2 3 5 2 1 1 4 3 5 1 3 1 - 4
1% * - 1% - 2% 4% 2% - - - * 6% 5% 1% 1% 1% 1% 3% 2% 1% 3% 1% - 2%

BCIJKLX BCIJKLOQRWX BCIJKLRX BL BL BL L
  To simplify search/easy
  to use

17 - - - - - - - - 2 - 1 - 1 - 1 - 3 1 3 1 1 1 1 1
1% - - - - - - - - 2% - * - 1% - 1% - 1% 1% 1% 1% 1% 1% 1% 1%

BL BL
  Other accessibility
  mentions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 188Q730. To the best of your knowledge, why do some websites have different extensions?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
109 1 1 2 - 1 1 - 2 4 1 25 3 2 4 9 5 14 4 9 2 5 5 4 5

3% * 1% 2% - 2% 2% - 2% 4% 1% 5% 6% 2% 2% 9% 4% 4% 4% 4% 2% 5% 4% 4% 3%
B B BK BCDEHIKNOUY B B B B B B B B

SITE
CHARACTERISTICS
(NET)

56 1 1 - - - - - 1 2 1 14 1 2 2 4 3 10 2 3 2 3 2 1 1
2% * 1% - - - - - 1% 2% 1% 3% 2% 2% 1% 4% 2% 3% 2% 1% 2% 3% 2% 1% 1%

B BDY B B
  To be different/unique

24 - - 1 - - - - 1 2 - - 2 - 1 3 - 2 2 3 - 2 3 1 1
1% - - 1% - - - - 1% 2% - - 4% - 1% 3% - 1% 2% 1% - 2% 2% 1% 1%

L L BL BCKLNQRU BLQ BL BL BL BL L
  Reliability/Trustworthines
  s of website

30 - - 1 - 1 1 - - - - 11 1 - 1 2 2 2 - 3 - - - 2 3
1% - - 1% - 2% 2% - - - - 2% 2% - 1% 2% 2% 1% - 1% - - - 2% 2%

B B B B B B B B B
  Other site characteristics
  mentions

92 2 1 7 2 - 1 7 - 1 3 30 1 5 6 1 1 2 1 3 3 5 1 4 5
3% 1% 1% 7% 4% - 2% 13% - 1% 2% 5% 2% 5% 3% 1% 1% 1% 1% 1% 3% 5% 1% 4% 3%

BCIJPQRSTW R BCFGIJKLMOPQRSTUWXY BIQRTW BIR BR BIR BIR R
TECHNOLOGY DRIVEN
(NET)

47 1 1 2 - - 1 6 - - 3 18 1 2 3 - 1 1 - 1 - 3 - 1 2
1% * 1% 2% - - 2% 11% - - 2% 3% 2% 2% 2% - 1% * - * - 3% - 1% 1%

BCDEFIJKLNOPQRSTUVWXY R BRTW BR
  Different servers

20 1 - 3 1 - - - - 1 - 7 - 2 1 - - 1 - 1 2 - - - -
1% * - 3% 2% - - - - 1% - 1% - 2% 1% - - * - * 2% - - - - 

BRY
  Different network/service
  providers

28 - - 2 1 - - 1 - - - 8 - 1 2 1 - - 1 1 1 2 1 3 3
1% - - 2% 2% - - 2% - - - 1% - 1% 1% 1% - - 1% * 1% 2% 1% 3% 2%

BR BR BR BR BR BQR BR
  Other technology driven
  mentions

91 4 1 1 1 1 - 1 - 5 3 11 1 9 4 3 1 11 1 10 1 5 7 2 8
3% 1% 1% 1% 2% 2% - 2% - 5% 2% 2% 2% 9% 2% 3% 1% 3% 1% 5% 1% 5% 6% 2% 5%

IQ BCDGIKLOQRSUX BILQ I BILQ I
SECURITY (NET)

78 2 1 1 1 1 - 1 - 3 2 9 1 8 4 2 1 10 1 9 1 4 6 2 8
2% 1% 1% 1% 2% 2% - 2% - 3% 2% 2% 2% 8% 2% 2% 1% 3% 1% 4% 1% 4% 5% 2% 5%

BCDGIKLOQRSU B BIL B BIL BIL
  Safety/Security reasons

15 3 - - - - - - - 2 2 2 - 1 - 1 - 1 - 1 - 1 1 - -
* 1% - - - - - - - 2% 2% * - 1% - 1% - * - * - 1% 1% - - 

  Other security mentions

75 13 2 1 3 2 - 1 5 - - 2 1 1 3 4 3 9 7 11 1 - 2 1 3
2% 5% 2% 1% 6% 4% - 2% 5% - - * 2% 1% 2% 4% 2% 3% 7% 5% 1% - 2% 1% 2%

JKLV JKLV JKLV JKLV JKLV L L DJKLNOUVWXY JKLV
DECISION MAKING
(NET)

66 12 2 1 2 2 - 1 5 - - 2 1 1 1 4 3 6 6 11 1 - 2 1 2
2% 4% 2% 1% 4% 4% - 2% 5% - - * 2% 1% 1% 4% 2% 2% 6% 5% 1% - 2% 1% 1%

JKLOV KLV JKLV JKLOV JKLOV L L JKLORVY JKLORVY

  Depends on/determined
  by the owner

9 1 - - 1 - - - - - - - - - 2 - - 3 1 - - - - - 1
* * - - 2% - - - - - - - - - 1% - - 1% 1% - - - - - 1%

L L L L
  Other decision making
  mentions

41 6 - - 1 1 2 - 2 2 - 9 - - 13 - - 3 - - - - - - 2
1% 2% - - 2% 2% 4% - 2% 2% - 2% - - 7% - - 1% - - - - - - 1%

T T CDKNPQSTUVWX T T BCDHKLMNPQRSTUVWXY

None

329 15 10 3 12 12 6 12 11 22 11 47 2 6 40 13 13 20 3 10 9 11 2 13 26
10% 6% 10% 3% 22% 24% 12% 23% 11% 22% 9% 9% 4% 6% 23% 13% 10% 6% 3% 5% 9% 10% 2% 13% 15%

DW BCDKLMNQRSTUVW BCDIKLMNQRSTUVW DSW BCDKLMNQRSTUVW DSTW BCDIKLMNQRSTUVW W W BCDIKLMNPQRSTUVW BDRSTW DSW W W DSW BDRSTW BDLMNRSTW

Don’t know

207 4 10 - 3 5 2 3 7 8 16 51 2 3 9 5 10 45 5 2 1 5 - 4 7
6% 1% 10% - 6% 10% 4% 6% 7% 8% 13% 9% 4% 3% 5% 5% 8% 14% 5% 1% 1% 5% - 4% 4%

BDNTUW DTW BDTUW DW DTW BDTUW BDTUW BDNOPSTUVWXY BDNTUWY DW BDTW DTW BDTUW BDLMNOPSTUVWXY DTW DTW DW DW
Declined to answer

4655 486 164 158 74 57 70 69 160 137 179 668 87 136 203 114 177 417 150 301 150 139 185 133 241
139% 181% 159% 155% 137% 114% 140% 130% 160% 136% 143% 121% 167% 133% 115% 113% 136% 128% 149% 145% 149% 131% 148% 133% 138%

Sigma
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 188Q730. To the best of your knowledge, why do some websites have different extensions?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 189Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
Base: Personally Visited Any Of The TLD When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3286 267 99* 102 54* 50* 50* 53* 96* 98* 122 538 50* 97* 170 98* 125 316 101 198 99* 106 124 98* 175Unweighted Base

71 - - - - - - - - - - - - 71 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

.ph

77 - - - - - - - - 77 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

.fr

111 - - - - - - - - - 111 - - - - - - - - - - - - - -
99% - - - - - - - - - 99% - - - - - - - - - - - - - - 

.de

92 - - 92 - - - - - - - - - - - - - - - - - - - - -
99% - - 99% - - - - - - - - - - - - - - - - - - - - - 

.mx

161 - - - - - - - - - - - - - - - - - - 161 - - - - -
99% - - - - - - - - - - - - - - - - - - 99% - - - - - 

.ng

78 - - - - - - - 78 - - - - - - - - - - - - - - - -
99% - - - - - - - 99% - - - - - - - - - - - - - - - - 

.uk

74 - - - - - - - - - - - - - - - - - 74 - - - - - -
99% - - - - - - - - - - - - - - - - - 99% - - - - - - 

.id

220 - - - - - - - - - - - - - - - - 220 - - - - - - -
98% - - - - - - - - - - - - - - - - 98% - - - - - - - 

.in

107 - - - - - - - - - - - - - - - 107 - - - - - - - -
98% - - - - - - - - - - - - - - - 98% - - - - - - - - 

.ru

102 - - - - - - - - - - - - - - - - - - - - - 102 - -
98% - - - - - - - - - - - - - - - - - - - - - 98% - - 

.co

91 - - - - - - - - - - - - - - - - - - - 91 - - - -
98% - - - - - - - - - - - - - - - - - - - 98% - - - - 

.za

44 - - - - - - 44 - - - - - - - - - - - - - - - - -
98% - - - - - - 98% - - - - - - - - - - - - - - - - - 

.pl

2815 254 85 89 46 43 43 39 86 79 104 449 40 77 123 87 115 261 90 178 97 94 109 88 139
98% 99% 92% 99% 96% 98% 96% 100% 97% 98% 98% 96% 100% 99% 94% 99% 99% 99% 99% 99% 100% 100% 100% 98% 97%

CGLOY C C CO CGLOY C CO CEGLO CEGLO CEGLO
.com

35 - - - - 35 - - - - - - - - - - - - - - - - - - -
97% - - - - 97% - - - - - - - - - - - - - - - - - - - 

.tr

77 - - - - - - - - - - - - - - - - - - - - - - 77 -
96% - - - - - - - - - - - - - - - - - - - - - - 96% - 

.ar

380 - - - - - - - - - - 380 - - - - - - - - - - - - -
96% - - - - - - - - - - 96% - - - - - - - - - - - - - 

.cn

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 189Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
Base: Personally Visited Any Of The TLD When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3286 267 99* 102 54* 50* 50* 53* 96* 98* 122 538 50* 97* 170 98* 125 316 101 198 99* 106 124 98* 175Unweighted Base
142 - - - - - - - - - - - - - 142 - - - - - - - - - -

96% - - - - - - - - - - - - - 96% - - - - - - - - - - 
.jp

131 - - - - - - - - - - - - - - - - - - - - - - - 131
96% - - - - - - - - - - - - - - - - - - - - - - - 96%

.br

42 - - - - - 42 - - - - - - - - - - - - - - - - - -
95% - - - - - 95% - - - - - - - - - - - - - - - - - - 

.es

72 - - - - - - - - - - - - - - 72 - - - - - - - - -
95% - - - - - - - - - - - - - - 95% - - - - - - - - - 

.kr

36 - - - - - - - - - - - 36 - - - - - - - - - - - -
95% - - - - - - - - - - - 95% - - - - - - - - - - - - 

.vn

50 - - - 50 - - - - - - - - - - - - - - - - - - - -
94% - - - 94% - - - - - - - - - - - - - - - - - - - - 

.it

2115 238 74 84 45 30 33 28 79 66 82 229 24 49 60 62 90 184 74 162 80 67 93 75 107
94% 99% 90% 97% 94% 100% 89% 88% 96% 96% 90% 93% 89% 94% 83% 90% 92% 97% 100% 99% 96% 89% 96% 91% 92%

CEGHKLNOPQVXY O O O O O CGHKOPV CEGHKLNOPQVXY CEGHKLOPQVXY O O
.org

2211 233 62 78 41 31 30 28 71 68 90 338 31 50 82 70 90 182 79 144 70 80 95 61 107
94% 96% 86% 93% 93% 91% 86% 93% 93% 96% 95% 95% 89% 93% 86% 92% 92% 95% 99% 96% 92% 98% 93% 88% 96%

CGMOX CO O CGO CGOX CFGMOPQUX CGOX CGMOX CGOX
.net

81 - 81 - - - - - - - - - - - - - - - - - - - - - -
91% - 91% - - - - - - - - - - - - - - - - - - - - - - 

.ca

139 139 - - - - - - - - - - - - - - - - - - - - - - -
89% 89% - - - - - - - - - - - - - - - - - - - - - - - 

.us

64 - - - - - - - - - - - - - - - - - - - - 64 - - -
88% - - - - - - - - - - - - - - - - - - - - 88% - - - 

.eg

1195 117 28 37 32 20 20 24 43 35 67 147 23 21 42 20 69 107 47 90 34 40 47 36 49
88% 90% 85% 84% 89% 95% 83% 92% 93% 95% 96% 85% 85% 84% 68% 77% 85% 93% 96% 97% 92% 75% 81% 86% 86%

OV O OV OV DLOQVW O O LOVW OVW CDLOQVWXY OV O O
.info

131 9 3 2 2 3 - - 5 9 3 51 1 1 5 3 1 12 2 - 2 - 7 4 6
86% 100% 75% 100% 100% 75% - - 83% 82% 75% 96% 50% 50% 71% 100% 50% 86% 100% - 100% - 70% 100% 75%

.coop

194 7 6 2 6 5 1 3 5 7 6 54 4 3 6 5 30 20 1 5 2 2 2 4 8
84% 88% 67% 67% 100% 83% 50% 100% 83% 88% 67% 92% 67% 75% 86% 83% 77% 95% 100% 71% 100% 50% 67% 80% 100%

Q
.pro

191 3 6 5 4 5 3 1 4 5 7 69 1 4 5 3 10 22 2 9 3 3 7 2 8
82% 60% 75% 83% 100% 83% 100% 33% 80% 83% 78% 93% 50% 67% 63% 60% 77% 85% 67% 69% 100% 75% 64% 100% 89%

.tel

208 9 - 4 6 4 - - 3 5 4 59 3 10 10 7 5 30 23 12 2 - 4 4 4
81% 82% - 80% 100% 80% - - 75% 71% 80% 89% 75% 77% 67% 100% 71% 83% 96% 86% 100% - 50% 100% 67%

.asia

404 47 7 9 8 7 5 3 10 9 9 54 8 5 6 3 17 41 20 51 41 12 10 11 11
81% 84% 64% 90% 67% 78% 100% 75% 77% 82% 82% 89% 67% 50% 55% 60% 71% 77% 87% 85% 85% 75% 71% 100% 100%

.mobi

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 189Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
Base: Personally Visited Any Of The TLD When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3286 267 99* 102 54* 50* 50* 53* 96* 98* 122 538 50* 97* 170 98* 125 316 101 198 99* 106 124 98* 175Unweighted Base
749 82 21 18 22 18 8 12 25 22 31 68 9 18 29 31 46 67 39 77 34 17 22 13 20

79% 71% 72% 72% 81% 82% 80% 86% 68% 88% 72% 80% 60% 75% 69% 86% 79% 92% 93% 93% 81% 74% 69% 68% 77%
BIKLOQW BIKOW BIKLOQW

.biz

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 190Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: Personally Visited Any Of The TLD When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3286 267 99* 102 54* 50* 50* 53* 96* 98* 122 538 50* 97* 170 98* 125 316 101 198 99* 106 124 98* 175Unweighted Base

188 28 8 7 5 4 2 1 11 3 11 17 5 6 13 5 12 6 3 6 8 5 10 6 6
20% 24% 28% 28% 19% 18% 20% 7% 30% 12% 26% 20% 33% 25% 31% 14% 21% 8% 7% 7% 19% 22% 31% 32% 23%

RST RST RST RT RST RT RST
.biz

47 2 3 1 - 1 - 1 1 2 1 6 1 3 5 - 2 6 1 2 - 3 4 - 2
18% 18% 100% 20% - 20% - 100% 25% 29% 20% 9% 25% 23% 33% - 29% 17% 4% 14% - 100% 50% - 33%

.asia

91 8 4 1 4 2 - - 3 2 2 6 2 5 5 2 7 12 2 9 7 4 4 - -
18% 14% 36% 10% 33% 22% - - 23% 18% 18% 10% 17% 50% 45% 40% 29% 23% 9% 15% 15% 25% 29% - - 

.mobi

42 2 2 1 - 1 - 1 1 1 2 5 1 2 3 2 3 4 1 4 - 1 4 - 1
18% 40% 25% 17% - 17% - 33% 20% 17% 22% 7% 50% 33% 38% 40% 23% 15% 33% 31% - 25% 36% - 11%

.tel

34 - 3 1 - 1 - - 1 1 2 5 1 1 1 1 9 1 - 2 - 2 1 1 -
15% - 33% 33% - 17% - - 17% 13% 22% 8% 17% 25% 14% 17% 23% 5% - 29% - 50% 33% 20% - 

L
.pro

22 - 1 - - 1 - 1 1 2 1 2 1 1 2 - 1 2 - 1 - - 3 - 2
14% - 25% - - 25% - 100% 17% 18% 25% 4% 50% 50% 29% - 50% 14% - 100% - - 30% - 25%

.coop

159 10 5 7 4 1 1 1 3 2 3 25 4 4 20 6 12 7 2 3 3 12 11 5 8
12% 8% 15% 16% 11% 5% 4% 4% 7% 5% 4% 15% 15% 16% 32% 23% 15% 6% 4% 3% 8% 23% 19% 12% 14%

T KT KRT BEIJKLQRSTUXY KRT BIJKRST BKRST T
.info

8 - - - - - - - - - - - - - - - - - - - - 8 - - -
11% - - - - - - - - - - - - - - - - - - - - 11% - - - 

.eg

17 17 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

.us

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
7% - 7% - - - - - - - - - - - - - - - - - - - - - - 

.ca

138 9 7 6 3 3 2 1 5 3 4 18 4 4 13 6 8 9 1 6 6 1 7 8 4
6% 4% 10% 7% 7% 9% 6% 3% 7% 4% 4% 5% 11% 7% 14% 8% 8% 5% 1% 4% 8% 1% 7% 12% 4%

BSV SV BSV BJKLRSTVY SV SV SV BLRSTVY
.net

4 - - - - - - - - - - - - - - 4 - - - - - - - - -
5% - - - - - - - - - - - - - - 5% - - - - - - - - - 

.kr

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

.vn

115 3 4 3 3 - 2 3 3 3 8 14 3 3 12 6 8 6 - 2 3 7 4 6 9
5% 1% 5% 3% 6% - 5% 9% 4% 4% 9% 6% 11% 6% 17% 9% 8% 3% - 1% 4% 9% 4% 7% 8%

BST S BST BRST BST BS BCDFIJLRSTUW BST BST BRST BST BST
.org

6 - - - - - - - - - - - - - - - - - - - - - - - 6
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

.br

6 - - - - - - - - - - - - - 6 - - - - - - - - - -
4% - - - - - - - - - - - - - 4% - - - - - - - - - - 

.jp

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 190Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: Personally Visited Any Of The TLD When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3286 267 99* 102 54* 50* 50* 53* 96* 98* 122 538 50* 97* 170 98* 125 316 101 198 99* 106 124 98* 175Unweighted Base
2 - - - 2 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

.it

3 - - - - - - - - - - - - - - - - - - - - - - 3 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

.ar

13 - - - - - - - - - - 13 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

.cn

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
3% - - - - 3% - - - - - - - - - - - - - - - - - - - 

.tr

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

.es

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

.pl

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
2% - - - - - - - - - - - - - - - - - - - 2% - - - - 

.za

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
2% - - - - - - - - - - - - - - - - - - - - - 2% - - 

.co

54 1 4 1 2 1 1 - 3 2 2 14 - 1 8 1 1 2 1 2 - - - 2 5
2% * 4% 1% 4% 2% 2% - 3% 2% 2% 3% - 1% 6% 1% 1% 1% 1% 1% - - - 2% 3%

BRUVW BUVW B BR BQRTUVW BR
.com

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

.ru

4 - - - - - - - - - - - - - - - - 4 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

.in

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

.id

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

.uk

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

.ng

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

.mx

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

.de

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.ph

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 190Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: Personally Visited Any Of The TLD When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3286 267 99* 102 54* 50* 50* 53* 96* 98* 122 538 50* 97* 170 98* 125 316 101 198 99* 106 124 98* 175Unweighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.fr

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 191Q736_1. What has your experience been like with websites that have the following domain name extensions?

1. .biz
Base: Personally Visited .biz When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

947 115 29** 25** 27** 22** 10** 14** 37* 25** 43* 85* 15** 24** 42* 36* 58* 73* 42* 83* 42* 23** 32* 19** 26**Unweighted Base

749 82 21 18 22 18 8 12 25 22 31 68 9 18 29 31 46 67 39 77 34 17 22 13 20
79% 71% 72% 72% 81% 82% 80% 86% 68% 88% 72% 80% 60% 75% 69% 86% 79% 92% 93% 93% 81% 74% 69% 68% 77%

BIKLOQW BIKOW BIKLOQW

TOP 2 BOX (NET)

239 27 6 4 8 5 1 2 9 5 7 22 3 3 3 6 12 28 19 33 12 3 7 6 8
25% 23% 21% 16% 30% 23% 10% 14% 24% 20% 16% 26% 20% 13% 7% 17% 21% 38% 45% 40% 29% 13% 22% 32% 31%

O O O BKOPQ BKLOPQW BKOPQ O
  Very positive

510 55 15 14 14 13 7 10 16 17 24 46 6 15 26 25 34 39 20 44 22 14 15 7 12
54% 48% 52% 56% 52% 59% 70% 71% 43% 68% 56% 54% 40% 63% 62% 69% 59% 53% 48% 53% 52% 61% 47% 37% 46%

BI
  Somewhat positive

188 28 8 7 5 4 2 1 11 3 11 17 5 6 13 5 12 6 3 6 8 5 10 6 6
20% 24% 28% 28% 19% 18% 20% 7% 30% 12% 26% 20% 33% 25% 31% 14% 21% 8% 7% 7% 19% 22% 31% 32% 23%

RST RST RST RT RST RT RST
BOTTOM 2 BOX (NET)

168 28 5 7 4 2 2 1 10 3 10 16 5 6 11 4 11 6 3 5 7 4 7 6 5
18% 24% 17% 28% 15% 9% 20% 7% 27% 12% 23% 19% 33% 25% 26% 11% 19% 8% 7% 6% 17% 17% 22% 32% 19%

RST RST RST T RST T T
  Somewhat negative

20 - 3 - 1 2 - - 1 - 1 1 - - 2 1 1 - - 1 1 1 3 - 1
2% - 10% - 4% 9% - - 3% - 2% 1% - - 5% 3% 2% - - 1% 2% 4% 9% - 4%

B BLRST
  Very negative

10 5 - - - - - 1 1 - 1 - 1 - - - - - - - - 1 - - -
1% 4% - - - - - 7% 3% - 2% - 7% - - - - - - - - 4% - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

947 115 29 25 27 22 10 14 37 25 43 85 15 24 42 36 58 73 42 83 42 23 32 19 26
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 192Q736_2. What has your experience been like with websites that have the following domain name extensions?

2. .com
Base: Personally Visited .com When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2879 256 92* 90* 48* 44* 45* 39* 89* 81* 106 468 40* 78* 131 88* 116 263 91* 180 97* 94* 109 90* 144Unweighted Base

2815 254 85 89 46 43 43 39 86 79 104 449 40 77 123 87 115 261 90 178 97 94 109 88 139
98% 99% 92% 99% 96% 98% 96% 100% 97% 98% 98% 96% 100% 99% 94% 99% 99% 99% 99% 99% 100% 100% 100% 98% 97%

CGLOY C C CO CGLOY C CO CEGLO CEGLO CEGLO
TOP 2 BOX (NET)

1902 194 63 66 28 32 13 21 55 35 46 271 26 56 29 41 78 216 63 151 79 75 93 57 114
66% 76% 68% 73% 58% 73% 29% 54% 62% 43% 43% 58% 65% 72% 22% 47% 67% 82% 69% 84% 81% 80% 85% 63% 79%

EGHIJKLOPX GJKOP GHJKLOP GO GJKOP GO GJKOP O O GJKO GJKO GJKLOP O GJKOP CEGHIJKLMNOPQSX GJKLOP BCDEGHIJKLMNOPQSX CEGHIJKLMOPQX EGHIJKLOPQX BCDEGHIJKLMNOPQSX GJKOP EGHIJKLOPQX

  Very positive

913 60 22 23 18 11 30 18 31 44 58 178 14 21 94 46 37 45 27 27 18 19 16 31 25
32% 23% 24% 26% 38% 25% 67% 46% 35% 54% 55% 38% 35% 27% 72% 52% 32% 17% 30% 15% 19% 20% 15% 34% 17%

T T BRTUVWY BCDEFILMNQRSTUVWXY BCDFNRTUVWY BRTUVWY BCDFILMNQRSTUVWXY BCDFILMNQRSTUVWXY BCDRTUVWY RTUWY TW BCDEFHIJKLMNPQRSTUVWXY BCDFILNQRSTUVWXY RTUWY RTWY BRTUVWY
  Somewhat positive

54 1 4 1 2 1 1 - 3 2 2 14 - 1 8 1 1 2 1 2 - - - 2 5
2% * 4% 1% 4% 2% 2% - 3% 2% 2% 3% - 1% 6% 1% 1% 1% 1% 1% - - - 2% 3%

BRUVW BUVW B BR BQRTUVW BR
BOTTOM 2 BOX (NET)

44 1 2 1 2 - 1 - 2 2 2 13 - 1 5 1 - 2 - 2 - - - 2 5
2% * 2% 1% 4% - 2% - 2% 2% 2% 3% - 1% 4% 1% - 1% - 1% - - - 2% 3%

BQUVW B BQRW BQR
  Somewhat negative

10 - 2 - - 1 - - 1 - - 1 - - 3 - 1 - 1 - - - - - -
* - 2% - - 2% - - 1% - - * - - 2% - 1% - 1% - - - - - - 

BLRT BLRT BLRT
  Very negative

9 1 2 - - - 1 - - - - 5 - - - - - - - - - - - - -
* * 2% - - - 2% - - - - 1% - - - - - - - - - - - - - 

RT RT
Not Sure

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

L
Decline to Answer

2879 256 92 90 48 44 45 39 89 81 106 468 40 78 131 88 116 263 91 180 97 94 109 90 144
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 193Q736_3. What has your experience been like with websites that have the following domain name extensions?

3. .info
Base: Personally Visited .info When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1364 130 33* 44* 36* 21** 24** 26** 46* 37* 70* 172 27** 25** 62* 26** 81* 115 49* 93* 37* 53* 58* 42* 57*Unweighted Base

1195 117 28 37 32 20 20 24 43 35 67 147 23 21 42 20 69 107 47 90 34 40 47 36 49
88% 90% 85% 84% 89% 95% 83% 92% 93% 95% 96% 85% 85% 84% 68% 77% 85% 93% 96% 97% 92% 75% 81% 86% 86%

OV O OV OV DLOQVW O O LOVW OVW CDLOQVWXY OV O O
TOP 2 BOX (NET)

445 45 10 11 8 11 3 6 17 12 19 57 7 8 7 4 23 54 24 38 15 13 22 13 18
33% 35% 30% 25% 22% 52% 13% 23% 37% 32% 27% 33% 26% 32% 11% 15% 28% 47% 49% 41% 41% 25% 38% 31% 32%

O O O O O O O DEKLOQV DEKLOQV OV O O O O
  Very positive

750 72 18 26 24 9 17 18 26 23 48 90 16 13 35 16 46 53 23 52 19 27 25 23 31
55% 55% 55% 59% 67% 43% 71% 69% 57% 62% 69% 52% 59% 52% 56% 62% 57% 46% 47% 56% 51% 51% 43% 55% 54%

RW LRSW
  Somewhat positive

159 10 5 7 4 1 1 1 3 2 3 25 4 4 20 6 12 7 2 3 3 12 11 5 8
12% 8% 15% 16% 11% 5% 4% 4% 7% 5% 4% 15% 15% 16% 32% 23% 15% 6% 4% 3% 8% 23% 19% 12% 14%

T KT KRT BEIJKLQRSTUXY KRT BIJKRST BKRST T
BOTTOM 2 BOX (NET)

140 8 1 7 4 1 1 1 2 2 3 22 4 3 17 6 11 7 2 3 3 11 10 5 6
10% 6% 3% 16% 11% 5% 4% 4% 4% 5% 4% 13% 15% 12% 27% 23% 14% 6% 4% 3% 8% 21% 17% 12% 11%

BKT T BCIJKLQRSTUY T BCIJKRST BCIKRST
  Somewhat negative

19 2 4 - - - - - 1 - - 3 - 1 3 - 1 - - - - 1 1 - 2
1% 2% 12% - - - - - 2% - - 2% - 4% 5% - 1% - - - - 2% 2% - 4%

BDEJKLQRSTUWX RT R
  Very negative

10 3 - - - - 3 1 - - - - - - - - - 1 - - - 1 - 1 -
1% 2% - - - - 13% 4% - - - - - - - - - 1% - - - 2% - 2% - 

L L
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

1364 130 33 44 36 21 24 26 46 37 70 172 27 25 62 26 81 115 49 93 37 53 58 42 57
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 194Q736_4. What has your experience been like with websites that have the following domain name extensions?

4. .mobi
Base: Personally Visited .mobi When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

501 56* 11** 10** 12** 9** 5** 4** 13** 11** 11** 61* 12** 10** 11** 5** 24** 53* 23** 60* 48* 16** 14** 11** 11**Unweighted Base

404 47 7 9 8 7 5 3 10 9 9 54 8 5 6 3 17 41 20 51 41 12 10 11 11
81% 84% 64% 90% 67% 78% 100% 75% 77% 82% 82% 89% 67% 50% 55% 60% 71% 77% 87% 85% 85% 75% 71% 100% 100%

TOP 2 BOX (NET)

147 18 3 2 2 3 1 - 1 1 4 20 1 1 1 1 8 16 10 18 19 3 5 4 5
29% 32% 27% 20% 17% 33% 20% - 8% 9% 36% 33% 8% 10% 9% 20% 33% 30% 43% 30% 40% 19% 36% 36% 45%

  Very positive

257 29 4 7 6 4 4 3 9 8 5 34 7 4 5 2 9 25 10 33 22 9 5 7 6
51% 52% 36% 70% 50% 44% 80% 75% 69% 73% 45% 56% 58% 40% 45% 40% 38% 47% 43% 55% 46% 56% 36% 64% 55%

  Somewhat positive

91 8 4 1 4 2 - - 3 2 2 6 2 5 5 2 7 12 2 9 7 4 4 - -
18% 14% 36% 10% 33% 22% - - 23% 18% 18% 10% 17% 50% 45% 40% 29% 23% 9% 15% 15% 25% 29% - - 

BOTTOM 2 BOX (NET)

76 7 2 1 4 2 - - 2 1 2 6 2 4 3 2 7 10 2 8 6 2 3 - -
15% 13% 18% 10% 33% 22% - - 15% 9% 18% 10% 17% 40% 27% 40% 29% 19% 9% 13% 13% 13% 21% - - 

  Somewhat negative

15 1 2 - - - - - 1 1 - - - 1 2 - - 2 - 1 1 2 1 - -
3% 2% 18% - - - - - 8% 9% - - - 10% 18% - - 4% - 2% 2% 13% 7% - - 

  Very negative

6 1 - - - - - 1 - - - 1 2 - - - - - 1 - - - - - -
1% 2% - - - - - 25% - - - 2% 17% - - - - - 4% - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

501 56 11 10 12 9 5 4 13 11 11 61 12 10 11 5 24 53 23 60 48 16 14 11 11
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 195Q736_5. What has your experience been like with websites that have the following domain name extensions?

5. .net
Base: Personally Visited .net When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2359 242 72* 84* 44* 34* 35* 30* 76* 71* 95* 357 35* 54* 95* 76* 98* 191 80* 150 76* 82* 102 69* 111Unweighted Base

2211 233 62 78 41 31 30 28 71 68 90 338 31 50 82 70 90 182 79 144 70 80 95 61 107
94% 96% 86% 93% 93% 91% 86% 93% 93% 96% 95% 95% 89% 93% 86% 92% 92% 95% 99% 96% 92% 98% 93% 88% 96%

CGMOX CO O CGO CGOX CFGMOPQUX CGOX CGMOX CGOX
TOP 2 BOX (NET)

1085 134 27 33 15 20 7 8 29 21 25 179 10 19 21 29 41 112 47 81 36 50 55 26 60
46% 55% 38% 39% 34% 59% 20% 27% 38% 30% 26% 50% 29% 35% 22% 38% 42% 59% 59% 54% 47% 61% 54% 38% 54%

CDEGHIJKMNOPQX O GO CEGHIJKMNOPX O EGHJKMNO O GKO CDEGHIJKMNOPQX CDEGHIJKMNOPQX CDEGHIJKMNOPX GJKO CDEGHIJKMNOPQX CDEGHIJKMNOPX O CDEGHIJKMNOPX

  Very positive

1126 99 35 45 26 11 23 20 42 47 65 159 21 31 61 41 49 70 32 63 34 30 40 35 47
48% 41% 49% 54% 59% 32% 66% 67% 55% 66% 68% 45% 60% 57% 64% 54% 50% 37% 40% 42% 45% 37% 39% 51% 42%

BFRV BFRSTVW BFLRSTUVWY BFLRSTUVWY BFRVW BCFLQRSTUVWY BCDFLQRSTUVWXY BFRVW BFRVW BCFLQRSTUVWY BFRV R R
  Somewhat positive

138 9 7 6 3 3 2 1 5 3 4 18 4 4 13 6 8 9 1 6 6 1 7 8 4
6% 4% 10% 7% 7% 9% 6% 3% 7% 4% 4% 5% 11% 7% 14% 8% 8% 5% 1% 4% 8% 1% 7% 12% 4%

BSV SV BSV BJKLRSTVY SV SV SV BLRSTVY
BOTTOM 2 BOX (NET)

126 8 5 5 3 3 2 1 4 3 4 18 4 3 12 6 8 8 1 6 5 1 5 7 4
5% 3% 7% 6% 7% 9% 6% 3% 5% 4% 4% 5% 11% 6% 13% 8% 8% 4% 1% 4% 7% 1% 5% 10% 4%

SV BSV BKLRSTVY SV SV BSV
  Somewhat negative

12 1 2 1 - - - - 1 - - - - 1 1 - - 1 - - 1 - 2 1 -
1% * 3% 1% - - - - 1% - - - - 2% 1% - - 1% - - 1% - 2% 1% - 

LT L L L L L L
  Very negative

9 - 2 - - - 3 1 - - 1 1 - - - - - - - - - 1 - - -
* - 3% - - - 9% 3% - - 1% * - - - - - - - - - 1% - - - 

BLRT BDIJKLNOPQRSTUVWXY BLRT
Not Sure

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

L
Decline to Answer

2359 242 72 84 44 34 35 30 76 71 95 357 35 54 95 76 98 191 80 150 76 82 102 69 111
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 196Q736_6. What has your experience been like with websites that have the following domain name extensions?

6. .org
Base: Personally Visited .org When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2244 241 82* 87* 48* 30* 37* 32* 82* 69* 91* 246 27** 52* 72* 69* 98* 190 74* 164 83* 75* 97* 82* 116Unweighted Base

2115 238 74 84 45 30 33 28 79 66 82 229 24 49 60 62 90 184 74 162 80 67 93 75 107
94% 99% 90% 97% 94% 100% 89% 88% 96% 96% 90% 93% 89% 94% 83% 90% 92% 97% 100% 99% 96% 89% 96% 91% 92%

CEGHKLNOPQVXY O O O O O CGHKOPV CEGHKLNOPQVXY CEGHKLOPQVXY O O
TOP 2 BOX (NET)

1181 169 46 48 19 16 4 11 43 29 24 115 13 26 14 26 38 115 45 122 46 33 69 36 74
53% 70% 56% 55% 40% 53% 11% 34% 52% 42% 26% 47% 48% 50% 19% 38% 39% 61% 61% 74% 55% 44% 71% 44% 64%

CDEGHIJKLNOPQRUVX GHKOPQ GHKOPQ GO GKO G GKO GKO GKO GKO GO GO EGHJKLOPQVX EGHJKLOPQVX CDEFGHIJKLNOPQRSUVX GHKOPQ GKO CDEGHIJKLNOPQUVX GKO EGHJKLOPQVX

  Very positive

934 69 28 36 26 14 29 17 36 37 58 114 11 23 46 36 52 69 29 40 34 34 24 39 33
42% 29% 34% 41% 54% 47% 78% 53% 44% 54% 64% 46% 41% 44% 64% 52% 53% 36% 39% 24% 41% 45% 25% 48% 28%

BTW BCRTWY BTW BCDEFHIJLNPQRSTUVWXY BTWY BTWY BCRTWY BCDILNRSTUVWXY BRTWY BTWY BCDILNRSTUVWXY BCRTWY BCRTWY TW TW BTW BTWY BTWY
  Somewhat positive

115 3 4 3 3 - 2 3 3 3 8 14 3 3 12 6 8 6 - 2 3 7 4 6 9
5% 1% 5% 3% 6% - 5% 9% 4% 4% 9% 6% 11% 6% 17% 9% 8% 3% - 1% 4% 9% 4% 7% 8%

BST S BST BRST BST BS BCDFIJLRSTUW BST BST BRST BST BST
BOTTOM 2 BOX (NET)

97 3 2 2 3 - 2 3 1 3 6 14 3 3 10 5 7 6 - 2 1 7 1 5 8
4% 1% 2% 2% 6% - 5% 9% 1% 4% 7% 6% 11% 6% 14% 7% 7% 3% - 1% 1% 9% 1% 6% 7%

BST S BISTUW BSTW BST BS BCDFILRSTUW BSTW BSTW BIRSTUW BST BSTW
  Somewhat negative

18 - 2 1 - - - - 2 - 2 - - - 2 1 1 - - - 2 - 3 1 1
1% - 2% 1% - - - - 2% - 2% - - - 3% 1% 1% - - - 2% - 3% 1% 1%

BLRT BLRT BLR BLRT BLRT BLRT
  Very negative

13 - 3 - - - 2 1 - - 1 3 - - - 1 - - - - - 1 - 1 -
1% - 4% - - - 5% 3% - - 1% 1% - - - 1% - - - - - 1% - 1% - 

BRTY BDIQRSTUWY BRT
Not Sure

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

2244 241 82 87 48 30 37 32 82 69 91 246 27 52 72 69 98 190 74 164 83 75 97 82 116
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 197Q736_7. What has your experience been like with websites that have the following domain name extensions?

7. .tel
Base: Personally Visited .tel When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

234 5** 8** 6** 4** 6** 3** 3** 5** 6** 9** 74* 2** 6** 8** 5** 13** 26** 3** 13** 3** 4** 11** 2** 9**Unweighted Base

191 3 6 5 4 5 3 1 4 5 7 69 1 4 5 3 10 22 2 9 3 3 7 2 8
82% 60% 75% 83% 100% 83% 100% 33% 80% 83% 78% 93% 50% 67% 63% 60% 77% 85% 67% 69% 100% 75% 64% 100% 89%

TOP 2 BOX (NET)

69 2 2 3 - 1 - 1 2 1 2 25 1 1 1 - 2 9 2 5 1 1 2 1 4
29% 40% 25% 50% - 17% - 33% 40% 17% 22% 34% 50% 17% 13% - 15% 35% 67% 38% 33% 25% 18% 50% 44%

  Very positive

122 1 4 2 4 4 3 - 2 4 5 44 - 3 4 3 8 13 - 4 2 2 5 1 4
52% 20% 50% 33% 100% 67% 100% - 40% 67% 56% 59% - 50% 50% 60% 62% 50% - 31% 67% 50% 45% 50% 44%

  Somewhat positive

42 2 2 1 - 1 - 1 1 1 2 5 1 2 3 2 3 4 1 4 - 1 4 - 1
18% 40% 25% 17% - 17% - 33% 20% 17% 22% 7% 50% 33% 38% 40% 23% 15% 33% 31% - 25% 36% - 11%

BOTTOM 2 BOX (NET)

35 1 - 1 - 1 - 1 - 1 1 5 1 2 3 2 3 4 1 3 - 1 3 - 1
15% 20% - 17% - 17% - 33% - 17% 11% 7% 50% 33% 38% 40% 23% 15% 33% 23% - 25% 27% - 11%

  Somewhat negative

7 1 2 - - - - - 1 - 1 - - - - - - - - 1 - - 1 - -
3% 20% 25% - - - - - 20% - 11% - - - - - - - - 8% - - 9% - - 

  Very negative

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 33% - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

234 5 8 6 4 6 3 3 5 6 9 74 2 6 8 5 13 26 3 13 3 4 11 2 9
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 198Q736_8. What has your experience been like with websites that have the following domain name extensions?

8. .asia
Base: Personally Visited .asia When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

256 11** 3** 5** 6** 5** -** 1** 4** 7** 5** 66* 4** 13** 15** 7** 7** 36* 24** 14** 2** 3** 8** 4** 6**Unweighted Base

208 9 - 4 6 4 - - 3 5 4 59 3 10 10 7 5 30 23 12 2 - 4 4 4
81% 82% - 80% 100% 80% - - 75% 71% 80% 89% 75% 77% 67% 100% 71% 83% 96% 86% 100% - 50% 100% 67%

TOP 2 BOX (NET)

77 5 - - 1 1 - - - 1 2 22 2 3 2 1 2 14 13 3 1 - 1 - 3
30% 45% - - 17% 20% - - - 14% 40% 33% 50% 23% 13% 14% 29% 39% 54% 21% 50% - 13% - 50%

  Very positive

131 4 - 4 5 3 - - 3 4 2 37 1 7 8 6 3 16 10 9 1 - 3 4 1
51% 36% - 80% 83% 60% - - 75% 57% 40% 56% 25% 54% 53% 86% 43% 44% 42% 64% 50% - 38% 100% 17%

  Somewhat positive

47 2 3 1 - 1 - 1 1 2 1 6 1 3 5 - 2 6 1 2 - 3 4 - 2
18% 18% 100% 20% - 20% - 100% 25% 29% 20% 9% 25% 23% 33% - 29% 17% 4% 14% - 100% 50% - 33%

BOTTOM 2 BOX (NET)

34 1 2 - - 1 - 1 - - 1 6 1 1 3 - 2 6 1 2 - 2 2 - 2
13% 9% 67% - - 20% - 100% - - 20% 9% 25% 8% 20% - 29% 17% 4% 14% - 67% 25% - 33%

  Somewhat negative

13 1 1 1 - - - - 1 2 - - - 2 2 - - - - - - 1 2 - -
5% 9% 33% 20% - - - - 25% 29% - - - 15% 13% - - - - - - 33% 25% - - 

  Very negative

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 2% - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

256 11 3 5 6 5 - 1 4 7 5 66 4 13 15 7 7 36 24 14 2 3 8 4 6
100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 199Q736_9. What has your experience been like with websites that have the following domain name extensions?

9. .pro
Base: Personally Visited .pro When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

232 8** 9** 3** 6** 6** 2** 3** 6** 8** 9** 59* 6** 4** 7** 6** 39* 21** 1** 7** 2** 4** 3** 5** 8**Unweighted Base

194 7 6 2 6 5 1 3 5 7 6 54 4 3 6 5 30 20 1 5 2 2 2 4 8
84% 88% 67% 67% 100% 83% 50% 100% 83% 88% 67% 92% 67% 75% 86% 83% 77% 95% 100% 71% 100% 50% 67% 80% 100%

Q
TOP 2 BOX (NET)

71 6 1 - 1 1 - - 3 3 3 20 2 1 1 1 7 9 1 1 1 1 - 2 6
31% 75% 11% - 17% 17% - - 50% 38% 33% 34% 33% 25% 14% 17% 18% 43% 100% 14% 50% 25% - 40% 75%

  Very positive

123 1 5 2 5 4 1 3 2 4 3 34 2 2 5 4 23 11 - 4 1 1 2 2 2
53% 13% 56% 67% 83% 67% 50% 100% 33% 50% 33% 58% 33% 50% 71% 67% 59% 52% - 57% 50% 25% 67% 40% 25%

  Somewhat positive

34 - 3 1 - 1 - - 1 1 2 5 1 1 1 1 9 1 - 2 - 2 1 1 -
15% - 33% 33% - 17% - - 17% 13% 22% 8% 17% 25% 14% 17% 23% 5% - 29% - 50% 33% 20% - 

L
BOTTOM 2 BOX (NET)

24 - 1 1 - 1 - - - 1 1 5 - 1 - 1 7 1 - 1 - 1 1 1 -
10% - 11% 33% - 17% - - - 13% 11% 8% - 25% - 17% 18% 5% - 14% - 25% 33% 20% - 

  Somewhat negative

10 - 2 - - - - - 1 - 1 - 1 - 1 - 2 - - 1 - 1 - - -
4% - 22% - - - - - 17% - 11% - 17% - 14% - 5% - - 14% - 25% - - - 

  Very negative

4 1 - - - - 1 - - - 1 - 1 - - - - - - - - - - - -
2% 13% - - - - 50% - - - 11% - 17% - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

232 8 9 3 6 6 2 3 6 8 9 59 6 4 7 6 39 21 1 7 2 4 3 5 8
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 200Q736_10. What has your experience been like with websites that have the following domain name extensions?

10. .coop
Base: Personally Visited .coop When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

153 9** 4** 2** 2** 4** -** 1** 6** 11** 4** 53* 2** 2** 7** 3** 2** 14** 2** 1** 2** -** 10** 4** 8**Unweighted Base

131 9 3 2 2 3 - - 5 9 3 51 1 1 5 3 1 12 2 - 2 - 7 4 6
86% 100% 75% 100% 100% 75% - - 83% 82% 75% 96% 50% 50% 71% 100% 50% 86% 100% - 100% - 70% 100% 75%

TOP 2 BOX (NET)

65 6 1 1 - - - - 5 2 3 25 1 1 - 1 1 6 - - 1 - 6 2 3
42% 67% 25% 50% - - - - 83% 18% 75% 47% 50% 50% - 33% 50% 43% - - 50% - 60% 50% 38%

  Very positive

66 3 2 1 2 3 - - - 7 - 26 - - 5 2 - 6 2 - 1 - 1 2 3
43% 33% 50% 50% 100% 75% - - - 64% - 49% - - 71% 67% - 43% 100% - 50% - 10% 50% 38%

  Somewhat positive

22 - 1 - - 1 - 1 1 2 1 2 1 1 2 - 1 2 - 1 - - 3 - 2
14% - 25% - - 25% - 100% 17% 18% 25% 4% 50% 50% 29% - 50% 14% - 100% - - 30% - 25%

BOTTOM 2 BOX (NET)

15 - - - - - - 1 - 2 1 2 - 1 1 - 1 2 - - - - 3 - 1
10% - - - - - - 100% - 18% 25% 4% - 50% 14% - 50% 14% - - - - 30% - 13%

  Somewhat negative

7 - 1 - - 1 - - 1 - - - 1 - 1 - - - - 1 - - - - 1
5% - 25% - - 25% - - 17% - - - 50% - 14% - - - - 100% - - - - 13%

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

153 9 4 2 2 4 - 1 6 11 4 53 2 2 7 3 2 14 2 1 2 - 10 4 8
100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 201Q736_11. What has your experience been like with websites that have the following domain name extensions?

11. .cn
Base: Personally Visited .cn When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

395 -** -** -** -** -** -** -** -** -** -** 395 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

380 - - - - - - - - - - 380 - - - - - - - - - - - - -
96% - - - - - - - - - - 96% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

226 - - - - - - - - - - 226 - - - - - - - - - - - - -
57% - - - - - - - - - - 57% - - - - - - - - - - - - - 

  Very positive

154 - - - - - - - - - - 154 - - - - - - - - - - - - -
39% - - - - - - - - - - 39% - - - - - - - - - - - - - 

  Somewhat positive

13 - - - - - - - - - - 13 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

12 - - - - - - - - - - 12 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Somewhat negative

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

  Very negative

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

395 - - - - - - - - - - 395 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 202Q736_12. What has your experience been like with websites that have the following domain name extensions?

12. .vn
Base: Personally Visited .vn When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

38* -** -** -** -** -** -** -** -** -** -** -** 38* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

36 - - - - - - - - - - - 36 - - - - - - - - - - - -
95% - - - - - - - - - - - 95% - - - - - - - - - - - - 

TOP 2 BOX (NET)

24 - - - - - - - - - - - 24 - - - - - - - - - - - -
63% - - - - - - - - - - - 63% - - - - - - - - - - - - 

  Very positive

12 - - - - - - - - - - - 12 - - - - - - - - - - - -
32% - - - - - - - - - - - 32% - - - - - - - - - - - - 

  Somewhat positive

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
5% - - - - - - - - - - - 5% - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

38 - - - - - - - - - - - 38 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 203Q736_13. What has your experience been like with websites that have the following domain name extensions?

13. .ph
Base: Personally Visited .ph When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

71* -** -** -** -** -** -** -** -** -** -** -** -** 71* -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

71 - - - - - - - - - - - - 71 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

TOP 2 BOX (NET)

36 - - - - - - - - - - - - 36 - - - - - - - - - - -
51% - - - - - - - - - - - - 51% - - - - - - - - - - - 

  Very positive

35 - - - - - - - - - - - - 35 - - - - - - - - - - -
49% - - - - - - - - - - - - 49% - - - - - - - - - - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

71 - - - - - - - - - - - - 71 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 204Q736_14. What has your experience been like with websites that have the following domain name extensions?

14. .jp
Base: Personally Visited .jp When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

148 -** -** -** -** -** -** -** -** -** -** -** -** -** 148 -** -** -** -** -** -** -** -** -** -**Unweighted Base

142 - - - - - - - - - - - - - 142 - - - - - - - - - -
96% - - - - - - - - - - - - - 96% - - - - - - - - - - 

TOP 2 BOX (NET)

50 - - - - - - - - - - - - - 50 - - - - - - - - - -
34% - - - - - - - - - - - - - 34% - - - - - - - - - - 

  Very positive

92 - - - - - - - - - - - - - 92 - - - - - - - - - -
62% - - - - - - - - - - - - - 62% - - - - - - - - - - 

  Somewhat positive

6 - - - - - - - - - - - - - 6 - - - - - - - - - -
4% - - - - - - - - - - - - - 4% - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  Somewhat negative

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

148 - - - - - - - - - - - - - 148 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 205Q736_15. What has your experience been like with websites that have the following domain name extensions?

15. .kr
Base: Personally Visited .kr When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

76* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 76* -** -** -** -** -** -** -** -** -**Unweighted Base

72 - - - - - - - - - - - - - - 72 - - - - - - - - -
95% - - - - - - - - - - - - - - 95% - - - - - - - - - 

TOP 2 BOX (NET)

30 - - - - - - - - - - - - - - 30 - - - - - - - - -
39% - - - - - - - - - - - - - - 39% - - - - - - - - - 

  Very positive

42 - - - - - - - - - - - - - - 42 - - - - - - - - -
55% - - - - - - - - - - - - - - 55% - - - - - - - - - 

  Somewhat positive

4 - - - - - - - - - - - - - - 4 - - - - - - - - -
5% - - - - - - - - - - - - - - 5% - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - - - - - - 3 - - - - - - - - -
4% - - - - - - - - - - - - - - 4% - - - - - - - - - 

  Somewhat negative

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

76 - - - - - - - - - - - - - - 76 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 206Q736_16. What has your experience been like with websites that have the following domain name extensions?

16. .ru
Base: Personally Visited .ru When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

109 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 109 -** -** -** -** -** -** -** -**Unweighted Base

107 - - - - - - - - - - - - - - - 107 - - - - - - - -
98% - - - - - - - - - - - - - - - 98% - - - - - - - - 

TOP 2 BOX (NET)

75 - - - - - - - - - - - - - - - 75 - - - - - - - -
69% - - - - - - - - - - - - - - - 69% - - - - - - - - 

  Very positive

32 - - - - - - - - - - - - - - - 32 - - - - - - - -
29% - - - - - - - - - - - - - - - 29% - - - - - - - - 

  Somewhat positive

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

109 - - - - - - - - - - - - - - - 109 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 207Q736_17. What has your experience been like with websites that have the following domain name extensions?

17. .in
Base: Personally Visited .in When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

224 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 224 -** -** -** -** -** -** -**Unweighted Base

220 - - - - - - - - - - - - - - - - 220 - - - - - - -
98% - - - - - - - - - - - - - - - - 98% - - - - - - - 

TOP 2 BOX (NET)

161 - - - - - - - - - - - - - - - - 161 - - - - - - -
72% - - - - - - - - - - - - - - - - 72% - - - - - - - 

  Very positive

59 - - - - - - - - - - - - - - - - 59 - - - - - - -
26% - - - - - - - - - - - - - - - - 26% - - - - - - - 

  Somewhat positive

4 - - - - - - - - - - - - - - - - 4 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

BOTTOM 2 BOX (NET)

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Somewhat negative

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

224 - - - - - - - - - - - - - - - - 224 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 251J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 208Q736_18. What has your experience been like with websites that have the following domain name extensions?

18. .id
Base: Personally Visited .id When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

75* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 75* -** -** -** -** -** -**Unweighted Base

74 - - - - - - - - - - - - - - - - - 74 - - - - - -
99% - - - - - - - - - - - - - - - - - 99% - - - - - - 

TOP 2 BOX (NET)

60 - - - - - - - - - - - - - - - - - 60 - - - - - -
80% - - - - - - - - - - - - - - - - - 80% - - - - - - 

  Very positive

14 - - - - - - - - - - - - - - - - - 14 - - - - - -
19% - - - - - - - - - - - - - - - - - 19% - - - - - - 

  Somewhat positive

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

75 - - - - - - - - - - - - - - - - - 75 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 209Q736_19. What has your experience been like with websites that have the following domain name extensions?

19. .ng
Base: Personally Visited .ng When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

163 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 163 -** -** -** -** -**Unweighted Base

161 - - - - - - - - - - - - - - - - - - 161 - - - - -
99% - - - - - - - - - - - - - - - - - - 99% - - - - - 

TOP 2 BOX (NET)

110 - - - - - - - - - - - - - - - - - - 110 - - - - -
67% - - - - - - - - - - - - - - - - - - 67% - - - - - 

  Very positive

51 - - - - - - - - - - - - - - - - - - 51 - - - - -
31% - - - - - - - - - - - - - - - - - - 31% - - - - - 

  Somewhat positive

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

163 - - - - - - - - - - - - - - - - - - 163 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 210Q736_20. What has your experience been like with websites that have the following domain name extensions?

20. .za
Base: Personally Visited .za When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 93* -** -** -** -**Unweighted Base

91 - - - - - - - - - - - - - - - - - - - 91 - - - -
98% - - - - - - - - - - - - - - - - - - - 98% - - - - 

TOP 2 BOX (NET)

68 - - - - - - - - - - - - - - - - - - - 68 - - - -
73% - - - - - - - - - - - - - - - - - - - 73% - - - - 

  Very positive

23 - - - - - - - - - - - - - - - - - - - 23 - - - -
25% - - - - - - - - - - - - - - - - - - - 25% - - - - 

  Somewhat positive

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
2% - - - - - - - - - - - - - - - - - - - 2% - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
2% - - - - - - - - - - - - - - - - - - - 2% - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

93 - - - - - - - - - - - - - - - - - - - 93 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 254J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 211Q736_21. What has your experience been like with websites that have the following domain name extensions?

21. .eg
Base: Personally Visited .eg When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

73* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 73* -** -** -**Unweighted Base

64 - - - - - - - - - - - - - - - - - - - - 64 - - -
88% - - - - - - - - - - - - - - - - - - - - 88% - - - 

TOP 2 BOX (NET)

32 - - - - - - - - - - - - - - - - - - - - 32 - - -
44% - - - - - - - - - - - - - - - - - - - - 44% - - - 

  Very positive

32 - - - - - - - - - - - - - - - - - - - - 32 - - -
44% - - - - - - - - - - - - - - - - - - - - 44% - - - 

  Somewhat positive

8 - - - - - - - - - - - - - - - - - - - - 8 - - -
11% - - - - - - - - - - - - - - - - - - - - 11% - - - 

BOTTOM 2 BOX (NET)

7 - - - - - - - - - - - - - - - - - - - - 7 - - -
10% - - - - - - - - - - - - - - - - - - - - 10% - - - 

  Somewhat negative

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

  Very negative

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

73 - - - - - - - - - - - - - - - - - - - - 73 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 212Q736_22. What has your experience been like with websites that have the following domain name extensions?

22. .co
Base: Personally Visited .co When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

104 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 104 -** -**Unweighted Base

102 - - - - - - - - - - - - - - - - - - - - - 102 - -
98% - - - - - - - - - - - - - - - - - - - - - 98% - - 

TOP 2 BOX (NET)

79 - - - - - - - - - - - - - - - - - - - - - 79 - -
76% - - - - - - - - - - - - - - - - - - - - - 76% - - 

  Very positive

23 - - - - - - - - - - - - - - - - - - - - - 23 - -
22% - - - - - - - - - - - - - - - - - - - - - 22% - - 

  Somewhat positive

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
2% - - - - - - - - - - - - - - - - - - - - - 2% - - 

BOTTOM 2 BOX (NET)

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Somewhat negative

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

104 - - - - - - - - - - - - - - - - - - - - - 104 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 213Q736_23. What has your experience been like with websites that have the following domain name extensions?

23. .ar
Base: Personally Visited .ar When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

80* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 80* -**Unweighted Base

77 - - - - - - - - - - - - - - - - - - - - - - 77 -
96% - - - - - - - - - - - - - - - - - - - - - - 96% - 

TOP 2 BOX (NET)

45 - - - - - - - - - - - - - - - - - - - - - - 45 -
56% - - - - - - - - - - - - - - - - - - - - - - 56% - 

  Very positive

32 - - - - - - - - - - - - - - - - - - - - - - 32 -
40% - - - - - - - - - - - - - - - - - - - - - - 40% - 

  Somewhat positive

3 - - - - - - - - - - - - - - - - - - - - - - 3 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
3% - - - - - - - - - - - - - - - - - - - - - - 3% - 

  Somewhat negative

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
1% - - - - - - - - - - - - - - - - - - - - - - 1% - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

80 - - - - - - - - - - - - - - - - - - - - - - 80 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 257J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 214Q736_24. What has your experience been like with websites that have the following domain name extensions?

24. .br
Base: Personally Visited .br When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

137 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 137Unweighted Base

131 - - - - - - - - - - - - - - - - - - - - - - - 131
96% - - - - - - - - - - - - - - - - - - - - - - - 96%

TOP 2 BOX (NET)

106 - - - - - - - - - - - - - - - - - - - - - - - 106
77% - - - - - - - - - - - - - - - - - - - - - - - 77%

  Very positive

25 - - - - - - - - - - - - - - - - - - - - - - - 25
18% - - - - - - - - - - - - - - - - - - - - - - - 18%

  Somewhat positive

6 - - - - - - - - - - - - - - - - - - - - - - - 6
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

BOTTOM 2 BOX (NET)

5 - - - - - - - - - - - - - - - - - - - - - - - 5
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

  Somewhat negative

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

137 - - - - - - - - - - - - - - - - - - - - - - - 137
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 215Q736_25. What has your experience been like with websites that have the following domain name extensions?

25. .it
Base: Personally Visited .it When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

53* -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

50 - - - 50 - - - - - - - - - - - - - - - - - - - -
94% - - - 94% - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

25 - - - 25 - - - - - - - - - - - - - - - - - - - -
47% - - - 47% - - - - - - - - - - - - - - - - - - - - 

  Very positive

25 - - - 25 - - - - - - - - - - - - - - - - - - - -
47% - - - 47% - - - - - - - - - - - - - - - - - - - - 

  Somewhat positive

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

53 - - - 53 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 259J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 216Q736_26. What has your experience been like with websites that have the following domain name extensions?

26. .tr
Base: Personally Visited .tr When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

36* -** -** -** -** 36* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

35 - - - - 35 - - - - - - - - - - - - - - - - - - -
97% - - - - 97% - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

22 - - - - 22 - - - - - - - - - - - - - - - - - - -
61% - - - - 61% - - - - - - - - - - - - - - - - - - - 

  Very positive

13 - - - - 13 - - - - - - - - - - - - - - - - - - -
36% - - - - 36% - - - - - - - - - - - - - - - - - - - 

  Somewhat positive

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
3% - - - - 3% - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
3% - - - - 3% - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

36 - - - - 36 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 217Q736_27. What has your experience been like with websites that have the following domain name extensions?

27. .es
Base: Personally Visited .es When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

44* -** -** -** -** -** 44* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

42 - - - - - 42 - - - - - - - - - - - - - - - - - -
95% - - - - - 95% - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

11 - - - - - 11 - - - - - - - - - - - - - - - - - -
25% - - - - - 25% - - - - - - - - - - - - - - - - - - 

  Very positive

31 - - - - - 31 - - - - - - - - - - - - - - - - - -
70% - - - - - 70% - - - - - - - - - - - - - - - - - - 

  Somewhat positive

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

44 - - - - - 44 - - - - - - - - - - - - - - - - - -
100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 218Q736_28. What has your experience been like with websites that have the following domain name extensions?

28. .pl
Base: Personally Visited .pl When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

45* -** -** -** -** -** -** 45* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

44 - - - - - - 44 - - - - - - - - - - - - - - - - -
98% - - - - - - 98% - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

26 - - - - - - 26 - - - - - - - - - - - - - - - - -
58% - - - - - - 58% - - - - - - - - - - - - - - - - - 

  Very positive

18 - - - - - - 18 - - - - - - - - - - - - - - - - -
40% - - - - - - 40% - - - - - - - - - - - - - - - - - 

  Somewhat positive

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

45 - - - - - - 45 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 219Q736_29. What has your experience been like with websites that have the following domain name extensions?

29. .uk
Base: Personally Visited .uk When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

79* -** -** -** -** -** -** -** 79* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

78 - - - - - - - 78 - - - - - - - - - - - - - - - -
99% - - - - - - - 99% - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

46 - - - - - - - 46 - - - - - - - - - - - - - - - -
58% - - - - - - - 58% - - - - - - - - - - - - - - - - 

  Very positive

32 - - - - - - - 32 - - - - - - - - - - - - - - - -
41% - - - - - - - 41% - - - - - - - - - - - - - - - - 

  Somewhat positive

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

79 - - - - - - - 79 - - - - - - - - - - - - - - - -
100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 220Q736_30. What has your experience been like with websites that have the following domain name extensions?

30. .fr
Base: Personally Visited .fr When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

77* -** -** -** -** -** -** -** -** 77* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

77 - - - - - - - - 77 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

36 - - - - - - - - 36 - - - - - - - - - - - - - - -
47% - - - - - - - - 47% - - - - - - - - - - - - - - - 

  Very positive

41 - - - - - - - - 41 - - - - - - - - - - - - - - -
53% - - - - - - - - 53% - - - - - - - - - - - - - - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

77 - - - - - - - - 77 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 221Q736_31. What has your experience been like with websites that have the following domain name extensions?

31. .de
Base: Personally Visited .de When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

112 -** -** -** -** -** -** -** -** -** 112 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

111 - - - - - - - - - 111 - - - - - - - - - - - - - -
99% - - - - - - - - - 99% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

61 - - - - - - - - - 61 - - - - - - - - - - - - - -
54% - - - - - - - - - 54% - - - - - - - - - - - - - - 

  Very positive

50 - - - - - - - - - 50 - - - - - - - - - - - - - -
45% - - - - - - - - - 45% - - - - - - - - - - - - - - 

  Somewhat positive

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

112 - - - - - - - - - 112 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 265J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 222Q736_32. What has your experience been like with websites that have the following domain name extensions?

32. .us
Base: Personally Visited .us When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

157 157 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

139 139 - - - - - - - - - - - - - - - - - - - - - - -
89% 89% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

55 55 - - - - - - - - - - - - - - - - - - - - - - -
35% 35% - - - - - - - - - - - - - - - - - - - - - - - 

  Very positive

84 84 - - - - - - - - - - - - - - - - - - - - - - -
54% 54% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat positive

17 17 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

17 17 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

157 157 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 223Q736_33. What has your experience been like with websites that have the following domain name extensions?

33. .ca
Base: Personally Visited .ca When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

89* -** 89* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

81 - 81 - - - - - - - - - - - - - - - - - - - - - -
91% - 91% - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

65 - 65 - - - - - - - - - - - - - - - - - - - - - -
73% - 73% - - - - - - - - - - - - - - - - - - - - - - 

  Very positive

16 - 16 - - - - - - - - - - - - - - - - - - - - - -
18% - 18% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat positive

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
7% - 7% - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

5 - 5 - - - - - - - - - - - - - - - - - - - - - -
6% - 6% - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

89 - 89 - - - - - - - - - - - - - - - - - - - - - -
100% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 224Q736_34. What has your experience been like with websites that have the following domain name extensions?

34. .mx
Base: Personally Visited .mx When Going To Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

93* -** -** 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

92 - - 92 - - - - - - - - - - - - - - - - - - - - -
99% - - 99% - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

56 - - 56 - - - - - - - - - - - - - - - - - - - - -
60% - - 60% - - - - - - - - - - - - - - - - - - - - - 

  Very positive

36 - - 36 - - - - - - - - - - - - - - - - - - - - -
39% - - 39% - - - - - - - - - - - - - - - - - - - - - 

  Somewhat positive

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

93 - - 93 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 225Q740_1. What made your experience with .biz very positive?

1. .biz
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

239 27** 6** 4** 8** 5** 1** 2** 9** 5** 7** 22** 3** 3** 3** 6** 12** 28** 19** 33* 12** 3** 7** 6** 8**Unweighted Base

77 6 1 - - 2 - 1 1 1 2 6 1 1 - 2 1 10 13 18 3 3 2 2 1
32% 22% 17% - - 40% - 50% 11% 20% 29% 27% 33% 33% - 33% 8% 36% 68% 55% 25% 100% 29% 33% 13%

USAGE (NET)

63 6 1 - - - - 1 1 1 2 3 - 1 - 1 1 8 13 18 3 1 1 1 -
26% 22% 17% - - - - 50% 11% 20% 29% 14% - 33% - 17% 8% 29% 68% 55% 25% 33% 14% 17% - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

53 4 1 - - - - 1 1 1 - 1 - 1 - 1 1 7 11 18 3 - 1 1 -
22% 15% 17% - - - - 50% 11% 20% - 5% - 33% - 17% 8% 25% 58% 55% 25% - 14% 17% - 

    Business/Work website
    usage

4 - - - - - - - - - 2 1 - - - - - - 1 - - - - - -
2% - - - - - - - - - 29% 5% - - - - - - 5% - - - - - - 

    Specific to a
    company/good/large
    companies

3 - - - - - - - - - - 1 - - - - - 1 - - - 1 - - -
1% - - - - - - - - - - 5% - - - - - 4% - - - 33% - - - 

    Organization
    website/extension

3 - - - - - - - - - - 2 - - - - - - - 1 - - - - -
1% - - - - - - - - - - 9% - - - - - - - 3% - - - - - 

    Commercial websites

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

4 1 - - - - - - - - - 1 - - - - - - 2 - - - - - -
2% 4% - - - - - - - - - 5% - - - - - - 11% - - - - - - 

    Other businesses/organ
    izations mentions

11 1 - - - 2 - - - - - 3 - - - 1 - 1 - - - 1 1 1 -
5% 4% - - - 40% - - - - - 14% - - - 17% - 4% - - - 33% 14% 17% - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

6 1 - - - 2 - - - - - 2 - - - - - - - - - 1 - - -
3% 4% - - - 40% - - - - - 9% - - - - - - - - - 33% - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

5 - - - - - - - - - - 1 - - - 1 - 1 - - - - 1 1 -
2% - - - - - - - - - - 5% - - - 17% - 4% - - - - 14% 17% - 

    Always use it/The one I
    use most/frequently

5 - 1 - - - - - - - - - - - - - - 1 - 2 - - - - 1
2% - 17% - - - - - - - - - - - - - - 4% - 6% - - - - 13%

  MISCELLANEOUS
  USAGE (SUB-NET)

3 - 1 - - - - - - - - - - - - - - - - 2 - - - - -
1% - 17% - - - - - - - - - - - - - - - - 6% - - - - - 

    Allows for
    searching/browsing

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
1% - - - - - - - - - - - - - - - - 4% - - - - - - 13%

    Other miscellaneous
    usage mentions

3 - - - - - - - - - - 1 1 - - - - - - - - 1 - - -
1% - - - - - - - - - - 5% 33% - - - - - - - - 33% - - - 

  COUNTRIES (SUB-NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 225Q740_1. What made your experience with .biz very positive?

1. .biz
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

239 27** 6** 4** 8** 5** 1** 2** 9** 5** 7** 22** 3** 3** 3** 6** 12** 28** 19** 33* 12** 3** 7** 6** 8**Unweighted Base
3 - - - - - - - - - - 1 1 - - - - - - - - 1 - - -
1% - - - - - - - - - - 5% 33% - - - - - - - - 33% - - - 

    International/Used
    worldwide/Global

43 5 1 1 2 - - 1 4 - 1 5 - 1 - - 4 3 1 7 4 - 2 - 1
18% 19% 17% 25% 25% - - 50% 44% - 14% 23% - 33% - - 33% 11% 5% 21% 33% - 29% - 13%

PERFORMANCE (NET)

27 3 1 1 2 - - 1 3 - 1 2 - 1 - - 3 - 1 3 4 - 1 - -
11% 11% 17% 25% 25% - - 50% 33% - 14% 9% - 33% - - 25% - 5% 9% 33% - 14% - - 

  No problems/Good
  experience with website

8 - - - - - - - 1 - - 3 - - - - 1 2 - - - - 1 - -
3% - - - - - - - 11% - - 14% - - - - 8% 7% - - - - 14% - - 

  Fast/Good speed

4 1 - - - - - - - - - - - - - - 1 - - 2 - - - - -
2% 4% - - - - - - - - - - - - - - 8% - - 6% - - - - - 

  Reliable

3 - - - - - - - - - - 1 - - - - - 1 - - - - - - 1
1% - - - - - - - - - - 5% - - - - - 4% - - - - - - 13%

  Good results/search
  results

3 1 - - - - - - - - - - - - - - - - - 2 - - - - -
1% 4% - - - - - - - - - - - - - - - - - 6% - - - - - 

  Worked/Effective

40 5 - - - - - - - 1 - 7 - - - 3 - 8 5 6 - - 1 2 2
17% 19% - - - - - - - 20% - 32% - - - 50% - 29% 26% 18% - - 14% 33% 25%

SITE APPEAL (NET)

16 - - - - - - - - 1 - 3 - - - 1 - 7 2 1 - - 1 - -
7% - - - - - - - - 20% - 14% - - - 17% - 25% 11% 3% - - 14% - - 

  Everything/Good/Like
  site

3 - - - - - - - - - - - - - - - - - - 2 - - - 1 -
1% - - - - - - - - - - - - - - - - - - 6% - - - 17% - 

  Descriptive/Indicates
  what it stands for

3 - - - - - - - - - - 1 - - - - - - 1 - - - - 1 -
1% - - - - - - - - - - 5% - - - - - - 5% - - - - 17% - 

  OK/Fine

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 13%

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 5% - - - - - - 

  It’s memorable/Easy to
  remember

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 5% - - - - - - 

  It’s professional

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Different/Unique

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

  Organized/Not cluttered

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

  Generic website

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 225Q740_1. What made your experience with .biz very positive?

1. .biz
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

239 27** 6** 4** 8** 5** 1** 2** 9** 5** 7** 22** 3** 3** 3** 6** 12** 28** 19** 33* 12** 3** 7** 6** 8**Unweighted Base
1 - - - - - - - - - - - - - - 1 - - - - - - - - -
* - - - - - - - - - - - - - - 17% - - - - - - - - - 

  New/Newer websites

11 3 - - - - - - - - - 2 - - - 1 - 1 - 3 - - - - 1
5% 11% - - - - - - - - - 9% - - - 17% - 4% - 9% - - - - 13%

  Other site appeal
  mentions

30 4 1 - 1 1 - - - - 1 6 - - 2 - 1 5 2 4 1 - 1 - -
13% 15% 17% - 13% 20% - - - - 14% 27% - - 67% - 8% 18% 11% 12% 8% - 14% - - 

BRAND/QUALITY (NET)

11 1 - - 1 - - - - - - 1 - - - - 1 3 - 3 - - 1 - -
5% 4% - - 13% - - - - - - 5% - - - - 8% 11% - 9% - - 14% - - 

  Well
  known/Popular/Most
  commonly used domain

7 2 - - - - - - - - 1 - - - 2 - - - 2 - - - - - -
3% 7% - - - - - - - - 14% - - - 67% - - - 11% - - - - - - 

  Honest/trustworthy

4 - - - - - - - - - - 1 - - - - - 1 - 1 1 - - - -
2% - - - - - - - - - - 5% - - - - - 4% - 3% 8% - - - - 

  It’s a legitimate/credible
  site/domain

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 9% - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

2 1 1 - - - - - - - - - - - - - - - - - - - - - -
1% 4% 17% - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

3 - - - - 1 - - - - - 1 - - - - - 1 - - - - - - -
1% - - - - 20% - - - - - 5% - - - - - 4% - - - - - - - 

  Other brand/quality
  mentions

28 2 - 3 - 1 1 - 2 - - 2 2 2 - - - - 1 7 2 - 1 - 2
12% 7% - 75% - 20% 100% - 22% - - 9% 67% 67% - - - - 5% 21% 17% - 14% - 25%

FUNCTIONALITY (NET)

14 1 - - - - - - 1 - - 1 1 1 - - - - 1 5 1 - 1 - 1
6% 4% - - - - - - 11% - - 5% 33% 33% - - - - 5% 15% 8% - 14% - 13%

  Easy to use/navigate

4 - - 2 - - - - - - - - 1 - - - - - - - - - - - 1
2% - - 50% - - - - - - - - 33% - - - - - - - - - - - 13%

  Accessible/Easy to
  access/find

3 - - 1 - - - - - - - 1 - 1 - - - - - - - - - - -
1% - - 25% - - - - - - - 5% - 33% - - - - - - - - - - - 

  Practical/Useful/Helpful

3 - - - - - 1 - 1 - - - - - - - - - - 1 - - - - -
1% - - - - - 100% - 11% - - - - - - - - - - 3% - - - - - 

  Easy to register

2 1 - - - 1 - - - - - - - - - - - - - - - - - - -
1% 4% - - - 20% - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

  No restrictions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 225Q740_1. What made your experience with .biz very positive?

1. .biz
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

239 27** 6** 4** 8** 5** 1** 2** 9** 5** 7** 22** 3** 3** 3** 6** 12** 28** 19** 33* 12** 3** 7** 6** 8**Unweighted Base
1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 8% - - - - 

  Has the latest
  standards/formats

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 3% - - - - - 

  Other functionality
  mentions

14 3 1 - - - - - - - - 2 - - - - 1 3 - 2 1 1 - - -
6% 11% 17% - - - - - - - - 9% - - - - 8% 11% - 6% 8% 33% - - - 

MISCELLANEOUS (NET)

7 3 1 - - - - - - - - - - - - - - 1 - 2 - - - - -
3% 11% 17% - - - - - - - - - - - - - - 4% - 6% - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

3 - - - - - - - - - - 1 - - - - 1 1 - - - - - - -
1% - - - - - - - - - - 5% - - - - 8% 4% - - - - - - - 

  Convenient

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
1% - - - - - - - - - - 5% - - - - - 4% - - - - - - - 

  Positive/Just was

2 - - - - - - - - - - - - - - - - - - - 1 1 - - -
1% - - - - - - - - - - - - - - - - - - - 8% 33% - - - 

  Negative experience
  mentions

12 2 1 1 - - - - - 1 - - 1 - - 1 - - 1 1 1 - 1 1 -
5% 7% 17% 25% - - - - - 20% - - 33% - - 17% - - 5% 3% 8% - 14% 17% - 

CONTENT (NET)

7 1 1 1 - - - - - - - - 1 - - 1 - - - 1 1 - - - -
3% 4% 17% 25% - - - - - - - - 33% - - 17% - - - 3% 8% - - - - 

  INFORMATION
  (SUB-NET)

4 1 - - - - - - - - - - 1 - - - - - - 1 1 - - - -
2% 4% - - - - - - - - - - 33% - - - - - - 3% 8% - - - - 

    Good/Helpful
    information

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 17% - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 25% - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
* - - - - - - - - - - - - - - 17% - - - - - - - - - 

    Other information
    mentions

5 1 - - - - - - - 1 - - - - - - - - 1 - - - 1 1 -
2% 4% - - - - - - - 20% - - - - - - - - 5% - - - 14% 17% - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

5 1 - - - - - - - 1 - - - - - - - - 1 - - - 1 1 -
2% 4% - - - - - - - 20% - - - - - - - - 5% - - - 14% 17% - 

    Good/Like the content

6 1 - - - 1 - - - 1 - - - - - - 1 - - 1 - - - - 1
3% 4% - - - 20% - - - 20% - - - - - - 8% - - 3% - - - - 13%

SECURITY (NET)

3 - - - - 1 - - - - - - - - - - - - - 1 - - - - 1
1% - - - - 20% - - - - - - - - - - - - - 3% - - - - 13%

  Safe/Good security

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 225Q740_1. What made your experience with .biz very positive?

1. .biz
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

239 27** 6** 4** 8** 5** 1** 2** 9** 5** 7** 22** 3** 3** 3** 6** 12** 28** 19** 33* 12** 3** 7** 6** 8**Unweighted Base
1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 8% - - - - - - - - 

  Virus/Malware protected

2 1 - - - - - - - 1 - - - - - - - - - - - - - - -
1% 4% - - - - - - - 20% - - - - - - - - - - - - - - - 

  Other security mentions

3 1 - - - - - - - - - - - - - - - 1 1 - - - - - -
1% 4% - - - - - - - - - - - - - - - 4% 5% - - - - - - 

ECONOMY (NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

  Reasonable/Cheap price
  to register/purchase

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
1% - - - - - - - - - - - - - - - - 4% 5% - - - - - - 

  Other economy mentions

2 - - - - - - - - - - 1 - - - - - - 1 - - - - - -
1% - - - - - - - - - - 5% - - - - - - 5% - - - - - - 

SERVICE (NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 5% - - - - - - 

  Good service/customer
  service/support

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Other service mentions

9 5 - - - - - - - 1 1 - - - - - - 1 - - 1 - - - -
4% 19% - - - - - - - 20% 14% - - - - - - 4% - - 8% - - - - 

None

5 1 - - 1 - - - 1 1 1 - - - - - - - - - - - - - -
2% 4% - - 13% - - - 11% 20% 14% - - - - - - - - - - - - - - 

Don’t know

23 1 1 - 4 - - - 2 - 2 - - - 1 - 4 3 - - - - 1 2 2
10% 4% 17% - 50% - - - 22% - 29% - - - 33% - 33% 11% - - - - 14% 33% 25%

Declined to answer

306 39 7 5 8 5 1 2 10 6 8 34 4 4 3 6 13 34 26 49 13 4 9 7 9
128% 144% 117% 125% 100% 100% 100% 100% 111% 120% 114% 155% 133% 133% 100% 100% 108% 121% 137% 148% 108% 133% 129% 117% 113%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 226Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1902 194 63* 66* 28** 32* 13** 21** 55* 35* 46* 271 26** 56* 29** 41* 78* 216 63* 151 79* 75* 93* 57* 114Unweighted Base

756 98 22 24 8 13 3 2 18 6 7 104 10 25 16 19 31 98 40 61 24 42 43 9 33
40% 51% 35% 36% 29% 41% 23% 10% 33% 17% 15% 38% 38% 45% 55% 46% 40% 45% 63% 40% 30% 56% 46% 16% 29%

CDIJKLUXY KX JKX JKX KX JKX JKXY JKXY JKX JKUXY CDFIJKLNQRTUWXY JKX CDIJKLQTUXY JKUXY
BRAND/QUALITY (NET)

554 78 16 21 6 9 2 - 11 5 2 73 8 15 11 14 19 74 30 54 17 31 32 8 18
29% 40% 25% 32% 21% 28% 15% - 20% 14% 4% 27% 31% 27% 38% 34% 24% 34% 48% 36% 22% 41% 34% 14% 16%

CIJKLQUXY K KXY K K KXY K KXY K IJKUXY CIJKLNQUXY IJKUXY K IJKLQUXY JKXY
  Well
  known/Popular/Most
  commonly used domain

130 10 5 2 1 4 2 2 5 - 4 15 2 6 3 3 4 16 6 5 8 10 8 - 9
7% 5% 8% 3% 4% 13% 15% 10% 9% - 9% 6% 8% 11% 10% 7% 5% 7% 10% 3% 10% 13% 9% - 8%

X JTX X X JTX X X X TX BDJLTX X X
  Honest/trustworthy

54 7 2 1 1 1 - - 1 1 - 10 2 5 - - 1 2 4 4 2 1 5 1 3
3% 4% 3% 2% 4% 3% - - 2% 3% - 4% 8% 9% - - 1% 1% 6% 3% 3% 1% 5% 2% 3%

KQRV R R
  It’s a legitimate/credible
  site/domain

31 6 1 - - 1 - - 1 1 - 3 - - - 1 5 6 2 1 1 1 1 - -
2% 3% 2% - - 3% - - 2% 3% - 1% - - - 2% 6% 3% 3% 1% 1% 1% 1% - - 

DLTY
  Well established/Been
  around for a long time

21 1 1 - - - - - 1 - 2 5 - - 2 1 4 2 - 1 - - - - 1
1% 1% 2% - - - - - 2% - 4% 2% - - 7% 2% 5% 1% - 1% - - - - 1%

BW BRTUVW

  Reputable

20 6 1 1 - - - - 1 - - 2 - - 1 1 1 - 3 1 - 1 - - 1
1% 3% 2% 2% - - - - 2% - - 1% - - 3% 2% 1% - 5% 1% - 1% - - 1%

R R R LRTW
  Pioneer/One of the first
  website extensions

11 1 - - - - - - - - - 3 - - - - 1 1 1 - - 1 1 - 2
1% 1% - - - - - - - - - 1% - - - - 1% * 2% - - 1% 1% - 2%

  Big/Large website

5 1 - - - - - - - - - 1 - - 1 - - - - - 1 - - - 1
* 1% - - - - - - - - - * - - 3% - - - - - 1% - - - 1%

  Good quality
  brand/product

19 1 - 1 - 1 - - - - 1 2 - - - - 1 5 - 1 - 4 1 - 1
1% 1% - 2% - 3% - - - - 2% 1% - - - - 1% 2% - 1% - 5% 1% - 1%

BLTU
  Other brand/quality
  mentions

504 40 15 18 3 7 - 3 10 12 11 81 11 25 9 16 18 53 20 44 25 22 23 13 25
26% 21% 24% 27% 11% 22% - 14% 18% 34% 24% 30% 42% 45% 31% 39% 23% 25% 32% 29% 32% 29% 25% 23% 22%

B BCDFIKLQRTWXY BIY
USAGE (NET)

171 23 6 6 1 6 - 1 5 4 5 20 2 9 4 7 1 18 7 19 4 5 8 1 9
9% 12% 10% 9% 4% 19% - 5% 9% 11% 11% 7% 8% 16% 14% 17% 1% 8% 11% 13% 5% 7% 9% 2% 8%

QX Q Q LQUX Q Q Q Q LQUX LQUX Q QX QX Q Q
  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

57 13 1 1 1 - - 1 2 2 1 5 1 3 - 2 - 3 1 10 3 - 4 - 3
3% 7% 2% 2% 4% - - 5% 4% 6% 2% 2% 4% 5% - 5% - 1% 2% 7% 4% - 4% - 3%

LQRVX QV QV LQRVX
    Business/Work website
    usage

56 5 1 3 - 4 - - - 1 - 5 - 5 - - 1 12 4 6 - 2 2 1 4
3% 3% 2% 5% - 13% - - - 3% - 2% - 9% - - 1% 6% 6% 4% - 3% 2% 2% 4%

BCIKLPQUVWX BIKLQU LU LU
    Commercial websites

50 4 3 1 - 2 - - 3 1 4 5 1 - 3 5 - 3 3 5 1 2 2 - 2
3% 2% 5% 2% - 6% - - 5% 3% 9% 2% 4% - 10% 12% - 1% 5% 3% 1% 3% 2% - 2%

Q Q BLNQRUXY BDLNQRTUVWXY

    Specific to a
    company/good/large
    companies

8 - - - - - - - 1 - - 3 - - 1 - - - 2 1 - - - - -
* - - - - - - - 2% - - 1% - - 3% - - - 3% 1% - - - - - 

R BR
    Organization
    website/extension

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 226Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1902 194 63* 66* 28** 32* 13** 21** 55* 35* 46* 271 26** 56* 29** 41* 78* 216 63* 151 79* 75* 93* 57* 114Unweighted Base
2 1 - - - - - - - - - - - - - - - 1 - - - - - - -
* 1% - - - - - - - - - - - - - - - * - - - - - - - 

    Educational websites

2 - - - - - - - - - - 1 - - - - - - - - - 1 - - -
* - - - - - - - - - - * - - - - - - - - - 1% - - - 

    Used for non-profit
    organizations/purposes

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

12 1 1 1 - - - - - - - 3 - 2 - - - - - 2 - 2 - - -
1% 1% 2% 2% - - - - - - - 1% - 4% - - - - - 1% - 3% - - - 

RY R
    Other businesses/organ
    izations mentions

165 3 5 6 1 1 - 1 2 4 5 30 5 2 3 7 11 19 10 10 16 4 7 5 8
9% 2% 8% 9% 4% 3% - 5% 4% 11% 11% 11% 19% 4% 10% 17% 14% 9% 16% 7% 20% 5% 8% 9% 7%

B B B B B BINTV BIN B BINTV B BCFILNRTVWY B B B
  COUNTRIES (SUB-NET)

143 2 3 6 1 1 - 1 1 4 4 27 5 2 1 7 10 15 10 9 16 4 4 4 6
8% 1% 5% 9% 4% 3% - 5% 2% 11% 9% 10% 19% 4% 3% 17% 13% 7% 16% 6% 20% 5% 4% 7% 5%

B B B B BCINRTVWY BIW B BCINRTVWY B BCFILNRTVWXY B B B
    International/Used
    worldwide/Global

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

    China based website

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

    India based website

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
* - - - - - - - - - - - - - - - - - - - - - 2% - - 

BLR
    It’s my country’s
    extension

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 2% - 

L
    Country specific
    (Unspec.)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 1%

    Brazilian/Portuguese
    based website

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 3% - - - - - - - - - - 

    Japan based website

14 1 2 - - - - - 1 - 1 1 - - 1 - 1 2 - 1 1 - 1 - 1
1% 1% 3% - - - - - 2% - 2% * - - 3% - 1% 1% - 1% 1% - 1% - 1%

L
    Other countries
    mentions

121 9 3 2 1 - - - 2 2 - 26 4 14 2 3 6 8 3 13 4 4 3 5 7
6% 5% 5% 3% 4% - - - 4% 6% - 10% 15% 25% 7% 7% 8% 4% 5% 9% 5% 5% 3% 9% 6%

BKR BCDFIJKLPQRSTUVWXY KR K
  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

79 5 3 1 1 - - - 2 1 - 21 2 10 2 1 4 6 - 6 1 3 2 3 5
4% 3% 5% 2% 4% - - - 4% 3% - 8% 8% 18% 7% 2% 5% 3% - 4% 1% 4% 2% 5% 4%

BRSU BCDFIJKLPQRSTUVWXY

    Always use it/The one I
    use most/frequently

42 4 - 1 - - - - - 1 - 5 2 4 - 2 2 2 3 7 3 1 1 2 2
2% 2% - 2% - - - - - 3% - 2% 8% 7% - 5% 3% 1% 5% 5% 4% 1% 1% 4% 2%

CILRW R R
    Familiar with
    website/Have
    visited/used before/in
    the past
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 226Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1902 194 63* 66* 28** 32* 13** 21** 55* 35* 46* 271 26** 56* 29** 41* 78* 216 63* 151 79* 75* 93* 57* 114Unweighted Base
91 6 1 5 1 - - 1 1 4 3 20 1 3 1 2 1 12 1 6 3 9 6 2 2

5% 3% 2% 8% 4% - - 5% 2% 11% 7% 7% 4% 5% 3% 5% 1% 6% 2% 4% 4% 12% 6% 4% 2%
BCQSY BQY BCFIQSTY

  MISCELLANEOUS
  USAGE (SUB-NET)

35 2 - 4 - - - - - 2 1 1 1 1 - 2 - 4 1 2 1 6 4 1 2
2% 1% - 6% - - - - - 6% 2% * 4% 2% - 5% - 2% 2% 1% 1% 8% 4% 2% 2%

BLQ LQ L BCILQRTUY L
    Allows for
    searching/browsing

19 - - - - - - 1 - - 1 13 - - - - - - - 2 - 2 - - -
1% - - - - - - 5% - - 2% 5% - - - - - - - 1% - 3% - - - 

BR BQRUWY BR
    Diversity/Multi-purpose
    website

13 1 - - - - - - 1 - - 5 - 1 - - - 5 - - - - - - -
1% 1% - - - - - - 2% - - 2% - 2% - - - 2% - - - - - - - 

    Top level domain

7 - - 2 - - - - - 2 1 1 - - - - - 1 - - - - - - -
* - - 3% - - - - - 6% 2% * - - - - - * - - - - - - - 

BLT BLQRTUVWY B
    Email usage

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Personal usage site

19 3 1 1 1 - - - - - - 1 - 1 1 - 1 2 - 1 2 1 2 1 -
1% 2% 2% 2% 4% - - - - - - * - 2% 3% - 1% 1% - 1% 3% 1% 2% 2% - 

    Other miscellaneous
    usage mentions

305 24 14 15 4 1 9 6 14 11 18 29 1 10 2 7 11 15 2 29 22 13 16 14 18
16% 12% 22% 23% 14% 3% 69% 29% 25% 31% 39% 11% 4% 18% 7% 17% 14% 7% 3% 19% 28% 17% 17% 25% 16%

S FLRS BFLRS BFLRS BFLQRSY BFLNPQRSTVWY FRS RS S FLRS BFLQRSY FRS FRS BFLRS RS
PERFORMANCE (NET)

161 15 10 8 3 1 5 6 13 2 16 14 - 6 - 1 5 7 1 11 16 2 6 6 7
8% 8% 16% 12% 11% 3% 38% 29% 24% 6% 35% 5% - 11% - 2% 6% 3% 2% 7% 20% 3% 6% 11% 6%

R LPRSVY LRSV BFJLPQRSTVWY BCDFJLNPQRSTVWXY RS BFLPQRSTVWY RS
  No problems/Good
  experience with website

80 4 1 5 1 - 2 - - 8 1 5 1 1 2 5 6 2 - 9 2 9 5 3 8
4% 2% 2% 8% 4% - 15% - - 23% 2% 2% 4% 2% 7% 12% 8% 1% - 6% 3% 12% 5% 5% 7%

BILRS BCDFIKLNQRSTUWXY BCFILNRSU BILRS LRS BCFILNRSU R R BILRS
  Reliable

41 2 2 - - - - - 1 - 1 9 - 2 - 1 1 4 - 7 3 2 3 2 1
2% 1% 3% - - - - - 2% - 2% 3% - 4% - 2% 1% 2% - 5% 4% 3% 3% 4% 1%

B
  Fast/Good speed

21 1 1 3 - - 2 - - 1 - - - - - - - 2 - 1 1 1 3 2 3
1% 1% 2% 5% - - 15% - - 3% - - - - - - - 1% - 1% 1% 1% 3% 4% 3%

L BL L L L L
  Worked/Effective

10 3 - 1 - - - - - - - 1 - - - - - - 1 - 1 - 1 1 1
1% 2% - 2% - - - - - - - * - - - - - - 2% - 1% - 1% 2% 1%

  Good results/search
  results

5 - - - - - - - - - - 2 - 1 - - - - - 1 - 1 - - -
* - - - - - - - - - - 1% - 2% - - - - - 1% - 1% - - - 

  Other performance
  mentions

231 21 2 5 4 3 1 6 6 1 3 50 1 3 - 1 9 36 8 22 5 7 14 8 15
12% 11% 3% 8% 14% 9% 8% 29% 11% 3% 7% 18% 4% 5% - 2% 12% 17% 13% 15% 6% 9% 15% 14% 13%

BCDJKNPU CJNPU CP CP C C
SITE APPEAL (NET)

103 8 2 2 2 1 - 2 3 - 3 20 - 2 - 1 6 25 1 5 2 4 4 - 10
5% 4% 3% 3% 7% 3% - 10% 5% - 7% 7% - 4% - 2% 8% 12% 2% 3% 3% 5% 4% - 9%

X X BCDJSTUWX X
  Everything/Good/Like
  site

33 3 - 3 1 1 - - - - - 1 - 1 - - - 2 4 5 1 - 6 4 1
2% 2% - 5% 4% 3% - - - - - * - 2% - - - 1% 6% 3% 1% - 6% 7% 1%

L BCLQRVY L BCLQRVY BCILQRVY
  It’s memorable/Easy to
  remember

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 226Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1902 194 63* 66* 28** 32* 13** 21** 55* 35* 46* 271 26** 56* 29** 41* 78* 216 63* 151 79* 75* 93* 57* 114Unweighted Base
11 2 - - 1 - - - 1 1 - - - - - - - 2 1 2 1 - - - -

1% 1% - - 4% - - - 2% 3% - - - - - - - 1% 2% 1% 1% - - - - 
L L L

  It’s professional

10 - - - - - - 3 1 - - 3 - - - - - 2 - - - - - - 1
1% - - - - - - 14% 2% - - 1% - - - - - 1% - - - - - - 1%

  OK/Fine

9 3 - - 1 - 1 1 - - - - - - - - - - - 1 - - 1 - 1
* 2% - - 4% - 8% 5% - - - - - - - - - - - 1% - - 1% - 1%

L
  It indicates
  seriousness/that it’s
  important

8 1 - - - - - - - - - - - - - - - 2 1 2 - - - 1 1
* 1% - - - - - - - - - - - - - - - 1% 2% 1% - - - 2% 1%

L L
  Descriptive/Indicates
  what it stands for

5 - - - - - - - - - - 1 - - - - - - - 2 - 2 - - -
* - - - - - - - - - - * - - - - - - - 1% - 3% - - - 

BR
  Different/Unique

3 1 - - - - - - - - - - - - - - - - - - - - - 2 -
* 1% - - - - - - - - - - - - - - - - - - - - - 4% - 

LRTY
  Generic website

2 - - - - - - - - - - 1 - - - - - - - - - - 1 - -
* - - - - - - - - - - * - - - - - - - - - - 1% - - 

  Organized/Not cluttered

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Not a lot of ads/pop ups

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

  Interesting websites

49 3 - - - 1 - - 1 - - 25 1 - - - 2 4 1 5 1 1 2 1 1
3% 2% - - - 3% - - 2% - - 9% 4% - - - 3% 2% 2% 3% 1% 1% 2% 2% 1%

BCDKNPRSTUVWY

  Other site appeal
  mentions

222 26 10 11 4 2 2 2 7 3 - 8 3 3 2 1 6 27 2 31 11 11 16 12 22
12% 13% 16% 17% 14% 6% 15% 10% 13% 9% - 3% 12% 5% 7% 2% 8% 13% 3% 21% 14% 15% 17% 21% 19%

KLPS KLPS KLPS KL K KLS KLNPQRS KLPS KLPS KLNPS KLNPQS KLNPQS

FUNCTIONALITY (NET)

106 19 5 4 2 - - 1 2 2 - 3 1 1 2 - 4 11 2 19 3 5 6 4 10
6% 10% 8% 6% 7% - - 5% 4% 6% - 1% 4% 2% 7% - 5% 5% 3% 13% 4% 7% 6% 7% 9%

KLP L L L L L FKLNPRSU L L L KL
  Easy to use/navigate

52 2 1 3 2 1 - - - - - 1 2 1 - 1 1 7 - 8 1 4 6 - 11
3% 1% 2% 5% 7% 3% - - - - - * 8% 2% - 2% 1% 3% - 5% 1% 5% 6% - 10%

L L BL BL BLS BCIKLQRSUX

  Accessible/Easy to
  access/find

23 1 2 - - - 1 - 3 - - 1 - - - - 1 1 - 6 4 - - 2 1
1% 1% 3% - - - 8% - 5% - - * - - - - 1% * - 4% 5% - - 4% 1%

L BLRVW BLR BLRW L
  Easy to register

19 1 1 2 - - 1 - 1 - - 3 - - - - - 5 - 1 - 1 1 2 -
1% 1% 2% 3% - - 8% - 2% - - 1% - - - - - 2% - 1% - 1% 1% 4% - 

Y
  Practical/Useful/Helpful

7 1 2 - - - - - 1 - - - - - - - - - - - 3 - - - -
* 1% 3% - - - - - 2% - - - - - - - - - - - 4% - - - - 

LRT LR BLRTY
  Has the latest
  standards/formats

6 3 - - - 1 - - - - - - - - - - - - - - - - 1 1 -
* 2% - - - 3% - - - - - - - - - - - - - - - - 1% 2% - 

L LRT L
  Easy/Simple to purchase

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 226Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1902 194 63* 66* 28** 32* 13** 21** 55* 35* 46* 271 26** 56* 29** 41* 78* 216 63* 151 79* 75* 93* 57* 114Unweighted Base
1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

  No restrictions

22 1 1 2 - - - 1 1 1 - - 1 1 - - - 3 - - 3 1 2 4 -
1% 1% 2% 3% - - - 5% 2% 3% - - 4% 2% - - - 1% - - 4% 1% 2% 7% - 

L LT L LT L BLTY L BLQRSTY
  Other functionality
  mentions

118 13 6 4 3 2 - 1 3 2 5 14 4 4 - 4 3 5 5 12 8 2 11 4 3
6% 7% 10% 6% 11% 6% - 5% 5% 6% 11% 5% 15% 7% - 10% 4% 2% 8% 8% 10% 3% 12% 7% 3%

R RY RY R R R RY LRVY
CONTENT (NET)

93 6 6 4 2 2 - 1 2 - 5 10 4 4 - 4 3 4 3 10 6 1 10 3 3
5% 3% 10% 6% 7% 6% - 5% 4% - 11% 4% 15% 7% - 10% 4% 2% 5% 7% 8% 1% 11% 5% 3%

BRVY BJLRVY R RV R R BJLRVY
  INFORMATION
  (SUB-NET)

38 1 - 2 1 - - 1 1 - 3 3 2 1 - 1 1 - 3 4 4 1 6 1 2
2% 1% - 3% 4% - - 5% 2% - 7% 1% 8% 2% - 2% 1% - 5% 3% 5% 1% 6% 2% 2%

R R BCLR R BR R BLR BCLR
    Good/Helpful
    information

35 4 5 2 1 1 - - - - 2 1 1 2 - 2 2 4 - 3 2 - 2 1 -
2% 2% 8% 3% 4% 3% - - - - 4% * 4% 4% - 5% 3% 2% - 2% 3% - 2% 2% - 

BILRSTVY L LY LY LY
    Information/Informative

14 1 - - - - - - - - 1 5 1 - - - - - - 3 - - 1 1 1
1% 1% - - - - - - - - 2% 2% 4% - - - - - - 2% - - 1% 2% 1%

R R R
    Accurate/Authentic
    information

7 - 1 - - 1 - - 1 - - 1 - 1 - 1 - - - - - - 1 - -
* - 2% - - 3% - - 2% - - * - 2% - 2% - - - - - - 1% - - 

BRT R BR
    Comprehensive/Can
    search all information in
    one place

26 8 - - 1 - - - 1 2 - 4 - - - - - 1 2 2 2 1 1 1 -
1% 4% - - 4% - - - 2% 6% - 1% - - - - - * 3% 1% 3% 1% 1% 2% - 

RY QRY
  MISCELLANEOUS
  CONTENT (SUB-NET)

19 5 - - - - - - 1 2 - 3 - - - - - 1 1 2 1 1 1 1 -
1% 3% - - - - - - 2% 6% - 1% - - - - - * 2% 1% 1% 1% 1% 2% - 

LQRY
    Good/Like the content

2 1 - - - - - - - - - - - - - - - - - - 1 - - - -
* 1% - - - - - - - - - - - - - - - - - - 1% - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

7 3 - - 1 - - - - - - 1 - - - - - - 1 - 1 - - - -
* 2% - - 4% - - - - - - * - - - - - - 2% - 1% - - - - 

    Other miscellaneous
    content mentions

89 8 3 3 1 2 - 1 - - 2 20 - 2 - 2 3 12 2 5 3 - 8 7 5
5% 4% 5% 5% 4% 6% - 5% - - 4% 7% - 4% - 5% 4% 6% 3% 3% 4% - 9% 12% 4%

V IV V IV BIJTV
MISCELLANEOUS (NET)

29 2 2 3 - 1 - 1 - - - 1 - - - - - 4 - 3 1 - 4 5 2
2% 1% 3% 5% - 3% - 5% - - - * - - - - - 2% - 2% 1% - 4% 9% 2%

L L L BIKLNQRSTUVY

  Meets my expectations/n
  eeds/Always find what I
  need/want

29 4 1 - - - - 1 - - 1 10 - 2 - 1 1 2 1 2 1 - - 1 1
2% 2% 2% - - - - 5% - - 2% 4% - 4% - 2% 1% 1% 2% 1% 1% - - 2% 1%

  Positive/Just was

13 - - - - - - - - - - 8 - - - - 2 2 - - - - 1 - -
1% - - - - - - - - - - 3% - - - - 3% 1% - - - - 1% - - 

BT BT
  Convenient

7 2 - - - - - - - - 1 - - - - - - - 1 - 1 - 1 1 -
* 1% - - - - - - - - 2% - - - - - - - 2% - 1% - 1% 2% - 

LR L L
  Negative experience
  mentions
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 226Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1902 194 63* 66* 28** 32* 13** 21** 55* 35* 46* 271 26** 56* 29** 41* 78* 216 63* 151 79* 75* 93* 57* 114Unweighted Base
1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Alternative to .com

12 1 - - 1 1 - - - - - 1 - - - 1 - 4 - - - - 1 - 2
1% 1% - - 4% 3% - - - - - * - - - 2% - 2% - - - - 1% - 2%

T
  Other mentions

85 5 3 3 1 3 1 - - 3 3 14 3 4 - 1 2 7 3 12 2 2 4 2 7
4% 3% 5% 5% 4% 9% 8% - - 9% 7% 5% 12% 7% - 2% 3% 3% 5% 8% 3% 3% 4% 4% 6%

I I I BIR
SECURITY (NET)

70 2 3 2 1 2 - - - 3 2 14 2 3 - - 1 6 2 11 2 2 4 2 6
4% 1% 5% 3% 4% 6% - - - 9% 4% 5% 8% 5% - - 1% 3% 3% 7% 3% 3% 4% 4% 5%

B BI B B BIR B
  Safe/Good security

5 1 - - - 1 - - - - 1 - 1 - - - - 1 - - - - - - -
* 1% - - - 3% - - - - 2% - 4% - - - - * - - - - - - - 

LT L
  Private/Privacy

4 1 - - - - 1 - - - - - - - - - - - - - - - 1 - 1
* 1% - - - - 8% - - - - - - - - - - - - - - - 1% - 1%

  Virus/Malware protected

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

  No/Less spam

8 1 - 1 - - - - - - - 2 - 1 - 1 - - 1 1 - - - - -
* 1% - 2% - - - - - - - 1% - 2% - 2% - - 2% 1% - - - - - 

R
  Other security mentions

23 2 1 2 - - - - 1 - - 2 - - - - 1 5 1 - - 2 1 1 4
1% 1% 2% 3% - - - - 2% - - 1% - - - - 1% 2% 2% - - 3% 1% 2% 4%

T T LT
ECONOMY (NET)

11 2 1 1 - - - - 1 - - - - - - - 1 - - - - 2 - 1 2
1% 1% 2% 2% - - - - 2% - - - - - - - 1% - - - - 3% - 2% 2%

L L LR LRT L L
  Reasonable/Cheap price
  to register/purchase

12 - - 1 - - - - - - - 2 - - - - - 5 1 - - - 1 - 2
1% - - 2% - - - - - - - 1% - - - - - 2% 2% - - - 1% - 2%

B
  Other economy mentions

16 - 1 - - 1 - - 1 - - - - 1 - 1 - 2 1 3 2 1 - - 2
1% - 2% - - 3% - - 2% - - - - 2% - 2% - 1% 2% 2% 3% 1% - - 2%

L BL L L BL L BL BL L
SERVICE (NET)

16 - 1 - - 1 - - 1 - - - - 1 - 1 - 2 1 3 2 1 - - 2
1% - 2% - - 3% - - 2% - - - - 2% - 2% - 1% 2% 2% 3% 1% - - 2%

L BL L L BL L BL BL L
  Good service/customer
  service/support

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Other service mentions

15 2 - - - - - - - 2 - 3 - - 2 - - 1 - 2 1 - - 1 1
1% 1% - - - - - - - 6% - 1% - - 7% - - * - 1% 1% - - 2% 1%

LQRVW

None

12 1 - - 1 1 - - 2 - 2 1 - - - - 2 - - - 2 - - - -
1% 1% - - 4% 3% - - 4% - 4% * - - - - 3% - - - 3% - - - - 

RT LRTY BLRTWY RT R
Don’t know

65 4 2 1 5 1 1 1 5 2 2 8 1 - - 1 7 13 1 1 1 3 1 1 3
3% 2% 3% 2% 18% 3% 8% 5% 9% 6% 4% 3% 4% - - 2% 9% 6% 2% 1% 1% 4% 1% 2% 3%

BLNTUW T BLNTUW BT
Declined to answer

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 226Q740_2. What made your experience with .com very positive?

2. .com
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1902 194 63* 66* 28** 32* 13** 21** 55* 35* 46* 271 26** 56* 29** 41* 78* 216 63* 151 79* 75* 93* 57* 114Unweighted Base
2638 269 85 93 36 39 18 23 71 45 58 368 38 82 34 57 100 288 95 241 119 116 146 73 144

139% 139% 135% 141% 129% 122% 138% 110% 129% 129% 126% 136% 146% 146% 117% 139% 128% 133% 151% 160% 151% 155% 157% 128% 126%
Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 227Q740_3. What made your experience with .info very positive?

3. .info
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

445 45* 10** 11** 8** 11** 3** 6** 17** 12** 19** 57* 7** 8** 7** 4** 23** 54* 24** 38* 15** 13** 22** 13** 18**Unweighted Base

139 12 3 6 - 6 1 1 3 6 7 8 2 4 - 3 4 20 13 14 7 4 9 3 3
31% 27% 30% 55% - 55% 33% 17% 18% 50% 37% 14% 29% 50% - 75% 17% 37% 54% 37% 47% 31% 41% 23% 17%

L L
CONTENT (NET)

128 11 3 6 - 5 1 1 2 5 7 5 2 4 - 3 3 20 12 14 7 4 9 2 2
29% 24% 30% 55% - 45% 33% 17% 12% 42% 37% 9% 29% 50% - 75% 13% 37% 50% 37% 47% 31% 41% 15% 11%

L L L
  INFORMATION
  (SUB-NET)

76 8 - 1 - 3 - - 2 5 6 5 1 1 - 1 2 13 8 9 2 2 5 - 2
17% 18% - 9% - 27% - - 12% 42% 32% 9% 14% 13% - 25% 9% 24% 33% 24% 13% 15% 23% - 11%

L L
    Information/Informative

35 1 3 4 - 2 1 1 - - 1 - 1 - - 1 1 6 1 3 4 2 3 - -
8% 2% 30% 36% - 18% 33% 17% - - 5% - 14% - - 25% 4% 11% 4% 8% 27% 15% 14% - - 

L L
    Good/Helpful
    information

13 1 - - - - - - - - - - - 3 - 1 - 2 1 1 1 - 1 2 -
3% 2% - - - - - - - - - - - 38% - 25% - 4% 4% 3% 7% - 5% 15% - 

    Accurate/Authentic
    information

4 1 - 1 - 1 - - - - - - - - - - - - 1 - - - - - -
1% 2% - 9% - 9% - - - - - - - - - - - - 4% - - - - - - 

    Comprehensive/Can
    search all information in
    one place

2 - - - - - - - - - - - - - - - - - 1 1 - - - - -
* - - - - - - - - - - - - - - - - - 4% 3% - - - - - 

    Other information
    mentions

14 1 - - - 1 - - 1 2 1 3 - - - - 1 - 1 - - - 1 1 1
3% 2% - - - 9% - - 6% 17% 5% 5% - - - - 4% - 4% - - - 5% 8% 6%

  MISCELLANEOUS
  CONTENT (SUB-NET)

7 1 - - - 1 - - 1 1 1 1 - - - - - - - - - - - 1 -
2% 2% - - - 9% - - 6% 8% 5% 2% - - - - - - - - - - - 8% - 

    Good/Like the content

2 - - - - - - - - - - - - - - - 1 - - - - - 1 - -
* - - - - - - - - - - - - - - - 4% - - - - - 5% - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

5 - - - - - - - - 1 - 2 - - - - - - 1 - - - - - 1
1% - - - - - - - - 8% - 4% - - - - - - 4% - - - - - 6%

    Other miscellaneous
    content mentions

71 9 3 1 2 2 - 2 6 3 6 7 - 2 1 - 4 4 1 4 4 1 2 3 4
16% 20% 30% 9% 25% 18% - 33% 35% 25% 32% 12% - 25% 14% - 17% 7% 4% 11% 27% 8% 9% 23% 22%

PERFORMANCE (NET)

46 8 3 1 2 2 - 2 4 2 5 4 - 2 - - 2 - 1 - 4 - 1 2 1
10% 18% 30% 9% 25% 18% - 33% 24% 17% 26% 7% - 25% - - 9% - 4% - 27% - 5% 15% 6%

RT
  No problems/Good
  experience with website

11 - - - - - - - 2 - 1 1 - - - - 1 1 - 2 - - 1 1 1
2% - - - - - - - 12% - 5% 2% - - - - 4% 2% - 5% - - 5% 8% 6%

  Fast/Good speed

9 1 - - - - - - - 1 - 1 - - 1 - 1 1 - 1 - - 1 - 1
2% 2% - - - - - - - 8% - 2% - - 14% - 4% 2% - 3% - - 5% - 6%

  Reliable

4 - - - - - - - - - - - - - - - 1 2 - 1 - - - - -
1% - - - - - - - - - - - - - - - 4% 4% - 3% - - - - - 

  Worked/Effective

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 227Q740_3. What made your experience with .info very positive?

3. .info
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

445 45* 10** 11** 8** 11** 3** 6** 17** 12** 19** 57* 7** 8** 7** 4** 23** 54* 24** 38* 15** 13** 22** 13** 18**Unweighted Base
3 1 - - - - - - - - - 1 - - - - - - - - - - - - 1
1% 2% - - - - - - - - - 2% - - - - - - - - - - - - 6%

  Good results/search
  results

2 - - - - - - - - - - 1 - - - - - - - - - 1 - - -
* - - - - - - - - - - 2% - - - - - - - - - 8% - - - 

  Other performance
  mentions

67 6 1 1 1 2 1 - 1 2 2 12 - 1 3 - 4 10 5 8 2 1 3 1 -
15% 13% 10% 9% 13% 18% 33% - 6% 17% 11% 21% - 13% 43% - 17% 19% 21% 21% 13% 8% 14% 8% - 

BRAND/QUALITY (NET)

31 1 - 1 1 1 - - - - 2 4 - - 2 - 1 6 4 6 - - 2 - -
7% 2% - 9% 13% 9% - - - - 11% 7% - - 29% - 4% 11% 17% 16% - - 9% - - 

B
  Well
  known/Popular/Most
  commonly used domain

18 2 1 - - - - - - 1 - 3 - - 1 - 3 3 1 - - 1 2 - -
4% 4% 10% - - - - - - 8% - 5% - - 14% - 13% 6% 4% - - 8% 9% - - 

  Honest/trustworthy

13 1 - - - - - - - 1 - 1 - 1 - - - 2 - 4 2 - - 1 -
3% 2% - - - - - - - 8% - 2% - 13% - - - 4% - 11% 13% - - 8% - 

  It’s a legitimate/credible
  site/domain

2 - - - - - - - 1 - - 1 - - - - - - - - - - - - -
* - - - - - - - 6% - - 2% - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Reputable

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
* - - - - - 33% - - - - - - - - - - - - - - - - - - 

  Good quality
  brand/product

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

5 1 - - - 1 - - - - - 2 - - - - - - - 1 - - - - -
1% 2% - - - 9% - - - - - 4% - - - - - - - 3% - - - - - 

  Other brand/quality
  mentions

55 2 - 1 1 - - 1 2 1 1 14 2 - 1 1 2 9 2 6 1 4 - 1 3
12% 4% - 9% 13% - - 17% 12% 8% 5% 25% 29% - 14% 25% 9% 17% 8% 16% 7% 31% - 8% 17%

B
SITE APPEAL (NET)

25 - - 1 1 - - - 2 - - 6 - - 1 - - 9 - - - 2 - 1 2
6% - - 9% 13% - - - 12% - - 11% - - 14% - - 17% - - - 15% - 8% 11%

BT BT
  Everything/Good/Like
  site

6 - - - - - - - - - 1 3 - - - - 1 - 1 - - - - - -
1% - - - - - - - - - 5% 5% - - - - 4% - 4% - - - - - - 

  OK/Fine

5 1 - - - - - - - - - - - - - - - - - 4 - - - - -
1% 2% - - - - - - - - - - - - - - - - - 11% - - - - - 

LR
  Descriptive/Indicates
  what it stands for

3 - - - - - - - - 1 - - - - - - - - - 1 - - - - 1
1% - - - - - - - - 8% - - - - - - - - - 3% - - - - 6%

  It’s professional

2 - - - - - - - - - - 1 - - - 1 - - - - - - - - -
* - - - - - - - - - - 2% - - - 25% - - - - - - - - - 

  Different/Unique

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 227Q740_3. What made your experience with .info very positive?

3. .info
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

445 45* 10** 11** 8** 11** 3** 6** 17** 12** 19** 57* 7** 8** 7** 4** 23** 54* 24** 38* 15** 13** 22** 13** 18**Unweighted Base
2 - - - - - - 1 - - - - - - - - - - - - - 1 - - -
* - - - - - - 17% - - - - - - - - - - - - - 8% - - - 

  It indicates
  seriousness/that it’s
  important

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 17% - - - - - - - - - - - - - - - - - 

  Interesting websites

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 14% - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

12 1 - - - - - - - - - 4 2 - - - 1 - 1 1 1 1 - - -
3% 2% - - - - - - - - - 7% 29% - - - 4% - 4% 3% 7% 8% - - - 

  Other site appeal
  mentions

52 6 1 - - - - 2 2 2 2 7 3 1 1 1 1 4 3 6 - 3 5 1 1
12% 13% 10% - - - - 33% 12% 17% 11% 12% 43% 13% 14% 25% 4% 7% 13% 16% - 23% 23% 8% 6%

USAGE (NET)

27 2 1 - - - - 1 - 2 1 5 1 - - - 1 2 2 3 - 1 4 - 1
6% 4% 10% - - - - 17% - 17% 5% 9% 14% - - - 4% 4% 8% 8% - 8% 18% - 6%

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

8 - - - - - - 1 - 1 1 - - - - - - 1 - - - 1 2 - 1
2% - - - - - - 17% - 8% 5% - - - - - - 2% - - - 8% 9% - 6%

    Specific to a
    company/good/large
    companies

6 - 1 - - - - - - - - - - - - - 1 - 1 2 - - 1 - -
1% - 10% - - - - - - - - - - - - - 4% - 4% 5% - - 5% - - 

    Business/Work website
    usage

4 1 - - - - - - - - - - - - - - - 1 1 - - - 1 - -
1% 2% - - - - - - - - - - - - - - - 2% 4% - - - 5% - - 

    Government
    website/extension

3 1 - - - - - - - - - 2 - - - - - - - - - - - - -
1% 2% - - - - - - - - - 4% - - - - - - - - - - - - - 

    Educational websites

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
* - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Organization
    website/extension

2 - - - - - - - - - - 1 1 - - - - - - - - - - - -
* - - - - - - - - - - 2% 14% - - - - - - - - - - - - 

    Commercial websites

3 1 - - - - - - - 1 - - - - - - - - - 1 - - - - -
1% 2% - - - - - - - 8% - - - - - - - - - 3% - - - - - 

    Other businesses/organ
    izations mentions

15 2 - - - - - - 1 - 1 1 1 - 1 1 - 1 - 3 - 2 1 - -
3% 4% - - - - - - 6% - 5% 2% 14% - 14% 25% - 2% - 8% - 15% 5% - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
* - - - - - - - - - - - - - - - - - - - - 15% - - - 

    Allows for
    searching/browsing

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
* - - - - - - - - - - 2% - - - - - 2% - - - - - - - 

    Top level domain

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 14% - - - - - - - - - - 

    Email usage

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 283J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1
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Table 227Q740_3. What made your experience with .info very positive?

3. .info
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

445 45* 10** 11** 8** 11** 3** 6** 17** 12** 19** 57* 7** 8** 7** 4** 23** 54* 24** 38* 15** 13** 22** 13** 18**Unweighted Base
1 - - - - - - - - - - - - - - 1 - - - - - - - - -
* - - - - - - - - - - - - - - 25% - - - - - - - - - 

    Diversity/Multi-purpose
    website

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - 5% - - - - - - - - - - - - - - 

    Geared toward mobile
    devices usage

8 2 - - - - - - 1 - - - 1 - - - - - - 3 - - 1 - -
2% 4% - - - - - - 6% - - - 14% - - - - - - 8% - - 5% - - 

LR
    Other miscellaneous
    usage mentions

7 2 - - - - - - 1 - - 1 - 1 - - - 1 1 - - - - - -
2% 4% - - - - - - 6% - - 2% - 13% - - - 2% 4% - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

4 1 - - - - - - 1 - - 1 - - - - - 1 - - - - - - -
1% 2% - - - - - - 6% - - 2% - - - - - 2% - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

3 1 - - - - - - - - - - - 1 - - - - 1 - - - - - -
1% 2% - - - - - - - - - - - 13% - - - - 4% - - - - - - 

    Always use it/The one I
    use most/frequently

4 - - - - - - 1 - - - 1 1 - - - - - - - - - - 1 -
1% - - - - - - 17% - - - 2% 14% - - - - - - - - - - 8% - 

  COUNTRIES (SUB-NET)

3 - - - - - - - - - - 1 1 - - - - - - - - - - 1 -
1% - - - - - - - - - - 2% 14% - - - - - - - - - - 8% - 

    International/Used
    worldwide/Global

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 17% - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

41 4 3 2 - 1 1 - 2 1 - 4 1 1 - - 1 5 1 4 1 2 4 2 1
9% 9% 30% 18% - 9% 33% - 12% 8% - 7% 14% 13% - - 4% 9% 4% 11% 7% 15% 18% 15% 6%

FUNCTIONALITY (NET)

19 3 1 - - - - - 1 - - 2 - 1 - - - 3 1 3 - 1 2 - 1
4% 7% 10% - - - - - 6% - - 4% - 13% - - - 6% 4% 8% - 8% 9% - 6%

  Easy to use/navigate

5 - 1 1 - - - - - - - 2 - - - - - 1 - - - - - - -
1% - 10% 9% - - - - - - - 4% - - - - - 2% - - - - - - - 

  Practical/Useful/Helpful

4 - - 1 - - - - - - - - 1 - - - - - - - - 1 1 - -
1% - - 9% - - - - - - - - 14% - - - - - - - - 8% 5% - - 

  Accessible/Easy to
  access/find

3 1 - - - 1 - - - - - - - - - - - - - - - - - 1 -
1% 2% - - - 9% - - - - - - - - - - - - - - - - - 8% - 

  Easy/Simple to purchase

3 - - - - - 1 - 1 - - - - - - - 1 - - - - - - - -
1% - - - - - 33% - 6% - - - - - - - 4% - - - - - - - - 

  Easy to register

2 - 1 - - - - - - - - - - - - - - - - - 1 - - - -
* - 10% - - - - - - - - - - - - - - - - - 7% - - - - 

  Has the latest
  standards/formats

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

  No restrictions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 284J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1
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Table 227Q740_3. What made your experience with .info very positive?

3. .info
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

445 45* 10** 11** 8** 11** 3** 6** 17** 12** 19** 57* 7** 8** 7** 4** 23** 54* 24** 38* 15** 13** 22** 13** 18**Unweighted Base
5 - - - - - - - - 1 - - - - - - - 1 - 1 - - 1 1 -
1% - - - - - - - - 8% - - - - - - - 2% - 3% - - 5% 8% - 

  Other functionality
  mentions

20 2 - 2 - - - - 1 - - 3 1 - - - 3 3 - 3 1 - - 1 -
4% 4% - 18% - - - - 6% - - 5% 14% - - - 13% 6% - 8% 7% - - 8% - 

MISCELLANEOUS (NET)

11 2 - 2 - - - - 1 - - - 1 - - - - 1 - 2 1 - - 1 -
2% 4% - 18% - - - - 6% - - - 14% - - - - 2% - 5% 7% - - 8% - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

4 - - - - - - - - - - 3 - - - - 1 - - - - - - - -
1% - - - - - - - - - - 5% - - - - 4% - - - - - - - - 

  Positive/Just was

2 - - - - - - - - - - - - - - - 1 1 - - - - - - -
* - - - - - - - - - - - - - - - 4% 2% - - - - - - - 

  Convenient

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 2% - - - - - - - 

  Negative experience
  mentions

2 - - - - - - - - - - - - - - - 1 - - 1 - - - - -
* - - - - - - - - - - - - - - - 4% - - 3% - - - - - 

  Other mentions

15 2 - - - 1 - 1 - - - 3 - 1 1 - - 1 2 - - - 1 1 1
3% 4% - - - 9% - 17% - - - 5% - 13% 14% - - 2% 8% - - - 5% 8% 6%

ECONOMY (NET)

7 2 - - - 1 - - - - - 1 - - - - - - 1 - - - 1 1 -
2% 4% - - - 9% - - - - - 2% - - - - - - 4% - - - 5% 8% - 

  Reasonable/Cheap price
  to register/purchase

8 - - - - - - 1 - - - 2 - 1 1 - - 1 1 - - - - - 1
2% - - - - - - 17% - - - 4% - 13% 14% - - 2% 4% - - - - - 6%

  Other economy mentions

13 1 - - - - - 2 - - - 2 - - - - 1 2 1 2 1 - - - 1
3% 2% - - - - - 33% - - - 4% - - - - 4% 4% 4% 5% 7% - - - 6%

SECURITY (NET)

10 - - - - - - 1 - - - 2 - - - - - 2 1 2 1 - - - 1
2% - - - - - - 17% - - - 4% - - - - - 4% 4% 5% 7% - - - 6%

  Safe/Good security

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 17% - - - - - - - - - - - - - - - - - 

  Private/Privacy

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 4% - - - - - - - - 

  Virus/Malware protected

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

11 5 - - - - - - - 1 - - - - 1 - - 1 - - 1 - - 1 1
2% 11% - - - - - - - 8% - - - - 14% - - 2% - - 7% - - 8% 6%

LT
None

8 2 - - 1 1 - - 1 1 1 1 - - - - - - - - - - - - -
2% 4% - - 13% 9% - - 6% 8% 5% 2% - - - - - - - - - - - - - 

Don’t know

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 227Q740_3. What made your experience with .info very positive?

3. .info
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

445 45* 10** 11** 8** 11** 3** 6** 17** 12** 19** 57* 7** 8** 7** 4** 23** 54* 24** 38* 15** 13** 22** 13** 18**Unweighted Base
29 2 1 - 3 - - - 3 - 3 4 - - - - 5 1 - 1 - - 1 2 3

7% 4% 10% - 38% - - - 18% - 16% 7% - - - - 22% 2% - 3% - - 5% 15% 17%
Declined to answer

540 56 12 13 8 14 3 10 21 18 23 67 10 10 8 5 26 62 28 51 18 15 28 16 18
121% 124% 120% 118% 100% 127% 100% 167% 124% 150% 121% 118% 143% 125% 114% 125% 113% 115% 117% 134% 120% 115% 127% 123% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 228Q740_4. What made your experience with .mobi very positive?

4. .mobi
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

147 18** 3** 2** 2** 3** 1** -** 1** 1** 4** 20** 1** 1** 1** 1** 8** 16** 10** 18** 19** 3** 5** 4** 5**Unweighted Base

50 8 1 1 - - - - - - - 3 - 1 - - - 6 5 8 12 - 3 1 1
34% 44% 33% 50% - - - - - - - 15% - 100% - - - 38% 50% 44% 63% - 60% 25% 20%

USAGE (NET)

44 7 1 1 - - - - - - - 2 - 1 - - - 6 4 7 11 - 2 1 1
30% 39% 33% 50% - - - - - - - 10% - 100% - - - 38% 40% 39% 58% - 40% 25% 20%

  MISCELLANEOUS
  USAGE (SUB-NET)

42 7 1 1 - - - - - - - 1 - 1 - - - 6 3 7 11 - 2 1 1
29% 39% 33% 50% - - - - - - - 5% - 100% - - - 38% 30% 39% 58% - 40% 25% 20%

    Geared toward mobile
    devices usage

4 1 - - - - - - - - - - - - - - - - - 1 2 - - - -
3% 6% - - - - - - - - - - - - - - - - - 6% 11% - - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    Top level domain

2 1 - - - - - - - - - - - - - - - - 1 - - - - - -
1% 6% - - - - - - - - - - - - - - - - 10% - - - - - - 

    Other miscellaneous
    usage mentions

5 2 - - - - - - - - - - - - - - - - 1 - 1 - 1 - -
3% 11% - - - - - - - - - - - - - - - - 10% - 5% - 20% - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

3 1 - - - - - - - - - - - - - - - - 1 - 1 - - - -
2% 6% - - - - - - - - - - - - - - - - 10% - 5% - - - - 

    Specific to a
    company/good/large
    companies

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 6% - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 6% - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 20% - - 

    Business/Work website
    usage

2 - - - - - - - - - - 1 - - - - - - - 1 - - - - -
1% - - - - - - - - - - 5% - - - - - - - 6% - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 6% - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

28 4 - - - - - - - - - 8 1 - 1 - 2 4 - 2 2 1 1 2 -
19% 22% - - - - - - - - - 40% 100% - 100% - 25% 25% - 11% 11% 33% 20% 50% - 

SITE APPEAL (NET)

13 1 - - - - - - - - - 4 - - 1 - - 2 - 1 2 1 1 - -
9% 6% - - - - - - - - - 20% - - 100% - - 13% - 6% 11% 33% 20% - - 

  Everything/Good/Like
  site

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 287J45961b - ICANN Global Study - Registrants
Nielsen
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28 Aug 2015
Table 228Q740_4. What made your experience with .mobi very positive?

4. .mobi
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

147 18** 3** 2** 2** 3** 1** -** 1** 1** 4** 20** 1** 1** 1** 1** 8** 16** 10** 18** 19** 3** 5** 4** 5**Unweighted Base
3 1 - - - - - - - - - 2 - - - - - - - - - - - - -
2% 6% - - - - - - - - - 10% - - - - - - - - - - - - - 

  New/Newer websites

2 - - - - - - - - - - - - - - - - 1 - - - - - 1 -
1% - - - - - - - - - - - - - - - - 6% - - - - - 25% - 

  OK/Fine

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 6% - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 6% - - - - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
1% - - - - - - - - - - - - - - - - - - - - - - 25% - 

  Descriptive/Indicates
  what it stands for

7 - - - - - - - - - - 2 1 - - - 2 1 - 1 - - - - -
5% - - - - - - - - - - 10% 100% - - - 25% 6% - 6% - - - - - 

  Other site appeal
  mentions

20 2 1 - - - - - - - 1 4 - - - - 1 - 1 3 4 1 1 - 1
14% 11% 33% - - - - - - - 25% 20% - - - - 13% - 10% 17% 21% 33% 20% - 20%

PERFORMANCE (NET)

11 2 1 - - - - - - - 1 2 - - - - - - 1 1 2 - 1 - -
7% 11% 33% - - - - - - - 25% 10% - - - - - - 10% 6% 11% - 20% - - 

  No problems/Good
  experience with website

5 - - - - - - - - - - 1 - - - - 1 - - - 2 1 - - -
3% - - - - - - - - - - 5% - - - - 13% - - - 11% 33% - - - 

  Fast/Good speed

3 - - - - - - - - - - 1 - - - - 1 - - 1 - - - - -
2% - - - - - - - - - - 5% - - - - 13% - - 6% - - - - - 

  Reliable

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
1% - - - - - - - - - - 5% - - - - - - - - - - - - 20%

  Good results/search
  results

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 6% - - - - - 

  Worked/Effective

16 3 - - - 1 - - - - - 3 - - - - - 3 1 - 4 - 1 - -
11% 17% - - - 33% - - - - - 15% - - - - - 19% 10% - 21% - 20% - - 

BRAND/QUALITY (NET)

8 2 - - - - - - - - - - - - - - - 2 1 - 3 - - - -
5% 11% - - - - - - - - - - - - - - - 13% 10% - 16% - - - - 

  Honest/trustworthy

4 2 - - - - - - - - - - - - - - - - - - 2 - - - -
3% 11% - - - - - - - - - - - - - - - - - - 11% - - - - 

  It’s a legitimate/credible
  site/domain

4 - - - - - - - - - - 1 - - - - - 1 - - 1 - 1 - -
3% - - - - - - - - - - 5% - - - - - 6% - - 5% - 20% - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Well established/Been
  around for a long time
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 228Q740_4. What made your experience with .mobi very positive?

4. .mobi
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

147 18** 3** 2** 2** 3** 1** -** 1** 1** 4** 20** 1** 1** 1** 1** 8** 16** 10** 18** 19** 3** 5** 4** 5**Unweighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Reputable

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
1% - - - - 33% - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

16 1 - 1 - 1 1 - - - - 3 - 1 - - - - - 2 3 1 - - 2
11% 6% - 50% - 33% 100% - - - - 15% - 100% - - - - - 11% 16% 33% - - 40%

FUNCTIONALITY (NET)

6 - - - - - - - - - - - - 1 - - - - - - 2 1 - - 2
4% - - - - - - - - - - - - 100% - - - - - - 11% 33% - - 40%

  Easy to use/navigate

3 - - 1 - - - - - - - 2 - - - - - - - - - - - - -
2% - - 50% - - - - - - - 10% - - - - - - - - - - - - - 

  Practical/Useful/Helpful

2 1 - - - 1 - - - - - - - - - - - - - - - - - - -
1% 6% - - - 33% - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

2 - - - - - 1 - - - - - - - - - - - - 1 - - - - -
1% - - - - - 100% - - - - - - - - - - - - 6% - - - - - 

  Easy to register

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 6% - - - - - 

  Accessible/Easy to
  access/find

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 6% - - - - - - - - - - - - - - - - - - - - - - - 

  No restrictions

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 5% - - - - 

  Has the latest
  standards/formats

2 - - - - - - - - - - 1 - - - - - - - - - 1 - - -
1% - - - - - - - - - - 5% - - - - - - - - - 33% - - - 

  Other functionality
  mentions

8 - - - - 1 - - - 1 - 1 - - - - 1 - 1 1 1 - - 1 -
5% - - - - 33% - - - 100% - 5% - - - - 13% - 10% 6% 5% - - 25% - 

CONTENT (NET)

5 - - - - 1 - - - - - - - - - - 1 - 1 1 1 - - - -
3% - - - - 33% - - - - - - - - - - 13% - 10% 6% 5% - - - - 

  INFORMATION
  (SUB-NET)

2 - - - - - - - - - - - - - - - - - - 1 1 - - - -
1% - - - - - - - - - - - - - - - - - - 6% 5% - - - - 

    Good/Helpful
    information

2 - - - - 1 - - - - - - - - - - 1 - - - - - - - -
1% - - - - 33% - - - - - - - - - - 13% - - - - - - - - 

    Information/Informative

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 10% - - - - - - 

    Other information
    mentions

3 - - - - - - - - 1 - 1 - - - - - - - - - - - 1 -
2% - - - - - - - - 100% - 5% - - - - - - - - - - - 25% - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 228Q740_4. What made your experience with .mobi very positive?

4. .mobi
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

147 18** 3** 2** 2** 3** 1** -** 1** 1** 4** 20** 1** 1** 1** 1** 8** 16** 10** 18** 19** 3** 5** 4** 5**Unweighted Base
2 - - - - - - - - 1 - - - - - - - - - - - - - 1 -
1% - - - - - - - - 100% - - - - - - - - - - - - - 25% - 

    Good/Like the content

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

5 - - - - - - - - - - 1 - - - - 1 - 1 1 - 1 - - -
3% - - - - - - - - - - 5% - - - - 13% - 10% 6% - 33% - - - 

MISCELLANEOUS (NET)

2 - - - - - - - - - - - - - - - - - 1 - - 1 - - -
1% - - - - - - - - - - - - - - - - - 10% - - 33% - - - 

  Negative experience
  mentions

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 13% - - - - - - - - 

  Positive/Just was

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Convenient

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 6% - - - - - 

  Other mentions

3 - - - - - - - - - - 1 - - - - - 1 1 - - - - - -
2% - - - - - - - - - - 5% - - - - - 6% 10% - - - - - - 

ECONOMY (NET)

3 - - - - - - - - - - 1 - - - - - 1 1 - - - - - -
2% - - - - - - - - - - 5% - - - - - 6% 10% - - - - - - 

  Other economy mentions

2 1 - - - - - - - - - - - - - - - - - 1 - - - - -
1% 6% - - - - - - - - - - - - - - - - - 6% - - - - - 

SECURITY (NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 6% - - - - - 

  Safe/Good security

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 6% - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

5 4 - - - - - - - - - - - - - - - - - 1 - - - - -
3% 22% - - - - - - - - - - - - - - - - - 6% - - - - - 

None

5 - - - 1 - - - 1 - 1 - - - - - - - - 2 - - - - -
3% - - - 50% - - - 100% - 25% - - - - - - - - 11% - - - - - 

Don’t know

13 - 1 - 1 - - - - - 2 - - - - 1 3 3 - - - - - 1 1
9% - 33% - 50% - - - - - 50% - - - - 100% 38% 19% - - - - - 25% 20%

Declined to answer

185 29 3 2 2 3 1 - 1 1 4 25 1 2 1 1 9 17 10 22 30 5 6 5 5
126% 161% 100% 100% 100% 100% 100% - 100% 100% 100% 125% 100% 200% 100% 100% 113% 106% 100% 122% 158% 167% 120% 125% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 229Q740_5. What made your experience with .net very positive?

5. .net
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1085 134 27** 33* 15** 20** 7** 8** 29** 21** 25** 179 10** 19** 21** 29** 41* 112 47* 81* 36* 50* 55* 26** 60*Unweighted Base

267 38 1 5 3 6 1 - 4 3 2 51 5 2 9 14 9 31 15 19 9 19 10 - 11
25% 28% 4% 15% 20% 30% 14% - 14% 14% 8% 28% 50% 11% 43% 48% 22% 28% 32% 23% 25% 38% 18% - 18%

DWY
BRAND/QUALITY (NET)

148 20 - 3 3 5 - - - 2 - 27 4 1 8 10 5 14 9 13 3 12 3 - 6
14% 15% - 9% 20% 25% - - - 10% - 15% 40% 5% 38% 34% 12% 13% 19% 16% 8% 24% 5% - 10%

W W
  Well
  known/Popular/Most
  commonly used domain

59 6 1 1 - 2 1 - - - 1 9 1 1 1 3 1 7 5 3 3 7 3 - 3
5% 4% 4% 3% - 10% 14% - - - 4% 5% 10% 5% 5% 10% 2% 6% 11% 4% 8% 14% 5% - 5%

BLT
  Honest/trustworthy

27 7 - - - - - - - 1 - 3 1 1 - - - 4 2 4 2 1 1 - -
2% 5% - - - - - - - 5% - 2% 10% 5% - - - 4% 4% 5% 6% 2% 2% - - 

  It’s a legitimate/credible
  site/domain

12 4 - - - - - - 1 1 - 1 - 1 - - 3 1 - - - - - - -
1% 3% - - - - - - 3% 5% - 1% - 5% - - 7% 1% - - - - - - - 

LRTWY

  Well established/Been
  around for a long time

10 - - - - - - - 2 - 1 6 - - - - - - - - - - 1 - -
1% - - - - - - - 7% - 4% 3% - - - - - - - - - - 2% - - 

B
  Reputable

9 3 - - - 1 - - 1 - - - - - - 1 1 1 - - - 1 - - -
1% 2% - - - 5% - - 3% - - - - - - 3% 2% 1% - - - 2% - - - 

L L
  Pioneer/One of the first
  website extensions

9 1 - - - - - - - - - 4 - - - - - 1 - - 1 - - - 2
1% 1% - - - - - - - - - 2% - - - - - 1% - - 3% - - - 3%

  Good quality
  brand/product

4 1 - - - - - - - - - 1 - - - - 1 1 - - - - - - -
* 1% - - - - - - - - - 1% - - - - 2% 1% - - - - - - - 

  Big/Large website

12 1 - 1 - 1 - - 1 - - 2 - - - - - 3 - 1 - - 2 - -
1% 1% - 3% - 5% - - 3% - - 1% - - - - - 3% - 1% - - 4% - - 

  Other brand/quality
  mentions

236 30 4 7 3 2 - 1 6 4 5 40 4 5 4 10 5 23 14 25 6 13 13 3 9
22% 22% 15% 21% 20% 10% - 13% 21% 19% 20% 22% 40% 26% 19% 34% 12% 21% 30% 31% 17% 26% 24% 12% 15%

Q QY
USAGE (NET)

121 18 1 4 - 1 - 1 4 2 3 15 - 2 3 3 - 18 11 20 3 4 6 1 1
11% 13% 4% 12% - 5% - 13% 14% 10% 12% 8% - 11% 14% 10% - 16% 23% 25% 8% 8% 11% 4% 2%

QY QY LQY LQVY BLQUVWY QY
  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

63 8 1 1 - - - 1 3 - 2 8 - 1 2 1 - 13 4 11 1 2 3 1 -
6% 6% 4% 3% - - - 13% 10% - 8% 4% - 5% 10% 3% - 12% 9% 14% 3% 4% 5% 4% - 

LQY Y LQY
    Networking companies
    usually use in extension

20 3 - - - - - - 1 - - 1 - 1 - - - 3 2 6 1 1 1 - -
2% 2% - - - - - - 3% - - 1% - 5% - - - 3% 4% 7% 3% 2% 2% - - 

LY
    Business/Work website
    usage

16 4 - 1 - - - - - 1 1 1 - - - 2 - 1 2 1 1 1 - - -
1% 3% - 3% - - - - - 5% 4% 1% - - - 7% - 1% 4% 1% 3% 2% - - - 

    Specific to a
    company/good/large
    companies

12 1 - - - - - - - - - 3 - - 1 - - - 1 3 - 1 - 1 1
1% 1% - - - - - - - - - 2% - - 5% - - - 2% 4% - 2% - 4% 2%

R
    Organization
    website/extension

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 229Q740_5. What made your experience with .net very positive?

5. .net
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1085 134 27** 33* 15** 20** 7** 8** 29** 21** 25** 179 10** 19** 21** 29** 41* 112 47* 81* 36* 50* 55* 26** 60*Unweighted Base
5 1 - - - - - - - - - 2 - - - - - 1 - 1 - - - - -
* 1% - - - - - - - - - 1% - - - - - 1% - 1% - - - - - 

    Commercial websites

4 1 - 1 - - - - - - - - - - - - - 1 - - - - 1 - -
* 1% - 3% - - - - - - - - - - - - - 1% - - - - 2% - - 

L
    Educational websites

3 1 - - - 1 - - - - - - - - - - - 1 - - - - - - -
* 1% - - - 5% - - - - - - - - - - - 1% - - - - - - - 

    Used for non-profit
    organizations/purposes

2 1 - - - - - - - - - - - - - - - - 1 - - - - - -
* 1% - - - - - - - - - - - - - - - - 2% - - - - - - 

    Government
    website/extension

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 2% - - 

    Institutions
    websites/extensions

7 1 - 1 - - - - - 1 - 1 - - - - - - 1 2 - - - - -
1% 1% - 3% - - - - - 5% - 1% - - - - - - 2% 2% - - - - - 

    Other businesses/organ
    izations mentions

55 7 3 3 1 1 - - 2 - 1 11 - 4 - 3 2 3 2 3 - 2 2 1 4
5% 5% 11% 9% 7% 5% - - 7% - 4% 6% - 21% - 10% 5% 3% 4% 4% - 4% 4% 4% 7%

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

38 4 1 3 1 1 - - 2 - 1 8 - 2 - 2 1 3 1 2 - 1 2 1 2
4% 3% 4% 9% 7% 5% - - 7% - 4% 4% - 11% - 7% 2% 3% 2% 2% - 2% 4% 4% 3%

    Always use it/The one I
    use most/frequently

17 3 2 - - - - - - - - 3 - 2 - 1 1 - 1 1 - 1 - - 2
2% 2% 7% - - - - - - - - 2% - 11% - 3% 2% - 2% 1% - 2% - - 3%

    Familiar with
    website/Have
    visited/used before/in
    the past

46 6 - 1 - - - - - - 1 10 1 1 1 2 1 4 - 2 - 7 4 1 4
4% 4% - 3% - - - - - - 4% 6% 10% 5% 5% 7% 2% 4% - 2% - 14% 7% 4% 7%

BLRSTU

  MISCELLANEOUS
  USAGE (SUB-NET)

13 - - - - - - - - - - 8 - - 1 1 - - - - - 1 - 1 1
1% - - - - - - - - - - 4% - - 5% 3% - - - - - 2% - 4% 2%

BR
    Diversity/Multi-purpose
    website

8 - - 1 - - - - - - - - - - - 1 - - - 1 - 4 1 - -
1% - - 3% - - - - - - - - - - - 3% - - - 1% - 8% 2% - - 

BL BLRY
    Allows for
    searching/browsing

5 4 - - - - - - - - - - - - - - - 1 - - - - - - -
* 3% - - - - - - - - - - - - - - - 1% - - - - - - - 

L
    Email usage

3 1 - - - - - - - - - - - 1 - - - 1 - - - - - - -
* 1% - - - - - - - - - - - 5% - - - 1% - - - - - - - 

    Personal usage site

3 - - - - - - - - - - 2 - - - - - 1 - - - - - - -
* - - - - - - - - - - 1% - - - - - 1% - - - - - - - 

    Top level domain

14 1 - - - - - - - - 1 - 1 - - - 1 1 - 1 - 2 3 - 3
1% 1% - - - - - - - - 4% - 10% - - - 2% 1% - 1% - 4% 5% - 5%

L L BL L
    Other miscellaneous
    usage mentions

32 - - - 2 - - - - 3 - 8 3 - - 3 2 2 2 1 3 1 1 1 -
3% - - - 13% - - - - 14% - 4% 30% - - 10% 5% 2% 4% 1% 8% 2% 2% 4% - 

B B B BY
  COUNTRIES (SUB-NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 229Q740_5. What made your experience with .net very positive?

5. .net
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1085 134 27** 33* 15** 20** 7** 8** 29** 21** 25** 179 10** 19** 21** 29** 41* 112 47* 81* 36* 50* 55* 26** 60*Unweighted Base
23 - - - 1 - - - - 2 - 7 3 - - 1 1 2 1 1 2 - 1 1 -

2% - - - 7% - - - - 10% - 4% 30% - - 3% 2% 2% 2% 1% 6% - 2% 4% - 
B B

    International/Used
    worldwide/Global

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 2% - - - 

    Indonesian based
    website

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 3% - - - - 

L
    It’s my country’s
    extension

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

L
    Russia based website

6 - - - 1 - - - - 1 - 1 - - - 2 - - 1 - - - - - -
1% - - - 7% - - - - 5% - 1% - - - 7% - - 2% - - - - - - 

    Other countries
    mentions

188 24 7 10 5 3 3 2 8 4 9 32 - 5 2 1 10 2 1 12 10 8 6 8 16
17% 18% 26% 30% 33% 15% 43% 25% 28% 19% 36% 18% - 26% 10% 3% 24% 2% 2% 15% 28% 16% 11% 31% 27%

RS RSW RS RS RS RSW RS R RSW
PERFORMANCE (NET)

102 19 6 6 4 1 1 2 7 1 8 12 - 4 - - 4 1 1 5 10 - 1 5 4
9% 14% 22% 18% 27% 5% 14% 25% 24% 5% 32% 7% - 21% - - 10% 1% 2% 6% 28% - 2% 19% 7%

LRSVW LRSVW R RV R LQRSTVWY R
  No problems/Good
  experience with website

52 2 - 2 1 1 1 - - 2 1 10 - 1 2 - 6 - - 5 - 5 3 1 9
5% 1% - 6% 7% 5% 14% - - 10% 4% 6% - 5% 10% - 15% - - 6% - 10% 5% 4% 15%

R R BLRSU R BRS R BLRSU
  Reliable

27 1 1 1 - 1 - - 1 - 1 8 - 2 - 1 1 - - 1 - 3 2 2 1
2% 1% 4% 3% - 5% - - 3% - 4% 4% - 11% - 3% 2% - - 1% - 6% 4% 8% 2%

R BR R
  Fast/Good speed

9 1 - - - - 1 - - 1 1 1 - - - - - 1 - 1 - 1 - - 1
1% 1% - - - - 14% - - 5% 4% 1% - - - - - 1% - 1% - 2% - - 2%

  Worked/Effective

5 1 - 1 - - - - - - - 1 - - - - - - - - - - - - 2
* 1% - 3% - - - - - - - 1% - - - - - - - - - - - - 3%

  Good results/search
  results

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
* - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Other performance
  mentions

170 18 4 3 2 - - 4 4 6 3 40 2 2 - 2 3 27 6 16 3 5 8 2 10
16% 13% 15% 9% 13% - - 50% 14% 29% 12% 22% 20% 11% - 7% 7% 24% 13% 20% 8% 10% 15% 8% 17%

BQ BQUV
SITE APPEAL (NET)

83 8 3 2 1 - - 1 3 1 2 19 1 - - 1 1 23 - 4 1 3 4 - 5
8% 6% 11% 6% 7% - - 13% 10% 5% 8% 11% 10% - - 3% 2% 21% - 5% 3% 6% 7% - 8%

S BLQSTUVWY S
  Everything/Good/Like
  site

11 1 - - - - - 1 - - - 4 - - - - - 1 1 2 - - - 1 -
1% 1% - - - - - 13% - - - 2% - - - - - 1% 2% 2% - - - 4% - 

  OK/Fine

9 2 1 - 1 - - - - - 1 - - - - - - 1 1 1 1 - - - -
1% 1% 4% - 7% - - - - - 4% - - - - - - 1% 2% 1% 3% - - - - 

L
  It’s professional

8 - - - - - - 1 - - - 2 - - - - - - 1 1 - - 2 - 1
1% - - - - - - 13% - - - 1% - - - - - - 2% 1% - - 4% - 2%

BR
  It’s memorable/Easy to
  remember

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 229Q740_5. What made your experience with .net very positive?

5. .net
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1085 134 27** 33* 15** 20** 7** 8** 29** 21** 25** 179 10** 19** 21** 29** 41* 112 47* 81* 36* 50* 55* 26** 60*Unweighted Base
7 1 - - - - - - - - - - - - - - - - - 5 - - - 1 -
1% 1% - - - - - - - - - - - - - - - - - 6% - - - 4% - 

BLR
  Descriptive/Indicates
  what it stands for

5 2 - - - - - 1 - - - - - - - - - 1 - 1 - - - - -
* 1% - - - - - 13% - - - - - - - - - 1% - 1% - - - - - 

  It indicates
  seriousness/that it’s
  important

5 - - - - - - - - - - 1 - - - - - 1 - - - 1 1 - 1
* - - - - - - - - - - 1% - - - - - 1% - - - 2% 2% - 2%

  Different/Unique

3 - - - - - - - - 1 - - - - - - - - 1 1 - - - - -
* - - - - - - - - 5% - - - - - - - - 2% 1% - - - - - 

  Interesting websites

3 - - - - - - - 1 - - - - - - 1 - - - - - - - - 1
* - - - - - - - 3% - - - - - - 3% - - - - - - - - 2%

  New/Newer websites

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
* - - - - - - - - - - - - 11% - - - - - - - - - - - 

  Organized/Not cluttered

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

  Generic website

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

L
  Not a lot of ads/pop ups

34 3 - 1 - - - - - 4 - 14 1 - - - 1 1 2 2 1 1 1 - 2
3% 2% - 3% - - - - - 19% - 8% 10% - - - 2% 1% 4% 2% 3% 2% 2% - 3%

BR
  Other site appeal
  mentions

105 13 2 6 - 3 1 - 3 - - 8 1 1 3 2 1 12 4 8 6 9 10 3 9
10% 10% 7% 18% - 15% 14% - 10% - - 4% 10% 5% 14% 7% 2% 11% 9% 10% 17% 18% 18% 12% 15%

LQ L LQ LQ LQ LQ
FUNCTIONALITY (NET)

53 10 - 2 - 1 - - 1 - - 4 - 1 1 1 - 8 1 4 2 7 5 1 4
5% 7% - 6% - 5% - - 3% - - 2% - 5% 5% 3% - 7% 2% 5% 6% 14% 9% 4% 7%

L L LQS L
  Easy to use/navigate

18 1 - 2 - 1 - - - - - - 1 - 2 - - - - 2 - 2 2 - 5
2% 1% - 6% - 5% - - - - - - 10% - 10% - - - - 2% - 4% 4% - 8%

BLR L LR LR BLRS
  Accessible/Easy to
  access/find

14 - 1 1 - - - - 1 - - 3 - - - 1 - 2 2 1 - - 2 - -
1% - 4% 3% - - - - 3% - - 2% - - - 3% - 2% 4% 1% - - 4% - - 

B B B
  Practical/Useful/Helpful

8 1 - - - 1 1 - 1 - - - - - - - 1 - - 1 2 - - - -
1% 1% - - - 5% 14% - 3% - - - - - - - 2% - - 1% 6% - - - - 

L LR
  Easy to register

5 2 1 - - - - - - - - 1 - - - - - - - - 1 - - - -
* 1% 4% - - - - - - - - 1% - - - - - - - - 3% - - - - 

  Has the latest
  standards/formats

2 1 - - - - - - - - - - - - - - - - - - - - - 1 -
* 1% - - - - - - - - - - - - - - - - - - - - - 4% - 

  Easy/Simple to purchase

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

  No restrictions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 229Q740_5. What made your experience with .net very positive?

5. .net
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1085 134 27** 33* 15** 20** 7** 8** 29** 21** 25** 179 10** 19** 21** 29** 41* 112 47* 81* 36* 50* 55* 26** 60*Unweighted Base
8 - - 1 - - - - - - - - - - - - - 2 1 - 1 1 1 1 -
1% - - 3% - - - - - - - - - - - - - 2% 2% - 3% 2% 2% 4% - 

BL L
  Other functionality
  mentions

82 13 4 5 - 2 1 - 1 - 2 11 - 2 - 3 3 8 6 4 2 5 4 2 4
8% 10% 15% 15% - 10% 14% - 3% - 8% 6% - 11% - 10% 7% 7% 13% 5% 6% 10% 7% 8% 7%

MISCELLANEOUS (NET)

22 1 - - - - 1 - 1 - - 8 - 2 - 1 - 2 2 - 2 1 - - 1
2% 1% - - - - 14% - 3% - - 4% - 11% - 3% - 2% 4% - 6% 2% - - 2%

T
  Positive/Just was

18 3 1 4 - 1 - - - - 1 - - - - - 1 2 - 1 - - 1 2 1
2% 2% 4% 12% - 5% - - - - 4% - - - - - 2% 2% - 1% - - 2% 8% 2%

L BLRSTUVWY L
  Meets my expectations/n
  eeds/Always find what I
  need/want

18 7 2 - - - - - - - - - - - - - - - 2 2 - 3 2 - -
2% 5% 7% - - - - - - - - - - - - - - - 4% 2% - 6% 4% - - 

LR LR L LR LR
  Alternative to .com

5 - - - - - 1 - - - - - - - - - - 2 - - - - 1 - 1
* - - - - - 14% - - - - - - - - - - 2% - - - - 2% - 2%

  Negative experience
  mentions

5 - - - - - - - - - - 3 - - - - 1 1 - - - - - - -
* - - - - - - - - - - 2% - - - - 2% 1% - - - - - - - 

  Convenient

15 2 1 1 - 1 - - - - 1 - - - - 2 1 1 2 1 - 1 - - 1
1% 1% 4% 3% - 5% - - - - 4% - - - - 7% 2% 1% 4% 1% - 2% - - 2%

L L L
  Other mentions

80 10 5 2 - 3 - - 2 1 3 8 1 2 - 4 4 6 1 10 4 5 6 3 -
7% 7% 19% 6% - 15% - - 7% 5% 12% 4% 10% 11% - 14% 10% 5% 2% 12% 11% 10% 11% 12% - 

Y Y LSY Y Y Y
CONTENT (NET)

59 6 5 1 - 3 - - 1 - 3 5 1 2 - 4 3 4 1 9 2 3 4 2 -
5% 4% 19% 3% - 15% - - 3% - 12% 3% 10% 11% - 14% 7% 4% 2% 11% 6% 6% 7% 8% - 

Y LRY Y
  INFORMATION
  (SUB-NET)

29 4 - - - 1 - - 1 - 1 1 1 1 - 1 1 3 1 4 2 2 4 1 -
3% 3% - - - 5% - - 3% - 4% 1% 10% 5% - 3% 2% 3% 2% 5% 6% 4% 7% 4% - 

L L LY
    Good/Helpful
    information

18 1 4 1 - 2 - - - - 2 1 - - - 2 2 - - 3 - - - - -
2% 1% 15% 3% - 10% - - - - 8% 1% - - - 7% 5% - - 4% - - - - - 

LR R
    Information/Informative

5 1 1 - - - - - - - - 1 - - - 1 - - - 1 - - - - -
* 1% 4% - - - - - - - - 1% - - - 3% - - - 1% - - - - - 

    Comprehensive/Can
    search all information in
    one place

4 - - - - - - - - - - 2 - 1 - - - 1 - - - - - - -
* - - - - - - - - - - 1% - 5% - - - 1% - - - - - - - 

    Accurate/Authentic
    information

3 - - - - - - - - - - - - - - - - - - 1 - 1 - 1 -
* - - - - - - - - - - - - - - - - - - 1% - 2% - 4% - 

    Other information
    mentions

21 4 - 1 - - - - 1 1 - 3 - - - - 1 2 - 1 2 2 2 1 -
2% 3% - 3% - - - - 3% 5% - 2% - - - - 2% 2% - 1% 6% 4% 4% 4% - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

14 4 - 1 - - - - 1 1 - 1 - - - - - - - - 1 2 2 1 -
1% 3% - 3% - - - - 3% 5% - 1% - - - - - - - - 3% 4% 4% 4% - 

R R
    Good/Like the content

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 229Q740_5. What made your experience with .net very positive?

5. .net
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1085 134 27** 33* 15** 20** 7** 8** 29** 21** 25** 179 10** 19** 21** 29** 41* 112 47* 81* 36* 50* 55* 26** 60*Unweighted Base
3 - - - - - - - - - - 1 - - - - - 2 - - - - - - -
* - - - - - - - - - - 1% - - - - - 2% - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

4 - - - - - - - - - - 1 - - - - 1 - - 1 1 - - - -
* - - - - - - - - - - 1% - - - - 2% - - 1% 3% - - - - 

    Other miscellaneous
    content mentions

59 4 1 3 1 3 - 1 - 1 2 15 - 1 1 - 3 5 2 7 2 - 2 1 4
5% 3% 4% 9% 7% 15% - 13% - 5% 8% 8% - 5% 5% - 7% 4% 4% 9% 6% - 4% 4% 7%

V BV V
SECURITY (NET)

50 1 1 2 1 3 - 1 - 1 2 15 - 1 1 - 2 4 2 5 1 - 2 1 4
5% 1% 4% 6% 7% 15% - 13% - 5% 8% 8% - 5% 5% - 5% 4% 4% 6% 3% - 4% 4% 7%

B BV B B
  Safe/Good security

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Private/Privacy

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

L
  No/Less spam

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Virus/Malware protected

6 3 - 1 - - - - - - - - - - - - - - - 1 1 - - - -
1% 2% - 3% - - - - - - - - - - - - - - - 1% 3% - - - - 

L L L
  Other security mentions

12 - - - - - - - - - - 2 - 1 1 - - 1 1 2 - 2 1 - 1
1% - - - - - - - - - - 1% - 5% 5% - - 1% 2% 2% - 4% 2% - 2%

B
ECONOMY (NET)

4 - - - - - - - - - - - - - - - - - - 1 - 1 1 - 1
* - - - - - - - - - - - - - - - - - - 1% - 2% 2% - 2%

  Reasonable/Cheap price
  to register/purchase

8 - - - - - - - - - - 2 - 1 1 - - 1 1 1 - 1 - - -
1% - - - - - - - - - - 1% - 5% 5% - - 1% 2% 1% - 2% - - - 

  Other economy mentions

8 - - - - - - - - 1 - 1 - - - - - 2 1 - 1 1 - - 1
1% - - - - - - - - 5% - 1% - - - - - 2% 2% - 3% 2% - - 2%

SERVICE (NET)

8 - - - - - - - - 1 - 1 - - - - - 2 1 - 1 1 - - 1
1% - - - - - - - - 5% - 1% - - - - - 2% 2% - 3% 2% - - 2%

  Good service/customer
  service/support

23 5 - - - - - - - 3 - 1 - - 4 1 - 2 - 1 1 - 1 2 2
2% 4% - - - - - - - 14% - 1% - - 19% 3% - 2% - 1% 3% - 2% 8% 3%

L
None

14 4 - - 1 - - - 1 - 1 2 - - 1 - - 1 1 - - - 1 - 1
1% 3% - - 7% - - - 3% - 4% 1% - - 5% - - 1% 2% - - - 2% - 2%

Don’t know

60 7 4 - 3 - 1 1 5 2 3 4 - 1 - 1 7 6 2 1 - 1 4 4 3
6% 5% 15% - 20% - 14% 13% 17% 10% 12% 2% - 5% - 3% 17% 5% 4% 1% - 2% 7% 15% 5%

BDLRTUVY

Declined to answer

1374 178 32 42 18 25 8 9 35 27 32 225 14 28 25 39 48 134 56 113 44 74 66 30 72
127% 133% 119% 127% 120% 125% 114% 113% 121% 129% 128% 126% 140% 147% 119% 134% 117% 120% 119% 140% 122% 148% 120% 115% 120%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 230Q740_6. What made your experience with .org very positive?

6. .org
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1181 169 46* 48* 19** 16** 4** 11** 43* 29** 24** 115 13** 26** 14** 26** 38* 115 45* 122 46* 33* 69* 36* 74*Unweighted Base

516 88 15 23 4 5 2 2 16 13 8 54 7 13 8 19 9 48 35 49 18 14 30 12 24
44% 52% 33% 48% 21% 31% 50% 18% 37% 45% 33% 47% 54% 50% 57% 73% 24% 42% 78% 40% 39% 42% 43% 33% 32%

CQTXY Q QY Q BCDILQRTUVWXY Q
USAGE (NET)

441 82 13 20 2 3 2 2 13 11 7 48 5 9 6 17 5 42 33 41 15 10 27 8 20
37% 49% 28% 42% 11% 19% 50% 18% 30% 38% 29% 42% 38% 35% 43% 65% 13% 37% 73% 34% 33% 30% 39% 22% 27%

CIQRTXY Q QXY Q BCDILQRTUVWXY Q Q Q
  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

181 24 7 9 1 1 1 - 4 3 3 11 3 6 2 1 4 28 20 29 4 5 9 2 4
15% 14% 15% 19% 5% 6% 25% - 9% 10% 13% 10% 23% 23% 14% 4% 11% 24% 44% 24% 9% 15% 13% 6% 5%

Y Y BILUXY BCDILQRTUVWXY BILUXY
    Organization
    website/extension

127 50 4 5 - - - 1 2 3 1 12 1 2 2 1 - 6 8 8 6 2 5 1 7
11% 30% 9% 10% - - - 9% 5% 10% 4% 10% 8% 8% 14% 4% - 5% 18% 7% 13% 6% 7% 3% 9%

CDILQRTUVWXY Q Q QRTX Q
    Used for non-profit
    organizations/purposes

82 4 1 4 - - - - 3 1 2 23 - 1 1 4 - 4 4 4 4 5 6 1 10
7% 2% 2% 8% - - - - 7% 3% 8% 20% - 4% 7% 15% - 3% 9% 3% 9% 15% 9% 3% 14%

BCQRTWX B B BCQRT B BCQRT

    Government
    website/extension

17 3 - 1 - - - - - 1 1 - - - - 1 1 1 3 2 - - 2 1 -
1% 2% - 2% - - - - - 3% 4% - - - - 4% 3% 1% 7% 2% - - 3% 3% - 

LRY
    Specific to a
    company/good/large
    companies

17 2 1 - - - - - 1 1 - 4 - - - - - 3 1 2 - - 2 - -
1% 1% 2% - - - - - 2% 3% - 3% - - - - - 3% 2% 2% - - 3% - - 

    Business/Work website
    usage

14 2 1 - - - 1 - - - - 3 1 1 - 1 - 2 1 1 - - - - -
1% 1% 2% - - - 25% - - - - 3% 8% 4% - 4% - 2% 2% 1% - - - - - 

    Educational websites

10 1 - 2 - 1 - 1 - - - - - - - 2 - - - - - - - 1 2
1% 1% - 4% - 6% - 9% - - - - - - - 8% - - - - - - - 3% 3%

LRT
    Institutions
    websites/extensions

2 1 - - - - - - - - - - - - - - - - - 1 - - - - -
* 1% - - - - - - - - - - - - - - - - - 1% - - - - - 

    Commercial websites

65 10 4 - 2 1 - 1 5 3 - 1 - - 2 9 - 7 2 7 2 - 6 2 1
6% 6% 9% - 11% 6% - 9% 12% 10% - 1% - - 14% 35% - 6% 4% 6% 4% - 9% 6% 1%

L DL DLQVY L L DLY
    Other businesses/organ
    izations mentions

45 9 2 3 1 1 - - 2 1 - 2 - 6 - 2 4 3 - 2 - - 1 3 3
4% 5% 4% 6% 5% 6% - - 5% 3% - 2% - 23% - 8% 11% 3% - 2% - - 1% 8% 4%

LRSTUW T
  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

24 4 - 1 1 - - - 2 1 - - - 5 - 2 2 1 - 1 - - - 3 1
2% 2% - 2% 5% - - - 5% 3% - - - 19% - 8% 5% 1% - 1% - - - 8% 1%

L L LRTW
    Always use it/The one I
    use most/frequently

21 5 2 2 - 1 - - - - - 2 - 1 - - 2 2 - 1 - - 1 - 2
2% 3% 4% 4% - 6% - - - - - 2% - 4% - - 5% 2% - 1% - - 1% - 3%

    Familiar with
    website/Have
    visited/used before/in
    the past

38 2 - 1 - 1 - - 3 1 1 2 1 - 2 - 1 5 2 6 - 4 3 2 1
3% 1% - 2% - 6% - - 7% 3% 4% 2% 8% - 14% - 3% 4% 4% 5% - 12% 4% 6% 1%

B BCLUY
  MISCELLANEOUS
  USAGE (SUB-NET)

12 - - 1 - 1 - - - - 1 - 1 - - - - 1 1 3 - 1 1 1 -
1% - - 2% - 6% - - - - 4% - 8% - - - - 1% 2% 2% - 3% 1% 3% - 

B B B
    Allows for
    searching/browsing

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 230Q740_6. What made your experience with .org very positive?

6. .org
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1181 169 46* 48* 19** 16** 4** 11** 43* 29** 24** 115 13** 26** 14** 26** 38* 115 45* 122 46* 33* 69* 36* 74*Unweighted Base
5 - - - - - - - - - - 1 - - 1 - - - - - - 1 1 - 1
* - - - - - - - - - - 1% - - 7% - - - - - - 3% 1% - 1%

B
    Diversity/Multi-purpose
    website

4 1 - - - - - - 1 - - 1 - - - - - 1 - - - - - - -
* 1% - - - - - - 2% - - 1% - - - - - 1% - - - - - - - 

    Top level domain

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

B
    Personal usage site

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

B
    Email usage

15 1 - - - - - - - 1 - - - - 1 - 1 3 1 3 - 2 1 1 -
1% 1% - - - - - - - 3% - - - - 7% - 3% 3% 2% 2% - 6% 1% 3% - 

BLY
    Other miscellaneous
    usage mentions

25 - - - 1 1 - - 1 1 - 6 2 - - 1 - - 3 2 3 - 2 2 -
2% - - - 5% 6% - - 2% 3% - 5% 15% - - 4% - - 7% 2% 7% - 3% 6% - 

B BRY BRY BRY B BRY
  COUNTRIES (SUB-NET)

18 - - - - 1 - - - 1 - 3 2 - - - - - 3 2 3 - 1 2 -
2% - - - - 6% - - - 3% - 3% 15% - - - - - 7% 2% 7% - 1% 6% - 

B BRY BRY BRY
    International/Used
    worldwide/Global

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

    China based website

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

B
    It’s my country’s
    extension

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Nigeria based website

4 - - - 1 - - - - - - 1 - - - 1 - - - - - - 1 - -
* - - - 5% - - - - - - 1% - - - 4% - - - - - - 1% - - 

    Other countries
    mentions

245 46 11 9 2 3 - - 11 4 4 23 4 7 4 8 6 27 8 25 10 7 12 4 10
21% 27% 24% 19% 11% 19% - - 26% 14% 17% 20% 31% 27% 29% 31% 16% 23% 18% 20% 22% 21% 17% 11% 14%

XY
BRAND/QUALITY (NET)

95 12 2 3 2 - - - 5 2 2 6 2 1 - 4 4 15 4 16 4 3 5 - 3
8% 7% 4% 6% 11% - - - 12% 7% 8% 5% 15% 4% - 15% 11% 13% 9% 13% 9% 9% 7% - 4%

X LXY LXY
  Well
  known/Popular/Most
  commonly used domain

77 14 4 4 - - - - 7 1 1 7 1 2 3 5 1 9 1 4 3 2 4 1 3
7% 8% 9% 8% - - - - 16% 3% 4% 6% 8% 8% 21% 19% 3% 8% 2% 3% 7% 6% 6% 3% 4%

LQSTY
  Honest/trustworthy

55 18 2 2 - 2 - - 2 1 - 7 - 4 - - 1 2 1 4 2 1 2 2 2
5% 11% 4% 4% - 13% - - 5% 3% - 6% - 15% - - 3% 2% 2% 3% 4% 3% 3% 6% 3%

RTY
  It’s a legitimate/credible
  site/domain

15 3 2 - - - - - - 1 - 1 - - 1 - 2 2 - 1 2 - - - -
1% 2% 4% - - - - - - 3% - 1% - - 7% - 5% 2% - 1% 4% - - - - 

Y
  Well established/Been
  around for a long time

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 230Q740_6. What made your experience with .org very positive?

6. .org
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1181 169 46* 48* 19** 16** 4** 11** 43* 29** 24** 115 13** 26** 14** 26** 38* 115 45* 122 46* 33* 69* 36* 74*Unweighted Base
15 4 2 - - - - - 1 - 1 1 - 1 - - - - 2 2 - 1 - - -

1% 2% 4% - - - - - 2% - 4% 1% - 4% - - - - 4% 2% - 3% - - - 
R R

  Reputable

3 1 - - - - - - - - - - 1 - - - - - - - - - - - 1
* 1% - - - - - - - - - - 8% - - - - - - - - - - - 1%

  Good quality
  brand/product

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 3% - - - - - - - - 

B
  Big/Large website

8 1 - - - 1 - - - - - 1 - - - - - - 1 1 - - 1 1 1
1% 1% - - - 6% - - - - - 1% - - - - - - 2% 1% - - 1% 3% 1%

  Other brand/quality
  mentions

174 20 10 8 4 3 1 4 9 3 7 13 - 2 2 - 8 5 3 19 9 7 13 8 16
15% 12% 22% 17% 21% 19% 25% 36% 21% 10% 29% 11% - 8% 14% - 21% 4% 7% 16% 20% 21% 19% 22% 22%

R RS R R R R R R R RS BRS
PERFORMANCE (NET)

78 13 9 2 3 2 - 4 6 1 7 3 - 1 1 - 2 1 1 5 8 - 2 4 3
7% 8% 20% 4% 16% 13% - 36% 14% 3% 29% 3% - 4% 7% - 5% 1% 2% 4% 17% - 3% 11% 4%

R BDLRSTVWY LRSTVW DLRSTVWY LR
  No problems/Good
  experience with website

62 4 - 5 1 1 1 - - 1 - 5 - 1 1 - 6 2 1 8 - 6 9 1 9
5% 2% - 10% 5% 6% 25% - - 3% - 4% - 4% 7% - 16% 2% 2% 7% - 18% 13% 3% 12%

BCIRU BCILRSU BCILRSTUX BCILRSU BCILRU

  Reliable

17 - - - - - - - 2 - - 4 - - - - 1 1 - 3 1 1 3 1 -
1% - - - - - - - 5% - - 3% - - - - 3% 1% - 2% 2% 3% 4% 3% - 

B B B B B B B
  Fast/Good speed

12 2 1 - - - - - 1 1 - - - - - - - 1 1 2 - - 1 2 -
1% 1% 2% - - - - - 2% 3% - - - - - - - 1% 2% 2% - - 1% 6% - 

LY
  Worked/Effective

8 1 - 1 - - - - - - - 1 - - - - - - - 1 - - - - 4
1% 1% - 2% - - - - - - - 1% - - - - - - - 1% - - - - 5%

BR
  Good results/search
  results

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 3% - - - 

B
  Other performance
  mentions

142 12 5 5 1 1 1 1 7 5 - 21 - 1 - 2 3 25 5 19 3 5 7 3 10
12% 7% 11% 10% 5% 6% 25% 9% 16% 17% - 18% - 4% - 8% 8% 22% 11% 16% 7% 15% 10% 8% 14%

B BUW B
SITE APPEAL (NET)

50 5 2 3 - - - - 3 1 - 7 - - - - 2 16 1 3 1 2 - - 4
4% 3% 4% 6% - - - - 7% 3% - 6% - - - - 5% 14% 2% 2% 2% 6% - - 5%

W W W BLSTUWX W
  Everything/Good/Like
  site

20 3 - - - - - - - 1 - - - - - - - 5 2 5 - - 3 1 -
2% 2% - - - - - - - 3% - - - - - - - 4% 4% 4% - - 4% 3% - 

L L L L
  Descriptive/Indicates
  what it stands for

11 - 2 - - - - - 2 2 - - - - - - - - 2 2 1 - - - -
1% - 4% - - - - - 5% 7% - - - - - - - - 4% 2% 2% - - - - 

BLR BLR BLR
  It’s professional

8 1 - - - - - 1 - 1 - - - - - - - - - - - 1 3 1 -
1% 1% - - - - - 9% - 3% - - - - - - - - - - - 3% 4% 3% - 

BLRT
  It indicates
  seriousness/that it’s
  important
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 299J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 230Q740_6. What made your experience with .org very positive?

