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Table 1Q75. Sample source

Base: All Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1573 800 502 461 200 181 - - 101 - - - 100 - - - 220 158 201 - 249 - - - - -
26% 15% 100% 100% 100% 100% - - 100% - - - 100% - - - 100% 88% 100% - 100% - - - - - 

BGKOWY HJLNPTVXZ AGKOWY BHJLNPRTVXZ AGKOWY BHJLNPRTVXZ JAGKOWY NAGKOWY RAGKOWY BHJLNPTVXZ TAGKOWY VAGKOWY

HPOL

1 - - - - - - - - - - - - - - - - - - - 1 - - - - -
* - - - - - - - - - - - - - - - - - - - * - - - - - 

AW

Novatris

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Toluna

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

AIP

4570 4652 - - - - 223 184 - 90 102 95 - 97 112 92 - 22 - 181 - 228 1110 996 100 93
74% 85% - - - - 100% 100% - 100% 100% 100% - 100% 100% 100% - 12% - 100% - 100% 100% 100% 100% 100%

CEIMQSU ADFR ACEIMQSU BDFR IBDFR ACEIMQSU BDFR MBDFR ACEIMQSU BDFR QDF SBDFR UBDFR ACEIMQSU BDFR ACEIMQSU BDFR

Survey Router Federated

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 2Q616. COUNTRY

Base: All Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

502 461 502 461 - - - - - - - - - - - - - - - - - - - - - -
8% 8% 100% 100% - - - - - - - - - - - - - - - - - - - - - - 

EGIKMOQSUWY FHJLNPRTVXZ AEGIKMOQSUWY BFHJLNPRTVXZ

US

200 181 - - 200 181 - - - - - - - - - - - - - - - - - - - -
3% 3% - - 100% 100% - - - - - - - - - - - - - - - - - - - - 

CGQSUW DHRTVX ACGIKMOQSUWY BDHJLNPRTVXZ

CANADA

223 184 - - - - 223 184 - - - - - - - - - - - - - - - - - -
4% 3% - - - - 100% 100% - - - - - - - - - - - - - - - - - - 

CEOQSUW DFRTVX ACEIKMOQSUWY BDFJLNPRTVXZ

MEXICO

101 90 - - - - - - 101 90 - - - - - - - - - - - - - - - -
2% 2% - - - - - - 100% 100% - - - - - - - - - - - - - - - - 

CUW DX ACEGKMOQSUWY BDFHLNPRTVXZ

ITALY

102 95 - - - - - - - - 102 95 - - - - - - - - - - - - - -
2% 2% - - - - - - - - 100% 100% - - - - - - - - - - - - - - 

CUW DVX ACEGIMOQSUWY BDFHJNPRTVXZ

TURKEY

100 97 - - - - - - - - - - 100 97 - - - - - - - - - - - -
2% 2% - - - - - - - - - - 100% 100% - - - - - - - - - - - - 

CUW DVX ACEGIKOQSUWY BDFHJLPRTVXZ

SPAIN

112 92 - - - - - - - - - - - - 112 92 - - - - - - - - - -
2% 2% - - - - - - - - - - - - 100% 100% - - - - - - - - - - 

CGQUW DVX ACEGIKMQSUWY BDFHJLNRTVXZ

POLAND

220 180 - - - - - - - - - - - - - - 220 180 - - - - - - - -
4% 3% - - - - - - - - - - - - - - 100% 100% - - - - - - - - 

CEGOSUW DFHTVX ACEGIKMOSUWY BDFHJLNPTVXZ

UK

201 181 - - - - - - - - - - - - - - - - 201 181 - - - - - -
3% 3% - - - - - - - - - - - - - - - - 100% 100% - - - - - - 

CEGQUW DFHRVX ACEGIKMOQUWY BDFHJLNPRVXZ

FRANCE

250 228 - - - - - - - - - - - - - - - - - - 250 228 - - - -
4% 4% - - - - - - - - - - - - - - - - - - 100% 100% - - - - 

CEGIKMOQSWY DFHJLNPRTXZ ACEGIKMOQSWY BDFHJLNPRTXZ

GERMANY

1110 996 - - - - - - - - - - - - - - - - - - - - 1110 996 - -
18% 18% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

CEGIKMOQSUY DFHJLNPRTVZ ACEGIKMOQSUY BDFHJLNPRTVZ

CHINA

100 93 - - - - - - - - - - - - - - - - - - - - - - 100 93
2% 2% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

CUW DVX ACEGIKMOQSUW BDFHJLNPRTVX

VIETNAM

206 184 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGOQSUW DFHRTVX

PHILIPPINES

358 315 - - - - - - - - - - - - - - - - - - - - - - - -
6% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

JAPAN

204 183 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGOQSUW DFHRTVX

SOUTH KOREA

253 231 - - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

RUSSIA

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 2Q616. COUNTRY

Base: All Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
687 595 - - - - - - - - - - - - - - - - - - - - - - - -

11% 11% - - - - - - - - - - - - - - - - - - - - - - - - 
CEGIKMOQSUWY DFHJLNPRTVXZ

INDIA

207 181 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGOQSUW DFHRTVX

INDONESIA

201 192 - - - - - - - - - - - - - - - - - - - - - - - -
3% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGQSUW DFHRTVX

NIGERIA

105 90 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CGUW DX

SOUTH AFRICA

103 96 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CUW DVX

EGYPT

119 93 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGQSUW DVX

COLOMBIA

110 93 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CGQUW DVX

ARGENTINA

370 321 - - - - - - - - - - - - - - - - - - - - - - - -
6% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

BRAZIL

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 3Q620. LANGUAGE

Base: All Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

502 461 502 461 - - - - - - - - - - - - - - - - - - - - - -
8% 8% 100% 100% - - - - - - - - - - - - - - - - - - - - - - 

EGIKMOQSUWY FHJLNPRTVXZ AEGIKMOQSUWY BFHJLNPRTVXZ

AMERICAN ENGLISH

100 97 - - - - - - - - - - 100 97 - - - - - - - - - - - -
2% 2% - - - - - - - - - - 100% 100% - - - - - - - - - - - - 

CUW DVX ACEGIKOQSUWY BDFHJLPRTVXZ

SPAIN_SPANISH

370 321 - - - - - - - - - - - - - - - - - - - - - - - -
6% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

PORTUGUESE (BRAZIL)

1110 996 - - - - - - - - - - - - - - - - - - - - 1110 996 - -
18% 18% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

CEGIKMOQSUY DFHJLNPRTVZ ACEGIKMOQSUY BDFHJLNPRTVZ

SIMPLIFIED CHINESE

201 181 - - - - - - - - - - - - - - - - 201 181 - - - - - -
3% 3% - - - - - - - - - - - - - - - - 100% 100% - - - - - - 

CEGQUW DFHRVX ACEGIKMOQUWY BDFHJLNPRVXZ

FRENCH (FRANCE)

250 228 - - - - - - - - - - - - - - - - - - 250 228 - - - -
4% 4% - - - - - - - - - - - - - - - - - - 100% 100% - - - - 

CEGIKMOQSWY DFHJLNPRTXZ ACEGIKMOQSWY BDFHJLNPRTXZ

GERMAN

101 90 - - - - - - 101 90 - - - - - - - - - - - - - - - -
2% 2% - - - - - - 100% 100% - - - - - - - - - - - - - - - - 

CUW DX ACEGKMOQSUWY BDFHLNPRTVXZ

ITALIAN

358 315 - - - - - - - - - - - - - - - - - - - - - - - -
6% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

JAPANESE

204 183 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGOQSUW DFHRTVX

KOREAN

253 231 - - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

RUSSIAN

103 96 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CUW DVX

ARABIC

100 93 - - - - - - - - - - - - - - - - - - - - - - 100 93
2% 2% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

CUW DVX ACEGIKMOQSUW BDFHJLNPRTVX

VIETNAMESE

206 184 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGOQSUW DFHRTVX

TAGALOG

102 95 - - - - - - - - 102 95 - - - - - - - - - - - - - -
2% 2% - - - - - - - - 100% 100% - - - - - - - - - - - - - - 

CUW DVX ACEGIMOQSUWY BDFHJNPRTVXZ

TURKISH

112 92 - - - - - - - - - - - - 112 92 - - - - - - - - - -
2% 2% - - - - - - - - - - - - 100% 100% - - - - - - - - - - 

CGQUW DVX ACEGIKMQSUWY BDFHJLNRTVXZ

POLISH

452 370 - - - - 223 184 - - - - - - - - - - - - - - - - - -
7% 7% - - - - 100% 100% - - - - - - - - - - - - - - - - - - 

CEIKMOQSUWY DFJLNPRTVXZ ACEIKMOQSUWY BDFJLNPRTVXZ

LATAM_SPANISH

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 3Q620. LANGUAGE

Base: All Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
1413 1238 - - 200 181 - - - - - - - - - - 220 180 - - - - - - - -

23% 23% - - 100% 100% - - - - - - - - - - 100% 100% - - - - - - - - 
CGIKMOSUWY DHJLNPTVXZ ACGIKMOSUWY BDHJLNPTVXZ ACGIKMOSUWY BDHJLNPTVXZ

BRITISH ENGLISH

207 181 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGOQSUW DFHRTVX

BAHASA

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 4Q264. In which country or region do you currently reside?

Base: All Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

110 93 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CGQUW DVX

Argentina

370 321 - - - - - - - - - - - - - - - - - - - - - - - -
6% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

Brazil

200 181 - - 200 181 - - - - - - - - - - - - - - - - - - - -
3% 3% - - 100% 100% - - - - - - - - - - - - - - - - - - - - 

CGQSUW DHRTVX ACGIKMOQSUWY BDHJLNPRTVXZ

Canada

1110 996 - - - - - - - - - - - - - - - - - - - - 1110 996 - -
18% 18% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

CEGIKMOQSUY DFHJLNPRTVZ ACEGIKMOQSUY BDFHJLNPRTVZ

China

119 93 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGQSUW DVX

Colombia

103 96 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CUW DVX

Egypt

201 181 - - - - - - - - - - - - - - - - 201 181 - - - - - -
3% 3% - - - - - - - - - - - - - - - - 100% 100% - - - - - - 

CEGQUW DFHRVX ACEGIKMOQUWY BDFHJLNPRVXZ

France

250 228 - - - - - - - - - - - - - - - - - - 250 228 - - - -
4% 4% - - - - - - - - - - - - - - - - - - 100% 100% - - - - 

CEGIKMOQSWY DFHJLNPRTXZ ACEGIKMOQSWY BDFHJLNPRTXZ

Germany

687 595 - - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

India

207 181 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGOQSUW DFHRTVX

Indonesia

101 90 - - - - - - 101 90 - - - - - - - - - - - - - - - -
2% 2% - - - - - - 100% 100% - - - - - - - - - - - - - - - - 

CUW DX ACEGKMOQSUWY BDFHLNPRTVXZ

Italy

358 315 - - - - - - - - - - - - - - - - - - - - - - - -
6% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

Japan

223 184 - - - - 223 184 - - - - - - - - - - - - - - - - - -
4% 3% - - - - 100% 100% - - - - - - - - - - - - - - - - - - 

CEOQSUW DFRTVX ACEIKMOQSUWY BDFJLNPRTVXZ

Mexico

201 192 - - - - - - - - - - - - - - - - - - - - - - - -
3% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGQSUW DFHRTVX

Nigeria

206 184 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGOQSUW DFHRTVX

Philippines

112 92 - - - - - - - - - - - - 112 92 - - - - - - - - - -
2% 2% - - - - - - - - - - - - 100% 100% - - - - - - - - - - 

CGQUW DVX ACEGIKMQSUWY BDFHJLNRTVXZ

Poland

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 4Q264. In which country or region do you currently reside?

Base: All Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
105 90 - - - - - - - - - - - - - - - - - - - - - - - -

2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 
CGUW DX

South Africa

253 231 - - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

Russian Federation

204 183 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGOQSUW DFHRTVX

South Korea

100 97 - - - - - - - - - - 100 97 - - - - - - - - - - - -
2% 2% - - - - - - - - - - 100% 100% - - - - - - - - - - - - 

CUW DVX ACEGIKOQSUWY BDFHJLPRTVXZ

Spain

102 95 - - - - - - - - 102 95 - - - - - - - - - - - - - -
2% 2% - - - - - - - - 100% 100% - - - - - - - - - - - - - - 

CUW DVX ACEGIMOQSUWY BDFHJNPRTVXZ

Turkey

220 180 - - - - - - - - - - - - - - 220 180 - - - - - - - -
4% 3% - - - - - - - - - - - - - - 100% 100% - - - - - - - - 

CEGOSUW DFHTVX ACEGIKMOSUWY BDFHJLNPTVXZ

United Kingdom

502 461 502 461 - - - - - - - - - - - - - - - - - - - - - -
8% 8% 100% 100% - - - - - - - - - - - - - - - - - - - - - - 

EGIKMOQSUWY FHJLNPRTVXZ AEGIKMOQSUWY BFHJLNPRTVXZ

United States

100 93 - - - - - - - - - - - - - - - - - - - - - - 100 93
2% 2% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

CUW DVX ACEGIKMOQSUW BDFHJLNPRTVX

Vietnam

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 5Q268. I identify my gender as ...?