6. .org
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1181 169 46* 48* 19** 16** 4** 11** 43* 29** 24** 115 13** 26** 14** 26** 38* 115 45* 122 46* 33* 69* 36* 74*Unweighted Base
7 - - 1 - - - - - - - 1 - - - - - 3 - - - 1 1 - -
1% - - 2% - - - - - - - 1% - - - - - 3% - - - 3% 1% - - 

B B
  Different/Unique

7 - - - - - - - 1 - - 2 - - - - - - - 2 1 - - 1 -
1% - - - - - - - 2% - - 2% - - - - - - - 2% 2% - - 3% - 

B B
  OK/Fine

4 - - - - - 1 1 - - - - - - - - - - - 1 - - - - 1
* - - - - - 25% 9% - - - - - - - - - - - 1% - - - - 1%

  Interesting websites

4 2 1 - - - - - - - - - - - - - 1 - - - - - - - -
* 1% 2% - - - - - - - - - - - - - 3% - - - - - - - - 

  Not a lot of ads/pop ups

4 1 - - - - - - - - - - - - - - - - - 2 - 1 - - -
* 1% - - - - - - - - - - - - - - - - - 2% - 3% - - - 

  It’s memorable/Easy to
  remember

4 - - - - - - - - - - 1 - 1 - - - - - - - - - - 2
* - - - - - - - - - - 1% - 4% - - - - - - - - - - 3%

B
  Organized/Not cluttered

31 1 - 1 1 1 - - 1 - - 12 - - - 2 - 3 - 5 - - 1 - 3
3% 1% - 2% 5% 6% - - 2% - - 10% - - - 8% - 3% - 4% - - 1% - 4%

BCQRSUWX B
  Other site appeal
  mentions

106 17 4 5 - 3 1 - 4 1 2 7 1 1 - - 1 6 - 19 5 6 8 2 13
9% 10% 9% 10% - 19% 25% - 9% 3% 8% 6% 8% 4% - - 3% 5% - 16% 11% 18% 12% 6% 18%

S S S S LQRS S LQRS S LQRS
FUNCTIONALITY (NET)

59 12 1 3 - 2 - - 1 1 1 4 - 1 - - - 4 - 10 3 4 4 - 8
5% 7% 2% 6% - 13% - - 2% 3% 4% 3% - 4% - - - 3% - 8% 7% 12% 6% - 11%

S QSX LQRSX
  Easy to use/navigate

19 1 1 1 - - - - - - - - 1 - - - - 1 - 5 - 2 4 - 3
2% 1% 2% 2% - - - - - - - - 8% - - - - 1% - 4% - 6% 6% - 4%

BL BL BLR L
  Accessible/Easy to
  access/find

9 3 - 1 - - - - - - 1 1 - - - - - 1 - 1 - - - - 1
1% 2% - 2% - - - - - - 4% 1% - - - - - 1% - 1% - - - - 1%

  Practical/Useful/Helpful

9 1 1 - - - 1 - 3 - - - - - - - 1 - - 1 1 - - - -
1% 1% 2% - - - 25% - 7% - - - - - - - 3% - - 1% 2% - - - - 

BLRTWY

  Easy to register

5 1 2 - - - - - - - - 1 - - - - - - - - 1 - - - -
* 1% 4% - - - - - - - - 1% - - - - - - - - 2% - - - - 

RT
  Has the latest
  standards/formats

4 2 - - - 1 - - - - - - - - - - - - - - - - - 1 -
* 1% - - - 6% - - - - - - - - - - - - - - - - - 3% - 

  Easy/Simple to purchase

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

  No restrictions

7 - 1 - - - - - - - - 1 - - - - - - - 2 - 1 - 1 1
1% - 2% - - - - - - - - 1% - - - - - - - 2% - 3% - 3% 1%

B B
  Other functionality
  mentions

100 16 8 4 1 2 - 1 2 2 4 5 2 2 - 2 1 8 4 13 5 3 8 5 2
8% 9% 17% 8% 5% 13% - 9% 5% 7% 17% 4% 15% 8% - 8% 3% 7% 9% 11% 11% 9% 12% 14% 3%

LQRY Y Y LY
CONTENT (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 230Q740_6. What made your experience with .org very positive?

6. .org
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1181 169 46* 48* 19** 16** 4** 11** 43* 29** 24** 115 13** 26** 14** 26** 38* 115 45* 122 46* 33* 69* 36* 74*Unweighted Base
82 13 8 3 1 - - 1 1 1 3 2 2 2 - 2 1 6 3 12 5 3 8 3 2

7% 8% 17% 6% 5% - - 9% 2% 3% 13% 2% 15% 8% - 8% 3% 5% 7% 10% 11% 9% 12% 8% 3%
L ILQRY L L L LY

  INFORMATION
  (SUB-NET)

34 5 4 - - - - 1 - 1 2 1 1 - - 1 1 2 2 4 3 1 3 2 -
3% 3% 9% - - - - 9% - 3% 8% 1% 8% - - 4% 3% 2% 4% 3% 7% 3% 4% 6% - 

DLRY LY Y
    Good/Helpful
    information

27 5 3 2 1 - - - - - 1 - - - - 1 - 3 - 5 1 1 2 1 1
2% 3% 7% 4% 5% - - - - - 4% - - - - 4% - 3% - 4% 2% 3% 3% 3% 1%

L L L
    Information/Informative

15 - - 1 - - - - - - - 1 1 1 - - - 1 3 3 1 - 2 - 1
1% - - 2% - - - - - - - 1% 8% 4% - - - 1% 7% 2% 2% - 3% - 1%

BLR B B
    Accurate/Authentic
    information

4 3 1 - - - - - - - - - - - - - - - - - - - - - -
* 2% 2% - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

4 - - - - - - - 1 - - - - 1 - - - - - - - 1 1 - -
* - - - - - - - 2% - - - - 4% - - - - - - - 3% 1% - - 

B B
    Other information
    mentions

19 4 - 1 - 2 - - 1 1 1 3 - - - - - 2 1 1 - - - 2 -
2% 2% - 2% - 13% - - 2% 3% 4% 3% - - - - - 2% 2% 1% - - - 6% - 

Y
  MISCELLANEOUS
  CONTENT (SUB-NET)

12 2 - - - 2 - - 1 1 - 3 - - - - - 1 - 1 - - - 1 -
1% 1% - - - 13% - - 2% 3% - 3% - - - - - 1% - 1% - - - 3% - 

    Good/Like the content

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

6 1 - 1 - - - - - - 1 - - - - - - 1 1 - - - - 1 -
1% 1% - 2% - - - - - - 4% - - - - - - 1% 2% - - - - 3% - 

    Other miscellaneous
    content mentions

56 2 1 2 - 1 - 2 - 2 1 8 1 1 - - 3 5 1 11 3 2 5 - 5
5% 1% 2% 4% - 6% - 18% - 7% 4% 7% 8% 4% - - 8% 4% 2% 9% 7% 6% 7% - 7%

B B BI B B B
SECURITY (NET)

42 1 1 1 - - - 2 - 2 1 7 1 - - - 1 3 1 8 1 2 5 - 5
4% 1% 2% 2% - - - 18% - 7% 4% 6% 8% - - - 3% 3% 2% 7% 2% 6% 7% - 7%

B B B B B
  Safe/Good security

5 - - 1 - - - - - - - - - - - - - 2 - 2 - - - - -
* - - 2% - - - - - - - - - - - - - 2% - 2% - - - - - 

  Private/Privacy

4 - - - - 1 - - - - - - - 1 - - 1 - - - 1 - - - -
* - - - - 6% - - - - - - - 4% - - 3% - - - 2% - - - - 

B
  Virus/Malware protected

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 2% - - - - 

  No/Less spam

4 1 - - - - - - - - - 1 - - - - 1 - - 1 - - - - -
* 1% - - - - - - - - - 1% - - - - 3% - - 1% - - - - - 

  Other security mentions

51 3 1 7 1 1 - 1 1 1 1 9 - 1 - - 1 3 - 4 2 - 7 4 3
4% 2% 2% 15% 5% 6% - 9% 2% 3% 4% 8% - 4% - - 3% 3% - 3% 4% - 10% 11% 4%

BCIRSTVY B BRS BRS
MISCELLANEOUS (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 230Q740_6. What made your experience with .org very positive?

6. .org
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1181 169 46* 48* 19** 16** 4** 11** 43* 29** 24** 115 13** 26** 14** 26** 38* 115 45* 122 46* 33* 69* 36* 74*Unweighted Base
22 2 1 4 - - - - 1 - 1 - - - - - - 1 - 2 1 - 5 2 2

2% 1% 2% 8% - - - - 2% - 4% - - - - - - 1% - 2% 2% - 7% 6% 3%
BLRT BLRT L

  Meets my expectations/n
  eeds/Always find what I
  need/want

14 - - - - 1 - 1 - - - 7 - 1 - - - 1 - 1 1 - - - 1
1% - - - - 6% - 9% - - - 6% - 4% - - - 1% - 1% 2% - - - 1%

BRTW
  Positive/Just was

5 - - - 1 - - - - - - 2 - - - - 1 1 - - - - - - -
* - - - 5% - - - - - - 2% - - - - 3% 1% - - - - - - - 

B
  Convenient

3 1 - 1 - - - - - - - - - - - - - - - - - - - 1 -
* 1% - 2% - - - - - - - - - - - - - - - - - - - 3% - 

  Negative experience
  mentions

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Alternative to .com

7 - - 2 - - - - - 1 1 - - - - - - - - 1 - - 1 1 -
1% - - 4% - - - - - 3% 4% - - - - - - - - 1% - - 1% 3% - 

BLR B
  Other mentions

16 1 1 2 - - - - 1 - 1 2 - - - - - 3 1 - - 2 1 - 1
1% 1% 2% 4% - - - - 2% - 4% 2% - - - - - 3% 2% - - 6% 1% - 1%

T BT
ECONOMY (NET)

8 1 1 1 - - - - 1 - - 1 - - - - - - - - - 1 1 - 1
1% 1% 2% 2% - - - - 2% - - 1% - - - - - - - - - 3% 1% - 1%

  Reasonable/Cheap price
  to register/purchase

8 - - 1 - - - - - - 1 1 - - - - - 3 1 - - 1 - - -
1% - - 2% - - - - - - 4% 1% - - - - - 3% 2% - - 3% - - - 

B B
  Other economy mentions

5 - 1 - - - - - - - - - - - - - - 1 - - 1 - 1 - 1
* - 2% - - - - - - - - - - - - - - 1% - - 2% - 1% - 1%

SERVICE (NET)

5 - 1 - - - - - - - - - - - - - - 1 - - 1 - 1 - 1
* - 2% - - - - - - - - - - - - - - 1% - - 2% - 1% - 1%

  Good service/customer
  service/support

14 3 - - - - - - - 3 - 1 - - - 1 - 1 - 1 - - - 2 2
1% 2% - - - - - - - 10% - 1% - - - 4% - 1% - 1% - - - 6% 3%

None

12 2 1 - 1 - - - 1 1 - 1 - - - - 1 1 - - 1 - - - 2
1% 1% 2% - 5% - - - 2% 3% - 1% - - - - 3% 1% - - 2% - - - 3%

Don’t know

65 8 3 3 5 - 1 - 4 2 3 3 2 1 - 1 8 4 1 3 2 2 2 4 3
6% 5% 7% 6% 26% - 25% - 9% 7% 13% 3% 15% 4% - 4% 21% 3% 2% 2% 4% 6% 3% 11% 4%

BDLRSTUWY LT
Declined to answer

1659 253 69 70 20 20 6 13 65 40 32 159 18 33 15 37 46 151 70 183 61 52 103 47 96
140% 150% 150% 146% 105% 125% 150% 118% 151% 138% 133% 138% 138% 127% 107% 142% 121% 131% 156% 150% 133% 158% 149% 131% 130%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 231Q740_7. What made your experience with .tel very positive?

7. .tel
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

69* 2** 2** 3** -** 1** -** 1** 2** 1** 2** 25** 1** 1** 1** -** 2** 9** 2** 5** 1** 1** 2** 1** 4**Unweighted Base

19 - - - - - - - 2 - - 11 - - - - - 6 - - - - - - -
28% - - - - - - - 100% - - 44% - - - - - 67% - - - - - - - 

SITE APPEAL (NET)

13 - - - - - - - 2 - - 8 - - - - - 3 - - - - - - -
19% - - - - - - - 100% - - 32% - - - - - 33% - - - - - - - 

  Everything/Good/Like
  site

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 11% - - - - - - - 

  Different/Unique

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 11% - - - - - - - 

  OK/Fine

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
3% - - - - - - - - - - 4% - - - - - 11% - - - - - - - 

  Other site appeal
  mentions

10 - 1 1 - - - - - - - 4 - 1 - - - - - - 1 1 - - 1
14% - 50% 33% - - - - - - - 16% - 100% - - - - - - 100% 100% - - 25%

PERFORMANCE (NET)

5 - 1 - - - - - - - - 2 - 1 - - - - - - 1 - - - -
7% - 50% - - - - - - - - 8% - 100% - - - - - - 100% - - - - 

  No problems/Good
  experience with website

3 - - - - - - - - - - 2 - - - - - - - - - 1 - - -
4% - - - - - - - - - - 8% - - - - - - - - - 100% - - - 

  Fast/Good speed

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
3% - - - - - - - - - - 4% - - - - - - - - - - - - 25%

  Good results/search
  results

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 33% - - - - - - - - - - - - - - - - - - - - - 

  Reliable

10 - - 1 - - - - - - - 2 - - 1 - - - - 1 1 1 1 - 2
14% - - 33% - - - - - - - 8% - - 100% - - - - 20% 100% 100% 50% - 50%

FUNCTIONALITY (NET)

6 - - 1 - - - - - - - - - - 1 - - - - - - 1 1 - 2
9% - - 33% - - - - - - - - - - 100% - - - - - - 100% 50% - 50%

  Easy to use/navigate

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Practical/Useful/Helpful

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 100% - - - - 

  Has the latest
  standards/formats

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 231Q740_7. What made your experience with .tel very positive?

7. .tel
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

69* 2** 2** 3** -** 1** -** 1** 2** 1** 2** 25** 1** 1** 1** -** 2** 9** 2** 5** 1** 1** 2** 1** 4**Unweighted Base
1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 20% - - - - - 

  Easy to register

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Other functionality
  mentions

9 - - 1 - - - 1 - - - 2 1 - - - - 2 1 1 - - - - -
13% - - 33% - - - 100% - - - 8% 100% - - - - 22% 50% 20% - - - - - 

MISCELLANEOUS (NET)

3 - - 1 - - - 1 - - - - - - - - - 1 - - - - - - -
4% - - 33% - - - 100% - - - - - - - - - 11% - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

3 - - - - - - - - - - 1 1 - - - - - 1 - - - - - -
4% - - - - - - - - - - 4% 100% - - - - - 50% - - - - - - 

  Negative experience
  mentions

2 - - - - - - - - - - 1 - - - - - - - 1 - - - - -
3% - - - - - - - - - - 4% - - - - - - - 20% - - - - - 

  Convenient

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 11% - - - - - - - 

  Positive/Just was

7 - 1 - - - - - - - - 5 - - - - - - - 1 - - - - -
10% - 50% - - - - - - - - 20% - - - - - - - 20% - - - - - 

USAGE (NET)

3 - - - - - - - - - - 2 - - - - - - - 1 - - - - -
4% - - - - - - - - - - 8% - - - - - - - 20% - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 8% - - - - - - - - - - - - - 

    Geared toward mobile
    devices usage

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 20% - - - - - 

    Other miscellaneous
    usage mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

2 - 1 - - - - - - - - 1 - - - - - - - - - - - - -
3% - 50% - - - - - - - - 4% - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Commercial websites

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 50% - - - - - - - - - - - - - - - - - - - - - - 

    Networking companies
    usually use in extension
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 231Q740_7. What made your experience with .tel very positive?

7. .tel
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

69* 2** 2** 3** -** 1** -** 1** 2** 1** 2** 25** 1** 1** 1** -** 2** 9** 2** 5** 1** 1** 2** 1** 4**Unweighted Base
6 - - - - 1 - - - - - 2 - - - - - 1 1 1 - - - - -
9% - - - - 100% - - - - - 8% - - - - - 11% 50% 20% - - - - - 

BRAND/QUALITY (NET)

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
3% - - - - - - - - - - 4% - - - - - 11% - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 20% - - - - - 

  It’s a legitimate/credible
  site/domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 50% - - - - - - 

  Honest/trustworthy

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
1% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

5 1 - - - - - - - - - 3 - - - - - - - - - - - 1 -
7% 50% - - - - - - - - - 12% - - - - - - - - - - - 100% - 

CONTENT (NET)

3 1 - - - - - - - - - 2 - - - - - - - - - - - - -
4% 50% - - - - - - - - - 8% - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 50% - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Information/Informative

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Other information
    mentions

3 - - - - - - - - - - 2 - - - - - - - - - - - 1 -
4% - - - - - - - - - - 8% - - - - - - - - - - - 100% - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

2 - - - - - - - - - - 1 - - - - - - - - - - - 1 -
3% - - - - - - - - - - 4% - - - - - - - - - - - 100% - 

    Good/Like the content

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 8% - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

3 1 - - - - - - - - - 1 - - - - - - - 1 - - - - -
4% 50% - - - - - - - - - 4% - - - - - - - 20% - - - - - 

SECURITY (NET)

2 - - - - - - - - - - 1 - - - - - - - 1 - - - - -
3% - - - - - - - - - - 4% - - - - - - - 20% - - - - - 

  Safe/Good security

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 50% - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 231Q740_7. What made your experience with .tel very positive?

7. .tel
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

69* 2** 2** 3** -** 1** -** 1** 2** 1** 2** 25** 1** 1** 1** -** 2** 9** 2** 5** 1** 1** 2** 1** 4**Unweighted Base
2 - - - - - - - - - - 1 - - - - - - - - - 1 - - -
3% - - - - - - - - - - 4% - - - - - - - - - 100% - - - 

ECONOMY (NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 100% - - - 

  Reasonable/Cheap price
  to register/purchase

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Other economy mentions

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 50% - - 

SERVICE (NET)

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 50% - - 

  Other service mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 50% - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 20% - - - - - 

Don’t know

8 - - 1 - - - - - 1 2 1 - - - - 2 - - - - - - - 1
12% - - 33% - - - - - 100% 100% 4% - - - - 100% - - - - - - - 25%

Declined to answer

85 3 2 4 - 1 - 1 2 1 2 35 1 1 1 - 2 9 2 6 2 3 2 1 4
123% 150% 100% 133% - 100% - 100% 100% 100% 100% 140% 100% 100% 100% - 100% 100% 100% 120% 200% 300% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 232Q740_8. What made your experience with .asia very positive?

8. .asia
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

77* 5** -** -** 1** 1** -** -** -** 1** 2** 22** 2** 3** 2** 1** 2** 14** 13** 3** 1** -** 1** -** 3**Unweighted Base

24 - - - - - - - - - - 9 - 1 - - - 3 8 3 - - - - -
31% - - - - - - - - - - 41% - 33% - - - 21% 62% 100% - - - - - 

USAGE (NET)

14 - - - - - - - - - - 4 - - - - - 1 6 3 - - - - -
18% - - - - - - - - - - 18% - - - - - 7% 46% 100% - - - - - 

  COUNTRIES (SUB-NET)

5 - - - - - - - - - - 3 - - - - - 1 1 - - - - - -
6% - - - - - - - - - - 14% - - - - - 7% 8% - - - - - - 

    International/Used
    worldwide/Global

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 33% - - - - - 

    Country specific
    (Unspec.)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    India based website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    China based website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    Japan based website

10 - - - - - - - - - - 2 - - - - - 1 5 2 - - - - -
13% - - - - - - - - - - 9% - - - - - 7% 38% 67% - - - - - 

    Other countries
    mentions

9 - - - - - - - - - - 1 - - - - - 2 3 3 - - - - -
12% - - - - - - - - - - 5% - - - - - 14% 23% 100% - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

5 - - - - - - - - - - - - - - - - 1 1 3 - - - - -
6% - - - - - - - - - - - - - - - - 7% 8% 100% - - - - - 

    Business/Work website
    usage

3 - - - - - - - - - - - - - - - - 1 - 2 - - - - -
4% - - - - - - - - - - - - - - - - 7% - 67% - - - - - 

    Government
    website/extension

2 - - - - - - - - - - 1 - - - - - - 1 - - - - - -
3% - - - - - - - - - - 5% - - - - - - 8% - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 8% - - - - - - 

    Specific to a
    company/good/large
    companies

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
5% - - - - - - - - - - 18% - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
4% - - - - - - - - - - 14% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 232Q740_8. What made your experience with .asia very positive?

8. .asia
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

77* 5** -** -** 1** 1** -** -** -** 1** 2** 22** 2** 3** 2** 1** 2** 14** 13** 3** 1** -** 1** -** 3**Unweighted Base
4 - - - - - - - - - - 2 - 1 - - - 1 - - - - - - -
5% - - - - - - - - - - 9% - 33% - - - 7% - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - - 1 - - - 1 - - - - - - -
3% - - - - - - - - - - - - 33% - - - 7% - - - - - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    Other miscellaneous
    usage mentions

15 1 - - - - - - - - - 1 1 1 - - - 6 4 1 - - - - -
19% 20% - - - - - - - - - 5% 50% 33% - - - 43% 31% 33% - - - - - 

SITE APPEAL (NET)

9 1 - - - - - - - - - - 1 1 - - - 5 1 - - - - - -
12% 20% - - - - - - - - - - 50% 33% - - - 36% 8% - - - - - - 

  Everything/Good/Like
  site

2 - - - - - - - - - - - - - - - - - 1 1 - - - - -
3% - - - - - - - - - - - - - - - - - 8% 33% - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 8% - - - - - - 

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 33% - - - - - - - - - - - 

  New/Newer websites

3 - - - - - - - - - - 1 - - - - - 1 1 - - - - - -
4% - - - - - - - - - - 5% - - - - - 7% 8% - - - - - - 

  Other site appeal
  mentions

13 - - - - 1 - - - - - 5 - - 1 - - 3 2 - - - - - 1
17% - - - - 100% - - - - - 23% - - 50% - - 21% 15% - - - - - 33%

BRAND/QUALITY (NET)

5 - - - - - - - - - - 1 - - - - - 2 1 - - - - - 1
6% - - - - - - - - - - 5% - - - - - 14% 8% - - - - - 33%

  Well
  known/Popular/Most
  commonly used domain

3 - - - - - - - - - - 1 - - 1 - - 1 - - - - - - -
4% - - - - - - - - - - 5% - - 50% - - 7% - - - - - - - 

  Honest/trustworthy

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Pioneer/One of the first
  website extensions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 8% - - - - - - 

  Good quality
  brand/product

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Big/Large website

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 232Q740_8. What made your experience with .asia very positive?

8. .asia
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

77* 5** -** -** 1** 1** -** -** -** 1** 2** 22** 2** 3** 2** 1** 2** 14** 13** 3** 1** -** 1** -** 3**Unweighted Base
1 - - - - 1 - - - - - - - - - - - - - - - - - - -
1% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

10 1 - - - - - - - - - 5 - 1 - - - - - - 1 - 1 - 1
13% 20% - - - - - - - - - 23% - 33% - - - - - - 100% - 100% - 33%

FUNCTIONALITY (NET)

4 - - - - - - - - - - 1 - 1 - - - - - - - - 1 - 1
5% - - - - - - - - - - 5% - 33% - - - - - - - - 100% - 33%

  Easy to use/navigate

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
4% - - - - - - - - - - 14% - - - - - - - - - - - - - 

  Practical/Useful/Helpful

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 100% - - - - 

  Has the latest
  standards/formats

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 20% - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 20% - - - - - - - - - - - - - - - - - - - - - - - 

  No restrictions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Other functionality
  mentions

8 - - - - - - - - - - 3 - 1 - - 1 - 1 - 1 - - - 1
10% - - - - - - - - - - 14% - 33% - - 50% - 8% - 100% - - - 33%

PERFORMANCE (NET)

6 - - - - - - - - - - 2 - 1 - - 1 - 1 - 1 - - - -
8% - - - - - - - - - - 9% - 33% - - 50% - 8% - 100% - - - - 

  No problems/Good
  experience with website

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
3% - - - - - - - - - - 5% - - - - - - - - - - - - 33%

  Good results/search
  results

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Fast/Good speed

5 - - - - - - - - - - 2 1 - - - - - - 2 - - - - -
6% - - - - - - - - - - 9% 50% - - - - - - 67% - - - - - 

CONTENT (NET)

3 - - - - - - - - - - 1 1 - - - - - - 1 - - - - -
4% - - - - - - - - - - 5% 50% - - - - - - 33% - - - - - 

  INFORMATION
  (SUB-NET)

2 - - - - - - - - - - 1 - - - - - - - 1 - - - - -
3% - - - - - - - - - - 5% - - - - - - - 33% - - - - - 

    Information/Informative

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 50% - - - - - - - - - - - - 

    Good/Helpful
    information

3 - - - - - - - - - - 1 - - - - - - - 2 - - - - -
4% - - - - - - - - - - 5% - - - - - - - 67% - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 232Q740_8. What made your experience with .asia very positive?

8. .asia
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

77* 5** -** -** 1** 1** -** -** -** 1** 2** 22** 2** 3** 2** 1** 2** 14** 13** 3** 1** -** 1** -** 3**Unweighted Base
2 - - - - - - - - - - - - - - - - - - 2 - - - - -
3% - - - - - - - - - - - - - - - - - - 67% - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

5 - - - - - - - - - - 3 - - - - - - 1 - - - 1 - -
6% - - - - - - - - - - 14% - - - - - - 8% - - - 100% - - 

MISCELLANEOUS (NET)

3 - - - - - - - - - - 2 - - - - - - - - - - 1 - -
4% - - - - - - - - - - 9% - - - - - - - - - - 100% - - 

  Convenient

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 8% - - - - - - 

  Negative experience
  mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Other mentions

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
3% - - - - - - - - - - - - - - - - 7% 8% - - - - - - 

ECONOMY (NET)

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
3% - - - - - - - - - - - - - - - - 7% 8% - - - - - - 

  Other economy mentions

4 3 - - - - - - - - - - - - - - - 1 - - - - - - -
5% 60% - - - - - - - - - - - - - - - 7% - - - - - - - 

None

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Don’t know

7 - - - 1 - - - - - 2 - - - 1 1 1 1 - - - - - - -
9% - - - 100% - - - - - 100% - - - 50% 100% 50% 7% - - - - - - - 

Declined to answer

112 6 - - 1 1 - - - 1 2 35 2 5 2 1 2 17 18 12 2 - 2 - 3
145% 120% - - 100% 100% - - - 100% 100% 159% 100% 167% 100% 100% 100% 121% 138% 400% 200% - 200% - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 233Q740_9. What made your experience with .pro very positive?

9. .pro
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

71* 6** 1** -** 1** 1** -** -** 3** 3** 3** 20** 2** 1** 1** 1** 7** 9** 1** 1** 1** 1** -** 2** 6**Unweighted Base

13 1 - - - - - - 1 - 1 5 - 1 - - 2 - - - 1 - - - 1
18% 17% - - - - - - 33% - 33% 25% - 100% - - 29% - - - 100% - - - 17%

PERFORMANCE (NET)

9 1 - - - - - - 1 - 1 3 - 1 - - 1 - - - 1 - - - -
13% 17% - - - - - - 33% - 33% 15% - 100% - - 14% - - - 100% - - - - 

  No problems/Good
  experience with website

3 - - - - - - - - - - 2 - - - - 1 - - - - - - - -
4% - - - - - - - - - - 10% - - - - 14% - - - - - - - - 

  Fast/Good speed

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
3% - - - - - - - - - - 5% - - - - - - - - - - - - 17%

  Good results/search
  results

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 14% - - - - - - - - 

  Reliable

12 - - - - - - - 1 2 - 1 - - - - 2 3 - 1 - - - - 2
17% - - - - - - - 33% 67% - 5% - - - - 29% 33% - 100% - - - - 33%

SITE APPEAL (NET)

6 - - - - - - - - 2 - - - - - - - 1 - 1 - - - - 2
8% - - - - - - - - 67% - - - - - - - 11% - 100% - - - - 33%

  It’s professional

3 - - - - - - - 1 - - 1 - - - - 1 - - - - - - - -
4% - - - - - - - 33% - - 5% - - - - 14% - - - - - - - - 

  Everything/Good/Like
  site

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 14% - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 11% - - - - - - - 

  Different/Unique

2 - - - - - - - - - - - - - - - - 1 - 1 - - - - -
3% - - - - - - - - - - - - - - - - 11% - 100% - - - - - 

  Other site appeal
  mentions

10 1 - - - 1 - - - - - 5 - - - - - 2 - - - - - - 1
14% 17% - - - 100% - - - - - 25% - - - - - 22% - - - - - - 17%

BRAND/QUALITY (NET)

4 - - - - - - - - - - 3 - - - - - 1 - - - - - - -
6% - - - - - - - - - - 15% - - - - - 11% - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 17%

  Reputable

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 11% - - - - - - - 

  Honest/trustworthy

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 233Q740_9. What made your experience with .pro very positive?

9. .pro
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

71* 6** 1** -** 1** 1** -** -** 3** 3** 3** 20** 2** 1** 1** 1** 7** 9** 1** 1** 1** 1** -** 2** 6**Unweighted Base
3 1 - - - 1 - - - - - 1 - - - - - - - - - - - - -
4% 17% - - - 100% - - - - - 5% - - - - - - - - - - - - - 

  Other brand/quality
  mentions

8 - 1 - - - - - - - - 3 - - - 1 1 1 - - - 1 - - -
11% - 100% - - - - - - - - 15% - - - 100% 14% 11% - - - 100% - - - 

USAGE (NET)

3 - - - - - - - - - - 1 - - - - - 1 - - - 1 - - -
4% - - - - - - - - - - 5% - - - - - 11% - - - 100% - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    Commercial websites

2 - - - - - - - - - - - - - - - - 1 - - - 1 - - -
3% - - - - - - - - - - - - - - - - 11% - - - 100% - - - 

    Other businesses/organ
    izations mentions

3 - 1 - - - - - - - - 1 - - - - 1 - - - - - - - -
4% - 100% - - - - - - - - 5% - - - - 14% - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - 1 - - - - - - - - 1 - - - - - - - - - - - - -
3% - 100% - - - - - - - - 5% - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 14% - - - - - - - - 

    Other miscellaneous
    usage mentions

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 100% - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 100% - - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

8 1 - - - - - - - - - 4 - - - - 1 1 1 - - - - - -
11% 17% - - - - - - - - - 20% - - - - 14% 11% 100% - - - - - - 

MISCELLANEOUS (NET)

4 1 - - - - - - - - - 1 - - - - 1 1 - - - - - - -
6% 17% - - - - - - - - - 5% - - - - 14% 11% - - - - - - - 

  Positive/Just was

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 10% - - - - - - - - - - - - - 

  Convenient

2 - - - - - - - - - - 1 - - - - - - 1 - - - - - -
3% - - - - - - - - - - 5% - - - - - - 100% - - - - - - 

  Negative experience
  mentions

3 - - - - - - - - - - 1 1 - - - - - - - 1 - - - -
4% - - - - - - - - - - 5% 50% - - - - - - - 100% - - - - 

FUNCTIONALITY (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 233Q740_9. What made your experience with .pro very positive?

9. .pro
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

71* 6** 1** -** 1** 1** -** -** 3** 3** 3** 20** 2** 1** 1** 1** 7** 9** 1** 1** 1** 1** -** 2** 6**Unweighted Base
1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 50% - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Practical/Useful/Helpful

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 100% - - - - 

  Has the latest
  standards/formats

2 - - - - - - - - - - 1 - - - - 1 - - - - - - - -
3% - - - - - - - - - - 5% - - - - 14% - - - - - - - - 

SECURITY (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Safe/Good security

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 14% - - - - - - - - 

  Other security mentions

2 - - - - - - - - - - - 1 - - - - - - - - - - 1 -
3% - - - - - - - - - - - 50% - - - - - - - - - - 50% - 

CONTENT (NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 50% - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
1% - - - - - - - - - - - 50% - - - - - - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
1% - - - - - - - - - - - - - - - - - - - - - - 50% - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
1% - - - - - - - - - - - - - - - - - - - - - - 50% - 

    Good/Like the content

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Other economy mentions

3 2 - - - - - - - 1 - - - - - - - - - - - - - - -
4% 33% - - - - - - - 33% - - - - - - - - - - - - - - - 

None

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 17% - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

13 - - - 1 - - - 1 - 2 2 - - 1 - 1 2 - - - - - 1 2
18% - - - 100% - - - 33% - 67% 10% - - 100% - 14% 22% - - - - - 50% 33%

Declined to answer

79 6 1 - 1 1 - - 3 3 3 24 2 1 1 1 9 9 1 2 2 1 - 2 6
111% 100% 100% - 100% 100% - - 100% 100% 100% 120% 100% 100% 100% 100% 129% 100% 100% 200% 200% 100% - 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 234Q740_10. What made your experience with .coop very positive?

10. .coop
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* 6** 1** 1** -** -** -** -** 5** 2** 3** 25** 1** 1** -** 1** 1** 6** -** -** 1** -** 6** 2** 3**Unweighted Base

19 - - - - - - - 2 1 - 9 1 1 - - 1 2 - - - - 1 - 1
29% - - - - - - - 40% 50% - 36% 100% 100% - - 100% 33% - - - - 17% - 33%

SITE APPEAL (NET)

11 - - - - - - - 2 - - 5 - 1 - - - 2 - - - - - - 1
17% - - - - - - - 40% - - 20% - 100% - - - 33% - - - - - - 33%

  Everything/Good/Like
  site

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 100% - - - - - - - - - - - - 

  Interesting websites

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
2% - - - - - - - - - - - - - - - - - - - - - 17% - - 

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
2% - - - - - - - - - - - - - - - 100% - - - - - - - - 

  New/Newer websites

4 - - - - - - - - 1 - 3 - - - - - - - - - - - - -
6% - - - - - - - - 50% - 12% - - - - - - - - - - - - - 

  Other site appeal
  mentions

11 2 - - - - - - 1 - - 5 - - - - - 2 - - - - 1 - -
17% 33% - - - - - - 20% - - 20% - - - - - 33% - - - - 17% - - 

BRAND/QUALITY (NET)

6 - - - - - - - 1 - - 3 - - - - - 1 - - - - 1 - -
9% - - - - - - - 20% - - 12% - - - - - 17% - - - - 17% - - 

  Well
  known/Popular/Most
  commonly used domain

5 2 - - - - - - 1 - - 1 - - - - - 1 - - - - - - -
8% 33% - - - - - - 20% - - 4% - - - - - 17% - - - - - - - 

  Honest/trustworthy

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 17% - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Other brand/quality
  mentions

11 1 1 - - - - - 1 - - 2 - - - 1 - 2 - - - - 2 1 -
17% 17% 100% - - - - - 20% - - 8% - - - 100% - 33% - - - - 33% 50% - 

USAGE (NET)

8 1 1 - - - - - 1 - - - - - - 1 - 2 - - - - 1 1 -
12% 17% 100% - - - - - 20% - - - - - - 100% - 33% - - - - 17% 50% - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - - - - - 1 - - - - - - 1 - -
3% - - - - - - - - - - - - - - 100% - - - - - - 17% - - 

    Specific to a
    company/good/large
    companies
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 234Q740_10. What made your experience with .coop very positive?

10. .coop
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* 6** 1** 1** -** -** -** -** 5** 2** 3** 25** 1** 1** -** 1** 1** 6** -** -** 1** -** 6** 2** 3**Unweighted Base
1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 50% - 

    Institutions
    websites/extensions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 17% - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

4 - 1 - - - - - 1 - - - - - - - - 2 - - - - - - -
6% - 100% - - - - - 20% - - - - - - - - 33% - - - - - - - 

    Other businesses/organ
    izations mentions

4 - - - - - - - - - - 2 - - - - - - - - - - 2 - -
6% - - - - - - - - - - 8% - - - - - - - - - - 33% - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

2 - - - - - - - - - - 1 - - - - - - - - - - 1 - -
3% - - - - - - - - - - 4% - - - - - - - - - - 17% - - 

    Always use it/The one I
    use most/frequently

2 - - - - - - - - - - 1 - - - - - - - - - - 1 - -
3% - - - - - - - - - - 4% - - - - - - - - - - 17% - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

8 - - - - - - - - 1 - 4 - - - - - - - - 1 - - - 2
12% - - - - - - - - 50% - 16% - - - - - - - - 100% - - - 67%

PERFORMANCE (NET)

5 - - - - - - - - - - 3 - - - - - - - - 1 - - - 1
8% - - - - - - - - - - 12% - - - - - - - - 100% - - - 33%

  No problems/Good
  experience with website

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
3% - - - - - - - - - - 4% - - - - - - - - - - - - 33%

  Good results/search
  results

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Fast/Good speed

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
2% - - - - - - - - 50% - - - - - - - - - - - - - - - 

  Reliable

6 - - - - - - - - - 1 4 - - - - - - - - 1 - - - -
9% - - - - - - - - - 33% 16% - - - - - - - - 100% - - - - 

FUNCTIONALITY (NET)

3 - - - - - - - - - 1 2 - - - - - - - - - - - - -
5% - - - - - - - - - 33% 8% - - - - - - - - - - - - - 

  Easy to use/navigate

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Practical/Useful/Helpful

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
2% - - - - - - - - - - - - - - - - - - - 100% - - - - 

  Has the latest
  standards/formats

5 - - 1 - - - - - - - 3 - - - - - - - - - - 1 - -
8% - - 100% - - - - - - - 12% - - - - - - - - - - 17% - - 

MISCELLANEOUS (NET)

3 - - 1 - - - - - - - 1 - - - - - - - - - - 1 - -
5% - - 100% - - - - - - - 4% - - - - - - - - - - 17% - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 234Q740_10. What made your experience with .coop very positive?

10. .coop
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* 6** 1** 1** -** -** -** -** 5** 2** 3** 25** 1** 1** -** 1** 1** 6** -** -** 1** -** 6** 2** 3**Unweighted Base
2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Convenient

2 - - - - - - - - - - 1 - - - - - - - - - - 1 - -
3% - - - - - - - - - - 4% - - - - - - - - - - 17% - - 

CONTENT (NET)

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
2% - - - - - - - - - - - - - - - - - - - - - 17% - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
2% - - - - - - - - - - - - - - - - - - - - - 17% - - 

    Good/Helpful
    information

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 4% - - - - - - - - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Other economy mentions

3 3 - - - - - - - - - - - - - - - - - - - - - - -
5% 50% - - - - - - - - - - - - - - - - - - - - - - - 

None

5 - - - - - - - 1 - 2 - - - - - - - - - - - 1 1 -
8% - - - - - - - 20% - 67% - - - - - - - - - - - 17% 50% - 

Declined to answer

76 7 1 1 - - - - 6 2 3 31 1 1 - 1 1 6 - - 2 - 8 2 3
117% 117% 100% 100% - - - - 120% 100% 100% 124% 100% 100% - 100% 100% 100% - - 200% - 133% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 316J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 235Q740_11. What made your experience with .cn very positive?

11. .cn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

226 -** -** -** -** -** -** -** -** -** -** 226 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

87 - - - - - - - - - - 87 - - - - - - - - - - - - -
38% - - - - - - - - - - 38% - - - - - - - - - - - - - 

USAGE (NET)

58 - - - - - - - - - - 58 - - - - - - - - - - - - -
26% - - - - - - - - - - 26% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

42 - - - - - - - - - - 42 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

    China based website

12 - - - - - - - - - - 12 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

7 - - - - - - - - - - 7 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Other countries
    mentions

15 - - - - - - - - - - 15 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

9 - - - - - - - - - - 9 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

14 - - - - - - - - - - 14 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

7 - - - - - - - - - - 7 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Business/Work website
    usage

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Educational websites

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Government
    website/extension

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

    Organization
    website/extension

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 317J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 235Q740_11. What made your experience with .cn very positive?

11. .cn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

226 -** -** -** -** -** -** -** -** -** -** 226 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
13 - - - - - - - - - - 13 - - - - - - - - - - - - -

6% - - - - - - - - - - 6% - - - - - - - - - - - - - 
  MISCELLANEOUS
  USAGE (SUB-NET)

7 - - - - - - - - - - 7 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Top level domain

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Other miscellaneous
    usage mentions

68 - - - - - - - - - - 68 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

42 - - - - - - - - - - 42 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

12 - - - - - - - - - - 12 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

10 - - - - - - - - - - 10 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Honest/trustworthy

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Big/Large website

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Good quality
  brand/product

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

  Reputable

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Other brand/quality
  mentions

36 - - - - - - - - - - 36 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

SITE APPEAL (NET)

20 - - - - - - - - - - 20 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

  Everything/Good/Like
  site

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  OK/Fine

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 318J45961b - ICANN Global Study - Registrants
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Table 235Q740_11. What made your experience with .cn very positive?

11. .cn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

226 -** -** -** -** -** -** -** -** -** -** 226 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Different/Unique

9 - - - - - - - - - - 9 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Other site appeal
  mentions

32 - - - - - - - - - - 32 - - - - - - - - - - - - -
14% - - - - - - - - - - 14% - - - - - - - - - - - - - 

PERFORMANCE (NET)

11 - - - - - - - - - - 11 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Fast/Good speed

10 - - - - - - - - - - 10 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Reliable

9 - - - - - - - - - - 9 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  No problems/Good
  experience with website

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Good results/search
  results

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

  Worked/Effective

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

  Other performance
  mentions

21 - - - - - - - - - - 21 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

SECURITY (NET)

18 - - - - - - - - - - 18 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Safe/Good security

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Other security mentions

17 - - - - - - - - - - 17 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

9 - - - - - - - - - - 9 - - - - - - - - - - - - -
4% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Positive/Just was

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Convenient

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Other mentions

14 - - - - - - - - - - 14 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

CONTENT (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 235Q740_11. What made your experience with .cn very positive?

11. .cn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

226 -** -** -** -** -** -** -** -** -** -** 226 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
11 - - - - - - - - - - 11 - - - - - - - - - - - - -

5% - - - - - - - - - - 5% - - - - - - - - - - - - - 
  INFORMATION
  (SUB-NET)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Accurate/Authentic
    information

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Good/Helpful
    information

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Information/Informative

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Other information
    mentions

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Good/Like the content

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Practical/Useful/Helpful

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

  Easy to use/navigate

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

  Reasonable/Cheap price
  to register/purchase

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

  Other economy mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

None

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Don’t know

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

Declined to answer

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 235Q740_11. What made your experience with .cn very positive?

11. .cn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

226 -** -** -** -** -** -** -** -** -** -** 226 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
320 - - - - - - - - - - 320 - - - - - - - - - - - - -
142% - - - - - - - - - - 142% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 236Q740_12. What made your experience with .vn very positive?

12. .vn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

24* -** -** -** -** -** -** -** -** -** -** -** 24** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

14 - - - - - - - - - - - 14 - - - - - - - - - - - -
58% - - - - - - - - - - - 58% - - - - - - - - - - - - 

USAGE (NET)

11 - - - - - - - - - - - 11 - - - - - - - - - - - -
46% - - - - - - - - - - - 46% - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

8 - - - - - - - - - - - 8 - - - - - - - - - - - -
33% - - - - - - - - - - - 33% - - - - - - - - - - - - 

    Vietnamese based
    website

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    International/Used
    worldwide/Global

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    It’s my country’s
    extension

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    Country specific
    (Unspec.)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    Government
    website/extension

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
25% - - - - - - - - - - - 25% - - - - - - - - - - - - 

BRAND/QUALITY (NET)

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
13% - - - - - - - - - - - 13% - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  Reputable

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 236Q740_12. What made your experience with .vn very positive?

12. .vn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

24* -** -** -** -** -** -** -** -** -** -** -** 24** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  Honest/trustworthy

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  Other brand/quality
  mentions

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
13% - - - - - - - - - - - 13% - - - - - - - - - - - - 

SECURITY (NET)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

  Safe/Good security

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  Other security mentions

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
13% - - - - - - - - - - - 13% - - - - - - - - - - - - 

CONTENT (NET)

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
13% - - - - - - - - - - - 13% - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

    Accurate/Authentic
    information

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

PERFORMANCE (NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  Reliable

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

FUNCTIONALITY (NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

Declined to answer

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 323J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 236Q740_12. What made your experience with .vn very positive?

12. .vn
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

24* -** -** -** -** -** -** -** -** -** -** -** 24** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
34 - - - - - - - - - - - 34 - - - - - - - - - - - -

142% - - - - - - - - - - - 142% - - - - - - - - - - - - 
Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 324J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 237Q740_13. What made your experience with .ph very positive?

13. .ph
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

36* -** -** -** -** -** -** -** -** -** -** -** -** 36* -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

15 - - - - - - - - - - - - 15 - - - - - - - - - - -
42% - - - - - - - - - - - - 42% - - - - - - - - - - - 

USAGE (NET)

11 - - - - - - - - - - - - 11 - - - - - - - - - - -
31% - - - - - - - - - - - - 31% - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

7 - - - - - - - - - - - - 7 - - - - - - - - - - -
19% - - - - - - - - - - - - 19% - - - - - - - - - - - 

    Philippines based
    website

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
8% - - - - - - - - - - - - 8% - - - - - - - - - - - 

    It’s my country’s
    extension

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

    Country specific
    (Unspec.)

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

    Personal usage site

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

    Other miscellaneous
    usage mentions

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

10 - - - - - - - - - - - - 10 - - - - - - - - - - -
28% - - - - - - - - - - - - 28% - - - - - - - - - - - 

BRAND/QUALITY (NET)

6 - - - - - - - - - - - - 6 - - - - - - - - - - -
17% - - - - - - - - - - - - 17% - - - - - - - - - - - 

  Honest/trustworthy

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

  Reputable

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 325J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 237Q740_13. What made your experience with .ph very positive?

13. .ph
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

36* -** -** -** -** -** -** -** -** -** -** -** -** 36* -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
2 - - - - - - - - - - - - 2 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

6 - - - - - - - - - - - - 6 - - - - - - - - - - -
17% - - - - - - - - - - - - 17% - - - - - - - - - - - 

PERFORMANCE (NET)

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
11% - - - - - - - - - - - - 11% - - - - - - - - - - - 

  No problems/Good
  experience with website

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  Fast/Good speed

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  Reliable

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
11% - - - - - - - - - - - - 11% - - - - - - - - - - - 

FUNCTIONALITY (NET)

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  Easy/Simple to purchase

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
8% - - - - - - - - - - - - 8% - - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  Everything/Good/Like
  site

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  Organized/Not cluttered

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  Other site appeal
  mentions

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
8% - - - - - - - - - - - - 8% - - - - - - - - - - - 

SECURITY (NET)

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
8% - - - - - - - - - - - - 8% - - - - - - - - - - - 

  Safe/Good security

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

CONTENT (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 326J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 237Q740_13. What made your experience with .ph very positive?

13. .ph
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

36* -** -** -** -** -** -** -** -** -** -** -** -** 36* -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
2 - - - - - - - - - - - - 2 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

    Information/Informative

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

    Other information
    mentions

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  Positive/Just was

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

  Other economy mentions

48 - - - - - - - - - - - - 48 - - - - - - - - - - -
133% - - - - - - - - - - - - 133% - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 327J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 238Q740_14. What made your experience with .jp very positive?

14. .jp
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

50* -** -** -** -** -** -** -** -** -** -** -** -** -** 50* -** -** -** -** -** -** -** -** -** -**Unweighted Base

23 - - - - - - - - - - - - - 23 - - - - - - - - - -
46% - - - - - - - - - - - - - 46% - - - - - - - - - - 

USAGE (NET)

20 - - - - - - - - - - - - - 20 - - - - - - - - - -
40% - - - - - - - - - - - - - 40% - - - - - - - - - - 

  COUNTRIES (SUB-NET)

18 - - - - - - - - - - - - - 18 - - - - - - - - - -
36% - - - - - - - - - - - - - 36% - - - - - - - - - - 

    Japan based website

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

    International/Used
    worldwide/Global

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

    Country specific
    (Unspec.)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

    Other countries
    mentions

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
6% - - - - - - - - - - - - - 6% - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

    Educational websites

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

    Organization
    website/extension

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

    Diversity/Multi-purpose
    website

21 - - - - - - - - - - - - - 21 - - - - - - - - - -
42% - - - - - - - - - - - - - 42% - - - - - - - - - - 

BRAND/QUALITY (NET)

12 - - - - - - - - - - - - - 12 - - - - - - - - - -
24% - - - - - - - - - - - - - 24% - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

7 - - - - - - - - - - - - - 7 - - - - - - - - - -
14% - - - - - - - - - - - - - 14% - - - - - - - - - - 

  Honest/trustworthy

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  Reputable

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 328J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 238Q740_14. What made your experience with .jp very positive?

14. .jp
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

50* -** -** -** -** -** -** -** -** -** -** -** -** -** 50* -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

4 - - - - - - - - - - - - - 4 - - - - - - - - - -
8% - - - - - - - - - - - - - 8% - - - - - - - - - - 

FUNCTIONALITY (NET)

4 - - - - - - - - - - - - - 4 - - - - - - - - - -
8% - - - - - - - - - - - - - 8% - - - - - - - - - - 

  Easy to use/navigate

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
6% - - - - - - - - - - - - - 6% - - - - - - - - - - 

PERFORMANCE (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  Fast/Good speed

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  Good results/search
  results

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  No problems/Good
  experience with website

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  Different/Unique

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

SECURITY (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  Safe/Good security

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  Other economy mentions

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  Negative experience
  mentions

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
4% - - - - - - - - - - - - - 4% - - - - - - - - - - 

None

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

Don’t know

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 238Q740_14. What made your experience with .jp very positive?

14. .jp
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

50* -** -** -** -** -** -** -** -** -** -** -** -** -** 50* -** -** -** -** -** -** -** -** -** -**Unweighted Base
60 - - - - - - - - - - - - - 60 - - - - - - - - - -

120% - - - - - - - - - - - - - 120% - - - - - - - - - - 
Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 239Q740_15. What made your experience with .kr very positive?

15. .kr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

30* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 30* -** -** -** -** -** -** -** -** -**Unweighted Base

22 - - - - - - - - - - - - - - 22 - - - - - - - - -
73% - - - - - - - - - - - - - - 73% - - - - - - - - - 

USAGE (NET)

19 - - - - - - - - - - - - - - 19 - - - - - - - - -
63% - - - - - - - - - - - - - - 63% - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

    International/Used
    worldwide/Global

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

    It’s my country’s
    extension

17 - - - - - - - - - - - - - - 17 - - - - - - - - -
57% - - - - - - - - - - - - - - 57% - - - - - - - - - 

    Other countries
    mentions

3 - - - - - - - - - - - - - - 3 - - - - - - - - -
10% - - - - - - - - - - - - - - 10% - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
7% - - - - - - - - - - - - - - 7% - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

    Commercial websites

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
7% - - - - - - - - - - - - - - 7% - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
7% - - - - - - - - - - - - - - 7% - - - - - - - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

    Always use it/The one I
    use most/frequently

8 - - - - - - - - - - - - - - 8 - - - - - - - - -
27% - - - - - - - - - - - - - - 27% - - - - - - - - - 

BRAND/QUALITY (NET)

5 - - - - - - - - - - - - - - 5 - - - - - - - - -
17% - - - - - - - - - - - - - - 17% - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
7% - - - - - - - - - - - - - - 7% - - - - - - - - - 

  Honest/trustworthy

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

  Pioneer/One of the first
  website extensions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 239Q740_15. What made your experience with .kr very positive?

15. .kr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

30* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 30* -** -** -** -** -** -** -** -** -**Unweighted Base
4 - - - - - - - - - - - - - - 4 - - - - - - - - -

13% - - - - - - - - - - - - - - 13% - - - - - - - - - 
CONTENT (NET)

4 - - - - - - - - - - - - - - 4 - - - - - - - - -
13% - - - - - - - - - - - - - - 13% - - - - - - - - - 

  INFORMATION
  (SUB-NET)

3 - - - - - - - - - - - - - - 3 - - - - - - - - -
10% - - - - - - - - - - - - - - 10% - - - - - - - - - 

    Information/Informative

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

    Other information
    mentions

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
7% - - - - - - - - - - - - - - 7% - - - - - - - - - 

PERFORMANCE (NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

  Fast/Good speed

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

  Reliable

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

FUNCTIONALITY (NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

Declined to answer

42 - - - - - - - - - - - - - - 42 - - - - - - - - -
140% - - - - - - - - - - - - - - 140% - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 332J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 240Q740_16. What made your experience with .ru very positive?

16. .ru
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

75* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 75* -** -** -** -** -** -** -** -**Unweighted Base

40 - - - - - - - - - - - - - - - 40 - - - - - - - -
53% - - - - - - - - - - - - - - - 53% - - - - - - - - 

USAGE (NET)

33 - - - - - - - - - - - - - - - 33 - - - - - - - -
44% - - - - - - - - - - - - - - - 44% - - - - - - - - 

  COUNTRIES (SUB-NET)

23 - - - - - - - - - - - - - - - 23 - - - - - - - -
31% - - - - - - - - - - - - - - - 31% - - - - - - - - 

    Russia based website

7 - - - - - - - - - - - - - - - 7 - - - - - - - -
9% - - - - - - - - - - - - - - - 9% - - - - - - - - 

    It’s my country’s
    extension

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

    Other countries
    mentions

9 - - - - - - - - - - - - - - - 9 - - - - - - - -
12% - - - - - - - - - - - - - - - 12% - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

6 - - - - - - - - - - - - - - - 6 - - - - - - - -
8% - - - - - - - - - - - - - - - 8% - - - - - - - - 

    Always use it/The one I
    use most/frequently

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

17 - - - - - - - - - - - - - - - 17 - - - - - - - -
23% - - - - - - - - - - - - - - - 23% - - - - - - - - 

BRAND/QUALITY (NET)

9 - - - - - - - - - - - - - - - 9 - - - - - - - -
12% - - - - - - - - - - - - - - - 12% - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
5% - - - - - - - - - - - - - - - 5% - - - - - - - - 

  Honest/trustworthy

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

  Well established/Been
  around for a long time

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

  Reputable

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Pioneer/One of the first
  website extensions

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  It’s a legitimate/credible
  site/domain

6 - - - - - - - - - - - - - - - 6 - - - - - - - -
8% - - - - - - - - - - - - - - - 8% - - - - - - - - 

PERFORMANCE (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 240Q740_16. What made your experience with .ru very positive?

16. .ru
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

75* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 75* -** -** -** -** -** -** -** -**Unweighted Base
2 - - - - - - - - - - - - - - - 2 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

  No problems/Good
  experience with website

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

  Reliable

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

  Worked/Effective

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Fast/Good speed

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
5% - - - - - - - - - - - - - - - 5% - - - - - - - - 

FUNCTIONALITY (NET)

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Easy to register

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

SITE APPEAL (NET)

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

  Everything/Good/Like
  site

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Other site appeal
  mentions

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

CONTENT (NET)

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

    Information/Informative

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

ECONOMY (NET)

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

  Reasonable/Cheap price
  to register/purchase

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
3% - - - - - - - - - - - - - - - 3% - - - - - - - - 

MISCELLANEOUS (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 240Q740_16. What made your experience with .ru very positive?

16. .ru
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

75* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 75* -** -** -** -** -** -** -** -**Unweighted Base
1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Convenient

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

  Negative experience
  mentions

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 1% - - - - - - - - 

Don’t know

8 - - - - - - - - - - - - - - - 8 - - - - - - - -
11% - - - - - - - - - - - - - - - 11% - - - - - - - - 

Declined to answer

90 - - - - - - - - - - - - - - - 90 - - - - - - - -
120% - - - - - - - - - - - - - - - 120% - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 241Q740_17. What made your experience with .in very positive?

17. .in
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

161 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 161 -** -** -** -** -** -** -**Unweighted Base

71 - - - - - - - - - - - - - - - - 71 - - - - - - -
44% - - - - - - - - - - - - - - - - 44% - - - - - - - 

USAGE (NET)

60 - - - - - - - - - - - - - - - - 60 - - - - - - -
37% - - - - - - - - - - - - - - - - 37% - - - - - - - 

  COUNTRIES (SUB-NET)

49 - - - - - - - - - - - - - - - - 49 - - - - - - -
30% - - - - - - - - - - - - - - - - 30% - - - - - - - 

    India based website

8 - - - - - - - - - - - - - - - - 8 - - - - - - -
5% - - - - - - - - - - - - - - - - 5% - - - - - - - 

    Country specific
    (Unspec.)

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

    It’s my country’s
    extension

9 - - - - - - - - - - - - - - - - 9 - - - - - - -
6% - - - - - - - - - - - - - - - - 6% - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

5 - - - - - - - - - - - - - - - - 5 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

    Business/Work website
    usage

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Organization
    website/extension

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Networking companies
    usually use in extension

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Government
    website/extension

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Used for non-profit
    organizations/purposes

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Other businesses/organ
    izations mentions

5 - - - - - - - - - - - - - - - - 5 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

4 - - - - - - - - - - - - - - - - 4 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 336J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 241Q740_17. What made your experience with .in very positive?

17. .in
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

161 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 161 -** -** -** -** -** -** -**Unweighted Base
2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Top level domain

29 - - - - - - - - - - - - - - - - 29 - - - - - - -
18% - - - - - - - - - - - - - - - - 18% - - - - - - - 

BRAND/QUALITY (NET)

15 - - - - - - - - - - - - - - - - 15 - - - - - - -
9% - - - - - - - - - - - - - - - - 9% - - - - - - - 

  Honest/trustworthy

14 - - - - - - - - - - - - - - - - 14 - - - - - - -
9% - - - - - - - - - - - - - - - - 9% - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

24 - - - - - - - - - - - - - - - - 24 - - - - - - -
15% - - - - - - - - - - - - - - - - 15% - - - - - - - 

SITE APPEAL (NET)

19 - - - - - - - - - - - - - - - - 19 - - - - - - -
12% - - - - - - - - - - - - - - - - 12% - - - - - - - 

  Everything/Good/Like
  site

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Different/Unique

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  It’s memorable/Easy to
  remember

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Other site appeal
  mentions

13 - - - - - - - - - - - - - - - - 13 - - - - - - -
8% - - - - - - - - - - - - - - - - 8% - - - - - - - 

FUNCTIONALITY (NET)

8 - - - - - - - - - - - - - - - - 8 - - - - - - -
5% - - - - - - - - - - - - - - - - 5% - - - - - - - 

  Easy to use/navigate

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Practical/Useful/Helpful

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Has the latest
  standards/formats

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Easy to register

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 337J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 241Q740_17. What made your experience with .in very positive?

17. .in
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

161 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 161 -** -** -** -** -** -** -**Unweighted Base
13 - - - - - - - - - - - - - - - - 13 - - - - - - -

8% - - - - - - - - - - - - - - - - 8% - - - - - - - 
MISCELLANEOUS (NET)

7 - - - - - - - - - - - - - - - - 7 - - - - - - -
4% - - - - - - - - - - - - - - - - 4% - - - - - - - 

  Positive/Just was

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Convenient

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Alternative to .com

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Negative experience
  mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

9 - - - - - - - - - - - - - - - - 9 - - - - - - -
6% - - - - - - - - - - - - - - - - 6% - - - - - - - 

SECURITY (NET)

8 - - - - - - - - - - - - - - - - 8 - - - - - - -
5% - - - - - - - - - - - - - - - - 5% - - - - - - - 

  Safe/Good security

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Virus/Malware protected

8 - - - - - - - - - - - - - - - - 8 - - - - - - -
5% - - - - - - - - - - - - - - - - 5% - - - - - - - 

CONTENT (NET)

8 - - - - - - - - - - - - - - - - 8 - - - - - - -
5% - - - - - - - - - - - - - - - - 5% - - - - - - - 

  INFORMATION
  (SUB-NET)

5 - - - - - - - - - - - - - - - - 5 - - - - - - -
3% - - - - - - - - - - - - - - - - 3% - - - - - - - 

    Information/Informative

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

    Other information
    mentions

8 - - - - - - - - - - - - - - - - 8 - - - - - - -
5% - - - - - - - - - - - - - - - - 5% - - - - - - - 

PERFORMANCE (NET)

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

  Fast/Good speed

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 338J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 241Q740_17. What made your experience with .in very positive?

17. .in
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

161 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 161 -** -** -** -** -** -** -**Unweighted Base
3 - - - - - - - - - - - - - - - - 3 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

  Reliable

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  No problems/Good
  experience with website

3 - - - - - - - - - - - - - - - - 3 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Reasonable/Cheap price
  to register/purchase

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Other economy mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

None

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

Don’t know

13 - - - - - - - - - - - - - - - - 13 - - - - - - -
8% - - - - - - - - - - - - - - - - 8% - - - - - - - 

Declined to answer

202 - - - - - - - - - - - - - - - - 202 - - - - - - -
125% - - - - - - - - - - - - - - - - 125% - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 339J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 242Q740_18. What made your experience with .id very positive?

18. .id
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

60* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 60* -** -** -** -** -** -**Unweighted Base

41 - - - - - - - - - - - - - - - - - 41 - - - - - -
68% - - - - - - - - - - - - - - - - - 68% - - - - - - 

USAGE (NET)

36 - - - - - - - - - - - - - - - - - 36 - - - - - -
60% - - - - - - - - - - - - - - - - - 60% - - - - - - 

  COUNTRIES (SUB-NET)

31 - - - - - - - - - - - - - - - - - 31 - - - - - -
52% - - - - - - - - - - - - - - - - - 52% - - - - - - 

    Indonesian based
    website

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
5% - - - - - - - - - - - - - - - - - 5% - - - - - - 

    It’s my country’s
    extension

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

    International/Used
    worldwide/Global

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

    Country specific
    (Unspec.)

7 - - - - - - - - - - - - - - - - - 7 - - - - - -
12% - - - - - - - - - - - - - - - - - 12% - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
5% - - - - - - - - - - - - - - - - - 5% - - - - - - 

    Government
    website/extension

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
5% - - - - - - - - - - - - - - - - - 5% - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

    Organization
    website/extension

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

    Educational websites

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

    Other businesses/organ
    izations mentions

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

    Personal usage site

13 - - - - - - - - - - - - - - - - - 13 - - - - - -
22% - - - - - - - - - - - - - - - - - 22% - - - - - - 

BRAND/QUALITY (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 340J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 242Q740_18. What made your experience with .id very positive?

18. .id
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

60* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 60* -** -** -** -** -** -**Unweighted Base
6 - - - - - - - - - - - - - - - - - 6 - - - - - -

10% - - - - - - - - - - - - - - - - - 10% - - - - - - 
  Honest/trustworthy

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
7% - - - - - - - - - - - - - - - - - 7% - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

  It’s a legitimate/credible
  site/domain

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Good quality
  brand/product

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Other brand/quality
  mentions

10 - - - - - - - - - - - - - - - - - 10 - - - - - -
17% - - - - - - - - - - - - - - - - - 17% - - - - - - 

FUNCTIONALITY (NET)

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
5% - - - - - - - - - - - - - - - - - 5% - - - - - - 

  Easy to use/navigate

7 - - - - - - - - - - - - - - - - - 7 - - - - - -
12% - - - - - - - - - - - - - - - - - 12% - - - - - - 

  Other functionality
  mentions

6 - - - - - - - - - - - - - - - - - 6 - - - - - -
10% - - - - - - - - - - - - - - - - - 10% - - - - - - 

SECURITY (NET)

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

  Safe/Good security

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  No/Less spam

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
5% - - - - - - - - - - - - - - - - - 5% - - - - - - 

  Other security mentions

5 - - - - - - - - - - - - - - - - - 5 - - - - - -
8% - - - - - - - - - - - - - - - - - 8% - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Everything/Good/Like
  site

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  It’s memorable/Easy to
  remember

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

  Other site appeal
  mentions
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 341J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 242Q740_18. What made your experience with .id very positive?

18. .id
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

60* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 60* -** -** -** -** -** -**Unweighted Base
5 - - - - - - - - - - - - - - - - - 5 - - - - - -
8% - - - - - - - - - - - - - - - - - 8% - - - - - - 

CONTENT (NET)

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
5% - - - - - - - - - - - - - - - - - 5% - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

    Good/Like the content

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

    Other miscellaneous
    content mentions

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

    Good/Helpful
    information

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Negative experience
  mentions

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Other mentions

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

SERVICE (NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Good service/customer
  service/support

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  Other economy mentions

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

PERFORMANCE (NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

  No problems/Good
  experience with website

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

Declined to answer

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 342J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 242Q740_18. What made your experience with .id very positive?

18. .id
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

60* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 60* -** -** -** -** -** -**Unweighted Base
94 - - - - - - - - - - - - - - - - - 94 - - - - - -

157% - - - - - - - - - - - - - - - - - 157% - - - - - - 
Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 343J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 243Q740_19. What made your experience with .ng very positive?

19. .ng
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -** -** -** -** -**Unweighted Base

62 - - - - - - - - - - - - - - - - - - 62 - - - - -
56% - - - - - - - - - - - - - - - - - - 56% - - - - - 

USAGE (NET)

52 - - - - - - - - - - - - - - - - - - 52 - - - - -
47% - - - - - - - - - - - - - - - - - - 47% - - - - - 

  COUNTRIES (SUB-NET)

33 - - - - - - - - - - - - - - - - - - 33 - - - - -
30% - - - - - - - - - - - - - - - - - - 30% - - - - - 

    Nigeria based website

12 - - - - - - - - - - - - - - - - - - 12 - - - - -
11% - - - - - - - - - - - - - - - - - - 11% - - - - - 

    It’s my country’s
    extension

6 - - - - - - - - - - - - - - - - - - 6 - - - - -
5% - - - - - - - - - - - - - - - - - - 5% - - - - - 

    Country specific
    (Unspec.)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    International/Used
    worldwide/Global

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

    Other countries
    mentions

13 - - - - - - - - - - - - - - - - - - 13 - - - - -
12% - - - - - - - - - - - - - - - - - - 12% - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

5 - - - - - - - - - - - - - - - - - - 5 - - - - -
5% - - - - - - - - - - - - - - - - - - 5% - - - - - 

    Government
    website/extension

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

    Business/Work website
    usage

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

    Organization
    website/extension

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Institutions
    websites/extensions

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Educational websites

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Other businesses/organ
    izations mentions

5 - - - - - - - - - - - - - - - - - - 5 - - - - -
5% - - - - - - - - - - - - - - - - - - 5% - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 344J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 243Q740_19. What made your experience with .ng very positive?

19. .ng
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -** -** -** -** -**Unweighted Base
3 - - - - - - - - - - - - - - - - - - 3 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

    Always use it/The one I
    use most/frequently

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

    Top level domain

20 - - - - - - - - - - - - - - - - - - 20 - - - - -
18% - - - - - - - - - - - - - - - - - - 18% - - - - - 

BRAND/QUALITY (NET)

11 - - - - - - - - - - - - - - - - - - 11 - - - - -
10% - - - - - - - - - - - - - - - - - - 10% - - - - - 

  Well
  known/Popular/Most
  commonly used domain

5 - - - - - - - - - - - - - - - - - - 5 - - - - -
5% - - - - - - - - - - - - - - - - - - 5% - - - - - 

  Honest/trustworthy

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

  It’s a legitimate/credible
  site/domain

20 - - - - - - - - - - - - - - - - - - 20 - - - - -
18% - - - - - - - - - - - - - - - - - - 18% - - - - - 

PERFORMANCE (NET)

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
6% - - - - - - - - - - - - - - - - - - 6% - - - - - 

  Fast/Good speed

6 - - - - - - - - - - - - - - - - - - 6 - - - - -
5% - - - - - - - - - - - - - - - - - - 5% - - - - - 

  No problems/Good
  experience with website

6 - - - - - - - - - - - - - - - - - - 6 - - - - -
5% - - - - - - - - - - - - - - - - - - 5% - - - - - 

  Reliable

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Worked/Effective

13 - - - - - - - - - - - - - - - - - - 13 - - - - -
12% - - - - - - - - - - - - - - - - - - 12% - - - - - 

CONTENT (NET)

10 - - - - - - - - - - - - - - - - - - 10 - - - - -
9% - - - - - - - - - - - - - - - - - - 9% - - - - - 

  INFORMATION
  (SUB-NET)

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
6% - - - - - - - - - - - - - - - - - - 6% - - - - - 

    Good/Helpful
    information

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 345J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 243Q740_19. What made your experience with .ng very positive?

19. .ng
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -** -** -** -** -**Unweighted Base
2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

    Information/Informative

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Accurate/Authentic
    information

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

    Good/Like the content

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

    Other miscellaneous
    content mentions

11 - - - - - - - - - - - - - - - - - - 11 - - - - -
10% - - - - - - - - - - - - - - - - - - 10% - - - - - 

FUNCTIONALITY (NET)

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

  Accessible/Easy to
  access/find

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Easy to register

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

  Other functionality
  mentions

10 - - - - - - - - - - - - - - - - - - 10 - - - - -
9% - - - - - - - - - - - - - - - - - - 9% - - - - - 

SECURITY (NET)

8 - - - - - - - - - - - - - - - - - - 8 - - - - -
7% - - - - - - - - - - - - - - - - - - 7% - - - - - 

  Safe/Good security

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

  Other security mentions

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
6% - - - - - - - - - - - - - - - - - - 6% - - - - - 

SITE APPEAL (NET)

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Different/Unique

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Everything/Good/Like
  site

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 346J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 243Q740_19. What made your experience with .ng very positive?

19. .ng
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

110 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 110 -** -** -** -** -**Unweighted Base
3 - - - - - - - - - - - - - - - - - - 3 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

  Other site appeal
  mentions

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Positive/Just was

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Negative experience
  mentions

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

  Other mentions

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Reasonable/Cheap price
  to register/purchase

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

SERVICE (NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

  Good service/customer
  service/support

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

None

163 - - - - - - - - - - - - - - - - - - 163 - - - - -
148% - - - - - - - - - - - - - - - - - - 148% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 347J45961b - ICANN Global Study - Registrants
Nielsen
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Table 244Q740_20. What made your experience with .za very positive?

20. .za
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

68* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 68* -** -** -** -**Unweighted Base

38 - - - - - - - - - - - - - - - - - - - 38 - - - -
56% - - - - - - - - - - - - - - - - - - - 56% - - - - 

USAGE (NET)

34 - - - - - - - - - - - - - - - - - - - 34 - - - -
50% - - - - - - - - - - - - - - - - - - - 50% - - - - 

  COUNTRIES (SUB-NET)

14 - - - - - - - - - - - - - - - - - - - 14 - - - -
21% - - - - - - - - - - - - - - - - - - - 21% - - - - 

    It’s my country’s
    extension

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

    Country specific
    (Unspec.)

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

    International/Used
    worldwide/Global

16 - - - - - - - - - - - - - - - - - - - 16 - - - -
24% - - - - - - - - - - - - - - - - - - - 24% - - - - 

    Other countries
    mentions

4 - - - - - - - - - - - - - - - - - - - 4 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

    Other businesses/organ
    izations mentions

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

    Allows for
    searching/browsing

14 - - - - - - - - - - - - - - - - - - - 14 - - - -
21% - - - - - - - - - - - - - - - - - - - 21% - - - - 

PERFORMANCE (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 348J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 244Q740_20. What made your experience with .za very positive?

20. .za
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

68* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 68* -** -** -** -**Unweighted Base
11 - - - - - - - - - - - - - - - - - - - 11 - - - -
16% - - - - - - - - - - - - - - - - - - - 16% - - - - 

  No problems/Good
  experience with website

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

  Fast/Good speed

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  Worked/Effective

13 - - - - - - - - - - - - - - - - - - - 13 - - - -
19% - - - - - - - - - - - - - - - - - - - 19% - - - - 

BRAND/QUALITY (NET)

8 - - - - - - - - - - - - - - - - - - - 8 - - - -
12% - - - - - - - - - - - - - - - - - - - 12% - - - - 

  Well
  known/Popular/Most
  commonly used domain

4 - - - - - - - - - - - - - - - - - - - 4 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

  It’s a legitimate/credible
  site/domain

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

  Honest/trustworthy

7 - - - - - - - - - - - - - - - - - - - 7 - - - -
10% - - - - - - - - - - - - - - - - - - - 10% - - - - 

FUNCTIONALITY (NET)

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

  Easy to use/navigate

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  Has the latest
  standards/formats

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  Easy to register

6 - - - - - - - - - - - - - - - - - - - 6 - - - -
9% - - - - - - - - - - - - - - - - - - - 9% - - - - 

SITE APPEAL (NET)

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

  Everything/Good/Like
  site

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  It’s professional

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  OK/Fine

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  Other site appeal
  mentions
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 244Q740_20. What made your experience with .za very positive?

20. .za
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

68* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 68* -** -** -** -**Unweighted Base
4 - - - - - - - - - - - - - - - - - - - 4 - - - -
6% - - - - - - - - - - - - - - - - - - - 6% - - - - 

CONTENT (NET)

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

  INFORMATION
  (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

    Good/Helpful
    information

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

    Good/Like the content

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

    Other miscellaneous
    content mentions

3 - - - - - - - - - - - - - - - - - - - 3 - - - -
4% - - - - - - - - - - - - - - - - - - - 4% - - - - 

SECURITY (NET)

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

  Safe/Good security

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  No/Less spam

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
3% - - - - - - - - - - - - - - - - - - - 3% - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  Convenient

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

  Positive/Just was

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 1% - - - - 

Don’t know

95 - - - - - - - - - - - - - - - - - - - 95 - - - -
140% - - - - - - - - - - - - - - - - - - - 140% - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 245Q740_21. What made your experience with .eg very positive?

21. .eg
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

32* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 32* -** -** -**Unweighted Base

21 - - - - - - - - - - - - - - - - - - - - 21 - - -
66% - - - - - - - - - - - - - - - - - - - - 66% - - - 

USAGE (NET)

16 - - - - - - - - - - - - - - - - - - - - 16 - - -
50% - - - - - - - - - - - - - - - - - - - - 50% - - - 

  COUNTRIES (SUB-NET)

7 - - - - - - - - - - - - - - - - - - - - 7 - - -
22% - - - - - - - - - - - - - - - - - - - - 22% - - - 

    It’s my country’s
    extension

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
6% - - - - - - - - - - - - - - - - - - - - 6% - - - 

    International/Used
    worldwide/Global

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

    Country specific
    (Unspec.)

6 - - - - - - - - - - - - - - - - - - - - 6 - - -
19% - - - - - - - - - - - - - - - - - - - - 19% - - - 

    Other countries
    mentions

6 - - - - - - - - - - - - - - - - - - - - 6 - - -
19% - - - - - - - - - - - - - - - - - - - - 19% - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

5 - - - - - - - - - - - - - - - - - - - - 5 - - -
16% - - - - - - - - - - - - - - - - - - - - 16% - - - 

    Government
    website/extension

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

    Other businesses/organ
    izations mentions

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
6% - - - - - - - - - - - - - - - - - - - - 6% - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
6% - - - - - - - - - - - - - - - - - - - - 6% - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

7 - - - - - - - - - - - - - - - - - - - - 7 - - -
22% - - - - - - - - - - - - - - - - - - - - 22% - - - 

BRAND/QUALITY (NET)

4 - - - - - - - - - - - - - - - - - - - - 4 - - -
13% - - - - - - - - - - - - - - - - - - - - 13% - - - 

  It’s a legitimate/credible
  site/domain

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 245Q740_21. What made your experience with .eg very positive?

21. .eg
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

32* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 32* -** -** -**Unweighted Base
2 - - - - - - - - - - - - - - - - - - - - 2 - - -
6% - - - - - - - - - - - - - - - - - - - - 6% - - - 

  Honest/trustworthy

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Good quality
  brand/product

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Well
  known/Popular/Most
  commonly used domain

6 - - - - - - - - - - - - - - - - - - - - 6 - - -
19% - - - - - - - - - - - - - - - - - - - - 19% - - - 

SITE APPEAL (NET)

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
6% - - - - - - - - - - - - - - - - - - - - 6% - - - 

  Everything/Good/Like
  site

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Different/Unique

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Interesting websites

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
6% - - - - - - - - - - - - - - - - - - - - 6% - - - 

  Other site appeal
  mentions

4 - - - - - - - - - - - - - - - - - - - - 4 - - -
13% - - - - - - - - - - - - - - - - - - - - 13% - - - 

PERFORMANCE (NET)

3 - - - - - - - - - - - - - - - - - - - - 3 - - -
9% - - - - - - - - - - - - - - - - - - - - 9% - - - 

  Reliable

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Fast/Good speed

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Worked/Effective

3 - - - - - - - - - - - - - - - - - - - - 3 - - -
9% - - - - - - - - - - - - - - - - - - - - 9% - - - 

FUNCTIONALITY (NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Easy to use/navigate

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Practical/Useful/Helpful

3 - - - - - - - - - - - - - - - - - - - - 3 - - -
9% - - - - - - - - - - - - - - - - - - - - 9% - - - 

CONTENT (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 245Q740_21. What made your experience with .eg very positive?

21. .eg
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

32* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 32* -** -** -**Unweighted Base
2 - - - - - - - - - - - - - - - - - - - - 2 - - -
6% - - - - - - - - - - - - - - - - - - - - 6% - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

    Good/Helpful
    information

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

    Other information
    mentions

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
6% - - - - - - - - - - - - - - - - - - - - 6% - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Negative experience
  mentions

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

SECURITY (NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

  Other security mentions

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

Don’t know

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

Declined to answer

56 - - - - - - - - - - - - - - - - - - - - 56 - - -
175% - - - - - - - - - - - - - - - - - - - - 175% - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 246Q740_22. What made your experience with .co very positive?

22. .co
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

79* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 79* -** -**Unweighted Base

35 - - - - - - - - - - - - - - - - - - - - - 35 - -
44% - - - - - - - - - - - - - - - - - - - - - 44% - - 

USAGE (NET)

26 - - - - - - - - - - - - - - - - - - - - - 26 - -
33% - - - - - - - - - - - - - - - - - - - - - 33% - - 

  COUNTRIES (SUB-NET)

5 - - - - - - - - - - - - - - - - - - - - - 5 - -
6% - - - - - - - - - - - - - - - - - - - - - 6% - - 

    Country specific
    (Unspec.)

5 - - - - - - - - - - - - - - - - - - - - - 5 - -
6% - - - - - - - - - - - - - - - - - - - - - 6% - - 

    It’s my country’s
    extension

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    International/Used
    worldwide/Global

15 - - - - - - - - - - - - - - - - - - - - - 15 - -
19% - - - - - - - - - - - - - - - - - - - - - 19% - - 

    Other countries
    mentions

7 - - - - - - - - - - - - - - - - - - - - - 7 - -
9% - - - - - - - - - - - - - - - - - - - - - 9% - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

4 - - - - - - - - - - - - - - - - - - - - - 4 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

    Business/Work website
    usage

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    Commercial websites

6 - - - - - - - - - - - - - - - - - - - - - 6 - -
8% - - - - - - - - - - - - - - - - - - - - - 8% - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    Email usage

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    Personal usage site

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

    Other miscellaneous
    usage mentions

3 - - - - - - - - - - - - - - - - - - - - - 3 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 354J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 246Q740_22. What made your experience with .co very positive?

22. .co
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

79* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 79* -** -**Unweighted Base
3 - - - - - - - - - - - - - - - - - - - - - 3 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

15 - - - - - - - - - - - - - - - - - - - - - 15 - -
19% - - - - - - - - - - - - - - - - - - - - - 19% - - 

BRAND/QUALITY (NET)

7 - - - - - - - - - - - - - - - - - - - - - 7 - -
9% - - - - - - - - - - - - - - - - - - - - - 9% - - 

  Well
  known/Popular/Most
  commonly used domain

5 - - - - - - - - - - - - - - - - - - - - - 5 - -
6% - - - - - - - - - - - - - - - - - - - - - 6% - - 

  Honest/trustworthy

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Reputable

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  It’s a legitimate/credible
  site/domain

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Other brand/quality
  mentions

10 - - - - - - - - - - - - - - - - - - - - - 10 - -
13% - - - - - - - - - - - - - - - - - - - - - 13% - - 

SITE APPEAL (NET)

4 - - - - - - - - - - - - - - - - - - - - - 4 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

  It’s memorable/Easy to
  remember

3 - - - - - - - - - - - - - - - - - - - - - 3 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

  Everything/Good/Like
  site

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  It indicates
  seriousness/that it’s
  important

3 - - - - - - - - - - - - - - - - - - - - - 3 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

  Other site appeal
  mentions

9 - - - - - - - - - - - - - - - - - - - - - 9 - -
11% - - - - - - - - - - - - - - - - - - - - - 11% - - 

PERFORMANCE (NET)

5 - - - - - - - - - - - - - - - - - - - - - 5 - -
6% - - - - - - - - - - - - - - - - - - - - - 6% - - 

  Reliable

3 - - - - - - - - - - - - - - - - - - - - - 3 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

  No problems/Good
  experience with website

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 246Q740_22. What made your experience with .co very positive?

22. .co
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

79* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 79* -** -**Unweighted Base
2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

  Fast/Good speed

9 - - - - - - - - - - - - - - - - - - - - - 9 - -
11% - - - - - - - - - - - - - - - - - - - - - 11% - - 

CONTENT (NET)

7 - - - - - - - - - - - - - - - - - - - - - 7 - -
9% - - - - - - - - - - - - - - - - - - - - - 9% - - 

  INFORMATION
  (SUB-NET)

4 - - - - - - - - - - - - - - - - - - - - - 4 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

    Good/Helpful
    information

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    Information/Informative

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    Other information
    mentions

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    Good/Like the content

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

9 - - - - - - - - - - - - - - - - - - - - - 9 - -
11% - - - - - - - - - - - - - - - - - - - - - 11% - - 

FUNCTIONALITY (NET)

4 - - - - - - - - - - - - - - - - - - - - - 4 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

  Easy to use/navigate

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

  Accessible/Easy to
  access/find

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

  Easy/Simple to purchase

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Other functionality
  mentions

5 - - - - - - - - - - - - - - - - - - - - - 5 - -
6% - - - - - - - - - - - - - - - - - - - - - 6% - - 

SECURITY (NET)

5 - - - - - - - - - - - - - - - - - - - - - 5 - -
6% - - - - - - - - - - - - - - - - - - - - - 6% - - 

  Safe/Good security

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 246Q740_22. What made your experience with .co very positive?

22. .co
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

79* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 79* -** -**Unweighted Base
5 - - - - - - - - - - - - - - - - - - - - - 5 - -
6% - - - - - - - - - - - - - - - - - - - - - 6% - - 

MISCELLANEOUS (NET)

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

  Negative experience
  mentions

2 - - - - - - - - - - - - - - - - - - - - - 2 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

  Alternative to .com

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

4 - - - - - - - - - - - - - - - - - - - - - 4 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

Declined to answer

112 - - - - - - - - - - - - - - - - - - - - - 112 - -
142% - - - - - - - - - - - - - - - - - - - - - 142% - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 247Q740_23. What made your experience with .ar very positive?

23. .ar
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

45* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 45* -**Unweighted Base

18 - - - - - - - - - - - - - - - - - - - - - - 18 -
40% - - - - - - - - - - - - - - - - - - - - - - 40% - 

USAGE (NET)

11 - - - - - - - - - - - - - - - - - - - - - - 11 -
24% - - - - - - - - - - - - - - - - - - - - - - 24% - 

  COUNTRIES (SUB-NET)

6 - - - - - - - - - - - - - - - - - - - - - - 6 -
13% - - - - - - - - - - - - - - - - - - - - - - 13% - 

    It’s my country’s
    extension

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

    Country specific
    (Unspec.)

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
9% - - - - - - - - - - - - - - - - - - - - - - 9% - 

    Other countries
    mentions

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
9% - - - - - - - - - - - - - - - - - - - - - - 9% - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
9% - - - - - - - - - - - - - - - - - - - - - - 9% - 

    Always use it/The one I
    use most/frequently

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

    Business/Work website
    usage

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

    Other miscellaneous
    usage mentions

9 - - - - - - - - - - - - - - - - - - - - - - 9 -
20% - - - - - - - - - - - - - - - - - - - - - - 20% - 

PERFORMANCE (NET)

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
9% - - - - - - - - - - - - - - - - - - - - - - 9% - 

  No problems/Good
  experience with website

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

  Fast/Good speed

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

  Worked/Effective

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Reliable

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 247Q740_23. What made your experience with .ar very positive?

23. .ar
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

45* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 45* -**Unweighted Base
8 - - - - - - - - - - - - - - - - - - - - - - 8 -

18% - - - - - - - - - - - - - - - - - - - - - - 18% - 
FUNCTIONALITY (NET)

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

  Accessible/Easy to
  access/find

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

  Easy to use/navigate

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Practical/Useful/Helpful

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Easy/Simple to purchase

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Easy to register

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

  Other functionality
  mentions

5 - - - - - - - - - - - - - - - - - - - - - - 5 -
11% - - - - - - - - - - - - - - - - - - - - - - 11% - 

BRAND/QUALITY (NET)

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
9% - - - - - - - - - - - - - - - - - - - - - - 9% - 

  Well
  known/Popular/Most
  commonly used domain

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

  Honest/trustworthy

5 - - - - - - - - - - - - - - - - - - - - - - 5 -
11% - - - - - - - - - - - - - - - - - - - - - - 11% - 

MISCELLANEOUS (NET)

3 - - - - - - - - - - - - - - - - - - - - - - 3 -
7% - - - - - - - - - - - - - - - - - - - - - - 7% - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Convenient

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Negative experience
  mentions

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
9% - - - - - - - - - - - - - - - - - - - - - - 9% - 

SECURITY (NET)

3 - - - - - - - - - - - - - - - - - - - - - - 3 -
7% - - - - - - - - - - - - - - - - - - - - - - 7% - 

  Safe/Good security

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Other security mentions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 247Q740_23. What made your experience with .ar very positive?

23. .ar
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

45* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 45* -**Unweighted Base
3 - - - - - - - - - - - - - - - - - - - - - - 3 -
7% - - - - - - - - - - - - - - - - - - - - - - 7% - 

CONTENT (NET)

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

    Good/Helpful
    information

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

    Information/Informative

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

    Good/Like the content

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

ECONOMY (NET)

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Reasonable/Cheap price
  to register/purchase

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Other economy mentions

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Interesting websites

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
2% - - - - - - - - - - - - - - - - - - - - - - 2% - 

  It’s memorable/Easy to
  remember

2 - - - - - - - - - - - - - - - - - - - - - - 2 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

Declined to answer

60 - - - - - - - - - - - - - - - - - - - - - - 60 -
133% - - - - - - - - - - - - - - - - - - - - - - 133% - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 248Q740_24. What made your experience with .br very positive?

24. .br
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

106 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 106Unweighted Base

31 - - - - - - - - - - - - - - - - - - - - - - - 31
29% - - - - - - - - - - - - - - - - - - - - - - - 29%

USAGE (NET)

25 - - - - - - - - - - - - - - - - - - - - - - - 25
24% - - - - - - - - - - - - - - - - - - - - - - - 24%

  COUNTRIES (SUB-NET)

20 - - - - - - - - - - - - - - - - - - - - - - - 20
19% - - - - - - - - - - - - - - - - - - - - - - - 19%

    Brazilian/Portuguese
    based website

4 - - - - - - - - - - - - - - - - - - - - - - - 4
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

    It’s my country’s
    extension

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

    International/Used
    worldwide/Global

5 - - - - - - - - - - - - - - - - - - - - - - - 5
5% - - - - - - - - - - - - - - - - - - - - - - - 5%

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

4 - - - - - - - - - - - - - - - - - - - - - - - 4
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

    Familiar with
    website/Have
    visited/used before/in
    the past

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

    Always use it/The one I
    use most/frequently

4 - - - - - - - - - - - - - - - - - - - - - - - 4
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - - - - - - - - - - - - - - 2
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

    Educational websites

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

    Business/Work website
    usage

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

    Specific to a
    company/good/large
    companies

30 - - - - - - - - - - - - - - - - - - - - - - - 30
28% - - - - - - - - - - - - - - - - - - - - - - - 28%

BRAND/QUALITY (NET)

16 - - - - - - - - - - - - - - - - - - - - - - - 16
15% - - - - - - - - - - - - - - - - - - - - - - - 15%

  Well
  known/Popular/Most
  commonly used domain

10 - - - - - - - - - - - - - - - - - - - - - - - 10
9% - - - - - - - - - - - - - - - - - - - - - - - 9%

  Honest/trustworthy

3 - - - - - - - - - - - - - - - - - - - - - - - 3
3% - - - - - - - - - - - - - - - - - - - - - - - 3%

  Good quality
  brand/product

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 248Q740_24. What made your experience with .br very positive?

24. .br
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

106 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 106Unweighted Base
2 - - - - - - - - - - - - - - - - - - - - - - - 2
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  Reputable

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  It’s a legitimate/credible
  site/domain

22 - - - - - - - - - - - - - - - - - - - - - - - 22
21% - - - - - - - - - - - - - - - - - - - - - - - 21%

PERFORMANCE (NET)

9 - - - - - - - - - - - - - - - - - - - - - - - 9
8% - - - - - - - - - - - - - - - - - - - - - - - 8%

  No problems/Good
  experience with website

8 - - - - - - - - - - - - - - - - - - - - - - - 8
8% - - - - - - - - - - - - - - - - - - - - - - - 8%

  Reliable

2 - - - - - - - - - - - - - - - - - - - - - - - 2
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  Fast/Good speed

2 - - - - - - - - - - - - - - - - - - - - - - - 2
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  Good results/search
  results

2 - - - - - - - - - - - - - - - - - - - - - - - 2
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  Worked/Effective

20 - - - - - - - - - - - - - - - - - - - - - - - 20
19% - - - - - - - - - - - - - - - - - - - - - - - 19%

FUNCTIONALITY (NET)

11 - - - - - - - - - - - - - - - - - - - - - - - 11
10% - - - - - - - - - - - - - - - - - - - - - - - 10%

  Easy to use/navigate

4 - - - - - - - - - - - - - - - - - - - - - - - 4
4% - - - - - - - - - - - - - - - - - - - - - - - 4%

  Accessible/Easy to
  access/find

2 - - - - - - - - - - - - - - - - - - - - - - - 2
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  Practical/Useful/Helpful

2 - - - - - - - - - - - - - - - - - - - - - - - 2
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  Easy to register

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Other functionality
  mentions

7 - - - - - - - - - - - - - - - - - - - - - - - 7
7% - - - - - - - - - - - - - - - - - - - - - - - 7%

SITE APPEAL (NET)

3 - - - - - - - - - - - - - - - - - - - - - - - 3
3% - - - - - - - - - - - - - - - - - - - - - - - 3%

  Everything/Good/Like
  site

2 - - - - - - - - - - - - - - - - - - - - - - - 2
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

  It’s memorable/Easy to
  remember
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 248Q740_24. What made your experience with .br very positive?

24. .br
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

106 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 106Unweighted Base
1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Descriptive/Indicates
  what it stands for

6 - - - - - - - - - - - - - - - - - - - - - - - 6
6% - - - - - - - - - - - - - - - - - - - - - - - 6%

SECURITY (NET)

6 - - - - - - - - - - - - - - - - - - - - - - - 6
6% - - - - - - - - - - - - - - - - - - - - - - - 6%

  Safe/Good security

3 - - - - - - - - - - - - - - - - - - - - - - - 3
3% - - - - - - - - - - - - - - - - - - - - - - - 3%

CONTENT (NET)

3 - - - - - - - - - - - - - - - - - - - - - - - 3
3% - - - - - - - - - - - - - - - - - - - - - - - 3%

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

    Accurate/Authentic
    information

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

    Comprehensive/Can
    search all information in
    one place

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

    Information/Informative

3 - - - - - - - - - - - - - - - - - - - - - - - 3
3% - - - - - - - - - - - - - - - - - - - - - - - 3%

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Positive/Just was

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Other mentions

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

ECONOMY (NET)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Reasonable/Cheap price
  to register/purchase

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

SERVICE (NET)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

  Good service/customer
  service/support

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 248Q740_24. What made your experience with .br very positive?

24. .br
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

106 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 106Unweighted Base
2 - - - - - - - - - - - - - - - - - - - - - - - 2
2% - - - - - - - - - - - - - - - - - - - - - - - 2%

None

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Don’t know

3 - - - - - - - - - - - - - - - - - - - - - - - 3
3% - - - - - - - - - - - - - - - - - - - - - - - 3%

Declined to answer

136 - - - - - - - - - - - - - - - - - - - - - - - 136
128% - - - - - - - - - - - - - - - - - - - - - - - 128%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 249Q740_25. What made your experience with .it very positive?

25. .it
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

25* -** -** -** 25** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

6 - - - 6 - - - - - - - - - - - - - - - - - - - -
24% - - - 24% - - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

5 - - - 5 - - - - - - - - - - - - - - - - - - - -
20% - - - 20% - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

  Reliable

6 - - - 6 - - - - - - - - - - - - - - - - - - - -
24% - - - 24% - - - - - - - - - - - - - - - - - - - - 

USAGE (NET)

5 - - - 5 - - - - - - - - - - - - - - - - - - - -
20% - - - 20% - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
8% - - - 8% - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
12% - - - 12% - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

4 - - - 4 - - - - - - - - - - - - - - - - - - - -
16% - - - 16% - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
12% - - - 12% - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

4 - - - 4 - - - - - - - - - - - - - - - - - - - -
16% - - - 16% - - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
12% - - - 12% - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
12% - - - 12% - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 249Q740_25. What made your experience with .it very positive?

25. .it
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

25* -** -** -** 25** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
2 - - - 2 - - - - - - - - - - - - - - - - - - - -
8% - - - 8% - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

  Easy to register

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
4% - - - 4% - - - - - - - - - - - - - - - - - - - - 

Don’t know

4 - - - 4 - - - - - - - - - - - - - - - - - - - -
16% - - - 16% - - - - - - - - - - - - - - - - - - - - 

Declined to answer

31 - - - 31 - - - - - - - - - - - - - - - - - - - -
124% - - - 124% - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 250Q740_26. What made your experience with .tr very positive?

26. .tr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

22* -** -** -** -** 22** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

9 - - - - 9 - - - - - - - - - - - - - - - - - - -
41% - - - - 41% - - - - - - - - - - - - - - - - - - - 

USAGE (NET)

7 - - - - 7 - - - - - - - - - - - - - - - - - - -
32% - - - - 32% - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
9% - - - - 9% - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

4 - - - - 4 - - - - - - - - - - - - - - - - - - -
18% - - - - 18% - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
9% - - - - 9% - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

4 - - - - 4 - - - - - - - - - - - - - - - - - - -
18% - - - - 18% - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
14% - - - - 14% - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
9% - - - - 9% - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 250Q740_26. What made your experience with .tr very positive?

26. .tr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

22* -** -** -** -** 22** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
2 - - - - 2 - - - - - - - - - - - - - - - - - - -
9% - - - - 9% - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

  Reliable

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
9% - - - - 9% - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
5% - - - - 5% - - - - - - - - - - - - - - - - - - - 

Don’t know

23 - - - - 23 - - - - - - - - - - - - - - - - - - -
105% - - - - 105% - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 251Q740_27. What made your experience with .es very positive?

27. .es
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

11* -** -** -** -** -** 11** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

7 - - - - - 7 - - - - - - - - - - - - - - - - - -
64% - - - - - 64% - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

5 - - - - - 5 - - - - - - - - - - - - - - - - - -
45% - - - - - 45% - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

  Reliable

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

  Worked/Effective

3 - - - - - 3 - - - - - - - - - - - - - - - - - -
27% - - - - - 27% - - - - - - - - - - - - - - - - - - 

USAGE (NET)

2 - - - - - 2 - - - - - - - - - - - - - - - - - -
18% - - - - - 18% - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

2 - - - - - 2 - - - - - - - - - - - - - - - - - -
18% - - - - - 18% - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

  Easy to register

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 251Q740_27. What made your experience with .es very positive?

27. .es
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

11* -** -** -** -** -** 11** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

16 - - - - - 16 - - - - - - - - - - - - - - - - - -
145% - - - - - 145% - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 252Q740_28. What made your experience with .pl very positive?

28. .pl
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26* -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

8 - - - - - - 8 - - - - - - - - - - - - - - - - -
31% - - - - - - 31% - - - - - - - - - - - - - - - - - 

USAGE (NET)

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
19% - - - - - - 19% - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
19% - - - - - - 19% - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
8% - - - - - - 8% - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

7 - - - - - - 7 - - - - - - - - - - - - - - - - -
27% - - - - - - 27% - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

7 - - - - - - 7 - - - - - - - - - - - - - - - - -
27% - - - - - - 27% - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

6 - - - - - - 6 - - - - - - - - - - - - - - - - -
23% - - - - - - 23% - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
19% - - - - - - 19% - - - - - - - - - - - - - - - - - 

  OK/Fine

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
19% - - - - - - 19% - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
12% - - - - - - 12% - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 252Q740_28. What made your experience with .pl very positive?

28. .pl
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

26* -** -** -** -** -** -** 26** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
12% - - - - - - 12% - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
8% - - - - - - 8% - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
12% - - - - - - 12% - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
12% - - - - - - 12% - - - - - - - - - - - - - - - - - 

  Positive/Just was

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

SECURITY (NET)

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

  Safe/Good security

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

CONTENT (NET)

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

    Information/Informative

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

Don’t know

35 - - - - - - 35 - - - - - - - - - - - - - - - - -
135% - - - - - - 135% - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 253Q740_29. What made your experience with .uk very positive?

29. .uk
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* -** -** -** -** -** -** -** 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

16 - - - - - - - 16 - - - - - - - - - - - - - - - -
35% - - - - - - - 35% - - - - - - - - - - - - - - - - 

USAGE (NET)

14 - - - - - - - 14 - - - - - - - - - - - - - - - -
30% - - - - - - - 30% - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

14 - - - - - - - 14 - - - - - - - - - - - - - - - -
30% - - - - - - - 30% - - - - - - - - - - - - - - - - 

    UK based website

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
7% - - - - - - - 7% - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

    Government
    website/extension

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

    Institutions
    websites/extensions

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

10 - - - - - - - 10 - - - - - - - - - - - - - - - -
22% - - - - - - - 22% - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

7 - - - - - - - 7 - - - - - - - - - - - - - - - -
15% - - - - - - - 15% - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
4% - - - - - - - 4% - - - - - - - - - - - - - - - - 

  Worked/Effective

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

  Fast/Good speed

8 - - - - - - - 8 - - - - - - - - - - - - - - - -
17% - - - - - - - 17% - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
9% - - - - - - - 9% - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 253Q740_29. What made your experience with .uk very positive?

29. .uk
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* -** -** -** -** -** -** -** 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
2 - - - - - - - 2 - - - - - - - - - - - - - - - -
4% - - - - - - - 4% - - - - - - - - - - - - - - - - 

  Reputable

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
4% - - - - - - - 4% - - - - - - - - - - - - - - - - 

  Honest/trustworthy

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
11% - - - - - - - 11% - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
7% - - - - - - - 7% - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

  Different/Unique

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

  It’s professional

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
11% - - - - - - - 11% - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
7% - - - - - - - 7% - - - - - - - - - - - - - - - - 

  Easy to register

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
4% - - - - - - - 4% - - - - - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
7% - - - - - - - 7% - - - - - - - - - - - - - - - - 

CONTENT (NET)

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
4% - - - - - - - 4% - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

    Information/Informative

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

    Good/Like the content

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 374J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 253Q740_29. What made your experience with .uk very positive?

29. .uk
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

46* -** -** -** -** -** -** -** 46* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
2 - - - - - - - 2 - - - - - - - - - - - - - - - -
4% - - - - - - - 4% - - - - - - - - - - - - - - - - 

ECONOMY (NET)

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
4% - - - - - - - 4% - - - - - - - - - - - - - - - - 

  Reasonable/Cheap price
  to register/purchase

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

SECURITY (NET)

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

  Safe/Good security

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
2% - - - - - - - 2% - - - - - - - - - - - - - - - - 

Don’t know

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
11% - - - - - - - 11% - - - - - - - - - - - - - - - - 

Declined to answer

61 - - - - - - - 61 - - - - - - - - - - - - - - - -
133% - - - - - - - 133% - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 375J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1
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Table 254Q740_30. What made your experience with .fr very positive?

30. .fr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

36* -** -** -** -** -** -** -** -** 36* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

15 - - - - - - - - 15 - - - - - - - - - - - - - - -
42% - - - - - - - - 42% - - - - - - - - - - - - - - - 

USAGE (NET)

13 - - - - - - - - 13 - - - - - - - - - - - - - - -
36% - - - - - - - - 36% - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

12 - - - - - - - - 12 - - - - - - - - - - - - - - -
33% - - - - - - - - 33% - - - - - - - - - - - - - - - 

    Other countries
    mentions

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
6% - - - - - - - - 6% - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
6% - - - - - - - - 6% - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

    Organization
    website/extension

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

    Other miscellaneous
    usage mentions

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
14% - - - - - - - - 14% - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
8% - - - - - - - - 8% - - - - - - - - - - - - - - - 

  Reliable

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
6% - - - - - - - - 6% - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
11% - - - - - - - - 11% - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
6% - - - - - - - - 6% - - - - - - - - - - - - - - - 

  Easy to use/navigate

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 376J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 254Q740_30. What made your experience with .fr very positive?

30. .fr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

36* -** -** -** -** -** -** -** -** 36* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  Other functionality
  mentions

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
8% - - - - - - - - 8% - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
6% - - - - - - - - 6% - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
8% - - - - - - - - 8% - - - - - - - - - - - - - - - 

SECURITY (NET)

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  Safe/Good security

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
6% - - - - - - - - 6% - - - - - - - - - - - - - - - 

  Other security mentions

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
8% - - - - - - - - 8% - - - - - - - - - - - - - - - 

CONTENT (NET)

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
6% - - - - - - - - 6% - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
6% - - - - - - - - 6% - - - - - - - - - - - - - - - 

    Good/Like the content

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
3% - - - - - - - - 3% - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
6% - - - - - - - - 6% - - - - - - - - - - - - - - - 

None

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
11% - - - - - - - - 11% - - - - - - - - - - - - - - - 

Declined to answer

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 254Q740_30. What made your experience with .fr very positive?

30. .fr
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

36* -** -** -** -** -** -** -** -** 36* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
43 - - - - - - - - 43 - - - - - - - - - - - - - - -

119% - - - - - - - - 119% - - - - - - - - - - - - - - - 
Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 255Q740_31. What made your experience with .de very positive?

31. .de
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

61* -** -** -** -** -** -** -** -** -** 61* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

20 - - - - - - - - - 20 - - - - - - - - - - - - - -
33% - - - - - - - - - 33% - - - - - - - - - - - - - - 

USAGE (NET)

13 - - - - - - - - - 13 - - - - - - - - - - - - - -
21% - - - - - - - - - 21% - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

11 - - - - - - - - - 11 - - - - - - - - - - - - - -
18% - - - - - - - - - 18% - - - - - - - - - - - - - - 

    German based website

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

    It’s my country’s
    extension

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

    Other countries
    mentions

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
11% - - - - - - - - - 11% - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

6 - - - - - - - - - 6 - - - - - - - - - - - - - -
10% - - - - - - - - - 10% - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

19 - - - - - - - - - 19 - - - - - - - - - - - - - -
31% - - - - - - - - - 31% - - - - - - - - - - - - - - 

PERFORMANCE (NET)

17 - - - - - - - - - 17 - - - - - - - - - - - - - -
28% - - - - - - - - - 28% - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
3% - - - - - - - - - 3% - - - - - - - - - - - - - - 

  Fast/Good speed

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Reliable

15 - - - - - - - - - 15 - - - - - - - - - - - - - -
25% - - - - - - - - - 25% - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
11% - - - - - - - - - 11% - - - - - - - - - - - - - - 

  Honest/trustworthy

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 255Q740_31. What made your experience with .de very positive?

31. .de
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

61* -** -** -** -** -** -** -** -** -** 61* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
4 - - - - - - - - - 4 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
5% - - - - - - - - - 5% - - - - - - - - - - - - - - 

  Reputable

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Good quality
  brand/product

6 - - - - - - - - - 6 - - - - - - - - - - - - - -
10% - - - - - - - - - 10% - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Other functionality
  mentions

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
5% - - - - - - - - - 5% - - - - - - - - - - - - - - 

SITE APPEAL (NET)

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
3% - - - - - - - - - 3% - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  OK/Fine

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
5% - - - - - - - - - 5% - - - - - - - - - - - - - - 

SECURITY (NET)

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
3% - - - - - - - - - 3% - - - - - - - - - - - - - - 

  Safe/Good security

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Virus/Malware protected

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
3% - - - - - - - - - 3% - - - - - - - - - - - - - - 

CONTENT (NET)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

    Information/Informative

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 255Q740_31. What made your experience with .de very positive?

31. .de
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

61* -** -** -** -** -** -** -** -** -** 61* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Reasonable/Cheap price
  to register/purchase

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

Don’t know

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

Declined to answer

77 - - - - - - - - - 77 - - - - - - - - - - - - - -
126% - - - - - - - - - 126% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 256Q740_32. What made your experience with .us very positive?

32. .us
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

55* 55* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

21 21 - - - - - - - - - - - - - - - - - - - - - - -
38% 38% - - - - - - - - - - - - - - - - - - - - - - - 

USAGE (NET)

13 13 - - - - - - - - - - - - - - - - - - - - - - -
24% 24% - - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

8 8 - - - - - - - - - - - - - - - - - - - - - - -
15% 15% - - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

3 3 - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - 

    Educational websites

3 3 - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

6 6 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

6 6 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

3 3 - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

3 3 - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    usage mentions

9 9 - - - - - - - - - - - - - - - - - - - - - - -
16% 16% - - - - - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

8 8 - - - - - - - - - - - - - - - - - - - - - - -
15% 15% - - - - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Reliable

7 7 - - - - - - - - - - - - - - - - - - - - - - -
13% 13% - - - - - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 256Q740_32. What made your experience with .us very positive?

32. .us
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

55* 55* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
5 5 - - - - - - - - - - - - - - - - - - - - - - -
9% 9% - - - - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

6 6 - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

4 4 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

2 2 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

    Other information
    mentions

2 2 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

2 2 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

5 5 - - - - - - - - - - - - - - - - - - - - - - -
9% 9% - - - - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

3 3 - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  No restrictions

4 4 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 256Q740_32. What made your experience with .us very positive?

32. .us
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

55* 55* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Generic website

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

4 4 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

2 2 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Alternative to .com

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

2 2 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

ECONOMY (NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

  Reasonable/Cheap price
  to register/purchase

3 3 - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - 

None

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

4 4 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

72 72 - - - - - - - - - - - - - - - - - - - - - - -
131% 131% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 257Q740_33. What made your experience with .ca very positive?

33. .ca
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** 65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

33 - 33 - - - - - - - - - - - - - - - - - - - - - -
51% - 51% - - - - - - - - - - - - - - - - - - - - - - 

USAGE (NET)

29 - 29 - - - - - - - - - - - - - - - - - - - - - -
45% - 45% - - - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

28 - 28 - - - - - - - - - - - - - - - - - - - - - -
43% - 43% - - - - - - - - - - - - - - - - - - - - - - 

    Canadian based
    website

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
3% - 3% - - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

7 - 7 - - - - - - - - - - - - - - - - - - - - - -
11% - 11% - - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

4 - 4 - - - - - - - - - - - - - - - - - - - - - -
6% - 6% - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
5% - 5% - - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    usage mentions

13 - 13 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

7 - 7 - - - - - - - - - - - - - - - - - - - - - -
11% - 11% - - - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
5% - 5% - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
3% - 3% - - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 257Q740_33. What made your experience with .ca very positive?

33. .ca
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** 65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  Reputable

13 - 13 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

7 - 7 - - - - - - - - - - - - - - - - - - - - - -
11% - 11% - - - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
5% - 5% - - - - - - - - - - - - - - - - - - - - - - 

  Worked/Effective

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
3% - 3% - - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

8 - 8 - - - - - - - - - - - - - - - - - - - - - -
12% - 12% - - - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

4 - 4 - - - - - - - - - - - - - - - - - - - - - -
6% - 6% - - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
5% - 5% - - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  Easy to register

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
9% - 9% - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
9% - 9% - - - - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

4 - 4 - - - - - - - - - - - - - - - - - - - - - -
6% - 6% - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

5 - 5 - - - - - - - - - - - - - - - - - - - - - -
8% - 8% - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 257Q740_33. What made your experience with .ca very positive?

33. .ca
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

65* -** 65* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  OK/Fine

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
3% - 3% - - - - - - - - - - - - - - - - - - - - - - 

ECONOMY (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  Reasonable/Cheap price
  to register/purchase

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  Other economy mentions

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
3% - 3% - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
3% - 3% - - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 2% - - - - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
5% - 5% - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

94 - 94 - - - - - - - - - - - - - - - - - - - - - -
145% - 145% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 258Q740_34. What made your experience with .mx very positive?

34. .mx
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

56* -** -** 56* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

29 - - 29 - - - - - - - - - - - - - - - - - - - - -
52% - - 52% - - - - - - - - - - - - - - - - - - - - - 

USAGE (NET)

23 - - 23 - - - - - - - - - - - - - - - - - - - - -
41% - - 41% - - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

12 - - 12 - - - - - - - - - - - - - - - - - - - - -
21% - - 21% - - - - - - - - - - - - - - - - - - - - - 

    Mexico based website

6 - - 6 - - - - - - - - - - - - - - - - - - - - -
11% - - 11% - - - - - - - - - - - - - - - - - - - - - 

    It’s my country’s
    extension

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

    Country specific
    (Unspec.)

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

5 - - 5 - - - - - - - - - - - - - - - - - - - - -
9% - - 9% - - - - - - - - - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

    Government
    website/extension

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

    Allows for
    searching/browsing

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    usage mentions

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 258Q740_34. What made your experience with .mx very positive?

34. .mx
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

56* -** -** 56* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
13 - - 13 - - - - - - - - - - - - - - - - - - - - -
23% - - 23% - - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

4 - - 4 - - - - - - - - - - - - - - - - - - - - -
7% - - 7% - - - - - - - - - - - - - - - - - - - - - 

  Accessible/Easy to
  access/find

4 - - 4 - - - - - - - - - - - - - - - - - - - - -
7% - - 7% - - - - - - - - - - - - - - - - - - - - - 

  Easy to use/navigate

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

  Easy/Simple to purchase

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

11 - - 11 - - - - - - - - - - - - - - - - - - - - -
20% - - 20% - - - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

5 - - 5 - - - - - - - - - - - - - - - - - - - - -
9% - - 9% - - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

  Reliable

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

  Good results/search
  results

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

5 - - 5 - - - - - - - - - - - - - - - - - - - - -
9% - - 9% - - - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  Honest/trustworthy

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  Big/Large website

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  Other brand/quality
  mentions

4 - - 4 - - - - - - - - - - - - - - - - - - - - -
7% - - 7% - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 258Q740_34. What made your experience with .mx very positive?

34. .mx
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

56* -** -** 56* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
2 - - 2 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  New/Newer websites

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

4 - - 4 - - - - - - - - - - - - - - - - - - - - -
7% - - 7% - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

3 - - 3 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

    Accurate/Authentic
    information

4 - - 4 - - - - - - - - - - - - - - - - - - - - -
7% - - 7% - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  Negative experience
  mentions

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

ECONOMY (NET)

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  Other economy mentions

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

  Safe/Good security

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 258Q740_34. What made your experience with .mx very positive?

34. .mx
Base: Very Positive Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

56* -** -** 56* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 - - 1 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

None

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
4% - - 4% - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

81 - - 81 - - - - - - - - - - - - - - - - - - - - -
145% - - 145% - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 259Q745_1. What made your experience with .biz very negative?

1. .biz
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

20* -** 3** -** 1** 2** -** -** 1** -** 1** 1** -** -** 2** 1** 1** -** -** 1** 1** 1** 3** -** 1**Unweighted Base

5 - 1 - - - - - - - - 1 - - 1 - - - - 1 - - 1 - -
25% - 33% - - - - - - - - 100% - - 50% - - - - 100% - - 33% - - 

BRAND IMAGE (NET)

2 - 1 - - - - - - - - - - - - - - - - 1 - - - - -
10% - 33% - - - - - - - - - - - - - - - - 100% - - - - - 

  Not well known/familiar

2 - - - - - - - - - - 1 - - 1 - - - - - - - - - -
10% - - - - - - - - - - 100% - - 50% - - - - - - - - - - 

  Not  a legitimate/credible
  site/domain

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
5% - - - - - - - - - - - - - - - - - - - - - 33% - - 

  Too common/Most
  commonly used domain

5 - 2 - - 2 - - - - - - - - - - - - - - - 1 - - -
25% - 67% - - 100% - - - - - - - - - - - - - - - 100% - - - 

MISCELLANEOUS (NET)

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
10% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
5% - - - - - - - - - - - - - - - - - - - - 100% - - - 

  Never used/registered
  this extension

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
5% - 33% - - - - - - - - - - - - - - - - - - - - - - 

  Too laggy

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
5% - 33% - - - - - - - - - - - - - - - - - - - - - - 

  Negative/Just was

4 - - - - - - - - - - 1 - - - - - - - - - - 2 - 1
20% - - - - - - - - - - 100% - - - - - - - - - - 67% - 100%

CONTENT (NET)

2 - - - - - - - - - - 1 - - - - - - - - - - 1 - -
10% - - - - - - - - - - 100% - - - - - - - - - - 33% - - 

  Poor/Dislike content

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
5% - - - - - - - - - - - - - - - - - - - - - 33% - - 

  Too many
  commercials/advertisings

1 - - - - - - - - - - - - - - - - - - - - - - - 1
5% - - - - - - - - - - - - - - - - - - - - - - - 100%

  A lot of junk mail/spam

2 - - - - - - - - - - - - - 1 - - - - - - - 1 - -
10% - - - - - - - - - - - - - 50% - - - - - - - 33% - - 

SITE APPEAL (NET)

2 - - - - - - - - - - - - - 1 - - - - - - - 1 - -
10% - - - - - - - - - - - - - 50% - - - - - - - 33% - - 

  Don’t like it/Bad website

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
5% - - - - - - - - - - - - - - - - - - - - - 33% - - 

FUNCTIONALITY (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 259Q745_1. What made your experience with .biz very negative?

1. .biz
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

20* -** 3** -** 1** 2** -** -** 1** -** 1** 1** -** -** 2** 1** 1** -** -** 1** 1** 1** 3** -** 1**Unweighted Base
1 - - - - - - - - - - - - - - - - - - - - - 1 - -
5% - - - - - - - - - - - - - - - - - - - - - 33% - - 

  Other functionality
  mentions

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
5% - - - 100% - - - - - - - - - - - - - - - - - - - - 

SAFETY (NET)

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
5% - - - 100% - - - - - - - - - - - - - - - - - - - - 

  Contains viruses

2 - - - - - - - - - 1 - - - - - - - - - 1 - - - -
10% - - - - - - - - - 100% - - - - - - - - - 100% - - - - 

Don’t know

3 - - - - - - - 1 - - - - - - 1 1 - - - - - - - -
15% - - - - - - - 100% - - - - - - 100% 100% - - - - - - - - 

Declined to answer

23 - 3 - 1 2 - - 1 - 1 2 - - 2 1 1 - - 1 1 1 5 - 1
115% - 100% - 100% 100% - - 100% - 100% 200% - - 100% 100% 100% - - 100% 100% 100% 167% - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 260Q745_2. What made your experience with .com very negative?

2. .com
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

10* -** 2** -** -** 1** -** -** 1** -** -** 1** -** -** 3** -** 1** -** 1** -** -** -** -** -** -**Unweighted Base

3 - 1 - - 1 - - - - - - - - - - - - 1 - - - - - -
30% - 50% - - 100% - - - - - - - - - - - - 100% - - - - - - 

MISCELLANEOUS (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
10% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
10% - 50% - - - - - - - - - - - - - - - - - - - - - - 

  Too laggy

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
10% - - - - - - - - - - - - - - - - - 100% - - - - - - 

  Other mentions

2 - - - - - - - - - - 1 - - 1 - - - - - - - - - -
20% - - - - - - - - - - 100% - - 33% - - - - - - - - - - 

CONTENT (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
10% - - - - - - - - - - - - - 33% - - - - - - - - - - 

  Not
  informative/Inaccurate
  information

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
10% - - - - - - - - - - 100% - - - - - - - - - - - - - 

  Too many
  commercials/advertisings

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
10% - - - - - - - - - - - - - 33% - - - - - - - - - - 

SAFETY (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
10% - - - - - - - - - - - - - 33% - - - - - - - - - - 

  Not safe/secure

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
10% - - - - - - - - - - - - - - - - - 100% - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
10% - - - - - - - - - - - - - - - - - 100% - - - - - - 

  Other economy mentions

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
10% - - - - - - - - - - - - - - - 100% - - - - - - - - 

BRAND IMAGE (NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
10% - - - - - - - - - - - - - - - 100% - - - - - - - - 

  Not trustworthy

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
10% - - - - - - - - - - - - - 33% - - - - - - - - - - 

None

2 - 1 - - - - - 1 - - - - - - - - - - - - - - - -
20% - 50% - - - - - 100% - - - - - - - - - - - - - - - - 

Declined to answer

11 - 2 - - 1 - - 1 - - 1 - - 3 - 1 - 2 - - - - - -
110% - 100% - - 100% - - 100% - - 100% - - 100% - 100% - 200% - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 261Q745_3. What made your experience with .info very negative?

3. .info
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

19* 2** 4** -** -** -** -** -** 1** -** -** 3** -** 1** 3** -** 1** -** -** -** -** 1** 1** -** 2**Unweighted Base

6 2 1 - - - - - - - - - - - 1 - - - - - - 1 1 - -
32% 100% 25% - - - - - - - - - - - 33% - - - - - - 100% 100% - - 

BRAND IMAGE (NET)

2 1 - - - - - - - - - - - - - - - - - - - - 1 - -
11% 50% - - - - - - - - - - - - - - - - - - - - 100% - - 

  Not well known/familiar

2 1 - - - - - - - - - - - - - - - - - - - 1 - - -
11% 50% - - - - - - - - - - - - - - - - - - - 100% - - - 

  Not trustworthy

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
5% - - - - - - - - - - - - - 33% - - - - - - - - - - 

  Not  a legitimate/credible
  site/domain

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
5% - 25% - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

4 - - - - - - - - - - 1 - 1 1 - - - - - - - - - 1
21% - - - - - - - - - - 33% - 100% 33% - - - - - - - - - 50%

SITE APPEAL (NET)

2 - - - - - - - - - - 1 - - 1 - - - - - - - - - -
11% - - - - - - - - - - 33% - - 33% - - - - - - - - - - 

  Don’t like it/Bad website

2 - - - - - - - - - - - - 1 - - - - - - - - - - 1
11% - - - - - - - - - - - - 100% - - - - - - - - - - 50%

  Other site appeal
  mentions

3 1 1 - - - - - - - - - - - - - - - - - - 1 - - -
16% 50% 25% - - - - - - - - - - - - - - - - - - 100% - - - 

CONTENT (NET)

3 1 1 - - - - - - - - - - - - - - - - - - 1 - - -
16% 50% 25% - - - - - - - - - - - - - - - - - - 100% - - - 

  A lot of junk mail/spam

2 1 - - - - - - - - - - - - - - - - - - - 1 - - -
11% 50% - - - - - - - - - - - - - - - - - - - 100% - - - 

SAFETY (NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
5% - - - - - - - - - - - - - - - - - - - - 100% - - - 

  Contains viruses

1 1 - - - - - - - - - - - - - - - - - - - - - - -
5% 50% - - - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

2 - 1 - - - - - - - - 1 - - - - - - - - - - - - -
11% - 25% - - - - - - - - 33% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
5% - 25% - - - - - - - - - - - - - - - - - - - - - - 

  Too laggy

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
5% - - - - - - - - - - 33% - - - - - - - - - - - - - 

  Not reliable

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 261Q745_3. What made your experience with .info very negative?

3. .info
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

19* 2** 4** -** -** -** -** -** 1** -** -** 3** -** 1** 3** -** 1** -** -** -** -** 1** 1** -** 2**Unweighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
5% - - - - - - - - - - 33% - - - - - - - - - - - - - 

  Other mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
5% - - - - - - - - - - 33% - - - - - - - - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
5% - - - - - - - - - - 33% - - - - - - - - - - - - - 

  Too inexpensive

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
5% - - - - - - - - - - - - - 33% - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - - - - - - - 1
5% - - - - - - - - - - - - - - - - - - - - - - - 50%

Don’t know

3 - 1 - - - - - 1 - - - - - - - 1 - - - - - - - -
16% - 25% - - - - - 100% - - - - - - - 100% - - - - - - - - 

Declined to answer

24 4 4 - - - - - 1 - - 4 - 1 3 - 1 - - - - 3 1 - 2
126% 200% 100% - - - - - 100% - - 133% - 100% 100% - 100% - - - - 300% 100% - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 262Q745_4. What made your experience with .mobi very negative?

4. .mobi
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

15* 1** 2** -** -** -** -** -** 1** 1** -** -** -** 1** 2** -** -** 2** -** 1** 1** 2** 1** -** -**Unweighted Base

5 1 - - - - - - - - - - - 1 1 - - - - - - 2 - - -
33% 100% - - - - - - - - - - - 100% 50% - - - - - - 100% - - - 

BRAND IMAGE (NET)

3 1 - - - - - - - - - - - 1 - - - - - - - 1 - - -
20% 100% - - - - - - - - - - - 100% - - - - - - - 50% - - - 

  Not well known/familiar

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
7% - - - - - - - - - - - - - 50% - - - - - - - - - - 

  Not responsible

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
7% - - - - - - - - - - - - - - - - - - - - 50% - - - 

  Other brand image
  mentions

3 - - - - - - - - 1 - - - - - - - - - 1 1 - - - -
20% - - - - - - - - 100% - - - - - - - - - 100% 100% - - - - 

CONTENT (NET)

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
7% - - - - - - - - - - - - - - - - - - - 100% - - - - 

  A lot of junk mail/spam

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
7% - - - - - - - - - - - - - - - - - - 100% - - - - - 

  Poor/Dislike content

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
7% - - - - - - - - 100% - - - - - - - - - - - - - - - 

  Other content mentions

3 - 1 - - - - - - - - - - 1 - - - - - - - - 1 - -
20% - 50% - - - - - - - - - - 100% - - - - - - - - 100% - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
7% - - - - - - - - - - - - 100% - - - - - - - - - - - 

  New domain

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
7% - - - - - - - - - - - - - - - - - - - - - 100% - - 

  Not interested

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
7% - 50% - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

3 - 1 - - - - - - 1 - - - - - - - 1 - - - - - - -
20% - 50% - - - - - - 100% - - - - - - - 50% - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
7% - - - - - - - - - - - - - - - - 50% - - - - - - - 

  Never used/registered
  this extension

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
7% - 50% - - - - - - - - - - - - - - - - - - - - - - 

  Specific extensions
  mentions

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
7% - - - - - - - - 100% - - - - - - - - - - - - - - - 

  Other mentions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 262Q745_4. What made your experience with .mobi very negative?

4. .mobi
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

15* 1** 2** -** -** -** -** -** 1** 1** -** -** -** 1** 2** -** -** 2** -** 1** 1** 2** 1** -** -**Unweighted Base
2 - - - - - - - - - - - - - 1 - - 1 - - - - - - -

13% - - - - - - - - - - - - - 50% - - 50% - - - - - - - 
None

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
7% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Declined to answer

17 1 2 - - - - - 1 2 - - - 2 2 - - 2 - 1 1 2 1 - -
113% 100% 100% - - - - - 100% 200% - - - 200% 100% - - 100% - 100% 100% 100% 100% - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 263Q745_5. What made your experience with .net very negative?

5. .net
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

12* 1** 2** 1** -** -** -** -** 1** -** -** -** -** 1** 1** -** -** 1** -** -** 1** -** 2** 1** -**Unweighted Base

6 - 1 1 - - - - - - - - - - 1 - - - - - 1 - 1 1 -
50% - 50% 100% - - - - - - - - - - 100% - - - - - 100% - 50% 100% - 

MISCELLANEOUS (NET)

2 - - - - - - - - - - - - - - - - - - - 1 - 1 - -
17% - - - - - - - - - - - - - - - - - - - 100% - 50% - - 

  Never used/registered
  this extension

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
8% - 50% - - - - - - - - - - - - - - - - - - - - - - 

  Too laggy

3 - - 1 - - - - - - - - - - 1 - - - - - - - - 1 -
25% - - 100% - - - - - - - - - - 100% - - - - - - - - 100% - 

  Other mentions

4 1 - 1 - - - - - - - - - 1 - - - - - - - - 1 - -
33% 100% - 100% - - - - - - - - - 100% - - - - - - - - 50% - - 

BRAND IMAGE (NET)

2 1 - 1 - - - - - - - - - - - - - - - - - - - - -
17% 100% - 100% - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

2 - - - - - - - - - - - - 1 - - - - - - - - 1 - -
17% - - - - - - - - - - - - 100% - - - - - - - - 50% - - 

  Not trustworthy

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
8% - - - - - - - - - - - - - - - - 100% - - - - - - - 

None

2 - 1 - - - - - 1 - - - - - - - - - - - - - - - -
17% - 50% - - - - - 100% - - - - - - - - - - - - - - - - 

Declined to answer

13 1 2 2 - - - - 1 - - - - 1 1 - - 1 - - 1 - 2 1 -
108% 100% 100% 200% - - - - 100% - - - - 100% 100% - - 100% - - 100% - 100% 100% - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 264Q745_6. What made your experience with .org very negative?

6. .org
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

18* -** 2** 1** -** -** -** -** 2** -** 2** -** -** -** 2** 1** 1** -** -** -** 2** -** 3** 1** 1**Unweighted Base

4 - 1 - - - - - - - - - - - - - - - - - 1 - 1 1 -
22% - 50% - - - - - - - - - - - - - - - - - 50% - 33% 100% - 

MISCELLANEOUS (NET)

2 - - - - - - - - - - - - - - - - - - - 1 - 1 - -
11% - - - - - - - - - - - - - - - - - - - 50% - 33% - - 

  Never used/registered
  this extension

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
6% - 50% - - - - - - - - - - - - - - - - - - - - - - 

  Specific extensions
  mentions

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
6% - - - - - - - - - - - - - - - - - - - - - - 100% - 

  Other mentions

3 - - - - - - - - - - - - - - - - - - - - - 2 - 1
17% - - - - - - - - - - - - - - - - - - - - - 67% - 100%

BRAND IMAGE (NET)

2 - - - - - - - - - - - - - - - - - - - - - 1 - 1
11% - - - - - - - - - - - - - - - - - - - - - 33% - 100%

  Not well known/familiar

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
6% - - - - - - - - - - - - - - - - - - - - - 33% - - 

  Not trustworthy

3 - 1 - - - - - - - 1 - - - - - - - - - 1 - - - -
17% - 50% - - - - - - - 50% - - - - - - - - - 50% - - - - 

SITE APPEAL (NET)

2 - - - - - - - - - 1 - - - - - - - - - 1 - - - -
11% - - - - - - - - - 50% - - - - - - - - - 50% - - - - 

  Don’t like it/Bad website

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
6% - 50% - - - - - - - - - - - - - - - - - - - - - - 

  Other site appeal
  mentions

2 - - 1 - - - - - - - - - - - - 1 - - - - - - - -
11% - - 100% - - - - - - - - - - - - 100% - - - - - - - - 

SAFETY (NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
6% - - - - - - - - - - - - - - - 100% - - - - - - - - 

  Contains viruses

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
6% - - 100% - - - - - - - - - - - - - - - - - - - - - 

  Other safety mentions

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
6% - - - - - - - - - - - - - - - 100% - - - - - - - - 

CONTENT (NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
6% - - - - - - - - - - - - - - - 100% - - - - - - - - 

  Other content mentions

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
11% - - - - - - - - - - - - - 100% - - - - - - - - - - 

None

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 264Q745_6. What made your experience with .org very negative?

6. .org
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

18* -** 2** 1** -** -** -** -** 2** -** 2** -** -** -** 2** 1** 1** -** -** -** 2** -** 3** 1** 1**Unweighted Base
1 - - - - - - - 1 - - - - - - - - - - - - - - - -
6% - - - - - - - 50% - - - - - - - - - - - - - - - - 

Don’t know

3 - - - - - - - 1 - 1 - - - - 1 - - - - - - - - -
17% - - - - - - - 50% - 50% - - - - 100% - - - - - - - - - 

Declined to answer

19 - 2 1 - - - - 2 - 2 - - - 2 1 2 - - - 2 - 3 1 1
106% - 100% 100% - - - - 100% - 100% - - - 100% 100% 200% - - - 100% - 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 265Q745_7. What made your experience with .tel very negative?

7. .tel
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

7* 1** 2** -** -** -** -** -** 1** -** 1** -** -** -** -** -** -** -** -** 1** -** -** 1** -** -**Unweighted Base

2 1 - - - - - - - - - - - - - - - - - 1 - - - - -
29% 100% - - - - - - - - - - - - - - - - - 100% - - - - - 

BRAND IMAGE (NET)

2 1 - - - - - - - - - - - - - - - - - 1 - - - - -
29% 100% - - - - - - - - - - - - - - - - - 100% - - - - - 

  Not well known/familiar

2 - 1 - - - - - - - - - - - - - - - - - - - 1 - -
29% - 50% - - - - - - - - - - - - - - - - - - - 100% - - 

SITE APPEAL (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
14% - 50% - - - - - - - - - - - - - - - - - - - - - - 

  Don’t like it/Bad website

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
14% - - - - - - - - - - - - - - - - - - - - - 100% - - 

  Not interested

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
14% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Don’t know

2 - 1 - - - - - 1 - - - - - - - - - - - - - - - -
29% - 50% - - - - - 100% - - - - - - - - - - - - - - - - 

Declined to answer

7 1 2 - - - - - 1 - 1 - - - - - - - - 1 - - 1 - -
100% 100% 100% - - - - - 100% - 100% - - - - - - - - 100% - - 100% - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 266Q745_8. What made your experience with .asia very negative?

8. .asia
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

13* 1** 1** 1** -** -** -** -** 1** 2** -** -** -** 2** 2** -** -** -** -** -** -** 1** 2** -** -**Unweighted Base

5 1 - - - - - - - - - - - 2 2 - - - - - - - - - -
38% 100% - - - - - - - - - - - 100% 100% - - - - - - - - - - 

BRAND IMAGE (NET)

2 1 - - - - - - - - - - - 1 - - - - - - - - - - -
15% 100% - - - - - - - - - - - 50% - - - - - - - - - - - 

  Not well known/familiar

2 - - - - - - - - - - - - 1 1 - - - - - - - - - -
15% - - - - - - - - - - - - 50% 50% - - - - - - - - - - 

  Not trustworthy

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
8% - - - - - - - - - - - - - 50% - - - - - - - - - - 

  Not responsible

4 - - 1 - - - - - 1 - - - - - - - - - - - 1 1 - -
31% - - 100% - - - - - 50% - - - - - - - - - - - 100% 50% - - 

MISCELLANEOUS (NET)

2 - - 1 - - - - - - - - - - - - - - - - - 1 - - -
15% - - 100% - - - - - - - - - - - - - - - - - 100% - - - 

  Never used/registered
  this extension

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
8% - - - - - - - - 50% - - - - - - - - - - - - - - - 

  Not reliable

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
8% - - - - - - - - - - - - - - - - - - - - - 50% - - 

  Other mentions

3 1 1 - - - - - - - - - - - - - - - - - - - 1 - -
23% 100% 100% - - - - - - - - - - - - - - - - - - - 50% - - 

SAFETY (NET)

3 1 1 - - - - - - - - - - - - - - - - - - - 1 - -
23% 100% 100% - - - - - - - - - - - - - - - - - - - 50% - - 

  Not safe/secure

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
8% - - - - - - - - - - - - 50% - - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
8% - - - - - - - - - - - - 50% - - - - - - - - - - - 

  New domain

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
8% - - - - - - - - - - - - - 50% - - - - - - - - - - 

CONTENT (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
8% - - - - - - - - - - - - - 50% - - - - - - - - - - 

  A lot of junk mail/spam

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
8% - - - - - - - - 50% - - - - - - - - - - - - - - - 

Don’t know

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
8% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Declined to answer

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 266Q745_8. What made your experience with .asia very negative?

8. .asia
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

13* 1** 1** 1** -** -** -** -** 1** 2** -** -** -** 2** 2** -** -** -** -** -** -** 1** 2** -** -**Unweighted Base
16 2 1 1 - - - - 1 2 - - - 3 3 - - - - - - 1 2 - -

123% 200% 100% 100% - - - - 100% 100% - - - 150% 150% - - - - - - 100% 100% - - 
Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 267Q745_9. What made your experience with .pro very negative?

9. .pro
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

10* -** 2** -** -** -** -** -** 1** -** 1** -** 1** -** 1** -** 2** -** -** 1** -** 1** -** -** -**Unweighted Base

4 - 1 - - - - - - - 1 - - - - - 1 - - 1 - - - - -
40% - 50% - - - - - - - 100% - - - - - 50% - - 100% - - - - - 

BRAND IMAGE (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
10% - 50% - - - - - - - - - - - - - - - - - - - - - - 

  Not well known/familiar

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
10% - - - - - - - - - - - - - - - - - - 100% - - - - - 

  Not trustworthy

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
10% - - - - - - - - - 100% - - - - - - - - - - - - - - 

  Too common/Most
  commonly used domain

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
10% - - - - - - - - - - - - - - - 50% - - - - - - - - 

  Other brand image
  mentions

2 - - - - - - - - - - - 1 - - - 1 - - - - - - - -
20% - - - - - - - - - - - 100% - - - 50% - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
10% - - - - - - - - - - - - - - - 50% - - - - - - - - 

  New domain

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
10% - - - - - - - - - - - 100% - - - - - - - - - - - - 

  Other site appeal
  mentions

2 - 1 - - - - - - - - - - - - - - - - - - 1 - - -
20% - 50% - - - - - - - - - - - - - - - - - - 100% - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
10% - - - - - - - - - - - - - - - - - - - - 100% - - - 

  Never used/registered
  this extension

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
10% - 50% - - - - - - - - - - - - - - - - - - - - - - 

  Too laggy

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
10% - - - - - - - - - - - - - 100% - - - - - - - - - - 

None

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
10% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Declined to answer

10 - 2 - - - - - 1 - 1 - 1 - 1 - 2 - - 1 - 1 - - -
100% - 100% - - - - - 100% - 100% - 100% - 100% - 100% - - 100% - 100% - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 268Q745_10. What made your experience with .coop very negative?

10. .coop
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

7* -** 1** -** -** 1** -** -** 1** -** -** -** 1** -** 1** -** -** -** -** 1** -** -** -** -** 1**Unweighted Base

2 - 1 - - - - - - - - - - - - - - - - 1 - - - - -
29% - 100% - - - - - - - - - - - - - - - - 100% - - - - - 

BRAND IMAGE (NET)

2 - 1 - - - - - - - - - - - - - - - - 1 - - - - -
29% - 100% - - - - - - - - - - - - - - - - 100% - - - - - 

  Not well known/familiar

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
14% - - - - - - - - - - - 100% - - - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
14% - - - - - - - - - - - 100% - - - - - - - - - - - - 

  Other site appeal
  mentions

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
14% - - - - 100% - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
14% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
14% - - - - - - - - - - - - - 100% - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - - - - - - - 1
14% - - - - - - - - - - - - - - - - - - - - - - - 100%

Don’t know

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
14% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Declined to answer

7 - 1 - - 1 - - 1 - - - 1 - 1 - - - - 1 - - - - 1
100% - 100% - - 100% - - 100% - - - 100% - 100% - - - - 100% - - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 269Q745_11. What made your experience with .cn very negative?

11. .cn
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1* -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

  Too inexpensive

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 272Q745_14. What made your experience with .jp very negative?

14. .jp
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3* -** -** -** -** -** -** -** -** -** -** -** -** -** 3** -** -** -** -** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
33% - - - - - - - - - - - - - 33% - - - - - - - - - - 

SAFETY (NET)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
33% - - - - - - - - - - - - - 33% - - - - - - - - - - 

  Not safe/secure

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
67% - - - - - - - - - - - - - 67% - - - - - - - - - - 

None

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 273Q745_15. What made your experience with .kr very negative?

15. .kr
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1* -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

BRAND IMAGE (NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

  Other brand image
  mentions

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

SAFETY (NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

  Not safe/secure

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
200% - - - - - - - - - - - - - - 200% - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 275Q745_17. What made your experience with .in very negative?

17. .in
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

  Not reliable

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 276Q745_18. What made your experience with .id very negative?

18. .id
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

BRAND IMAGE (NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

  Other brand image
  mentions

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 279Q745_21. What made your experience with .eg very negative?

21. .eg
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1** -** -** -**Unweighted Base

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

  Never used/registered
  this extension

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 280Q745_22. What made your experience with .co very negative?

22. .co
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1** -** -**Unweighted Base

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

BRAND IMAGE (NET)

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

  Not trustworthy

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 281Q745_23. What made your experience with .ar very negative?

23. .ar
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1** -**Unweighted Base

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

  Other mentions

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 282Q745_24. What made your experience with .br very negative?

24. .br
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1**Unweighted Base

1 - - - - - - - - - - - - - - - - - - - - - - - 1
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

FUNCTIONALITY (NET)

1 - - - - - - - - - - - - - - - - - - - - - - - 1
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

  Not practical/useful

1 - - - - - - - - - - - - - - - - - - - - - - - 1
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 291Q745_33. What made your experience with .ca very negative?

33. .ca
Base: Very Negative Experience With Websites With Domain Name Extensions

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

5* -** 5** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
40% - 40% - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

  Too laggy

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

BRAND IMAGE (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

  Other brand image
  mentions

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

  Other functionality
  mentions

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

ECONOMY (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

  Other economy mentions

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
40% - 40% - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

7 - 7 - - - - - - - - - - - - - - - - - - - - - -
140% - 140% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 293Q748. How would you describe your satisfaction with the types of common domain names we’ve mentioned so far?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2969 246 89 81 42 44 44 52 92 83 99 505 45 94 155 90 117 294 96 191 92 95 96 81 146
88% 92% 86% 79% 78% 88% 88% 98% 92% 82% 79% 92% 87% 92% 88% 89% 90% 90% 95% 92% 91% 90% 77% 81% 83%

DEJKWXY CDEFGJKMOWXY DEJKWXY DEJKWXY DEJKWXY KW KW DEKW DEJKWXY CDEJKWXY DEJKWXY DEKWX DEKW
TOP 2 BOX (NET)

1412 146 52 34 12 24 8 11 50 31 38 161 20 39 19 19 83 189 60 126 52 41 61 36 100
42% 54% 50% 33% 22% 48% 16% 21% 50% 31% 30% 29% 38% 38% 11% 19% 64% 58% 59% 61% 51% 39% 49% 36% 57%

DEGHJKLMNOPVX DEGHJKLOPX GOP O EGHJKLOP DEGHJKLOPX O OP GOP GOP EGHOP CDEGHIJKLMNOPVWX DEGHJKLMNOPVX DEGHJKLMNOPVX DEGHJKLMNOPVWX DEGHJKLOPX EGHOP DEGHJKLOP GOP DEGHJKLMNOPVX

  Very satisfied

1557 100 37 47 30 20 36 41 42 52 61 344 25 55 136 71 34 105 36 65 40 54 35 45 46
46% 37% 36% 46% 56% 40% 72% 77% 42% 51% 49% 63% 48% 54% 77% 70% 26% 32% 36% 31% 40% 51% 28% 45% 26%

QY QRTWY BCQRSTWY BCDFIJKMNQRSTUVWXY BCDEFIJKLMNQRSTUVWXY QWY BCQRSTWY BQRSTWY BCDFIJKMQRSTUVWXY QRTWY BCQRSTUWY BCDEFIJKLMNQRSTUVWXY BCDFIJKMNQRSTUVWXY QY BCQRSTWY QRTWY
  Somewhat satisfied

383 22 13 21 12 6 5 1 8 18 26 44 7 8 21 11 13 31 5 16 8 10 29 19 29
11% 8% 13% 21% 22% 12% 10% 2% 8% 18% 21% 8% 13% 8% 12% 11% 10% 10% 5% 8% 8% 9% 23% 19% 17%

H BHILNQRSTUV BHILNQRSTUV H BHILNRSTU BHILNOPQRSTUV H H BCGHILNOPQRSTUV BHILNRSTU BHILNRSTU

BOTTOM 2 BOX (NET)

195 11 8 1 5 5 2 1 7 10 13 36 1 3 17 10 8 18 - 3 2 10 7 11 6
6% 4% 8% 1% 9% 10% 4% 2% 7% 10% 10% 7% 2% 3% 10% 10% 6% 6% - 1% 2% 9% 6% 11% 3%

S DST DSTU DSTU S DST BDNSTUY BDNSTUY DST BDNSTUY BDNSTUY DST ST BDSTUY ST BDHNSTUY

  Somewhat dissatisfied

188 11 5 20 7 1 3 - 1 8 13 8 6 5 4 1 5 13 5 13 6 - 22 8 23
6% 4% 5% 20% 13% 2% 6% - 1% 8% 10% 1% 12% 5% 2% 1% 4% 4% 5% 6% 6% - 18% 8% 13%

LV LV BCFGHIJLNOPQRSTUVX BFHILOPQRV LV HILOPV BHILOPQRV BHILOPRV LV V LV LV ILPV LV BCFGHIJLNOPQRSTUVX HILOPV BCFHILNOPQRSTV

  Very dissatisfied

5 - 1 - - - 1 - - - - 1 - - - - - - - - 1 1 - - -
* - 1% - - - 2% - - - - * - - - - - - - - 1% 1% - - - 

BLRT
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 294Q750. If you wanted more information about one of the current domain name extensions, where would you go?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2705 213 78 83 38 39 40 46 68 68 106 455 48 92 120 84 105 261 83 191 85 92 99 73 138
81% 79% 76% 81% 70% 78% 80% 87% 68% 67% 85% 83% 92% 90% 68% 83% 81% 80% 82% 92% 84% 87% 79% 73% 79%

IJO IJO EIJO EIJOX EIJOX BCEFIJORWXY BCEFIJOQRWXY IJO IJO IJO IJO BCDEFGIJKLOPQRSUWXY EIJO CEIJOX JO IJO
An Internet search engine

1190 48 25 28 17 24 13 11 23 33 42 274 33 32 71 35 20 136 55 57 40 32 41 26 74
35% 18% 24% 27% 31% 48% 26% 21% 23% 33% 34% 50% 63% 31% 40% 35% 15% 42% 54% 28% 40% 30% 33% 26% 42%

BQ BQ BCDGHINQTVX BQ BQ BCDEGHIJKNOPQRTVWX BCDEGHIJKNOPQRTUVWXY BQ BCDHIQTX BQ BCDGHIQTVX BCDEGHIJKNOPQRTUVWX BQ BCHIQTX BQ BQ Q BCDGHIQTVX

My Internet service
provider

1153 65 32 37 17 23 14 13 23 27 45 250 22 35 49 26 54 131 28 74 25 42 35 28 58
34% 24% 31% 36% 31% 46% 28% 25% 23% 27% 36% 45% 42% 34% 28% 26% 42% 40% 28% 36% 25% 40% 28% 28% 33%

BI BHIJOPSUWX BI BCEGHIJNOPSTUWXY BIOPU BHIJOPSUWX BHIJOPSUWX BI BIOPU B
An Internet encyclopedia

65 14 6 5 1 - - 1 5 4 2 - - 2 2 1 3 3 3 2 - 2 3 4 2
2% 5% 6% 5% 2% - - 2% 5% 4% 2% - - 2% 1% 1% 2% 1% 3% 1% - 2% 2% 4% 1%

LORTUY LORTUY LRTU L L LRTU LRU L L L L L L L L L L LRU L
Domain provider/DNS
reseller

22 13 - 2 - - - - - - - - - 1 - - - 1 - - - 1 3 1 -
1% 5% - 2% - - - - - - - - - 1% - - - * - - - 1% 2% 1% - 

CIJKLOPQRSTUY LT L L LORTY L
GoDaddy search

17 1 - 1 1 - - - 1 2 1 - - 1 1 - 2 - 1 3 1 - - 1 -
1% * - 1% 2% - - - 1% 2% 1% - - 1% 1% - 2% - 1% 1% 1% - - 1% - 

L LR L LR L L LR L LR L L
Whois search

15 5 1 1 - - - - 2 1 - - - - - - - 1 - - - - 2 2 -
* 2% 1% 1% - - - - 2% 1% - - - - - - - * - - - - 2% 2% - 

LT L L LT L L LT
ICANN

15 2 2 - - 1 - - - - 1 - - 1 - - - 1 1 3 1 - - - 2
* 1% 2% - - 2% - - - - 1% - - 1% - - - * 1% 1% 1% - - - 1%

L L L L L L L L L
Google

13 4 - - - - 1 - - - - - - 1 1 - - 1 - 2 1 1 - 1 -
* 1% - - - - 2% - - - - - - 1% 1% - - * - 1% 1% 1% - 1% - 

L L L L L L L
Computer/web/IT
specialist/expert

12 2 2 - - - 1 - - - 2 - - - 1 - - - 1 - - 1 1 1 -
* 1% 2% - - - 2% - - - 2% - - - 1% - - - 1% - - 1% 1% 1% - 

L LRT LRT LR L L L L
Friend/Colleague/Family
members

7 - - 1 - - - - - - - - - - - - 3 - - - - - - 3 -
* - - 1% - - - - - - - - - - - - 2% - - - - - - 3% - 

L BLORTY BLORTY
Nic/Nic.br

6 1 - 2 - - - - - - - - - - - - 1 - - - - - 1 - 1
* * - 2% - - - - - - - - - - - - 1% - - - - - 1% - 1%

LRT L L
Knowledgeable
people/people who use
domains

5 3 1 - - - - - - 1 - - - - - - - - - - - - - - -
* 1% 1% - - - - - - 1% - - - - - - - - - - - - - - - 

L L L
Register.com/ search

4 - - - - - - - - - - - - - - - - - - - - - - - 4
* - - - - - - - - - - - - - - - - - - - - - - - 2%

BLORT
Registro.br

4 - - - 1 - - - - 1 - - 1 - - - - - - - 1 - - - -
* - - - 2% - - - - 1% - - 2% - - - - - - - 1% - - - - 

BLR L BLRT L
Blogs/Forums

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
* - - - - - - - - 4% - - - - - - - - - - - - - - - 

BCDIKLNOPQRSTUVWXY

Gandi

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 294Q750. If you wanted more information about one of the current domain name extensions, where would you go?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
4 - - - - - - - - 4 - - - - - - - - - - - - - - -
* - - - - - - - - 4% - - - - - - - - - - - - - - - 

BCDIKLNOPQRSTUVWXY

OVH

3 - - - - - - - - - - - - 1 - - - - - - - 2 - - -
* - - - - - - - - - - - - 1% - - - - - - - 2% - - - 

L BLRT
Name.com

3 2 1 - - - - - - - - - - - - - - - - - - - - - -
* 1% 1% - - - - - - - - - - - - - - - - - - - - - - 

L L
Network solutions

3 1 - - - - - - - - - - - - - - 2 - - - - - - - -
* * - - - - - - - - - - - - - - 2% - - - - - - - - 

LR
Ru

2 1 - 1 - - - - - - - - - - - - - - - - - - - - -
* * - 1% - - - - - - - - - - - - - - - - - - - - - 

L
Books/Magazines/Newspa
per

2 - - 1 - - - - - - - - - - - - - 1 - - - - - - -
* - - 1% - - - - - - - - - - - - - * - - - - - - - 

L
Namecheap

2 1 - - - - - - - - - - - - - - - - - - - - 1 - -
* * - - - - - - - - - - - - - - - - - - - - 1% - - 

L
Netsol

2 - - - - - 1 - - - 1 - - - - - - - - - - - - - -
* - - - - - 2% - - - 1% - - - - - - - - - - - - - - 

BLRT L
Specialized websites/tools

2 - - - - - - - - - - - - - - - - 1 - - - - 1 - -
* - - - - - - - - - - - - - - - - * - - - - 1% - - 

L
Internic

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - 

L
Nominet

20 2 2 3 - - - - 2 1 4 - - - - - - 1 1 - - 1 2 1 -
1% 1% 2% 3% - - - - 2% 1% 3% - - - - - - * 1% - - 1% 2% 1% - 

L LT LORTY LT L LOQRTY L L L L
Other

83 9 2 - - - 1 1 13 3 3 15 - 1 17 - 3 2 1 1 1 - 4 3 3
2% 3% 2% - - - 2% 2% 13% 3% 2% 3% - 1% 10% - 2% 1% 1% * 1% - 3% 3% 2%

RT BCDEFGHJKLMNPQRSTUVWXY R BCDEFJKLMNPQRSTUVWXY R
Not sure

4 1 - - - - - 1 - - - - - - - - - 1 - - - - 1 - -
* * - - - - - 2% - - - - - - - - - * - - - - 1% - - 

LT L
Declined to answer

5368 388 152 165 75 87 71 73 138 149 207 994 104 167 262 146 193 541 174 333 155 174 194 144 282
160% 145% 148% 162% 139% 174% 142% 138% 138% 148% 166% 181% 200% 164% 149% 145% 148% 166% 172% 161% 153% 164% 155% 144% 161%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 295Q756. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2891 220 86 97 39 39 43 48 80 80 105 477 49 96 139 84 96 290 96 198 90 97 105 86 151
86% 82% 83% 95% 72% 78% 86% 91% 80% 79% 84% 87% 94% 94% 79% 83% 74% 89% 95% 96% 89% 92% 84% 86% 86%

BCEFIJKLOPQWXY EQ Q EJOQ BEFIJOQ BCEFIJKLOPQWY BEFIJOQ BCEFIJKLOPQWXY BCEFGIJKLOPQRUWXY EOQ BEFIJOQ Q EQ EQ
Useful

2800 206 79 92 37 37 42 49 78 80 97 471 45 91 133 79 100 282 96 196 91 89 102 80 148
83% 77% 77% 90% 69% 74% 84% 92% 78% 79% 78% 86% 87% 89% 76% 78% 77% 87% 95% 95% 90% 84% 82% 80% 85%

BCEFIJKOPQX BCEFIJKOPQX BCEFKOQ E BCEFIKOPQ BCEFIKOPQ BCEFGIJKLOPQRVWXY BCEFGIJKLMOPQRVWXY BCEFIJKOPQX E BEO
Informative

2792 219 84 93 35 38 40 49 80 84 91 466 34 89 136 81 95 279 98 190 91 94 99 79 148
83% 82% 82% 91% 65% 76% 80% 92% 80% 83% 73% 85% 65% 87% 77% 80% 73% 86% 97% 92% 90% 89% 79% 79% 85%

EKMQ EM BCEFIKMOPQWX EFIKMOPQWX E EM EKMOQ EKMOQ EM EKMOQ BCEFGIJKLMNOPQRUVWXY BCEFGIJKLMOPQRWXY EFIKMOPQWX EFKMOQ E EKMQ
Practical

2760 198 76 88 35 40 37 49 73 84 87 478 45 95 130 81 87 282 96 188 87 91 98 81 154
82% 74% 74% 86% 65% 80% 74% 92% 73% 83% 70% 87% 87% 93% 74% 80% 67% 87% 95% 91% 86% 86% 78% 81% 88%

BCEIKOQ BCEGIKOPQW EKQ BCEGIKOQW EKQ BCEFGIJKOPQWX EQ BCEGIKOQW BCDEFGIJKLOPQRUVWX BCEFGIKOPQWX BCEIKOQ BCEIKOQ Q EQ BCEGIKOQW

Helpful

2699 177 71 90 35 35 42 46 70 81 96 460 39 91 123 84 95 282 96 191 88 98 93 73 143
80% 66% 69% 88% 65% 70% 84% 87% 70% 80% 77% 84% 75% 89% 70% 83% 73% 87% 95% 92% 87% 92% 74% 73% 82%

BCEFIKMOQWX BCEO BCEFIOQ BE B BCEFIOQWX BCEFIKMOQWX BCEIO BCEFIKMOQWX BCEFGIJKLMOPQRWXY BCEFIJKLMOPQRWXY BCEFIKOQWX BCEFIJKLMOPQWXY BCEIO
Trustworthy

2595 184 80 88 32 40 36 46 72 66 94 467 37 86 111 70 78 275 95 177 83 79 91 70 138
77% 69% 78% 86% 59% 80% 72% 87% 72% 65% 75% 85% 71% 84% 63% 69% 60% 85% 94% 86% 82% 75% 73% 70% 79%

EOQ BEGIJKMOPQVWX EOQ BEIJOPQWX EOQ BEGIJKMOPQVWX BEIJOPQWX BEGIJKMOPQVWX BCEFGIJKLMNOPQRTUVWXY BEGIJKMOPQVWX BEJOPQX EOQ Q BEJOQ
For people like me

2531 163 62 81 32 35 35 43 54 63 90 451 42 86 118 76 89 273 89 172 79 85 93 81 139
75% 61% 60% 79% 59% 70% 70% 81% 54% 62% 72% 82% 81% 84% 67% 75% 68% 84% 88% 83% 78% 80% 74% 81% 79%

BCEIJO BCEIJ BI BCEFGIJKOQ BCEIJ BCEFGIJKOQ I BCEI I BCEFGIJKOPQW BCEFGIJKOPQW BCEFGIJKOQ BCEIJO BCEIJOQ BCEI BCEIJOQ BCEIJOQ

Technical

2444 133 63 77 33 39 33 43 52 72 91 423 43 88 116 59 72 280 96 183 75 81 88 68 136
73% 50% 61% 75% 61% 78% 66% 81% 52% 71% 73% 77% 83% 86% 66% 58% 55% 86% 95% 88% 74% 76% 70% 68% 78%

B BCIPQ BCIPQ B BCEIOPQ BIQ BIPQ BCEIOPQ BCEIOPQ BCEGIJKLOPQUWX BI BCDEGIJKLOPQUVWXY BCDEFGHIJKLMNOPQRUVWXY BCDEGIJKLOPQUVWXY BCIPQ BCEIPQ BIQ BI BCEIOPQ

Interesting

2213 98 58 61 27 34 27 40 40 58 67 443 40 85 84 54 72 269 90 179 72 78 70 50 117
66% 37% 56% 60% 50% 68% 54% 75% 40% 57% 54% 81% 77% 83% 48% 53% 55% 83% 89% 86% 71% 74% 56% 50% 67%

BI BI BIOX B BCEGIJKOPQWX BI BI BCDEFGIJKOPQUWXY BCDEGIJKOPQWX BCDEFGIJKOPQUWXY B B BI BCDEFGIJKOPQUVWXY BCDEFGHIJKLMOPQUVWXY BCDEFGIJKOPQUVWXY BCEGIJKOPQWX BCDEGIJKOPQWX BI B BEIKOPQX

Innovative

2107 77 46 57 26 32 24 41 35 59 82 415 39 82 105 71 89 238 91 155 67 87 54 41 94
63% 29% 45% 56% 48% 64% 48% 77% 35% 58% 66% 75% 75% 80% 60% 70% 68% 73% 90% 75% 66% 82% 43% 41% 54%

B BIX B BCIWX B BCDEGIJOWXY BIWX BCEGIWXY BCDEGIJKOWXY BCDEGIJOWXY BCDEFGIJKOQUWXY BCIWX BCDEGIWXY BCEGIWXY BCDEGIJOWXY BCDEFGHIJKLMOPQRTUWXY BCDEGIJOWXY BCEGIWXY BCDEFGIJKOPQUWXY B B BIX
Cutting edge

1903 64 43 46 24 27 18 28 33 50 40 409 43 73 66 31 41 271 86 168 68 69 57 32 116
57% 24% 42% 45% 44% 54% 36% 53% 33% 50% 32% 74% 83% 72% 38% 31% 32% 83% 85% 81% 67% 65% 46% 32% 66%

B BKPQ B BIKOPQX BIKOPQX BIKPQX BCDEFGHIJKOPQVWXY BCDEFGHIJKOPQUVWXY BCDEFGHIJKOPQWX B BCDEFGHIJKLNOPQUVWXY BCDEFGHIJKLNOPQUVWXY BCDEFGHIJKOPQUVWXY BCDEGIJKOPQWX BCDEGIJKOPQWX BKPQX BCDEGIJKOPQWX

Exciting

1598 39 27 58 15 20 28 23 21 33 38 409 10 74 47 30 30 233 34 136 51 93 47 27 75
48% 15% 26% 57% 28% 40% 56% 43% 21% 33% 30% 74% 19% 73% 27% 30% 23% 72% 34% 66% 50% 88% 38% 27% 43%

B BCEIJKMOPQSWXY B BIMQ BCEIJKMOPQSWX BCIMOQX B B BCDEFGHIJKMOPQSTUWXY BCDEFGHIJKMOPQSUWXY B B B BCDEFGHIJKMOPQSUWXY BI BCEFHIJKMOPQSUWXY BCEIJKMOPQSX BCDEFGHIJKLMNOPQRSTUWXY BIMOQ B BCEIKMOPQX

Extreme

1552 36 25 37 15 13 11 18 22 30 40 467 33 49 62 50 35 215 30 107 45 92 40 20 60
46% 13% 24% 36% 28% 26% 22% 34% 22% 30% 32% 85% 63% 48% 35% 50% 27% 66% 30% 52% 45% 87% 32% 20% 34%

B BIX B B B B B BX BCDEFGHIJKMNOPQRSTUWXY BCDEFGHIJKOQSUWXY BCEFGIJKOQSWXY BIX BCEFGIJKOQSWXY B BCDEFGHIJKNOPQSTUWXY B BCDEFGHIJKOQSWXY BCEFGIJQSX BCDEFGHIJKMNOPQRSTUWXY BX BIX
Overwhelming

1386 36 20 38 16 19 11 39 17 37 49 308 17 60 52 37 28 159 64 89 30 59 76 59 66
41% 13% 19% 37% 30% 38% 22% 74% 17% 37% 39% 56% 33% 59% 30% 37% 22% 49% 63% 43% 30% 56% 61% 59% 38%

BCIQ B BCIQ BCDEFGIJKLMOPQRTUVY BCIQ BCGIQ BCDEFGIJKMOPQRTUY BI BCDEFGIJKMOPQTUY BI BCIQ B BCDEGIJMOPQUY BCDEFGIJKMOPQRTUY BCGIOQU BI BCDEFGIJKMOPQTUY BCDEFGIJKMOPQRTUY BCDEFGIJKMOPQTUY BCGIQ
Unconventional

1006 34 25 24 15 16 9 18 20 30 31 250 17 43 73 23 23 124 28 54 27 28 33 16 45
30% 13% 24% 24% 28% 32% 18% 34% 20% 30% 25% 45% 33% 42% 41% 23% 18% 38% 28% 26% 27% 26% 26% 16% 26%

B B B BQX BQX BQX B BCDEGIJKPQRSTUVWXY BQX BCDGIKPQSTUVWXY BCDGIKPQSTUVWXY B BCDGIKPQTUVWXY BX BX B B B B
Confusing

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 296Q756. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2319 233 76 77 39 32 39 34 79 68 93 295 35 57 100 77 106 198 72 153 74 77 92 83 130
69% 87% 74% 75% 72% 64% 78% 64% 79% 67% 74% 54% 67% 56% 57% 76% 82% 61% 71% 74% 73% 73% 74% 83% 74%

CDEFHJKLMNOPRSTUVWY LNOR LNOR LNO LNOR HLNOR L LNOR LNOR FHJLMNOR L LNO LNOR LNOR LNOR LNOR FHJLMNOR LNOR
Confusing

1940 231 82 64 38 29 37 13 82 61 74 235 34 41 122 63 101 164 37 118 70 47 49 40 108
58% 86% 80% 63% 70% 58% 74% 25% 82% 60% 59% 43% 65% 40% 69% 62% 78% 50% 37% 57% 69% 44% 39% 40% 62%

DEFGHJKLMNOPQRSTUVWXY DFHJKLNPRSTVWXY HLNRSVWX HLNRSVWX HLNSWX HLNRSTVWX DFHJKLMNOPRSTUVWXY HLNSVWX HLNSVWX H HLNRSVWX HLNRSTVWX HLNRSVWX DFHJKLNPRSTVWXY HLSW HLNSVWX HLNRSTVWX H HLNRSVWX

Unconventional

1774 230 76 65 39 35 37 34 77 69 83 78 19 52 111 50 94 108 71 100 55 14 85 78 114
53% 86% 74% 64% 72% 70% 74% 64% 77% 68% 66% 14% 37% 51% 63% 50% 72% 33% 70% 48% 54% 13% 68% 78% 65%

CDEFGHIJKLMNOPQRSTUVWY LMNPRTUV LMPRTV LMNPRTUV LMNPRTV LMNPRTUV LMRTV DLMNOPRTUVY LMNPRTUV LMNPRTV LV LRV LMNPRTV LRV LMNPRTUV LV LMNPRTUV LRV LMRV LMNPRTUV DLMNOPRTUVY LMNPRTV

Overwhelming

1728 228 73 44 39 28 20 28 77 67 85 136 41 27 126 70 99 92 66 71 50 13 78 71 99
51% 85% 71% 43% 72% 56% 40% 53% 77% 66% 68% 25% 79% 26% 72% 69% 76% 28% 65% 34% 50% 12% 62% 71% 57%

CDEFGHJKLNOPQRSTUVWXY DGHLNRTUVY LNRV DGHLNRTUVY LNRTV LV LNRTV DFGHLNRTUVWY DGLNRTUV DGLNRTUVY V DFGHLNRTUVWY V DFGHLNRTUVY DGHLNRTUVY DFGHLNRTUVWY V DGLNRTUV LV LNRTV DGLNRTV DGHLNRTUVY DGLNRTV

Extreme

1429 203 59 56 30 21 30 24 66 48 84 135 9 29 108 69 89 54 15 39 31 37 68 67 58
43% 76% 57% 55% 56% 42% 60% 45% 66% 48% 67% 25% 17% 28% 61% 68% 68% 17% 15% 19% 31% 35% 54% 67% 33%

CDEFGHJLMNORSTUVWY LMNRSTUVY LMNRSTUVY LMNRSTUVY LMRST LMNRSTUVY LMNRST FHJLMNRSTUVY LMNRSTUY FHJLMNRSTUVWY RS RS FHJLMNRSTUVY FHJLMNRSTUVWY DFHJLMNRSTUVWY RST LMRST LMNRSTUVY FHJLMNRSTUVY LMRST
Exciting

1221 190 55 45 28 16 24 10 64 41 42 128 13 19 69 29 41 86 10 52 32 19 71 57 80
36% 71% 53% 44% 52% 32% 48% 19% 64% 41% 34% 23% 25% 19% 39% 29% 32% 26% 10% 25% 32% 18% 57% 57% 46%

CDEFGHJKLMNOPQRSTUVWXY FHKLMNOPQRSTUV HLMNPRSTV FHKLMNPQRSTUV S HLMNPQRSTV DFHJKLMNOPQRSTUVY HLNRSTV LNSV S S HLNRSTV S NSV S S NSV FHJKLMNOPQRSTUV FHJKLMNOPQRSTUV HKLMNPQRSTUV

Cutting edge

1121 169 43 41 27 14 22 12 59 42 57 102 12 16 89 46 58 56 11 28 27 28 55 49 58
33% 63% 42% 40% 50% 28% 44% 23% 59% 42% 46% 19% 23% 16% 51% 46% 45% 17% 11% 14% 27% 26% 44% 49% 33%

CDFGHJKLMNOPQRSTUVWXY HLMNRSTUV HLMNRSTUV FHLMNRSTUVY ST HLMNRSTUV CDFHJKLMNQRSTUVWY HLMNRSTUV FHLMNRSTUVY S FHLMNRSTUVY FHLMNRSTUVY FHLMNRSTUVY RST RST HLMNRSTUV FHLMNRSTUVY LNRST
Innovative

890 134 40 25 21 9 15 8 47 28 33 120 9 14 58 41 58 45 5 24 24 25 37 31 39
27% 50% 39% 25% 39% 18% 30% 15% 47% 28% 26% 22% 17% 14% 33% 41% 45% 14% 5% 12% 24% 24% 30% 31% 22%

DFGHJKLMNORSTUVWXY DFHKLMNRSTUVY RST FHLMNRSTVY S NRST S DFGHJKLMNORSTUVWXY NRST NRST RST S S FHLMNRSTY DFHKLMNRSTUVY DFHJKLMNORSTUVWXY S RST RST HNRST HLNRST RST
Interesting

803 103 41 21 22 13 14 9 45 36 34 93 10 15 57 24 41 52 12 35 21 21 32 18 34
24% 38% 40% 21% 41% 26% 28% 17% 45% 36% 27% 17% 19% 15% 32% 24% 32% 16% 12% 17% 21% 20% 26% 18% 19%

DHKLMNPRSTUVWXY DHKLMNPRSTUVWXY DHLMNPRSTUVWXY S RS DFGHKLMNOPQRSTUVWXY DHLMNRSTUVXY LNRST DHLNRSTUVXY S HLNRSTVXY LNRS
Technical

738 83 23 14 22 8 13 5 27 34 30 76 14 16 63 30 52 49 6 30 17 27 34 29 36
22% 31% 22% 14% 41% 16% 26% 9% 27% 34% 24% 14% 27% 16% 36% 30% 40% 15% 6% 14% 17% 25% 27% 29% 21%

DFHLNRSTUY HLS CDFHKLNRSTUVY S HLS DHLRST DFHLNRSTUY HLRST S DHLRST S CDFHKLNRSTUY DHLNRSTU CDFHIKLNRSTUVWY S S S DHLRST DHLNRST DHLNRSTU LS
For people like me

634 90 30 12 19 13 7 5 29 18 29 84 12 11 52 16 35 42 5 16 12 8 32 26 31
19% 34% 29% 12% 35% 26% 14% 9% 29% 18% 23% 15% 23% 11% 30% 16% 27% 13% 5% 8% 12% 8% 26% 26% 18%

DGHJKLNPRSTUVY DGHLNPRSTUVY DGHJLNPRSTUVY DHLNRSTUV DGHLNPRSTUVY STV DHLNRSTUV STV NSTV DGHJLNPRSTUVY ST DHLNPRSTUV S DHLNRSTUV DHLNRSTUV STV
Trustworthy

578 69 27 14 18 8 12 2 26 16 38 68 7 7 45 18 43 42 5 19 13 15 27 19 20
17% 26% 26% 14% 33% 16% 24% 4% 26% 16% 30% 12% 13% 7% 26% 18% 33% 13% 5% 9% 13% 14% 22% 19% 11%

DHJLNRSTUVY DHLNRSTUVY S DFHJLMNPRSTUVXY HS HLNRSTY DHLNRSTUVY HNS DHJLMNPRSTUVY S DHLNRSTUVY HNST DFHJLMNPRSTUVWXY S HS HLNRSTY HNST
Helpful

546 48 19 9 19 10 9 3 19 16 33 78 17 13 39 19 35 45 3 17 9 12 26 21 27
16% 18% 18% 9% 35% 20% 18% 6% 19% 16% 26% 14% 33% 13% 22% 19% 27% 14% 3% 8% 9% 11% 21% 21% 15%

DHSTU DHSTU BCDHIJLNPRSTUVWY HST ST DHSTU ST DHLNRSTUVY ST BCDHJLNRSTUVY S DHLRSTUV DHSTU BDHJLNRSTUVY ST S DHSTU DHSTU ST
Practical

534 61 24 10 16 11 6 3 20 20 28 72 7 11 42 21 30 42 5 11 9 17 23 19 26
16% 23% 23% 10% 30% 22% 12% 6% 20% 20% 22% 13% 13% 11% 24% 21% 23% 13% 5% 5% 9% 16% 18% 19% 15%

DHLNRSTUY DHLNRSTU DGHLMNRSTUVY DHSTU DHSTU DHSTU DHLNRSTU ST T DHLNRSTUY DHLSTU DHLNRSTU ST ST HSTU HSTU ST
Informative

446 47 17 5 14 9 6 3 19 19 20 67 3 6 36 16 34 34 5 9 11 9 20 13 24
13% 18% 17% 5% 26% 18% 12% 6% 19% 19% 16% 12% 6% 6% 20% 16% 26% 10% 5% 4% 11% 8% 16% 13% 14%

DHLMNRSTV DNST DHLMNRSTUVXY DNST T DHMNRSTV DHMNRSTV DNST DST DHLMNRSTUV DNST BDGHKLMNRSTUVWXY T T DNST DST DNST
Useful

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 297Q756_1. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

1. Innovative
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2213 98 58 61 27 34 27 40 40 58 67 443 40 85 84 54 72 269 90 179 72 78 70 50 117
66% 37% 56% 60% 50% 68% 54% 75% 40% 57% 54% 81% 77% 83% 48% 53% 55% 83% 89% 86% 71% 74% 56% 50% 67%

BI BI BIOX B BCEGIJKOPQWX BI BI BCDEFGIJKOPQUWXY BCDEGIJKOPQWX BCDEFGIJKOPQUWXY B B BI BCDEFGIJKOPQUVWXY BCDEFGHIJKLMOPQUVWXY BCDEFGIJKOPQUVWXY BCEGIJKOPQWX BCDEGIJKOPQWX BI B BEIKOPQX

TOP 2 BOX (NET)

899 26 19 24 8 16 4 12 12 17 19 156 16 42 15 11 30 146 54 106 37 32 26 13 58
27% 10% 18% 24% 15% 32% 8% 23% 12% 17% 15% 28% 31% 41% 9% 11% 23% 45% 53% 51% 37% 30% 21% 13% 33%

BO BGIOP BEGIJKOPX BGO O BCEGIJKOPX BGIJKOPX BCDEGHIJKLOPQWX BGIOP BCDEGHIJKLOPQVWXY BCDEFGHIJKLMOPQUVWXY BCDEFGHIJKLMOPQUVWXY BCDEGIJKOPQWX BEGIJKOPX BGOP BCEGIJKOPWX

  Describes very well

1314 72 39 37 19 18 23 28 28 41 48 287 24 43 69 43 42 123 36 73 35 46 44 37 59
39% 27% 38% 36% 35% 36% 46% 53% 28% 41% 38% 52% 46% 42% 39% 43% 32% 38% 36% 35% 35% 43% 35% 37% 34%

B BI BIQRSTUWY B B BCDEFIJKOQRSTUWXY BI BI B BI B B BI
  Describes somewhat
  well

1121 169 43 41 27 14 22 12 59 42 57 102 12 16 89 46 58 56 11 28 27 28 55 49 58
33% 63% 42% 40% 50% 28% 44% 23% 59% 42% 46% 19% 23% 16% 51% 46% 45% 17% 11% 14% 27% 26% 44% 49% 33%

CDFGHJKLMNOPQRSTUVWXY HLMNRSTUV HLMNRSTUV FHLMNRSTUVY ST HLMNRSTUV CDFHJKLMNQRSTUVWY HLMNRSTUV FHLMNRSTUVY S FHLMNRSTUVY FHLMNRSTUVY FHLMNRSTUVY RST RST HLMNRSTUV FHLMNRSTUVY LNRST
BOTTOM 2 BOX (NET)

719 87 21 31 12 10 14 9 27 24 43 85 8 11 78 34 23 41 10 21 21 18 30 27 34
21% 32% 20% 30% 22% 20% 28% 17% 27% 24% 34% 15% 15% 11% 44% 34% 18% 13% 10% 10% 21% 17% 24% 27% 19%