Base: All Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3402 2944 198 242 99 90 126 99 60 56 61 47 63 57 54 35 125 86 82 66 159 141 664 527 59 61
55% 54% 39% 52% 50% 50% 57% 54% 59% 62% 60% 49% 63% 59% 48% 38% 57% 48% 41% 36% 64% 62% 60% 53% 59% 66%
CS PT CPT C T CS PT CS PRT CS T CEOS PT CS T ACEOS BDFLPRTX XACEOS PT CS BDFLPRTX

Male

2742 2506 304 218 101 91 97 85 41 34 41 48 37 40 58 57 95 94 119 115 91 87 446 469 41 32
45% 46% 61% 47% 51% 50% 43% 46% 41% 38% 40% 51% 37% 41% 52% 62% 43% 52% 59% 64% 36% 38% 40% 47% 41% 34%

UW VZ DAEGIKMQUWY VZ MUW VZ VZ MUW BDHJNVXZ JVZ AGIKMQUWY BDFHJLNRVXZ WVZ

Female

- 2 - 1 - - - - - - - - - - - - - - - - - - - - - -
- * - * - - - - - - - - - - - - - - - - - - - - - - 

Other/refuse

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 6Q280. Respondent Age.

Base: All Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

146 193 4 11 6 9 5 8 1 - 3 3 - 1 4 3 5 1 - 3 - 4 6 24 9 10
2% 4% 1% 2% 3% 5% 2% 4% 1% - 3% 3% - 1% 4% 3% 2% 1% - 2% - 2% 1% 2% 9% 11%

CSUW ARX C CSUW JR SUW JR SUW CSUW SUW U W ACEGIMQSUW BDHJLNPRTVX

18 - 19

699 708 31 27 13 17 36 29 2 5 19 19 1 7 18 14 28 5 7 10 2 5 51 140 49 16
11% 13% 6% 6% 7% 9% 16% 16% 2% 6% 19% 20% 1% 7% 16% 15% 13% 3% 3% 6% 1% 2% 5% 14% 49% 17%

CEIMSUW ADJRTV MU V MU RV ACEIMSUW DJNRTV ACEIMSUW BDFJNRTV MV CEIMSUW DJRTV RCEIMSUW U U WDJRTV ZACEGIKMOQSUW DJNRTV

20 - 24

842 669 37 52 18 17 44 23 10 10 21 16 7 3 12 10 22 16 7 7 7 11 138 167 28 13
14% 12% 7% 11% 9% 9% 20% 13% 10% 11% 21% 17% 7% 3% 11% 11% 10% 9% 3% 4% 3% 5% 12% 17% 28% 14%

BCEMSU NTV U CNTV SU T ACEIMOQSUW NTV SU NTV ACEIMOQSUW NTV SU NTV SU CSU WBDFNRTV ZACEIMOQSUW NTV

25 - 29

928 656 66 42 21 15 29 21 9 9 19 11 9 5 10 8 21 13 20 12 9 9 220 179 6 13
15% 12% 13% 9% 11% 8% 13% 11% 9% 10% 19% 12% 9% 5% 9% 9% 10% 7% 10% 7% 4% 4% 20% 18% 6% 14%

BQSUY DNRTV DUY V U U V U V IMOQSUY V U U U U ACEGIMOQSUY BDFHNPRTV NTV

30 - 34

848 739 60 50 16 20 28 21 16 10 19 11 25 28 20 12 24 16 24 23 21 33 182 168 4 15
14% 14% 12% 11% 8% 11% 13% 11% 16% 11% 19% 12% 25% 29% 18% 13% 11% 9% 12% 13% 8% 14% 16% 17% 4% 16%

EUY Y Y EUY EUY ACEGQSUWY BDFHJLPRTVXZ EUY Y Y U ACEQUY BDFR Y

35 - 39

687 496 41 40 16 14 29 20 16 14 6 10 25 19 14 12 20 20 31 21 34 28 145 89 3 7
11% 9% 8% 9% 8% 8% 13% 11% 16% 16% 6% 11% 25% 20% 13% 13% 9% 11% 15% 12% 14% 12% 13% 9% 3% 8%

BCY CY CEKY BDFX ACEGKOQSUWY BDFHXZ Y CEKQY CKY XACEKY

40 - 44

592 557 56 55 18 15 20 22 15 6 8 9 11 9 6 10 21 20 21 33 40 31 121 94 1 4
10% 10% 11% 12% 9% 8% 9% 12% 15% 7% 8% 9% 11% 9% 5% 11% 10% 11% 10% 18% 16% 14% 11% 9% 1% 4%
Y Y Z Y Y Z OY Y Y Y Y SBDFJNXZ AEGKOQWY Z Y

45 - 49

417 410 34 27 21 16 16 10 11 10 2 5 10 11 9 8 27 17 24 17 36 31 67 57 - 7
7% 8% 7% 6% 11% 9% 7% 5% 11% 11% 2% 5% 10% 11% 8% 9% 12% 9% 12% 9% 14% 14% 6% 6% - 8%

KY X Y AKWY Y KY X KY X KY ACKWY ACKWY ACGKWY BDHLX Y Y

50 - 54

394 402 44 28 23 10 8 18 5 12 3 8 4 6 9 8 16 17 16 23 44 35 91 36 - 2
6% 7% 9% 6% 12% 6% 4% 10% 5% 13% 3% 8% 4% 6% 8% 9% 7% 9% 8% 13% 18% 15% 8% 4% - 2%
Y AX AGKY X FAGKMY GXZ Y IBDFXZ X Y Y X Y XZ Y BDFXZ ACGIKMOQSWY BDFNXZ XAGY

55 - 59

287 270 41 43 21 19 5 8 8 5 2 3 5 6 7 4 12 18 25 16 31 24 63 21 - 4
5% 5% 8% 9% 11% 10% 2% 4% 8% 6% 2% 3% 5% 6% 6% 4% 5% 10% 12% 9% 12% 11% 6% 2% - 4%
Y X AGKY BHLX AGKWY BHLX GY X Y X Y Y BHLX AGKMQWY BX AGKMQWY BHLX XGY Y

60 - 64

304 352 88 86 27 29 3 4 8 9 - - 3 2 3 3 24 37 26 16 26 17 26 21 - 2
5% 6% 18% 19% 14% 16% 1% 2% 8% 10% - - 3% 2% 3% 3% 11% 21% 13% 9% 10% 7% 2% 2% - 2%

GKWY AHLX AGIKMOQUWY BHJLNPTVXZ AGKMOWY BHLNPTVXZ GKWY HLNXZ AGKMOWY QBHJLNPTVXZ AGKMOWY HLNXZ AGKMOWY HLX

65 and over

39.4 39.9 47.0 46.5 46.4 44.8 36.0 38.3 44.4 44.6 33.1 35.8 42.5 42.0 38.6 39.3 43.0 49.2 48.0 46.6 50.9 47.5 40.4 35.9 25.1 34.2
GKY ALXZ AGKMOQWY BHLNPXZ AGKMOQWY BHLPXZ KY XZ AGKOWY BHLPXZ Y AGKOY HLXZ KY XZ AGKOWY QBFHJLNPXZ AGIKMOQWY BHLNPXZ VACEGIKMOQSWY BHLNPXZ XAGKY Y

MEAN

13.51 14.33 15.96 16.71 15.69 17.11 11.74 13.55 12.36 13.52 9.84 12.38 10.06 10.99 13.49 13.34 15.87 14.60 13.31 13.29 10.99 12.62 11.60 11.42 5.80 12.45STD. DEV.
0.17 0.19 0.71 0.78 1.11 1.27 0.79 1.00 1.23 1.42 0.97 1.27 1.01 1.12 1.27 1.39 1.07 1.09 0.94 0.99 0.69 0.84 0.35 0.36 0.58 1.29STD. ERR.