CHLMNQRSTUVY ST LMNQRSTVY ST LNRST LNRST LNRST CHLMNQRSTUVY BCDEFGHIJLMNQRSTUVWXY CHLMNQRSTUVY T RST LNRST LNRST RST
  Does not describe very
  well

402 82 22 10 15 4 8 3 32 18 14 17 4 5 11 12 35 15 1 7 6 10 25 22 24
12% 31% 21% 10% 28% 8% 16% 6% 32% 18% 11% 3% 8% 5% 6% 12% 27% 5% 1% 3% 6% 9% 20% 22% 14%

DFGHJKLMNOPRSTUVWY DFHKLMNORSTUV LST DFHKLMNOPRSTUVY S LNORSTU DFGHJKLMNOPRSTUVWY HLNORSTU LRST S S LRST DFHKLMNOPRSTUVY LST DHLMNORSTUV DFHKLMNORSTUV LNORSTU

  Does not describe at all

23 1 2 - - 2 1 1 1 1 1 5 - 1 3 1 - - - - 2 - - 1 -
1% * 2% - - 4% 2% 2% 1% 1% 1% 1% - 1% 2% 1% - - - - 2% - - 1% - 

RT BDQRSTVWY RT RT R RT
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 298Q756_2. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

2. Cutting edge
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2107 77 46 57 26 32 24 41 35 59 82 415 39 82 105 71 89 238 91 155 67 87 54 41 94
63% 29% 45% 56% 48% 64% 48% 77% 35% 58% 66% 75% 75% 80% 60% 70% 68% 73% 90% 75% 66% 82% 43% 41% 54%

B BIX B BCIWX B BCDEGIJOWXY BIWX BCEGIWXY BCDEGIJKOWXY BCDEGIJOWXY BCDEFGIJKOQUWXY BCIWX BCDEGIWXY BCEGIWXY BCDEGIJOWXY BCDEFGHIJKLMOPQRTUWXY BCDEGIJOWXY BCEGIWXY BCDEFGIJKOPQUWXY B B BIX
TOP 2 BOX (NET)

799 21 12 24 10 16 4 10 12 20 26 147 19 37 16 17 40 110 54 68 27 46 18 13 32
24% 8% 12% 24% 19% 32% 8% 19% 12% 20% 21% 27% 37% 36% 9% 17% 31% 34% 53% 33% 27% 43% 14% 13% 18%

BCGIO B BCGIOPWXY B BO BGO BCGIOPWXY BCEGHIJKOPWXY BCDEGHIJKLOPWXY B BCGIOPWXY BCEGHIJKLOPWXY BCDEFGHIJKLMNOPQRTUWXY BCEGHIJKOPWXY BCGIOWX BCDEGHIJKLOPQUWXY B BO
  Describes very well

1308 56 34 33 16 16 20 31 23 39 56 268 20 45 89 54 49 128 37 87 40 41 36 28 62
39% 21% 33% 32% 30% 32% 40% 58% 23% 39% 45% 49% 38% 44% 51% 53% 38% 39% 37% 42% 40% 39% 29% 28% 35%

B B BI BCDEFIJMQRSTUVWXY BI BIWX BCDEFIQRSWXY BI BIWX BCDEFIQRSWXY BCDEFIJQRSVWXY BI BIWX BI BIWX BI BI BI
  Describes somewhat
  well

1221 190 55 45 28 16 24 10 64 41 42 128 13 19 69 29 41 86 10 52 32 19 71 57 80
36% 71% 53% 44% 52% 32% 48% 19% 64% 41% 34% 23% 25% 19% 39% 29% 32% 26% 10% 25% 32% 18% 57% 57% 46%

CDEFGHJKLMNOPQRSTUVWXY FHKLMNOPQRSTUV HLMNPRSTV FHKLMNPQRSTUV S HLMNPQRSTV DFHJKLMNOPQRSTUVY HLNRSTV LNSV S S HLNRSTV S NSV S S NSV FHJKLMNOPQRSTUV FHJKLMNOPQRSTUV HKLMNPQRSTUV

BOTTOM 2 BOX (NET)

776 88 27 38 11 14 12 8 30 23 30 110 11 16 56 21 17 67 8 36 18 11 40 36 48
23% 33% 26% 37% 20% 28% 24% 15% 30% 23% 24% 20% 21% 16% 32% 21% 13% 21% 8% 17% 18% 10% 32% 36% 27%

HLNPQRSTUV QSV EHJKLMNPQRSTUV S QSV SV HLNQSTUV SV QSV SV S HLNQRSTUV SV SV S S HLNQRSTUV EHJLNPQRSTUV LNQSTV

  Does not describe very
  well

445 102 28 7 17 2 12 2 34 18 12 18 2 3 13 8 24 19 2 16 14 8 31 21 32
13% 38% 27% 7% 31% 4% 24% 4% 34% 18% 10% 3% 4% 3% 7% 8% 18% 6% 2% 8% 14% 8% 25% 21% 18%

DFHJKLMNOPQRSTUVWXY DFHKLMNOPRSTUV DFHKLMNOPRSTUVY DFHKLMNOPRSTV DFHJKLMNOPQRSTUVXY DFHLMNOPRSTV LNS L L DFHKLMNOPRSTV LS LNRS L DFHKLMNOPRSTUV DFHKLMNOPRSTV DFHKLMNOPRSTV

  Does not describe at all

29 1 2 - - 2 2 2 1 1 1 7 - 1 2 1 - 1 - - 2 - - 2 1
1% * 2% - - 4% 4% 4% 1% 1% 1% 1% - 1% 1% 1% - * - - 2% - - 2% 1%

T BDQRSTVW BDQRSTVW BQRTVW T T
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 299Q756_3. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

3. Extreme
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1598 39 27 58 15 20 28 23 21 33 38 409 10 74 47 30 30 233 34 136 51 93 47 27 75
48% 15% 26% 57% 28% 40% 56% 43% 21% 33% 30% 74% 19% 73% 27% 30% 23% 72% 34% 66% 50% 88% 38% 27% 43%

B BCEIJKMOPQSWXY B BIMQ BCEIJKMOPQSWX BCIMOQX B B BCDEFGHIJKMOPQSTUWXY BCDEFGHIJKMOPQSUWXY B B B BCDEFGHIJKMOPQSUWXY BI BCEFHIJKMOPQSUWXY BCEIJKMOPQSX BCDEFGHIJKLMNOPQRSTUWXY BIMOQ B BCEIKMOPQX

TOP 2 BOX (NET)

584 15 10 22 5 7 3 6 7 11 9 131 5 26 6 8 10 119 12 52 18 49 13 7 33
17% 6% 10% 22% 9% 14% 6% 11% 7% 11% 7% 24% 10% 25% 3% 8% 8% 37% 12% 25% 18% 46% 10% 7% 19%

O BCGIJKOPQWX BO O O BCEGHIJKMOPQSWX BCEGHIJKMOPQSWX BCDEFGHIJKLMNOPQSTUWXY BO BCEGHIJKMOPQSWX BIKOPQX BCDEFGHIJKLMNOPQSTUWXY O BCGIKOPQWX

  Describes very well

1014 24 17 36 10 13 25 17 14 22 29 278 5 48 41 22 20 114 22 84 33 44 34 20 42
30% 9% 17% 35% 19% 26% 50% 32% 14% 22% 23% 51% 10% 47% 23% 22% 15% 35% 22% 41% 33% 42% 27% 20% 24%

B BCEIJKMOPQSXY B BM BCEFIJKMOPQRSUWXY BCIMQ B BM BCDEFHIJKMOPQRSTUWXY BCEFIJKMOPQRSUWXY BM B BCEIJKMOPQSXY B BCEIJKMOPQSWXY BCIMQX BCEIJKMOPQSWXY BIMQ B BIM
  Describes somewhat
  well

1728 228 73 44 39 28 20 28 77 67 85 136 41 27 126 70 99 92 66 71 50 13 78 71 99
51% 85% 71% 43% 72% 56% 40% 53% 77% 66% 68% 25% 79% 26% 72% 69% 76% 28% 65% 34% 50% 12% 62% 71% 57%

CDEFGHJKLNOPQRSTUVWXY DGHLNRTUVY LNRV DGHLNRTUVY LNRTV LV LNRTV DFGHLNRTUVWY DGLNRTUV DGLNRTUVY V DFGHLNRTUVWY V DFGHLNRTUVY DGHLNRTUVY DFGHLNRTUVWY V DGLNRTUV LV LNRTV DGLNRTV DGHLNRTUVY DGLNRTV

BOTTOM 2 BOX (NET)

887 63 29 23 15 15 15 16 23 31 36 111 19 21 97 40 29 67 43 36 29 7 36 34 52
26% 24% 28% 23% 28% 30% 30% 30% 23% 31% 29% 20% 37% 21% 55% 40% 22% 21% 43% 17% 29% 7% 29% 34% 30%

V TV V V TV TV TV V LRTV LTV V LNRTV V BCDEFGHIJKLMNPQRSTUVWXY BDILNQRTV V V BCDIKLNQRTUVWY V TV LTV BLNRTV LRTV
  Does not describe very
  well

841 165 44 21 24 13 5 12 54 36 49 25 22 6 29 30 70 25 23 35 21 6 42 37 47
25% 62% 43% 21% 44% 26% 10% 23% 54% 36% 39% 5% 42% 6% 16% 30% 54% 8% 23% 17% 21% 6% 34% 37% 27%

CDEFGHJKLMNOPRSTUVWXY DFGHLNORSTUVY LNRV DGHLNORSTUVY GLNRV LNRV DFGHJKLNOPRSTUVWXY DGLNORSTUV DGHLNORSTUVY DGHLNORSTUVY LNRV GLNORTV DFGHJKLNOPRSTUVWXY LNRV LNRV LNRV DGLNORTUV DGLNORSTUV GLNORTV

  Does not describe at all

28 1 3 - - 2 2 1 2 1 2 5 - 1 3 1 - - 1 - - - - 2 1
1% * 3% - - 4% 4% 2% 2% 1% 2% 1% - 1% 2% 1% - - 1% - - - - 2% 1%

BRT BDQRTUVW BDQRTUVW RT RT R R RT
Not Sure

3 - - - - - - 1 - - - - 1 - - - 1 - - - - - - - -
* - - - - - - 2% - - - - 2% - - - 1% - - - - - - - - 

BLRT BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base



Page 424J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 300Q756_4. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

4. Trustworthy
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2699 177 71 90 35 35 42 46 70 81 96 460 39 91 123 84 95 282 96 191 88 98 93 73 143
80% 66% 69% 88% 65% 70% 84% 87% 70% 80% 77% 84% 75% 89% 70% 83% 73% 87% 95% 92% 87% 92% 74% 73% 82%

BCEFIKMOQWX BCEO BCEFIOQ BE B BCEFIOQWX BCEFIKMOQWX BCEIO BCEFIKMOQWX BCEFGIJKLMOPQRWXY BCEFIJKLMOPQRWXY BCEFIKOQWX BCEFIJKLMOPQWXY BCEIO
TOP 2 BOX (NET)

1303 82 35 48 13 15 9 14 34 27 37 198 11 45 20 32 49 182 62 109 47 59 52 44 79
39% 31% 34% 47% 24% 30% 18% 26% 34% 27% 30% 36% 21% 44% 11% 32% 38% 56% 61% 53% 47% 56% 42% 44% 45%

O GO BEFGHJKLMOP O O O GO O O GMO BEGHJKMO O GMO BCEFGHIJKLMNOPQWXY BCDEFGHIJKLMNOPQUWXY BCEFGHIJKLMOPQ BEGHJKLMOP BCEFGHIJKLMOPQW BEGJKMO BEGHJKMO BEGHJKLMOP

  Describes very well

1396 95 36 42 22 20 33 32 36 54 59 262 28 46 103 52 46 100 34 82 41 39 41 29 64
42% 35% 35% 41% 41% 40% 66% 60% 36% 53% 47% 48% 54% 45% 59% 51% 35% 31% 34% 40% 41% 37% 33% 29% 37%

BCDEFIKLNQRSTUVWXY BCDEFIQRSTUVWXY BCIQRSTVWXY BRSWX BCIQRSTVWXY BCIQRSVWXY RX BCDEFILNQRSTUVWXY BCIQRSTVWXY R
  Describes somewhat
  well

634 90 30 12 19 13 7 5 29 18 29 84 12 11 52 16 35 42 5 16 12 8 32 26 31
19% 34% 29% 12% 35% 26% 14% 9% 29% 18% 23% 15% 23% 11% 30% 16% 27% 13% 5% 8% 12% 8% 26% 26% 18%

DGHJKLNPRSTUVY DGHLNPRSTUVY DGHJLNPRSTUVY DHLNRSTUV DGHLNPRSTUVY STV DHLNRSTUV STV NSTV DGHJLNPRSTUVY ST DHLNPRSTUV S DHLNRSTUV DHLNRSTUV STV
BOTTOM 2 BOX (NET)

414 53 20 7 6 12 5 3 13 10 20 72 9 11 42 12 16 30 4 6 7 7 17 12 20
12% 20% 19% 7% 11% 24% 10% 6% 13% 10% 16% 13% 17% 11% 24% 12% 12% 9% 4% 3% 7% 7% 14% 12% 11%

DHJLNRSTUVY DHRSTUV T DHJLNRSTUVY T ST T DRSTUV ST DSTUV T DEGHIJLNPQRSTUVWXY ST ST T ST ST ST
  Does not describe very
  well

220 37 10 5 13 1 2 2 16 8 9 12 3 - 10 4 19 12 1 10 5 1 15 14 11
7% 14% 10% 5% 24% 2% 4% 4% 16% 8% 7% 2% 6% - 6% 4% 15% 4% 1% 5% 5% 1% 12% 14% 6%

DFHLNOPRSTUVY LNRSV N CDFGHJKLMNOPRSTUVWY N DFGHKLNOPRSTUVY LNSV LNSV N LNV N DFGHLNOPRSTUVY N N N FLNPRSTV DFLNOPRSTUVY LNSV
  Does not describe at all

24 1 2 - - 2 1 2 1 2 - 6 1 - 1 1 - 1 - - 1 - - 1 1
1% * 2% - - 4% 2% 4% 1% 2% - 1% 2% - 1% 1% - * - - 1% - - 1% 1%

T BDKNQRSTVW T BKQRTVW T T
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 301Q756_5. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

5. Unconventional
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1386 36 20 38 16 19 11 39 17 37 49 308 17 60 52 37 28 159 64 89 30 59 76 59 66
41% 13% 19% 37% 30% 38% 22% 74% 17% 37% 39% 56% 33% 59% 30% 37% 22% 49% 63% 43% 30% 56% 61% 59% 38%

BCIQ B BCIQ BCDEFGIJKLMOPQRTUVY BCIQ BCGIQ BCDEFGIJKMOPQRTUY BI BCDEFGIJKMOPQTUY BI BCIQ B BCDEGIJMOPQUY BCDEFGIJKMOPQRTUY BCGIOQU BI BCDEFGIJKMOPQTUY BCDEFGIJKMOPQRTUY BCDEFGIJKMOPQTUY BCGIQ
TOP 2 BOX (NET)

452 8 6 10 5 6 2 8 - 7 18 103 5 22 9 8 7 74 24 24 11 19 32 19 25
13% 3% 6% 10% 9% 12% 4% 15% - 7% 14% 19% 10% 22% 5% 8% 5% 23% 24% 12% 11% 18% 26% 19% 14%

I BI BI BI I BIOQ I BCIOQ BCDGIJOPQT BI BCDGIJOPQTU I BI I BCDEGIJKMOPQTUY BCDEGIJMOPQTUY BIO BI BCGIJOPQ BCDEGIJKMOPQTUY BCGIJOPQ BCIOQ
  Describes very well

934 28 14 28 11 13 9 31 17 30 31 205 12 38 43 29 21 85 40 65 19 40 44 40 41
28% 10% 14% 27% 20% 26% 18% 58% 17% 30% 25% 37% 23% 37% 24% 29% 16% 26% 40% 31% 19% 38% 35% 40% 23%

BCQ B B BCDEFGIJKLMNOPQRSTUVWXY BCIQ BC BCEGIKMOQRUY B BCEGIKOQRUY BC BCQ BCQ BCEGIKMOQRUY BCIQU B BCEGIKOQRUY BCGIOQUY BCEGIKMOQRUY BC
  Describes somewhat
  well

1940 231 82 64 38 29 37 13 82 61 74 235 34 41 122 63 101 164 37 118 70 47 49 40 108
58% 86% 80% 63% 70% 58% 74% 25% 82% 60% 59% 43% 65% 40% 69% 62% 78% 50% 37% 57% 69% 44% 39% 40% 62%

DEFGHJKLMNOPQRSTUVWXY DFHJKLNPRSTVWXY HLNRSVWX HLNRSVWX HLNSWX HLNRSTVWX DFHJKLMNOPRSTUVWXY HLNSVWX HLNSVWX H HLNRSVWX HLNRSTVWX HLNRSVWX DFHJKLNPRSTVWXY HLSW HLNSVWX HLNRSTVWX H HLNRSVWX

BOTTOM 2 BOX (NET)

1051 78 33 43 19 12 18 10 28 29 36 173 13 34 93 42 39 96 26 67 36 26 24 19 57
31% 29% 32% 42% 35% 24% 36% 19% 28% 29% 29% 31% 25% 33% 53% 42% 30% 30% 26% 32% 36% 25% 19% 19% 33%

W WX BFHIJKLMRSVWX WX WX WX WX BCEFGHIJKLMNQRSTUVWXY BFHIKLMRSVWX W WX WX HWX WX
  Does not describe very
  well

889 153 49 21 19 17 19 3 54 32 38 62 21 7 29 21 62 68 11 51 34 21 25 21 51
26% 57% 48% 21% 35% 34% 38% 6% 54% 32% 30% 11% 40% 7% 16% 21% 48% 21% 11% 25% 34% 20% 20% 21% 29%

DEFGHJKLMNOPRSTUVWXY DHJKLNOPRSTUVWXY HLN DHLNORSVW HLNORS DHLNOPRSVWX DEFHJKLNOPRSTUVWXY HLNORSW HLNORS DHLNOPRSTVWX HN HLN DHJKLNOPRSTUVWXY HLNS HLNS DHLNOPRSVWX HLN HLN HLN HLNORS

  Does not describe at all

28 1 1 - - 2 2 1 1 3 1 7 - 1 2 1 - 2 - - 1 - - 1 1
1% * 1% - - 4% 4% 2% 1% 3% 1% 1% - 1% 1% 1% - 1% - - 1% - - 1% 1%

BDQRSTVW BDQRSTVW T BQT
Not Sure

3 - - - - - - - - - 1 - 1 - - - 1 - - - - - - - -
* - - - - - - - - - 1% - 2% - - - 1% - - - - - - - - 

L BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 302Q756_6. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

6. Practical
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2792 219 84 93 35 38 40 49 80 84 91 466 34 89 136 81 95 279 98 190 91 94 99 79 148
83% 82% 82% 91% 65% 76% 80% 92% 80% 83% 73% 85% 65% 87% 77% 80% 73% 86% 97% 92% 90% 89% 79% 79% 85%

EKMQ EM BCEFIKMOPQWX EFIKMOPQWX E EM EKMOQ EKMOQ EM EKMOQ BCEFGIJKLMNOPQRUVWXY BCEFGIJKLMOPQRWXY EFIKMOPQWX EFKMOQ E EKMQ
TOP 2 BOX (NET)

1306 112 35 48 18 16 12 14 32 34 42 167 9 50 26 30 50 151 65 100 48 53 58 46 90
39% 42% 34% 47% 33% 32% 24% 26% 32% 34% 34% 30% 17% 49% 15% 30% 38% 46% 64% 48% 48% 50% 46% 46% 51%

GHLMOP MO GHIKLMOP O O O MO MO MO CFGHIJKLMOP O MO CGHIJKLMOP BCDEFGHIJKLMNOPQRTUVWXY CFGHIJKLMOP GHIJKLMOP CEFGHIJKLMOP GHIKLMOP GHILMOP BCEFGHIJKLMOPQ

  Describes very well

1486 107 49 45 17 22 28 35 48 50 49 299 25 39 110 51 45 128 33 90 43 41 41 33 58
44% 40% 48% 44% 31% 44% 56% 66% 48% 50% 39% 54% 48% 38% 63% 50% 35% 39% 33% 43% 43% 39% 33% 33% 33%

QSWXY BEKNQRSVWXY BCDEFIKNQRSTUVWXY QSWXY EQSWXY BEKNQRSTUVWXY BCDEFIJKNQRSTUVWXY EQRSWXY Y
  Describes somewhat
  well

546 48 19 9 19 10 9 3 19 16 33 78 17 13 39 19 35 45 3 17 9 12 26 21 27
16% 18% 18% 9% 35% 20% 18% 6% 19% 16% 26% 14% 33% 13% 22% 19% 27% 14% 3% 8% 9% 11% 21% 21% 15%

DHSTU DHSTU BCDHIJLNPRSTUVWY HST ST DHSTU ST DHLNRSTUVY ST BCDHJLNRSTUVY S DHLRSTUV DHSTU BDHJLNRSTUVY ST S DHSTU DHSTU ST
BOTTOM 2 BOX (NET)

358 22 11 6 10 8 6 3 9 12 22 61 15 12 31 15 12 32 3 11 6 6 17 12 16
11% 8% 11% 6% 19% 16% 12% 6% 9% 12% 18% 11% 29% 12% 18% 15% 9% 10% 3% 5% 6% 6% 14% 12% 9%

S BDHSTUV DSTUV S ST BDHLRSTUVY ST BCDGHIJLNPQRSTUVWXY ST BDHLQRSTUVY DSTUV S STV ST
  Does not describe very
  well

188 26 8 3 9 2 3 - 10 4 11 17 2 1 8 4 23 13 - 6 3 6 9 9 11
6% 10% 8% 3% 17% 4% 6% - 10% 4% 9% 3% 4% 1% 5% 4% 18% 4% - 3% 3% 6% 7% 9% 6%

DHLNORSTU HLNS DFHJLMNOPRSTUVY S S DHLNRSTU S HLNRST S S S BCDFGHJKLMNOPRSTUVWY S S HLNS HLNRST NS
  Does not describe at all

19 1 - - - 2 1 1 1 1 1 6 1 - 1 1 - 1 - - 1 - - - -
1% * - - - 4% 2% 2% 1% 1% 1% 1% 2% - 1% 1% - * - - 1% - - - - 

BCDNQRSTVWXY T T T
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 303Q756_7. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

7. Technical
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2531 163 62 81 32 35 35 43 54 63 90 451 42 86 118 76 89 273 89 172 79 85 93 81 139
75% 61% 60% 79% 59% 70% 70% 81% 54% 62% 72% 82% 81% 84% 67% 75% 68% 84% 88% 83% 78% 80% 74% 81% 79%

BCEIJO BCEIJ BI BCEFGIJKOQ BCEIJ BCEFGIJKOQ I BCEI I BCEFGIJKOPQW BCEFGIJKOPQW BCEFGIJKOQ BCEIJO BCEIJOQ BCEI BCEIJOQ BCEIJOQ

TOP 2 BOX (NET)

1071 52 27 23 10 17 3 14 16 24 30 168 18 43 16 27 34 159 58 94 38 44 57 34 65
32% 19% 26% 23% 19% 34% 6% 26% 16% 24% 24% 31% 35% 42% 9% 27% 26% 49% 57% 45% 38% 42% 46% 34% 37%

GO GO GO BGIO GO GO GO BGIO BGIO BCDEGIJKLOPQ GO GO BCDEGHIJKLOPQUXY BCDEFGHIJKLMNOPQTUVXY BCDEGHIJKLOPQ BDEGIJKO BCDEGIJKLOPQ BCDEGHIJKLOPQ BEGIO BDEGIJKOQ

  Describes very well

1460 111 35 58 22 18 32 29 38 39 60 283 24 43 102 49 55 114 31 78 41 41 36 47 74
43% 41% 34% 57% 41% 36% 64% 55% 38% 39% 48% 51% 46% 42% 58% 49% 42% 35% 31% 38% 41% 39% 29% 47% 42%

W BCFIJNQRSTUVWY BCEFIJNQRSTUVWY CIRSTW CRSW BCFIJRSTUVWY W W BCEFIJNQRSTUVWY CRSW W RSW W
  Describes somewhat
  well

803 103 41 21 22 13 14 9 45 36 34 93 10 15 57 24 41 52 12 35 21 21 32 18 34
24% 38% 40% 21% 41% 26% 28% 17% 45% 36% 27% 17% 19% 15% 32% 24% 32% 16% 12% 17% 21% 20% 26% 18% 19%

DHKLMNPRSTUVWXY DHKLMNPRSTUVWXY DHLMNPRSTUVWXY S RS DFGHKLMNOPQRSTUVWXY DHLMNRSTUVXY LNRST DHLNRSTUVXY S HLNRSTVXY LNRS
BOTTOM 2 BOX (NET)

543 56 29 16 10 9 10 8 26 22 21 77 10 13 49 20 13 39 8 26 13 14 21 10 23
16% 21% 28% 16% 19% 18% 20% 15% 26% 22% 17% 14% 19% 13% 28% 20% 10% 12% 8% 13% 13% 13% 17% 10% 13%

LQRSTXY DKLNQRSTUVWXY S LNQRSTUVXY LQRSTX S S DKLNQRSTUVWXY QRS S
  Does not describe very
  well

260 47 12 5 12 4 4 1 19 14 13 16 - 2 8 4 28 13 4 9 8 7 11 8 11
8% 18% 12% 5% 22% 8% 8% 2% 19% 14% 10% 3% - 2% 5% 4% 22% 4% 4% 4% 8% 7% 9% 8% 6%

DHLMNOPRSTUVWXY HLMNOPRST DFGHKLMNOPRSTUVWXY M M DHLMNOPRSTUVWXY DHLMNOPRSTY LMNRT CDFGHKLMNOPRSTUVWXY LM LMNR LMN L
  Does not describe at all

23 2 - - - 2 1 1 1 2 1 6 - 1 1 1 - - - - 1 - - 1 2
1% 1% - - - 4% 2% 2% 1% 2% 1% 1% - 1% 1% 1% - - - - 1% - - 1% 1%

CDQRSTVW RT RT RT
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 304Q756_8. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

8. Confusing
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1006 34 25 24 15 16 9 18 20 30 31 250 17 43 73 23 23 124 28 54 27 28 33 16 45
30% 13% 24% 24% 28% 32% 18% 34% 20% 30% 25% 45% 33% 42% 41% 23% 18% 38% 28% 26% 27% 26% 26% 16% 26%

B B B BQX BQX BQX B BCDEGIJKPQRSTUVWXY BQX BCDGIKPQSTUVWXY BCDGIKPQSTUVWXY B BCDGIKPQTUVWXY BX BX B B B B
TOP 2 BOX (NET)

310 8 6 6 4 7 1 3 9 8 11 75 5 13 10 6 6 53 12 16 6 10 15 5 15
9% 3% 6% 6% 7% 14% 2% 6% 9% 8% 9% 14% 10% 13% 6% 6% 5% 16% 12% 8% 6% 9% 12% 5% 9%

BGQ B B B BCDGOPQTUX B BGOQ BCDGHJKOPQTUXY BGQ B B BGQ B
  Describes very well

696 26 19 18 11 9 8 15 11 22 20 175 12 30 63 17 17 71 16 38 21 18 18 11 30
21% 10% 18% 18% 20% 18% 16% 28% 11% 22% 16% 32% 23% 29% 36% 17% 13% 22% 16% 18% 21% 17% 14% 11% 17%

B B B BIQWX BIX BCDFGIJKPQRSTUVWXY B BDIKPQSTVWXY BCDEFGIJKPQRSTUVWXY BIQX B B B B
  Describes somewhat
  well

2319 233 76 77 39 32 39 34 79 68 93 295 35 57 100 77 106 198 72 153 74 77 92 83 130
69% 87% 74% 75% 72% 64% 78% 64% 79% 67% 74% 54% 67% 56% 57% 76% 82% 61% 71% 74% 73% 73% 74% 83% 74%

CDEFHJKLMNOPRSTUVWY LNOR LNOR LNO LNOR HLNOR L LNOR LNOR FHJLMNOR L LNO LNOR LNOR LNOR LNOR FHJLMNOR LNOR
BOTTOM 2 BOX (NET)

1072 74 30 36 15 19 23 16 31 30 45 177 17 38 75 44 26 95 44 56 29 22 42 33 55
32% 28% 29% 35% 28% 38% 46% 30% 31% 30% 36% 32% 33% 37% 43% 44% 20% 29% 44% 27% 29% 21% 34% 33% 31%

QV QV BCLQRTUV QV QV QV BCJLQRTUVY BCJLQRTUVY Q BCJLQRTUVY QV QV Q
  Does not describe very
  well

1247 159 46 41 24 13 16 18 48 38 48 118 18 19 25 33 80 103 28 97 45 55 50 50 75
37% 59% 45% 40% 44% 26% 32% 34% 48% 38% 38% 21% 35% 19% 14% 33% 62% 32% 28% 47% 45% 52% 40% 50% 43%

CDEFGHJKLMNOPRSTUWY FLNORS LNO LNOS O LNO FLNOPRS LNO LNO O LNO LNO CDEFGHIJKLMNOPRSTUWY LNO O FLNOPRS FLNORS FGHJKLMNOPRS LNO FGLNOPRS FLNORS

  Does not describe at all

29 1 2 1 - 2 2 1 1 3 1 5 - 2 3 1 - 1 1 - - 1 - 1 -
1% * 2% 1% - 4% 4% 2% 1% 3% 1% 1% - 2% 2% 1% - * 1% - - 1% - 1% - 

T BQRTUWY BQRTUWY T BQRTY T
Not Sure

3 - - - - - - - - - - - - - - - 1 2 - - - - - - -
* - - - - - - - - - - - - - - - 1% 1% - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 305Q756_9. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

9. Overwhelming
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1552 36 25 37 15 13 11 18 22 30 40 467 33 49 62 50 35 215 30 107 45 92 40 20 60
46% 13% 24% 36% 28% 26% 22% 34% 22% 30% 32% 85% 63% 48% 35% 50% 27% 66% 30% 52% 45% 87% 32% 20% 34%

B BIX B B B B B BX BCDEFGHIJKMNOPQRSTUWXY BCDEFGHIJKOQSUWXY BCEFGIJKOQSWXY BIX BCEFGIJKOQSWXY B BCDEFGHIJKNOPQSTUWXY B BCDEFGHIJKOQSWXY BCEFGIJQSX BCDEFGHIJKMNOPQRSTUWXY BX BIX
TOP 2 BOX (NET)

589 10 5 12 3 4 1 4 7 6 12 195 8 14 11 20 12 100 11 45 15 55 9 7 23
18% 4% 5% 12% 6% 8% 2% 8% 7% 6% 10% 35% 15% 14% 6% 20% 9% 31% 11% 22% 15% 52% 7% 7% 13%

BG B BCDEFGHIJKMNOPQSTUWXY BCGO BCGO BCEGHIJKOQWX B BCDEFGHIJKMNOPQSTUWXY B BCDEFGHIJKOQSWXY BCGJO BCDEFGHIJKLMNOPQRSTUWXY BCGO
  Describes very well

963 26 20 25 12 9 10 14 15 24 28 272 25 35 51 30 23 115 19 62 30 37 31 13 37
29% 10% 19% 25% 22% 18% 20% 26% 15% 24% 22% 49% 48% 34% 29% 30% 18% 35% 19% 30% 30% 35% 25% 13% 21%

B BX B B BX B B BCDEFGHIJKNOPQRSTUVWXY BCDEFGHIJKOPQSTUWXY BCFIKQSXY BIQX BIQX B BCDFGIJKQSWXY B BCIQSX BIQX BCFIKQSXY BX B
  Describes somewhat
  well

1774 230 76 65 39 35 37 34 77 69 83 78 19 52 111 50 94 108 71 100 55 14 85 78 114
53% 86% 74% 64% 72% 70% 74% 64% 77% 68% 66% 14% 37% 51% 63% 50% 72% 33% 70% 48% 54% 13% 68% 78% 65%

CDEFGHIJKLMNOPQRSTUVWY LMNPRTUV LMPRTV LMNPRTUV LMNPRTV LMNPRTUV LMRTV DLMNOPRTUVY LMNPRTUV LMNPRTV LV LRV LMNPRTV LRV LMNPRTUV LV LMNPRTUV LRV LMRV LMNPRTUV DLMNOPRTUVY LMNPRTV

BOTTOM 2 BOX (NET)

899 72 33 34 14 18 18 17 29 28 41 67 11 37 88 34 29 73 40 64 24 10 34 28 56
27% 27% 32% 33% 26% 36% 36% 32% 29% 28% 33% 12% 21% 36% 50% 34% 22% 22% 40% 31% 24% 9% 27% 28% 32%

LV LV LRV LV LRV LRV LV LV LV LRV V LQRV BCDEHIJKLMNPQRTUVWXY LRV LV LV BLMQRUVW LRV LV LV LV LRV
  Does not describe very
  well

875 158 43 31 25 17 19 17 48 41 42 11 8 15 23 16 65 35 31 36 31 4 51 50 58
26% 59% 42% 30% 46% 34% 38% 32% 48% 41% 34% 2% 15% 15% 13% 16% 50% 11% 31% 17% 31% 4% 41% 50% 33%

CDFGHJKLMNOPRSTUVWY LMNOPRTV LMNOPRTV LMNOPRTV LMNOPRTV LMNOPRTV LMNOPRTV DKLMNOPRSTUVY LMNOPRTV LMNOPRTV LV LV LV LV DHKLMNOPRSTUVY LV LMNOPRTV LRV LMNOPRTV LMNOPRTV DHKLMNOPRSTUVY LMNOPRTV

  Does not describe at all

29 2 2 - - 2 2 1 1 2 1 5 - 1 3 1 - 2 - - 1 - - 2 1
1% 1% 2% - - 4% 4% 2% 1% 2% 1% 1% - 1% 2% 1% - 1% - - 1% - - 2% 1%

T DQRSTVW DQRSTVW T T T
Not Sure

2 - - - - - - - - - 1 - - - - - 1 - - - - - - - -
* - - - - - - - - - 1% - - - - - 1% - - - - - - - - 

L L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 306Q756_10. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

10. Useful
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2891 220 86 97 39 39 43 48 80 80 105 477 49 96 139 84 96 290 96 198 90 97 105 86 151
86% 82% 83% 95% 72% 78% 86% 91% 80% 79% 84% 87% 94% 94% 79% 83% 74% 89% 95% 96% 89% 92% 84% 86% 86%

BCEFIJKLOPQWXY EQ Q EJOQ BEFIJOQ BCEFIJKLOPQWY BEFIJOQ BCEFIJKLOPQWXY BCEFGIJKLOPQRUWXY EOQ BEFIJOQ Q EQ EQ
TOP 2 BOX (NET)

1481 113 38 55 14 23 17 15 31 31 45 217 21 56 24 31 54 183 63 140 48 49 68 49 96
44% 42% 37% 54% 26% 46% 34% 28% 31% 31% 36% 39% 40% 55% 14% 31% 42% 56% 62% 68% 48% 46% 54% 49% 55%

EJOP O BCEGHIJKLOP O EO O O O O O O O BCEGHIJKLOPQ O EO BCEGHIJKLMOPQ BCEGHIJKLMOPQUV BCDEFGHIJKLMNOPQRUVWXY EHIJOP EHIJOP BCEGHIJKLOPQ EHIJOP BCEGHIJKLOPQ

  Describes very well

1410 107 48 42 25 16 26 33 49 49 60 260 28 40 115 53 42 107 33 58 42 48 37 37 55
42% 40% 47% 41% 46% 32% 52% 62% 49% 49% 48% 47% 54% 39% 65% 52% 32% 33% 33% 28% 42% 45% 30% 37% 31%

TW QRSTWY T TWY FQRSTWY BDFLNQRSTUVWXY QRSTWY QRSTWY QRSTWY BFQRSTWY FQRSTWXY T BCDEFIJKLNPQRSTUVWXY BFQRSTWXY T QRTWY

  Describes somewhat
  well

446 47 17 5 14 9 6 3 19 19 20 67 3 6 36 16 34 34 5 9 11 9 20 13 24
13% 18% 17% 5% 26% 18% 12% 6% 19% 19% 16% 12% 6% 6% 20% 16% 26% 10% 5% 4% 11% 8% 16% 13% 14%

DHLMNRSTV DNST DHLMNRSTUVXY DNST T DHMNRSTV DHMNRSTV DNST DST DHLMNRSTUV DNST BDGHKLMNRSTUVWXY T T DNST DST DNST
BOTTOM 2 BOX (NET)

300 24 10 3 5 9 3 - 12 12 14 54 2 4 30 13 20 27 4 5 8 3 15 5 18
9% 9% 10% 3% 9% 18% 6% - 12% 12% 11% 10% 4% 4% 17% 13% 15% 8% 4% 2% 8% 3% 12% 5% 10%

DHTV DHTV HT DHMNRSTVX DHNSTV DHNSTV DHNSTV DHTV BDHLMNRSTUVX DHNSTV DHMNRSTVX HT HT DHNSTV DHTV
  Does not describe very
  well

146 23 7 2 9 - 3 3 7 7 6 13 1 2 6 3 14 7 1 4 3 6 5 8 6
4% 9% 7% 2% 17% - 6% 6% 7% 7% 5% 2% 2% 2% 3% 3% 11% 2% 1% 2% 3% 6% 4% 8% 3%

DFLNORSTY LRST DFKLMNOPRSTUVWY LRST LRST DFLNOPRSTUWY DFLNRST
  Does not describe at all

20 1 - - 1 2 1 2 1 2 - 6 - - 1 1 - 1 - - - - - 1 -
1% * - - 2% 4% 2% 4% 1% 2% - 1% - - 1% 1% - * - - - - - 1% - 

BCDKNQRSTUVWY T BCKQRTVWY T
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 307Q756_11. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

11. For people like me
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2595 184 80 88 32 40 36 46 72 66 94 467 37 86 111 70 78 275 95 177 83 79 91 70 138
77% 69% 78% 86% 59% 80% 72% 87% 72% 65% 75% 85% 71% 84% 63% 69% 60% 85% 94% 86% 82% 75% 73% 70% 79%

EOQ BEGIJKMOPQVWX EOQ BEIJOPQWX EOQ BEGIJKMOPQVWX BEIJOPQWX BEGIJKMOPQVWX BCEFGIJKLMNOPQRTUVWXY BEGIJKMOPQVWX BEJOPQX EOQ Q BEJOQ
TOP 2 BOX (NET)

1165 89 30 30 12 15 10 13 26 29 28 168 13 44 23 20 40 159 62 109 42 40 47 36 80
35% 33% 29% 29% 22% 30% 20% 25% 26% 29% 22% 31% 25% 43% 13% 20% 31% 49% 61% 53% 42% 38% 38% 36% 46%

KOP O O O O O O O OP O CDEGHIJKLMOP O BCDEFGHIJKLMOPQVWX BCDEFGHIJKLMNOPQRUVWXY BCDEFGHIJKLMOPQVWX EGHIKLMOP GKOP EGKOP GKOP BCDEFGHIJKLMOPQ

  Describes very well

1430 95 50 58 20 25 26 33 46 37 66 299 24 42 88 50 38 116 33 68 41 39 44 34 58
43% 35% 49% 57% 37% 50% 52% 62% 46% 37% 53% 54% 46% 41% 50% 50% 29% 36% 33% 33% 41% 37% 35% 34% 33%

BQRSTWXY BEJNQRSTUVWXY QSTY BQRSTWXY BEJNQRSTUVWXY QTY BJQRSTVWXY BEJNQRSTUVWXY Q BJQRSTVWXY BQRSTWXY

  Describes somewhat
  well

738 83 23 14 22 8 13 5 27 34 30 76 14 16 63 30 52 49 6 30 17 27 34 29 36
22% 31% 22% 14% 41% 16% 26% 9% 27% 34% 24% 14% 27% 16% 36% 30% 40% 15% 6% 14% 17% 25% 27% 29% 21%

DFHLNRSTUY HLS CDFHKLNRSTUVY S HLS DHLRST DFHLNRSTUY HLRST S DHLRST S CDFHKLNRSTUY DHLNRSTU CDFHIKLNRSTUVWY S S S DHLRST DHLNRST DHLNRSTU LS
BOTTOM 2 BOX (NET)

462 35 13 8 8 6 7 2 14 17 17 65 13 14 54 25 25 34 5 20 13 15 21 13 18
14% 13% 13% 8% 15% 12% 14% 4% 14% 17% 14% 12% 25% 14% 31% 25% 19% 10% 5% 10% 13% 14% 17% 13% 10%

S S S HS S S BDHLRSTY S BCDEFGHIJKLNQRSTUVWXY BCDHKLNRSTUXY DHLRSTY HS DHS S
  Does not describe very
  well

276 48 10 6 14 2 6 3 13 17 13 11 1 2 9 5 27 15 1 10 4 12 13 16 18
8% 18% 10% 6% 26% 4% 12% 6% 13% 17% 10% 2% 2% 2% 5% 5% 21% 5% 1% 5% 4% 11% 10% 16% 10%

DFHLMNOPRSTUY LNS L CDFHIKLMNOPRSTUVWY LMNRS LMNOPRSTU DFLMNOPRSTU LNRS L CDFHKLMNOPRSTUWY L L LMNRSTU LNRS DFLMNOPRSTU LNRST
  Does not describe at all

24 1 - - - 2 1 2 1 1 1 7 1 - 2 1 - 1 - - 1 - - 1 1
1% * - - - 4% 2% 4% 1% 1% 1% 1% 2% - 1% 1% - * - - 1% - - 1% 1%

BCDNQRSTVW T BCQRTVW T
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 308Q756_12. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

12. Interesting
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2444 133 63 77 33 39 33 43 52 72 91 423 43 88 116 59 72 280 96 183 75 81 88 68 136
73% 50% 61% 75% 61% 78% 66% 81% 52% 71% 73% 77% 83% 86% 66% 58% 55% 86% 95% 88% 74% 76% 70% 68% 78%

B BCIPQ BCIPQ B BCEIOPQ BIQ BIPQ BCEIOPQ BCEIOPQ BCEGIJKLOPQUWX BI BCDEGIJKLOPQUVWXY BCDEFGHIJKLMNOPQRUVWXY BCDEGIJKLOPQUVWXY BCIPQ BCEIPQ BIQ BI BCEIOPQ

TOP 2 BOX (NET)

1001 37 22 24 10 13 6 9 16 21 22 147 21 42 19 17 41 159 62 99 40 38 38 28 70
30% 14% 21% 24% 19% 26% 12% 17% 16% 21% 18% 27% 40% 41% 11% 17% 32% 49% 61% 48% 40% 36% 30% 28% 40%

O BO BO O BGIKOP BCDEGHIJKLOP BCDEGHIJKLOP BGHIKOP BCDEFGHIJKLOPQVWX BCDEFGHIJKLMNOPQRTUVWXY BCDEFGHIJKLOPQVWX BCDEGHIJKLOP BCEGHIJKOP BGIKOP BGIO BCDEGHIJKLOPX

  Describes very well

1443 96 41 53 23 26 27 34 36 51 69 276 22 46 97 42 31 121 34 84 35 43 50 40 66
43% 36% 40% 52% 43% 52% 54% 64% 36% 50% 55% 50% 42% 45% 55% 42% 24% 37% 34% 41% 35% 41% 40% 40% 38%

Q Q BIQRSUY Q BQRSU BIQRSUY BCEIMNPQRSTUVWXY Q BIQRSUY BCIPQRSTUVWXY BIQRSTUWY Q Q BCIPQRSTUVWXY Q Q Q Q Q Q Q
  Describes somewhat
  well

890 134 40 25 21 9 15 8 47 28 33 120 9 14 58 41 58 45 5 24 24 25 37 31 39
27% 50% 39% 25% 39% 18% 30% 15% 47% 28% 26% 22% 17% 14% 33% 41% 45% 14% 5% 12% 24% 24% 30% 31% 22%

DFGHJKLMNORSTUVWXY DFHKLMNRSTUVY RST FHLMNRSTVY S NRST S DFGHJKLMNORSTUVWXY NRST NRST RST S S FHLMNRSTY DFHKLMNRSTUVY DFHJKLMNORSTUVWXY S RST RST HNRST HLNRST RST
BOTTOM 2 BOX (NET)

586 67 25 19 9 8 10 5 27 16 24 100 7 11 49 33 32 34 4 16 16 16 18 18 22
17% 25% 24% 19% 17% 16% 20% 9% 27% 16% 19% 18% 13% 11% 28% 33% 25% 10% 4% 8% 16% 15% 14% 18% 13%

HLNRSTVWY HNRSTY RST ST S ST HLNRSTVWY ST RST RST S HJLMNRSTUVWY DEFHJKLMNRSTUVWXY HNRSTWY S ST ST S RST S
  Does not describe very
  well

304 67 15 6 12 1 5 3 20 12 9 20 2 3 9 8 26 11 1 8 8 9 19 13 17
9% 25% 15% 6% 22% 2% 10% 6% 20% 12% 7% 4% 4% 3% 5% 8% 20% 3% 1% 4% 8% 8% 15% 13% 10%

CDFGHJKLMNOPRSTUVWXY DFLMNORST DFHKLMNOPRSTUVY LRS DFHKLMNOPRSTUVY FLNORST S S DFHKLMNOPRSTUVY S LRS DFKLMNORST FLNORST LNRST
  Does not describe at all

21 1 - - - 2 1 2 1 1 - 7 - - 2 1 - - - - 2 - - 1 -
1% * - - - 4% 2% 4% 1% 1% - 1% - - 1% 1% - - - - 2% - - 1% - 

BCDKNQRSTVWY RT BCKQRTVWY R RT
Not Sure

2 - - - - - 1 - - - 1 - - - - - - - - - - - - - -
* - - - - - 2% - - - 1% - - - - - - - - - - - - - - 

BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 309Q756_13. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

13. Exciting
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1903 64 43 46 24 27 18 28 33 50 40 409 43 73 66 31 41 271 86 168 68 69 57 32 116
57% 24% 42% 45% 44% 54% 36% 53% 33% 50% 32% 74% 83% 72% 38% 31% 32% 83% 85% 81% 67% 65% 46% 32% 66%

B BKPQ B BIKOPQX BIKOPQX BIKPQX BCDEFGHIJKOPQVWXY BCDEFGHIJKOPQUVWXY BCDEFGHIJKOPQWX B BCDEFGHIJKLNOPQUVWXY BCDEFGHIJKLNOPQUVWXY BCDEFGHIJKOPQUVWXY BCDEGIJKOPQWX BCDEGIJKOPQWX BKPQX BCDEGIJKOPQWX

TOP 2 BOX (NET)

760 20 12 10 11 10 3 4 15 14 9 150 18 28 10 7 16 146 52 91 31 28 15 10 50
23% 7% 12% 10% 20% 20% 6% 8% 15% 14% 7% 27% 35% 27% 6% 7% 12% 45% 51% 44% 31% 26% 12% 10% 29%

BGKOP BGKOP BO O BCDGHIJKOPQWX BCDGHIJKOPQWX BCDGHIJKOPQWX O BCDEFGHIJKLNOPQUVWXY BCDEFGHIJKLMNOPQUVWXY BCDEFGHIJKLNOPQUVWXY BCDGHIJKOPQWX BCDGHIJKOPQWX BCDGHIJKOPQWX

  Describes very well

1143 44 31 36 13 17 15 24 18 36 31 259 25 45 56 24 25 125 34 77 37 41 42 22 66
34% 16% 30% 35% 24% 34% 30% 45% 18% 36% 25% 47% 48% 44% 32% 24% 19% 38% 34% 37% 37% 39% 34% 22% 38%

BI BIQX BIQ B BEIKPQX BIQX B BCDEGIJKOPQRSTWXY BCEIKOPQX BCEIKOPQX BIQ BEIKPQX BIQ BIKPQX BIPQX BIKPQX BIQ BIKPQX

  Describes somewhat
  well

1429 203 59 56 30 21 30 24 66 48 84 135 9 29 108 69 89 54 15 39 31 37 68 67 58
43% 76% 57% 55% 56% 42% 60% 45% 66% 48% 67% 25% 17% 28% 61% 68% 68% 17% 15% 19% 31% 35% 54% 67% 33%

CDEFGHJLMNORSTUVWY LMNRSTUVY LMNRSTUVY LMNRSTUVY LMRST LMNRSTUVY LMNRST FHJLMNRSTUVY LMNRSTUY FHJLMNRSTUVWY RS RS FHJLMNRSTUVY FHJLMNRSTUVWY DFHJLMNRSTUVWY RST LMRST LMNRSTUVY FHJLMNRSTUVY LMRST
BOTTOM 2 BOX (NET)

854 97 30 37 11 13 22 13 28 24 49 106 5 26 90 48 28 42 14 28 15 26 35 36 31
25% 36% 29% 36% 20% 26% 44% 25% 28% 24% 39% 19% 10% 25% 51% 48% 22% 13% 14% 14% 15% 25% 28% 36% 18%

EJLMQRSTUVY LMRSTUY ELMQRSTUY MRT EHJLMNQRSTUVWY MR LMRSTUY MRT EJLMNQRSTUVY R MRST BCDEFHIJKLMNQRSTUVWXY BCEFHIJLMNQRSTUVWY R MRT LMRSTUY ELMQRSTUY

  Does not describe very
  well

575 106 29 19 19 8 8 11 38 24 35 29 4 3 18 21 61 12 1 11 16 11 33 31 27
17% 40% 28% 19% 35% 16% 16% 21% 38% 24% 28% 5% 8% 3% 10% 21% 47% 4% 1% 5% 16% 10% 26% 31% 15%

CDFGHJKLMNOPRSTUVWY LMNORSTUVY LNORST DFGLMNORSTUVY LNRST LNRST LNORST DFGHJLMNOPRSTUVY LMNORSTV LMNORSTUVY S LNRS LMNORSTV CDFGHJKLMNOPRSTUVWXY LNRST LNRS LMNORSTVY DLMNORSTUVY LNRST
  Does not describe at all

24 1 1 - - 2 2 1 1 3 - 6 - - 2 1 - - - - 2 - - 1 1
1% * 1% - - 4% 4% 2% 1% 3% - 1% - - 1% 1% - - - - 2% - - 1% 1%

BDKNQRSTVW BDKNQRSTVW RT BQRT RT
Not Sure

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 310Q756_14. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

14. Helpful
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2760 198 76 88 35 40 37 49 73 84 87 478 45 95 130 81 87 282 96 188 87 91 98 81 154
82% 74% 74% 86% 65% 80% 74% 92% 73% 83% 70% 87% 87% 93% 74% 80% 67% 87% 95% 91% 86% 86% 78% 81% 88%

BCEIKOQ BCEGIKOPQW EKQ BCEGIKOQW EKQ BCEFGIJKOPQWX EQ BCEGIKOQW BCDEFGIJKLOPQRUVWX BCEFGIKOPQWX BCEIKOQ BCEIKOQ Q EQ BCEGIKOQW

TOP 2 BOX (NET)

1303 85 30 33 11 22 9 14 21 35 29 204 21 57 20 28 44 169 67 132 49 51 48 40 84
39% 32% 29% 32% 20% 44% 18% 26% 21% 35% 23% 37% 40% 56% 11% 28% 34% 52% 66% 64% 49% 48% 38% 40% 48%

IO O O EGIKOP O O GIO O EGIKO EGIKO BCDEGHIJKLOPQWX O GIO BCDEGHIJKLOPQWX BCDEFGHIJKLMOPQRUVWXY BCDEFGHIJKLMOPQRUVWXY BCDEGHIJKLOPQ BCDEGHIKLOPQ EGIKO EGIKO BCDEGHIJKLOPQ

  Describes very well

1457 113 46 55 24 18 28 35 52 49 58 274 24 38 110 53 43 113 29 56 38 40 50 41 70
43% 42% 45% 54% 44% 36% 56% 66% 52% 49% 46% 50% 46% 37% 63% 52% 33% 35% 29% 27% 38% 38% 40% 41% 40%

ST ST BFNQRSTUVWY T FNQRSTUVY BCEFJKLMNQRSTUVWXY NQRSTUV QRST QRST BNQRSTUVWY ST BCEFJKLMNQRSTUVWXY NQRSTUVY T T T
  Describes somewhat
  well

578 69 27 14 18 8 12 2 26 16 38 68 7 7 45 18 43 42 5 19 13 15 27 19 20
17% 26% 26% 14% 33% 16% 24% 4% 26% 16% 30% 12% 13% 7% 26% 18% 33% 13% 5% 9% 13% 14% 22% 19% 11%

DHJLNRSTUVY DHLNRSTUVY S DFHJLMNPRSTUVXY HS HLNRSTY DHLNRSTUVY HNS DHJLMNPRSTUVY S DHLNRSTUVY HNST DFHJLMNPRSTUVWXY S HS HLNRSTY HNST
BOTTOM 2 BOX (NET)

384 36 15 7 8 7 8 - 13 12 27 59 6 7 37 14 17 30 4 16 8 11 19 12 11
11% 13% 15% 7% 15% 14% 16% - 13% 12% 22% 11% 12% 7% 21% 14% 13% 9% 4% 8% 8% 10% 15% 12% 6%

HSTY HSY HSY HS HSY HS HS BDHLNRSTUVY HS H BDHLNRSTUVY HSY HSY H H H H HSTY HS
  Does not describe very
  well

194 33 12 7 10 1 4 2 13 4 11 9 1 - 8 4 26 12 1 3 5 4 8 7 9
6% 12% 12% 7% 19% 2% 8% 4% 13% 4% 9% 2% 2% - 5% 4% 20% 4% 1% 1% 5% 4% 6% 7% 5%

FJLMNOPRSTUVY FJLMNOPRSTVY LNST DFHJLMNOPRSTUVWXY LNST FJLMNOPRSTUVY N LNRST LN N BDFHJKLMNOPRSTUVWXY N LN N LNST LNST LNT
  Does not describe at all

19 1 - - 1 2 1 2 1 1 - 4 - - 1 2 - 1 - - 1 - - - 1
1% * - - 2% 4% 2% 4% 1% 1% - 1% - - 1% 2% - * - - 1% - - - 1%

BCDKLNQRSTVWX T BCKLQRTVW T
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 311Q756_15. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

15. Informative
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2800 206 79 92 37 37 42 49 78 80 97 471 45 91 133 79 100 282 96 196 91 89 102 80 148
83% 77% 77% 90% 69% 74% 84% 92% 78% 79% 78% 86% 87% 89% 76% 78% 77% 87% 95% 95% 90% 84% 82% 80% 85%

BCEFIJKOPQX BCEFIJKOPQX BCEFKOQ E BCEFIKOPQ BCEFIKOPQ BCEFGIJKLOPQRVWXY BCEFGIJKLMOPQRVWXY BCEFIJKOPQX E BEO
TOP 2 BOX (NET)

1325 90 31 38 15 17 8 10 27 30 37 199 24 50 20 28 55 169 70 130 49 49 52 43 84
39% 34% 30% 37% 28% 34% 16% 19% 27% 30% 30% 36% 46% 49% 11% 28% 42% 52% 69% 63% 49% 46% 42% 43% 48%

GHO O GHO O GO O O O GHO GHIJKOP BCEGHIJKLOP O GHIKOP BCDEFGHIJKLOPW BCDEFGHIJKLMNOPQRUVWXY BCDEFGHIJKLMNOPQRUVWXY BCEGHIJKLOP BCEGHIJKOP GHIKOP GHIKOP BCEGHIJKLOP

  Describes very well

1475 116 48 54 22 20 34 39 51 50 60 272 21 41 113 51 45 113 26 66 42 40 50 37 64
44% 43% 47% 53% 41% 40% 68% 74% 51% 50% 48% 49% 40% 40% 64% 50% 35% 35% 26% 32% 42% 38% 40% 37% 37%

RST RST QRSTVXY BCEFJKLMNPQRSTUVWXY BCDEFIJKLMNPQRSTUVWXY QRSTXY QRSTY QRSTY QRSTVXY S BCEFIJKLMNPQRSTUVWXY QRSTY S S
  Describes somewhat
  well

534 61 24 10 16 11 6 3 20 20 28 72 7 11 42 21 30 42 5 11 9 17 23 19 26
16% 23% 23% 10% 30% 22% 12% 6% 20% 20% 22% 13% 13% 11% 24% 21% 23% 13% 5% 5% 9% 16% 18% 19% 15%

DHLNRSTUY DHLNRSTU DGHLMNRSTUVY DHSTU DHSTU DHSTU DHLNRSTU ST T DHLNRSTUY DHLSTU DHLNRSTU ST ST HSTU HSTU ST
BOTTOM 2 BOX (NET)

364 33 16 7 8 8 3 1 13 14 18 58 6 11 35 15 16 33 5 5 5 13 14 10 17
11% 12% 16% 7% 15% 16% 6% 2% 13% 14% 14% 11% 12% 11% 20% 15% 12% 10% 5% 2% 5% 12% 11% 10% 10%

HSTU HSTU HSTU HSTU HSTU HSTU HSTU HT T T BDGHLRSTUWXY HSTU HT T HT HT T T
  Does not describe very
  well

170 28 8 3 8 3 3 2 7 6 10 14 1 - 7 6 14 9 - 6 4 4 9 9 9
5% 10% 8% 3% 15% 6% 6% 4% 7% 6% 8% 3% 2% - 4% 6% 11% 3% - 3% 4% 4% 7% 9% 5%

DLNORSTUVY LNRS DLMNORSTUVY NS NS LNS NS LNRST NS NS DLNORSTV NS N LNRS LNRST NS
  Does not describe at all

23 1 - - 1 2 2 1 2 1 - 7 - - 1 1 - 1 - - 1 - - 1 1
1% * - - 2% 4% 4% 2% 2% 1% - 1% - - 1% 1% - * - - 1% - - 1% 1%

BCDKNQRSTVW BCDKNQRSTVW T T
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 312Q766_1. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

1. .com
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

588 20 11 5 6 9 3 5 14 11 15 117 11 38 33 5 11 122 11 39 20 30 17 12 23
18% 7% 11% 5% 11% 18% 6% 9% 14% 11% 12% 21% 21% 37% 19% 5% 8% 38% 11% 19% 20% 28% 14% 12% 13%

BDP DP BCDGHJKPQSXY BDGPQ BCDEFGHIJKLMOPQSTUWXY BDGPQ BCDEFGHIJKLMOPQSTUWXY BDGPQ BDGPQ BCDEGHIJKPQSWXY DP BDP
Strict purchase restrictions
should be required

1106 63 32 22 9 17 15 17 24 33 50 228 23 40 85 52 45 99 23 59 28 35 29 17 61
33% 24% 31% 22% 17% 34% 30% 32% 24% 33% 40% 41% 44% 39% 48% 51% 35% 30% 23% 29% 28% 33% 23% 17% 35%

X EX X EX BDEISTWX BCDEIRSTUWX BDEIRSTUWX BDEISWX BCDEGHIJQRSTUVWXY BCDEFGHIJQRSTUVWXY BDEWX EX X EX BDESWX

Some purchase
restrictions should be
required

1633 182 59 74 38 23 30 30 61 54 59 200 18 24 56 42 74 101 67 109 53 39 79 71 90
49% 68% 57% 73% 70% 46% 60% 57% 61% 53% 47% 36% 35% 24% 32% 42% 57% 31% 66% 53% 52% 37% 63% 71% 51%

FJKLMNOPQRTUVY LMNOPRV CFHJKLMNOPQRTUVY FJKLMNOPRTUVY NR LMNOPRV LMNORV KLMNOPRV LMNORV LNOR N N LMNOPRV FKLMNOPRTUVY LMNORV LMNORV N FKLMNOPRVY CFJKLMNOPQRTUVY LMNORV

No purchase restrictions
should be required

26 3 1 1 1 1 2 1 1 3 1 5 - - 2 2 - 1 - - - 1 - - -
1% 1% 1% 1% 2% 2% 4% 2% 1% 3% 1% 1% - - 1% 2% - * - - - 1% - - - 

T NQRSTUWXY T QRTY T
Not Sure

4 - - - - - - - - - - - - - - - - 2 - - - 1 - - 1
* - - - - - - - - - - - - - - - - 1% - - - 1% - - 1%

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 313Q766_2. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

2. .net
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

486 22 12 10 5 5 3 5 9 6 15 105 10 28 22 9 7 85 11 21 21 25 20 11 19
14% 8% 12% 10% 9% 10% 6% 9% 9% 6% 12% 19% 19% 27% 13% 9% 5% 26% 11% 10% 21% 24% 16% 11% 11%

BDGIJOPQSTY BGJQ BCDEFGHIJKOPQSTWXY Q BCDEFGHIJKLOPQSTWXY BDGIJPQTY BCDEFGHIJKOPQSTXY BJQ
Strict purchase restrictions
should be required

1323 89 39 23 13 21 17 20 34 36 53 262 22 48 99 42 53 133 29 86 35 33 40 31 65
39% 33% 38% 23% 24% 42% 34% 38% 34% 36% 42% 48% 42% 47% 56% 42% 41% 41% 29% 42% 35% 31% 32% 31% 37%

D D D D D DES BDEIJSUVWXY DE BDESVWX BCDEGHIJKLPQRSTUVWXY DE DE DES DES D
Some purchase
restrictions should be
required

1516 154 51 68 35 23 28 27 55 56 56 179 20 26 53 48 70 103 61 100 45 46 65 58 89
45% 57% 50% 67% 65% 46% 56% 51% 55% 55% 45% 33% 38% 25% 30% 48% 54% 32% 60% 48% 45% 43% 52% 58% 51%

KLMNORTUV LNOR CFKLMNOPRTUVWY KLMNOPRTUV NOR LNOR LNOR LNOR LMNOR LNOR LNOR LNOR KLMNORTUV LNOR LNOR LNOR LNOR LMNORV LNOR
No purchase restrictions
should be required

30 3 1 1 1 1 2 1 2 3 1 4 - - 2 2 - 2 - - - 2 - - 2
1% 1% 1% 1% 2% 2% 4% 2% 2% 3% 1% 1% - - 1% 2% - 1% - - - 2% - - 1%

T LNQRSTUWX T T LQT T T
Not Sure

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 314Q766_3. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

3. .info
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

511 26 16 15 4 6 5 3 15 15 19 91 10 26 19 7 3 94 9 30 20 21 25 8 24
15% 10% 16% 15% 7% 12% 10% 6% 15% 15% 15% 17% 19% 25% 11% 7% 2% 29% 9% 14% 20% 20% 20% 8% 14%

Q Q Q Q Q Q Q Q BHPQX BHPQX BEGHLOPQSTXY Q BCDEFGHIJKLOPQSTXY Q Q BEHOPQSX BEHOPQSX BEHOPQSX Q Q
Strict purchase restrictions
should be required

1432 90 47 39 14 24 19 24 35 41 51 288 24 46 100 50 58 124 30 89 36 36 47 40 80
43% 34% 46% 38% 26% 48% 38% 45% 35% 41% 41% 52% 46% 45% 57% 50% 45% 38% 30% 43% 36% 34% 38% 40% 46%

BES ES E BDEIJKRSTUVWX ES BES BDEGIJKQRSTUVWXY BEIRSUV BES BES BES
Some purchase
restrictions should be
required

1382 148 39 47 35 19 25 25 49 42 54 164 18 29 55 42 69 105 62 88 45 47 53 52 70
41% 55% 38% 46% 65% 38% 50% 47% 49% 42% 43% 30% 35% 28% 31% 42% 53% 32% 61% 43% 45% 44% 42% 52% 40%

CFJKLMNOPRTWY LNOR CDFJKLMNOPRTUVWY LNOR LNOR LNOR L LNOR L CLMNORY CDFJKLMNOPRTUVWY LNOR LNOR LNOR LNOR CLMNOR L
No purchase restrictions
should be required

30 4 1 1 1 1 1 1 1 3 1 7 - 1 2 2 - - - - - 2 - - 1
1% 1% 1% 1% 2% 2% 2% 2% 1% 3% 1% 1% - 1% 1% 2% - - - - - 2% - - 1%

R R RT RT RT QRT R RT RT
Not Sure

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 315Q766_4. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

4. .org
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

806 77 23 30 7 10 7 7 25 20 18 125 15 33 33 24 8 116 21 46 29 19 36 30 47
24% 29% 22% 29% 13% 20% 14% 13% 25% 20% 14% 23% 29% 32% 19% 24% 6% 36% 21% 22% 29% 18% 29% 30% 27%

EGHKOQV Q EGHKOQ Q KQ Q Q KQ EKQ EGHJKLOQV Q Q CEFGHIJKLOPQSTVY Q Q EGHKQ Q EGHKOQ EGHKOQV EHKQ
Strict purchase restrictions
should be required

1373 104 47 31 19 23 20 23 37 37 55 268 20 48 87 44 53 120 35 89 31 42 44 27 69
41% 39% 46% 30% 35% 46% 40% 43% 37% 37% 44% 49% 38% 47% 49% 44% 41% 37% 35% 43% 31% 40% 35% 27% 39%

X DUX X X DUX BDIJRSUWXY DUX BDIJRSUWX X X DUX X
Some purchase
restrictions should be
required

1149 84 32 40 27 16 22 22 37 41 50 152 17 21 54 31 69 87 45 72 41 44 45 43 57
34% 31% 31% 39% 50% 32% 44% 42% 37% 41% 40% 28% 33% 21% 31% 31% 53% 27% 45% 35% 41% 42% 36% 43% 33%

N LNR BCLNOPRTY LNR LNR NR LNR LNR BCDFIKLMNOPRTWY BCLNOPRY NR LNR LNR N BLNOR N
No purchase restrictions
should be required

26 3 1 1 1 1 1 1 1 3 2 5 - - 2 2 - - - - - 1 - - 1
1% 1% 1% 1% 2% 2% 2% 2% 1% 3% 2% 1% - - 1% 2% - - - - - 1% - - 1%

R RT RT RT QRT R RT
Not Sure

3 - - - - - - - - - - - - - - - - 2 - - - - - - 1
* - - - - - - - - - - - - - - - - 1% - - - - - - 1%

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 316Q766_5. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

5. .cn
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

114 - - - - - - - - - - 114 - - - - - - - - - - - - -
21% - - - - - - - - - - 21% - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

261 - - - - - - - - - - 261 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

172 - - - - - - - - - - 172 - - - - - - - - - - - - -
31% - - - - - - - - - - 31% - - - - - - - - - - - - - 

No purchase restrictions
should be required

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 317Q766_6. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

6. .vn
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

52* -** -** -** -** -** -** -** -** -** -** -** 52* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

16 - - - - - - - - - - - 16 - - - - - - - - - - - -
31% - - - - - - - - - - - 31% - - - - - - - - - - - - 

Strict purchase restrictions
should be required

19 - - - - - - - - - - - 19 - - - - - - - - - - - -
37% - - - - - - - - - - - 37% - - - - - - - - - - - - 

Some purchase
restrictions should be
required

17 - - - - - - - - - - - 17 - - - - - - - - - - - -
33% - - - - - - - - - - - 33% - - - - - - - - - - - - 

No purchase restrictions
should be required

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 318Q766_7. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

7. .ph
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** -** -** -** -** -** -** -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

34 - - - - - - - - - - - - 34 - - - - - - - - - - -
33% - - - - - - - - - - - - 33% - - - - - - - - - - - 

Strict purchase restrictions
should be required

50 - - - - - - - - - - - - 50 - - - - - - - - - - -
49% - - - - - - - - - - - - 49% - - - - - - - - - - - 

Some purchase
restrictions should be
required

18 - - - - - - - - - - - - 18 - - - - - - - - - - -
18% - - - - - - - - - - - - 18% - - - - - - - - - - - 

No purchase restrictions
should be required

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

102 - - - - - - - - - - - - 102 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 443J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 319Q766_8. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

8. .jp
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

176 -** -** -** -** -** -** -** -** -** -** -** -** -** 176 -** -** -** -** -** -** -** -** -** -**Unweighted Base

37 - - - - - - - - - - - - - 37 - - - - - - - - - -
21% - - - - - - - - - - - - - 21% - - - - - - - - - - 

Strict purchase restrictions
should be required

84 - - - - - - - - - - - - - 84 - - - - - - - - - -
48% - - - - - - - - - - - - - 48% - - - - - - - - - - 

Some purchase
restrictions should be
required

53 - - - - - - - - - - - - - 53 - - - - - - - - - -
30% - - - - - - - - - - - - - 30% - - - - - - - - - - 

No purchase restrictions
should be required

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
1% - - - - - - - - - - - - - 1% - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

176 - - - - - - - - - - - - - 176 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 320Q766_9. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

9. .kr
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -** -** -** -**Unweighted Base

14 - - - - - - - - - - - - - - 14 - - - - - - - - -
14% - - - - - - - - - - - - - - 14% - - - - - - - - - 

Strict purchase restrictions
should be required

50 - - - - - - - - - - - - - - 50 - - - - - - - - -
50% - - - - - - - - - - - - - - 50% - - - - - - - - - 

Some purchase
restrictions should be
required

35 - - - - - - - - - - - - - - 35 - - - - - - - - -
35% - - - - - - - - - - - - - - 35% - - - - - - - - - 

No purchase restrictions
should be required

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

101 - - - - - - - - - - - - - - 101 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 321Q766_10. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

10. .ru
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

130 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 130 -** -** -** -** -** -** -** -**Unweighted Base

9 - - - - - - - - - - - - - - - 9 - - - - - - - -
7% - - - - - - - - - - - - - - - 7% - - - - - - - - 

Strict purchase restrictions
should be required

40 - - - - - - - - - - - - - - - 40 - - - - - - - -
31% - - - - - - - - - - - - - - - 31% - - - - - - - - 

Some purchase
restrictions should be
required

81 - - - - - - - - - - - - - - - 81 - - - - - - - -
62% - - - - - - - - - - - - - - - 62% - - - - - - - - 

No purchase restrictions
should be required

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

130 - - - - - - - - - - - - - - - 130 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 322Q766_11. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

11. .in
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

325 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 325 -** -** -** -** -** -** -**Unweighted Base

112 - - - - - - - - - - - - - - - - 112 - - - - - - -
34% - - - - - - - - - - - - - - - - 34% - - - - - - - 

Strict purchase restrictions
should be required

119 - - - - - - - - - - - - - - - - 119 - - - - - - -
37% - - - - - - - - - - - - - - - - 37% - - - - - - - 

Some purchase
restrictions should be
required

91 - - - - - - - - - - - - - - - - 91 - - - - - - -
28% - - - - - - - - - - - - - - - - 28% - - - - - - - 

No purchase restrictions
should be required

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

Not Sure

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
1% - - - - - - - - - - - - - - - - 1% - - - - - - - 

Decline to Answer

325 - - - - - - - - - - - - - - - - 325 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 323Q766_12. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

12. .id
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -**Unweighted Base

25 - - - - - - - - - - - - - - - - - 25 - - - - - -
25% - - - - - - - - - - - - - - - - - 25% - - - - - - 

Strict purchase restrictions
should be required

26 - - - - - - - - - - - - - - - - - 26 - - - - - -
26% - - - - - - - - - - - - - - - - - 26% - - - - - - 

Some purchase
restrictions should be
required

50 - - - - - - - - - - - - - - - - - 50 - - - - - -
50% - - - - - - - - - - - - - - - - - 50% - - - - - - 

No purchase restrictions
should be required

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

101 - - - - - - - - - - - - - - - - - 101 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 324Q766_13. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

13. .ng
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -**Unweighted Base

50 - - - - - - - - - - - - - - - - - - 50 - - - - -
24% - - - - - - - - - - - - - - - - - - 24% - - - - - 

Strict purchase restrictions
should be required

81 - - - - - - - - - - - - - - - - - - 81 - - - - -
39% - - - - - - - - - - - - - - - - - - 39% - - - - - 

Some purchase
restrictions should be
required

76 - - - - - - - - - - - - - - - - - - 76 - - - - -
37% - - - - - - - - - - - - - - - - - - 37% - - - - - 

No purchase restrictions
should be required

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

207 - - - - - - - - - - - - - - - - - - 207 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 325Q766_14. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

14. .za
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -**Unweighted Base

19 - - - - - - - - - - - - - - - - - - - 19 - - - -
19% - - - - - - - - - - - - - - - - - - - 19% - - - - 

Strict purchase restrictions
should be required

31 - - - - - - - - - - - - - - - - - - - 31 - - - -
31% - - - - - - - - - - - - - - - - - - - 31% - - - - 

Some purchase
restrictions should be
required

51 - - - - - - - - - - - - - - - - - - - 51 - - - -
50% - - - - - - - - - - - - - - - - - - - 50% - - - - 

No purchase restrictions
should be required

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

101 - - - - - - - - - - - - - - - - - - - 101 - - - -
100% - - - - - - - - - - - - - - - - - - - 100% - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 326Q766_15. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

15. .eg
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

106 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 106 -** -** -**Unweighted Base

21 - - - - - - - - - - - - - - - - - - - - 21 - - -
20% - - - - - - - - - - - - - - - - - - - - 20% - - - 

Strict purchase restrictions
should be required

54 - - - - - - - - - - - - - - - - - - - - 54 - - -
51% - - - - - - - - - - - - - - - - - - - - 51% - - - 

Some purchase
restrictions should be
required

30 - - - - - - - - - - - - - - - - - - - - 30 - - -
28% - - - - - - - - - - - - - - - - - - - - 28% - - - 

No purchase restrictions
should be required

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

106 - - - - - - - - - - - - - - - - - - - - 106 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 327Q766_16. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

16. .co
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 125 -** -**Unweighted Base

16 - - - - - - - - - - - - - - - - - - - - - 16 - -
13% - - - - - - - - - - - - - - - - - - - - - 13% - - 

Strict purchase restrictions
should be required

43 - - - - - - - - - - - - - - - - - - - - - 43 - -
34% - - - - - - - - - - - - - - - - - - - - - 34% - - 

Some purchase
restrictions should be
required

66 - - - - - - - - - - - - - - - - - - - - - 66 - -
53% - - - - - - - - - - - - - - - - - - - - - 53% - - 

No purchase restrictions
should be required

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - - - - - - - - - - - - - 125 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 328Q766_17. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

17. .ar
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 -**Unweighted Base

15 - - - - - - - - - - - - - - - - - - - - - - 15 -
15% - - - - - - - - - - - - - - - - - - - - - - 15% - 

Strict purchase restrictions
should be required

24 - - - - - - - - - - - - - - - - - - - - - - 24 -
24% - - - - - - - - - - - - - - - - - - - - - - 24% - 

Some purchase
restrictions should be
required

61 - - - - - - - - - - - - - - - - - - - - - - 61 -
61% - - - - - - - - - - - - - - - - - - - - - - 61% - 

No purchase restrictions
should be required

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

100 - - - - - - - - - - - - - - - - - - - - - - 100 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 329Q766_18. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

18. .br
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

175 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 175Unweighted Base

25 - - - - - - - - - - - - - - - - - - - - - - - 25
14% - - - - - - - - - - - - - - - - - - - - - - - 14%

Strict purchase restrictions
should be required

63 - - - - - - - - - - - - - - - - - - - - - - - 63
36% - - - - - - - - - - - - - - - - - - - - - - - 36%

Some purchase
restrictions should be
required

86 - - - - - - - - - - - - - - - - - - - - - - - 86
49% - - - - - - - - - - - - - - - - - - - - - - - 49%

No purchase restrictions
should be required

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Decline to Answer

175 - - - - - - - - - - - - - - - - - - - - - - - 175
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 330Q766_19. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

19. .it
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

54* -** -** -** 54* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
6% - - - 6% - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

15 - - - 15 - - - - - - - - - - - - - - - - - - - -
28% - - - 28% - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

35 - - - 35 - - - - - - - - - - - - - - - - - - - -
65% - - - 65% - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
2% - - - 2% - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

54 - - - 54 - - - - - - - - - - - - - - - - - - - -
100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 331Q766_20. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

20. .tr
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

50* -** -** -** -** 50* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

11 - - - - 11 - - - - - - - - - - - - - - - - - - -
22% - - - - 22% - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

21 - - - - 21 - - - - - - - - - - - - - - - - - - -
42% - - - - 42% - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

17 - - - - 17 - - - - - - - - - - - - - - - - - - -
34% - - - - 34% - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
2% - - - - 2% - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

50 - - - - 50 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 332Q766_21. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

21. .es
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

50* -** -** -** -** -** 50* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

2 - - - - - 2 - - - - - - - - - - - - - - - - - -
4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

21 - - - - - 21 - - - - - - - - - - - - - - - - - -
42% - - - - - 42% - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

25 - - - - - 25 - - - - - - - - - - - - - - - - - -
50% - - - - - 50% - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

Not Sure

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

Decline to Answer

50 - - - - - 50 - - - - - - - - - - - - - - - - - -
100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 333Q766_22. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

22. .pl
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

53* -** -** -** -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
4% - - - - - - 4% - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

18 - - - - - - 18 - - - - - - - - - - - - - - - - -
34% - - - - - - 34% - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

32 - - - - - - 32 - - - - - - - - - - - - - - - - -
60% - - - - - - 60% - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
2% - - - - - - 2% - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

53 - - - - - - 53 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q766_23. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

23. .uk
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** 100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

19 - - - - - - - 19 - - - - - - - - - - - - - - - -
19% - - - - - - - 19% - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

36 - - - - - - - 36 - - - - - - - - - - - - - - - -
36% - - - - - - - 36% - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

44 - - - - - - - 44 - - - - - - - - - - - - - - - -
44% - - - - - - - 44% - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

100 - - - - - - - 100 - - - - - - - - - - - - - - - -
100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 335Q766_24. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

24. .fr
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

15 - - - - - - - - 15 - - - - - - - - - - - - - - -
15% - - - - - - - - 15% - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

38 - - - - - - - - 38 - - - - - - - - - - - - - - -
38% - - - - - - - - 38% - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

44 - - - - - - - - 44 - - - - - - - - - - - - - - -
44% - - - - - - - - 44% - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
4% - - - - - - - - 4% - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

101 - - - - - - - - 101 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 336Q766_25. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

25. .de
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

18 - - - - - - - - - 18 - - - - - - - - - - - - - -
14% - - - - - - - - - 14% - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

44 - - - - - - - - - 44 - - - - - - - - - - - - - -
35% - - - - - - - - - 35% - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

62 - - - - - - - - - 62 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

No purchase restrictions
should be required

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 337Q766_26. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

26. .us
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

268 268 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

60 60 - - - - - - - - - - - - - - - - - - - - - - -
22% 22% - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

113 113 - - - - - - - - - - - - - - - - - - - - - - -
42% 42% - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

91 91 - - - - - - - - - - - - - - - - - - - - - - -
34% 34% - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

4 4 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

268 268 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 338Q766_27. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

27. .ca
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

103 -** 103 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

21 - 21 - - - - - - - - - - - - - - - - - - - - - -
20% - 20% - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

48 - 48 - - - - - - - - - - - - - - - - - - - - - -
47% - 47% - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

33 - 33 - - - - - - - - - - - - - - - - - - - - - -
32% - 32% - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 1% - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

103 - 103 - - - - - - - - - - - - - - - - - - - - - -
100% - 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 339Q766_28. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?

28. .mx
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** 102 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

12 - - 12 - - - - - - - - - - - - - - - - - - - - -
12% - - 12% - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

30 - - 30 - - - - - - - - - - - - - - - - - - - - -
29% - - 29% - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

59 - - 59 - - - - - - - - - - - - - - - - - - - - -
58% - - 58% - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

102 - - 102 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 340Q770. Does having purchase restrictions or requirements on a particular gTLD make it...?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2030 144 57 78 20 26 22 29 46 46 51 352 40 88 91 55 67 228 65 140 60 51 88 60 126
60% 54% 55% 76% 37% 52% 44% 55% 46% 46% 41% 64% 77% 86% 52% 54% 52% 70% 64% 68% 59% 48% 70% 60% 72%

EK EK BCEFGHIJKLOPQUVX BEGIJKOQV BCEFGHIJKOPQUVX BCEFGHIJKLOPQRSTUVWXY EK BCEFGHIJKOPQUV EGIJKOV BCEFGIJKOPQV EK BCEFGHIJKOPQV EIJK BCEFGHIJKOPQUVX

More trustworthy

869 93 36 16 21 10 19 14 36 42 46 147 4 8 59 29 44 58 26 45 23 32 10 17 34
26% 35% 35% 16% 39% 20% 38% 26% 36% 42% 37% 27% 8% 8% 34% 29% 34% 18% 26% 22% 23% 30% 8% 17% 19%

DFLMNRTUWXY DMNRTWXY DFMNRTUWXY NW DMNRTWXY MNW DFMNRTUWXY DFLMNRSTUWXY DFLMNRTUWXY DMNRWX DMNRTWXY DMNRW DMNRTWXY NW MNW MNW MNW DMNRWXY W MNW
Doesn’t make a difference

167 7 3 4 7 11 3 2 5 4 8 11 2 4 9 7 10 16 3 5 5 16 9 9 7
5% 3% 3% 4% 13% 22% 6% 4% 5% 4% 6% 2% 4% 4% 5% 7% 8% 5% 3% 2% 5% 15% 7% 9% 4%

BCDJLNORSTY BCDGHIJKLMNOPQRSTUWXY L L L BLT L BCDHIJKLMNORSTUY BLT BLT
Less trustworthy

290 24 7 4 6 3 6 8 13 9 20 40 6 2 17 10 9 22 7 17 13 7 18 14 8
9% 9% 7% 4% 11% 6% 12% 15% 13% 9% 16% 7% 12% 2% 10% 10% 7% 7% 7% 8% 13% 7% 14% 14% 5%

N N N DLNRY DNRY N BCDLNQRSTVY N N N N N DNY DLNRY DLNRY
Not sure

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - * - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 341Q775. If you felt a website was being run improperly (for example, appears to be conducting illegal activity, appears to be a fake, etc.), who would you complain to?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1802 68 42 45 24 29 22 33 28 47 79 383 33 69 79 57 61 248 48 100 48 60 51 48 100
54% 25% 41% 44% 44% 58% 44% 62% 28% 47% 63% 70% 63% 68% 45% 56% 47% 76% 48% 48% 48% 57% 41% 48% 57%

B BI BI BCIW B BCDIOW BI BCDEGIJOQSTUWX BCDEGIJOPQSTUVWXY BCDIJOQW BCDEGIJOQSTUWX BI BCIW BI BCDEFGHIJKLMOPQSTUVWXY BI BI BI BCIW BI BI BCDIOW

Would contact the website

93 8 4 1 - 2 7 1 7 5 20 5 - - 1 1 1 1 4 2 1 2 11 3 6
3% 3% 4% 1% - 4% 14% 2% 7% 5% 16% 1% - - 1% 1% 1% * 4% 1% 1% 2% 9% 3% 3%

LR LNOR NR BCDEHLMNOPQRSTUVXY DELNOPQRTU LNOQRT BCDEFHIJLMNOPQRSTUVXY LNOR BDELMNOPQRTUVY R LR
Police

47 - - 8 - - 1 - - 1 - 2 - 1 2 12 - 7 1 6 1 2 2 - 1
1% - - 8% - - 2% - - 1% - * - 1% 1% 12% - 2% 1% 3% 1% 2% 2% - 1%

BCEFHIJKLMNOQRSUVWXY B BCEFGHIJKLMNOQRSTUVWXY BL BL B B
Cyber/Internet
police/investigator

37 4 2 6 5 1 - - - 2 1 - - 2 - - 1 2 1 4 3 - 2 - 1
1% 1% 2% 6% 9% 2% - - - 2% 1% - - 2% - - 1% 1% 1% 2% 3% - 2% - 1%

L L BIKLOPQRVXY BCGHIJKLMNOPQRSTVWXY L L L L L L L LO L
Authorities (Unspec.)

37 10 2 3 - 1 1 - 4 - 4 - - 1 1 - 2 - - 1 4 1 2 - -
1% 4% 2% 3% - 2% 2% - 4% - 3% - - 1% 1% - 2% - - * 4% 1% 2% - - 

LORTY LR LRY LR LR JLOPRSTXY LRY L LR JLOPRSTXY L LR
Contact my service
provider

33 4 3 1 - 1 - - - 1 - 3 - 6 - 4 - 3 2 - - 3 - 1 1
1% 1% 3% 1% - 2% - - - 1% - 1% - 6% - 4% - 1% 2% - - 3% - 1% 1%

LOT T BIKLOQRTUWY IKLOQRTUWY T LOT
Government

20 12 - - 2 - - - - - - - - 1 - - - - - - - 2 2 1 -
1% 4% - - 4% - - - - - - - - 1% - - - - - - - 2% 2% 1% - 

CDIJKLOPQRSTUY KLOQRTY L LRT LR L
ICANN

19 1 - - 1 - - - 1 1 - - - 1 1 - - 1 1 3 2 - 2 1 3
1% * - - 2% - - - 1% 1% - - - 1% 1% - - * 1% 1% 2% - 2% 1% 2%

L L L L L L L L L L
Regulatory body/agency

18 - 1 1 - - - - - - - 4 - 3 - - - - - - 1 2 3 2 1
1% - 1% 1% - - - - - - - 1% - 3% - - - - - - 1% 2% 2% 2% 1%

BLORT BRT BORT BRT
Report it (Unspec.)

17 2 - - - 1 1 - 1 - - - - 1 - - - 1 2 2 - 1 1 3 1
1% 1% - - - 2% 2% - 1% - - - - 1% - - - * 2% 1% - 1% 1% 3% 1%

L L L L L L L L L LOQR
Google

14 7 2 - - 1 1 - 2 - - - - - - - - 1 - - - - - - -
* 3% 2% - - 2% 2% - 2% - - - - - - - - * - - - - - - - 

LORTY LT LT LT LT
Law enforcement

14 - 1 - - 2 2 - 2 - - 1 - - - - - 1 - 2 1 - 2 - -
* - 1% - - 4% 4% - 2% - - * - - - - - * - 1% 1% - 2% - - 

BDJKLNOPQRSVXY BDJKLNOPQRSVXY BL BL
Internet/online authority
(Unspec.)

13 2 - - - - - - 1 - 3 - - - 1 - - 2 2 - 1 - - 1 -
* 1% - - - - - - 1% - 2% - - - 1% - - 1% 2% - 1% - - 1% - 

L L LTY LT L L
Consumer
assistance/protection
agency/program

13 - - - 13 - - - - - - - - - - - - - - - - - - - -
* - - - 24% - - - - - - - - - - - - - - - - - - - - 

BCDFGHIJKLMNOPQRSTUVWXY

Postal police

10 3 1 1 - - - - 1 - - - - 1 - - 2 - - - - 1 - - -
* 1% 1% 1% - - - - 1% - - - - 1% - - 2% - - - - 1% - - - 

L L L L L LR L
Depends on the crime

10 2 1 1 - - - - - 2 - - - 1 - - - - 1 - - 1 1 - -
* 1% 1% 1% - - - - - 2% - - - 1% - - - - 1% - - 1% 1% - - 

L L L LRT L L L L
Social media/Networks

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 341Q775. If you felt a website was being run improperly (for example, appears to be conducting illegal activity, appears to be a fake, etc.), who would you complain to?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
9 - - - - 1 - - - - - 1 - - - - - - 6 - - - 1 - -
* - - - - 2% - - - - - * - - - - - - 6% - - - 1% - - 

BLRT BCDIJKLNOPQRTUVWXY

Ministry of Communication
and Information

9 - - 1 - - - - - - - 1 1 - - - - - - 4 - 1 1 - -
* - - 1% - - - - - - - * 2% - - - - - - 2% - 1% 1% - - 

BLR BLR
Security
agencies/Authorities
(Unspec.)

9 7 - 1 - - - - - - - - - - - - - - - 1 - - - - -
* 3% - 1% - - - - - - - - - - - - - - - * - - - - - 

LORY L
FBI/CIA

8 7 1 - - - - - - - - - - - - - - - - - - - - - -
* 3% 1% - - - - - - - - - - - - - - - - - - - - - - 

LORTY L
Better Business
Bureau/BBB

8 - - - - - - - - - - 1 - - - - 1 2 - - - 1 - 2 1
* - - - - - - - - - - * - - - - 1% 1% - - - 1% - 2% 1%

BLT
Search engine (Unspec.)

8 - - - - - - - - 2 - - - - - - 1 4 1 - - - - - -
* - - - - - - - - 2% - - - - - - 1% 1% 1% - - - - - - 

BLT L L L
Forum/discussion board

7 - - - - 1 1 - - - - - - - - - - - - - - - 1 3 1
* - - - - 2% 2% - - - - - - - - - - - - - - - 1% 3% 1%

BLRT BLRT L BLOQRT
Justice/Judicial Branch

7 1 - 1 - - - - - 2 - - - - - - - - - - 1 1 - - 1
* * - 1% - - - - - 2% - - - - - - - - - - 1% 1% - - 1%

L LRT L L
Specialized websites
(Unspec.)

6 - - - - - - - - - - 3 - - - 1 - 1 - 1 - - - - -
* - - - - - - - - - - 1% - - - 1% - * - * - - - - - 

Complaint/Report
department (Unspec.)

6 5 - 1 - - - - - - - - - - - - - - - - - - - - -
* 2% - 1% - - - - - - - - - - - - - - - - - - - - - 

LRT L
FTC

6 5 - - - - - - - - - - - - 1 - - - - - - - - - -
* 2% - - - - - - - - - - - - 1% - - - - - - - - - - 

LRT
FCC/Federal
Communications
Commission

5 4 - 1 - - - - - - - - - - - - - - - - - - - - -
* 1% - 1% - - - - - - - - - - - - - - - - - - - - - 

LR L
Attorney General

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Internet oversight
organization

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
* - - - - - - - - - - - - - - - - - - 2% - - - - - 

BLR
NCC

4 - - - - - - 1 - - - - - - - - 1 - 2 - - - - - -
* - - - - - - 2% - - - - - - - - 1% - 2% - - - - - - 

BLRT L BLRT
Friends/family/colleagues

4 - - - - - - - 1 - - - - - - - 1 - 1 - - - 1 - -
* - - - - - - - 1% - - - - - - - 1% - 1% - - - 1% - - 

L L L L
Will not deal with it

4 2 - - - - - 1 - - - - - - - - - - - 1 - - - - -
* 1% - - - - - 2% - - - - - - - - - - - * - - - - - 

L LR
Technical expert

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 341Q775. If you felt a website was being run improperly (for example, appears to be conducting illegal activity, appears to be a fake, etc.), who would you complain to?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
3 - - - - - - - - - - 3 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Public Security Bureau

3 1 - - - - - - - - - - 1 - - - - - 1 - - - - - -
* * - - - - - - - - - - 2% - - - - - 1% - - - - - - 

LRT L
Post on social media/Post
blog

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
* - - - - - - - 3% - - - - - - - - - - - - - - - - 

BLOQRTY

Trading standards

3 - - - - - - - - - - - 1 - - - - - - - 1 1 - - -
* - - - - - - - - - - - 2% - - - - - - - 1% 1% - - - 

BLRT L L
Leave site/no longer
visit/block site

3 - - - - - - - - - - - - - - - - - - - - - - - 3
* - - - - - - - - - - - - - - - - - - - - - - - 2%

BLR
Reclame Aqui

3 - - - - - - - - 2 - - - - - - - - - 1 - - - - -
* - - - - - - - - 2% - - - - - - - - - * - - - - - 

BLR
Fraud center/site

3 - - - - 1 - - - 1 - - - - - - - - - 1 - - - - -
* - - - - 2% - - - 1% - - - - - - - - - * - - - - - 

BLR L
Lawyer/prosecutor

2 - 1 - - - - - - - - - - - - - - 1 - - - - - - -
* - 1% - - - - - - - - - - - - - - * - - - - - - - 

L
Research where/what to
report

2 - - - - - - - 1 - - - - - - - - - - - 1 - - - -
* - - - - - - - 1% - - - - - - - - - - - 1% - - - - 

L L
Ombudsman

2 - - - - - - - - - 1 - - - - - - - - - - - - - 1
* - - - - - - - - - 1% - - - - - - - - - - - - - 1%

L
Network supervision
department

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 1% - - - - - - - - - - - 

L
NBI

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 1% - - - - 

L
Antivirus
company/software

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 1% - - - - - - - - - - - - - - - - - - - - - 

L
Report to
Spamcop/Spambots

89 6 2 3 1 1 4 1 4 3 1 3 3 3 - 5 6 4 5 7 2 1 8 4 12
3% 2% 2% 3% 2% 2% 8% 2% 4% 3% 1% 1% 6% 3% - 5% 5% 1% 5% 3% 2% 1% 6% 4% 7%

LO LO BKLORV LO LO KLOR LO LOR LOR LOR LO BKLORV LO BKLORV

Other

403 36 19 10 3 5 3 3 9 11 11 55 7 8 65 9 37 19 24 11 8 17 9 10 14
12% 13% 18% 10% 6% 10% 6% 6% 9% 11% 9% 10% 13% 8% 37% 9% 28% 6% 24% 5% 8% 16% 7% 10% 8%

RT EGHKLNPRTUWY RT RT BCDEFGHIJKLMNPRSTUVWXY BDEFGHIJKLMNPRTUVWXY BDEFGHIJKLNPRTUWXY RTWY
No one

767 112 34 24 14 10 13 15 45 27 22 86 7 14 27 17 22 41 11 74 34 17 33 31 37
23% 42% 33% 24% 26% 20% 26% 28% 45% 27% 18% 16% 13% 14% 15% 17% 17% 13% 11% 36% 34% 16% 26% 31% 21%

DEFGJKLMNOPQRSVWY KLMNOPQRSVY RS RS RS LNORS DEFGHJKLMNOPQRSVWXY LNORS DFKLMNOPQRSVY KLMNOPQRSVY LNORS KLMNOPQRSV RS
Not sure

11 - - 1 - - - - - 1 - 5 - - - - - 1 1 - - - - - 2
* - - 1% - - - - - 1% - 1% - - - - - * 1% - - - - - 1%

Declined to answer

3606 309 116 111 63 57 56 55 110 108 142 561 53 113 178 106 136 340 114 225 110 114 133 110 186
107% 115% 113% 109% 117% 114% 112% 104% 110% 107% 114% 102% 102% 111% 101% 105% 105% 105% 113% 109% 109% 108% 106% 110% 106%

Sigma
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 341Q775. If you felt a website was being run improperly (for example, appears to be conducting illegal activity, appears to be a fake, etc.), who would you complain to?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 342Q780. How do you determine whether a website is legitimate or not?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1092 111 29 46 16 11 16 8 20 35 63 117 21 31 49 33 40 70 48 96 29 38 59 44 62
33% 41% 28% 45% 30% 22% 32% 15% 20% 35% 50% 21% 40% 30% 28% 33% 31% 22% 48% 46% 29% 36% 47% 44% 35%

CFHILOQRU CFHILNOQRU H HILR CEFGHIJLNOPQRUVY FHILR HL HILR HLR CEFHILNOPQRUY CEFHILNOPQRUY HILR CEFHILNOPQRUY CFHILNOQRU HILR
APPEARANCE/CONTEN
T (NET)

596 53 11 31 9 7 10 5 6 18 23 77 11 14 28 17 29 34 27 46 12 21 35 34 38
18% 20% 11% 30% 17% 14% 20% 9% 6% 18% 18% 14% 21% 14% 16% 17% 22% 10% 27% 22% 12% 20% 28% 34% 22%

CILR BCFHIJKLNOPRU I I IR IR I IR I I CHILRU CHILNORU CHILRU IR CHILNOPRU BCEFHIJKLNOPRTUVY CHILRU

  Content/Information on
  site

153 20 7 8 - - 2 1 8 1 21 4 2 3 6 3 3 16 5 6 5 3 12 4 13
5% 7% 7% 8% - - 4% 2% 8% 1% 17% 1% 4% 3% 3% 3% 2% 5% 5% 3% 5% 3% 10% 4% 7%

EFJLQT JL EFJL L EFJLQT BCDEFGHJLMNOPQRSTUVXY L L L L L L L L EFJLNOPQTV L EFJLQT

  Initial appearance/layout/
  design

131 8 1 1 2 1 1 - 2 7 - 24 1 8 9 4 4 4 2 21 4 7 9 3 8
4% 3% 1% 1% 4% 2% 2% - 2% 7% - 4% 2% 8% 5% 4% 3% 1% 2% 10% 4% 7% 7% 3% 5%

K CDKR KR BCDHKR KR K K BCDHIKLQRSXY K CDKR CDHKR KR
  Finding something
  wrong/suspicious/illegal

108 10 3 4 - 1 - 1 2 1 6 4 1 2 3 5 - 10 12 17 8 3 4 6 5
3% 4% 3% 4% - 2% - 2% 2% 1% 5% 1% 2% 2% 2% 5% - 3% 12% 8% 8% 3% 3% 6% 3%

LQ L LQ LQ LQ LQ BCDEFGHIJLMNOQRVWY BEGIJLNOQRY EGJLOQR LQ LQ L
  Look for contact
  information/Ability to
  contact site

53 5 2 6 2 - - 1 - 1 3 3 1 - 1 2 2 5 7 3 - 1 2 3 3
2% 2% 2% 6% 4% - - 2% - 1% 2% 1% 2% - 1% 2% 2% 2% 7% 1% - 1% 2% 3% 2%

BILNORTU L L BIJLNOQRTUVWY L
  Owner/Registered owner
  of site

46 18 3 1 1 - - - 4 4 5 - 1 1 - - 1 - 1 3 1 1 1 - -
1% 7% 3% 1% 2% - - - 4% 4% 4% - 2% 1% - - 1% - 1% 1% 1% 1% 1% - - 

DLNOPQRSTUVWXY LORY L LR LOPRXY LOPRXY LOPRXY LR L L L LR L L L
  Correct spelling/grammar

45 14 - 1 - 1 1 1 1 1 2 4 1 2 - 1 - 2 - 4 1 - 4 1 3
1% 5% - 1% - 2% 2% 2% 1% 1% 2% 1% 2% 2% - 1% - 1% - 2% 1% - 3% 1% 2%

CLOQRSV LOQR
  Information/Personal
  information requested

37 2 2 3 1 - 2 - - 4 - 1 - 2 - 1 1 1 1 5 2 6 2 1 -
1% 1% 2% 3% 2% - 4% - - 4% - * - 2% - 1% 1% * 1% 2% 2% 6% 2% 1% - 

L LORY L IKLORY BIKLORY L LORY L BIKLOQRY L
  From the services/What
  is offered

26 7 2 - - - - - - - 1 1 - 3 - 1 - 1 1 2 1 2 1 1 2
1% 3% 2% - - - - - - - 1% * - 3% - 1% - * 1% 1% 1% 2% 1% 1% 1%

LOR L LOR L
  Accuracy of information

22 1 - - - - - - - - 19 - - - - - - 1 1 - - - - - -
1% * - - - - - - - - 15% - - - - - - * 1% - - - - - - 

BCDEFGHIJLMNOPQRSTUVWXY L
  Look for "About Us"
  section

21 - 1 1 - - - 1 - 1 4 2 - 3 1 - 2 2 1 2 - - - - -
1% - 1% 1% - - - 2% - 1% 3% * - 3% 1% - 2% 1% 1% 1% - - - - - 

B BLRWY BLY B
  Site requesting
  payments

67 9 2 1 1 1 - - 2 4 3 9 4 - 4 2 1 4 9 6 1 1 1 1 1
2% 3% 2% 1% 2% 2% - - 2% 4% 2% 2% 8% - 2% 2% 1% 1% 9% 3% 1% 1% 1% 1% 1%

NY DGHLNQRUVWXY BCDGHIKLNOPQRTUVWXY

  Other
  appearance/content
  mentions

698 55 21 17 12 13 8 6 24 8 5 202 11 22 20 18 10 69 21 48 26 22 14 11 35
21% 21% 20% 17% 22% 26% 16% 11% 24% 8% 4% 37% 21% 22% 11% 18% 8% 21% 21% 23% 26% 21% 11% 11% 20%

JKOQWX JKOQ KQ JKOQ JKOQWX K JKOQWX BCDEGHIJKMNOPQRSTUVWXY JKQ JKOQWX K JKQ JKOQWX JKOQW JKOQWX HJKOQWX JKOQW K K JKOQW

RESEARCH (NET)

293 26 9 9 4 8 3 5 15 1 - 48 7 14 14 5 6 34 8 28 15 10 4 5 15
9% 10% 9% 9% 7% 16% 6% 9% 15% 1% - 9% 13% 14% 8% 5% 5% 10% 8% 14% 15% 9% 3% 5% 9%

JKW JK JK JK JKPQWX K JK JKPQWX JKW JKQW JKPQWX JK K K JKQW JK JKPQWX JKPQWX JKW K K JK
  Researching
  online/Internet searches

136 1 2 2 - - - - - - 1 106 1 4 - 3 2 2 - 6 3 2 - 1 -
4% * 2% 2% - - - - - - 1% 19% 2% 4% - 3% 2% 1% - 3% 3% 2% - 1% - 

BCDEFGHIJKMNOPQRSTUVWXY BIJORSWY BOY BORY BOY
  Check registration/If it’s
  registered

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 342Q780. How do you determine whether a website is legitimate or not?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
124 14 2 4 6 2 1 - 4 4 4 34 1 - 1 2 1 9 6 14 4 2 4 - 5

4% 5% 2% 4% 11% 4% 2% - 4% 4% 3% 6% 2% - 1% 2% 1% 3% 6% 7% 4% 2% 3% - 3%
NOQX NOX CHKNOPQRVWXY NX NOX NOX NOQRX NOQX NOQRX NOX

  Using specific sites that
  classify/provide
  information on sites (i.e.,
  whois.org)

117 11 5 2 3 3 3 1 6 3 - 26 1 2 1 3 1 21 2 2 4 7 1 3 6
3% 4% 5% 2% 6% 6% 6% 2% 6% 3% - 5% 2% 2% 1% 3% 1% 6% 2% 1% 4% 7% 1% 3% 3%

KOT KOT KOQT KOQTW KOQTW KOQTW KOQTW KOQTW KO KOQTW K
  Sites credibility/Being
  legitimate/trustworthy

48 5 - - - - - - 1 - - 8 - 2 - 5 - 7 2 5 2 1 3 - 7
1% 2% - - - - - - 1% - - 1% - 2% - 5% - 2% 2% 2% 2% 1% 2% - 4%

CDJKLOQX O O CDJKLOQX

  If it’s verified/Can be
  verified

59 4 3 1 1 - 1 - 5 - - 9 2 3 4 1 - 8 4 5 - 1 2 2 3
2% 1% 3% 1% 2% - 2% - 5% - - 2% 4% 3% 2% 1% - 2% 4% 2% - 1% 2% 2% 2%

JKLQU JKQU JKQU
  Other research mentions

517 66 14 26 4 4 9 8 25 14 28 61 5 13 18 8 12 43 5 43 23 20 22 16 30
15% 25% 14% 25% 7% 8% 18% 15% 25% 14% 22% 11% 10% 13% 10% 8% 9% 13% 5% 21% 23% 19% 18% 16% 17%

CEFJLMNOPQRS S CEFJLMNOPQRS S S CEFJLMNOPQRS S EFLMOPQRS S EFLOPQRS EFLMOPQRS LOPQS LPS S LPQS
SAFETY PROTOCOLS
(NET)

161 16 6 8 3 1 3 2 10 6 8 18 1 1 2 2 3 22 2 14 7 2 6 6 12
5% 6% 6% 8% 6% 2% 6% 4% 10% 6% 6% 3% 2% 1% 1% 2% 2% 7% 2% 7% 7% 2% 5% 6% 7%

NO O LNOV O LNOPQSV O NO LNO LNO NO O LNO
  INTERNET SAFETY
  (SUB-NET)

97 10 4 5 2 1 2 2 6 3 8 9 1 1 - 1 2 8 2 4 6 1 5 5 9
3% 4% 4% 5% 4% 2% 4% 4% 6% 3% 6% 2% 2% 1% - 1% 2% 2% 2% 2% 6% 1% 4% 5% 5%

O O LO O O O LOV O LNOPQRTV O LOV O LO LO
    Security certificate

47 3 - 3 - - 1 - 5 3 - 8 - - 1 1 1 8 - 8 - 1 1 1 2
1% 1% - 3% - - 2% - 5% 3% - 1% - - 1% 1% 1% 2% - 4% - 1% 1% 1% 1%

BCKLNOQSU BCKLNOSU

    Security (Unspec.)

24 3 2 2 1 - - - - - - 1 - - 1 - - 8 - 2 2 - - - 2
1% 1% 2% 2% 2% - - - - - - * - - 1% - - 2% - 1% 2% - - - 1%

L L L L L
    Other internet safety
    mentions

153 23 5 9 1 3 2 3 6 1 9 22 1 5 11 2 7 4 - 14 7 5 3 3 7
5% 9% 5% 9% 2% 6% 4% 6% 6% 1% 7% 4% 2% 5% 6% 2% 5% 1% - 7% 7% 5% 2% 3% 4%

JLPRSW RS JLPRSW RS S RS RS JRS RS RS JRS RS JRS JRS RS RS
  HARDWARE/SOFTWAR
  E (SUB-NET)

71 12 2 4 1 1 2 - 4 1 6 8 - 3 3 - 5 1 - 3 5 1 2 2 5
2% 4% 2% 4% 2% 2% 4% - 4% 1% 5% 1% - 3% 2% - 4% * - 1% 5% 1% 2% 2% 3%

LPRS PRS PRS PRS LPRS R PRS LPRS R
    Use of anti-virus
    software/virus
    protection

52 7 3 4 - 1 - 1 2 - 2 8 1 1 2 1 1 1 - 10 2 2 1 1 1
2% 3% 3% 4% - 2% - 2% 2% - 2% 1% 2% 1% 1% 1% 1% * - 5% 2% 2% 1% 1% 1%

R R JRSY JLOQRSWY

    Malware/Spyware/Spa
    m software

26 3 - 1 - 1 - 2 - - 1 6 - 1 5 - 2 1 - - - 3 - - -
1% 1% - 1% - 2% - 4% - - 1% 1% - 1% 3% - 2% * - - - 3% - - - 

T CRTWY RTY RTY
    Use of protection
    software/filter/program

8 2 - - - - - - - - - - - - 1 1 - 1 - 2 - - - - 1
* 1% - - - - - - - - - - - - 1% 1% - * - 1% - - - - 1%

L L L
    Other
    hardware/software
    mentions

85 25 4 3 - 1 1 1 6 1 5 9 2 2 2 2 2 2 1 2 5 2 2 4 1
3% 9% 4% 3% - 2% 2% 2% 6% 1% 4% 2% 4% 2% 1% 2% 2% 1% 1% 1% 5% 2% 2% 4% 1%

DEJLNOPQRSTVWY RY LORTY RY R LRTY RY
  ALERTS/FLAGS/POP-U
  PS (SUB-NET)

40 14 2 - - - 1 1 - 1 4 4 - 1 1 2 - 1 1 1 2 - 1 3 -
1% 5% 2% - - - 2% 2% - 1% 3% 1% - 1% 1% 2% - * 1% * 2% - 1% 3% - 

DILOQRTVWY LQRY LQRY
    If site has
    pop-ups/unwanted
    offers

32 9 2 2 - 1 - - 4 - 1 2 2 1 1 - 1 1 - 1 - 2 1 1 -
1% 3% 2% 2% - 2% - - 4% - 1% * 4% 1% 1% - 1% * - * - 2% 1% 1% - 

LRTY JLOPRSTUY JLPRSTUY

    Browser flags/Alerts if
    site is unsafe

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 342Q780. How do you determine whether a website is legitimate or not?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
9 3 - - - - - - 1 - - 3 - - - - 1 - - - 1 - - - -
* 1% - - - - - - 1% - - 1% - - - - 1% - - - 1% - - - - 

    Warnings/Warning tabs

8 1 - 1 - - - - 1 - 1 1 - - - - - - - - 2 - - - 1
* * - 1% - - - - 1% - 1% * - - - - - - - - 2% - - - 1%

LRT
    Other
    alerts/flags/pop-up
    mentions

83 4 2 4 - - 4 2 1 5 5 5 1 5 1 2 - 11 1 8 3 10 3 2 4
2% 1% 2% 4% - - 8% 4% 1% 5% 4% 1% 2% 5% 1% 2% - 3% 1% 4% 3% 9% 2% 2% 2%

LOQ BEFILOQS Q LOQ LOQ LOQ LOQ LOQ Q BCEFILOPQRSTWXY

  SITE SECURITY
  (SUB-NET)

30 1 - 2 - - - 2 1 3 4 2 - 3 - 1 - 5 - 3 1 - 1 - 1
1% * - 2% - - - 4% 1% 3% 3% * - 3% - 1% - 2% - 1% 1% - 1% - 1%

BCLOQV BLOQ BLOQ BLO
    Terms and conditions

13 1 - - - - - - - 1 - 1 1 1 1 1 - - - 1 - 4 - 1 -
* * - - - - - - - 1% - * 2% 1% 1% 1% - - - * - 4% - 1% - 

LR BCDKLOQRTWY

    Trademarks/Copyright

42 2 2 2 - - 4 - - 1 2 2 - 1 - - - 6 1 4 2 7 2 1 3
1% 1% 2% 2% - - 8% - - 1% 2% * - 1% - - - 2% 1% 2% 2% 7% 2% 1% 2%

BEFHIJKLMNOPQRSTWXY L L BIJLNOPQRSTXY

    Other site security
    mentions

74 6 - 4 - 1 1 - 6 2 2 7 - 1 2 - 1 7 1 8 3 3 8 2 9
2% 2% - 4% - 2% 2% - 6% 2% 2% 1% - 1% 1% - 1% 2% 1% 4% 3% 3% 6% 2% 5%

CP CLOPQ CLP BCLNOPQRS CLOPQ

  SYMBOLS/LOGOS
  (SUB-NET)

37 2 - 1 - - 1 - 5 2 - - - 1 1 - 1 2 1 6 3 - 4 1 6
1% 1% - 1% - - 2% - 5% 2% - - - 1% 1% - 1% 1% 1% 3% 3% - 3% 1% 3%

L L L BCKLOPQRV L L L L LR L KLR L BKLR
    Padlock symbol

31 4 - 2 - 1 - - - - 1 7 - - - - - 5 - 2 - 2 2 2 3
1% 1% - 2% - 2% - - - - 1% 1% - - - - - 2% - 1% - 2% 2% 2% 2%

    Security logos/symbols
    (Unspec.)

7 - - 1 - - - - 1 - 1 - - - 1 - - - - - - 1 2 - -
* - - 1% - - - - 1% - 1% - - - 1% - - - - - - 1% 2% - - 

L L L L BLR
    Other symbols/logos
    mentions

514 46 12 23 7 9 4 - 17 11 18 62 10 23 14 11 12 50 25 38 18 13 39 16 36
15% 17% 12% 23% 13% 18% 8% - 17% 11% 14% 11% 19% 23% 8% 11% 9% 15% 25% 18% 18% 12% 31% 16% 21%

HLOQ H CGHJLOPQ H HO H HO H H H HO CGHJLOPQ H H H HO CGHJLOPQRV HLOQ HO H BCEGHIJKLOPQRTUVXY HO GHJLOPQ

DOMAIN/NAME/EXTENSI
ON (NET)

204 11 5 6 5 - 1 - 5 3 8 53 6 5 4 6 4 15 13 11 7 6 14 6 10
6% 4% 5% 6% 9% - 2% - 5% 3% 6% 10% 12% 5% 2% 6% 3% 5% 13% 5% 7% 6% 11% 6% 6%

FHO BFHJOQR BFHJOQR BCFGHJNOQRTY BFHJOQR

  Domain/Domain
  name/Name

126 9 3 9 3 3 - - 4 4 5 - 1 10 2 - 3 21 - 10 8 2 14 4 11
4% 3% 3% 9% 6% 6% - - 4% 4% 4% - 2% 10% 1% - 2% 6% - 5% 8% 2% 11% 4% 6%

L L BGHLOPQSV LPS LOPS LPS LPS LPS L BCGHLOPQSV L L LOPS LOPS GHLOPQSV L BCGHIJKLMOPQSTVX LPS LOPS
  If it has "https"/Make
  sure the "S" is in the
  "https" link

76 7 - 5 1 1 - - 4 1 1 7 3 3 4 3 4 7 5 6 3 1 4 1 5
2% 3% - 5% 2% 2% - - 4% 1% 1% 1% 6% 3% 2% 3% 3% 2% 5% 3% 3% 1% 3% 1% 3%

CL C CKL CL
  Web address (Unspec.)

65 7 1 5 2 5 2 - - 3 - 4 2 2 1 - 2 7 1 2 2 3 7 2 5
2% 3% 1% 5% 4% 10% 4% - - 3% - 1% 4% 2% 1% - 2% 2% 1% 1% 2% 3% 6% 2% 3%

L IKLOPT KL BCHIKLNOPQRSTUXY IKLP L KLP IKLOPT L
  By it’s extension

44 12 2 2 - - - - 5 1 1 - 1 3 - - - 2 3 4 - - 4 1 3
1% 4% 2% 2% - - - - 5% 1% 1% - 2% 3% - - - 1% 3% 2% - - 3% 1% 2%

LOPQRUV L L LOPQRUV L L L LO LOQ L LOQR L L
  Through URL

28 3 2 - - - - - 2 - 1 - - 1 1 - - 2 4 5 3 - 1 2 1
1% 1% 2% - - - - - 2% - 1% - - 1% 1% - - 1% 4% 2% 3% - 1% 2% 1%

L L L L L DJLOPQRVY L LQ L L
  SSL/SSL certificate

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 342Q780. How do you determine whether a website is legitimate or not?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
33 4 - - - - 1 - - 1 2 3 1 1 3 3 - 3 - 4 1 1 - 2 3

1% 1% - - - - 2% - - 1% 2% 1% 2% 1% 2% 3% - 1% - 2% 1% 1% - 2% 2%
LQ

  Other
  domain/name/extension
  mentions

389 41 14 10 3 5 8 13 18 14 19 47 4 9 25 11 43 17 4 20 16 7 17 13 11
12% 15% 14% 10% 6% 10% 16% 25% 18% 14% 15% 9% 8% 9% 14% 11% 33% 5% 4% 10% 16% 7% 14% 13% 6%

LRSVY RSY RSY DELMNPRSTVY ELRSTVY RSY LRSVY LRSY R BCDEFGIJKLMNOPRSTUVWXY LRSVY RSY RS
MISCELLANEOUS

103 22 6 2 1 - - - 6 3 3 9 1 1 9 6 19 4 - 4 3 - 1 3 -
3% 8% 6% 2% 2% - - - 6% 3% 2% 2% 2% 1% 5% 6% 15% 1% - 2% 3% - 1% 3% - 

DFGHKLNRSTVWY LRSVWY LRSVWY Y Y LRSVWY LRSVWY BCDEFGHIJKLMNOPRSTUVWXY Y Y
  Common sense/Gut
  feeling

91 3 1 1 - 3 1 10 5 3 7 11 - - 5 1 18 3 - 3 6 2 3 4 1
3% 1% 1% 1% - 6% 2% 19% 5% 3% 6% 2% - - 3% 1% 14% 1% - 1% 6% 2% 2% 4% 1%

BNRSY BCDEGIJKLMNOPRSTUVWXY BNRSY BLNRSTY BCDEGIJKLMNOPRSTVWXY BLNRSTY NRSY
  Don’t/Cannot determine
  if a website is legitimate

50 4 3 5 - 1 1 - - - 6 3 - 4 1 - 1 3 1 2 3 1 6 1 4
1% 1% 3% 5% - 2% 2% - - - 5% 1% - 4% 1% - 1% 1% 1% 1% 3% 1% 5% 1% 2%

L IJLOPRT IJLOPRT IJLOPR L IJLOPRT L
  Through
  ads/advertisement

32 5 1 1 - - 1 - 2 2 1 2 1 - 2 - 2 1 - 1 - - 4 4 2
1% 2% 1% 1% - - 2% - 2% 2% 1% * 2% - 1% - 2% * - * - - 3% 4% 1%

L LR LNPRSTUV

  Quality/Reliability of site

119 8 3 1 2 1 6 3 5 7 2 22 2 4 8 4 3 6 3 10 4 4 3 4 4
4% 3% 3% 1% 4% 2% 12% 6% 5% 7% 2% 4% 4% 4% 5% 4% 2% 2% 3% 5% 4% 4% 2% 4% 2%

BCDKLQRSWY DKR
  Other mentions

298 31 12 11 3 2 3 6 9 8 14 30 6 16 8 10 7 32 13 15 18 12 8 10 14
9% 12% 12% 11% 6% 4% 6% 11% 9% 8% 11% 5% 12% 16% 5% 10% 5% 10% 13% 7% 18% 11% 6% 10% 8%

LO LO LO LO FLOQTWY LO LOQ EFJLOQRTWY LO
PUBLIC AWARENESS/R
ECOMMENDATIONS
(NET)

174 17 6 9 1 2 3 5 8 6 7 11 3 10 5 6 6 20 6 10 14 5 2 5 7
5% 6% 6% 9% 2% 4% 6% 9% 8% 6% 6% 2% 6% 10% 3% 6% 5% 6% 6% 5% 14% 5% 2% 5% 4%

LW L LOW LOW LW L L LOW L LW L L BEKLOQRTVWXY

  Reviews/Comments/Co
  mplaints/Compliments

71 9 1 2 1 - - - - 2 2 15 - 3 2 4 - 6 - 3 2 7 5 3 4
2% 3% 1% 2% 2% - - - - 2% 2% 3% - 3% 1% 4% - 2% - 1% 2% 7% 4% 3% 2%

Q IQS CILOQRST IQS Q
  How well known site
  is/Reputation

28 4 4 - - - - - 1 - 2 2 1 2 1 - 1 2 - 1 2 1 1 1 2
1% 1% 4% - - - - - 1% - 2% * 2% 2% 1% - 1% 1% - * 2% 1% 1% 1% 1%

DJLOPRST

  Family/Friends referral/re
  commendations

23 - 1 - 1 - - 1 - - 2 1 2 2 - - 1 2 5 1 1 - - 1 2
1% - 1% - 2% - - 2% - - 2% * 4% 2% - - 1% 1% 5% * 1% - - 1% 1%

BL BL BL BDJLOPRTVW BL BDIJLOPQRTVW

  Through
  forums/blogs/articles

16 3 1 - - - - - 1 - 2 1 - - 1 - - 4 2 - - - - 1 -
* 1% 1% - - - - - 1% - 2% * - - 1% - - 1% 2% - - - - 1% - 

L L LT
  Other public awareness/r
  ecommendations
  mentions

265 33 12 4 2 4 3 4 10 4 6 22 5 10 4 10 7 38 6 33 8 7 11 7 15
8% 12% 12% 4% 4% 8% 6% 8% 10% 4% 5% 4% 10% 10% 2% 10% 5% 12% 6% 16% 8% 7% 9% 7% 9%

DJKLOQ DJLO LO O LO LO DJKLOQ DEJKLOQSVXY O LO LO
USAGE (NET)

78 6 3 1 1 2 - 1 1 2 1 13 1 4 1 5 2 16 - 5 2 1 6 - 4
2% 2% 3% 1% 2% 4% - 2% 1% 2% 1% 2% 2% 4% 1% 5% 2% 5% - 2% 2% 1% 5% - 2%

SX OSX OSX KLOSX OSX
  By trying it out/visiting it

62 8 4 1 1 1 - 1 3 - 2 4 1 - 3 2 4 8 1 2 4 3 3 3 3
2% 3% 4% 1% 2% 2% - 2% 3% - 2% 1% 2% - 2% 2% 3% 2% 1% 1% 4% 3% 2% 3% 2%

L JLN L L L JLN L
  Prior use/experience with
  it

59 4 - - - - 1 1 - 1 1 1 3 5 - 2 1 8 5 20 1 2 1 1 1
2% 1% - - - - 2% 2% - 1% 1% * 6% 5% - 2% 1% 2% 5% 10% 1% 2% 1% 1% 1%

L L L CDIKLOQWY CDILOY L LO CDILOQY BCDEFIJKLOPQRUVWXY L
  Through site
  usage/Activity through
  users
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
35 8 2 1 - 1 1 - 4 1 2 4 - - - - - 2 - 2 1 1 1 1 3

1% 3% 2% 1% - 2% 2% - 4% 1% 2% 1% - - - - - 1% - 1% 1% 1% 1% 1% 2%
LOQR LNOPQRS

  Problems with
  links/broken links

38 9 3 1 - - 1 1 2 - - - - 1 - 1 - 4 - 8 - - 1 2 4
1% 3% 3% 1% - - 2% 2% 2% - - - - 1% - 1% - 1% - 4% - - 1% 2% 2%

KLOQ LO L L L L L L L JKLOQRSUV L L LO
  Other usage mentions

57 5 1 - 2 - - - 2 2 - 22 - - 6 1 1 12 1 1 - - - - 1
2% 2% 1% - 4% - - - 2% 2% - 4% - - 3% 1% 1% 4% 1% * - - - - 1%

KTVW DKNTUVWXY KTW DKNTVWY

None

300 16 14 6 10 6 8 7 12 16 8 38 5 8 27 8 12 22 9 12 9 13 8 10 16
9% 6% 14% 6% 19% 12% 16% 13% 12% 16% 6% 7% 10% 8% 15% 8% 9% 7% 9% 6% 9% 12% 6% 10% 9%

BLRT BDKLNRTW BDKLRTW BDKLRTW BDKLRTW BT
Don’t know

175 4 13 2 4 4 - 5 7 8 13 28 3 1 17 3 6 39 2 1 1 1 1 4 8
5% 1% 13% 2% 7% 8% - 9% 7% 8% 10% 5% 6% 1% 10% 3% 5% 12% 2% * 1% 1% 1% 4% 5%

BDGLNPQSTUVWXY BNTUVW BGNTUVW BDGNSTUVW BNTUVW BGNTUVW BDGLNPSTUVW BTW TW BDGLNPSTUVW T BDGLNPQSTUVWXY T T
Declined to answer

4743 473 152 165 69 60 62 59 165 131 202 676 76 147 193 118 157 428 155 350 166 146 197 149 247
141% 176% 148% 162% 128% 120% 124% 111% 165% 130% 162% 123% 146% 144% 110% 117% 121% 132% 153% 169% 164% 138% 158% 149% 141%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 343Q785. Have you ever tried to identify who created a particular website?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1832 185 56 58 36 23 18 14 50 45 78 290 31 43 46 36 83 204 66 117 60 76 63 49 105
55% 69% 54% 57% 67% 46% 36% 26% 50% 45% 62% 53% 60% 42% 26% 36% 64% 63% 65% 57% 59% 72% 50% 49% 60%

CDFGHIJLNOPTWX GHOP GHNOP FGHIJNOPWX HO HOP HO FGHJNOPX GHOP GHNOP O FGHIJLNOPWX FGHIJLNOPWX FGHIJLNOPWX GHJNOP GHJNOP CDFGHIJLNOPTWXY HOP HO GHJNOP

Yes

1503 80 47 44 17 27 30 38 49 54 44 256 21 59 130 65 47 119 34 90 41 29 62 50 70
45% 30% 46% 43% 31% 54% 60% 72% 49% 53% 35% 47% 40% 58% 74% 64% 36% 37% 34% 43% 41% 27% 50% 50% 40%

BV BV BEKQRSV BEKQRSTUVY BCDEIJKLMQRSTUVWXY BEKRSV BEKQRSVY BEKQRSV BDEKLMQRSTUVY BCDEFIJKLMNQRSTUVWXY BCDEIKLMQRSTUVWXY BV V BEKQRSV BEKQRSV BV
No

22 3 - - 1 - 2 1 1 2 3 4 - - - - - 2 1 - - 1 - 1 -
1% 1% - - 2% - 4% 2% 1% 2% 2% 1% - - - - - 1% 1% - - 1% - 1% - 

CDLNOPQRTUWY T T OTY
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 344Q790. What did you use to try and figure this out?

Base: Tried To Identify

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1832 185 56* 58* 36* 23** 18** 14** 50* 45* 78* 290 31* 43* 46* 36* 83* 204 66* 117 60* 76* 63* 49* 105Unweighted Base

1144 146 33 41 31 17 14 7 28 27 34 160 23 38 2 17 59 94 49 73 35 56 48 39 73
62% 79% 59% 71% 86% 74% 78% 50% 56% 60% 44% 55% 74% 88% 4% 47% 71% 46% 74% 62% 58% 74% 76% 80% 70%

CIJKLOPRTU O KLOPR CIJKLOPRTU O O O OR KLOPR CDIJKLOPQRTUY O KLOPR O IKLOPR KOR O IKLOPR CIKLOPRU CIJKLOPRTU KLOPR
ONLINE ACTIVITY (NET)

626 109 24 21 17 6 7 1 22 21 17 53 8 20 - 2 29 50 29 45 22 33 26 22 42
34% 59% 43% 36% 47% 26% 39% 7% 44% 47% 22% 18% 26% 47% - 6% 35% 25% 44% 38% 37% 43% 41% 45% 40%

CDKLMOPQRSTUVWY KLOPR LOP KLOPR KLOPR KLOPR OP O OP KLOPR LOP OP KLOPR KLOPR LOP KLOPR KLOPR KLOPR KLOPR
  SPECIFIC SITE
  SEARCH (SUB-NET)

409 96 15 16 15 5 7 - 16 20 8 6 1 12 - 1 21 24 24 26 17 22 18 16 23
22% 52% 27% 28% 42% 22% 39% - 32% 44% 10% 2% 3% 28% - 3% 25% 12% 36% 22% 28% 29% 29% 33% 22%

CDIKLMNOPQRSTUVWXY KLMOPR KLMOPR KLMOPRTY KLMOPR KLMOPQRTY LO KLMOPR KLMOPR LO KLMOPRTY KLMOPR KLMOPR KLMOPR KLMOPR KLMOPR KLMOPR

    Whois search

143 12 7 4 2 1 - 1 3 3 5 6 7 7 - - 2 17 4 21 4 7 6 5 19
8% 6% 13% 7% 6% 4% - 7% 6% 7% 6% 2% 23% 16% - - 2% 8% 6% 18% 7% 9% 10% 10% 18%

L LOPQ L L BDEIJKLOPQRSU BLOPQ LO BIKLOPQRSU LO LO LO BIKLOPQRSU

    Google

39 - - - - - - - - - - 39 - - - - - - - - - - - - -
2% - - - - - - - - - - 13% - - - - - - - - - - - - - 

BCDEIJKMNOPQRSTUVWXY

    Baidu search

11 5 1 - - - - - - - - - - - - - - - - 2 - 3 - - -
1% 3% 2% - - - - - - - - - - - - - - - - 2% - 4% - - - 

LR L L LRY
    Go Daddy

11 1 1 - - - - - 2 - 1 - - 1 - - 1 - 1 - 1 - 1 - 1
1% 1% 2% - - - - - 4% - 1% - - 2% - - 1% - 2% - 2% - 2% - 1%

L LRT LR L L L
    DNS records

72 7 5 3 2 - - - 2 1 7 3 1 1 - 1 9 9 5 3 2 4 2 3 2
4% 4% 9% 5% 6% - - - 4% 2% 9% 1% 3% 2% - 3% 11% 4% 8% 3% 3% 5% 3% 6% 2%

L LOY L L LOTY BLORTY L L L L
    Other specific site
    search mentions

369 25 8 15 11 6 4 4 5 3 10 85 13 19 1 10 20 23 16 20 7 15 18 11 20
20% 14% 14% 26% 31% 26% 22% 29% 10% 7% 13% 29% 42% 44% 2% 28% 24% 11% 24% 17% 12% 20% 29% 22% 19%

O O BIJOR BIJKORU O BCIJKORTUY BCIJKORTUVY BCIJKOQRSTUVXY BIJORU BIJOR BJOR O O BIJKORU JOR O
  GENERAL ONLINE
  ACTIVITY (SUB-NET)

294 20 4 10 10 5 4 4 4 2 8 64 10 17 - 9 17 21 15 19 7 13 9 6 16
16% 11% 7% 17% 28% 22% 22% 29% 8% 4% 10% 22% 32% 40% - 25% 20% 10% 23% 16% 12% 17% 14% 12% 15%

O JO BCIJKORU O BCIJKOR BCIJKORTUWXY BCDIJKLOQRTUVWXY BCIJKOR BCJOR O BCIJKOR JO O JO O O O
    Internet search/ Search
    engine (Unspec.)

35 2 3 5 - 1 - - 1 - 1 1 - 1 1 1 - 1 - 1 - 1 9 5 1
2% 1% 5% 9% - 4% - - 2% - 1% * - 2% 2% 3% - * - 1% - 1% 14% 10% 1%

LQR BJKLQRSTUVY BEIJKLMNOQRSTUVY BJKLQRSTUVY

    Email

20 - - - - - - - - - - 13 3 - - - 1 - - - - 1 - - 2
1% - - - - - - - - - - 4% 10% - - - 1% - - - - 1% - - 2%

BRT BCDIJKNOQRSTUVWXY R
    Online/Internet tools
    (Unspec.)

7 2 - - - - - - - 1 - 1 - - - - 2 - - - - 1 - - -
* 1% - - - - - - - 2% - * - - - - 2% - - - - 1% - - - 

R R
    Wikipedia/ Web
    Encyclopedia

16 2 1 - 1 - - - - - 1 7 - 1 - - - 1 1 - - - - - 1
1% 1% 2% - 3% - - - - - 1% 2% - 2% - - - * 2% - - - - - 1%

    Other general online
    activity mentions

279 36 9 9 6 5 5 4 7 5 12 28 2 7 1 5 16 27 9 22 10 15 10 12 17
15% 19% 16% 16% 17% 22% 28% 29% 14% 11% 15% 10% 6% 16% 2% 14% 19% 13% 14% 19% 17% 20% 16% 24% 16%

LO O O O O O O O LO O O LO O LO O LMO O
  SOURCE OF SEARCH
  (SUB-NET)

98 13 3 1 1 2 2 - 2 1 5 17 1 1 - 4 3 12 2 12 4 7 1 2 2
5% 7% 5% 2% 3% 9% 11% - 4% 2% 6% 6% 3% 2% - 11% 4% 6% 3% 10% 7% 9% 2% 4% 2%

OWY DOWY OY
    Domain/ IP Address
    Search

66 17 3 6 - 2 - 1 4 1 6 - - 3 - 1 3 2 1 1 2 - 3 3 7
4% 9% 5% 10% - 9% - 7% 8% 2% 8% - - 7% - 3% 4% 1% 2% 1% 3% - 5% 6% 7%

LORSTV LRV LORSTV LRTV L LRTV LRTV L L L L L LRTV LRTV
    HTML/ Source Code

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 344Q790. What did you use to try and figure this out?

Base: Tried To Identify

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1832 185 56* 58* 36* 23** 18** 14** 50* 45* 78* 290 31* 43* 46* 36* 83* 204 66* 117 60* 76* 63* 49* 105Unweighted Base
48 2 2 2 - 2 2 - 2 1 1 6 1 - 1 - 1 7 2 5 1 - 3 1 6

3% 1% 4% 3% - 9% 11% - 4% 2% 1% 2% 3% - 2% - 1% 3% 3% 4% 2% - 5% 2% 6%
BV

    Check website itself

28 2 - - 2 - - - - 3 - 4 - - - - 5 - 1 2 1 6 1 1 -
2% 1% - - 6% - - - - 7% - 1% - - - - 6% - 2% 2% 2% 8% 2% 2% - 

KRY BDKLRY BKLRY BCDIKLRTY R
    Using specific sites that
    classify/ provide
    information on sites

19 - 1 - 2 - - 1 - 1 - - - 2 - - 1 3 - 1 - 1 2 4 -
1% - 2% - 6% - - 7% - 2% - - - 5% - - 1% 1% - 1% - 1% 3% 8% - 

L BKLY BL BLY L BL BDIKLQRSTUY

    Social media/ blogs

13 1 - 1 1 - 1 1 - 1 - 1 - 2 - - 1 1 1 - - - - - 1
1% 1% - 2% 3% - 6% 7% - 2% - * - 5% - - 1% * 2% - - - - - 1%

BLRT
    Online forums

10 2 1 - - - - - - - - - - - - - 2 - 3 - 1 1 - - -
1% 1% 2% - - - - - - - - - - - - - 2% - 5% - 2% 1% - - - 

L LR LRTY L
    Hosting options

16 5 1 - 1 - - 1 - - - 1 - - - - - 2 - 1 1 - - 1 2
1% 3% 2% - 3% - - 7% - - - * - - - - - 1% - 1% 2% - - 2% 2%

L
    Other source of search
    mentions

454 62 15 21 4 - 3 6 20 13 41 16 7 4 16 14 21 50 18 37 23 15 13 14 21
25% 34% 27% 36% 11% - 17% 43% 40% 29% 53% 6% 23% 9% 35% 39% 25% 25% 27% 32% 38% 20% 21% 29% 20%

ELNVY LN ELNVY ELNRVWY LN BCEJLMNQRSTVWXY L ELN ELNVY LN LN LN ELN ELNRVWY L L LN L
SITE ATTRIBUTES/
TRADEMARKS (NET)

95 20 4 5 - - - 1 1 1 3 1 1 2 5 4 5 13 6 9 5 1 2 3 3
5% 11% 7% 9% - - - 7% 2% 2% 4% * 3% 5% 11% 11% 6% 6% 9% 8% 8% 1% 3% 6% 3%

ELVY L LV L L ELVY ELV L L LV L L L L L
  Owner of site/ Who
  programmed/ developed
  the website

85 3 - 3 - - - 2 3 1 29 3 3 - 1 4 6 8 6 4 1 1 2 2 3
5% 2% - 5% - - - 14% 6% 2% 37% 1% 10% - 2% 11% 7% 4% 9% 3% 2% 1% 3% 4% 3%

L L BCDEIJLMNOPQRSTUVWXY BCLNV BCELNUV BCL L BCLNV
  Company details/
  information

84 16 2 5 2 - - 1 6 1 1 - 1 - - 3 3 7 3 8 10 1 3 5 6
5% 9% 4% 9% 6% - - 7% 12% 2% 1% - 3% - - 8% 4% 3% 5% 7% 17% 1% 5% 10% 6%

KLNORV L KLOV L KLNORV L L L L L L L CJKLNOQRSTVWY L KLNORV L
  Through the
  footer/Bottom of page

71 14 4 5 - - - - 2 1 3 2 1 1 - 1 3 6 1 11 3 7 1 2 3
4% 8% 7% 9% - - - - 4% 2% 4% 1% 3% 2% - 3% 4% 3% 2% 9% 5% 9% 2% 4% 3%

LR L LO L L L LORSWY L LOR L
  Site contact information

57 14 4 - - - - - 7 1 6 4 1 2 - - 2 2 2 1 1 2 2 3 3
3% 8% 7% - - - - - 14% 2% 8% 1% 3% 5% - - 2% 1% 3% 1% 2% 3% 3% 6% 3%

DLRT DLRT DEJLOPQRSTUVWY DLRT LRT
  Check registration/ if it’s
  registered/ certificate

30 2 1 - - - - - - - 1 3 - - 6 - - 6 1 4 2 2 - - 2
2% 1% 2% - - - - - - - 1% 1% - - 13% - - 3% 2% 3% 3% 3% - - 2%

BCDEIJKLMNPQRSTVWXY

  Sites credibility/ being
  legitimate/ trustworthy

16 1 2 - - - - - 1 1 1 - - - - 1 1 1 - 3 2 - 1 - 1
1% 1% 4% - - - - - 2% 2% 1% - - - - 3% 1% * - 3% 3% - 2% - 1%

L L L L L L L
  Trademarks/ Copyright

15 - - 3 - - - - - - 1 2 1 - - - - 3 - - 1 - 2 1 1
1% - - 5% - - - - - - 1% 1% 3% - - - - 1% - - 2% - 3% 2% 1%

BLQTV B B
  Website’s administrator

12 3 - - 1 - 1 - 1 - - - - - - - - 2 - 2 - - 2 - -
1% 2% - - 3% - 6% - 2% - - - - - - - - 1% - 2% - - 3% - - 

L L L L L
  Credits for the page/
  website

11 - - - - - 2 1 - 7 - - - - - - 1 - - - - - - - -
1% - - - - - 11% 7% - 16% - - - - - - 1% - - - - - - - - 

BCDEIKLMNOPQRSTUVWXY

  Site’s legal conditions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 344Q790. What did you use to try and figure this out?

Base: Tried To Identify

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1832 185 56* 58* 36* 23** 18** 14** 50* 45* 78* 290 31* 43* 46* 36* 83* 204 66* 117 60* 76* 63* 49* 105Unweighted Base
8 - - - - - - - - - 1 2 - - 1 - - 1 - 1 1 - - - 1
* - - - - - - - - - 1% 1% - - 2% - - * - 1% 2% - - - 1%

B
  Security/ Security
  certificate

3 3 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

L
  Privacy information link

44 4 1 4 1 - - 1 3 2 - 2 - - 4 3 1 5 2 - 3 1 1 3 3
2% 2% 2% 7% 3% - - 7% 6% 4% - 1% - - 9% 8% 1% 2% 3% - 5% 1% 2% 6% 3%

KLT KLT LT BKLQRTV KLT KLT KLT
  Other site attributes/
  trademarks mentions

220 14 7 5 - - 2 - 6 1 3 63 3 5 16 6 7 32 8 11 6 6 5 3 11
12% 8% 13% 9% - - 11% - 12% 2% 4% 22% 10% 12% 35% 17% 8% 16% 12% 9% 10% 8% 8% 6% 10%

E E BDEJKQTUVWXY E BCDEIJKMNQRSTUVWXY EJK BEJK E E
MISCELLANEOUS (NET)

34 - 4 1 - - - - 4 - 1 4 - - 3 1 - 13 - 1 - - - - 2
2% - 7% 2% - - - - 8% - 1% 1% - - 7% 3% - 6% - 1% - - - - 2%

BLQSTUVW BLQSTUVWX BLQSTUVW B BLQSTUVW

  Good/ Positive response
  mentions

23 1 1 - - - - - - - - 13 - 1 - - - 2 - - - 2 2 - 1
1% 1% 2% - - - - - - - - 4% - 2% - - - 1% - - - 3% 3% - 1%

BRT
  Use of software/ filter/
  program

17 3 1 2 - - - - - - 1 2 - - 1 1 1 - - 4 1 - - - -
1% 2% 2% 3% - - - - - - 1% 1% - - 2% 3% 1% - - 3% 2% - - - - 

R R R LR
  Reviews/ Comments/
  Complaints/
  Compliments

17 - - 1 - - - - - - - 16 - - - - - - - - - - - - -
1% - - 2% - - - - - - - 6% - - - - - - - - - - - - - 

BKQRTVY

  Records/Record
  information

15 - - - - - 1 - - - - 4 - 1 - 1 2 2 1 - 1 1 - - 1
1% - - - - - 6% - - - - 1% - 2% - 3% 2% 1% 2% - 2% 1% - - 1%

B B B
  Information (Unspec.)

14 2 - - - - - - - - - 2 3 - 1 - - - 1 1 2 1 1 - -
1% 1% - - - - - - - - - 1% 10% - 2% - - - 2% 1% 3% 1% 2% - - 

BCDIJKLNQRTVXY R R
  Friend/ Family Help

11 2 - 1 - - - - - - - 4 - - - - - - 1 1 - - 1 1 -
1% 1% - 2% - - - - - - - 1% - - - - - - 2% 1% - - 2% 2% - 

R
  Tools/Development tools
  (Unspec.)

10 1 1 - - - - - - - - 1 - - 6 - - - 1 - - - - - -
1% 1% 2% - - - - - - - - * - - 13% - - - 2% - - - - - - 

BCDEIJKLMNPQRSTUVWXY

  Curiosity/ I just wanted to
  know

10 1 - - - - - - - - - - - 1 2 - 2 2 1 - - - - - 1
1% 1% - - - - - - - - - - - 2% 4% - 2% 1% 2% - - - - - 1%

L BLT L L
  Various means/ ways

73 4 2 - - - 1 - 2 1 1 18 - 2 3 3 2 14 3 4 2 2 1 2 6
4% 2% 4% - - - 6% - 4% 2% 1% 6% - 5% 7% 8% 2% 7% 5% 3% 3% 3% 2% 4% 6%

B D BD
  Other

29 - - 1 1 - - - 1 1 4 6 1 - 1 2 - 3 1 3 1 - - - 3
2% - - 2% 3% - - - 2% 2% 5% 2% 3% - 2% 6% - 1% 2% 3% 2% - - - 3%

B B BQV B B B BQV B B
RESEARCH (NET)

26 - - 1 1 - - - - 1 4 5 1 - 1 2 - 3 - 3 1 - - - 3
1% - - 2% 3% - - - - 2% 5% 2% 3% - 2% 6% - 1% - 3% 2% - - - 3%

B B BQV B B BQV B B
  Research (Unspec.)

3 - - - - - - - 1 - - 1 - - - - - - 1 - - - - - -
* - - - - - - - 2% - - * - - - - - - 2% - - - - - - 

R
  Other research mentions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 344Q790. What did you use to try and figure this out?

Base: Tried To Identify

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1832 185 56* 58* 36* 23** 18** 14** 50* 45* 78* 290 31* 43* 46* 36* 83* 204 66* 117 60* 76* 63* 49* 105Unweighted Base
26 4 - - 1 3 - - - 1 - 5 - - - 1 - 1 2 - - 3 4 1 -

1% 2% - - 3% 13% - - - 2% - 2% - - - 3% - * 3% - - 4% 6% 2% - 
RTY KLQRTY

OFFLINE ACTIVITY
(NET)

16 2 - - - 3 - - - - - 1 - - - 1 - 1 2 - - 1 4 1 -
1% 1% - - - 13% - - - - - * - - - 3% - * 3% - - 1% 6% 2% - 

L BKLQRTY

  Telephone

10 2 - - 1 - - - - 1 - 4 - - - - - - - - - 2 - - -
1% 1% - - 3% - - - - 2% - 1% - - - - - - - - - 3% - - - 

R R R
  Other offline activity
  mentions

46 4 - - - 2 - - - 1 - 17 - - 7 - 1 9 - 2 1 1 - - 1
3% 2% - - - 9% - - - 2% - 6% - - 15% - 1% 4% - 2% 2% 1% - - 1%

KSWY BCDEIJKLMNPQRSTUVWXY

None

33 2 3 - 2 - 1 2 2 3 1 4 - - 3 - 1 3 - 1 1 1 1 - 2
2% 1% 5% - 6% - 6% 14% 4% 7% 1% 1% - - 7% - 1% 1% - 1% 2% 1% 2% - 2%

BDLRST BLRST
Don’t know

103 1 8 1 2 2 - 2 2 3 8 28 1 1 3 2 5 28 - - - 2 1 1 2
6% 1% 14% 2% 6% 9% - 14% 4% 7% 10% 10% 3% 2% 7% 6% 6% 14% - - - 3% 2% 2% 2%

BDNSTUVWXY BT T BSTU BSTUWY BDSTUVWY BSTU BT BST BDNSTUVWXY

Declined to answer

2347 294 86 80 47 25 22 19 71 60 105 312 37 59 49 44 105 231 92 154 79 95 82 71 128
128% 159% 154% 138% 131% 109% 122% 136% 142% 133% 135% 108% 119% 137% 107% 122% 127% 113% 139% 132% 132% 125% 130% 145% 122%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 345Q800. Which of the following new gTLDs, if any, have you heard of?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1269 94 21 41 28 19 11 25 27 28 50 250 30 31 39 28 51 160 34 66 24 46 65 28 73
38% 35% 20% 40% 52% 38% 22% 47% 27% 28% 40% 45% 58% 30% 22% 28% 39% 49% 34% 32% 24% 43% 52% 28% 42%

COU CGIOU BCGIJNOPSTUX CO CGIJNOPTUX CGIOU BCGIJNOPSTUX BCDGIJKNOPQSTUXY CGOU BCGIJNOPSTUX CO CO CGIJOPTUX BCGIJNOPQSTUX CGIJOPTUX

.email

1121 44 14 44 21 19 8 16 14 21 31 213 26 33 45 42 47 133 32 77 21 47 52 45 76
33% 16% 14% 43% 39% 38% 16% 30% 14% 21% 25% 39% 50% 32% 26% 42% 36% 41% 32% 37% 21% 44% 42% 45% 43%

BCGIJKOU BCGIJU BCGIJU BCI BCI BCGIJKOU BCGHIJKNOSU BCGI BCI BCGIJKOU BCGIJOU BCGIJKOU BCGI BCGIJKOU BCGIJKOU BCGIJKOU BCGIJKOU BCGIJKOU

.link

861 67 19 26 18 14 7 7 22 23 24 206 15 21 20 30 49 90 31 35 12 24 37 22 42
26% 25% 18% 25% 33% 28% 14% 13% 22% 23% 19% 37% 29% 21% 11% 30% 38% 28% 31% 17% 12% 23% 30% 22% 24%

OTU OU CGHKOTU OU O OU BCDGHIJKNORTUVXY OU O GHOTU BCGHIJKNORTUVXY GHOTU CGHKOTU OU GHOTU O OU
.club

720 91 21 25 11 13 2 4 20 13 18 85 11 23 10 12 39 107 26 59 21 21 48 17 23
21% 34% 20% 25% 20% 26% 4% 8% 20% 13% 14% 15% 21% 23% 6% 12% 30% 33% 26% 29% 21% 20% 38% 17% 13%

CGHIJKLNOPUVXY GHO GHJLOPY GO GHJOPY GHO O O GO GO GHOPY GHJKLOPXY CGHIJKLNOPUVXY GHJKLOPY GHJKLOPXY GHO GHO CDEGHIJKLMNOPSUVXY GO O
.guru

638 69 17 21 12 12 7 9 19 16 15 101 9 21 13 12 27 94 27 22 15 23 29 16 32
19% 26% 17% 21% 22% 24% 14% 17% 19% 16% 12% 18% 17% 21% 7% 12% 21% 29% 27% 11% 15% 22% 23% 16% 18%

JKLOPTUX O OT OT KOT O OT O OT O OT OT CGJKLOPTUXY KOPTU O KOT KOPT O OT
.photography

464 35 11 11 9 11 1 7 12 14 13 114 13 10 38 13 19 45 12 20 4 14 10 9 19
14% 13% 11% 11% 17% 22% 2% 13% 12% 14% 10% 21% 25% 10% 22% 13% 15% 14% 12% 10% 4% 13% 8% 9% 11%

GU GU GKNTUWXY GU GU GU BCDGIKNRSTUWXY BCDGIKNRSTUWXY BCDGIKNRSTUWXY GU GU GU GU GU U
.xyz

399 103 22 9 2 3 2 2 10 8 11 80 5 7 7 7 14 56 8 16 4 3 4 2 14
12% 38% 21% 9% 4% 6% 4% 4% 10% 8% 9% 15% 10% 7% 4% 7% 11% 17% 8% 8% 4% 3% 3% 2% 8%

CDEFGHIJKLMNOPQRSTUVWXY DEFGHIJKNOPQSTUVWXY X OVWX X EGHNOPTUVWXY X OVWX DEFGHJKNOPSTUVWXY X X
.realtor

124 - - - - - - - - - - 124 - - - - - - - - - - - - -
4% - - - - - - - - - - 23% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY

.wang

115 - - - - - - - - - - 115 - - - - - - - - - - - - -
3% - - - - - - - - - - 21% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY

.xn-55qx5d (Chinese for
company)

114 - - - - - - - - - - 114 - - - - - - - - - - - - -
3% - - - - - - - - - - 21% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY

.xn-ses554g (Chinese for
network address)

96 - - - 4 8 1 6 40 20 17 - - - - - - - - - - - - - -
3% - - - 7% 16% 2% 11% 40% 20% 14% - - - - - - - - - - - - - - 

BCDLMNOPQRSTUVWXY BCDGLMNOPQRSTUVWXY BLRT BCDLMNOPQRSTUVWXY BCDEFGHJKLMNOPQRSTUVWXY BCDEGLMNOPQRSTUVWXY BCDGLMNOPQRSTUVWXY

.london

71 71 - - - - - - - - - - - - - - - - - - - - - - -
2% 26% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY

.nyc

41 - - - - - - - - - 41 - - - - - - - - - - - - - -
1% - - - - - - - - - 33% - - - - - - - - - - - - - - 

BCDEFGHIJLMNOPQRSTUVWXY

.berlin

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
* - - - - - - - - - 7% - - - - - - - - - - - - - - 

BCDEHIJLMNOPQRSTUVWXY

.ovh

1182 104 55 36 19 15 33 19 43 49 45 118 7 43 90 38 37 86 36 87 55 32 34 38 63
35% 39% 53% 35% 35% 30% 66% 36% 43% 49% 36% 21% 13% 42% 51% 38% 28% 26% 36% 42% 54% 30% 27% 38% 36%

LMQRW BDEFHKLMPQRSVWXY LM LM M BDEFHIJKLMNPQRSTVWXY LM LMQRW FLMQRVWY LMR LMQRW BDEFKLMPQRSVWXY LMR M M LM LMQRVW BDEFHKLMPQRSTVWXY M LMR LMR
I am not aware of any of
these

13 - - - - - 1 - - - - 6 - - 2 - - 1 1 - - - - 1 1
* - - - - - 2% - - - - 1% - - 1% - - * 1% - - - - 1% 1%

BT
Not Sure

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base



Page 480J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 345Q800. Which of the following new gTLDs, if any, have you heard of?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

7237 678 180 213 124 114 73 95 207 192 274 1526 116 189 264 182 283 772 207 382 156 210 279 178 343
216% 253% 175% 209% 230% 228% 146% 179% 207% 190% 219% 277% 223% 185% 150% 180% 218% 238% 205% 185% 154% 198% 223% 178% 196%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 346Q805. Which of the following new gTLDs have you personally visited when going to websites?

Base: Has Heard Of New gTLDs

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2162 164 48* 66* 35* 35* 16** 34* 57* 52* 80* 426 45* 59* 84* 63* 93* 238 64* 120 46* 74* 91* 61* 111Unweighted Base

679 14 6 19 10 12 7 12 6 14 16 181 25 18 18 13 24 113 16 35 8 21 29 8 54
31% 9% 13% 29% 29% 34% 44% 35% 11% 27% 20% 42% 56% 31% 21% 21% 26% 47% 25% 29% 17% 28% 32% 13% 49%

BCIX BI BCIX BCIX BI B BCDIJKOPQSTUVX BCDEIJKNOPQSTUVWX BCIX B B BI BCDEIJKNOPQSTUVWX BI BCIX BCIX BCIX BCDEIJKNOPQSTUVWX

.email

541 9 7 17 7 12 5 4 5 10 5 135 15 21 18 23 10 73 15 37 8 22 22 15 46
25% 5% 15% 26% 20% 34% 31% 12% 9% 19% 6% 32% 33% 36% 21% 37% 11% 31% 23% 31% 17% 30% 24% 25% 41%

B BIKQ BK BCHIKQ BK BCHIKQU BCHIKQ BCHIKQU BIK BCHIJKOQU BCHIKQ BIKQ BCHIKQ B BHIKQ BIKQ BIKQ BCDEHIJKOQRSUWX

.link

343 10 6 7 6 12 2 1 4 8 7 125 11 6 6 10 10 41 15 14 3 8 8 4 19
16% 6% 13% 11% 17% 34% 13% 3% 7% 15% 9% 29% 24% 10% 7% 16% 11% 17% 23% 12% 7% 11% 9% 7% 17%

B BCDHIJKNOPQRTUVWXY B BCDHIJKNOPQRTUVWXY BHIKOQTUWX B BHOX BHIKOQTUVWX BHO
.club

268 11 3 7 3 6 - - 7 4 5 51 7 9 5 5 11 50 10 25 8 5 19 5 12
12% 7% 6% 11% 9% 17% - - 12% 8% 6% 12% 16% 15% 6% 8% 12% 21% 16% 21% 17% 7% 21% 8% 11%

BH H H H H H BCHJKLOPVXY BH BCHJKLOPVXY BHO BCHJKLOPVX H
.guru

258 16 3 9 3 8 2 5 6 5 5 51 6 13 6 7 6 45 11 11 5 8 10 4 13
12% 10% 6% 14% 9% 23% 13% 15% 11% 10% 6% 12% 13% 22% 7% 11% 6% 19% 17% 9% 11% 11% 11% 7% 12%

BCKOQTX BCKLOQTX BCKLOQTX KQ
.photography

197 4 2 4 4 6 - 4 3 4 5 74 8 4 12 6 4 28 3 4 1 3 2 - 12
9% 2% 4% 6% 11% 17% - 12% 5% 8% 6% 17% 18% 7% 14% 10% 4% 12% 5% 3% 2% 4% 2% - 11%

BWX BQSTUVWX BWX X X BCDIKNQSTUVWX BCIKQSTUVWX X BQTUVWX BWX BQTWX BTWX
.xyz

145 18 5 1 - 2 1 1 4 4 5 47 4 2 5 6 3 21 4 4 1 - - - 7
7% 11% 10% 2% - 6% 6% 3% 7% 8% 6% 11% 9% 3% 6% 10% 3% 9% 6% 3% 2% - - - 6%

DEQTVWX DVWX VW VWX VWX VWX DEQTVWX VWX VW DVWX DVWX VW VWX
.realtor

82 - - - - - - - - - - 82 - - - - - - - - - - - - -
4% - - - - - - - - - - 19% - - - - - - - - - - - - - 

BCDEFHIJKMNOPQRSTUVWXY

.xn-ses554g (Chinese for
network address)

80 - - - - - - - - - - 80 - - - - - - - - - - - - -
4% - - - - - - - - - - 19% - - - - - - - - - - - - - 

BCDEFHIJKMNOPQRSTUVWXY

.xn-55qx5d (Chinese for
company)

73 - - - - - - - - - - 73 - - - - - - - - - - - - -
3% - - - - - - - - - - 17% - - - - - - - - - - - - - 

BCDEFHIJKMNOPQRSTUVWXY

.wang

19 - - - 1 5 - - 5 5 3 - - - - - - - - - - - - - -
1% - - - 3% 14% - - 9% 10% 4% - - - - - - - - - - - - - - 

BLR BCDHKLMNOPQRSTUVWXY BCDLMNOPQRSTUVWXY BCDLMNOPQRSTUVWXY BLRTY
.london

13 13 - - - - - - - - - - - - - - - - - - - - - - -
1% 8% - - - - - - - - - - - - - - - - - - - - - - - 

CDIJKLNOPQRSTVWXY

.nyc

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
* - - - - - - - - - 11% - - - - - - - - - - - - - - 

BCDEFHIJLMNOPQRSTUVWXY

.berlin

6 - - - - - - - - - 6 - - - - - - - - - - - - - -
* - - - - - - - - - 8% - - - - - - - - - - - - - - 

BDIJLNOPQRSTVWXY

.ovh

778 114 32 25 19 10 5 13 43 27 48 47 7 11 40 24 46 50 24 49 23 26 37 37 21
36% 70% 67% 38% 54% 29% 31% 38% 75% 52% 60% 11% 16% 19% 48% 38% 49% 21% 38% 41% 50% 35% 41% 61% 19%

DFHJLMNOPQRSTUVWY DFHLMNOPRSTVWY LMNRY FLMNRY L LMNRY DEFHJLMNOPQRSTUVWY FLMNRY DFHLMNPRSTVWY LMNRY LMNRY FLMNRY L LMNRY LMNRY LMNRY LMNRY LMNRY DFHLMNPRSTVWY L
None of the above

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3491 209 64 89 53 73 22 40 83 81 114 946 83 84 110 94 114 421 98 179 57 93 127 73 184
161% 127% 133% 135% 151% 209% 138% 118% 146% 156% 143% 222% 184% 142% 131% 149% 123% 177% 153% 149% 124% 126% 140% 120% 166%

Sigma
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 346Q805. Which of the following new gTLDs have you personally visited when going to websites?

Base: Has Heard Of New gTLDs

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2162 164 48* 66* 35* 35* 16** 34* 57* 52* 80* 426 45* 59* 84* 63* 93* 238 64* 120 46* 74* 91* 61* 111Unweighted Base
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 347Q811. How likely are you to visit the following new gTLDs in the future?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

373 - - - - - - - - - - 373 - - - - - - - - - - - - -
68% - - - - - - - - - - 68% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

372 - - - - - - - - - - 372 - - - - - - - - - - - - -
68% - - - - - - - - - - 68% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

350 - - - - - - - - - - 350 - - - - - - - - - - - - -
64% - - - - - - - - - - 64% - - - - - - - - - - - - - 

.wang

1820 90 40 61 19 25 19 23 21 40 54 425 36 56 50 38 52 236 58 125 50 73 79 41 109
54% 34% 39% 60% 35% 50% 38% 43% 21% 40% 43% 77% 69% 55% 28% 38% 40% 73% 57% 60% 50% 69% 63% 41% 62%

I I BCEGIJKOPQX BIO I IO I IO BCDEFGHIJKNOPQSTUWXY BCEGHIJKOPQUX BCEIJOPQX I IO BCDEFGHIJKNOPQSTUXY BCEGIJKOPQX BCEGHIJKOPQX BIO BCEFGHIJKNOPQUX BCEGHIJKOPQUX IO BCEGHIJKOPQUX

.email

1652 58 27 51 23 23 15 20 16 35 41 402 25 52 49 42 57 212 58 125 39 71 61 48 102
49% 22% 26% 50% 43% 46% 30% 38% 16% 35% 33% 73% 48% 51% 28% 42% 44% 65% 57% 60% 39% 67% 49% 48% 58%

BCGIJKO BCIO BCIO I BI BI BI BCDEFGHIJKMNOPQRSTUWXY BCIO BCGIJKO I BCIO BCIO BCDEFGHIJKMNOPQUWX BCGHIJKOPQU BCEGHIJKOPQUWX BI BCDEFGHIJKMNOPQUWX BCGIJKO BCGIKO BCEGHIJKOPQU

.link

1649 101 32 57 21 25 20 20 21 33 44 357 24 51 39 36 58 217 59 119 45 60 70 39 101
49% 38% 31% 56% 39% 50% 40% 38% 21% 33% 35% 65% 46% 50% 22% 36% 45% 67% 58% 57% 45% 57% 56% 39% 58%

IO BCEHIJKOPX IO CIJO IO IO IO BCEFGHIJKMNOPQUX IO BCIJKOP IO CIO BCDEFGHIJKMNOPQTUWXY BCEGHIJKOPQX BCEGHIJKOPQUX CIO BCEHIJKOPX BCEHIJKOPX IO BCEGHIJKOPQUX

.photography

1537 76 33 52 19 19 17 16 21 34 34 384 23 44 48 32 56 206 58 93 37 60 53 35 87
46% 28% 32% 51% 35% 38% 34% 30% 21% 34% 27% 70% 44% 43% 27% 32% 43% 63% 57% 45% 37% 57% 42% 35% 50%

BCHIJKOPUX I I BCDEFGHIJKMNOPQSTUVWXY BIKO BIKO BIKO BCDEFGHIJKMNOPQTUWXY BCEFGHIJKNOPQTUWX BCIKOP I BCEFGHIJKOPQUWX BIKO I BCHIJKOPUX

.club

1384 69 26 41 15 21 12 14 19 25 26 340 19 39 34 27 51 202 55 108 31 53 50 29 78
41% 26% 25% 40% 28% 42% 24% 26% 19% 25% 21% 62% 37% 38% 19% 27% 39% 62% 54% 52% 31% 50% 40% 29% 45%

BCIJKOP BCIJKO BCDEFGHIJKMNOPQTUVWXY IKO BCIJKO BCIJKOP BCDEFGHIJKMNOPQTUVWXY BCDEGHIJKMNOPQUWX BCDEGHIJKMNOPQUWX O BCEGHIJKOPUX BCGIJKOP BCEGHIJKOPUX

.guru

50 - - - - - - - - - 50 - - - - - - - - - - - - - -
40% - - - - - - - - - 40% - - - - - - - - - - - - - - 

.berlin

1304 102 31 35 9 20 13 14 14 22 22 330 18 41 32 25 45 196 38 93 31 44 34 23 72
39% 38% 30% 34% 17% 40% 26% 26% 14% 22% 18% 60% 35% 40% 18% 25% 35% 60% 38% 45% 31% 42% 27% 23% 41%

EIJKOPWX IKO EIJKO EIJKOX BCDEFGHIJKMNOPQSTUVWXY EIKO EIJKOPWX EIJKO BCDEFGHIJKMNOPQSTUVWXY EIJKOX CEGHIJKOPUWX IKO EIJKOPWX I EIJKOPWX

.realtor

186 - - - 18 23 18 15 31 34 47 - - - - - - - - - - - - - -
35% - - - 33% 46% 36% 28% 31% 34% 38% - - - - - - - - - - - - - - 

.london

1166 28 17 30 17 20 8 13 12 27 24 355 12 30 38 23 39 176 43 66 19 48 32 25 64
35% 10% 17% 29% 31% 40% 16% 25% 12% 27% 19% 65% 23% 29% 22% 23% 30% 54% 43% 32% 19% 45% 26% 25% 37%

BCI BCI BCGIKOPU BI BI B BCDEFGHIJKMNOPQRSTUVWXY B BCI BI BI BCIK BCDEGHIJKMNOPQSTUWXY BCGHIJKMOPQUWX BCGIKOU B BCDGHIJKMNOPQTUWX BI BI BCGIKOPUWX

.xyz

75 75 - - - - - - - - - - - - - - - - - - - - - - -
28% 28% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

20 - - - - - - - - - 20 - - - - - - - - - - - - - -
16% - - - - - - - - - 16% - - - - - - - - - - - - - - 

.ovh

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 348Q811. How likely are you to visit the following new gTLDs in the future?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

77 - - - - - - - - - 77 - - - - - - - - - - - - - -
62% - - - - - - - - - 62% - - - - - - - - - - - - - - 

.ovh

148 148 - - - - - - - - - - - - - - - - - - - - - - -
55% 55% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

1522 186 61 56 20 18 29 30 51 56 73 123 30 51 98 60 60 94 32 84 60 43 71 49 87
45% 69% 59% 55% 37% 36% 58% 57% 51% 55% 58% 22% 58% 50% 56% 59% 46% 29% 32% 41% 59% 41% 57% 49% 50%

DEFIJKLNOQRSTVWXY EFLQRSTV EFLRSTV L L EFLRSTV EFLRST LRS EFLRSTV EFLRSTV EFLRSTV LRS EFLRSTV EFLQRSTV LRS L L LR EFLQRSTV LR EFLRSTV LRS LRS
.xyz

228 - - - 20 19 19 28 38 51 53 - - - - - - - - - - - - - -
43% - - - 37% 38% 38% 53% 38% 50% 42% - - - - - - - - - - - - - - 

.london

1419 124 51 54 27 21 24 28 51 62 76 143 27 41 101 59 55 76 37 65 52 45 67 52 81
42% 46% 50% 53% 50% 42% 48% 53% 51% 61% 61% 26% 52% 40% 57% 58% 42% 23% 37% 31% 51% 42% 54% 52% 46%

LRT LRT LRST LRT LR LRT LRT LRST BFLNQRSTVY BFLNQRSTVY LRT LR BLNQRSTVY BLNQRSTV LRT LR R LRST LR LNRST LRST LRT
.realtor

1348 151 55 49 22 20 24 28 46 59 70 133 22 40 102 58 50 73 25 59 48 38 52 47 77
40% 56% 53% 48% 41% 40% 48% 53% 46% 58% 56% 24% 42% 39% 58% 57% 38% 22% 25% 29% 48% 36% 42% 47% 44%

EFLNQRSTVWY LNQRSTV LRST LRS LR LRST LRSTV LRST EFLNQRSTVWY LNQRSTVWY LRS LRS EFLMNQRSTVWY FLNQRSTVWY LRS LRST LR LRST LRST LRST
.guru

50 - - - - - - - - - 50 - - - - - - - - - - - - - -
40% - - - - - - - - - 40% - - - - - - - - - - - - - - 

.berlin

1227 143 48 37 20 22 20 26 45 50 65 104 21 40 89 51 44 72 26 64 48 31 52 40 69
37% 53% 47% 36% 37% 44% 40% 49% 45% 50% 52% 19% 40% 39% 51% 50% 34% 22% 26% 31% 48% 29% 42% 40% 39%

DELNQRSTVWXY LQRSTV LR LR LRS LR LRSTV LRSTV LQRSTV DLQRSTVY LR LRS DLQRSTVY DLQRSTV LR LR LQRSTV L LRST LRS LRS
.club

1136 159 51 38 15 18 22 24 47 49 60 91 18 33 89 46 46 64 23 45 43 22 51 30 52
34% 59% 50% 37% 28% 36% 44% 45% 47% 49% 48% 17% 35% 32% 51% 46% 35% 20% 23% 22% 43% 21% 41% 30% 30%

DEFGIKLMNPQRSTUVWXY ELNQRSTVXY LRSTV L LRTV LRSTV LRSTVY ELNRSTVXY ELNQRSTVXY ELNQRSTVXY LR LRT DELMNQRSTVXY ELRSTVXY LRSTV LRSTVY LRSTVY LR LR
.link

1131 120 50 31 17 16 14 25 44 53 54 122 21 31 95 48 43 66 25 52 37 32 37 41 57
34% 45% 49% 30% 31% 32% 28% 47% 44% 52% 43% 22% 40% 30% 54% 48% 33% 20% 25% 25% 37% 30% 30% 41% 33%

DGLNQRSTVWY DEGLNQRSTVWY R DGLNRSTVW DLNRSTVW DEFGLNQRSTUVWY DLNRSTVW LRST R DEFGLNQRSTUVWXY DGLNQRSTVWY LR LRT R R LRST LR
.photography

1020 133 45 33 18 16 17 23 44 47 50 74 11 30 87 45 46 54 23 46 33 24 35 36 50
30% 50% 44% 32% 33% 32% 34% 43% 44% 47% 40% 13% 21% 29% 49% 45% 35% 17% 23% 22% 33% 23% 28% 36% 29%

DEFGLMNQRSTUVWXY LMNRSTVWY LR LR LR LR LMRSTVWY LMNRSTVWY DLMNRSTUVWY LMRSTVWY LR DEFLMNQRSTUVWXY LMNRSTVWY LRSTV L L LRT L LR LRSTV LR
.email

127 - - - - - - - - - - 127 - - - - - - - - - - - - -
23% - - - - - - - - - - 23% - - - - - - - - - - - - - 

.wang

112 - - - - - - - - - - 112 - - - - - - - - - - - - -
20% - - - - - - - - - - 20% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

111 - - - - - - - - - - 111 - - - - - - - - - - - - -
20% - - - - - - - - - - 20% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 349Q811. How likely are you to visit the following new gTLDs in the future?

SUMMARY TABLE OF VERY/SOMEWHAT LIKELY FOR ALL DOMAIN NAMES
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2324 150 56 77 28 32 28 28 39 48 77 492 42 74 68 55 81 276 69 170 63 86 89 62 134
69% 56% 54% 75% 52% 64% 56% 53% 39% 48% 62% 89% 81% 73% 39% 54% 62% 85% 68% 82% 62% 81% 71% 62% 77%

IO IO BCEGHIJKOPQUX IO O IJO BCDEFGHIJKNOPQRSTUVWXY BCEGHIJKOPQUX BCEGHIJOP IO IJO BCDEFGHIJKNOPQSUWXY BCEIJOP BCEFGHIJKOPQSUWX IJO BCEFGHIJKOPQSUX BCEHIJOP IJO BCEGHIJKOPQUX

Respondent 3 or 4

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 350Q811_1. How likely are you to visit the following new gTLDs in the future?

1. .email
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1820 90 40 61 19 25 19 23 21 40 54 425 36 56 50 38 52 236 58 125 50 73 79 41 109
54% 34% 39% 60% 35% 50% 38% 43% 21% 40% 43% 77% 69% 55% 28% 38% 40% 73% 57% 60% 50% 69% 63% 41% 62%

I I BCEGIJKOPQX BIO I IO I IO BCDEFGHIJKNOPQSTUWXY BCEGHIJKOPQUX BCEIJOPQX I IO BCDEFGHIJKNOPQSTUXY BCEGIJKOPQX BCEGHIJKOPQX BIO BCEFGHIJKNOPQUX BCEGHIJKOPQUX IO BCEGHIJKOPQUX

TOP 2 BOX (NET)

883 29 11 21 5 13 3 8 8 15 21 233 24 22 14 14 25 157 27 57 18 33 45 20 60
26% 11% 11% 21% 9% 26% 6% 15% 8% 15% 17% 42% 46% 22% 8% 14% 19% 48% 27% 28% 18% 31% 36% 20% 34%

BGIO BCEGIO O BCDEFGHIJKNOPQSTUVX BCDEFGHIJKNOPQSTUX BCGIO BGIO BCDEFGHIJKNOPQSTUVWXY BCEGIJOP BCEGIJKOP IO BCEGHIJKOPQU BCDEGHIJKNOPQUX BGIO BCDEGHIJKNOPQUX

  Very likely

937 61 29 40 14 12 16 15 13 25 33 192 12 34 36 24 27 79 31 68 32 40 34 21 49
28% 23% 28% 39% 26% 24% 32% 28% 13% 25% 26% 35% 23% 33% 20% 24% 21% 24% 31% 33% 32% 38% 27% 21% 28%

I I BIJKMOPQRX I I I I I BIJOPQRX BIOQ I I BIOQRX IO BIJOPQRX I I
  Somewhat likely

1020 133 45 33 18 16 17 23 44 47 50 74 11 30 87 45 46 54 23 46 33 24 35 36 50
30% 50% 44% 32% 33% 32% 34% 43% 44% 47% 40% 13% 21% 29% 49% 45% 35% 17% 23% 22% 33% 23% 28% 36% 29%

DEFGLMNQRSTUVWXY LMNRSTVWY LR LR LR LR LMRSTVWY LMNRSTVWY DLMNRSTUVWY LMRSTVWY LR DEFLMNQRSTUVWXY LMNRSTVWY LRSTV L L LRT L LR LRSTV LR
BOTTOM 2 BOX (NET)

488 48 19 13 13 8 8 17 22 18 28 51 8 14 52 18 21 24 15 23 8 11 7 17 25
15% 18% 18% 13% 24% 16% 16% 32% 22% 18% 22% 9% 15% 14% 30% 18% 16% 7% 15% 11% 8% 10% 6% 17% 14%

LRTUW LRUW LRTUVW RW RW BDJLMNPQRSTUVWXY LRTUVW LRUW LRTUVW W W BCDJLMNPQRSTUVWXY LRUW LRW RW LRW RW
  Somewhat unlikely

532 85 26 20 5 8 9 6 22 29 22 23 3 16 35 27 25 30 8 23 25 13 28 19 25
16% 32% 25% 20% 9% 16% 18% 11% 22% 29% 18% 4% 6% 16% 20% 27% 19% 9% 8% 11% 25% 12% 22% 19% 14%

DEFHKLMNOQRSTVXY EHLMRSTVY LMRST L L L ELMRST EHKLMNRSTVY LMRS L LMRST EHLMRSTVY LMRST L L ELMRSTVY L ELMRSTV LMRS L
  Very unlikely

515 45 18 8 17 9 14 7 35 13 21 51 5 16 39 18 32 34 20 36 18 9 11 23 16
15% 17% 17% 8% 31% 18% 28% 13% 35% 13% 17% 9% 10% 16% 22% 18% 25% 10% 20% 17% 18% 8% 9% 23% 9%

DLRVWY DLY BCDHJKLMNRTVWY L DJLMRVWY BCDFHJKLMNOPRSTUVWY DLY DLMRVWY DLRVWY DJLMRVWY DLRVWY DLRVWY DLRVWY DLMRVWY
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 351Q811_2. How likely are you to visit the following new gTLDs in the future?