37 38 46 45 48 44 34 37 43 44 32 34 40 40 38 39 42 49 47 46 52 48 38 34 24 32MEDIAN
6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93

100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 7Q600. How many hours per week do you spend using the Internet?

Base: All Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

0 hours to less than 1
hour

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

1-4 hours

1180 971 94 60 41 37 45 41 21 9 18 10 22 14 35 18 37 25 39 20 48 32 118 100 21 20
19% 18% 19% 13% 21% 20% 20% 22% 21% 10% 18% 11% 22% 14% 31% 20% 17% 14% 19% 11% 19% 14% 11% 10% 21% 22%
W DTX DW W DJLTX W DJLRTVX JW W W ACEGKQSUW X W TW W W DJLTX

5-10 hours

911 772 89 72 34 26 40 22 10 10 11 13 20 17 14 16 46 39 38 39 50 43 129 106 18 14
15% 14% 18% 16% 17% 14% 18% 12% 10% 11% 11% 14% 20% 18% 13% 17% 21% 22% 19% 22% 20% 19% 12% 11% 18% 15%
W X W X W W IW X AIKW BHJX IW BHJX AIKW BX

11-15 hours

929 908 91 90 37 36 50 34 19 24 9 19 16 16 14 15 38 33 44 37 48 43 148 174 12 11
15% 17% 18% 20% 19% 20% 22% 18% 19% 27% 9% 20% 16% 16% 13% 16% 17% 18% 22% 20% 19% 19% 13% 17% 12% 12%

A KW K AKOWY K BXZ K K AKOWY KW W

16-20 hours

3124 2801 228 239 88 82 88 87 51 47 64 53 42 50 49 43 99 83 80 85 104 110 715 616 49 48
51% 51% 45% 52% 44% 45% 39% 47% 50% 52% 63% 56% 42% 52% 44% 47% 45% 46% 40% 47% 42% 48% 64% 62% 49% 52%

CEGSU C ACEGMOQSU ACEGIMOQSUY BDFHNPRTV

More than 20 hours

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Don’t Know

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 8Q640. COUNTRY QUOTAS

Base: All Qualified

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

502 461 502 461 - - - - - - - - - - - - - - - - - - - - - -
8% 8% 100% 100% - - - - - - - - - - - - - - - - - - - - - - 

EGIKMOQSUWY FHJLNPRTVXZ AEGIKMOQSUWY BFHJLNPRTVXZ

US ADULTS

200 181 - - 200 181 - - - - - - - - - - - - - - - - - - - -
3% 3% - - 100% 100% - - - - - - - - - - - - - - - - - - - - 

CGQSUW DHRTVX ACGIKMOQSUWY BDHJLNPRTVXZ

CANADA ADULTS

223 184 - - - - 223 184 - - - - - - - - - - - - - - - - - -
4% 3% - - - - 100% 100% - - - - - - - - - - - - - - - - - - 

CEOQSUW DFRTVX ACEIKMOQSUWY BDFJLNPRTVXZ

MEXICO ADULTS

101 90 - - - - - - 101 90 - - - - - - - - - - - - - - - -
2% 2% - - - - - - 100% 100% - - - - - - - - - - - - - - - - 

CUW DX ACEGKMOQSUWY BDFHLNPRTVXZ

ITALY ADULTS

102 95 - - - - - - - - 102 95 - - - - - - - - - - - - - -
2% 2% - - - - - - - - 100% 100% - - - - - - - - - - - - - - 

CUW DVX ACEGIMOQSUWY BDFHJNPRTVXZ

TURKEY ADULTS

100 97 - - - - - - - - - - 100 97 - - - - - - - - - - - -
2% 2% - - - - - - - - - - 100% 100% - - - - - - - - - - - - 

CUW DVX ACEGIKOQSUWY BDFHJLPRTVXZ

SPAIN ADULTS

112 92 - - - - - - - - - - - - 112 92 - - - - - - - - - -
2% 2% - - - - - - - - - - - - 100% 100% - - - - - - - - - - 

CGQUW DVX ACEGIKMQSUWY BDFHJLNRTVXZ

POLAND ADULTS

220 180 - - - - - - - - - - - - - - 220 180 - - - - - - - -
4% 3% - - - - - - - - - - - - - - 100% 100% - - - - - - - - 

CEGOSUW DFHTVX ACEGIKMOSUWY BDFHJLNPTVXZ

UNITED KINGDOM
ADULTS

201 181 - - - - - - - - - - - - - - - - 201 181 - - - - - -
3% 3% - - - - - - - - - - - - - - - - 100% 100% - - - - - - 

CEGQUW DFHRVX ACEGIKMOQUWY BDFHJLNPRVXZ

FRANCE ADULTS

250 228 - - - - - - - - - - - - - - - - - - 250 228 - - - -
4% 4% - - - - - - - - - - - - - - - - - - 100% 100% - - - - 

CEGIKMOQSWY DFHJLNPRTXZ ACEGIKMOQSWY BDFHJLNPRTXZ

GERMANY ADULTS

1110 996 - - - - - - - - - - - - - - - - - - - - 1110 996 - -
18% 18% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

CEGIKMOQSUY DFHJLNPRTVZ ACEGIKMOQSUY BDFHJLNPRTVZ

CHINA ADULTS

100 93 - - - - - - - - - - - - - - - - - - - - - - 100 93
2% 2% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

CUW DVX ACEGIKMOQSUW BDFHJLNPRTVX

VIETNAM ADULTS

206 184 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGOQSUW DFHRTVX

PHILIPPINES ADULTS

358 315 - - - - - - - - - - - - - - - - - - - - - - - -
6% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

JAPAN ADULTS

204 183 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGOQSUW DFHRTVX

SOUTH KOREA ADULTS

253 231 - - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

RUSSIA ADULTS

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 8Q640. COUNTRY QUOTAS

Base: All Qualified

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
687 595 - - - - - - - - - - - - - - - - - - - - - - - -

11% 11% - - - - - - - - - - - - - - - - - - - - - - - - 
CEGIKMOQSUWY DFHJLNPRTVXZ

INDIA ADULTS

207 181 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGOQSUW DFHRTVX

INDONESIA ADULTS

201 192 - - - - - - - - - - - - - - - - - - - - - - - -
3% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGQSUW DFHRTVX

NIGERIA ADULTS

105 90 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CGUW DX

SOUTH AFRICA ADULTS

103 96 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CUW DVX

EGYPT ADULTS

119 93 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGQSUW DVX

COLOMBIA ADULTS

110 93 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CGQUW DVX

ARGENTINA ADULTS

370 321 - - - - - - - - - - - - - - - - - - - - - - - -
6% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

BRAZIL ADULTS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

US TEENS 15-17

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

CANADA TEENS 15-17

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

MEXICO TEENS 15-17

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

ITALY TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

TURKEY TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

SPAIN TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

POLAND TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

UNITED KINGDOM
TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

FRANCE TEENS

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 8Q640. COUNTRY QUOTAS

Base: All Qualified

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

GERMANY TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

CHINA TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

VIETNAM TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

PHILIPPINES TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

JAPAN TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

SOUTH KOREA TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

RUSSIA TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

INDIA TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

INDONESIA TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

NIGERIA TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

SOUTH AFRICA TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

EGYPT TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

COLOMBIA TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

ARGENTINA TEENS

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

BRAZIL TEENS

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 9Q700. Which of the following domain name extensions, if any, have you heard of?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

5749 5332 480 455 194 178 214 184 93 88 97 95 94 95 106 90 214 174 176 172 225 217 1042 972 92 92
94% 98% 96% 99% 97% 98% 96% 100% 92% 98% 95% 100% 94% 98% 95% 98% 97% 97% 88% 95% 90% 95% 94% 98% 92% 99%
SU ATV ASU CTV ASU SU GBJPRTVX S KTV S AISUWY S U SU WV Y

HIGH (NET)

5481 5204 466 445 189 171 193 177 89 86 92 92 91 94 103 90 209 170 166 163 219 208 993 951 87 87
89% 95% 93% 97% 95% 94% 87% 96% 88% 96% 90% 97% 91% 97% 92% 98% 95% 94% 83% 90% 88% 91% 89% 95% 87% 94%
S ATV AGSUW CTV AGSUWY GTV T T S TV AGISUWY S S WTV

  .com

4759 4824 434 434 178 164 174 176 83 81 84 82 82 87 88 81 189 158 153 141 193 196 793 842 74 85
77% 88% 86% 94% 89% 91% 78% 96% 82% 90% 82% 86% 82% 90% 79% 88% 86% 88% 76% 78% 77% 86% 71% 85% 74% 91%
W ATX AGOSUWY CBLPRTVX AGOSUWY TX W GBLPRTVX W T W W T T AGSUWY T UT WT YT

  .net

4387 4533 456 436 182 168 187 180 84 79 79 87 87 90 88 76 193 160 143 143 180 184 594 671 79 84
71% 83% 91% 95% 91% 93% 84% 98% 83% 88% 77% 92% 87% 93% 79% 83% 88% 89% 71% 79% 72% 81% 54% 67% 79% 90%
W AX AGIKOSUWY CBJPRTVX AGIKOSUWY BPTVX ASUW GBFJLNPRTVXZ ASUW X W KBTVX ASUW BPTVX W X AKOSUWY BTVX W X W UX W W YTVX

  .org

5113 4967 261 255 190 171 201 180 94 87 83 82 94 94 102 91 203 168 179 171 234 222 909 910 87 92
83% 91% 52% 55% 95% 94% 90% 98% 93% 97% 81% 86% 94% 97% 91% 99% 92% 93% 89% 94% 94% 97% 82% 91% 87% 99%
C AD ACKSWY DL ACKW GBDLRX ACKW DL C D ACKW BDL ACKW OBDLRX ACKW D ACW DL ACKWY BDLRX C WD C YBDLRX

GEOGRAPHICALLY
TARGETED (NET)

909 910 - - - - - - - - - - - - - - - - - - - - 909 910 - -
15% 17% - - - - - - - - - - - - - - - - - - - - 82% 91% - - 

CEGIKMOQSUY ADFHJLNPRTVZ ACEGIKMOQSUY WBDFHJLNPRTVZ

  .cn

- 571 - - - - - - - 69 - - - 55 - 76 - 110 - 92 - 169 - - - -
- 10% - - - - - - - 77% - - - 57% - 83% - 61% - 51% - 74% - - - - 

ADFHLXZ IBDFHLNRTXZ MBDFHLXZ OBDFHLNRTXZ QBDFHLXZ SBDFHLXZ UBDFHLNRTXZ

  .eu

558 557 - - - - - - - - - - - - - - - - - - - - - - - -
9% 10% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY ADFHJLNPRTVXZ

  .in

330 299 - - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

  .jp

311 298 - - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

  .br

261 255 261 255 - - - - - - - - - - - - - - - - - - - - - -
4% 5% 52% 55% - - - - - - - - - - - - - - - - - - - - - - 

EGIKMOQSUWY FHJLNPRTVXZ AEGIKMOQSUWY BFHJLNPRTVXZ

  .us

237 225 - - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

  .ru

234 219 - - - - - - - - - - - - - - - - - - 234 219 - - - -
4% 4% - - - - - - - - - - - - - - - - - - 94% 96% - - - - 

CEGIKMOQSWY DFHLNPRTXZ ACEGIKMOQSWY BDFHJLNPRTXZ

  .de

165 190 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGQSUW ADFHRTVX

  .ng

201 180 - - - - 201 180 - - - - - - - - - - - - - - - - - -
3% 3% - - - - 90% 98% - - - - - - - - - - - - - - - - - - 

CEQSUW DFRTVX ACEIKMOQSUWY GBDFJLNPRTVXZ

  .mx

179 179 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGQSUW DFHRTVX

  .kr

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 9Q700. Which of the following domain name extensions, if any, have you heard of?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
165 174 - - - - - - - - - - - - - - - - - - - - - - - -

3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 
CEGQSUW DFHRTVX

  .id

190 171 - - 190 171 - - - - - - - - - - - - - - - - - - - -
3% 3% - - 95% 94% - - - - - - - - - - - - - - - - - - - - 

CGQSUW DHRTVX ACGIKMOQSUWY BDHJLNPRTVXZ

  .ca

179 169 - - - - - - - - - - - - - - - - 179 169 - - - - - -
3% 3% - - - - - - - - - - - - - - - - 89% 93% - - - - - - 

CEGQUW DFHRVX ACEGIKMOQUWY BDFHJLNPRVXZ

  .fr

166 169 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGQSUW DFHRTVX

  .ph

203 167 - - - - - - - - - - - - - - 203 167 - - - - - - - -
3% 3% - - - - - - - - - - - - - - 92% 93% - - - - - - - - 