2. .photography
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1649 101 32 57 21 25 20 20 21 33 44 357 24 51 39 36 58 217 59 119 45 60 70 39 101
49% 38% 31% 56% 39% 50% 40% 38% 21% 33% 35% 65% 46% 50% 22% 36% 45% 67% 58% 57% 45% 57% 56% 39% 58%

IO BCEHIJKOPX IO CIJO IO IO IO BCEFGHIJKMNOPQUX IO BCIJKOP IO CIO BCDEFGHIJKMNOPQTUWXY BCEGHIJKOPQX BCEGHIJKOPQUX CIO BCEHIJKOPX BCEHIJKOPX IO BCEGHIJKOPQUX

TOP 2 BOX (NET)

647 30 12 18 6 11 2 6 7 11 18 143 10 15 8 8 21 106 28 50 21 25 30 17 44
19% 11% 12% 18% 11% 22% 4% 11% 7% 11% 14% 26% 19% 15% 5% 8% 16% 33% 28% 24% 21% 24% 24% 17% 25%

O O GIOP BGIOP O O BCEGHIJKNOPQ GIOP O GIO BCDEGHIJKLNOPQTUX BCEGHIJKNOPQ BCEGHIJKOP BGIOP BCGIJOP BCGIJOP GIO BCEGHIJKNOP

  Very likely

1002 71 20 39 15 14 18 14 14 22 26 214 14 36 31 28 37 111 31 69 24 35 40 22 57
30% 26% 19% 38% 28% 28% 36% 26% 14% 22% 21% 39% 27% 35% 18% 28% 28% 34% 31% 33% 24% 33% 32% 22% 33%

IO BCIJKOUX I I CIKO BCIJKOPQUX CIJKOX IO IO BCIJKOX IO CIJKOX CIKO CIKO CIKO
  Somewhat likely

1131 120 50 31 17 16 14 25 44 53 54 122 21 31 95 48 43 66 25 52 37 32 37 41 57
34% 45% 49% 30% 31% 32% 28% 47% 44% 52% 43% 22% 40% 30% 54% 48% 33% 20% 25% 25% 37% 30% 30% 41% 33%

DGLNQRSTVWY DEGLNQRSTVWY R DGLNRSTVW DLNRSTVW DEFGLNQRSTUVWY DLNRSTVW LRST R DEFGLNQRSTUVWXY DGLNQRSTVWY LR LRT R R LRST LR
BOTTOM 2 BOX (NET)

550 44 18 14 7 9 7 15 20 21 29 76 11 12 58 18 18 43 18 28 12 17 14 15 26
16% 16% 17% 14% 13% 18% 14% 28% 20% 21% 23% 14% 21% 12% 33% 18% 14% 13% 18% 14% 12% 16% 11% 15% 15%

BDLNQRTUWY W LNRTUW BCDEFGIJLNPQRSTUVWXY

  Somewhat unlikely

581 76 32 17 10 7 7 10 24 32 25 46 10 19 37 30 25 23 7 24 25 15 23 26 31
17% 28% 31% 17% 19% 14% 14% 19% 24% 32% 20% 8% 19% 19% 21% 30% 19% 7% 7% 12% 25% 14% 18% 26% 18%

DFGLRSTVWY DFGLNQRSTVWY LRS LRS LRS LRST DFGKLNOQRSTVWY LRST LRS LRS LRST DFGLRSTVWY LRS LRST R LRS LRSTV LRS
  Very unlikely

575 47 21 14 16 9 16 8 35 14 27 71 7 20 42 17 29 41 17 36 19 14 18 20 17
17% 18% 20% 14% 30% 18% 32% 15% 35% 14% 22% 13% 13% 20% 24% 17% 22% 13% 17% 17% 19% 13% 14% 20% 10%

Y LY BDJLMRTVWY BDHJLMPRSTVWY BCDFHJKLMNOPQRSTUVWXY LRY Y DJLRVWY LRY Y Y Y
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 352Q811_3. How likely are you to visit the following new gTLDs in the future?

3. .link
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1652 58 27 51 23 23 15 20 16 35 41 402 25 52 49 42 57 212 58 125 39 71 61 48 102
49% 22% 26% 50% 43% 46% 30% 38% 16% 35% 33% 73% 48% 51% 28% 42% 44% 65% 57% 60% 39% 67% 49% 48% 58%

BCGIJKO BCIO BCIO I BI BI BI BCDEFGHIJKMNOPQRSTUWXY BCIO BCGIJKO I BCIO BCIO BCDEFGHIJKMNOPQUWX BCGHIJKOPQU BCEGHIJKOPQUWX BI BCDEFGHIJKMNOPQUWX BCGIJKO BCGIKO BCEGHIJKOPQU

TOP 2 BOX (NET)

711 22 5 19 6 12 3 10 8 13 16 191 15 20 13 17 23 101 25 51 16 24 29 19 53
21% 8% 5% 19% 11% 24% 6% 19% 8% 13% 13% 35% 29% 20% 7% 17% 18% 31% 25% 25% 16% 23% 23% 19% 30%

BCGIO BCGIO BCIO C C BCDEGHIJKNOPQTUVWX BCEGIJKO BCGIO BCO BCGIO BCDEGIJKNOPQUX BCEGIJKO BCEGIJKO BCO BCGIO BCGIJKO BCGIO BCDEGIJKOPQUX

  Very likely

941 36 22 32 17 11 12 10 8 22 25 211 10 32 36 25 34 111 33 74 23 47 32 29 49
28% 13% 21% 31% 31% 22% 24% 19% 8% 22% 20% 38% 19% 31% 20% 25% 26% 34% 33% 36% 23% 44% 26% 29% 28%

I BIO BI I I I I I BCFGHIJKMOPQUWY I BIO I BI BI BCHIJKMOU BIKO BCHIJKMOU BI BCFGHIJKMOPQUWXY BI BI BI
  Somewhat likely

1136 159 51 38 15 18 22 24 47 49 60 91 18 33 89 46 46 64 23 45 43 22 51 30 52
34% 59% 50% 37% 28% 36% 44% 45% 47% 49% 48% 17% 35% 32% 51% 46% 35% 20% 23% 22% 43% 21% 41% 30% 30%

DEFGIKLMNPQRSTUVWXY ELNQRSTVXY LRSTV L LRTV LRSTV LRSTVY ELNRSTVXY ELNQRSTVXY ELNQRSTVXY LR LRT DELMNQRSTVXY ELRSTVXY LRSTV LRSTVY LRSTVY LR LR
BOTTOM 2 BOX (NET)

534 51 22 20 7 9 11 13 21 18 31 59 13 16 55 18 14 36 14 27 17 10 14 14 24
16% 19% 21% 20% 13% 18% 22% 25% 21% 18% 25% 11% 25% 16% 31% 18% 11% 11% 14% 13% 17% 9% 11% 14% 14%

LQRV LQRVW LRV LRV LQRTVW LQRVW L LQRSTVWXY LQRTVW BDEJLNPQRSTUVWXY L
  Somewhat unlikely

602 108 29 18 8 9 11 11 26 31 29 32 5 17 34 28 32 28 9 18 26 12 37 16 28
18% 40% 28% 18% 15% 18% 22% 21% 26% 31% 23% 6% 10% 17% 19% 28% 25% 9% 9% 9% 26% 11% 30% 16% 16%

CDEFGHIKLMNOPQRSTUVWXY LMRSTVXY LRT L LR LRST LRST LMRSTVY DELMNORSTVXY LMRSTV LRT LRST LMRSTVXY LMRSTV LMRSTV L DELMNORSTVXY LR LRT
  Very unlikely

567 51 25 13 16 9 13 9 37 16 24 57 9 17 38 13 27 48 20 37 19 13 13 22 21
17% 19% 24% 13% 30% 18% 26% 17% 37% 16% 19% 10% 17% 17% 22% 13% 21% 15% 20% 18% 19% 12% 10% 22% 12%

LW DLPRVWY DJLPRVWY DLPRVWY BDFHJKLMNOPQRSTUVWXY L LWY LWY LW L L LWY
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 353Q811_4. How likely are you to visit the following new gTLDs in the future?

4. .guru
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1384 69 26 41 15 21 12 14 19 25 26 340 19 39 34 27 51 202 55 108 31 53 50 29 78
41% 26% 25% 40% 28% 42% 24% 26% 19% 25% 21% 62% 37% 38% 19% 27% 39% 62% 54% 52% 31% 50% 40% 29% 45%

BCIJKOP BCIJKO BCDEFGHIJKMNOPQTUVWXY IKO BCIJKO BCIJKOP BCDEFGHIJKMNOPQTUVWXY BCDEGHIJKMNOPQUWX BCDEGHIJKMNOPQUWX O BCEGHIJKOPUX BCGIJKOP BCEGHIJKOPUX

TOP 2 BOX (NET)

541 27 9 15 6 8 3 6 8 8 13 133 9 9 4 9 25 100 28 40 10 14 17 8 32
16% 10% 9% 15% 11% 16% 6% 11% 8% 8% 10% 24% 17% 9% 2% 9% 19% 31% 28% 19% 10% 13% 14% 8% 18%

O O O O O O O O O BCDEGHIJKNOPUVWX O O O BCGIJKNOPX BCDEFGHIJKLMNOPQTUVWXY BCDEGHIJKNOPUVWX BCGIJKNOPUX O O O O BCGIJNOPX

  Very likely

843 42 17 26 9 13 9 8 11 17 13 207 10 30 30 18 26 102 27 68 21 39 33 21 46
25% 16% 17% 25% 17% 26% 18% 15% 11% 17% 10% 38% 19% 29% 17% 18% 20% 31% 27% 33% 21% 37% 26% 21% 26%

BIK IK BCDEGHIJKMOPQSUWXY BCIJKO K BCEHIJKOPQUX BIK BCEGHIJKOPQUX K BCEGHIJKMOPQUX BIK K BIKO
  Somewhat likely

1348 151 55 49 22 20 24 28 46 59 70 133 22 40 102 58 50 73 25 59 48 38 52 47 77
40% 56% 53% 48% 41% 40% 48% 53% 46% 58% 56% 24% 42% 39% 58% 57% 38% 22% 25% 29% 48% 36% 42% 47% 44%

EFLNQRSTVWY LNQRSTV LRST LRS LR LRST LRSTV LRST EFLNQRSTVWY LNQRSTVWY LRS LRS EFLMNQRSTVWY FLNQRSTVWY LRS LRST LR LRST LRST LRST
BOTTOM 2 BOX (NET)

652 53 20 25 9 11 12 16 22 24 29 92 14 23 61 23 20 41 16 35 14 16 19 19 38
19% 20% 19% 25% 17% 22% 24% 30% 22% 24% 23% 17% 27% 23% 35% 23% 15% 13% 16% 17% 14% 15% 15% 19% 22%

R R R LQRSTUVW R R R R R BCEIKLNPQRSTUVWXY R R
  Somewhat unlikely

696 98 35 24 13 9 12 12 24 35 41 41 8 17 41 35 30 32 9 24 34 22 33 28 39
21% 37% 34% 24% 24% 18% 24% 23% 24% 35% 33% 7% 15% 17% 23% 35% 23% 10% 9% 12% 34% 21% 26% 28% 22%

DFILMNOQRSTVWY FLMNRSTVY LRST LRST L LRST LRST LRST FLMNORSTVY LMNRSTVY L L LRST FLMNORSTVY LRST FLMNRSTVY LRST LRST LRST LRST
  Very unlikely

623 48 22 12 17 9 14 11 35 16 29 77 11 23 40 16 29 49 21 40 22 15 23 24 20
19% 18% 21% 12% 31% 18% 28% 21% 35% 16% 23% 14% 21% 23% 23% 16% 22% 15% 21% 19% 22% 14% 18% 24% 11%

Y BDJLPRVY DLRVY BCDFJLOPQRSTUVWY DLRY DLY DLRY DLY Y Y LY DLRY
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 354Q811_5. How likely are you to visit the following new gTLDs in the future?

5. .realtor
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1304 102 31 35 9 20 13 14 14 22 22 330 18 41 32 25 45 196 38 93 31 44 34 23 72
39% 38% 30% 34% 17% 40% 26% 26% 14% 22% 18% 60% 35% 40% 18% 25% 35% 60% 38% 45% 31% 42% 27% 23% 41%

EIJKOPWX IKO EIJKO EIJKOX BCDEFGHIJKMNOPQSTUVWXY EIKO EIJKOPWX EIJKO BCDEFGHIJKMNOPQSTUVWXY EIJKOX CEGHIJKOPUWX IKO EIJKOPWX I EIJKOPWX

TOP 2 BOX (NET)

446 32 11 7 1 8 1 3 5 6 13 113 7 11 8 6 17 83 16 35 11 9 7 5 31
13% 12% 11% 7% 2% 16% 2% 6% 5% 6% 10% 21% 13% 11% 5% 6% 13% 26% 16% 17% 11% 8% 6% 5% 18%

EGIOX EGIJOPWX BCDEGHIJKNOPUVWX EGO EO EGIOWX BCDEGHIJKNOPQSTUVWXY DEGIJOPWX DEGHIJOPVWX EO DEGHIJOPVWX

  Very likely

858 70 20 28 8 12 12 11 9 16 9 217 11 30 24 19 28 113 22 58 20 35 27 18 41
26% 26% 19% 27% 15% 24% 24% 21% 9% 16% 7% 39% 21% 29% 14% 19% 22% 35% 22% 28% 20% 33% 22% 18% 23%

IJKO IK IJKO IK IK IK K BCDEFGHIJKMOPQSTUWXY IK EIJKO IK IK BCEHIJKOPQSUWXY IK EIJKO IK CEIJKOPQUX IK K IKO
  Somewhat likely

1419 124 51 54 27 21 24 28 51 62 76 143 27 41 101 59 55 76 37 65 52 45 67 52 81
42% 46% 50% 53% 50% 42% 48% 53% 51% 61% 61% 26% 52% 40% 57% 58% 42% 23% 37% 31% 51% 42% 54% 52% 46%

LRT LRT LRST LRT LR LRT LRT LRST BFLNQRSTVY BFLNQRSTVY LRT LR BLNQRSTVY BLNQRSTV LRT LR R LRST LR LNRST LRST LRT
BOTTOM 2 BOX (NET)

643 46 18 27 12 12 9 15 15 25 36 87 14 17 62 19 18 43 24 36 15 18 18 18 39
19% 17% 17% 26% 22% 24% 18% 28% 15% 25% 29% 16% 27% 17% 35% 19% 14% 13% 24% 17% 15% 17% 14% 18% 22%

BILQRUW R LQRUW LQR BCILNQRTUVW LQR BCGILNPQRSTUVWXY R LR
  Somewhat unlikely

776 78 33 27 15 9 15 13 36 37 40 56 13 24 39 40 37 33 13 29 37 27 49 34 42
23% 29% 32% 26% 28% 18% 30% 25% 36% 37% 32% 10% 25% 24% 22% 40% 28% 10% 13% 14% 37% 25% 39% 34% 24%

LRST LRST LRST LRST LRST LR FLORSTY FLNORSTY LRST LR LRT LRT DFLNORSTVY LRST FLNORSTY LRST BDFLNORSTVY FLORST LRST
  Very unlikely

632 42 21 13 18 9 13 11 35 16 27 77 7 20 43 17 30 52 26 49 18 17 24 25 22
19% 16% 20% 13% 33% 18% 26% 21% 35% 16% 22% 14% 13% 20% 24% 17% 23% 16% 26% 24% 18% 16% 19% 25% 13%

BDJLMPRUVWY DLY BCDFJKLMNPQRTUVWY LY BDLRY DLY BDLRY BDLRY BDLRY
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 355Q811_6. How likely are you to visit the following new gTLDs in the future?

6. .club
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1537 76 33 52 19 19 17 16 21 34 34 384 23 44 48 32 56 206 58 93 37 60 53 35 87
46% 28% 32% 51% 35% 38% 34% 30% 21% 34% 27% 70% 44% 43% 27% 32% 43% 63% 57% 45% 37% 57% 42% 35% 50%

BCHIJKOPUX I I BCDEFGHIJKMNOPQSTUVWXY BIKO BIKO BIKO BCDEFGHIJKMNOPQTUWXY BCEFGHIJKNOPQTUWX BCIKOP I BCEFGHIJKOPQUWX BIKO I BCHIJKOPUX

TOP 2 BOX (NET)

575 24 11 13 6 10 1 4 9 11 13 173 7 10 9 7 19 94 29 32 17 14 17 9 36
17% 9% 11% 13% 11% 20% 2% 8% 9% 11% 10% 31% 13% 10% 5% 7% 15% 29% 29% 15% 17% 13% 14% 9% 21%

GO BGOP BCDEGHIJKMNOPQTUVWXY GO GO BCDEGHIJKMNOPQTUVWXY BCDEGHIJKMNOPQTUVWX BGOP BGOP GO GO BCGHIJKNOPX

  Very likely

962 52 22 39 13 9 16 12 12 23 21 211 16 34 39 25 37 112 29 61 20 46 36 26 51
29% 19% 21% 38% 24% 18% 32% 23% 12% 23% 17% 38% 31% 33% 22% 25% 28% 34% 29% 29% 20% 43% 29% 26% 29%

BCFIJKOPU BIK I BCEFHIJKOPQTUWXY IK BIKOU I I BIK BCFIJKOU IK BIK BCEFHIJKOPQSTUWXY BIK I BIK
  Somewhat likely

1227 143 48 37 20 22 20 26 45 50 65 104 21 40 89 51 44 72 26 64 48 31 52 40 69
37% 53% 47% 36% 37% 44% 40% 49% 45% 50% 52% 19% 40% 39% 51% 50% 34% 22% 26% 31% 48% 29% 42% 40% 39%

DELNQRSTVWXY LQRSTV LR LR LRS LR LRSTV LRSTV LQRSTV DLQRSTVY LR LRS DLQRSTVY DLQRSTV LR LR LQRSTV L LRST LRS LRS
BOTTOM 2 BOX (NET)

595 44 18 19 7 12 8 13 25 19 32 74 12 20 54 21 19 44 17 32 16 13 17 23 36
18% 16% 17% 19% 13% 24% 16% 25% 25% 19% 26% 13% 23% 20% 31% 21% 15% 14% 17% 15% 16% 12% 14% 23% 21%

L LR LQRTVW BLQRTVW BCDEGJLNQRSTUVWY LRV LR
  Somewhat unlikely

632 99 30 18 13 10 12 13 20 31 33 30 9 20 35 30 25 28 9 32 32 18 35 17 33
19% 37% 29% 18% 24% 20% 24% 25% 20% 31% 26% 5% 17% 20% 20% 30% 19% 9% 9% 15% 32% 17% 28% 17% 19%

DFIKLMNOQRSTVXY LRSTVXY LR LRS LR LRS LRS LRS DLOQRSTVXY LRST L LRS LRS DLRSTVXY LRS LR DLOQRSTVXY LR LRSTV LR LRS
  Very unlikely

591 49 22 13 15 9 13 11 34 16 26 62 8 18 39 18 30 46 17 50 16 15 20 25 19
18% 18% 21% 13% 28% 18% 26% 21% 34% 16% 21% 11% 15% 18% 22% 18% 23% 14% 17% 24% 16% 14% 16% 25% 11%

LY LY DLRVY DLRY L BCDFJKLMNOPRSUVWY LY LRY DLRY DLRVY DLRY
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 356Q811_7. How likely are you to visit the following new gTLDs in the future?

7. .xyz
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1166 28 17 30 17 20 8 13 12 27 24 355 12 30 38 23 39 176 43 66 19 48 32 25 64
35% 10% 17% 29% 31% 40% 16% 25% 12% 27% 19% 65% 23% 29% 22% 23% 30% 54% 43% 32% 19% 45% 26% 25% 37%

BCI BCI BCGIKOPU BI BI B BCDEFGHIJKMNOPQRSTUVWXY B BCI BI BI BCIK BCDEGHIJKMNOPQSTUWXY BCGHIJKMOPQUWX BCGIKOU B BCDGHIJKMNOPQTUWX BI BI BCGIKOPUWX

TOP 2 BOX (NET)

432 12 4 8 5 8 - 3 7 8 10 145 8 6 10 8 15 82 19 18 5 12 9 6 24
13% 4% 4% 8% 9% 16% - 6% 7% 8% 8% 26% 15% 6% 6% 8% 12% 25% 19% 9% 5% 11% 7% 6% 14%

G G BCGNOUX G G BCDEGHIJKNOPQTUVWXY BCGOU G BCG BCDEGHIJKNOPQTUVWXY BCDGHIJKNOPTUWX G BCG BCGNOUX

  Very likely

734 16 13 22 12 12 8 10 5 19 14 210 4 24 28 15 24 94 24 48 14 36 23 19 40
22% 6% 13% 22% 22% 24% 16% 19% 5% 19% 11% 38% 8% 24% 16% 15% 18% 29% 24% 23% 14% 34% 18% 19% 23%

B BIKM BIM BIKM BI BI BI BCDEFGHIJKMNOPQRSTUWXY BCIKM BI BI BI BCIJKMOPQUW BCIKM BCIKM BI BCDGIJKMOPQTUWXY BI BI BCIKM
  Somewhat likely

1522 186 61 56 20 18 29 30 51 56 73 123 30 51 98 60 60 94 32 84 60 43 71 49 87
45% 69% 59% 55% 37% 36% 58% 57% 51% 55% 58% 22% 58% 50% 56% 59% 46% 29% 32% 41% 59% 41% 57% 49% 50%

DEFIJKLNOQRSTVWXY EFLQRSTV EFLRSTV L L EFLRSTV EFLRST LRS EFLRSTV EFLRSTV EFLRSTV LRS EFLRSTV EFLQRSTV LRS L L LR EFLQRSTV LR EFLRSTV LRS LRS
BOTTOM 2 BOX (NET)

636 51 21 28 5 11 14 17 18 22 28 76 14 23 60 19 17 46 21 41 14 19 16 16 39
19% 19% 20% 27% 9% 22% 28% 32% 18% 22% 22% 14% 27% 23% 34% 19% 13% 14% 21% 20% 14% 18% 13% 16% 22%

ELQRUW ELQRUW BELQRUVWX L ELRW ELQRW ELR BCEIJKLNPQRSTUVWXY L ELQRW

  Somewhat unlikely

886 135 40 28 15 7 15 13 33 34 45 47 16 28 38 41 43 48 11 43 46 24 55 33 48
26% 50% 39% 27% 28% 14% 30% 25% 33% 34% 36% 9% 31% 27% 22% 41% 33% 15% 11% 21% 46% 23% 44% 33% 27%

CDEFGHIJKLMNOQRSTVXY FLORSTVY LRS LRS LRS LS FLORST FLORST FLORSTV FLRS LRS LS FHLORSTVY FLORST L LS DEFHLNORSTVY LS DEFHLNORSTVY FLORST LRS
  Very unlikely

667 54 25 16 17 12 13 10 37 17 28 72 10 21 40 18 31 54 26 57 22 15 22 26 24
20% 20% 24% 16% 31% 24% 26% 19% 37% 17% 22% 13% 19% 21% 23% 18% 24% 17% 26% 28% 22% 14% 18% 26% 14%

L LY DJLRVWY L LY BDHJKLMNOPQRUVWY L L LY LY LRVY DJLRVWY L LRVY
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 357Q811_8. How likely are you to visit the following new gTLDs in the future?

8. .berlin
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

50 - - - - - - - - - 50 - - - - - - - - - - - - - -
40% - - - - - - - - - 40% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

23 - - - - - - - - - 23 - - - - - - - - - - - - - -
18% - - - - - - - - - 18% - - - - - - - - - - - - - - 

  Very likely

27 - - - - - - - - - 27 - - - - - - - - - - - - - -
22% - - - - - - - - - 22% - - - - - - - - - - - - - - 

  Somewhat likely

50 - - - - - - - - - 50 - - - - - - - - - - - - - -
40% - - - - - - - - - 40% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

28 - - - - - - - - - 28 - - - - - - - - - - - - - -
22% - - - - - - - - - 22% - - - - - - - - - - - - - - 

  Somewhat unlikely

22 - - - - - - - - - 22 - - - - - - - - - - - - - -
18% - - - - - - - - - 18% - - - - - - - - - - - - - - 

  Very unlikely

25 - - - - - - - - - 25 - - - - - - - - - - - - - -
20% - - - - - - - - - 20% - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 358Q811_9. How likely are you to visit the following new gTLDs in the future?

9. .ovh
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

20 - - - - - - - - - 20 - - - - - - - - - - - - - -
16% - - - - - - - - - 16% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

  Very likely

11 - - - - - - - - - 11 - - - - - - - - - - - - - -
9% - - - - - - - - - 9% - - - - - - - - - - - - - - 

  Somewhat likely

77 - - - - - - - - - 77 - - - - - - - - - - - - - -
62% - - - - - - - - - 62% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

35 - - - - - - - - - 35 - - - - - - - - - - - - - -
28% - - - - - - - - - 28% - - - - - - - - - - - - - - 

  Somewhat unlikely

42 - - - - - - - - - 42 - - - - - - - - - - - - - -
34% - - - - - - - - - 34% - - - - - - - - - - - - - - 

  Very unlikely

28 - - - - - - - - - 28 - - - - - - - - - - - - - -
22% - - - - - - - - - 22% - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 359Q811_10. How likely are you to visit the following new gTLDs in the future?

10. .london
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

533 -** -** -** 54* 50* 50* 53* 100 101 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

186 - - - 18 23 18 15 31 34 47 - - - - - - - - - - - - - -
35% - - - 33% 46% 36% 28% 31% 34% 38% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

59 - - - 5 10 3 4 10 11 16 - - - - - - - - - - - - - -
11% - - - 9% 20% 6% 8% 10% 11% 13% - - - - - - - - - - - - - - 

G
  Very likely

127 - - - 13 13 15 11 21 23 31 - - - - - - - - - - - - - -
24% - - - 24% 26% 30% 21% 21% 23% 25% - - - - - - - - - - - - - - 

  Somewhat likely

228 - - - 20 19 19 28 38 51 53 - - - - - - - - - - - - - -
43% - - - 37% 38% 38% 53% 38% 50% 42% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

109 - - - 10 9 9 16 20 20 25 - - - - - - - - - - - - - -
20% - - - 19% 18% 18% 30% 20% 20% 20% - - - - - - - - - - - - - - 

  Somewhat unlikely

119 - - - 10 10 10 12 18 31 28 - - - - - - - - - - - - - -
22% - - - 19% 20% 20% 23% 18% 31% 22% - - - - - - - - - - - - - - 

I
  Very unlikely

118 - - - 16 8 13 10 31 15 25 - - - - - - - - - - - - - -
22% - - - 30% 16% 26% 19% 31% 15% 20% - - - - - - - - - - - - - - 

J J
Not sure

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

Decline to Answer

533 - - - 54 50 50 53 100 101 125 - - - - - - - - - - - - - -
100% - - - 100% 100% 100% 100% 100% 100% 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 360Q811_11. How likely are you to visit the following new gTLDs in the future?

11. .nyc
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

268 268 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

75 75 - - - - - - - - - - - - - - - - - - - - - - -
28% 28% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

25 25 - - - - - - - - - - - - - - - - - - - - - - -
9% 9% - - - - - - - - - - - - - - - - - - - - - - - 

  Very likely

50 50 - - - - - - - - - - - - - - - - - - - - - - -
19% 19% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

148 148 - - - - - - - - - - - - - - - - - - - - - - -
55% 55% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

52 52 - - - - - - - - - - - - - - - - - - - - - - -
19% 19% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

96 96 - - - - - - - - - - - - - - - - - - - - - - -
36% 36% - - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

45 45 - - - - - - - - - - - - - - - - - - - - - - -
17% 17% - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

268 268 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 361Q811_12. How likely are you to visit the following new gTLDs in the future?

12. .wang
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

350 - - - - - - - - - - 350 - - - - - - - - - - - - -
64% - - - - - - - - - - 64% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

134 - - - - - - - - - - 134 - - - - - - - - - - - - -
24% - - - - - - - - - - 24% - - - - - - - - - - - - - 

  Very likely

216 - - - - - - - - - - 216 - - - - - - - - - - - - -
39% - - - - - - - - - - 39% - - - - - - - - - - - - - 

  Somewhat likely

127 - - - - - - - - - - 127 - - - - - - - - - - - - -
23% - - - - - - - - - - 23% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

86 - - - - - - - - - - 86 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

  Somewhat unlikely

41 - - - - - - - - - - 41 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Very unlikely

72 - - - - - - - - - - 72 - - - - - - - - - - - - -
13% - - - - - - - - - - 13% - - - - - - - - - - - - - 

Not sure

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 362Q811_13. How likely are you to visit the following new gTLDs in the future?

13. .xn-ses554g (Chinese for network address)
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

373 - - - - - - - - - - 373 - - - - - - - - - - - - -
68% - - - - - - - - - - 68% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

163 - - - - - - - - - - 163 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

  Very likely

210 - - - - - - - - - - 210 - - - - - - - - - - - - -
38% - - - - - - - - - - 38% - - - - - - - - - - - - - 

  Somewhat likely

112 - - - - - - - - - - 112 - - - - - - - - - - - - -
20% - - - - - - - - - - 20% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

76 - - - - - - - - - - 76 - - - - - - - - - - - - -
14% - - - - - - - - - - 14% - - - - - - - - - - - - - 

  Somewhat unlikely

36 - - - - - - - - - - 36 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Very unlikely

65 - - - - - - - - - - 65 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 363Q811_14. How likely are you to visit the following new gTLDs in the future?

14. .xn-55qx5d (Chinese for company)
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

372 - - - - - - - - - - 372 - - - - - - - - - - - - -
68% - - - - - - - - - - 68% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

175 - - - - - - - - - - 175 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

  Very likely

197 - - - - - - - - - - 197 - - - - - - - - - - - - -
36% - - - - - - - - - - 36% - - - - - - - - - - - - - 

  Somewhat likely

111 - - - - - - - - - - 111 - - - - - - - - - - - - -
20% - - - - - - - - - - 20% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

73 - - - - - - - - - - 73 - - - - - - - - - - - - -
13% - - - - - - - - - - 13% - - - - - - - - - - - - - 

  Somewhat unlikely

38 - - - - - - - - - - 38 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Very unlikely

67 - - - - - - - - - - 67 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 364Q815_1. Why are you very likely to visit a website with each of these gTLDs in the future?

1. .email
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

883 29** 11** 21** 5** 13** 3** 8** 8** 15** 21** 233 24** 22** 14** 14** 25** 157 27** 57* 18** 33* 45* 20** 60*Unweighted Base

334 12 3 9 3 8 1 2 2 5 9 89 12 8 4 6 9 49 11 19 7 8 15 9 34
38% 41% 27% 43% 60% 62% 33% 25% 25% 33% 43% 38% 50% 36% 29% 43% 36% 31% 41% 33% 39% 24% 33% 45% 57%

LRTVW

It seems legitimate

282 10 6 4 2 2 1 2 2 6 5 89 9 6 4 6 6 64 1 10 3 7 13 7 17
32% 34% 55% 19% 40% 15% 33% 25% 25% 40% 24% 38% 38% 27% 29% 43% 24% 41% 4% 18% 17% 21% 29% 35% 28%

T TV
I trust this extension

275 12 6 8 3 3 1 2 2 6 4 76 7 6 7 6 7 48 4 16 6 12 14 3 16
31% 41% 55% 38% 60% 23% 33% 25% 25% 40% 19% 33% 29% 27% 50% 43% 28% 31% 15% 28% 33% 36% 31% 15% 27%

It has information I’m
seeking

238 7 3 6 3 1 1 2 2 5 4 89 11 5 8 4 3 24 6 4 3 12 12 4 19
27% 24% 27% 29% 60% 8% 33% 25% 25% 33% 19% 38% 46% 23% 57% 29% 12% 15% 22% 7% 17% 36% 27% 20% 32%

RT RT T RT
I’ve been to this type of
website before

235 10 4 11 1 5 1 1 3 6 4 83 6 4 2 3 4 31 9 13 6 8 8 4 8
27% 34% 36% 52% 20% 38% 33% 13% 38% 40% 19% 36% 25% 18% 14% 21% 16% 20% 33% 23% 33% 24% 18% 20% 13%

RWY
It’s where you go for
specific information

169 5 2 3 1 2 - 2 1 3 4 64 4 4 2 5 4 28 3 7 4 5 4 3 9
19% 17% 18% 14% 20% 15% - 25% 13% 20% 19% 27% 17% 18% 14% 36% 16% 18% 11% 12% 22% 15% 9% 15% 15%

RTWY
I’m not afraid of my
information being  stolen if
I go here

5 - - - - - - - - - - 1 - - - - - 1 1 1 - - - - 1
1% - - - - - - - - - - * - - - - - 1% 4% 2% - - - - 2%

Curiosity

5 1 - - 1 - - - - - 1 - - - - - - - - - 1 - - 1 -
1% 3% - - 20% - - - - - 5% - - - - - - - - - 6% - - 5% - 

For email use

2 - - - - - - - - - - - - - - - 1 - 1 - - - - - -
* - - - - - - - - - - - - - - - 4% - 4% - - - - - - 

Search engine provides
this domain

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Good/Like it

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 3% - - - 

LR
Interesting

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 3% - - - 

LR
New/Different search
results

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 7% - - - - - - - - - - 

Reliable

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Safe/Secure

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 6% - - - - 

Won’t visit/Negative
mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 501J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 364Q815_1. Why are you very likely to visit a website with each of these gTLDs in the future?

1. .email
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

883 29** 11** 21** 5** 13** 3** 8** 8** 15** 21** 233 24** 22** 14** 14** 25** 157 27** 57* 18** 33* 45* 20** 60*Unweighted Base
1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/Cutting edge

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Business use

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Heard of it/Know someone
who has it

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 7% - - - - - - - - - - 

Popular/Well known

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

L
Respected

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

By coincidence

3 1 - - - - - - - - - 1 - - - - 1 - - - - - - - -
* 3% - - - - - - - - - * - - - - 4% - - - - - - - - 

Other

12 - - - - - - 1 - - 1 1 - - - - 1 1 - 3 - 2 2 - -
1% - - - - - - 13% - - 5% * - - - - 4% 1% - 5% - 6% 4% - - 

LR LR L
None of the above

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 4% - - - - - - 

Don’t know

1576 63 24 41 14 21 5 12 12 31 32 494 49 33 29 30 36 249 37 73 31 56 68 31 105
178% 217% 218% 195% 280% 162% 167% 150% 150% 207% 152% 212% 204% 150% 207% 214% 144% 159% 137% 128% 172% 170% 151% 155% 175%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 365Q815_2. Why are you very likely to visit a website with each of these gTLDs in the future?

2. .photography
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

647 30* 12** 18** 6** 11** 2** 6** 7** 11** 18** 143 10** 15** 8** 8** 21** 106 28** 50* 21** 25** 30* 17** 44*Unweighted Base

242 14 5 9 3 2 - 1 3 5 9 45 3 7 3 2 7 41 6 22 9 14 13 7 12
37% 47% 42% 50% 50% 18% - 17% 43% 45% 50% 31% 30% 47% 38% 25% 33% 39% 21% 44% 43% 56% 43% 41% 27%

It has information I’m
seeking

211 15 4 8 1 3 1 3 4 5 3 58 3 3 1 2 3 31 13 15 11 4 8 4 8
33% 50% 33% 44% 17% 27% 50% 50% 57% 45% 17% 41% 30% 20% 13% 25% 14% 29% 46% 30% 52% 16% 27% 24% 18%

RY Y
It’s where you go for
specific information

206 12 2 5 1 7 1 1 - 4 7 49 2 2 2 1 6 35 12 12 7 6 7 7 18
32% 40% 17% 28% 17% 64% 50% 17% - 36% 39% 34% 20% 13% 25% 13% 29% 33% 43% 24% 33% 24% 23% 41% 41%

It seems legitimate

151 7 4 6 1 2 1 2 2 3 4 46 4 3 1 4 2 28 6 2 3 3 4 4 9
23% 23% 33% 33% 17% 18% 50% 33% 29% 27% 22% 32% 40% 20% 13% 50% 10% 26% 21% 4% 14% 12% 13% 24% 20%

T TW T T
I trust this extension

112 3 2 3 - 2 1 1 1 2 5 30 6 1 3 2 4 18 3 4 3 3 4 4 7
17% 10% 17% 17% - 18% 50% 17% 14% 18% 28% 21% 60% 7% 38% 25% 19% 17% 11% 8% 14% 12% 13% 24% 16%

T
I’m not afraid of my
information being  stolen if
I go here

108 4 1 5 - 1 - 1 2 4 2 39 3 1 3 2 1 16 4 2 2 3 2 1 9
17% 13% 8% 28% - 9% - 17% 29% 36% 11% 27% 30% 7% 38% 25% 5% 15% 14% 4% 10% 12% 7% 6% 20%

RTW T T
I’ve been to this type of
website before

10 2 1 1 - - - - - - - 1 - 1 - - - 1 - 2 - 1 - - -
2% 7% 8% 6% - - - - - - - 1% - 7% - - - 1% - 4% - 4% - - - 

L
Photography use

2 - - - - - - - - - - - - - - - 1 - - - - 1 - - -
* - - - - - - - - - - - - - - - 5% - - - - 4% - - - 

Interesting

2 - - - - - - - - - - - - - - - - - - 1 - - - - 1
* - - - - - - - - - - - - - - - - - - 2% - - - - 2%

Curiosity

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Good/Like it

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

L
By coincidence

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 4% - - - 

New/Different search
results

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 4% - - - 

Education/To learn

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

L
Descriptive

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

L
Innovative/Cutting edge

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

L
Progressive

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 503J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 365Q815_2. Why are you very likely to visit a website with each of these gTLDs in the future?

2. .photography
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

647 30* 12** 18** 6** 11** 2** 6** 7** 11** 18** 143 10** 15** 8** 8** 21** 106 28** 50* 21** 25** 30* 17** 44*Unweighted Base
1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 4% - - - 

Benefit

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 4% - - - - - - 

Popular/Well known

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 5% - - - - - - - - 

Search engine provides
this domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Top level domain

5 - - - 1 - - - - - - 2 - - - - - - - 1 - 1 - - -
1% - - - 17% - - - - - - 1% - - - - - - - 2% - 4% - - - 

Other

14 - - - - - - - - - 1 - - - - - 2 1 - 3 1 3 1 2 -
2% - - - - - - - - - 6% - - - - - 10% 1% - 6% 5% 12% 3% 12% - 

L L
None of the above

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 4% - - - 

Don’t know

1075 61 19 37 7 17 4 9 12 23 31 271 21 18 13 13 27 172 45 64 36 43 39 29 64
166% 203% 158% 206% 117% 155% 200% 150% 171% 209% 172% 190% 210% 120% 163% 163% 129% 162% 161% 128% 171% 172% 130% 171% 145%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 366Q815_3. Why are you very likely to visit a website with each of these gTLDs in the future?

3. .link
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

711 22** 5** 19** 6** 12** 3** 10** 8** 13** 16** 191 15** 20** 13** 17** 23** 101 25** 51* 16** 24** 29** 19** 53*Unweighted Base

221 9 2 6 2 5 - 1 1 3 6 67 5 3 3 3 6 30 10 15 5 5 8 7 19
31% 41% 40% 32% 33% 42% - 10% 13% 23% 38% 35% 33% 15% 23% 18% 26% 30% 40% 29% 31% 21% 28% 37% 36%

It seems legitimate

215 9 - 1 4 2 1 1 3 5 8 66 4 5 5 3 3 29 4 14 8 9 10 7 14
30% 41% - 5% 67% 17% 33% 10% 38% 38% 50% 35% 27% 25% 38% 18% 13% 29% 16% 27% 50% 38% 34% 37% 26%

It has information I’m
seeking

191 4 - 5 - 1 - 2 2 3 5 64 6 2 6 7 5 33 3 6 2 3 7 8 17
27% 18% - 26% - 8% - 20% 25% 23% 31% 34% 40% 10% 46% 41% 22% 33% 12% 12% 13% 13% 24% 42% 32%

T T T
I trust this extension

172 5 - 7 - 1 1 2 3 2 3 59 6 2 4 7 3 19 5 10 2 6 7 3 15
24% 23% - 37% - 8% 33% 20% 38% 15% 19% 31% 40% 10% 31% 41% 13% 19% 20% 20% 13% 25% 24% 16% 28%

R
I’ve been to this type of
website before

170 6 1 7 1 3 1 1 1 5 1 55 4 5 2 6 3 24 9 15 4 3 1 3 9
24% 27% 20% 37% 17% 25% 33% 10% 13% 38% 6% 29% 27% 25% 15% 35% 13% 24% 36% 29% 25% 13% 3% 16% 17%

It’s where you go for
specific information

114 6 1 1 - 2 - 3 2 2 1 40 4 1 1 5 7 9 5 5 5 2 3 1 8
16% 27% 20% 5% - 17% - 30% 25% 15% 6% 21% 27% 5% 8% 29% 30% 9% 20% 10% 31% 8% 10% 5% 15%

R
I’m not afraid of my
information being  stolen if
I go here

6 - - 1 - - - - - - - - - - - - - 1 1 2 - - - - 1
1% - - 5% - - - - - - - - - - - - - 1% 4% 4% - - - - 2%

L
Curiosity

3 - - - - - - - - - - 1 - - - - 1 - - - - 1 - - -
* - - - - - - - - - - 1% - - - - 4% - - - - 4% - - - 

Interesting

2 - - - - - - - - - - - 1 - - - - 1 - - - - - - -
* - - - - - - - - - - - 7% - - - - 1% - - - - - - - 

Good/Like it

2 - - - - - - - - - - 1 - - - - - - - - - 1 - - -
* - - - - - - - - - - 1% - - - - - - - - - 4% - - - 

Education/To learn

2 - - - - - - - - - - - - 1 - - - - - - 1 - - - -
* - - - - - - - - - - - - 5% - - - - - - 6% - - - - 

Won’t visit/Negative
mentions

2 1 - - - - - - - - - - - - - - - - - - - - - - 1
* 5% - - - - - - - - - - - - - - - - - - - - - - 2%

Innovative/Cutting edge

2 - - - - - - - - - - - - - - - - - 1 - - - 1 - -
* - - - - - - - - - - - - - - - - - 4% - - - 3% - - 

Popular/Well known

2 - - - - - - - - - - - - - - - 1 - 1 - - - - - -
* - - - - - - - - - - - - - - - 4% - 4% - - - - - - 

Search engine provides
this domain

2 1 - - - - - - - - - - - - - - - - - - - - - - 1
* 5% - - - - - - - - - - - - - - - - - - - - - - 2%

Sounds like technology

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 4% - - - 

New/Different search
results
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 366Q815_3. Why are you very likely to visit a website with each of these gTLDs in the future?

3. .link
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

711 22** 5** 19** 6** 12** 3** 10** 8** 13** 16** 191 15** 20** 13** 17** 23** 101 25** 51* 16** 24** 29** 19** 53*Unweighted Base
1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 5% - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 4% - - - 

Benefit

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 5% - - - - - - - - - - - - - - - - - - - - - 

Heard of it/Know someone
who has it

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 8% - - - - - - - - - - 

Safe/Secure

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

Respected

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 5% - - - - - - - - - - - - - - - - - - - - - - - 

By coincidence

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 5% - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 2% - - - - - 

Unique/Unusual

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 5% - - - - - - - - - - - 

Other

25 1 - 2 - 1 - 1 - - 1 2 - 2 - - 4 3 - 2 - 2 1 1 2
4% 5% - 11% - 8% - 10% - - 6% 1% - 10% - - 17% 3% - 4% - 8% 3% 5% 4%

None of the above

4 1 1 - - - - - - - - 1 - - - - - - - - - - 1 - -
1% 5% 20% - - - - - - - - 1% - - - - - - - - - - 3% - - 

Don’t know

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
* - - - - - - - - - - 1% - - - - - - - - - - - - 2%

Declined to answer

1147 46 5 31 7 15 3 11 12 20 25 357 30 22 22 31 33 149 39 70 27 34 39 30 89
161% 209% 100% 163% 117% 125% 100% 110% 150% 154% 156% 187% 200% 110% 169% 182% 143% 148% 156% 137% 169% 142% 134% 158% 168%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 367Q815_4. Why are you very likely to visit a website with each of these gTLDs in the future?

4. .guru
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

541 27** 9** 15** 6** 8** 3** 6** 8** 8** 13** 133 9** 9** 4** 9** 25** 100 28** 40* 10** 14** 17** 8** 32*Unweighted Base

161 6 4 5 2 5 - - 2 1 5 43 3 4 1 1 7 26 12 12 5 1 6 2 8
30% 22% 44% 33% 33% 63% - - 25% 13% 38% 32% 33% 44% 25% 11% 28% 26% 43% 30% 50% 7% 35% 25% 25%

It seems legitimate

159 9 2 3 2 2 - 1 3 2 6 36 2 3 1 2 9 30 6 10 7 7 7 3 6
29% 33% 22% 20% 33% 25% - 17% 38% 25% 46% 27% 22% 33% 25% 22% 36% 30% 21% 25% 70% 50% 41% 38% 19%

It has information I’m
seeking

146 8 2 5 - 2 1 2 2 2 3 43 2 2 1 4 1 39 7 2 4 - 3 1 10
27% 30% 22% 33% - 25% 33% 33% 25% 25% 23% 32% 22% 22% 25% 44% 4% 39% 25% 5% 40% - 18% 13% 31%

T T T
I trust this extension

146 12 3 8 2 3 1 2 5 3 3 32 2 1 2 2 2 19 12 19 4 1 3 2 3
27% 44% 33% 53% 33% 38% 33% 33% 63% 38% 23% 24% 22% 11% 50% 22% 8% 19% 43% 48% 40% 7% 18% 25% 9%

LRY
It’s where you go for
specific information

120 5 3 4 - 3 1 - 3 3 3 39 4 1 1 3 4 17 8 2 3 1 5 3 4
22% 19% 33% 27% - 38% 33% - 38% 38% 23% 29% 44% 11% 25% 33% 16% 17% 29% 5% 30% 7% 29% 38% 13%

RT
I’ve been to this type of
website before

84 6 2 - 1 - - 1 2 1 2 27 2 - 1 4 4 13 3 4 4 1 - 1 5
16% 22% 22% - 17% - - 17% 25% 13% 15% 20% 22% - 25% 44% 16% 13% 11% 10% 40% 7% - 13% 16%

I’m not afraid of my
information being  stolen if
I go here

3 - - 1 - - - - - - - - - - - - - - - 1 - - - - 1
1% - - 7% - - - - - - - - - - - - - - - 3% - - - - 3%

L
Curiosity

2 - - - - - - - - - - - - - - - 1 - - - - 1 - - -
* - - - - - - - - - - - - - - - 4% - - - - 7% - - - 

Interesting

2 - - - - - - - - - - 1 - - - - - - - - - 1 - - -
* - - - - - - - - - - 1% - - - - - - - - - 7% - - - 

New/Different search
results

2 - - - - - - - - - - 1 - - - - - - 1 - - - - - -
* - - - - - - - - - - 1% - - - - - - 4% - - - - - - 

Popular/Well known

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 7% - - - 

Education/To learn

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Safe/Secure

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 11% - - - - - - - - - - - 

Won’t visit/Negative
mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/Cutting edge

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 367Q815_4. Why are you very likely to visit a website with each of these gTLDs in the future?

4. .guru
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

541 27** 9** 15** 6** 8** 3** 6** 8** 8** 13** 133 9** 9** 4** 9** 25** 100 28** 40* 10** 14** 17** 8** 32*Unweighted Base
1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 13% - - - - - - - - - - - - - - - - 

Sex clubs

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

By coincidence

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 4% - - - - - - - - 

Search engine provides
this domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Special

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Top level domain

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - 3% - - - - - 

Unique/Unusual

3 - - - - - - - - - - 1 - - - - - 1 - - - 1 - - -
1% - - - - - - - - - - 1% - - - - - 1% - - - 7% - - - 

Other

11 - - - - - - - - - 2 1 - - - - 2 2 - 3 - 1 - - -
2% - - - - - - - - - 15% 1% - - - - 8% 2% - 8% - 7% - - - 

L
None of the above

3 1 1 - - - - 1 - - - - - - - - - - - - - - - - -
1% 4% 11% - - - - 17% - - - - - - - - - - - - - - - - - 

Don’t know

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - 8% - - - - - - - - - - - - - - 

Declined to answer

856 52 17 26 7 15 3 7 18 12 25 226 15 12 7 16 31 148 49 54 27 16 24 12 37
158% 193% 189% 173% 117% 188% 100% 117% 225% 150% 192% 170% 167% 133% 175% 178% 124% 148% 175% 135% 270% 114% 141% 150% 116%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 368Q815_5. Why are you very likely to visit a website with each of these gTLDs in the future?

5. .realtor
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

446 32* 11** 7** 1** 8** 1** 3** 5** 6** 13** 113 7** 11** 8** 6** 17** 83* 16** 35* 11** 9** 7** 5** 31*Unweighted Base

142 14 4 2 1 4 - - 2 1 2 38 1 4 2 3 5 22 4 15 3 1 1 4 9
32% 44% 36% 29% 100% 50% - - 40% 17% 15% 34% 14% 36% 25% 50% 29% 27% 25% 43% 27% 11% 14% 80% 29%

It seems legitimate

135 18 5 1 - 2 - 1 2 3 3 28 1 4 3 3 5 25 3 11 6 3 4 - 4
30% 56% 45% 14% - 25% - 33% 40% 50% 23% 25% 14% 36% 38% 50% 29% 30% 19% 31% 55% 33% 57% - 13%

LRTY
It has information I’m
seeking

130 13 4 5 - 2 1 1 - 3 1 38 2 1 2 2 1 23 6 15 4 1 - - 5
29% 41% 36% 71% - 25% 100% 33% - 50% 8% 34% 29% 9% 25% 33% 6% 28% 38% 43% 36% 11% - - 16%

Y Y
It’s where you go for
specific information

114 8 4 1 - 1 - - 2 1 1 36 3 2 2 3 - 29 3 4 2 - 2 1 9
26% 25% 36% 14% - 13% - - 40% 17% 8% 32% 43% 18% 25% 50% - 35% 19% 11% 18% - 29% 20% 29%

T T
I trust this extension

77 4 3 - - - - 1 - 1 2 29 4 2 1 1 2 15 2 4 1 1 - - 4
17% 13% 27% - - - - 33% - 17% 15% 26% 57% 18% 13% 17% 12% 18% 13% 11% 9% 11% - - 13%

I’m not afraid of my
information being  stolen if
I go here

72 7 1 2 - 1 - - 2 2 2 23 2 2 1 3 - 12 3 2 1 1 - - 5
16% 22% 9% 29% - 13% - - 40% 33% 15% 20% 29% 18% 13% 50% - 14% 19% 6% 9% 11% - - 16%

T
I’ve been to this type of
website before

6 3 - 1 - - - - - - - 1 - 1 - - - - - - - - - - -
1% 9% - 14% - - - - - - - 1% - 9% - - - - - - - - - - - 

LR
Real-estate use

4 - - - - 1 - - - - - - - - - - - - 1 1 - - - - 1
1% - - - - 13% - - - - - - - - - - - - 6% 3% - - - - 3%

Curiosity

3 - - - - - - - - - - 1 1 - - - - 1 - - - - - - -
1% - - - - - - - - - - 1% 14% - - - - 1% - - - - - - - 

Good/Like it

2 - - - - - - - - - - - - - - - - - - - - 1 - - 1
* - - - - - - - - - - - - - - - - - - - - 11% - - 3%

New/Different search
results

2 - - - - - - - - - - - - - - - - 2 - - - - - - -
* - - - - - - - - - - - - - - - - 2% - - - - - - - 

Won’t visit/Negative
mentions

2 - - - - - - - - - - - - - - - 1 - - - - 1 - - -
* - - - - - - - - - - - - - - - 6% - - - - 11% - - - 

Interesting

2 - - - - - - - - - - - - - - - - - 1 - - - 1 - -
* - - - - - - - - - - - - - - - - - 6% - - - 14% - - 

Popular/Well known

2 - - - - - - - - - - - - - - - 1 - 1 - - - - - -
* - - - - - - - - - - - - - - - 6% - 6% - - - - - - 

Search engine provides
this domain

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 368Q815_5. Why are you very likely to visit a website with each of these gTLDs in the future?

5. .realtor
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

446 32* 11** 7** 1** 8** 1** 3** 5** 6** 13** 113 7** 11** 8** 6** 17** 83* 16** 35* 11** 9** 7** 5** 31*Unweighted Base
1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

Business use

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/Cutting edge

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - 

Own website with them

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Top level domain

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 9% - - - - 

Unique/Unusual

10 - 1 - - - - - - - 2 - - - - - 3 1 - 1 - 1 - - 1
2% - 9% - - - - - - - 15% - - - - - 18% 1% - 3% - 11% - - 3%

None of the above

3 - - - - - - - - - 1 - - - - - - - - - - 1 1 - -
1% - - - - - - - - - 8% - - - - - - - - - - 11% 14% - - 

Don’t know

2 1 - - - - - - - - - - - - - - - - - - - - - - 1
* 3% - - - - - - - - - - - - - - - - - - - - - - 3%

Declined to answer

715 73 22 12 1 11 1 3 8 11 14 195 14 16 11 15 18 130 24 53 18 11 9 5 40
160% 228% 200% 171% 100% 138% 100% 100% 160% 183% 108% 173% 200% 145% 138% 250% 106% 157% 150% 151% 164% 122% 129% 100% 129%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 369Q815_6. Why are you very likely to visit a website with each of these gTLDs in the future?

6. .club
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

575 24** 11** 13** 6** 10** 1** 4** 9** 11** 13** 173 7** 10** 9** 7** 19** 94* 29** 32* 17** 14** 17** 9** 36*Unweighted Base

191 8 3 3 1 4 1 - 2 7 5 63 2 2 3 1 5 31 12 8 7 2 3 4 14
33% 33% 27% 23% 17% 40% 100% - 22% 64% 38% 36% 29% 20% 33% 14% 26% 33% 41% 25% 41% 14% 18% 44% 39%

It seems legitimate

173 12 1 7 2 4 1 - 5 4 2 54 2 1 1 3 3 24 13 13 8 3 3 1 6
30% 50% 9% 54% 33% 40% 100% - 56% 36% 15% 31% 29% 10% 11% 43% 16% 26% 45% 41% 47% 21% 18% 11% 17%

Y
It’s where you go for
specific information

161 11 5 4 2 2 - 1 4 3 3 43 1 3 2 4 3 19 4 17 7 5 8 2 8
28% 46% 45% 31% 33% 20% - 25% 44% 27% 23% 25% 14% 30% 22% 57% 16% 20% 14% 53% 41% 36% 47% 22% 22%

LRY
It has information I’m
seeking

160 8 2 5 - 1 1 - 4 3 4 59 2 4 2 2 3 33 6 3 3 1 5 1 8
28% 33% 18% 38% - 10% 100% - 44% 27% 31% 34% 29% 40% 22% 29% 16% 35% 21% 9% 18% 7% 29% 11% 22%

T T
I trust this extension

139 8 1 3 1 2 1 1 3 6 2 62 5 2 2 1 1 15 7 3 3 2 3 2 3
24% 33% 9% 23% 17% 20% 100% 25% 33% 55% 15% 36% 71% 20% 22% 14% 5% 16% 24% 9% 18% 14% 18% 22% 8%

RTY
I’ve been to this type of
website before

90 3 1 - - 1 - 1 2 3 1 41 1 - 4 1 3 8 3 4 3 1 2 - 7
16% 13% 9% - - 10% - 25% 22% 27% 8% 24% 14% - 44% 14% 16% 9% 10% 13% 18% 7% 12% - 19%

R
I’m not afraid of my
information being  stolen if
I go here

6 - - 1 - 1 - - - - 1 - - - - - - - 1 1 - - - - 1
1% - - 8% - 10% - - - - 8% - - - - - - - 3% 3% - - - - 3%

L L
Curiosity

5 - - - - - - - - 1 - - - 1 - - - 1 - - - - - 1 1
1% - - - - - - - - 9% - - - 10% - - - 1% - - - - - 11% 3%

L
Clubs sites

2 1 - - - - - - - - - 1 - - - - - - - - - - - - -
* 4% - - - - - - - - - 1% - - - - - - - - - - - - - 

Innovative/Cutting edge

2 - - - - - - - - - - - - - - - 1 - - - - 1 - - -
* - - - - - - - - - - - - - - - 5% - - - - 7% - - - 

Interesting

2 - - - - - - - - - - - - - - - 1 - 1 - - - - - -
* - - - - - - - - - - - - - - - 5% - 3% - - - - - - 

Search engine provides
this domain

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 7% - - - 

New/Different search
results

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 11% - - - - - - - - - - 

Reliable

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 7% - - - 

Education/To learn

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 369Q815_6. Why are you very likely to visit a website with each of these gTLDs in the future?

6. .club
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

575 24** 11** 13** 6** 10** 1** 4** 9** 11** 13** 173 7** 10** 9** 7** 19** 94* 29** 32* 17** 14** 17** 9** 36*Unweighted Base
1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 11% - - - - - - - - - - - - - - - - 

Sex clubs

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 7% - - - 

Benefit

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

Helpful/useful

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 3% - - - - - - 

Popular/Well known

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

By coincidence

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 6% - - - - 

Unique/Unusual

3 - - - - - - - - - - - - - - - - 1 - - - - - 1 1
1% - - - - - - - - - - - - - - - - 1% - - - - - 11% 3%

L
Other

8 - 1 - - - - - - - 1 1 1 - - - 2 - - - - 2 - - -
1% - 9% - - - - - - - 8% 1% 14% - - - 11% - - - - 14% - - - 

None of the above

2 - 1 - - - - 1 - - - - - - - - - - - - - - - - -
* - 9% - - - - 25% - - - - - - - - - - - - - - - - - 

Don’t know

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
* - - - - - - - - - - - - - - - - 1% - - - - - - 3%

L
Declined to answer

957 54 15 23 6 15 4 4 21 27 19 324 14 13 15 12 22 134 48 49 32 20 24 12 50
166% 225% 136% 177% 100% 150% 400% 100% 233% 245% 146% 187% 200% 130% 167% 171% 116% 143% 166% 153% 188% 143% 141% 133% 139%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 370Q815_7. Why are you very likely to visit a website with each of these gTLDs in the future?

7. .xyz
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

432 12** 4** 8** 5** 8** -** 3** 7** 8** 10** 145 8** 6** 10** 8** 15** 82* 19** 18** 5** 12** 9** 6** 24**Unweighted Base

128 6 - 3 1 1 - - 3 3 4 45 3 2 4 3 2 26 2 6 2 6 2 1 3
30% 50% - 38% 20% 13% - - 43% 38% 40% 31% 38% 33% 40% 38% 13% 32% 11% 33% 40% 50% 22% 17% 13%

It has information I’m
seeking

123 4 2 1 2 5 - - 1 3 2 44 2 1 3 - 4 23 4 4 2 1 3 3 9
28% 33% 50% 13% 40% 63% - - 14% 38% 20% 30% 25% 17% 30% - 27% 28% 21% 22% 40% 8% 33% 50% 38%

It seems legitimate

115 4 - 3 1 1 - 1 2 3 1 44 2 2 2 2 1 29 3 - 2 1 2 1 8
27% 33% - 38% 20% 13% - 33% 29% 38% 10% 30% 25% 33% 20% 25% 7% 35% 16% - 40% 8% 22% 17% 33%

I trust this extension

92 1 2 1 1 1 - - 1 4 2 45 4 1 3 2 - 9 6 - 2 3 - - 4
21% 8% 50% 13% 20% 13% - - 14% 50% 20% 31% 50% 17% 30% 25% - 11% 32% - 40% 25% - - 17%

R
I’ve been to this type of
website before

87 2 - 2 1 - - 1 - 3 2 40 1 - 3 3 3 12 2 4 1 2 - 1 4
20% 17% - 25% 20% - - 33% - 38% 20% 28% 13% - 30% 38% 20% 15% 11% 22% 20% 17% - 17% 17%

R
I’m not afraid of my
information being  stolen if
I go here

85 5 - 3 - 2 - 1 4 4 1 33 1 1 1 3 3 12 3 4 1 1 - - 2
20% 42% - 38% - 25% - 33% 57% 50% 10% 23% 13% 17% 10% 38% 20% 15% 16% 22% 20% 8% - - 8%

It’s where you go for
specific information

4 - - - - 1 - - - - - - - - - - - - 1 1 - - - - 1
1% - - - - 13% - - - - - - - - - - - - 5% 6% - - - - 4%

Curiosity

2 - - - - - - - - - - - - - - - 1 - - - - 1 - - -
* - - - - - - - - - - - - - - - 7% - - - - 8% - - - 

Interesting

2 - - - - - - - - - - - - 1 - - - 1 - - - - - - -
* - - - - - - - - - - - - 17% - - - 1% - - - - - - - 

Won’t visit/Negative
mentions

2 1 - - 1 - - - - - - - - - - - - - - - - - - - -
* 8% - - 20% - - - - - - - - - - - - - - - - - - - - 

Own website with them

2 - - - - - - - - - - - - - - - 1 - 1 - - - - - -
* - - - - - - - - - - - - - - - 7% - 5% - - - - - - 

Search engine provides
this domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Good/Like it

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 8% - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 8% - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/Cutting edge

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 8% - - - - - - - - - - - - - - - - - - - - - - - 

By coincidence

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 8% - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 370Q815_7. Why are you very likely to visit a website with each of these gTLDs in the future?

7. .xyz
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

432 12** 4** 8** 5** 8** -** 3** 7** 8** 10** 145 8** 6** 10** 8** 15** 82* 19** 18** 5** 12** 9** 6** 24**Unweighted Base
1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 5% - - - - - - 

Popular/Well known

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 8% - - - 

New/Different search
results

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Top level domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Other

11 - - - - 1 - - - - 1 2 - - - - 1 2 1 1 - 1 1 - -
3% - - - - 13% - - - - 10% 1% - - - - 7% 2% 5% 6% - 8% 11% - - 

None of the above

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 11% - - 

Don’t know

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - 10% - - - - - - - - - - - - - - 

Declined to answer

664 27 4 13 7 12 - 3 11 20 14 256 13 8 16 13 16 114 24 20 10 17 9 6 31
154% 225% 100% 163% 140% 150% - 100% 157% 250% 140% 177% 163% 133% 160% 163% 107% 139% 126% 111% 200% 142% 100% 100% 129%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 371Q815_8. Why are you very likely to visit a website with each of these gTLDs in the future?

8. .berlin
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

23* -** -** -** -** -** -** -** -** -** 23** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

13 - - - - - - - - - 13 - - - - - - - - - - - - - -
57% - - - - - - - - - 57% - - - - - - - - - - - - - - 

It has information I’m
seeking

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
39% - - - - - - - - - 39% - - - - - - - - - - - - - - 

It seems legitimate

8 - - - - - - - - - 8 - - - - - - - - - - - - - -
35% - - - - - - - - - 35% - - - - - - - - - - - - - - 

I trust this extension

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
22% - - - - - - - - - 22% - - - - - - - - - - - - - - 

I’ve been to this type of
website before

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
17% - - - - - - - - - 17% - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
17% - - - - - - - - - 17% - - - - - - - - - - - - - - 

It’s where you go for
specific information

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

Interesting

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

Heard of it/Know someone
who has it

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

None of the above

46 - - - - - - - - - 46 - - - - - - - - - - - - - -
200% - - - - - - - - - 200% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 372Q815_9. Why are you very likely to visit a website with each of these gTLDs in the future?

9. .ovh
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9* -** -** -** -** -** -** -** -** -** 9** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
44% - - - - - - - - - 44% - - - - - - - - - - - - - - 

It’s where you go for
specific information

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
22% - - - - - - - - - 22% - - - - - - - - - - - - - - 

I’ve been to this type of
website before

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
22% - - - - - - - - - 22% - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
22% - - - - - - - - - 22% - - - - - - - - - - - - - - 

It has information I’m
seeking

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
11% - - - - - - - - - 11% - - - - - - - - - - - - - - 

It seems legitimate

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
11% - - - - - - - - - 11% - - - - - - - - - - - - - - 

None of the above

12 - - - - - - - - - 12 - - - - - - - - - - - - - -
133% - - - - - - - - - 133% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 373Q815_10. Why are you very likely to visit a website with each of these gTLDs in the future?

10. .london
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

59* -** -** -** 5** 10** 3** 4** 10** 11** 16** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

22 - - - 2 1 1 - 4 5 9 - - - - - - - - - - - - - -
37% - - - 40% 10% 33% - 40% 45% 56% - - - - - - - - - - - - - - 

It has information I’m
seeking

19 - - - - 4 2 1 4 6 2 - - - - - - - - - - - - - -
32% - - - - 40% 67% 25% 40% 55% 13% - - - - - - - - - - - - - - 

It’s where you go for
specific information

15 - - - 2 5 1 - 1 2 4 - - - - - - - - - - - - - -
25% - - - 40% 50% 33% - 10% 18% 25% - - - - - - - - - - - - - - 

It seems legitimate

9 - - - - 2 - 1 2 2 2 - - - - - - - - - - - - - -
15% - - - - 20% - 25% 20% 18% 13% - - - - - - - - - - - - - - 

I’ve been to this type of
website before

9 - - - - 2 2 - 1 1 3 - - - - - - - - - - - - - -
15% - - - - 20% 67% - 10% 9% 19% - - - - - - - - - - - - - - 

I trust this extension

8 - - - 1 - - 2 2 2 1 - - - - - - - - - - - - - -
14% - - - 20% - - 50% 20% 18% 6% - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
2% - - - - - - - - - 6% - - - - - - - - - - - - - - 

Curiosity

83 - - - 5 14 6 4 14 18 22 - - - - - - - - - - - - - -
141% - - - 100% 140% 200% 100% 140% 164% 138% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 374Q815_11. Why are you very likely to visit a website with each of these gTLDs in the future?

11. .nyc
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

25* 25** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

13 13 - - - - - - - - - - - - - - - - - - - - - - -
52% 52% - - - - - - - - - - - - - - - - - - - - - - - 

It has information I’m
seeking

10 10 - - - - - - - - - - - - - - - - - - - - - - -
40% 40% - - - - - - - - - - - - - - - - - - - - - - - 

It seems legitimate

8 8 - - - - - - - - - - - - - - - - - - - - - - -
32% 32% - - - - - - - - - - - - - - - - - - - - - - - 

I trust this extension

7 7 - - - - - - - - - - - - - - - - - - - - - - -
28% 28% - - - - - - - - - - - - - - - - - - - - - - - 

I’ve been to this type of
website before

7 7 - - - - - - - - - - - - - - - - - - - - - - -
28% 28% - - - - - - - - - - - - - - - - - - - - - - - 

It’s where you go for
specific information

6 6 - - - - - - - - - - - - - - - - - - - - - - -
24% 24% - - - - - - - - - - - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 1 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

By coincidence

1 1 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

1 1 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

Innovative/Cutting edge

1 1 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

Progressive

1 1 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

Other

1 1 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

Don’t know

57 57 - - - - - - - - - - - - - - - - - - - - - - -
228% 228% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 375Q815_12. Why are you very likely to visit a website with each of these gTLDs in the future?

12. .wang
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

134 -** -** -** -** -** -** -** -** -** -** 134 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

45 - - - - - - - - - - 45 - - - - - - - - - - - - -
34% - - - - - - - - - - 34% - - - - - - - - - - - - - 

I trust this extension

44 - - - - - - - - - - 44 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

It seems legitimate

43 - - - - - - - - - - 43 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

It’s where you go for
specific information

40 - - - - - - - - - - 40 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

It has information I’m
seeking

32 - - - - - - - - - - 32 - - - - - - - - - - - - -
24% - - - - - - - - - - 24% - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

31 - - - - - - - - - - 31 - - - - - - - - - - - - -
23% - - - - - - - - - - 23% - - - - - - - - - - - - - 

I’ve been to this type of
website before

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

New/Different search
results

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Heard of it/Know someone
who has it

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Special

238 - - - - - - - - - - 238 - - - - - - - - - - - - -
178% - - - - - - - - - - 178% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 376Q815_13. Why are you very likely to visit a website with each of these gTLDs in the future?

13. .xn-ses554g (Chinese for network address)
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

163 -** -** -** -** -** -** -** -** -** -** 163 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

56 - - - - - - - - - - 56 - - - - - - - - - - - - -
34% - - - - - - - - - - 34% - - - - - - - - - - - - - 

I trust this extension

52 - - - - - - - - - - 52 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

It’s where you go for
specific information

50 - - - - - - - - - - 50 - - - - - - - - - - - - -
31% - - - - - - - - - - 31% - - - - - - - - - - - - - 

It seems legitimate

48 - - - - - - - - - - 48 - - - - - - - - - - - - -
29% - - - - - - - - - - 29% - - - - - - - - - - - - - 

It has information I’m
seeking

47 - - - - - - - - - - 47 - - - - - - - - - - - - -
29% - - - - - - - - - - 29% - - - - - - - - - - - - - 

I’ve been to this type of
website before

40 - - - - - - - - - - 40 - - - - - - - - - - - - -
25% - - - - - - - - - - 25% - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Education/To learn

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Other

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

None of the above

299 - - - - - - - - - - 299 - - - - - - - - - - - - -
183% - - - - - - - - - - 183% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 520J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 377Q815_14. Why are you very likely to visit a website with each of these gTLDs in the future?

14. .xn-55qx5d (Chinese for company)
Base: Very Likely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

175 -** -** -** -** -** -** -** -** -** -** 175 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

69 - - - - - - - - - - 69 - - - - - - - - - - - - -
39% - - - - - - - - - - 39% - - - - - - - - - - - - - 

It’s where you go for
specific information

60 - - - - - - - - - - 60 - - - - - - - - - - - - -
34% - - - - - - - - - - 34% - - - - - - - - - - - - - 

I trust this extension

57 - - - - - - - - - - 57 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

It has information I’m
seeking

52 - - - - - - - - - - 52 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

It seems legitimate

52 - - - - - - - - - - 52 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

I’ve been to this type of
website before

45 - - - - - - - - - - 45 - - - - - - - - - - - - -
26% - - - - - - - - - - 26% - - - - - - - - - - - - - 

I’m not afraid of my
information being  stolen if
I go here

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Business use

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Curiosity

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Popular/Well known

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Unique/Unusual

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

None of the above

343 - - - - - - - - - - 343 - - - - - - - - - - - - -
196% - - - - - - - - - - 196% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 378Q817_1. Why are you very unlikely to visit a website with each of these gTLDs in the future?

1. .email
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

532 85* 26** 20** 5** 8** 9** 6** 22** 29** 22** 23** 3** 16** 35* 27** 25** 30* 8** 23** 25** 13** 28** 19** 25**Unweighted Base

241 50 16 9 3 2 2 3 14 15 6 7 1 5 17 9 10 15 5 6 16 5 10 6 9
45% 59% 62% 45% 60% 25% 22% 50% 64% 52% 27% 30% 33% 31% 49% 33% 40% 50% 63% 26% 64% 38% 36% 32% 36%

I have no reason to go
there

189 26 7 9 2 1 2 2 5 9 9 10 1 11 16 11 10 11 3 6 8 5 12 7 6
36% 31% 27% 45% 40% 13% 22% 33% 23% 31% 41% 43% 33% 69% 46% 41% 40% 37% 38% 26% 32% 38% 43% 37% 24%

I’ve never been to this
type of website before

107 16 6 2 1 4 3 - 2 4 6 5 - 2 8 6 1 6 2 3 6 3 11 4 6
20% 19% 23% 10% 20% 50% 33% - 9% 14% 27% 22% - 13% 23% 22% 4% 20% 25% 13% 24% 23% 39% 21% 24%

I don’t trust this extension

80 20 5 3 2 2 1 - 3 2 7 1 - 2 2 4 3 5 2 2 3 2 5 2 2
15% 24% 19% 15% 40% 25% 11% - 14% 7% 32% 4% - 13% 6% 15% 12% 17% 25% 9% 12% 15% 18% 11% 8%

O
It doesn’t seem legitimate

68 8 2 2 - 1 1 1 - 4 5 6 2 3 4 3 2 5 - 4 3 2 5 3 2
13% 9% 8% 10% - 13% 11% 17% - 14% 23% 26% 67% 19% 11% 11% 8% 17% - 17% 12% 15% 18% 16% 8%

I’m afraid of my
information being stolen if
I go here

2 1 - 1 - - - - - - - - - - - - - - - - - - - - -
* 1% - 5% - - - - - - - - - - - - - - - - - - - - - 

Seems like an email
domain

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/Positive
mentions

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 5% - 

Hard to remember

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 4% - - - - - - - - - - - - - - - - - - - - - - 

Dislike name

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 4% - - 

Too many generic options

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 5% - 

Not practical

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 4% - - 

Not unique

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 4% - - 

No value

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 5% - - - - - - - - - - - - - - - - 

None around to visit

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 5% - - - - - - - - - - - - - - - - - - - - - 

Other

31 2 2 - - - 2 1 2 2 4 2 - - 2 3 3 2 - 2 - 1 1 - -
6% 2% 8% - - - 22% 17% 9% 7% 18% 9% - - 6% 11% 12% 7% - 9% - 8% 4% - - 

None of the above

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 522J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 378Q817_1. Why are you very unlikely to visit a website with each of these gTLDs in the future?

1. .email
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

532 85* 26** 20** 5** 8** 9** 6** 22** 29** 22** 23** 3** 16** 35* 27** 25** 30* 8** 23** 25** 13** 28** 19** 25**Unweighted Base
2 - - - - - - - - 1 - - - - - - 1 - - - - - - - -
* - - - - - - - - 3% - - - - - - 4% - - - - - - - - 

Don’t know

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 4% - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

730 124 40 27 8 10 11 7 27 37 37 31 4 23 49 36 30 44 12 23 36 18 47 24 25
137% 146% 154% 135% 160% 125% 122% 117% 123% 128% 168% 135% 133% 144% 140% 133% 120% 147% 150% 100% 144% 138% 168% 126% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 379Q817_2. Why are you very unlikely to visit a website with each of these gTLDs in the future?

2. .photography
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

581 76* 32* 17** 10** 7** 7** 10** 24** 32* 25** 46* 10** 19** 37* 30* 25** 23** 7** 24** 25** 15** 23** 26** 31*Unweighted Base

269 48 20 9 4 2 4 6 16 15 9 17 2 6 21 11 9 11 3 6 14 6 9 6 15
46% 63% 63% 53% 40% 29% 57% 60% 67% 47% 36% 37% 20% 32% 57% 37% 36% 48% 43% 25% 56% 40% 39% 23% 48%

LP LP
I have no reason to go
there

227 25 13 7 3 1 2 4 7 9 14 22 5 11 16 12 12 6 2 10 8 7 11 13 7
39% 33% 41% 41% 30% 14% 29% 40% 29% 28% 56% 48% 50% 58% 43% 40% 48% 26% 29% 42% 32% 47% 48% 50% 23%

Y
I’ve never been to this
type of website before

105 13 6 2 2 4 1 1 2 3 5 13 1 4 6 8 2 3 1 2 4 2 8 5 7
18% 17% 19% 12% 20% 57% 14% 10% 8% 9% 20% 28% 10% 21% 16% 27% 8% 13% 14% 8% 16% 13% 35% 19% 23%

J
I don’t trust this extension

92 12 6 3 3 1 1 - 4 2 5 11 4 3 3 5 2 3 1 5 3 1 5 3 6
16% 16% 19% 18% 30% 14% 14% - 17% 6% 20% 24% 40% 16% 8% 17% 8% 13% 14% 21% 12% 7% 22% 12% 19%

J
It doesn’t seem legitimate

69 8 3 2 1 - - - - 4 2 13 2 5 5 3 1 3 1 2 2 4 3 3 2
12% 11% 9% 12% 10% - - - - 13% 8% 28% 20% 26% 14% 10% 4% 13% 14% 8% 8% 27% 13% 12% 6%

BCY
I’m afraid of my
information being stolen if
I go here

3 1 - - - - - - - - - - - - - - - 1 - - - - - 1 -
1% 1% - - - - - - - - - - - - - - - 4% - - - - - 4% - 

Name is too long

2 - - - - 1 - - - - - - - - - - - - - - - - - 1 -
* - - - - 14% - - - - - - - - - - - - - - - - - 4% - 

Not practical

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/Positive
mentions

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 4% - 

Hard to remember

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 4% - - 

Too many generic options

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 10% - - - - - - - - - - - - - - - - - - - - 

Not interested in
content/real-estate

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 4% - - 

Not unique

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Not until domain becomes
popular

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 4% - - 

No value

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 4% - - - - - - - - - - - - - - - - 

None around to visit

2 1 - - - - - - - - - 1 - - - - - - - - - - - - -
* 1% - - - - - - - - - 2% - - - - - - - - - - - - - 

Other

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 379Q817_2. Why are you very unlikely to visit a website with each of these gTLDs in the future?

2. .photography
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

581 76* 32* 17** 10** 7** 7** 10** 24** 32* 25** 46* 10** 19** 37* 30* 25** 23** 7** 24** 25** 15** 23** 26** 31*Unweighted Base
29 3 2 1 2 - 2 1 2 3 3 - 1 - 1 3 2 1 - 1 - - 1 - -

5% 4% 6% 6% 20% - 29% 10% 8% 9% 12% - 10% - 3% 10% 8% 4% - 4% - - 4% - - 
L L

None of the above

2 - - - - - - - - - - - - - - - 1 - - - - - - - 1
* - - - - - - - - - - - - - - - 4% - - - - - - - 3%

Don’t know

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 3% - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

809 113 51 24 16 9 10 12 32 36 38 77 15 29 52 42 29 28 8 26 31 20 40 33 38
139% 149% 159% 141% 160% 129% 143% 120% 133% 113% 152% 167% 150% 153% 141% 140% 116% 122% 114% 108% 124% 133% 174% 127% 123%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 380Q817_3. Why are you very unlikely to visit a website with each of these gTLDs in the future?

3. .link
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

602 108 29** 18** 8** 9** 11** 11** 26** 31* 29** 32* 5** 17** 34* 28** 32* 28** 9** 18** 26** 12** 37* 16** 28**Unweighted Base

272 65 16 7 5 1 3 6 16 16 10 10 1 3 22 8 13 13 5 5 14 6 11 6 10
45% 60% 55% 39% 63% 11% 27% 55% 62% 52% 34% 31% 20% 18% 65% 29% 41% 46% 56% 28% 54% 50% 30% 38% 36%

LW LW
I have no reason to go
there

219 37 9 8 2 1 4 4 6 9 14 13 3 11 14 11 13 10 4 5 9 3 15 7 7
36% 34% 31% 44% 25% 11% 36% 36% 23% 29% 48% 41% 60% 65% 41% 39% 41% 36% 44% 28% 35% 25% 41% 44% 25%

I’ve never been to this
type of website before

127 23 6 2 1 4 4 2 4 5 7 11 - 1 6 7 2 7 3 - 7 3 12 2 8
21% 21% 21% 11% 13% 44% 36% 18% 15% 16% 24% 34% - 6% 18% 25% 6% 25% 33% - 27% 25% 32% 13% 29%

Q Q
I don’t trust this extension

108 28 5 3 2 2 1 - 5 2 7 7 2 5 2 4 4 6 2 4 3 2 5 1 6
18% 26% 17% 17% 25% 22% 9% - 19% 6% 24% 22% 40% 29% 6% 14% 13% 21% 22% 22% 12% 17% 14% 6% 21%

JO
It doesn’t seem legitimate

76 14 4 1 - - 1 1 1 5 2 9 1 3 2 4 4 3 - 3 4 1 8 1 4
13% 13% 14% 6% - - 9% 9% 4% 16% 7% 28% 20% 18% 6% 14% 13% 11% - 17% 15% 8% 22% 6% 14%

BO
I’m afraid of my
information being stolen if
I go here

2 1 - - - - - - - - - - - - - - - - - - - - - - 1
* 1% - - - - - - - - - - - - - - - - - - - - - - 4%

Likely to visit/Positive
mentions

2 - - - - 1 - - - - - - - - - - - - - - - - - 1 -
* - - - - 11% - - - - - - - - - - - - - - - - - 6% - 

Not practical

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 6% - 

Hard to remember

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 3% - - 

Too many generic options

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 3% - - - - - - - - - - - - - - - - - - - - - - 

Confusing/Hard to
understand

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 3% - - 

Not unique

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 3% - - 

No value

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 4% - - - - - - - - - - - - - - - - 

None around to visit

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 6% - - - - - - - - - - - - - - - - - - - - - 

Other

27 2 1 - 1 - 2 1 2 2 3 - - - 2 3 3 1 - 1 - - 2 1 -
4% 2% 3% - 13% - 18% 9% 8% 6% 10% - - - 6% 11% 9% 4% - 6% - - 5% 6% - 

B
None of the above

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 3% - - - - - - - - 

Don’t know

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 380Q817_3. Why are you very unlikely to visit a website with each of these gTLDs in the future?

3. .link
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

602 108 29** 18** 8** 9** 11** 11** 26** 31* 29** 32* 5** 17** 34* 28** 32* 28** 9** 18** 26** 12** 37* 16** 28**Unweighted Base
841 170 42 22 11 9 15 14 35 39 43 50 7 23 48 37 40 40 14 18 37 15 56 20 36
140% 157% 145% 122% 138% 100% 136% 127% 135% 126% 148% 156% 140% 135% 141% 132% 125% 143% 156% 100% 142% 125% 151% 125% 129%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 381Q817_4. Why are you very unlikely to visit a website with each of these gTLDs in the future?

4. .guru
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

696 98* 35* 24** 13** 9** 12** 12** 24** 35* 41* 41* 8** 17** 41* 35* 30* 32* 9** 24** 34* 22** 33* 28** 39*Unweighted Base

317 62 21 10 9 3 5 6 15 17 16 12 2 5 22 12 12 13 3 8 19 8 11 8 18
46% 63% 60% 42% 69% 33% 42% 50% 63% 49% 39% 29% 25% 29% 54% 34% 40% 41% 33% 33% 56% 36% 33% 29% 46%

KLPQRW LPW L L
I have no reason to go
there

256 30 13 8 3 1 4 4 6 11 20 20 5 12 20 12 14 11 4 5 12 8 13 11 9
37% 31% 37% 33% 23% 11% 33% 33% 25% 31% 49% 49% 63% 71% 49% 34% 47% 34% 44% 21% 35% 36% 39% 39% 23%

BY BY BY Y
I’ve never been to this
type of website before

151 19 8 8 2 3 4 2 3 5 9 13 1 3 7 10 6 3 1 4 8 6 10 5 11
22% 19% 23% 33% 15% 33% 33% 17% 13% 14% 22% 32% 13% 18% 17% 29% 20% 9% 11% 17% 24% 27% 30% 18% 28%

R R
I don’t trust this extension

133 19 12 7 3 2 3 - 5 4 10 9 3 3 3 4 4 5 2 5 6 4 6 4 10
19% 19% 34% 29% 23% 22% 25% - 21% 11% 24% 22% 38% 18% 7% 11% 13% 16% 22% 21% 18% 18% 18% 14% 26%

JOP O O
It doesn’t seem legitimate

93 9 5 4 1 - 1 1 2 4 3 12 3 3 2 4 2 7 2 3 4 7 7 1 6
13% 9% 14% 17% 8% - 8% 8% 8% 11% 7% 29% 38% 18% 5% 11% 7% 22% 22% 13% 12% 32% 21% 4% 15%

BKOQ O O
I’m afraid of my
information being stolen if
I go here

3 1 - - - 1 - - - - - - - - - - - - - - - - - 1 -
* 1% - - - 11% - - - - - - - - - - - - - - - - - 4% - 

Not practical

2 - - - 1 - - - - - - - - - - - - - - - - - - 1 -
* - - - 8% - - - - - - - - - - - - - - - - - - 4% - 

Not interested in
content/real-estate

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/Positive
mentions

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 4% - 

Hard to remember

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 3% - - 

Too many generic options

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 3% - - - - - - - 

Not familiar with it/Never
heard of it before

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 3% - - 

Not unique

1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 3%

Not until domain becomes
popular

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 3% - - 

No value

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 4% - - - - - - - - - - - - - - - - 

None around to visit

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 3% - - - - - - - - - - - - - - - - - - - - - - 

Other

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 381Q817_4. Why are you very unlikely to visit a website with each of these gTLDs in the future?

4. .guru
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

696 98* 35* 24** 13** 9** 12** 12** 24** 35* 41* 41* 8** 17** 41* 35* 30* 32* 9** 24** 34* 22** 33* 28** 39*Unweighted Base
26 2 2 - 1 - 2 1 2 2 4 - - - 1 3 3 1 - - - - 1 1 -

4% 2% 6% - 8% - 17% 8% 8% 6% 10% - - - 2% 9% 10% 3% - - - - 3% 4% - 
BL LY

None of the above

2 - - - - - - - - - - - - - - - 1 - - - - - - - 1
* - - - - - - - - - - - - - - - 3% - - - - - - - 3%

Don’t know

992 143 62 37 20 10 19 14 34 43 62 66 14 26 55 45 42 41 12 25 49 33 51 33 56
143% 146% 177% 154% 154% 111% 158% 117% 142% 123% 151% 161% 175% 153% 134% 129% 140% 128% 133% 104% 144% 150% 155% 118% 144%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 382Q817_5. Why are you very unlikely to visit a website with each of these gTLDs in the future?

5. .realtor
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

776 78* 33* 27** 15** 9** 15** 13** 36* 37* 40* 56* 13** 24** 39* 40* 37* 33* 13** 29** 37* 27** 49* 34* 42*Unweighted Base

357 50 20 13 10 3 6 7 25 18 17 18 4 11 20 11 16 17 5 9 20 12 18 9 18
46% 64% 61% 48% 67% 33% 40% 54% 69% 49% 43% 32% 31% 46% 51% 28% 43% 52% 38% 31% 54% 44% 37% 26% 43%

KLPQWXY LPWX KLPQWXY PX PX LPX
I have no reason to go
there

298 25 13 10 4 1 5 5 9 11 20 28 7 16 19 16 15 11 5 10 12 11 21 13 11
38% 32% 39% 37% 27% 11% 33% 38% 25% 30% 50% 50% 54% 67% 49% 40% 41% 33% 38% 34% 32% 41% 43% 38% 26%

IY BIY IY
I’ve never been to this
type of website before

166 13 8 8 3 5 4 4 6 6 11 15 2 4 6 13 2 4 4 2 7 4 14 7 14
21% 17% 24% 30% 20% 56% 27% 31% 17% 16% 28% 27% 15% 17% 15% 33% 5% 12% 31% 7% 19% 15% 29% 21% 33%

Q Q Q QR Q BQR
I don’t trust this extension

142 11 7 7 3 1 3 - 6 3 10 14 5 5 3 5 4 8 2 6 6 5 11 5 12
18% 14% 21% 26% 20% 11% 20% - 17% 8% 25% 25% 38% 21% 8% 13% 11% 24% 15% 21% 16% 19% 22% 15% 29%

O JO JO
It doesn’t seem legitimate

101 7 3 4 1 - 1 1 2 4 6 15 4 4 3 4 2 5 1 4 3 8 10 4 5
13% 9% 9% 15% 7% - 7% 8% 6% 11% 15% 27% 31% 17% 8% 10% 5% 15% 8% 14% 8% 30% 20% 12% 12%

BCIOPQU

I’m afraid of my
information being stolen if
I go here

6 3 - - 1 - - - - 1 - - - - - - - - - - - - - 1 -
1% 4% - - 7% - - - - 3% - - - - - - - - - - - - - 3% - 

Not interested in
content/real-estate

2 - - - - - - - - 1 - - - - - - - - - 1 - - - - -
* - - - - - - - - 3% - - - - - - - - - 3% - - - - - 

Not familiar with it/Never
heard of it before

2 - - 1 - - - - - - - - - - - - - - - - - - - 1 -
* - - 4% - - - - - - - - - - - - - - - - - - - 3% - 

Confusing/Hard to
understand

2 - - - - 1 - - - - - - - - - - - - - - - - - 1 -
* - - - - 11% - - - - - - - - - - - - - - - - - 3% - 

Not practical

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/Positive
mentions

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
* - - - - - 7% - - - - - - - - - - - - - - - - - - 

Dislike name

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 4% - - - - - - - - - - - - - - - - - - - - - 

Doesn’t tell me anything

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 3% - 

Hard to remember

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 2% - - 

Too many generic options

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 3% - 

Name is too long

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 2% - - 

Not unique

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 382Q817_5. Why are you very unlikely to visit a website with each of these gTLDs in the future?

5. .realtor
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

776 78* 33* 27** 15** 9** 15** 13** 36* 37* 40* 56* 13** 24** 39* 40* 37* 33* 13** 29** 37* 27** 49* 34* 42*Unweighted Base
1 - - - - - - - - - - - - - - - - - - - - - - - 1
* - - - - - - - - - - - - - - - - - - - - - - - 2%

Not until domain becomes
popular

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 2% - - 

No value

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 3% - - - - - - - - - - - - - - - - 

None around to visit

26 2 1 - 1 - 2 1 2 3 3 1 - - 1 3 2 1 - - 1 - 1 1 -
3% 3% 3% - 7% - 13% 8% 6% 8% 8% 2% - - 3% 8% 5% 3% - - 3% - 2% 3% - 

None of the above

3 - - - - - - - - - - 1 - - - - 1 - - - - - - - 1
* - - - - - - - - - - 2% - - - - 3% - - - - - - - 2%

Don’t know

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 3% - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

1116 112 53 44 23 11 22 18 51 47 67 92 22 40 52 52 42 46 17 32 49 40 78 44 62
144% 144% 161% 163% 153% 122% 147% 138% 142% 127% 168% 164% 169% 167% 133% 130% 114% 139% 131% 110% 132% 148% 159% 129% 148%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 383Q817_6. Why are you very unlikely to visit a website with each of these gTLDs in the future?

6. .club
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

632 99* 30* 18** 13** 10** 12** 13** 20** 31* 33* 30* 9** 20** 35* 30* 25** 28** 9** 32* 32* 18** 35* 17** 33*Unweighted Base

312 71 20 8 7 4 5 9 13 17 12 6 1 6 21 10 11 14 4 11 17 9 16 5 15
49% 72% 67% 44% 54% 40% 42% 69% 65% 55% 36% 20% 11% 30% 60% 33% 44% 50% 44% 34% 53% 50% 46% 29% 45%

KLPTWY KLPT L LPT L L L
I have no reason to go
there

224 30 11 6 2 3 4 5 4 8 15 14 3 14 15 11 10 6 3 8 11 7 16 10 8
35% 30% 37% 33% 15% 30% 33% 38% 20% 26% 45% 47% 33% 70% 43% 37% 40% 21% 33% 25% 34% 39% 46% 59% 24%

I’ve never been to this
type of website before

123 15 7 5 3 4 4 3 1 3 6 10 3 4 5 8 4 3 1 1 8 4 11 2 8
19% 15% 23% 28% 23% 40% 33% 23% 5% 10% 18% 33% 33% 20% 14% 27% 16% 11% 11% 3% 25% 22% 31% 12% 24%

T BJT T T BJT T
I don’t trust this extension

104 13 9 5 3 4 1 - 3 1 8 3 5 5 3 5 2 4 1 5 4 5 8 1 6
16% 13% 30% 28% 23% 40% 8% - 15% 3% 24% 10% 56% 25% 9% 17% 8% 14% 11% 16% 13% 28% 23% 6% 18%

BJO J J
It doesn’t seem legitimate

70 8 3 2 - 1 - 1 - 4 2 7 2 4 3 3 1 5 1 6 4 2 8 1 2
11% 8% 10% 11% - 10% - 8% - 13% 6% 23% 22% 20% 9% 10% 4% 18% 11% 19% 13% 11% 23% 6% 6%

B B
I’m afraid of my
information being stolen if
I go here

2 - - - - 1 - - - - - - - - - - - - - - - - - 1 -
* - - - - 10% - - - - - - - - - - - - - - - - - 6% - 

Not practical

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 3% - - - - - - - - - - - - - - - - - - - - - - 

Confusing/Hard to
understand

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 6% - 

Hard to remember

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 3% - - 

Too many generic options

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/Positive
mentions

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 3% - - 

Not unique

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Not until domain becomes
popular

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 3% - - 

No value

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 5% - - - - - - - - - - - - - - - - 

None around to visit

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Other

25 2 1 - 2 - 2 - 2 2 4 1 - - 1 3 2 1 - 1 - - 1 - -
4% 2% 3% - 15% - 17% - 10% 6% 12% 3% - - 3% 10% 8% 4% - 3% - - 3% - - 

BUY
None of the above

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 383Q817_6. Why are you very unlikely to visit a website with each of these gTLDs in the future?

6. .club
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

632 99* 30* 18** 13** 10** 12** 13** 20** 31* 33* 30* 9** 20** 35* 30* 25** 28** 9** 32* 32* 18** 35* 17** 33*Unweighted Base
3 - - - - - - - - - - 1 - - - - 1 - - - - - - - 1
* - - - - - - - - - - 3% - - - - 4% - - - - - - - 3%

Don’t know

872 142 52 26 17 17 16 18 24 35 47 42 14 33 48 40 31 33 10 32 44 27 63 21 40
138% 143% 173% 144% 131% 170% 133% 138% 120% 113% 142% 140% 156% 165% 137% 133% 124% 118% 111% 100% 138% 150% 180% 124% 121%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 384Q817_7. Why are you very unlikely to visit a website with each of these gTLDs in the future?

7. .xyz
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

886 135 40* 28** 15** 7** 15** 13** 33* 34* 45* 47* 16** 28** 38* 41* 43* 48* 11** 43* 46* 24** 55* 33* 48*Unweighted Base

369 84 22 10 8 - 6 7 18 16 18 10 5 8 19 15 14 17 5 12 24 8 17 9 17
42% 62% 55% 36% 53% - 40% 54% 55% 47% 40% 21% 31% 29% 50% 37% 33% 35% 45% 28% 52% 33% 31% 27% 35%

KLPQRTWXY LQTWX LTWX L LT LTWX
I have no reason to go
there

337 45 19 13 4 1 5 3 9 11 21 23 9 18 17 14 20 13 4 13 18 9 23 12 13
38% 33% 48% 46% 27% 14% 33% 23% 27% 32% 47% 49% 56% 64% 45% 34% 47% 27% 36% 30% 39% 38% 42% 36% 27%

RY
I’ve never been to this
type of website before

240 31 8 7 4 5 5 4 6 5 15 12 1 8 8 13 11 14 3 11 17 6 18 11 17
27% 23% 20% 25% 27% 71% 33% 31% 18% 15% 33% 26% 6% 29% 21% 32% 26% 29% 27% 26% 37% 25% 33% 33% 35%

J J
I don’t trust this extension

238 42 14 8 4 2 3 - 8 3 15 15 6 9 4 4 14 14 2 11 11 8 14 7 20
27% 31% 35% 29% 27% 29% 20% - 24% 9% 33% 32% 38% 32% 11% 10% 33% 29% 18% 26% 24% 33% 25% 21% 42%

JOP JOP JOP JOP JOP JOP JOP
It doesn’t seem legitimate

127 19 4 5 1 - 2 1 3 4 6 12 7 5 2 3 4 7 1 9 5 5 10 2 10
14% 14% 10% 18% 7% - 13% 8% 9% 12% 13% 26% 44% 18% 5% 7% 9% 15% 9% 21% 11% 21% 18% 6% 21%

OPQX O O
I’m afraid of my
information being stolen if
I go here

3 1 - 1 - - - - - - - - - - - - - - - - - - 1 - -
* 1% - 4% - - - - - - - - - - - - - - - - - - 2% - - 

Doesn’t tell me anything

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 2% - - - - - - - 

Likely to visit/Positive
mentions

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 3% - 

B
Confusing/Hard to
understand

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 7% - - - - - - - - - - - - - - - - - - - - 

Not interested in
content/real-estate

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 3% - 

B
Hard to remember

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 2% - - 

Too many generic options

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
* - - - - - - - - - - - - - - - - - - - - - - 3% - 

B
Not practical

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 2% - - 

Not unique

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 2% - - 

No value

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 3% - - - - - - - - - - - - - - - - 

B
None around to visit

3 1 - - - - - - 1 - - 1 - - - - - - - - - - - - -
* 1% - - - - - - 3% - - 2% - - - - - - - - - - - - - 

Other

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 384Q817_7. Why are you very unlikely to visit a website with each of these gTLDs in the future?

7. .xyz
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

886 135 40* 28** 15** 7** 15** 13** 33* 34* 45* 47* 16** 28** 38* 41* 43* 48* 11** 43* 46* 24** 55* 33* 48*Unweighted Base
30 2 2 - 1 - 2 1 2 3 4 1 - - 2 3 4 1 - - - - 1 1 -

3% 1% 5% - 7% - 13% 8% 6% 9% 9% 2% - - 5% 7% 9% 2% - - - - 2% 3% - 
BUY BTUY BTUY

None of the above

3 - - - - - - - - - - 1 - - - - 1 - - - - - - - 1
* - - - - - - - - - - 2% - - - - 2% - - - - - - - 2%

Don’t know

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 4% - - - 

Declined to answer

1360 225 69 44 23 8 23 16 48 42 79 75 28 48 52 52 68 67 15 56 75 37 87 45 78
153% 167% 173% 157% 153% 114% 153% 123% 145% 124% 176% 160% 175% 171% 137% 127% 158% 140% 136% 130% 163% 154% 158% 136% 163%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 535J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 385Q817_8. Why are you very unlikely to visit a website with each of these gTLDs in the future?

8. .berlin
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

22* -** -** -** -** -** -** -** -** -** 22** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

11 - - - - - - - - - 11 - - - - - - - - - - - - - -
50% - - - - - - - - - 50% - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
32% - - - - - - - - - 32% - - - - - - - - - - - - - - 

I have no reason to go
there

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
23% - - - - - - - - - 23% - - - - - - - - - - - - - - 

It doesn’t seem legitimate

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
18% - - - - - - - - - 18% - - - - - - - - - - - - - - 

I don’t trust this extension

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
5% - - - - - - - - - 5% - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
14% - - - - - - - - - 14% - - - - - - - - - - - - - - 

None of the above

31 - - - - - - - - - 31 - - - - - - - - - - - - - -
141% - - - - - - - - - 141% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 386Q817_9. Why are you very unlikely to visit a website with each of these gTLDs in the future?

9. .ovh
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

42* -** -** -** -** -** -** -** -** -** 42* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

22 - - - - - - - - - 22 - - - - - - - - - - - - - -
52% - - - - - - - - - 52% - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

19 - - - - - - - - - 19 - - - - - - - - - - - - - -
45% - - - - - - - - - 45% - - - - - - - - - - - - - - 

I have no reason to go
there

14 - - - - - - - - - 14 - - - - - - - - - - - - - -
33% - - - - - - - - - 33% - - - - - - - - - - - - - - 

It doesn’t seem legitimate

12 - - - - - - - - - 12 - - - - - - - - - - - - - -
29% - - - - - - - - - 29% - - - - - - - - - - - - - - 

I don’t trust this extension

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
17% - - - - - - - - - 17% - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
7% - - - - - - - - - 7% - - - - - - - - - - - - - - 

None of the above

77 - - - - - - - - - 77 - - - - - - - - - - - - - -
183% - - - - - - - - - 183% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 387Q817_10. Why are you very unlikely to visit a website with each of these gTLDs in the future?

10. .london
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

119 -** -** -** 10** 10** 10** 12** 18** 31* 28** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

59 - - - 7 4 5 7 10 15 11 - - - - - - - - - - - - - -
50% - - - 70% 40% 50% 58% 56% 48% 39% - - - - - - - - - - - - - - 

I have no reason to go
there

38 - - - 2 2 3 5 5 8 13 - - - - - - - - - - - - - -
32% - - - 20% 20% 30% 42% 28% 26% 46% - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

18 - - - 2 3 2 1 2 4 4 - - - - - - - - - - - - - -
15% - - - 20% 30% 20% 8% 11% 13% 14% - - - - - - - - - - - - - - 

I don’t trust this extension

12 - - - 2 2 - - 2 1 5 - - - - - - - - - - - - - -
10% - - - 20% 20% - - 11% 3% 18% - - - - - - - - - - - - - - 

It doesn’t seem legitimate

7 - - - - - - 2 - 4 1 - - - - - - - - - - - - - -
6% - - - - - - 17% - 13% 4% - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
1% - - - - - - - 6% - - - - - - - - - - - - - - - - 

None around to visit

12 - - - 1 - 2 1 2 2 4 - - - - - - - - - - - - - -
10% - - - 10% - 20% 8% 11% 6% 14% - - - - - - - - - - - - - - 

None of the above

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
1% - - - - 10% - - - - - - - - - - - - - - - - - - - 

Declined to answer

148 - - - 14 12 12 16 22 34 38 - - - - - - - - - - - - - -
124% - - - 140% 120% 120% 133% 122% 110% 136% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 388Q817_11. Why are you very unlikely to visit a website with each of these gTLDs in the future?

11. .nyc
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

96* 96* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

60 60 - - - - - - - - - - - - - - - - - - - - - - -
63% 63% - - - - - - - - - - - - - - - - - - - - - - - 

I have no reason to go
there

29 29 - - - - - - - - - - - - - - - - - - - - - - -
30% 30% - - - - - - - - - - - - - - - - - - - - - - - 

I’ve never been to this
type of website before

17 17 - - - - - - - - - - - - - - - - - - - - - - -
18% 18% - - - - - - - - - - - - - - - - - - - - - - - 

It doesn’t seem legitimate

17 17 - - - - - - - - - - - - - - - - - - - - - - -
18% 18% - - - - - - - - - - - - - - - - - - - - - - - 

I don’t trust this extension

8 8 - - - - - - - - - - - - - - - - - - - - - - -
8% 8% - - - - - - - - - - - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

Likely to visit/Positive
mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

Not until domain becomes
popular

2 2 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

None of the above

135 135 - - - - - - - - - - - - - - - - - - - - - - -
141% 141% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 389Q817_12. Why are you very unlikely to visit a website with each of these gTLDs in the future?

12. .wang
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

41* -** -** -** -** -** -** -** -** -** -** 41* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

19 - - - - - - - - - - 19 - - - - - - - - - - - - -
46% - - - - - - - - - - 46% - - - - - - - - - - - - - 

I’ve never been to this
type of website before

13 - - - - - - - - - - 13 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

I don’t trust this extension

12 - - - - - - - - - - 12 - - - - - - - - - - - - -
29% - - - - - - - - - - 29% - - - - - - - - - - - - - 

It doesn’t seem legitimate

11 - - - - - - - - - - 11 - - - - - - - - - - - - -
27% - - - - - - - - - - 27% - - - - - - - - - - - - - 

I have no reason to go
there

8 - - - - - - - - - - 8 - - - - - - - - - - - - -
20% - - - - - - - - - - 20% - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

Not familiar with it/Never
heard of it before

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

None of the above

65 - - - - - - - - - - 65 - - - - - - - - - - - - -
159% - - - - - - - - - - 159% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 390Q817_13. Why are you very unlikely to visit a website with each of these gTLDs in the future?

13. .xn-ses554g (Chinese for network address)
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

36* -** -** -** -** -** -** -** -** -** -** 36* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

19 - - - - - - - - - - 19 - - - - - - - - - - - - -
53% - - - - - - - - - - 53% - - - - - - - - - - - - - 

I’ve never been to this
type of website before

11 - - - - - - - - - - 11 - - - - - - - - - - - - -
31% - - - - - - - - - - 31% - - - - - - - - - - - - - 

I have no reason to go
there

9 - - - - - - - - - - 9 - - - - - - - - - - - - -
25% - - - - - - - - - - 25% - - - - - - - - - - - - - 

It doesn’t seem legitimate

9 - - - - - - - - - - 9 - - - - - - - - - - - - -
25% - - - - - - - - - - 25% - - - - - - - - - - - - - 

I don’t trust this extension

7 - - - - - - - - - - 7 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

55 - - - - - - - - - - 55 - - - - - - - - - - - - -
153% - - - - - - - - - - 153% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 391Q817_14. Why are you very unlikely to visit a website with each of these gTLDs in the future?

14. .xn-55qx5d (Chinese for company)
Base: Very Unlikely To Visit New gTLD

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

38* -** -** -** -** -** -** -** -** -** -** 38* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

16 - - - - - - - - - - 16 - - - - - - - - - - - - -
42% - - - - - - - - - - 42% - - - - - - - - - - - - - 

I’ve never been to this
type of website before

12 - - - - - - - - - - 12 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

I have no reason to go
there

10 - - - - - - - - - - 10 - - - - - - - - - - - - -
26% - - - - - - - - - - 26% - - - - - - - - - - - - - 

I don’t trust this extension

9 - - - - - - - - - - 9 - - - - - - - - - - - - -
24% - - - - - - - - - - 24% - - - - - - - - - - - - - 

It doesn’t seem legitimate

7 - - - - - - - - - - 7 - - - - - - - - - - - - -
18% - - - - - - - - - - 18% - - - - - - - - - - - - - 

I’m afraid of my
information being stolen if
I go here

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

None of the above

56 - - - - - - - - - - 56 - - - - - - - - - - - - -
147% - - - - - - - - - - 147% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 392Q821. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

331 - - - - - - - - - - 331 - - - - - - - - - - - - -
60% - - - - - - - - - - 60% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

327 - - - - - - - - - - 327 - - - - - - - - - - - - -
59% - - - - - - - - - - 59% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

313 - - - - - - - - - - 313 - - - - - - - - - - - - -
57% - - - - - - - - - - 57% - - - - - - - - - - - - - 

.wang

1465 42 17 46 16 30 17 26 13 22 39 380 32 43 48 33 43 218 47 91 40 51 54 29 88
44% 16% 17% 45% 30% 60% 34% 49% 13% 22% 31% 69% 62% 42% 27% 33% 33% 67% 47% 44% 40% 48% 43% 29% 50%

BCIJKOX BI BCEGIJKNOPQTUWX BCI BCEIJKOPQX BCI BCDEGHIJKNOPQSTUVWXY BCEGIJKNOPQTUWX BCIJO BCI BCI BCI BCDEGHIJKNOPQSTUVWXY BCEIJKOPQX BCIJKOQX BCIJO BCEIJKOPQX BCIJOX BCI BCEGIJKOPQX

.email

1386 34 18 38 20 24 13 19 15 28 34 352 24 41 47 37 42 206 45 94 34 57 39 39 86
41% 13% 17% 37% 37% 48% 26% 36% 15% 28% 27% 64% 46% 40% 27% 37% 32% 63% 45% 45% 34% 54% 31% 39% 49%

BCI BCI BCGIJKOW B BCI BI BI BCDEFGHIJKMNOPQSTUVWXY BCGIJKO BCIKO BI BCI BCI BCDEFGHIJKMNOPQSTUWXY BCGIJKOW BCGIJKOQW BCI BCDEGHIJKOPQUWX BCI BCIO BCGIJKOPQUW

.link

1260 46 13 39 19 18 13 18 15 22 27 364 18 34 44 31 48 172 48 62 28 42 39 29 71
38% 17% 13% 38% 35% 36% 26% 34% 15% 22% 22% 66% 35% 33% 25% 31% 37% 53% 48% 30% 28% 40% 31% 29% 41%

BCIJKO BCI BCI C BCI BCDEFGHIJKMNOPQRSTUVWXY BCI BCIK BC BCI BCIJKO BCDEFGHIJKMNOPQTUVWXY BCGIJKNOPTUWX BCI BCI BCIJKO BCI BCI BCIJKOTU

.club

1248 52 17 36 16 27 13 18 14 18 28 313 17 45 39 27 42 201 46 72 27 40 42 23 75
37% 19% 17% 35% 30% 54% 26% 34% 14% 18% 22% 57% 33% 44% 22% 27% 32% 62% 46% 35% 27% 38% 34% 23% 43%

BCIJKO I BCDEGHIJKMOPQTUWX BCIJ BCDEGHIJKMNOPQSTUVWXY BCIJ BCGIJKOPUX I BCIJO BCDEGHIJKMNOPQSTUVWXY BCGIJKOPQUX BCIJKOX I BCIJKOX BCIJO BCGIJKOPUX

.photography

1105 52 12 29 15 21 8 15 13 13 23 287 16 29 31 23 40 199 37 73 28 33 34 16 58
33% 19% 12% 28% 28% 42% 16% 28% 13% 13% 18% 52% 31% 28% 18% 23% 31% 61% 37% 35% 28% 31% 27% 16% 33%

CIJOX CIJ BCGIJKOPX CIJ BCDEGHIJKMNOPQSTUVWXY CIJOX CIJOX C BCGIJKOX BCDEFGHIJKLMNOPQSTUVWXY BCGIJKOPX BCGIJKOPX CIJOX BCGIJKOX CIJOX BCGIJKOX

.guru

937 31 13 19 10 17 6 11 10 13 20 294 11 32 38 20 28 155 29 51 15 27 19 13 55
28% 12% 13% 19% 19% 34% 12% 21% 10% 13% 16% 53% 21% 31% 22% 20% 22% 48% 29% 25% 15% 25% 15% 13% 31%

BCDGIJKUWX BCDEFGHIJKMNOPQSTUVWXY BCDGIJKUWX BI B BI BCDEGHIJKMNOPQSTUVWXY BCGIJKUWX BCIJWX BCIJX BCDGIJKOPUWX

.realtor

929 21 6 24 11 19 5 17 8 13 23 309 9 27 38 23 31 159 29 35 10 27 19 11 55
28% 8% 6% 24% 20% 38% 10% 32% 8% 13% 18% 56% 17% 26% 22% 23% 24% 49% 29% 17% 10% 25% 15% 11% 31%

BCGIUX BCI BCGIJKMOTUWX BCGIJKTUWX BCI BCDEFGHIJKMNOPQRSTUVWXY BC BCGIJTUWX BCIUX BCIUX BCGIJUX BCDEGHIJKMNOPQSTUVWXY BCGIJTUWX BCI BCGIJUX BC BCGIJKMOTUWX

.xyz

32 - - - - - - - - - 32 - - - - - - - - - - - - - -
26% - - - - - - - - - 26% - - - - - - - - - - - - - - 

.berlin

108 - - - 13 19 6 11 20 17 22 - - - - - - - - - - - - - -
20% - - - 24% 38% 12% 21% 20% 17% 18% - - - - - - - - - - - - - - 

GIJK
.london

19 - - - - - - - - - 19 - - - - - - - - - - - - - -
15% - - - - - - - - - 15% - - - - - - - - - - - - - - 

.ovh

28 28 - - - - - - - - - - - - - - - - - - - - - - -
10% 10% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 393Q821. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

228 228 - - - - - - - - - - - - - - - - - - - - - - -
85% 85% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

92 - - - - - - - - - 92 - - - - - - - - - - - - - -
74% - - - - - - - - - 74% - - - - - - - - - - - - - - 

.ovh

81 - - - - - - - - - 81 - - - - - - - - - - - - - -
65% - - - - - - - - - 65% - - - - - - - - - - - - - - 

.berlin

341 - - - 26 27 37 32 61 70 88 - - - - - - - - - - - - - -
64% - - - 48% 54% 74% 60% 61% 69% 70% - - - - - - - - - - - - - - 

EF E EF
.london

1976 232 84 68 28 26 38 27 74 73 90 184 32 46 111 67 86 119 51 127 82 69 87 74 101
59% 87% 82% 67% 52% 52% 76% 51% 74% 72% 72% 33% 62% 45% 63% 66% 66% 37% 50% 61% 81% 65% 70% 74% 58%

DEFHIJKLMNOPQRSTVWXY DEFHLMNOPQRSTVWY LNRS LR LR EFHLNRSY LR EFHLNRSTY EFHLNRSY EFHLNRSTY LR L LNRS LNRS LNRS LR LNR DEFHLMNOPQRSTVWY LNRS EFHLNRSY EFHLNRSTY LNR
.xyz

1965 224 78 70 29 28 37 31 72 74 94 196 31 42 110 70 86 120 51 115 78 68 87 73 101
59% 84% 76% 69% 54% 56% 74% 58% 72% 73% 75% 36% 60% 41% 63% 69% 66% 37% 50% 56% 77% 64% 70% 73% 58%

DEFHIJKLMNOPQRSTVWXY EFHLMNORSTY LNRST LR LR ELNRSTY LNR ELNRSTY EFLNRSTY EFHLMNORSTY LNR LNR LNRST LNRS LR LNR EFHLMNORSTVY LNRS ELNRSTY EFLNRSTY LNR
.realtor

1825 199 78 66 26 25 35 28 70 74 88 208 26 42 118 69 74 86 46 97 65 62 74 69 100
54% 74% 76% 65% 48% 50% 70% 53% 70% 73% 70% 38% 50% 41% 67% 68% 57% 26% 46% 47% 64% 58% 59% 69% 57%

EFHLMNQRSTVWY EFHLMNQRSTVWY ELNRST R R EFLMNRST LR EFHLMNQRSTY EFHLMNQRSTVWY EFHLMNQRSTY R R R EFLMNRST EFLMNRST LNR R LR LNRST LNR LNRST EFLMNRST LNRT
.guru

1701 199 75 56 23 20 31 25 70 68 85 178 23 33 110 63 76 88 38 103 66 58 67 64 82
51% 74% 73% 55% 43% 40% 62% 47% 70% 67% 68% 32% 44% 32% 63% 62% 58% 27% 38% 50% 65% 55% 54% 64% 47%

DEFHLMNOPQRSTVWY DEFHLMNQRSTVWY LNRS R FLNRS LR DEFHLMNRSTVWY EFHLMNRSTWY DEFHLMNRSTVWY R EFHLMNRSTY EFLMNRSTY FLNRSY R LNRS EFHLMNRSTY LNRS LNRS EFHLMNRSTY LNR
.photography

1683 207 78 54 23 27 31 26 69 65 86 133 26 44 106 58 69 104 36 105 65 56 70 58 87
50% 77% 76% 53% 43% 54% 62% 49% 69% 64% 69% 24% 50% 43% 60% 57% 53% 32% 36% 51% 64% 53% 56% 58% 50%

DEFGHJLMNOPQRSTUVWXY DEFHLMNOPQRSTVWXY LRS L LRS LNRS LR DEHLMNQRSTVWY ELNRSTY DEHLMNQRSTVWY LR LR ELNRSY LNRS LRS L L LRS ELNRSTY LRS LRS LNRS LRS
.club

1574 216 73 49 20 22 32 24 68 60 78 141 20 37 104 53 75 85 34 83 61 43 72 48 76
47% 81% 71% 48% 37% 44% 64% 45% 68% 59% 62% 26% 38% 36% 59% 52% 58% 26% 34% 40% 60% 41% 58% 48% 43%

CDEFGHIJKLMNOPQRSTUVWXY DEFHLMNOPQRSTVWXY LRS LR EFLMNRSTVY LR DEFHLMNPRSTVXY ELMNRSTVY DEFHLMNRSTVXY L LR ELMNRSTVY LNRST ELMNRSTVY LR ELMNRSTVY LR ELMNRSTVY LRS LR
.link

1538 210 78 51 25 16 27 21 69 67 74 124 16 35 102 56 72 79 34 82 55 51 62 58 74
46% 78% 76% 50% 46% 32% 54% 40% 69% 66% 59% 23% 31% 34% 58% 55% 55% 24% 34% 40% 54% 48% 50% 58% 42%

DEFGHJKLMNOPQRSTUVWXY DEFGHKLMNOPQRSTUVWXY FLMNRS LR FLMNRS LR DEFHLMNPQRSTUVWY DEFHLMNRSTVWY FHLMNRSTY LR FHLMNRSTY FLMNRSTY FLMNRSTY L LR FLMNRST LMNRS FLMNRS FHLMNRSTY LR
.email

177 - - - - - - - - - - 177 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

.wang

177 - - - - - - - - - - 177 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

169 - - - - - - - - - - 169 - - - - - - - - - - - - -
31% - - - - - - - - - - 31% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 394Q821. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

SUMMARY TABLE OF VERY/SOMEWHAT LIKELY FOR ALL DOMAIN NAMES
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2047 100 37 69 26 35 25 33 27 33 64 453 41 68 65 46 73 266 66 141 60 72 77 56 114
61% 37% 36% 68% 48% 70% 50% 62% 27% 33% 51% 82% 79% 67% 37% 46% 56% 82% 65% 68% 59% 68% 62% 56% 65%

BCEGIJKOP I BCEGIJKOP IJ BCIJO BCIJO BCDEFGHIJKNOPQSTUVWXY BCEGIJKOPQUWX BCEIJKOP I BCIJO BCDEGHIJKNOPQSTUVWXY BCEIJKOP BCEGIJKOPQX BCIJO BCEGIJKOP BCIJOP BCIJO BCEIJKOP

Respondent 3 or 4

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 395Q821_1. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

1. .email
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1465 42 17 46 16 30 17 26 13 22 39 380 32 43 48 33 43 218 47 91 40 51 54 29 88
44% 16% 17% 45% 30% 60% 34% 49% 13% 22% 31% 69% 62% 42% 27% 33% 33% 67% 47% 44% 40% 48% 43% 29% 50%

BCIJKOX BI BCEGIJKNOPQTUWX BCI BCEIJKOPQX BCI BCDEGHIJKNOPQSTUVWXY BCEGIJKNOPQTUWX BCIJO BCI BCI BCI BCDEGHIJKNOPQSTUVWXY BCEIJKOPQX BCIJKOQX BCIJO BCEIJKOPQX BCIJOX BCI BCEGIJKOPQX

TOP 2 BOX (NET)

691 16 7 16 6 12 6 8 9 9 17 190 21 19 14 13 18 128 17 43 15 18 30 11 48
21% 6% 7% 16% 11% 24% 12% 15% 9% 9% 14% 35% 40% 19% 8% 13% 14% 39% 17% 21% 15% 17% 24% 11% 27%

BCO BCIJOX B B BCDEGHIJKNOPQSTUVWX BCDEGHIJKNOPQSTUVWX BCIJO B B BCDEFGHIJKNOPQSTUVWXY BCO BCIJOX B BCO BCIJKOPQX BCDEGIJKOPQSUVX

  Very likely

774 26 10 30 10 18 11 18 4 13 22 190 11 24 34 20 25 90 30 48 25 33 24 18 40
23% 10% 10% 29% 19% 36% 22% 34% 4% 13% 18% 35% 21% 24% 19% 20% 19% 28% 30% 23% 25% 31% 19% 18% 23%

BCIJK I BCEIJKOPQWX BCI BCIJKOQWX I BI BCEIJKNOPQRTWXY BI BCI BCI BCI BCI BCIJKO BCIJKO BCIJ BCIJ BCIJKOQWX BCI BI BCIJ
  Somewhat likely

1538 210 78 51 25 16 27 21 69 67 74 124 16 35 102 56 72 79 34 82 55 51 62 58 74
46% 78% 76% 50% 46% 32% 54% 40% 69% 66% 59% 23% 31% 34% 58% 55% 55% 24% 34% 40% 54% 48% 50% 58% 42%

DEFGHJKLMNOPQRSTUVWXY DEFGHKLMNOPQRSTUVWXY FLMNRS LR FLMNRS LR DEFHLMNPQRSTUVWY DEFHLMNRSTVWY FHLMNRSTY LR FHLMNRSTY FLMNRSTY FLMNRSTY L LR FLMNRST LMNRS FLMNRS FHLMNRSTY LR
BOTTOM 2 BOX (NET)

511 38 18 20 5 6 10 16 13 19 26 74 4 15 53 22 14 34 15 23 9 16 13 20 28
15% 14% 17% 20% 9% 12% 20% 30% 13% 19% 21% 13% 8% 15% 30% 22% 11% 10% 15% 11% 9% 15% 10% 20% 16%

RTU BEFILMNQRSTUVWY RU LMQRTUW BCEFIJLMNQRSTUVWY LMQRTUW RTUW
  Somewhat unlikely

1027 172 60 31 20 10 17 5 56 48 48 50 12 20 49 34 58 45 19 59 46 35 49 38 46
31% 64% 58% 30% 37% 20% 34% 9% 56% 48% 38% 9% 23% 20% 28% 34% 45% 14% 19% 29% 46% 33% 39% 38% 26%

DEFGHJKLMNOPQRSTUVWXY DEFGHKLMNOPQRSTVWXY HLR HLNRS L HLRS DEFGHKLMNOPRSTVWXY DFHLMNOPRSTVY FHLNRSY L L HLR HLNRS DFHLMNORSTY L L HLR DFHLMNORSTY HLNRS FHLMNORSTY FHLNRSY HLR
  Very unlikely

352 16 8 5 13 4 6 6 18 11 12 46 4 24 26 12 15 27 20 34 6 4 9 13 13
10% 6% 8% 5% 24% 8% 12% 11% 18% 11% 10% 8% 8% 24% 15% 12% 12% 8% 20% 16% 6% 4% 7% 13% 7%

BCDFJKLMQRUVWY BCDLRUVWY BCDFJKLMPQRUVWY BDLRUVWY V V BCDKLRUVWY BCDLRUVWY BDV
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 396Q821_2. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

2. .photography
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1248 52 17 36 16 27 13 18 14 18 28 313 17 45 39 27 42 201 46 72 27 40 42 23 75
37% 19% 17% 35% 30% 54% 26% 34% 14% 18% 22% 57% 33% 44% 22% 27% 32% 62% 46% 35% 27% 38% 34% 23% 43%

BCIJKO I BCDEGHIJKMOPQTUWX BCIJ BCDEGHIJKMNOPQSTUVWXY BCIJ BCGIJKOPUX I BCIJO BCDEGHIJKMNOPQSTUVWXY BCGIJKOPQUX BCIJKOX I BCIJKOX BCIJO BCGIJKOPUX

TOP 2 BOX (NET)

469 15 5 10 4 11 3 6 6 7 12 114 7 14 10 10 16 93 24 23 13 14 12 8 32
14% 6% 5% 10% 7% 22% 6% 11% 6% 7% 10% 21% 13% 14% 6% 10% 12% 29% 24% 11% 13% 13% 10% 8% 18%

BCDEGIJKOPTWX BCDEGIJKOPQTWX B BCO BO BCDEGHIJKLMNOPQTUVWXY BCDEGIJKOPQTUWX B BCO BCO BCGIJKOTWX

  Very likely

779 37 12 26 12 16 10 12 8 11 16 199 10 31 29 17 26 108 22 49 14 26 30 15 43
23% 14% 12% 25% 22% 32% 20% 23% 8% 11% 13% 36% 19% 30% 16% 17% 20% 33% 22% 24% 14% 25% 24% 15% 25%

BCIJKU I BCIJKOPUX I I BCDEGHIJKMOPQSTUVWXY I BCIJKOPUX I I BCIJKMOPQSTUXY IJ BCIJKU BCIJK BCIJK BCIJKU

  Somewhat likely

1701 199 75 56 23 20 31 25 70 68 85 178 23 33 110 63 76 88 38 103 66 58 67 64 82
51% 74% 73% 55% 43% 40% 62% 47% 70% 67% 68% 32% 44% 32% 63% 62% 58% 27% 38% 50% 65% 55% 54% 64% 47%

DEFHLMNOPQRSTVWY DEFHLMNQRSTVWY LNRS R FLNRS LR DEFHLMNRSTVWY EFHLMNRSTWY DEFHLMNRSTVWY R EFHLMNRSTY EFLMNRSTY FLNRSY R LNRS EFHLMNRSTY LNRS LNRS EFHLMNRSTY LNR
BOTTOM 2 BOX (NET)

609 18 13 30 7 10 14 16 14 17 27 115 8 13 60 23 18 37 21 33 14 23 23 21 34
18% 7% 13% 29% 13% 20% 28% 30% 14% 17% 22% 21% 15% 13% 34% 23% 14% 11% 21% 16% 14% 22% 18% 21% 19%

BCEIJNQRTU B BCINQRTU BCEINQRTU B B BR BR B BCEIJKLMNPQRSTUVWXY BR B BR B B BR B BR BR
  Somewhat unlikely

1092 181 62 26 16 10 17 9 56 51 58 63 15 20 50 40 58 51 17 70 52 35 44 43 48
33% 68% 60% 25% 30% 20% 34% 17% 56% 50% 46% 11% 29% 20% 28% 40% 45% 16% 17% 34% 51% 33% 35% 43% 27%

DEFGHIJKLMNOPQRSTUVWXY DEFGHKLMNOPQRSTVWXY LR LR LRS DEFGHLMNOPRSTVWY DEFHLMNORSTVWY DEFHLMNORSTVY LR L LRS DFHLNRSY DFHLNORSTY HLNRS DEFGHLMNORSTVWY HLNRS HLNRS DFHLNORSY LRS
  Very unlikely

406 17 11 10 15 3 6 10 16 14 12 59 12 24 27 11 12 35 17 32 8 8 16 13 18
12% 6% 11% 10% 28% 6% 12% 19% 16% 14% 10% 11% 23% 24% 15% 11% 9% 11% 17% 15% 8% 8% 13% 13% 10%

BCDFGJKLOPQRTUVWXY BUV B B B BCDFKLPQRUVY BCDFKLPQRUVWY B BV BV B B
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 397Q821_3. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

3. .link
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1386 34 18 38 20 24 13 19 15 28 34 352 24 41 47 37 42 206 45 94 34 57 39 39 86
41% 13% 17% 37% 37% 48% 26% 36% 15% 28% 27% 64% 46% 40% 27% 37% 32% 63% 45% 45% 34% 54% 31% 39% 49%

BCI BCI BCGIJKOW B BCI BI BI BCDEFGHIJKMNOPQSTUVWXY BCGIJKO BCIKO BI BCI BCI BCDEFGHIJKMNOPQSTUWXY BCGIJKOW BCGIJKOQW BCI BCDEGHIJKOPQUWX BCI BCIO BCGIJKOPQUW

TOP 2 BOX (NET)

551 13 2 13 5 12 3 5 5 10 15 155 10 12 11 13 13 90 20 41 12 16 18 10 47
16% 5% 2% 13% 9% 24% 6% 9% 5% 10% 12% 28% 19% 12% 6% 13% 10% 28% 20% 20% 12% 15% 14% 10% 27%

BC C BCEGIJKOQX C C BC BCDEGHIJKNOPQTUVWX BCGIO BC BC C BCDEGHIJKNOPQTUVWX BCGIJOQ BCGIJOQX BC BCIO BCIO C BCDEGHIJKNOPQUVWX

  Very likely

835 21 16 25 15 12 10 14 10 18 19 197 14 29 36 24 29 116 25 53 22 41 21 29 39
25% 8% 16% 25% 28% 24% 20% 26% 10% 18% 15% 36% 27% 28% 20% 24% 22% 36% 25% 26% 22% 39% 17% 29% 22%

B BI BI BI B BI B B BCDGIJKOPQSTUWY BI BCIKW BI BI BI BCDGIJKOPQSTUWY BI BCIK BI BCDGIJKOPQSTUWY B BCIKW BI
  Somewhat likely

1574 216 73 49 20 22 32 24 68 60 78 141 20 37 104 53 75 85 34 83 61 43 72 48 76
47% 81% 71% 48% 37% 44% 64% 45% 68% 59% 62% 26% 38% 36% 59% 52% 58% 26% 34% 40% 60% 41% 58% 48% 43%

CDEFGHIJKLMNOPQRSTUVWXY DEFHLMNOPQRSTVWXY LRS LR EFLMNRSTVY LR DEFHLMNPRSTVXY ELMNRSTVY DEFHLMNRSTVXY L LR ELMNRSTVY LNRST ELMNRSTVY LR ELMNRSTVY LR ELMNRSTVY LRS LR
BOTTOM 2 BOX (NET)

514 24 14 15 5 12 14 14 11 15 23 92 9 18 54 17 18 33 16 29 12 11 16 14 28
15% 9% 14% 15% 9% 24% 28% 26% 11% 15% 18% 17% 17% 18% 31% 17% 14% 10% 16% 14% 12% 10% 13% 14% 16%

BEIRV BCEILQRTUVWX BEIQRTUVW BR BR BR BCDEIJKLNPQRSTUVWXY B B
  Somewhat unlikely

1060 192 59 34 15 10 18 10 57 45 55 49 11 19 50 36 57 52 18 54 49 32 56 34 48
32% 72% 57% 33% 28% 20% 36% 19% 57% 45% 44% 9% 21% 19% 28% 36% 44% 16% 18% 26% 49% 30% 45% 34% 27%

CDEFGHIJKLMNOPQRSTUVWXY DEFGHKLMNOPQRSTVXY LNRS LR L LNRS L DEFGHLMNOPQRSTVXY EFHLMNORSTVY EFHLMNORSTVY L L LR HLNRS EFHLMNORSTVY L L LR DEFHLMNORSTVXY LRS EFHLMNORSTVY LNRS LR
  Very unlikely

395 18 12 15 14 4 5 10 17 12 13 57 8 24 25 11 13 33 22 30 6 6 14 13 13
12% 7% 12% 15% 26% 8% 10% 19% 17% 12% 10% 10% 15% 24% 14% 11% 10% 10% 22% 14% 6% 6% 11% 13% 7%

BUV BCFGJKLOPQRTUVWXY BUVY BUVY BV BCFGJKLPQRUVWY BUVY BFKLPQRUVWY BUVY
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 398Q821_4. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

4. .guru
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1105 52 12 29 15 21 8 15 13 13 23 287 16 29 31 23 40 199 37 73 28 33 34 16 58
33% 19% 12% 28% 28% 42% 16% 28% 13% 13% 18% 52% 31% 28% 18% 23% 31% 61% 37% 35% 28% 31% 27% 16% 33%

CIJOX CIJ BCGIJKOPX CIJ BCDEGHIJKMNOPQSTUVWXY CIJOX CIJOX C BCGIJKOX BCDEFGHIJKLMNOPQSTUVWXY BCGIJKOPX BCGIJKOPX CIJOX BCGIJKOX CIJOX BCGIJKOX

TOP 2 BOX (NET)

414 17 5 6 7 9 3 6 6 6 9 117 5 7 8 8 12 92 15 29 9 6 8 3 21
12% 6% 5% 6% 13% 18% 6% 11% 6% 6% 7% 21% 10% 7% 5% 8% 9% 28% 15% 14% 9% 6% 6% 3% 12%

OX BCDIJKNOVWX X BCDGIJKMNOPQTUVWXY BCDEGHIJKLMNOPQSTUVWXY BCDIJOVWX BCDIJOVWX BCOX
  Very likely

691 35 7 23 8 12 5 9 7 7 14 170 11 22 23 15 28 107 22 44 19 27 26 13 37
21% 13% 7% 23% 15% 24% 10% 17% 7% 7% 11% 31% 21% 22% 13% 15% 22% 33% 22% 21% 19% 25% 21% 13% 21%

BCIJKO BCIJK C BCEGHIJKOPQTUWXY CIJ BCIJK BCIJK BCDEGHIJKNOPQSTUWXY BCIJK BCIJKO CIJ BCGIJKOX BCIJK BCIJKO

  Somewhat likely

1825 199 78 66 26 25 35 28 70 74 88 208 26 42 118 69 74 86 46 97 65 62 74 69 100
54% 74% 76% 65% 48% 50% 70% 53% 70% 73% 70% 38% 50% 41% 67% 68% 57% 26% 46% 47% 64% 58% 59% 69% 57%

EFHLMNQRSTVWY EFHLMNQRSTVWY ELNRST R R EFLMNRST LR EFHLMNQRSTY EFHLMNQRSTVWY EFHLMNQRSTY R R R EFLMNRST EFLMNRST LNR R LR LNRST LNR LNRST EFLMNRST LNRT
BOTTOM 2 BOX (NET)

640 29 21 27 7 11 15 14 11 17 21 138 9 19 61 30 12 32 25 34 10 23 19 19 36
19% 11% 20% 26% 13% 22% 30% 26% 11% 17% 17% 25% 17% 19% 35% 30% 9% 10% 25% 16% 10% 22% 15% 19% 21%

BQRU BIQRTUW BQRU BEIQRTUW BIQRU R BEIKQRTUW BQR BCEIJKLMNQRTUVWXY BEIJKQRTUW BIQRU R BIQRU BQR BIQRU
  Somewhat unlikely

1185 170 57 39 19 14 20 14 59 57 67 70 17 23 57 39 62 54 21 63 55 39 55 50 64
35% 63% 55% 38% 35% 28% 40% 26% 59% 56% 54% 13% 33% 23% 32% 39% 48% 17% 21% 30% 54% 37% 44% 50% 37%

DEFGHLMNOPQRSTVWXY DEFHLMNOPRSTVY LNRS LR L LNRS L DEFGHLMNOPRSTVWY DEFHLMNOPRSTVY DEFHLMNOPRSTVY LR L LRS LNRS FHLNORST L LR DEFHLMNOPRSTVY LNRS HLNORST FHLMNORSTY LNRS
  Very unlikely

425 17 13 7 13 4 7 10 17 13 14 55 10 31 27 9 16 39 18 37 8 11 17 15 17
13% 6% 13% 7% 24% 8% 14% 19% 17% 13% 11% 10% 19% 30% 15% 9% 12% 12% 18% 18% 8% 10% 14% 15% 10%

B BDFKLPQRUVY BDLU BDL B BDLU BCDFGIJKLOPQRSTUVWXY BD B B BDLU BDLPUY B B
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 399Q821_5. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

5. .realtor
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

937 31 13 19 10 17 6 11 10 13 20 294 11 32 38 20 28 155 29 51 15 27 19 13 55
28% 12% 13% 19% 19% 34% 12% 21% 10% 13% 16% 53% 21% 31% 22% 20% 22% 48% 29% 25% 15% 25% 15% 13% 31%

BCDGIJKUWX BCDEFGHIJKMNOPQSTUVWXY BCDGIJKUWX BI B BI BCDEGHIJKMNOPQSTUVWXY BCGIJKUWX BCIJWX BCIJX BCDGIJKOPUWX

TOP 2 BOX (NET)

332 14 8 6 1 8 - 2 3 5 10 119 4 8 8 6 7 62 11 11 5 5 3 1 25
10% 5% 8% 6% 2% 16% - 4% 3% 5% 8% 22% 8% 8% 5% 6% 5% 19% 11% 5% 5% 5% 2% 1% 14%

GX BDEGHIJOPQTUVWX GWX BCDEGHIJKMNOPQSTUVWXY GX GX BCDEGHIJKMNOPQTUVWX EGIOWX BDEGHIJOPQTUVWX

  Very likely

605 17 5 13 9 9 6 9 7 8 10 175 7 24 30 14 21 93 18 40 10 22 16 12 30
18% 6% 5% 13% 17% 18% 12% 17% 7% 8% 8% 32% 13% 24% 17% 14% 16% 29% 18% 19% 10% 21% 13% 12% 17%

BC BC BCI BC BCDEFGHIJKMOPQSTUVWXY BCDIJKUWX BCIJK BC BCIK BCDGIJKMOPQSTUWXY BCIJK BCIJKU BCIJKU BC BCIJK
  Somewhat likely

1965 224 78 70 29 28 37 31 72 74 94 196 31 42 110 70 86 120 51 115 78 68 87 73 101
59% 84% 76% 69% 54% 56% 74% 58% 72% 73% 75% 36% 60% 41% 63% 69% 66% 37% 50% 56% 77% 64% 70% 73% 58%

DEFHIJKLMNOPQRSTVWXY EFHLMNORSTY LNRST LR LR ELNRSTY LNR ELNRSTY EFLNRSTY EFHLMNORSTY LNR LNR LNRST LNRS LR LNR EFHLMNORSTVY LNRS ELNRSTY EFLNRSTY LNR
BOTTOM 2 BOX (NET)

640 21 13 31 6 14 16 17 7 21 26 118 12 14 57 24 14 57 25 34 13 23 25 20 32
19% 8% 13% 30% 11% 28% 32% 32% 7% 21% 21% 21% 23% 14% 32% 24% 11% 18% 25% 16% 13% 22% 20% 20% 18%

BCEILNQRTUY BCEINQU BCEINQRTUY BCEINQRTUY BIQ BIQ BCIQU BIQ BCEIJKLNQRTUWXY BCIQU BI BCEINQU BI BIQ BIQ BI BI
  Somewhat unlikely

1325 203 65 39 23 14 21 14 65 53 68 78 19 28 53 46 72 63 26 81 65 45 62 53 69
39% 76% 63% 38% 43% 28% 42% 26% 65% 52% 54% 14% 37% 27% 30% 46% 55% 19% 26% 39% 64% 42% 50% 53% 39%

CDEFGHIJKLMNOPQRSTUVWXY DEFGHLMNOPRSTVWY LR LRS L LRS L DEFGHLMNOPRSTVWY DFHLNORSTY DFHLMNORSTY LR L LR FHLNORS DFHLMNORSTVY L L LNRS DEFGHLMNOPRSTVWY LNORS FHLNORS DFHLNORSTY LNRS
  Very unlikely

453 13 12 13 15 5 7 11 18 13 11 60 10 28 28 11 16 49 21 41 8 11 19 14 19
13% 5% 12% 13% 28% 10% 14% 21% 18% 13% 9% 11% 19% 27% 16% 11% 12% 15% 21% 20% 8% 10% 15% 14% 11%

B B BCDFJKLPQRUVXY B BKLU BKLU B B BU BCDFJKLOPQRUVWXY B B B B BKLUVY BKLUVY B B B
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 400Q821_6. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

6. .club
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1260 46 13 39 19 18 13 18 15 22 27 364 18 34 44 31 48 172 48 62 28 42 39 29 71
38% 17% 13% 38% 35% 36% 26% 34% 15% 22% 22% 66% 35% 33% 25% 31% 37% 53% 48% 30% 28% 40% 31% 29% 41%

BCIJKO BCI BCI C BCI BCDEFGHIJKMNOPQRSTUVWXY BCI BCIK BC BCI BCIJKO BCDEFGHIJKMNOPQTUVWXY BCGIJKNOPTUWX BCI BCI BCIJKO BCI BCI BCIJKOTU

TOP 2 BOX (NET)

500 17 5 14 6 10 1 5 6 9 17 157 9 8 9 11 20 89 23 19 7 14 11 4 29
15% 6% 5% 14% 11% 20% 2% 9% 6% 9% 14% 29% 17% 8% 5% 11% 15% 27% 23% 9% 7% 13% 9% 4% 17%

BCGOX BCGINOTUWX BCGOX BCDEGHIJKNOPQTUVWXY BCGIOUX BCGIOUX BCDEGHIJKNOPQTUVWXY BCGHIJNOPTUWX BCGOX BCGINOTUX

  Very likely

760 29 8 25 13 8 12 13 9 13 10 207 9 26 35 20 28 83 25 43 21 28 28 25 42
23% 11% 8% 25% 24% 16% 24% 25% 9% 13% 8% 38% 17% 25% 20% 20% 22% 26% 25% 21% 21% 26% 22% 25% 24%

BCIJK BCIK BCIK BCIK BCDEFIJKMNOPQRSTUVWXY BCIJK BCIK BCIK BCIK BCIJK BCIJK BCIK BCIK BCIJK BCIK BCIJK BCIJK
  Somewhat likely

1683 207 78 54 23 27 31 26 69 65 86 133 26 44 106 58 69 104 36 105 65 56 70 58 87
50% 77% 76% 53% 43% 54% 62% 49% 69% 64% 69% 24% 50% 43% 60% 57% 53% 32% 36% 51% 64% 53% 56% 58% 50%

DEFGHJLMNOPQRSTUVWXY DEFHLMNOPQRSTVWXY LRS L LRS LNRS LR DEHLMNQRSTVWY ELNRSTY DEHLMNQRSTVWY LR LR ELNRSY LNRS LRS L L LRS ELNRSTY LRS LRS LNRS LRS
BOTTOM 2 BOX (NET)

585 28 21 23 4 12 12 15 13 18 27 78 12 17 57 22 16 53 16 30 9 21 26 20 35
17% 10% 20% 23% 7% 24% 24% 28% 13% 18% 22% 14% 23% 17% 32% 22% 12% 16% 16% 14% 9% 20% 21% 20% 20%

BEU BELQU BEU BEU BEILQRTU BELQU BEU BCEIJKLNQRSTUVWXY BEU B BEU BEU BEU BEU
  Somewhat unlikely

1098 179 57 31 19 15 19 11 56 47 59 55 14 27 49 36 53 51 20 75 56 35 44 38 52
33% 67% 55% 30% 35% 30% 38% 21% 56% 47% 47% 10% 27% 26% 28% 36% 41% 16% 20% 36% 55% 33% 35% 38% 30%

CDEFGHJKLMNOPQRSTUVWXY DEFGHLMNOPQRSTVWXY LR LRS LR LRS L DEFGHLMNOPQRSTVWXY DHLMNORSVY DFHLMNORSTVY LR LR LR LRS HLNORSY L L HLRS DEFGHLMNOPQRSTVWXY LRS LRS HLRS LR
  Very unlikely

412 15 12 9 12 5 6 9 16 13 12 53 8 24 26 12 13 48 17 40 8 8 16 13 17
12% 6% 12% 9% 22% 10% 12% 17% 16% 13% 10% 10% 15% 24% 15% 12% 10% 15% 17% 19% 8% 8% 13% 13% 10%

B BDKLQUVY B B B B BCDFKLPQRUVWY B B BL BLV BDKLQUVY B B
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base



Page 551J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 401Q821_7. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

7. .xyz
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

929 21 6 24 11 19 5 17 8 13 23 309 9 27 38 23 31 159 29 35 10 27 19 11 55
28% 8% 6% 24% 20% 38% 10% 32% 8% 13% 18% 56% 17% 26% 22% 23% 24% 49% 29% 17% 10% 25% 15% 11% 31%

BCGIUX BCI BCGIJKMOTUWX BCGIJKTUWX BCI BCDEFGHIJKMNOPQRSTUVWXY BC BCGIJTUWX BCIUX BCIUX BCGIJUX BCDEGHIJKMNOPQSTUVWXY BCGIJTUWX BCI BCGIJUX BC BCGIJKMOTUWX

TOP 2 BOX (NET)

359 9 2 1 3 11 - 5 5 6 15 125 4 5 10 10 9 77 13 9 4 8 3 2 23
11% 3% 2% 1% 6% 22% - 9% 5% 6% 12% 23% 8% 5% 6% 10% 7% 24% 13% 4% 4% 8% 2% 2% 13%

BCDEGIJMNOPQTUVWX BCDGWX BCDGTUWX BCDEGHIJKMNOPQSTUVWXY DG BCDGWX D BCDEGHIJKMNOPQSTUVWXY BCDGNOTUWX DG BCDGINOTUWX

  Very likely

570 12 4 23 8 8 5 12 3 7 8 184 5 22 28 13 22 82 16 26 6 19 16 9 32
17% 4% 4% 23% 15% 16% 10% 23% 3% 7% 6% 33% 10% 22% 16% 13% 17% 25% 16% 13% 6% 18% 13% 9% 18%

BCIJKTUX BCI BCIKU BCIJKUX BCDEFGIJKMNOPQRSTUVWXY BCIJKTUX BCIJKU BCI BCIJKU BCGIJKMOPTUWX BCIJKU BCI BCIJKU BCI BCIJKUX

  Somewhat likely

1976 232 84 68 28 26 38 27 74 73 90 184 32 46 111 67 86 119 51 127 82 69 87 74 101
59% 87% 82% 67% 52% 52% 76% 51% 74% 72% 72% 33% 62% 45% 63% 66% 66% 37% 50% 61% 81% 65% 70% 74% 58%

DEFHIJKLMNOPQRSTVWXY DEFHLMNOPQRSTVWY LNRS LR LR EFHLNRSY LR EFHLNRSTY EFHLNRSY EFHLNRSTY LR L LNRS LNRS LNRS LR LNR DEFHLMNOPQRSTVWY LNRS EFHLNRSY EFHLNRSTY LNR
BOTTOM 2 BOX (NET)

628 11 18 26 6 12 15 17 12 19 20 117 12 14 56 22 12 48 26 44 15 27 21 20 38
19% 4% 17% 25% 11% 24% 30% 32% 12% 19% 16% 21% 23% 14% 32% 22% 9% 15% 26% 21% 15% 25% 17% 20% 22%

B BEINQR B BQ BEIKNQRU BCEIKNQRUW B BQ B BIQR BQ B BCEIJKLNQRTUWXY BQ B B BEINQR BQ B BEINQR B BQ BIQ
  Somewhat unlikely

1348 221 66 42 22 14 23 10 62 54 70 67 20 32 55 45 74 71 25 83 67 42 66 54 63
40% 82% 64% 41% 41% 28% 46% 19% 62% 53% 56% 12% 38% 31% 31% 45% 57% 22% 25% 40% 66% 40% 53% 54% 36%

CDEFGHIJKLMNOPQRSTUVWXY DEFGHLMNOPRSTVY HLRS HLRS L HLRS DEFHLMNOPRSTVY FHLNORSTVY DFHLMNORSTVY HLR L LR HLORS DEFHLMNORSTVY L L HLRS DEFGHLMNOPRSTVWY HLRS FHLNORSTVY FHLNORSTVY HLR
  Very unlikely

450 15 13 10 15 5 7 9 18 14 12 57 11 29 27 11 13 46 21 45 9 10 19 15 19
13% 6% 13% 10% 28% 10% 14% 17% 18% 14% 10% 10% 21% 28% 15% 11% 10% 14% 21% 22% 9% 9% 15% 15% 11%

B BCDFJKLOPQRUVY B B BL B B BKLQUV BCDFJKLOPQRUVWXY B B BDKLQUVY BDKLPQRUVY B B B
Not sure

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
* - - - - - - - - 1% - - - - - - - * - - - - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 402Q821_8. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

8. .berlin
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

32 - - - - - - - - - 32 - - - - - - - - - - - - - -
26% - - - - - - - - - 26% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

16 - - - - - - - - - 16 - - - - - - - - - - - - - -
13% - - - - - - - - - 13% - - - - - - - - - - - - - - 

  Very likely

16 - - - - - - - - - 16 - - - - - - - - - - - - - -
13% - - - - - - - - - 13% - - - - - - - - - - - - - - 

  Somewhat likely

81 - - - - - - - - - 81 - - - - - - - - - - - - - -
65% - - - - - - - - - 65% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

26 - - - - - - - - - 26 - - - - - - - - - - - - - -
21% - - - - - - - - - 21% - - - - - - - - - - - - - - 

  Somewhat unlikely

55 - - - - - - - - - 55 - - - - - - - - - - - - - -
44% - - - - - - - - - 44% - - - - - - - - - - - - - - 

  Very unlikely

12 - - - - - - - - - 12 - - - - - - - - - - - - - -
10% - - - - - - - - - 10% - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 403Q821_9. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

9. .ovh
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

19 - - - - - - - - - 19 - - - - - - - - - - - - - -
15% - - - - - - - - - 15% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

11 - - - - - - - - - 11 - - - - - - - - - - - - - -
9% - - - - - - - - - 9% - - - - - - - - - - - - - - 

  Very likely

8 - - - - - - - - - 8 - - - - - - - - - - - - - -
6% - - - - - - - - - 6% - - - - - - - - - - - - - - 

  Somewhat likely

92 - - - - - - - - - 92 - - - - - - - - - - - - - -
74% - - - - - - - - - 74% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

24 - - - - - - - - - 24 - - - - - - - - - - - - - -
19% - - - - - - - - - 19% - - - - - - - - - - - - - - 

  Somewhat unlikely

68 - - - - - - - - - 68 - - - - - - - - - - - - - -
54% - - - - - - - - - 54% - - - - - - - - - - - - - - 

  Very unlikely

14 - - - - - - - - - 14 - - - - - - - - - - - - - -
11% - - - - - - - - - 11% - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 404Q821_10. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

10. .london
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

533 -** -** -** 54* 50* 50* 53* 100 101 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

108 - - - 13 19 6 11 20 17 22 - - - - - - - - - - - - - -
20% - - - 24% 38% 12% 21% 20% 17% 18% - - - - - - - - - - - - - - 

GIJK
TOP 2 BOX (NET)

40 - - - - 9 1 4 7 8 11 - - - - - - - - - - - - - -
8% - - - - 18% 2% 8% 7% 8% 9% - - - - - - - - - - - - - - 

EGI E E E E
  Very likely

68 - - - 13 10 5 7 13 9 11 - - - - - - - - - - - - - -
13% - - - 24% 20% 10% 13% 13% 9% 9% - - - - - - - - - - - - - - 

JK K
  Somewhat likely

341 - - - 26 27 37 32 61 70 88 - - - - - - - - - - - - - -
64% - - - 48% 54% 74% 60% 61% 69% 70% - - - - - - - - - - - - - - 

EF E EF
BOTTOM 2 BOX (NET)

108 - - - 5 11 15 19 17 19 22 - - - - - - - - - - - - - -
20% - - - 9% 22% 30% 36% 17% 19% 18% - - - - - - - - - - - - - - 

E EIJK
  Somewhat unlikely

233 - - - 21 16 22 13 44 51 66 - - - - - - - - - - - - - -
44% - - - 39% 32% 44% 25% 44% 50% 53% - - - - - - - - - - - - - - 

H H FH FH
  Very unlikely

83 - - - 15 4 7 10 19 13 15 - - - - - - - - - - - - - -
16% - - - 28% 8% 14% 19% 19% 13% 12% - - - - - - - - - - - - - - 

FJK
Not sure

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

Decline to Answer

533 - - - 54 50 50 53 100 101 125 - - - - - - - - - - - - - -
100% - - - 100% 100% 100% 100% 100% 100% 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 405Q821_11. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

11. .nyc
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

268 268 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

28 28 - - - - - - - - - - - - - - - - - - - - - - -
10% 10% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

19 19 - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - 

  Very likely

9 9 - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat likely

228 228 - - - - - - - - - - - - - - - - - - - - - - -
85% 85% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

14 14 - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat unlikely

214 214 - - - - - - - - - - - - - - - - - - - - - - -
80% 80% - - - - - - - - - - - - - - - - - - - - - - - 

  Very unlikely

12 12 - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

268 268 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 406Q821_12. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

12. .wang
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

313 - - - - - - - - - - 313 - - - - - - - - - - - - -
57% - - - - - - - - - - 57% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

138 - - - - - - - - - - 138 - - - - - - - - - - - - -
25% - - - - - - - - - - 25% - - - - - - - - - - - - - 

  Very likely

175 - - - - - - - - - - 175 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

  Somewhat likely

177 - - - - - - - - - - 177 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

111 - - - - - - - - - - 111 - - - - - - - - - - - - -
20% - - - - - - - - - - 20% - - - - - - - - - - - - - 

  Somewhat unlikely

66 - - - - - - - - - - 66 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

  Very unlikely

60 - - - - - - - - - - 60 - - - - - - - - - - - - -
11% - - - - - - - - - - 11% - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 407Q821_13. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

13. .xn-ses554g (Chinese for network address)
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

327 - - - - - - - - - - 327 - - - - - - - - - - - - -
59% - - - - - - - - - - 59% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

153 - - - - - - - - - - 153 - - - - - - - - - - - - -
28% - - - - - - - - - - 28% - - - - - - - - - - - - - 

  Very likely

174 - - - - - - - - - - 174 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

  Somewhat likely

177 - - - - - - - - - - 177 - - - - - - - - - - - - -
32% - - - - - - - - - - 32% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

112 - - - - - - - - - - 112 - - - - - - - - - - - - -
20% - - - - - - - - - - 20% - - - - - - - - - - - - - 

  Somewhat unlikely

65 - - - - - - - - - - 65 - - - - - - - - - - - - -
12% - - - - - - - - - - 12% - - - - - - - - - - - - - 

  Very unlikely

46 - - - - - - - - - - 46 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 408Q821_14. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?

14. .xn-55qx5d (Chinese for company)
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

331 - - - - - - - - - - 331 - - - - - - - - - - - - -
60% - - - - - - - - - - 60% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

138 - - - - - - - - - - 138 - - - - - - - - - - - - -
25% - - - - - - - - - - 25% - - - - - - - - - - - - - 

  Very likely

193 - - - - - - - - - - 193 - - - - - - - - - - - - -
35% - - - - - - - - - - 35% - - - - - - - - - - - - - 

  Somewhat likely

169 - - - - - - - - - - 169 - - - - - - - - - - - - -
31% - - - - - - - - - - 31% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

96 - - - - - - - - - - 96 - - - - - - - - - - - - -
17% - - - - - - - - - - 17% - - - - - - - - - - - - - 

  Somewhat unlikely

73 - - - - - - - - - - 73 - - - - - - - - - - - - -
13% - - - - - - - - - - 13% - - - - - - - - - - - - - 

  Very unlikely

50 - - - - - - - - - - 50 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 409Q823. Which of the following would be most important to you in determining which gTLD to purchase.

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1647 127 46 55 18 32 18 19 51 28 56 270 32 53 74 64 64 133 58 114 53 62 71 53 96
49% 47% 45% 54% 33% 64% 36% 36% 51% 28% 45% 49% 62% 52% 42% 63% 49% 41% 57% 55% 52% 58% 57% 53% 55%

J J EGHJR BCEGHJKLOR EJ J EJR CEGHJKOR EJ J BCEGHJKLOQR J J EGHJOR EGHJOR EJR CEGHJKOR EGHJOR EHJR EGHJOR

Has a well-known
extension

972 54 34 22 19 12 17 24 25 54 33 146 16 37 70 21 37 98 34 66 29 27 26 23 48
29% 20% 33% 22% 35% 24% 34% 45% 25% 53% 26% 27% 31% 36% 40% 21% 28% 30% 34% 32% 29% 25% 21% 23% 27%

BW BW B BDFIKLPQRUVWXY BCDEFGIKLMNOPQRSTUVWXY B BDLPWX BDFIKLPQRVWXY BW BPW BPW
Reasonable price

330 56 13 14 9 3 8 5 18 10 21 29 1 2 16 5 16 25 3 16 13 9 11 15 12
10% 21% 13% 14% 17% 6% 16% 9% 18% 10% 17% 5% 2% 2% 9% 5% 12% 8% 3% 8% 13% 8% 9% 15% 7%

FJLMNOPQRSTVWY LMNS LMNPS LMNPRSTY LMNPSY N FLMNOPRSTVWY NS LMNOPRSTY N LMNS N N LMNS N N LMNPRSTY

All of my other preferred
gTLDs are unavailable

312 8 5 5 6 2 3 4 1 8 10 97 3 9 15 9 8 67 4 6 5 7 9 4 17
9% 3% 5% 5% 11% 4% 6% 8% 1% 8% 8% 18% 6% 9% 9% 9% 6% 21% 4% 3% 5% 7% 7% 4% 10%

BIT I BIT BIT BCDFGIJKMNOPQSTUVWXY BIT BIT BIT I BCDFGHIJKMNOPQSTUVWXY I I BIT
Has a new extension

25 6 2 3 1 - 1 - - 1 - - - - 1 1 3 - - - - - 4 2 -
1% 2% 2% 3% 2% - 2% - - 1% - - - - 1% 1% 2% - - - - - 3% 2% - 

LRTY LRT LRTY LR LRT L L LRTY KLRTY LRT
Clearly indicates purpose
of website

15 7 - 2 - - - - 1 1 - - - - - - - - - 2 1 - - - 1
* 3% - 2% - - - - 1% 1% - - - - - - - - - 1% 1% - - - 1%

LOR LR L L L L
Relevant extension

8 3 3 - - - - - 1 - - - - - - - - - 1 - - - - - -
* 1% 3% - - - - - 1% - - - - - - - - - 1% - - - - - - 

L LORTY L L
Depends on if it fits my
needs

4 2 - - - - - - - - - - - - - - 2 - - - - - - - -
* 1% - - - - - - - - - - - - - - 2% - - - - - - - - 

L LR
Price

3 - - - - - - - - - 1 - - - - - - - - - - - 1 1 -
* - - - - - - - - - 1% - - - - - - - - - - - 1% 1% - 

L L L
Search engine/SEO

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
* - - - - - - - - - - - - - - - - - - 1% - - - - - 

L
If it’s trusted/ trustworthy

2 1 - 1 - - - - - - - - - - - - - - - - - - - - -
* * - 1% - - - - - - - - - - - - - - - - - - - - - 

L
Easy to remember

2 1 - - - - - - - - - - - - - 1 - - - - - - - - -
* * - - - - - - - - - - - - - 1% - - - - - - - - - 

L
Legitimate

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

BLR
Like sound of name

2 - - - - - - - - - 1 - - - - - 1 - - - - - - - -
* - - - - - - - - - 1% - - - - - 1% - - - - - - - - 

L L
My language/country

2 - - - - - - - - - - - - - - - - - - - - - 1 1 -
* - - - - - - - - - - - - - - - - - - - - - 1% 1% - 

L L
Prefer shorter extension

2 - - - - - - - - - - - - - - - 1 - - - - - - - 1
* - - - - - - - - - - - - - - - 1% - - - - - - - 1%

L
Depends on type of
website

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 409Q823. Which of the following would be most important to you in determining which gTLD to purchase.

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
2 1 - - - - - - - - - - - - - - 1 - - - - - - - -
* * - - - - - - - - - - - - - - 1% - - - - - - - - 

L
Specific/Specialized

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 1% - - - - - - - - - - - - - - - - - - - - - 

L
No cost/ Free

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Descriptive

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Innovative

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Easy to search for/ access

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 1% - - 

L
If it’s safe/ Secure

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
* - - - - - 2% - - - - - - - - - - - - - - - - - - 

BLRT
Don’t plan on purchasing
one

14 4 - - 1 - - - - 1 2 - - 1 - - - 1 1 1 - - 2 - -
* 1% - - 2% - - - - 1% 2% - - 1% - - - * 1% * - - 2% - - 

L L L L L L L
Other

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - 

L
None

17 2 - - - - 2 1 1 1 1 6 - - - - - 1 - - - 1 - 1 -
1% 1% - - - - 4% 2% 1% 1% 1% 1% - - - - - * - - - 1% - 1% - 

CDNOPQRSTUWY T
Don’t know

4 - - - - 1 - - 1 - - 2 - - - - - - - - - - - - -
* - - - - 2% - - 1% - - * - - - - - - - - - - - - - 

BRT
Declined to answer

3374 275 103 103 54 50 50 53 100 104 125 550 52 102 176 101 135 325 101 207 101 106 126 100 175
101% 103% 100% 101% 100% 100% 100% 100% 100% 103% 100% 100% 100% 100% 100% 100% 104% 100% 100% 100% 100% 100% 101% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 410Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

379 - - - - - - - - - - 379 - - - - - - - - - - - - -
69% - - - - - - - - - - 69% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

370 - - - - - - - - - - 370 - - - - - - - - - - - - -
67% - - - - - - - - - - 67% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

83 - - - - - - - - - 83 - - - - - - - - - - - - - -
66% - - - - - - - - - 66% - - - - - - - - - - - - - - 

.berlin

357 - - - - - - - - - - 357 - - - - - - - - - - - - -
65% - - - - - - - - - - 65% - - - - - - - - - - - - - 

.wang

2126 142 60 62 27 32 24 26 55 54 70 447 41 60 73 43 71 257 75 143 60 60 77 55 112
63% 53% 58% 61% 50% 64% 48% 49% 55% 53% 56% 81% 79% 59% 41% 43% 55% 79% 74% 69% 59% 57% 62% 55% 64%

O OP OP OP O OP BCDEFGHIJKNOPQTUVWXY BCDEGHIJKNOPQUVWXY OP O BCDEFGHIJKNOPQTUVWXY BCDEGHIJKNOPQUVWX BEGHIJKOPQVX OP OP OP O BGOP
.email

1979 184 65 61 31 27 22 22 61 54 70 356 26 61 62 33 65 230 80 135 63 52 70 41 108
59% 69% 63% 60% 57% 54% 44% 42% 61% 53% 56% 65% 50% 60% 35% 33% 50% 71% 79% 65% 62% 49% 56% 41% 62%

FGHJKMOPQVWX GHOPQVX HOPX OP OP HOPX OP OPX GHJMOPQVX P HOPX OP DFGHJKMNOPQVWXY BCDEFGHIJKLMNOPQTUVWXY GHJMOPQVX GHOPX OP OPX GHOPQVX

.photography

154 154 - - - - - - - - - - - - - - - - - - - - - - -
57% 57% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

1922 107 47 49 32 29 19 22 51 55 58 410 34 58 68 41 61 223 71 136 57 66 65 54 109
57% 40% 46% 48% 59% 58% 38% 42% 51% 54% 46% 75% 65% 57% 39% 41% 47% 69% 70% 66% 56% 62% 52% 54% 62%

BGOP BGOP O BO BCDEFGHIJKNOPQTUVWXY BCDGHKOPQ BGOP BCDGHIJKNOPQUWX BCDGHIJKNOPQUWX BCDGHIKOPQWX BGOP BCDGHKOPQ BO BO BCDGHKOPQ

.link

1795 139 45 50 26 22 14 15 44 47 54 410 23 50 55 35 63 207 80 111 51 53 59 49 93
53% 52% 44% 49% 48% 44% 28% 28% 44% 47% 43% 75% 44% 49% 31% 35% 48% 64% 79% 54% 50% 50% 47% 49% 53%

GHOP O GHOP GHO O GHO O BCDEFGHIJKMNOPQRTUVWXY GHOP GHOP BCDEFGHIJKMNOPQTUVWXY BCDEFGHIJKMNOPQRTUVWXY GHOP GHOP GHOP GHO GHOP GHOP
.club

281 - - - 27 29 15 13 69 53 75 - - - - - - - - - - - - - -
53% - - - 50% 58% 30% 25% 69% 52% 60% - - - - - - - - - - - - - - 

GH GH EGHJ GH GH
.london

1581 118 45 39 22 23 10 14 47 32 32 347 18 47 51 28 50 217 75 118 44 38 54 25 87
47% 44% 44% 38% 41% 46% 20% 26% 47% 32% 26% 63% 35% 46% 29% 28% 38% 67% 74% 57% 44% 36% 43% 25% 50%

GHJKOPX GHKOPX GKX GKX GHKOPX GHJKOPX BCDEFGHIJKMNOPQUVWXY GHJKOPX GKX BCDEFGHIJKMNOPQTUVWXY BCDEFGHIJKLMNOPQTUVWXY BCDEGHJKMOPQUVWX GHKOPX G GHKOPX GHJKOPVX

.guru

1558 189 62 36 13 20 11 12 46 31 28 329 12 51 55 21 47 200 59 116 54 32 33 22 79
46% 71% 60% 35% 24% 40% 22% 23% 46% 31% 22% 60% 23% 50% 31% 21% 36% 62% 58% 56% 53% 30% 26% 22% 45%

DEFGHIJKLMNOPQRSTUVWXY DEFGHIJKMOPQVWXY KPX KPX EGHJKMOPVWX DEFGHIJKMOPQVWXY DEGHJKMOPQVWX KPX DEFGHIJKMNOPQVWXY DEFGHJKMOPQVWXY DEFGHJKMOPQVWXY DEGHJKMOPQVWX EGHJKMOPVWX

.realtor

1255 60 31 29 18 21 7 16 29 33 33 350 17 29 49 25 37 169 53 76 26 30 23 20 74
37% 22% 30% 28% 33% 42% 14% 30% 29% 33% 26% 64% 33% 28% 28% 25% 28% 52% 52% 37% 26% 28% 18% 20% 42%

GW GW BGKPUWX G BGWX BCDEFGHIJKMNOPQRSTUVWXY GW G G BCDEGHIJKMNOPQTUVWXY BCDEGHIJKMNOPQTUVWX BGPWX BCDGIKNOPQUVWX

.xyz

32 - - - - - - - - - 32 - - - - - - - - - - - - - -
26% - - - - - - - - - 26% - - - - - - - - - - - - - - 

.ovh

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 411Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

92 - - - - - - - - - 92 - - - - - - - - - - - - - -
74% - - - - - - - - - 74% - - - - - - - - - - - - - - 

.ovh

2030 201 69 70 36 27 40 35 68 64 91 192 32 70 121 74 93 148 46 129 71 73 102 78 100
60% 75% 67% 69% 67% 54% 80% 66% 68% 63% 73% 35% 62% 69% 69% 73% 72% 46% 46% 62% 70% 69% 82% 78% 57%

FJLMRSTY LRS LRS LRS L FJLMRSTY LRS LRS LRS FLRSY LR LRS LRSY FLRSY FLRSY L L LRS LRSY LRS CDEFHIJLMNORSTUVY FJLMRSTY LR
.xyz

1724 71 36 64 41 28 36 39 52 66 97 211 37 48 114 78 82 118 40 89 43 71 92 76 95
51% 26% 35% 63% 76% 56% 72% 74% 52% 65% 78% 38% 71% 47% 65% 77% 63% 36% 40% 43% 43% 67% 74% 76% 54%

BCLNRSTU BCFILNRSTUY BCLR BCILNRSTUY BCILNRSTUY BCLR BCLNRSTU BCDFIJLNOQRSTUY B BCILNRSTUY B BCILNRSTUY BCDFILNOQRSTUY BCLNRSTU B B B B BCILNRSTUY BCFILNRSTUY BCDFILNQRSTUY BCLRST

.realtor

1701 141 54 60 32 25 37 37 50 65 92 194 31 52 118 71 79 102 25 87 53 65 71 73 87
51% 53% 52% 59% 59% 50% 74% 70% 50% 64% 74% 35% 60% 51% 67% 70% 61% 31% 25% 42% 52% 61% 57% 73% 50%

LRST LRS LRST LRST LRS BCFILNRSTUWY BCFILNRSTUY LRS BILRSTY BCDFILNQRSTUVWY S LRST LRS BCFILNRSTUY BCFILNRSTUWY LRST RS LRS LRST LRST BCDFILNRSTUWY LRS
.guru

239 - - - 27 19 33 38 29 43 50 - - - - - - - - - - - - - -
45% - - - 50% 38% 66% 72% 29% 43% 40% - - - - - - - - - - - - - - 

I FIJK EFIJK I
.london

1490 121 54 50 28 26 33 36 52 49 71 132 27 49 115 64 66 111 20 94 46 50 66 49 81
44% 45% 52% 49% 52% 52% 66% 68% 52% 49% 57% 24% 52% 48% 65% 63% 51% 34% 20% 45% 46% 47% 53% 49% 46%

LRS LRS LRS LRS LRS BJLNRSTUVY BDJLNQRSTUVXY LRS LRS BLRST LRS LRS BCDIJLNQRSTUVWXY BDJLNRSTUVXY LRS LS LRS LRS LRS LRS LRS LRS
.club

1374 155 53 51 22 19 29 29 46 43 67 132 16 41 104 58 68 95 29 69 40 39 60 44 65
41% 58% 51% 50% 41% 38% 58% 55% 46% 43% 54% 24% 31% 40% 59% 57% 52% 29% 29% 33% 40% 37% 48% 44% 37%

EFIJLMNRSTUVXY LMRSTVY LMRSTY L L FLMNRSTUVY LMRSTVY LRST LRS LMNRSTUVY LR EFIJLMNRSTUVXY FJLMNRSTUVY LMRSTVY L L L LMRST LRS L
.link

108 108 - - - - - - - - - - - - - - - - - - - - - - -
40% 40% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

1306 77 35 38 23 21 25 29 37 43 55 182 23 38 107 66 64 90 20 70 34 52 55 57 65
39% 29% 34% 37% 43% 42% 50% 55% 37% 43% 44% 33% 44% 37% 61% 65% 49% 28% 20% 34% 34% 49% 44% 57% 37%

S S BRS RS BLRST BCDILNRSTUY S BRS BLRS S BRS S BCDEFIJKLMNQRSTUWY BCDEFIJKLMNQRSTUVWY BCLRSTUY S S BCLRSTU BLRS BCDIJLNRSTUY RS
.photography

1172 121 41 39 27 16 24 25 43 43 55 94 10 39 97 56 58 63 25 62 37 44 48 43 62
35% 45% 40% 38% 50% 32% 48% 47% 43% 43% 44% 17% 19% 38% 55% 55% 45% 19% 25% 30% 37% 42% 38% 43% 35%

LMRSTY LMRS LMRS LMRST LR LMRST LMRST LMRST LMRST LMRST LMRS BCDFJLMNRSTUVWY CDFLMNRSTUVWY LMRST LR LMR LMRST LMRS LMRST LMR
.email

42 - - - - - - - - - 42 - - - - - - - - - - - - - -
34% - - - - - - - - - 34% - - - - - - - - - - - - - - 

.berlin

183 - - - - - - - - - - 183 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

.wang

173 - - - - - - - - - - 173 - - - - - - - - - - - - -
31% - - - - - - - - - - 31% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

163 - - - - - - - - - - 163 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 412Q826_1. Please rate the following gTLDs by how trustworthy you feel they are.

1. .email
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2126 142 60 62 27 32 24 26 55 54 70 447 41 60 73 43 71 257 75 143 60 60 77 55 112
63% 53% 58% 61% 50% 64% 48% 49% 55% 53% 56% 81% 79% 59% 41% 43% 55% 79% 74% 69% 59% 57% 62% 55% 64%

O OP OP OP O OP BCDEFGHIJKNOPQTUVWXY BCDEGHIJKNOPQUVWXY OP O BCDEFGHIJKNOPQTUVWXY BCDEGHIJKNOPQUVWX BEGHIJKOPQVX OP OP OP O BGOP
TOP 2 BOX (NET)

672 30 14 14 6 8 3 4 13 10 20 175 14 19 10 11 19 116 18 41 13 19 29 13 53
20% 11% 14% 14% 11% 16% 6% 8% 13% 10% 16% 32% 27% 19% 6% 11% 15% 36% 18% 20% 13% 18% 23% 13% 30%

O O O O O O BCDEFGHIJKNOPQSTUVX BCDEGHIJOPUX GO O BCDEFGHIJKNOPQSTUVWX O BGHJO O GO BGHJOPU O BCDEFGHIJKNOPQSTUVX

  Very trustworthy

1454 112 46 48 21 24 21 22 42 44 50 272 27 41 63 32 52 141 57 102 47 41 48 42 59
43% 42% 45% 47% 39% 48% 42% 42% 42% 44% 40% 49% 52% 40% 36% 32% 40% 43% 56% 49% 47% 39% 38% 42% 34%

PY BOPVWY OPY PY BEIKNOPQRVWXY OPY PY
  Somewhat trustworthy

1172 121 41 39 27 16 24 25 43 43 55 94 10 39 97 56 58 63 25 62 37 44 48 43 62
35% 45% 40% 38% 50% 32% 48% 47% 43% 43% 44% 17% 19% 38% 55% 55% 45% 19% 25% 30% 37% 42% 38% 43% 35%

LMRSTY LMRS LMRS LMRST LR LMRST LMRST LMRST LMRST LMRST LMRS BCDFJLMNRSTUVWY CDFLMNRSTUVWY LMRST LR LMR LMRST LMRS LMRST LMR
BOTTOM 2 BOX (NET)

815 75 22 28 21 9 15 20 30 33 40 81 8 30 82 40 35 42 17 40 20 34 31 27 35
24% 28% 21% 27% 39% 18% 30% 38% 30% 33% 32% 15% 15% 29% 47% 40% 27% 13% 17% 19% 20% 32% 25% 27% 20%

LRST R LR CFLMRSTUY LR CFLMRSTUY LRST LMRSTUY LMRSTUY LRST BCDFGIJKLMNQRSTUVWXY BCFLMQRSTUWY LR R LMRSTUY LR LR R
  Not very trustworthy

357 46 19 11 6 7 9 5 13 10 15 13 2 9 15 16 23 21 8 22 17 10 17 16 27
11% 17% 18% 11% 11% 14% 18% 9% 13% 10% 12% 2% 4% 9% 9% 16% 18% 6% 8% 11% 17% 9% 14% 16% 15%

LMNORST LMNORS L L L LMR L LR L L L L LMR LMORS L L L LMOR L LR LMR LMOR
  Not at all trustworthy

58 5 2 1 - 1 2 2 2 4 - 9 1 3 6 2 1 5 1 2 4 2 - 2 1
2% 2% 2% 1% - 2% 4% 4% 2% 4% - 2% 2% 3% 3% 2% 1% 2% 1% 1% 4% 2% - 2% 1%

KW KW KWY KW KWY
Not sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 413Q826_2. Please rate the following gTLDs by how trustworthy you feel they are.