CEGSUW DFHTVX ACEGIKMOSUWY BDFHJLNPTVXZ

  .uk

94 92 - - - - - - - - - - 94 92 - - - - - - - - - - - -
2% 2% - - - - - - - - - - 94% 95% - - - - - - - - - - - - 

CUW DVX ACEGIKOQSUWY BDFHJLPRTVXZ

  .es

87 92 - - - - - - - - - - - - - - - - - - - - - - 87 92
1% 2% - - - - - - - - - - - - - - - - - - - - - - 87% 99%

CW DVX ACEGIKMOQSUW YBDFHJLNPRTVX

  .vn

102 91 - - - - - - - - - - - - 102 91 - - - - - - - - - -
2% 2% - - - - - - - - - - - - 91% 99% - - - - - - - - - - 

CUW DVX ACEGIKMQSUWY OBDFHJLNRTVXZ

  .pl

96 90 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CUW DX

  .ar

108 89 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CGQUW DX

  .co

66 88 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CW ADX

  .eg

94 87 - - - - - - 94 87 - - - - - - - - - - - - - - - -
2% 2% - - - - - - 93% 97% - - - - - - - - - - - - - - - - 

CUW DX ACEGKMOQSUWY BDFHLNPRTVXZ

  .it

95 86 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CUW DX

  .za

83 82 - - - - - - - - 83 82 - - - - - - - - - - - - - -
1% 2% - - - - - - - - 81% 86% - - - - - - - - - - - - - - 

CW DX ACEGIMOQSUWY BDFHJNPRTVXZ

  .tr

3077 3219 249 235 103 98 96 101 70 66 67 69 57 70 83 73 120 92 66 62 142 150 365 458 73 76
50% 59% 50% 51% 52% 54% 43% 55% 69% 73% 66% 73% 57% 72% 74% 79% 55% 51% 33% 34% 57% 66% 33% 46% 73% 82%

GSW ADRTX SW T SW TX SW GTX ACEGQSUW BDFHRTX ACEGSW BDFHRTX GSW MBDFHRTX ACEGMQSUW BDFHRTVX GSW T AGSW UBDFHRTX WT ACEGMQSUW BDFHRTVX

MODERATE (NET)

2542 2753 147 147 69 66 85 96 59 58 59 60 57 69 71 65 88 64 52 56 134 134 323 420 70 75
41% 50% 29% 32% 35% 36% 38% 52% 58% 64% 58% 63% 57% 71% 63% 71% 40% 36% 26% 31% 54% 59% 29% 42% 70% 81%

CESW ADFRTX CSW GDFRTX ACEGQSW BDFRTX ACEGQSW BDFRTX ACEGQSW MBDFHRTVX ACEGQSW BDFHRTVX CSW ACEGQSW BDFRTX WDT ACEGQSUW BDFHJLRTVX

  .info

1890 1979 195 191 78 68 33 39 54 41 36 47 24 30 55 48 89 71 41 29 93 104 160 217 45 40
31% 36% 39% 41% 39% 38% 15% 21% 53% 46% 35% 49% 24% 31% 49% 52% 40% 39% 20% 16% 37% 46% 14% 22% 45% 43%

GSW AHTX AGMSW BHTX AGMSW HTX ACEGKMQSUW HNTX GSW KBHNTX GW TX ACGKMSUW BFHNRTX AGMSW HTX W AGMSW BHNTX W AGMSW HTX

  .biz

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 9Q700. Which of the following domain name extensions, if any, have you heard of?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
1635 1888 71 86 56 40 42 52 21 22 30 34 18 31 36 28 62 39 36 44 40 50 291 418 40 38

27% 35% 14% 19% 28% 22% 19% 28% 21% 24% 29% 36% 18% 32% 32% 30% 28% 22% 18% 24% 16% 22% 26% 42% 40% 41%
CGMSU ADFJRTV CGSU GD CGSU DFRTV MD CGMSU D CGSU CGSU WBDFHJPRTV ACEGIMQSUW DFHJRTV

LOW (NET)

866 998 33 51 23 17 17 25 11 13 16 21 14 19 18 16 40 22 11 18 21 27 112 168 26 25
14% 18% 7% 11% 12% 9% 8% 14% 11% 14% 16% 22% 14% 20% 16% 17% 18% 12% 5% 10% 8% 12% 10% 17% 26% 27%

CGSUW ADFRTV C CS G CGSU DFRTV CS DFT CGSU CGSUW CS WDFT ACEGIMSUW BDFHJRTVX

  .mobi

563 746 29 32 27 18 19 21 10 8 16 14 3 9 8 9 21 9 10 16 19 27 124 225 4 12
9% 14% 6% 7% 14% 10% 9% 11% 10% 9% 16% 15% 3% 9% 7% 10% 10% 5% 5% 9% 8% 12% 11% 23% 4% 13%

CMS ADR ACMSUY R M ACMOSUY DR M DR ACMSY WBDFHJNPRTVZ YR

  .tel

587 733 17 27 15 7 13 12 7 6 10 22 2 7 20 15 15 10 22 27 9 7 134 214 20 17
10% 13% 3% 6% 8% 4% 6% 7% 7% 7% 10% 23% 2% 7% 18% 16% 7% 6% 11% 15% 4% 3% 12% 21% 20% 18%

CMU ADFHRV C CMU KBDFHJNRV ACEGIMQU DFHJRV C CMU DFHRV ACGMQU WBDFHJNRTV ACEGIKMQSUW DFHJNRV

  .pro

533 708 15 23 7 10 3 8 5 6 8 15 3 6 7 9 20 13 9 12 12 23 111 176 19 18
9% 13% 3% 5% 4% 6% 1% 4% 5% 7% 8% 16% 3% 6% 6% 10% 9% 7% 4% 7% 5% 10% 10% 18% 19% 19%

CEGMSU ADFHNRT CG DFHNRT G CEG G UDH CEGMSU WBDFHJNRTV ACEGIKMOQSUW DFHJNRTV

  .asia

319 462 12 15 6 7 6 10 6 9 3 8 3 10 3 3 17 10 4 7 10 13 71 124 4 8
5% 8% 2% 3% 3% 4% 3% 5% 6% 10% 3% 8% 3% 10% 3% 3% 8% 6% 2% 4% 4% 6% 6% 12% 4% 9%

CS ADFT DFT D MDFT CEGS ACGS WBDFHPRTV D

  .coop

121 42 18 5 2 2 1 - 1 1 2 - 2 1 - 1 2 2 13 2 9 2 28 12 2 -
2% 1% 4% 1% 1% 1% * - 1% 1% 2% - 2% 1% - 1% 1% 1% 6% 1% 4% 1% 3% 1% 2% - 
B DAGOQ TAEGIOQW VGO X

I am not aware of any of
these

27161 28512 2083 2061 966 869 932 924 503 544 488 530 462 569 563 580 1086 966 803 875 1133 1313 4352 4930 517 543
442% 523% 415% 447% 483% 480% 418% 502% 498% 604% 478% 558% 462% 587% 503% 630% 494% 537% 400% 483% 453% 576% 392% 495% 517% 584%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 10Q705. Have you personally visited websites with any of the following domain extensions?

Base: Heard Of Extensions

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6023 5410 484 456 198 179 222 184 100 89* 100 95* 98* 96* 112 91* 218 178 188 179 241 226 1082 984 98* 93*Unweighted Base

5290 5074 451 439 185 169 190 173 85 84 89 89 90 94 94 85 200 161 150 143 204 196 971 936 84 84
88% 94% 93% 96% 93% 94% 86% 94% 85% 94% 89% 94% 92% 98% 84% 93% 92% 90% 80% 80% 85% 87% 90% 95% 86% 90%
S ATV AGIOSUWY CBRTVZ AGIOSUY TV GTV IT S T S RTVZ OT GOSU T ASU WRTVZ T

.com

3904 4102 366 364 136 128 137 153 67 62 79 70 67 78 61 60 148 113 107 99 142 153 693 732 69 78
65% 76% 76% 80% 69% 72% 62% 83% 67% 70% 79% 74% 68% 81% 54% 66% 68% 63% 57% 55% 59% 68% 64% 74% 70% 84%

OS APRTV AGOQSUW BFJPRTVX OSU T GBFJPRTVX T AGOQSUW T O MPRTV OSU T O WRTV OSU YFJPRTVX

.net

3646 3890 403 398 153 143 163 169 73 65 72 79 70 79 70 61 171 126 101 100 121 137 485 516 72 73
61% 72% 83% 87% 77% 80% 73% 92% 73% 73% 72% 83% 71% 82% 63% 67% 78% 71% 54% 56% 50% 61% 45% 52% 73% 78%

UW ATVX AGIKMOSUWY BFJPRTVXZ AOSUW BPRTVX AOSUW GBFJLNPRTVXZ ASUW TVX ASUW BPRTVX ASUW BPRTVX UW X AOSUW TVX W UX W ASUW TVX

.org

1622 1824 69 79 35 33 54 64 41 37 41 41 39 50 49 51 59 38 28 26 99 93 194 257 65 60
27% 34% 14% 17% 18% 18% 24% 35% 41% 42% 41% 43% 40% 52% 44% 56% 27% 21% 15% 15% 41% 41% 18% 26% 66% 65%

CESW ADFRTX CSW GDFRTX ACEGQSW DFRTX ACEGQSW BDFRTX ACEGQSW BDFHRTX ACEGQSW BDFHRTVX CESW ACEGQSW BDFRTX WDFT ACEGIKMOQSUW BDFHJLRTVX

.info

1038 1106 67 67 28 26 20 14 28 24 27 28 14 21 34 30 44 29 24 14 59 54 93 116 30 29
17% 20% 14% 15% 14% 15% 9% 8% 28% 27% 27% 29% 14% 22% 30% 33% 20% 16% 13% 8% 24% 24% 9% 12% 31% 31%

CGW ADFHTX W HT W HT ACEGMSW DFHRTX ACEGMSW BDFHRTX HTX ACEGMQSW BDFHRTX CGSW HT ACEGMSW DFHTX W ACEGMQSW BDFHRTX

.biz

846 853 - - - - - - - - - - - - - - - - - - - - 846 853 - -
14% 16% - - - - - - - - - - - - - - - - - - - - 78% 87% - - 

CEGIKMOQSUY ADFHJLNPRTVZ ACEGIKMOQSUY WBDFHJLNPRTVZ

.cn

481 572 9 25 11 9 9 12 5 10 9 15 7 9 8 6 23 14 4 11 8 10 65 82 16 14
8% 11% 2% 5% 6% 5% 4% 7% 5% 11% 9% 16% 7% 9% 7% 7% 11% 8% 2% 6% 3% 4% 6% 8% 16% 15%

CGSUW ADFTVX C C DV CSU DFHPRTVX CS CS CGSUW CS WV ACEGIMOSUW DFHTVX

.mobi

517 523 - - - - - - - - - - - - - - - - - - - - - - - -
9% 10% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY ADFHJLNPRTVXZ

.in

- 366 - - - - - - - 51 - - - 40 - 59 - 52 - 56 - 108 - - - -
- 7% - - - - - - - 57% - - - 42% - 65% - 29% - 31% - 48% - - - - 

ADFHLXZ IBDFHLNRTXZ MBDFHLRXZ OBDFHLNRTVXZ QBDFHLXZ SBDFHLXZ UBDFHLRTXZ

.eu

241 359 6 5 5 3 7 8 3 2 3 9 1 1 10 9 6 5 4 12 3 2 58 103 6 11
4% 7% 1% 1% 3% 2% 3% 4% 3% 2% 3% 9% 1% 1% 9% 10% 3% 3% 2% 7% 1% 1% 5% 10% 6% 12%

CU ADFNRV DV DFJNRV ACEGMQSU DFJNRV SDFNV ACU WBDFHJNRV CU BDFHJNRV

.pro

217 352 4 9 3 5 10 9 5 2 6 9 1 6 7 3 10 5 3 6 4 4 52 122 1 5
4% 7% 1% 2% 2% 3% 5% 5% 5% 2% 6% 9% 1% 6% 6% 3% 5% 3% 2% 3% 2% 2% 5% 12% 1% 5%
C ADFRV C D C CESU DFJRTV DV CESU C ACESU WBDFHJPRTVZ

.tel

230 338 3 7 2 3 1 - 2 2 2 6 1 2 5 2 8 6 1 8 3 4 59 86 5 9
4% 6% 1% 2% 1% 2% * - 2% 2% 2% 6% 1% 2% 4% 2% 4% 3% 1% 4% 1% 2% 5% 9% 5% 10%

CEGSU ADFHV H DFHV CGS H CGS H SDH ACEGSU WBDFHJNPRV CEGSU DFHJNPRV

.asia

296 294 - - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

.br

300 281 - - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHJLNPRTVXZ

.jp

140 224 3 7 1 2 1 4 4 6 1 6 1 6 2 1 7 7 2 3 3 4 36 54 2 5
2% 4% 1% 2% 1% 1% * 2% 4% 7% 1% 6% 1% 6% 2% 1% 3% 4% 1% 2% 1% 2% 3% 5% 2% 5%
C ADF CEG DFTV KDFTV DFTV CEG ACEG WBDFTV DF

.coop

236 222 - - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUWY DFHLNPRTVXZ

.ru

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 10Q705. Have you personally visited websites with any of the following domain extensions?