2. .photography
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1979 184 65 61 31 27 22 22 61 54 70 356 26 61 62 33 65 230 80 135 63 52 70 41 108
59% 69% 63% 60% 57% 54% 44% 42% 61% 53% 56% 65% 50% 60% 35% 33% 50% 71% 79% 65% 62% 49% 56% 41% 62%

FGHJKMOPQVWX GHOPQVX HOPX OP OP HOPX OP OPX GHJMOPQVX P HOPX OP DFGHJKMNOPQVWXY BCDEFGHIJKLMNOPQTUVWXY GHJMOPQVX GHOPX OP OPX GHOPQVX

TOP 2 BOX (NET)

477 46 14 10 6 6 1 6 10 9 16 98 5 12 5 3 10 90 26 21 17 13 13 7 33
14% 17% 14% 10% 11% 12% 2% 11% 10% 9% 13% 18% 10% 12% 3% 3% 8% 28% 26% 10% 17% 12% 10% 7% 19%

GJOPQTX GOP OP OP OP OP OP O GOP DGJOPQTWX O GOP BCDEFGHIJKLMNOPQTUVWXY CDEGHIJKMNOPQTVWX OP GOPQX GOP OP DGJOPQTWX

  Very trustworthy

1502 138 51 51 25 21 21 16 51 45 54 258 21 49 57 30 55 140 54 114 46 39 57 34 75
45% 51% 50% 50% 46% 42% 42% 30% 51% 45% 43% 47% 40% 48% 32% 30% 42% 43% 53% 55% 46% 37% 46% 34% 43%

HOPRVX HOPX HOPX P HOPVX OP P HOPX HOPX OP HOPVX HKLOPQRVXY OP OP OP
  Somewhat trustworthy

1306 77 35 38 23 21 25 29 37 43 55 182 23 38 107 66 64 90 20 70 34 52 55 57 65
39% 29% 34% 37% 43% 42% 50% 55% 37% 43% 44% 33% 44% 37% 61% 65% 49% 28% 20% 34% 34% 49% 44% 57% 37%

S S BRS RS BLRST BCDILNRSTUY S BRS BLRS S BRS S BCDEFIJKLMNQRSTUWY BCDEFIJKLMNQRSTUVWY BCLRSTUY S S BCLRSTU BLRS BCDIJLNRSTUY RS
BOTTOM 2 BOX (NET)

921 48 18 27 18 13 17 21 25 33 41 148 15 29 88 46 43 65 14 50 17 36 34 33 42
27% 18% 17% 26% 33% 26% 34% 40% 25% 33% 33% 27% 29% 28% 50% 46% 33% 20% 14% 24% 17% 34% 27% 33% 24%

S BCRSU BCRSU BCLRSTUY S BCRSU BCRSU BCRSU S BS BCDEFGIJKLMNQRSTUVWXY BCDFILMNRSTUWY BCRSU S BCRSU BS BCRSU S
  Not very trustworthy

385 29 17 11 5 8 8 8 12 10 14 34 8 9 19 20 21 25 6 20 17 16 21 24 23
11% 11% 17% 11% 9% 16% 16% 15% 12% 10% 11% 6% 15% 9% 11% 20% 16% 8% 6% 10% 17% 15% 17% 24% 13%

L LRS LS LS L L L L L BJLNORST LRS LRS LRS LRS BDEIJKLNORSTY LR
  Not at all trustworthy

71 7 3 3 - 1 3 2 2 4 - 12 3 3 7 2 1 5 1 2 4 2 - 2 2
2% 3% 3% 3% - 2% 6% 4% 2% 4% - 2% 6% 3% 4% 2% 1% 2% 1% 1% 4% 2% - 2% 1%

KQRTWY KW KW KQTWY KW KW
Not sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 414Q826_3. Please rate the following gTLDs by how trustworthy you feel they are.

3. .link
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1922 107 47 49 32 29 19 22 51 55 58 410 34 58 68 41 61 223 71 136 57 66 65 54 109
57% 40% 46% 48% 59% 58% 38% 42% 51% 54% 46% 75% 65% 57% 39% 41% 47% 69% 70% 66% 56% 62% 52% 54% 62%

BGOP BGOP O BO BCDEFGHIJKNOPQTUVWXY BCDGHKOPQ BGOP BCDGHIJKNOPQUWX BCDGHIJKNOPQUWX BCDGHIKOPQWX BGOP BCDGHKOPQ BO BO BCDGHKOPQ

TOP 2 BOX (NET)

494 18 12 11 4 5 2 5 8 8 12 140 7 15 6 11 8 78 17 31 15 17 17 7 40
15% 7% 12% 11% 7% 10% 4% 9% 8% 8% 10% 25% 13% 15% 3% 11% 6% 24% 17% 15% 15% 16% 14% 7% 23%

O O O BCDEFGHIJKNOPQTUVWX O BOQ O BCDEFGHIJKNOPQTWX BGOQX BGOQX BGOQ BGOQX BOQ BCDEFGHIJKOPQTWX

  Very trustworthy

1428 89 35 38 28 24 17 17 43 47 46 270 27 43 62 30 53 145 54 105 42 49 48 47 69
43% 33% 34% 37% 52% 48% 34% 32% 43% 47% 37% 49% 52% 42% 35% 30% 41% 45% 53% 51% 42% 46% 38% 47% 39%

BCHOP BP BP BCDGHKOPWY BCHOP BOP BCDGHKOPWY BCDGHKOPWY BP BP
  Somewhat trustworthy

1374 155 53 51 22 19 29 29 46 43 67 132 16 41 104 58 68 95 29 69 40 39 60 44 65
41% 58% 51% 50% 41% 38% 58% 55% 46% 43% 54% 24% 31% 40% 59% 57% 52% 29% 29% 33% 40% 37% 48% 44% 37%

EFIJLMNRSTUVXY LMRSTVY LMRSTY L L FLMNRSTUVY LMRSTVY LRST LRS LMNRSTUVY LR EFIJLMNRSTUVXY FJLMNRSTUVY LMRSTVY L L L LMRST LRS L
BOTTOM 2 BOX (NET)

933 87 29 37 14 12 15 21 27 29 41 113 16 36 87 42 43 67 22 46 22 24 35 30 38
28% 32% 28% 36% 26% 24% 30% 40% 27% 29% 33% 21% 31% 35% 49% 42% 33% 21% 22% 22% 22% 23% 28% 30% 22%

LRSTUY LRSTUVY LRSTUVY LRTY LRSTUVY BCDEFGIJKLMNQRSTUVWXY CFILRSTUVWY LRTY L
  Not very trustworthy

441 68 24 14 8 7 14 8 19 14 26 19 - 5 17 16 25 28 7 23 18 15 25 14 27
13% 25% 23% 14% 15% 14% 28% 15% 19% 14% 21% 3% - 5% 10% 16% 19% 9% 7% 11% 18% 14% 20% 14% 15%

DJLMNORSTVXY LMNORST LMN LMN LM DJLMNORSTVXY LMN LMNORS LMN LMNORST LM LMNRS LMNORST LM LM LMNRS LMN LMNORST LMN LMNRS

  Not at all trustworthy

60 6 3 2 - 1 2 2 3 3 - 8 2 3 4 2 1 7 1 2 4 1 - 2 1
2% 2% 3% 2% - 2% 4% 4% 3% 3% - 1% 4% 3% 2% 2% 1% 2% 1% 1% 4% 1% - 2% 1%

KW KW KW KWY
Not sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 415Q826_4. Please rate the following gTLDs by how trustworthy you feel they are.

4. .guru
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1581 118 45 39 22 23 10 14 47 32 32 347 18 47 51 28 50 217 75 118 44 38 54 25 87
47% 44% 44% 38% 41% 46% 20% 26% 47% 32% 26% 63% 35% 46% 29% 28% 38% 67% 74% 57% 44% 36% 43% 25% 50%

GHJKOPX GHKOPX GKX GKX GHKOPX GHJKOPX BCDEFGHIJKMNOPQUVWXY GHJKOPX GKX BCDEFGHIJKMNOPQTUVWXY BCDEFGHIJKLMNOPQTUVWXY BCDEGHJKMOPQUVWX GHKOPX G GHKOPX GHJKOPVX

TOP 2 BOX (NET)

375 18 10 6 3 8 1 5 7 7 6 86 4 9 4 6 10 82 25 22 9 7 12 5 23
11% 7% 10% 6% 6% 16% 2% 9% 7% 7% 5% 16% 8% 9% 2% 6% 8% 25% 25% 11% 9% 7% 10% 5% 13%

O O BDGKOPX O BDEGIJKOPQVX O O BCDEGHIJKLMNOPQTUVWXY BCDEGHIJKLMNOPQTUVWXY O O O BGKOX

  Very trustworthy

1206 100 35 33 19 15 9 9 40 25 26 261 14 38 47 22 40 135 50 96 35 31 42 20 64
36% 37% 34% 32% 35% 30% 18% 17% 40% 25% 21% 47% 27% 37% 27% 22% 31% 42% 50% 46% 35% 29% 34% 20% 37%

GHJKOPX GHKX HX HKX GHJKOPX BCDFGHJKMOPQUVWXY GHKPX GHJKMOPQVX BCDFGHJKMOPQUVWXY BCDFGHJKMOPQVWX GHKPX GHKX GHJKOPX

  Somewhat trustworthy

1701 141 54 60 32 25 37 37 50 65 92 194 31 52 118 71 79 102 25 87 53 65 71 73 87
51% 53% 52% 59% 59% 50% 74% 70% 50% 64% 74% 35% 60% 51% 67% 70% 61% 31% 25% 42% 52% 61% 57% 73% 50%

LRST LRS LRST LRST LRS BCFILNRSTUWY BCFILNRSTUY LRS BILRSTY BCDFILNQRSTUVWY S LRST LRS BCFILNRSTUY BCFILNRSTUWY LRST RS LRS LRST LRST BCDFILNRSTUWY LRS
BOTTOM 2 BOX (NET)

1112 81 30 40 18 16 24 25 34 41 47 153 24 45 93 48 47 74 18 60 24 41 44 35 50
33% 30% 29% 39% 33% 32% 48% 47% 34% 41% 38% 28% 46% 44% 53% 48% 36% 23% 18% 29% 24% 39% 35% 35% 29%

RS LRSU S BCLRSTUY BCLRSTUY RS LRSTUY LRSU S BCLRSTUY BCLRSTUY BCDEFIKLQRSTUVWXY BCLRSTUY RSU S LRSU RS RS S
  Not very trustworthy

589 60 24 20 14 9 13 12 16 24 45 41 7 7 25 23 32 28 7 27 29 24 27 38 37
18% 22% 23% 20% 26% 18% 26% 23% 16% 24% 36% 7% 13% 7% 14% 23% 25% 9% 7% 13% 29% 23% 22% 38% 21%

LNORST LNRST LNRS LNORST LNRS LNRST LNRS LNRS LNORST BCDFIJLMNOPQRSTVWY L LNRST LNORST L ILMNORST LNRST LNRST BCDFIJLMNOPQRSTVWY LNRST
  Not at all trustworthy

74 9 4 3 - 1 3 2 3 4 1 9 3 3 7 2 1 6 1 2 4 3 - 2 1
2% 3% 4% 3% - 2% 6% 4% 3% 4% 1% 2% 6% 3% 4% 2% 1% 2% 1% 1% 4% 3% - 2% 1%

W WY KLQTWY W WY KLQTWY WY WY
Not sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 416Q826_5. Please rate the following gTLDs by how trustworthy you feel they are.

5. .realtor
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1558 189 62 36 13 20 11 12 46 31 28 329 12 51 55 21 47 200 59 116 54 32 33 22 79
46% 71% 60% 35% 24% 40% 22% 23% 46% 31% 22% 60% 23% 50% 31% 21% 36% 62% 58% 56% 53% 30% 26% 22% 45%

DEFGHIJKLMNOPQRSTUVWXY DEFGHIJKMOPQVWXY KPX KPX EGHJKMOPVWX DEFGHIJKMOPQVWXY DEGHJKMOPQVWX KPX DEFGHIJKMNOPQVWXY DEFGHJKMOPQVWXY DEFGHJKMOPQVWXY DEGHJKMOPQVWX EGHJKMOPVWX

TOP 2 BOX (NET)

371 45 14 4 2 4 - 3 9 10 7 99 3 11 6 3 6 66 12 13 11 6 9 2 26
11% 17% 14% 4% 4% 8% - 6% 9% 10% 6% 18% 6% 11% 3% 3% 5% 20% 12% 6% 11% 6% 7% 2% 15%

DEGHKMOPQTVWX DGKOPQTX G GX GOPX DEGHIJKMOPQTVWX GOPX DEFGHIJKMNOPQTUVWX DGOPQX GOPX DEGKOPQTVWX

  Very trustworthy

1187 144 48 32 11 16 11 9 37 21 21 230 9 40 49 18 41 134 47 103 43 26 24 20 53
35% 54% 47% 31% 20% 32% 22% 17% 37% 21% 17% 42% 17% 39% 28% 18% 32% 41% 47% 50% 43% 25% 19% 20% 30%

DEFGHIJKLMNOPQRVWXY DEGHJKMOPQVWXY KPW K EHJKMPWX DEGHJKMOPQVWXY EGHJKMPVWX K HKPW EGHJKMOPVWXY DEGHJKMOPQVWXY DEFGHIJKMOPQVWXY EGHJKMOPVWXY KPW
  Somewhat trustworthy

1724 71 36 64 41 28 36 39 52 66 97 211 37 48 114 78 82 118 40 89 43 71 92 76 95
51% 26% 35% 63% 76% 56% 72% 74% 52% 65% 78% 38% 71% 47% 65% 77% 63% 36% 40% 43% 43% 67% 74% 76% 54%

BCLNRSTU BCFILNRSTUY BCLR BCILNRSTUY BCILNRSTUY BCLR BCLNRSTU BCDFIJLNOQRSTUY B BCILNRSTUY B BCILNRSTUY BCDFILNOQRSTUY BCLNRSTU B B B B BCILNRSTUY BCFILNRSTUY BCDFILNQRSTUY BCLRST

BOTTOM 2 BOX (NET)

1115 41 21 38 23 17 20 29 30 45 58 164 26 42 95 52 48 81 30 59 21 44 51 29 51
33% 15% 20% 37% 43% 34% 40% 55% 30% 45% 46% 30% 50% 41% 54% 51% 37% 25% 30% 29% 21% 42% 41% 29% 29%

BCRU BCRTU B BCRU BCDFILQRSTUXY B BCILRSTUXY BCILRSTUXY B BCILRSTUXY BCLRTUY BCDFILNQRSTUVWXY BCDFILQRSTUXY BCRU B B B BCLRTUY BCLRTUY B B
  Not very trustworthy

609 30 15 26 18 11 16 10 22 21 39 47 11 6 19 26 34 37 10 30 22 27 41 47 44
18% 11% 15% 25% 33% 22% 32% 19% 22% 21% 31% 9% 21% 6% 11% 26% 26% 11% 10% 14% 22% 25% 33% 47% 25%

N BLNORST BCLNORST BLNORS BCLNORST LN BLNORS BLNORS BCLNORST LN BCLNORST BCLNORST LN BLNORS BLNORST BCJLNORST BCDFHIJKLMNOPQRSTUVWY BCLNORST

  Not at all trustworthy

74 8 5 2 - 1 3 2 2 4 - 10 3 3 7 2 1 7 2 2 4 3 - 2 1
2% 3% 5% 2% - 2% 6% 4% 2% 4% - 2% 6% 3% 4% 2% 1% 2% 2% 1% 4% 3% - 2% 1%

KTWY KQTWY KW KWY KQTWY KWY KWY
Not sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 417Q826_6. Please rate the following gTLDs by how trustworthy you feel they are.

6. .club
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1795 139 45 50 26 22 14 15 44 47 54 410 23 50 55 35 63 207 80 111 51 53 59 49 93
53% 52% 44% 49% 48% 44% 28% 28% 44% 47% 43% 75% 44% 49% 31% 35% 48% 64% 79% 54% 50% 50% 47% 49% 53%

GHOP O GHOP GHO O GHO O BCDEFGHIJKMNOPQRTUVWXY GHOP GHOP BCDEFGHIJKMNOPQTUVWXY BCDEFGHIJKMNOPQRTUVWXY GHOP GHOP GHOP GHO GHOP GHOP
TOP 2 BOX (NET)

421 22 13 6 2 5 - 4 5 10 10 127 9 8 7 8 13 71 25 15 11 8 9 4 29
13% 8% 13% 6% 4% 10% - 8% 5% 10% 8% 23% 17% 8% 4% 8% 10% 22% 25% 7% 11% 8% 7% 4% 17%

G GOX G GO G BCDEFGHIJKNOPQTUVWX BDEGIOTWX G G GO BCDEGHIJKNOPQTUVWX BCDEFGHIJKNOPQTUVWX GO G BDEGIKNOPTVWX

  Very trustworthy

1374 117 32 44 24 17 14 11 39 37 44 283 14 42 48 27 50 136 55 96 40 45 50 45 64
41% 44% 31% 43% 44% 34% 28% 21% 39% 37% 35% 51% 27% 41% 27% 27% 38% 42% 54% 46% 40% 42% 40% 45% 37%

CGHMOP HOP HOP HO H BCFGHIJKMOPQRUWY HOP HO HMOP CFGHIJKMOPQRUWY CGHKMOP HO HOP HOP CGHMOP H
  Somewhat trustworthy

1490 121 54 50 28 26 33 36 52 49 71 132 27 49 115 64 66 111 20 94 46 50 66 49 81
44% 45% 52% 49% 52% 52% 66% 68% 52% 49% 57% 24% 52% 48% 65% 63% 51% 34% 20% 45% 46% 47% 53% 49% 46%

LRS LRS LRS LRS LRS BJLNRSTUVY BDJLNQRSTUVXY LRS LRS BLRST LRS LRS BCDIJLNQRSTUVWXY BDJLNRSTUVXY LRS LS LRS LRS LRS LRS LRS LRS
BOTTOM 2 BOX (NET)

1031 71 33 36 19 16 20 26 36 36 44 112 21 45 97 44 37 84 15 63 22 37 37 31 49
31% 26% 32% 35% 35% 32% 40% 49% 36% 36% 35% 20% 40% 44% 55% 44% 28% 26% 15% 30% 22% 35% 30% 31% 28%

LS LS LSU LS S LRSU BCLQRSTUWXY LRSU LSU LRSU BLRSU BLQRSTUWY BCDEFIJKLQRSTUVWXY BLQRSTUWY LS S LS LSU LS LS LS
  Not very trustworthy

459 50 21 14 9 10 13 10 16 13 27 20 6 4 18 20 29 27 5 31 24 13 29 18 32
14% 19% 20% 14% 17% 20% 26% 19% 16% 13% 22% 4% 12% 4% 10% 20% 22% 8% 5% 15% 24% 12% 23% 18% 18%

LNORS LNORS LNS LNS LNRS JLNORSV LNRS LNRS LN LNORS L L LNORS LNORSV L LNRS JLNORSV LN JLNORSV LNRS LNORS
  Not at all trustworthy

71 8 4 2 - 1 3 2 4 5 - 8 2 3 6 2 1 7 1 2 4 3 - 2 1
2% 3% 4% 2% - 2% 6% 4% 4% 5% - 1% 4% 3% 3% 2% 1% 2% 1% 1% 4% 3% - 2% 1%

KWY KLQTWY KW KWY KLQTWY KW KW KWY
Not sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 418Q826_7. Please rate the following gTLDs by how trustworthy you feel they are.

7. .xyz
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1255 60 31 29 18 21 7 16 29 33 33 350 17 29 49 25 37 169 53 76 26 30 23 20 74
37% 22% 30% 28% 33% 42% 14% 30% 29% 33% 26% 64% 33% 28% 28% 25% 28% 52% 52% 37% 26% 28% 18% 20% 42%

GW GW BGKPUWX G BGWX BCDEFGHIJKMNOPQRSTUVWXY GW G G BCDEGHIJKMNOPQTUVWXY BCDEGHIJKMNOPQTUVWX BGPWX BCDGIKNOPQUVWX

TOP 2 BOX (NET)

291 11 6 3 2 6 - 4 7 10 6 101 4 5 4 2 6 62 9 5 4 6 5 3 20
9% 4% 6% 3% 4% 12% - 8% 7% 10% 5% 18% 8% 5% 2% 2% 5% 19% 9% 2% 4% 6% 4% 3% 11%

BDGOPTX BDGOPTX BCDEGHIJKNOPQSTUVWXY G BCDEGHIJKMNOPQSTUVWXY GOPT BDGKOPQTUWX

  Very trustworthy

964 49 25 26 16 15 7 12 22 23 27 249 13 24 45 23 31 107 44 71 22 24 18 17 54
29% 18% 24% 25% 30% 30% 14% 23% 22% 23% 22% 45% 25% 24% 26% 23% 24% 33% 44% 34% 22% 23% 14% 17% 31%

W W W BCDEFGHIJKMNOPQRTUVWXY W BGIKUVWX BCDGHIJKMNOPQUVWXY BGIJKPQUVWX BGWX
  Somewhat trustworthy

2030 201 69 70 36 27 40 35 68 64 91 192 32 70 121 74 93 148 46 129 71 73 102 78 100
60% 75% 67% 69% 67% 54% 80% 66% 68% 63% 73% 35% 62% 69% 69% 73% 72% 46% 46% 62% 70% 69% 82% 78% 57%

FJLMRSTY LRS LRS LRS L FJLMRSTY LRS LRS LRS FLRSY LR LRS LRSY FLRSY FLRSY L L LRS LRSY LRS CDEFHIJLMNORSTUVY FJLMRSTY LR
BOTTOM 2 BOX (NET)

1177 80 34 38 21 18 23 25 36 40 38 154 18 52 93 48 45 88 34 81 28 44 51 32 56
35% 30% 33% 37% 39% 36% 46% 47% 36% 40% 30% 28% 35% 51% 53% 48% 35% 27% 34% 39% 28% 42% 41% 32% 32%

BLRU BKLRUY LR BCIKLQRSTUXY BCDFIJKLMQRSTUWXY BCKLQRSUXY BLR BLRU BLRU
  Not very trustworthy

853 121 35 32 15 9 17 10 32 24 53 38 14 18 28 26 48 60 12 48 43 29 51 46 44
25% 45% 34% 31% 28% 18% 34% 19% 32% 24% 42% 7% 27% 18% 16% 26% 37% 18% 12% 23% 43% 27% 41% 46% 25%

DEFHIJLMNOPRSTVY FLNORST LNORS LS L LNORS L LNORS LS FHJLNOPRSTVY LS L L LOS FHJLNORSTY L LS FHJLNOPRSTVY LOS FHJLNOPRSTVY DEFHIJLMNOPRSTVY LOS
  Not at all trustworthy

71 7 3 3 - 1 3 2 3 4 1 8 3 3 6 2 - 8 2 2 4 3 - 2 1
2% 3% 3% 3% - 2% 6% 4% 3% 4% 1% 1% 6% 3% 3% 2% - 2% 2% 1% 4% 3% - 2% 1%

KLQTWY QW Q QWY KLQTWY QW QWY
Not sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 419Q826_8. Please rate the following gTLDs by how trustworthy you feel they are.

8. .berlin
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

83 - - - - - - - - - 83 - - - - - - - - - - - - - -
66% - - - - - - - - - 66% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

19 - - - - - - - - - 19 - - - - - - - - - - - - - -
15% - - - - - - - - - 15% - - - - - - - - - - - - - - 

  Very trustworthy

64 - - - - - - - - - 64 - - - - - - - - - - - - - -
51% - - - - - - - - - 51% - - - - - - - - - - - - - - 

  Somewhat trustworthy

42 - - - - - - - - - 42 - - - - - - - - - - - - - -
34% - - - - - - - - - 34% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

24 - - - - - - - - - 24 - - - - - - - - - - - - - -
19% - - - - - - - - - 19% - - - - - - - - - - - - - - 

  Not very trustworthy

18 - - - - - - - - - 18 - - - - - - - - - - - - - -
14% - - - - - - - - - 14% - - - - - - - - - - - - - - 

  Not at all trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 420Q826_9. Please rate the following gTLDs by how trustworthy you feel they are.

9. .ovh
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

32 - - - - - - - - - 32 - - - - - - - - - - - - - -
26% - - - - - - - - - 26% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - 

  Very trustworthy

27 - - - - - - - - - 27 - - - - - - - - - - - - - -
22% - - - - - - - - - 22% - - - - - - - - - - - - - - 

  Somewhat trustworthy

92 - - - - - - - - - 92 - - - - - - - - - - - - - -
74% - - - - - - - - - 74% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

51 - - - - - - - - - 51 - - - - - - - - - - - - - -
41% - - - - - - - - - 41% - - - - - - - - - - - - - - 

  Not very trustworthy

41 - - - - - - - - - 41 - - - - - - - - - - - - - -
33% - - - - - - - - - 33% - - - - - - - - - - - - - - 

  Not at all trustworthy

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 421Q826_10. Please rate the following gTLDs by how trustworthy you feel they are.

10. .london
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

533 -** -** -** 54* 50* 50* 53* 100 101 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

281 - - - 27 29 15 13 69 53 75 - - - - - - - - - - - - - -
53% - - - 50% 58% 30% 25% 69% 52% 60% - - - - - - - - - - - - - - 

GH GH EGHJ GH GH
TOP 2 BOX (NET)

49 - - - 3 5 1 5 10 9 16 - - - - - - - - - - - - - -
9% - - - 6% 10% 2% 9% 10% 9% 13% - - - - - - - - - - - - - - 

G
  Very trustworthy

232 - - - 24 24 14 8 59 44 59 - - - - - - - - - - - - - -
44% - - - 44% 48% 28% 15% 59% 44% 47% - - - - - - - - - - - - - - 

H GH GHJ H GH
  Somewhat trustworthy

239 - - - 27 19 33 38 29 43 50 - - - - - - - - - - - - - -
45% - - - 50% 38% 66% 72% 29% 43% 40% - - - - - - - - - - - - - - 

I FIJK EFIJK I
BOTTOM 2 BOX (NET)

163 - - - 18 11 22 29 20 29 34 - - - - - - - - - - - - - -
31% - - - 33% 22% 44% 55% 20% 29% 27% - - - - - - - - - - - - - - 

FIK EFIJK
  Not very trustworthy

76 - - - 9 8 11 9 9 14 16 - - - - - - - - - - - - - -
14% - - - 17% 16% 22% 17% 9% 14% 13% - - - - - - - - - - - - - - 

I
  Not at all trustworthy

12 - - - - 1 2 2 2 5 - - - - - - - - - - - - - - -
2% - - - - 2% 4% 4% 2% 5% - - - - - - - - - - - - - - - 

K K K
Not sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

Decline to Answer

533 - - - 54 50 50 53 100 101 125 - - - - - - - - - - - - - -
100% - - - 100% 100% 100% 100% 100% 100% 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 422Q826_11. Please rate the following gTLDs by how trustworthy you feel they are.

11. .nyc
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

268 268 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

154 154 - - - - - - - - - - - - - - - - - - - - - - -
57% 57% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

41 41 - - - - - - - - - - - - - - - - - - - - - - -
15% 15% - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

113 113 - - - - - - - - - - - - - - - - - - - - - - -
42% 42% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

108 108 - - - - - - - - - - - - - - - - - - - - - - -
40% 40% - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

58 58 - - - - - - - - - - - - - - - - - - - - - - -
22% 22% - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

50 50 - - - - - - - - - - - - - - - - - - - - - - -
19% 19% - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

6 6 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

268 268 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 423Q826_12. Please rate the following gTLDs by how trustworthy you feel they are.

12. .wang
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

357 - - - - - - - - - - 357 - - - - - - - - - - - - -
65% - - - - - - - - - - 65% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

101 - - - - - - - - - - 101 - - - - - - - - - - - - -
18% - - - - - - - - - - 18% - - - - - - - - - - - - - 

  Very trustworthy

256 - - - - - - - - - - 256 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

  Somewhat trustworthy

183 - - - - - - - - - - 183 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

150 - - - - - - - - - - 150 - - - - - - - - - - - - -
27% - - - - - - - - - - 27% - - - - - - - - - - - - - 

  Not very trustworthy

33 - - - - - - - - - - 33 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Not at all trustworthy

10 - - - - - - - - - - 10 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 424Q826_13. Please rate the following gTLDs by how trustworthy you feel they are.

13. .xn-ses554g (Chinese for network address)
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

379 - - - - - - - - - - 379 - - - - - - - - - - - - -
69% - - - - - - - - - - 69% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

122 - - - - - - - - - - 122 - - - - - - - - - - - - -
22% - - - - - - - - - - 22% - - - - - - - - - - - - - 

  Very trustworthy

257 - - - - - - - - - - 257 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

  Somewhat trustworthy

163 - - - - - - - - - - 163 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

135 - - - - - - - - - - 135 - - - - - - - - - - - - -
25% - - - - - - - - - - 25% - - - - - - - - - - - - - 

  Not very trustworthy

28 - - - - - - - - - - 28 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Not at all trustworthy

8 - - - - - - - - - - 8 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 425Q826_14. Please rate the following gTLDs by how trustworthy you feel they are.

14. .xn-55qx5d (Chinese for company)
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

370 - - - - - - - - - - 370 - - - - - - - - - - - - -
67% - - - - - - - - - - 67% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

127 - - - - - - - - - - 127 - - - - - - - - - - - - -
23% - - - - - - - - - - 23% - - - - - - - - - - - - - 

  Very trustworthy

243 - - - - - - - - - - 243 - - - - - - - - - - - - -
44% - - - - - - - - - - 44% - - - - - - - - - - - - - 

  Somewhat trustworthy

173 - - - - - - - - - - 173 - - - - - - - - - - - - -
31% - - - - - - - - - - 31% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

147 - - - - - - - - - - 147 - - - - - - - - - - - - -
27% - - - - - - - - - - 27% - - - - - - - - - - - - - 

  Not very trustworthy

26 - - - - - - - - - - 26 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Not at all trustworthy

7 - - - - - - - - - - 7 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 426Q830. To the best of your knowledge, why have new gTLDs been created?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1423 166 51 43 23 16 19 20 48 32 53 237 30 38 56 39 47 95 51 102 53 39 66 40 59
42% 62% 50% 42% 43% 32% 38% 38% 48% 32% 42% 43% 58% 37% 32% 39% 36% 29% 50% 49% 52% 37% 53% 40% 34%

CDEFGHIJKLNOPQRSTVXY FJOQRY R JORY R JORY FHJLNOPQRVXY FJOQRVY FJNOQRVY FJNOPQRVY FJLNOPQRVY R
CONSUMER DEMAND
(NET)

501 92 24 12 7 5 6 10 19 11 27 75 4 11 32 19 17 23 16 16 18 12 23 12 10
15% 34% 23% 12% 13% 10% 12% 19% 19% 11% 22% 14% 8% 11% 18% 19% 13% 7% 16% 8% 18% 11% 18% 12% 6%

CDEFGHIJKLMNOPQRSTUVWXY DJLMNQRTVXY RTY RTY JLMNRTVY RTY RTY RTY RY RTY RTY RTY
  Availability/Ran
  out/Shortage of
  names/domains

292 28 7 9 3 8 3 4 10 4 6 103 10 4 15 4 6 10 10 14 4 3 9 8 10
9% 10% 7% 9% 6% 16% 6% 8% 10% 4% 5% 19% 19% 4% 9% 4% 5% 3% 10% 7% 4% 3% 7% 8% 6%

JNPRUV R JKNPQRTUVY RV BCDEGHIJKNOPQRSTUVWXY CEGJKNOPQRTUVWXY R RV R R
  It’s needed/Growing
  demand

271 19 10 13 6 1 5 - 7 5 14 26 9 8 5 6 15 14 9 28 10 6 23 13 19
8% 7% 10% 13% 11% 2% 10% - 7% 5% 11% 5% 17% 8% 3% 6% 12% 4% 9% 14% 10% 6% 18% 13% 11%

H HLOR FHLOR HLOR HO HLOR BFHJLOPRV H FHLOR HO BFHJLOPRV HLOR BFHIJLNOPRSV FHJLOR HLOR
  Provide/Offer new/variety
  /choices/options

269 21 7 10 5 6 2 9 10 8 8 21 5 9 9 5 6 33 4 19 16 12 18 7 19
8% 8% 7% 10% 9% 12% 4% 17% 10% 8% 6% 4% 10% 9% 5% 5% 5% 10% 4% 9% 16% 11% 14% 7% 11%

L L L BCGKLOPQS L L L L L BCGKLOPQS LS BKLOPQS LOS
  Create new/additional
  domains/websites

203 30 7 5 3 1 5 - 5 4 9 19 1 9 1 3 5 15 18 35 8 7 5 2 6
6% 11% 7% 5% 6% 2% 10% - 5% 4% 7% 3% 2% 9% 1% 3% 4% 5% 18% 17% 8% 7% 4% 2% 3%

FHJLMOPQRWXY O O O HLOX O O HO O HLOX O O CDEFHIJKLMOPQRUVWXY CDEFHIJKLMOPQRUVWXY HLO O O
  To customize/add
  personality/meet specific
  needs

38 2 - - - - 1 - - 1 1 5 1 - 1 3 1 7 - 6 2 3 2 1 1
1% 1% - - - - 2% - - 1% 1% 1% 2% - 1% 3% 1% 2% - 3% 2% 3% 2% 1% 1%

L
  Other consumer demand
  mentions

599 62 19 33 8 5 9 1 7 17 14 51 8 28 27 26 24 66 15 29 20 23 33 35 39
18% 23% 18% 32% 15% 10% 18% 2% 7% 17% 11% 9% 15% 27% 15% 26% 18% 20% 15% 14% 20% 22% 26% 35% 22%

FHIKLOT HIL CEFHIJKLMOQRSTU H HIL HIL H H FHIKLOST HIL FHIKLOT HIL HIKL H H HIL HIKL FHIKLOST BCEFGHIJKLMOQRSTUVY HIKLT
PROVIDE STRUCTURE
(NET)

333 33 11 21 7 4 2 - 4 7 12 23 6 16 9 8 17 36 7 19 11 10 27 17 26
10% 12% 11% 21% 13% 8% 4% - 4% 7% 10% 4% 12% 16% 5% 8% 13% 11% 7% 9% 11% 9% 22% 17% 15%

HILO HL BGHIJKLOPRSTV HILO H HL HL GHILO H HILO HILO HL HL HL BCFGHIJKLOPRSTUV GHIJLOST GHILO
  To identify/differentiate
  between
  businesses/sites

113 18 2 11 1 - 2 - 1 4 1 14 - 9 2 5 2 11 2 - 3 3 4 11 7
3% 7% 2% 11% 2% - 4% - 1% 4% 1% 3% - 9% 1% 5% 2% 3% 2% - 3% 3% 3% 11% 4%

IKLOQT T CEFHIKLMOQRSTUVWY T T T CFHIKLMOQRST T T T T T T CEFHIKLMOQRSTUVWY T
  To organize/categorize
  the internet

106 9 3 3 - - 3 - 2 3 1 5 1 2 17 7 1 9 3 11 5 8 1 7 5
3% 3% 3% 3% - - 6% - 2% 3% 1% 1% 2% 2% 10% 7% 1% 3% 3% 5% 5% 8% 1% 7% 3%

L KLQW BCDEFHIJKLNQRSWY KLQW L KLQW LQ EFHKLQRW EKLQW
  Too many/Large volume
  of sites/domains

30 3 1 1 - - - 1 - 1 - 3 1 2 1 4 1 3 2 - 2 - - 1 3
1% 1% 1% 1% - - - 2% - 1% - 1% 2% 2% 1% 4% 1% 1% 2% - 2% - - 1% 2%

T T T IKLORTVW T T
  Reduce
  redundancy/sites with
  the same name

41 - 2 1 - 1 2 - - 2 1 8 1 - - 2 3 9 2 1 - 2 1 2 1
1% - 2% 1% - 2% 4% - - 2% 1% 1% 2% - - 2% 2% 3% 2% * - 2% 1% 2% 1%

B B BINOTU B B B B BO BO B B B
  Other provide structure
  mentions

323 49 16 8 10 4 8 8 17 12 9 22 3 14 3 9 23 26 9 23 8 6 14 13 9
10% 18% 16% 8% 19% 8% 16% 15% 17% 12% 7% 4% 6% 14% 2% 9% 18% 8% 9% 11% 8% 6% 11% 13% 5%

DKLMOPRSTUVY KLORVY O DKLMORVY O LOVY LOY KLORVY LOY O LOY LO DKLMORUVY LO LO LOY O LO LOY
IMPROVE BUSINESS
(NET)

133 37 10 2 3 2 5 6 16 8 4 6 1 3 1 2 14 2 1 2 - 1 2 3 2
4% 14% 10% 2% 6% 4% 10% 11% 16% 8% 3% 1% 2% 3% 1% 2% 11% 1% 1% 1% - 1% 2% 3% 1%

DKLMNOPRSTUVWXY DKLNOPRSTUVWY LORTU RU DLOPRSTUVWY DKLNOPRSTUVWXY DFKLMNOPRSTUVWXY LORSTUVWY R DKLNOPRSTUVWXY

  Economic interests/Make
  money/Profits

75 11 5 2 4 - 1 3 - - 2 2 1 3 2 - 6 10 5 3 3 3 2 5 2
2% 4% 5% 2% 7% - 2% 6% - - 2% * 2% 3% 1% - 5% 3% 5% 1% 3% 3% 2% 5% 1%

IJLP IJLP IJKLOPTWY IJLOP L IJLP L IJLP L L IJLP
  To
  advertise/market/attract
  new customers

64 3 - 2 3 1 1 1 1 3 - 8 1 4 - 4 2 12 1 5 3 - 3 6 -
2% 1% - 2% 6% 2% 2% 2% 1% 3% - 1% 2% 4% - 4% 2% 4% 1% 2% 3% - 2% 6% - 

BCKLOVY OY CKOVY CKOVY BCKLOVY OY OY OY BCKLOVY
  For business purposes
  (Unspec.)
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 426Q830. To the best of your knowledge, why have new gTLDs been created?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
50 - - 2 - 1 - - - 1 2 6 1 3 - 2 2 2 1 13 3 3 5 - 3

1% - - 2% - 2% - - - 1% 2% 1% 2% 3% - 2% 2% 1% 1% 6% 3% 3% 4% - 2%
B B B B BO B B BCIJKLOQRSXY BO BO BCILORX B

  Competition/To compete

22 2 1 1 - - 1 2 - - 1 4 - 1 - 1 - 1 1 1 - - 2 - 3
1% 1% 1% 1% - - 2% 4% - - 1% 1% - 1% - 1% - * 1% * - - 2% - 2%

LOQRTV

  Other improve business
  mentions

205 20 4 5 2 3 3 4 3 5 7 40 - 7 6 6 7 26 6 20 10 5 5 4 7
6% 7% 4% 5% 4% 6% 6% 8% 3% 5% 6% 7% - 7% 3% 6% 5% 8% 6% 10% 10% 5% 4% 4% 4%

M M M MO IMOY IMO
MISCELLANEOUS (NET)

59 8 1 2 1 - 1 2 - 2 3 3 - 3 1 1 2 8 3 7 4 - 3 2 2
2% 3% 1% 2% 2% - 2% 4% - 2% 2% 1% - 3% 1% 1% 2% 2% 3% 3% 4% - 2% 2% 1%

L LV L L L L L ILOV L
  Information/more
  information

41 3 2 1 - - - 2 - 1 2 11 - 3 2 - 1 3 2 4 2 1 - - 1
1% 1% 2% 1% - - - 4% - 1% 2% 2% - 3% 1% - 1% 1% 2% 2% 2% 1% - - 1%

W
  To be unique/different

17 1 - 1 - - 1 - - - - 3 - - - 1 - 3 - 4 1 2 - - -
1% * - 1% - - 2% - - - - 1% - - - 1% - 1% - 2% 1% 2% - - - 

  Cheaper/More affordable

14 - - - 1 1 - - - - - 5 - 1 - - - 2 1 1 1 - - 1 -
* - - - 2% 2% - - - - - 1% - 1% - - - 1% 1% * 1% - - 1% - 

B B
  Keep up with the
  market/trend

75 8 1 1 - 2 1 - 3 2 2 18 - - 3 4 4 11 - 4 2 2 2 1 4
2% 3% 1% 1% - 4% 2% - 3% 2% 2% 3% - - 2% 4% 3% 3% - 2% 2% 2% 2% 1% 2%

NS NS
  Other mentions

150 5 2 5 3 3 2 - - 2 1 47 1 3 1 3 3 17 11 19 - 4 5 1 12
4% 2% 2% 5% 6% 6% 4% - - 2% 1% 9% 2% 3% 1% 3% 2% 5% 11% 9% - 4% 4% 1% 7%

IOU IOU IKOU IU BCHIJKOQUX BIKOU BCHIJKNOPQRUWX BCHIJKNOPQUX O IOU BIKOUX

INNOVATION/DEVELOP
MENT (NET)

66 2 1 3 1 3 - - - 1 - 19 - 1 - - - 5 7 14 - - 3 - 6
2% 1% 1% 3% 2% 6% - - - 1% - 3% - 1% - - - 2% 7% 7% - - 2% - 3%

O BIKOPQRUVX BKOQ BCIJKNOPQRUVX BCIJKLNOPQRUVX O BKOQ
  Innovation

30 1 - - 1 - - - - - - 14 - - - - 1 5 3 3 - 1 - 1 -
1% * - - 2% - - - - - - 3% - - - - 1% 2% 3% 1% - 1% - 1% - 

BOY BOY
  Good/Improved
  technology

27 1 1 - 1 - 1 - - 1 1 5 1 - - - 1 3 - 4 - 3 2 - 2
1% * 1% - 2% - 2% - - 1% 1% 1% 2% - - - 1% 1% - 2% - 3% 2% - 1%

BO
  Progress/Improved
  development/Make it
  better

23 1 - 2 - - 1 - - - - 5 - 2 1 2 - 4 1 - - - - - 4
1% * - 2% - - 2% - - - - 1% - 2% 1% 2% - 1% 1% - - - - - 2%

T T T T T
  Good/Improve quality

8 - - - - - - - - - - 4 - - - 1 1 - - 1 - 1 - - -
* - - - - - - - - - - 1% - - - 1% 1% - - * - 1% - - - 

  Other
  innovation/development
  mentions

133 9 1 6 1 - - 1 1 1 5 20 2 6 7 2 9 12 6 7 9 6 6 1 15
4% 3% 1% 6% 2% - - 2% 1% 1% 4% 4% 4% 6% 4% 2% 7% 4% 6% 3% 9% 6% 5% 1% 9%

CIJX BCFGIJLPRTX BCFGIJLPRTX

ACCESSIBILITY (NET)

56 1 1 2 - - - - - - 1 3 1 2 6 - 2 5 3 6 2 4 5 1 11
2% * 1% 2% - - - - - - 1% 1% 2% 2% 3% - 2% 2% 3% 3% 2% 4% 4% 1% 6%

BL BL BL BL BIJLP BCIJKLPQRX

  Easy/Easy to use/access
  the web

35 5 - 2 1 - - 1 - 1 4 1 - 4 - - 1 5 2 1 6 1 - - -
1% 2% - 2% 2% - - 2% - 1% 3% * - 4% - - 1% 2% 2% * 6% 1% - - - 

L L L L LOWY CILOPTWXY L L BCILOPQRTVWXY

  Improve search
  function/Making
  searching easier
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 426Q830. To the best of your knowledge, why have new gTLDs been created?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
27 - - 1 - - - - - - - 14 2 - - 1 5 2 - - - - 1 - 1

1% - - 1% - - - - - - - 3% 4% - - 1% 4% 1% - - - - 1% - 1%
BORT BCJKNORSTUV BCIJKNORSTUVXY

  Convenience

16 3 - 1 - - - - 1 - - 2 - - 1 1 1 - 1 - 1 1 - - 3
* 1% - 1% - - - - 1% - - * - - 1% 1% 1% - 1% - 1% 1% - - 2%

R
  Other accessibility
  mentions

117 12 7 9 1 1 1 4 3 3 4 14 2 5 4 1 - 12 1 15 5 5 5 - 3
3% 4% 7% 9% 2% 2% 2% 8% 3% 3% 3% 3% 4% 5% 2% 1% - 4% 1% 7% 5% 5% 4% - 2%

QX LPQSXY LOPQRSXY LPQSXY Q Q Q Q QX Q LOPQSXY QX QX QX
IMPROVE EFFICIENCY
(NET)

64 11 7 3 1 1 1 2 3 1 1 3 - - 1 - - 4 1 12 4 4 2 - 2
2% 4% 7% 3% 2% 2% 2% 4% 3% 1% 1% 1% - - 1% - - 1% 1% 6% 4% 4% 2% - 1%

LNOPQRX JKLNOPQRSWXY L LQ LQ KLNOPQRXY LNOPQX LNOQ
  Lack of space/To create
  more space

8 1 - - - - - 1 - - 1 1 - - - - - 4 - - - - - - -
* * - - - - - 2% - - 1% * - - - - - 1% - - - - - - - 

LT L
  For use/To use/Usability

46 1 - 6 - - - 1 - 2 2 10 2 5 3 1 - 4 - 3 1 1 3 - 1
1% * - 6% - - - 2% - 2% 2% 2% 4% 5% 2% 1% - 1% - 1% 1% 1% 2% - 1%

BCILQRSTXY BCQS BCIQRSXY

  Other improve efficiency
  mentions

110 2 - 8 - - 1 1 2 1 2 15 4 6 8 5 - 14 3 9 3 6 4 4 12
3% 1% - 8% - - 2% 2% 2% 1% 2% 3% 8% 6% 5% 5% - 4% 3% 4% 3% 6% 3% 4% 7%

BCEFJKLQ BCEFJKQ BCQ BCQ BCQ BCQ Q BCQ Q BCQ Q BCQ BCEJKLQ

IMPROVE CREDIBILITY
(NET)

68 1 - 4 - - - 1 1 1 2 12 1 4 6 1 - 7 3 6 - 3 2 4 9
2% * - 4% - - - 2% 1% 1% 2% 2% 2% 4% 3% 1% - 2% 3% 3% - 3% 2% 4% 5%

BCQU BCQU BQ BQ B B BCQU BCLQU
  Improve security/Make it
  safer

17 1 - 1 - - 1 - - - - 1 3 - 1 2 - 4 - - - - 2 - 1
1% * - 1% - - 2% - - - - * 6% - 1% 2% - 1% - - - - 2% - 1%

LT BCIJKLNOQRSTUVXY LT L L
  Improve reputation/More
  known

17 - - 3 - - - - - - - 2 - - - 1 - 3 - 3 1 2 - - 2
1% - - 3% - - - - - - - * - - - 1% - 1% - 1% 1% 2% - - 1%

BLO B B
  More reliable/trustworthy

13 - - 1 - - - - 1 - - 3 - 2 1 1 - - - - 2 1 - - 1
* - - 1% - - - - 1% - - 1% - 2% 1% 1% - - - - 2% 1% - - 1%

BRT BRT
  Other improve credibility
  mentions

69 6 - - - 1 1 1 2 2 - 19 1 - 13 - 1 17 - 2 1 1 1 - -
2% 2% - - - 2% 2% 2% 2% 2% - 3% 2% - 7% - 1% 5% - 1% 1% 1% 1% - - 

Y KY BCDEKLNPQSTUVWXY CDKNPQSTWXY

None

522 10 10 10 9 14 10 10 21 27 28 87 5 13 53 13 20 39 14 27 14 23 13 17 35
16% 4% 10% 10% 17% 28% 20% 19% 21% 27% 22% 16% 10% 13% 30% 13% 15% 12% 14% 13% 14% 22% 10% 17% 20%

B B B BCDLMNPRSTUW B B BCDRW BCDLMNPQRSTUW BCDMRTW B B BCDLMNPQRSTUWXY B B B B B B BCDRTW B B BCDRW

Don’t know

204 4 15 - 4 6 1 6 8 9 15 47 2 1 8 3 9 43 4 5 - 3 2 3 6
6% 1% 15% - 7% 12% 2% 11% 8% 9% 12% 9% 4% 1% 5% 3% 7% 13% 4% 2% - 3% 2% 3% 3%

BDGMNOPSTUVWXY BDNUW BDNPTUVWXY BDNPTUVWXY BDNTUW BDNTUW BDGNOPSTUVWXY BDNTUVWY DU DU BDNTUW BDGLNOPSTUVWXY DU
Declined to answer

4063 377 129 139 62 58 58 63 115 112 151 620 61 125 195 108 147 378 127 280 130 127 168 125 208
121% 141% 125% 136% 115% 116% 116% 119% 115% 111% 121% 113% 117% 123% 111% 107% 113% 116% 126% 135% 129% 120% 134% 125% 119%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 427Q836. What has your experience been like with websites with the following new gTLDs?

SUMMARY TABLE OF TOP 2 BOX
Base: Visited New gTLDs Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1384 50* 16** 41* 16** 25** 11** 21** 14** 25** 32* 379 38* 48* 44* 39* 47* 188 40* 71* 23** 48* 54* 24** 90*Unweighted Base

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

.berlin

6 - - - - - - - - - 6 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

.ovh

78 - - - - - - - - - - 78 - - - - - - - - - - - - -
95% - - - - - - - - - - 95% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

69 - - - - - - - - - - 69 - - - - - - - - - - - - -
95% - - - - - - - - - - 95% - - - - - - - - - - - - - 

.wang

634 13 3 19 10 11 7 11 5 13 14 178 21 17 15 12 21 106 15 32 7 21 27 8 48
93% 93% 50% 100% 100% 92% 100% 92% 83% 93% 88% 98% 84% 94% 83% 92% 88% 94% 94% 91% 88% 100% 93% 100% 89%

RTY
.email

74 - - - - - - - - - - 74 - - - - - - - - - - - - -
93% - - - - - - - - - - 93% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

134 18 4 1 - 2 - 1 4 4 5 45 4 1 3 6 2 20 3 4 1 - - - 6
92% 100% 80% 100% - 100% - 100% 100% 100% 100% 96% 100% 50% 60% 100% 67% 95% 75% 100% 100% - - - 86%

.realtor

12 12 - - - - - - - - - - - - - - - - - - - - - - -
92% 92% - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

236 15 2 9 3 8 1 3 5 5 5 49 6 11 3 7 5 43 10 11 4 8 9 4 10
91% 94% 67% 100% 100% 100% 50% 60% 83% 100% 100% 96% 100% 85% 50% 100% 83% 96% 91% 100% 80% 100% 90% 100% 77%

.photography

243 11 3 7 2 5 - - 6 4 5 46 7 7 3 5 10 47 9 24 7 3 17 4 11
91% 100% 100% 100% 67% 83% - - 86% 100% 100% 90% 100% 78% 60% 100% 91% 94% 90% 96% 88% 60% 89% 80% 92%

.guru

486 8 5 16 7 10 5 4 3 8 5 128 12 17 13 17 8 67 13 35 7 21 21 14 42
90% 89% 71% 94% 100% 83% 100% 100% 60% 80% 100% 95% 80% 81% 72% 74% 80% 92% 87% 95% 88% 95% 95% 93% 91%

.link

304 9 4 7 5 10 2 - 4 6 6 113 10 4 4 8 10 38 13 12 3 7 7 4 18
89% 90% 67% 100% 83% 83% 100% - 100% 75% 86% 90% 91% 67% 67% 80% 100% 93% 87% 86% 100% 88% 88% 100% 95%

.club

171 4 - 3 3 5 - 3 2 4 5 71 6 4 7 5 4 27 1 3 - 3 2 - 9
87% 100% - 75% 75% 83% - 75% 67% 100% 100% 96% 75% 100% 58% 83% 100% 96% 33% 75% - 100% 100% - 75%

.xyz

14 - - - - 3 - - 4 4 3 - - - - - - - - - - - - - -
74% - - - - 60% - - 80% 80% 100% - - - - - - - - - - - - - - 

.london

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 428Q836. What has your experience been like with websites with the following new gTLDs?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: Visited New gTLDs Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1384 50* 16** 41* 16** 25** 11** 21** 14** 25** 32* 379 38* 48* 44* 39* 47* 188 40* 71* 23** 48* 54* 24** 90*Unweighted Base

5 - - - 1 2 - - 1 1 - - - - - - - - - - - - - - -
26% - - - 100% 40% - - 20% 20% - - - - - - - - - - - - - - - 

.london

25 - 2 1 1 1 - 1 1 - - 3 2 - 4 1 - 1 2 1 1 - - - 3
13% - 100% 25% 25% 17% - 25% 33% - - 4% 25% - 33% 17% - 4% 67% 25% 100% - - - 25%

.xyz

38 1 2 - 1 2 - - - 2 1 12 1 2 2 2 - 3 2 2 - 1 1 - 1
11% 10% 33% - 17% 17% - - - 25% 14% 10% 9% 33% 33% 20% - 7% 13% 14% - 13% 13% - 5%

.club

54 1 2 1 - 2 - - 2 2 - 7 2 4 5 6 2 6 2 2 1 1 1 1 4
10% 11% 29% 6% - 17% - - 40% 20% - 5% 13% 19% 28% 26% 20% 8% 13% 5% 13% 5% 5% 7% 9%

.link

25 - - - 1 1 - - 1 - - 5 - 2 2 - 1 3 1 1 1 2 2 1 1
9% - - - 33% 17% - - 14% - - 10% - 22% 40% - 9% 6% 10% 4% 13% 40% 11% 20% 8%

.guru

21 1 1 - - - 1 1 1 - - 2 - 2 3 - 1 2 1 - 1 - 1 - 3
8% 6% 33% - - - 50% 20% 17% - - 4% - 15% 50% - 17% 4% 9% - 20% - 10% - 23%

.photography

11 - 1 - - - 1 - - - - 2 - 1 2 - 1 1 1 - - - - - 1
8% - 20% - - - 100% - - - - 4% - 50% 40% - 33% 5% 25% - - - - - 14%

.realtor

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

.xn-55qx5d (Chinese for
company)

41 - 3 - - 1 - - 1 - 2 3 3 1 3 1 3 7 1 3 1 - 2 - 6
6% - 50% - - 8% - - 17% - 13% 2% 12% 6% 17% 8% 13% 6% 6% 9% 13% - 7% - 11%

L L L
.email

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

.wang

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

.xn-ses554g (Chinese for
network address)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.ovh

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.berlin

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

.nyc

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 429Q836_1. What has your experience been like with websites with the following new gTLDs?

1. .email
Base: Visited .email gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

679 14** 6** 19** 10** 12** 7** 12** 6** 14** 16** 181 25** 18** 18** 13** 24** 113 16** 35* 8** 21** 29** 8** 54*Unweighted Base

634 13 3 19 10 11 7 11 5 13 14 178 21 17 15 12 21 106 15 32 7 21 27 8 48
93% 93% 50% 100% 100% 92% 100% 92% 83% 93% 88% 98% 84% 94% 83% 92% 88% 94% 94% 91% 88% 100% 93% 100% 89%

RTY
TOP 2 BOX (NET)

293 8 2 7 2 1 3 3 2 6 7 69 7 8 7 3 8 67 7 19 3 7 16 3 28
43% 57% 33% 37% 20% 8% 43% 25% 33% 43% 44% 38% 28% 44% 39% 23% 33% 59% 44% 54% 38% 33% 55% 38% 52%

L
  Very positive

341 5 1 12 8 10 4 8 3 7 7 109 14 9 8 9 13 39 8 13 4 14 11 5 20
50% 36% 17% 63% 80% 83% 57% 67% 50% 50% 44% 60% 56% 50% 44% 69% 54% 35% 50% 37% 50% 67% 38% 63% 37%

RTY
  Somewhat positive

41 - 3 - - 1 - - 1 - 2 3 3 1 3 1 3 7 1 3 1 - 2 - 6
6% - 50% - - 8% - - 17% - 13% 2% 12% 6% 17% 8% 13% 6% 6% 9% 13% - 7% - 11%

L L L
BOTTOM 2 BOX (NET)

32 - 2 - - 1 - - - - 2 3 2 1 3 1 2 4 - 3 1 - 2 - 5
5% - 33% - - 8% - - - - 13% 2% 8% 6% 17% 8% 8% 4% - 9% 13% - 7% - 9%

L L
  Somewhat negative

9 - 1 - - - - - 1 - - - 1 - - - 1 3 1 - - - - - 1
1% - 17% - - - - - 17% - - - 4% - - - 4% 3% 6% - - - - - 2%

L
  Very negative

4 1 - - - - - 1 - 1 - - 1 - - - - - - - - - - - -
1% 7% - - - - - 8% - 7% - - 4% - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

679 14 6 19 10 12 7 12 6 14 16 181 25 18 18 13 24 113 16 35 8 21 29 8 54
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 430Q836_2. What has your experience been like with websites with the following new gTLDs?

2. .photography
Base: Visited .photography gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

258 16** 3** 9** 3** 8** 2** 5** 6** 5** 5** 51* 6** 13** 6** 7** 6** 45* 11** 11** 5** 8** 10** 4** 13**Unweighted Base

236 15 2 9 3 8 1 3 5 5 5 49 6 11 3 7 5 43 10 11 4 8 9 4 10
91% 94% 67% 100% 100% 100% 50% 60% 83% 100% 100% 96% 100% 85% 50% 100% 83% 96% 91% 100% 80% 100% 90% 100% 77%

TOP 2 BOX (NET)

113 9 1 7 1 1 - 1 1 1 2 22 3 2 1 3 3 24 5 6 3 2 5 1 9
44% 56% 33% 78% 33% 13% - 20% 17% 20% 40% 43% 50% 15% 17% 43% 50% 53% 45% 55% 60% 25% 50% 25% 69%

  Very positive

123 6 1 2 2 7 1 2 4 4 3 27 3 9 2 4 2 19 5 5 1 6 4 3 1
48% 38% 33% 22% 67% 88% 50% 40% 67% 80% 60% 53% 50% 69% 33% 57% 33% 42% 45% 45% 20% 75% 40% 75% 8%

  Somewhat positive

21 1 1 - - - 1 1 1 - - 2 - 2 3 - 1 2 1 - 1 - 1 - 3
8% 6% 33% - - - 50% 20% 17% - - 4% - 15% 50% - 17% 4% 9% - 20% - 10% - 23%

BOTTOM 2 BOX (NET)

12 - - - - - 1 1 1 - - 2 - 1 1 - - 1 - - 1 - 1 - 2
5% - - - - - 50% 20% 17% - - 4% - 8% 17% - - 2% - - 20% - 10% - 15%

  Somewhat negative

9 1 1 - - - - - - - - - - 1 2 - 1 1 1 - - - - - 1
3% 6% 33% - - - - - - - - - - 8% 33% - 17% 2% 9% - - - - - 8%

  Very negative

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 20% - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

258 16 3 9 3 8 2 5 6 5 5 51 6 13 6 7 6 45 11 11 5 8 10 4 13
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 431Q836_3. What has your experience been like with websites with the following new gTLDs?

3. .link
Base: Visited .link gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

541 9** 7** 17** 7** 12** 5** 4** 5** 10** 5** 135 15** 21** 18** 23** 10** 73* 15** 37* 8** 22** 22** 15** 46*Unweighted Base

486 8 5 16 7 10 5 4 3 8 5 128 12 17 13 17 8 67 13 35 7 21 21 14 42
90% 89% 71% 94% 100% 83% 100% 100% 60% 80% 100% 95% 80% 81% 72% 74% 80% 92% 87% 95% 88% 95% 95% 93% 91%

TOP 2 BOX (NET)

180 7 2 5 2 1 - 2 1 2 3 57 3 7 1 2 2 26 4 12 4 4 7 1 25
33% 78% 29% 29% 29% 8% - 50% 20% 20% 60% 42% 20% 33% 6% 9% 20% 36% 27% 32% 50% 18% 32% 7% 54%

R
  Very positive

306 1 3 11 5 9 5 2 2 6 2 71 9 10 12 15 6 41 9 23 3 17 14 13 17
57% 11% 43% 65% 71% 75% 100% 50% 40% 60% 40% 53% 60% 48% 67% 65% 60% 56% 60% 62% 38% 77% 64% 87% 37%

Y Y
  Somewhat positive

54 1 2 1 - 2 - - 2 2 - 7 2 4 5 6 2 6 2 2 1 1 1 1 4
10% 11% 29% 6% - 17% - - 40% 20% - 5% 13% 19% 28% 26% 20% 8% 13% 5% 13% 5% 5% 7% 9%

BOTTOM 2 BOX (NET)

44 1 1 1 - 1 - - 2 2 - 6 2 3 4 6 1 5 1 1 1 1 1 - 4
8% 11% 14% 6% - 8% - - 40% 20% - 4% 13% 14% 22% 26% 10% 7% 7% 3% 13% 5% 5% - 9%

  Somewhat negative

10 - 1 - - 1 - - - - - 1 - 1 1 - 1 1 1 1 - - - 1 -
2% - 14% - - 8% - - - - - 1% - 5% 6% - 10% 1% 7% 3% - - - 7% - 

  Very negative

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 7% - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

541 9 7 17 7 12 5 4 5 10 5 135 15 21 18 23 10 73 15 37 8 22 22 15 46
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 432Q836_4. What has your experience been like with websites with the following new gTLDs?

4. .guru
Base: Visited .guru gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

268 11** 3** 7** 3** 6** -** -** 7** 4** 5** 51* 7** 9** 5** 5** 11** 50* 10** 25** 8** 5** 19** 5** 12**Unweighted Base

243 11 3 7 2 5 - - 6 4 5 46 7 7 3 5 10 47 9 24 7 3 17 4 11
91% 100% 100% 100% 67% 83% - - 86% 100% 100% 90% 100% 78% 60% 100% 91% 94% 90% 96% 88% 60% 89% 80% 92%

TOP 2 BOX (NET)

110 8 2 2 1 1 - - 3 1 3 24 2 1 - 3 4 30 5 8 2 - 4 2 4
41% 73% 67% 29% 33% 17% - - 43% 25% 60% 47% 29% 11% - 60% 36% 60% 50% 32% 25% - 21% 40% 33%

  Very positive

133 3 1 5 1 4 - - 3 3 2 22 5 6 3 2 6 17 4 16 5 3 13 2 7
50% 27% 33% 71% 33% 67% - - 43% 75% 40% 43% 71% 67% 60% 40% 55% 34% 40% 64% 63% 60% 68% 40% 58%

  Somewhat positive

25 - - - 1 1 - - 1 - - 5 - 2 2 - 1 3 1 1 1 2 2 1 1
9% - - - 33% 17% - - 14% - - 10% - 22% 40% - 9% 6% 10% 4% 13% 40% 11% 20% 8%

BOTTOM 2 BOX (NET)

19 - - - 1 - - - 1 - - 4 - 2 2 - - 2 - 1 1 1 2 1 1
7% - - - 33% - - - 14% - - 8% - 22% 40% - - 4% - 4% 13% 20% 11% 20% 8%

  Somewhat negative

6 - - - - 1 - - - - - 1 - - - - 1 1 1 - - 1 - - -
2% - - - - 17% - - - - - 2% - - - - 9% 2% 10% - - 20% - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

268 11 3 7 3 6 - - 7 4 5 51 7 9 5 5 11 50 10 25 8 5 19 5 12
100% 100% 100% 100% 100% 100% - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 433Q836_5. What has your experience been like with websites with the following new gTLDs?

5. .realtor
Base: Visited .realtor gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

145 18** 5** 1** -** 2** 1** 1** 4** 4** 5** 47* 4** 2** 5** 6** 3** 21** 4** 4** 1** -** -** -** 7**Unweighted Base

134 18 4 1 - 2 - 1 4 4 5 45 4 1 3 6 2 20 3 4 1 - - - 6
92% 100% 80% 100% - 100% - 100% 100% 100% 100% 96% 100% 50% 60% 100% 67% 95% 75% 100% 100% - - - 86%

TOP 2 BOX (NET)

61 9 3 - - - - - 1 2 2 17 3 1 - 5 1 7 2 3 1 - - - 4
42% 50% 60% - - - - - 25% 50% 40% 36% 75% 50% - 83% 33% 33% 50% 75% 100% - - - 57%

  Very positive

73 9 1 1 - 2 - 1 3 2 3 28 1 - 3 1 1 13 1 1 - - - - 2
50% 50% 20% 100% - 100% - 100% 75% 50% 60% 60% 25% - 60% 17% 33% 62% 25% 25% - - - - 29%

  Somewhat positive

11 - 1 - - - 1 - - - - 2 - 1 2 - 1 1 1 - - - - - 1
8% - 20% - - - 100% - - - - 4% - 50% 40% - 33% 5% 25% - - - - - 14%

BOTTOM 2 BOX (NET)

8 - - - - - 1 - - - - 2 - 1 2 - 1 - - - - - - - 1
6% - - - - - 100% - - - - 4% - 50% 40% - 33% - - - - - - - 14%

  Somewhat negative

3 - 1 - - - - - - - - - - - - - - 1 1 - - - - - -
2% - 20% - - - - - - - - - - - - - - 5% 25% - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

145 18 5 1 - 2 1 1 4 4 5 47 4 2 5 6 3 21 4 4 1 - - - 7
100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 434Q836_6. What has your experience been like with websites with the following new gTLDs?

6. .club
Base: Visited .club gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

343 10** 6** 7** 6** 12** 2** 1** 4** 8** 7** 125 11** 6** 6** 10** 10** 41* 15** 14** 3** 8** 8** 4** 19**Unweighted Base

304 9 4 7 5 10 2 - 4 6 6 113 10 4 4 8 10 38 13 12 3 7 7 4 18
89% 90% 67% 100% 83% 83% 100% - 100% 75% 86% 90% 91% 67% 67% 80% 100% 93% 87% 86% 100% 88% 88% 100% 95%

TOP 2 BOX (NET)

127 5 2 3 3 1 - - - 1 1 46 3 2 1 1 5 22 7 4 2 2 3 2 11
37% 50% 33% 43% 50% 8% - - - 13% 14% 37% 27% 33% 17% 10% 50% 54% 47% 29% 67% 25% 38% 50% 58%

  Very positive

177 4 2 4 2 9 2 - 4 5 5 67 7 2 3 7 5 16 6 8 1 5 4 2 7
52% 40% 33% 57% 33% 75% 100% - 100% 63% 71% 54% 64% 33% 50% 70% 50% 39% 40% 57% 33% 63% 50% 50% 37%

  Somewhat positive

38 1 2 - 1 2 - - - 2 1 12 1 2 2 2 - 3 2 2 - 1 1 - 1
11% 10% 33% - 17% 17% - - - 25% 14% 10% 9% 33% 33% 20% - 7% 13% 14% - 13% 13% - 5%

BOTTOM 2 BOX (NET)

30 - 1 - 1 1 - - - 2 1 11 1 1 2 2 - 2 1 1 - 1 1 - 1
9% - 17% - 17% 8% - - - 25% 14% 9% 9% 17% 33% 20% - 5% 7% 7% - 13% 13% - 5%

  Somewhat negative

8 1 1 - - 1 - - - - - 1 - 1 - - - 1 1 1 - - - - -
2% 10% 17% - - 8% - - - - - 1% - 17% - - - 2% 7% 7% - - - - - 

  Very negative

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 100% - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

343 10 6 7 6 12 2 1 4 8 7 125 11 6 6 10 10 41 15 14 3 8 8 4 19
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 435Q836_7. What has your experience been like with websites with the following new gTLDs?

7. .xyz
Base: Visited .xyz gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

197 4** 2** 4** 4** 6** -** 4** 3** 4** 5** 74* 8** 4** 12** 6** 4** 28** 3** 4** 1** 3** 2** -** 12**Unweighted Base

171 4 - 3 3 5 - 3 2 4 5 71 6 4 7 5 4 27 1 3 - 3 2 - 9
87% 100% - 75% 75% 83% - 75% 67% 100% 100% 96% 75% 100% 58% 83% 100% 96% 33% 75% - 100% 100% - 75%

TOP 2 BOX (NET)

74 3 - 1 1 1 - - 1 3 2 32 2 2 - 1 1 16 - 1 - - 1 - 6
38% 75% - 25% 25% 17% - - 33% 75% 40% 43% 25% 50% - 17% 25% 57% - 25% - - 50% - 50%

  Very positive

97 1 - 2 2 4 - 3 1 1 3 39 4 2 7 4 3 11 1 2 - 3 1 - 3
49% 25% - 50% 50% 67% - 75% 33% 25% 60% 53% 50% 50% 58% 67% 75% 39% 33% 50% - 100% 50% - 25%

  Somewhat positive

25 - 2 1 1 1 - 1 1 - - 3 2 - 4 1 - 1 2 1 1 - - - 3
13% - 100% 25% 25% 17% - 25% 33% - - 4% 25% - 33% 17% - 4% 67% 25% 100% - - - 25%

BOTTOM 2 BOX (NET)

18 - 2 1 - - - 1 - - - 2 2 - 4 1 - - 1 1 1 - - - 2
9% - 100% 25% - - - 25% - - - 3% 25% - 33% 17% - - 33% 25% 100% - - - 17%

  Somewhat negative

7 - - - 1 1 - - 1 - - 1 - - - - - 1 1 - - - - - 1
4% - - - 25% 17% - - 33% - - 1% - - - - - 4% 33% - - - - - 8%

  Very negative

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
1% - - - - - - - - - - - - - 8% - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

197 4 2 4 4 6 - 4 3 4 5 74 8 4 12 6 4 28 3 4 1 3 2 - 12
100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 436Q836_8. What has your experience been like with websites with the following new gTLDs?

8. .berlin
Base: Visited .berlin gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9* -** -** -** -** -** -** -** -** -** 9** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
22% - - - - - - - - - 22% - - - - - - - - - - - - - - 

  Very positive

7 - - - - - - - - - 7 - - - - - - - - - - - - - -
78% - - - - - - - - - 78% - - - - - - - - - - - - - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

9 - - - - - - - - - 9 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 437Q836_9. What has your experience been like with websites with the following new gTLDs?

9. .ovh
Base: Visited .ovh gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6* -** -** -** -** -** -** -** -** -** 6** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

6 - - - - - - - - - 6 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
17% - - - - - - - - - 17% - - - - - - - - - - - - - - 

  Very positive

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
83% - - - - - - - - - 83% - - - - - - - - - - - - - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

6 - - - - - - - - - 6 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 438Q836_10. What has your experience been like with websites with the following new gTLDs?

10. .london
Base: Visited .london gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

19* -** -** -** 1** 5** -** -** 5** 5** 3** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

14 - - - - 3 - - 4 4 3 - - - - - - - - - - - - - -
74% - - - - 60% - - 80% 80% 100% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

7 - - - - 1 - - 3 2 1 - - - - - - - - - - - - - -
37% - - - - 20% - - 60% 40% 33% - - - - - - - - - - - - - - 

  Very positive

7 - - - - 2 - - 1 2 2 - - - - - - - - - - - - - -
37% - - - - 40% - - 20% 40% 67% - - - - - - - - - - - - - - 

  Somewhat positive

5 - - - 1 2 - - 1 1 - - - - - - - - - - - - - - -
26% - - - 100% 40% - - 20% 20% - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - 1 2 - - 1 - - - - - - - - - - - - - - - -
21% - - - 100% 40% - - 20% - - - - - - - - - - - - - - - - 

  Somewhat negative

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
5% - - - - - - - - 20% - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

19 - - - 1 5 - - 5 5 3 - - - - - - - - - - - - - -
100% - - - 100% 100% - - 100% 100% 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 592J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 439Q836_11. What has your experience been like with websites with the following new gTLDs?

11. .nyc
Base: Visited .nyc gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

13* 13** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

12 12 - - - - - - - - - - - - - - - - - - - - - - -
92% 92% - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

7 7 - - - - - - - - - - - - - - - - - - - - - - -
54% 54% - - - - - - - - - - - - - - - - - - - - - - - 

  Very positive

5 5 - - - - - - - - - - - - - - - - - - - - - - -
38% 38% - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat positive

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

1 1 - - - - - - - - - - - - - - - - - - - - - - -
8% 8% - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

13 13 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 440Q836_12. What has your experience been like with websites with the following new gTLDs?

12. .wang
Base: Visited .wang gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

73* -** -** -** -** -** -** -** -** -** -** 73* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

69 - - - - - - - - - - 69 - - - - - - - - - - - - -
95% - - - - - - - - - - 95% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

30 - - - - - - - - - - 30 - - - - - - - - - - - - -
41% - - - - - - - - - - 41% - - - - - - - - - - - - - 

  Very positive

39 - - - - - - - - - - 39 - - - - - - - - - - - - -
53% - - - - - - - - - - 53% - - - - - - - - - - - - - 

  Somewhat positive

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

73 - - - - - - - - - - 73 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 441Q836_13. What has your experience been like with websites with the following new gTLDs?

13. .xn-ses554g (Chinese for network address)
Base: Visited .xn-ses554g (Chinese for network address) gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

82* -** -** -** -** -** -** -** -** -** -** 82* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

78 - - - - - - - - - - 78 - - - - - - - - - - - - -
95% - - - - - - - - - - 95% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

32 - - - - - - - - - - 32 - - - - - - - - - - - - -
39% - - - - - - - - - - 39% - - - - - - - - - - - - - 

  Very positive

46 - - - - - - - - - - 46 - - - - - - - - - - - - -
56% - - - - - - - - - - 56% - - - - - - - - - - - - - 

  Somewhat positive

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
5% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

82 - - - - - - - - - - 82 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 442Q836_14. What has your experience been like with websites with the following new gTLDs?

14. .xn-55qx5d (Chinese for company)
Base: Visited .xn-55qx5d (Chinese for company) gTLD Websites

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

80* -** -** -** -** -** -** -** -** -** -** 80* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

74 - - - - - - - - - - 74 - - - - - - - - - - - - -
93% - - - - - - - - - - 93% - - - - - - - - - - - - - 

TOP 2 BOX (NET)

31 - - - - - - - - - - 31 - - - - - - - - - - - - -
39% - - - - - - - - - - 39% - - - - - - - - - - - - - 

  Very positive

43 - - - - - - - - - - 43 - - - - - - - - - - - - -
54% - - - - - - - - - - 54% - - - - - - - - - - - - - 

  Somewhat positive

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
8% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Somewhat negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

  Very negative

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

80 - - - - - - - - - - 80 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 443Q840_1. What made your experience with .email very positive?

1. .email
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

293 8** 2** 7** 2** 1** 3** 3** 2** 6** 7** 69* 7** 8** 7** 3** 8** 67* 7** 19** 3** 7** 16** 3** 28**Unweighted Base

68 2 1 1 - - - - - - - 24 3 2 1 1 2 15 2 4 1 1 3 1 4
23% 25% 50% 14% - - - - - - - 35% 43% 25% 14% 33% 25% 22% 29% 21% 33% 14% 19% 33% 14%

USAGE (NET)

45 2 1 1 - - - - - - - 16 1 - - 1 - 14 2 2 - 1 3 1 -
15% 25% 50% 14% - - - - - - - 23% 14% - - 33% - 21% 29% 11% - 14% 19% 33% - 

  MISCELLANEOUS
  USAGE (SUB-NET)

35 2 1 1 - - - - - - - 14 - - - 1 - 11 2 - - 1 2 - -
12% 25% 50% 14% - - - - - - - 20% - - - 33% - 16% 29% - - 14% 13% - - 

    Email usage

3 - - - - - - - - - - 2 1 - - - - - - - - - - - -
1% - - - - - - - - - - 3% 14% - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

3 - - - - - - - - - - - - - - - - 2 - - - - 1 - -
1% - - - - - - - - - - - - - - - - 3% - - - - 6% - - 

    Allows for
    searching/browsing

5 - - - - - - - - - - 1 - - - - - 1 - 2 - - - 1 -
2% - - - - - - - - - - 1% - - - - - 1% - 11% - - - 33% - 

    Other miscellaneous
    usage mentions

24 1 - - - - - - - - - 8 1 2 1 - 2 2 1 1 1 - - - 4
8% 13% - - - - - - - - - 12% 14% 25% 14% - 25% 3% 14% 5% 33% - - - 14%

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

14 1 - - - - - - - - - 5 - 2 - - 2 - 1 1 1 - - - 1
5% 13% - - - - - - - - - 7% - 25% - - 25% - 14% 5% 33% - - - 4%

R
    Always use it/The one I
    use most/frequently

10 - - - - - - - - - - 3 1 - 1 - - 2 - - - - - - 3
3% - - - - - - - - - - 4% 14% - 14% - - 3% - - - - - - 11%

    Familiar with
    website/Have
    visited/used before/in
    the past

2 - - - - - - - - - - - - 1 - - - - - 1 - - - - -
1% - - - - - - - - - - - - 13% - - - - - 5% - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - - - 1 - - - - - 1 - - - - -
1% - - - - - - - - - - - - 13% - - - - - 5% - - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 14% - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
* - - - - - - - - - - - 14% - - - - - - - - - - - - 

    International/Used
    worldwide/Global

54 3 - 1 - - - 1 2 1 - 8 1 - - 1 3 19 1 5 - 2 1 1 4
18% 38% - 14% - - - 33% 100% 17% - 12% 14% - - 33% 38% 28% 14% 26% - 29% 6% 33% 14%

L
SITE APPEAL (NET)

39 1 - 1 - - - 1 2 1 - 3 1 - - - 2 17 - 5 - 2 - - 3
13% 13% - 14% - - - 33% 100% 17% - 4% 14% - - - 25% 25% - 26% - 29% - - 11%

L
  Everything/Good/Like
  site

2 - - - - - - - - - - - 1 - - - - - - - - - 1 - -
1% - - - - - - - - - - - 14% - - - - - - - - - 6% - - 

  It’s professional

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 443Q840_1. What made your experience with .email very positive?

1. .email
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

293 8** 2** 7** 2** 1** 3** 3** 2** 6** 7** 69* 7** 8** 7** 3** 8** 67* 7** 19** 3** 7** 16** 3** 28**Unweighted Base
2 1 - - - - - - - - - - - - - - - - - - - - - 1 -
1% 13% - - - - - - - - - - - - - - - - - - - - - 33% - 

  New/Newer websites

12 1 - - - - - - - - - 5 - - - 1 1 2 1 - - - - - 1
4% 13% - - - - - - - - - 7% - - - 33% 13% 3% 14% - - - - - 4%

  Other site appeal
  mentions

47 - - - - - - 1 - - 1 16 2 - 3 - 2 8 2 3 1 1 4 - 3
16% - - - - - - 33% - - 14% 23% 29% - 43% - 25% 12% 29% 16% 33% 14% 25% - 11%

BRAND/QUALITY (NET)

22 - - - - - - - - - - 12 1 - 2 - 1 4 - - - - 1 - 1
8% - - - - - - - - - - 17% 14% - 29% - 13% 6% - - - - 6% - 4%

R
  Well
  known/Popular/Most
  commonly used domain

12 - - - - - - - - - 1 3 - - 1 - - 3 1 1 - 1 1 - -
4% - - - - - - - - - 14% 4% - - 14% - - 4% 14% 5% - 14% 6% - - 

  Honest/trustworthy

4 - - - - - - - - - - 1 - - - - 1 1 - 1 - - - - -
1% - - - - - - - - - - 1% - - - - 13% 1% - 5% - - - - - 

  It’s a legitimate/credible
  site/domain

3 - - - - - - - - - - - - - - - - - 1 - - - - - 2
1% - - - - - - - - - - - - - - - - - 14% - - - - - 7%

  Good quality
  brand/product

2 - - - - - - - - - - - - - - - - - - 1 1 - - - -
1% - - - - - - - - - - - - - - - - - - 5% 33% - - - - 

  Well established/Been
  around for a long time

2 - - - - - - - - - - - 1 - - - - - - - - - 1 - -
1% - - - - - - - - - - - 14% - - - - - - - - - 6% - - 

  Pioneer/One of the first
  website extensions

2 - - - - - - 1 - - - - - - - - - - - - - - 1 - -
1% - - - - - - 33% - - - - - - - - - - - - - - 6% - - 

  Other brand/quality
  mentions

41 - 1 3 - - 1 - - 1 3 10 1 3 - - 1 4 - 2 - 2 7 - 2
14% - 50% 43% - - 33% - - 17% 43% 14% 14% 38% - - 13% 6% - 11% - 29% 44% - 7%

PERFORMANCE (NET)

16 - - 1 - - - - - - 3 6 1 - - - - 2 - - - 1 1 - 1
5% - - 14% - - - - - - 43% 9% 14% - - - - 3% - - - 14% 6% - 4%

  No problems/Good
  experience with website

13 - - - - - 1 - - 1 - 3 - 1 - - - 2 - 1 - 1 2 - 1
4% - - - - - 33% - - 17% - 4% - 13% - - - 3% - 5% - 14% 13% - 4%

  Reliable

6 - 1 - - - - - - - - 1 - 1 - - 1 - - - - - 2 - -
2% - 50% - - - - - - - - 1% - 13% - - 13% - - - - - 13% - - 

  Worked/Effective

5 - - - - - - - - - - 1 - 1 - - - - - 1 - - 2 - -
2% - - - - - - - - - - 1% - 13% - - - - - 5% - - 13% - - 

  Fast/Good speed

3 - - 2 - - - - - - - 1 - - - - - - - - - - - - -
1% - - 29% - - - - - - - 1% - - - - - - - - - - - - - 

  Good results/search
  results

39 1 - 2 1 - 1 1 - 1 - 3 2 1 1 - - 5 - 6 - 2 2 1 9
13% 13% - 29% 50% - 33% 33% - 17% - 4% 29% 13% 14% - - 7% - 32% - 29% 13% 33% 32%

FUNCTIONALITY (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 443Q840_1. What made your experience with .email very positive?

1. .email
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

293 8** 2** 7** 2** 1** 3** 3** 2** 6** 7** 69* 7** 8** 7** 3** 8** 67* 7** 19** 3** 7** 16** 3** 28**Unweighted Base
19 - - - 1 - - 1 - 1 - 1 - - 1 - - 4 - 3 - 1 1 - 5

6% - - - 50% - - 33% - 17% - 1% - - 14% - - 6% - 16% - 14% 6% - 18%
  Easy to use/navigate

9 - - - - - 1 - - - - 2 1 - - - - 1 - 1 - 1 1 - 1
3% - - - - - 33% - - - - 3% 14% - - - - 1% - 5% - 14% 6% - 4%

  Practical/Useful/Helpful

7 - - 1 - - - - - - - - 1 1 - - - - - 2 - - - - 2
2% - - 14% - - - - - - - - 14% 13% - - - - - 11% - - - - 7%

  Accessible/Easy to
  access/find

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* 13% - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

4 - - 1 - - - - - - - - - - - - - - - 1 - - - 1 1
1% - - 14% - - - - - - - - - - - - - - - 5% - - - 33% 4%

  Other functionality
  mentions

30 - - - - - - - - 1 1 12 - 1 - - - 2 2 - - 3 2 - 6
10% - - - - - - - - 17% 14% 17% - 13% - - - 3% 29% - - 43% 13% - 21%

R
SECURITY (NET)

25 - - - - - - - - 1 1 10 - - - - - 2 - - - 3 2 - 6
9% - - - - - - - - 17% 14% 14% - - - - - 3% - - - 43% 13% - 21%

R
  Safe/Good security

4 - - - - - - - - - - 1 - 1 - - - - 2 - - - - - -
1% - - - - - - - - - - 1% - 13% - - - - 29% - - - - - - 

  Private/Privacy

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Other security mentions

27 - - - 1 1 - - - 1 1 8 - 1 1 - 1 4 1 2 1 - 2 - 2
9% - - - 50% 100% - - - 17% 14% 12% - 13% 14% - 13% 6% 14% 11% 33% - 13% - 7%

MISCELLANEOUS (NET)

8 - - - - - - - - - - 5 - 1 - - 1 - - - - - 1 - -
3% - - - - - - - - - - 7% - 13% - - 13% - - - - - 6% - - 

R
  Convenient

8 - - - - - - - - - - 3 - - - - - 3 1 - - - - - 1
3% - - - - - - - - - - 4% - - - - - 4% 14% - - - - - 4%

  Positive/Just was

7 - - - - 1 - - - - 1 - - - - - - - - 2 1 - 1 - 1
2% - - - - 100% - - - - 14% - - - - - - - - 11% 33% - 6% - 4%

  Meets my expectations/n
  eeds/Always find what I
  need/want

3 - - - 1 - - - - 1 - - - - 1 - - - - - - - - - -
1% - - - 50% - - - - 17% - - - - 14% - - - - - - - - - - 

  Negative experience
  mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

  Other mentions

21 1 - - - - 1 - - - 1 2 1 - - 1 - 3 - 3 1 - 4 2 1
7% 13% - - - - 33% - - - 14% 3% 14% - - 33% - 4% - 16% 33% - 25% 67% 4%

CONTENT (NET)

18 - - - - - 1 - - - 1 1 - - - 1 - 3 - 3 1 - 4 2 1
6% - - - - - 33% - - - 14% 1% - - - 33% - 4% - 16% 33% - 25% 67% 4%

  INFORMATION
  (SUB-NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 443Q840_1. What made your experience with .email very positive?

1. .email
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

293 8** 2** 7** 2** 1** 3** 3** 2** 6** 7** 69* 7** 8** 7** 3** 8** 67* 7** 19** 3** 7** 16** 3** 28**Unweighted Base
8 - - - - - - - - - - - - - - 1 - 2 - 2 1 - - 1 1
3% - - - - - - - - - - - - - - 33% - 3% - 11% 33% - - 33% 4%

    Information/Informative

4 - - - - - - - - - 1 - - - - - - - - 1 - - 2 - -
1% - - - - - - - - - 14% - - - - - - - - 5% - - 13% - - 

    Good/Helpful
    information

4 - - - - - 1 - - - - - - - - - - 1 - - - - 1 1 -
1% - - - - - 33% - - - - - - - - - - 1% - - - - 6% 33% - 

    Accurate/Authentic
    information

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 6% - - 

    Comprehensive/Can
    search all information in
    one place

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

    Other information
    mentions

4 1 - - - - - - - - - 1 1 - - - - 1 - - - - - - -
1% 13% - - - - - - - - - 1% 14% - - - - 1% - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

3 1 - - - - - - - - - 1 1 - - - - - - - - - - - -
1% 13% - - - - - - - - - 1% 14% - - - - - - - - - - - - 

    Good/Like the content

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - 1% - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

4 - - - - - - - - - - 3 - - - - - - - - - 1 - - -
1% - - - - - - - - - - 4% - - - - - - - - - 14% - - - 

ECONOMY (NET)

2 - - - - - - - - - - 1 - - - - - - - - - 1 - - -
1% - - - - - - - - - - 1% - - - - - - - - - 14% - - - 

  Reasonable/Cheap price
  to register/purchase

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Other economy mentions

3 - - - - - - - - - - 1 - - - - - - - - - - - 1 1
1% - - - - - - - - - - 1% - - - - - - - - - - - 33% 4%

SERVICE (NET)

2 - - - - - - - - - - - - - - - - - - - - - - 1 1
1% - - - - - - - - - - - - - - - - - - - - - - 33% 4%

  Good service/customer
  service/support

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

  Other service mentions

5 3 - - - - - - - - - - - - 1 - - 1 - - - - - - -
2% 38% - - - - - - - - - - - - 14% - - 1% - - - - - - - 

None

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
1% - - - - - - - - 17% - - - - - - - 1% - - - - - - - 

Don’t know

14 - - - - - - - - - 1 1 - - - - - 11 - - - - - - 1
5% - - - - - - - - - 14% 1% - - - - - 16% - - - - - - 4%

L
Declined to answer

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 443Q840_1. What made your experience with .email very positive?

1. .email
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

293 8** 2** 7** 2** 1** 3** 3** 2** 6** 7** 69* 7** 8** 7** 3** 8** 67* 7** 19** 3** 7** 16** 3** 28**Unweighted Base
365 11 2 7 2 1 3 3 2 6 8 91 11 9 7 3 9 75 9 26 4 12 25 6 33
125% 138% 100% 100% 100% 100% 100% 100% 100% 100% 114% 132% 157% 113% 100% 100% 113% 112% 129% 137% 133% 171% 156% 200% 118%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 444Q840_2. What made your experience with .photography very positive?

2. .photography
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

113 9** 1** 7** 1** 1** -** 1** 1** 1** 2** 22** 3** 2** 1** 3** 3** 24** 5** 6** 3** 2** 5** 1** 9**Unweighted Base

31 3 - - 1 - - 1 - - - 6 - - - 1 1 11 - 1 - - 3 - 3
27% 33% - - 100% - - 100% - - - 27% - - - 33% 33% 46% - 17% - - 60% - 33%

SITE APPEAL (NET)

14 - - - - - - 1 - - - 3 - - - - - 7 - 1 - - - - 2
12% - - - - - - 100% - - - 14% - - - - - 29% - 17% - - - - 22%

  Everything/Good/Like
  site

4 - - - - - - - - - - 1 - - - - - 2 - - - - 1 - -
4% - - - - - - - - - - 5% - - - - - 8% - - - - 20% - - 

  Descriptive/Indicates
  what it stands for

4 1 - - - - - - - - - - - - - 1 1 - - - - - 1 - -
4% 11% - - - - - - - - - - - - - 33% 33% - - - - - 20% - - 

  Interesting websites

3 1 - - 1 - - - - - - - - - - - - - - - - - - - 1
3% 11% - - 100% - - - - - - - - - - - - - - - - - - - 11%

  New/Newer websites

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 4% - - - - - - - 

  OK/Fine

5 1 - - - - - - - - - 2 - - - - - 1 - - - - 1 - -
4% 11% - - - - - - - - - 9% - - - - - 4% - - - - 20% - - 

  Other site appeal
  mentions

30 4 - 3 - - - - - - 1 - 1 - - 1 - 5 3 4 2 1 3 - 2
27% 44% - 43% - - - - - - 50% - 33% - - 33% - 21% 60% 67% 67% 50% 60% - 22%

CONTENT (NET)

25 4 - 3 - - - - - - - - 1 - - 1 - 5 2 2 2 1 2 - 2
22% 44% - 43% - - - - - - - - 33% - - 33% - 21% 40% 33% 67% 50% 40% - 22%

  MISCELLANEOUS
  CONTENT (SUB-NET)

4 1 - - - - - - - - - - - - - - - - - - - - 1 - 2
4% 11% - - - - - - - - - - - - - - - - - - - - 20% - 22%

    Good/Like the content

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 14% - - - - - - - - - - - - - - - - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

20 3 - 2 - - - - - - - - 1 - - 1 - 5 2 2 2 1 1 - -
18% 33% - 29% - - - - - - - - 33% - - 33% - 21% 40% 33% 67% 50% 20% - - 

    Other miscellaneous
    content mentions

5 - - - - - - - - - 1 - - - - - - - 1 2 - - 1 - -
4% - - - - - - - - - 50% - - - - - - - 20% 33% - - 20% - - 

  INFORMATION
  (SUB-NET)

3 - - - - - - - - - - - - - - - - - 1 1 - - 1 - -
3% - - - - - - - - - - - - - - - - - 20% 17% - - 20% - - 

    Information/Informative

2 - - - - - - - - - 1 - - - - - - - - 1 - - - - -
2% - - - - - - - - - 50% - - - - - - - - 17% - - - - - 

    Good/Helpful
    information

11 - - 2 - - - - - 1 - 3 - 1 - - 1 2 - - - - 1 - -
10% - - 29% - - - - - 100% - 14% - 50% - - 33% 8% - - - - 20% - - 

PERFORMANCE (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 602J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 444Q840_2. What made your experience with .photography very positive?

2. .photography
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

113 9** 1** 7** 1** 1** -** 1** 1** 1** 2** 22** 3** 2** 1** 3** 3** 24** 5** 6** 3** 2** 5** 1** 9**Unweighted Base
3 - - 1 - - - - - - - 1 - 1 - - - - - - - - - - -
3% - - 14% - - - - - - - 5% - 50% - - - - - - - - - - - 

  Good results/search
  results

3 - - - - - - - - - - 2 - - - - 1 - - - - - - - -
3% - - - - - - - - - - 9% - - - - 33% - - - - - - - - 

  No problems/Good
  experience with website

3 - - 1 - - - - - 1 - - - - - - - 1 - - - - - - -
3% - - 14% - - - - - 100% - - - - - - - 4% - - - - - - - 

  Reliable

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
2% - - - - - - - - - - 5% - - - - - 4% - - - - - - - 

  Fast/Good speed

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 20% - - 

  Worked/Effective

10 2 1 1 - - - - - - - 1 - - - - - 1 1 - - - - - 3
9% 22% 100% 14% - - - - - - - 5% - - - - - 4% 20% - - - - - 33%

FUNCTIONALITY (NET)

3 - - 1 - - - - - - - - - - - - - - 1 - - - - - 1
3% - - 14% - - - - - - - - - - - - - - 20% - - - - - 11%

  Accessible/Easy to
  access/find

3 1 1 - - - - - - - - - - - - - - - - - - - - - 1
3% 11% 100% - - - - - - - - - - - - - - - - - - - - - 11%

  Easy to use/navigate

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
2% - - - - - - - - - - 5% - - - - - - - - - - - - 11%

  Practical/Useful/Helpful

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 11% - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 4% - - - - - - - 

  Other functionality
  mentions

10 - - - - - - - - - - 4 1 - - - - 2 - 3 - - - - -
9% - - - - - - - - - - 18% 33% - - - - 8% - 50% - - - - - 

BRAND/QUALITY (NET)

3 - - - - - - - - - - 1 - - - - - 1 - 1 - - - - -
3% - - - - - - - - - - 5% - - - - - 4% - 17% - - - - - 

  Honest/trustworthy

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
2% - - - - - - - - - - 9% - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 17% - - - - - 

  It’s a legitimate/credible
  site/domain

4 - - - - - - - - - - 1 1 - - - - 1 - 1 - - - - -
4% - - - - - - - - - - 5% 33% - - - - 4% - 17% - - - - - 

  Other brand/quality
  mentions

9 1 - 1 - - - - - - - 3 - - - - 1 - 1 - 1 - 1 - -
8% 11% - 14% - - - - - - - 14% - - - - 33% - 20% - 33% - 20% - - 

MISCELLANEOUS (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 603J45961b - ICANN Global Study - Registrants
Nielsen
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28 Aug 2015
Table 444Q840_2. What made your experience with .photography very positive?

2. .photography
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

113 9** 1** 7** 1** 1** -** 1** 1** 1** 2** 22** 3** 2** 1** 3** 3** 24** 5** 6** 3** 2** 5** 1** 9**Unweighted Base
3 - - - - - - - - - - 1 - - - - 1 - - - - - 1 - -
3% - - - - - - - - - - 5% - - - - 33% - - - - - 20% - - 

  Convenient

3 1 - 1 - - - - - - - - - - - - - - - - 1 - - - -
3% 11% - 14% - - - - - - - - - - - - - - - - 33% - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

3 - - - - - - - - - - 2 - - - - - - 1 - - - - - -
3% - - - - - - - - - - 9% - - - - - - 20% - - - - - - 

  Positive/Just was

8 1 - - - - - - - - - 4 - 1 - - - - - - - - - 1 1
7% 11% - - - - - - - - - 18% - 50% - - - - - - - - - 100% 11%

USAGE (NET)

4 - - - - - - - - - - 2 - - - - - - - - - - - 1 1
4% - - - - - - - - - - 9% - - - - - - - - - - - 100% 11%

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
1% - - - - - - - - - - - - - - - - - - - - - - 100% - 

    Allows for
    searching/browsing

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
2% - - - - - - - - - - 5% - - - - - - - - - - - - 11%

    Other miscellaneous
    usage mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
2% - - - - - - - - - - 9% - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
2% - - - - - - - - - - 9% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

2 1 - - - - - - - - - - - 1 - - - - - - - - - - -
2% 11% - - - - - - - - - - - 50% - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 11% - - - - - - - - - - - - - - - - - - - - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 50% - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

4 - - - - - - - - - - 2 - - - - - 1 - - - - - - 1
4% - - - - - - - - - - 9% - - - - - 4% - - - - - - 11%

SECURITY (NET)

3 - - - - - - - - - - 1 - - - - - 1 - - - - - - 1
3% - - - - - - - - - - 5% - - - - - 4% - - - - - - 11%

  Safe/Good security

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 5% - - - - - - - - - - - - - 

  No/Less spam

5 3 - - - - - - - - - - - - 1 - - 1 - - - - - - -
4% 33% - - - - - - - - - - - - 100% - - 4% - - - - - - - 

None

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 604J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 444Q840_2. What made your experience with .photography very positive?

2. .photography
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

113 9** 1** 7** 1** 1** -** 1** 1** 1** 2** 22** 3** 2** 1** 3** 3** 24** 5** 6** 3** 2** 5** 1** 9**Unweighted Base
11 - - - - 1 - - 1 - 1 3 1 - - 1 - 2 - - - 1 - - -
10% - - - - 100% - - 100% - 50% 14% 33% - - 33% - 8% - - - 50% - - - 

Declined to answer

130 14 1 7 1 1 - 1 1 1 2 27 3 2 1 3 3 25 5 8 3 2 8 1 10
115% 156% 100% 100% 100% 100% - 100% 100% 100% 100% 123% 100% 100% 100% 100% 100% 104% 100% 133% 100% 100% 160% 100% 111%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 605J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 445Q840_3. What made your experience with .link very positive?

3. .link
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

180 7** 2** 5** 2** 1** -** 2** 1** 2** 3** 57* 3** 7** 1** 2** 2** 26** 4** 12** 4** 4** 7** 1** 25**Unweighted Base

51 2 - - 1 - - - 1 1 1 16 3 - - 1 2 10 - - 1 2 1 1 8
28% 29% - - 50% - - - 100% 50% 33% 28% 100% - - 50% 100% 38% - - 25% 50% 14% 100% 32%

SITE APPEAL (NET)

21 1 - - - - - - 1 1 - 6 - - - - - 6 - - - 1 - 1 4
12% 14% - - - - - - 100% 50% - 11% - - - - - 23% - - - 25% - 100% 16%

  Everything/Good/Like
  site

6 - - - - - - - - - 1 - - - - 1 - 1 - - - 1 - - 2
3% - - - - - - - - - 33% - - - - 50% - 4% - - - 25% - - 8%

  Different/Unique

4 - - - - - - - - - - 1 2 - - - - - - - - - 1 - -
2% - - - - - - - - - - 2% 67% - - - - - - - - - 14% - - 

  Interesting websites

3 - - - - - - - - - - 2 - - - - - - - - 1 - - - -
2% - - - - - - - - - - 4% - - - - - - - - 25% - - - - 

  Descriptive/Indicates
  what it stands for

3 1 - - - - - - - - - - - - - - - 1 - - - 1 - - -
2% 14% - - - - - - - - - - - - - - - 4% - - - 25% - - - 

  New/Newer websites

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 4%

  OK/Fine

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 4%

  It’s memorable/Easy to
  remember

13 - - - 1 - - - - - - 7 1 - - - 2 2 - - - - - - -
7% - - - 50% - - - - - - 12% 33% - - - 100% 8% - - - - - - - 

  Other site appeal
  mentions

27 - - - - - - 1 - - - 16 - 1 1 - - 4 1 1 - - - - 2
15% - - - - - - 50% - - - 28% - 14% 100% - - 15% 25% 8% - - - - 8%

BRAND/QUALITY (NET)

10 - - - - - - 1 - - - 4 - 1 - - - 3 1 - - - - - -
6% - - - - - - 50% - - - 7% - 14% - - - 12% 25% - - - - - - 

  Honest/trustworthy

10 - - - - - - - - - - 8 - - 1 - - - - - - - - - 1
6% - - - - - - - - - - 14% - - 100% - - - - - - - - - 4%

  Well
  known/Popular/Most
  commonly used domain

3 - - - - - - - - - - 2 - - - - - - - 1 - - - - -
2% - - - - - - - - - - 4% - - - - - - - 8% - - - - - 

  It’s a legitimate/credible
  site/domain

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
1% - - - - - - - - - - - - - - - - 4% - - - - - - 4%

  Good quality
  brand/product

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Reputable

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Other brand/quality
  mentions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 606J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 445Q840_3. What made your experience with .link very positive?

3. .link
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

180 7** 2** 5** 2** 1** -** 2** 1** 2** 3** 57* 3** 7** 1** 2** 2** 26** 4** 12** 4** 4** 7** 1** 25**Unweighted Base
26 1 1 2 - - - - - 1 - 8 1 - - - - 2 - 1 1 - 2 - 6
14% 14% 50% 40% - - - - - 50% - 14% 33% - - - - 8% - 8% 25% - 29% - 24%

PERFORMANCE (NET)

8 1 - - - - - - - - - 4 - - - - - 1 - - - - 1 - 1
4% 14% - - - - - - - - - 7% - - - - - 4% - - - - 14% - 4%

  No problems/Good
  experience with website

6 - 1 1 - - - - - - - 1 - - - - - - - - - - 1 - 2
3% - 50% 20% - - - - - - - 2% - - - - - - - - - - 14% - 8%

  Worked/Effective

5 - - - - - - - - - - 2 - - - - - - - 1 1 - - - 1
3% - - - - - - - - - - 4% - - - - - - - 8% 25% - - - 4%

  Fast/Good speed

4 - - - - - - - - 1 - - 1 - - - - 1 - - - - - - 1
2% - - - - - - - - 50% - - 33% - - - - 4% - - - - - - 4%

  Reliable

4 - - 1 - - - - - - - 2 - - - - - - - - - - - - 1
2% - - 20% - - - - - - - 4% - - - - - - - - - - - - 4%

  Good results/search
  results

19 2 - 1 - - - - - - - 2 - 3 - - - 1 1 6 - 2 1 - -
11% 29% - 20% - - - - - - - 4% - 43% - - - 4% 25% 50% - 50% 14% - - 

CONTENT (NET)

13 1 - 1 - - - - - - - 1 - 2 - - - 1 - 6 - - 1 - -
7% 14% - 20% - - - - - - - 2% - 29% - - - 4% - 50% - - 14% - - 

  INFORMATION
  (SUB-NET)

7 1 - 1 - - - - - - - - - - - - - - - 4 - - 1 - -
4% 14% - 20% - - - - - - - - - - - - - - - 33% - - 14% - - 

    Good/Helpful
    information

3 - - - - - - - - - - 1 - - - - - 1 - 1 - - - - -
2% - - - - - - - - - - 2% - - - - - 4% - 8% - - - - - 

    Accurate/Authentic
    information

2 - - - - - - - - - - - - 1 - - - - - 1 - - - - -
1% - - - - - - - - - - - - 14% - - - - - 8% - - - - - 

    Information/Informative

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 14% - - - - - - - - - - - 

    Other information
    mentions

6 1 - - - - - - - - - 1 - 1 - - - - 1 - - 2 - - -
3% 14% - - - - - - - - - 2% - 14% - - - - 25% - - 50% - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

4 1 - - - - - - - - - 1 - - - - - - - - - 2 - - -
2% 14% - - - - - - - - - 2% - - - - - - - - - 50% - - - 

    Good/Like the content

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 25% - - - - - - 

    News related websites
    (All news mentions, i.e.
    balance, up to date
    news, etc...)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 14% - - - - - - - - - - - 

    Other miscellaneous
    content mentions

18 - - - 1 - - 1 - - - 6 - 2 - 1 - 1 1 2 1 - 1 - 1
10% - - - 50% - - 50% - - - 11% - 29% - 50% - 4% 25% 17% 25% - 14% - 4%

USAGE (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 607J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 445Q840_3. What made your experience with .link very positive?

3. .link
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

180 7** 2** 5** 2** 1** -** 2** 1** 2** 3** 57* 3** 7** 1** 2** 2** 26** 4** 12** 4** 4** 7** 1** 25**Unweighted Base
8 - - - - - - - - - - 4 - 2 - - - 1 - - - - - - 1
4% - - - - - - - - - - 7% - 29% - - - 4% - - - - - - 4%

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

7 - - - - - - - - - - 4 - 2 - - - 1 - - - - - - -
4% - - - - - - - - - - 7% - 29% - - - 4% - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 4%

    Always use it/The one I
    use most/frequently

6 - - - - - - 1 - - - 2 - - - 1 - - - 1 - - 1 - -
3% - - - - - - 50% - - - 4% - - - 50% - - - 8% - - 14% - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 2% - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 2% - - - - - - - - - - - - - 

    Geared toward mobile
    devices usage

4 - - - - - - 1 - - - - - - - 1 - - - 1 - - 1 - -
2% - - - - - - 50% - - - - - - - 50% - - - 8% - - 14% - - 

    Other miscellaneous
    usage mentions

3 - - - 1 - - - - - - - - - - - - - 1 - 1 - - - -
2% - - - 50% - - - - - - - - - - - - - 25% - 25% - - - - 

  COUNTRIES (SUB-NET)

2 - - - - - - - - - - - - - - - - - 1 - 1 - - - -
1% - - - - - - - - - - - - - - - - - 25% - 25% - - - - 

    International/Used
    worldwide/Global

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
1% - - - 50% - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

2 - - - - - - - - - - - - - - - - - - 1 1 - - - -
1% - - - - - - - - - - - - - - - - - - 8% 25% - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 8% - - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 25% - - - - 

    Networking companies
    usually use in extension

18 - - 2 - 1 - - - - - 7 - - - - - 1 1 2 - - 3 - 1
10% - - 40% - 100% - - - - - 12% - - - - - 4% 25% 17% - - 43% - 4%

MISCELLANEOUS (NET)

7 - - 1 - 1 - - - - - - - - - - - - - 2 - - 2 - 1
4% - - 20% - 100% - - - - - - - - - - - - - 17% - - 29% - 4%

  Meets my expectations/n
  eeds/Always find what I
  need/want

7 - - - - - - - - - - 5 - - - - - 1 1 - - - - - -
4% - - - - - - - - - - 9% - - - - - 4% 25% - - - - - - 

  Positive/Just was

3 - - - - - - - - - - 2 - - - - - - - - - - 1 - -
2% - - - - - - - - - - 4% - - - - - - - - - - 14% - - 

  Convenient

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 608J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 445Q840_3. What made your experience with .link very positive?

3. .link
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

180 7** 2** 5** 2** 1** -** 2** 1** 2** 3** 57* 3** 7** 1** 2** 2** 26** 4** 12** 4** 4** 7** 1** 25**Unweighted Base
1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 20% - - - - - - - - - - - - - - - - - - - - - 

  Other mentions

15 1 - - - 1 - - - - - 5 - 1 - - - 1 - 2 - - - - 4
8% 14% - - - 100% - - - - - 9% - 14% - - - 4% - 17% - - - - 16%

FUNCTIONALITY (NET)

8 - - - - 1 - - - - - 3 - 1 - - - 1 - 1 - - - - 1
4% - - - - 100% - - - - - 5% - 14% - - - 4% - 8% - - - - 4%

  Easy to use/navigate

3 - - - - - - - - - - - - - - - - - - 1 - - - - 2
2% - - - - - - - - - - - - - - - - - - 8% - - - - 8%

  Accessible/Easy to
  access/find

3 - - - - - - - - - - 2 - - - - - - - - - - - - 1
2% - - - - - - - - - - 4% - - - - - - - - - - - - 4%

  Practical/Useful/Helpful

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 14% - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

11 - 1 - - - - - - - 1 3 - - - - - 1 - - 1 1 - - 3
6% - 50% - - - - - - - 33% 5% - - - - - 4% - - 25% 25% - - 12%

SECURITY (NET)

10 - - - - - - - - - 1 3 - - - - - 1 - - 1 1 - - 3
6% - - - - - - - - - 33% 5% - - - - - 4% - - 25% 25% - - 12%

  Safe/Good security

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 50% - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Other security mentions

4 - - - - - - - - - - 2 - - - - - 1 - - - 1 - - -
2% - - - - - - - - - - 4% - - - - - 4% - - - 25% - - - 

ECONOMY (NET)

2 - - - - - - - - - - 1 - - - - - - - - - 1 - - -
1% - - - - - - - - - - 2% - - - - - - - - - 25% - - - 

  Reasonable/Cheap price
  to register/purchase

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
1% - - - - - - - - - - 2% - - - - - 4% - - - - - - - 

  Other economy mentions

4 - - 1 - - - - - - - - - 1 - - - 1 - - - - - - 1
2% - - 20% - - - - - - - - - 14% - - - 4% - - - - - - 4%

SERVICE (NET)

4 - - 1 - - - - - - - - - 1 - - - 1 - - - - - - 1
2% - - 20% - - - - - - - - - 14% - - - 4% - - - - - - 4%

  Good service/customer
  service/support

3 3 - - - - - - - - - - - - - - - - - - - - - - -
2% 43% - - - - - - - - - - - - - - - - - - - - - - - 

None

11 - - - - - - - - - 1 3 - - - - - 5 - - 1 - - - 1
6% - - - - - - - - - 33% 5% - - - - - 19% - - 25% - - - 4%

Declined to answer

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 609J45961b - ICANN Global Study - Registrants
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Banner 1
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Table 445Q840_3. What made your experience with .link very positive?

3. .link
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

180 7** 2** 5** 2** 1** -** 2** 1** 2** 3** 57* 3** 7** 1** 2** 2** 26** 4** 12** 4** 4** 7** 1** 25**Unweighted Base
211 9 2 6 2 2 - 2 1 2 3 70 4 8 1 2 2 28 4 14 6 7 8 1 27
117% 129% 100% 120% 100% 200% - 100% 100% 100% 100% 123% 133% 114% 100% 100% 100% 108% 100% 117% 150% 175% 114% 100% 108%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 610J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 446Q840_4. What made your experience with .guru very positive?

4. .guru
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

110 8** 2** 2** 1** 1** -** -** 3** 1** 3** 24** 2** 1** -** 3** 4** 30* 5** 8** 2** -** 4** 2** 4**Unweighted Base

37 4 - - 1 - - - 2 - 1 5 2 - - 1 2 14 1 2 - - - 1 1
34% 50% - - 100% - - - 67% - 33% 21% 100% - - 33% 50% 47% 20% 25% - - - 50% 25%

SITE APPEAL (NET)

21 2 - - - - - - 1 - - 4 - - - - 1 10 - 1 - - - 1 1
19% 25% - - - - - - 33% - - 17% - - - - 25% 33% - 13% - - - 50% 25%

  Everything/Good/Like
  site

5 1 - - - - - - - - - - 1 - - 1 - 1 1 - - - - - -
5% 13% - - - - - - - - - - 50% - - 33% - 3% 20% - - - - - - 

  New/Newer websites

2 - - - - - - - 1 - - - - - - - - 1 - - - - - - -
2% - - - - - - - 33% - - - - - - - - 3% - - - - - - - 

  OK/Fine

2 - - - - - - - - - 1 - 1 - - - - - - - - - - - -
2% - - - - - - - - - 33% - 50% - - - - - - - - - - - - 

  Interesting websites

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 13% - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
1% - - - 100% - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

5 1 - - - - - - - - - 1 - - - - 1 2 - - - - - - -
5% 13% - - - - - - - - - 4% - - - - 25% 7% - - - - - - - 

  Other site appeal
  mentions

18 1 - 1 - - - - - - 1 2 - - - - - 4 1 4 - - 2 1 1
16% 13% - 50% - - - - - - 33% 8% - - - - - 13% 20% 50% - - 50% 50% 25%

CONTENT (NET)

15 - - 1 - - - - - - 1 2 - - - - - 4 1 4 - - 1 1 -
14% - - 50% - - - - - - 33% 8% - - - - - 13% 20% 50% - - 25% 50% - 

  INFORMATION
  (SUB-NET)

8 - - - - - - - - - 1 - - - - - - 4 1 2 - - - - -
7% - - - - - - - - - 33% - - - - - - 13% 20% 25% - - - - - 

    Information/Informative

4 - - 1 - - - - - - - - - - - - - - - 2 - - - 1 -
4% - - 50% - - - - - - - - - - - - - - - 25% - - - 50% - 

    Good/Helpful
    information

3 - - - - - - - - - - 2 - - - - - - - - - - 1 - -
3% - - - - - - - - - - 8% - - - - - - - - - - 25% - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

3 1 - - - - - - - - - - - - - - - - - - - - 1 - 1
3% 13% - - - - - - - - - - - - - - - - - - - - 25% - 25%

  MISCELLANEOUS
  CONTENT (SUB-NET)

3 1 - - - - - - - - - - - - - - - - - - - - 1 - 1
3% 13% - - - - - - - - - - - - - - - - - - - - 25% - 25%

    Good/Like the content

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 446Q840_4. What made your experience with .guru very positive?

4. .guru
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

110 8** 2** 2** 1** 1** -** -** 3** 1** 3** 24** 2** 1** -** 3** 4** 30* 5** 8** 2** -** 4** 2** 4**Unweighted Base
13 1 1 1 1 - - - - - - 3 - - - 1 1 1 1 - - - - - 2
12% 13% 50% 50% 100% - - - - - - 13% - - - 33% 25% 3% 20% - - - - - 50%

FUNCTIONALITY (NET)

6 - 1 - - - - - - - - 3 - - - - - - 1 - - - - - 1
5% - 50% - - - - - - - - 13% - - - - - - 20% - - - - - 25%

  Easy to use/navigate

2 - - 1 - - - - - - - - - - - - - - - - - - - - 1
2% - - 50% - - - - - - - - - - - - - - - - - - - - 25%

  Accessible/Easy to
  access/find

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 25% - - - - - - - - 

  Practical/Useful/Helpful

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 13% - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

3 - - - 1 - - - - - - - - - - 1 - 1 - - - - - - -
3% - - - 100% - - - - - - - - - - 33% - 3% - - - - - - - 

  Other functionality
  mentions

13 2 - - - - - - - - - 4 - 1 - 1 1 3 - 1 - - - - -
12% 25% - - - - - - - - - 17% - 100% - 33% 25% 10% - 13% - - - - - 

USAGE (NET)

6 1 - - - - - - - - - 2 - 1 - 1 - 1 - - - - - - -
5% 13% - - - - - - - - - 8% - 100% - 33% - 3% - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

5 1 - - - - - - - - - 1 - 1 - 1 - 1 - - - - - - -
5% 13% - - - - - - - - - 4% - 100% - 33% - 3% - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

4 1 - - - - - - - - - 1 - - - - 1 1 - - - - - - -
4% 13% - - - - - - - - - 4% - - - - 25% 3% - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - - - - - - 1 1 - - - - - - -
2% - - - - - - - - - - - - - - - 25% 3% - - - - - - - 

    Allows for
    searching/browsing

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 13% - - - - - - - - - - - - - - - - - - - - - - - 

    Personal usage site

3 - - - - - - - - - - 1 - - - - - 1 - 1 - - - - -
3% - - - - - - - - - - 4% - - - - - 3% - 13% - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
2% - - - - - - - - - - 4% - - - - - 3% - - - - - - - 

    Organization
    website/extension

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 13% - - - - - 

    Business/Work website
    usage
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 446Q840_4. What made your experience with .guru very positive?

4. .guru
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

110 8** 2** 2** 1** 1** -** -** 3** 1** 3** 24** 2** 1** -** 3** 4** 30* 5** 8** 2** -** 4** 2** 4**Unweighted Base
1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 3% - - - - - - - 

    Other businesses/organ
    izations mentions

9 1 - - - - - - 1 - - 3 - - - - - 2 - 1 - - 1 - -
8% 13% - - - - - - 33% - - 13% - - - - - 7% - 13% - - 25% - - 

PERFORMANCE (NET)

4 1 - - - - - - 1 - - 1 - - - - - 1 - - - - - - -
4% 13% - - - - - - 33% - - 4% - - - - - 3% - - - - - - - 

  No problems/Good
  experience with website

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
2% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  Good results/search
  results

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Fast/Good speed

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 13% - - - - - 

  Reliable

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 25% - - 

  Worked/Effective

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Other performance
  mentions

9 1 - - - - - - - - - 4 - - - - - 3 1 - - - - - -
8% 13% - - - - - - - - - 17% - - - - - 10% 20% - - - - - - 

BRAND/QUALITY (NET)

3 - - - - - - - - - - - - - - - - 2 1 - - - - - -
3% - - - - - - - - - - - - - - - - 7% 20% - - - - - - 

  Honest/trustworthy

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
2% - - - - - - - - - - 8% - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

2 1 - - - - - - - - - 1 - - - - - - - - - - - - -
2% 13% - - - - - - - - - 4% - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Reputable

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Well established/Been
  around for a long time

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Good quality
  brand/product

5 - 1 - - - - - - - - 1 - - - - - 1 1 - 1 - - - -
5% - 50% - - - - - - - - 4% - - - - - 3% 20% - 50% - - - - 

SECURITY (NET)

4 - - - - - - - - - - 1 - - - - - 1 1 - 1 - - - -
4% - - - - - - - - - - 4% - - - - - 3% 20% - 50% - - - - 

  Safe/Good security

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 446Q840_4. What made your experience with .guru very positive?

4. .guru
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

110 8** 2** 2** 1** 1** -** -** 3** 1** 3** 24** 2** 1** -** 3** 4** 30* 5** 8** 2** -** 4** 2** 4**Unweighted Base
1 - 1 - - - - - - - - - - - - - - - - - - - - - -
1% - 50% - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
1% - - - - - - - - - - - - - - - - - - - 50% - - - - 

  Other security mentions

5 - - - - - - - - - - 1 - - - - - 2 - - - - 2 - -
5% - - - - - - - - - - 4% - - - - - 7% - - - - 50% - - 

MISCELLANEOUS (NET)

2 - - - - - - - - - - - - - - - - 1 - - - - 1 - -
2% - - - - - - - - - - - - - - - - 3% - - - - 25% - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 25% - - 

  Convenient

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Positive/Just was

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 3% - - - - - - - 

  Other mentions

4 - - - - - - - - - - 1 - - - - - 1 - 1 - - 1 - -
4% - - - - - - - - - - 4% - - - - - 3% - 13% - - 25% - - 

SERVICE (NET)

4 - - - - - - - - - - 1 - - - - - 1 - 1 - - 1 - -
4% - - - - - - - - - - 4% - - - - - 3% - 13% - - 25% - - 

  Good service/customer
  service/support

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Other economy mentions

2 - - - - - - - - 1 - - - - - - - 1 - - - - - - -
2% - - - - - - - - 100% - - - - - - - 3% - - - - - - - 

Don’t know

10 1 - - - 1 - - - - 1 2 - - - - 1 3 - - 1 - - - -
9% 13% - - - 100% - - - - 33% 8% - - - - 25% 10% - - 50% - - - - 

Declined to answer

131 11 2 2 2 1 - - 3 1 3 29 2 1 - 3 5 37 5 9 3 - 6 2 4
119% 138% 100% 100% 200% 100% - - 100% 100% 100% 121% 100% 100% - 100% 125% 123% 100% 113% 150% - 150% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 447Q840_5. What made your experience with .realtor very positive?

5. .realtor
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

61* 9** 3** -** -** -** -** -** 1** 2** 2** 17** 3** 1** -** 5** 1** 7** 2** 3** 1** -** -** -** 4**Unweighted Base

20 2 1 - - - - - 1 - - 5 2 - - 3 1 3 - - - - - - 2
33% 22% 33% - - - - - 100% - - 29% 67% - - 60% 100% 43% - - - - - - 50%

SITE APPEAL (NET)

9 - 1 - - - - - 1 - - 1 1 - - 1 - 3 - - - - - - 1
15% - 33% - - - - - 100% - - 6% 33% - - 20% - 43% - - - - - - 25%

  Everything/Good/Like
  site

3 1 - - - - - - - - - - - - - 2 - - - - - - - - -
5% 11% - - - - - - - - - - - - - 40% - - - - - - - - - 

  New/Newer websites

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
3% - - - - - - - - - - 6% - - - - - - - - - - - - 25%

  OK/Fine

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 33% - - - - - - - - - - - - 

  Interesting websites

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Different/Unique

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 11% - - - - - - - - - - - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

3 - - - - - - - - - - 2 - - - - 1 - - - - - - - -
5% - - - - - - - - - - 12% - - - - 100% - - - - - - - - 

  Other site appeal
  mentions

8 1 1 - - - - - - - - 4 - - - - - 1 1 - - - - - -
13% 11% 33% - - - - - - - - 24% - - - - - 14% 50% - - - - - - 

BRAND/QUALITY (NET)

4 - 1 - - - - - - - - 3 - - - - - - - - - - - - -
7% - 33% - - - - - - - - 18% - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

2 1 - - - - - - - - - 1 - - - - - - - - - - - - -
3% 11% - - - - - - - - - 6% - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
3% - - - - - - - - - - - - - - - - 14% 50% - - - - - - 

  Honest/trustworthy

7 4 - - - - - - - - - 1 - - - - - - - 2 - - - - -
11% 44% - - - - - - - - - 6% - - - - - - - 67% - - - - - 

CONTENT (NET)

4 1 - - - - - - - - - 1 - - - - - - - 2 - - - - -
7% 11% - - - - - - - - - 6% - - - - - - - 67% - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 6% - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 11% - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Helpful
    information

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 447Q840_5. What made your experience with .realtor very positive?

5. .realtor
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

61* 9** 3** -** -** -** -** -** 1** 2** 2** 17** 3** 1** -** 5** 1** 7** 2** 3** 1** -** -** -** 4**Unweighted Base
2 - - - - - - - - - - - - - - - - - - 2 - - - - -
3% - - - - - - - - - - - - - - - - - - 67% - - - - - 

    Other information
    mentions

3 3 - - - - - - - - - - - - - - - - - - - - - - -
5% 33% - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 11% - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

2 2 - - - - - - - - - - - - - - - - - - - - - - -
3% 22% - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

6 1 - - - - - - - - - 1 - 1 - 1 - 1 1 - - - - - -
10% 11% - - - - - - - - - 6% - 100% - 20% - 14% 50% - - - - - - 

USAGE (NET)

2 - - - - - - - - - - - - 1 - - - 1 - - - - - - -
3% - - - - - - - - - - - - 100% - - - 14% - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
2% - - - - - - - - - - - - 100% - - - - - - - - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
2% - - - - - - - - - - - - - - - - 14% - - - - - - - 

    Networking companies
    usually use in extension

2 1 - - - - - - - - - 1 - - - - - - - - - - - - -
3% 11% - - - - - - - - - 6% - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

2 1 - - - - - - - - - 1 - - - - - - - - - - - - -
3% 11% - - - - - - - - - 6% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 50% - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
2% - - - - - - - - - - - - - - - - - 50% - - - - - - 

    International/Used
    worldwide/Global

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 20% - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 20% - - - - - - - - - 

    Other miscellaneous
    usage mentions

5 1 - - - - - - - 1 - 3 - - - - - - - - - - - - -
8% 11% - - - - - - - 50% - 18% - - - - - - - - - - - - - 

PERFORMANCE (NET)

2 1 - - - - - - - - - 1 - - - - - - - - - - - - -
3% 11% - - - - - - - - - 6% - - - - - - - - - - - - - 

  No problems/Good
  experience with website

2 - - - - - - - - 1 - 1 - - - - - - - - - - - - -
3% - - - - - - - - 50% - 6% - - - - - - - - - - - - - 

  Reliable

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 447Q840_5. What made your experience with .realtor very positive?

5. .realtor
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

61* 9** 3** -** -** -** -** -** 1** 2** 2** 17** 3** 1** -** 5** 1** 7** 2** 3** 1** -** -** -** 4**Unweighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Good results/search
  results

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Other performance
  mentions

4 1 - - - - - - - - - - - - - - - - - 1 - - - - 2
7% 11% - - - - - - - - - - - - - - - - - 33% - - - - 50%

FUNCTIONALITY (NET)

2 - - - - - - - - - - - - - - - - - - 1 - - - - 1
3% - - - - - - - - - - - - - - - - - - 33% - - - - 25%

  Easy to use/navigate

1 - - - - - - - - - - - - - - - - - - - - - - - 1
2% - - - - - - - - - - - - - - - - - - - - - - - 25%

  Accessible/Easy to
  access/find

1 1 - - - - - - - - - - - - - - - - - - - - - - -
2% 11% - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

4 - - - - - - - - 1 - 2 - - - - - - - - 1 - - - -
7% - - - - - - - - 50% - 12% - - - - - - - - 100% - - - - 

MISCELLANEOUS (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 12% - - - - - - - - - - - - - 

  Positive/Just was

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
2% - - - - - - - - - - - - - - - - - - - 100% - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
2% - - - - - - - - 50% - - - - - - - - - - - - - - - 

  Negative experience
  mentions

3 - 1 - - - - - - - - 2 - - - - - - - - - - - - -
5% - 33% - - - - - - - - 12% - - - - - - - - - - - - - 

SECURITY (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 12% - - - - - - - - - - - - - 

  Safe/Good security

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
2% - 33% - - - - - - - - - - - - - - - - - - - - - - 

  Virus/Malware protected

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 6% - - - - - - - - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
2% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Other economy mentions

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 20% - - - - - - - - - 

SERVICE (NET)

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
2% - - - - - - - - - - - - - - 20% - - - - - - - - - 

  Good service/customer
  service/support

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 447Q840_5. What made your experience with .realtor very positive?

5. .realtor
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

61* 9** 3** -** -** -** -** -** 1** 2** 2** 17** 3** 1** -** 5** 1** 7** 2** 3** 1** -** -** -** 4**Unweighted Base
3 2 - - - - - - - - - 1 - - - - - - - - - - - - -
5% 22% - - - - - - - - - 6% - - - - - - - - - - - - - 

None

6 - - - - - - - - - 2 - 1 - - 1 - 2 - - - - - - -
10% - - - - - - - - - 100% - 33% - - 20% - 29% - - - - - - - 

Declined to answer

69 12 3 - - - - - 1 2 2 21 3 1 - 6 1 7 2 3 1 - - - 4
113% 133% 100% - - - - - 100% 100% 100% 124% 100% 100% - 120% 100% 100% 100% 100% 100% - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 448Q840_6. What made your experience with .club very positive?

6. .club
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

127 5** 2** 3** 3** 1** -** -** -** 1** 1** 46* 3** 2** 1** 1** 5** 22** 7** 4** 2** 2** 3** 2** 11**Unweighted Base

43 3 1 - 2 - - - - - - 16 1 - - - 4 8 1 1 - 1 - 1 4
34% 60% 50% - 67% - - - - - - 35% 33% - - - 80% 36% 14% 25% - 50% - 50% 36%

SITE APPEAL (NET)

21 1 1 - 1 - - - - - - 5 - - - - 4 6 - - - - - 1 2
17% 20% 50% - 33% - - - - - - 11% - - - - 80% 27% - - - - - 50% 18%

  Everything/Good/Like
  site

4 1 - - 1 - - - - - - - - - - - - - - - - 1 - - 1
3% 20% - - 33% - - - - - - - - - - - - - - - - 50% - - 9%

  New/Newer websites

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
1% - - - 33% - - - - - - - - - - - - - - - - - - - - 

  It indicates
  seriousness/that it’s
  important

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
1% - - - 33% - - - - - - - - - - - - - - - - - - - - 

  Not a lot of ads/pop ups

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  OK/Fine

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
1% - - - 33% - - - - - - - - - - - - - - - - - - - - 

  Different/Unique

18 1 - - - - - - - - - 9 1 - - - - 3 1 1 - 1 - - 1
14% 20% - - - - - - - - - 20% 33% - - - - 14% 14% 25% - 50% - - 9%

  Other site appeal
  mentions

22 - - - 1 - - - - - - 9 - 1 - 1 1 4 - 3 - - 1 - 1
17% - - - 33% - - - - - - 20% - 50% - 100% 20% 18% - 75% - - 33% - 9%

USAGE (NET)

15 - - - - - - - - - - 7 - - - 1 - 3 - 2 - - 1 - 1
12% - - - - - - - - - - 15% - - - 100% - 14% - 50% - - 33% - 9%

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
2% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 2% - - - - - - - - - - - - - 

    Top level domain

12 - - - - - - - - - - 4 - - - 1 - 3 - 2 - - 1 - 1
9% - - - - - - - - - - 9% - - - 100% - 14% - 50% - - 33% - 9%

    Other miscellaneous
    usage mentions

3 - - - - - - - - - - - - 1 - - - 1 - 1 - - - - -
2% - - - - - - - - - - - - 50% - - - 5% - 25% - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 25% - - - - - 

    Business/Work website
    usage

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 448Q840_6. What made your experience with .club very positive?

6. .club
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

127 5** 2** 3** 3** 1** -** -** -** 1** 1** 46* 3** 2** 1** 1** 5** 22** 7** 4** 2** 2** 3** 2** 11**Unweighted Base
1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 5% - - - - - - - 

    Government
    website/extension

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 50% - - - - - - - - - - - 

    Networking companies
    usually use in extension

3 - - - 1 - - - - - - 2 - - - - - - - - - - - - -
2% - - - 33% - - - - - - 4% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
2% - - - - - - - - - - 4% - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
1% - - - 33% - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

2 - - - - - - - - - - 1 - - - - 1 - - - - - - - -
2% - - - - - - - - - - 2% - - - - 20% - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
1% - - - - - - - - - - - - - - - 20% - - - - - - - - 

    Always use it/The one I
    use most/frequently

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 2% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

20 - - - - 1 - - - - - 9 - - - - - 4 4 1 - - - - 1
16% - - - - 100% - - - - - 20% - - - - - 18% 57% 25% - - - - 9%

BRAND/QUALITY (NET)

8 - - - - 1 - - - - - 5 - - - - - - 2 - - - - - -
6% - - - - 100% - - - - - 11% - - - - - - 29% - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

7 - - - - - - - - - - 3 - - - - - 2 2 - - - - - -
6% - - - - - - - - - - 7% - - - - - 9% 29% - - - - - - 

  Honest/trustworthy

2 - - - - - - - - - - - - - - - - 1 1 - - - - - -
2% - - - - - - - - - - - - - - - - 5% 14% - - - - - - 

  Reputable

2 - - - - - - - - - - - - - - - - - - 1 - - - - 1
2% - - - - - - - - - - - - - - - - - - 25% - - - - 9%

  It’s a legitimate/credible
  site/domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 2% - - - - - - - - - - - - - 

  Well established/Been
  around for a long time

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
2% - - - - - - - - - - 2% - - - - - 5% - - - - - - - 

  Other brand/quality
  mentions

14 2 1 - 1 - - - - - - 2 - - - - - 3 - 1 - 1 - - 3
11% 40% 50% - 33% - - - - - - 4% - - - - - 14% - 25% - 50% - - 27%

FUNCTIONALITY (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 448Q840_6. What made your experience with .club very positive?

6. .club
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

127 5** 2** 3** 3** 1** -** -** -** 1** 1** 46* 3** 2** 1** 1** 5** 22** 7** 4** 2** 2** 3** 2** 11**Unweighted Base
7 1 1 - - - - - - - - 2 - - - - - 1 - 1 - - - - 1
6% 20% 50% - - - - - - - - 4% - - - - - 5% - 25% - - - - 9%

  Easy to use/navigate

2 - - - - - - - - - - - - - - - - - - - - - - - 2
2% - - - - - - - - - - - - - - - - - - - - - - - 18%

  Accessible/Easy to
  access/find

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 20% - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

4 - - - 1 - - - - - - - - - - - - 2 - - - 1 - - -
3% - - - 33% - - - - - - - - - - - - 9% - - - 50% - - - 

  Other functionality
  mentions

12 1 - 1 - - - - - - - 3 1 - - - - 1 1 1 - - 1 - 2
9% 20% - 33% - - - - - - - 7% 33% - - - - 5% 14% 25% - - 33% - 18%

CONTENT (NET)

7 - - - - - - - - - - 3 1 - - - - 1 - 1 - - - - 1
6% - - - - - - - - - - 7% 33% - - - - 5% - 25% - - - - 9%

  INFORMATION
  (SUB-NET)

4 - - - - - - - - - - 2 - - - - - - - 1 - - - - 1
3% - - - - - - - - - - 4% - - - - - - - 25% - - - - 9%

    Information/Informative

2 - - - - - - - - - - - 1 - - - - 1 - - - - - - -
2% - - - - - - - - - - - 33% - - - - 5% - - - - - - - 

    Good/Helpful
    information

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 2% - - - - - - - - - - - - - 

    Comprehensive/Can
    search all information in
    one place

5 1 - 1 - - - - - - - - - - - - - - 1 - - - 1 - 1
4% 20% - 33% - - - - - - - - - - - - - - 14% - - - 33% - 9%

  MISCELLANEOUS
  CONTENT (SUB-NET)

4 1 - 1 - - - - - - - - - - - - - - 1 - - - 1 - -
3% 20% - 33% - - - - - - - - - - - - - - 14% - - - 33% - - 

    Good/Like the content

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 9%

    Other miscellaneous
    content mentions

11 - - 1 - - - - - - - 5 - - 1 - - 2 1 - 1 - - - -
9% - - 33% - - - - - - - 11% - - 100% - - 9% 14% - 50% - - - - 

MISCELLANEOUS (NET)

6 - - - - - - - - - - 3 - - - - - 2 1 - - - - - -
5% - - - - - - - - - - 7% - - - - - 9% 14% - - - - - - 

  Positive/Just was

2 - - 1 - - - - - - - - - - - - - - - - 1 - - - -
2% - - 33% - - - - - - - - - - - - - - - - 50% - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
2% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Convenient

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
1% - - - - - - - - - - - - - 100% - - - - - - - - - - 

  Negative experience
  mentions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 448Q840_6. What made your experience with .club very positive?

6. .club
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

127 5** 2** 3** 3** 1** -** -** -** 1** 1** 46* 3** 2** 1** 1** 5** 22** 7** 4** 2** 2** 3** 2** 11**Unweighted Base
8 - - 2 - - - - - - - 2 - - - - - 3 - - - - 1 - -
6% - - 67% - - - - - - - 4% - - - - - 14% - - - - 33% - - 

PERFORMANCE (NET)

3 - - 1 - - - - - - - 1 - - - - - 1 - - - - - - -
2% - - 33% - - - - - - - 2% - - - - - 5% - - - - - - - 

  No problems/Good
  experience with website

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
2% - - - - - - - - - - 4% - - - - - - - - - - - - - 

  Good results/search
  results

2 - - 1 - - - - - - - - - - - - - 1 - - - - - - -
2% - - 33% - - - - - - - - - - - - - 5% - - - - - - - 

  Worked/Effective

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 5% - - - - - - - 

  Reliable

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 33% - - 

  Fast/Good speed

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
2% - - - - - - - - - - 7% - - - - - - - - - - - - - 

ECONOMY (NET)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
2% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Other economy mentions

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 50% - - - - - - - - - - - 

SECURITY (NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 50% - - - - - - - - - - - 

  Safe/Good security

3 1 - - - - - - - - - 1 - - - - - 1 - - - - - - -
2% 20% - - - - - - - - - 2% - - - - - 5% - - - - - - - 

None

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
1% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Don’t know

11 - - - - - - - - - 1 3 1 - - - - 3 - - 1 - - 1 1
9% - - - - - - - - - 100% 7% 33% - - - - 14% - - 50% - - 50% 9%

Declined to answer

158 7 2 4 7 1 - - - 1 1 56 3 2 1 1 5 30 8 7 2 3 3 2 12
124% 140% 100% 133% 233% 100% - - - 100% 100% 122% 100% 100% 100% 100% 100% 136% 114% 175% 100% 150% 100% 100% 109%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 449Q840_7. What made your experience with .xyz very positive?

7. .xyz
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

74* 3** -** 1** 1** 1** -** -** 1** 3** 2** 32* 2** 2** -** 1** 1** 16** -** 1** -** -** 1** -** 6**Unweighted Base

35 1 - - - - - - 1 2 - 16 2 - - - 1 9 - - - - - - 3
47% 33% - - - - - - 100% 67% - 50% 100% - - - 100% 56% - - - - - - 50%

SITE APPEAL (NET)

15 - - - - - - - 1 2 - 4 - - - - - 6 - - - - - - 2
20% - - - - - - - 100% 67% - 13% - - - - - 38% - - - - - - 33%

  Everything/Good/Like
  site

4 - - - - - - - - - - 3 - - - - - 1 - - - - - - -
5% - - - - - - - - - - 9% - - - - - 6% - - - - - - - 

  OK/Fine

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
4% - - - - - - - - - - 9% - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

3 1 - - - - - - - - - 1 - - - - - 1 - - - - - - -
4% 33% - - - - - - - - - 3% - - - - - 6% - - - - - - - 

  New/Newer websites

2 - - - - - - - - - - 1 - - - - - - - - - - - - 1
3% - - - - - - - - - - 3% - - - - - - - - - - - - 17%

  Different/Unique

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 6% - - - - - - - 

  Descriptive/Indicates
  what it stands for

9 - - - - - - - - - - 6 2 - - - 1 - - - - - - - -
12% - - - - - - - - - - 19% 100% - - - 100% - - - - - - - - 

  Other site appeal
  mentions

13 - - - 1 - - - - - - 9 - 1 - - - 2 - - - - - - -
18% - - - 100% - - - - - - 28% - 50% - - - 13% - - - - - - - 

USAGE (NET)

7 - - - 1 - - - - - - 5 - 1 - - - - - - - - - - -
9% - - - 100% - - - - - - 16% - 50% - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

4 - - - 1 - - - - - - 3 - - - - - - - - - - - - -
5% - - - 100% - - - - - - 9% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

3 - - - - - - - - - - 2 - 1 - - - - - - - - - - -
4% - - - - - - - - - - 6% - 50% - - - - - - - - - - - 

    Always use it/The one I
    use most/frequently

3 - - - - - - - - - - 2 - - - - - 1 - - - - - - -
4% - - - - - - - - - - 6% - - - - - 6% - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 6% - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 6% - - - - - - - 

    Other miscellaneous
    usage mentions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 449Q840_7. What made your experience with .xyz very positive?

7. .xyz
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

74* 3** -** 1** 1** 1** -** -** 1** 3** 2** 32* 2** 2** -** 1** 1** 16** -** 1** -** -** 1** -** 6**Unweighted Base
2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    China based website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
3% - - - - - - - - - - 3% - - - - - 6% - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Networking companies
    usually use in extension

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
1% - - - - - - - - - - - - - - - - 6% - - - - - - - 

    Other businesses/organ
    izations mentions

8 1 - 1 - - - - - 1 - 2 - - - 1 - - - - - - - - 2
11% 33% - 100% - - - - - 33% - 6% - - - 100% - - - - - - - - 33%

FUNCTIONALITY (NET)

5 - - - - - - - - 1 - 2 - - - 1 - - - - - - - - 1
7% - - - - - - - - 33% - 6% - - - 100% - - - - - - - - 17%

  Easy to use/navigate

2 - - 1 - - - - - - - - - - - - - - - - - - - - 1
3% - - 100% - - - - - - - - - - - - - - - - - - - - 17%

  Accessible/Easy to
  access/find

1 1 - - - - - - - - - - - - - - - - - - - - - - -
1% 33% - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

6 - - - - - - - - - - 3 - - - - - 2 - - - - - - 1
8% - - - - - - - - - - 9% - - - - - 13% - - - - - - 17%

BRAND/QUALITY (NET)

3 - - - - - - - - - - 2 - - - - - 1 - - - - - - -
4% - - - - - - - - - - 6% - - - - - 6% - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
3% - - - - - - - - - - - - - - - - 6% - - - - - - 17%

  Honest/trustworthy

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Other brand/quality
  mentions

6 - - - - 1 - - - - 1 4 - - - - - - - - - - - - -
8% - - - - 100% - - - - 50% 13% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

2 - - - - 1 - - - - - 1 - - - - - - - - - - - - -
3% - - - - 100% - - - - - 3% - - - - - - - - - - - - - 

  Meets my expectations/n
  eeds/Always find what I
  need/want

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Positive/Just was

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 449Q840_7. What made your experience with .xyz very positive?

7. .xyz
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

74* 3** -** 1** 1** 1** -** -** 1** 3** 2** 32* 2** 2** -** 1** 1** 16** -** 1** -** -** 1** -** 6**Unweighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Alternative to .com

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 50% - - - - - - - - - - - - - - 

  Other mentions

5 - - - - - - - - - - 4 - 1 - - - - - - - - - - -
7% - - - - - - - - - - 13% - 50% - - - - - - - - - - - 

PERFORMANCE (NET)

2 - - - - - - - - - - 1 - 1 - - - - - - - - - - -
3% - - - - - - - - - - 3% - 50% - - - - - - - - - - - 

  Good results/search
  results

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
3% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Reliable

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  No problems/Good
  experience with website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Other performance
  mentions

4 1 - - - - - - - - - - - - - - - - - 1 - - 1 - 1
5% 33% - - - - - - - - - - - - - - - - - 100% - - 100% - 17%

CONTENT (NET)

3 1 - - - - - - - - - - - - - - - - - - - - 1 - 1
4% 33% - - - - - - - - - - - - - - - - - - - - 100% - 17%

  MISCELLANEOUS
  CONTENT (SUB-NET)

2 1 - - - - - - - - - - - - - - - - - - - - 1 - -
3% 33% - - - - - - - - - - - - - - - - - - - - 100% - - 

    Good/Like the content

1 - - - - - - - - - - - - - - - - - - - - - - - 1
1% - - - - - - - - - - - - - - - - - - - - - - - 17%

    Other miscellaneous
    content mentions

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 100% - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
1% - - - - - - - - - - - - - - - - - - 100% - - - - - 

    Information/Informative

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

SERVICE (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Other service mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Other economy mentions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 449Q840_7. What made your experience with .xyz very positive?

7. .xyz
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

74* 3** -** 1** 1** 1** -** -** 1** 3** 2** 32* 2** 2** -** 1** 1** 16** -** 1** -** -** 1** -** 6**Unweighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

SECURITY (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
1% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Safe/Good security

3 2 - - - - - - - - - 1 - - - - - - - - - - - - -
4% 67% - - - - - - - - - 3% - - - - - - - - - - - - - 

None

4 - - - - - - - - - 1 - - - - - - 3 - - - - - - -
5% - - - - - - - - - 50% - - - - - - 19% - - - - - - - 

Declined to answer

92 5 - 1 1 1 - - 1 3 2 47 2 2 - 1 1 16 - 1 - - 1 - 7
124% 167% - 100% 100% 100% - - 100% 100% 100% 147% 100% 100% - 100% 100% 100% - 100% - - 100% - 117%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 450Q840_8. What made your experience with .berlin very positive?

8. .berlin
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2* -** -** -** -** -** -** -** -** -** 2** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Declined to answer

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 451Q840_9. What made your experience with .ovh very positive?

9. .ovh
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1* -** -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Declined to answer

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 452Q840_10. What made your experience with .london very positive?

10. .london
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

7* -** -** -** -** 1** -** -** 3** 2** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

3 - - - - 1 - - 1 1 - - - - - - - - - - - - - - -
43% - - - - 100% - - 33% 50% - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
14% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Fast/Good speed

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
14% - - - - - - - 33% - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
14% - - - - - - - - 50% - - - - - - - - - - - - - - - 

  Reliable

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
29% - - - - - - - 67% - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
29% - - - - - - - 67% - - - - - - - - - - - - - - - - 

  Everything/Good/Like
  site

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
14% - - - - 100% - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
14% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Practical/Useful/Helpful

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
14% - - - - - - - - 50% - - - - - - - - - - - - - - - 

Don’t know

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
14% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Declined to answer

8 - - - - 2 - - 3 2 1 - - - - - - - - - - - - - -
114% - - - - 200% - - 100% 100% 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 453Q840_11. What made your experience with .nyc very positive?

11. .nyc
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

7* 7** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

2 2 - - - - - - - - - - - - - - - - - - - - - - -
29% 29% - - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

2 2 - - - - - - - - - - - - - - - - - - - - - - -
29% 29% - - - - - - - - - - - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

    Good/Like the content

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

    Other miscellaneous
    content mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

    Information/Informative

2 2 - - - - - - - - - - - - - - - - - - - - - - -
29% 29% - - - - - - - - - - - - - - - - - - - - - - - 

USAGE (NET)

2 2 - - - - - - - - - - - - - - - - - - - - - - -
29% 29% - - - - - - - - - - - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

2 2 - - - - - - - - - - - - - - - - - - - - - - -
29% 29% - - - - - - - - - - - - - - - - - - - - - - - 

    Other countries
    mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

  Has the latest
  standards/formats

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

PERFORMANCE (NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

  No problems/Good
  experience with website

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

SECURITY (NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

  Other security mentions

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

SITE APPEAL (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 453Q840_11. What made your experience with .nyc very positive?

11. .nyc
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

7* 7** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 1 - - - - - - - - - - - - - - - - - - - - - - -

14% 14% - - - - - - - - - - - - - - - - - - - - - - - 
  New/Newer websites

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

2 2 - - - - - - - - - - - - - - - - - - - - - - -
29% 29% - - - - - - - - - - - - - - - - - - - - - - - 

None

1 1 - - - - - - - - - - - - - - - - - - - - - - -
14% 14% - - - - - - - - - - - - - - - - - - - - - - - 

Declined to answer

13 13 - - - - - - - - - - - - - - - - - - - - - - -
186% 186% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 454Q840_12. What made your experience with .wang very positive?

12. .wang
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

30* -** -** -** -** -** -** -** -** -** -** 30* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

10 - - - - - - - - - - 10 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

SITE APPEAL (NET)

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
13% - - - - - - - - - - 13% - - - - - - - - - - - - - 

  Everything/Good/Like
  site

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Different/Unique

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  OK/Fine

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  It’s memorable/Easy to
  remember

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
10% - - - - - - - - - - 10% - - - - - - - - - - - - - 

  Other site appeal
  mentions

8 - - - - - - - - - - 8 - - - - - - - - - - - - -
27% - - - - - - - - - - 27% - - - - - - - - - - - - - 

USAGE (NET)

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
17% - - - - - - - - - - 17% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
17% - - - - - - - - - - 17% - - - - - - - - - - - - - 

    China based website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    International/Used
    worldwide/Global

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Diversity/Multi-purpose
    website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Top level domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 454Q840_12. What made your experience with .wang very positive?

12. .wang
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

30* -** -** -** -** -** -** -** -** -** -** 30* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Business/Work website
    usage

7 - - - - - - - - - - 7 - - - - - - - - - - - - -
23% - - - - - - - - - - 23% - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
10% - - - - - - - - - - 10% - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Reputable

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Good quality
  brand/product

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Other brand/quality
  mentions

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
20% - - - - - - - - - - 20% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
13% - - - - - - - - - - 13% - - - - - - - - - - - - - 

  Positive/Just was

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Convenient

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
10% - - - - - - - - - - 10% - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Practical/Useful/Helpful

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

SECURITY (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Safe/Good security

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

ECONOMY (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  Other economy mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

PERFORMANCE (NET)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 454Q840_12. What made your experience with .wang very positive?

12. .wang
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

30* -** -** -** -** -** -** -** -** -** -** 30* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
2 - - - - - - - - - - 2 - - - - - - - - - - - - -
7% - - - - - - - - - - 7% - - - - - - - - - - - - - 

  No problems/Good
  experience with website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Good results/search
  results

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

CONTENT (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Information/Informative

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

Declined to answer

48 - - - - - - - - - - 48 - - - - - - - - - - - - -
160% - - - - - - - - - - 160% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 455Q840_13. What made your experience with .xn-ses554g (Chinese for network address) very positive?

13. .xn-ses554g (Chinese for network address)
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

32* -** -** -** -** -** -** -** -** -** -** 32* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

8 - - - - - - - - - - 8 - - - - - - - - - - - - -
25% - - - - - - - - - - 25% - - - - - - - - - - - - - 

SITE APPEAL (NET)

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

  Everything/Good/Like
  site

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Different/Unique

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Descriptive/Indicates
  what it stands for

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  OK/Fine

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Other site appeal
  mentions

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Honest/trustworthy

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Other brand/quality
  mentions

5 - - - - - - - - - - 5 - - - - - - - - - - - - -
16% - - - - - - - - - - 16% - - - - - - - - - - - - - 

PERFORMANCE (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Fast/Good speed

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  No problems/Good
  experience with website

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Good results/search
  results

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Other performance
  mentions

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 635J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 455Q840_13. What made your experience with .xn-ses554g (Chinese for network address) very positive?

13. .xn-ses554g (Chinese for network address)
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

32* -** -** -** -** -** -** -** -** -** -** 32* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
4 - - - - - - - - - - 4 - - - - - - - - - - - - -

13% - - - - - - - - - - 13% - - - - - - - - - - - - - 
FUNCTIONALITY (NET)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

  Easy to use/navigate

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  *Easy to register

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
13% - - - - - - - - - - 13% - - - - - - - - - - - - - 

USAGE (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Business/Work website
    usage

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  MISCELLANEOUS
  USAGE (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Other miscellaneous
    usage mentions

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

CONTENT (NET)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Information/Informative

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
9% - - - - - - - - - - 9% - - - - - - - - - - - - - 

  Convenient

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 636J45961b - ICANN Global Study - Registrants
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Table 455Q840_13. What made your experience with .xn-ses554g (Chinese for network address) very positive?

13. .xn-ses554g (Chinese for network address)
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

32* -** -** -** -** -** -** -** -** -** -** 32* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

ECONOMY (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Other economy mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

SECURITY (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Safe/Good security

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
13% - - - - - - - - - - 13% - - - - - - - - - - - - - 

Declined to answer

42 - - - - - - - - - - 42 - - - - - - - - - - - - -
131% - - - - - - - - - - 131% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 637J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1
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Table 456Q840_14. What made your experience with .xn-55qx5d (Chinese for company) very positive?

14. .xn-55qx5d (Chinese for company)
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

31* -** -** -** -** -** -** -** -** -** -** 31* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

7 - - - - - - - - - - 7 - - - - - - - - - - - - -
23% - - - - - - - - - - 23% - - - - - - - - - - - - - 

SITE APPEAL (NET)

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

  Everything/Good/Like
  site

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Other site appeal
  mentions

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

BRAND/QUALITY (NET)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
10% - - - - - - - - - - 10% - - - - - - - - - - - - - 

  Well
  known/Popular/Most
  commonly used domain

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Honest/trustworthy

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  It’s a legitimate/credible
  site/domain

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

CONTENT (NET)

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
13% - - - - - - - - - - 13% - - - - - - - - - - - - - 

  INFORMATION
  (SUB-NET)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
10% - - - - - - - - - - 10% - - - - - - - - - - - - - 

    Accurate/Authentic
    information

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Other information
    mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  MISCELLANEOUS
  CONTENT (SUB-NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

    Good/Like the content

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

PERFORMANCE (NET)

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
10% - - - - - - - - - - 10% - - - - - - - - - - - - - 

  Good results/search
  results

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  No problems/Good
  experience with website

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 638J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1
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Table 456Q840_14. What made your experience with .xn-55qx5d (Chinese for company) very positive?

14. .xn-55qx5d (Chinese for company)
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

31* -** -** -** -** -** -** -** -** -** -** 31* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Worked/Effective

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
13% - - - - - - - - - - 13% - - - - - - - - - - - - - 

USAGE (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  FAMILIARITY/PREVIOU
  S USAGE (SUB-NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

    Familiar with
    website/Have
    visited/used before/in
    the past

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  BUSINESSES/ORGANIZ
  ATIONS (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    Specific to a
    company/good/large
    companies

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  COUNTRIES (SUB-NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

    China based website

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

SECURITY (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Safe/Good security

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

ECONOMY (NET)

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

  Other economy mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Positive/Just was

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

  Other mentions

2 - - - - - - - - - - 2 - - - - - - - - - - - - -
6% - - - - - - - - - - 6% - - - - - - - - - - - - - 

Declined to answer

38 - - - - - - - - - - 38 - - - - - - - - - - - - -
123% - - - - - - - - - - 123% - - - - - - - - - - - - - 

Sigma
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 456Q840_14. What made your experience with .xn-55qx5d (Chinese for company) very positive?

14. .xn-55qx5d (Chinese for company)
Base: Very Positive Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

31* -** -** -** -** -** -** -** -** -** -** 31* -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 640J45961b - ICANN Global Study - Registrants
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28 Aug 2015
Table 457Q845_1. What made your experience with .email very negative?

1. .email
Base: Very Negative Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9* -** 1** -** -** -** -** -** 1** -** -** -** 1** -** -** -** 1** 3** 1** -** -** -** -** -** 1**Unweighted Base

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
11% - - - - - - - - - - - 100% - - - - - - - - - - - - 

FUNCTIONALITY (NET)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
11% - - - - - - - - - - - 100% - - - - - - - - - - - - 

  Not practical/useful

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
11% - 100% - - - - - - - - - - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
11% - 100% - - - - - - - - - - - - - - - - - - - - - - 

  Specific extensions
  mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
11% - - - - - - - - - - - - - - - - 33% - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - - - - - - - 1
11% - - - - - - - - - - - - - - - - - - - - - - - 100%

Don’t know

5 - - - - - - - 1 - - - - - - - 1 2 1 - - - - - -
56% - - - - - - - 100% - - - - - - - 100% 67% 100% - - - - - - 

Declined to answer

9 - 1 - - - - - 1 - - - 1 - - - 1 3 1 - - - - - 1
100% - 100% - - - - - 100% - - - 100% - - - 100% 100% 100% - - - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 458Q845_2. What made your experience with .photography very negative?

2. .photography
Base: Very Negative Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

9* 1** 1** -** -** -** -** -** -** -** -** -** -** 1** 2** -** 1** 1** 1** -** -** -** -** -** 1**Unweighted Base

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
11% - - - - - - - - - - - - - - - 100% - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
11% - - - - - - - - - - - - - - - 100% - - - - - - - - 

  New domain

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
11% - - - - - - - - - - - - 100% - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
11% - - - - - - - - - - - - 100% - - - - - - - - - - - 

  Other mentions

3 1 - - - - - - - - - - - - 2 - - - - - - - - - -
33% 100% - - - - - - - - - - - - 100% - - - - - - - - - - 

None

4 - 1 - - - - - - - - - - - - - - 1 1 - - - - - 1
44% - 100% - - - - - - - - - - - - - - 100% 100% - - - - - 100%

Declined to answer

9 1 1 - - - - - - - - - - 1 2 - 1 1 1 - - - - - 1
100% 100% 100% - - - - - - - - - - 100% 100% - 100% 100% 100% - - - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 459Q845_3. What made your experience with .link very negative?

3. .link
Base: Very Negative Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

10* -** 1** -** -** 1** -** -** -** -** -** 1** -** 1** 1** -** 1** 1** 1** 1** -** -** -** 1** -**Unweighted Base

2 - - - - 1 - - - - - - - - - - - - - - - - - 1 -
20% - - - - 100% - - - - - - - - - - - - - - - - - 100% - 

FUNCTIONALITY (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
10% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Not practical/useful

1 - - - - - - - - - - - - - - - - - - - - - - 1 -
10% - - - - - - - - - - - - - - - - - - - - - - 100% - 

  Other functionality
  mentions

2 - - - - - - - - - - - - - - - 1 - - 1 - - - - -
20% - - - - - - - - - - - - - - - 100% - - 100% - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
10% - - - - - - - - - - - - - - - - - - 100% - - - - - 

  Don’t like it/Bad website

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
10% - - - - - - - - - - - - - - - 100% - - - - - - - - 

  New domain

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
10% - 100% - - - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
10% - 100% - - - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
10% - - - - - - - - - - - - 100% - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
10% - - - - - - - - - - - - 100% - - - - - - - - - - - 

  Negative/Just was

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
10% - - - - - - - - - - 100% - - - - - - - - - - - - - 

None

3 - - - - - - - - - - - - - 1 - - 1 1 - - - - - -
30% - - - - - - - - - - - - - 100% - - 100% 100% - - - - - - 

Declined to answer

10 - 1 - - 1 - - - - - 1 - 1 1 - 1 1 1 1 - - - 1 -
100% - 100% - - 100% - - - - - 100% - 100% 100% - 100% 100% 100% 100% - - - 100% - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 460Q845_4. What made your experience with .guru very negative?

4. .guru
Base: Very Negative Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

6* -** -** -** -** 1** -** -** -** -** -** 1** -** -** -** -** 1** 1** 1** -** -** 1** -** -** -**Unweighted Base

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
17% - - - - 100% - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
17% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Not practical/useful

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
17% - - - - - - - - - - - - - - - - - - - - 100% - - - 

SAFETY (NET)

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
17% - - - - - - - - - - - - - - - - - - - - 100% - - - 

  Not safe/secure

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
17% - - - - - - - - - - - - - - - 100% - - - - - - - - 

SITE APPEAL (NET)

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
17% - - - - - - - - - - - - - - - 100% - - - - - - - - 

  New domain

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
17% - - - - - - - - - - 100% - - - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
17% - - - - - - - - - - 100% - - - - - - - - - - - - - 

  Other mentions

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
17% - - - - - - - - - - - - - - - - 100% - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
17% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Declined to answer

6 - - - - 1 - - - - - 1 - - - - 1 1 1 - - 1 - - -
100% - - - - 100% - - - - - 100% - - - - 100% 100% 100% - - 100% - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 461Q845_5. What made your experience with .realtor very negative?

5. .realtor
Base: Very Negative Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3* -** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1** 1** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
33% - - - - - - - - - - - - - - - - 100% - - - - - - - 

None

2 - 1 - - - - - - - - - - - - - - - 1 - - - - - -
67% - 100% - - - - - - - - - - - - - - - 100% - - - - - - 

Declined to answer

3 - 1 - - - - - - - - - - - - - - 1 1 - - - - - -
100% - 100% - - - - - - - - - - - - - - 100% 100% - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 462Q845_6. What made your experience with .club very negative?

6. .club
Base: Very Negative Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

8* 1** 1** -** -** 1** -** -** -** -** -** 1** -** 1** -** -** -** 1** 1** 1** -** -** -** -** -**Unweighted Base

3 - - - - 1 - - - - - 1 - 1 - - - - - - - - - - -
38% - - - - 100% - - - - - 100% - 100% - - - - - - - - - - - 

MISCELLANEOUS (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
13% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Positive experience
  mentions

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
13% - - - - - - - - - - 100% - - - - - - - - - - - - - 

  Negative/Just was

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
13% - - - - - - - - - - - - 100% - - - - - - - - - - - 

  Specific extensions
  mentions

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
13% - - - - - - - - - - - - - - - - - - 100% - - - - - 

BRAND IMAGE (NET)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
13% - - - - - - - - - - - - - - - - - - 100% - - - - - 

  Not a legitimate/credible
  site/domain

1 1 - - - - - - - - - - - - - - - - - - - - - - -
13% 100% - - - - - - - - - - - - - - - - - - - - - - - 

None

3 - 1 - - - - - - - - - - - - - - 1 1 - - - - - -
38% - 100% - - - - - - - - - - - - - - 100% 100% - - - - - - 

Declined to answer

8 1 1 - - 1 - - - - - 1 - 1 - - - 1 1 1 - - - - -
100% 100% 100% - - 100% - - - - - 100% - 100% - - - 100% 100% 100% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 463Q845_7. What made your experience with .xyz very negative?

7. .xyz
Base: Very Negative Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

7* -** -** -** 1** 1** -** -** 1** -** -** 1** -** -** -** -** -** 1** 1** -** -** -** -** -** 1**Unweighted Base

2 - - - 1 - - - - - - 1 - - - - - - - - - - - - -
29% - - - 100% - - - - - - 100% - - - - - - - - - - - - - 

BRAND IMAGE (NET)

2 - - - 1 - - - - - - 1 - - - - - - - - - - - - -
29% - - - 100% - - - - - - 100% - - - - - - - - - - - - - 

  Not a legitimate/credible
  site/domain

2 - - - 1 - - - - - - 1 - - - - - - - - - - - - -
29% - - - 100% - - - - - - 100% - - - - - - - - - - - - - 

SITE APPEAL (NET)

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
14% - - - 100% - - - - - - - - - - - - - - - - - - - - 

  Irrelevant websites

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
14% - - - - - - - - - - 100% - - - - - - - - - - - - - 

  It’s rare

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
14% - - - - 100% - - - - - - - - - - - - - - - - - - - 

FUNCTIONALITY (NET)

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
14% - - - - 100% - - - - - - - - - - - - - - - - - - - 

  Not practical/useful

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
14% - - - 100% - - - - - - - - - - - - - - - - - - - - 

CONTENT (NET)

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
14% - - - 100% - - - - - - - - - - - - - - - - - - - - 

  A lot of junk mail/spam

1 - - - - - - - - - - - - - - - - 1 - - - - - - -
14% - - - - - - - - - - - - - - - - 100% - - - - - - - 

None

3 - - - - - - - 1 - - - - - - - - - 1 - - - - - 1
43% - - - - - - - 100% - - - - - - - - - 100% - - - - - 100%

Declined to answer

10 - - - 3 1 - - 1 - - 2 - - - - - 1 1 - - - - - 1
143% - - - 300% 100% - - 100% - - 200% - - - - - 100% 100% - - - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 466Q845_10. What made your experience with .london very negative?

10. .london
Base: Very Negative Experience

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1* -** -** -** -** -** -** -** -** 1** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

SAFETY (NET)

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

  Not safe/secure

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
100% - - - - - - - - 100% - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 471Q848. How would you describe your satisfaction with the new gTLDs?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1774 87 35 60 22 29 21 31 33 36 55 398 30 57 62 53 69 227 53 114 51 58 62 43 88
53% 32% 34% 59% 41% 58% 42% 58% 33% 36% 44% 72% 58% 56% 35% 52% 53% 70% 52% 55% 50% 55% 50% 43% 50%

BCEIJKOX BCIJO BCIJO B BCDEFGHIJKMNOPQSTUVWXY BCIJO BCIJO BCIJO BCIJO BCDEGIJKNOPQSTUVWXY BCIJO BCIJOX BCIJO BCIJO BCIJO BCIJO
TOP 2 BOX (NET)

583 26 16 12 2 5 - 3 10 9 19 145 6 21 10 13 22 107 19 35 16 13 18 8 48
17% 10% 16% 12% 4% 10% - 6% 10% 9% 15% 26% 12% 21% 6% 13% 17% 33% 19% 17% 16% 12% 14% 8% 27%

G EGO G G G G EGO BCDEFGHIJKMOPQTUVWX G BEGHIJOX GO BEGHOX BCDEFGHIJKLMNOPQSTUVWX BEGHJOX BEGHOX EGO G EGO G BCDEFGHIJKMOPQTUVWX

  Very satisfied

1191 61 19 48 20 24 21 28 23 27 36 253 24 36 52 40 47 120 34 79 35 45 44 35 40
35% 23% 18% 47% 37% 48% 42% 53% 23% 27% 29% 46% 46% 35% 30% 40% 36% 37% 34% 38% 35% 42% 35% 35% 23%

BCIJKOY BCY BCIJKOY BCIY BCIJKNOQRSUWXY BCIJKNOQRSUWXY BCIJKOY BCY C BCIY BCIY BCIY BC BCIJY BCY BCIJKOY BCIY BCY
  Somewhat satisfied

566 51 23 14 12 12 9 8 18 21 22 68 13 23 35 16 24 47 16 16 11 19 31 18 39
17% 19% 22% 14% 22% 24% 18% 15% 18% 21% 18% 12% 25% 23% 20% 16% 18% 14% 16% 8% 11% 18% 25% 18% 22%

LT LTU LT LTU T T LT T LTU LTU LT T T T T T DLRTU T LRTU
BOTTOM 2 BOX (NET)

389 31 12 6 8 6 5 7 13 13 19 54 11 21 33 9 17 29 11 11 6 14 16 12 25
12% 12% 12% 6% 15% 12% 10% 13% 13% 13% 15% 10% 21% 21% 19% 9% 13% 9% 11% 5% 6% 13% 13% 12% 14%

T T T T T T DTU T DLPRTU BDLPRTU BDLPRTU T T T T DTU
  Somewhat dissatisfied

177 20 11 8 4 6 4 1 5 8 3 14 2 2 2 7 7 18 5 5 5 5 15 6 14
5% 7% 11% 8% 7% 12% 8% 2% 5% 8% 2% 3% 4% 2% 1% 7% 5% 6% 5% 2% 5% 5% 12% 6% 8%

KLNOT KLNOT LOT LO HKLNOT LO LOT LO O LO HKLNORT O KLNOT
  Very dissatisfied

1001 128 45 28 20 9 18 14 48 43 47 82 9 22 77 32 36 49 31 77 38 29 32 39 48
30% 48% 44% 27% 37% 18% 36% 26% 48% 43% 38% 15% 17% 22% 44% 32% 28% 15% 31% 37% 38% 27% 26% 39% 27%

DFHLMNPQRSTVWY DFHLMNQRVWY LR FLMNR FLMR LR DFHLMNPQRSVWY DFLMNQRVWY FLMNRW DFHLMNPQRSVWY LR LR LR FLMNRWY FLMNR LR LR FLMNRWY LR
No experience with them

15 2 - - - - 2 - 1 1 1 2 - - 2 - 1 2 1 - - - - - -
* 1% - - - - 4% - 1% 1% 1% * - - 1% - 1% 1% 1% - - - - - - 

CDLNPRTUVWXY

Not Sure

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 1% - - - - 

L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 472Q850. If you wanted more information about one of the new gTLDs, where would you go?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2552 206 72 78 35 35 38 42 65 61 107 427 46 91 107 80 102 242 81 180 85 82 92 69 129
76% 77% 70% 76% 65% 70% 76% 79% 65% 60% 86% 78% 88% 89% 61% 79% 78% 74% 80% 87% 84% 77% 74% 69% 74%

IJO JO O JO BCEFIJLORWXY EIJO CEFIJORWXY BCDEFGIJLOQRVWXY IJO IJO JO EIJO BCDEFIJLOQRVWXY CEFIJORXY JO JO JO
An Internet search engine

1111 72 29 36 19 21 10 20 18 25 43 219 22 28 45 25 51 136 35 70 32 45 34 28 48
33% 27% 28% 35% 35% 42% 20% 38% 18% 25% 34% 40% 42% 27% 26% 25% 39% 42% 35% 34% 32% 42% 27% 28% 27%

I I BGIJOP I I BCGIJNOPWXY BGIJOPY BGIJOPWY BCGIJNOPWXY I I I BCGIJNOPWXY

An Internet encyclopedia

1093 53 21 25 19 25 14 9 21 32 46 243 30 31 44 37 20 129 50 50 32 28 45 27 62
33% 20% 20% 25% 35% 50% 28% 17% 21% 32% 37% 44% 58% 30% 25% 37% 15% 40% 50% 24% 32% 26% 36% 27% 35%

BCHQ BCDGHIJNOQTUVX BQ BCDHIOQT BCDGHIJNOQTUVXY BCDEGHIJKNOPQRTUVWXY BQ Q BCHIOQT BCDHIOQTVX BCDGHIJNOQTUVWXY BQ Q BCHIOQT Q BCHIOQT

My Internet service
provider

58 14 5 4 - - - - 8 2 2 - - 2 2 - 5 1 3 3 - 2 2 2 1
2% 5% 5% 4% - - - - 8% 2% 2% - - 2% 1% - 4% * 3% 1% - 2% 2% 2% 1%

LOPRTUY LPRUY LPRUY EFGHKLMNOPRTUVWY L L L L LPRUY LR L L L L
Domain provider/DNS
reseller

18 10 - 1 - - - - - - - - - - - - - 2 1 - - 1 3 - -
1% 4% - 1% - - - - - - - - - - - - - 1% 1% - - 1% 2% - - 

CKLNOQRTY L L L LOTY
GoDaddy search

13 6 - 1 - - - - 3 - - - - - - - - 1 - - - - - 2 -
* 2% - 1% - - - - 3% - - - - - - - - * - - - - - 2% - 

LORTY L LOQRTY LT
ICANN

12 2 1 - - - 2 - - - 1 - - - 1 - 1 1 2 - - - 1 - -
* 1% 1% - - - 4% - - - 1% - - - 1% - 1% * 2% - - - 1% - - 

L L DIJLNPRTUVXY L L LT L
Friend/Colleague/Family
members

10 1 1 - - 1 - - - - - - - - - - - 1 - 4 1 - - - 1
* * 1% - - 2% - - - - - - - - - - - * - 2% 1% - - - 1%

L L L L
Google

10 3 - - - - 1 1 1 - - - - - 1 - - - 1 - - - 1 1 -
* 1% - - - - 2% 2% 1% - - - - - 1% - - - 1% - - - 1% 1% - 

L LRT LRT L L L L
Computer/web/IT
specialist/expert

9 4 1 - - - - - - 1 - - - 1 - - - - - - 1 - - - 1
* 1% 1% - - - - - - 1% - - - 1% - - - - - - 1% - - - 1%

LR L L L L
Register.com/ search

8 1 - - - - - - - 1 - - - 1 - - 1 - 1 - 1 - - 2 -
* * - - - - - - - 1% - - - 1% - - 1% - 1% - 1% - - 2% - 

L L L L L LRT
Whois search

7 1 - - 1 - - 1 - 1 - - 1 1 - - - - 1 - - - - - -
* * - - 2% - - 2% - 1% - - 2% 1% - - - - 1% - - - - - - 

LR LRT L LRT L L
Blogs/Forums

6 - - 1 - - - - - - - - - - - - 3 - - - - - - 2 -
* - - 1% - - - - - - - - - - - - 2% - - - - - - 2% - 

L BLORTY BLRT
Nic/Nic.br

5 - - 1 - - - - - - - - - - - - 1 - - 2 - - - - 1
* - - 1% - - - - - - - - - - - - 1% - - 1% - - - - 1%

L L L
Knowledgeable
people/people who use
domains

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
* - - - - - - - - 5% - - - - - - - - - - - - - - - 

BCDIKLNOPQRSTUVWXY

OVH

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
* - - - - - - - - 4% - - - - - - - - - - - - - - - 

BCDIKLNOPQRSTUVWXY

Gandi

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 472Q850. If you wanted more information about one of the new gTLDs, where would you go?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
4 - - - - - - - - - - - - - - - - - - - - - - - 4
* - - - - - - - - - - - - - - - - - - - - - - - 2%

BLORT
Registro.br

3 2 1 - - - - - - - - - - - - - - - - - - - - - -
* 1% 1% - - - - - - - - - - - - - - - - - - - - - - 

L L
Network solutions

3 1 - - - - - - - - - - - - - - 2 - - - - - - - -
* * - - - - - - - - - - - - - - 2% - - - - - - - - 

LR
Ru

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

BLRT
Nominet

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 1% - - - 

L
Name.com

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 1% - - - - - - - - - - - - - - - - - - - - - 

L
Namecheap

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Netsol

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

L
Not interested/Would not
look for information

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 1% - - - 

L
Specialized websites/tools

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 1% - - 

L
Internic

17 2 1 - - - 1 - 3 1 2 - - - 1 - 1 - - - - - 2 3 -
1% 1% 1% - - - 2% - 3% 1% 2% - - - 1% - 1% - - - - - 2% 3% - 

L L LRT LRTY L LR L LR LRTY
Other

182 13 6 2 2 1 3 1 16 8 7 24 - 3 39 6 2 8 4 7 5 5 6 7 7
5% 5% 6% 2% 4% 2% 6% 2% 16% 8% 6% 4% - 3% 22% 6% 2% 2% 4% 3% 5% 5% 5% 7% 4%

BCDEFHKLMNPQRSTUVWXY MQR BCDEFGHJKLMNPQRSTUVWXY QR
Not sure

2 - 1 - - 1 - - - - - - - - - - - - - - - - - - -
* - 1% - - 2% - - - - - - - - - - - - - - - - - - - 

L BLRT
Declined to answer

5140 392 140 150 76 84 69 74 137 141 208 913 99 158 240 148 189 521 179 316 157 165 187 143 254
153% 146% 136% 147% 141% 168% 138% 140% 137% 140% 166% 166% 190% 155% 136% 147% 145% 160% 177% 153% 155% 156% 150% 143% 145%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 473Q856. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2228 166 60 69 28 28 26 32 62 48 75 437 35 66 91 55 70 260 76 154 69 54 79 60 128
66% 62% 58% 68% 52% 56% 52% 60% 62% 48% 60% 79% 67% 65% 52% 54% 54% 80% 75% 74% 68% 51% 63% 60% 73%

JO JOQV J BCDEFGHIJKMNOPQUVWX JO JOV BCDEFGHIJKMNOPQUVWX BCEFGIJKOPQVX BCEFGHIJKOPQVWX EJOPQV JO BCEFGJKOPQVX

Useful

2224 166 64 74 30 30 23 35 58 63 76 410 33 63 91 54 72 247 74 161 72 52 86 70 120
66% 62% 62% 73% 56% 60% 46% 66% 58% 62% 61% 75% 63% 62% 52% 53% 55% 76% 73% 78% 71% 49% 69% 70% 69%

GOV EGIOPQV GV BCEFGIJKNOPQV BCEFGIJKNOPQV BEGIOPQV BCEFGIJKMNOPQVY GOPQV GOPQV GOPQV GOPQV

Informative

2194 137 52 66 28 29 28 34 45 62 79 448 34 67 92 57 59 252 76 164 71 68 77 54 115
65% 51% 50% 65% 52% 58% 56% 64% 45% 61% 63% 81% 65% 66% 52% 56% 45% 78% 75% 79% 70% 64% 62% 54% 66%

BCIOQ IQ IQ BIQ BCDEFGHIJKMNOPQUVWXY IQ BCIOQ BCDEFGHIJKNOPQVWXY BCEFGIJOPQWX BCDEFGHIJKMNOPQVWXY BCEIOPQX BCIQ IQ BCIOQ
Innovative

2142 138 56 59 29 29 27 29 46 58 78 407 33 68 93 56 64 248 73 159 66 63 86 56 121
64% 51% 54% 58% 54% 58% 54% 55% 46% 57% 62% 74% 63% 67% 53% 55% 49% 76% 72% 77% 65% 59% 69% 56% 69%

BIQ BCDEFGHIJKOPQVX I BIOQ BCDEFGHIJKMOPQUVX BCDEGHIJOPQX BCDEFGHIJKOPQUVX BIOQ BCIOPQX BCEGIOPQX

Interesting

2133 151 54 62 23 28 21 30 46 59 73 437 31 68 92 54 60 255 68 147 66 59 74 53 122
64% 56% 52% 61% 43% 56% 42% 57% 46% 58% 58% 79% 60% 67% 52% 54% 46% 78% 67% 71% 65% 56% 59% 53% 70%

EGIQ BCDEFGHIJKMNOPQSTUVWXY CEGIOQX BCDEFGHIJKMNOPQSUVWXY CEGIOQX BCEFGHIJKOPQVWX EGIOQ EGQ BCEGIKOPQVX

Helpful

2102 155 47 64 26 26 25 32 55 54 78 418 29 66 90 56 62 242 66 143 73 53 81 50 111
63% 58% 46% 63% 48% 52% 50% 60% 55% 53% 62% 76% 56% 65% 51% 55% 48% 74% 65% 69% 72% 50% 65% 50% 63%

C CQ CQ BCDEFGHIJKMNOPQSVWXY CEOQVX BCDEFGHIJKMOPQVWXY CEOQVX BCEFGIJOPQVX BCEFGIJMOPQVX CEOQVX CEOQVX

Practical

2026 114 48 56 30 32 26 29 38 50 73 410 29 64 88 52 62 250 66 144 63 57 74 58 113
60% 43% 47% 55% 56% 64% 52% 55% 38% 50% 58% 75% 56% 63% 50% 51% 48% 77% 65% 70% 62% 54% 59% 58% 65%

BI I BCI I BI BCDEGHIJKMNOPQUVWXY I BCIOQ BCDEFGHIJKMNOPQSUVWXY BCIJOPQ BCDGHIJKOPQVX BCIOQ I BI BI BCIJOPQ

Technical

1870 99 40 63 22 28 20 31 39 49 90 375 30 64 99 49 72 206 68 127 61 49 60 46 83
56% 37% 39% 62% 41% 56% 40% 58% 39% 49% 72% 68% 58% 63% 56% 49% 55% 63% 67% 61% 60% 46% 48% 46% 47%

BCEGIVWXY BC BCI B BCEFGIJOPQTVWXY BCEGIJOPQVWXY BCI BCEGIJPVWXY BCEGI B BCI BCEGIJPVWXY BCEGIJPVWXY BCEGIJPVWXY BCEGIVXY B B
Cutting edge

1851 136 50 58 29 15 26 33 48 52 72 367 15 62 76 44 57 187 63 116 47 65 83 54 96
55% 51% 49% 57% 54% 30% 52% 62% 48% 51% 58% 67% 29% 61% 43% 44% 44% 58% 62% 56% 47% 61% 66% 54% 55%

FM FM FMO FM FM FMOPQ FM FM FMOPQ BCFGIJMOPQRTUXY FMOPQU FMOPQ BCFIMOPQU FMOPQ M FMOPQU BCFIJMOPQUY FM FMO
Unconventional

1760 85 42 48 21 25 17 22 34 47 64 393 26 56 66 38 48 236 66 114 54 54 61 37 106
52% 32% 41% 47% 39% 50% 34% 42% 34% 47% 51% 71% 50% 55% 38% 38% 37% 73% 65% 55% 53% 51% 49% 37% 61%

B B B BGIOPQX BCDEFGHIJKMNOPQTUVWXY B BCGIOPQX BCDEFGHIJKMNOPQTUVWXY BCDEGHIJKOPQVWX BCEGIOPQX BGIOPQX BGIOQX BI BCDEGHIJOPQWX

Trustworthy

1691 92 35 43 21 26 15 27 35 39 50 381 25 57 64 45 45 227 58 110 53 47 59 41 96
50% 34% 34% 42% 39% 52% 30% 51% 35% 39% 40% 69% 48% 56% 36% 45% 35% 70% 57% 53% 52% 44% 47% 41% 55%

BCGIOQ BCGQ BCDEFGHIJKMNOPQSTUVWXY BCEGIJKOQX BCDEFGHIJKMNOPQSTUVWXY BCDEGIJKOQX BCGIJKOQX BCGIJOQ BCGQ BCDEGIJKOQX

For people like me

1683 71 38 41 18 26 14 24 33 36 44 401 33 52 67 32 30 237 67 139 57 55 52 24 92
50% 26% 37% 40% 33% 52% 28% 45% 33% 36% 35% 73% 63% 51% 38% 32% 23% 73% 66% 67% 56% 52% 42% 24% 53%

BQX BQX BGIKPQX BQX Q Q BCDEFGHIJKNOPQUVWXY BCDEGIJKOPQWX BCEGIJKOPQX BQX BCDEFGHIJKNOPQUVWXY BCDEGHIJKNOPQVWXY BCDEFGHIJKNOPQVWXY BCDEGIJKOPQWX BCEGIJKOPQX BQX BCDEGIJKOPQX

Exciting

1455 59 32 36 14 15 17 25 25 30 38 357 12 48 65 33 32 217 48 110 54 42 45 26 75
43% 22% 31% 35% 26% 30% 34% 47% 25% 30% 30% 65% 23% 47% 37% 33% 25% 67% 48% 53% 53% 40% 36% 26% 43%

B BEIJKMQX BCDEFGHIJKMNOPQSTUVWXY BCEFIJKMPQX BIQ B BCDEFGHIJKMNOPQSTUVWXY BCEFIJKMPQX BCDEFGIJKMOPQVWXY BCDEFGIJKMOPQVWX BIMQX BQ BEIJKMQX

Extreme

1380 53 37 24 20 14 9 16 30 41 35 377 16 41 63 31 29 189 50 102 42 45 36 19 61
41% 20% 36% 24% 37% 28% 18% 30% 30% 41% 28% 69% 31% 40% 36% 31% 22% 58% 50% 49% 42% 42% 29% 19% 35%

BGQX BGQX B BDGKQX BCDEFGHIJKMNOPQRSTUVWXY BDGQX BDGQX B BCDEFGHIJKMNOPQTUVWXY BDFGHIKMOPQWXY BCDFGHIKMOPQWXY BDGKQWX BDGKQWX B BGQX
Overwhelming

1353 95 45 27 24 19 19 17 37 46 53 276 14 35 90 44 35 146 51 74 31 50 44 26 55
40% 35% 44% 26% 44% 38% 38% 32% 37% 46% 42% 50% 27% 34% 51% 44% 27% 45% 50% 36% 31% 47% 35% 26% 31%

DMQXY DQX DMQUXY DQX BDHIMNQTUWXY BDHIMNQTUWXY DMQXY BDMQTUXY BDHMNQTUWXY BDMQUXY

Confusing

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 474Q856. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1945 169 54 72 29 29 29 34 62 53 72 265 37 64 83 56 94 170 49 131 67 54 81 72 119
58% 63% 52% 71% 54% 58% 58% 64% 62% 52% 58% 48% 71% 63% 47% 55% 72% 52% 49% 63% 66% 51% 65% 72% 68%

LORSV CEJKLOPRSV LO LO CJLORSV LOS CEJKLOPRSV LORSV CJLORSV LORSV CEJKLOPRSV CJLOPRSV

Confusing

1918 210 62 77 33 34 38 36 69 57 90 164 35 58 109 69 100 128 49 103 57 59 89 79 113
57% 78% 60% 75% 61% 68% 76% 68% 69% 56% 72% 30% 67% 57% 62% 68% 77% 39% 49% 50% 56% 56% 71% 79% 65%

CEJLNOPRSTUVY LR CJLNORSTUV LR LRST JLNRSTUV LRST LRST LR JLNRSTUV LRST LR LRST LRST CEJLNORSTUVY L L LR LR LR JLNRSTUV CEJLNORSTUVY LRST
Overwhelming

1839 202 67 65 39 33 31 26 74 68 86 184 39 51 107 67 97 100 51 95 45 62 80 71 99
55% 75% 65% 64% 72% 66% 62% 49% 74% 67% 69% 33% 75% 50% 61% 66% 75% 31% 50% 46% 45% 58% 64% 71% 57%

CDHLNORSTUVWY LNRSTU LNRTU HLNRSTUY LRTU LRTU LR HLNORSTUVY HLNRSTU HLNRSTUY HLNRSTUVY LR LRTU HLNRSTU HLNORSTUVY LR LR LR LRTU LNRSTU HLNRSTUY LRT
Extreme

1617 190 61 60 35 22 33 28 66 63 81 140 17 48 107 68 99 83 33 66 41 49 73 73 81
48% 71% 59% 59% 65% 44% 66% 53% 66% 62% 65% 25% 33% 47% 61% 67% 76% 26% 33% 32% 41% 46% 58% 73% 46%

CDFHLMNORSTUVWY LMRSTUY LMRSTUY FLMNRSTUVY LR FLMNRSTUVY LMRST FLMNRSTUVY FLMNRSTUVY FLMNRSTUVY LRST FLMNRSTUVY FLMNRSTUVY CDFHJKLMNORSTUVWY LR LRST LMRSTUY CDFHLMNORSTUVWY LRST
Exciting

1599 170 64 58 31 22 32 25 64 60 73 156 25 42 106 55 84 92 42 95 46 57 66 57 77
48% 63% 62% 57% 57% 44% 64% 47% 64% 59% 58% 28% 48% 41% 60% 54% 65% 28% 42% 46% 46% 54% 53% 57% 44%

FHLMNRSTUWY FLNRSTUY LNRSY LR LR FLNRSTUY LR FHLNRSTUY LNRSTY LNRSTY LR LR FLNRSTUY LR FHLMNRSTUY LR LR LR LR LR LNRSY LR
For people like me

1531 176 56 52 31 22 31 30 65 52 60 146 24 44 106 62 81 83 33 91 44 50 64 60 68
46% 66% 54% 51% 57% 44% 62% 57% 65% 51% 48% 27% 46% 43% 60% 61% 62% 26% 33% 44% 44% 47% 51% 60% 39%

CDFJKLMNRSTUVWY LRSY LRS LRSY LR LNRSTUY LRSY DFKLMNRSTUVWY LRSY LRS LR LR FKLNRSTUVY FKLNRSTUVY FKLMNRSTUVY LR LR LRS LRSY LNRSTUY LR
Trustworthy

1448 126 49 43 24 33 22 19 51 47 53 173 36 38 97 56 72 131 37 89 51 38 42 43 78
43% 47% 48% 42% 44% 66% 44% 36% 51% 47% 42% 31% 69% 37% 55% 55% 55% 40% 37% 43% 50% 36% 34% 43% 45%

LW LW L BCDEGHJKLNRSTVWXY LSVW LW L BCDEGHIJKLNRSTUVWXY DHKLNRSTVWY HLNRSTVW DHKLNRSTVW L L LSVW L L
Unconventional

1424 162 58 38 31 20 28 21 59 50 35 166 21 36 75 51 57 109 32 78 36 54 65 51 91
42% 60% 56% 37% 57% 40% 56% 40% 59% 50% 28% 30% 40% 35% 43% 50% 44% 34% 32% 38% 36% 51% 52% 51% 52%

DFHKLMNOQRSTU DKLNORSTU DKLNRSTU DKLNRSTU DFHKLMNOQRSTU KLNRSTU KLR KLNRSTU KLR L DKLNRSTU DKLNRSTU KLNRSTU DKLNRSTU

Cutting edge

1273 150 51 45 23 16 22 23 60 48 51 131 21 35 86 48 67 70 33 61 36 46 51 39 60
38% 56% 50% 44% 43% 32% 44% 43% 60% 48% 41% 24% 40% 34% 49% 48% 52% 22% 33% 29% 36% 43% 41% 39% 34%

DFKLMNRSTUVWXY FLNRSTUY LRT LR LR LR DEFKLMNRSTUVWXY LRSTY LRT LR LR FLNRSTUY LRSTY FLNRSTUY R R LR LRT LRT LR LR
Technical

1201 106 52 37 27 22 24 20 44 45 47 123 21 34 85 44 67 76 34 62 26 51 44 47 63
36% 40% 50% 36% 50% 44% 48% 38% 44% 45% 38% 22% 40% 33% 48% 44% 52% 23% 34% 30% 26% 48% 35% 47% 36%

LRTU DLNRSTUWY LR LNRSTU LRU LRTU LR LRTU LRTU LR LR LR LNRSTUWY LRTU BDKLNRSTUWY LR L LNRSTUWY LR LNRTU LR
Practical

1165 111 45 39 29 20 27 22 53 40 52 104 18 32 81 45 69 65 32 58 33 44 51 44 51
35% 41% 44% 38% 54% 40% 54% 42% 53% 40% 42% 19% 35% 31% 46% 45% 53% 20% 32% 28% 33% 42% 41% 44% 29%

LRTY LRTY LR LNRSTUY LR LNRSTUY LR BDLMNRSTUY LRT LRTY LR LR LNRSTUY LNRTY BDJLMNRSTUY LR LR LR LRTY LRTY LRTY LR
Helpful

1156 124 43 42 24 19 22 23 53 41 47 131 17 31 80 44 65 71 27 46 32 41 39 41 53
34% 46% 42% 41% 44% 38% 44% 43% 53% 41% 38% 24% 33% 30% 45% 44% 50% 22% 27% 22% 32% 39% 31% 41% 30%

LNRSTUWY LRST LRST LRST LRT LRST LRST KLMNRSTUVWY LRST LRT LNRSTUWY LRSTY KLMNRSTUWY R LRT R LRST R
Interesting

1105 126 47 35 24 19 21 18 53 36 46 92 16 32 81 43 70 67 24 41 28 36 48 43 59
33% 47% 46% 34% 44% 38% 42% 34% 53% 36% 37% 17% 31% 31% 46% 43% 54% 21% 24% 20% 28% 34% 38% 43% 34%

DLMNRSTUVY LNRSTUY LRT LRSTU LRT LRST LRT DHJKLMNRSTUVWY LRT LRST L LRT LNRSTUVY LRSTU DHJKLMNRSTUVWY L LRT LRST LRSTU LRT
Innovative

1079 97 39 32 25 20 23 20 37 51 50 104 16 34 82 45 59 61 24 51 30 50 46 37 46
32% 36% 38% 31% 46% 40% 46% 38% 37% 50% 40% 19% 31% 33% 47% 45% 45% 19% 24% 25% 30% 47% 37% 37% 26%

LRSTY LRSTY LR LRSTUY LRST LRSTY LR LRST BDLMNRSTUWY LRSTY LR LR BDLMNRSTUY LRSTUY DLRSTUY LR DLNRSTUY LRST LRST L
Useful

1075 95 35 27 23 18 26 17 41 36 49 130 16 36 83 46 57 73 26 44 26 51 39 28 53
32% 35% 34% 26% 43% 36% 52% 32% 41% 36% 39% 24% 31% 35% 47% 46% 44% 22% 26% 21% 26% 48% 31% 28% 30%

LRT LRT DLRSTU RT BCDHLMRSTUWXY DLRSTU LRT DLRSTU LRT BCDLMRSTUWXY DLRSTUWXY DLRSTUWXY BCDLMRSTUWXY T T
Informative

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 475Q856_1. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

1. Innovative
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2194 137 52 66 28 29 28 34 45 62 79 448 34 67 92 57 59 252 76 164 71 68 77 54 115
65% 51% 50% 65% 52% 58% 56% 64% 45% 61% 63% 81% 65% 66% 52% 56% 45% 78% 75% 79% 70% 64% 62% 54% 66%

BCIOQ IQ IQ BIQ BCDEFGHIJKMNOPQUVWXY IQ BCIOQ BCDEFGHIJKNOPQVWXY BCEFGIJOPQWX BCDEFGHIJKMNOPQVWXY BCEIOPQX BCIQ IQ BCIOQ
TOP 2 BOX (NET)

758 36 12 20 6 15 2 8 16 12 23 159 11 23 9 12 19 121 34 69 32 21 30 13 55
23% 13% 12% 20% 11% 30% 4% 15% 16% 12% 18% 29% 21% 23% 5% 12% 15% 37% 34% 33% 32% 20% 24% 13% 31%

O O GO BCEGIJOPQX O GO O GO BCEGHIJKOPQX GO BCGJOP O GO BCDEGHIJKLMNOPQVWX BCDEGHIJKOPQVX BCDEGHIJKOPQVX BCEGHIJKOPQX GO BCGJOPX O BCDEGHIJKOPQVX

  Describes very well

1436 101 40 46 22 14 26 26 29 50 56 289 23 44 83 45 40 131 42 95 39 47 47 41 60
43% 38% 39% 45% 41% 28% 52% 49% 29% 50% 45% 53% 44% 43% 47% 45% 31% 40% 42% 46% 39% 44% 38% 41% 34%

FIQ FIQY FIQ BFIQY FIQ BCFIQRSUWXY I BFIQY IQ I FIQY IQ
  Describes somewhat
  well

1105 126 47 35 24 19 21 18 53 36 46 92 16 32 81 43 70 67 24 41 28 36 48 43 59
33% 47% 46% 34% 44% 38% 42% 34% 53% 36% 37% 17% 31% 31% 46% 43% 54% 21% 24% 20% 28% 34% 38% 43% 34%

DLMNRSTUVY LNRSTUY LRT LRSTU LRT LRST LRT DHJKLMNRSTUVWY LRT LRST L LRT LNRSTUVY LRSTU DHJKLMNRSTUVWY L LRT LRST LRSTU LRT
BOTTOM 2 BOX (NET)

677 63 24 24 12 14 15 11 29 20 24 66 10 26 60 30 32 46 15 28 18 21 24 24 41
20% 24% 23% 24% 22% 28% 30% 21% 29% 20% 19% 12% 19% 25% 34% 30% 25% 14% 15% 14% 18% 20% 19% 24% 23%

LRT LRT LRT L LRT LRST LRST L L LRT BJKLMRSTUVWY LRSTU LRT L L LRT LRT
  Does not describe very
  well

428 63 23 11 12 5 6 7 24 16 22 26 6 6 21 13 38 21 9 13 10 15 24 19 18
13% 24% 22% 11% 22% 10% 12% 13% 24% 16% 18% 5% 12% 6% 12% 13% 29% 6% 9% 6% 10% 14% 19% 19% 10%

DFLNOPRSTUVY DLNORSTUY L LNRSTUY L L DFLNOPRSTUY LNRT LNRT L LR LR DFGHJKLMNOPRSTUVY L LNRT LNRSTY LNRSTY L
  Does not describe at all

55 5 4 1 2 1 1 1 2 3 - 10 1 3 3 1 - 6 1 2 2 2 - 3 1
2% 2% 4% 1% 4% 2% 2% 2% 2% 3% - 2% 2% 3% 2% 1% - 2% 1% 1% 2% 2% - 3% 1%

KQWY KQW Q Q
Not Sure

3 - - - - 1 - - - - - - 1 - - - 1 - - - - - - - -
* - - - - 2% - - - - - - 2% - - - 1% - - - - - - - - 

BLRT BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 476Q856_2. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

2. Cutting edge
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1870 99 40 63 22 28 20 31 39 49 90 375 30 64 99 49 72 206 68 127 61 49 60 46 83
56% 37% 39% 62% 41% 56% 40% 58% 39% 49% 72% 68% 58% 63% 56% 49% 55% 63% 67% 61% 60% 46% 48% 46% 47%

BCEGIVWXY BC BCI B BCEFGIJOPQTVWXY BCEGIJOPQVWXY BCI BCEGIJPVWXY BCEGI B BCI BCEGIJPVWXY BCEGIJPVWXY BCEGIJPVWXY BCEGIVXY B B
TOP 2 BOX (NET)

597 29 6 22 7 13 2 6 12 11 26 134 11 24 9 9 22 82 28 44 22 14 24 11 29
18% 11% 6% 22% 13% 26% 4% 11% 12% 11% 21% 24% 21% 24% 5% 9% 17% 25% 28% 21% 22% 13% 19% 11% 17%

O BCGJOPX O BCGIJOPX O BCGJOP BCGHIJOPVXY BCGOP BCGIJOPX CGO BCEGHIJOPVXY BCEGHIJOPQVXY BCGJOPX BCGJOPX O BCGOP CGO
  Describes very well

1273 70 34 41 15 15 18 25 27 38 64 241 19 40 90 40 50 124 40 83 39 35 36 35 54
38% 26% 33% 40% 28% 30% 36% 47% 27% 38% 51% 44% 37% 39% 51% 40% 38% 38% 40% 40% 39% 33% 29% 35% 31%

BI BEIWY B BCEFIJQRTVWXY BCEIVWY B BCEFIJQRTUVWXY B B BI B BIW B
  Describes somewhat
  well

1424 162 58 38 31 20 28 21 59 50 35 166 21 36 75 51 57 109 32 78 36 54 65 51 91
42% 60% 56% 37% 57% 40% 56% 40% 59% 50% 28% 30% 40% 35% 43% 50% 44% 34% 32% 38% 36% 51% 52% 51% 52%

DFHKLMNOQRSTU DKLNORSTU DKLNRSTU DKLNRSTU DFHKLMNOQRSTU KLNRSTU KLR KLNRSTU KLR L DKLNRSTU DKLNRSTU KLNRSTU DKLNRSTU

BOTTOM 2 BOX (NET)

876 71 30 26 15 13 19 14 27 24 19 129 15 27 60 37 24 80 23 52 21 32 38 26 54
26% 26% 29% 25% 28% 26% 38% 26% 27% 24% 15% 23% 29% 26% 34% 37% 18% 25% 23% 25% 21% 30% 30% 26% 31%

K K KLQRU K K K K KLQRSU JKLQRSTU K K KQ KQ K KQ
  Does not describe very
  well

548 91 28 12 16 7 9 7 32 26 16 37 6 9 15 14 33 29 9 26 15 22 27 25 37
16% 34% 27% 12% 30% 14% 18% 13% 32% 26% 13% 7% 12% 9% 9% 14% 25% 9% 9% 13% 15% 21% 22% 25% 21%

DFGHKLMNOPRSTUVWY DHKLMNOPRSTU DHKLMNOPRSTU LR DFHKLMNOPRSTUY DKLMNOPRST L L DKLMNOPRST L L LNORS LNORST DKLNOPRST DLNORST

  Does not describe at all

59 7 5 1 1 1 2 1 2 2 - 9 - 2 2 1 - 9 1 2 4 3 - 3 1
2% 3% 5% 1% 2% 2% 4% 2% 2% 2% - 2% - 2% 1% 1% - 3% 1% 1% 4% 3% - 3% 1%

KLQTWY KQW KQWY Q
Not Sure

4 - - - - 1 - - - - - - 1 - - - 1 1 - - - - - - -
* - - - - 2% - - - - - - 2% - - - 1% * - - - - - - - 

BLT BLT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 477Q856_3. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

3. Extreme
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1455 59 32 36 14 15 17 25 25 30 38 357 12 48 65 33 32 217 48 110 54 42 45 26 75
43% 22% 31% 35% 26% 30% 34% 47% 25% 30% 30% 65% 23% 47% 37% 33% 25% 67% 48% 53% 53% 40% 36% 26% 43%

B BEIJKMQX BCDEFGHIJKMNOPQSTUVWXY BCEFIJKMPQX BIQ B BCDEFGHIJKMNOPQSTUVWXY BCEFIJKMPQX BCDEFGIJKMOPQVWXY BCDEFGIJKMOPQVWX BIMQX BQ BEIJKMQX

TOP 2 BOX (NET)

455 18 6 13 4 7 6 5 8 7 12 115 2 13 7 9 8 97 14 33 17 12 15 5 22
14% 7% 6% 13% 7% 14% 12% 9% 8% 7% 10% 21% 4% 13% 4% 9% 6% 30% 14% 16% 17% 11% 12% 5% 13%

O O O O BCEHIJKMOPQVWXY O BCDEFGHIJKLMNOPQSTUVWXY BOQX BCJMOQX BCJMOQX O O BOX
  Describes very well

1000 41 26 23 10 8 11 20 17 23 26 242 10 35 58 24 24 120 34 77 37 30 30 21 53
30% 15% 25% 23% 19% 16% 22% 38% 17% 23% 21% 44% 19% 34% 33% 24% 18% 37% 34% 37% 37% 28% 24% 21% 30%

B BDEFIKMQX BCDEFGIJKMOPQRVWXY BEFIKQX BEFIKQX BCDEFGIJKMPQWX BEFIKQX BCDEFGIJKMPQWX BDEFIJKMPQWX B B BFIQ
  Describes somewhat
  well

1839 202 67 65 39 33 31 26 74 68 86 184 39 51 107 67 97 100 51 95 45 62 80 71 99
55% 75% 65% 64% 72% 66% 62% 49% 74% 67% 69% 33% 75% 50% 61% 66% 75% 31% 50% 46% 45% 58% 64% 71% 57%

CDHLNORSTUVWY LNRSTU LNRTU HLNRSTUY LRTU LRTU LR HLNORSTUVY HLNRSTU HLNRSTUY HLNRSTUVY LR LRTU HLNRSTU HLNORSTUVY LR LR LR LRTU LNRSTU HLNRSTUY LRT
BOTTOM 2 BOX (NET)

1001 73 24 34 12 22 19 13 28 34 45 141 19 37 79 39 32 66 36 65 25 36 39 37 46
30% 27% 23% 33% 22% 44% 38% 25% 28% 34% 36% 26% 37% 36% 45% 39% 25% 20% 36% 31% 25% 34% 31% 37% 26%

R R BCEHLQRUY R R CLQR R CLR BCEHILQRTUWY BCELQRUY LR R R R CLQR
  Does not describe very
  well

838 129 43 31 27 11 12 13 46 34 41 43 20 14 28 28 65 34 15 30 20 26 41 34 53
25% 48% 42% 30% 50% 22% 24% 25% 46% 34% 33% 8% 38% 14% 16% 28% 50% 10% 15% 14% 20% 25% 33% 34% 30%

DFGHJKLNOPRSTUVWXY FGHLNOPRSTUV LNORST DFGHJKLNOPRSTUVWY LR LR LR DFGHKLNOPRSTUVWY LNORSTU LNORSTU LNORSTU L LNORST DFGHJKLNOPRSTUVWXY L L LR LRT LNORSTU LNORSTU LNORST

  Does not describe at all

60 7 4 1 1 1 2 2 1 3 1 9 - 3 4 1 - 8 2 2 2 2 - 3 1
2% 3% 4% 1% 2% 2% 4% 4% 1% 3% 1% 2% - 3% 2% 1% - 2% 2% 1% 2% 2% - 3% 1%

QWY QW QW Q Q
Not Sure

3 - - - - 1 - - - - - - 1 - - - 1 - - - - - - - -
* - - - - 2% - - - - - - 2% - - - 1% - - - - - - - - 

BLRT BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 478Q856_4. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

4. Trustworthy
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1760 85 42 48 21 25 17 22 34 47 64 393 26 56 66 38 48 236 66 114 54 54 61 37 106
52% 32% 41% 47% 39% 50% 34% 42% 34% 47% 51% 71% 50% 55% 38% 38% 37% 73% 65% 55% 53% 51% 49% 37% 61%

B B B BGIOPQX BCDEFGHIJKMNOPQTUVWXY B BCGIOPQX BCDEFGHIJKMNOPQTUVWXY BCDEGHIJKOPQVWX BCEGIOPQX BGIOPQX BGIOQX BI BCDEGHIJOPQWX

TOP 2 BOX (NET)

578 22 9 14 5 7 5 7 14 11 12 138 6 23 10 7 13 108 24 37 17 13 23 9 44
17% 8% 9% 14% 9% 14% 10% 13% 14% 11% 10% 25% 12% 23% 6% 7% 10% 33% 24% 18% 17% 12% 18% 9% 25%

O O BCDEGIJKMOPQTVX BCEJKOPQX BCDEFGHIJKLMNOPQTUVWX BCEGJKOPQVX BCKOPQX BOP BCKOPX BCDEGIJKMOPQVX

  Describes very well

1182 63 33 34 16 18 12 15 20 36 52 255 20 33 56 31 35 128 42 77 37 41 38 28 62
35% 24% 32% 33% 30% 36% 24% 28% 20% 36% 42% 46% 38% 32% 32% 31% 27% 39% 42% 37% 37% 39% 30% 28% 35%

I I BI BGIQX BCDEGHIJNOPQRTWXY BI I I BGIQX BGIQX BI BI BI BI
  Describes somewhat
  well

1531 176 56 52 31 22 31 30 65 52 60 146 24 44 106 62 81 83 33 91 44 50 64 60 68
46% 66% 54% 51% 57% 44% 62% 57% 65% 51% 48% 27% 46% 43% 60% 61% 62% 26% 33% 44% 44% 47% 51% 60% 39%

CDFJKLMNRSTUVWY LRSY LRS LRSY LR LNRSTUY LRSY DFKLMNRSTUVWY LRSY LRS LR LR FKLNRSTUVY FKLNRSTUVY FKLMNRSTUVY LR LR LRS LRSY LNRSTUY LR
BOTTOM 2 BOX (NET)

934 83 30 35 12 13 21 17 30 32 34 112 19 34 75 41 41 57 23 58 29 32 32 33 41
28% 31% 29% 34% 22% 26% 42% 32% 30% 32% 27% 20% 37% 33% 43% 41% 32% 18% 23% 28% 29% 30% 26% 33% 23%

LR LR LR ELRSWY LR LR LR R LR LR BCEFIKLQRSTUVWY EKLRSTWY LR LR R LR LR
  Does not describe very
  well

597 93 26 17 19 9 10 13 35 20 26 34 5 10 31 21 40 26 10 33 15 18 32 27 27
18% 35% 25% 17% 35% 18% 20% 25% 35% 20% 21% 6% 10% 10% 18% 21% 31% 8% 10% 16% 15% 17% 26% 27% 15%

DFGJKLMNOPRSTUVY LMNRSY LR DJKLMNORSTUVY LR LR LMNRS DFJKLMNOPRSTUVY LNRS LNRS LR LNRS DLMNORSTUVY LR LR LR LMNRSTUY LMNRSTUY LR
  Does not describe at all

63 7 5 2 2 2 2 1 1 2 1 11 1 2 4 1 - 6 2 2 3 2 - 3 1
2% 3% 5% 2% 4% 4% 4% 2% 1% 2% 1% 2% 2% 2% 2% 1% - 2% 2% 1% 3% 2% - 3% 1%

QTWY QW QW QW Q Q
Not Sure

3 - - - - 1 - - - - - - 1 - - - 1 - - - - - - - -
* - - - - 2% - - - - - - 2% - - - 1% - - - - - - - - 

BLRT BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 479Q856_5. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

5. Unconventional
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1851 136 50 58 29 15 26 33 48 52 72 367 15 62 76 44 57 187 63 116 47 65 83 54 96
55% 51% 49% 57% 54% 30% 52% 62% 48% 51% 58% 67% 29% 61% 43% 44% 44% 58% 62% 56% 47% 61% 66% 54% 55%

FM FM FMO FM FM FMOPQ FM FM FMOPQ BCFGIJMOPQRTUXY FMOPQU FMOPQ BCFIMOPQU FMOPQ M FMOPQU BCFIJMOPQUY FM FMO
TOP 2 BOX (NET)

588 48 16 23 10 4 5 6 12 12 16 110 2 18 5 7 23 83 24 45 18 18 33 15 35
18% 18% 16% 23% 19% 8% 10% 11% 12% 12% 13% 20% 4% 18% 3% 7% 18% 26% 24% 22% 18% 17% 26% 15% 20%

MOP MO FIJMOP MOP O O O O O FMOP MOP MOP BCFGHIJKMOPX FGIJKMOP FIJKMOP MOP MOP CFGHIJKMOPX MO FMOP
  Describes very well

1263 88 34 35 19 11 21 27 36 40 56 257 13 44 71 37 34 104 39 71 29 47 50 39 61
38% 33% 33% 34% 35% 22% 42% 51% 36% 40% 45% 47% 25% 43% 40% 37% 26% 32% 39% 34% 29% 44% 40% 39% 35%

FQ BCDFMQRTUY FQ BFMQRU BCDFIMQRTUY FMQRU FMQ FQ BFMQRU FQ FQ
  Describes somewhat
  well

1448 126 49 43 24 33 22 19 51 47 53 173 36 38 97 56 72 131 37 89 51 38 42 43 78
43% 47% 48% 42% 44% 66% 44% 36% 51% 47% 42% 31% 69% 37% 55% 55% 55% 40% 37% 43% 50% 36% 34% 43% 45%

LW LW L BCDEGHJKLNRSTVWXY LSVW LW L BCDEGHIJKLNRSTUVWXY DHKLNRSTVWY HLNRSTVW DHKLNRSTVW L L LSVW L L
BOTTOM 2 BOX (NET)

861 55 26 33 10 14 14 12 15 33 30 128 20 26 79 40 29 78 26 56 30 20 20 26 41
26% 21% 25% 32% 19% 28% 28% 23% 15% 33% 24% 23% 38% 25% 45% 40% 22% 24% 26% 27% 30% 19% 16% 26% 23%

BIVW BILVW BEILQRVWY BCDEFGHIJKLNQRSTUVWXY BCEHIKLNQRSTVWXY IW IW
  Does not describe very
  well

587 71 23 10 14 19 8 7 36 14 23 45 16 12 18 16 43 53 11 33 21 18 22 17 37
17% 26% 22% 10% 26% 38% 16% 13% 36% 14% 18% 8% 31% 12% 10% 16% 33% 16% 11% 16% 21% 17% 18% 17% 21%

DHJLNOPRST DLNOS DLNOS CDGHJKLNOPRSTUVWXY CDGHJKLNOPRSTUVWXY LO DHJLNOPRSTV L DGHJKLNOPRSTUVWXY L L DLO L L L DLNOS
  Does not describe at all

54 6 4 1 1 1 1 1 1 2 - 10 - 2 3 1 - 7 1 2 3 3 - 3 1
2% 2% 4% 1% 2% 2% 2% 2% 1% 2% - 2% - 2% 2% 1% - 2% 1% 1% 3% 3% - 3% 1%

KQWY Q Q
Not Sure

4 - - - - 1 1 - - - - - 1 - - - 1 - - - - - - - -
* - - - - 2% 2% - - - - - 2% - - - 1% - - - - - - - - 

BLRT BLRT BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 480Q856_6. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

6. Practical
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2102 155 47 64 26 26 25 32 55 54 78 418 29 66 90 56 62 242 66 143 73 53 81 50 111
63% 58% 46% 63% 48% 52% 50% 60% 55% 53% 62% 76% 56% 65% 51% 55% 48% 74% 65% 69% 72% 50% 65% 50% 63%

C CQ CQ BCDEFGHIJKMNOPQSVWXY CEOQVX BCDEFGHIJKMOPQVWXY CEOQVX BCEFGIJOPQVX BCEFGIJMOPQVX CEOQVX CEOQVX

TOP 2 BOX (NET)

695 50 9 22 8 9 3 7 17 13 19 140 7 18 8 11 13 116 25 55 35 19 28 16 47
21% 19% 9% 22% 15% 18% 6% 13% 17% 13% 15% 25% 13% 18% 5% 11% 10% 36% 25% 27% 35% 18% 22% 16% 27%

CGOQ CGOPQ O O O O O O BCGHJKOPQX O O O BCDEFGHIJKLMNOPQSTVWXY CGJOPQ BCGHJKMOPQX BCDEFGHIJKMNOPQVWX GO CGOPQ O BCGHJKMOPQX

  Describes very well

1407 105 38 42 18 17 22 25 38 41 59 278 22 48 82 45 49 126 41 88 38 34 53 34 64
42% 39% 37% 41% 33% 34% 44% 47% 38% 41% 47% 51% 42% 47% 47% 45% 38% 39% 41% 43% 38% 32% 42% 34% 37%

VX BCEFIQRTUVXY V VX
  Describes somewhat
  well

1201 106 52 37 27 22 24 20 44 45 47 123 21 34 85 44 67 76 34 62 26 51 44 47 63
36% 40% 50% 36% 50% 44% 48% 38% 44% 45% 38% 22% 40% 33% 48% 44% 52% 23% 34% 30% 26% 48% 35% 47% 36%

LRTU DLNRSTUWY LR LNRSTU LRU LRTU LR LRTU LRTU LR LR LR LNRSTUWY LRTU BDKLNRSTUWY LR L LNRSTUWY LR LNRTU LR
BOTTOM 2 BOX (NET)

764 49 30 27 13 13 15 13 21 30 25 96 16 27 66 27 30 49 26 45 15 35 22 32 42
23% 18% 29% 26% 24% 26% 30% 25% 21% 30% 20% 17% 31% 26% 38% 27% 23% 15% 26% 22% 15% 33% 18% 32% 24%

BLRUW LRU LRU BLRUW BLRU LRU BIKLQRSTUWY LRU R R BKLRTUW BKLRUW R
  Does not describe very
  well

437 57 22 10 14 9 9 7 23 15 22 27 5 7 19 17 37 27 8 17 11 16 22 15 21
13% 21% 21% 10% 26% 18% 18% 13% 23% 15% 18% 5% 10% 7% 11% 17% 28% 8% 8% 8% 11% 15% 18% 15% 12%

DLNORSTUY DLNORSTUY DLMNORSTUY LNRT LNRT L DLMNORSTUY L LNRST L LNRT DHJKLMNOPRSTUVWXY L L LR LNRST L L
  Does not describe at all

51 7 4 1 1 1 1 1 1 2 - 9 1 2 1 1 - 7 1 2 2 2 - 3 1
2% 3% 4% 1% 2% 2% 2% 2% 1% 2% - 2% 2% 2% 1% 1% - 2% 1% 1% 2% 2% - 3% 1%

KOQWY Q
Not Sure

3 - - - - 1 - - - - - - 1 - - - 1 - - - - - - - -
* - - - - 2% - - - - - - 2% - - - 1% - - - - - - - - 

BLRT BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 481Q856_7. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

7. Technical
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2026 114 48 56 30 32 26 29 38 50 73 410 29 64 88 52 62 250 66 144 63 57 74 58 113
60% 43% 47% 55% 56% 64% 52% 55% 38% 50% 58% 75% 56% 63% 50% 51% 48% 77% 65% 70% 62% 54% 59% 58% 65%

BI I BCI I BI BCDEGHIJKMNOPQUVWXY I BCIOQ BCDEFGHIJKMNOPQSUVWXY BCIJOPQ BCDGHIJKOPQVX BCIOQ I BI BI BCIJOPQ

TOP 2 BOX (NET)

657 31 10 20 7 8 3 4 14 15 20 144 5 22 10 5 21 106 28 49 26 16 32 19 42
20% 12% 10% 20% 13% 16% 6% 8% 14% 15% 16% 26% 10% 22% 6% 5% 16% 33% 28% 24% 26% 15% 26% 19% 24%

O BCGOP OP OP OP OP BCEGHIJKMOPQV BCGHOP OP BCDEFGHIJKLMNOPQTVXY BCEGHIJKMOPQV BCGHMOP BCGHIMOP OP BCGHIJMOP GOP BCGHIMOP

  Describes very well

1369 83 38 36 23 24 23 25 24 35 53 266 24 42 78 47 41 144 38 95 37 41 42 39 71
41% 31% 37% 35% 43% 48% 46% 47% 24% 35% 42% 48% 46% 41% 44% 47% 32% 44% 38% 46% 37% 39% 34% 39% 41%

I I BIQ BI BIQ BI BCDIJQSUW BI I BIQ BIQW BIQW I BIQW I I BI
  Describes somewhat
  well

1273 150 51 45 23 16 22 23 60 48 51 131 21 35 86 48 67 70 33 61 36 46 51 39 60
38% 56% 50% 44% 43% 32% 44% 43% 60% 48% 41% 24% 40% 34% 49% 48% 52% 22% 33% 29% 36% 43% 41% 39% 34%

DFKLMNRSTUVWXY FLNRSTUY LRT LR LR LR DEFKLMNRSTUVWXY LRSTY LRT LR LR FLNRSTUY LRSTY FLNRSTUY R R LR LRT LRT LR LR
BOTTOM 2 BOX (NET)

802 76 23 35 10 9 16 12 32 29 29 103 17 25 66 35 26 43 21 40 23 33 29 26 44
24% 28% 22% 34% 19% 18% 32% 23% 32% 29% 23% 19% 33% 25% 38% 35% 20% 13% 21% 19% 23% 31% 23% 26% 25%

LRT R EFLQRST LR LQRT LR R R LRT R BCEFHKLNQRSTUWY EFLQRST R LRT R R R
  Does not describe very
  well

471 74 28 10 13 7 6 11 28 19 22 28 4 10 20 13 41 27 12 21 13 13 22 13 16
14% 28% 27% 10% 24% 14% 12% 21% 28% 19% 18% 5% 8% 10% 11% 13% 32% 8% 12% 10% 13% 12% 18% 13% 9%

DFGKLMNOPRSTUVWXY DGLMNOPRSTUVXY DLMNORTY L L LRTY DGLMNOPRSTUVXY LRTY LRY L L DFGJKLMNOPRSTUVWXY L L L L LRY L
  Does not describe at all

55 4 4 1 1 1 2 1 2 3 1 9 1 3 2 1 - 5 2 2 2 3 - 3 2
2% 1% 4% 1% 2% 2% 4% 2% 2% 3% 1% 2% 2% 3% 1% 1% - 2% 2% 1% 2% 3% - 3% 1%

QW QW Q Q
Not Sure

3 - - - - 1 - - - - - - 1 - - - 1 - - - - - - - -
* - - - - 2% - - - - - - 2% - - - 1% - - - - - - - - 

BLRT BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 482Q856_8. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

8. Confusing
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1353 95 45 27 24 19 19 17 37 46 53 276 14 35 90 44 35 146 51 74 31 50 44 26 55
40% 35% 44% 26% 44% 38% 38% 32% 37% 46% 42% 50% 27% 34% 51% 44% 27% 45% 50% 36% 31% 47% 35% 26% 31%

DMQXY DQX DMQUXY DQX BDHIMNQTUWXY BDHIMNQTUWXY DMQXY BDMQTUXY BDHMNQTUWXY BDMQUXY

TOP 2 BOX (NET)

440 29 10 9 12 4 4 2 15 15 19 100 2 11 21 7 12 60 18 26 10 17 15 8 14
13% 11% 10% 9% 22% 8% 8% 4% 15% 15% 15% 18% 4% 11% 12% 7% 9% 18% 18% 13% 10% 16% 12% 8% 8%

BCDFGHMPQUXY HM HM HM BCDHMPQUXY BCDHMPQUXY HMPXY HMPY
  Describes very well

913 66 35 18 12 15 15 15 22 31 34 176 12 24 69 37 23 86 33 48 21 33 29 18 41
27% 25% 34% 18% 22% 30% 30% 28% 22% 31% 27% 32% 23% 24% 39% 37% 18% 26% 33% 23% 21% 31% 23% 18% 23%

DQTUX DQX BDIQTUXY BDEIKMNQRTUWXY BDINQRTUWXY Q DQX DQX
  Describes somewhat
  well

1945 169 54 72 29 29 29 34 62 53 72 265 37 64 83 56 94 170 49 131 67 54 81 72 119
58% 63% 52% 71% 54% 58% 58% 64% 62% 52% 58% 48% 71% 63% 47% 55% 72% 52% 49% 63% 66% 51% 65% 72% 68%

LORSV CEJKLOPRSV LO LO CJLORSV LOS CEJKLOPRSV LORSV CJLORSV LORSV CEJKLOPRSV CJLOPRSV

BOTTOM 2 BOX (NET)

1046 62 19 45 10 18 17 18 24 26 34 178 21 48 68 38 32 84 35 72 36 29 35 34 63
31% 23% 18% 44% 19% 36% 34% 34% 24% 26% 27% 32% 40% 47% 39% 38% 25% 26% 35% 35% 36% 27% 28% 34% 36%

BCEIJKLQRVW CE C C BCER BCEIQR BCEIJKLQRTVW BCEIJKQR BCEIQR BCE BCER BCE BCE BCEIQR

  Does not describe very
  well

899 107 35 27 19 11 12 16 38 27 38 87 16 16 15 18 62 86 14 59 31 25 46 38 56
27% 40% 34% 26% 35% 22% 24% 30% 38% 27% 30% 16% 31% 16% 9% 18% 48% 26% 14% 29% 31% 24% 37% 38% 32%

DFGJLNOPRSTV LNOPS LOS LNOPS O O LNOS LNOPRSV LOS LNOPS O LNOS O CDFGHJKLMNOPRSTUVY LNOS LNOPS LNOPS O LNOPRSV LNOPRSV LNOPS
  Does not describe at all

53 4 4 2 1 1 2 2 1 2 - 9 - 3 3 1 - 8 1 2 3 1 - 2 1
2% 1% 4% 2% 2% 2% 4% 4% 1% 2% - 2% - 3% 2% 1% - 2% 1% 1% 3% 1% - 2% 1%

KQWY KQW KQW Q
Not Sure

6 - - 1 - 1 - - - - - - 1 - - - 1 1 - - - 1 - - -
* - - 1% - 2% - - - - - - 2% - - - 1% * - - - 1% - - - 

L BLT BLT L L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 483Q856_9. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

9. Overwhelming
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1380 53 37 24 20 14 9 16 30 41 35 377 16 41 63 31 29 189 50 102 42 45 36 19 61
41% 20% 36% 24% 37% 28% 18% 30% 30% 41% 28% 69% 31% 40% 36% 31% 22% 58% 50% 49% 42% 42% 29% 19% 35%

BGQX BGQX B BDGKQX BCDEFGHIJKMNOPQRSTUVWXY BDGQX BDGQX B BCDEFGHIJKMNOPQTUVWXY BDFGHIKMOPQWXY BCDFGHIKMOPQWXY BDGKQWX BDGKQWX B BGQX
TOP 2 BOX (NET)

442 23 7 5 6 4 3 4 12 15 8 135 6 12 10 5 6 76 16 31 12 11 13 4 18
13% 9% 7% 5% 11% 8% 6% 8% 12% 15% 6% 25% 12% 12% 6% 5% 5% 23% 16% 15% 12% 10% 10% 4% 10%

QX DKOPQX BCDEFGHIJKMNOPQTUVWXY QX BCDEFGHIKNOPQTUVWXY BCDKOPQX BCDKOPQX QX
  Describes very well

938 30 30 19 14 10 6 12 18 26 27 242 10 29 53 26 23 113 34 71 30 34 23 15 43
28% 11% 29% 19% 26% 20% 12% 23% 18% 26% 22% 44% 19% 28% 30% 26% 18% 35% 34% 34% 30% 32% 18% 15% 25%

BGQX B B B B BCDEFGHIJKMNOPQRTUVWXY BGX BDGIQWX B BDFGIKMQWXY BDGIKQWX BDGIKMQWXY BGQWX BDGIQWX B
  Describes somewhat
  well

1918 210 62 77 33 34 38 36 69 57 90 164 35 58 109 69 100 128 49 103 57 59 89 79 113
57% 78% 60% 75% 61% 68% 76% 68% 69% 56% 72% 30% 67% 57% 62% 68% 77% 39% 49% 50% 56% 56% 71% 79% 65%

CEJLNOPRSTUVY LR CJLNORSTUV LR LRST JLNRSTUV LRST LRST LR JLNRSTUV LRST LR LRST LRST CEJLNORSTUVY L L LR LR LR JLNRSTUV CEJLNORSTUVY LRST
BOTTOM 2 BOX (NET)

1033 75 26 44 9 17 23 21 28 36 41 119 24 46 79 40 34 86 33 59 30 29 40 39 55
31% 28% 25% 43% 17% 34% 46% 40% 28% 36% 33% 22% 46% 45% 45% 40% 26% 26% 33% 29% 30% 27% 32% 39% 31%

L BCEILQRTUV EL BCEILQRTV ELR EL EL BCEILQRTUV BCEILQRTUVWY BCEIKLQRSTUVWY BCELQR EL L EL BCELQR EL
  Does not describe very
  well

885 135 36 33 24 17 15 15 41 21 49 45 11 12 30 29 66 42 16 44 27 30 49 40 58
26% 50% 35% 32% 44% 34% 30% 28% 41% 21% 39% 8% 21% 12% 17% 29% 51% 13% 16% 21% 27% 28% 39% 40% 33%

CDFGHJKLMNOPRSTUVWY JLNORST LNORST JLMNORSTUV LNORS LNORS LNR JLMNORSTU L JLMNORST L L LNORS CDFGHJLMNOPRSTUVY L L LNR LNR LNORS JLMNORST JLMNORSTU JLNORST

  Does not describe at all

55 5 4 1 1 1 3 1 1 3 - 9 - 3 4 1 - 7 2 2 2 2 - 2 1
2% 2% 4% 1% 2% 2% 6% 2% 1% 3% - 2% - 3% 2% 1% - 2% 2% 1% 2% 2% - 2% 1%

KQWY KLQTWY Q
Not Sure

4 - - - - 1 - - - - - - 1 - - - 1 1 - - - - - - -
* - - - - 2% - - - - - - 2% - - - 1% * - - - - - - - 

BLT BLT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 484Q856_10. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

10. Useful
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2228 166 60 69 28 28 26 32 62 48 75 437 35 66 91 55 70 260 76 154 69 54 79 60 128
66% 62% 58% 68% 52% 56% 52% 60% 62% 48% 60% 79% 67% 65% 52% 54% 54% 80% 75% 74% 68% 51% 63% 60% 73%

JO JOQV J BCDEFGHIJKMNOPQUVWX JO JOV BCDEFGHIJKMNOPQUVWX BCEFGIJKOPQVX BCEFGHIJKOPQVWX EJOPQV JO BCEFGJKOPQVX

TOP 2 BOX (NET)

749 56 16 23 7 10 4 6 14 15 16 134 10 22 6 9 23 126 28 59 35 15 38 19 58
22% 21% 16% 23% 13% 20% 8% 11% 14% 15% 13% 24% 19% 22% 3% 9% 18% 39% 28% 29% 35% 14% 30% 19% 33%

GOP O GOP O O O O O O GHIJKOPV O GOP O BCDEFGHIJKLMNOPQSTVX CEGHIJKOPV CEGHIJKOPQV BCEGHIJKLMNOPQVX O BCEGHIJKOPQV OP BCEGHIJKLNOPQVX

  Describes very well

1479 110 44 46 21 18 22 26 48 33 59 303 25 44 85 46 47 134 48 95 34 39 41 41 70
44% 41% 43% 45% 39% 36% 44% 49% 48% 33% 47% 55% 48% 43% 48% 46% 36% 41% 48% 46% 34% 37% 33% 41% 40%

JW JUW JUW BCEFJNQRTUVWXY JQUW JUW JUW
  Describes somewhat
  well

1079 97 39 32 25 20 23 20 37 51 50 104 16 34 82 45 59 61 24 51 30 50 46 37 46
32% 36% 38% 31% 46% 40% 46% 38% 37% 50% 40% 19% 31% 33% 47% 45% 45% 19% 24% 25% 30% 47% 37% 37% 26%

LRSTY LRSTY LR LRSTUY LRST LRSTY LR LRST BDLMNRSTUWY LRSTY LR LR BDLMNRSTUY LRSTUY DLRSTUY LR DLNRSTUY LRST LRST L
BOTTOM 2 BOX (NET)

659 48 21 21 10 13 13 9 17 30 25 78 11 24 60 31 30 38 15 33 20 32 28 24 28
20% 18% 20% 21% 19% 26% 26% 17% 17% 30% 20% 14% 21% 24% 34% 31% 23% 12% 15% 16% 20% 30% 22% 24% 16%

R R R LR LR BILRSTY R LR BCDEHIKLQRSTUWY BILRSTY LR R BILRSTY LR LR
  Does not describe very
  well

420 49 18 11 15 7 10 11 20 21 25 26 5 10 22 14 29 23 9 18 10 18 18 13 18
13% 18% 17% 11% 28% 14% 20% 21% 20% 21% 20% 5% 10% 10% 13% 14% 22% 7% 9% 9% 10% 17% 14% 13% 10%

LNRSTY LRT L DLMNOPRSTUWXY L LRT LRSTY LNRSTUY LNRSTUY LNRSTUY L LR LR DLMNORSTUY L L LRT LR L L
  Does not describe at all

47 5 4 1 1 1 1 1 1 2 - 9 - 2 3 1 - 4 1 2 2 2 - 3 1
1% 2% 4% 1% 2% 2% 2% 2% 1% 2% - 2% - 2% 2% 1% - 1% 1% 1% 2% 2% - 3% 1%

KQWY Q
Not Sure

3 - - - - 1 - - - - - - 1 - - - 1 - - - - - - - -
* - - - - 2% - - - - - - 2% - - - 1% - - - - - - - - 

BLRT BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 485Q856_11. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

11. For people like me
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1691 92 35 43 21 26 15 27 35 39 50 381 25 57 64 45 45 227 58 110 53 47 59 41 96
50% 34% 34% 42% 39% 52% 30% 51% 35% 39% 40% 69% 48% 56% 36% 45% 35% 70% 57% 53% 52% 44% 47% 41% 55%

BCGIOQ BCGQ BCDEFGHIJKMNOPQSTUVWXY BCEGIJKOQX BCDEFGHIJKMNOPQSTUVWXY BCDEGIJKOQX BCGIJKOQX BCGIJOQ BCGQ BCDEGIJKOQX

TOP 2 BOX (NET)

568 23 7 11 7 8 1 6 13 13 12 126 8 22 7 12 12 103 22 46 26 9 24 12 38
17% 9% 7% 11% 13% 16% 2% 11% 13% 13% 10% 23% 15% 22% 4% 12% 9% 32% 22% 22% 26% 8% 19% 12% 22%

O GO GO O GO GO O BCDGIJKOPQVX GO BCDGKOQV GO BCDEFGHIJKLMOPQTVWXY BCDGKOQV BCDGKOPQVX BCDGHIJKOPQVX BCGKOQV GO BCDGKOPQVX

  Describes very well

1123 69 28 32 14 18 14 21 22 26 38 255 17 35 57 33 33 124 36 64 27 38 35 29 58
33% 26% 27% 31% 26% 36% 28% 40% 22% 26% 30% 46% 33% 34% 32% 33% 25% 38% 36% 31% 27% 36% 28% 29% 33%

BI BCDEGIJKNOPQRSTUVWXY BCIJQUW I I
  Describes somewhat
  well

1599 170 64 58 31 22 32 25 64 60 73 156 25 42 106 55 84 92 42 95 46 57 66 57 77
48% 63% 62% 57% 57% 44% 64% 47% 64% 59% 58% 28% 48% 41% 60% 54% 65% 28% 42% 46% 46% 54% 53% 57% 44%

FHLMNRSTUWY FLNRSTUY LNRSY LR LR FLNRSTUY LR FHLNRSTUY LNRSTY LNRSTY LR LR FLNRSTUY LR FHLMNRSTUY LR LR LR LR LR LNRSY LR
BOTTOM 2 BOX (NET)

914 68 30 38 8 13 19 17 32 33 38 121 17 31 78 36 37 57 31 62 21 25 38 25 39
27% 25% 29% 37% 15% 26% 38% 32% 32% 33% 30% 22% 33% 30% 44% 36% 28% 18% 31% 30% 21% 24% 30% 25% 22%

R ER BELRUVY ELRUY ER ELR ELR ELR ER ER BCEFIKLNQRSTUVWXY ELRUY R ER ELR ELR
  Does not describe very
  well

685 102 34 20 23 9 13 8 32 27 35 35 8 11 28 19 47 35 11 33 25 32 28 32 38
20% 38% 33% 20% 43% 18% 26% 15% 32% 27% 28% 6% 15% 11% 16% 19% 36% 11% 11% 16% 25% 30% 22% 32% 22%

DFHJLMNOPRSTUWY DHLMNOPRSTY LR DFHJLMNOPRSTUWY L LNRS L DHLMNOPRST LNORST LNORST L L LR DFHLMNOPRSTWY L L LNRS HLMNORST LNRS DHLMNOPRST LNRS
  Does not describe at all

64 6 4 1 2 1 3 1 1 2 2 13 1 3 6 1 - 6 1 2 2 2 - 2 2
2% 2% 4% 1% 4% 2% 6% 2% 1% 2% 2% 2% 2% 3% 3% 1% - 2% 1% 1% 2% 2% - 2% 1%

QW QW QTWY QW
Not Sure

3 - - - - 1 - - - - - - 1 - - - 1 - - - - - - - -
* - - - - 2% - - - - - - 2% - - - 1% - - - - - - - - 

BLRT BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 486Q856_12. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

12. Interesting
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2142 138 56 59 29 29 27 29 46 58 78 407 33 68 93 56 64 248 73 159 66 63 86 56 121
64% 51% 54% 58% 54% 58% 54% 55% 46% 57% 62% 74% 63% 67% 53% 55% 49% 76% 72% 77% 65% 59% 69% 56% 69%

BIQ BCDEFGHIJKOPQVX I BIOQ BCDEFGHIJKMOPQUVX BCDEGHIJOPQX BCDEFGHIJKOPQUVX BIOQ BCIOPQX BCEGIOPQX

TOP 2 BOX (NET)

736 36 9 19 7 14 3 4 15 13 21 153 9 26 11 10 18 134 34 57 33 20 26 13 51
22% 13% 9% 19% 13% 28% 6% 8% 15% 13% 17% 28% 17% 25% 6% 10% 14% 41% 34% 28% 33% 19% 21% 13% 29%

O CGO BCGHJOPQX O O BCEGHIJKOPQX O BCGHJOPQX O BCDEGHIJKLMNOPQTVWXY BCDEGHIJKMOPQVWX BCEGHIJKOPQX BCDEGHIJKMOPQVWX CGO CGHOP BCEGHIJKOPQX

  Describes very well

1406 102 47 40 22 15 24 25 31 45 57 254 24 42 82 46 46 114 39 102 33 43 60 43 70
42% 38% 46% 39% 41% 30% 48% 47% 31% 45% 46% 46% 46% 41% 47% 46% 35% 35% 39% 49% 33% 41% 48% 43% 40%

I I I IR BFIQRU FIRU I BFIQRU FIQRU
  Describes somewhat
  well

1156 124 43 42 24 19 22 23 53 41 47 131 17 31 80 44 65 71 27 46 32 41 39 41 53
34% 46% 42% 41% 44% 38% 44% 43% 53% 41% 38% 24% 33% 30% 45% 44% 50% 22% 27% 22% 32% 39% 31% 41% 30%

LNRSTUWY LRST LRST LRST LRT LRST LRST KLMNRSTUVWY LRST LRT LNRSTUWY LRSTY KLMNRSTUWY R LRT R LRST R
BOTTOM 2 BOX (NET)

723 58 22 31 10 12 15 15 28 26 28 104 14 22 59 31 34 44 18 27 21 24 19 25 36
22% 22% 21% 30% 19% 24% 30% 28% 28% 26% 22% 19% 27% 22% 34% 31% 26% 14% 18% 13% 21% 23% 15% 25% 21%

RT LRSTW RTW RTW LRTW RT RT R RT BCEKLNRSTUWY LRSTW RTW RT RT RT
  Does not describe very
  well

433 66 21 11 14 7 7 8 25 15 19 27 3 9 21 13 31 27 9 19 11 17 20 16 17
13% 25% 20% 11% 26% 14% 14% 15% 25% 15% 15% 5% 6% 9% 12% 13% 24% 8% 9% 9% 11% 16% 16% 16% 10%

DJKLMNOPRSTUY LMNRSTY L DLMNOPRSTUY L L L DLMNOPRSTUY L LR L L DLMNOPRSTUY L L L LR LR LR L
  Does not describe at all

56 6 4 1 1 1 1 1 1 2 - 12 1 3 3 1 - 6 1 2 3 2 - 3 1
2% 2% 4% 1% 2% 2% 2% 2% 1% 2% - 2% 2% 3% 2% 1% - 2% 1% 1% 3% 2% - 3% 1%

KQWY Q Q
Not Sure

3 - - - - 1 - - - - - - 1 - - - 1 - - - - - - - -
* - - - - 2% - - - - - - 2% - - - 1% - - - - - - - - 

BLRT BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 487Q856_13. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

13. Exciting
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1683 71 38 41 18 26 14 24 33 36 44 401 33 52 67 32 30 237 67 139 57 55 52 24 92
50% 26% 37% 40% 33% 52% 28% 45% 33% 36% 35% 73% 63% 51% 38% 32% 23% 73% 66% 67% 56% 52% 42% 24% 53%

BQX BQX BGIKPQX BQX Q Q BCDEFGHIJKNOPQUVWXY BCDEGIJKOPQWX BCEGIJKOPQX BQX BCDEFGHIJKNOPQUVWXY BCDEGHIJKNOPQVWXY BCDEFGHIJKNOPQVWXY BCDEGIJKOPQWX BCEGIJKOPQX BQX BCDEGIJKOPQX

TOP 2 BOX (NET)

549 19 11 9 4 8 1 4 14 10 9 124 8 17 9 7 6 112 28 57 24 11 13 8 36
16% 7% 11% 9% 7% 16% 2% 8% 14% 10% 7% 23% 15% 17% 5% 7% 5% 34% 28% 28% 24% 10% 10% 8% 21%

BGOQ BGOQ BCDEGHJKOPQVWX GOQ BGKOPQ BCDEFGHIJKLMNOPQUVWXY BCDEGHIJKOPQVWX BCDEGHIJKNOPQVWX BCDEGHJKOPQVWX BCDEGHJKOPQVWX

  Describes very well

1134 52 27 32 14 18 13 20 19 26 35 277 25 35 58 25 24 125 39 82 33 44 39 16 56
34% 19% 26% 31% 26% 36% 26% 38% 19% 26% 28% 50% 48% 34% 33% 25% 18% 38% 39% 40% 33% 42% 31% 16% 32%

BIQX BIQX BIQX X BCDEGIJKNOPQRSTUWXY BCDEGIJKOPQWXY BIQX BIQX BCIJKPQX BIPQX BCIJKPQX BIQX BCIJKPQX BIQX BIQX
  Describes somewhat
  well

1617 190 61 60 35 22 33 28 66 63 81 140 17 48 107 68 99 83 33 66 41 49 73 73 81
48% 71% 59% 59% 65% 44% 66% 53% 66% 62% 65% 25% 33% 47% 61% 67% 76% 26% 33% 32% 41% 46% 58% 73% 46%

CDFHLMNORSTUVWY LMRSTUY LMRSTUY FLMNRSTUVY LR FLMNRSTUVY LMRST FLMNRSTUVY FLMNRSTUVY FLMNRSTUVY LRST FLMNRSTUVY FLMNRSTUVY CDFHJKLMNORSTUVWY LR LRST LMRSTUY CDFHLMNORSTUVWY LRST
BOTTOM 2 BOX (NET)

935 85 27 35 13 13 20 19 28 37 47 101 13 39 79 45 35 53 22 43 22 30 42 37 50
28% 32% 26% 34% 24% 26% 40% 36% 28% 37% 38% 18% 25% 38% 45% 45% 27% 16% 22% 21% 22% 28% 34% 37% 29%

LRT R LRSTU LRSTU LRT LR LRSTU LRSTU LRSTU BCEFILMQRSTUVY BCEFILMQRSTUVY LR LR LRT LRSTU LR
  Does not describe very
  well

682 105 34 25 22 9 13 9 38 26 34 39 4 9 28 23 64 30 11 23 19 19 31 36 31
20% 39% 33% 25% 41% 18% 26% 17% 38% 26% 27% 7% 8% 9% 16% 23% 49% 9% 11% 11% 19% 18% 25% 36% 18%

DFHJKLMNOPRSTUVWY HLMNORSTUVY LMNRST DFHLMNOPRSTUVWY L LMNRST L DFHLMNOPRSTUVWY LMNORST LMNORST LR LMNRST CDFGHJKLMNOPRSTUVWXY LNR LR LMNRST FHLMNOPRSTUVY LNR
  Does not describe at all

53 7 4 1 1 1 2 1 1 2 - 9 1 2 2 1 - 5 1 2 3 2 - 3 2
2% 3% 4% 1% 2% 2% 4% 2% 1% 2% - 2% 2% 2% 1% 1% - 2% 1% 1% 3% 2% - 3% 1%

KQW KQW Q Q
Not Sure

4 - - - - 1 1 - - - - - 1 - - - 1 - - - - - - - -
* - - - - 2% 2% - - - - - 2% - - - 1% - - - - - - - - 

BLRT BLRT BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 488Q856_14. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

14. Helpful
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3356 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 100 130 325 101 207 101 106 125 100 175Unweighted Base

2133 151 54 62 23 28 21 30 46 59 73 437 31 68 92 54 60 255 68 147 66 59 74 53 122
64% 56% 52% 61% 43% 56% 42% 57% 46% 58% 58% 79% 60% 67% 52% 54% 46% 78% 67% 71% 65% 56% 59% 53% 70%

EGIQ BCDEFGHIJKMNOPQSTUVWXY CEGIOQX BCDEFGHIJKMNOPQSUVWXY CEGIOQX BCEFGHIJKOPQVWX EGIOQ EGQ BCEGIKOPQVX

TOP 2 BOX (NET)

714 40 11 18 9 11 3 9 16 12 21 144 8 18 9 10 17 132 32 52 29 17 28 12 56
21% 15% 11% 18% 17% 22% 6% 17% 16% 12% 17% 26% 15% 18% 5% 10% 13% 41% 32% 25% 29% 16% 22% 12% 32%

O O O GOP O O O O BCGIJKOPQVX O O O BCDEFGHIJKLMNOPQTUVWX BCDEGIJKMNOPQVX BCGJOPQX BCGIJKOPQVX O CGJOPX O BCDEGHIJKMNOPQVX

  Describes very well

1419 111 43 44 14 17 18 21 30 47 52 293 23 50 83 44 43 123 36 95 37 42 46 41 66
42% 41% 42% 43% 26% 34% 36% 40% 30% 47% 42% 53% 44% 49% 47% 44% 33% 38% 36% 46% 37% 40% 37% 41% 38%

EI E EIQ E BCEFGIKQRSUVWXY EIQR EIQR EI EIQ
  Describes somewhat
  well

1165 111 45 39 29 20 27 22 53 40 52 104 18 32 81 45 69 65 32 58 33 44 51 44 51
35% 41% 44% 38% 54% 40% 54% 42% 53% 40% 42% 19% 35% 31% 46% 45% 53% 20% 32% 28% 33% 42% 41% 44% 29%

LRTY LRTY LR LNRSTUY LR LNRSTUY LR BDLMNRSTUY LRT LRTY LR LR LNRSTUY LNRTY BDJLMNRSTUY LR LR LR LRTY LRTY LRTY LR
BOTTOM 2 BOX (NET)

724 51 23 29 13 13 18 15 25 27 29 79 11 26 63 28 33 44 23 31 24 28 28 29 34
22% 19% 22% 28% 24% 26% 36% 28% 25% 27% 23% 14% 21% 25% 36% 28% 25% 14% 23% 15% 24% 26% 22% 29% 19%

LR LRT R LR BLRTY LRT LRT LRT LR LRT BCKLMRSTUWY LRT LRT LR LR LRT LR BLRT
  Does not describe very
  well

441 60 22 10 16 7 9 7 28 13 23 25 7 6 18 17 36 21 9 27 9 16 23 15 17
13% 22% 21% 10% 30% 14% 18% 13% 28% 13% 18% 5% 13% 6% 10% 17% 28% 6% 9% 13% 9% 15% 18% 15% 10%

DJLNORSTUY DLNORSUY L DHJLMNORSTUVXY L LNR L DHJLMNORSTUVXY LR LNORSUY L L LNR DHJLMNORSTUVXY LR LNR LNORSUY LNR L
  Does not describe at all

55 6 4 1 2 1 2 1 1 2 - 9 2 2 3 1 - 5 1 2 2 3 - 3 2
2% 2% 4% 1% 4% 2% 4% 2% 1% 2% - 2% 4% 2% 2% 1% - 2% 1% 1% 2% 3% - 3% 1%

KQW KQW KQW KQW Q
Not Sure

3 - - - - 1 - - - - - - 1 - - - 1 - - - - - - - -
* - - - - 2% - - - - - - 2% - - - 1% - - - - - - - - 

BLRT BLRT L
Decline to Answer

3356 268 103 102 54 50 50 53 100 101 125 550 52 102 176 100 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 489Q856_15. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

15. Informative
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2224 166 64 74 30 30 23 35 58 63 76 410 33 63 91 54 72 247 74 161 72 52 86 70 120
66% 62% 62% 73% 56% 60% 46% 66% 58% 62% 61% 75% 63% 62% 52% 53% 55% 76% 73% 78% 71% 49% 69% 70% 69%

GOV EGIOPQV GV BCEFGIJKNOPQV BCEFGIJKNOPQV BEGIOPQV BCEFGIJKMNOPQVY GOPQV GOPQV GOPQV GOPQV

TOP 2 BOX (NET)

784 52 13 29 9 13 2 5 19 18 17 158 9 21 8 7 22 123 36 64 37 13 33 23 53
23% 19% 13% 28% 17% 26% 4% 9% 19% 18% 14% 29% 17% 21% 5% 7% 17% 38% 36% 31% 37% 12% 26% 23% 30%

GOP O CGHKOPQV GO CGHOPV GOP GOP O BCGHIJKOPQV GOP GOP GOP BCEGHIJKLMNOPQVWX BCEGHIJKMNOPQV BCEGHIJKOPQV BCEGHIJKMNOPQVX O CGHKOPV GHOPV BCGHIJKOPQV

  Describes very well

1440 114 51 45 21 17 21 30 39 45 59 252 24 42 83 47 50 124 38 97 35 39 53 47 67
43% 43% 50% 44% 39% 34% 42% 57% 39% 45% 47% 46% 46% 41% 47% 47% 38% 38% 38% 47% 35% 37% 42% 47% 38%

RU FIQRSUVY RU U RU
  Describes somewhat
  well

1075 95 35 27 23 18 26 17 41 36 49 130 16 36 83 46 57 73 26 44 26 51 39 28 53
32% 35% 34% 26% 43% 36% 52% 32% 41% 36% 39% 24% 31% 35% 47% 46% 44% 22% 26% 21% 26% 48% 31% 28% 30%

LRT LRT DLRSTU RT BCDHLMRSTUWXY DLRSTU LRT DLRSTU LRT BCDLMRSTUWXY DLRSTUWXY DLRSTUWXY BCDLMRSTUWXY T T
BOTTOM 2 BOX (NET)

683 45 12 20 10 12 19 11 19 23 24 104 11 28 64 30 30 49 18 31 17 34 20 17 35
20% 17% 12% 20% 19% 24% 38% 21% 19% 23% 19% 19% 21% 27% 36% 30% 23% 15% 18% 15% 17% 32% 16% 17% 20%

BCDEIKLQRSTUWXY C BCLRTW BCDEHIJKLMQRSTUWXY BCLRSTUWX CR BCDIKLRSTUWXY

  Does not describe very
  well

392 50 23 7 13 6 7 6 22 13 25 26 5 8 19 16 27 24 8 13 9 17 19 11 18
12% 19% 22% 7% 24% 12% 14% 11% 22% 13% 20% 5% 10% 8% 11% 16% 21% 7% 8% 6% 9% 16% 15% 11% 10%

DLNORSTUY DLNORSTUXY DLNORSTUXY L L L DLNORSTUXY L DLNORSTUY L DLRT DLNORSTUXY DLRT LRT L L
  Does not describe at all

55 7 4 1 1 1 1 1 1 2 - 10 2 3 2 1 - 5 1 2 3 3 - 2 2
2% 3% 4% 1% 2% 2% 2% 2% 1% 2% - 2% 4% 3% 1% 1% - 2% 1% 1% 3% 3% - 2% 1%

KQW KQW Q
Not Sure

3 - - - - 1 - - - - - - 1 - - - 1 - - - - - - - -
* - - - - 2% - - - - - - 2% - - - 1% - - - - - - - - 

BLRT BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 490Q866_1. Do you expect there to be restrictions on purchasing the following new gTLDs?

1. .email
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

700 47 20 23 4 12 4 6 17 13 28 119 10 35 24 12 13 113 20 49 23 24 29 12 43
21% 18% 19% 23% 7% 24% 8% 11% 17% 13% 22% 22% 19% 34% 14% 12% 10% 35% 20% 24% 23% 23% 23% 12% 25%

Q EQ EGPQX EGQ EGOPQX EGJOPQX BCEGHIJKLOPQSTX BCDEGHIJKLMOPQSTUVWXY EQ EGJOPQX EGPQX EGPQX EGJOPQX EGHJOPQX

Strict purchase restrictions
should be required

1374 94 39 37 15 18 24 18 37 41 52 243 30 39 97 50 45 133 38 83 41 35 45 38 82
41% 35% 38% 36% 28% 36% 48% 34% 37% 41% 42% 44% 58% 38% 55% 50% 35% 41% 38% 40% 41% 33% 36% 38% 47%

E BEQV BCDEFHIJNQRSTUVWX BCDEFHIJKLNQRSTUVWX BEQVW BEQV
Some purchase
restrictions should be
required

1229 122 42 41 34 18 19 28 45 44 42 177 10 25 52 38 72 74 42 74 37 44 51 49 49
37% 46% 41% 40% 63% 36% 38% 53% 45% 44% 34% 32% 19% 25% 30% 38% 55% 23% 42% 36% 37% 42% 41% 49% 28%

KLMNORTY MNRY MNRY BCDFGIJKLMNOPRSTUVWY R MR KLMNORTY LMNORY LMNORY R R MNR CDFGKLMNOPRSTUVWY MNORY MNR MR MNORY MNORY KLMNORTY

No purchase restrictions
should be required

48 5 2 1 1 1 2 1 1 3 2 11 1 2 3 1 - 4 1 1 - 3 - 1 1
1% 2% 2% 1% 2% 2% 4% 2% 1% 3% 2% 2% 2% 2% 2% 1% - 1% 1% * - 3% - 1% 1%

QTUW Q
Not Sure

6 - - - - 1 1 - - - 1 - 1 1 - - - 1 - - - - - - -
* - - - - 2% 2% - - - 1% - 2% 1% - - - * - - - - - - - 

BLT BLT L BLT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 491Q866_2. Do you expect there to be restrictions on purchasing the following new gTLDs?

2. .photography
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

620 50 22 16 5 10 4 5 12 10 29 99 10 31 24 10 9 115 16 36 28 11 23 8 37
18% 19% 21% 16% 9% 20% 8% 9% 12% 10% 23% 18% 19% 30% 14% 10% 7% 35% 16% 17% 28% 10% 18% 8% 21%

JPQX GJPQVX Q QX EGHIJOPQVX JPQX QX BDEGHIJLOPQSTVWX BCDEFGHIJKLMOPQSTVWXY Q QX DEGHIJLOPQSTVX QX GJPQVX

Strict purchase restrictions
should be required

1463 103 46 42 16 21 24 25 43 48 60 268 30 45 99 46 50 130 40 85 35 39 45 40 83
44% 38% 45% 41% 30% 42% 48% 47% 43% 48% 48% 49% 58% 44% 56% 46% 38% 40% 40% 41% 35% 37% 36% 40% 47%

E EU BEQRUVW BEQRSTUVWX BDEIQRSTUVWX EUW
Some purchase
restrictions should be
required

1222 111 33 43 32 17 19 22 44 40 34 171 11 23 51 44 71 74 44 85 38 53 57 51 54
36% 41% 32% 42% 59% 34% 38% 42% 44% 40% 27% 31% 21% 23% 29% 44% 55% 23% 44% 41% 38% 50% 46% 51% 31%

KLMNORY KLMNOR BCDFGJKLMNORTUY NR MNR KLMNORY KMNR R KLMNORY BCFGJKLMNORTUY KLMNORY KLMNORY MNR CKLMNORY CKLMNORY CKLMNORY R
No purchase restrictions
should be required

48 4 2 1 1 1 3 1 1 3 1 12 - 2 2 1 - 6 1 1 - 3 - 1 1
1% 1% 2% 1% 2% 2% 6% 2% 1% 3% 1% 2% - 2% 1% 1% - 2% 1% * - 3% - 1% 1%

BKOQTUWY Q
Not Sure

4 - - - - 1 - - - - 1 - 1 1 - - - - - - - - - - -
* - - - - 2% - - - - 1% - 2% 1% - - - - - - - - - - - 

BLRT L BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 492Q866_3. Do you expect there to be restrictions on purchasing the following new gTLDs?

3. .link
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

584 28 16 19 3 12 3 4 14 11 22 106 10 32 28 15 7 101 16 28 20 18 23 15 33
17% 10% 16% 19% 6% 24% 6% 8% 14% 11% 18% 19% 19% 31% 16% 15% 5% 31% 16% 14% 20% 17% 18% 15% 19%

Q BEGQ BEGHJQ Q BEGQ BEGHJQ EGQ BCDEGHIJKLOPQSTVWXY Q Q BCDEGHIJKLOPQSTUVWXY Q Q BEGHQ EQ BEGQ Q BEGQ
Strict purchase restrictions
should be required

1375 69 32 32 16 21 22 15 32 38 49 277 31 44 96 47 43 143 39 89 44 38 42 34 82
41% 26% 31% 31% 30% 42% 44% 28% 32% 38% 39% 50% 60% 43% 55% 47% 33% 44% 39% 43% 44% 36% 34% 34% 47%

B B B B BCDEHIJKQSVWX BCDEHIJKQRSTVWX B BCDEHIJKQRSTVWX BCDEHIQW BCDEHIQW B BC B BCDEHIQWX

Some purchase
restrictions should be
required

1341 165 52 50 34 15 23 31 52 48 51 156 10 23 50 38 80 75 45 89 37 48 60 50 59
40% 62% 50% 49% 63% 30% 46% 58% 52% 48% 41% 28% 19% 23% 28% 38% 62% 23% 45% 43% 37% 45% 48% 50% 34%

DFGJKLMNOPRSTUVWXY FLMNORUY FLMNORY FKLMNOPRSTUVY LMNOR FKLMNOPRTUY FLMNOPRUY FLMNORY LMNOR MNR FJKLMNOPRSTUVWY LMNOR LMNOR MNR LMNOR FLMNORY FLMNORY MR
No purchase restrictions
should be required

52 6 3 1 1 1 2 3 2 4 2 11 - 2 2 1 - 5 1 1 - 2 - 1 1
2% 2% 3% 1% 2% 2% 4% 6% 2% 4% 2% 2% - 2% 1% 1% - 2% 1% * - 2% - 1% 1%

QTUW OQTUWY QTUWY

Not Sure

5 - - - - 1 - - - - 1 - 1 1 - - - 1 - - - - - - -
* - - - - 2% - - - - 1% - 2% 1% - - - * - - - - - - - 

BLT L BLT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base



Page 671J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 493Q866_4. Do you expect there to be restrictions on purchasing the following new gTLDs?

4. .guru
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

587 29 15 19 4 11 5 7 17 16 24 90 13 31 24 9 16 102 20 30 20 13 23 13 36
17% 11% 15% 19% 7% 22% 10% 13% 17% 16% 19% 16% 25% 30% 14% 9% 12% 31% 20% 14% 20% 12% 18% 13% 21%

BP BEP BEP B BEPQV BCEGHIJLOPQTVWX BCDEGHIJKLOPQSTUVWXY BEP BEP BP BEP
Strict purchase restrictions
should be required

1357 85 38 35 13 21 22 18 34 35 46 256 24 50 99 49 41 138 40 77 43 37 45 34 77
40% 32% 37% 34% 24% 42% 44% 34% 34% 35% 37% 47% 46% 49% 56% 49% 32% 42% 40% 37% 43% 35% 36% 34% 44%

E BDEIJKQTVWX BE BDEIJQTVWX BCDEHIJKLQRSTUVWXY BDEIJQVX BEQ E BEQ
Some purchase
restrictions should be
required

1353 148 47 46 36 16 20 26 48 46 52 192 14 18 50 42 73 79 40 99 38 53 57 52 61
40% 55% 46% 45% 67% 32% 40% 49% 48% 46% 42% 35% 27% 18% 28% 42% 56% 24% 40% 48% 38% 50% 46% 52% 35%

FGKLMNOPRSUY LMNOR MNOR CDFGIJKLMNOPRSTUVWY N NR LMNOR LMNORY LMNOR NOR NR N NOR FKLMNOPRSUY NR FLMNORY NR FLMNORY LMNOR FLMNORUY NR
No purchase restrictions
should be required

55 6 3 2 1 1 2 2 1 4 2 12 - 2 3 1 - 6 1 1 - 3 - 1 1
2% 2% 3% 2% 2% 2% 4% 4% 1% 4% 2% 2% - 2% 2% 1% - 2% 1% * - 3% - 1% 1%

QTUW QTW QTUWY

Not Sure

5 - - - - 1 1 - - - 1 - 1 1 - - - - - - - - - - -
* - - - - 2% 2% - - - 1% - 2% 1% - - - - - - - - - - - 

BLRT BLRT L BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 494Q866_5. Do you expect there to be restrictions on purchasing the following new gTLDs?

5. .realtor
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

664 93 31 15 4 10 3 5 23 14 18 102 14 30 22 7 17 97 14 30 31 12 26 12 34
20% 35% 30% 15% 7% 20% 6% 9% 23% 14% 14% 19% 27% 29% 13% 7% 13% 30% 14% 14% 31% 11% 21% 12% 19%

DEFGHIJKLOPQSTVWXY DEGHJKLOPQSTVXY GP EGHOPVX EGP EGHOPQTVX DEGHJKLOPQSTVX DEGHJKLOPQSTVXY DEGHJKLOPQSTVXY EGP EGP
Strict purchase restrictions
should be required

1455 102 45 43 13 25 23 19 45 38 51 265 24 51 106 45 45 151 44 90 38 37 41 32 82
43% 38% 44% 42% 24% 50% 46% 36% 45% 38% 41% 48% 46% 50% 60% 45% 35% 46% 44% 43% 38% 35% 33% 32% 47%

E E EWX E E E BEQVWX E BEQVWX BCDEHIJKLPQRSTUVWXY E BEQVWX E E EQWX
Some purchase
restrictions should be
required

1181 69 24 42 36 13 22 27 31 44 52 172 13 18 46 48 68 71 42 86 32 54 58 55 58
35% 26% 23% 41% 67% 26% 44% 51% 31% 44% 42% 31% 25% 18% 26% 48% 52% 22% 42% 42% 32% 51% 46% 55% 33%

BCNOR BCDFGIJKLMNOPRSTUWY BCMNOR BCFILMNORUY N BCFLMNOR BCLMNOR NR BCFILMNORUY BCFILMNORUY BCLMNOR BCFLMNOR NR BCFILMNORUY BCFILMNORUY BCFIKLMNORTUY NR
No purchase restrictions
should be required

53 4 3 2 1 1 2 2 1 5 3 11 - 2 2 1 - 6 1 1 - 3 - 1 1
2% 1% 3% 2% 2% 2% 4% 4% 1% 5% 2% 2% - 2% 1% 1% - 2% 1% * - 3% - 1% 1%

QTUW QTW QTUWY

Not Sure

4 - - - - 1 - - - - 1 - 1 1 - - - - - - - - - - -
* - - - - 2% - - - - 1% - 2% 1% - - - - - - - - - - - 

BLRT L BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 495Q866_6. Do you expect there to be restrictions on purchasing the following new gTLDs?

6. .club
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

587 34 16 18 4 12 4 7 14 9 21 107 12 32 23 12 9 106 14 26 24 16 24 10 33
17% 13% 16% 18% 7% 24% 8% 13% 14% 9% 17% 19% 23% 31% 13% 12% 7% 33% 14% 13% 24% 15% 19% 10% 19%

Q Q BEGJQTX Q BEGJQTX EGJQX BCDEGHIJKLOPQSTVWXY BCDEGHIJKLOPQSTVWXY BEGJOPQTX Q EJQ EJQ
Strict purchase restrictions
should be required

1495 107 41 40 14 21 23 20 44 46 57 286 28 47 98 47 52 134 44 87 45 40 50 37 87
45% 40% 40% 39% 26% 42% 46% 38% 44% 46% 46% 52% 54% 46% 56% 47% 40% 41% 44% 42% 45% 38% 40% 37% 50%

E E E E BCDEHQRTVWX EX E BCDEHQRTVWX E E E E E BEX
Some purchase
restrictions should be
required

1223 123 44 43 35 15 20 25 41 42 43 148 11 20 53 41 69 79 42 93 32 47 51 52 54
36% 46% 43% 42% 65% 30% 40% 47% 41% 42% 34% 27% 21% 20% 30% 41% 53% 24% 42% 45% 32% 44% 41% 52% 31%

FKLMNORUY LMNORY LMNOR BCDFGIJKLMNOPRSTUVWY LMNR LMNORY LMNR LMNR NR LMNR FKLMNORUY LMNR LMNORUY LMNORY LMNR FKLMNORUY N
No purchase restrictions
should be required

48 4 2 1 1 1 3 1 1 4 3 9 - 2 2 1 - 6 1 1 - 3 - 1 1
1% 1% 2% 1% 2% 2% 6% 2% 1% 4% 2% 2% - 2% 1% 1% - 2% 1% * - 3% - 1% 1%

BLOQTUWY QTUWY

Not Sure

4 - - - - 1 - - - - 1 - 1 1 - - - - - - - - - - -
* - - - - 2% - - - - 1% - 2% 1% - - - - - - - - - - - 

BLRT L BLRT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 496Q866_7. Do you expect there to be restrictions on purchasing the following new gTLDs?

7. .xyz
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

558 21 12 17 5 15 5 2 14 14 22 102 14 31 22 13 6 95 16 21 25 13 28 13 32
17% 8% 12% 17% 9% 30% 10% 4% 14% 14% 18% 19% 27% 30% 13% 13% 5% 29% 16% 10% 25% 12% 22% 13% 18%

Q BHQ BCEGHIJOPQSTVX Q Q BHQ BHQT BCEGHOPQTVX BCDEGHIJKLOPQSTVXY Q Q BCDEGHIJKLOPQSTVXY BHQ BCEGHOPQTVX Q BCEHOQTV Q BHQT
Strict purchase restrictions
should be required

1252 59 32 35 11 19 21 20 30 31 41 252 22 42 102 40 42 137 36 75 28 34 37 30 76
37% 22% 31% 34% 20% 38% 42% 38% 30% 31% 33% 46% 42% 41% 58% 40% 32% 42% 36% 36% 28% 32% 30% 30% 43%

B B BE B B BCDEIJKQTUVWX BE BEU BCDEFGHIJKLMNPQRSTUVWXY BE B BCEIJUWX B BE B BCEIJQUWX

Some purchase
restrictions should be
required

1484 181 56 48 37 14 22 29 54 52 58 184 15 26 50 46 82 86 48 110 48 56 60 56 66
44% 68% 54% 47% 69% 28% 44% 55% 54% 51% 46% 33% 29% 25% 28% 46% 63% 26% 48% 53% 48% 53% 48% 56% 38%

CDFGIJKLMNOPRSTUVWXY FLMNORY FLMNOR DFGJKLMNOPRSTUWY NOR FLMNORY FLMNORY FLMNORY FLMNOR R FLMNOR DFGKLMNOPRSUWY FLMNOR FLMNORY FLMNOR FLMNORY FLMNOR FLMNORY NR
No purchase restrictions
should be required

58 7 3 2 1 1 2 2 2 4 3 12 - 2 2 2 - 6 1 1 - 3 - 1 1
2% 3% 3% 2% 2% 2% 4% 4% 2% 4% 2% 2% - 2% 1% 2% - 2% 1% * - 3% - 1% 1%

QTUW QTW QTUWY

Not Sure

5 - - - - 1 - - - - 1 - 1 1 - - - 1 - - - - - - -
* - - - - 2% - - - - 1% - 2% 1% - - - * - - - - - - - 

BLT L BLT L
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 497Q866_8. Do you expect there to be restrictions on purchasing the following new gTLDs?

8. .berlin
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

35 - - - - - - - - - 35 - - - - - - - - - - - - - -
28% - - - - - - - - - 28% - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

54 - - - - - - - - - 54 - - - - - - - - - - - - - -
43% - - - - - - - - - 43% - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

34 - - - - - - - - - 34 - - - - - - - - - - - - - -
27% - - - - - - - - - 27% - - - - - - - - - - - - - - 

No purchase restrictions
should be required

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

Not Sure

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 498Q866_9. Do you expect there to be restrictions on purchasing the following new gTLDs?

9. .ovh
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

17 - - - - - - - - - 17 - - - - - - - - - - - - - -
14% - - - - - - - - - 14% - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

47 - - - - - - - - - 47 - - - - - - - - - - - - - -
38% - - - - - - - - - 38% - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

58 - - - - - - - - - 58 - - - - - - - - - - - - - -
46% - - - - - - - - - 46% - - - - - - - - - - - - - - 

No purchase restrictions
should be required

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
2% - - - - - - - - - 2% - - - - - - - - - - - - - - 

Not Sure

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
1% - - - - - - - - - 1% - - - - - - - - - - - - - - 

Decline to Answer

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 499Q866_10. Do you expect there to be restrictions on purchasing the following new gTLDs?

10. .london
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

533 -** -** -** 54* 50* 50* 53* 100 101 125 -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

110 - - - 9 12 7 7 23 19 33 - - - - - - - - - - - - - -
21% - - - 17% 24% 14% 13% 23% 19% 26% - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

232 - - - 18 20 23 23 49 43 56 - - - - - - - - - - - - - -
44% - - - 33% 40% 46% 43% 49% 43% 45% - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

178 - - - 26 16 18 22 26 36 34 - - - - - - - - - - - - - -
33% - - - 48% 32% 36% 42% 26% 36% 27% - - - - - - - - - - - - - - 

IK
No purchase restrictions
should be required

11 - - - 1 1 2 1 2 3 1 - - - - - - - - - - - - - -
2% - - - 2% 2% 4% 2% 2% 3% 1% - - - - - - - - - - - - - - 

Not Sure

2 - - - - 1 - - - - 1 - - - - - - - - - - - - - -
* - - - - 2% - - - - 1% - - - - - - - - - - - - - - 

Decline to Answer

533 - - - 54 50 50 53 100 101 125 - - - - - - - - - - - - - -
100% - - - 100% 100% 100% 100% 100% 100% 100% - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 500Q866_11. Do you expect there to be restrictions on purchasing the following new gTLDs?

11. .nyc
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

268 268 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

62 62 - - - - - - - - - - - - - - - - - - - - - - -
23% 23% - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

117 117 - - - - - - - - - - - - - - - - - - - - - - -
44% 44% - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

83 83 - - - - - - - - - - - - - - - - - - - - - - -
31% 31% - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

6 6 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

268 268 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 501Q866_12. Do you expect there to be restrictions on purchasing the following new gTLDs?

12. .wang
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

102 - - - - - - - - - - 102 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

256 - - - - - - - - - - 256 - - - - - - - - - - - - -
47% - - - - - - - - - - 47% - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

183 - - - - - - - - - - 183 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

No purchase restrictions
should be required

9 - - - - - - - - - - 9 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 502Q866_13. Do you expect there to be restrictions on purchasing the following new gTLDs?

13. .xn-ses554g (Chinese for network address)
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

123 - - - - - - - - - - 123 - - - - - - - - - - - - -
22% - - - - - - - - - - 22% - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

247 - - - - - - - - - - 247 - - - - - - - - - - - - -
45% - - - - - - - - - - 45% - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

169 - - - - - - - - - - 169 - - - - - - - - - - - - -
31% - - - - - - - - - - 31% - - - - - - - - - - - - - 

No purchase restrictions
should be required

11 - - - - - - - - - - 11 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 503Q866_14. Do you expect there to be restrictions on purchasing the following new gTLDs?

14. .xn-55qx5d (Chinese for company)
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

122 - - - - - - - - - - 122 - - - - - - - - - - - - -
22% - - - - - - - - - - 22% - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

253 - - - - - - - - - - 253 - - - - - - - - - - - - -
46% - - - - - - - - - - 46% - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

165 - - - - - - - - - - 165 - - - - - - - - - - - - -
30% - - - - - - - - - - 30% - - - - - - - - - - - - - 

No purchase restrictions
should be required

10 - - - - - - - - - - 10 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 504Q900. How would you describe the processing of registering a domain?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2032 220 65 75 40 22 32 29 74 68 88 276 26 53 45 53 92 215 75 126 55 64 82 52 105
61% 82% 63% 74% 74% 44% 64% 55% 74% 67% 70% 50% 50% 52% 26% 52% 71% 66% 74% 61% 54% 60% 66% 52% 60%

CFGHJKLMNOPQRTUVWXY FLO FHLMNOPTUVXY FHLMNOPUX O FO O FHLMNOPTUVXY FLMNOPX FHLMNOPUX O O O O FHLMNOPUX FLMNOPUX FHLMNOPTUVXY FLO O O FLNOPX O FLO
TOP 2 BOX (NET)

773 130 31 23 13 9 6 8 40 17 24 84 8 12 10 8 17 105 48 40 24 12 31 15 58
23% 49% 30% 23% 24% 18% 12% 15% 40% 17% 19% 15% 15% 12% 6% 8% 13% 32% 48% 19% 24% 11% 25% 15% 33%

CDEFGHJKLMNOPQRTUVWXY GHJLMNOPQTVX NOPV NOPV O O DEFGHJKLMNOPQTUVWX O OP O O O FGHJKLMNOPQTVX CDEFGHJKLMNOPQRTUVWXY OP LNOPQV LNOPQV O FGHJKLMNOPQTVX

  Very easy

1259 90 34 52 27 13 26 21 34 51 64 192 18 41 35 45 75 110 27 86 31 52 51 37 47
38% 34% 33% 51% 50% 26% 52% 40% 34% 50% 51% 35% 35% 40% 20% 45% 58% 34% 27% 42% 31% 49% 41% 37% 27%

O O BCFILORSUXY BCFLORSUY BCFILORSUY O O BCFILORSUY BCFILMORSUXY OY O OSY FOSUY BCFHILMNOPRSTUWXY O FOSY O BCFILORSUY OSY O
  Somewhat easy

1306 48 37 27 14 27 17 23 26 32 35 269 26 48 128 48 38 109 26 81 45 42 43 47 70
39% 18% 36% 26% 26% 54% 34% 43% 26% 32% 28% 49% 50% 47% 73% 48% 29% 34% 26% 39% 45% 40% 34% 47% 40%

B BCDEGIJKQRSW B BDIKS B B BCDEGIJKQRSTWY BDEIJKQRS BDEIJKQRS BCDEFGHIJKLMNPQRSTUVWXY BDEIJKQRSW B B BDIKS BDEIKQRS BDIS B BDEIJKQRS BDIKS
BOTTOM 2 BOX (NET)

1124 39 28 22 13 22 15 23 25 28 28 245 23 40 108 46 35 85 24 77 34 34 38 41 51
33% 15% 27% 22% 24% 44% 30% 43% 25% 28% 22% 45% 44% 39% 61% 46% 27% 26% 24% 37% 34% 32% 30% 41% 29%

B BCDEIJKQRSY B BCDEIKQRS B B BCDEGIJKQRSUVWY BCDEIJKQRSY BDIKQRS BCDEFGHIJKLMNPQRSTUVWXY BCDEIJKQRSVWY B B B BDIKRS B B B BCDEIJKQRSY B
  Somewhat difficult

182 9 9 5 1 5 2 - 1 4 7 24 3 8 20 2 3 24 2 4 11 8 5 6 19
5% 3% 9% 5% 2% 10% 4% - 1% 4% 6% 4% 6% 8% 11% 2% 2% 7% 2% 2% 11% 8% 4% 6% 11%

BHIPQST BHIPQST HIT BEHIJLPQSTW BHIPQST BEHILPQSTW HIT BEHIJLPQSTW

  Very difficult

18 - 1 - - - 1 1 - 1 2 5 - 1 3 - - 1 - - 1 - - 1 -
1% - 1% - - - 2% 2% - 1% 2% 1% - 1% 2% - - * - - 1% - - 1% - 

BT BT B B
Not Sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 505Q905. What, if anything, would you change about the domain name purchase process?

Base: Registrants

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1817 130 53 53 30 25 32 32 41 45 62 261 37 63 103 56 75 187 78 137 62 70 57 40 88
54% 49% 51% 52% 56% 50% 64% 60% 41% 45% 50% 47% 71% 62% 59% 55% 58% 58% 77% 66% 61% 66% 46% 40% 50%

BIJLWX IX BCDFIJKLWXY BIJLWX BIJLWX IX IJLX BIJLWX BCDEFHIJKLNOPQRTUWXY BCDFIJKLRWXY BIJLWX BCDIJKLWXY

Price

1418 60 33 38 10 24 14 23 24 32 29 327 29 60 88 50 44 144 56 110 47 36 43 35 62
42% 22% 32% 37% 19% 48% 28% 43% 24% 32% 23% 59% 56% 59% 50% 50% 34% 44% 55% 53% 47% 34% 34% 35% 35%

BEIK BEGIK BEIK BCDEGHIJKOQRUVWXY BCDEGIJKQVWXY BCDEGIJKQRVWXY BCDEGIJKQVWXY BCEGIJKQVWXY BE BCEGIJKQ BCDEGIJKQVWXY BCDEGIJKQRVWXY BCEGIJK BE BE BE BEK
Make it less complicated

1363 40 20 26 14 24 10 18 19 29 29 322 29 53 73 42 40 163 53 112 37 47 47 37 79
41% 15% 19% 25% 26% 48% 20% 34% 19% 29% 23% 59% 56% 52% 41% 42% 31% 50% 52% 54% 37% 44% 38% 37% 45%

B B BCDEGIJKQ BCI B B BCDEGHIJKOPQRUVWXY BCDEGHIJKQUWX BCDEGHIJKQUWX BCDEGIJK BCDGIK BI BCDEGHIJKQUWX BCDEGHIJKQUWX BCDEGHIJKOPQUWX BCGIK BCDEGIJKQ BCGIK BCGIK BCDEGIJKQ

Make it quicker

1119 64 26 43 15 13 15 10 21 29 40 210 25 50 25 23 33 155 44 86 39 34 42 25 52
33% 24% 25% 42% 28% 26% 30% 19% 21% 29% 32% 38% 48% 49% 14% 23% 25% 48% 44% 42% 39% 32% 34% 25% 30%

O O BCHIJOPQXY O O O O BCHIOPQXY BCEFHIJKOPQXY BCEFGHIJKLOPQVWXY O BCEFGHIJKLOPQVWXY BCFHIJOPQXY BCFHIJOPQXY BCHIOPQX O BIO O O
Make it easier to register
in multiple TLDs

8 3 - 1 - - - - - - 2 1 - 1 - - - - - - - - - - -
* 1% - 1% - - - - - - 2% * - 1% - - - - - - - - - - - 

LR
More/Better regulations

7 - 1 - 1 - - - - 2 - - - - - - 1 - - - - - - 1 1
* - 1% - 2% - - - - 2% - - - - - - 1% - - - - - - 1% 1%

L BLR BLRT L L
Verification of identity

5 1 - - - - - - - - - - - 1 - - - - 1 - - - 1 - 1
* * - - - - - - - - - - - 1% - - - - 1% - - - 1% - 1%

L L L
Security needs to be
increased

5 4 - - - - - - 1 - - - - - - - - - - - - - - - -
* 1% - - - - - - 1% - - - - - - - - - - - - - - - - 

LR L
Stop
cybersquatting/Domain
squatting

4 3 - - - - - - - - - - - - - - - - - - - - - 1 -
* 1% - - - - - - - - - - - - - - - - - - - - - 1% - 

L L
Stop domain front running

3 1 - - - - - - - - - - - - - - - - 2 - - - - - -
* * - - - - - - - - - - - - - - - - 2% - - - - - - 

LRT
More trustworthy

3 1 - 1 - - - - - - - - - - - - - - - - - - - 1 -
* * - 1% - - - - - - - - - - - - - - - - - - - 1% - 

L L
Make it free

2 1 - - - - - - - 1 - - - - - - - - - - - - - - -
* * - - - - - - - 1% - - - - - - - - - - - - - - - 

L
More availability of
preferred domain names

2 - - - - - - - - - - - - - - 1 1 - - - - - - - -
* - - - - - - - - - - - - - - 1% 1% - - - - - - - - 

L L
More awareness

2 - - - - - - - - - - - - - - - - - - - - - 1 1 -
* - - - - - - - - - - - - - - - - - - - - - 1% 1% - 

L L
Revamp payment system

11 3 1 1 - - - - - - 1 - 1 - - - 1 2 - - - - 1 - -
* 1% 1% 1% - - - - - - 1% - 2% - - - 1% 1% - - - - 1% - - 

L L L L LT L L
Other

399 84 24 15 10 3 5 6 33 13 33 18 2 6 17 6 20 8 5 13 9 8 22 19 20
12% 31% 23% 15% 19% 6% 10% 11% 33% 13% 26% 3% 4% 6% 10% 6% 15% 2% 5% 6% 9% 8% 18% 19% 11%

DFGHJLMNOPQRSTUVWXY FLMNOPRSTUVY LMNPRST LMNPRSTV LR LR DFGHJLMNOPQRSTUVWXY LR DFGHJLMNOPQRSTUVY LR LMNPRST R LR LR FLMNOPRSTV FLMNOPRSTUV LR
Nothing

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 505Q905. What, if anything, would you change about the domain name purchase process?

Base: Registrants

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
12 - - - - - 1 1 1 - - 5 - 1 1 - - 2 - - - - - - -

* - - - - - 2% 2% 1% - - 1% - 1% 1% - - 1% - - - - - - - 
BT BT

Don’t know

3 - - - - 1 - - 1 - - 1 - - - - - - - - - - - - -
* - - - - 2% - - 1% - - * - - - - - - - - - - - - - 

BLRT
Declined to answer

6183 395 158 178 80 90 77 90 141 151 196 1145 123 235 307 178 215 661 239 458 194 195 214 160 303
184% 147% 153% 175% 148% 180% 154% 170% 141% 150% 157% 208% 237% 230% 174% 176% 165% 203% 237% 221% 192% 184% 171% 160% 173%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 506Q911. How much do you trust the entities that offer domain names to do each of the following?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2531 204 76 81 33 34 36 41 71 72 84 473 42 64 84 76 97 269 92 165 72 67 97 59 142
75% 76% 74% 79% 61% 68% 72% 77% 71% 71% 67% 86% 81% 63% 48% 75% 75% 83% 91% 80% 71% 63% 78% 59% 81%

ENOVX OX EKNOVX O O OX O O O BCEFGIJKNOPQTUVWX ENOVX O OX OX BCEFIJKNOQUVX BCDEFGHIJKNOPQRTUVWXY EKNOVX O O ENOVX EFKNOVX

Give consumers what they
think they’re getting

2348 134 63 68 32 37 24 39 55 63 81 446 39 74 119 68 85 273 79 151 77 76 76 51 138
70% 50% 61% 67% 59% 74% 48% 74% 55% 62% 65% 81% 75% 73% 68% 67% 65% 84% 78% 73% 76% 72% 61% 51% 79%

BGX BGIX BGIX B BGX BCDEGIJKNOPQTVWX BGIX BGIX BGIX BGX BGX BCDEGIJKNOPQTVWX BCEGIJKQWX BCGIWX BCEGIJWX BGIX B BCDEGIJKOPQWX

Take precautions
regarding who gets a
domain name

2343 132 63 64 30 37 25 38 55 55 83 463 41 81 124 70 87 258 80 155 73 73 77 45 134
70% 49% 61% 63% 56% 74% 50% 72% 55% 54% 66% 84% 79% 79% 70% 69% 67% 79% 79% 75% 72% 69% 62% 45% 77%

BX BX BGIJX BGIJX BGX BCDEGHIJKOPQTUVWXY BCDEGIJWX BCDEGIJKQWX BEGIJX BGIJX BGX BCDEGIJKOPQVWX BCDEGIJKQWX BCDEGIJWX BEGIJX BGIJX BX BCDEGIJWX

Screen
individuals/companies
who register for certain
special domain names
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 507Q911. How much do you trust the entities that offer domain names to do each of the following?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

985 134 39 37 23 12 24 13 44 43 42 82 10 21 51 31 43 63 21 52 27 31 48 54 40
29% 50% 38% 36% 43% 24% 48% 25% 44% 43% 34% 15% 19% 21% 29% 31% 33% 19% 21% 25% 27% 29% 38% 54% 23%

CDFHKLMNOPQRSTUVWY LMNRSTY LMNRSTY FLMNRSTUY FHLMNOPRSTUVY FHLMNORSTUVY FHLMNORSTUVY LNRSY LR LR LNRSY L L LR LMNRSTY CDFHKLMNOPQRSTUVWY L
Screen
individuals/companies
who register for certain
special domain names

983 132 39 33 21 12 25 13 45 36 44 98 12 27 56 33 45 49 22 56 23 29 49 48 36
29% 49% 38% 32% 39% 24% 50% 25% 45% 36% 35% 18% 23% 26% 32% 33% 35% 15% 22% 27% 23% 27% 39% 48% 21%

CDFHJKLMNOPQRSTUVY LRSUY LRY LRSUY DFHLMNOPRSTUVY FHLMNORSTUVY LRSUY LRSUY LR LRY LRY LRSY LR LR LMNRSTUY DFHLMNOPQRSTUVY

Take precautions
regarding who gets a
domain name

797 61 25 20 20 15 13 11 29 27 41 71 9 38 91 25 33 52 9 42 27 38 28 40 32
24% 23% 24% 20% 37% 30% 26% 21% 29% 27% 33% 13% 17% 37% 52% 25% 25% 16% 9% 20% 27% 36% 22% 40% 18%

LRS LS S BDLMRSTWY LRS LS S LRSY LRS BDLMRSTY BCDHLMRSTWY BCDFGHIJKLMNPQRSTUVWY LRS LRS LS LRS BDLMRSTWY LS BCDHJLMPQRSTUWY S
Give consumers what they
think they’re getting

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 508Q911_1. How much do you trust the entities that offer domain names to do each of the following?

1. Take precautions regarding who gets a domain name
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2348 134 63 68 32 37 24 39 55 63 81 446 39 74 119 68 85 273 79 151 77 76 76 51 138
70% 50% 61% 67% 59% 74% 48% 74% 55% 62% 65% 81% 75% 73% 68% 67% 65% 84% 78% 73% 76% 72% 61% 51% 79%

BGX BGIX BGIX B BGX BCDEGIJKNOPQTVWX BGIX BGIX BGIX BGX BGX BCDEGIJKNOPQTVWX BCEGIJKQWX BCGIWX BCEGIJWX BGIX B BCDEGIJKOPQWX

TOP 2 BOX (NET)

811 40 17 23 6 11 3 10 16 13 30 144 11 26 26 18 24 137 38 61 33 26 21 11 66
24% 15% 17% 23% 11% 22% 6% 19% 16% 13% 24% 26% 21% 25% 15% 18% 18% 42% 38% 29% 33% 25% 17% 11% 38%

GX G BGJOX BCEGIJOWX G BEGJOX G BCDEFGHIJKLMNOPQTVWX BCDEGHIJKLMOPQVWX BCEGIJOPQWX BCEGIJOPQWX BEGJOX BCDEFGHIJKLMNOPQVWX

  Very trustworthy

1537 94 46 45 26 26 21 29 39 50 51 302 28 48 93 50 61 136 41 90 44 50 55 40 72
46% 35% 45% 44% 48% 52% 42% 55% 39% 50% 41% 55% 54% 47% 53% 50% 47% 42% 41% 43% 44% 47% 44% 40% 41%

B B B BDIKRSTUWXY B B BIKRXY B B B
  Somewhat trustworthy

983 132 39 33 21 12 25 13 45 36 44 98 12 27 56 33 45 49 22 56 23 29 49 48 36
29% 49% 38% 32% 39% 24% 50% 25% 45% 36% 35% 18% 23% 26% 32% 33% 35% 15% 22% 27% 23% 27% 39% 48% 21%

CDFHJKLMNOPQRSTUVY LRSUY LRY LRSUY DFHLMNOPRSTUVY FHLMNORSTUVY LRSUY LRSUY LR LRY LRY LRSY LR LR LMNRSTUY DFHLMNOPQRSTUVY

BOTTOM 2 BOX (NET)

664 69 25 21 12 8 15 10 29 23 31 85 11 21 48 23 31 29 14 42 12 18 30 32 25
20% 26% 24% 21% 22% 16% 30% 19% 29% 23% 25% 15% 21% 21% 27% 23% 24% 9% 14% 20% 12% 17% 24% 32% 14%

LRSUY LRUY R R LRSUY R LRSUVY RU LRSUY R R R LRSUVY RU LRUY R R LRUY FLRSTUVY

  Not very trustworthy

319 63 14 12 9 4 10 3 16 13 13 13 1 6 8 10 14 20 8 14 11 11 19 16 11
10% 24% 14% 12% 17% 8% 20% 6% 16% 13% 10% 2% 2% 6% 5% 10% 11% 6% 8% 7% 11% 10% 15% 16% 6%

CDFHJKLMNOPQRSTUVY LMORTY LMO LMNORTY L HLMNORSTY LMNORTY LMOR L L LO L L L LO L LMNORTY LMNORTY L
  Not at all trustworthy

24 2 1 1 1 - 1 1 - 2 - 6 - 1 1 - - 3 - - 1 1 - 1 1
1% 1% 1% 1% 2% - 2% 2% - 2% - 1% - 1% 1% - - 1% - - 1% 1% - 1% 1%

T T T
Not sure

2 - - - - 1 - - - - - - 1 - - - - - - - - - - - -
* - - - - 2% - - - - - - 2% - - - - - - - - - - - - 

BLRT BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 509Q911_2. How much do you trust the entities that offer domain names to do each of the following?

2. Give consumers what they think they’re getting
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2531 204 76 81 33 34 36 41 71 72 84 473 42 64 84 76 97 269 92 165 72 67 97 59 142
75% 76% 74% 79% 61% 68% 72% 77% 71% 71% 67% 86% 81% 63% 48% 75% 75% 83% 91% 80% 71% 63% 78% 59% 81%

ENOVX OX EKNOVX O O OX O O O BCEFGIJKNOPQTUVWX ENOVX O OX OX BCEFIJKNOQUVX BCDEFGHIJKNOPQRTUVWXY EKNOVX O O ENOVX EFKNOVX

TOP 2 BOX (NET)

812 63 25 17 4 8 1 4 22 10 24 167 11 21 9 14 21 136 47 56 31 20 22 14 65
24% 24% 24% 17% 7% 16% 2% 8% 22% 10% 19% 30% 21% 21% 5% 14% 16% 42% 47% 27% 31% 19% 18% 14% 37%

EGHJOPX EGHJO GO GO EGHJO EGO BDEFGHJKNOPQVWX EGO EGHJO GO GO BCDEFGHIJKLMNOPQTUVWX BCDEFGHIJKLMNOPQTUVWX DEGHJOPQX DEGHJKOPQWX GO GO GO BCDEFGHIJKMNOPQTVWX

  Very trustworthy

1719 141 51 64 29 26 35 37 49 62 60 306 31 43 75 62 76 133 45 109 41 47 75 45 77
51% 53% 50% 63% 54% 52% 70% 70% 49% 61% 48% 56% 60% 42% 43% 61% 58% 41% 45% 53% 41% 44% 60% 45% 44%

ORU KNORSUVXY BCIKNORSTUVXY BCIKLNORSTUVXY KNORSUVXY NORSUVY NORUY KNORSUVXY NORSUVXY RU NORSUVXY

  Somewhat trustworthy

797 61 25 20 20 15 13 11 29 27 41 71 9 38 91 25 33 52 9 42 27 38 28 40 32
24% 23% 24% 20% 37% 30% 26% 21% 29% 27% 33% 13% 17% 37% 52% 25% 25% 16% 9% 20% 27% 36% 22% 40% 18%

LRS LS S BDLMRSTWY LRS LS S LRSY LRS BDLMRSTY BCDHLMRSTWY BCDFGHIJKLMNPQRSTUVWY LRS LRS LS LRS BDLMRSTWY LS BCDHJLMPQRSTUWY S
BOTTOM 2 BOX (NET)

587 34 15 17 12 12 9 10 19 18 31 60 8 30 71 19 21 39 6 36 22 30 16 31 21
17% 13% 15% 17% 22% 24% 18% 19% 19% 18% 25% 11% 15% 29% 40% 19% 16% 12% 6% 17% 22% 28% 13% 31% 12%

S S LRS BLRSY S S LS LS BLRSWY BCDLQRSTWY BCDEFGHIJKLMPQRSTUVWY LS S LS BLRSY BCDLQRSTWY BCDJLMPQRSTWY

  Not very trustworthy

210 27 10 3 8 3 4 1 10 9 10 11 1 8 20 6 12 13 3 6 5 8 12 9 11
6% 10% 10% 3% 15% 6% 8% 2% 10% 9% 8% 2% 2% 8% 11% 6% 9% 4% 3% 3% 5% 8% 10% 9% 6%

DLRST DLRT DHLMRSTUY L DLRST LT LT L DHLMRST L LRT L DLRST LRT L
  Not at all trustworthy

27 3 2 1 1 - 1 1 - 2 - 6 - - 1 - - 4 - - 2 1 - 1 1
1% 1% 2% 1% 2% - 2% 2% - 2% - 1% - - 1% - - 1% - - 2% 1% - 1% 1%

T T T T T
Not sure

2 - - - - 1 - - - - - - 1 - - - - - - - - - - - -
* - - - - 2% - - - - - - 2% - - - - - - - - - - - - 

BLRT BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 510Q911_3. How much do you trust the entities that offer domain names to do each of the following?

3. Screen individuals/companies who register for certain special domain names
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2343 132 63 64 30 37 25 38 55 55 83 463 41 81 124 70 87 258 80 155 73 73 77 45 134
70% 49% 61% 63% 56% 74% 50% 72% 55% 54% 66% 84% 79% 79% 70% 69% 67% 79% 79% 75% 72% 69% 62% 45% 77%

BX BX BGIJX BGIJX BGX BCDEGHIJKOPQTUVWXY BCDEGIJWX BCDEGIJKQWX BEGIJX BGIJX BGX BCDEGIJKOPQVWX BCDEGIJKQWX BCDEGIJWX BEGIJX BGIJX BX BCDEGIJWX

TOP 2 BOX (NET)

791 34 17 15 6 8 1 5 17 10 29 159 12 30 17 18 28 125 45 73 26 22 21 5 68
24% 13% 17% 15% 11% 16% 2% 9% 17% 10% 23% 29% 23% 29% 10% 18% 22% 38% 45% 35% 26% 21% 17% 5% 39%

GX GX GX GX GX BGHJOX BCDEGHIJOPWX GJOX BCDEGHIJOWX GX BGJOX BCDEFGHIJKLMOPQUVWX BCDEFGHIJKLMNOPQUVWX BCDEFGHIJKOPQVWX BEGHJOX BGJOX GX BCDEFGHIJKLMOPQUVWX

  Very trustworthy

1552 98 46 49 24 29 24 33 38 45 54 304 29 51 107 52 59 133 35 82 47 51 56 40 66
46% 37% 45% 48% 44% 58% 48% 62% 38% 45% 43% 55% 56% 50% 61% 51% 45% 41% 35% 40% 47% 48% 45% 40% 38%

B BIRSTXY BCIJKQRSTWXY BCIJKQRSTWXY BIRSTY BSY BCDEIJKQRSTUVWXY BSTY B
  Somewhat trustworthy

985 134 39 37 23 12 24 13 44 43 42 82 10 21 51 31 43 63 21 52 27 31 48 54 40
29% 50% 38% 36% 43% 24% 48% 25% 44% 43% 34% 15% 19% 21% 29% 31% 33% 19% 21% 25% 27% 29% 38% 54% 23%

CDFHKLMNOPQRSTUVWY LMNRSTY LMNRSTY FLMNRSTUY FHLMNOPRSTUVY FHLMNORSTUVY FHLMNORSTUVY LNRSY LR LR LNRSY L L LR LMNRSTY CDFHKLMNOPQRSTUVWY L
BOTTOM 2 BOX (NET)

674 82 23 27 11 10 14 10 26 30 32 69 8 17 44 23 31 41 15 39 16 19 31 32 24
20% 31% 22% 26% 20% 20% 28% 19% 26% 30% 26% 13% 15% 17% 25% 23% 24% 13% 15% 19% 16% 18% 25% 32% 14%

LMNRSTUVY LR LRSY LRY LRY LNRSTUVY LRSY LRSY LR LRY L LRY LMNRSTUVY

  Not very trustworthy

311 52 16 10 12 2 10 3 18 13 10 13 2 4 7 8 12 22 6 13 11 12 17 22 16
9% 19% 16% 10% 22% 4% 20% 6% 18% 13% 8% 2% 4% 4% 4% 8% 9% 7% 6% 6% 11% 11% 14% 22% 9%

DFHKLMNOPQRSTY FLMNORST L DFHKLMNOPQRSTY FHKLMNOPRSTY FHKLMNOPRSTY LNO L L L L L LO LNO LNORT DFHKLMNOPQRSTUVY L
  Not at all trustworthy

27 2 1 1 1 - 1 2 1 3 - 5 - - 1 - - 4 - - 1 2 - 1 1
1% 1% 1% 1% 2% - 2% 4% 1% 3% - 1% - - 1% - - 1% - - 1% 2% - 1% 1%

T KQTW QT T
Not sure

2 - - - - 1 - - - - - - 1 - - - - - - - - - - - -
* - - - - 2% - - - - - - 2% - - - - - - - - - - - - 

BLRT BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 511Q916. How much do you trust the Domain Name industry compared to these other industries?

SUMMARY TABLE OF TOP 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1496 58 25 43 14 20 14 19 18 34 41 329 35 57 70 40 50 202 62 108 38 45 48 33 93
45% 22% 24% 42% 26% 40% 28% 36% 18% 34% 33% 60% 67% 56% 40% 40% 38% 62% 61% 52% 38% 42% 38% 33% 53%

BCEI BCI BI BI BI BCDEFGHIJKOPQUVWX BCDEFGHIJKOPQUVWX BCEGHIJKOPQUWX BCI BCI BCI BCDEFGHIJKOPQTUVWX BCDEFGHIJKOPQUVWX BCEGHIJKOPQUWX BCI BCEI BCI BI BCEGHIJKOPQUWX

Internet service providers

1404 43 16 49 13 18 14 20 20 30 38 295 30 58 56 38 55 208 53 105 37 44 49 26 89
42% 16% 16% 48% 24% 36% 28% 38% 20% 30% 30% 54% 58% 57% 32% 38% 42% 64% 52% 51% 37% 42% 39% 26% 51%

BCEGIJKOX BCI B BCI BC BC BCEFGHIJKOPQUVWX BCEFGHIJKOPUWX BCEFGHIJKOPQUVWX BCI BCI BCEIKX BCDEFGHIJKLOPQSTUVWXY BCEGIJKOPUWX BCEGIJKOPUWX BCI BCEIX BCIX B BCEGIJKOPUWX

Software companies

1314 53 18 38 12 15 12 18 20 28 37 288 25 51 55 33 45 189 53 100 32 40 38 26 88
39% 20% 17% 37% 22% 30% 24% 34% 20% 28% 30% 52% 48% 50% 31% 33% 35% 58% 52% 48% 32% 38% 30% 26% 50%

BCI BC BC BCDEFGHIJKOPQUVWX BCEGIJKOUWX BCEFGIJKOPQUWX BCI BCI BCI BCDEFGHIJKOPQTUVWX BCDEFGHIJKOPQUVWX BCEFGIJKOPQUWX BC BCI BC BCDEFGHIJKOPQUVWX

Computer hardware
companies

1283 90 25 33 8 16 11 19 30 28 42 268 19 44 34 33 35 187 55 94 31 40 38 22 81
38% 34% 24% 32% 15% 32% 22% 36% 30% 28% 34% 49% 37% 43% 19% 33% 27% 58% 54% 45% 31% 38% 30% 22% 46%

EOX EO E EO EO EO BCDEFGIJKOPQUVWX EO CEGJOQWX EO BCDEFGHIJKLMNOPQTUVWXY BCDEFGHIJKMOPQUVWX BCDEGIJKOPQUWX EO CEOX EO BCDEGIJKOPQUWX

Web based marketing
companies

1260 43 17 36 12 19 8 15 21 28 35 269 25 51 45 34 36 178 60 100 31 40 50 25 82
38% 16% 17% 35% 22% 38% 16% 28% 21% 28% 28% 49% 48% 50% 26% 34% 28% 55% 59% 48% 31% 38% 40% 25% 47%

BCGI BCGI B B BC BCDEGHIJKOPQUVX BCEGHIJKOQUX BCDEGHIJKOPQUX B BCGI BC BCDEFGHIJKOPQUVWX BCDEFGHIJKOPQUVWXY BCDEGHIJKOPQUX BC BCGIO BCEGIKOQX BCEGHIJKOPQUX

E-commerce companies

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base



Page 691J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 512Q916. How much do you trust the Domain Name industry compared to these other industries?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

757 59 25 22 18 14 12 9 17 26 33 95 17 18 36 33 45 62 12 39 23 33 45 32 32
23% 22% 24% 22% 33% 28% 24% 17% 17% 26% 26% 17% 33% 18% 20% 33% 35% 19% 12% 19% 23% 31% 36% 32% 18%

S S ILNRSTY S LS LS ILNRSTY BHILNORSTY BDHILNORSTY S ILNORSTY BDHILNORSTUY BHILNORSTY

Web based marketing
companies

685 66 23 19 12 8 12 16 28 26 32 72 6 17 39 29 38 51 8 35 18 32 30 33 35
20% 25% 22% 19% 22% 16% 24% 30% 28% 26% 26% 13% 12% 17% 22% 29% 29% 16% 8% 17% 18% 30% 24% 33% 20%

LMRST LS S S LS LMRST LMRST LMRS LMRS LS LMNRST LMNRSTU S S S LMNRSTU LRS DFLMNRSTUY LS
E-commerce companies

685 81 31 13 13 10 12 4 32 19 36 79 12 16 38 18 34 42 18 46 18 25 31 25 32
20% 30% 30% 13% 24% 20% 24% 8% 32% 19% 29% 14% 23% 16% 22% 18% 26% 13% 18% 22% 18% 24% 25% 25% 18%

DHJLNOPRSUY DHLNPRSUY HR HR DHJLNPRSUY DHLNRY H HLR DHLR DHLR DHLR DHLR DHLR
Computer hardware
companies

597 84 32 10 12 8 13 5 28 23 33 55 6 11 29 19 29 40 16 33 16 19 31 22 23
18% 31% 31% 10% 22% 16% 26% 9% 28% 23% 26% 10% 12% 11% 16% 19% 22% 12% 16% 16% 16% 18% 25% 22% 13%

DFHLMNOPRSTUVY DFHLMNOPRSTUVY DL DHLNRY DHLMNORSTUY DHLNRY DHLMNORTY L L DHLNRY L L DHLNRTY DLNR
Software companies

524 61 27 13 8 6 10 6 30 20 23 50 4 14 24 15 28 32 8 33 13 28 29 24 18
16% 23% 26% 13% 15% 12% 20% 11% 30% 20% 18% 9% 8% 14% 14% 15% 22% 10% 8% 16% 13% 26% 23% 24% 10%

DLMORSUY DFHLMNOPRSTUY LRS DEFHKLMNOPRSTUY LRSY LRSY LMRSY LR DFHLMNOPRSTUY DLMORSUY DLMORSUY

Internet service providers

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 513Q916_1. How much do you trust the Domain Name industry compared to these other industries?

1. Internet service providers
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1496 58 25 43 14 20 14 19 18 34 41 329 35 57 70 40 50 202 62 108 38 45 48 33 93
45% 22% 24% 42% 26% 40% 28% 36% 18% 34% 33% 60% 67% 56% 40% 40% 38% 62% 61% 52% 38% 42% 38% 33% 53%

BCEI BCI BI BI BI BCDEFGHIJKOPQUVWX BCDEFGHIJKOPQUVWX BCEGHIJKOPQUWX BCI BCI BCI BCDEFGHIJKOPQTUVWX BCDEFGHIJKOPQUVWX BCEGHIJKOPQUWX BCI BCEI BCI BI BCEGHIJKOPQUWX

TOP 2 BOX (NET)

588 19 9 19 4 9 3 8 8 14 22 108 16 20 15 8 22 98 32 51 15 19 25 13 31
18% 7% 9% 19% 7% 18% 6% 15% 8% 14% 18% 20% 31% 20% 9% 8% 17% 30% 32% 25% 15% 18% 20% 13% 18%

BCGIOP B B BGIOP BCEGIOP BCEGIJOPQUXY BCEGIOP BIOP BCDEGHIJKLNOPQUVWXY BCDEGHIJKLOPQUVWXY BCEGIJOPX B BGIOP BCEGIOP BCGIOP

  Trust much more

908 39 16 24 10 11 11 11 10 20 19 221 19 37 55 32 28 104 30 57 23 26 23 20 62
27% 15% 16% 24% 19% 22% 22% 21% 10% 20% 15% 40% 37% 36% 31% 32% 22% 32% 30% 28% 23% 25% 18% 20% 35%

BI I I BCDEFGHIJKOQRSTUVWX BCEIJKQWX BCDEHIJKQUWX BCIJKWX BCIKW I BCEIJKQWX BCIKW BCIK I BI I BCDEHIJKQUWX

  Trust somewhat more

1310 146 51 45 32 23 24 27 50 44 61 164 13 30 81 46 52 90 31 66 48 33 48 42 63
39% 54% 50% 44% 59% 46% 48% 51% 50% 44% 49% 30% 25% 29% 46% 46% 40% 28% 31% 32% 48% 31% 38% 42% 36%

LMNQRSTVWXY LMNRSTVY LMNRT LMNQRSTVWXY LMNR LMNRSTV LMNRSTV LMNRSTVY LMNRT LMNRSTVY LMNRSTV LMNRSTV LR LMNRSTV R LMR
Trust the same

524 61 27 13 8 6 10 6 30 20 23 50 4 14 24 15 28 32 8 33 13 28 29 24 18
16% 23% 26% 13% 15% 12% 20% 11% 30% 20% 18% 9% 8% 14% 14% 15% 22% 10% 8% 16% 13% 26% 23% 24% 10%

DLMORSUY DFHLMNOPRSTUY LRS DEFHKLMNOPRSTUY LRSY LRSY LMRSY LR DFHLMNOPRSTUY DLMORSUY DLMORSUY

BOTTOM 2 BOX (NET)

381 45 22 12 6 4 5 5 25 12 16 42 4 12 18 9 17 22 5 23 10 19 20 16 12
11% 17% 21% 12% 11% 8% 10% 9% 25% 12% 13% 8% 8% 12% 10% 9% 13% 7% 5% 11% 10% 18% 16% 16% 7%

LRSY FLMOPRSTUY DEFGHJKLMNOPQRSTUY RS LRS LRSY LRSY LRSY
  Trust somewhat less

143 16 5 1 2 2 5 1 5 8 7 8 - 2 6 6 11 10 3 10 3 9 9 8 6
4% 6% 5% 1% 4% 4% 10% 2% 5% 8% 6% 1% - 2% 3% 6% 8% 3% 3% 5% 3% 8% 7% 8% 3%

DL L DLMNR L DLMR L L DLMNR L DLMNR DLM DLMNR
  Trust much less

26 3 - 1 - - 2 1 2 3 - 7 - 1 1 - - 1 - - 2 - - 1 1
1% 1% - 1% - - 4% 2% 2% 3% - 1% - 1% 1% - - * - - 2% - - 1% 1%

CKPQRSTVW T T QRT T
Not Sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 514Q916_2. How much do you trust the Domain Name industry compared to these other industries?

2. Web based marketing companies
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1283 90 25 33 8 16 11 19 30 28 42 268 19 44 34 33 35 187 55 94 31 40 38 22 81
38% 34% 24% 32% 15% 32% 22% 36% 30% 28% 34% 49% 37% 43% 19% 33% 27% 58% 54% 45% 31% 38% 30% 22% 46%

EOX EO E EO EO EO BCDEFGIJKOPQUVWX EO CEGJOQWX EO BCDEFGHIJKLMNOPQTUVWXY BCDEFGHIJKMOPQUVWX BCDEGIJKOPQUWX EO CEOX EO BCDEGIJKOPQUWX

TOP 2 BOX (NET)

464 23 8 8 4 6 4 7 14 11 16 80 8 17 6 6 15 83 27 35 11 14 17 7 37
14% 9% 8% 8% 7% 12% 8% 13% 14% 11% 13% 15% 15% 17% 3% 6% 12% 26% 27% 17% 11% 13% 14% 7% 21%

O O O O O O BOPX O BOPX O BCDEFGIJKLOPQTUVWX BCDEFGIJKLOPQTUVWX BCDOPX O O O BCDEGJLOPQUX

  Trust much more

819 67 17 25 4 10 7 12 16 17 26 188 11 27 28 27 20 104 28 59 20 26 21 15 44
24% 25% 17% 25% 7% 20% 14% 23% 16% 17% 21% 34% 21% 26% 16% 27% 15% 32% 28% 29% 20% 25% 17% 15% 25%

EOQX E E E BCEFGIJKOQUWXY E EOQX EOQX CEGIJKOQUWX EIOQWX CEGIJOQWX E E EOQ
  Trust somewhat more

1287 116 53 46 28 19 25 24 51 43 50 179 15 39 105 35 50 75 34 74 45 33 42 45 61
38% 43% 51% 45% 52% 38% 50% 45% 51% 43% 40% 33% 29% 38% 60% 35% 38% 23% 34% 36% 45% 31% 34% 45% 35%

LRV LMPQRSTVWY LRV LMPRSTVWY R LMRVW R LMPRSTVWY R R R R BDFJKLMNPQRSTUVWXY R R R R LRV R LRV R
Trust the same

757 59 25 22 18 14 12 9 17 26 33 95 17 18 36 33 45 62 12 39 23 33 45 32 32
23% 22% 24% 22% 33% 28% 24% 17% 17% 26% 26% 17% 33% 18% 20% 33% 35% 19% 12% 19% 23% 31% 36% 32% 18%

S S ILNRSTY S LS LS ILNRSTY BHILNORSTY BDHILNORSTY S ILNORSTY BDHILNORSTUY BHILNORSTY

BOTTOM 2 BOX (NET)

544 40 18 20 12 12 11 6 10 17 22 83 10 15 25 27 28 43 10 31 13 21 30 20 20
16% 15% 17% 20% 22% 24% 22% 11% 10% 17% 18% 15% 19% 15% 14% 27% 22% 13% 10% 15% 13% 20% 24% 20% 11%

ISY IRSY IS BHILNORSTUY IRSY S BILORSTUY IS
  Trust somewhat less

213 19 7 2 6 2 1 3 7 9 11 12 7 3 11 6 17 19 2 8 10 12 15 12 12
6% 7% 7% 2% 11% 4% 2% 6% 7% 9% 9% 2% 13% 3% 6% 6% 13% 6% 2% 4% 10% 11% 12% 12% 7%

L L DLNST L DLS DLS DGLNRST L L DGLNORST L DLNST DLNST DGLNRST DGLNRST L
  Trust much less

29 3 - 1 - - 2 1 2 4 - 8 1 1 1 - - 1 - - 2 - - 1 1
1% 1% - 1% - - 4% 2% 2% 4% - 1% 2% 1% 1% - - * - - 2% - - 1% 1%

CKPQRSTVW T T CKOPQRSTVWY T T
Not Sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 515Q916_3. How much do you trust the Domain Name industry compared to these other industries?

3. E-commerce companies
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1260 43 17 36 12 19 8 15 21 28 35 269 25 51 45 34 36 178 60 100 31 40 50 25 82
38% 16% 17% 35% 22% 38% 16% 28% 21% 28% 28% 49% 48% 50% 26% 34% 28% 55% 59% 48% 31% 38% 40% 25% 47%

BCGI BCGI B B BC BCDEGHIJKOPQUVX BCEGHIJKOQUX BCDEGHIJKOPQUX B BCGI BC BCDEFGHIJKOPQUVWX BCDEFGHIJKOPQUVWXY BCDEGHIJKOPQUX BC BCGIO BCEGIKOQX BCEGHIJKOPQUX

TOP 2 BOX (NET)

484 13 3 7 5 11 2 7 10 9 14 85 9 19 9 7 18 103 28 50 7 11 19 8 30
14% 5% 3% 7% 9% 22% 4% 13% 10% 9% 11% 15% 17% 19% 5% 7% 14% 32% 28% 24% 7% 10% 15% 8% 17%

BCDGIJOPUX BCO C BC BCDGOPU BCDGOPU BCDGJOPUX BCO BCDEGHIJKLMNOPQUVWXY BCDEGHIJKLOPQUVWXY BCDEGIJKLOPQUVX C BCGO BCDGOPUX

  Trust much more

776 30 14 29 7 8 6 8 11 19 21 184 16 32 36 27 18 75 32 50 24 29 31 17 52
23% 11% 14% 28% 13% 16% 12% 15% 11% 19% 17% 33% 31% 31% 20% 27% 14% 23% 32% 24% 24% 27% 25% 17% 30%

BCEGIKQ BCEFGHIJKOQRTX BCEGIKQ BCEFGHIJKOQX BI BCGIQ BCIQ BCEFGHIJKOQX BCIQ BI BCEGIQ BCIQ BCEGHIJKOQX

  Trust somewhat more

1380 154 62 46 30 22 28 21 49 44 58 201 21 33 90 38 56 95 33 72 50 34 45 41 57
41% 57% 60% 45% 56% 44% 56% 40% 49% 44% 46% 37% 40% 32% 51% 38% 43% 29% 33% 35% 50% 32% 36% 41% 33%

DHJKLMNPQRSTVWXY DHJKLMNPQRSTVWXY RY LNPRSTVWY R LNPRSTVWY LNRSTVY R LNRSTVY R LNPRSTVWY R LNRSTVWY R
Trust the same

685 66 23 19 12 8 12 16 28 26 32 72 6 17 39 29 38 51 8 35 18 32 30 33 35
20% 25% 22% 19% 22% 16% 24% 30% 28% 26% 26% 13% 12% 17% 22% 29% 29% 16% 8% 17% 18% 30% 24% 33% 20%

LMRST LS S S LS LMRST LMRST LMRS LMRS LS LMNRST LMNRSTU S S S LMNRSTU LRS DFLMNRSTUY LS
BOTTOM 2 BOX (NET)

507 48 15 17 8 8 8 15 22 19 23 60 2 14 28 23 23 39 4 29 11 24 21 22 24
15% 18% 15% 17% 15% 16% 16% 28% 22% 19% 18% 11% 4% 14% 16% 23% 18% 12% 4% 14% 11% 23% 17% 22% 14%

LMRS MS MS S MS MS CLMNORSTUY LMRSU LMS LMS S S MS LMRSU LMS S MS LMRSU MS LMRSU S
  Trust somewhat less

178 18 8 2 4 - 4 1 6 7 9 12 4 3 11 6 15 12 4 6 7 8 9 11 11
5% 7% 8% 2% 7% - 8% 2% 6% 7% 7% 2% 8% 3% 6% 6% 12% 4% 4% 3% 7% 8% 7% 11% 6%

L FL L FL L L L FL L L DFHLNRST L FL L DFHLNRT L
  Trust much less

30 5 1 1 - - 1 1 2 3 - 8 - 1 2 - - 1 - - 2 - - 1 1
1% 2% 1% 1% - - 2% 2% 2% 3% - 1% - 1% 1% - - * - - 2% - - 1% 1%

T T T T QRT T
Not Sure

2 - - - - 1 1 - - - - - - - - - - - - - - - - - -
* - - - - 2% 2% - - - - - - - - - - - - - - - - - - 

BLRT BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 516Q916_4. How much do you trust the Domain Name industry compared to these other industries?

4. Software companies
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1404 43 16 49 13 18 14 20 20 30 38 295 30 58 56 38 55 208 53 105 37 44 49 26 89
42% 16% 16% 48% 24% 36% 28% 38% 20% 30% 30% 54% 58% 57% 32% 38% 42% 64% 52% 51% 37% 42% 39% 26% 51%

BCEGIJKOX BCI B BCI BC BC BCEFGHIJKOPQUVWX BCEFGHIJKOPUWX BCEFGHIJKOPQUVWX BCI BCI BCEIKX BCDEFGHIJKLOPQSTUVWXY BCEGIJKOPUWX BCEGIJKOPUWX BCI BCEIX BCIX B BCEGIJKOPUWX

TOP 2 BOX (NET)

496 14 4 15 2 6 4 4 10 8 13 85 11 24 8 11 18 102 27 44 8 18 20 11 29
15% 5% 4% 15% 4% 12% 8% 8% 10% 8% 10% 15% 21% 24% 5% 11% 14% 31% 27% 21% 8% 17% 16% 11% 17%

BCEO BCEJOU BCEJOU BCEGHIJKLOPUX O BCEO BCDEFGHIJKLOPQTUVWXY BCDEFGHIJKLOPQUWXY BCEGHIJKOPUX BCEO BCEO O BCEJOU

  Trust much more

908 29 12 34 11 12 10 16 10 22 25 210 19 34 48 27 37 106 26 61 29 26 29 15 60
27% 11% 12% 33% 20% 24% 20% 30% 10% 22% 20% 38% 37% 33% 27% 27% 28% 33% 26% 29% 29% 25% 23% 15% 34%

BCIKX BI BCIX BI BI BCEFGIJKOPQSTVWX BCIKX BCIKX BCIX BCIX BCIX BCIJKX BCI BCIX BCIX BCI BCI BCIJKWX

  Trust somewhat more

1327 138 55 42 29 23 22 27 50 45 54 192 15 32 90 44 46 76 31 69 46 43 45 51 62
40% 51% 53% 41% 54% 46% 44% 51% 50% 45% 43% 35% 29% 31% 51% 44% 35% 23% 31% 33% 46% 41% 36% 51% 35%

LMNQRSTWY LMNQRSTWY R LMNQRSTWY R R LMNRSTY LMNQRSTWY RS R R LMNQRSTWY R R R LMNRST R R LMNQRSTWY R
Trust the same

597 84 32 10 12 8 13 5 28 23 33 55 6 11 29 19 29 40 16 33 16 19 31 22 23
18% 31% 31% 10% 22% 16% 26% 9% 28% 23% 26% 10% 12% 11% 16% 19% 22% 12% 16% 16% 16% 18% 25% 22% 13%

DFHLMNOPRSTUVY DFHLMNOPRSTUVY DL DHLNRY DHLMNORSTUY DHLNRY DHLMNORTY L L DHLNRY L L DHLNRTY DLNR
BOTTOM 2 BOX (NET)

429 60 24 8 6 6 5 5 23 18 23 48 4 7 23 14 16 31 12 25 10 10 22 13 16
13% 22% 23% 8% 11% 12% 10% 9% 23% 18% 18% 9% 8% 7% 13% 14% 12% 10% 12% 12% 10% 9% 18% 13% 9%

DGHLMNOQRSTUVXY DHLMNOQRSTUVY DHLMNOQRSTUVY DLNRY DLNRY DLNRY
  Trust somewhat less

168 24 8 2 6 2 8 - 5 5 10 7 2 4 6 5 13 9 4 8 6 9 9 9 7
5% 9% 8% 2% 11% 4% 16% - 5% 5% 8% 1% 4% 4% 3% 5% 10% 3% 4% 4% 6% 8% 7% 9% 4%

DHLORTY HLR DHLORT DFHIJLMNOPRSTUY L L DHLR L DHLORTY L L DHLR HLR DHLR L
  Trust much less

28 3 - 1 - - 1 1 2 3 - 8 1 1 1 - - 1 1 - 2 - - 1 1
1% 1% - 1% - - 2% 2% 2% 3% - 1% 2% 1% 1% - - * 1% - 2% - - 1% 1%

T T T QRT T T
Not Sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 517Q916_5. How much do you trust the Domain Name industry compared to these other industries?

5. Computer hardware companies
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1314 53 18 38 12 15 12 18 20 28 37 288 25 51 55 33 45 189 53 100 32 40 38 26 88
39% 20% 17% 37% 22% 30% 24% 34% 20% 28% 30% 52% 48% 50% 31% 33% 35% 58% 52% 48% 32% 38% 30% 26% 50%

BCI BC BC BCDEFGHIJKOPQUVWX BCEGIJKOUWX BCEFGIJKOPQUWX BCI BCI BCI BCDEFGHIJKOPQTUVWX BCDEFGHIJKOPQUVWX BCEFGIJKOPQUWX BC BCI BC BCDEFGHIJKOPQUVWX

TOP 2 BOX (NET)

498 18 4 14 3 6 2 7 11 7 16 95 9 24 6 10 20 88 26 49 7 15 18 12 31
15% 7% 4% 14% 6% 12% 4% 13% 11% 7% 13% 17% 17% 24% 3% 10% 15% 27% 26% 24% 7% 14% 14% 12% 18%

BCO O CO O BCO BCEGJOU BCGJOU BCEGIJKOPUX O BCGJOU BCDEFGHIJKLOPQUVWXY BCDEGIJKLOPUVWX BCDEGIJKLOPUVWX BCO BCO CO BCEGJOU

  Trust much more

816 35 14 24 9 9 10 11 9 21 21 193 16 27 49 23 25 101 27 51 25 25 20 14 57
24% 13% 14% 24% 17% 18% 20% 21% 9% 21% 17% 35% 31% 26% 28% 23% 19% 31% 27% 25% 25% 24% 16% 14% 33%

BI I I BCDEFGHIJKPQTUVWX BCIKWX BCIX BCIKWX BI I BCEIJKQWX BCIWX BCIX BCI BI BCEFIJKQWX

  Trust somewhat more

1328 131 54 50 29 24 25 30 46 51 52 174 14 34 82 50 51 92 30 61 49 41 56 48 54
40% 49% 52% 49% 54% 48% 50% 57% 46% 50% 42% 32% 27% 33% 47% 50% 39% 28% 30% 29% 49% 39% 45% 48% 31%

LMNRSTY LMNQRSTVY LMNRSTY LMNRSTY LMRSTY LMRSTY LMNQRSTVY LMRSTY LMNRSTY LRT LMNRSTY LMNRSTY R LMNRSTY R LMRSTY LMNRSTY
Trust the same

685 81 31 13 13 10 12 4 32 19 36 79 12 16 38 18 34 42 18 46 18 25 31 25 32
20% 30% 30% 13% 24% 20% 24% 8% 32% 19% 29% 14% 23% 16% 22% 18% 26% 13% 18% 22% 18% 24% 25% 25% 18%

DHJLNOPRSUY DHLNPRSUY HR HR DHJLNPRSUY DHLNRY H HLR DHLR DHLR DHLR DHLR DHLR
BOTTOM 2 BOX (NET)

467 57 19 10 5 8 6 4 21 11 22 65 9 14 32 11 18 28 14 35 12 15 19 12 20
14% 21% 18% 10% 9% 16% 12% 8% 21% 11% 18% 12% 17% 14% 18% 11% 14% 9% 14% 17% 12% 14% 15% 12% 11%

DEHJLPRUXY R DHLRY R LR R R
  Trust somewhat less

218 24 12 3 8 2 6 - 11 8 14 14 3 2 6 7 16 14 4 11 6 10 12 13 12
6% 9% 12% 3% 15% 4% 12% - 11% 8% 11% 3% 6% 2% 3% 7% 12% 4% 4% 5% 6% 9% 10% 13% 7%

DHLNOR DHLNORST DHLNORST DHLNOR DHLNOR HL DHLNORS L DHLNORST HLNOR DHLNOR DHLNORST L
  Trust much less

29 3 - 1 - - 1 1 2 3 - 9 1 1 1 - - 2 - - 2 - - 1 1
1% 1% - 1% - - 2% 2% 2% 3% - 2% 2% 1% 1% - - 1% - - 2% - - 1% 1%

T T T QT T T
Not Sure

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

BLRT
Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 518Q1000. Which devices do you use to access the Internet?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2723 235 82 90 40 41 42 48 80 82 99 448 49 85 106 71 85 275 91 187 84 87 112 74 130
81% 88% 80% 88% 74% 82% 84% 91% 80% 81% 79% 81% 94% 83% 60% 70% 65% 85% 90% 90% 83% 82% 90% 74% 74%

CEKLOPQXY OQ EOPQXY OQ OQ EOPQXY OQ OQ OQ OPQY CEIJKLOPQVXY OPQ OPQXY CEIKLOPQXY CEIJKLOPQVXY OPQ OPQ CEIKLOPQXY O O
Laptop computer

2589 235 75 87 47 32 44 30 70 77 100 412 44 84 80 81 100 248 86 188 73 76 99 83 138
77% 88% 73% 85% 87% 64% 88% 57% 70% 76% 80% 75% 85% 82% 45% 80% 77% 76% 85% 91% 72% 72% 79% 83% 79%

CFHIJKLOQRUVWY HO CFHILOUV CFHILOUV O CFHILOUV O HO FHO HO FHO FHIO FHO HO HO CFHILOUV CFHIJKLNOPQRUVWXY O O FHO FHIO FHO
Smartphone

2503 221 69 76 43 36 36 33 72 78 92 422 40 81 109 87 112 237 68 125 71 81 103 78 133
75% 82% 67% 75% 80% 72% 72% 62% 72% 77% 74% 77% 77% 79% 62% 86% 86% 73% 67% 60% 70% 76% 82% 78% 76%

CHIKORSTU OT OT T OT OT CHOST OT CHOT CDFGHIKLORSTUY CDFGHIKLORSTUY OT OT CHORSTU HOT OT
Desktop computer

1807 198 55 62 33 28 32 27 65 59 69 266 24 61 59 42 81 151 56 110 49 58 83 49 90
54% 74% 53% 61% 61% 56% 64% 51% 65% 58% 55% 48% 46% 60% 34% 42% 62% 46% 55% 53% 49% 55% 66% 49% 51%

CDFHJKLMNOPQRSTUVXY O LOPR OPR O LOPR O LMOPRUXY OPR OP O LOPR LMOPRUX O O O O O CLMOPRTUXY O O
Tablet

13 2 - 2 1 - 3 - 1 - 1 - - - - - - - - - - - 2 1 -
* 1% - 2% 2% - 6% - 1% - 1% - - - - - - - - - - - 2% 1% - 

L LRT LR BCJKLNOPQRSTUVY L L LR L
TV (Unspec.)

6 - 1 1 - - - - - - - - 1 - - - - - - - - - - 3 -
* - 1% 1% - - - - - - - - 2% - - - - - - - - - - 3% - 

L L BLRT BLOQRTY
Smart TV

4 - - - 2 - 1 - - - - - - - - - 1 - - - - - - - -
* - - - 4% - 2% - - - - - - - - - 1% - - - - - - - - 

BKLORTVWY BLRT L
E-Reader/E-Book

4 2 2 - - - - - - - - - - - - - - - - - - - - - -
* 1% 2% - - - - - - - - - - - - - - - - - - - - - - 

L LRT
Game system (i.e., PSP,
Wii, Xbox 360, etc.)

3 1 - - - - 1 - - - - - - - - - - - - - - - - 1 -
* * - - - - 2% - - - - - - - - - - - - - - - - 1% - 

LRT L
Watch/Smartwatch

2 - 1 - 1 - - - - - - - - - - - - - - - - - - - -
* - 1% - 2% - - - - - - - - - - - - - - - - - - - - 

L BLR
All/everything

2 - - - - - - 1 - - - - - - - - - - - 1 - - - - -
* - - - - - - 2% - - - - - - - - - - - * - - - - - 

BLR
Regular mobile phone
(Not Smartphone)

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Notebook

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 1% - - 

L
Ipod

11 4 1 - 1 - - - - - - - 1 - - - - - 1 - - - 1 2 -
* 1% 1% - 2% - - - - - - - 2% - - - - - 1% - - - 1% 2% - 

LR L LR LRT L L LRT
Other

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
* - - - - - - - - - - * - - - - - * - - - - - - - 

Not Sure

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - 

L
Declined to answer

9672 898 286 318 168 137 159 139 289 296 361 1549 159 311 355 281 379 912 302 611 277 302 401 291 491
288% 335% 278% 312% 311% 274% 318% 262% 289% 293% 289% 282% 306% 305% 202% 278% 292% 281% 299% 295% 274% 285% 321% 291% 281%

Sigma
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 518Q1000. Which devices do you use to access the Internet?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 519Q1005. What is your experience with URL shorteners?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1824 169 54 62 23 25 24 14 64 54 32 284 36 66 72 64 57 161 71 138 57 70 66 59 102
54% 63% 52% 61% 43% 50% 48% 26% 64% 53% 26% 52% 69% 65% 41% 63% 44% 50% 70% 67% 56% 66% 53% 59% 58%

EGHKLOQR HK EHKOQR K HK HK EHKLOQR HKO HKO CEGHKLOQRW EHKLOQR K EHKLOQR HK HK CEFGHJKLOQRUWY CEFGHJKLOQRW HKO CEGHKLOQRW HKO HKOQ EHKOQ

USE THEM (NET)

592 51 14 27 7 6 8 2 15 16 8 94 8 18 20 16 15 75 23 38 16 30 24 19 42
18% 19% 14% 26% 13% 12% 16% 4% 15% 16% 6% 17% 15% 18% 11% 16% 12% 23% 23% 18% 16% 28% 19% 19% 24%

HKO CFHIKLOQ HK HK HK HK H HK HK CHKLOQ HKOQ HK HK CEFHIJKLOPQTU HK HK CHKLOQ

  I use them frequently

1232 118 40 35 16 19 16 12 49 38 24 190 28 48 52 48 42 86 48 100 41 40 42 40 60
37% 44% 39% 34% 30% 38% 32% 23% 49% 38% 19% 35% 54% 47% 30% 48% 32% 26% 48% 48% 41% 38% 34% 40% 34%

HKLOQRY HKR K K DEHKLOQRWY KR KR DEGHKLOQRWY EHKLOQRWY K EHKLOQRWY K EHKLOQRWY DEGHKLOQRWY HKR KR K HKR K
  I use them, but not
  frequently

1519 97 49 40 31 25 26 38 36 46 92 261 16 35 103 37 73 163 30 69 44 36 59 40 73
45% 36% 48% 39% 57% 50% 52% 72% 36% 46% 74% 47% 31% 34% 59% 37% 56% 50% 30% 33% 44% 34% 47% 40% 42%

BMSTV BDIMNPSTVXY ST BMNSTV BCDFGIJLMNPRSTUVWXY ST BCDEFGIJLMNOPQRSTUVWXY BIMNPSTV BDIJLMNPSTUVXY BDIMNPSTVXY BIMNPSTV S BMSTV S
NEVER USES THEM
(NET)

1017 55 30 31 18 19 17 28 21 26 55 197 11 27 64 29 45 104 24 48 25 29 34 24 56
30% 21% 29% 30% 33% 38% 34% 53% 21% 26% 44% 36% 21% 26% 36% 29% 35% 32% 24% 23% 25% 27% 27% 24% 32%

B B BIT B BCDEIJLMNOPQRSTUVWXY BCDIJMNPRSTUVWXY BIMSTUX BIMSTUX BIT BIT B
  I have heard of them but
  never used them

502 42 19 9 13 6 9 10 15 20 37 64 5 8 39 8 28 59 6 21 19 7 25 16 17
15% 16% 18% 9% 24% 12% 18% 19% 15% 20% 30% 12% 10% 8% 22% 8% 22% 18% 6% 10% 19% 7% 20% 16% 10%

SV DNPSTVY DLNPSTVY SV NPSV S DLNPSTVY BDFILMNPRSTVXY DLMNPSTVY DLNPSTVY DLNPSTVY DLNPSTVY DLNPSTVY SV
  I have never heard of
  them or used them

14 2 - - - - - 1 - 1 1 5 - 1 1 - - 1 - - - - - 1 -
* 1% - - - - - 2% - 1% 1% 1% - 1% 1% - - * - - - - - 1% - 

T
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 520Q1010. Why haven’t you used URL shorteners?

Base: Not Used URL Shorteners

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1519 97* 49* 40* 31* 25** 26** 38* 36* 46* 92* 261 16** 35* 103 37* 73* 163 30* 69* 44* 36* 59* 40* 73*Unweighted Base

712 51 21 17 13 9 14 22 17 19 48 112 8 11 52 19 41 73 11 35 18 18 24 20 39
47% 53% 43% 43% 42% 36% 54% 58% 47% 41% 52% 43% 50% 31% 50% 51% 56% 45% 37% 51% 41% 50% 41% 50% 53%

N N N LN N
Never needed to

396 34 15 14 14 4 7 7 14 13 26 51 5 8 25 6 16 41 5 16 16 5 22 12 20
26% 35% 31% 35% 45% 16% 27% 18% 39% 28% 28% 20% 31% 23% 24% 16% 22% 25% 17% 23% 36% 14% 37% 30% 27%

LPV LV HLOPQRSTV LPV LPV LPSV
I have never heard of
them

361 16 6 8 4 3 10 4 4 11 19 81 3 13 21 6 14 46 16 17 9 12 13 5 20
24% 16% 12% 20% 13% 12% 38% 11% 11% 24% 21% 31% 19% 37% 20% 16% 19% 28% 53% 25% 20% 33% 22% 13% 27%

BCEHIOQX BCEHIOPQX BCHIX BCDEHIJKLOPQRTUWXY BCHIX CH
Confused about which
website I’m going to

167 6 5 5 3 3 3 9 2 5 7 28 - 5 15 4 8 19 4 10 5 6 7 2 6
11% 6% 10% 13% 10% 12% 12% 24% 6% 11% 8% 11% - 14% 15% 11% 11% 12% 13% 14% 11% 17% 12% 5% 8%

BIKLXY

Don’t trust them

134 6 4 1 2 7 - 3 1 1 12 30 2 2 8 5 7 16 4 - - 4 9 3 7
9% 6% 8% 3% 6% 28% - 8% 3% 2% 13% 11% 13% 6% 8% 14% 10% 10% 13% - - 11% 15% 8% 10%

T T T T JTU TU T T TU TU TU TU TU DJTU T TU
Don’t like them

8 1 1 1 1 - - - - 1 - - - 1 - - - - 1 - - - - 1 -
1% 1% 2% 3% 3% - - - - 2% - - - 3% - - - - 3% - - - - 3% - 

L LR LR L LR LR LR
Don’t know how to use
them

3 1 - - - - - - 1 - 1 - - - - - - - - - - - - - -
* 1% - - - - - - 3% - 1% - - - - - - - - - - - - - - 

LR
Have used URL
shortener’s before

3 1 - - 1 - - - - - - - - - - - - - - - - - - - 1
* 1% - - 3% - - - - - - - - - - - - - - - - - - - 1%

LR
Unreliable/Doesn’t work

4 1 - - 1 - - - - - 1 - - - - - - - 1 - - - - - -
* 1% - - 3% - - - - - 1% - - - - - - - 3% - - - - - - 

LR LR
Other

8 1 1 - - - - - - - - 1 - 1 - - 1 1 - - 1 - - - 1
1% 1% 2% - - - - - - - - * - 3% - - 1% 1% - - 2% - - - 1%

Don’t know

2 - - - - - - - - - - 1 - - - - - 1 - - - - - - -
* - - - - - - - - - - * - - - - - 1% - - - - - - - 

Declined to answer

1798 118 53 46 39 26 34 45 39 50 114 304 18 41 121 40 87 197 42 78 49 45 75 43 94
118% 122% 108% 115% 126% 104% 131% 118% 108% 109% 124% 116% 113% 117% 117% 108% 119% 121% 140% 113% 111% 125% 127% 108% 129%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 521Q1015. Why do you use URL shorteners?

Base: Have Used URL Shorteners

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1824 169 54* 62* 23** 25** 24** 14** 64* 54* 32* 284 36* 66* 72* 64* 57* 161 71* 138 57* 70* 66* 59* 102Unweighted Base

1216 113 34 47 17 16 14 8 51 35 22 188 28 42 52 52 41 104 37 95 40 46 38 29 67
67% 67% 63% 76% 74% 64% 58% 57% 80% 65% 69% 66% 78% 64% 72% 81% 72% 65% 52% 69% 70% 66% 58% 49% 66%

SX SWX CLNRSWX SX SWX SX BCJLNRSVWXY SX X SX SX X
They are convenient

944 61 21 29 11 17 9 7 17 25 15 168 26 39 36 33 22 93 55 85 22 39 39 24 51
52% 36% 39% 47% 48% 68% 38% 50% 27% 46% 47% 59% 72% 59% 50% 52% 39% 58% 77% 62% 39% 56% 59% 41% 50%

I I BCIQUX BCDIJKOPQUXY BCIQUX BI BI BCIQUX BCDIJKLNOPQRTUVWXY BCIQUX BI BCIQUX BI
They save me time

404 10 6 7 - 10 1 2 6 7 7 135 9 16 11 9 9 49 17 27 10 19 11 12 14
22% 6% 11% 11% - 40% 4% 14% 9% 13% 22% 48% 25% 24% 15% 14% 16% 30% 24% 20% 18% 27% 17% 20% 14%

B BCDIJKMNOPQRSTUVWXY BI BI B B B BCDIJOPQTWY BI B B BCDIY B B B
It’s the latest thing

66 19 6 3 - - - 2 5 3 - 1 - 1 3 1 3 - 4 4 3 1 2 3 2
4% 11% 11% 5% - - - 14% 8% 6% - * - 2% 4% 2% 5% - 6% 3% 5% 1% 3% 5% 2%

KLMNPRTVWY LMNPRTVY LR LR LR LR LR LR LR LR LR LR
To shorten address/save
space/use where there
are character limits

42 19 3 3 - - 3 - 4 1 - - - 1 1 - 2 - 1 1 - - 2 - 1
2% 11% 6% 5% - - 13% - 6% 2% - - - 2% 1% - 4% - 1% 1% - - 3% - 1%

JKLMNOPRSTUVWXY LRTV LR LPRTV L L L LR L LR
For social media such as
Twitter/Facebook

12 3 1 1 - - 1 - - 1 - - - - - 1 - 2 1 - 1 - - - -
1% 2% 2% 2% - - 4% - - 2% - - - - - 2% - 1% 1% - 2% - - - - 

L L L L L L L
As a link/To
click/share/post the link

11 2 1 - 1 1 2 - - - - - - - - - - - - 1 - - - 1 2
1% 1% 2% - 4% 4% 8% - - - - - - - - - - - - 1% - - - 2% 2%

L L L
Tracking

8 2 1 - - - - - - 2 - - - - - - - - - 2 - - 1 - -
* 1% 2% - - - - - - 4% - - - - - - - - - 1% - - 2% - - 

L LR L L
Looks better/more
professional

7 - - - - - - - - - - - - 2 - - - - - - - 4 1 - -
* - - - - - - - - - - - - 3% - - - - - - - 6% 2% - - 

BLRT BLORSTY L
Generates
earnings/income

7 3 - - 1 - - - 1 - - - - - - - - 1 - - - - - 1 -
* 2% - - 4% - - - 2% - - - - - - - - 1% - - - - - 2% - 

L L L
Use out of need/Required
to

7 - - - - - - - 1 - - - - 2 - - - 1 1 1 - - - - 1
* - - - - - - - 2% - - - - 3% - - - 1% 1% 1% - - - - 1%

L BL L
For confidentiality/to keep
hidden/protect affiliate
links

5 1 - - - - - - - - - - 1 1 - - - - - - 1 - - - 1
* 1% - - - - - - - - - - 3% 2% - - - - - - 2% - - - 1%

LR L L
Easy to remember

5 2 - - - - - - 1 - - - - - - - - - 1 - - - - 1 -
* 1% - - - - - - 2% - - - - - - - - - 1% - - - - 2% - 

L L L
For advertising

5 1 1 - - - - - 1 - - - 1 - - - 1 - - - - - - - -
* 1% 2% - - - - - 2% - - - 3% - - - 2% - - - - - - - - 

L L LR L
Complete/Not fragmented

5 2 - - - 1 - - - - - - - - - - - - 1 - - - - - 1
* 1% - - - 4% - - - - - - - - - - - - 1% - - - - - 1%

L
Some sites
require/provide it that way

4 - - 1 - - - - - - - - - 1 - - - - - - - - 1 1 -
* - - 2% - - - - - - - - - 2% - - - - - - - - 2% 2% - 

L L L L
Provides
statistics/information

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 521Q1015. Why do you use URL shorteners?

Base: Have Used URL Shorteners

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1824 169 54* 62* 23** 25** 24** 14** 64* 54* 32* 284 36* 66* 72* 64* 57* 161 71* 138 57* 70* 66* 59* 102Unweighted Base
3 1 - - - - - - - - - - - 1 - - 1 - - - - - - - -
* 1% - - - - - - - - - - - 2% - - 2% - - - - - - - - 

L L
To try it/For fun

2 - - - - - - - - - - - - - - - - - - - - - - 1 1
* - - - - - - - - - - - - - - - - - - - - - - 2% 1%

L
Easy to understand

2 - - - - - - - 1 - - - - - - - - - - - - - - - 1
* - - - - - - - 2% - - - - - - - - - - - - - - - 1%

L
For handicapped/illiterate
people

2 - - - - - 1 1 - - - - - - - - - - - - - - - - -
* - - - - - 4% 7% - - - - - - - - - - - - - - - - - 

Used passively/seldom

2 - - - - - - - - - - - - - - - - 1 - - - - - - 1
* - - - - - - - - - - - - - - - - 1% - - - - - - 1%

Safe/Reliable

2 1 - - - - - - - - - - - - - - - - - - 1 - - - -
* 1% - - - - - - - - - - - - - - - - - - 2% - - - - 

L
Do not use URL
shorteners

14 3 1 - - - - - 1 1 - 1 - - - - 1 - 1 2 - 2 - - 1
1% 2% 2% - - - - - 2% 2% - * - - - - 2% - 1% 1% - 3% - - 1%

LR
Other

4 - - - - - - - 1 - 1 1 - - - - - - - - 1 - - - -
* - - - - - - - 2% - 3% * - - - - - - - - 2% - - - - 

BRT
Don’t know

2 - - - - - - - - - - - 1 - - - - - - - - - - - 1
* - - - - - - - - - - - 3% - - - - - - - - - - - 1%

BLR
Declined to answer

2781 243 75 91 30 45 31 20 90 75 45 494 66 106 103 96 80 251 119 218 79 111 95 73 145
152% 144% 139% 147% 130% 180% 129% 143% 141% 139% 141% 174% 183% 161% 143% 150% 140% 156% 168% 158% 139% 159% 144% 124% 142%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 522Q1020. What is your experience with QR codes?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1915 159 61 63 32 21 28 16 53 57 68 416 28 45 102 82 75 156 54 103 42 42 69 50 93
57% 59% 59% 62% 59% 42% 56% 30% 53% 56% 54% 76% 54% 44% 58% 81% 58% 48% 53% 50% 42% 40% 55% 50% 53%

FHNRTUV FHNRUV FHNRTUV HUV H H HUV HV BCDEFGHIJKMNOQRSTUVWXY H FHNRUV BCDEFGHIJKMNOQRSTUVWXY HNUV H HV H HUV H HV
USE THEM (NET)

500 14 9 14 7 6 3 2 14 7 11 189 5 10 18 15 12 73 16 12 9 10 8 6 30
15% 5% 9% 14% 13% 12% 6% 4% 14% 7% 9% 34% 10% 10% 10% 15% 9% 22% 16% 6% 9% 9% 6% 6% 17%

BT B BT BCDEFGHIJKMNOPQRSTUVWXY B BHTWX BCGHJKMNOQTUVWX BHJTWX BHJKQTWX

  I use them frequently

1415 145 52 49 25 15 25 14 39 50 57 227 23 35 84 67 63 83 38 91 33 32 61 44 63
42% 54% 50% 48% 46% 30% 50% 26% 39% 50% 46% 41% 44% 34% 48% 66% 48% 26% 38% 44% 33% 30% 49% 44% 36%

FHILNRSTUVY FHNRUVY FHNRUV HRV FHRUV R FHNRUVY HRV HRV R FHNRUVY BCDEFHIJKLMNOQRSTUVWXY FHNRUVY R HRV FHNRUVY HRV R
  I use them, but not
  frequently

1431 109 41 39 22 29 22 36 47 43 57 130 24 56 74 19 55 167 47 104 59 64 56 50 81
43% 41% 40% 38% 41% 58% 44% 68% 47% 43% 46% 24% 46% 55% 42% 19% 42% 51% 47% 50% 58% 60% 45% 50% 46%

LP LP LP LP BCDLOP LP BCDEGIJKLMOPQRSTWXY LP LP LP LP BCDLOP LP LP BCDLOP LP BDLP BCDEJLOPQW BCDEJKLOPQSWY LP LP LP
NEVER USES THEM
(NET)

1017 92 32 30 17 19 16 30 36 32 46 107 13 33 56 18 45 112 27 65 38 32 32 32 57
30% 34% 31% 29% 31% 38% 32% 57% 36% 32% 37% 19% 25% 32% 32% 18% 35% 34% 27% 31% 38% 30% 26% 32% 33%

LP LP L L LP L BCDEGIJKLMNOPQRSTUVWXY LP LP LP LP LP LP LP LP LP LP LP LP
  I have heard of them but
  never used them

414 17 9 9 5 10 6 6 11 11 11 23 11 23 18 1 10 55 20 39 21 32 24 18 24
12% 6% 9% 9% 9% 20% 12% 11% 11% 11% 9% 4% 21% 23% 10% 1% 8% 17% 20% 19% 21% 30% 19% 18% 14%

P LP LP P BKLPQ LP LP LP LP LP BCDKLOPQ BCDEIJKLOPQ LP P BCDKLOPQ BCDKLOPQ BCDKLOPQ BCDKLOPQ BCDEGHIJKLOPQRTXY BCDKLOPQ BKLPQ BLP
  I have never heard of
  them or used them

11 - 1 - - - - 1 - 1 - 4 - 1 - - - 2 - - - - - - 1
* - 1% - - - - 2% - 1% - 1% - 1% - - - 1% - - - - - - 1%

BT
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 523Q1025. Why haven’t you used QR codes?

Base: Not Used QR Codes

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1431 109 41* 39* 22** 29** 22** 36* 47* 43* 57* 130 24** 56* 74* 19** 55* 167 47* 104 59* 64* 56* 50* 81*Unweighted Base

810 60 26 20 15 17 13 23 26 23 44 56 16 26 47 11 38 98 17 62 36 34 21 31 50
57% 55% 63% 51% 68% 59% 59% 64% 55% 53% 77% 43% 67% 46% 64% 58% 69% 59% 36% 60% 61% 53% 38% 62% 62%

SW LSW LSW BDIJLNRSTVW LSW LNSW LSW LSW LSW LSW LSW
Never needed to

326 17 8 12 4 8 7 5 10 6 3 8 7 19 12 2 6 50 19 32 15 25 18 12 21
23% 16% 20% 31% 18% 28% 32% 14% 21% 14% 5% 6% 29% 34% 16% 11% 11% 30% 40% 31% 25% 39% 32% 24% 26%

L KL BKLQ KL BHJKLOQ L BJKLOQ BCHIJKLOQ BJKLOQ KLQ BCHIJKLOQ BJKLOQ KL KLQ
I have never heard of
them or seen them

202 24 4 5 2 2 2 3 10 5 4 44 4 6 7 5 8 20 12 5 5 6 11 5 3
14% 22% 10% 13% 9% 7% 9% 8% 21% 12% 7% 34% 17% 11% 9% 26% 15% 12% 26% 5% 8% 9% 20% 10% 4%

KORTUVY KTY BCDHJKNOQRTUVXY TY TY HKORTUVXY TY
Don’t like them

160 7 4 - 3 6 - 5 2 7 8 32 2 5 11 4 5 22 2 11 3 3 7 5 6
11% 6% 10% - 14% 21% - 14% 4% 16% 14% 25% 8% 9% 15% 21% 9% 13% 4% 11% 5% 5% 13% 10% 7%

D DV D BCDINQRSTUVXY D D D D D
Don’t trust them

26 7 1 - - - 1 - 3 2 3 - - - 1 - 1 1 2 - - 1 1 1 1
2% 6% 2% - - - 5% - 6% 5% 5% - - - 1% - 2% 1% 4% - - 2% 2% 2% 1%

LRTU LRT LRT LRT LT
Don’t own
smartphone/device
required

17 4 - 1 - 1 - - 3 - - 1 - - - - - - 1 1 1 1 1 1 1
1% 4% - 3% - 3% - - 6% - - 1% - - - - - - 2% 1% 2% 2% 2% 2% 1%

R R LOR
Hard to use/Don’t know
how to use them

7 3 - - - - - - - - - - - - - - 1 - - 1 - 1 1 - -
* 3% - - - - - - - - - - - - - - 2% - - 1% - 2% 2% - - 

R
Couldn’t get it to work

4 - - - - - - - 1 - - - - - - - 1 - - - 1 - 1 - -
* - - - - - - - 2% - - - - - - - 2% - - - 2% - 2% - - 

Inconvenient

3 2 - - - - - - - - - - - - - - 1 - - - - - - - -
* 2% - - - - - - - - - - - - - - 2% - - - - - - - - 

Time consuming/Takes
too long

2 1 - - - - - - - - - - - 1 - - - - - - - - - - -
* 1% - - - - - - - - - - - 2% - - - - - - - - - - - 

Don’t use often enough

2 - - - - - - - - 1 - - - - - - - - 1 - - - - - -
* - - - - - - - - 2% - - - - - - - - 2% - - - - - - 

Not interested/Don’t want
to/Prefer another method

2 - 1 - - - - 1 - - - - - - - - - - - - - - - - -
* - 2% - - - - 3% - - - - - - - - - - - - - - - - - 

R R
Don’t have required App
to operate them

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 3% - - - - - - - - - - - - - - - - - - - - - 

R
Can get a
virus/Trojan/worm from it

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 2% - - 

I have used QR codes

7 1 1 1 - - - - - - - - - - - - - 1 2 - - - 1 - -
* 1% 2% 3% - - - - - - - - - - - - - 1% 4% - - - 2% - - 

LT
Other

5 - - 1 - - - - - 1 - 1 - 1 - - - 1 - - - - - - -
* - - 3% - - - - - 2% - 1% - 2% - - - 1% - - - - - - - 

Don’t know

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 523Q1025. Why haven’t you used QR codes?

Base: Not Used QR Codes

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1431 109 41* 39* 22** 29** 22** 36* 47* 43* 57* 130 24** 56* 74* 19** 55* 167 47* 104 59* 64* 56* 50* 81*Unweighted Base
2 - - - 1 - - - - - 1 - - - - - - - - - - - - - -
* - - - 5% - - - - - 2% - - - - - - - - - - - - - - 

Declined to answer

1577 126 45 41 25 34 23 37 55 45 63 142 29 58 78 22 61 193 56 112 61 71 63 55 82
110% 116% 110% 105% 114% 117% 105% 103% 117% 105% 111% 109% 121% 104% 105% 116% 111% 116% 119% 108% 103% 111% 113% 110% 101%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 524Q1030. Why do you use QR codes?

Base: Used QR Codes

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1915 159 61* 63* 32* 21** 28** 16** 53* 57* 68* 416 28** 45* 102 82* 75* 156 54* 103 42* 42* 69* 50* 93*Unweighted Base

1259 101 29 37 19 14 17 12 33 35 46 327 21 28 73 56 52 98 27 66 28 23 38 24 55
66% 64% 48% 59% 59% 67% 61% 75% 62% 61% 68% 79% 75% 62% 72% 68% 69% 63% 50% 64% 67% 55% 55% 48% 59%

C CX BCDEIJKNPRSTVWXY CSWX CSX CSX C C
They are convenient

994 69 22 33 6 16 10 8 18 22 34 230 16 22 49 39 36 95 43 65 25 28 43 19 46
52% 43% 36% 52% 19% 76% 36% 50% 34% 39% 50% 55% 57% 49% 48% 48% 48% 61% 80% 63% 60% 67% 62% 38% 49%

E EI E BCEIJX E E E E BCEIJOX BCDEIJKLNOPQRTUWXY BCEIJOPQX CEIJX BCEIJOPX BCEIJX E
They save me time

648 30 11 11 9 8 12 2 7 17 14 195 17 26 12 20 24 75 22 36 13 23 26 13 25
34% 19% 18% 17% 28% 38% 43% 13% 13% 30% 21% 47% 61% 58% 12% 24% 32% 48% 41% 35% 31% 55% 38% 26% 27%

O IO BCDEIJKOPQTUXY BCDEIJKOPQTUWXY O BIO BCDEIJKOPQTUXY BCDIKOP BCDIKO IO BCDEIJKOPQTUXY BCDIKO O O
It’s the latest thing

22 2 3 1 1 - 2 - 2 - - - - 1 4 1 1 1 - - 1 - - 2 -
1% 1% 5% 2% 3% - 7% - 4% - - - - 2% 4% 1% 1% 1% - - 2% - - 4% - 

L LRTY L L LT L LT L L L LT
No choice/No other
options available

16 6 1 4 - - - - 1 1 1 - - 1 - - - - - - - - - 1 -
1% 4% 2% 6% - - - - 2% 2% 1% - - 2% - - - - - - - - - 2% - 

LORT L LOPQRTWY L L L L L
Informative/Access to
needed information

14 2 1 - 1 - - - 1 - 2 - - 1 - - 2 - 1 - - 2 - 1 -
1% 1% 2% - 3% - - - 2% - 3% - - 2% - - 3% - 2% - - 5% - 2% - 

L L LR L LR L LR L LOPRTY L
Curiosity/To try/test it out

10 3 1 - - - - - - 1 - - - - - 2 - - - - - - - 1 2
1% 2% 2% - - - - - - 2% - - - - - 2% - - - - - - - 2% 2%

L L L L L L
Don’t use QR codes

7 - - - 1 - - - 1 2 - - - - - - - 1 1 - - - - - 1
* - - - 3% - - - 2% 4% - - - - - - - 1% 2% - - - - - 1%

BL L BL L L
For posters/displays/prints

6 1 - 1 1 - - - 1 - - - - - - - - - - - - - - 1 1
* 1% - 2% 3% - - - 2% - - - - - - - - - - - - - - 2% 1%

L LR L L L
Practicality

6 1 - - 1 - - 1 - - - - - - - - - - - - - - 1 - 2
* 1% - - 3% - - 6% - - - - - - - - - - - - - - 1% - 2%

LR L L
Use at work/for my job

5 2 - - - - - - 1 - - - - 1 - - - - - - - 1 - - -
* 1% - - - - - - 2% - - - - 2% - - - - - - - 2% - - - 

L L L L
Easier to use

4 1 - - - - - - - - - - 1 - - - - 1 - - - 1 - - -
* 1% - - - - - - - - - - 4% - - - - 1% - - - 2% - - - 

L
Security/Hides identity

4 - - 1 - - - - - - - - - 1 - - - - 1 - - - - 1 -
* - - 2% - - - - - - - - - 2% - - - - 2% - - - - 2% - 

L L L L
For various
needs/occasions

3 2 - 1 - - - - - - - - - - - - - - - - - - - - -
* 1% - 2% - - - - - - - - - - - - - - - - - - - - - 

L L
For promotions

3 1 - 1 - - - - - - - - - - - - - - - - - - - - 1
* 1% - 2% - - - - - - - - - - - - - - - - - - - - 1%

L L
Fast/Quick

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
* - - - - - - - - - - - - - - 2% - - - - - - - - - 

BL
Benefits/Many benefits

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 524Q1030. Why do you use QR codes?

Base: Used QR Codes

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1915 159 61* 63* 32* 21** 28** 16** 53* 57* 68* 416 28** 45* 102 82* 75* 156 54* 103 42* 42* 69* 50* 93*Unweighted Base
2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

L
Interactive

2 1 - - - - - - - - - - - - - - - - - - - - 1 - -
* 1% - - - - - - - - - - - - - - - - - - - - 1% - - 

L
Marketing

2 1 - - 1 - - - - - - - - - - - - - - - - - - - -
* 1% - - 3% - - - - - - - - - - - - - - - - - - - - 

LR
Not widespread

2 - 1 - - - - - - 1 - - - - - - - - - - - - - - -
* - 2% - - - - - - 2% - - - - - - - - - - - - - - - 

L L
Outdated technology

2 1 - 1 - - - - - - - - - - - - - - - - - - - - -
* 1% - 2% - - - - - - - - - - - - - - - - - - - - - 

L
Sharing data

2 1 1 - - - - - - - - - - - - - - - - - - - - - -
* 1% 2% - - - - - - - - - - - - - - - - - - - - - - 

L
For coupons/sweepstakes

2 - - - - - - - - - - - 1 - - - - - - - - - 1 - -
* - - - - - - - - - - - 4% - - - - - - - - - 1% - - 

L
It’s Interesting

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

L
It’s Fun

11 1 1 1 1 - - - - - 1 1 - 1 - - - - - - 1 - 1 2 -
1% 1% 2% 2% 3% - - - - - 1% * - 2% - - - - - - 2% - 1% 4% - 

LR L LORT
Other

2 - - - - - - - 1 - - - - - 1 - - - - - - - - - -
* - - - - - - - 2% - - - - - 1% - - - - - - - - - - 

L L
Don’t know

5 - 2 - - - - - 1 - - 1 - - - - - - - - - - - - 1
* - 3% - - - - - 2% - - * - - - - - - - - - - - - 1%

BLR
Declined to answer

3036 228 73 92 41 38 41 23 67 79 99 754 56 82 139 120 115 271 95 167 68 78 111 65 134
159% 143% 120% 146% 128% 181% 146% 144% 126% 139% 146% 181% 200% 182% 136% 146% 153% 174% 176% 162% 162% 186% 161% 130% 144%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 525Q1035. Which of these is the safest way to access a specific website?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1224 155 47 41 22 14 19 14 53 38 50 138 12 41 30 29 46 90 37 100 42 35 68 40 63
36% 58% 46% 40% 41% 28% 38% 26% 53% 38% 40% 25% 23% 40% 17% 29% 35% 28% 37% 48% 42% 33% 54% 40% 36%

CDEFGHJKLMNOPQRSTUVXY FHLMOPR LMOR LO LO FHJLMOPQRSVY LO LMOR O LMOR O LO O LO FHLMOPQRVY LMOR O DFHJKLMNOPQRSVXY LMOR LO
Typing the domain name
into a browser

834 44 21 36 16 16 11 12 13 21 21 139 13 30 53 41 38 68 35 39 29 39 26 32 41
25% 16% 20% 35% 30% 32% 22% 23% 13% 21% 17% 25% 25% 29% 30% 41% 29% 21% 35% 19% 29% 37% 21% 32% 23%

BCIJKLRTWY BI BIKT BIK BIKT BIKRT BCGHIJKLRTWY BIKT BCIJKRTWY BIK BCIJKLRTWY BIKRT I
Finding via an Internet
search engine

412 10 8 10 2 6 7 6 6 15 11 116 13 9 15 10 13 53 11 20 11 17 9 8 26
12% 4% 8% 10% 4% 12% 14% 11% 6% 15% 9% 21% 25% 9% 9% 10% 10% 16% 11% 10% 11% 16% 7% 8% 15%

B B B B BEI B BCDEIKNOPQSTUWX BCDEIKNOPQSTUWX B B B B BCEIKOTWX B B B BEIW BEIW
Accessing via a QR code

370 11 9 7 6 5 6 13 3 11 13 90 7 11 8 5 8 74 8 28 9 6 6 6 20
11% 4% 9% 7% 11% 10% 12% 25% 3% 11% 10% 16% 13% 11% 5% 5% 6% 23% 8% 14% 9% 6% 5% 6% 11%

BI BI BCDIJKNOPQSUVWXY BIO BI BCDIOPQSVWX BIOW BIO BCDFIJKLNOPQSTUVWXY BIOPQVW BIOW
Using an app

338 31 6 7 5 6 1 4 9 9 18 41 6 6 56 13 15 31 6 15 6 7 12 10 18
10% 12% 6% 7% 9% 12% 2% 8% 9% 9% 14% 7% 12% 6% 32% 13% 12% 10% 6% 7% 6% 7% 10% 10% 10%

G CGLNSTU BCDEFGHIJKLMNPQRSTUVWXY G G
Accessing via a bookmark

165 17 9 1 3 2 5 3 16 7 12 22 1 5 14 3 10 7 4 5 3 2 4 4 6
5% 6% 9% 1% 6% 4% 10% 6% 16% 7% 10% 4% 2% 5% 8% 3% 8% 2% 4% 2% 3% 2% 3% 4% 3%

DRT DLRTV DRTV BDFJLMNOPRSTUVWXY DR DLPRTUVWY DLRTV DRTV
Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3343 268 100 102 54 49 49 52 100 101 125 546 52 102 176 101 130 323 101 207 100 106 125 100 174
100% 100% 97% 100% 100% 98% 98% 98% 100% 100% 100% 99% 100% 100% 100% 100% 100% 99% 100% 100% 99% 100% 100% 100% 99%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 526Q1040. How often do you remember the address of the website you want to visit so you can type it directly into the browser?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1582 164 54 54 25 24 21 22 52 46 52 204 30 58 20 33 57 178 58 129 45 57 68 46 85
47% 61% 52% 53% 46% 48% 42% 42% 52% 46% 42% 37% 58% 57% 11% 33% 44% 55% 57% 62% 45% 54% 54% 46% 49%

EGHJKLOPQUXY LOP LOP O O O O LOP O O O LOP KLOP O O KLOPQ KLOPQ EGHJKLOPQUXY O LOP KLOP O LOP
TOP 2 BOX (NET)

365 27 8 13 7 9 - 2 12 12 7 18 8 15 3 9 11 74 12 41 16 10 12 14 25
11% 10% 8% 13% 13% 18% - 4% 12% 12% 6% 3% 15% 15% 2% 9% 8% 23% 12% 20% 16% 9% 10% 14% 14%

GLO GLO GLO GLO GHKLO GLO GLO GHKLO GHKLO GLO GLO BCDGHIJKLOPQSVWY GLO BCGHKLOPQVW GHKLO GLO GLO GKLO GHKLO

  Always

1217 137 46 41 18 15 21 20 40 34 45 186 22 43 17 24 46 104 46 88 29 47 56 32 60
36% 51% 45% 40% 33% 30% 42% 38% 40% 34% 36% 34% 42% 42% 10% 24% 35% 32% 46% 43% 29% 44% 45% 32% 34%

EFJKLOPQRUXY LOPRU OP O O OP O OP O OP OP OP OPU O O O LOPRU LOPRU O LOPRU LOPRU O O
  Often

1159 77 33 38 18 15 14 20 31 38 46 253 14 24 61 39 45 98 28 66 39 39 35 29 59
35% 29% 32% 37% 33% 30% 28% 38% 31% 38% 37% 46% 27% 24% 35% 39% 35% 30% 28% 32% 39% 37% 28% 29% 34%

N N N BCFGIMNOQRSTWXY N N N
Sometimes

607 27 15 10 10 11 15 11 17 17 27 89 8 20 94 29 28 48 15 12 17 10 22 25 30
18% 10% 15% 10% 19% 22% 30% 21% 17% 17% 22% 16% 15% 20% 53% 29% 22% 15% 15% 6% 17% 9% 18% 25% 17%

T T BDTV BCDLRSTVY BTV T T BDTV BT T BDTV BCDEFGHIJKLMNPQRSTUVWXY BCDJLRSTUVWY BDTV T T T BT BDLRTV BT
BOTTOM 2 BOX (NET)

502 21 13 10 8 8 11 10 12 13 25 84 6 20 60 25 23 42 13 12 15 8 16 23 24
15% 8% 13% 10% 15% 16% 22% 19% 12% 13% 20% 15% 12% 20% 34% 25% 18% 13% 13% 6% 15% 8% 13% 23% 14%

T T T BDTV BTV T BDTV BTV BDTV BCDEFHIJKLMNQRSTUVWY BCDIJLRSTVWY BTV BT T BT T BDIRTVW BT
  Rarely

105 6 2 - 2 3 4 1 5 4 2 5 2 - 34 4 5 6 2 - 2 2 6 2 6
3% 2% 2% - 4% 6% 8% 2% 5% 4% 2% 1% 4% - 19% 4% 4% 2% 2% - 2% 2% 5% 2% 3%

T T T DLNT BDKLNRT T DLNT DLNT DNT BCDEFHIJKLMNPQRSTUVWXY DLNT DLNT T T T DLNT T LT
  Never

9 - 1 - 1 - - - - - - 4 - - 1 - - 1 - - - - - - 1
* - 1% - 2% - - - - - - 1% - - 1% - - * - - - - - - 1%

B
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 527Q1045. What was your preferred way of finding websites 2-3 years ago?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2229 199 72 71 38 35 34 36 60 73 97 310 34 59 125 70 95 191 72 163 68 75 77 62 113
66% 74% 70% 70% 70% 70% 68% 68% 60% 72% 78% 56% 65% 58% 71% 69% 73% 59% 71% 79% 67% 71% 62% 62% 65%

ILNRWXY LR L L LNR ILNRWXY LNR L ILNR LNR ILMNRUWXY L LR
Use a search engine

742 65 20 26 10 10 10 8 33 15 20 124 16 32 29 21 29 67 20 38 27 16 40 25 41
22% 24% 19% 25% 19% 20% 20% 15% 33% 15% 16% 23% 31% 31% 16% 21% 22% 21% 20% 18% 27% 15% 32% 25% 23%

CHJKLORSTV JKOV HJKORTV JKOV CHJKLORSTV

Type the domain  name
directly into my browser
and see if it comes up

232 3 7 3 4 2 4 7 2 8 7 64 2 10 12 7 3 44 6 3 3 6 5 7 13
7% 1% 7% 3% 7% 4% 8% 13% 2% 8% 6% 12% 4% 10% 7% 7% 2% 14% 6% 1% 3% 6% 4% 7% 7%

BT BT BT BDIQTUW BQT BT BDIKQTUW BDIQTU BT BT BDIKMOQSTUVWY BT BT BT BQT
Use an app

130 - 2 2 1 3 1 2 3 5 1 48 - 1 8 3 2 22 2 2 1 9 2 4 6
4% - 2% 2% 2% 6% 2% 4% 3% 5% 1% 9% - 1% 5% 3% 2% 7% 2% 1% 1% 8% 2% 4% 3%

B B B BKT B B B BT BCDKMNPQSTUWY BT B B BKNQTUW B BCDKMNQSTUW B B B
Use a QR code

6 1 - - - - 1 - 1 - - - - - - - - - - - 1 - - 1 1
* * - - - - 2% - 1% - - - - - - - - - - - 1% - - 1% 1%

LRT L L L
Use Bookmarks/Favorites/
Saved It

2 - - - - - - - - - - - - - - - - - - 1 - - - 1 -
* - - - - - - - - - - - - - - - - - - * - - - 1% - 

L
Use Google

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

L
Didn’t have internet

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
* - - - - - - - - - - - - - - - - - - - - - 1% - - 

L
Specific address mentions

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

L
Varies/Depends on what I
am looking for

3 - - - 1 - - - 1 - - - - - - - - - - - 1 - - - -
* - - - 2% - - - 1% - - - - - - - - - - - 1% - - - - 

BLR L L
Other

6 - - - - - - - - - - 2 - - 2 - - 1 - - - - - - 1
* - - - - - - - - - - * - - 1% - - * - - - - - - 1%

Don’t know

4 - - - - - - - - - - 2 - - - - 1 - 1 - - - - - -
* - - - - - - - - - - * - - - - 1% - 1% - - - - - - 

Declined to answer

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base



Page 711J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 528Q1050. What is your preferred way of finding websites now?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1977 184 62 65 36 32 34 29 65 58 86 239 34 58 124 67 90 162 61 116 63 68 81 68 95
59% 69% 60% 64% 67% 64% 68% 55% 65% 57% 69% 43% 65% 57% 70% 66% 69% 50% 60% 56% 62% 64% 65% 68% 54%

JLNRTY L LR LR L LR LR L LRTY LR L HJLNRTY LR LRTY L L LR LR LR LRTY L
Use a search engine

765 69 22 23 13 11 7 13 27 23 24 131 8 32 23 19 25 77 21 56 25 21 28 20 47
23% 26% 21% 23% 24% 22% 14% 25% 27% 23% 19% 24% 15% 31% 13% 19% 19% 24% 21% 27% 25% 20% 22% 20% 27%

O O O O O O GKMOPQ O O O O O
Type the domain  name
directly into my browser
and see if it comes up

362 10 11 6 4 3 4 8 3 12 8 93 4 10 20 14 3 64 12 23 9 7 12 5 17
11% 4% 11% 6% 7% 6% 8% 15% 3% 12% 6% 17% 8% 10% 11% 14% 2% 20% 12% 11% 9% 7% 10% 5% 10%

BIQ BIQX BIQ BDFIKQTUVWXY BQ BIQ BIQX BCDEFGIKMNOQTUVWXY BIQ BIQ BQ BQ BIQ
Use an app

224 - 5 8 1 4 4 3 4 8 7 82 6 2 8 - 10 21 5 11 2 9 4 5 15
7% - 5% 8% 2% 8% 8% 6% 4% 8% 6% 15% 12% 2% 5% - 8% 6% 5% 5% 2% 8% 3% 5% 9%

BP BP B BP BP BP BP BP BP BCEIKNOPQRSTUWXY BENPUW B BP BP BP BP BP B BNPU B BP BNPU
Use a QR code

13 4 2 - - - - - - - - 1 1 - - 1 1 - 1 - 1 - - 1 -
* 1% 2% - - - - - - - - * 2% - - 1% 1% - 1% - 1% - - 1% - 

LR LRT LRT
Use Bookmarks/Favorites/
Saved It

3 - - - - - - - - - - - - - - - 1 - - - - 1 - 1 -
* - - - - - - - - - - - - - - - 1% - - - - 1% - 1% - 

L L L
Links

2 - - - - - - - - - - - - - - - - - - 1 1 - - - -
* - - - - - - - - - - - - - - - - - - * 1% - - - - 

L
Use Google

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - 

L
Specific address mentions

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

L
Varies/Depends on what I
am looking for

2 - - - - - 1 - - - - 1 - - - - - - - - - - - - -
* - - - - - 2% - - - - * - - - - - - - - - - - - - 

BLRT
Other

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

None

6 - - - - - - - - - - 3 - - 1 - - 1 - - - - - - 1
* - - - - - - - - - - 1% - - 1% - - * - - - - - - 1%

Don’t know

2 - - - - - - - - - - - - - - - 1 - 1 - - - - - -
* - - - - - - - - - - - - - - - 1% - 1% - - - - - - 

L L
Declined to answer

3359 268 103 102 54 50 50 53 100 101 125 550 53 102 176 101 131 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 102% 100% 100% 100% 101% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 529Q1100. Which types of abusive Internet behavior, if any, are you aware of?

Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

2664 263 90 94 46 36 42 45 90 73 100 369 46 84 118 61 117 216 85 181 96 81 108 89 134
79% 98% 87% 92% 85% 72% 84% 85% 90% 72% 80% 67% 88% 82% 67% 60% 90% 66% 84% 87% 95% 76% 86% 89% 77%

CDEFGHIJKLMNOPQRSTVWXY FJLOPRVY FJKLNOPRVY LOPR LOPR LOPR FJKLOPRVY LOPR FJLOPR LOPR FJKLOPRVY JLOPR FJLOPRVY EFGHJKLNOPRSTVWY P FJLOPRY FJLOPRVY LOPR
Spamming - The use of
electronic messaging
systems to send
unsolicited messages.

2558 262 86 91 46 36 36 34 92 80 100 350 39 85 100 52 116 209 90 162 85 83 107 81 136
76% 98% 83% 89% 85% 72% 72% 64% 92% 79% 80% 64% 75% 83% 57% 51% 89% 64% 89% 78% 84% 78% 86% 81% 78%

CDEFGHIJKLMNOPQRSTUVWXY HLOPR FGHLMOPRTVY HLOPR P P FGHJKLMOPRTVXY HLOPR HLOPR P OP HLOPR FGHJKLMOPRTVY P FGHLMOPRTVY HLOPR HLOPR LOPR FGHLOPR HLOPR HLOPR
Malware - Short for
’’malicious software’’,
used to disrupt computer
operations, gather
sensitive information or
gain access to private
computer systems.

2473 256 83 82 43 32 35 19 91 76 99 358 31 69 127 87 107 201 86 149 88 84 99 67 104
74% 96% 81% 80% 80% 64% 70% 36% 91% 75% 79% 65% 60% 68% 72% 86% 82% 62% 85% 72% 87% 79% 79% 67% 59%

CDEFGHJKLMNOPQRSTUVWXY FHLMNRXY FHLMNRXY HLMRY H H CDEFGHJKLMNORTVWXY HLMRY FHLMRXY H H H HRY FGHLMNORTXY FHLMNORTXY H FGHLMNORTXY HRY FGHJLMNORTXY FHLMRXY FHLMRXY H H
Phishing - The attempt to
acquire sensitive
information such as
usernames, passwords,
and credit card details by
masquerading as a
trustworthy entity in
electronic communication.

2379 249 83 73 46 34 34 32 82 74 99 309 46 77 105 79 112 185 81 153 84 75 91 67 109
71% 93% 81% 72% 85% 68% 68% 60% 82% 73% 79% 56% 88% 75% 60% 78% 86% 57% 80% 74% 83% 71% 73% 67% 62%

CDFGHIJKLNOPQRSTUVWXY HLORXY LOR FGHLORVXY HLORXY LOR HLORXY DFGHJLORTVWXY LORY HLORY DFGHJLNORTVWXY HLORXY LORY FGHLORVXY LR LOR L
Stolen credentials - When
hackers steal personal
information stored online
such as usernames,
passwords, social security
numbers, credit cards
numbers, etc.

1820 209 64 62 29 29 24 21 65 55 41 287 29 56 57 32 80 163 73 121 52 78 68 50 75
54% 78% 62% 61% 54% 58% 48% 40% 65% 54% 33% 52% 56% 55% 32% 32% 62% 50% 72% 58% 51% 74% 54% 50% 43%

CDEFGHIJKLMNOPQRTUWXY HKOPRY HKOPY KOP KOP O GHKLOPRXY KOP KOPY KOP KOP HKOPRY KOP EGHJKLMNOPRTUWXY HKOPY KOP EGHJKLMNOPRTUWXY KOPY KOP O
Cyber squatting -
Registering or using a
domain name with bad
faith intent to profit from
the goodwill of a
trademark belonging to
someone else.

139 2 2 - - 2 3 1 3 9 9 44 - 3 17 - 2 21 3 3 2 - 3 3 7
4% 1% 2% - - 4% 6% 2% 3% 9% 7% 8% - 3% 10% - 2% 6% 3% 1% 2% - 2% 3% 4%

DPV BDPV BCDEMPQTUVW BDEMPQTV BCDEMPQTUVW BCDEIMNPQSTUVWXY BDPQTV BDPV
None of the above

10 - - - - 1 1 - - - - 4 - - 1 - - 2 - - - - - - 1
* - - - - 2% 2% - - - - 1% - - 1% - - 1% - - - - - - 1%

BT BT
Not Sure

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 1% - - - - - - - - - - - 

L
Decline to Answer

12044 1241 408 402 210 170 175 152 423 367 448 1721 191 375 525 311 534 997 418 769 407 401 476 357 566
359% 463% 396% 394% 389% 340% 350% 287% 423% 363% 358% 313% 367% 368% 298% 308% 411% 307% 414% 371% 403% 378% 381% 357% 323%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 530Q1105. What do you think are the source(s) for each type of abusive Internet behavior?

SUMMARY TABLE OF ORGANIZED GROUPS
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base

1764 208 60 68 33 25 25 24 70 53 80 260 30 44 72 37 80 144 49 94 63 44 69 51 81
69% 79% 70% 75% 72% 69% 69% 71% 76% 66% 80% 74% 77% 52% 72% 71% 69% 69% 54% 58% 74% 53% 64% 63% 60%

JNQRSTVWXY NSV NSTVY NV NSTVY JNRSTVWXY NSTVWXY NSTVY NSTVY NV NSV NSTV NSTVY
Malware

1595 202 53 52 32 23 25 20 62 44 77 206 30 47 84 57 71 136 39 77 61 33 55 40 69
67% 81% 64% 71% 70% 68% 74% 63% 76% 59% 78% 67% 65% 61% 80% 72% 63% 74% 48% 50% 73% 44% 60% 60% 63%

CHJLMNQSTVWXY STV STV STV V STV JSTVWX CJLNQSTVWXY STV V V CHJLNQSTVWXY STV STV JNSTVWX STV V STV
Stolen credentials

1704 208 63 66 33 22 25 21 67 48 82 256 27 47 83 51 65 126 41 88 65 36 55 53 76
64% 79% 70% 70% 72% 61% 60% 47% 74% 66% 82% 69% 59% 56% 70% 84% 56% 58% 48% 49% 68% 44% 51% 60% 57%

FGHJLMNQRSTUVWXY HQSTVWY HQRSTVWY HSTVW HNQRSTVWXY HSTV FGHJLMNOQRSTUVWXY HNQRSTVWY HNQRSTVWY FGHJLMNQRSTUVWXY V HSTVW

Spamming

1163 135 39 47 19 19 16 13 44 40 30 191 19 31 44 27 46 116 38 59 40 40 41 31 38
64% 65% 61% 76% 66% 66% 67% 62% 68% 73% 73% 67% 66% 55% 77% 84% 58% 71% 52% 49% 77% 51% 60% 62% 51%

TVY NQSTVY TVY STVY STVY STVY NQSTVWY BCLNQSTVWXY NQSTVY NQSTVY

Cyber squatting

1574 202 54 49 27 21 20 13 66 49 82 253 20 37 90 74 61 122 35 71 59 26 44 37 62
64% 79% 65% 60% 63% 66% 57% 68% 73% 64% 83% 71% 65% 54% 71% 85% 57% 61% 41% 48% 67% 31% 44% 55% 60%

CDEGJLNQRSTUVWXY STVW SVW SVW SVW V NQSTVWX STVW CDEFGJLMNOQRSTUVWXY NQRSTVWXY SV V NQSTVWX CDEFGIJLMNOQRSTUVWXY SV STVW V STVW V SVW
Phishing

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 531Q1105. What do you think are the source(s) for each type of abusive Internet behavior?

SUMMARY TABLE OF INDIVIDUALS
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base

1518 193 53 55 20 22 22 13 56 45 40 244 21 35 79 34 66 116 49 71 54 55 66 45 64
61% 75% 64% 67% 47% 69% 63% 68% 62% 59% 40% 68% 68% 51% 62% 39% 62% 58% 57% 48% 61% 65% 67% 67% 62%

CEIJKNOPQRSTUY KPT EKNPT KPT KP KPT KP EKNPRT KPT KPT KPT KP KP KPT EKPT EKNPT EKPT KPT
Phishing

1603 193 55 56 17 23 21 26 55 36 39 246 36 39 70 25 79 129 48 88 53 57 70 54 88
60% 73% 61% 60% 37% 64% 50% 58% 61% 49% 39% 67% 78% 46% 59% 41% 68% 60% 56% 49% 55% 70% 65% 61% 66%

CDEGHIJKNOPRSTUX EKP EKP EKP K EKP EGJKNPTU CDEGHIJKNOPRSTUX EKP EGJKNPT EKNPT EK EK EGJKNPTU EJKNPT EKP EJKNPT

Spamming

1090 173 44 32 10 18 16 11 41 36 22 196 20 27 33 15 46 79 35 53 24 42 37 29 51
60% 83% 69% 52% 34% 62% 67% 52% 63% 65% 54% 68% 69% 48% 58% 47% 58% 48% 48% 44% 46% 54% 54% 58% 68%

CDIJKLNOPQRSTUVWXY NPRSTU RT RTU DNPRSTUVW NPRSTU

Cyber squatting

1413 191 53 42 23 24 22 14 56 43 46 203 31 36 58 42 71 96 40 78 44 49 47 43 61
59% 77% 64% 58% 50% 71% 65% 44% 68% 58% 46% 66% 67% 47% 55% 53% 63% 52% 49% 51% 52% 65% 52% 64% 56%

CDEHJKLNOPQRSTUVWXY KN HKNRST EHKNRSTUW EHKNPRSTUW HKN HKNT HKNRST KN
Stolen credentials

1454 191 52 59 16 24 24 17 53 41 58 217 23 41 61 25 69 104 44 65 44 51 51 43 81
57% 73% 60% 65% 35% 67% 67% 50% 58% 51% 58% 62% 59% 48% 61% 48% 59% 50% 49% 40% 52% 61% 48% 53% 60%

CEHIJKLNOPQRSTUVWXY ET ENRSTW ET ET ET ET ENRSTW ET ET ET ET E ET
Malware

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 532Q1105_1. What do you think are the source(s) for each type of abusive Internet behavior?

1. Phishing
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2473 256 83* 82* 43* 32* 35* 19** 91* 76* 99* 358 31* 69* 127 87* 107 201 86* 149 88* 84* 99* 67* 104Unweighted Base

1574 202 54 49 27 21 20 13 66 49 82 253 20 37 90 74 61 122 35 71 59 26 44 37 62
64% 79% 65% 60% 63% 66% 57% 68% 73% 64% 83% 71% 65% 54% 71% 85% 57% 61% 41% 48% 67% 31% 44% 55% 60%

CDEGJLNQRSTUVWXY STVW SVW SVW SVW V NQSTVWX STVW CDEFGJLMNOQRSTUVWXY NQRSTVWXY SV V NQSTVWX CDEFGIJLMNOQRSTUVWXY SV STVW V STVW V SVW
ORGANIZED GROUPS
(NET)

1316 185 49 39 27 16 19 10 62 42 73 171 15 32 85 66 48 100 33 58 53 23 32 30 48
53% 72% 59% 48% 63% 50% 54% 53% 68% 55% 74% 48% 48% 46% 67% 76% 45% 50% 38% 39% 60% 27% 32% 45% 46%

CDFGJLMNQRSTUVWXY STVW VW QSTVW V VW DLNQRSTVWXY STVW CDFGJLMNQRSTVWXY VW V V DLNQRSTVWXY CDFGJLMNQRSTUVWXY V TVW LQSTVW V VW
  Organized groups from
  outside my country

1107 150 41 34 15 17 15 12 48 33 62 211 15 20 70 38 54 66 19 38 34 9 30 27 49
45% 59% 49% 41% 35% 53% 43% 63% 53% 43% 63% 59% 48% 29% 55% 44% 50% 33% 22% 26% 39% 11% 30% 40% 47%

DEJNPRSTUVWXY NRSTVW STV V NRSTVW STV NRSTVW STV DEGJNPRSTUVWXY DEJNPRSTUVWXY STV V ENRSTUVW STV NRSTVW V V V STV V STV NRSTVW

  Organized groups from
  within my country

1518 193 53 55 20 22 22 13 56 45 40 244 21 35 79 34 66 116 49 71 54 55 66 45 64
61% 75% 64% 67% 47% 69% 63% 68% 62% 59% 40% 68% 68% 51% 62% 39% 62% 58% 57% 48% 61% 65% 67% 67% 62%

CEIJKNOPQRSTUY KPT EKNPT KPT KP KPT KP EKNPRT KPT KPT KPT KP KP KPT EKPT EKNPT EKPT KPT
INDIVIDUALS (NET)

1222 182 50 43 17 19 19 9 53 43 35 181 11 32 64 26 55 78 39 51 45 46 43 39 42
49% 71% 60% 52% 40% 59% 54% 47% 58% 57% 35% 51% 35% 46% 50% 30% 51% 39% 45% 34% 51% 55% 43% 58% 40%

DEGIJKLMNOPQRSTUVWXY EKMPRTWY KPRT KPRT PT EKMPRTWY KPRTY KPRT P KPRT KPRT P KPT KPRT KMPRTY
  Individuals from outside
  my country

1109 154 40 38 16 16 18 11 41 27 32 171 17 17 62 25 60 83 37 50 37 27 50 28 52
45% 60% 48% 46% 37% 50% 51% 58% 45% 36% 32% 48% 55% 25% 49% 29% 56% 41% 43% 34% 42% 32% 51% 42% 50%

DEIJKLNOPRSTUVX KNPTV NP NP KNP NP KNPTV KNPTV KNPTV EJKNPRTV NP N N KNPTV N KNPTV
  Individuals from my
  country

298 17 13 7 8 2 7 1 16 12 8 21 1 13 17 5 19 20 23 33 7 18 12 8 10
12% 7% 16% 9% 19% 6% 20% 5% 18% 16% 8% 6% 3% 19% 13% 6% 18% 10% 27% 22% 8% 21% 12% 12% 10%

BLP BLP BLMP BLMP BLP BKLMPU BL BKLMPU BDFKLMOPRUWXY BDFKLMPRUWY BDKLMPRUY L
Don’t know

2 - - - - - - - 1 - - 1 - - - - - - - - - - - - -
* - - - - - - - 1% - - * - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

5054 688 193 161 83 70 78 43 221 157 210 756 59 114 298 160 236 347 151 230 176 123 167 132 201
204% 269% 233% 196% 193% 219% 223% 226% 243% 207% 212% 211% 190% 165% 235% 184% 221% 173% 176% 154% 200% 146% 169% 197% 193%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 533Q1105_2. What do you think are the source(s) for each type of abusive Internet behavior?

2. Spamming
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2664 263 90* 94* 46* 36* 42* 45* 90* 73* 100 369 46* 84* 118 61* 117 216 85* 181 96* 81* 108 89* 134Unweighted Base

1704 208 63 66 33 22 25 21 67 48 82 256 27 47 83 51 65 126 41 88 65 36 55 53 76
64% 79% 70% 70% 72% 61% 60% 47% 74% 66% 82% 69% 59% 56% 70% 84% 56% 58% 48% 49% 68% 44% 51% 60% 57%

FGHJLMNQRSTUVWXY HQSTVWY HQRSTVWY HSTVW HNQRSTVWXY HSTV FGHJLMNOQRSTUVWXY HNQRSTVWY HNQRSTVWY FGHJLMNQRSTUVWXY V HSTVW

ORGANIZED GROUPS
(NET)

1334 177 58 52 28 15 24 16 60 44 68 153 15 38 76 40 52 97 35 67 53 27 47 44 48
50% 67% 64% 55% 61% 42% 57% 36% 67% 60% 68% 41% 33% 45% 64% 66% 44% 45% 41% 37% 55% 33% 44% 49% 36%

DFHLMNQRSTUVWXY FHLMNQRSTVWXY HLMTVY HLMSTVY HMTVY FHLMNQRSTVWXY HLMQRSTVWY FHLMNQRSTVWXY FHLMNQRSTVWXY FHLMNQRSTVWY HLMTVY VY
  Organized groups from
  outside my country

1314 183 45 54 24 20 22 18 52 39 69 222 22 27 66 34 61 77 23 47 43 23 38 42 63
49% 70% 50% 57% 52% 56% 52% 40% 58% 53% 69% 60% 48% 32% 56% 56% 52% 36% 27% 26% 45% 28% 35% 47% 47%

CDEGHIJLMNOPQRSTUVWXY NRSTVW NRSTVW NRSTV NRSTVW NRSTV NRSTVW NRSTVW CHJMNOQRSTUVWXY HNRSTUVWXY STV NRSTVW NRSTVW NRSTVW T STV NSTV NRSTV
  Organized groups from
  within my country

1603 193 55 56 17 23 21 26 55 36 39 246 36 39 70 25 79 129 48 88 53 57 70 54 88
60% 73% 61% 60% 37% 64% 50% 58% 61% 49% 39% 67% 78% 46% 59% 41% 68% 60% 56% 49% 55% 70% 65% 61% 66%

CDEGHIJKNOPRSTUX EKP EKP EKP K EKP EGJKNPTU CDEGHIJKNOPRSTUX EKP EGJKNPT EKNPT EK EK EGJKNPTU EJKNPT EKP EJKNPT

INDIVIDUALS (NET)

1254 166 49 43 15 15 19 18 51 32 35 188 16 34 58 21 64 101 37 58 46 49 44 42 53
47% 63% 54% 46% 33% 42% 45% 40% 57% 44% 35% 51% 35% 40% 49% 34% 55% 47% 44% 32% 48% 60% 41% 47% 40%

DEFGHJKLMNOPRSTUWXY EKMPTY T EKMNPTWY EKMPTY KT EKMNPTWY T T EHJKMNPRSTWY T
  Individuals from outside
  my country

1227 177 45 40 13 20 16 23 42 28 33 165 33 23 55 16 75 75 35 64 35 36 57 46 75
46% 67% 50% 43% 28% 56% 38% 51% 47% 38% 33% 45% 72% 27% 47% 26% 64% 35% 41% 35% 36% 44% 53% 52% 56%

CDEGHIJKLNOPRSTUVWXY EKNPRT NP EKNPRT EKNPR ENP EKNPRT CDEGHIJKLNOPRSTUVWX EKNPR CDEGIJKLNOPRSTUV NP EKNPRTU EKNPRTU DEGJKLNPRSTU

  Individuals from my
  country

303 19 14 8 7 2 8 6 16 17 9 19 1 14 17 1 19 17 19 35 8 9 12 13 13
11% 7% 16% 9% 15% 6% 19% 13% 18% 23% 9% 5% 2% 17% 14% 2% 16% 8% 22% 19% 8% 11% 11% 15% 10%

BLMPR LMP BLMPR LP BLMPR BDFKLMPRUVWY BLMPR BLMP BLMPR BDFKLMPRUWY BDFKLMPRUY LP LP BLMP P
Don’t know

3 - - - - - - 1 - - - 1 - - - - - 1 - - - - - - -
* - - - - - - 2% - - - * - - - - - * - - - - - - - 

BT
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

5435 722 211 197 87 72 89 82 221 160 214 748 87 136 272 112 271 368 149 271 185 144 198 187 252
204% 275% 234% 210% 189% 200% 212% 182% 246% 219% 214% 203% 189% 162% 231% 184% 232% 170% 175% 150% 193% 178% 183% 210% 188%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 534Q1105_3. What do you think are the source(s) for each type of abusive Internet behavior?

3. Cyber squatting
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1820 209 64* 62* 29** 29** 24** 21** 65* 55* 41* 287 29** 56* 57* 32* 80* 163 73* 121 52* 78* 68* 50* 75*Unweighted Base

1163 135 39 47 19 19 16 13 44 40 30 191 19 31 44 27 46 116 38 59 40 40 41 31 38
64% 65% 61% 76% 66% 66% 67% 62% 68% 73% 73% 67% 66% 55% 77% 84% 58% 71% 52% 49% 77% 51% 60% 62% 51%

TVY NQSTVY TVY STVY STVY STVY NQSTVWY BCLNQSTVWXY NQSTVY NQSTVY

ORGANIZED GROUPS
(NET)

926 119 33 40 17 13 15 12 39 36 27 114 16 25 39 25 40 76 34 44 37 36 33 27 29
51% 57% 52% 65% 59% 45% 63% 57% 60% 65% 66% 40% 55% 45% 68% 78% 50% 47% 47% 36% 71% 46% 49% 54% 39%

LRTY T LNRSTVY LTY LNRSTVY LNRTVY LNQRSTVWY BCLNQRSTVWXY CLNQRSTVWY T
  Organized groups from
  outside my country

855 122 30 32 12 16 15 10 35 29 27 159 13 18 34 13 42 80 18 37 24 12 25 26 26
47% 58% 47% 52% 41% 55% 63% 48% 54% 53% 66% 55% 45% 32% 60% 41% 53% 49% 25% 31% 46% 15% 37% 52% 35%

NSTVWY STV NSTVY NSTVY NSTVY NPSTVWY NSTVWY V NSTVWY V NSTVY NSTVY V SV V NSTV V
  Organized groups from
  within my country

1090 173 44 32 10 18 16 11 41 36 22 196 20 27 33 15 46 79 35 53 24 42 37 29 51
60% 83% 69% 52% 34% 62% 67% 52% 63% 65% 54% 68% 69% 48% 58% 47% 58% 48% 48% 44% 46% 54% 54% 58% 68%

CDIJKLNOPQRSTUVWXY NPRSTU RT RTU DNPRSTUVW NPRSTU

INDIVIDUALS (NET)

891 134 38 29 8 12 14 9 40 34 21 150 15 24 26 12 41 63 28 39 22 36 30 25 41
49% 64% 59% 47% 28% 41% 58% 43% 62% 62% 51% 52% 52% 43% 46% 38% 51% 39% 38% 32% 42% 46% 44% 50% 55%

DLNOPQRSTUVW PRST NPRSTUW NPRSTU T RST T T T RST
  Individuals from outside
  my country

789 159 38 19 9 13 12 7 35 27 21 129 14 13 26 9 42 46 26 33 18 21 23 18 31
43% 76% 59% 31% 31% 45% 50% 33% 54% 49% 51% 45% 48% 23% 46% 28% 53% 28% 36% 27% 35% 27% 34% 36% 41%

CDIJKLNOPQRSTUVWXY DLNPRSTUVWXY DNPRSTUVW DNRTV DNRTV DNRTV NRTV DNPRSTUVW NRT
  Individuals from my
  country

219 16 7 5 6 3 3 2 12 8 5 21 1 9 6 - 17 11 17 28 6 15 8 6 7
12% 8% 11% 8% 21% 10% 13% 10% 18% 15% 12% 7% 3% 16% 11% - 21% 7% 23% 23% 12% 19% 12% 12% 9%

BLPR P P LPR BDLPRY BDLPRY BCDLOPRY BLPR P P
Don’t know

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 2% - - - - 

BL
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3681 550 146 125 52 57 59 40 161 134 101 573 59 89 131 59 182 276 123 181 108 120 119 102 134
202% 263% 228% 202% 179% 197% 246% 190% 248% 244% 246% 200% 203% 159% 230% 184% 228% 169% 168% 150% 208% 154% 175% 204% 179%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 718J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 535Q1105_4. What do you think are the source(s) for each type of abusive Internet behavior?

4. Stolen credentials
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2379 249 83* 73* 46* 34* 34* 32* 82* 74* 99* 309 46* 77* 105 79* 112 185 81* 153 84* 75* 91* 67* 109Unweighted Base

1595 202 53 52 32 23 25 20 62 44 77 206 30 47 84 57 71 136 39 77 61 33 55 40 69
67% 81% 64% 71% 70% 68% 74% 63% 76% 59% 78% 67% 65% 61% 80% 72% 63% 74% 48% 50% 73% 44% 60% 60% 63%

CHJLMNQSTVWXY STV STV STV V STV JSTVWX CJLNQSTVWXY STV V V CHJLNQSTVWXY STV STV JNSTVWX STV V STV
ORGANIZED GROUPS
(NET)

1281 189 50 40 27 18 24 16 58 39 63 138 20 39 70 44 56 102 34 52 50 30 40 36 46
54% 76% 60% 55% 59% 53% 71% 50% 71% 53% 64% 45% 43% 51% 67% 56% 50% 55% 42% 34% 60% 40% 44% 54% 42%

CDEFHJKLMNPQRSTUVWXY LSTVWY T TV T LMQSTVWY DHJLMNQRSTVWXY T LMQSTVWY T T LMNQSTVWY T T LSTVY LSTVWY T
  Organized groups from
  outside my country

1201 161 40 43 23 21 21 19 48 31 63 170 24 25 68 37 64 91 21 52 40 14 40 31 54
50% 65% 48% 59% 50% 62% 62% 59% 59% 42% 64% 55% 52% 32% 65% 47% 57% 49% 26% 34% 48% 19% 44% 46% 50%

CJLNPRSTUVWXY NSTV JNSTV SV NSTV NSTV NSTV JNSTV SV CJNPRSTUVWXY JNSTV NSTV CJNPRSTUVWXY SV JNSTV NSTV V STV SV SV NSTV
  Organized groups from
  within my country

1413 191 53 42 23 24 22 14 56 43 46 203 31 36 58 42 71 96 40 78 44 49 47 43 61
59% 77% 64% 58% 50% 71% 65% 44% 68% 58% 46% 66% 67% 47% 55% 53% 63% 52% 49% 51% 52% 65% 52% 64% 56%

CDEHJKLNOPQRSTUVWXY KN HKNRST EHKNRSTUW EHKNPRSTUW HKN HKNT HKNRST KN
INDIVIDUALS (NET)

1152 175 46 35 21 18 21 11 55 35 40 166 19 29 50 26 62 85 30 47 35 41 33 34 38
48% 70% 55% 48% 46% 53% 62% 34% 67% 47% 40% 54% 41% 38% 48% 33% 55% 46% 37% 31% 42% 55% 36% 51% 35%

CDEFHJKLMNOPQRSTUVWXY HKNPSTWY T PT HKNPSTWY DEHJKLMNOPRSTUWXY T HKNPSTWY PT HKNPSTWY T NPSTWY PTY
  Individuals from outside
  my country

1098 166 46 34 18 21 19 13 49 31 38 134 22 24 48 36 66 54 32 63 36 26 37 33 52
46% 67% 55% 47% 39% 62% 56% 41% 60% 42% 38% 43% 48% 31% 46% 46% 59% 29% 40% 41% 43% 35% 41% 49% 48%

DEHJKLMNOPRSTUVWXY KNRSTV R KLNRSTVW NRV EJKLNRSTUVW R R NR R EJKLNRSTUVW R R NR NR
  Individuals from my
  country

267 15 12 6 6 2 4 3 14 14 10 17 2 10 12 3 17 15 21 24 8 12 14 12 14
11% 6% 14% 8% 13% 6% 12% 9% 17% 19% 10% 6% 4% 13% 11% 4% 15% 8% 26% 16% 10% 16% 15% 18% 13%

BLP BLMPR BLMPR BLP L BLP BDFKLMNOPRUY BLMPR BLP BLP BLMPR BLP
Don’t know

2 - - - - - - 1 - - - 1 - - - - - - - - - - - - -
* - - - - - - 3% - - - * - - - - - - - - - - - - - 

BLRT
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

5001 706 194 158 95 80 89 63 224 150 214 626 87 127 248 146 265 347 138 238 169 123 164 146 204
210% 284% 234% 216% 207% 235% 262% 197% 273% 203% 216% 203% 189% 165% 236% 185% 237% 188% 170% 156% 201% 164% 180% 218% 187%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 536Q1105_5. What do you think are the source(s) for each type of abusive Internet behavior?

5. Malware
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2558 262 86* 91* 46* 36* 36* 34* 92* 80* 100 350 39* 85* 100 52* 116 209 90* 162 85* 83* 107 81* 136Unweighted Base

1764 208 60 68 33 25 25 24 70 53 80 260 30 44 72 37 80 144 49 94 63 44 69 51 81
69% 79% 70% 75% 72% 69% 69% 71% 76% 66% 80% 74% 77% 52% 72% 71% 69% 69% 54% 58% 74% 53% 64% 63% 60%

JNQRSTVWXY NSV NSTVY NV NSTVY JNRSTVWXY NSTVWXY NSTVY NSTVY NV NSV NSTV NSTVY
ORGANIZED GROUPS
(NET)

1487 195 54 58 32 18 25 21 64 50 69 171 23 39 66 31 69 106 45 81 61 38 61 46 64
58% 74% 63% 64% 70% 50% 69% 62% 70% 63% 69% 49% 59% 46% 66% 60% 59% 51% 50% 50% 72% 46% 57% 57% 47%

CFJLMNPQRSTVWXY LNVY LNRTVY LNRSTVY LNRTVY FLNRSTVY LNVY FLNRSTVY LNRSTVY L FLNRSTVWXY

  Organized groups from
  outside my country

1240 167 41 48 21 23 23 20 55 34 65 220 21 20 57 23 70 90 25 37 27 18 39 32 64
48% 64% 48% 53% 46% 64% 64% 59% 60% 43% 65% 63% 54% 24% 57% 44% 60% 43% 28% 23% 32% 22% 36% 40% 47%

CEJNPRSTUVWXY NSTUV NSTUVW NSTV JNRSTUVWX JNRSTUVWX NSTUVW JNRSTUVWX NSTV CEJNPRSTUVWXY CEJNPRSTUVWXY NSTUV NRSTUVWX NSTV JNRSTUVWXY NSTV TV NTV NSTUV
  Organized groups from
  within my country

1454 191 52 59 16 24 24 17 53 41 58 217 23 41 61 25 69 104 44 65 44 51 51 43 81
57% 73% 60% 65% 35% 67% 67% 50% 58% 51% 58% 62% 59% 48% 61% 48% 59% 50% 49% 40% 52% 61% 48% 53% 60%

CEHIJKLNOPQRSTUVWXY ET ENRSTW ET ET ET ET ENRSTW ET ET ET ET E ET
INDIVIDUALS (NET)

1251 176 51 53 15 18 23 13 52 39 51 173 20 36 52 20 58 85 38 50 40 44 46 37 61
49% 67% 59% 58% 33% 50% 64% 38% 57% 49% 51% 49% 51% 42% 52% 38% 50% 41% 42% 31% 47% 53% 43% 46% 45%

EFHJKLNOPQRSTUVWXY EHNPRSTWY EHNPRSTWY T EHNPRSTWY EPRT T ET ERT T ET ET T ET T T T
  Individuals from outside
  my country

1080 172 40 40 11 18 18 15 42 29 53 153 16 17 51 16 67 71 29 42 29 29 29 32 61
42% 66% 47% 44% 24% 50% 50% 44% 46% 36% 53% 44% 41% 20% 51% 31% 58% 34% 32% 26% 34% 35% 27% 40% 45%

CDEHIJKLMNOPRSTUVWXY ENRTW ENTW ENTW ENTW NT ENTW N EJNPRSTUVW ENRSTW N EJNPRSTUVW EJLNPRSTUVWXY N N N NT ENRTW

  Individuals from my
  country

326 19 14 7 8 2 6 2 17 18 8 23 1 17 12 4 19 25 22 35 8 11 15 18 15
13% 7% 16% 8% 17% 6% 17% 6% 18% 23% 8% 7% 3% 20% 12% 8% 16% 12% 24% 22% 9% 13% 14% 22% 11%

BLM BLM LM BDKLM BDFHKLMPRUY BDFKLM BLM L BDFHKLMOPRUY BDFHKLMPRUY L BL BDFHKLMPRUY

Don’t know

4 1 - - - - - 1 - - - 2 - - - - - - - - - - - - -
* * - - - - - 3% - - - 1% - - - - - - - - - - - - - 

RTY
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

5388 730 200 206 87 79 95 72 230 170 246 742 81 129 238 94 283 377 159 245 165 140 190 165 265
211% 279% 233% 226% 189% 219% 264% 212% 250% 213% 246% 212% 208% 152% 238% 181% 244% 180% 177% 151% 194% 169% 178% 204% 195%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 537Q1110_1. Who should be responsible for stopping these various types of abusive Internet behavior?

1. Phishing
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2473 256 83* 82* 43* 32* 35* 19** 91* 76* 99* 358 31* 69* 127 87* 107 201 86* 149 88* 84* 99* 67* 104Unweighted Base

1028 - 38 42 20 11 18 8 44 36 62 197 14 36 55 55 49 88 37 61 39 19 42 39 18
42% - 46% 51% 47% 34% 51% 42% 48% 47% 63% 55% 45% 52% 43% 63% 46% 44% 43% 41% 44% 23% 42% 58% 17%

BVY BVY BVY BY BVY BVY BVY BCFIJOQRSTUVWY BFORSTVWY BVY BVY BVY BCFIJOQRSTUVWY BVY BVY BVY BVY BVY B BVY BFRTVWY B
National law enforcement

849 81 27 38 20 15 21 5 25 32 44 119 6 23 53 30 28 53 26 44 28 28 49 26 28
34% 32% 33% 46% 47% 47% 60% 26% 27% 42% 44% 33% 19% 33% 42% 34% 26% 26% 30% 30% 32% 33% 49% 39% 27%

BILMQRSTY IMQRTY IMQRY BCILMNPQRSTUVXY IMQRY BILMQRSTY IMQRTY BCILMNPQRSTUVY

Interpol

823 103 32 28 9 11 8 8 24 22 32 118 13 36 40 9 27 65 41 68 29 27 20 24 29
33% 40% 39% 34% 21% 34% 23% 42% 26% 29% 32% 33% 42% 52% 31% 10% 25% 32% 48% 46% 33% 32% 20% 36% 28%

EGIPQWY EPW PW P P P P PW PW DEGIJKLOPQRUVWY P P PW EGIJKLOPQRUVWY EGIJKLOPQRVWY PW P PW P
Consumer protection
agency

693 71 12 34 6 8 13 4 16 17 18 160 14 13 10 43 35 49 22 41 8 44 15 22 18
28% 28% 14% 41% 14% 25% 37% 21% 18% 22% 18% 45% 45% 19% 8% 49% 33% 24% 26% 28% 9% 52% 15% 33% 17%

COUWY BCEIJKNORSTUWY OU CEIKNOUWY O OU O BCEFIJKNOQRSTUWY BCEIJKNORSUWY O BCEFIJKNOQRSTUWXY CEIKNOUWY OU OU COUW BCEFIJKNOQRSTUWXY CEIKOUWY O
ICANN

630 - 35 34 26 11 20 6 22 27 37 80 8 14 21 23 32 46 18 36 21 20 22 23 48
25% - 42% 41% 60% 34% 57% 32% 24% 36% 37% 22% 26% 20% 17% 26% 30% 23% 21% 24% 24% 24% 22% 34% 46%

BILNOPRSTUVW BILNOPRSTUVW BDFIJKLMNOPQRSTUVWX BO BIJKLMNOPQRSTUVWX B BLNORS BLNORSTUW B B B B B BO B B B B B B BLO BILMNOPQRSTUVW

Federal police

607 37 21 13 6 10 6 3 15 13 16 164 9 9 66 13 10 51 17 21 16 26 40 12 13
25% 14% 25% 16% 14% 31% 17% 16% 16% 17% 16% 46% 29% 13% 52% 15% 9% 25% 20% 14% 18% 31% 40% 18% 13%

BQTY BNPQTY BCDEGIJKNPQRSTUVXY BQTY BCDEFGIJKMNPQRSTUVXY BNQTY Q BDEIJKNPQTY BCDEGIJKNPQRSTUXY

Local police

420 60 13 11 7 9 4 1 15 19 10 42 10 20 6 16 3 49 14 33 18 5 20 10 25
17% 23% 16% 13% 16% 28% 11% 5% 16% 25% 10% 12% 32% 29% 5% 18% 3% 24% 16% 22% 20% 6% 20% 15% 24%

KLOQV OQV OQ OQ KLOQV Q OQV KLOQV Q OQ DGKLOQV CDGKLOQV OQV DKLOQV OQV KLOQV KLOQV KLOQV OQ KLOQV
Private security
companies

126 126 - - - - - - - - - - - - - - - - - - - - - - -
5% 49% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGIJKLMNOPQRSTUVWXY

FBI

47 47 - - - - - - - - - - - - - - - - - - - - - - -
2% 18% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGIJKLMNOPQRSTUVWXY

CIA

293 49 18 4 6 1 3 3 26 9 6 14 4 8 26 3 20 13 11 15 18 9 6 7 14
12% 19% 22% 5% 14% 3% 9% 16% 29% 12% 6% 4% 13% 12% 20% 3% 19% 6% 13% 10% 20% 11% 6% 10% 13%

DFKLPRTW DFKLPRTW LP DFGJKLNPRSTVWXY LP L L DFKLPRTW DFKLPRTW LP L DFKLPRTW L L LPR
Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

5516 574 196 204 100 76 93 38 187 175 225 894 78 159 277 192 204 414 186 319 177 178 214 163 193
223% 224% 236% 249% 233% 238% 266% 200% 205% 230% 227% 250% 252% 230% 218% 221% 191% 206% 216% 214% 201% 212% 216% 243% 186%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 538Q1110_2. Who should be responsible for stopping these various types of abusive Internet behavior?

2. Spamming
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2664 263 90* 94* 46* 36* 42* 45* 90* 73* 100 369 46* 84* 118 61* 117 216 85* 181 96* 81* 108 89* 134Unweighted Base

986 118 36 37 16 17 16 17 23 29 42 123 18 36 27 10 39 71 40 83 39 30 35 35 49
37% 45% 40% 39% 35% 47% 38% 38% 26% 40% 42% 33% 39% 43% 23% 16% 33% 33% 47% 46% 41% 37% 32% 39% 37%

ILOPQRW IOP IOP P IOP P P OP IOP OP OP IOP P P ILOPRW ILOPQRW IOP OP P OP OP
Consumer protection
agency

891 - 32 30 16 11 10 14 39 29 47 180 13 37 46 38 42 80 33 55 32 10 34 32 31
33% - 36% 32% 35% 31% 24% 31% 43% 40% 47% 49% 28% 44% 39% 62% 36% 37% 39% 30% 33% 12% 31% 36% 23%

BVY BV BV BV B BV BGTVY BVY BDGMTVWY BCDFGHMQRTUVWXY BV BGTVY BVY BCDEFGHIJMNOQRSTUVWXY BVY BVY BVY BV BV B BV BVY B
National law enforcement

700 77 14 45 9 7 10 6 18 13 20 154 16 13 11 31 35 54 20 50 11 33 17 14 22
26% 29% 16% 48% 20% 19% 24% 13% 20% 18% 20% 42% 35% 15% 9% 51% 30% 25% 24% 28% 11% 41% 16% 16% 16%

CHNOUWXY BCEFGHIJKNOQRSTUWXY O O O BCEFGHIJKNOQRSTUWXY CHJNOUWXY BCEFGHIJKNOQRSTUWXY CHNOUWXY OU OU CHNOUWXY CEFHIJKNORSTUWXY

ICANN

608 55 23 20 15 9 9 7 22 21 29 79 9 24 46 20 14 42 24 37 27 9 27 18 22
23% 21% 26% 21% 33% 25% 21% 16% 24% 29% 29% 21% 20% 29% 39% 33% 12% 19% 28% 20% 28% 11% 25% 20% 16%

QV QV QVY QV QVY QVY QV QVY BCDGHILMQRTVWXY BHQRVY QVY QVY QV
Interpol

488 - 23 21 20 12 8 6 20 19 27 63 8 14 19 21 27 35 18 35 17 10 12 10 43
18% - 26% 22% 43% 33% 19% 13% 22% 26% 27% 17% 17% 17% 16% 34% 23% 16% 21% 19% 18% 12% 11% 11% 32%

BVWX BWX BCDGHILMNOQRSTUVWX BHLNORVWX B B BW BVWX BLRVWX B B B B BHLNORTUVWX BWX B B B B B B B BHLNORTUVWX

Federal police

477 22 17 11 4 9 3 9 13 10 12 114 7 12 57 12 12 45 16 15 12 12 32 4 17
18% 8% 19% 12% 9% 25% 7% 20% 14% 14% 12% 31% 15% 14% 48% 20% 10% 21% 19% 8% 13% 15% 30% 4% 13%

BTX BEGQTX BTX X X BCDEGIJKMNQRSTUVXY X X BCDEFGHIJKLMNPQRSTUVWXY BTX BGQTX BTX X BDEGIJKNQTUVXY X
Local police

470 57 15 17 6 8 5 3 14 20 9 60 20 21 5 9 3 50 15 45 14 5 24 13 32
18% 22% 17% 18% 13% 22% 12% 7% 16% 27% 9% 16% 43% 25% 4% 15% 3% 23% 18% 25% 15% 6% 22% 15% 24%

HKOQV OQV OQV OQ HKOQV Q OQ HKLOQUVX Q OQV BCDEFGHIKLNOPQRSTUVWXY HKOQV OQ HKLOQV OQV HKLOQUV OQ HKOQV OQ HKOQV

Private security
companies

85 85 - - - - - - - - - - - - - - - - - - - - - - -
3% 32% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY

FBI

31 31 - - - - - - - - - - - - - - - - - - - - - - -
1% 12% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY

CIA

384 56 20 6 8 1 10 7 27 10 8 22 4 15 24 1 25 17 13 21 20 14 15 19 21
14% 21% 22% 6% 17% 3% 24% 16% 30% 14% 8% 6% 9% 18% 20% 2% 21% 8% 15% 12% 21% 17% 14% 21% 16%

DFKLMPRT DFKLPRT DFLPR DFKLPRT LP DFJKLMPRSTWY LP DFKLPR DFKLPRT DFKLPRT LP LP DFKLPRT DFLPR LP DFKLPRT DFLPR
Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

5120 501 180 187 94 74 71 69 176 151 194 795 95 172 235 142 197 394 179 341 172 123 196 145 237
192% 190% 200% 199% 204% 206% 169% 153% 196% 207% 194% 215% 207% 205% 199% 233% 168% 182% 211% 188% 179% 152% 181% 163% 177%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 539Q1110_3. Who should be responsible for stopping these various types of abusive Internet behavior?

3. Cyber squatting
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1820 209 64* 62* 29** 29** 24** 21** 65* 55* 41* 287 29** 56* 57* 32* 80* 163 73* 121 52* 78* 68* 50* 75*Unweighted Base

676 93 19 38 6 7 13 6 24 19 13 139 14 15 12 22 31 52 20 37 8 37 16 20 15
37% 44% 30% 61% 21% 24% 54% 29% 37% 35% 32% 48% 48% 27% 21% 69% 39% 32% 27% 31% 15% 47% 24% 40% 20%

CNORSTUWY BCIJKNOQRSTUWXY UY U CKNORSTUWY BCIJKLNOQRSTUVWXY OUY U U CNORSTUWY OUY
ICANN

626 - 20 23 12 9 6 12 23 32 22 125 12 24 26 17 26 58 27 47 17 20 23 26 19
34% - 31% 37% 41% 31% 25% 57% 35% 58% 54% 44% 41% 43% 46% 53% 33% 36% 37% 39% 33% 26% 34% 52% 25%

B B B BCDILQRSTUVWY BCQRUVWY BVY BVY BVY BCQVY B B B B B B B BCQRVY B
National law enforcement

594 60 23 22 6 12 2 8 18 21 14 88 10 26 18 6 20 54 32 51 19 23 19 16 26
33% 29% 36% 35% 21% 41% 8% 38% 28% 38% 34% 31% 34% 46% 32% 19% 25% 33% 44% 42% 37% 29% 28% 32% 35%

BILPQVW BLPQ BLPQ
Consumer protection
agency

502 34 18 22 11 7 7 8 9 22 15 56 11 14 24 9 16 38 26 32 17 30 32 15 29
28% 16% 28% 35% 38% 24% 29% 38% 14% 40% 37% 20% 38% 25% 42% 28% 20% 23% 36% 26% 33% 38% 47% 30% 39%

BI BILQ BILQR BIL BILQRT BILQ B BIL BILQR BCILNQRT BI BILQR
Interpol

426 - 17 20 15 8 6 6 11 21 18 51 5 10 10 7 20 36 20 38 9 23 18 15 42
23% - 27% 32% 52% 28% 25% 29% 17% 38% 44% 18% 17% 18% 18% 22% 25% 22% 27% 31% 17% 29% 26% 30% 56%

B BIL B BILNORU BILNOQRU B B B B B B B BIL B BL B BL BCDIJLNOPQRSTUVWX

Federal police

359 15 10 11 2 7 3 4 6 13 13 82 5 6 27 4 5 42 17 16 6 26 20 3 16
20% 7% 16% 18% 7% 24% 13% 19% 9% 24% 32% 29% 17% 11% 47% 13% 6% 26% 23% 13% 12% 33% 29% 6% 21%

B BQ BIQX BINQTUX BCINQTUX BCDIJLNPQRSTUWXY BINQTUX BIQX BCDINPQTUX BINQTUX BQX
Local police

313 33 4 8 3 5 2 3 10 14 7 42 10 17 4 7 2 42 14 26 9 7 11 10 23
17% 16% 6% 13% 10% 17% 8% 14% 15% 25% 17% 15% 34% 30% 7% 22% 3% 26% 19% 21% 17% 9% 16% 20% 31%

Q Q Q CLOQV Q Q BCDLOQV COQ BCDLOQV COQ COQV Q Q CQ BCDILOQVW

Private security
companies

58 58 - - - - - - - - - - - - - - - - - - - - - - -
3% 28% - - - - - - - - - - - - - - - - - - - - - - - 

CDIJKLNOPQRSTUVWXY

FBI

24 24 - - - - - - - - - - - - - - - - - - - - - - -
1% 11% - - - - - - - - - - - - - - - - - - - - - - - 

CDIJKLNOPQRSTUVWXY

CIA

216 46 12 3 6 1 2 2 15 3 3 14 3 6 10 1 18 12 9 9 14 6 6 7 8
12% 22% 19% 5% 21% 3% 8% 10% 23% 5% 7% 5% 10% 11% 18% 3% 23% 7% 12% 7% 27% 8% 9% 14% 11%

DJKLPRTVWY DJLPRT DJKLPRTVW DJLRT DJKLPRTVW L DJKLNPRSTVWY L
Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

3794 363 123 147 61 56 41 49 116 145 105 597 70 118 131 73 138 334 165 256 99 172 145 112 178
208% 174% 192% 237% 210% 193% 171% 233% 178% 264% 256% 208% 241% 211% 230% 228% 173% 205% 226% 212% 190% 221% 213% 224% 237%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 540Q1110_4. Who should be responsible for stopping these various types of abusive Internet behavior?

4. Stolen credentials
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2379 249 83* 73* 46* 34* 34* 32* 82* 74* 99* 309 46* 77* 105 79* 112 185 81* 153 84* 75* 91* 67* 109Unweighted Base

1037 - 44 36 22 11 17 15 49 48 65 164 21 38 44 50 59 81 38 70 39 15 39 37 35
44% - 53% 49% 48% 32% 50% 47% 60% 65% 66% 53% 46% 49% 42% 63% 53% 44% 47% 46% 46% 20% 43% 55% 32%

BFVY BVY BV B BV BV BFORTVWY BFMORSTUVWY BDEFLMNORSTUVWY BFORVY BV BVY BV BFORSTUVWY BFVY BVY BVY BVY BVY B BV BFVY B
National law enforcement

892 100 35 40 22 16 17 8 28 37 47 107 14 28 43 29 29 53 26 51 36 20 48 26 32
37% 40% 42% 55% 48% 47% 50% 25% 34% 50% 47% 35% 30% 36% 41% 37% 26% 29% 32% 33% 43% 27% 53% 39% 29%

QRV QRV BHILMNPQRSTVY HQRVY QRV HQRVY HILMQRSTVY HLQRSTVY QRV QRV BHILMNPQRSTVY

Interpol

741 - 45 35 29 13 19 12 26 33 43 76 9 19 20 24 42 52 22 49 27 24 26 31 65
31% - 54% 48% 63% 38% 56% 38% 32% 45% 43% 25% 20% 25% 19% 30% 38% 28% 27% 32% 32% 32% 29% 46% 60%

BILMNOPQRSTUVW BILMNOPRSTUW BFHIKLMNOPQRSTUVW BO BILMNOPRSTUVW BO BO BLMNORSW BLMNORSW B B B B B BLMO B B BO BO BO B BLMNORSTW BFHIJKLMNOPQRSTUVW

Federal police

717 80 30 26 8 11 8 10 19 20 28 95 16 35 26 13 26 60 36 55 27 26 17 16 29
30% 32% 36% 36% 17% 32% 24% 31% 23% 27% 28% 31% 35% 45% 25% 16% 23% 32% 44% 36% 32% 35% 19% 24% 27%

EPW EPW EPW PW PW BEGIJKLOPQRWXY EPW BEGIJKLOPQWXY EIPQW PW EPW
Consumer protection
agency

698 76 24 18 7 10 7 9 23 18 28 137 8 18 57 20 16 54 21 22 23 25 42 12 23
29% 31% 29% 25% 15% 29% 21% 28% 28% 24% 28% 44% 17% 23% 54% 25% 14% 29% 26% 14% 27% 33% 46% 18% 21%

EQTX QT QT QT QT BCDEGIJKMNPQRSTUXY BCDEFGHIJKMNPQRSTUVXY T QT QT QT EQTX BCDEGIJKMNPQRSTUXY

Local police

587 56 15 26 8 7 12 5 13 14 17 121 20 14 12 25 28 45 19 40 10 35 17 15 13
25% 22% 18% 36% 17% 21% 35% 16% 16% 19% 17% 39% 43% 18% 11% 32% 25% 24% 23% 26% 12% 47% 19% 22% 12%

OUY BCEHIJKNOUWY CIKOUY BCEFHIJKNOQRSTUWXY BCEFHIJKNOQRSTUWXY CIKOUY OUY OUY OY OUY BCEFHIJKNOQRSTUWXY

ICANN

412 54 12 14 7 8 5 1 11 20 14 45 19 19 4 11 5 42 15 31 13 7 19 12 24
17% 22% 14% 19% 15% 24% 15% 3% 13% 27% 14% 15% 41% 25% 4% 14% 4% 23% 19% 20% 15% 9% 21% 18% 22%

HLOQV OQ HOQ OQ HOQV OQ OQ HIKLOPQV OQ OQ BCDEGHIKLOPQRSTUVWXY HLOQV OQ HLOQV HOQ HOQV OQ HOQV HOQ HOQV
Private security
companies

170 170 - - - - - - - - - - - - - - - - - - - - - - -
7% 68% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY

FBI

62 62 - - - - - - - - - - - - - - - - - - - - - - -
3% 25% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY

CIA

247 41 16 4 4 1 2 5 18 7 4 10 4 7 19 2 21 11 11 11 16 7 7 9 10
10% 16% 19% 5% 9% 3% 6% 16% 22% 9% 4% 3% 9% 9% 18% 3% 19% 6% 14% 7% 19% 9% 8% 13% 9%

DFKLPRTW DFKLPRTWY KLP DFGJKLNPRTVWY L L DFKLPRTW DFKLPRTWY KLPR DFKLPRTWY L KLP L
Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

5563 639 221 199 107 77 87 65 187 197 246 755 111 178 225 174 226 398 188 329 191 159 215 158 231
234% 257% 266% 273% 233% 226% 256% 203% 228% 266% 248% 244% 241% 231% 214% 220% 202% 215% 232% 215% 227% 212% 236% 236% 212%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 541Q1110_5. Who should be responsible for stopping these various types of abusive Internet behavior?

5. Malware
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2558 262 86* 91* 46* 36* 36* 34* 92* 80* 100 350 39* 85* 100 52* 116 209 90* 162 85* 83* 107 81* 136Unweighted Base

941 - 28 32 15 8 14 13 37 35 60 194 16 30 42 32 61 80 36 56 34 12 40 28 38
37% - 33% 35% 33% 22% 39% 38% 40% 44% 60% 55% 41% 35% 42% 62% 53% 38% 40% 35% 40% 14% 37% 35% 28%

BV BV BV B BV BV BV BFVY BCDEFGHIJMNORSTUVWXY BCDEFINORSTUVWXY BV BV BFVY BCDEFGHIJNORSTUVWXY BCDEFNRTVWXY BVY BV BV BV B BV BV BV
National law enforcement

813 97 31 31 10 14 12 7 21 24 32 103 12 40 20 8 25 72 39 71 33 23 26 21 41
32% 37% 36% 34% 22% 39% 33% 21% 23% 30% 32% 29% 31% 47% 20% 15% 22% 34% 43% 44% 39% 28% 24% 26% 30%

EILOPQW OPQ OPQ OPQ P P EHIJKLOPQRVWXY IOPQ EHILOPQVWXY EHIJLOPQVWXY EIOPQW P
Consumer protection
agency

767 81 24 28 21 13 16 6 21 28 42 103 16 24 33 18 29 53 31 44 28 17 39 23 29
30% 31% 28% 31% 46% 36% 44% 18% 23% 35% 42% 29% 41% 28% 33% 35% 25% 25% 34% 27% 33% 20% 36% 28% 21%

Y CHILNQRTVY HIQRTVY VY BCHILQRTVY HIRVY Y VY HIRVY
Interpol

693 66 16 50 8 8 12 9 15 17 18 150 20 17 9 23 35 51 19 44 11 38 24 15 18
27% 25% 19% 55% 17% 22% 33% 26% 16% 21% 18% 43% 51% 20% 9% 44% 30% 24% 21% 27% 13% 46% 22% 19% 13%

OUY BCEFGHIJKLNOQRSTUWXY O IOUY O O BCEFIJKNOQRSTUWXY BCEFHIJKNOQRSTUWXY O BCEFIJKNORSTUWXY IKOUY OUY O OUY BCEFIJKNOQRSTUWXY O
ICANN

566 - 27 27 23 13 14 10 21 27 36 67 6 18 17 10 40 35 18 38 20 16 17 17 49
22% - 31% 30% 50% 36% 39% 29% 23% 34% 36% 19% 15% 21% 17% 19% 34% 17% 20% 23% 24% 19% 16% 21% 36%

BLORW BLORW BCDILMNOPRSTUVWX BLMORW BLMNOPRSVWX B B BLMORSVW BILMNOPRSTVWX B B B B B BLMNOPRSTVWX B B B B B B B BILMNOPRSTVWX

Federal police

520 73 15 19 11 11 8 2 18 22 15 46 14 21 3 12 7 51 22 42 17 11 25 18 37
20% 28% 17% 21% 24% 31% 22% 6% 20% 28% 15% 13% 36% 25% 3% 23% 6% 24% 24% 26% 20% 13% 23% 22% 27%

HKLOQV OQ HOQ HOQ HKLOQV OQ OQ HKLOQV OQ OQ CHIKLOQV HLOQ HOQ HLOQV HLOQ HKLOQV OQ O HLOQ HLOQ HKLOQV

Private security
companies

520 28 17 12 8 12 5 9 11 12 16 137 5 11 49 8 15 42 18 20 14 17 27 4 23
20% 11% 20% 13% 17% 33% 14% 26% 12% 15% 16% 39% 13% 13% 49% 15% 13% 20% 20% 12% 16% 20% 25% 5% 17%

BX X BDIJKMNQTUXY BTX X X BCDEGIJKMNPQRSTUVWXY BCDEGHIJKMNPQRSTUVWXY X BTX BX X BX BDINQTX X
Local police

129 129 - - - - - - - - - - - - - - - - - - - - - - -
5% 49% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY

FBI

53 53 - - - - - - - - - - - - - - - - - - - - - - -
2% 20% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY

CIA

354 52 20 5 5 1 6 5 26 12 7 22 2 14 22 3 23 19 11 17 15 13 12 17 25
14% 20% 23% 5% 11% 3% 17% 15% 28% 15% 7% 6% 5% 16% 22% 6% 20% 9% 12% 10% 18% 16% 11% 21% 18%

DFKLMPRTW DFKLMPRTW DL DEFJKLMPRSTVW DL DFKL DFKLMPRTW DFKLMPRT DFKLPR DFL DFKLMPRT DFKLMPR

Don’t know

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

5356 579 178 204 101 80 87 61 170 177 226 822 91 175 195 114 235 403 194 332 172 147 210 143 260
209% 221% 207% 224% 220% 222% 242% 179% 185% 221% 226% 235% 233% 206% 195% 219% 203% 193% 216% 205% 202% 177% 196% 177% 191%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 542Q1117. How common do you feel each type of abusive Internet behavior is?

SUMMARY TABLE OF TOP 2 BOX
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base

2482 254 84 92 43 32 37 41 88 65 94 349 41 78 103 58 106 191 79 170 91 76 104 82 124
93% 97% 93% 98% 93% 89% 88% 91% 98% 89% 94% 95% 89% 93% 87% 95% 91% 88% 93% 94% 95% 94% 96% 92% 93%

FGJMOQR FGJMOQR FGJMOQR OR O OR
Spamming

2336 249 80 86 42 32 32 30 85 67 91 323 36 76 85 46 106 189 82 146 82 77 102 71 121
91% 95% 93% 95% 91% 89% 89% 88% 92% 84% 91% 92% 92% 89% 85% 88% 91% 90% 91% 90% 96% 93% 95% 88% 89%

JOXY JO JO JOXY JO
Malware

2161 245 77 73 36 29 24 16 84 65 93 324 27 56 110 81 84 161 74 119 80 75 86 50 92
87% 96% 93% 89% 84% 91% 69% 84% 92% 86% 94% 91% 87% 81% 87% 93% 79% 80% 86% 80% 91% 89% 87% 75% 88%

DEGJLMNOQRSTVWXY GNQRTX GX G GNQRTX G GNQRTX GNQRTX GX GNQRTX G GQRTX GQX GX GX
Phishing

1954 230 70 61 34 29 20 23 61 46 89 255 38 65 89 68 97 147 66 129 74 58 73 45 87
82% 92% 84% 84% 74% 85% 59% 72% 74% 62% 90% 83% 83% 84% 85% 86% 87% 79% 81% 84% 88% 77% 80% 67% 80%

CDEGHIJLMNORSTVWXY GJX GJX GJ EGHIJRVXY GJX GJ GJX GJX GJX GIJX GJX GJX GJX EGHIJX J GJ GJ
Stolen credentials

1391 178 45 51 18 22 16 14 43 37 34 225 22 44 45 24 54 128 59 94 37 57 52 32 60
76% 85% 70% 82% 62% 76% 67% 67% 66% 67% 83% 78% 76% 79% 79% 75% 68% 79% 81% 78% 71% 73% 76% 64% 80%

CIJQUVX IQX X IQX X X X
Cyber squatting

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 543Q1117. How common do you feel each type of abusive Internet behavior is?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base

335 21 12 10 6 6 6 5 18 13 6 58 6 8 8 8 19 29 8 23 11 19 11 14 10
18% 10% 19% 16% 21% 21% 25% 24% 28% 24% 15% 20% 21% 14% 14% 25% 24% 18% 11% 19% 21% 24% 16% 28% 13%

BSY B B B BS B B B BS BSY
Cyber squatting

339 13 10 10 10 5 13 7 15 23 7 50 6 8 7 10 13 33 11 20 8 15 14 16 15
14% 5% 12% 14% 22% 15% 38% 22% 18% 31% 7% 16% 13% 10% 7% 13% 12% 18% 14% 13% 10% 20% 15% 24% 14%

B B BKO B BCDFIKLMNOPQRSTUVWY BKO BKO BCDKLMNOPQRSTUWY BKO B B B BKO B B BKO B BKNOQTU B
Stolen credentials

238 6 1 8 5 3 9 3 3 8 3 31 4 6 10 6 20 36 7 24 5 9 11 13 7
10% 2% 1% 10% 12% 9% 26% 16% 3% 11% 3% 9% 13% 9% 8% 7% 19% 18% 8% 16% 6% 11% 11% 19% 7%

BC BCK BC BCDIJKLNOPSUVWY BCK BC BCK BC BC B BCIKLOPSUY BCIKLOPSUY BC BCIKLOPUY BCK BCIK BCIKLOPSUY B
Phishing

134 6 1 5 2 4 2 3 3 8 6 20 1 6 9 4 8 13 2 12 - 4 3 4 8
5% 2% 1% 5% 4% 11% 6% 9% 3% 10% 6% 6% 3% 7% 9% 8% 7% 6% 2% 7% - 5% 3% 5% 6%

U BCSUW U BCU BCSUW U BU BU BCSU BCU BU BU BCU U U U
Malware

115 3 2 2 1 4 1 2 - 1 4 18 5 4 8 3 9 22 2 8 2 5 1 2 6
4% 1% 2% 2% 2% 11% 2% 4% - 1% 4% 5% 11% 5% 7% 5% 8% 10% 2% 4% 2% 6% 1% 2% 4%

BCDIJSUWX I BI BCDIJSUWX BI BIW BI BIW BCDIJLSTUWX BI BIW BI
Spamming

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 544Q1117_1. How common do you feel each type of abusive Internet behavior is?

1. Phishing
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2473 256 83* 82* 43* 32* 35* 19** 91* 76* 99* 358 31* 69* 127 87* 107 201 86* 149 88* 84* 99* 67* 104Unweighted Base

2161 245 77 73 36 29 24 16 84 65 93 324 27 56 110 81 84 161 74 119 80 75 86 50 92
87% 96% 93% 89% 84% 91% 69% 84% 92% 86% 94% 91% 87% 81% 87% 93% 79% 80% 86% 80% 91% 89% 87% 75% 88%

DEGJLMNOQRSTVWXY GNQRTX GX G GNQRTX G GNQRTX GNQRTX GX GNQRTX G GQRTX GQX GX GX
TOP 2 BOX (NET)

1346 212 56 37 27 13 9 4 59 33 78 153 10 34 73 58 38 96 48 75 65 34 55 26 53
54% 83% 67% 45% 63% 41% 26% 21% 65% 43% 79% 43% 32% 49% 57% 67% 36% 48% 56% 50% 74% 40% 56% 39% 51%

CDEFGIJLMNOPQRSTVWXY DFGJLMNQRTVXY GJLMQVX DFGJLMQRTVX DEFGIJLMNOQRSTVWXY G GLMQVX DFGJLMNQRTVXY GQ GLMQVX GQ DFGJLMNOQRSTVWXY GLMQVX GQ
  Very common

815 33 21 36 9 16 15 12 25 32 15 171 17 22 37 23 46 65 26 44 15 41 31 24 39
33% 13% 25% 44% 21% 50% 43% 63% 27% 42% 15% 48% 55% 32% 29% 26% 43% 32% 30% 30% 17% 49% 31% 36% 38%

B BCEIKOPTU BCEIKOPSTU BEKU BK BCEIKPU BCEIKNOPRSTUW BCEIKNOPRSTUW BKU BKU B BCEIKOPTU BKU BKU BKU BCEIKNOPRSTUW BKU BKU BKU
  Somewhat common

238 6 1 8 5 3 9 3 3 8 3 31 4 6 10 6 20 36 7 24 5 9 11 13 7
10% 2% 1% 10% 12% 9% 26% 16% 3% 11% 3% 9% 13% 9% 8% 7% 19% 18% 8% 16% 6% 11% 11% 19% 7%

BC BCK BC BCDIJKLNOPSUVWY BCK BC BCK BC BC B BCIKLOPSUY BCIKLOPSUY BC BCIKLOPUY BCK BCIK BCIKLOPSUY B
BOTTOM 2 BOX (NET)

193 5 1 7 5 1 8 2 3 6 2 27 3 5 8 6 16 29 5 22 2 5 10 11 4
8% 2% 1% 9% 12% 3% 23% 11% 3% 8% 2% 8% 10% 7% 6% 7% 15% 14% 6% 15% 2% 6% 10% 16% 4%

BCK BCKU BCDFIJKLNOPSUVY BC BCK BC B B B BCIKLOSUY BCIKLOSUVY BCIKLOSUVY BCKU BCIKLOSUVY

  Not very common

45 1 - 1 - 2 1 1 - 2 1 4 1 1 2 - 4 7 2 2 3 4 1 2 3
2% * - 1% - 6% 3% 5% - 3% 1% 1% 3% 1% 2% - 4% 3% 2% 1% 3% 5% 1% 3% 3%

BCILP B B B BCILP B B
  Not at all common

71 4 5 1 2 - 2 - 4 3 3 3 - 6 7 - 3 3 5 6 3 - 2 4 5
3% 2% 6% 1% 5% - 6% - 4% 4% 3% 1% - 9% 6% - 3% 1% 6% 4% 3% - 2% 6% 5%

BLPRV LPV LPV L L BDLPRVW BLPRV BLPRV L BLPRV LPV
Don’t know

3 1 - - - - - - - - - - - 1 - - - 1 - - - - - - -
* * - - - - - - - - - - - 1% - - - * - - - - - - - 

L
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

2473 256 83 82 43 32 35 19 91 76 99 358 31 69 127 87 107 201 86 149 88 84 99 67 104
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 545Q1117_2. How common do you feel each type of abusive Internet behavior is?

2. Spamming
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2664 263 90* 94* 46* 36* 42* 45* 90* 73* 100 369 46* 84* 118 61* 117 216 85* 181 96* 81* 108 89* 134Unweighted Base

2482 254 84 92 43 32 37 41 88 65 94 349 41 78 103 58 106 191 79 170 91 76 104 82 124
93% 97% 93% 98% 93% 89% 88% 91% 98% 89% 94% 95% 89% 93% 87% 95% 91% 88% 93% 94% 95% 94% 96% 92% 93%

FGJMOQR FGJMOQR FGJMOQR OR O OR
TOP 2 BOX (NET)

2095 247 73 83 40 24 34 28 74 56 86 254 37 59 76 40 96 143 66 157 84 60 89 74 115
79% 94% 81% 88% 87% 67% 81% 62% 82% 77% 86% 69% 80% 70% 64% 66% 82% 66% 78% 87% 88% 74% 82% 83% 86%

CFGHIJKLMNOPQRSTUVWXY HLOPR FHJLNOPRV FHLNOPR O HLOPR FHLNOPRV O HLOPR O FHLNOPRV FHLNOPRV FHLNOPR FHLNOPR FHLNOPRV

  Very common

387 7 11 9 3 8 3 13 14 9 8 95 4 19 27 18 10 48 13 13 7 16 15 8 9
15% 3% 12% 10% 7% 22% 7% 29% 16% 12% 8% 26% 9% 23% 23% 30% 9% 22% 15% 7% 7% 20% 14% 9% 7%

B B BEKQTUXY BCDEGJKMQTUWXY BTY B B BCDEGIJKMQSTUWXY B BDEGKMQTUXY BDEGKMQTUXY BCDEGIJKMQSTUWXY B BCDEGKMQTUXY BTY B B BEKQTUXY B B
  Somewhat common

115 3 2 2 1 4 1 2 - 1 4 18 5 4 8 3 9 22 2 8 2 5 1 2 6
4% 1% 2% 2% 2% 11% 2% 4% - 1% 4% 5% 11% 5% 7% 5% 8% 10% 2% 4% 2% 6% 1% 2% 4%

BCDIJSUWX I BI BCDIJSUWX BI BIW BI BIW BCDIJLSTUWX BI BIW BI
BOTTOM 2 BOX (NET)

92 3 2 1 1 3 - 1 - 1 3 16 3 3 8 3 3 21 2 6 2 5 1 2 2
3% 1% 2% 1% 2% 8% - 2% - 1% 3% 4% 7% 4% 7% 5% 3% 10% 2% 3% 2% 6% 1% 2% 1%

BDIWY BI BIW BDIWY BI BCDGIJKLQSTUWXY BIW
  Not very common

23 - - 1 - 1 1 1 - - 1 2 2 1 - - 6 1 - 2 - - - - 4
1% - - 1% - 3% 2% 2% - - 1% 1% 4% 1% - - 5% * - 1% - - - - 3%

B B B BCILORUW BCILORSTUVWX BL
  Not at all common

64 5 4 - 2 - 4 1 2 7 2 2 - 2 7 - 2 2 4 3 3 - 3 5 4
2% 2% 4% - 4% - 10% 2% 2% 10% 2% 1% - 2% 6% - 2% 1% 5% 2% 3% - 3% 6% 3%

DLR DL BDKLMPQRTV BDIKLMPQRTVY BDLRTV DLR L L DLRV L
Don’t know

3 1 - - - - - 1 - - - - - - - - - 1 - - - - - - -
* * - - - - - 2% - - - - - - - - - * - - - - - - - 

LT
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

2664 263 90 94 46 36 42 45 90 73 100 369 46 84 118 61 117 216 85 181 96 81 108 89 134
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 546Q1117_3. How common do you feel each type of abusive Internet behavior is?

3. Cyber squatting
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1820 209 64* 62* 29** 29** 24** 21** 65* 55* 41* 287 29** 56* 57* 32* 80* 163 73* 121 52* 78* 68* 50* 75*Unweighted Base

1391 178 45 51 18 22 16 14 43 37 34 225 22 44 45 24 54 128 59 94 37 57 52 32 60
76% 85% 70% 82% 62% 76% 67% 67% 66% 67% 83% 78% 76% 79% 79% 75% 68% 79% 81% 78% 71% 73% 76% 64% 80%

CIJQUVX IQX X IQX X X X
TOP 2 BOX (NET)

685 110 20 15 10 12 8 3 21 14 18 94 8 25 25 11 20 61 35 59 24 18 25 14 35
38% 53% 31% 24% 34% 41% 33% 14% 32% 25% 44% 33% 28% 45% 44% 34% 25% 37% 48% 49% 46% 23% 37% 28% 47%

CDIJLQRVWX DQV DJQV DJQV V CDJLQVX CDIJLQVX DJQV DJLQVX

  Very common

706 68 25 36 8 10 8 11 22 23 16 131 14 19 20 13 34 67 24 35 13 39 27 18 25
39% 33% 39% 58% 28% 34% 33% 52% 34% 42% 39% 46% 48% 34% 35% 41% 43% 41% 33% 29% 25% 50% 40% 36% 33%

BCINORSTUWXY BTU TU TU BSTUY
  Somewhat common

335 21 12 10 6 6 6 5 18 13 6 58 6 8 8 8 19 29 8 23 11 19 11 14 10
18% 10% 19% 16% 21% 21% 25% 24% 28% 24% 15% 20% 21% 14% 14% 25% 24% 18% 11% 19% 21% 24% 16% 28% 13%

BSY B B B BS B B B BS BSY
BOTTOM 2 BOX (NET)

295 18 9 10 6 3 6 5 16 13 5 56 5 6 6 8 17 26 5 18 10 18 10 12 7
16% 9% 14% 16% 21% 10% 25% 24% 25% 24% 12% 20% 17% 11% 11% 25% 21% 16% 7% 15% 19% 23% 15% 24% 9%

BOSY BSY BSY BSY BSY B BS BSY BSY
  Not very common

40 3 3 - - 3 - - 2 - 1 2 1 2 2 - 2 3 3 5 1 1 1 2 3
2% 1% 5% - - 10% - - 3% - 2% 1% 3% 4% 4% - 3% 2% 4% 4% 2% 1% 1% 4% 4%

L L L L L
  Not at all common

92 9 7 1 5 1 2 2 4 5 1 3 1 4 4 - 7 6 6 4 4 2 5 4 5
5% 4% 11% 2% 17% 3% 8% 10% 6% 9% 2% 1% 3% 7% 7% - 9% 4% 8% 3% 8% 3% 7% 8% 7%

L BDLRTV L L L L L L L L L L
Don’t know

2 1 - - - - - - - - - 1 - - - - - - - - - - - - -
* * - - - - - - - - - * - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

1820 209 64 62 29 29 24 21 65 55 41 287 29 56 57 32 80 163 73 121 52 78 68 50 75
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 547Q1117_4. How common do you feel each type of abusive Internet behavior is?

4. Stolen credentials
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2379 249 83* 73* 46* 34* 34* 32* 82* 74* 99* 309 46* 77* 105 79* 112 185 81* 153 84* 75* 91* 67* 109Unweighted Base

1954 230 70 61 34 29 20 23 61 46 89 255 38 65 89 68 97 147 66 129 74 58 73 45 87
82% 92% 84% 84% 74% 85% 59% 72% 74% 62% 90% 83% 83% 84% 85% 86% 87% 79% 81% 84% 88% 77% 80% 67% 80%

CDEGHIJLMNORSTVWXY GJX GJX GJ EGHIJRVXY GJX GJ GJX GJX GJX GIJX GJX GJX GJX EGHIJX J GJ GJ
TOP 2 BOX (NET)

1104 174 44 31 18 19 6 2 33 19 55 106 19 44 51 43 41 70 41 93 52 24 47 21 51
46% 70% 53% 42% 39% 56% 18% 6% 40% 26% 56% 34% 41% 57% 49% 54% 37% 38% 51% 61% 62% 32% 52% 31% 47%

CDEGHIJKLMNOPQRSVWXY GHJLQRVX GHJ GH GHJLQVX GH H GHIJLQRVX H GH GHIJLQRVX GHJLVX GHJLQRVX GH GH GHJLVX DEGHIJLMQRVXY DEGHIJLMQRVXY H GHJLQRVX H GHJLVX

  Very common

850 56 26 30 16 10 14 21 28 27 34 149 19 21 38 25 56 77 25 36 22 34 26 24 36
36% 22% 31% 41% 35% 29% 41% 66% 34% 36% 34% 48% 41% 27% 36% 32% 50% 42% 31% 24% 26% 45% 29% 36% 33%

BT BT BCDEFIJKMNOPRSTUWXY B BT B BCFIKNOPSTUWY BT BT BCFIKNOPSTUWY BNTUW BNTUW B B
  Somewhat common

339 13 10 10 10 5 13 7 15 23 7 50 6 8 7 10 13 33 11 20 8 15 14 16 15
14% 5% 12% 14% 22% 15% 38% 22% 18% 31% 7% 16% 13% 10% 7% 13% 12% 18% 14% 13% 10% 20% 15% 24% 14%

B B BKO B BCDFIKLMNOPQRSTUVWY BKO BKO BCDKLMNOPQRSTUWY BKO B B B BKO B B BKO B BKNOQTU B
BOTTOM 2 BOX (NET)

297 12 8 10 9 3 12 7 13 20 6 47 6 7 7 10 8 31 9 15 7 14 12 14 10
12% 5% 10% 14% 20% 9% 35% 22% 16% 27% 6% 15% 13% 9% 7% 13% 7% 17% 11% 10% 8% 19% 13% 21% 9%

B BKOQ BCDFIKLMNOPQRSTUWY BKOQU BKO BCDFKLNOPQSTUWY BKOQ B B BKOQ B BKOQ B BKNOQTUY

  Not very common

42 1 2 - 1 2 1 - 2 3 1 3 - 1 - - 5 2 2 5 1 1 2 2 5
2% * 2% - 2% 6% 3% - 2% 4% 1% 1% - 1% - - 4% 1% 2% 3% 1% 1% 2% 3% 5%

BDLOP BO BLO B BLO
  Not at all common

83 5 3 2 2 - 1 1 6 5 3 3 2 4 9 1 2 5 4 4 2 2 4 6 7
3% 2% 4% 3% 4% - 3% 3% 7% 7% 3% 1% 4% 5% 9% 1% 2% 3% 5% 3% 2% 3% 4% 9% 6%

BL BL L BLPQRT L L BLPQRT BL
Don’t know

3 1 - - - - - 1 - - - 1 - - - - - - - - - - - - -
* * - - - - - 3% - - - * - - - - - - - - - - - - - 

LRT
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

2379 249 83 73 46 34 34 32 82 74 99 309 46 77 105 79 112 185 81 153 84 75 91 67 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 548Q1117_5. How common do you feel each type of abusive Internet behavior is?

5. Malware
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2558 262 86* 91* 46* 36* 36* 34* 92* 80* 100 350 39* 85* 100 52* 116 209 90* 162 85* 83* 107 81* 136Unweighted Base

2336 249 80 86 42 32 32 30 85 67 91 323 36 76 85 46 106 189 82 146 82 77 102 71 121
91% 95% 93% 95% 91% 89% 89% 88% 92% 84% 91% 92% 92% 89% 85% 88% 91% 90% 91% 90% 96% 93% 95% 88% 89%

JOXY JO JO JOXY JO
TOP 2 BOX (NET)

1737 217 62 72 36 22 23 11 59 38 71 190 28 57 67 27 78 133 66 118 69 60 80 54 99
68% 83% 72% 79% 78% 61% 64% 32% 64% 48% 71% 54% 72% 67% 67% 52% 67% 64% 73% 73% 81% 72% 75% 67% 73%

CFGHIJKLNOPQRTVXY HJLP FHIJLPR HJLP H H HJ HJLP H HJL HJL HJL HJL HJL HJLP HJLP FGHIJLNOPQRX HJLP HJLPR HJL HJLP
  Very common

599 32 18 14 6 10 9 19 26 29 20 133 8 19 18 19 28 56 16 28 13 17 22 17 22
23% 12% 21% 15% 13% 28% 25% 56% 28% 36% 20% 38% 21% 22% 18% 37% 24% 27% 18% 17% 15% 20% 21% 21% 16%

B B B BCDEFGIKLMNOQRSTUVWXY BDETUY BCDEKOSTUVWXY BCDEKMNOQRSTUVWXY B BCDEKOSTUVWY B BDTUY B B
  Somewhat common

134 6 1 5 2 4 2 3 3 8 6 20 1 6 9 4 8 13 2 12 - 4 3 4 8
5% 2% 1% 5% 4% 11% 6% 9% 3% 10% 6% 6% 3% 7% 9% 8% 7% 6% 2% 7% - 5% 3% 5% 6%

U BCSUW U BCU BCSUW U BU BU BCSU BCU BU BU BCU U U U
BOTTOM 2 BOX (NET)

96 5 - 4 2 2 1 2 2 8 4 18 - 4 7 4 3 8 2 8 - 3 2 2 5
4% 2% - 4% 4% 6% 3% 6% 2% 10% 4% 5% - 5% 7% 8% 3% 4% 2% 5% - 4% 2% 2% 4%

CU CU BCIMQRSUW BCU CU BCU BCU CU
  Not very common

38 1 1 1 - 2 1 1 1 - 2 2 1 2 2 - 5 5 - 4 - 1 1 2 3
1% * 1% 1% - 6% 3% 3% 1% - 2% 1% 3% 2% 2% - 4% 2% - 2% - 1% 1% 2% 2%

BJLSU BLS
  Not at all common

82 5 5 - 2 - 2 - 4 5 3 6 2 2 6 2 2 6 6 4 3 2 2 6 7
3% 2% 6% - 4% - 6% - 4% 6% 3% 2% 5% 2% 6% 4% 2% 3% 7% 2% 4% 2% 2% 7% 5%

DL D D D BDL D BDL BDL BDLQ DL
Don’t know

6 2 - - - - - 1 - - - 1 - 1 - - - 1 - - - - - - -
* 1% - - - - - 3% - - - * - 1% - - - * - - - - - - - 

LTY
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

2558 262 86 91 46 36 36 34 92 80 100 350 39 85 100 52 116 209 90 162 85 83 107 81 136
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 549Q1121. Have you ever been impacted by any of these types of abusive Internet behaviors?

SUMMARY TABLE OF YES
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base

2086 231 71 83 38 27 31 30 63 60 84 317 38 66 60 29 96 144 70 136 66 70 82 76 118
78% 88% 79% 88% 83% 75% 74% 67% 70% 82% 84% 86% 83% 79% 51% 48% 82% 67% 82% 75% 69% 86% 76% 85% 88%

CFGHINOPRTUW OPR GHIOPRTUW OPR OP OP OP OPRU HIOPRU GHIOPRTUW OPR OPR HIOPRU OP HOPRU OP OP HIOPRTU OP HIOPRU GHIOPRTUW

Spamming

1714 208 59 74 32 22 22 25 41 41 62 260 26 59 28 16 85 125 61 102 58 68 77 65 98
67% 79% 69% 81% 70% 61% 61% 74% 45% 51% 62% 74% 67% 69% 28% 31% 73% 60% 68% 63% 68% 82% 72% 80% 72%

CFGIJKOPRSTU IJOP FGIJKOPRSTU IJOP OP OP IJOP O OP IOP IJKOPRT IOP IJOP IJOPR IOP IJOP IOP IJOP CFGIJKOPRSTU IJOPR FGIJKOPRT IJOPR
Malware

958 150 31 26 18 5 6 6 33 34 30 180 13 24 21 43 19 67 24 59 25 34 37 28 45
39% 59% 37% 32% 42% 16% 17% 32% 36% 45% 30% 50% 42% 35% 17% 49% 18% 33% 28% 40% 28% 40% 37% 42% 43%

CDEFGIJKLNOQRSTUVWXY FGOQ OQ FGOQ FGOQ FGOQSU OQ CDFGIKNOQRSTUW FGOQ OQ DFGKOQRSU FOQ O FGOQ O FGOQ FGOQ FGOQ FGOQSU

Phishing

484 75 13 19 6 7 5 1 11 9 8 99 7 11 16 7 10 63 16 33 8 11 17 14 18
27% 36% 20% 31% 21% 24% 21% 5% 17% 16% 20% 34% 24% 20% 28% 22% 13% 39% 22% 27% 15% 14% 25% 28% 24%

CIJKNQSUV QV CIJNQSUV QV CIJKNQSTUVWY QV Q
Cyber squatting

562 81 14 12 8 9 4 2 15 14 12 114 16 14 16 19 20 47 15 37 13 19 24 19 18
24% 33% 17% 16% 17% 26% 12% 6% 18% 19% 12% 37% 35% 18% 15% 24% 18% 25% 19% 24% 15% 25% 26% 28% 17%

CDEGHIJKNOQSUY H CDEGHIJKNOPQRSTUY CDGHIKNOQSUY HK HKO HK HK HK HKO
Stolen credentials

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 550Q1121_1. Have you ever been impacted by any of these types of abusive Internet behaviors?

1. Phishing
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2473 256 83* 82* 43* 32* 35* 19** 91* 76* 99* 358 31* 69* 127 87* 107 201 86* 149 88* 84* 99* 67* 104Unweighted Base

958 150 31 26 18 5 6 6 33 34 30 180 13 24 21 43 19 67 24 59 25 34 37 28 45
39% 59% 37% 32% 42% 16% 17% 32% 36% 45% 30% 50% 42% 35% 17% 49% 18% 33% 28% 40% 28% 40% 37% 42% 43%

CDEFGIJKLNOQRSTUVWXY FGOQ OQ FGOQ FGOQ FGOQSU OQ CDFGIKNOQRSTUW FGOQ OQ DFGKOQRSU FOQ O FGOQ O FGOQ FGOQ FGOQ FGOQSU

Yes

1257 86 44 48 21 23 23 10 52 38 60 145 13 28 95 37 77 117 43 66 48 45 55 36 47
51% 34% 53% 59% 49% 72% 66% 53% 57% 50% 61% 41% 42% 41% 75% 43% 72% 58% 50% 44% 55% 54% 56% 54% 45%

BL BLNPT BJLMNPSTY BLNPTY BLN B BLNPTY BCDEIJKLMNPRSTUVWXY BCEIJLMNPRSTUVWXY BLNPTY B B BL BL BL BL B
No

258 20 8 8 4 4 6 3 6 4 9 33 5 17 11 7 11 17 19 24 15 5 7 3 12
10% 8% 10% 10% 9% 13% 17% 16% 7% 5% 9% 9% 16% 25% 9% 8% 10% 8% 22% 16% 17% 6% 7% 4% 12%

JX BCDEIJKLOPQRVWXY BCDIJKLOPQRVWX BIJLRVWX BIJLRVWX

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

2473 256 83 82 43 32 35 19 91 76 99 358 31 69 127 87 107 201 86 149 88 84 99 67 104
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 551Q1121_2. Have you ever been impacted by any of these types of abusive Internet behaviors?

2. Spamming
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2664 263 90* 94* 46* 36* 42* 45* 90* 73* 100 369 46* 84* 118 61* 117 216 85* 181 96* 81* 108 89* 134Unweighted Base

2086 231 71 83 38 27 31 30 63 60 84 317 38 66 60 29 96 144 70 136 66 70 82 76 118
78% 88% 79% 88% 83% 75% 74% 67% 70% 82% 84% 86% 83% 79% 51% 48% 82% 67% 82% 75% 69% 86% 76% 85% 88%

CFGHINOPRTUW OPR GHIOPRTUW OPR OP OP OP OPRU HIOPRU GHIOPRTUW OPR OPR HIOPRU OP HOPRU OP OP HIOPRTU OP HIOPRU GHIOPRTUW

Yes

449 25 14 8 7 8 8 10 23 10 15 39 5 12 51 27 13 58 9 29 23 9 20 12 14
17% 10% 16% 9% 15% 22% 19% 22% 26% 14% 15% 11% 11% 14% 43% 44% 11% 27% 11% 16% 24% 11% 19% 13% 10%

BDL BDLY BDLMQSVXY BCDEFGHIJKLMNQRSTUVWXY BCDEFGHIJKLMNQRSTUVWXY BCDJKLMNQSTVXY B BDLQSVY BDL
No

129 7 5 3 1 1 3 5 4 3 1 13 3 6 7 5 8 14 6 16 7 2 6 1 2
5% 3% 6% 3% 2% 3% 7% 11% 4% 4% 1% 4% 7% 7% 6% 8% 7% 6% 7% 9% 7% 2% 6% 1% 1%

K BKLVXY KXY BKXY KXY BKY KXY BKLXY BKXY
Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

2664 263 90 94 46 36 42 45 90 73 100 369 46 84 118 61 117 216 85 181 96 81 108 89 134
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 552Q1121_3. Have you ever been impacted by any of these types of abusive Internet behaviors?

3. Cyber squatting
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1820 209 64* 62* 29** 29** 24** 21** 65* 55* 41* 287 29** 56* 57* 32* 80* 163 73* 121 52* 78* 68* 50* 75*Unweighted Base

484 75 13 19 6 7 5 1 11 9 8 99 7 11 16 7 10 63 16 33 8 11 17 14 18
27% 36% 20% 31% 21% 24% 21% 5% 17% 16% 20% 34% 24% 20% 28% 22% 13% 39% 22% 27% 15% 14% 25% 28% 24%

CIJKNQSUV QV CIJNQSUV QV CIJKNQSTUVWY QV Q
Yes

1114 110 44 37 17 18 14 17 51 43 29 168 15 27 34 21 62 84 39 66 37 62 43 31 45
61% 53% 69% 60% 59% 62% 58% 81% 78% 78% 71% 59% 52% 48% 60% 66% 78% 52% 53% 55% 71% 79% 63% 62% 60%

BNR BDLNORSTY BDLNORSTY BNR BDLNORSTY BNRST BDLNORSTWXY

No

222 24 7 6 6 4 5 3 3 3 4 20 7 18 7 4 8 16 18 22 7 5 8 5 12
12% 11% 11% 10% 21% 14% 21% 14% 5% 5% 10% 7% 24% 32% 12% 13% 10% 10% 25% 18% 13% 6% 12% 10% 16%

BCDIJKLOPQRTUVWXY BCDIJLQRVX IJLRV IL
Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

1820 209 64 62 29 29 24 21 65 55 41 287 29 56 57 32 80 163 73 121 52 78 68 50 75
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 553Q1121_4. Have you ever been impacted by any of these types of abusive Internet behaviors?

4. Stolen credentials
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2379 249 83* 73* 46* 34* 34* 32* 82* 74* 99* 309 46* 77* 105 79* 112 185 81* 153 84* 75* 91* 67* 109Unweighted Base

562 81 14 12 8 9 4 2 15 14 12 114 16 14 16 19 20 47 15 37 13 19 24 19 18
24% 33% 17% 16% 17% 26% 12% 6% 18% 19% 12% 37% 35% 18% 15% 24% 18% 25% 19% 24% 15% 25% 26% 28% 17%

CDEGHIJKNOQSUY H CDEGHIJKNOPQRSTUY CDGHIKNOQSUY HK HKO HK HK HK HKO
Yes

1537 145 60 56 36 22 26 23 60 56 77 157 19 45 78 47 74 122 48 92 62 54 58 41 79
65% 58% 72% 77% 78% 65% 76% 72% 73% 76% 78% 51% 41% 58% 74% 59% 66% 66% 59% 60% 74% 72% 64% 61% 72%

M BLM BLMNPSTX BLMNPST M BLM LM BLMT BLMNPST BLMNPRSTWX BLMNPST LM LM M BLMNST BLM LM M BLMNT
No

280 23 9 5 2 3 4 7 7 4 10 38 11 18 11 13 18 16 18 24 9 2 9 7 12
12% 9% 11% 7% 4% 9% 12% 22% 9% 5% 10% 12% 24% 23% 10% 16% 16% 9% 22% 16% 11% 3% 10% 10% 11%

V BDEJRV V BDEIJKLORUVWY BCDEIJKLORUVWXY V EJV EJV BDEIJKLORUVWY EJRV V V
Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

2379 249 83 73 46 34 34 32 82 74 99 309 46 77 105 79 112 185 81 153 84 75 91 67 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 554Q1121_5. Have you ever been impacted by any of these types of abusive Internet behaviors?

5. Malware
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2558 262 86* 91* 46* 36* 36* 34* 92* 80* 100 350 39* 85* 100 52* 116 209 90* 162 85* 83* 107 81* 136Unweighted Base

1714 208 59 74 32 22 22 25 41 41 62 260 26 59 28 16 85 125 61 102 58 68 77 65 98
67% 79% 69% 81% 70% 61% 61% 74% 45% 51% 62% 74% 67% 69% 28% 31% 73% 60% 68% 63% 68% 82% 72% 80% 72%

CFGIJKOPRSTU IJOP FGIJKOPRSTU IJOP OP OP IJOP O OP IOP IJKOPRT IOP IJOP IJOPR IOP IJOP IOP IJOP CFGIJKOPRSTU IJOPR FGIJKOPRT IJOPR
Yes

640 41 20 13 11 13 8 5 43 34 32 61 4 20 64 26 26 71 20 36 19 13 23 11 26
25% 16% 23% 14% 24% 36% 22% 15% 47% 43% 32% 17% 10% 24% 64% 50% 22% 34% 22% 22% 22% 16% 21% 14% 19%

BDHLMVXY BCDEGHKLMNQRSTUVWXY BCDEGHLMNQSTUVWXY BDLMVXY BCDEFGHIJKLMNQRSTUVWXY BCDEGHKLMNQRSTUVWXY BDHLMQSTVWXY

No

204 13 7 4 3 1 6 4 8 5 6 29 9 6 8 10 5 13 9 24 8 2 7 5 12
8% 5% 8% 4% 7% 3% 17% 12% 9% 6% 6% 8% 23% 7% 8% 19% 4% 6% 10% 15% 9% 2% 7% 6% 9%

BDQRV V BCDEFIJKLNOQRUVWXY BDFJKLNOQRVWXY V BDKLQRVW

Not sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

2558 262 86 91 46 36 36 34 92 80 100 350 39 85 100 52 116 209 90 162 85 83 107 81 136
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 555Q1126. How scared are you of each of the following?

SUMMARY TABLE OF TOP 2 BOX
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base

1925 190 56 64 33 23 32 26 46 53 88 264 43 70 98 68 89 151 62 129 70 49 78 49 94
81% 76% 67% 88% 72% 68% 94% 81% 56% 72% 89% 85% 93% 91% 93% 86% 79% 82% 77% 84% 83% 65% 86% 73% 86%

I BCEFIJVX BCEFIJQSVX I I BCEFIJSVX BCEFIJVX BCEFIJQSVX BCEFIJQSVX BCEFHIJLQRSTUVX CFIJV IV CIV I CFIJV CIV CFIJV I BCEFIJVX

Stolen credentials

1972 176 57 72 33 23 34 29 50 51 89 322 35 67 92 33 86 167 66 133 64 54 82 54 103
77% 67% 66% 79% 72% 64% 94% 85% 54% 64% 89% 92% 90% 79% 92% 63% 74% 80% 73% 82% 75% 65% 77% 67% 76%

I BIJPV BCDEFIJNPQRSUVWXY BCFIJPVX BCEFIJPQRSUVWXY BCDEFIJNPQRSTUVWXY BCEFIJPQSVX BIJV BCDEFIJNPQRSTUVWXY I BCFIJPVX I BCFIJPVX I I I
Malware

1718 110 45 68 17 24 30 13 37 42 83 307 22 49 109 63 64 155 64 104 66 46 80 44 76
69% 43% 54% 83% 40% 75% 86% 68% 41% 55% 84% 86% 71% 71% 86% 72% 60% 77% 74% 70% 75% 55% 81% 66% 73%

BCEIJQTVX BCEIV BCEIJQVX BCEIJNQTVX BCEIJMNPQRSTUVXY BEI BCEIV BCEIJNPQSTUVXY BCEIJV BEI BCEIJQV BCEIJQV BCEIJV BCEIJQV BCEIJQVX BEI BCEIJQV

Phishing

1088 61 23 37 17 17 15 16 19 35 26 189 23 39 46 17 38 119 48 83 32 55 49 27 57
60% 29% 36% 60% 59% 59% 63% 76% 29% 64% 63% 66% 79% 70% 81% 53% 48% 73% 66% 69% 62% 71% 72% 54% 76%

BCI BCI BCI BCIQ BCIQ BCDIJLPQUX BI BI BCIPQX BCIQ BCIQ BCI BCIQ BCIQX BI BCDIPQX

Cyber squatting

1403 79 31 44 15 18 23 26 25 25 74 269 33 42 100 41 43 128 45 109 52 33 49 29 70
53% 30% 34% 47% 33% 50% 55% 58% 28% 34% 74% 73% 72% 50% 85% 67% 37% 59% 53% 60% 54% 41% 45% 33% 52%

BI BI BCEIJQX BCEIJQX BCDEFGIJNQRSTUVWXY BCDEFGHIJNQRSTUVWXY BCDEFIJNQSUVWXY BCIJX BCDEFGHIJLNPQRSTUVWXY BCDEIJNQVWX BCDEIJQVWX BCEIJQX BCDEIJQVWX BCEIJQX BI BCEIJQX

Spamming

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 556Q1126. How scared are you of each of the following?

SUMMARY TABLE OF BOTTOM 2 BOX
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base

1256 183 59 50 31 18 19 18 64 48 26 100 13 41 17 20 74 88 40 72 44 48 59 60 64
47% 70% 66% 53% 67% 50% 45% 40% 71% 66% 26% 27% 28% 49% 14% 33% 63% 41% 47% 40% 46% 59% 55% 67% 48%

DFGHKLMNOPRSTUWY GHKLMNOPRSTUY KLMOPRT GHKLMNOPRSTUY KLMO KLO O DFGHKLMNOPRSTUWY GHKLMNOPRSTUY O O O KLMO O GHKLMNOPRSTUY KLO KLMO KLO KLMO HKLMOPRT KLMOPRT GHKLMNOPRSTUY KLMO
Spamming

729 147 41 25 12 12 9 4 46 20 15 97 6 17 11 15 42 44 25 38 20 23 19 23 18
40% 70% 64% 40% 41% 41% 38% 19% 71% 36% 37% 34% 21% 30% 19% 47% 53% 27% 34% 31% 38% 29% 28% 46% 24%

DJKLNOPQRSTUVWXY DJKLNORSTUVWY OY DJKLNOPQRSTUVWXY O O ORY LNORSTVWY O ORWY
Cyber squatting

751 145 38 14 26 8 5 6 53 34 16 51 9 19 17 24 43 46 22 45 22 38 19 23 28
30% 57% 46% 17% 60% 25% 14% 32% 58% 45% 16% 14% 29% 28% 13% 28% 40% 23% 26% 30% 25% 45% 19% 34% 27%

DFGKLMNOPQRSTUWXY DFGKLNOPRSTUWY DFGKLMNOPQRSTUWXY DFGKLMNOPQRSTUWXY DGKLNOPRSTUWY LO LO LO DGKLORSUWY LO LO DKLO LO DFGKLNOPRSTUWY DGKLOW LO
Phishing

583 85 29 19 13 13 2 4 42 29 11 28 4 17 8 19 30 42 24 29 21 29 25 27 33
23% 32% 34% 21% 28% 36% 6% 12% 46% 36% 11% 8% 10% 20% 8% 37% 26% 20% 27% 18% 25% 35% 23% 33% 24%

DGHKLMNORT GHKLMNORT GLO GKLMO GHKLMORT BDGHKLMNOQRSTUWY DGHKLMNORT GLO DGHKLMNORT GKLMO GKLO GKLMO LO GKLO DGHKLMNORT GKLO GHKLMORT GKLO
Malware

450 58 27 9 13 11 2 5 35 21 11 45 2 7 7 11 23 34 19 24 14 26 13 18 15
19% 23% 33% 12% 28% 32% 6% 16% 43% 28% 11% 15% 4% 9% 7% 14% 21% 18% 23% 16% 17% 35% 14% 27% 14%

DGKLMNOY DGKLMNOPRTUWY DGKLMNOY DGKLMNOPTWY BDGHKLMNOPQRSTUWXY DGKLMNOPTWY O GMNO MO GKMNO MO MO BDGKLMNOPQRTUWY DGKLMNOY

Stolen credentials

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 557Q1126_1. How scared are you of each of the following?

1. Phishing
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2473 256 83* 82* 43* 32* 35* 19** 91* 76* 99* 358 31* 69* 127 87* 107 201 86* 149 88* 84* 99* 67* 104Unweighted Base

1718 110 45 68 17 24 30 13 37 42 83 307 22 49 109 63 64 155 64 104 66 46 80 44 76
69% 43% 54% 83% 40% 75% 86% 68% 41% 55% 84% 86% 71% 71% 86% 72% 60% 77% 74% 70% 75% 55% 81% 66% 73%

BCEIJQTVX BCEIV BCEIJQVX BCEIJNQTVX BCEIJMNPQRSTUVXY BEI BCEIV BCEIJNPQSTUVXY BCEIJV BEI BCEIJQV BCEIJQV BCEIJV BCEIJQV BCEIJQVX BEI BCEIJQV

TOP 2 BOX (NET)

761 24 19 45 10 13 25 3 12 8 50 129 6 28 35 20 24 67 24 56 33 14 50 24 42
31% 9% 23% 55% 23% 41% 71% 16% 13% 11% 51% 36% 19% 41% 28% 23% 22% 33% 28% 38% 38% 17% 51% 36% 40%

BJ BCEIJLMOPQRSTUVX B BIJQV BCEFIJKLMNOPQRSTUVWXY BCEIJLMOPQRSTV BCIJPQV BCIJMPQV BIJ BJ BJ BIJQV BIJ BCIJPQV BCIJPQV BCEIJLMOPQRSTV BIJV BCIJMOPQV

  Very scared

957 86 26 23 7 11 5 10 25 34 33 178 16 21 74 43 40 88 40 48 33 32 30 20 34
39% 34% 31% 28% 16% 34% 14% 53% 27% 45% 33% 50% 52% 30% 58% 49% 37% 44% 47% 32% 38% 38% 30% 30% 33%

EG DEGI EG BCDEGIKNQTUWXY BCDEGINTWX BCDEFGIKNQRTUVWXY BCDEGIKNTWXY EG BDEGITWX BCDEGINTWX EG EG EG EG
  Somewhat scared

751 145 38 14 26 8 5 6 53 34 16 51 9 19 17 24 43 46 22 45 22 38 19 23 28
30% 57% 46% 17% 60% 25% 14% 32% 58% 45% 16% 14% 29% 28% 13% 28% 40% 23% 26% 30% 25% 45% 19% 34% 27%

DFGKLMNOPQRSTUWXY DFGKLNOPRSTUWY DFGKLMNOPQRSTUWXY DFGKLMNOPQRSTUWXY DGKLNOPRSTUWY LO LO LO DGKLORSUWY LO LO DKLO LO DFGKLNOPRSTUWY DGKLOW LO
BOTTOM 2 BOX (NET)

479 87 21 9 18 6 4 4 28 20 11 45 5 15 13 17 27 30 15 30 14 19 9 13 19
19% 34% 25% 11% 42% 19% 11% 21% 31% 26% 11% 13% 16% 22% 10% 20% 25% 15% 17% 20% 16% 23% 9% 19% 18%

DGKLMOPRSTUWXY DKLORW DFGKLMNOPQRSTUVWXY DGKLORSUWY DKLORW LOW W DKLORW LOW DKLOW

  Not very scared

272 58 17 5 8 2 1 2 25 14 5 6 4 4 4 7 16 16 7 15 8 19 10 10 9
11% 23% 20% 6% 19% 6% 3% 11% 27% 18% 5% 2% 13% 6% 3% 8% 15% 8% 8% 10% 9% 23% 10% 15% 9%

DFGKLNOPRSTUWY DGKLNOPRSTUY L DGKLNOR DFGKLNOPQRSTUWY DGKLNOR LO L L KLO L L LO L DFGKLNOPRSTUWY LO KLO L
  Not at all scared

4 1 - - - - - - 1 - - - - 1 1 - - - - - - - - - -
* * - - - - - - 1% - - - - 1% 1% - - - - - - - - - - 

L L
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

2473 256 83 82 43 32 35 19 91 76 99 358 31 69 127 87 107 201 86 149 88 84 99 67 104
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 741J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 558Q1126_2. How scared are you of each of the following?

2. Spamming
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2664 263 90* 94* 46* 36* 42* 45* 90* 73* 100 369 46* 84* 118 61* 117 216 85* 181 96* 81* 108 89* 134Unweighted Base

1403 79 31 44 15 18 23 26 25 25 74 269 33 42 100 41 43 128 45 109 52 33 49 29 70
53% 30% 34% 47% 33% 50% 55% 58% 28% 34% 74% 73% 72% 50% 85% 67% 37% 59% 53% 60% 54% 41% 45% 33% 52%

BI BI BCEIJQX BCEIJQX BCDEFGIJNQRSTUVWXY BCDEFGHIJNQRSTUVWXY BCDEFIJNQSUVWXY BCIJX BCDEFGHIJLNPQRSTUVWXY BCDEIJNQVWX BCDEIJQVWX BCEIJQX BCDEIJQVWX BCEIJQX BI BCEIJQX

TOP 2 BOX (NET)

513 22 9 18 6 6 10 2 6 7 35 83 11 13 33 12 14 60 13 53 26 9 26 8 31
19% 8% 10% 19% 13% 17% 24% 4% 7% 10% 35% 22% 24% 15% 28% 20% 12% 28% 15% 29% 27% 11% 24% 9% 23%

BHI BCHIJX BCDEFHIJLNPQSVXY BCHIJQVX BCHIJX BCEHIJNQSVX BHI BCEHIJNQSVX BCEHIJNQSVX BCHIJQVX BCHIJQVX BCHIJQVX

  Very scared

890 57 22 26 9 12 13 24 19 18 39 186 22 29 67 29 29 68 32 56 26 24 23 21 39
33% 22% 24% 28% 20% 33% 31% 53% 21% 25% 39% 50% 48% 35% 57% 48% 25% 31% 38% 31% 27% 30% 21% 24% 29%

BCDEGIJNQRTUVWXY BCEIJQWX BCDEGIJKNQRSTUVWXY BCDEIJQRTUVWXY BW BCDEFGIJKNQRSTUVWXY BCDEIJQRTUVWXY B BEIWX B
  Somewhat scared

1256 183 59 50 31 18 19 18 64 48 26 100 13 41 17 20 74 88 40 72 44 48 59 60 64
47% 70% 66% 53% 67% 50% 45% 40% 71% 66% 26% 27% 28% 49% 14% 33% 63% 41% 47% 40% 46% 59% 55% 67% 48%

DFGHKLMNOPRSTUWY GHKLMNOPRSTUY KLMOPRT GHKLMNOPRSTUY KLMO KLO O DFGHKLMNOPRSTUWY GHKLMNOPRSTUY O O O KLMO O GHKLMNOPRSTUY KLO KLMO KLO KLMO HKLMOPRT KLMOPRT GHKLMNOPRSTUY KLMO
BOTTOM 2 BOX (NET)

769 95 32 29 17 12 15 10 31 18 17 90 6 33 15 14 40 65 27 48 28 27 36 30 34
29% 36% 36% 31% 37% 33% 36% 22% 34% 25% 17% 24% 13% 39% 13% 23% 34% 30% 32% 27% 29% 33% 33% 34% 25%

KLMOTY KLMO KMO KMO KMO KMO KMO O O KLMOPTY KLMO KMO KMO O KMO KMO KMO KMO O
  Not very scared

487 88 27 21 14 6 4 8 33 30 9 10 7 8 2 6 34 23 13 24 16 21 23 30 30
18% 33% 30% 22% 30% 17% 10% 18% 37% 41% 9% 3% 15% 10% 2% 10% 29% 11% 15% 13% 17% 26% 21% 34% 22%

DFGHKLMNOPRSTUWY GKLNOPRSTU KLNOPR GKLNOPRST LO LO LO DFGHKLMNOPRSTUWY DFGHKLMNOPRSTUVWY LO LO LO LO GKLNOPRSTU LO LO LO LO GKLNOPRT KLNOR GKLMNOPRSTU KLNOPRT

  Not at all scared

5 1 - - - - - 1 1 - - - - 1 1 - - - - - - - - - -
* * - - - - - 2% 1% - - - - 1% 1% - - - - - - - - - - 

LRT L L
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

2664 263 90 94 46 36 42 45 90 73 100 369 46 84 118 61 117 216 85 181 96 81 108 89 134
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 559Q1126_3. How scared are you of each of the following?

3. Cyber squatting
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1820 209 64* 62* 29** 29** 24** 21** 65* 55* 41* 287 29** 56* 57* 32* 80* 163 73* 121 52* 78* 68* 50* 75*Unweighted Base

1088 61 23 37 17 17 15 16 19 35 26 189 23 39 46 17 38 119 48 83 32 55 49 27 57
60% 29% 36% 60% 59% 59% 63% 76% 29% 64% 63% 66% 79% 70% 81% 53% 48% 73% 66% 69% 62% 71% 72% 54% 76%

BCI BCI BCI BCIQ BCIQ BCDIJLPQUX BI BI BCIPQX BCIQ BCIQ BCI BCIQ BCIQX BI BCDIPQX

TOP 2 BOX (NET)

457 17 8 13 5 6 8 2 7 17 12 52 12 18 18 5 16 61 23 45 17 23 31 11 30
25% 8% 13% 21% 17% 21% 33% 10% 11% 31% 29% 18% 41% 32% 32% 16% 20% 37% 32% 37% 33% 29% 46% 22% 40%

B BCIL BCI B BCIL BCIL B BCDILPQX BCIL BCDILPQ BCIL BCIL BCDILPQVX B BCDILPQX

  Very scared

631 44 15 24 12 11 7 14 12 18 14 137 11 21 28 12 22 58 25 38 15 32 18 16 27
35% 21% 23% 39% 41% 38% 29% 67% 18% 33% 34% 48% 38% 38% 49% 38% 28% 36% 34% 31% 29% 41% 26% 32% 36%

BI BCIJQRSTUWX BI BCIQTUW BI BI BI B BCI BI
  Somewhat scared

729 147 41 25 12 12 9 4 46 20 15 97 6 17 11 15 42 44 25 38 20 23 19 23 18
40% 70% 64% 40% 41% 41% 38% 19% 71% 36% 37% 34% 21% 30% 19% 47% 53% 27% 34% 31% 38% 29% 28% 46% 24%

DJKLNOPQRSTUVWXY DJKLNORSTUVWY OY DJKLNOPQRSTUVWXY O O ORY LNORSTVWY O ORWY
BOTTOM 2 BOX (NET)

447 75 21 20 5 6 7 3 22 11 8 83 5 15 9 9 25 28 15 23 12 11 9 13 12
25% 36% 33% 32% 17% 21% 29% 14% 34% 20% 20% 29% 17% 27% 16% 28% 31% 17% 21% 19% 23% 14% 13% 26% 16%

JKORSTVWY ORTVWY ORTVWY ORTVWY ORTVWY ORTVWY

  Not very scared

282 72 20 5 7 6 2 1 24 9 7 14 1 2 2 6 17 16 10 15 8 12 10 10 6
15% 34% 31% 8% 24% 21% 8% 5% 37% 16% 17% 5% 3% 4% 4% 19% 21% 10% 14% 12% 15% 15% 15% 20% 8%

DJKLNOQRSTUVWXY DLNORSTVWY DJKLNOQRSTUVWY LNO LNO LNO DLNORY L LO L LNO LNO LNO LNO
  Not at all scared

3 1 - - - - - 1 - - - 1 - - - - - - - - - - - - -
* * - - - - - 5% - - - * - - - - - - - - - - - - - 

Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

1820 209 64 62 29 29 24 21 65 55 41 287 29 56 57 32 80 163 73 121 52 78 68 50 75
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 560Q1126_4. How scared are you of each of the following?

4. Stolen credentials
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2379 249 83* 73* 46* 34* 34* 32* 82* 74* 99* 309 46* 77* 105 79* 112 185 81* 153 84* 75* 91* 67* 109Unweighted Base

1925 190 56 64 33 23 32 26 46 53 88 264 43 70 98 68 89 151 62 129 70 49 78 49 94
81% 76% 67% 88% 72% 68% 94% 81% 56% 72% 89% 85% 93% 91% 93% 86% 79% 82% 77% 84% 83% 65% 86% 73% 86%

I BCEFIJVX BCEFIJQSVX I I BCEFIJSVX BCEFIJVX BCEFIJQSVX BCEFIJQSVX BCEFHIJLQRSTUVX CFIJV IV CIV I CFIJV CIV CFIJV I BCEFIJVX

TOP 2 BOX (NET)

1159 94 32 47 17 12 25 10 25 32 54 139 26 56 39 33 57 101 34 99 53 23 58 25 68
49% 38% 39% 64% 37% 35% 74% 31% 30% 43% 55% 45% 57% 73% 37% 42% 51% 55% 42% 65% 63% 31% 64% 37% 62%

BCEFHIJLOPSVX BCEFHIJLOPQRSVX BCHIOVX IV BHIOVX BCEFHIJKLOPQRSVX BIOV BCEFHILOVX BCEFHIJLOPQSVX BCEFHIJLOPSVX BCEFHIJLOPSVX BCEFHIJLOPSVX

  Very scared

766 96 24 17 16 11 7 16 21 21 34 125 17 14 59 35 32 50 28 30 17 26 20 24 26
32% 39% 29% 23% 35% 32% 21% 50% 26% 28% 34% 40% 37% 18% 56% 44% 29% 27% 35% 20% 20% 35% 22% 36% 24%

DGINRTUWY NT CDGIJNQRTUWY NTU DGINQRTUWY NTU BCDEFGIJKLMNQRSTUVWXY CDGIJNQRTUWY NTU NTU NTU
  Somewhat scared

450 58 27 9 13 11 2 5 35 21 11 45 2 7 7 11 23 34 19 24 14 26 13 18 15
19% 23% 33% 12% 28% 32% 6% 16% 43% 28% 11% 15% 4% 9% 7% 14% 21% 18% 23% 16% 17% 35% 14% 27% 14%

DGKLMNOY DGKLMNOPRTUWY DGKLMNOY DGKLMNOPTWY BDGHKLMNOPQRSTUWXY DGKLMNOPTWY O GMNO MO GKMNO MO MO BDGKLMNOPQRTUWY DGKLMNOY

BOTTOM 2 BOX (NET)

298 41 16 6 10 8 1 3 21 13 9 37 2 5 6 8 13 21 11 15 12 16 7 10 7
13% 16% 19% 8% 22% 24% 3% 9% 26% 18% 9% 12% 4% 6% 6% 10% 12% 11% 14% 10% 14% 21% 8% 15% 6%

GMNOWY GKMNOTWY DGKMNOTWY DGKMNOTWY DGKLMNOPQRTWY GMNOY O DGKLMNORTWY O
  Not very scared

152 17 11 3 3 3 1 2 14 8 2 8 - 2 1 3 10 13 8 9 2 10 6 8 8
6% 7% 13% 4% 7% 9% 3% 6% 17% 11% 2% 3% - 3% 1% 4% 9% 7% 10% 6% 2% 13% 7% 12% 7%

LO DKLMNOPU MO BDGKLMNOPRTUWY KLMNOU KLMO LO KLMOU O KLMNOPU O KLMNOU LO
  Not at all scared

4 1 - - - - - 1 1 - - - 1 - - - - - - - - - - - -
* * - - - - - 3% 1% - - - 2% - - - - - - - - - - - - 

LRT LR
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

2379 249 83 73 46 34 34 32 82 74 99 309 46 77 105 79 112 185 81 153 84 75 91 67 109
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 561Q1126_5. How scared are you of each of the following?

5. Malware
Base: Aware Of Abusive Internet Behavior

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

2558 262 86* 91* 46* 36* 36* 34* 92* 80* 100 350 39* 85* 100 52* 116 209 90* 162 85* 83* 107 81* 136Unweighted Base

1972 176 57 72 33 23 34 29 50 51 89 322 35 67 92 33 86 167 66 133 64 54 82 54 103
77% 67% 66% 79% 72% 64% 94% 85% 54% 64% 89% 92% 90% 79% 92% 63% 74% 80% 73% 82% 75% 65% 77% 67% 76%

I BIJPV BCDEFIJNPQRSUVWXY BCFIJPVX BCEFIJPQRSUVWXY BCDEFIJNPQRSTUVWXY BCEFIJPQSVX BIJV BCDEFIJNPQRSTUVWXY I BCFIJPVX I BCFIJPVX I I I
TOP 2 BOX (NET)

953 71 23 38 10 10 17 12 21 17 55 164 26 35 30 10 50 83 28 81 34 25 46 19 48
37% 27% 27% 42% 22% 28% 47% 35% 23% 21% 55% 47% 67% 41% 30% 19% 43% 40% 31% 50% 40% 30% 43% 23% 35%

BCEIJPX BCEIJPX BCEFIJOPRSUVXY BCEFIJOPSVXY BCDEFHIJLNOPQRSUVWXY BCEIJPX BCEIJOPX BCEIJPX BCEFIJOPRSVXY BEIJPX BCEIJPX IJP
  Very scared

1019 105 34 34 23 13 17 17 29 34 34 158 9 32 62 23 36 84 38 52 30 29 36 35 55
40% 40% 40% 37% 50% 36% 47% 50% 32% 43% 34% 45% 23% 38% 62% 44% 31% 40% 42% 32% 35% 35% 34% 43% 40%

M IMQT M MQT M IKMQTW BCDFIJKLMNPQRSTUVWXY M M M M M
  Somewhat scared

583 85 29 19 13 13 2 4 42 29 11 28 4 17 8 19 30 42 24 29 21 29 25 27 33
23% 32% 34% 21% 28% 36% 6% 12% 46% 36% 11% 8% 10% 20% 8% 37% 26% 20% 27% 18% 25% 35% 23% 33% 24%

DGHKLMNORT GHKLMNORT GLO GKLMO GHKLMORT BDGHKLMNOQRSTUWY DGHKLMNORT GLO DGHKLMNORT GKLMO GKLO GKLMO LO GKLO DGHKLMNORT GKLO GHKLMORT GKLO
BOTTOM 2 BOX (NET)

379 56 14 12 7 10 1 2 26 22 7 26 3 13 5 16 17 23 17 19 15 17 16 14 21
15% 21% 16% 13% 15% 28% 3% 6% 28% 28% 7% 7% 8% 15% 5% 31% 15% 11% 19% 12% 18% 20% 15% 17% 15%

GHKLMORT GKLO O O GHKLMORT DGHKLMNOQRTWY DGHKLMOQRTWY LO CDGHKLMNOQRTWY LO GKLO GKLO GKLOR LO GKLO GKLO
  Not very scared

204 29 15 7 6 3 1 2 16 7 4 2 1 4 3 3 13 19 7 10 6 12 9 13 12
8% 11% 17% 8% 13% 8% 3% 6% 17% 9% 4% 1% 3% 5% 3% 6% 11% 9% 8% 6% 7% 14% 8% 16% 9%

KLO GKLMNORTU L KLO L L DGKLMNORTU L L L L L LO L L L L KLNOT L GKLMNOT L
  Not at all scared

3 1 - - - - - 1 - - - - - 1 - - - - - - - - - - -
* * - - - - - 3% - - - - - 1% - - - - - - - - - - - 

LRTY L
Not Sure

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to Answer

2558 262 86 91 46 36 36 34 92 80 100 350 39 85 100 52 116 209 90 162 85 83 107 81 136
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 562Q1130_1. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

1. Phishing
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base

1494 134 44 38 25 26 18 19 43 45 71 255 21 44 82 45 81 126 48 81 56 35 40 35 82
47% 50% 44% 37% 46% 55% 39% 37% 44% 49% 61% 51% 40% 45% 52% 45% 63% 42% 49% 40% 57% 33% 33% 36% 49%

DRTVWX DVWX VW CDGHILMNPRTVWXY DRTVWX DRTVWX BCDEGHIJLMNPRSTVWXY VW DHRTVWX VWX
Purchased antivirus
software for my computer

1150 130 40 49 18 20 13 9 31 23 46 148 19 37 30 33 27 98 47 92 38 48 66 30 58
36% 49% 40% 48% 33% 43% 28% 17% 32% 25% 40% 29% 37% 38% 19% 33% 21% 32% 48% 45% 38% 45% 54% 31% 35%

EGHIJLOPQRXY HJLOQ GHIJLOPQRXY O HJOQ O HJLOQ O HOQ HOQ HOQ HOQ GHIJLOPQRXY GHIJLOPQRXY HJOQ HJLOQRX CEGHIJKLMNOPQRUXY O HOQ
Changed my internet
habits

505 36 6 15 4 7 3 6 11 15 16 118 16 15 12 19 8 75 24 34 9 13 14 9 20
16% 14% 6% 15% 7% 15% 7% 12% 11% 16% 14% 24% 31% 15% 8% 19% 6% 25% 24% 17% 9% 12% 11% 9% 12%

CQ CQ COQ Q BCEGHIKOQTUVWXY BCDEGHIJKNOQTUVWXY CQ COQU BCDEGHIKOQTUVWXY BCEGIKOQUVWXY COQ
Purchased an identity
protection plan

332 6 7 12 4 6 3 2 2 11 4 109 16 13 8 6 5 42 9 16 5 22 8 3 13
10% 2% 7% 12% 7% 13% 7% 4% 2% 12% 3% 22% 31% 13% 5% 6% 4% 14% 9% 8% 5% 21% 7% 3% 8%

B BIKOQX B BIKQX BIKOQX BCDEGHIJKOPQRSTUWXY BCDEFGHIJKNOPQRSTUWXY BIKOQUX BHIKOPQTUWXY BI BI BCEGHIKOPQSTUWXY B B
Stopped making
purchases online

38 5 1 - 3 - 1 - 4 4 2 1 2 2 - 1 2 2 1 3 1 2 - 1 -
1% 2% 1% - 6% - 2% - 4% 4% 2% * 4% 2% - 1% 2% 1% 1% 1% 1% 2% - 1% - 

L DLORWY L DLORWY DLORWY L DLORWY L L L L
Everything/Be
careful/cautious

30 7 2 1 - - - - 3 1 1 - 1 - 1 2 3 2 2 - - 2 - 1 1
1% 3% 2% 1% - - - - 3% 1% 1% - 2% - 1% 2% 2% 1% 2% - - 2% - 1% 1%

LT LT L LT L L LT LT LT LT L L
Screen/Verify sender/web
site/URL/co
mpany/Contact them
directly

26 5 4 - 1 - - 1 3 - 1 1 - 1 2 3 - 2 - - 2 - - - -
1% 2% 4% - 2% - - 2% 3% - 1% * - 1% 1% 3% - 1% - - 2% - - - - 

LT DLQRSTVWXY LT LQTY LTY LT
Screen
content/Delete/Don’t
open/respond to/forward u
n
e
xpected/strange/unknown
emails

22 - - - 2 - 1 - - - 1 1 2 2 - 3 1 3 1 2 1 1 - 1 -
1% - - - 4% - 2% - - - 1% * 4% 2% - 3% 1% 1% 1% 1% 1% 1% - 1% - 

BLOWY BL BCDLOWY BL BLOY
Don’t give out/agree to
further use of/Be careful
when entering personal
information

20 2 2 - - - 1 - - - - 2 - 2 - 2 1 1 - 2 - 4 1 - -
1% 1% 2% - - - 2% - - - - * - 2% - 2% 1% * - 1% - 4% 1% - - 

BDKLORY

Avoid
certain/unsecured/not
trustworthy/unknown sites

19 4 1 - 1 - - - 2 - 2 1 - 1 - 1 1 1 - 1 - 1 - - 2
1% 2% 1% - 2% - - - 2% - 2% * - 1% - 1% 1% * - * - 1% - - 1%

L L L
Use spam
filters/blockers/on email
client (block/report
sender)

12 5 - - 4 - - - - - - 1 - - - - - - - 1 - - - 1 -
* 2% - - 7% - - - - - - * - - - - - - - * - - - 1% - 

LR BCDHIJKLMNOPQRSTUVWXY

Delete/Don’t click
on/forward
unknown/shortened
links/attachments

7 - - 2 - - - - - - 2 - - 1 - - 1 1 - - - - - - -
* - - 2% - - - - - - 2% - - 1% - - 1% * - - - - - - - 

BLT BL L L
Change/Protect/Use
strong/different passwords

6 2 - - - - - - - - - - - 1 - - - - - - - 2 - - 1
* 1% - - - - - - - - - - - 1% - - - - - - - 2% - - 1%

L LR
Update systems/software

5 2 - - - - - - - - - 1 - - - - - - - 1 - - - - 1
* 1% - - - - - - - - - * - - - - - - - * - - - - 1%

Firewall

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 562Q1130_1. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

1. Phishing
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base
4 - 1 - - - - - 1 - - - - - - - 1 - - - - - - - 1
* - 1% - - - - - 1% - - - - - - - 1% - - - - - - - 1%

L L L
Run/Schedule
scans/Clean programs

2 - - - - - 1 - - - - - - - - - - - - 1 - - - - -
* - - - - - 2% - - - - - - - - - - - - * - - - - - 

BLR
Monitor/Be careful with my
credit/banking activities

2 - - - 1 - - - - - - - - 1 - - - - - - - - - - -
* - - - 2% - - - - - - - - 1% - - - - - - - - - - - 

BLR L
Don’t download/Install
wisely/from unknown
sources

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
* - - 2% - - - - - - - - - - - - - - - - - - - - - 

BLRT
Change operating
systems (i.e., Chrome
Book, etc.)

2 1 - - - - - - - - - - - - - - - 1 - - - - - - -
* * - - - - - - - - - - - - - - - * - - - - - - - 

Deleting cookies history

2 - 1 - - - - - 1 - - - - - - - - - - - - - - - -
* - 1% - - - - - 1% - - - - - - - - - - - - - - - - 

L L
Knowledge/education of
use

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

BLR
Changed to/Use Gmail

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 1% - - - - - - 

L
Unsubscribe/Don’t
subscribe to useless
distribution lists

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
* - - - - - - - - - - - - - - - - - - - - 1% - - - 

L
Contact police

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Use a real computer

16 2 - - - - - 1 - 1 1 3 1 - 1 1 - - - 2 - 1 1 1 -
* 1% - - - - - 2% - 1% 1% 1% 2% - 1% 1% - - - 1% - 1% 1% 1% - 

R R
Other

448 33 15 14 10 5 12 17 23 16 18 32 5 14 42 16 22 24 7 25 13 9 19 30 27
14% 12% 15% 14% 19% 11% 26% 33% 24% 17% 16% 6% 10% 14% 27% 16% 17% 8% 7% 12% 13% 8% 16% 31% 16%

L LR L LRS BLMRSTV BCDFJKLMNPQRSTUVWY BLMRSTV LRS LR L BCDFKLMNPRSTUVWY LR LRS L L LR BCDFJKLMNPQRSTUVWY LRS
None

9 1 1 - - - - 1 1 1 - - - - 2 - - - 1 1 - - - - -
* * 1% - - - - 2% 1% 1% - - - - 1% - - - 1% * - - - - - 

L LR L L L L
Don’t know

16 - 3 1 - - 1 - - - 1 3 1 - - 1 1 2 - 1 - - - - 1
* - 3% 1% - - 2% - - - 1% 1% 2% - - 1% 1% 1% - * - - - - 1%

BLO B B
Declined to answer

4173 375 128 134 74 64 54 56 125 117 166 676 84 134 180 133 154 380 141 264 125 141 149 112 207
130% 141% 127% 131% 137% 136% 117% 108% 129% 127% 143% 135% 162% 137% 114% 132% 120% 126% 144% 129% 126% 133% 122% 115% 124%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 563Q1130_2. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

2. Spamming
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base

1477 127 46 48 22 27 22 26 40 34 59 221 27 45 87 43 73 131 46 85 58 30 54 40 86
46% 48% 46% 47% 41% 57% 48% 50% 41% 37% 51% 44% 52% 46% 55% 43% 57% 43% 47% 42% 59% 28% 44% 41% 51%

V V V JV V V JV V V V IJLRTVX V EIJLPRTVWX V V V EIJLPRTVWX V JV
Purchased antivirus
software for my computer

1099 122 40 39 14 16 12 12 30 26 43 143 20 37 31 20 26 90 42 96 37 44 59 35 65
34% 46% 40% 38% 26% 34% 26% 23% 31% 28% 37% 28% 38% 38% 20% 20% 20% 30% 43% 47% 37% 42% 48% 36% 39%

EGHIJLOPQR HLOPQ OPQ O O OPQ O OPQ OPQ OQ EHJLOPQR EGHIJLOPQR OPQ HLOPQR EGHIJLOPQR OPQ HLOPQR

Changed my internet
habits

432 28 6 8 8 4 2 5 5 11 18 95 12 13 6 20 8 74 26 32 9 11 9 3 19
13% 11% 6% 8% 15% 9% 4% 10% 5% 12% 16% 19% 23% 13% 4% 20% 6% 25% 27% 16% 9% 10% 7% 3% 11%

OX IOX OX CIOQWX BCDGIOQUVWXY BCDGIOQUVWXY OX BCDGIOQUWX BCDFGHIJKNOQTUVWXY BCDFGHIJKNOQTUVWXY CGIOQWX OX OX
Purchased an identity
protection plan

284 3 6 3 3 7 1 2 3 11 1 91 9 13 11 5 3 51 9 19 4 11 4 3 11
9% 1% 6% 3% 6% 15% 2% 4% 3% 12% 1% 18% 17% 13% 7% 5% 2% 17% 9% 9% 4% 10% 3% 3% 7%

BK B BDGIKPQUWX BDIKQUWX BCDEGHIKOPQSTUWXY BCDGHIKOPQUWXY BDGIKPQUWX BK B BCDEGHIKOPQTUWXY BKQ BDKQW BDIKQWX BK
Stopped making
purchases online

130 21 4 10 3 2 2 - 8 3 8 13 4 1 4 5 6 3 3 7 4 7 4 3 5
4% 8% 4% 10% 6% 4% 4% - 8% 3% 7% 3% 8% 1% 3% 5% 5% 1% 3% 3% 4% 7% 3% 3% 3%

HLNORTY R HLNORTWY R HLNOR LNR HLNR R R R LNR
Use spam
filters/blockers/on email
client (block/report
sender)

28 4 - 2 - - - 1 1 1 - 6 1 4 1 1 2 - 1 2 - 1 - - -
1% 2% - 2% - - - 2% 1% 1% - 1% 2% 4% 1% 1% 2% - 1% 1% - 1% - - - 

R R R R CKLRUWXY R
Screen
content/Delete/Don’t
open/respond to/forward u
n
e
xpected/strange/unknown
emails

20 1 - - 3 - - - 3 2 2 1 - 1 - 1 1 2 - - - 1 - 1 1
1% * - - 6% - - - 3% 2% 2% * - 1% - 1% 1% 1% - - - 1% - 1% 1%

BCDLOQRSTUWY BLOT LT L
Everything/Be
careful/cautious

19 5 - - 5 - - - 1 1 - 3 - - - - - 1 - - 1 2 - - -
1% 2% - - 9% - - - 1% 1% - 1% - - - - - * - - 1% 2% - - - 

T BCDFGHIJKLMNOPQRSTUVWXY

Change/Use multiple
email addresses

10 - 1 - - - - - 1 1 1 2 - - 1 - 1 1 - - - - - - 1
* - 1% - - - - - 1% 1% 1% * - - 1% - 1% * - - - - - - 1%

Don’t give out/agree to
further use of/Be careful
when entering personal
information

9 1 1 2 - - - - - - - - - 1 - 1 - 1 - 1 - 1 - - -
* * 1% 2% - - - - - - - - - 1% - 1% - * - * - 1% - - - 

L L L L L
Avoid
certain/unsecured/not
trustworthy/unknown sites

8 1 - - - - - - - 1 1 - - 1 1 - 1 1 - - 1 - - - -
* * - - - - - - - 1% 1% - - 1% 1% - 1% * - - 1% - - - - 

L L L L L
Change/Protect/Use
strong/different passwords

8 1 - - - - - - 1 - 1 - - 2 - - 1 1 - - - - - - 1
* * - - - - - - 1% - 1% - - 2% - - 1% * - - - - - - 1%

L L LT L
Screen/Verify sender/web
site/URL/co
mpany/Contact them
directly

8 3 1 - 1 - - - - - 1 - - - - - - - - - 1 - - 1 -
* 1% 1% - 2% - - - - - 1% - - - - - - - - - 1% - - 1% - 

L L LR L L L
Delete/Don’t click
on/forward
unknown/shortened
links/attachments

7 1 1 1 1 - - - - - - - - - - - - - - - - - 1 1 1
* * 1% 1% 2% - - - - - - - - - - - - - - - - - 1% 1% 1%

L L LR L L
Changed to/Use Gmail

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 563Q1130_2. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

2. Spamming
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base
6 - - 2 - 1 - - - - - - - - - - 1 - 1 - - - - 1 -
* - - 2% - 2% - - - - - - - - - - 1% - 1% - - - - 1% - 

BLRT BLRT L L L
Unsubscribe/Don’t
subscribe to useless
distribution lists

5 - 1 - - - - - 1 - - - - - - - 1 - - - - 1 - - 1
* - 1% - - - - - 1% - - - - - - - 1% - - - - 1% - - 1%

L L L L
Run/Schedule
scans/Clean programs

5 2 - - - - - - 1 - - - - 1 - - - - - - - 1 - - -
* 1% - - - - - - 1% - - - - 1% - - - - - - - 1% - - - 

L L L
Update systems/software

4 2 - - - - - - - - 1 - - - - - 1 - - - - - - - -
* 1% - - - - - - - - 1% - - - - - 1% - - - - - - - - 

L L
Firewall

4 - - - - - - - 1 - - 1 - 1 - - - - - - - - - - 1
* - - - - - - - 1% - - * - 1% - - - - - - - - - - 1%

Don’t download/Install
wisely/from unknown
sources

4 1 - - - - 1 - - - - - - 1 - - - 1 - - - - - - -
* * - - - - 2% - - - - - - 1% - - - * - - - - - - - 

LT L
Deleting cookies history

2 - - - - - - - 1 - - - - - - - - - - - - - - - 1
* - - - - - - - 1% - - - - - - - - - - - - - - - 1%

L
Change registration
processes/Register
early/legally/Don’t register
at all

2 - - - - - 1 - 1 - - - - - - - - - - - - - - - -
* - - - - - 2% - 1% - - - - - - - - - - - - - - - - 

BLRT L
Knowledge/education of
use

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
* - - 1% - - - - - - - - - - - - - - - - - - - - - 

L
Change operating
systems (i.e., Chrome
Book, etc.)

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

L
Contact police

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Use a real computer

14 2 - 1 1 - 2 - - - - 2 1 - 1 1 1 2 - - - - - - -
* 1% - 1% 2% - 4% - - - - * 2% - 1% 1% 1% 1% - - - - - - - 

BCIJKLNRSTUVWXY T
Other

460 38 17 14 10 6 12 10 21 19 19 56 6 13 37 27 23 23 9 18 13 15 18 19 17
14% 14% 17% 14% 19% 13% 26% 19% 22% 21% 16% 11% 12% 13% 23% 27% 18% 8% 9% 9% 13% 14% 15% 20% 10%

R RT RT BLRSTY RT LRSTY LRSTY RT BLNRSTUY BDLMNRSTUVWY LRT R R LRSTY
None

10 2 - - - - - 1 - 1 - 2 - - 1 2 - - 1 - - - - - -
* 1% - - - - - 2% - 1% - * - - 1% 2% - - 1% - - - - - - 

RT RT
Don’t know

19 - 2 1 - - 1 - 2 2 1 3 - - - - 3 2 - - - - - - 2
1% - 2% 1% - - 2% - 2% 2% 1% 1% - - - - 2% 1% - - - - - - 1%

BT BT BT BT BT
Declined to answer

4077 365 126 132 71 63 56 57 121 113 157 639 80 134 181 126 152 384 138 261 128 125 149 107 212
127% 137% 125% 129% 131% 134% 122% 110% 125% 123% 135% 127% 154% 137% 115% 125% 119% 127% 141% 128% 129% 118% 122% 110% 127%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 564Q1130_3. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

3. Cyber squatting
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base

1211 73 31 33 19 22 14 17 31 32 47 184 21 44 76 38 63 130 43 68 47 37 38 27 76
38% 27% 31% 32% 35% 47% 30% 33% 32% 35% 41% 37% 40% 45% 48% 38% 49% 43% 44% 33% 47% 35% 31% 28% 46%

BX B B BCWX BCDGIJLTVWX BCDGHIJLTVWX BCTWX BX BCDILTWX BCDILTWX

Purchased antivirus
software for my computer

843 62 22 46 13 16 9 8 17 22 21 129 15 29 28 18 17 72 41 67 25 41 53 25 47
26% 23% 22% 45% 24% 34% 20% 15% 18% 24% 18% 26% 29% 30% 18% 18% 13% 24% 42% 33% 25% 39% 43% 26% 28%

Q BCEGHIJKLNOPQRTUXY HIKOPQ Q OQ Q IKOQ Q BCEGHIJKLOPQRUXY BCHIKOPQR Q BCGHIJKLOPQRU BCEGHIJKLNOPQRUXY Q OQ
Changed my internet
habits

469 20 5 8 8 8 1 4 12 12 11 114 13 14 12 18 10 79 23 38 13 16 6 8 16
15% 8% 5% 8% 15% 17% 2% 8% 12% 13% 9% 23% 25% 14% 8% 18% 8% 26% 23% 19% 13% 15% 5% 8% 10%

CGW BCGW W CGW BCDGHIJKOQUWXY BCDGHKOQWXY CGW BCDGOQWX BCDGHIJKNOQTUVWXY BCDGHIKOQWXY BCDGKOQWXY CGW BCGW
Purchased an identity
protection plan

299 3 6 7 5 5 3 2 1 6 5 75 10 11 7 5 8 50 9 25 6 25 8 5 12
9% 1% 6% 7% 9% 11% 7% 4% 1% 7% 4% 15% 19% 11% 4% 5% 6% 17% 9% 12% 6% 24% 7% 5% 7%

B BI BI BI B BI B BCDHIJKOPQUWXY BCDHIJKOPQUWXY BIO B B BI BCDHIJKOPQUWXY BI BIKOP B BCDEGHIJKLNOPQSTUWXY BI B BI
Stopped making
purchases online

23 5 - 1 - 1 - - 1 1 1 1 1 1 1 - 2 1 2 1 - 1 1 - 1
1% 2% - 1% - 2% - - 1% 1% 1% * 2% 1% 1% - 2% * 2% * - 1% 1% - 1%

L L L L L
Screen/Verify sender/web
site/URL/co
mpany/Contact them
directly

14 1 - - 3 - - - - 2 - 1 - - - - 1 2 - - 1 1 - 1 1
* * - - 6% - - - - 2% - * - - - - 1% 1% - - 1% 1% - 1% 1%

BCDIKLNOPQRSTWY LT
Everything/Be
careful/cautious

13 3 1 2 1 - - 1 - - - - 1 1 - - - - - 1 - 2 - - -
* 1% 1% 2% 2% - - 2% - - - - 2% 1% - - - - - * - 2% - - - 

L L LR LR LR LR L LR
Avoid
certain/unsecured/not
trustworthy/unknown sites

11 5 - - - - - - 1 1 - 1 - - - - - - - 1 1 - - 1 -
* 2% - - - - - - 1% 1% - * - - - - - - - * 1% - - 1% - 

LR
Purchase multiple
extensions/TLDs

9 1 - - - - 1 - - - 1 1 - - - 1 1 1 - - - 1 - - 1
* * - - - - 2% - - - 1% * - - - 1% 1% * - - - 1% - - 1%

LT
Use spam
filters/blockers/on email
client (block/report
sender)

9 1 - - - - - - - - 1 1 - - - 1 1 1 - 1 - 2 - - -
* * - - - - - - - - 1% * - - - 1% 1% * - * - 2% - - - 

L
Don’t give out/agree to
further use of/Be careful
when entering personal
information

7 1 1 - - - - - - - - 2 - - - - - - 1 2 - - - - -
* * 1% - - - - - - - - * - - - - - - 1% 1% - - - - - 

Change registration
processes/Register
early/legally/Don’t register
at all

6 - - 1 - - - - 1 - 1 1 - 1 - 1 - - - - - - - - -
* - - 1% - - - - 1% - 1% * - 1% - 1% - - - - - - - - - 

Screen
content/Delete/Don’t
open/respond to/forward u
n
e
xpected/strange/unknown
emails

6 - 1 - - - - - - 1 1 1 - - - - 1 - - - - 1 - - -
* - 1% - - - - - - 1% 1% * - - - - 1% - - - - 1% - - - 

Change/Protect/Use
strong/different passwords

5 1 - - - - - - - - 1 - - - - 1 1 - - - - - - - 1
* * - - - - - - - - 1% - - - - 1% 1% - - - - - - - 1%

L L L
Firewall

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 564Q1130_3. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

3. Cyber squatting
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base
4 1 1 - - - - - - - - - - - - - 1 - - - - - - - 1
* * 1% - - - - - - - - - - - - - 1% - - - - - - - 1%

L L
Run/Schedule
scans/Clean programs

4 1 - - - - - - 1 - - - - 1 - - - - - - - 1 - - -
* * - - - - - - 1% - - - - 1% - - - - - - - 1% - - - 

L L L
Update systems/software

2 - - - - - - - - - - - - - - - - - - 1 - - 1 - -
* - - - - - - - - - - - - - - - - - - * - - 1% - - 

L
Use a real computer

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 1% - - - - - - 

L
Unsubscribe/Don’t
subscribe to useless
distribution lists

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Monitor/Be careful with my
credit/banking activities

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - 1% - - - - - - - - - - - 

L
Don’t download/Install
wisely/from unknown
sources

1 - - - - - - - - - - 1 - - - - - - - - - - - - -
* - - - - - - - - - - * - - - - - - - - - - - - - 

Change operating
systems (i.e., Chrome
Book, etc.)

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

BLR
Changed to/Use Gmail

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - 

L
Knowledge/education of
use

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

BLR
Delete/Don’t click
on/forward
unknown/shortened
links/attachments

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

BLR
Change/Use multiple
email addresses

16 3 - - - - - - - 1 1 6 - 1 1 1 1 - - 1 - - - - -
* 1% - - - - - - - 1% 1% 1% - 1% 1% 1% 1% - - * - - - - - 

Other

893 135 39 29 16 10 21 20 45 31 49 93 11 22 53 38 36 39 13 44 27 11 35 37 39
28% 51% 39% 28% 30% 21% 46% 38% 46% 34% 42% 19% 21% 22% 34% 38% 28% 13% 13% 22% 27% 10% 29% 38% 23%

CDEFJLMNOPQRSTUVWXY FLMNRSTVY LRSV RSV DFLMNQRSTUVWY LNRSTVY DEFLMNOQRSTUVWY LRSTV DFLMNQRSTUVWY RV RV LRSTVY LMNRSTVY LRSV RV LRSV LRSV FLMNRSTVY RSV
None

21 1 1 - - - - 1 1 1 - 6 - - 1 1 - 1 1 1 1 1 - 1 2
1% * 1% - - - - 2% 1% 1% - 1% - - 1% 1% - * 1% * 1% 1% - 1% 1%

Don’t know

17 - 2 1 1 - 1 1 - - 1 1 - 1 - - 3 2 - 2 - - - - 1
1% - 2% 1% 2% - 2% 2% - - 1% * - 1% - - 2% 1% - 1% - - - - 1%

BL B BL BL BL
Declined to answer

3890 318 110 128 69 62 50 54 112 110 141 618 72 127 179 123 146 378 134 253 121 140 142 105 198
121% 120% 109% 125% 128% 132% 109% 104% 115% 120% 122% 123% 138% 130% 113% 122% 114% 125% 137% 124% 122% 132% 116% 108% 119%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 565Q1130_4. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

4. Stolen credentials
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base

1496 132 46 41 22 28 21 23 46 39 65 265 26 40 81 42 82 130 46 71 50 37 40 38 85
47% 50% 46% 40% 41% 60% 46% 44% 47% 42% 56% 53% 50% 41% 51% 42% 64% 43% 47% 35% 51% 35% 33% 39% 51%

TVW DNPRTVWX TW DNPRTVWX DNPRTVWX TW TVW BCDEGHIJLNOPRSTUVWXY TW TVW TVW
Purchased antivirus
software for my computer

1096 127 39 46 16 20 13 11 32 27 51 133 18 34 30 37 21 81 50 90 42 38 52 28 60
34% 48% 39% 45% 30% 43% 28% 21% 33% 29% 44% 26% 35% 35% 19% 37% 16% 27% 51% 44% 42% 36% 43% 29% 36%

EGHIJLNOQRVXY HLOQR HJLOQRX Q HLOQR OQ Q HJLOQRX Q OQ OQ LOQ Q EGHIJLNOPQRVXY GHJLOQRX HLOQRX OQ HJLOQRX Q HLOQR

Changed my internet
habits

593 63 9 18 10 4 2 6 10 18 18 126 19 19 8 24 11 81 27 49 13 14 12 8 24
18% 24% 9% 18% 19% 9% 4% 12% 10% 20% 16% 25% 37% 19% 5% 24% 9% 27% 28% 24% 13% 13% 10% 8% 14%

CFGIOQUVWXY GOQ GO CGOQWX O CFGHIKOQUVWXY CDEFGHIJKNOQUVWXY CGOQWX CFGIOQWX CFGHIKOQUVWXY CFGHIKOQUVWXY CFGIOQUVWXY O O O
Purchased an identity
protection plan

377 7 10 14 4 7 2 3 3 7 4 113 11 14 10 6 8 52 9 26 11 20 11 7 18
12% 3% 10% 14% 7% 15% 4% 6% 3% 8% 3% 23% 21% 14% 6% 6% 6% 17% 9% 13% 11% 19% 9% 7% 11%

B BIKO BIK B BCDEGHIJKOPQSTUWXY BEGHIJKOPQSWX BIKOQ BGHIJKOPQWX B BIKO BIK BGHIJKOPQSWX B B BIK
Stopped making
purchases online

28 3 2 1 1 - 2 - 2 - 1 1 1 2 - 3 2 2 1 1 1 1 - 1 -
1% 1% 2% 1% 2% - 4% - 2% - 1% * 2% 2% - 3% 2% 1% 1% * 1% 1% - 1% - 

L JLORTWY L L L LOY L
Don’t give out/agree to
further use of/Be careful
when entering personal
information

26 4 1 1 2 - - 1 2 1 2 1 - 2 1 1 1 - - 2 2 1 1 - -
1% 2% 1% 1% 4% - - 2% 2% 1% 2% * - 2% 1% 1% 1% - - 1% 2% 1% 1% - - 

LR LRY LR LR LR LR LR
Change/Protect/Use
strong/different passwords

23 2 1 - 3 - 1 - 3 2 1 1 - - - - 3 2 1 1 - 1 - 1 -
1% 1% 1% - 6% - 2% - 3% 2% 1% * - - - - 2% 1% 1% * - 1% - 1% - 

BDLNOPRTUWY L LOY L LY
Everything/Be
careful/cautious

20 2 3 2 - - 1 - 1 - - 1 1 2 - - - 1 - 2 - 2 1 - 1
1% 1% 3% 2% - - 2% - 1% - - * 2% 2% - - - * - 1% - 2% 1% - 1%

LOR L L L L L
Avoid
certain/unsecured/not
trustworthy/unknown sites

13 - - 1 - - - - 1 1 - - - 1 - 1 1 2 1 - - 2 - 1 1
* - - 1% - - - - 1% 1% - - - 1% - 1% 1% 1% 1% - - 2% - 1% 1%

L L L L L L L BL L
Screen/Verify sender/web
site/URL/co
mpany/Contact them
directly

11 6 - - - - - - - - - - - - - - - 1 - - 1 3 - - -
* 2% - - - - - - - - - - - - - - - * - - 1% 3% - - - 

LRT L LORTY
Monitor/Be careful with my
credit/banking activities

9 2 - - - - - - - - 1 - - - - 2 1 1 - - 1 - - - 1
* 1% - - - - - - - - 1% - - - - 2% 1% * - - 1% - - - 1%

L LT L L
Use spam
filters/blockers/on email
client (block/report
sender)

4 1 - - 1 - - - 1 - - - - - - - - - - 1 - - - - -
* * - - 2% - - - 1% - - - - - - - - - - * - - - - - 

LR L
Delete/Don’t click
on/forward
unknown/shortened
links/attachments

4 1 - - - - - - - - - - 1 1 - - - - - - - 1 - - -
* * - - - - - - - - - - 2% 1% - - - - - - - 1% - - - 

LRT L L
Update systems/software

4 - 1 1 - - - - - - - - - - - - 1 - - - - - - - 1
* - 1% 1% - - - - - - - - - - - - 1% - - - - - - - 1%

L L L
Run/Schedule
scans/Clean programs

4 1 - - - - - - 1 - - - - - - - - - - 1 - - 1 - -
* * - - - - - - 1% - - - - - - - - - - * - - 1% - - 

L L
Use a real computer

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 565Q1130_4. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

4. Stolen credentials
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base
3 1 - - - - - - - - - - - - - - 1 - - - - - - - 1
* * - - - - - - - - - - - - - - 1% - - - - - - - 1%

L
Firewall

3 1 - - - - 1 - - - - - - - - - 1 - - - - - - - -
* * - - - - 2% - - - - - - - - - 1% - - - - - - - - 

LRT L
Deleting cookies history

3 - - - - - - - 1 - - - - - - 1 1 - - - - - - - -
* - - - - - - - 1% - - - - - - 1% 1% - - - - - - - - 

L L L
Screen
content/Delete/Don’t
open/respond to/forward u
n
e
xpected/strange/unknown
emails

2 - - - - - - - 1 - - - - 1 - - - - - - - - - - -
* - - - - - - - 1% - - - - 1% - - - - - - - - - - - 

L L
Knowledge/education of
use

2 - - - - - - - - 1 - - - 1 - - - - - - - - - - -
* - - - - - - - - 1% - - - 1% - - - - - - - - - - - 

L L
Don’t download/Install
wisely/from unknown
sources

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 1% - - - - - - 

L
Unsubscribe/Don’t
subscribe to useless
distribution lists

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

BLR
Change/Use multiple
email addresses

16 1 - - 1 - - - - 1 1 1 - - 2 2 1 2 1 1 - 1 1 - -
* * - - 2% - - - - 1% 1% * - - 1% 2% 1% 1% 1% * - 1% 1% - - 

L
Other

470 35 17 18 12 5 12 12 22 16 16 38 5 16 42 17 18 30 8 25 14 16 24 30 22
15% 13% 17% 18% 22% 11% 26% 23% 23% 17% 14% 8% 10% 16% 27% 17% 14% 10% 8% 12% 14% 15% 20% 31% 13%

L L LRS LRS BLMRSTY LRST BLRSTY L L L BFKLMQRSTUVY L L L L L LRS BCDFJKLMNPQRSTUVY L
None

14 2 1 - - - - 1 - 1 - 3 - - 2 1 1 - - 1 - 1 - - -
* 1% 1% - - - - 2% - 1% - 1% - - 1% 1% 1% - - * - 1% - - - 

R
Don’t know

19 1 - - - - 1 3 1 1 1 2 - - 1 - 3 2 - 1 - - - - 2
1% * - - - - 2% 6% 1% 1% 1% * - - 1% - 2% 1% - * - - - - 1%

BCDLNOPRSTUVWX L
Declined to answer

4242 392 130 143 73 64 56 60 127 115 161 685 82 133 177 137 157 387 145 272 135 138 143 114 216
132% 147% 129% 140% 135% 136% 122% 115% 131% 125% 139% 136% 158% 136% 112% 136% 123% 128% 148% 133% 136% 130% 117% 118% 129%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 566Q1130_5. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

5. Malware
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base

2015 199 71 72 34 27 31 31 61 54 83 290 38 66 85 46 98 166 62 140 71 67 65 62 96
63% 75% 70% 71% 63% 57% 67% 60% 63% 59% 72% 58% 73% 67% 54% 46% 77% 55% 63% 69% 72% 63% 53% 64% 57%

FHIJLOPRSVWXY LOPRWY LOPRWY P P P LOPRWY P LOPRWY OPRW FHIJLOPRSVWXY P LOPRWY LOPRWY P P
Purchased antivirus
software for my computer

984 112 34 42 12 19 10 10 28 25 45 136 15 30 26 23 25 83 40 67 29 33 52 29 59
31% 42% 34% 41% 22% 40% 22% 19% 29% 27% 39% 27% 29% 31% 16% 23% 20% 27% 41% 33% 29% 31% 43% 30% 35%

EGHIJLNOPQRTUX OQ EGHJLOPQR HOPQ O O EGHLOPQR O O O EGHJLOPQR OQ O OQ EGHIJLOPQRU O HLOPQ

Changed my internet
habits

477 31 3 9 5 7 1 6 9 14 17 129 13 11 12 17 9 73 25 29 10 7 10 5 25
15% 12% 3% 9% 9% 15% 2% 12% 9% 15% 15% 26% 25% 11% 8% 17% 7% 24% 26% 14% 10% 7% 8% 5% 15%

C CG C CGX CGX BCDEGHIJKNOQTUVWXY BCDEGINOQUVWX C CGOQVX BCDEGHIKNOQTUVWXY BCDEGHIKNOQTUVWXY CGOQVX C CGOQVX

Purchased an identity
protection plan

289 5 7 8 8 6 2 4 5 6 4 95 9 6 14 8 7 41 8 16 4 9 5 1 11
9% 2% 7% 8% 15% 13% 4% 8% 5% 7% 3% 19% 17% 6% 9% 8% 5% 14% 8% 8% 4% 8% 4% 1% 7%

BX BX BIKQUWX BKWX BX BX BCDGHIJKNOPQSTUVWXY BCGIJKNQTUWXY B BX BX BIKNQTUWXY BX BX BX BX
Stopped making
purchases online

20 4 - - 1 - - - 3 2 1 1 - 2 - - 2 1 1 1 - - - 1 -
1% 2% - - 2% - - - 3% 2% 1% * - 2% - - 2% * 1% * - - - 1% - 

L LORY L L L
Everything/Be
careful/cautious

18 2 - 2 2 - 2 - 3 - - 2 1 3 - 1 - - - - - - - - -
1% 1% - 2% 4% - 4% - 3% - - * 2% 3% - 1% - - - - - - - - - 

RT KLOQRTVWY BCJKLOQRSTUVWXY LOQRTY RT LOQRTY

Don’t download/Install
wisely/from unknown
sources

15 2 1 1 1 - - - 2 1 2 - - 1 - - 1 - - - 1 - - 1 1
* 1% 1% 1% 2% - - - 2% 1% 2% - - 1% - - 1% - - - 1% - - 1% 1%

L L LR LRT L LR L L L L
Run/Schedule
scans/Clean programs

14 3 1 - - - - - 1 - - - 2 2 - 1 - 1 - 1 - 2 - - -
* 1% 1% - - - - - 1% - - - 4% 2% - 1% - * - * - 2% - - - 

L L L DKLOQRTWY L L L
Update systems/software

11 2 - - 2 - - - 2 - - - 1 - - - - - 1 1 1 1 - - -
* 1% - - 4% - - - 2% - - - 2% - - - - - 1% * 1% 1% - - - 

KLOQRWY LR LR L L L
Avoid
certain/unsecured/not
trustworthy/unknown sites

10 1 1 1 - - - - 2 - 1 2 - - - 1 - 1 - - - - - - -
* * 1% 1% - - - - 2% - 1% * - - - 1% - * - - - - - - - 

T
Screen
content/Delete/Don’t
open/respond to/forward u
n
e
xpected/strange/unknown
emails

9 3 - - 2 - - - 2 - - - 1 - - - - - - 1 - - - - -
* 1% - - 4% - - - 2% - - - 2% - - - - - - * - - - - - 

L KLOQRVWY LR LR
Delete/Don’t click
on/forward
unknown/shortened
links/attachments

5 2 - 1 - - - - - 1 - - - - - - - - - - - 1 - - -
* 1% - 1% - - - - - 1% - - - - - - - - - - - 1% - - - 

L L L
Change operating
systems (i.e., Chrome
Book, etc.)

4 - - - - - - - - - 1 - - - - 1 - 1 - - - - - - 1
* - - - - - - - - - 1% - - - - 1% - * - - - - - - 1%

L L
Use spam
filters/blockers/on email
client (block/report
sender)

4 2 - - - - - - - - - - - - - - 1 - - - - - - - 1
* 1% - - - - - - - - - - - - - - 1% - - - - - - - 1%

L
Firewall

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 566Q1130_5. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

5. Malware
Base: All Qualified Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3207 266 101 102 54* 47* 46* 52* 97* 92* 116 502 52* 98* 158 101 128 302 98* 204 99* 106 122 97* 167Unweighted Base
3 - - - - - - - - - 1 - - - - - 1 - - 1 - - - - -
* - - - - - - - - - 1% - - - - - 1% - - * - - - - - 

L L
Don’t give out/agree to
further use of/Be careful
when entering personal
information

3 1 - - - - - - - - 1 - - - - - - - - - - - 1 - -
* * - - - - - - - - 1% - - - - - - - - - - - 1% - - 

L L
Change/Protect/Use
strong/different passwords

3 - - - - - - - - - - 1 1 - - - 1 - - - - - - - -
* - - - - - - - - - - * 2% - - - 1% - - - - - - - - 

BLRT
Screen/Verify sender/web
site/URL/co
mpany/Contact them
directly

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Use a real computer

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Deleting cookies history

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - 

L
Knowledge/education of
use

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

BLR
Purchase multiple
extensions/TLDs

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
* - - - - - - - - - - - - - - - - - 1% - - - - - - 

L
Unsubscribe/Don’t
subscribe to useless
distribution lists

16 3 2 - - - 1 - - - 2 2 - - 1 - 2 - 1 1 - - 1 - -
* 1% 2% - - - 2% - - - 2% * - - 1% - 2% - 1% * - - 1% - - 

R R R R
Other

308 18 8 7 7 3 6 7 15 11 5 29 4 6 42 27 10 15 5 14 13 8 18 13 17
10% 7% 8% 7% 13% 6% 13% 13% 15% 12% 4% 6% 8% 6% 27% 27% 8% 5% 5% 7% 13% 8% 15% 13% 10%

KLR KR KLR BKLNRST KLR BCDEFIJKLMNQRSTUVWXY BCDFJKLMNQRSTUVWXY KLR BKLNRST BKLRS R
None

7 1 - - - - - 1 1 1 - 1 - - - 1 - - 1 - - - - - -
* * - - - - - 2% 1% 1% - * - - - 1% - - 1% - - - - - - 

LRT
Don’t know

13 - - - - - - 1 - - 2 3 - - - - 3 1 - 1 - - - 1 1
* - - - - - - 2% - - 2% 1% - - - - 2% * - * - - - 1% 1%

B B BR
Declined to answer

4234 394 128 143 75 62 53 60 135 115 165 691 85 127 180 126 160 383 145 273 129 128 152 113 212
132% 148% 127% 140% 139% 132% 115% 115% 139% 125% 142% 138% 163% 130% 114% 125% 125% 127% 148% 134% 130% 121% 125% 116% 127%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Alabama

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Alaska

10 10 - - - - - - - - - - - - - - - - - - - - - - -
1% 4% - - - - - - - - - - - - - - - - - - - - - - - 

CKOQ
Arizona

40 40 - - - - - - - - - - - - - - - - - - - - - - -
3% 15% - - - - - - - - - - - - - - - - - - - - - - - 

CEFGHIJKOQ

California

7 7 - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - 

O
Colorado

4 4 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Connecticut

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

District of Columbia

18 18 - - - - - - - - - - - - - - - - - - - - - - -
1% 7% - - - - - - - - - - - - - - - - - - - - - - - 

CIJKOQ

Florida

6 6 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

O
Georgia

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Hawaii

9 9 - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - 

KOQ
Illinois

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Indiana

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Iowa

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Kansas

4 4 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Kentucky

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Louisiana

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base
2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Maine

8 8 - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - 

OQ
Maryland

3 3 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Massachusetts

7 7 - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - 

O
Michigan

8 8 - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - 

OQ
Minnesota

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Mississippi

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Montana

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Nebraska

3 3 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Nevada

11 11 - - - - - - - - - - - - - - - - - - - - - - -
1% 4% - - - - - - - - - - - - - - - - - - - - - - - 

CIJKOQ

New Jersey

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

New Mexico

16 16 - - - - - - - - - - - - - - - - - - - - - - -
1% 6% - - - - - - - - - - - - - - - - - - - - - - - 

CIJKOQ

New York

8 8 - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - 

OQ
North Carolina

8 8 - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - 

OQ
Ohio

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Oklahoma

8 8 - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - 

OQ
Oregon

4 4 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Pennsylvania

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base
1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Rhode Island

6 6 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

O
South Carolina

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

South Dakota

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Tennessee

18 18 - - - - - - - - - - - - - - - - - - - - - - -
1% 7% - - - - - - - - - - - - - - - - - - - - - - - 

CIJKOQ

Texas

3 3 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Utah

1 1 - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - 

Vermont

9 9 - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - 

KOQ
Virginia

10 10 - - - - - - - - - - - - - - - - - - - - - - -
1% 4% - - - - - - - - - - - - - - - - - - - - - - - 

CKOQ
Washington

3 3 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

West Virginia

4 4 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

Wisconsin

10 - 10 - - - - - - - - - - - - - - - - - - - - - -
1% - 10% - - - - - - - - - - - - - - - - - - - - - - 

BEFGHIJKOQ

Alberta

19 - 19 - - - - - - - - - - - - - - - - - - - - - -
2% - 18% - - - - - - - - - - - - - - - - - - - - - - 

BEFGHIJKOQ

British Columbia

4 - 4 - - - - - - - - - - - - - - - - - - - - - -
* - 4% - - - - - - - - - - - - - - - - - - - - - - 

BIJKOQ

Manitoba

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
* - 3% - - - - - - - - - - - - - - - - - - - - - - 

BO
New Brunswick

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
* - 3% - - - - - - - - - - - - - - - - - - - - - - 

BO
Newfoundland

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

Northwest Territories

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base
4 - 4 - - - - - - - - - - - - - - - - - - - - - -
* - 4% - - - - - - - - - - - - - - - - - - - - - - 

BIJKOQ

Nova Scotia

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

Nunavut

45 - 45 - - - - - - - - - - - - - - - - - - - - - -
4% - 44% - - - - - - - - - - - - - - - - - - - - - - 

BEFGHIJKOQ

Ontario

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

B
Prince Edward Island

9 - 9 - - - - - - - - - - - - - - - - - - - - - -
1% - 9% - - - - - - - - - - - - - - - - - - - - - - 

BEFGHIJKOQ

Quebec

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

B
Saskatchewan

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

Alsace

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

Aquitaine

3 - - - - - - - - 3 - - - - - - - - - - - - - - -
* - - - - - - - - 3% - - - - - - - - - - - - - - - 

BOQ
Auvergne

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
* - - - - - - - - 2% - - - - - - - - - - - - - - - 

B
Lower Normandy

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
* - - - - - - - - 2% - - - - - - - - - - - - - - - 

B
Burgundy

6 - - - - - - - - 6 - - - - - - - - - - - - - - -
* - - - - - - - - 6% - - - - - - - - - - - - - - - 

BCIKOQ

Brittany

7 - - - - - - - - 7 - - - - - - - - - - - - - - -
1% - - - - - - - - 7% - - - - - - - - - - - - - - - 

BCIKOQ

Centre

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

Champagne-Ardenne

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

Franche-Comte

28 - - - - - - - - 28 - - - - - - - - - - - - - - -
2% - - - - - - - - 28% - - - - - - - - - - - - - - - 

BCEFGHIKOQ

Ile de France (Paris)

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
* - - - - - - - - 5% - - - - - - - - - - - - - - - 

BCIKOQ

Languedoc-Roussillon

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base
6 - - - - - - - - 6 - - - - - - - - - - - - - - -
* - - - - - - - - 6% - - - - - - - - - - - - - - - 

BCIKOQ

Lorraine

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
* - - - - - - - - 2% - - - - - - - - - - - - - - - 

B
Midi-Pyrenees

5 - - - - - - - - 5 - - - - - - - - - - - - - - -
* - - - - - - - - 5% - - - - - - - - - - - - - - - 

BCIKOQ

North Calais

4 - - - - - - - - 4 - - - - - - - - - - - - - - -
* - - - - - - - - 4% - - - - - - - - - - - - - - - 

BCIKOQ

Pays de la Loire

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

Picardy

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
* - - - - - - - - 2% - - - - - - - - - - - - - - - 

B
Poitou-Charentes

8 - - - - - - - - 8 - - - - - - - - - - - - - - -
1% - - - - - - - - 8% - - - - - - - - - - - - - - - 

BCEFGHIKOQ

Provence-Alpes-Cote-D’a
zur

13 - - - - - - - - 13 - - - - - - - - - - - - - - -
1% - - - - - - - - 13% - - - - - - - - - - - - - - - 

BCEFGHIKOQ

Rhone-Alps

17 - - - - - - - - - 17 - - - - - - - - - - - - - -
1% - - - - - - - - - 14% - - - - - - - - - - - - - - 

BCEFGHIJOQ

Baden-Wurttemberg

20 - - - - - - - - - 20 - - - - - - - - - - - - - -
2% - - - - - - - - - 16% - - - - - - - - - - - - - - 

BCEFGHIJOQ

Bavaria

10 - - - - - - - - - 10 - - - - - - - - - - - - - -
1% - - - - - - - - - 8% - - - - - - - - - - - - - - 

BCEFGHIJOQ

Berlin

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
* - - - - - - - - - 2% - - - - - - - - - - - - - - 

B
Brandenburg

5 - - - - - - - - - 5 - - - - - - - - - - - - - -
* - - - - - - - - - 4% - - - - - - - - - - - - - - 

BCIJOQ
Hamburg

8 - - - - - - - - - 8 - - - - - - - - - - - - - -
1% - - - - - - - - - 6% - - - - - - - - - - - - - - 

BCIJOQ
Hesse

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
* - - - - - - - - - 3% - - - - - - - - - - - - - - 

BOQ
Mecklenburg-Western
Pomerania

11 - - - - - - - - - 11 - - - - - - - - - - - - - -
1% - - - - - - - - - 9% - - - - - - - - - - - - - - 

BCEFGHIJOQ

Lower Saxony

29 - - - - - - - - - 29 - - - - - - - - - - - - - -
2% - - - - - - - - - 23% - - - - - - - - - - - - - - 

BCEFGHIJOQ

North Rhine-Westphalia

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base
5 - - - - - - - - - 5 - - - - - - - - - - - - - -
* - - - - - - - - - 4% - - - - - - - - - - - - - - 

BCIJOQ
Rhineland-Palatinate

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
* - - - - - - - - - 2% - - - - - - - - - - - - - - 

B
Saarland

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
* - - - - - - - - - 2% - - - - - - - - - - - - - - 

B
Saxony

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
* - - - - - - - - - 3% - - - - - - - - - - - - - - 

BOQ
Saxony-Anhalt

1 - - - - - - - - - 1 - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - 

Schleswig-Holstein

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
* - - - - - - - - - 3% - - - - - - - - - - - - - - 

BOQ
Thuringia

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

B
Abruzzo

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

B
Basilicata

8 - - - 8 - - - - - - - - - - - - - - - - - - - -
1% - - - 15% - - - - - - - - - - - - - - - - - - - - 

BCFGHIJKOQ

Campania

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

B
Emilia-Romagna

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
* - - - 4% - - - - - - - - - - - - - - - - - - - - 

BKOQ
Friuli-Venezia Giulia

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
* - - - 4% - - - - - - - - - - - - - - - - - - - - 

BKOQ
Lazio

13 - - - 13 - - - - - - - - - - - - - - - - - - - -
1% - - - 24% - - - - - - - - - - - - - - - - - - - - 

BCFGHIJKOQ

Lombardy

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

B
Marche

9 - - - 9 - - - - - - - - - - - - - - - - - - - -
1% - - - 17% - - - - - - - - - - - - - - - - - - - - 

BCFGHIJKOQ

Piedmont

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
* - - - 6% - - - - - - - - - - - - - - - - - - - - 

BCIJKOQ

Apulia

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

B
Sardinia

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base
2 - - - 2 - - - - - - - - - - - - - - - - - - - -
* - - - 4% - - - - - - - - - - - - - - - - - - - - 

BKOQ
Sicily

5 - - - 5 - - - - - - - - - - - - - - - - - - - -
* - - - 9% - - - - - - - - - - - - - - - - - - - - 

BCFGHIJKOQ

Tuscany

4 - - - 4 - - - - - - - - - - - - - - - - - - - -
* - - - 7% - - - - - - - - - - - - - - - - - - - - 

BCHIJKOQ

Veneto

7 - - - - - 7 - - - - - - - - - - - - - - - - - -
1% - - - - - 14% - - - - - - - - - - - - - - - - - - 

BCEFHIJKOQ

Andalusia

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
* - - - - - 2% - - - - - - - - - - - - - - - - - - 

B
Asturias

2 - - - - - 2 - - - - - - - - - - - - - - - - - -
* - - - - - 4% - - - - - - - - - - - - - - - - - - 

BCIJKOQ

Balearic Islands

3 - - - - - 3 - - - - - - - - - - - - - - - - - -
* - - - - - 6% - - - - - - - - - - - - - - - - - - 

BCIJKOQ

Canary Islands

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
* - - - - - 2% - - - - - - - - - - - - - - - - - - 

B
Cantabria

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
* - - - - - 2% - - - - - - - - - - - - - - - - - - 

B
Castilla-Leon

2 - - - - - 2 - - - - - - - - - - - - - - - - - -
* - - - - - 4% - - - - - - - - - - - - - - - - - - 

BCIJKOQ

Castilla-La Mancha

8 - - - - - 8 - - - - - - - - - - - - - - - - - -
1% - - - - - 16% - - - - - - - - - - - - - - - - - - 

BCEFHIJKOQ

Catalonia

3 - - - - - 3 - - - - - - - - - - - - - - - - - -
* - - - - - 6% - - - - - - - - - - - - - - - - - - 

BCIJKOQ

Extremadura

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
* - - - - - 2% - - - - - - - - - - - - - - - - - - 

B
Galicia

2 - - - - - 2 - - - - - - - - - - - - - - - - - -
* - - - - - 4% - - - - - - - - - - - - - - - - - - 

BCIJKOQ

La Rioja

6 - - - - - 6 - - - - - - - - - - - - - - - - - -
* - - - - - 12% - - - - - - - - - - - - - - - - - - 

BCEFHIJKOQ

Madrid

3 - - - - - 3 - - - - - - - - - - - - - - - - - -
* - - - - - 6% - - - - - - - - - - - - - - - - - - 

BCIJKOQ

Murcia

2 - - - - - 2 - - - - - - - - - - - - - - - - - -
* - - - - - 4% - - - - - - - - - - - - - - - - - - 

BCIJKOQ

Basque Country

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base
8 - - - - - 8 - - - - - - - - - - - - - - - - - -
1% - - - - - 16% - - - - - - - - - - - - - - - - - - 

BCEFHIJKOQ

Valencia

7 - - - - - - - 7 - - - - - - - - - - - - - - - -
1% - - - - - - - 7% - - - - - - - - - - - - - - - - 

BCEJKOQ

East of England

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
* - - - - - - - 4% - - - - - - - - - - - - - - - - 

BCJKOQ

East Midlands

19 - - - - - - - 19 - - - - - - - - - - - - - - - -
2% - - - - - - - 19% - - - - - - - - - - - - - - - - 

BCEFGHJKOQ

London

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
* - - - - - - - 3% - - - - - - - - - - - - - - - - 

BOQ
North East

11 - - - - - - - 11 - - - - - - - - - - - - - - - -
1% - - - - - - - 11% - - - - - - - - - - - - - - - - 

BCEFGHJKOQ

North West

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

B
Northern Ireland

8 - - - - - - - 8 - - - - - - - - - - - - - - - -
1% - - - - - - - 8% - - - - - - - - - - - - - - - - 

BCEFGHJKOQ

Scotland

22 - - - - - - - 22 - - - - - - - - - - - - - - - -
2% - - - - - - - 22% - - - - - - - - - - - - - - - - 

BCEFGHJKOQ

South East

6 - - - - - - - 6 - - - - - - - - - - - - - - - -
* - - - - - - - 6% - - - - - - - - - - - - - - - - 

BCJKOQ

South West

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
* - - - - - - - 4% - - - - - - - - - - - - - - - - 

BCJKOQ

Wales

9 - - - - - - - 9 - - - - - - - - - - - - - - - -
1% - - - - - - - 9% - - - - - - - - - - - - - - - - 

BCEFGHJKOQ

West Midlands

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
* - - - - - - - 5% - - - - - - - - - - - - - - - - 

BCJKOQ

Yorkshire and the Humber

7 - - - - - - - - - - - - - 7 - - - - - - - - - -
1% - - - - - - - - - - - - - 4% - - - - - - - - - - 

BCIJKQ

Hokkaido

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Iwate

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

B
Miyagi

4 - - - - - - - - - - - - - 4 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

B
Fukushima

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base
1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Tochigi

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

B
Gunma

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Ibaraki

14 - - - - - - - - - - - - - 14 - - - - - - - - - -
1% - - - - - - - - - - - - - 8% - - - - - - - - - - 

BCEFGHIJKQ

Saitama

8 - - - - - - - - - - - - - 8 - - - - - - - - - -
1% - - - - - - - - - - - - - 5% - - - - - - - - - - 

BCIJKQ

Chiba

33 - - - - - - - - - - - - - 33 - - - - - - - - - -
3% - - - - - - - - - - - - - 19% - - - - - - - - - - 

BCEFGHIJKQ

Tokyo

17 - - - - - - - - - - - - - 17 - - - - - - - - - -
1% - - - - - - - - - - - - - 10% - - - - - - - - - - 

BCEFGHIJKQ

Kanagawa

4 - - - - - - - - - - - - - 4 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

B
Nagano

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

B
Niigata

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Shizuoka

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Gifu

11 - - - - - - - - - - - - - 11 - - - - - - - - - -
1% - - - - - - - - - - - - - 6% - - - - - - - - - - 

BCIJKQ

Aichi

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Mie

6 - - - - - - - - - - - - - 6 - - - - - - - - - -
* - - - - - - - - - - - - - 3% - - - - - - - - - - 

BKQ
Kyoto

17 - - - - - - - - - - - - - 17 - - - - - - - - - -
1% - - - - - - - - - - - - - 10% - - - - - - - - - - 

BCEFGHIJKQ

Osaka

10 - - - - - - - - - - - - - 10 - - - - - - - - - -
1% - - - - - - - - - - - - - 6% - - - - - - - - - - 

BCIJKQ

Hyogo

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Shimane

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base
3 - - - - - - - - - - - - - 3 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

B
Okayama

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

B
Hiroshima

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Kagawa

4 - - - - - - - - - - - - - 4 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

B
Ehime

6 - - - - - - - - - - - - - 6 - - - - - - - - - -
* - - - - - - - - - - - - - 3% - - - - - - - - - - 

BKQ
Fukuoka

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Saga

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Oita

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Miyazaki

2 - - - - - - - - - - - - - 2 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Kagoshima

1 - - - - - - - - - - - - - 1 - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - 

Okinawa

6 - - - - - - 6 - - - - - - - - - - - - - - - - -
* - - - - - - 11% - - - - - - - - - - - - - - - - - 

BCEFGIJKOQ

Lower Silesia

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
* - - - - - - 8% - - - - - - - - - - - - - - - - - 

BCEIJKOQ

Kuyavia-Pomerania

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
* - - - - - - 6% - - - - - - - - - - - - - - - - - 

BCIJKOQ

Lodz

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
* - - - - - - 8% - - - - - - - - - - - - - - - - - 

BCEIJKOQ

Lublin

6 - - - - - - 6 - - - - - - - - - - - - - - - - -
* - - - - - - 11% - - - - - - - - - - - - - - - - - 

BCEFGIJKOQ

Lesser Poland

8 - - - - - - 8 - - - - - - - - - - - - - - - - -
1% - - - - - - 15% - - - - - - - - - - - - - - - - - 

BCEFGIJKOQ

Masovia

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
* - - - - - - 6% - - - - - - - - - - - - - - - - - 

BCIJKOQ

Subcarpathia

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Banner 1
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base
4 - - - - - - 4 - - - - - - - - - - - - - - - - -
* - - - - - - 8% - - - - - - - - - - - - - - - - - 

BCEIJKOQ

Pomerania

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
* - - - - - - 9% - - - - - - - - - - - - - - - - - 

BCEFGIJKOQ

Silesia

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
* - - - - - - 6% - - - - - - - - - - - - - - - - - 

BCIJKOQ

Swietokrzyskie (Holy
Cross)

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
* - - - - - - 6% - - - - - - - - - - - - - - - - - 

BCIJKOQ

Warmia-Masuria

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
* - - - - - - 6% - - - - - - - - - - - - - - - - - 

BCIJKOQ

Greater Poland

1 - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - 2% - - - - - - - - - - - - - - - - - 

B
West Pomerania

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Altay Republic

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Kalmykiya Republic

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

B
Tatarstan Republic

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
* - - - - - - - - - - - - - - - 3% - - - - - - - - 

BKO
Krasnodar Kray

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Krasnoyarsk Kray

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Primorskiy Kray

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Stavropol Kray

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Amur Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Astrakhan Oblast

3 - - - - - - - - - - - - - - - 3 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

BO
Bryansk Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Vologda Oblast

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 766J45961b - ICANN Global Study - Registrants
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Banner 1
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base
2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

B
Ivanovo Oblast

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

B
Irkutsk Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Kaliningrad Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Kaluga Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Kemerovo Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Kirov Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Kursk Oblast

6 - - - - - - - - - - - - - - - 6 - - - - - - - -
* - - - - - - - - - - - - - - - 5% - - - - - - - - 

BCIJKO

Leningrad Oblast

17 - - - - - - - - - - - - - - - 17 - - - - - - - -
1% - - - - - - - - - - - - - - - 13% - - - - - - - - 

BCEFGHIJKO

Moscow Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Murmansk Oblast

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

B
Nizhny Novgorod Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Novgorod Oblast

5 - - - - - - - - - - - - - - - 5 - - - - - - - -
* - - - - - - - - - - - - - - - 4% - - - - - - - - 

BCIJKO

Novosibirsk Oblast

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

B
Omsk Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Orenburg Oblast

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

B
Orel Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Perm Kray

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base
2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

B
Rostov Oblast

7 - - - - - - - - - - - - - - - 7 - - - - - - - -
1% - - - - - - - - - - - - - - - 5% - - - - - - - - 

BCIJKO

Samara Oblast

6 - - - - - - - - - - - - - - - 6 - - - - - - - -
* - - - - - - - - - - - - - - - 5% - - - - - - - - 

BCIJKO

Sverdlovsk Oblast

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

B
Smolensk Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Tver Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Tomsk Oblast

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
* - - - - - - - - - - - - - - - 2% - - - - - - - - 

B
Tula Oblast

4 - - - - - - - - - - - - - - - 4 - - - - - - - -
* - - - - - - - - - - - - - - - 3% - - - - - - - - 

BKO
Chelyabinsk Oblast

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

Yaroslavl Oblast

30 - - - - - - - - - - - - - - - 30 - - - - - - - -
2% - - - - - - - - - - - - - - - 23% - - - - - - - - 

BCEFGHIJKO

Moscow

7 - - - - - - - - - - - - - - - 7 - - - - - - - -
1% - - - - - - - - - - - - - - - 5% - - - - - - - - 

BCIJKO

Saint Petersburg

11 - - - - 11 - - - - - - - - - - - - - - - - - - -
1% - - - - 22% - - - - - - - - - - - - - - - - - - - 

BCEGHIJKOQ

Ankara Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

B
Bolu Province

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
* - - - - 4% - - - - - - - - - - - - - - - - - - - 

BCIJKOQ

Bursa Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

B
Canakkale Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

B
Denizli Province

22 - - - - 22 - - - - - - - - - - - - - - - - - - -
2% - - - - 44% - - - - - - - - - - - - - - - - - - - 

BCEGHIJKOQ

Istanbul Province

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 567Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1210 268 103 -** 54* 50* 50* 53* 100 101 125 -** -** -** 176 -** 130 -** -** -** -** -** -** -** -**Unweighted Base
6 - - - - 6 - - - - - - - - - - - - - - - - - - -
* - - - - 12% - - - - - - - - - - - - - - - - - - - 

BCEGHIJKOQ

Izmir Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

B
Kayseri Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

B
Mardin Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

B
Mugla Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

B
Samsun Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

B
Sivas Province

1 - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - 2% - - - - - - - - - - - - - - - - - - - 

B
Zonguldak Province

15 7 - - 1 - - - - 3 1 - - - - - 3 - - - - - - - -
1% 3% - - 2% - - - - 3% 1% - - - - - 2% - - - - - - - - 

O O O
Other place

1210 268 103 - 54 50 50 53 100 101 125 - - - 176 - 130 - - - - - - - -
100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% - - - 100% - 100% - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 568Q320. U.S. Region-Harris Interactive Definition.

Base: All U.S. Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

268 268 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

54 54 - - - - - - - - - - - - - - - - - - - - - - -
20% 20% - - - - - - - - - - - - - - - - - - - - - - - 

East

43 43 - - - - - - - - - - - - - - - - - - - - - - -
16% 16% - - - - - - - - - - - - - - - - - - - - - - - 

Midwest

78 78 - - - - - - - - - - - - - - - - - - - - - - -
29% 29% - - - - - - - - - - - - - - - - - - - - - - - 

South

86 86 - - - - - - - - - - - - - - - - - - - - - - -
32% 32% - - - - - - - - - - - - - - - - - - - - - - - 

West

7 7 - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - 

Unknown

268 268 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 569Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All U.S. Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

268 268 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

6 6 - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - 

HIGH SCHOOL OR LESS
(NET)

2 2 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

  Less than high school

4 4 - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - 

  Completed high school

169 169 - - - - - - - - - - - - - - - - - - - - - - -
63% 63% - - - - - - - - - - - - - - - - - - - - - - - 

ATTENDED COLLEGE
OR COLLEGE DEGREE
(NET)

49 49 - - - - - - - - - - - - - - - - - - - - - - -
18% 18% - - - - - - - - - - - - - - - - - - - - - - - 

  Some college, but no
  degree

25 25 - - - - - - - - - - - - - - - - - - - - - - -
9% 9% - - - - - - - - - - - - - - - - - - - - - - - 

  Associate Degree

95 95 - - - - - - - - - - - - - - - - - - - - - - -
35% 35% - - - - - - - - - - - - - - - - - - - - - - - 

  College (such as B.A.,
  B.S.)

84 84 - - - - - - - - - - - - - - - - - - - - - - -
31% 31% - - - - - - - - - - - - - - - - - - - - - - - 

ATTENDED GRADUATE
SCHOOL OR
GRADUATE DEGREE
(NET)

16 16 - - - - - - - - - - - - - - - - - - - - - - -
6% 6% - - - - - - - - - - - - - - - - - - - - - - - 

  Some graduate school,
  but no degree

68 68 - - - - - - - - - - - - - - - - - - - - - - -
25% 25% - - - - - - - - - - - - - - - - - - - - - - - 

  Graduate degree (such
  as MBA, MS, M.D.,
  Ph.D.)

9 9 - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - 

Job-specific training
program(s) after high
school

268 268 - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 570Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All Non-U.S. Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

634 -** 103 -** 54* -** 50* -** 100 101 125 -** -** -** -** -** -** -** -** -** 101 -** -** -** -**Unweighted Base

3 - - - 3 - - - - - - - - - - - - - - - - - - - -
* - - - 6% - - - - - - - - - - - - - - - - - - - - 

CIJKU
Middle School

17 - - - 17 - - - - - - - - - - - - - - - - - - - -
3% - - - 31% - - - - - - - - - - - - - - - - - - - - 

CGIJKU

HS Diploma

1 - - - - - - - - - - - - - - - - - - - 1 - - - -
* - - - - - - - - - - - - - - - - - - - 1% - - - - 

No formal education

2 - - - - - - - - - - - - - - - - - - - 2 - - - -
* - - - - - - - - - - - - - - - - - - - 2% - - - - 

Some high school

15 - - - - - - - - - - - - - - - - - - - 15 - - - -
2% - - - - - - - - - - - - - - - - - - - 15% - - - - 

CEGIJK

High school completed

37 - - - - - - - - - - - - - - - - - - - 37 - - - -
6% - - - - - - - - - - - - - - - - - - - 37% - - - - 

CEGIJK

Some
University/Technikon
college

39 - - - - - - - - - - - - - - - - - - - 39 - - - -
6% - - - - - - - - - - - - - - - - - - - 39% - - - - 

CEGIJK

University/Technikon
college completed

7 - - - - - - - - - - - - - - - - - - - 7 - - - -
1% - - - - - - - - - - - - - - - - - - - 7% - - - - 

CIJK
Other post-matric
qualification

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
1% - 6% - - - - - - - - - - - - - - - - - - - - - - 

IJKU
Less Than Secondary
School (high school)

4 - 4 - - - - - - - - - - - - - - - - - - - - - -
1% - 4% - - - - - - - - - - - - - - - - - - - - - - 

IJKU
Completed some
Secondary School (high
school)

13 - 13 - - - - - - - - - - - - - - - - - - - - - -
2% - 13% - - - - - - - - - - - - - - - - - - - - - - 

EGIJKU

Graduated from
Secondary School (high
school)

3 - 3 - - - - - - - - - - - - - - - - - - - - - -
* - 3% - - - - - - - - - - - - - - - - - - - - - - 

Trade Certificate or
diploma

9 - 9 - - - - - - - - - - - - - - - - - - - - - -
1% - 9% - - - - - - - - - - - - - - - - - - - - - - 

EGIJKU

Certificate or Diploma
from Community College,
Institution, CEGEP

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

Teaching Certificate from
Provincial Department of
Education

15 - 15 - - - - - - - - - - - - - - - - - - - - - -
2% - 15% - - - - - - - - - - - - - - - - - - - - - - 

EGIJKU

Completed some
university study, but no
degree

14 - 14 - - - - - - - - - - - - - - - - - - - - - -
2% - 14% - - - - - - - - - - - - - - - - - - - - - - 

EGIJKU

University Certificate or
Diploma below Bachelor
Level
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 570Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All Non-U.S. Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

634 -** 103 -** 54* -** 50* -** 100 101 125 -** -** -** -** -** -** -** -** -** 101 -** -** -** -**Unweighted Base
26 - 26 - - - - - - - - - - - - - - - - - - - - - -

4% - 25% - - - - - - - - - - - - - - - - - - - - - - 
EGIJKU

Bachelor or first
professional degree

12 - 12 - - - - - - - - - - - - - - - - - - - - - -
2% - 12% - - - - - - - - - - - - - - - - - - - - - - 

EGIJKU

Graduate or Professional
Degree above Bachelor
Level

12 - - - - - - - - 12 - - - - - - - - - - - - - - -
2% - - - - - - - - 12% - - - - - - - - - - - - - - - 

CEGIKU

CAP / BEP (Vocational
training
certificate/Technical
education certificate)

10 - - - - - - - - 10 - - - - - - - - - - - - - - -
2% - - - - - - - - 10% - - - - - - - - - - - - - - - 

CEGIKU

High school diploma

20 - - - - - - - - 20 - - - - - - - - - - - - - - -
3% - - - - - - - - 20% - - - - - - - - - - - - - - - 

CEGIKU

2-year college
degree/Associate’s
degree

18 - - - - - - - - 18 - - - - - - - - - - - - - - -
3% - - - - - - - - 18% - - - - - - - - - - - - - - - 

CEGIKU

3-year college
degree/Bachelor’s degree

12 - - - - - - - - 12 - - - - - - - - - - - - - - -
2% - - - - - - - - 12% - - - - - - - - - - - - - - - 

CEGIKU

4-year college
degree/Master’s degree

18 - - - - - - - - 18 - - - - - - - - - - - - - - -
3% - - - - - - - - 18% - - - - - - - - - - - - - - - 

CEGIKU

DESS/DEA /Master
(5-year college degree)

8 - - - - - - - - 8 - - - - - - - - - - - - - - -
1% - - - - - - - - 8% - - - - - - - - - - - - - - - 

CEGIKU

Doctorate

1 - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - 1% - - - - - - - - - - - - - - - 

Still studying

2 - - - - - - - - 2 - - - - - - - - - - - - - - -
* - - - - - - - - 2% - - - - - - - - - - - - - - - 

Did not graduate

3 - - - - - - - - - 3 - - - - - - - - - - - - - -
* - - - - - - - - - 2% - - - - - - - - - - - - - - 

Lower Secondary
Education (5th - 9 or 10th)

18 - - - - - - - - - 18 - - - - - - - - - - - - - -
3% - - - - - - - - - 14% - - - - - - - - - - - - - - 

CEGIJU
HS Diploma

21 - - - - - - - - - 21 - - - - - - - - - - - - - -
3% - - - - - - - - - 17% - - - - - - - - - - - - - - 

CEGIJU
University Entrance Exam

20 - - - - - - - - - 20 - - - - - - - - - - - - - -
3% - - - - - - - - - 16% - - - - - - - - - - - - - - 

CEGIJU
University of Applied
Sciences

26 - - - - - - - - - 26 - - - - - - - - - - - - - -
4% - - - - - - - - - 21% - - - - - - - - - - - - - - 

CEGIJU
Finished University

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
* - - - - - - - - - 2% - - - - - - - - - - - - - - 

Doctorate

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 570Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All Non-U.S. Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

634 -** 103 -** 54* -** 50* -** 100 101 125 -** -** -** -** -** -** -** -** -** 101 -** -** -** -**Unweighted Base
27 - - - - - - - - - 27 - - - - - - - - - - - - - -

4% - - - - - - - - - 22% - - - - - - - - - - - - - - 
CEGIJU

Completed Apprenticeship

4 - - - - - - - - - 4 - - - - - - - - - - - - - -
1% - - - - - - - - - 3% - - - - - - - - - - - - - - 

Master Craftsman
Diploma

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
* - - - - - - - - - 2% - - - - - - - - - - - - - - 

Other Qualification

2 - - - - - - - - - 2 - - - - - - - - - - - - - -
* - - - - - - - - - 2% - - - - - - - - - - - - - - 

Student

9 - - - 9 - - - - - - - - - - - - - - - - - - - -
1% - - - 17% - - - - - - - - - - - - - - - - - - - - 

CGIJKU

Some College

4 - - - 4 - - - - - - - - - - - - - - - - - - - -
1% - - - 7% - - - - - - - - - - - - - - - - - - - - 

CIJKU
Short Bachelor, 2-3 Year

13 - - - 13 - - - - - - - - - - - - - - - - - - - -
2% - - - 24% - - - - - - - - - - - - - - - - - - - - 

CGIJKU

Bachelor, 4-5 Year

5 - - - 5 - - - - - - - - - - - - - - - - - - - -
1% - - - 9% - - - - - - - - - - - - - - - - - - - - 

CGIJKU

post-bachelor

2 - - - 2 - - - - - - - - - - - - - - - - - - - -
* - - - 4% - - - - - - - - - - - - - - - - - - - - 

K
Doctorate

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

No formal education

1 - - - - - 1 - - - - - - - - - - - - - - - - - -
* - - - - - 2% - - - - - - - - - - - - - - - - - - 

Secondary

15 - - - - - 15 - - - - - - - - - - - - - - - - - -
2% - - - - - 30% - - - - - - - - - - - - - - - - - - 

CEIJKU

Baccalaureate

4 - - - - - 4 - - - - - - - - - - - - - - - - - -
1% - - - - - 8% - - - - - - - - - - - - - - - - - - 

CEIJKU

Not finalized University
studies

5 - - - - - 5 - - - - - - - - - - - - - - - - - -
1% - - - - - 10% - - - - - - - - - - - - - - - - - - 

CEIJKU

Diploma

16 - - - - - 16 - - - - - - - - - - - - - - - - - -
3% - - - - - 32% - - - - - - - - - - - - - - - - - - 

CEIJKU

Degree

9 - - - - - 9 - - - - - - - - - - - - - - - - - -
1% - - - - - 18% - - - - - - - - - - - - - - - - - - 

CEIJKU

Masters/Postgraduate/Do
ctorate/PHD

13 - - - - - - - 13 - - - - - - - - - - - - - - - -
2% - - - - - - - 13% - - - - - - - - - - - - - - - - 

CEGJKU

GCSE/O-Level/CSE

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 570Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All Non-U.S. Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

634 -** 103 -** 54* -** 50* -** 100 101 125 -** -** -** -** -** -** -** -** -** 101 -** -** -** -**Unweighted Base
3 - - - - - - - 3 - - - - - - - - - - - - - - - -
* - - - - - - - 3% - - - - - - - - - - - - - - - - 

Vocational qualifications

23 - - - - - - - 23 - - - - - - - - - - - - - - - -
4% - - - - - - - 23% - - - - - - - - - - - - - - - - 

CEGJKU

A-Level/Scottish Higher or
equivalent

32 - - - - - - - 32 - - - - - - - - - - - - - - - -
5% - - - - - - - 32% - - - - - - - - - - - - - - - - 

CEGJKU

Bachelor Degree or
equivalent

23 - - - - - - - 23 - - - - - - - - - - - - - - - -
4% - - - - - - - 23% - - - - - - - - - - - - - - - - 

CEGJKU

Masters/PhD or equivalent

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

No formal qualifications

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
1% - - - - - - - 4% - - - - - - - - - - - - - - - - 

CJKU
Other

634 - 103 - 54 - 50 - 100 101 125 - - - - - - - - - 101 - - - -
100% - 100% - 100% - 100% - 100% 100% 100% - - - - - - - - - 100% - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 571Q410. Which one of the following best describes your employment status?

Base: 18 Years Old Or Older And (Ask Sequential Employment And Single Employment Item Selected And More Than 1 Valid Code From Q406)

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3255 268 103 102 54* 50* 50* 53* 100 101 125 550 52* -** 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

1914 112 31 58 18 28 25 31 41 58 57 500 26 - 93 72 87 218 62 119 49 45 54 37 93
59% 42% 30% 57% 33% 56% 50% 58% 41% 57% 46% 91% 50% - 53% 71% 67% 67% 61% 57% 49% 42% 43% 37% 53%

C BCEIVWX CEX C BCEIX BCEIVWX C BCDEFGHIJKMOPQRSTUVWXY C BCEX BCDEGIJKMOTUVWXY BCEGIKMOUVWXY BCEGIKMOTUVWXY BCEIKVWX BCEIKVWX C C BCEX
Employed full time

259 15 11 8 5 2 3 11 15 9 11 5 11 - 13 2 13 28 9 26 11 9 12 12 18
8% 6% 11% 8% 9% 4% 6% 21% 15% 9% 9% 1% 21% - 7% 2% 10% 9% 9% 13% 11% 8% 10% 12% 10%

L LP L LP L BDFGJKLOPRSVWY BFLOP LP LP BDFGJKLOPQRSVWY L LP LP LP BLP LP LP LP BLP LP
Employed part time

644 84 29 30 17 11 14 2 24 19 19 19 10 - 39 10 16 49 18 44 30 34 47 38 41
20% 31% 28% 29% 31% 22% 28% 4% 24% 19% 15% 3% 19% - 22% 10% 12% 15% 18% 21% 30% 32% 38% 38% 23%

HJKLOPQRST HKLPQR HKLPQR HKLPQR HLP HLPQR HLPQR HL HL HL HLPQR L L HL HL HLPQ HKLPQRS HJKLPQRST FHIJKLMOPQRSTY HIJKLMOPQRSTY HLPQR
Self-employed

48 4 5 - 5 3 3 1 3 1 5 1 - - - 2 2 5 - 1 - 2 1 2 2
1% 1% 5% - 9% 6% 6% 2% 3% 1% 4% * - - - 2% 2% 2% - * - 2% 1% 2% 1%

L DLOSTU BDJLMOPQRSTUVWXY BDLORSTUWY BDLORSTUWY L LO DLOSTU L L L L L
Not employed, but looking
for work

29 5 1 - 1 - - 1 1 - 4 1 - - 4 2 4 - 1 - - - 1 - 3
1% 2% 1% - 2% - - 2% 1% - 3% * - - 2% 2% 3% - 1% - - - 1% - 2%

LRT LR LRT LRT LRT LRT LRT LR
Not employed and not
looking for work

111 34 3 - 3 2 2 - 8 7 11 8 - - 8 - 5 3 - 1 4 2 3 4 3
3% 13% 3% - 6% 4% 4% - 8% 7% 9% 1% - - 5% - 4% 1% - * 4% 2% 2% 4% 2%

CDHLMOPQRSTUVWXY DLPRST DPST DPST DHLMPRSTVY DLPRSTY DHLMPRSTVWY DLPRST DPRST DPRST DPRST
Retired

24 3 5 - - 1 - 1 5 - 3 - - - 3 - - - - - 1 - 1 1 -
1% 1% 5% - - 2% - 2% 5% - 2% - - - 2% - - - - - 1% - 1% 1% - 

L BDJLPQRSTVY LRT LRT BDJLPQRSTVY LRTY LR L L L
Not employed, unable to
work due to a disability or
illness

161 6 16 6 3 3 2 5 2 5 10 11 5 - 4 10 2 14 5 15 5 10 4 6 12
5% 2% 16% 6% 6% 6% 4% 9% 2% 5% 8% 2% 10% - 2% 10% 2% 4% 5% 7% 5% 9% 3% 6% 7%

BDGIJLOQRSTUWXY L BILOQ BILOQ BILOQ BILOQRW L BLOQ BILOQRW L BLOQ
Student

65 5 2 - 2 - 1 1 1 2 5 5 - - 12 3 1 8 6 1 1 4 2 - 3
2% 2% 2% - 4% - 2% 2% 1% 2% 4% 1% - - 7% 3% 1% 2% 6% * 1% 4% 2% - 2%

T DLTX BDILQRTUWXY BDLQTX DLT
Stay-at-home spouse or
partner

3255 268 103 102 54 50 50 53 100 101 125 550 52 - 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 572Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1936 268 103 102 54* 50* 50* 53* 100 -** 125 550 -** -** 176 -** 130 -** -** -** -** -** -** -** 175Unweighted Base

11 11 - - - - - - - - - - - - - - - - - - - - - - -
1% 4% - - - - - - - - - - - - - - - - - - - - - - - 

CDIKLOQY

Less than $15,000

6 6 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

LOY
$15,000 to $24,999

18 18 - - - - - - - - - - - - - - - - - - - - - - -
1% 7% - - - - - - - - - - - - - - - - - - - - - - - 

CDIKLOQY

$25,000 to $34,999

23 23 - - - - - - - - - - - - - - - - - - - - - - -
1% 9% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIKLOQY

$35,000 to $49,999

45 45 - - - - - - - - - - - - - - - - - - - - - - -
2% 17% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIKLOQY

$50,000 to $74,999

36 36 - - - - - - - - - - - - - - - - - - - - - - -
2% 13% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIKLOQY

$75,000 to $99,999

29 29 - - - - - - - - - - - - - - - - - - - - - - -
1% 11% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIKLOQY

$100,000 to $124,999

20 20 - - - - - - - - - - - - - - - - - - - - - - -
1% 7% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIKLOQY

$125,000 to $149,999

24 24 - - - - - - - - - - - - - - - - - - - - - - -
1% 9% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIKLOQY

$150,000 to $199,999

6 6 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

LOY
$200,000 to $249,999

11 11 - - - - - - - - - - - - - - - - - - - - - - -
1% 4% - - - - - - - - - - - - - - - - - - - - - - - 

CDIKLOQY

$250,000 or more

9 - 9 - - - - - - - - - - - - - - - - - - - - - -
* - 9% - - - - - - - - - - - - - - - - - - - - - - 

BDEFGHIKLOQY

Less than $15,000 (in
Canadian dollars)

5 - 5 - - - - - - - - - - - - - - - - - - - - - -
* - 5% - - - - - - - - - - - - - - - - - - - - - - 

BDIKLOQY

$15,000 to $24,999 (in
Canadian dollars)

10 - 10 - - - - - - - - - - - - - - - - - - - - - -
1% - 10% - - - - - - - - - - - - - - - - - - - - - - 

BDEFGHIKLOQY

$25,000 to $34,999 (in
Canadian dollars)

9 - 9 - - - - - - - - - - - - - - - - - - - - - -
* - 9% - - - - - - - - - - - - - - - - - - - - - - 

BDEFGHIKLOQY

$35,000 to $49,999 (in
Canadian dollars)

10 - 10 - - - - - - - - - - - - - - - - - - - - - -
1% - 10% - - - - - - - - - - - - - - - - - - - - - - 

BDEFGHIKLOQY

$50,000 to $74,999 (in
Canadian dollars)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 572Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1936 268 103 102 54* 50* 50* 53* 100 -** 125 550 -** -** 176 -** 130 -** -** -** -** -** -** -** 175Unweighted Base
16 - 16 - - - - - - - - - - - - - - - - - - - - - -

1% - 16% - - - - - - - - - - - - - - - - - - - - - - 
BDEFGHIKLOQY

$75,000 to $99,999 (in
Canadian dollars)

14 - 14 - - - - - - - - - - - - - - - - - - - - - -
1% - 14% - - - - - - - - - - - - - - - - - - - - - - 

BDEFGHIKLOQY

$100,000 to $124,999 (in
Canadian dollars)

6 - 6 - - - - - - - - - - - - - - - - - - - - - -
* - 6% - - - - - - - - - - - - - - - - - - - - - - 

BDIKLOQY

$125,000 to $149,999 (in
Canadian dollars)

8 - 8 - - - - - - - - - - - - - - - - - - - - - -
* - 8% - - - - - - - - - - - - - - - - - - - - - - 

BDEFGHIKLOQY

$150,000 to $199,999 (in
Canadian dollars)

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

L
$200,000 to $249,999 (in
Canadian dollars)

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

BL
$250,000 or more (in
Canadian dollars)

4 - - - - - - - - - - 4 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

Less than 10,000 yuan

6 - - - - - - - - - - 6 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

10,000 to 19,999 yuan

8 - - - - - - - - - - 8 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

B
20,000 to 29,999 yuan

10 - - - - - - - - - - 10 - - - - - - - - - - - - -
1% - - - - - - - - - - 2% - - - - - - - - - - - - - 

B
30,000 to 39,999 yuan

8 - - - - - - - - - - 8 - - - - - - - - - - - - -
* - - - - - - - - - - 1% - - - - - - - - - - - - - 

B
40,000 to 49,999 yuan

22 - - - - - - - - - - 22 - - - - - - - - - - - - -
1% - - - - - - - - - - 4% - - - - - - - - - - - - - 

BCDIKOQY

50,000 to 59,999 yuan

36 - - - - - - - - - - 36 - - - - - - - - - - - - -
2% - - - - - - - - - - 7% - - - - - - - - - - - - - 

BCDIKOQY

60,000 to 79,999 yuan

68 - - - - - - - - - - 68 - - - - - - - - - - - - -
4% - - - - - - - - - - 12% - - - - - - - - - - - - - 

BCDEFGHIKOQY

80,000 to 99,999 yuan

134 - - - - - - - - - - 134 - - - - - - - - - - - - -
7% - - - - - - - - - - 24% - - - - - - - - - - - - - 

BCDEFGHIKOQY

100,000 to 124,999 yuan

96 - - - - - - - - - - 96 - - - - - - - - - - - - -
5% - - - - - - - - - - 17% - - - - - - - - - - - - - 

BCDEFGHIKOQY

125,000 to 149,999 yuan

146 - - - - - - - - - - 146 - - - - - - - - - - - - -
8% - - - - - - - - - - 27% - - - - - - - - - - - - - 

BCDEFGHIKOQY

150,000 or more yuan

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 572Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1936 268 103 102 54* 50* 50* 53* 100 -** 125 550 -** -** 176 -** 130 -** -** -** -** -** -** -** 175Unweighted Base
5 - - - - - - - - - - - - - 5 - - - - - - - - - -
* - - - - - - - - - - - - - 3% - - - - - - - - - - 

BLY
Less than 1,000,000 yen

3 - - - - - - - - - - - - - 3 - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - 

BL
1,000,000 to 1,499,999
yen

7 - - - - - - - - - - - - - 7 - - - - - - - - - -
* - - - - - - - - - - - - - 4% - - - - - - - - - - 

BCDIKLQY

1,500,000 to 1,999,999
yen

13 - - - - - - - - - - - - - 13 - - - - - - - - - -
1% - - - - - - - - - - - - - 7% - - - - - - - - - - 

BCDEFGHIKLQY

2,000,000 to 2,999,999
yen

19 - - - - - - - - - - - - - 19 - - - - - - - - - -
1% - - - - - - - - - - - - - 11% - - - - - - - - - - 

BCDEFGHIKLQY

3,000,000 to 3,999,999
yen

16 - - - - - - - - - - - - - 16 - - - - - - - - - -
1% - - - - - - - - - - - - - 9% - - - - - - - - - - 

BCDEFGHIKLQY

4,000,000 to 4,999,999
yen

27 - - - - - - - - - - - - - 27 - - - - - - - - - -
1% - - - - - - - - - - - - - 15% - - - - - - - - - - 

BCDEFGHIKLQY

5,000,000 to 5,999,999
yen

21 - - - - - - - - - - - - - 21 - - - - - - - - - -
1% - - - - - - - - - - - - - 12% - - - - - - - - - - 

BCDEFGHIKLQY

6,000,000 to 6,999,999
yen

13 - - - - - - - - - - - - - 13 - - - - - - - - - -
1% - - - - - - - - - - - - - 7% - - - - - - - - - - 

BCDEFGHIKLQY

7,000,000 to 7,999,999
yen

24 - - - - - - - - - - - - - 24 - - - - - - - - - -
1% - - - - - - - - - - - - - 14% - - - - - - - - - - 

BCDEFGHIKLQY

8,000,000 to 9,999,999
yen

24 - - - - - - - - - - - - - 24 - - - - - - - - - -
1% - - - - - - - - - - - - - 14% - - - - - - - - - - 

BCDEFGHIKLQY

10,000,000 or more yen

33 - - - - - - - - - - - - - - - - - - - - - - - 33
2% - - - - - - - - - - - - - - - - - - - - - - - 19%

BCDEFGHIKLOQ

Less than 4,000 real

24 - - - - - - - - - - - - - - - - - - - - - - - 24
1% - - - - - - - - - - - - - - - - - - - - - - - 14%

BCDEFGHIKLOQ

4,000 to 7,999 real

5 - - - - - - - - - - - - - - - - - - - - - - - 5
* - - - - - - - - - - - - - - - - - - - - - - - 3%

BLO
8,000 to 11,999 real

10 - - - - - - - - - - - - - - - - - - - - - - - 10
1% - - - - - - - - - - - - - - - - - - - - - - - 6%

BCDIKLOQ

12,000 to 15,999 real

6 - - - - - - - - - - - - - - - - - - - - - - - 6
* - - - - - - - - - - - - - - - - - - - - - - - 3%

BKLOQ
16,000 to 19,999 real

20 - - - - - - - - - - - - - - - - - - - - - - - 20
1% - - - - - - - - - - - - - - - - - - - - - - - 11%

BCDEFGHIKLOQ

20,000 to 29,999 real

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 572Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1936 268 103 102 54* 50* 50* 53* 100 -** 125 550 -** -** 176 -** 130 -** -** -** -** -** -** -** 175Unweighted Base
13 - - - - - - - - - - - - - - - - - - - - - - - 13

1% - - - - - - - - - - - - - - - - - - - - - - - 7%
BCDEFGHIKLOQ

30,000 to 39,999 real

11 - - - - - - - - - - - - - - - - - - - - - - - 11
1% - - - - - - - - - - - - - - - - - - - - - - - 6%

BCDIKLOQ

40,000 to 49,999 real

14 - - - - - - - - - - - - - - - - - - - - - - - 14
1% - - - - - - - - - - - - - - - - - - - - - - - 8%

BCDEFGHIKLOQ

50,000 to 74,999 real

7 - - - - - - - - - - - - - - - - - - - - - - - 7
* - - - - - - - - - - - - - - - - - - - - - - - 4%

BCDIKLOQ

75,000 to 99,999 real

24 - - - - - - - - - - - - - - - - - - - - - - - 24
1% - - - - - - - - - - - - - - - - - - - - - - - 14%

BCDEFGHIKLOQ

100,000 or more real

10 - - 10 - - - - - - - - - - - - - - - - - - - - -
1% - - 10% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIKLOQY

Less than 50,000 Mexican
pesos

8 - - 8 - - - - - - - - - - - - - - - - - - - - -
* - - 8% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIKLOQY

50,000 to 74,999 Mexican
pesos

8 - - 8 - - - - - - - - - - - - - - - - - - - - -
* - - 8% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIKLOQY

75,000 to 99,999 Mexican
pesos

9 - - 9 - - - - - - - - - - - - - - - - - - - - -
* - - 9% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIKLOQY

100,000 to 149,999
Mexican pesos

8 - - 8 - - - - - - - - - - - - - - - - - - - - -
* - - 8% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIKLOQY

150,000 to 199,999
Mexican pesos

7 - - 7 - - - - - - - - - - - - - - - - - - - - -
* - - 7% - - - - - - - - - - - - - - - - - - - - - 

BCIKLOQY

200,000 to 249,999
Mexican pesos

7 - - 7 - - - - - - - - - - - - - - - - - - - - -
* - - 7% - - - - - - - - - - - - - - - - - - - - - 

BCIKLOQY

250,000 to 299,999
Mexican pesos

6 - - 6 - - - - - - - - - - - - - - - - - - - - -
* - - 6% - - - - - - - - - - - - - - - - - - - - - 

BCIKLOQY

300,000 to 399,999
Mexican pesos

8 - - 8 - - - - - - - - - - - - - - - - - - - - -
* - - 8% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIKLOQY

400,000 to 499,999
Mexican pesos

8 - - 8 - - - - - - - - - - - - - - - - - - - - -
* - - 8% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIKLOQY

500,000 to 999,999
Mexican pesos

8 - - 8 - - - - - - - - - - - - - - - - - - - - -
* - - 8% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIKLOQY

1,000,000 Mexican pesos
or more

10 - - - 3 - 1 - - - 6 - - - - - - - - - - - - - -
1% - - - 6% - 2% - - - 5% - - - - - - - - - - - - - - 

BCDILOQY BL BCDILOQY

Less than 5.000 Euros

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 572Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1936 268 103 102 54* 50* 50* 53* 100 -** 125 550 -** -** 176 -** 130 -** -** -** -** -** -** -** 175Unweighted Base
10 - - - 1 - 5 - - - 4 - - - - - - - - - - - - - -

1% - - - 2% - 10% - - - 3% - - - - - - - - - - - - - - 
BL BCDFHILOQY BLOQY

5.000 Euros - 9.999 Euros

31 - - - 5 - 15 - - - 11 - - - - - - - - - - - - - -
2% - - - 9% - 30% - - - 9% - - - - - - - - - - - - - - 

BCDFHILOQY BCDEFHIKLOQY BCDFHILOQY

10.000 Euros - 19.999
Euros

36 - - - 10 - 5 - - - 21 - - - - - - - - - - - - - -
2% - - - 19% - 10% - - - 17% - - - - - - - - - - - - - - 

BCDFHILOQY BCDFHILOQY BCDFHILOQY

20.000 Euros - 29.999
Euros

29 - - - 7 - 6 - - - 16 - - - - - - - - - - - - - -
1% - - - 13% - 12% - - - 13% - - - - - - - - - - - - - - 

BCDFHILOQY BCDFHILOQY BCDFHILOQY

30.000 Euros - 39.999
Euros

28 - - - 8 - 7 - - - 13 - - - - - - - - - - - - - -
1% - - - 15% - 14% - - - 10% - - - - - - - - - - - - - - 

BCDFHILOQY BCDFHILOQY BCDFHILOQY

40.000 Euros - 49.999
Euros

29 - - - 4 - 3 - - - 22 - - - - - - - - - - - - - -
1% - - - 7% - 6% - - - 18% - - - - - - - - - - - - - - 

BCDHILOQY BCDILOQY BCDFGHILOQY

50.000 Euros - 74.999
Euros

14 - - - 3 - 2 - - - 9 - - - - - - - - - - - - - -
1% - - - 6% - 4% - - - 7% - - - - - - - - - - - - - - 

BCDILOQY BCDILOQY BCDHILOQY

75.000 Euros - 99.999
Euros

5 - - - - - 1 - - - 4 - - - - - - - - - - - - - -
* - - - - - 2% - - - 3% - - - - - - - - - - - - - - 

BL BLOQY
100.000 Euros - 149.999
Euros

3 - - - - - 1 - - - 2 - - - - - - - - - - - - - -
* - - - - - 2% - - - 2% - - - - - - - - - - - - - - 

BL BL
150.000 Euros - 199.999
Euros

1 - - - 1 - - - - - - - - - - - - - - - - - - - -
* - - - 2% - - - - - - - - - - - - - - - - - - - - 

BL
200.000 Euros or more

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
* - - - - - - 9% - - - - - - - - - - - - - - - - - 

BCDEFGIKLOQY

Less than 10,000 ZL

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
* - - - - - - 8% - - - - - - - - - - - - - - - - - 

BCDEIKLOQY

20,000 ZL - 29,999 ZL

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
* - - - - - - 8% - - - - - - - - - - - - - - - - - 

BCDEIKLOQY

30,000 ZL - 39,999 ZL

5 - - - - - - 5 - - - - - - - - - - - - - - - - -
* - - - - - - 9% - - - - - - - - - - - - - - - - - 

BCDEFGIKLOQY

40,000 ZL - 49,999 ZL

4 - - - - - - 4 - - - - - - - - - - - - - - - - -
* - - - - - - 8% - - - - - - - - - - - - - - - - - 

BCDEIKLOQY

50,000 ZL - 59,999 ZL

11 - - - - - - 11 - - - - - - - - - - - - - - - - -
1% - - - - - - 21% - - - - - - - - - - - - - - - - - 

BCDEFGIKLOQY

60,000 ZL - 79,999 ZL

3 - - - - - - 3 - - - - - - - - - - - - - - - - -
* - - - - - - 6% - - - - - - - - - - - - - - - - - 

BCDIKLOQY

80,000 ZL - 99,999 ZL

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 572Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1936 268 103 102 54* 50* 50* 53* 100 -** 125 550 -** -** 176 -** 130 -** -** -** -** -** -** -** 175Unweighted Base
8 - - - - - - 8 - - - - - - - - - - - - - - - - -
* - - - - - - 15% - - - - - - - - - - - - - - - - - 

BCDEFGIKLOQY

100,000 ZL - 149,999 ZL

2 - - - - - - 2 - - - - - - - - - - - - - - - - -
* - - - - - - 4% - - - - - - - - - - - - - - - - - 

BCKLOQY

150,000 ZL - 199,999 ZL

5 - - - - 5 - - - - - - - - - - - - - - - - - - -
* - - - - 10% - - - - - - - - - - - - - - - - - - - 

BCDEGHIKLOQY

Less than 5,000 TRY

6 - - - - 6 - - - - - - - - - - - - - - - - - - -
* - - - - 12% - - - - - - - - - - - - - - - - - - - 

BCDEGHIKLOQY

5,000 TRY - 9,999 TRY

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
* - - - - 6% - - - - - - - - - - - - - - - - - - - 

BCDIKLOQY

10,000 TRY - 19,999 TRY

7 - - - - 7 - - - - - - - - - - - - - - - - - - -
* - - - - 14% - - - - - - - - - - - - - - - - - - - 

BCDEGHIKLOQY

20,000 TRY - 29,999 TRY

3 - - - - 3 - - - - - - - - - - - - - - - - - - -
* - - - - 6% - - - - - - - - - - - - - - - - - - - 

BCDIKLOQY

30,000 TRY - 39,999 TRY

7 - - - - 7 - - - - - - - - - - - - - - - - - - -
* - - - - 14% - - - - - - - - - - - - - - - - - - - 

BCDEGHIKLOQY

40,000 TRY - 49,999 TRY

7 - - - - 7 - - - - - - - - - - - - - - - - - - -
* - - - - 14% - - - - - - - - - - - - - - - - - - - 

BCDEGHIKLOQY

50,000 TRY - 74,999 TRY

6 - - - - 6 - - - - - - - - - - - - - - - - - - -
* - - - - 12% - - - - - - - - - - - - - - - - - - - 

BCDEGHIKLOQY

75,000 TRY - 99,999 TRY

4 - - - - 4 - - - - - - - - - - - - - - - - - - -
* - - - - 8% - - - - - - - - - - - - - - - - - - - 

BCDEGHIKLOQY

100,000 TRY - 149,999
TRY

2 - - - - 2 - - - - - - - - - - - - - - - - - - -
* - - - - 4% - - - - - - - - - - - - - - - - - - - 

BCDIKLOQY

250,000 TRY or more

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

L
Less than 2000 RUB

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

L
2000 RUB - 4000 RUB

1 - - - - - - - - - - - - - - - 1 - - - - - - - -
* - - - - - - - - - - - - - - - 1% - - - - - - - - 

L
8001 RUB - 10000 RUB

6 - - - - - - - - - - - - - - - 6 - - - - - - - -
* - - - - - - - - - - - - - - - 5% - - - - - - - - 

BCDIKLOY

10001 RUB - 15000 RUB

10 - - - - - - - - - - - - - - - 10 - - - - - - - -
1% - - - - - - - - - - - - - - - 8% - - - - - - - - 

BCDEFGHIKLOY

15001 RUB - 25000 RUB

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 572Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

1936 268 103 102 54* 50* 50* 53* 100 -** 125 550 -** -** 176 -** 130 -** -** -** -** -** -** -** 175Unweighted Base
98 - - - - - - - - - - - - - - - 98 - - - - - - - -

5% - - - - - - - - - - - - - - - 75% - - - - - - - - 
BCDEFGHIKLOY

More than 25000 RUB

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - 

L
4,500 to 6,499 GBP

1 - - - - - - - 1 - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - 

L
6,500 to 7,499 GBP

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
* - - - - - - - 4% - - - - - - - - - - - - - - - - 

BCDKLOQY

7,500 to 9,499 GBP

4 - - - - - - - 4 - - - - - - - - - - - - - - - -
* - - - - - - - 4% - - - - - - - - - - - - - - - - 

BCDKLOQY

9,500 to 11,499 GBP

2 - - - - - - - 2 - - - - - - - - - - - - - - - -
* - - - - - - - 2% - - - - - - - - - - - - - - - - 

BL
11,500 to 13,499 GBP

3 - - - - - - - 3 - - - - - - - - - - - - - - - -
* - - - - - - - 3% - - - - - - - - - - - - - - - - 

BLOQY
13,500 to 15,499 GBP

5 - - - - - - - 5 - - - - - - - - - - - - - - - -
* - - - - - - - 5% - - - - - - - - - - - - - - - - 

BCDKLOQY

15,500 to 17,499 GBP

13 - - - - - - - 13 - - - - - - - - - - - - - - - -
1% - - - - - - - 13% - - - - - - - - - - - - - - - - 

BCDEFGHKLOQY

17,500 to 24,999 GBP

7 - - - - - - - 7 - - - - - - - - - - - - - - - -
* - - - - - - - 7% - - - - - - - - - - - - - - - - 

BCDEKLOQY

25,000 to 29,999 GBP

8 - - - - - - - 8 - - - - - - - - - - - - - - - -
* - - - - - - - 8% - - - - - - - - - - - - - - - - 

BCDEFGHKLOQY

30,000 to 39,999 GBP

8 - - - - - - - 8 - - - - - - - - - - - - - - - -
* - - - - - - - 8% - - - - - - - - - - - - - - - - 

BCDEFGHKLOQY

40,000 to 49,999 GBP

13 - - - - - - - 13 - - - - - - - - - - - - - - - -
1% - - - - - - - 13% - - - - - - - - - - - - - - - - 

BCDEFGHKLOQY

50,000 to 74,999 GBP

6 - - - - - - - 6 - - - - - - - - - - - - - - - -
* - - - - - - - 6% - - - - - - - - - - - - - - - - 

BCDKLOQY

75,000 to 99,999 GBP

12 - - - - - - - 12 - - - - - - - - - - - - - - - -
1% - - - - - - - 12% - - - - - - - - - - - - - - - - 

BCDEFGHKLOQY

100,000 or more GBP

157 39 13 15 12 - 4 7 13 - 17 12 - - 4 - 13 - - - - - - - 8
8% 15% 13% 15% 22% - 8% 13% 13% - 14% 2% - - 2% - 10% - - - - - - - 5%

FLOY FLOY FLOY FGLOQY FL FLOY FLOY FLOY FLO
Decline to answer

1936 268 103 102 54 50 50 53 100 - 125 550 - - 176 - 130 - - - - - - - 175
100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% 100% - - 100% - 100% - - - - - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 573Q485. Racial Background.

Base: All Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base

290 220 70 - - - - - - - - - - - - - - - - - - - - - -
9% 82% 68% - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY DEFGHIJKLMNOPQRSTUVWXY

White

11 11 - - - - - - - - - - - - - - - - - - - - - - -
* 4% - - - - - - - - - - - - - - - - - - - - - - - 

CDIJKLNOPQRSTUVWXY

Hispanic

8 4 4 - - - - - - - - - - - - - - - - - - - - - -
* 1% 4% - - - - - - - - - - - - - - - - - - - - - - 

LR DIJKLNOPQRSTUVWXY

BLACK/AFRICAN
AMERICAN (NET)

8 4 4 - - - - - - - - - - - - - - - - - - - - - -
* 1% 4% - - - - - - - - - - - - - - - - - - - - - - 

LR DIJKLNOPQRSTUVWXY

  Black

5 5 - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - 

LRT
Asian or Pacific Islander

4 4 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

LR
Native American or
Alaskan Native

11 6 5 - - - - - - - - - - - - - - - - - - - - - -
* 2% 5% - - - - - - - - - - - - - - - - - - - - - - 

LORTY DIJKLNOPQRSTUVWXY

Mixed Race

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

BLRT
First Nation/Native
Canadian

7 - 7 - - - - - - - - - - - - - - - - - - - - - -
* - 7% - - - - - - - - - - - - - - - - - - - - - - 

BDIJKLNOPQRSTUVWXY

South Asian

5 - 5 - - - - - - - - - - - - - - - - - - - - - -
* - 5% - - - - - - - - - - - - - - - - - - - - - - 

BDIJKLNOPQRSTUVWXY

Chinese

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

L
Korean

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

BLRT
Japanese

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

L
Other Southeast Asian

1 - 1 - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - 

L
Filipino

2 - 2 - - - - - - - - - - - - - - - - - - - - - -
* - 2% - - - - - - - - - - - - - - - - - - - - - - 

BLRT
Arab/West Asian

2 2 - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - 

L
Some other race

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 573Q485. Racial Background.

Base: All Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Unweighted Base
19 16 3 - - - - - - - - - - - - - - - - - - - - - -

1% 6% 3% - - - - - - - - - - - - - - - - - - - - - - 
DIJKLNOPQRSTUVWXY LORTY

Decline to Answer

2986 - - 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
89% - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

BC BC BC BC BC BC BC BC BC BC BC BC BC BC BC BC BC BC BC BC BC BC
Unknown

3357 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 207 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Table 574Q364. What is your marital status?

Base: Marital Status Is To Be Presented And 18 Or Older

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3150 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 -** 101 106 125 100 175Unweighted Base

879 48 31 26 12 18 11 17 27 28 44 105 29 45 79 34 23 91 27 - 25 43 29 34 53
28% 18% 30% 25% 22% 36% 22% 32% 27% 28% 35% 19% 56% 44% 45% 34% 18% 28% 27% - 25% 41% 23% 34% 30%

BLQ BLQ BLQ BL BLQW BCDEFGHIJKLPQRSUWXY BCDEGIJLQRSUWY BCDEGIJLQRSUWY BLQ BLQ BDEGILQRSUW BLQ BLQ
Never married

1812 157 45 60 27 27 26 30 46 63 54 423 20 48 88 61 94 203 43 - 57 54 60 35 91
58% 59% 44% 59% 50% 54% 52% 57% 46% 62% 43% 77% 38% 47% 50% 60% 72% 62% 43% - 56% 51% 48% 35% 52%

CIKMNSX CKMSX X X X CIKMNOSWX BCDEFGHIJKMNOPRSUVWXY X CIKMSX BCDEFGHIKMNORSUVWXY CIKMNOSVWXY KMX X X
Married or civil union

147 35 10 6 1 3 2 3 6 5 10 8 1 - 9 3 9 2 2 - 7 5 5 7 8
5% 13% 10% 6% 2% 6% 4% 6% 6% 5% 8% 1% 2% - 5% 3% 7% 1% 2% - 7% 5% 4% 7% 5%

EJLMNOPRSVWY LNRS LNR LNR NR LNR LNR LNR LNRS LNR LNR LNR LNR NR LNR LNR
Divorced

52 3 3 2 3 - 1 - 2 2 2 - - 4 - - 1 2 2 - 2 4 11 4 4
2% 1% 3% 2% 6% - 2% - 2% 2% 2% - - 4% - - 1% 1% 2% - 2% 4% 9% 4% 2%

L LO L BLOPQR L L L L LOPR L L L LOR BDFHIJKLMOPQRSUY LOPR LO
Separated

33 8 1 2 3 - - - 4 - 1 1 - - - 2 - 2 - - 2 - 2 3 2
1% 3% 1% 2% 6% - - - 4% - 1% * - - - 2% - 1% - - 2% - 2% 3% 1%

LOQR L JLNOQRSV JLNOQRSV L L L LOQ
Widow/Widower

227 17 13 6 8 2 10 3 15 3 14 13 2 5 - 1 3 25 27 - 8 - 18 17 17
7% 6% 13% 6% 15% 4% 20% 6% 15% 3% 11% 2% 4% 5% - 1% 2% 8% 27% - 8% - 14% 17% 10%

LOPV BJLOPQV OV BJLNOPQV OV BDFHJLMNOPQRUV OV BDFJLMNOPQRV O JLOPQV O OV OV O LOPQV BCDFHIJKLMNOPQRUVWY LOPQV BDJLMNOPQRV BDFJLMNOPQRV JLOPQV

Living with partner

3150 268 103 102 54 50 50 53 100 101 125 550 52 102 176 101 130 325 101 - 101 106 125 100 175
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 575QARREG. In which region do you currently reside?

Base: All Argentina Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

100 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 -**Unweighted Base

50 - - - - - - - - - - - - - - - - - - - - - - 50 -
50% - - - - - - - - - - - - - - - - - - - - - - 50% - 

Buenos Aires

15 - - - - - - - - - - - - - - - - - - - - - - 15 -
15% - - - - - - - - - - - - - - - - - - - - - - 15% - 

Buenos Aires Province
(including Gran Buenos
Aires)

6 - - - - - - - - - - - - - - - - - - - - - - 6 -
6% - - - - - - - - - - - - - - - - - - - - - - 6% - 

Santa Fe

7 - - - - - - - - - - - - - - - - - - - - - - 7 -
7% - - - - - - - - - - - - - - - - - - - - - - 7% - 

Cordoba

4 - - - - - - - - - - - - - - - - - - - - - - 4 -
4% - - - - - - - - - - - - - - - - - - - - - - 4% - 

Patagonia

18 - - - - - - - - - - - - - - - - - - - - - - 18 -
18% - - - - - - - - - - - - - - - - - - - - - - 18% - 

Other

100 - - - - - - - - - - - - - - - - - - - - - - 100 -
100% - - - - - - - - - - - - - - - - - - - - - - 100% - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 576QKRINC. Which of the following income categories best describes your total 2014 household income before taxes?

Base: All South Korea Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -** -** -** -**Unweighted Base

3 - - - - - - - - - - - - - - 3 - - - - - - - - -
3% - - - - - - - - - - - - - - 3% - - - - - - - - - 

Less than 10,000,000
Won

6 - - - - - - - - - - - - - - 6 - - - - - - - - -
6% - - - - - - - - - - - - - - 6% - - - - - - - - - 

10,000,000 to 20,999,999
Won

14 - - - - - - - - - - - - - - 14 - - - - - - - - -
14% - - - - - - - - - - - - - - 14% - - - - - - - - - 

21,000,000 to 29,999,999
Won

18 - - - - - - - - - - - - - - 18 - - - - - - - - -
18% - - - - - - - - - - - - - - 18% - - - - - - - - - 

30,000,000 to 44,999,999
Won

40 - - - - - - - - - - - - - - 40 - - - - - - - - -
40% - - - - - - - - - - - - - - 40% - - - - - - - - - 

45,000,000 to 74,999,999
Won

16 - - - - - - - - - - - - - - 16 - - - - - - - - -
16% - - - - - - - - - - - - - - 16% - - - - - - - - - 

75,000,000 or more Won

4 - - - - - - - - - - - - - - 4 - - - - - - - - -
4% - - - - - - - - - - - - - - 4% - - - - - - - - - 

Decline to answer

101 - - - - - - - - - - - - - - 101 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 577QKRBUY. In the past 12 months, did you purchase any products or services over the Internet?

Base: All South Korea Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -** -** -** -**Unweighted Base

99 - - - - - - - - - - - - - - 99 - - - - - - - - -
98% - - - - - - - - - - - - - - 98% - - - - - - - - - 

Yes

2 - - - - - - - - - - - - - - 2 - - - - - - - - -
2% - - - - - - - - - - - - - - 2% - - - - - - - - - 

No

101 - - - - - - - - - - - - - - 101 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 578QINED. What is the highest level of education/literacy you have completed/obtained or the highest degree you have received?

Base: All India Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

325 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 325 -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Illiterate

5 - - - - - - - - - - - - - - - - 5 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

Less than primary

7 - - - - - - - - - - - - - - - - 7 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

Primary but less than
middle

6 - - - - - - - - - - - - - - - - 6 - - - - - - -
2% - - - - - - - - - - - - - - - - 2% - - - - - - - 

Middle but less than
matric

26 - - - - - - - - - - - - - - - - 26 - - - - - - -
8% - - - - - - - - - - - - - - - - 8% - - - - - - - 

Matric but less than
graduate

281 - - - - - - - - - - - - - - - - 281 - - - - - - -
86% - - - - - - - - - - - - - - - - 86% - - - - - - - 

Graduate or above

325 - - - - - - - - - - - - - - - - 325 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 579QININC2. Which of the following income categories best describes your total 2014 household income before taxes?

Base: All India Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

325 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 325 -** -** -** -** -** -** -**Unweighted Base

39 - - - - - - - - - - - - - - - - 39 - - - - - - -
12% - - - - - - - - - - - - - - - - 12% - - - - - - - 

Less than 120,000 rupees

263 - - - - - - - - - - - - - - - - 263 - - - - - - -
81% - - - - - - - - - - - - - - - - 81% - - - - - - - 

120,000 rupees or more

23 - - - - - - - - - - - - - - - - 23 - - - - - - -
7% - - - - - - - - - - - - - - - - 7% - - - - - - - 

Decline to answer

325 - - - - - - - - - - - - - - - - 325 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 791J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 580QINSUB. Which of the following best describes the area in which you live?

Base: All India Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

325 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 325 -** -** -** -** -** -** -**Unweighted Base

256 - - - - - - - - - - - - - - - - 256 - - - - - - -
79% - - - - - - - - - - - - - - - - 79% - - - - - - - 

Metro

69 - - - - - - - - - - - - - - - - 69 - - - - - - -
21% - - - - - - - - - - - - - - - - 21% - - - - - - - 

Non-metro

325 - - - - - - - - - - - - - - - - 325 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 581QINBUY. In the past month, did you purchase any products or services over the Internet?

Base: All India Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

325 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 325 -** -** -** -** -** -** -**Unweighted Base

310 - - - - - - - - - - - - - - - - 310 - - - - - - -
95% - - - - - - - - - - - - - - - - 95% - - - - - - - 

Yes

15 - - - - - - - - - - - - - - - - 15 - - - - - - -
5% - - - - - - - - - - - - - - - - 5% - - - - - - - 

No

325 - - - - - - - - - - - - - - - - 325 - - - - - - -
100% - - - - - - - - - - - - - - - - 100% - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 582Q1500. In which province do you currently reside?

Base: All Indonesia Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Irian Jaya Barat

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Papua

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

Banten

36 - - - - - - - - - - - - - - - - - 36 - - - - - -
36% - - - - - - - - - - - - - - - - - 36% - - - - - - 

Jakarta Raya

12 - - - - - - - - - - - - - - - - - 12 - - - - - -
12% - - - - - - - - - - - - - - - - - 12% - - - - - - 

Jawa Barat

10 - - - - - - - - - - - - - - - - - 10 - - - - - -
10% - - - - - - - - - - - - - - - - - 10% - - - - - - 

Jawa Tengah

13 - - - - - - - - - - - - - - - - - 13 - - - - - -
13% - - - - - - - - - - - - - - - - - 13% - - - - - - 

Jawa Timur

6 - - - - - - - - - - - - - - - - - 6 - - - - - -
6% - - - - - - - - - - - - - - - - - 6% - - - - - - 

Yogyakarta

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Kalimantan Barat

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Kalimantan Selatan

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Kalimantan Tengah

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Kalimantan Timur

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Maluku

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Maluku Utara

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

Bali

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Nusa Tenggara Barat

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 794J45961b - ICANN Global Study - Registrants
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Banner 1
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Table 582Q1500. In which province do you currently reside?

Base: All Indonesia Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -**Unweighted Base
- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Nusa Tenggara Timur

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Gorontalo

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sulawesi Barat

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

Sulawesi Selatan

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sulawesi Tengah

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sulawesi Tenggara

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Sulawesi Utara

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Aceh

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Bangka-Belitung

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Bengkulu

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Jambi

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Kepulauan Riau

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

Lampung

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Riau

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

Sumatera Barat

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Sumatera Selatan

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

Sumatera Utara

101 - - - - - - - - - - - - - - - - - 101 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 582Q1500. In which province do you currently reside?

Base: All Indonesia Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -**Unweighted Base
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 583Q1502. REGION CLASSIFICATION

Base: All Indonesia Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Irian Jaya

80 - - - - - - - - - - - - - - - - - 80 - - - - - -
79% - - - - - - - - - - - - - - - - - 79% - - - - - - 

Jawa

4 - - - - - - - - - - - - - - - - - 4 - - - - - -
4% - - - - - - - - - - - - - - - - - 4% - - - - - - 

Kalimantan

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Maluku

2 - - - - - - - - - - - - - - - - - 2 - - - - - -
2% - - - - - - - - - - - - - - - - - 2% - - - - - - 

Nusa Tenggara

3 - - - - - - - - - - - - - - - - - 3 - - - - - -
3% - - - - - - - - - - - - - - - - - 3% - - - - - - 

Sulawesi

11 - - - - - - - - - - - - - - - - - 11 - - - - - -
11% - - - - - - - - - - - - - - - - - 11% - - - - - - 

Sumatera

101 - - - - - - - - - - - - - - - - - 101 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 584Q1580. What is your marital status?

Base: All Nigeria Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -**Unweighted Base

95 - - - - - - - - - - - - - - - - - - 95 - - - - -
46% - - - - - - - - - - - - - - - - - - 46% - - - - - 

Single, never married

104 - - - - - - - - - - - - - - - - - - 104 - - - - -
50% - - - - - - - - - - - - - - - - - - 50% - - - - - 

Married (monogamous or
polygamous)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Divorced

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

Separated

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Widowed

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Loosely coupled

207 - - - - - - - - - - - - - - - - - - 207 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 585Q1503. In which state do you currently reside?

Base: All Nigeria Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -**Unweighted Base

111 - - - - - - - - - - - - - - - - - - 111 - - - - -
54% - - - - - - - - - - - - - - - - - - 54% - - - - - 

Lagos State

9 - - - - - - - - - - - - - - - - - - 9 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

Ogun State

8 - - - - - - - - - - - - - - - - - - 8 - - - - -
4% - - - - - - - - - - - - - - - - - - 4% - - - - - 

Oyo State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Osun State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Kogi State

6 - - - - - - - - - - - - - - - - - - 6 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

Kwara State

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Delta State

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

Ondo State

7 - - - - - - - - - - - - - - - - - - 7 - - - - -
3% - - - - - - - - - - - - - - - - - - 3% - - - - - 

Edo State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Ekiti State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Anambra State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Abia State

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Enugu State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Ebonyi State

13 - - - - - - - - - - - - - - - - - - 13 - - - - -
6% - - - - - - - - - - - - - - - - - - 6% - - - - - 

Rivers State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Akwa Ibom State

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 585Q1503. In which state do you currently reside?

Base: All Nigeria Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -**Unweighted Base
3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Imo State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Cross River State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Bayelsa State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Borno State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Adamawa State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Taraba State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Yobe State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Kano State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Jigawa State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Bauchi State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Gombe State

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Kaduna State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Katsina State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Sokoto State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Kebbi State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Zamfara State

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Benue State

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 585Q1503. In which state do you currently reside?

Base: All Nigeria Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -**Unweighted Base
1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Niger State

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Plateau State

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Nassarawa State

24 - - - - - - - - - - - - - - - - - - 24 - - - - -
12% - - - - - - - - - - - - - - - - - - 12% - - - - - 

Abuja Federal Capital
Territory

207 - - - - - - - - - - - - - - - - - - 207 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 586Q1504. STATE CLASSIFICATION

Base: All Nigeria Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -**Unweighted Base

120 - - - - - - - - - - - - - - - - - - 120 - - - - -
58% - - - - - - - - - - - - - - - - - - 58% - - - - - 

Postal Code Region 1

14 - - - - - - - - - - - - - - - - - - 14 - - - - -
7% - - - - - - - - - - - - - - - - - - 7% - - - - - 

Postal Code Region 2

17 - - - - - - - - - - - - - - - - - - 17 - - - - -
8% - - - - - - - - - - - - - - - - - - 8% - - - - - 

Postal Code Region 3

4 - - - - - - - - - - - - - - - - - - 4 - - - - -
2% - - - - - - - - - - - - - - - - - - 2% - - - - - 

Postal Code Region 4

17 - - - - - - - - - - - - - - - - - - 17 - - - - -
8% - - - - - - - - - - - - - - - - - - 8% - - - - - 

Postal Code Region 5

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Postal Code Region 6

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Postal Code Region 7

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Postal Code Region 8

29 - - - - - - - - - - - - - - - - - - 29 - - - - -
14% - - - - - - - - - - - - - - - - - - 14% - - - - - 

Postal Code Region 9

207 - - - - - - - - - - - - - - - - - - 207 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 587Q1550. What is the highest level of education you have completed or the highest degree you have received?

Base: All Nigeria Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No level completed

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Completed FSLC (first
school leaving certificate)

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Completed MSLC (middle
school leaving certificate)

1 - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - * - - - - - 

Vocational/COMM

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

JSS/O’Level

26 - - - - - - - - - - - - - - - - - - 26 - - - - -
13% - - - - - - - - - - - - - - - - - - 13% - - - - - 

Completed O’Level/SSS
(senior secondary school)

106 - - - - - - - - - - - - - - - - - - 106 - - - - -
51% - - - - - - - - - - - - - - - - - - 51% - - - - - 

Completed A’Level or
higher

71 - - - - - - - - - - - - - - - - - - 71 - - - - -
34% - - - - - - - - - - - - - - - - - - 34% - - - - - 

Other

207 - - - - - - - - - - - - - - - - - - 207 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 588Q1585. Do you consider yourself...?

Base: All Nigeria Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

207 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 207 -** -** -** -** -**Unweighted Base

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Hausa

110 - - - - - - - - - - - - - - - - - - 110 - - - - -
53% - - - - - - - - - - - - - - - - - - 53% - - - - - 

Yoruba

56 - - - - - - - - - - - - - - - - - - 56 - - - - -
27% - - - - - - - - - - - - - - - - - - 27% - - - - - 

Igbo/Ibo

2 - - - - - - - - - - - - - - - - - - 2 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Fulanji

34 - - - - - - - - - - - - - - - - - - 34 - - - - -
16% - - - - - - - - - - - - - - - - - - 16% - - - - - 

Other

3 - - - - - - - - - - - - - - - - - - 3 - - - - -
1% - - - - - - - - - - - - - - - - - - 1% - - - - - 

Decline to answer

207 - - - - - - - - - - - - - - - - - - 207 - - - - -
100% - - - - - - - - - - - - - - - - - - 100% - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 589Q1505. In which governorate do you currently reside?

Base: All Egypt Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

106 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 106 -** -** -**Unweighted Base

4 - - - - - - - - - - - - - - - - - - - - 4 - - -
4% - - - - - - - - - - - - - - - - - - - - 4% - - - 

Ad Daqahliyah

4 - - - - - - - - - - - - - - - - - - - - 4 - - -
4% - - - - - - - - - - - - - - - - - - - - 4% - - - 

Al Buhayrah

10 - - - - - - - - - - - - - - - - - - - - 10 - - -
9% - - - - - - - - - - - - - - - - - - - - 9% - - - 

Al Gharbiyah

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Al Ismailiyah

6 - - - - - - - - - - - - - - - - - - - - 6 - - -
6% - - - - - - - - - - - - - - - - - - - - 6% - - - 

Kafr ash Shaykh

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Dumyat

4 - - - - - - - - - - - - - - - - - - - - 4 - - -
4% - - - - - - - - - - - - - - - - - - - - 4% - - - 

Al Qalyubiyah

6 - - - - - - - - - - - - - - - - - - - - 6 - - -
6% - - - - - - - - - - - - - - - - - - - - 6% - - - 

Ash Sharqiyah

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
2% - - - - - - - - - - - - - - - - - - - - 2% - - - 

Al Minufiyah

34 - - - - - - - - - - - - - - - - - - - - 34 - - -
32% - - - - - - - - - - - - - - - - - - - - 32% - - - 

Al Qahirah

16 - - - - - - - - - - - - - - - - - - - - 16 - - -
15% - - - - - - - - - - - - - - - - - - - - 15% - - - 

Al Iskandariyah

2 - - - - - - - - - - - - - - - - - - - - 2 - - -
2% - - - - - - - - - - - - - - - - - - - - 2% - - - 

Bur Said

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Al Uqsur

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

As Suways

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Aswan

1 - - - - - - - - - - - - - - - - - - - - 1 - - -
1% - - - - - - - - - - - - - - - - - - - - 1% - - - 

Asyut

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 589Q1505. In which governorate do you currently reside?

Base: All Egypt Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

106 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 106 -** -** -**Unweighted Base
3 - - - - - - - - - - - - - - - - - - - - 3 - - -
3% - - - - - - - - - - - - - - - - - - - - 3% - - - 

Al Minya

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Suhaj

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Qina

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Al Fayyum

13 - - - - - - - - - - - - - - - - - - - - 13 - - -
12% - - - - - - - - - - - - - - - - - - - - 12% - - - 

Al Jizah

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Bani Suwayf

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Janub Sina

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Matruh

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Shamal Sina

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Al Wadi al Jadid

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Al Bahr al Ahmar

106 - - - - - - - - - - - - - - - - - - - - 106 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 590Q1506. REGION CLASSIFICATION

Base: All Egypt Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

106 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 106 -** -** -**Unweighted Base

36 - - - - - - - - - - - - - - - - - - - - 36 - - -
34% - - - - - - - - - - - - - - - - - - - - 34% - - - 

Lower

53 - - - - - - - - - - - - - - - - - - - - 53 - - -
50% - - - - - - - - - - - - - - - - - - - - 50% - - - 

City

17 - - - - - - - - - - - - - - - - - - - - 17 - - -
16% - - - - - - - - - - - - - - - - - - - - 16% - - - 

Upper

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Desert

106 - - - - - - - - - - - - - - - - - - - - 106 - - -
100% - - - - - - - - - - - - - - - - - - - - 100% - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 591Q4005. Which of the following income categories best describes your total 2014 household income before taxes?

Base: All Colombia Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 125 -** -**Unweighted Base

19 - - - - - - - - - - - - - - - - - - - - - 19 - -
15% - - - - - - - - - - - - - - - - - - - - - 15% - - 

Menos de $ 6,000.000
pesos colombianos

10 - - - - - - - - - - - - - - - - - - - - - 10 - -
8% - - - - - - - - - - - - - - - - - - - - - 8% - - 

$ 6.001.000 a $
12.000.000 pesos
colombianos

9 - - - - - - - - - - - - - - - - - - - - - 9 - -
7% - - - - - - - - - - - - - - - - - - - - - 7% - - 

$ 12.001.000 a $
18.000.000 pesos
colombianos

6 - - - - - - - - - - - - - - - - - - - - - 6 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

$ 18.001.000 a $
24.000.000 pesos
colombianos

4 - - - - - - - - - - - - - - - - - - - - - 4 - -
3% - - - - - - - - - - - - - - - - - - - - - 3% - - 

$ 24.001.000 a $
30.000.000 pesos
colombianos

6 - - - - - - - - - - - - - - - - - - - - - 6 - -
5% - - - - - - - - - - - - - - - - - - - - - 5% - - 

$ 30.001.000 a $
36.000.000 pesos
colombianos

17 - - - - - - - - - - - - - - - - - - - - - 17 - -
14% - - - - - - - - - - - - - - - - - - - - - 14% - - 

$ 36.001.000 a $
60.000.000 pesos
colombianos

8 - - - - - - - - - - - - - - - - - - - - - 8 - -
6% - - - - - - - - - - - - - - - - - - - - - 6% - - 

$ 60.001.000 a $
84.000.000 pesos
colombianos

16 - - - - - - - - - - - - - - - - - - - - - 16 - -
13% - - - - - - - - - - - - - - - - - - - - - 13% - - 

$ 84.001.000 o mas pesos
colombianos

30 - - - - - - - - - - - - - - - - - - - - - 30 - -
24% - - - - - - - - - - - - - - - - - - - - - 24% - - 

Decline to answer

125 - - - - - - - - - - - - - - - - - - - - - 125 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 808J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 592Q4010. What is your current education level?

Base: All Vietnam Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

52* -** -** -** -** -** -** -** -** -** -** -** 52* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No schooling

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Some Kindergarten school

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Complete Kindergarten
school

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Some Primary school
(Grades 1-5)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Complete Primary school
(Grades 1-5)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Some Lower Secondary
school (Grades 6-9)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Complete Lower
Secondary school
(Grades 6-9)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

Some Upper Secondary
school (Grades 10-12)

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Complete Upper
Secondary school
(Grades 10-12)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Some Professional
Secondary school -
Primary level

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Complete Professional
Secondary school -
Primary level

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Some Professional
Secondary school -
Intermediate level

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Complete Professional
Secondary school -
Intermediate level

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Some College

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

Complete College

11 - - - - - - - - - - - 11 - - - - - - - - - - - -
21% - - - - - - - - - - - 21% - - - - - - - - - - - - 

Some University

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 809J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 592Q4010. What is your current education level?

Base: All Vietnam Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

52* -** -** -** -** -** -** -** -** -** -** -** 52* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
25 - - - - - - - - - - - 25 - - - - - - - - - - - -
48% - - - - - - - - - - - 48% - - - - - - - - - - - - 

Complete University

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Some Post graduate
degree

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

Complete Post graduate
degree

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t’ Know/ REFUSED

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 810J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1
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Table 593Q4015. What is your current occupation?

Base: All Vietnam Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

52* -** -** -** -** -** -** -** -** -** -** -** 52* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

GOVERNMENT
EMPLOYEE (THE
GOVERNMENT’S
ORGANIZATIONS OR
STATE-OWN
COMPANIES)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Senior government official

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Middle government official

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Low government official

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Production Worker

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

NON-STATE SECTOR
EMPLOYEE

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Top level management

8 - - - - - - - - - - - 8 - - - - - - - - - - - -
15% - - - - - - - - - - - 15% - - - - - - - - - - - - 

Middle management

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

Low manager

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Executive/Officer

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

EMPLOYER (owners of
companies/business
establishments having
’employees’ on a
continuous basis)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Owner of a
company/agency/farm (10
workers or higher)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Owner of a
company/agency/farm (1-
9 workers)

7 - - - - - - - - - - - 7 - - - - - - - - - - - -
13% - - - - - - - - - - - 13% - - - - - - - - - - - - 

OWN-ACCOUNT
WORKER

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Investor (real estate,
stock,...)

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 811J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 593Q4015. What is your current occupation?

Base: All Vietnam Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

52* -** -** -** -** -** -** -** -** -** -** -** 52* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Store owner/ individual
establishment owner (not
having ’’employees’’ on a
continuous basis)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Farmer, logger, fisherman
(agriculture, forestry and
fishing)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Other self-employment
(professional, freelancer,
own-account driver,
vendor, hawker,...)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

PART-TIME/UNPAID
FAMILY WORKER/
UNEMPLOYED

12 - - - - - - - - - - - 12 - - - - - - - - - - - -
23% - - - - - - - - - - - 23% - - - - - - - - - - - - 

Student/ Apprentice

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Housewife/househusband

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Retired

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

Family workers

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Unemployed

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

OTHERS
(UNCLASSIFIABLE BY
STATUS)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t Know/ REFUSED

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 594Q4021. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Household Income

Base: All Vietnam Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

52* -** -** -** -** -** -** -** -** -** -** -** 52* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

150,000,000 VND or
higher

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

75,000,000- 149,999,999
VND

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

45,000,000- 74,999,999
VND

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

30,000,000- 44,999,999
VND

14 - - - - - - - - - - - 14 - - - - - - - - - - - -
27% - - - - - - - - - - - 27% - - - - - - - - - - - - 

15,000,000- 29,999,999
VND

18 - - - - - - - - - - - 18 - - - - - - - - - - - -
35% - - - - - - - - - - - 35% - - - - - - - - - - - - 

7,500,000- 14,999,999
VND

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

4,500,000- 7,499,999
VND

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

3,000,000- 4,499,999
VND

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

1,500,000- 2,999,999
VND

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

1- 1,499,999 VND

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No income/ expenditure

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

Don’t Know/NA

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 813J45961b - ICANN Global Study - Registrants
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Table 595Q4022. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Household Expenditure

Base: All Vietnam Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

52* -** -** -** -** -** -** -** -** -** -** -** 52* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

150,000,000 VND or
higher

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

75,000,000- 149,999,999
VND

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

45,000,000- 74,999,999
VND

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

30,000,000- 44,999,999
VND

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

15,000,000- 29,999,999
VND

11 - - - - - - - - - - - 11 - - - - - - - - - - - -
21% - - - - - - - - - - - 21% - - - - - - - - - - - - 

7,500,000- 14,999,999
VND

14 - - - - - - - - - - - 14 - - - - - - - - - - - -
27% - - - - - - - - - - - 27% - - - - - - - - - - - - 

4,500,000- 7,499,999
VND

9 - - - - - - - - - - - 9 - - - - - - - - - - - -
17% - - - - - - - - - - - 17% - - - - - - - - - - - - 

3,000,000- 4,499,999
VND

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

1,500,000- 2,999,999
VND

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

1- 1,499,999 VND

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

No income/ expenditure

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

Don’t Know/NA

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 814J45961b - ICANN Global Study - Registrants
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Table 596Q4023. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Personal Income

Base: All Vietnam Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

52* -** -** -** -** -** -** -** -** -** -** -** 52* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

150,000,000 VND or
higher

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

75,000,000- 149,999,999
VND

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

45,000,000- 74,999,999
VND

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

30,000,000- 44,999,999
VND

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

15,000,000- 29,999,999
VND

13 - - - - - - - - - - - 13 - - - - - - - - - - - -
25% - - - - - - - - - - - 25% - - - - - - - - - - - - 

7,500,000- 14,999,999
VND

10 - - - - - - - - - - - 10 - - - - - - - - - - - -
19% - - - - - - - - - - - 19% - - - - - - - - - - - - 

4,500,000- 7,499,999
VND

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

3,000,000- 4,499,999
VND

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

1,500,000- 2,999,999
VND

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

1- 1,499,999 VND

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

No income/ expenditure

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Don’t Know/NA

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 597Q4024. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Personal Expenditure

Base: All Vietnam Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

52* -** -** -** -** -** -** -** -** -** -** -** 52* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

150,000,000 VND or
higher

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

75,000,000- 149,999,999
VND

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

45,000,000- 74,999,999
VND

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

30,000,000- 44,999,999
VND

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

15,000,000- 29,999,999
VND

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

7,500,000- 14,999,999
VND

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

4,500,000- 7,499,999
VND

10 - - - - - - - - - - - 10 - - - - - - - - - - - -
19% - - - - - - - - - - - 19% - - - - - - - - - - - - 

3,000,000- 4,499,999
VND

11 - - - - - - - - - - - 11 - - - - - - - - - - - -
21% - - - - - - - - - - - 21% - - - - - - - - - - - - 

1,500,000- 2,999,999
VND

11 - - - - - - - - - - - 11 - - - - - - - - - - - -
21% - - - - - - - - - - - 21% - - - - - - - - - - - - 

1- 1,499,999 VND

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No income/ expenditure

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Don’t Know/NA

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 598Q4025. SOCIO ECONOMIC CLASSIFICATION

Base: All Vietnam Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

50* -** -** -** -** -** -** -** -** -** -** -** 50* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

5 - - - - - - - - - - - 5 - - - - - - - - - - - -
10% - - - - - - - - - - - 10% - - - - - - - - - - - - 

Class A5 (150,000,000+)

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Class A4 (75,000,000 -
149,999,999)

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

Class A3 (45,000,000 -
74,999,999)

4 - - - - - - - - - - - 4 - - - - - - - - - - - -
8% - - - - - - - - - - - 8% - - - - - - - - - - - - 

Class A2 (30,000,000 -
44,999,999)

14 - - - - - - - - - - - 14 - - - - - - - - - - - -
28% - - - - - - - - - - - 28% - - - - - - - - - - - - 

Class A1 (15,000,000 -
29,999,999)

18 - - - - - - - - - - - 18 - - - - - - - - - - - -
36% - - - - - - - - - - - 36% - - - - - - - - - - - - 

Class B (7,500,000 -
14,999,999)

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

Class C (4,500,000 -
7,499,999)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Class D (3,000,000 -
4,499,000)

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

Class E (1,500,000 -
2,999,999)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Class F (1 - 1,499,999)

50 - - - - - - - - - - - 50 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 599Q4027. In what region do you live?

Base: All Vietnam Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

52* -** -** -** -** -** -** -** -** -** -** -** 52* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

6 - - - - - - - - - - - 6 - - - - - - - - - - - -
12% - - - - - - - - - - - 12% - - - - - - - - - - - - 

North East

15 - - - - - - - - - - - 15 - - - - - - - - - - - -
29% - - - - - - - - - - - 29% - - - - - - - - - - - - 

Red River Delta

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

North Central Coast

3 - - - - - - - - - - - 3 - - - - - - - - - - - -
6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

South Central Coast

2 - - - - - - - - - - - 2 - - - - - - - - - - - -
4% - - - - - - - - - - - 4% - - - - - - - - - - - - 

Central Highlands

14 - - - - - - - - - - - 14 - - - - - - - - - - - -
27% - - - - - - - - - - - 27% - - - - - - - - - - - - 

South East

8 - - - - - - - - - - - 8 - - - - - - - - - - - -
15% - - - - - - - - - - - 15% - - - - - - - - - - - - 

Mekong River Delta

1 - - - - - - - - - - - 1 - - - - - - - - - - - -
2% - - - - - - - - - - - 2% - - - - - - - - - - - - 

North West

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 600Q4030. What is your highest educational attainment?

Base: All Philippines Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** -** -** -** -** -** -** -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No schooling

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Some elementary

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Complete elementary

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Some high school

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

Completed high school

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Some vocational

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

Completed Vocational

13 - - - - - - - - - - - - 13 - - - - - - - - - - -
13% - - - - - - - - - - - - 13% - - - - - - - - - - - 

Some college

59 - - - - - - - - - - - - 59 - - - - - - - - - - -
58% - - - - - - - - - - - - 58% - - - - - - - - - - - 

Completed college/ Has
degree

12 - - - - - - - - - - - - 12 - - - - - - - - - - -
12% - - - - - - - - - - - - 12% - - - - - - - - - - - 

Some post graduate
degree

8 - - - - - - - - - - - - 8 - - - - - - - - - - -
8% - - - - - - - - - - - - 8% - - - - - - - - - - - 

Completed post graduate
degree

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Not know/Refused

102 - - - - - - - - - - - - 102 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 601Q4035. At the present time, what is your occupation?

Base: All Philippines Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** -** -** -** -** -** -** -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

51 - - - - - - - - - - - - 51 - - - - - - - - - - -
50% - - - - - - - - - - - - 50% - - - - - - - - - - - 

Professional, technical
and kindred workers

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Farmers and farm
managers

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

Manager, officials and
proprietors except farm

13 - - - - - - - - - - - - 13 - - - - - - - - - - -
13% - - - - - - - - - - - - 13% - - - - - - - - - - - 

Clerical and kindred
workers

3 - - - - - - - - - - - - 3 - - - - - - - - - - -
3% - - - - - - - - - - - - 3% - - - - - - - - - - - 

Sales workers

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

Craftsmen, foremen and
kindred workers

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Service workers except
private household workers

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Private household workers

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Laborers

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Not gainfully employed

6 - - - - - - - - - - - - 6 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

Housewife

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

Student

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

Refused

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Pensioner

10 - - - - - - - - - - - - 10 - - - - - - - - - - -
10% - - - - - - - - - - - - 10% - - - - - - - - - - - 

Others

102 - - - - - - - - - - - - 102 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 602Q4036. Please select the area in which you live?

Base: All Philippines Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** -** -** -** -** -** -** -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

34 - - - - - - - - - - - - 34 - - - - - - - - - - -
33% - - - - - - - - - - - - 33% - - - - - - - - - - - 

National Capital Region

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Cordillera Administrative
Region

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

Ilocos (Region I)

2 - - - - - - - - - - - - 2 - - - - - - - - - - -
2% - - - - - - - - - - - - 2% - - - - - - - - - - - 

Cagayan Valley (Region
II)

7 - - - - - - - - - - - - 7 - - - - - - - - - - -
7% - - - - - - - - - - - - 7% - - - - - - - - - - - 

Central Luzon (Region III)

25 - - - - - - - - - - - - 25 - - - - - - - - - - -
25% - - - - - - - - - - - - 25% - - - - - - - - - - - 

Southern Tagalog (Region
IV)

6 - - - - - - - - - - - - 6 - - - - - - - - - - -
6% - - - - - - - - - - - - 6% - - - - - - - - - - - 

Bicol (Region V)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Western Visayas (Region
VI)

13 - - - - - - - - - - - - 13 - - - - - - - - - - -
13% - - - - - - - - - - - - 13% - - - - - - - - - - - 

Central Visayas (Region
VII)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Eastern Visayas (Region
VIII)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Western Mindanao
(Region IX)

5 - - - - - - - - - - - - 5 - - - - - - - - - - -
5% - - - - - - - - - - - - 5% - - - - - - - - - - - 

Northern Mindanao
(Region X)

4 - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - 4% - - - - - - - - - - - 

Southern Mindanao
(Region XI)

1 - - - - - - - - - - - - 1 - - - - - - - - - - -
1% - - - - - - - - - - - - 1% - - - - - - - - - - - 

Central Mindanao (Region
XII)

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Autonomous Region in
Muslim Mindanao

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Caraga

102 - - - - - - - - - - - - 102 - - - - - - - - - - -
100% - - - - - - - - - - - - 100% - - - - - - - - - - - 

Sigma
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 602Q4036. Please select the area in which you live?

Base: All Philippines Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

102 -** -** -** -** -** -** -** -** -** -** -** -** 102 -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 603Q1507. What is the highest level of education you have completed or the highest degree you have received?

Base: All Brazil Respondents And 21+ Years Of Age

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

163 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 163Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Nenhum

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Alfabetizacao

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Fundamental incompleto -
fundamental I (1a. serie a
3a. serie)

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Fundamental incompleto -
fundamental II (4a. serie a
7a. serie)

2 - - - - - - - - - - - - - - - - - - - - - - - 2
1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Fundamental completo

48 - - - - - - - - - - - - - - - - - - - - - - - 48
29% - - - - - - - - - - - - - - - - - - - - - - - 29%

Ensino Medio

80 - - - - - - - - - - - - - - - - - - - - - - - 80
49% - - - - - - - - - - - - - - - - - - - - - - - 49%

Superior

31 - - - - - - - - - - - - - - - - - - - - - - - 31
19% - - - - - - - - - - - - - - - - - - - - - - - 19%

Pos-graduacao
(Mestrado, Doutorado ou
Pos-doutorado)

163 - - - - - - - - - - - - - - - - - - - - - - - 163
100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 823J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 604Q1538. What is the highest level of education you have completed or the highest degree you have received?

Base: All Mexican Respondents And 21+ Years Of Age

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** 101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No he estudiado

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Primaria incompleta

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Primaria completa

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Secundaria incompleta

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

Secundaria completa

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Carrera comercial

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

Carrera tecnica

1 - - 1 - - - - - - - - - - - - - - - - - - - - -
1% - - 1% - - - - - - - - - - - - - - - - - - - - - 

Preparatoria incompleta

5 - - 5 - - - - - - - - - - - - - - - - - - - - -
5% - - 5% - - - - - - - - - - - - - - - - - - - - - 

Preparatoria completa

15 - - 15 - - - - - - - - - - - - - - - - - - - - -
15% - - 15% - - - - - - - - - - - - - - - - - - - - - 

Licenciatura incompleta

53 - - 53 - - - - - - - - - - - - - - - - - - - - -
52% - - 52% - - - - - - - - - - - - - - - - - - - - - 

Licenciatura completa

22 - - 22 - - - - - - - - - - - - - - - - - - - - -
22% - - 22% - - - - - - - - - - - - - - - - - - - - - 

Diplomado/Maestria

2 - - 2 - - - - - - - - - - - - - - - - - - - - -
2% - - 2% - - - - - - - - - - - - - - - - - - - - - 

Doctorado

101 - - 101 - - - - - - - - - - - - - - - - - - - - -
100% - - 100% - - - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 605Q1574. What is the highest level of education you have completed or the highest degree you have received?

Base: All Chinese Respondents And 21+ Years Of Age

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

542 -** -** -** -** -** -** -** -** -** -** 542 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

10 - - - - - - - - - - 10 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

High school or less

101 - - - - - - - - - - 101 - - - - - - - - - - - - -
19% - - - - - - - - - - 19% - - - - - - - - - - - - - 

College

379 - - - - - - - - - - 379 - - - - - - - - - - - - -
70% - - - - - - - - - - 70% - - - - - - - - - - - - - 

Bachelor degree

52 - - - - - - - - - - 52 - - - - - - - - - - - - -
10% - - - - - - - - - - 10% - - - - - - - - - - - - - 

Post graduate

542 - - - - - - - - - - 542 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 606QTRED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Turkey Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

50* -** -** -** -** 50* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Primary education

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Middle school or junior
high school

10 - - - - 10 - - - - - - - - - - - - - - - - - - -
20% - - - - 20% - - - - - - - - - - - - - - - - - - - 

High school

33 - - - - 33 - - - - - - - - - - - - - - - - - - -
66% - - - - 66% - - - - - - - - - - - - - - - - - - - 

University

7 - - - - 7 - - - - - - - - - - - - - - - - - - -
14% - - - - 14% - - - - - - - - - - - - - - - - - - - 

Masters degree or
doctorate

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

No schooling completed

50 - - - - 50 - - - - - - - - - - - - - - - - - - -
100% - - - - 100% - - - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 826J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

28 Aug 2015
Table 607QCOED. What was the last year of schooling that you completed?

Base: All Colombia Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

125 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 125 -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

None

1 - - - - - - - - - - - - - - - - - - - - - 1 - -
1% - - - - - - - - - - - - - - - - - - - - - 1% - - 

Pre-school

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Primary

5 - - - - - - - - - - - - - - - - - - - - - 5 - -
4% - - - - - - - - - - - - - - - - - - - - - 4% - - 

Secondary

32 - - - - - - - - - - - - - - - - - - - - - 32 - -
26% - - - - - - - - - - - - - - - - - - - - - 26% - - 

Technical/Technology

52 - - - - - - - - - - - - - - - - - - - - - 52 - -
42% - - - - - - - - - - - - - - - - - - - - - 42% - - 

University

32 - - - - - - - - - - - - - - - - - - - - - 32 - -
26% - - - - - - - - - - - - - - - - - - - - - 26% - - 

Post Graduate

3 - - - - - - - - - - - - - - - - - - - - - 3 - -
2% - - - - - - - - - - - - - - - - - - - - - 2% - - 

Other

125 - - - - - - - - - - - - - - - - - - - - - 125 - -
100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 608QIDED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Indonesia Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

No schooling

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Some elementary school

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Elementary school

1 - - - - - - - - - - - - - - - - - 1 - - - - - -
1% - - - - - - - - - - - - - - - - - 1% - - - - - - 

Junior high school

99 - - - - - - - - - - - - - - - - - 99 - - - - - -
98% - - - - - - - - - - - - - - - - - 98% - - - - - - 

High school or higher

101 - - - - - - - - - - - - - - - - - 101 - - - - - -
100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 609QJPED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Japan Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

176 -** -** -** -** -** -** -** -** -** -** -** -** -** 176 -** -** -** -** -** -** -** -** -** -**Unweighted Base

4 - - - - - - - - - - - - - 4 - - - - - - - - - -
2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

Less than high school

47 - - - - - - - - - - - - - 47 - - - - - - - - - -
27% - - - - - - - - - - - - - 27% - - - - - - - - - - 

High school degree

17 - - - - - - - - - - - - - 17 - - - - - - - - - -
10% - - - - - - - - - - - - - 10% - - - - - - - - - - 

Junior College degree

108 - - - - - - - - - - - - - 108 - - - - - - - - - -
61% - - - - - - - - - - - - - 61% - - - - - - - - - - 

BA or University degree

176 - - - - - - - - - - - - - 176 - - - - - - - - - -
100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 610QPLED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Poland Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

53* -** -** -** -** -** -** 53* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Incomplete primary or no
school education

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Primary

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Basic vocational

14 - - - - - - 14 - - - - - - - - - - - - - - - - -
26% - - - - - - 26% - - - - - - - - - - - - - - - - - 

Secondary

7 - - - - - - 7 - - - - - - - - - - - - - - - - -
13% - - - - - - 13% - - - - - - - - - - - - - - - - - 

Post-secondary

32 - - - - - - 32 - - - - - - - - - - - - - - - - -
60% - - - - - - 60% - - - - - - - - - - - - - - - - - 

Tertiary

53 - - - - - - 53 - - - - - - - - - - - - - - - - -
100% - - - - - - 100% - - - - - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 611QRUED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Russia Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

130 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 130 -** -** -** -** -** -** -** -**Unweighted Base

2 - - - - - - - - - - - - - - - 2 - - - - - - - -
2% - - - - - - - - - - - - - - - 2% - - - - - - - - 

Incomplete secondary and
lower

5 - - - - - - - - - - - - - - - 5 - - - - - - - -
4% - - - - - - - - - - - - - - - 4% - - - - - - - - 

Secondary general

18 - - - - - - - - - - - - - - - 18 - - - - - - - -
14% - - - - - - - - - - - - - - - 14% - - - - - - - - 

Secondary special

10 - - - - - - - - - - - - - - - 10 - - - - - - - -
8% - - - - - - - - - - - - - - - 8% - - - - - - - - 

Incomplete higher

95 - - - - - - - - - - - - - - - 95 - - - - - - - -
73% - - - - - - - - - - - - - - - 73% - - - - - - - - 

Higher (including
postgraduate)

130 - - - - - - - - - - - - - - - 130 - - - - - - - -
100% - - - - - - - - - - - - - - - 100% - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 612QKRED. What is the highest level of education you have completed or the highest degree you have received?

Base: All South Korea Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

101 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 101 -** -** -** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - - - - - - 1 - - - - - - - - -
1% - - - - - - - - - - - - - - 1% - - - - - - - - - 

Less than high school

15 - - - - - - - - - - - - - - 15 - - - - - - - - -
15% - - - - - - - - - - - - - - 15% - - - - - - - - - 

High school graduate

76 - - - - - - - - - - - - - - 76 - - - - - - - - -
75% - - - - - - - - - - - - - - 75% - - - - - - - - - 

College/University
graduate

9 - - - - - - - - - - - - - - 9 - - - - - - - - -
9% - - - - - - - - - - - - - - 9% - - - - - - - - - 

Post graduate degree

101 - - - - - - - - - - - - - - 101 - - - - - - - - -
100% - - - - - - - - - - - - - - 100% - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 613QCNINC. Which of the following income categories best describes your total monthly household income before taxes?

Base: All Chinese Respondents

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

550 -** -** -** -** -** -** -** -** -** -** 550 -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - 

Less than 1000 RMB

3 - - - - - - - - - - 3 - - - - - - - - - - - - -
1% - - - - - - - - - - 1% - - - - - - - - - - - - - 

1001-2000 RMB

9 - - - - - - - - - - 9 - - - - - - - - - - - - -
2% - - - - - - - - - - 2% - - - - - - - - - - - - - 

2001-3000 RMB

14 - - - - - - - - - - 14 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

3001-4000 RMB

62 - - - - - - - - - - 62 - - - - - - - - - - - - -
11% - - - - - - - - - - 11% - - - - - - - - - - - - - 

4001-6000 RMB

182 - - - - - - - - - - 182 - - - - - - - - - - - - -
33% - - - - - - - - - - 33% - - - - - - - - - - - - - 

6001-10,000 RMB

266 - - - - - - - - - - 266 - - - - - - - - - - - - -
48% - - - - - - - - - - 48% - - - - - - - - - - - - - 

Over 10,000 RMB

14 - - - - - - - - - - 14 - - - - - - - - - - - - -
3% - - - - - - - - - - 3% - - - - - - - - - - - - - 

Decline to answer

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
100% - - - - - - - - - - 100% - - - - - - - - - - - - - 

Sigma

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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 Banner * Banner Table 614

Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Total Registrants
Country

268 268 - - - - - - - - - - - - - - - - - - - - - - -
8% 100% - - - - - - - - - - - - - - - - - - - - - - - 

CDEFGHIJKLMNOPQRSTUVWXY

US

103 - 103 - - - - - - - - - - - - - - - - - - - - - -
3% - 100% - - - - - - - - - - - - - - - - - - - - - - 

BDEFGHIJKLMNOPQRSTUVWXY

Canada

102 - - 102 - - - - - - - - - - - - - - - - - - - - -
3% - - 100% - - - - - - - - - - - - - - - - - - - - - 

BCEFGHIJKLMNOPQRSTUVWXY

Mexico

54 - - - 54 - - - - - - - - - - - - - - - - - - - -
2% - - - 100% - - - - - - - - - - - - - - - - - - - - 

BCDFGHIJKLMNOPQRSTUVWXY

Italy

50 - - - - 50 - - - - - - - - - - - - - - - - - - -
1% - - - - 100% - - - - - - - - - - - - - - - - - - - 

BCDEGHIJKLMNOPQRSTUVWXY

Turkey

50 - - - - - 50 - - - - - - - - - - - - - - - - - -
1% - - - - - 100% - - - - - - - - - - - - - - - - - - 

BCDEFHIJKLMNOPQRSTUVWXY

Spain

53 - - - - - - 53 - - - - - - - - - - - - - - - - -
2% - - - - - - 100% - - - - - - - - - - - - - - - - - 

BCDEFGIJKLMNOPQRSTUVWXY

Poland

100 - - - - - - - 100 - - - - - - - - - - - - - - - -
3% - - - - - - - 100% - - - - - - - - - - - - - - - - 

BCDEFGHJKLMNOPQRSTUVWXY

UK

101 - - - - - - - - 101 - - - - - - - - - - - - - - -
3% - - - - - - - - 100% - - - - - - - - - - - - - - - 

BCDEFGHIKLMNOPQRSTUVWXY

France

125 - - - - - - - - - 125 - - - - - - - - - - - - - -
4% - - - - - - - - - 100% - - - - - - - - - - - - - - 

BCDEFGHIJLMNOPQRSTUVWXY

Germany

550 - - - - - - - - - - 550 - - - - - - - - - - - - -
16% - - - - - - - - - - 100% - - - - - - - - - - - - - 

BCDEFGHIJKMNOPQRSTUVWXY

China

52 - - - - - - - - - - - 52 - - - - - - - - - - - -
2% - - - - - - - - - - - 100% - - - - - - - - - - - - 

BCDEFGHIJKLNOPQRSTUVWXY

Vietnam

102 - - - - - - - - - - - - 102 - - - - - - - - - - -
3% - - - - - - - - - - - - 100% - - - - - - - - - - - 

BCDEFGHIJKLMOPQRSTUVWXY

Philippines

176 - - - - - - - - - - - - - 176 - - - - - - - - - -
5% - - - - - - - - - - - - - 100% - - - - - - - - - - 

BCDEFGHIJKLMNPQRSTUVWXY

Japan

101 - - - - - - - - - - - - - - 101 - - - - - - - - -
3% - - - - - - - - - - - - - - 100% - - - - - - - - - 

BCDEFGHIJKLMNOQRSTUVWXY

South Korea

130 - - - - - - - - - - - - - - - 130 - - - - - - - -
4% - - - - - - - - - - - - - - - 100% - - - - - - - - 

BCDEFGHIJKLMNOPRSTUVWXY

Russia

325 - - - - - - - - - - - - - - - - 325 - - - - - - -
10% - - - - - - - - - - - - - - - - 100% - - - - - - - 

BCDEFGHIJKLMNOPQSTUVWXY

India

101 - - - - - - - - - - - - - - - - - 101 - - - - - -
3% - - - - - - - - - - - - - - - - - 100% - - - - - - 

BCDEFGHIJKLMNOPQRTUVWXY

Indonesia

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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Country

Total
Regi- Philip- South Indone- South

strants US Canada Mexico Italy Turkey Spain Poland UK France Germany China Vietnam pines Japan Korea Russia India sia Nigeria Africa Egypt Colombia Argentina Brazil
(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y)

3357 268 103 102 54* 50* 50* 53* 100 101 125 550 52* 102 176 101 130 325 101 207 101 106 125 100 175Total Registrants
207 - - - - - - - - - - - - - - - - - - 207 - - - - -

6% - - - - - - - - - - - - - - - - - - 100% - - - - - 
BCDEFGHIJKLMNOPQRSUVWXY

Nigeria

101 - - - - - - - - - - - - - - - - - - - 101 - - - -
3% - - - - - - - - - - - - - - - - - - - 100% - - - - 

BCDEFGHIJKLMNOPQRSTVWXY

South Africa

106 - - - - - - - - - - - - - - - - - - - - 106 - - -
3% - - - - - - - - - - - - - - - - - - - - 100% - - - 

BCDEFGHIJKLMNOPQRSTUWXY

Egypt

125 - - - - - - - - - - - - - - - - - - - - - 125 - -
4% - - - - - - - - - - - - - - - - - - - - - 100% - - 

BCDEFGHIJKLMNOPQRSTUVXY

Colombia

100 - - - - - - - - - - - - - - - - - - - - - - 100 -
3% - - - - - - - - - - - - - - - - - - - - - - 100% - 

BCDEFGHIJKLMNOPQRSTUVWY

Argentina

175 - - - - - - - - - - - - - - - - - - - - - - - 175
5% - - - - - - - - - - - - - - - - - - - - - - - 100%

BCDEFGHIJKLMNOPQRSTUVWX

Brazil

___________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - B/C/D/E/F/G/H/I/J/K/L/M/N/O/P/Q/R/S/T/U/V/W/X/Y
Overlap formulae used.  * small base
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1 1 Q75. Sample source
2 2 Q616. COUNTRY
4 3 Q620. LANGUAGE
6 4 Q264. In which country or region do you currently reside?
8 5 Q268. Are you...?
9 6 Q280. Respondent Age.

10 7 Q605. Have you ever registered a domain name?
11 8 Q610. What was your role in the domain registration decision?
12 9 Q625. For which purpose did you register the domain name?
14 10 Q630. In what TLD(s) have you registered domain names?
19 11 Q635. How many domains have you registered?
20 12 Q640. Have you ever registered duplicate domain names?
21 13 Q655. COUNTRY QUOTAS
23 14 Q700. Which of the following domain name extensions, if any, have you heard of?
26 15 Q705. Which of the following domain name extensions have you personally visited when going to websites?
29 16 Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF TOP 2 BOX
32 17 Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF BOTTOM 2 BOX
35 18 Q711. How likely are you to visit websites with the following domain name extensions in the next 6 months?

SUMMARY TABLE OF VERY/SOMEWHAT LIKELY FOR ALL DOMAIN NAMES
36 19 Q711_1. How likely are you to visit websites with the following domain name extensions in the next 6 months?

1. .biz
37 20 Q711_2. How likely are you to visit websites with the following domain name extensions in the next 6 months?

2. .com
38 21 Q711_3. How likely are you to visit websites with the following domain name extensions in the next 6 months?

3. .info
39 22 Q711_4. How likely are you to visit websites with the following domain name extensions in the next 6 months?

4. .mobi
40 23 Q711_5. How likely are you to visit websites with the following domain name extensions in the next 6 months?

5. .net
41 24 Q711_6. How likely are you to visit websites with the following domain name extensions in the next 6 months?

6. .org
42 25 Q711_7. How likely are you to visit websites with the following domain name extensions in the next 6 months?

7. .tel
43 26 Q711_8. How likely are you to visit websites with the following domain name extensions in the next 6 months?

8. .asia
44 27 Q711_9. How likely are you to visit websites with the following domain name extensions in the next 6 months?

9. .pro
45 28 Q711_10. How likely are you to visit websites with the following domain name extensions in the next 6 months?

10. .coop
46 29 Q711_11. How likely are you to visit websites with the following domain name extensions in the next 6 months?

11. .cn
47 30 Q711_12. How likely are you to visit websites with the following domain name extensions in the next 6 months?

12. .vn
48 31 Q711_13. How likely are you to visit websites with the following domain name extensions in the next 6 months?

13. .ph
49 32 Q711_14. How likely are you to visit websites with the following domain name extensions in the next 6 months?

14. .jp
50 33 Q711_15. How likely are you to visit websites with the following domain name extensions in the next 6 months?

15. .kr
51 34 Q711_16. How likely are you to visit websites with the following domain name extensions in the next 6 months?

16. .ru
52 35 Q711_17. How likely are you to visit websites with the following domain name extensions in the next 6 months?

17. .in
53 36 Q711_18. How likely are you to visit websites with the following domain name extensions in the next 6 months?

18. .id
54 37 Q711_19. How likely are you to visit websites with the following domain name extensions in the next 6 months?

19. .ng
55 38 Q711_20. How likely are you to visit websites with the following domain name extensions in the next 6 months?

20. .za
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56 39 Q711_21. How likely are you to visit websites with the following domain name extensions in the next 6 months?
21. .eg

57 40 Q711_22. How likely are you to visit websites with the following domain name extensions in the next 6 months?
22. .co

58 41 Q711_23. How likely are you to visit websites with the following domain name extensions in the next 6 months?
23. .ar

59 42 Q711_24. How likely are you to visit websites with the following domain name extensions in the next 6 months?
24. .br

60 43 Q711_25. How likely are you to visit websites with the following domain name extensions in the next 6 months?
25. .it

61 44 Q711_26. How likely are you to visit websites with the following domain name extensions in the next 6 months?
26. .tr

62 45 Q711_27. How likely are you to visit websites with the following domain name extensions in the next 6 months?
27. .es

63 46 Q711_28. How likely are you to visit websites with the following domain name extensions in the next 6 months?
28. .pl

64 47 Q711_29. How likely are you to visit websites with the following domain name extensions in the next 6 months?
29. .uk

65 48 Q711_30. How likely are you to visit websites with the following domain name extensions in the next 6 months?
30. .fr

66 49 Q711_31. How likely are you to visit websites with the following domain name extensions in the next 6 months?
31. .de

67 50 Q711_32. How likely are you to visit websites with the following domain name extensions in the next 6 months?
32. .us

68 51 Q711_33. How likely are you to visit websites with the following domain name extensions in the next 6 months?
33. .ca

69 52 Q711_34. How likely are you to visit websites with the following domain name extensions in the next 6 months?
34. .mx

70 53 Q716_1. Why are you very likely to visit a website with each of these extensions in the future?
1. .biz

72 54 Q716_2. Why are you very likely to visit a website with each of these extensions in the future?
2. .com

75 55 Q716_3. Why are you very likely to visit a website with each of these extensions in the future?
3. .info

77 56 Q716_4. Why are you very likely to visit a website with each of these extensions in the future?
4. .mobi

79 57 Q716_5. Why are you very likely to visit a website with each of these extensions in the future?
5. .net

81 58 Q716_6. Why are you very likely to visit a website with each of these extensions in the future?
6. .org

83 59 Q716_7. Why are you very likely to visit a website with each of these extensions in the future?
7. .tel

85 60 Q716_8. Why are you very likely to visit a website with each of these extensions in the future?
8. .asia

87 61 Q716_9. Why are you very likely to visit a website with each of these extensions in the future?
9. .pro

89 62 Q716_10. Why are you very likely to visit a website with each of these extensions in the future?
10. .coop

91 63 Q716_11. Why are you very likely to visit a website with each of these extensions in the future?
11. .cn

93 64 Q716_12. Why are you very likely to visit a website with each of these extensions in the future?
12. .vn

94 65 Q716_13. Why are you very likely to visit a website with each of these extensions in the future?
13. .ph

95 66 Q716_14. Why are you very likely to visit a website with each of these extensions in the future?
14. .jp

96 67 Q716_15. Why are you very likely to visit a website with each of these extensions in the future?
15. .kr

97 68 Q716_16. Why are you very likely to visit a website with each of these extensions in the future?
16. .ru

98 69 Q716_17. Why are you very likely to visit a website with each of these extensions in the future?
17. .in

99 70 Q716_18. Why are you very likely to visit a website with each of these extensions in the future?
18. .id
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100 71 Q716_19. Why are you very likely to visit a website with each of these extensions in the future?
19. .ng

101 72 Q716_20. Why are you very likely to visit a website with each of these extensions in the future?
20. .za

102 73 Q716_21. Why are you very likely to visit a website with each of these extensions in the future?
21. .eg

103 74 Q716_22. Why are you very likely to visit a website with each of these extensions in the future?
22. .co

104 75 Q716_23. Why are you very likely to visit a website with each of these extensions in the future?
23. .ar

105 76 Q716_24. Why are you very likely to visit a website with each of these extensions in the future?
24. .br

106 77 Q716_25. Why are you very likely to visit a website with each of these extensions in the future?
25. .it

107 78 Q716_26. Why are you very likely to visit a website with each of these extensions in the future?
26. .tr

108 79 Q716_27. Why are you very likely to visit a website with each of these extensions in the future?
27. .es

109 80 Q716_28. Why are you very likely to visit a website with each of these extensions in the future?
28. .pl

110 81 Q716_29. Why are you very likely to visit a website with each of these extensions in the future?
29. .uk

111 82 Q716_30. Why are you very likely to visit a website with each of these extensions in the future?
30. .fr

112 83 Q716_31. Why are you very likely to visit a website with each of these extensions in the future?
31. .de

113 84 Q716_32. Why are you very likely to visit a website with each of these extensions in the future?
32. .us

114 85 Q716_33. Why are you very likely to visit a website with each of these extensions in the future?
33. .ca

115 86 Q716_34. Why are you very likely to visit a website with each of these extensions in the future?
34. .mx

116 87 Q718_1. Why are you very unlikely to visit a website with each of these extensions in the future?
1. .biz

118 88 Q718_2. Why are you very unlikely to visit a website with each of these extensions in the future?
2. .com

119 89 Q718_3. Why are you very unlikely to visit a website with each of these extensions in the future?
3. .info

120 90 Q718_4. Why are you very unlikely to visit a website with each of these extensions in the future?
4. .mobi

121 91 Q718_5. Why are you very unlikely to visit a website with each of these extensions in the future?
5. .net

122 92 Q718_6. Why are you very unlikely to visit a website with each of these extensions in the future?
6. .org

123 93 Q718_7. Why are you very unlikely to visit a website with each of these extensions in the future?
7. .tel

124 94 Q718_8. Why are you very unlikely to visit a website with each of these extensions in the future?
8. .asia

125 95 Q718_9. Why are you very unlikely to visit a website with each of these extensions in the future?
9. .pro

126 96 Q718_10. Why are you very unlikely to visit a website with each of these extensions in the future?
10. .coop

127 97 Q718_11. Why are you very unlikely to visit a website with each of these extensions in the future?
11. .cn

128 99 Q718_13. Why are you very unlikely to visit a website with each of these extensions in the future?
13. .ph

129 100 Q718_14. Why are you very unlikely to visit a website with each of these extensions in the future?
14. .jp

130 101 Q718_15. Why are you very unlikely to visit a website with each of these extensions in the future?
15. .kr

131 102 Q718_16. Why are you very unlikely to visit a website with each of these extensions in the future?
16. .ru

132 103 Q718_17. Why are you very unlikely to visit a website with each of these extensions in the future?
17. .in
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133 104 Q718_18. Why are you very unlikely to visit a website with each of these extensions in the future?
18. .id

134 105 Q718_19. Why are you very unlikely to visit a website with each of these extensions in the future?
19. .ng

135 106 Q718_20. Why are you very unlikely to visit a website with each of these extensions in the future?
20. .za

136 107 Q718_21. Why are you very unlikely to visit a website with each of these extensions in the future?
21. .eg

137 108 Q718_22. Why are you very unlikely to visit a website with each of these extensions in the future?
22. .co

138 109 Q718_23. Why are you very unlikely to visit a website with each of these extensions in the future?
23. .ar

139 110 Q718_24. Why are you very unlikely to visit a website with each of these extensions in the future?
24. .br

140 111 Q718_25. Why are you very unlikely to visit a website with each of these extensions in the future?
25. .it

141 112 Q718_26. Why are you very unlikely to visit a website with each of these extensions in the future?
26. .tr

142 113 Q718_27. Why are you very unlikely to visit a website with each of these extensions in the future?
27. .es

143 114 Q718_28. Why are you very unlikely to visit a website with each of these extensions in the future?
28. .pl

144 115 Q718_29. Why are you very unlikely to visit a website with each of these extensions in the future?
29. .uk

145 116 Q718_30. Why are you very unlikely to visit a website with each of these extensions in the future?
30. .fr

146 117 Q718_31. Why are you very unlikely to visit a website with each of these extensions in the future?
31. .de

147 118 Q718_32. Why are you very unlikely to visit a website with each of these extensions in the future?
32. .us

148 119 Q718_33. Why are you very unlikely to visit a website with each of these extensions in the future?
33. .ca

149 120 Q718_34. Why are you very unlikely to visit a website with each of these extensions in the future?
34. .mx

150 121 Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
SUMMARY TABLE OF TOP 2 BOX

153 122 Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
SUMMARY TABLE OF BOTTOM 2 BOX

156 123 Q721. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
SUMMARY TABLE OF VERY/SOMEWHAT LIKELY FOR ALL DOMAIN NAMES

157 124 Q721_1. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
1. .biz

158 125 Q721_2. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
2. .com

159 126 Q721_3. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
3. .info

160 127 Q721_4. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
4. .mobi

161 128 Q721_5. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
5. .net

162 129 Q721_6. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
6. .org

163 130 Q721_7. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
7. .tel

164 131 Q721_8. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
8. .asia

165 132 Q721_9. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
9. .pro

166 133 Q721_10. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
10. .coop

167 134 Q721_11. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
11. .cn

168 135 Q721_12. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
12. .vn
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169 136 Q721_13. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
13. .ph

170 137 Q721_14. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
14. .jp

171 138 Q721_15. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
15. .kr

172 139 Q721_16. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
16. .ru

173 140 Q721_17. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
17. .in

174 141 Q721_18. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
18. .id

175 142 Q721_19. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
19. .ng

176 143 Q721_20. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
20. .za

177 144 Q721_21. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
21. .eg

178 145 Q721_22. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
22. .co

179 146 Q721_23. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
23. .ar

180 147 Q721_24. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
24. .br

181 148 Q721_25. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
25. .it

182 149 Q721_26. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
26. .tr

183 150 Q721_27. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
27. .es

184 151 Q721_28. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
28. .pl

185 152 Q721_29. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
29. .uk

186 153 Q721_30. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
30. .fr

187 154 Q721_31. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
31. .de

188 155 Q721_32. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
32. .us

189 156 Q721_33. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
33. .ca

190 157 Q721_34. If you were setting up your own website in the next 6 months, how likely would you be to consider the following domain name extensions?
34. .mx

191 158 Q726. Please rate the following domain name extensions by how trustworthy you feel they are.
SUMMARY TABLE OF TOP 2 BOX

193 159 Q726. Please rate the following domain name extensions by how trustworthy you feel they are.
SUMMARY TABLE OF BOTTOM 2 BOX

195 160 Q726_1. Please rate the following domain name extensions by how trustworthy you feel they are.
1. .com

196 161 Q726_2. Please rate the following domain name extensions by how trustworthy you feel they are.
2. .net

197 162 Q726_3. Please rate the following domain name extensions by how trustworthy you feel they are.
3. .info

198 163 Q726_4. Please rate the following domain name extensions by how trustworthy you feel they are.
4. .org

199 164 Q726_5. Please rate the following domain name extensions by how trustworthy you feel they are.
5. .cn

200 165 Q726_6. Please rate the following domain name extensions by how trustworthy you feel they are.
6. .vn

201 166 Q726_7. Please rate the following domain name extensions by how trustworthy you feel they are.
7. .ph

202 167 Q726_8. Please rate the following domain name extensions by how trustworthy you feel they are.
8. .jp
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203 168 Q726_9. Please rate the following domain name extensions by how trustworthy you feel they are.
9. .kr

204 169 Q726_10. Please rate the following domain name extensions by how trustworthy you feel they are.
10. .ru

205 170 Q726_11. Please rate the following domain name extensions by how trustworthy you feel they are.
11. .in

206 171 Q726_12. Please rate the following domain name extensions by how trustworthy you feel they are.
12. .id

207 172 Q726_13. Please rate the following domain name extensions by how trustworthy you feel they are.
13. .ng

208 173 Q726_14. Please rate the following domain name extensions by how trustworthy you feel they are.
14. .za

209 174 Q726_15. Please rate the following domain name extensions by how trustworthy you feel they are.
15. .eg

210 175 Q726_16. Please rate the following domain name extensions by how trustworthy you feel they are.
16. .co

211 176 Q726_17. Please rate the following domain name extensions by how trustworthy you feel they are.
17. .ar

212 177 Q726_18. Please rate the following domain name extensions by how trustworthy you feel they are.
18. .br

213 178 Q726_19. Please rate the following domain name extensions by how trustworthy you feel they are.
19. .it

214 179 Q726_20. Please rate the following domain name extensions by how trustworthy you feel they are.
20. .tr

215 180 Q726_21. Please rate the following domain name extensions by how trustworthy you feel they are.
21. .es

216 181 Q726_22. Please rate the following domain name extensions by how trustworthy you feel they are.
22. .pl

217 182 Q726_23. Please rate the following domain name extensions by how trustworthy you feel they are.
23. .uk

218 183 Q726_24. Please rate the following domain name extensions by how trustworthy you feel they are.
24. .fr

219 184 Q726_25. Please rate the following domain name extensions by how trustworthy you feel they are.
25. .de

220 185 Q726_26. Please rate the following domain name extensions by how trustworthy you feel they are.
26. .us

221 186 Q726_27. Please rate the following domain name extensions by how trustworthy you feel they are.
27. .ca

222 187 Q726_28. Please rate the following domain name extensions by how trustworthy you feel they are.
28. .mx

223 188 Q730. To the best of your knowledge, why do some websites have different extensions?
228 189 Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF TOP 2 BOX
231 190 Q736. What has your experience been like with websites that have the following domain name extensions?

SUMMARY TABLE OF BOTTOM 2 BOX
234 191 Q736_1. What has your experience been like with websites that have the following domain name extensions?

1. .biz
235 192 Q736_2. What has your experience been like with websites that have the following domain name extensions?

2. .com
236 193 Q736_3. What has your experience been like with websites that have the following domain name extensions?

3. .info
237 194 Q736_4. What has your experience been like with websites that have the following domain name extensions?

4. .mobi
238 195 Q736_5. What has your experience been like with websites that have the following domain name extensions?

5. .net
239 196 Q736_6. What has your experience been like with websites that have the following domain name extensions?

6. .org
240 197 Q736_7. What has your experience been like with websites that have the following domain name extensions?

7. .tel
241 198 Q736_8. What has your experience been like with websites that have the following domain name extensions?

8. .asia
242 199 Q736_9. What has your experience been like with websites that have the following domain name extensions?

9. .pro
243 200 Q736_10. What has your experience been like with websites that have the following domain name extensions?

10. .coop
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244 201 Q736_11. What has your experience been like with websites that have the following domain name extensions?
11. .cn

245 202 Q736_12. What has your experience been like with websites that have the following domain name extensions?
12. .vn

246 203 Q736_13. What has your experience been like with websites that have the following domain name extensions?
13. .ph

247 204 Q736_14. What has your experience been like with websites that have the following domain name extensions?
14. .jp

248 205 Q736_15. What has your experience been like with websites that have the following domain name extensions?
15. .kr

249 206 Q736_16. What has your experience been like with websites that have the following domain name extensions?
16. .ru

250 207 Q736_17. What has your experience been like with websites that have the following domain name extensions?
17. .in

251 208 Q736_18. What has your experience been like with websites that have the following domain name extensions?
18. .id

252 209 Q736_19. What has your experience been like with websites that have the following domain name extensions?
19. .ng

253 210 Q736_20. What has your experience been like with websites that have the following domain name extensions?
20. .za

254 211 Q736_21. What has your experience been like with websites that have the following domain name extensions?
21. .eg

255 212 Q736_22. What has your experience been like with websites that have the following domain name extensions?
22. .co

256 213 Q736_23. What has your experience been like with websites that have the following domain name extensions?
23. .ar

257 214 Q736_24. What has your experience been like with websites that have the following domain name extensions?
24. .br

258 215 Q736_25. What has your experience been like with websites that have the following domain name extensions?
25. .it

259 216 Q736_26. What has your experience been like with websites that have the following domain name extensions?
26. .tr

260 217 Q736_27. What has your experience been like with websites that have the following domain name extensions?
27. .es

261 218 Q736_28. What has your experience been like with websites that have the following domain name extensions?
28. .pl

262 219 Q736_29. What has your experience been like with websites that have the following domain name extensions?
29. .uk

263 220 Q736_30. What has your experience been like with websites that have the following domain name extensions?
30. .fr

264 221 Q736_31. What has your experience been like with websites that have the following domain name extensions?
31. .de

265 222 Q736_32. What has your experience been like with websites that have the following domain name extensions?
32. .us

266 223 Q736_33. What has your experience been like with websites that have the following domain name extensions?
33. .ca

267 224 Q736_34. What has your experience been like with websites that have the following domain name extensions?
34. .mx

268 225 Q740_1. What made your experience with .biz very positive?
1. .biz

273 226 Q740_2. What made your experience with .com very positive?
2. .com

280 227 Q740_3. What made your experience with .info very positive?
3. .info

286 228 Q740_4. What made your experience with .mobi very positive?
4. .mobi

290 229 Q740_5. What made your experience with .net very positive?
5. .net

296 230 Q740_6. What made your experience with .org very positive?
6. .org

302 231 Q740_7. What made your experience with .tel very positive?
7. .tel

306 232 Q740_8. What made your experience with .asia very positive?
8. .asia
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310 233 Q740_9. What made your experience with .pro very positive?
9. .pro

313 234 Q740_10. What made your experience with .coop very positive?
10. .coop

316 235 Q740_11. What made your experience with .cn very positive?
11. .cn

321 236 Q740_12. What made your experience with .vn very positive?
12. .vn

324 237 Q740_13. What made your experience with .ph very positive?
13. .ph

327 238 Q740_14. What made your experience with .jp very positive?
14. .jp

330 239 Q740_15. What made your experience with .kr very positive?
15. .kr

332 240 Q740_16. What made your experience with .ru very positive?
16. .ru

335 241 Q740_17. What made your experience with .in very positive?
17. .in

339 242 Q740_18. What made your experience with .id very positive?
18. .id

343 243 Q740_19. What made your experience with .ng very positive?
19. .ng

347 244 Q740_20. What made your experience with .za very positive?
20. .za

350 245 Q740_21. What made your experience with .eg very positive?
21. .eg

353 246 Q740_22. What made your experience with .co very positive?
22. .co

357 247 Q740_23. What made your experience with .ar very positive?
23. .ar

360 248 Q740_24. What made your experience with .br very positive?
24. .br

364 249 Q740_25. What made your experience with .it very positive?
25. .it

366 250 Q740_26. What made your experience with .tr very positive?
26. .tr

368 251 Q740_27. What made your experience with .es very positive?
27. .es

370 252 Q740_28. What made your experience with .pl very positive?
28. .pl

372 253 Q740_29. What made your experience with .uk very positive?
29. .uk

375 254 Q740_30. What made your experience with .fr very positive?
30. .fr

378 255 Q740_31. What made your experience with .de very positive?
31. .de

381 256 Q740_32. What made your experience with .us very positive?
32. .us

384 257 Q740_33. What made your experience with .ca very positive?
33. .ca

387 258 Q740_34. What made your experience with .mx very positive?
34. .mx

391 259 Q745_1. What made your experience with .biz very negative?
1. .biz

393 260 Q745_2. What made your experience with .com very negative?
2. .com

394 261 Q745_3. What made your experience with .info very negative?
3. .info

396 262 Q745_4. What made your experience with .mobi very negative?
4. .mobi

398 263 Q745_5. What made your experience with .net very negative?
5. .net

399 264 Q745_6. What made your experience with .org very negative?
6. .org
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401 265 Q745_7. What made your experience with .tel very negative?
7. .tel

402 266 Q745_8. What made your experience with .asia very negative?
8. .asia

404 267 Q745_9. What made your experience with .pro very negative?
9. .pro

405 268 Q745_10. What made your experience with .coop very negative?
10. .coop

406 269 Q745_11. What made your experience with .cn very negative?
11. .cn

407 272 Q745_14. What made your experience with .jp very negative?
14. .jp

408 273 Q745_15. What made your experience with .kr very negative?
15. .kr

409 275 Q745_17. What made your experience with .in very negative?
17. .in

410 276 Q745_18. What made your experience with .id very negative?
18. .id

411 279 Q745_21. What made your experience with .eg very negative?
21. .eg

412 280 Q745_22. What made your experience with .co very negative?
22. .co

413 281 Q745_23. What made your experience with .ar very negative?
23. .ar

414 282 Q745_24. What made your experience with .br very negative?
24. .br

415 291 Q745_33. What made your experience with .ca very negative?
33. .ca

416 293 Q748. How would you describe your satisfaction with the types of common domain names we’ve mentioned so far?
417 294 Q750. If you wanted more information about one of the current domain name extensions, where would you go?
419 295 Q756. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

SUMMARY TABLE OF TOP 2 BOX
420 296 Q756. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

SUMMARY TABLE OF BOTTOM 2 BOX
421 297 Q756_1. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

1. Innovative
422 298 Q756_2. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

2. Cutting edge
423 299 Q756_3. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

3. Extreme
424 300 Q756_4. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

4. Trustworthy
425 301 Q756_5. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

5. Unconventional
426 302 Q756_6. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

6. Practical
427 303 Q756_7. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

7. Technical
428 304 Q756_8. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

8. Confusing
429 305 Q756_9. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

9. Overwhelming
430 306 Q756_10. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

10. Useful
431 307 Q756_11. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

11. For people like me
432 308 Q756_12. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

12. Interesting
433 309 Q756_13. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

13. Exciting
434 310 Q756_14. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

14. Helpful
435 311 Q756_15. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

15. Informative
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436 312 Q766_1. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
1. .com

437 313 Q766_2. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
2. .net

438 314 Q766_3. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
3. .info

439 315 Q766_4. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
4. .org

440 316 Q766_5. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
5. .cn

441 317 Q766_6. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
6. .vn

442 318 Q766_7. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
7. .ph

443 319 Q766_8. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
8. .jp

444 320 Q766_9. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
9. .kr

445 321 Q766_10. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
10. .ru

446 322 Q766_11. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
11. .in

447 323 Q766_12. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
12. .id

448 324 Q766_13. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
13. .ng

449 325 Q766_14. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
14. .za

450 326 Q766_15. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
15. .eg

451 327 Q766_16. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
16. .co

452 328 Q766_17. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
17. .ar

453 329 Q766_18. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
18. .br

454 330 Q766_19. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
19. .it

455 331 Q766_20. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
20. .tr

456 332 Q766_21. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
21. .es

457 333 Q766_22. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
22. .pl

458 334 Q766_23. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
23. .uk

459 335 Q766_24. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
24. .fr

460 336 Q766_25. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
25. .de

461 337 Q766_26. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
26. .us

462 338 Q766_27. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
27. .ca

463 339 Q766_28. Do you expect there to be restrictions on purchasing gTLDs with the following extensions?
28. .mx

464 340 Q770. Does having purchase restrictions or requirements on a particular gTLD make it...?
465 341 Q775. If you felt a website was being run improperly (for example, appears to be conducting illegal activity, appears to be a fake, etc.), who would you complain to?
469 342 Q780. How do you determine whether a website is legitimate or not?
474 343 Q785. Have you ever tried to identify who created a particular website?
475 344 Q790. What did you use to try and figure this out?
479 345 Q800. Which of the following new gTLDs, if any, have you heard of?
481 346 Q805. Which of the following new gTLDs have you personally visited when going to websites?



28 August 2015
J45961b - ICANN Global Study - Registrants
Nielsen
Banner 1

TitleTablePage

483 347 Q811. How likely are you to visit the following new gTLDs in the future?
SUMMARY TABLE OF TOP 2 BOX

484 348 Q811. How likely are you to visit the following new gTLDs in the future?
SUMMARY TABLE OF BOTTOM 2 BOX

485 349 Q811. How likely are you to visit the following new gTLDs in the future?
SUMMARY TABLE OF VERY/SOMEWHAT LIKELY FOR ALL DOMAIN NAMES

486 350 Q811_1. How likely are you to visit the following new gTLDs in the future?
1. .email

487 351 Q811_2. How likely are you to visit the following new gTLDs in the future?
2. .photography

488 352 Q811_3. How likely are you to visit the following new gTLDs in the future?
3. .link

489 353 Q811_4. How likely are you to visit the following new gTLDs in the future?
4. .guru

490 354 Q811_5. How likely are you to visit the following new gTLDs in the future?
5. .realtor

491 355 Q811_6. How likely are you to visit the following new gTLDs in the future?
6. .club

492 356 Q811_7. How likely are you to visit the following new gTLDs in the future?
7. .xyz

493 357 Q811_8. How likely are you to visit the following new gTLDs in the future?
8. .berlin

494 358 Q811_9. How likely are you to visit the following new gTLDs in the future?
9. .ovh

495 359 Q811_10. How likely are you to visit the following new gTLDs in the future?
10. .london

496 360 Q811_11. How likely are you to visit the following new gTLDs in the future?
11. .nyc

497 361 Q811_12. How likely are you to visit the following new gTLDs in the future?
12. .wang

498 362 Q811_13. How likely are you to visit the following new gTLDs in the future?
13. .xn-ses554g (Chinese for network address)

499 363 Q811_14. How likely are you to visit the following new gTLDs in the future?
14. .xn-55qx5d (Chinese for company)

500 364 Q815_1. Why are you very likely to visit a website with each of these gTLDs in the future?
1. .email

502 365 Q815_2. Why are you very likely to visit a website with each of these gTLDs in the future?
2. .photography

504 366 Q815_3. Why are you very likely to visit a website with each of these gTLDs in the future?
3. .link

506 367 Q815_4. Why are you very likely to visit a website with each of these gTLDs in the future?
4. .guru

508 368 Q815_5. Why are you very likely to visit a website with each of these gTLDs in the future?
5. .realtor

510 369 Q815_6. Why are you very likely to visit a website with each of these gTLDs in the future?
6. .club

512 370 Q815_7. Why are you very likely to visit a website with each of these gTLDs in the future?
7. .xyz

514 371 Q815_8. Why are you very likely to visit a website with each of these gTLDs in the future?
8. .berlin

515 372 Q815_9. Why are you very likely to visit a website with each of these gTLDs in the future?
9. .ovh

516 373 Q815_10. Why are you very likely to visit a website with each of these gTLDs in the future?
10. .london

517 374 Q815_11. Why are you very likely to visit a website with each of these gTLDs in the future?
11. .nyc

518 375 Q815_12. Why are you very likely to visit a website with each of these gTLDs in the future?
12. .wang

519 376 Q815_13. Why are you very likely to visit a website with each of these gTLDs in the future?
13. .xn-ses554g (Chinese for network address)

520 377 Q815_14. Why are you very likely to visit a website with each of these gTLDs in the future?
14. .xn-55qx5d (Chinese for company)

521 378 Q817_1. Why are you very unlikely to visit a website with each of these gTLDs in the future?
1. .email
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523 379 Q817_2. Why are you very unlikely to visit a website with each of these gTLDs in the future?
2. .photography

525 380 Q817_3. Why are you very unlikely to visit a website with each of these gTLDs in the future?
3. .link

527 381 Q817_4. Why are you very unlikely to visit a website with each of these gTLDs in the future?
4. .guru

529 382 Q817_5. Why are you very unlikely to visit a website with each of these gTLDs in the future?
5. .realtor

531 383 Q817_6. Why are you very unlikely to visit a website with each of these gTLDs in the future?
6. .club

533 384 Q817_7. Why are you very unlikely to visit a website with each of these gTLDs in the future?
7. .xyz

535 385 Q817_8. Why are you very unlikely to visit a website with each of these gTLDs in the future?
8. .berlin

536 386 Q817_9. Why are you very unlikely to visit a website with each of these gTLDs in the future?
9. .ovh

537 387 Q817_10. Why are you very unlikely to visit a website with each of these gTLDs in the future?
10. .london

538 388 Q817_11. Why are you very unlikely to visit a website with each of these gTLDs in the future?
11. .nyc

539 389 Q817_12. Why are you very unlikely to visit a website with each of these gTLDs in the future?
12. .wang

540 390 Q817_13. Why are you very unlikely to visit a website with each of these gTLDs in the future?
13. .xn-ses554g (Chinese for network address)

541 391 Q817_14. Why are you very unlikely to visit a website with each of these gTLDs in the future?
14. .xn-55qx5d (Chinese for company)

542 392 Q821. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
SUMMARY TABLE OF TOP 2 BOX

543 393 Q821. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
SUMMARY TABLE OF BOTTOM 2 BOX

544 394 Q821. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
SUMMARY TABLE OF VERY/SOMEWHAT LIKELY FOR ALL DOMAIN NAMES

545 395 Q821_1. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
1. .email

546 396 Q821_2. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
2. .photography

547 397 Q821_3. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
3. .link

548 398 Q821_4. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
4. .guru

549 399 Q821_5. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
5. .realtor

550 400 Q821_6. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
6. .club

551 401 Q821_7. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
7. .xyz

552 402 Q821_8. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
8. .berlin

553 403 Q821_9. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
9. .ovh

554 404 Q821_10. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
10. .london

555 405 Q821_11. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
11. .nyc

556 406 Q821_12. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
12. .wang

557 407 Q821_13. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
13. .xn-ses554g (Chinese for network address)

558 408 Q821_14. If you were setting up your own website in the next 6 months, how likely would you be to consider the following new gTLDs?
14. .xn-55qx5d (Chinese for company)

559 409 Q823. Which of the following would be most important to you in determining which gTLD to purchase.
561 410 Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX
562 411 Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX
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563 412 Q826_1. Please rate the following gTLDs by how trustworthy you feel they are.
1. .email

564 413 Q826_2. Please rate the following gTLDs by how trustworthy you feel they are.
2. .photography

565 414 Q826_3. Please rate the following gTLDs by how trustworthy you feel they are.
3. .link

566 415 Q826_4. Please rate the following gTLDs by how trustworthy you feel they are.
4. .guru

567 416 Q826_5. Please rate the following gTLDs by how trustworthy you feel they are.
5. .realtor

568 417 Q826_6. Please rate the following gTLDs by how trustworthy you feel they are.
6. .club

569 418 Q826_7. Please rate the following gTLDs by how trustworthy you feel they are.
7. .xyz

570 419 Q826_8. Please rate the following gTLDs by how trustworthy you feel they are.
8. .berlin

571 420 Q826_9. Please rate the following gTLDs by how trustworthy you feel they are.
9. .ovh

572 421 Q826_10. Please rate the following gTLDs by how trustworthy you feel they are.
10. .london

573 422 Q826_11. Please rate the following gTLDs by how trustworthy you feel they are.
11. .nyc

574 423 Q826_12. Please rate the following gTLDs by how trustworthy you feel they are.
12. .wang

575 424 Q826_13. Please rate the following gTLDs by how trustworthy you feel they are.
13. .xn-ses554g (Chinese for network address)

576 425 Q826_14. Please rate the following gTLDs by how trustworthy you feel they are.
14. .xn-55qx5d (Chinese for company)

577 426 Q830. To the best of your knowledge, why have new gTLDs been created?
580 427 Q836. What has your experience been like with websites with the following new gTLDs?

SUMMARY TABLE OF TOP 2 BOX
581 428 Q836. What has your experience been like with websites with the following new gTLDs?

SUMMARY TABLE OF BOTTOM 2 BOX
582 429 Q836_1. What has your experience been like with websites with the following new gTLDs?

1. .email
583 430 Q836_2. What has your experience been like with websites with the following new gTLDs?

2. .photography
584 431 Q836_3. What has your experience been like with websites with the following new gTLDs?

3. .link
585 432 Q836_4. What has your experience been like with websites with the following new gTLDs?

4. .guru
586 433 Q836_5. What has your experience been like with websites with the following new gTLDs?

5. .realtor
587 434 Q836_6. What has your experience been like with websites with the following new gTLDs?

6. .club
588 435 Q836_7. What has your experience been like with websites with the following new gTLDs?

7. .xyz
589 436 Q836_8. What has your experience been like with websites with the following new gTLDs?

8. .berlin
590 437 Q836_9. What has your experience been like with websites with the following new gTLDs?

9. .ovh
591 438 Q836_10. What has your experience been like with websites with the following new gTLDs?

10. .london
592 439 Q836_11. What has your experience been like with websites with the following new gTLDs?

11. .nyc
593 440 Q836_12. What has your experience been like with websites with the following new gTLDs?

12. .wang
594 441 Q836_13. What has your experience been like with websites with the following new gTLDs?

13. .xn-ses554g (Chinese for network address)
595 442 Q836_14. What has your experience been like with websites with the following new gTLDs?

14. .xn-55qx5d (Chinese for company)
596 443 Q840_1. What made your experience with .email very positive?

1. .email
601 444 Q840_2. What made your experience with .photography very positive?

2. .photography
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605 445 Q840_3. What made your experience with .link very positive?
3. .link

610 446 Q840_4. What made your experience with .guru very positive?
4. .guru

614 447 Q840_5. What made your experience with .realtor very positive?
5. .realtor

618 448 Q840_6. What made your experience with .club very positive?
6. .club

622 449 Q840_7. What made your experience with .xyz very positive?
7. .xyz

626 450 Q840_8. What made your experience with .berlin very positive?
8. .berlin

627 451 Q840_9. What made your experience with .ovh very positive?
9. .ovh

628 452 Q840_10. What made your experience with .london very positive?
10. .london

629 453 Q840_11. What made your experience with .nyc very positive?
11. .nyc

631 454 Q840_12. What made your experience with .wang very positive?
12. .wang

634 455 Q840_13. What made your experience with .xn-ses554g (Chinese for network address) very positive?
13. .xn-ses554g (Chinese for network address)

637 456 Q840_14. What made your experience with .xn-55qx5d (Chinese for company) very positive?
14. .xn-55qx5d (Chinese for company)

640 457 Q845_1. What made your experience with .email very negative?
1. .email

641 458 Q845_2. What made your experience with .photography very negative?
2. .photography

642 459 Q845_3. What made your experience with .link very negative?
3. .link

643 460 Q845_4. What made your experience with .guru very negative?
4. .guru

644 461 Q845_5. What made your experience with .realtor very negative?
5. .realtor

645 462 Q845_6. What made your experience with .club very negative?
6. .club

646 463 Q845_7. What made your experience with .xyz very negative?
7. .xyz

647 466 Q845_10. What made your experience with .london very negative?
10. .london

648 471 Q848. How would you describe your satisfaction with the new gTLDs?
649 472 Q850. If you wanted more information about one of the new gTLDs, where would you go?
651 473 Q856. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

SUMMARY TABLE OF TOP 2 BOX
652 474 Q856. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

SUMMARY TABLE OF BOTTOM 2 BOX
653 475 Q856_1. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

1. Innovative
654 476 Q856_2. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

2. Cutting edge
655 477 Q856_3. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

3. Extreme
656 478 Q856_4. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

4. Trustworthy
657 479 Q856_5. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

5. Unconventional
658 480 Q856_6. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

6. Practical
659 481 Q856_7. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

7. Technical
660 482 Q856_8. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

8. Confusing
661 483 Q856_9. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

9. Overwhelming
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662 484 Q856_10. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?
10. Useful

663 485 Q856_11. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?
11. For people like me

664 486 Q856_12. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?
12. Interesting

665 487 Q856_13. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?
13. Exciting

666 488 Q856_14. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?
14. Helpful

667 489 Q856_15. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?
15. Informative

668 490 Q866_1. Do you expect there to be restrictions on purchasing the following new gTLDs?
1. .email

669 491 Q866_2. Do you expect there to be restrictions on purchasing the following new gTLDs?
2. .photography

670 492 Q866_3. Do you expect there to be restrictions on purchasing the following new gTLDs?
3. .link

671 493 Q866_4. Do you expect there to be restrictions on purchasing the following new gTLDs?
4. .guru

672 494 Q866_5. Do you expect there to be restrictions on purchasing the following new gTLDs?
5. .realtor

673 495 Q866_6. Do you expect there to be restrictions on purchasing the following new gTLDs?
6. .club

674 496 Q866_7. Do you expect there to be restrictions on purchasing the following new gTLDs?
7. .xyz

675 497 Q866_8. Do you expect there to be restrictions on purchasing the following new gTLDs?
8. .berlin

676 498 Q866_9. Do you expect there to be restrictions on purchasing the following new gTLDs?
9. .ovh

677 499 Q866_10. Do you expect there to be restrictions on purchasing the following new gTLDs?
10. .london

678 500 Q866_11. Do you expect there to be restrictions on purchasing the following new gTLDs?
11. .nyc

679 501 Q866_12. Do you expect there to be restrictions on purchasing the following new gTLDs?
12. .wang

680 502 Q866_13. Do you expect there to be restrictions on purchasing the following new gTLDs?
13. .xn-ses554g (Chinese for network address)

681 503 Q866_14. Do you expect there to be restrictions on purchasing the following new gTLDs?
14. .xn-55qx5d (Chinese for company)

682 504 Q900. How would you describe the processing of registering a domain?
683 505 Q905. What, if anything, would you change about the domain name purchase process?
685 506 Q911. How much do you trust the entities that offer domain names to do each of the following?

SUMMARY TABLE OF TOP 2 BOX
686 507 Q911. How much do you trust the entities that offer domain names to do each of the following?

SUMMARY TABLE OF BOTTOM 2 BOX
687 508 Q911_1. How much do you trust the entities that offer domain names to do each of the following?

1. Take precautions regarding who gets a domain name
688 509 Q911_2. How much do you trust the entities that offer domain names to do each of the following?

2. Give consumers what they think they’re getting
689 510 Q911_3. How much do you trust the entities that offer domain names to do each of the following?

3. Screen individuals/companies who register for certain special domain names
690 511 Q916. How much do you trust the Domain Name industry compared to these other industries?

SUMMARY TABLE OF TOP 2 BOX
691 512 Q916. How much do you trust the Domain Name industry compared to these other industries?

SUMMARY TABLE OF BOTTOM 2 BOX
692 513 Q916_1. How much do you trust the Domain Name industry compared to these other industries?

1. Internet service providers
693 514 Q916_2. How much do you trust the Domain Name industry compared to these other industries?

2. Web based marketing companies
694 515 Q916_3. How much do you trust the Domain Name industry compared to these other industries?

3. E-commerce companies
695 516 Q916_4. How much do you trust the Domain Name industry compared to these other industries?

4. Software companies
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696 517 Q916_5. How much do you trust the Domain Name industry compared to these other industries?
5. Computer hardware companies

697 518 Q1000. Which devices do you use to access the Internet?
699 519 Q1005. What is your experience with URL shorteners?
700 520 Q1010. Why haven’t you used URL shorteners?
701 521 Q1015. Why do you use URL shorteners?
703 522 Q1020. What is your experience with QR codes?
704 523 Q1025. Why haven’t you used QR codes?
706 524 Q1030. Why do you use QR codes?
708 525 Q1035. Which of these is the safest way to access a specific website?
709 526 Q1040. How often do you remember the address of the website you want to visit so you can type it directly into the browser?
710 527 Q1045. What was your preferred way of finding websites 2-3 years ago?
711 528 Q1050. What is your preferred way of finding websites now?
712 529 Q1100. Which types of abusive Internet behavior, if any, are you aware of?
713 530 Q1105. What do you think are the source(s) for each type of abusive Internet behavior?

SUMMARY TABLE OF ORGANIZED GROUPS
714 531 Q1105. What do you think are the source(s) for each type of abusive Internet behavior?

SUMMARY TABLE OF INDIVIDUALS
715 532 Q1105_1. What do you think are the source(s) for each type of abusive Internet behavior?

1. Phishing
716 533 Q1105_2. What do you think are the source(s) for each type of abusive Internet behavior?

2. Spamming
717 534 Q1105_3. What do you think are the source(s) for each type of abusive Internet behavior?

3. Cyber squatting
718 535 Q1105_4. What do you think are the source(s) for each type of abusive Internet behavior?

4. Stolen credentials
719 536 Q1105_5. What do you think are the source(s) for each type of abusive Internet behavior?

5. Malware
720 537 Q1110_1. Who should be responsible for stopping these various types of abusive Internet behavior?

1. Phishing
721 538 Q1110_2. Who should be responsible for stopping these various types of abusive Internet behavior?

2. Spamming
722 539 Q1110_3. Who should be responsible for stopping these various types of abusive Internet behavior?

3. Cyber squatting
723 540 Q1110_4. Who should be responsible for stopping these various types of abusive Internet behavior?

4. Stolen credentials
724 541 Q1110_5. Who should be responsible for stopping these various types of abusive Internet behavior?

5. Malware
725 542 Q1117. How common do you feel each type of abusive Internet behavior is?

SUMMARY TABLE OF TOP 2 BOX
726 543 Q1117. How common do you feel each type of abusive Internet behavior is?

SUMMARY TABLE OF BOTTOM 2 BOX
727 544 Q1117_1. How common do you feel each type of abusive Internet behavior is?

1. Phishing
728 545 Q1117_2. How common do you feel each type of abusive Internet behavior is?

2. Spamming
729 546 Q1117_3. How common do you feel each type of abusive Internet behavior is?

3. Cyber squatting
730 547 Q1117_4. How common do you feel each type of abusive Internet behavior is?

4. Stolen credentials
731 548 Q1117_5. How common do you feel each type of abusive Internet behavior is?

5. Malware
732 549 Q1121. Have you ever been impacted by any of these types of abusive Internet behaviors?

SUMMARY TABLE OF YES
733 550 Q1121_1. Have you ever been impacted by any of these types of abusive Internet behaviors?

1. Phishing
734 551 Q1121_2. Have you ever been impacted by any of these types of abusive Internet behaviors?

2. Spamming
735 552 Q1121_3. Have you ever been impacted by any of these types of abusive Internet behaviors?

3. Cyber squatting
736 553 Q1121_4. Have you ever been impacted by any of these types of abusive Internet behaviors?

4. Stolen credentials
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737 554 Q1121_5. Have you ever been impacted by any of these types of abusive Internet behaviors?
5. Malware

738 555 Q1126. How scared are you of each of the following?
SUMMARY TABLE OF TOP 2 BOX

739 556 Q1126. How scared are you of each of the following?
SUMMARY TABLE OF BOTTOM 2 BOX

740 557 Q1126_1. How scared are you of each of the following?
1. Phishing

741 558 Q1126_2. How scared are you of each of the following?
2. Spamming

742 559 Q1126_3. How scared are you of each of the following?
3. Cyber squatting

743 560 Q1126_4. How scared are you of each of the following?
4. Stolen credentials

744 561 Q1126_5. How scared are you of each of the following?
5. Malware

745 562 Q1130_1. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
1. Phishing

747 563 Q1130_2. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
2. Spamming

749 564 Q1130_3. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
3. Cyber squatting

751 565 Q1130_4. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
4. Stolen credentials

753 566 Q1130_5. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
5. Malware

755 567 Q318. In what state, province or territory do you currently reside?
769 568 Q320. U.S. Region-Harris Interactive Definition.
770 569 Q437. What is the highest level of education you have completed or the highest degree you have received?
771 570 Q437. What is the highest level of education you have completed or the highest degree you have received?
775 571 Q410. Which one of the following best describes your employment status?
776 572 Q462. Which of the following income categories best describes your total 2014 household income before/after taxes?
783 573 Q485. Racial Background.
785 574 Q364. What is your marital status?
786 575 QARREG. In which region do you currently reside?
787 576 QKRINC. Which of the following income categories best describes your total 2014 household income before taxes?
788 577 QKRBUY. In the past 12 months, did you purchase any products or services over the Internet?
789 578 QINED. What is the highest level of education/literacy you have completed/obtained or the highest degree you have received?
790 579 QININC2. Which of the following income categories best describes your total 2014 household income before taxes?
791 580 QINSUB. Which of the following best describes the area in which you live?
792 581 QINBUY. In the past month, did you purchase any products or services over the Internet?
793 582 Q1500. In which province do you currently reside?
796 583 Q1502. REGION CLASSIFICATION
797 584 Q1580. What is your marital status?
798 585 Q1503. In which state do you currently reside?
801 586 Q1504. STATE CLASSIFICATION
802 587 Q1550. What is the highest level of education you have completed or the highest degree you have received?
803 588 Q1585. Do you consider yourself...?
804 589 Q1505. In which governorate do you currently reside?
806 590 Q1506. REGION CLASSIFICATION
807 591 Q4005. Which of the following income categories best describes your total 2014 household income before taxes?
808 592 Q4010. What is your current education level?
810 593 Q4015. What is your current occupation?
812 594 Q4021. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Household Income
813 595 Q4022. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Household Expenditure
814 596 Q4023. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Personal Income
815 597 Q4024. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Personal Expenditure
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816 598 Q4025. SOCIO ECONOMIC CLASSIFICATION
817 599 Q4027. In what region do you live?
818 600 Q4030. What is your highest educational attainment?
819 601 Q4035. At the present time, what is your occupation?
820 602 Q4036. Please select the area in which you live?
822 603 Q1507. What is the highest level of education you have completed or the highest degree you have received?
823 604 Q1538. What is the highest level of education you have completed or the highest degree you have received?
824 605 Q1574. What is the highest level of education you have completed or the highest degree you have received?
825 606 QTRED. What is the highest level of education you have completed or the highest degree you have received?
826 607 QCOED. What was the last year of schooling that you completed?
827 608 QIDED. What is the highest level of education you have completed or the highest degree you have received?
828 609 QJPED. What is the highest level of education you have completed or the highest degree you have received?
829 610 QPLED. What is the highest level of education you have completed or the highest degree you have received?
830 611 QRUED. What is the highest level of education you have completed or the highest degree you have received?
831 612 QKRED. What is the highest level of education you have completed or the highest degree you have received?
832 613 QCNINC. Which of the following income categories best describes your total monthly household income before taxes?
833 614 Banner * Banner
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