Base: Heard Of Extensions

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6023 5410 484 456 198 179 222 184 100 89* 100 95* 98* 96* 112 91* 218 178 188 179 241 226 1082 984 98* 93*Unweighted Base
227 212 - - - - - - - - - - - - - - - - - - 227 212 - - - -

4% 4% - - - - - - - - - - - - - - - - - - 94% 94% - - - - 
CEGIKOQSW DFHLNRTX ACEGIKMOQSWY BDFHJLNPRTXZ

.de

157 187 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGQSUW ADFHRTVX

.ng

188 179 - - - - 188 179 - - - - - - - - - - - - - - - - - -
3% 3% - - - - 85% 97% - - - - - - - - - - - - - - - - - - 

CEQSUW DFRTVX ACEIKMOQSUWY GBDFJLNPRTVXZ

.mx

185 169 - - 185 169 - - - - - - - - - - - - - - - - - - - -
3% 3% - - 93% 94% - - - - - - - - - - - - - - - - - - - - 

CGQSUW DHRTVX ACGIKMOQSUWY BDHJLNPRTVXZ

.ca

150 168 - - - - - - - - - - - - - - - - - - - - - - - -
2% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGQSUW ADFHRTVX

.id

161 166 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGQSUW DFHRTVX

.kr

151 163 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGQSUW DFHRTVX

.ph

168 160 - - - - - - - - - - - - - - - - 168 160 - - - - - -
3% 3% - - - - - - - - - - - - - - - - 89% 89% - - - - - - 

CEGQUW DFHRVX ACEGIKMOQUWY BDFHJLNPRVXZ

.fr

191 159 - - - - - - - - - - - - - - 191 159 - - - - - - - -
3% 3% - - - - - - - - - - - - - - 88% 89% - - - - - - - - 

CEGSUW DFHTVX ACEGIKMOSUWY BDFHJLNPTVXZ

.uk

149 146 149 146 - - - - - - - - - - - - - - - - - - - - - -
2% 3% 31% 32% - - - - - - - - - - - - - - - - - - - - - - 

EGQSUW FHRTVX AEGIKMOQSUWY BFHJLNPRTVXZ

.us

91 90 - - - - - - - - - - 91 90 - - - - - - - - - - - -
2% 2% - - - - - - - - - - 93% 94% - - - - - - - - - - - - 

CW DX ACEGIKOQSUWY BDFHJLPRTVXZ

.es

99 89 - - - - - - - - - - - - 99 89 - - - - - - - - - -
2% 2% - - - - - - - - - - - - 88% 98% - - - - - - - - - - 

CUW DX ACEGIKMQSUWY OBDFHJLNRTVXZ

.pl

82 88 - - - - - - - - - - - - - - - - - - - - - - 82 88
1% 2% - - - - - - - - - - - - - - - - - - - - - - 84% 95%

CW DX ACEGIKMOQSUW YBDFHJLNPRTVX

.vn

91 88 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CW DX

.ar

100 87 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CUW DX

.co

93 85 - - - - - - 93 85 - - - - - - - - - - - - - - - -
2% 2% - - - - - - 93% 96% - - - - - - - - - - - - - - - - 

CW DX ACEGKMOQSUWY BDFHLNPRTVXZ

.it

90 83 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CW DX

.za

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 10Q705. Have you personally visited websites with any of the following domain extensions?

Base: Heard Of Extensions

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6023 5410 484 456 198 179 222 184 100 89* 100 95* 98* 96* 112 91* 218 178 188 179 241 226 1082 984 98* 93*Unweighted Base
57 78 - - - - - - - - - - - - - - - - - - - - - - - -

1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 
CW ADX

.eg

80 76 - - - - - - - - 80 76 - - - - - - - - - - - - - -
1% 1% - - - - - - - - 80% 80% - - - - - - - - - - - - - - 

CW DX ACEGIMOQSUWY BDFHJNPRTVXZ

.tr

89 58 11 6 4 2 - - 1 1 1 - 2 - 2 - 2 2 8 6 4 4 19 14 - 1
1% 1% 2% 1% 2% 1% - - 1% 1% 1% - 2% - 2% - 1% 1% 4% 3% 2% 2% 2% 1% - 1%

G G G G AGQWY BH G

None of these above

21603 22911 1541 1552 748 692 780 785 407 431 410 428 384 476 441 456 869 717 600 644 877 981 3571 3871 432 457
359% 423% 318% 340% 378% 387% 351% 427% 407% 484% 410% 451% 392% 496% 394% 501% 399% 403% 319% 360% 364% 434% 330% 393% 441% 491%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 11Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

108 92 - - - - - - - - - - - - - - - - - - - - - - - -
98% 99% - - - - - - - - - - - - - - - - - - - - - - - - 

.ar

97 95 - - - - - - - - - - 97 95 - - - - - - - - - - - -
97% 98% - - - - - - - - - - 97% 98% - - - - - - - - - - - - 

.es

94 91 - - - - - - - - - - - - - - - - - - - - - - 94 91
94% 98% - - - - - - - - - - - - - - - - - - - - - - 94% 98%

.vn

202 177 - - - - - - - - - - - - - - - - - - - - - - - -
98% 98% - - - - - - - - - - - - - - - - - - - - - - - - 

.id

243 222 - - - - - - - - - - - - - - - - - - 243 222 - - - -
97% 97% - - - - - - - - - - - - - - - - - - 97% 97% - - - - 

.de

662 579 - - - - - - - - - - - - - - - - - - - - - - - -
96% 97% - - - - - - - - - - - - - - - - - - - - - - - - 

.in

243 224 - - - - - - - - - - - - - - - - - - - - - - - -
96% 97% - - - - - - - - - - - - - - - - - - - - - - - - 

.ru

194 186 - - - - - - - - - - - - - - - - - - - - - - - -
97% 97% - - - - - - - - - - - - - - - - - - - - - - - - 

.ng

93 92 - - - - - - - - 93 92 - - - - - - - - - - - - - -
91% 97% - - - - - - - - 91% 97% - - - - - - - - - - - - - - 

.tr

110 89 - - - - - - - - - - - - 110 89 - - - - - - - - - -
98% 97% - - - - - - - - - - - - 98% 97% - - - - - - - - - - 

.pl

217 178 - - - - 217 178 - - - - - - - - - - - - - - - - - -
97% 97% - - - - 97% 97% - - - - - - - - - - - - - - - - - - 

.mx

98 87 - - - - - - 98 87 - - - - - - - - - - - - - - - -
97% 97% - - - - - - 97% 97% - - - - - - - - - - - - - - - - 

.it

1042 956 - - - - - - - - - - - - - - - - - - - - 1042 956 - -
94% 96% - - - - - - - - - - - - - - - - - - - - 94% 96% - - 

A W

.cn

115 89 - - - - - - - - - - - - - - - - - - - - - - - -
97% 96% - - - - - - - - - - - - - - - - - - - - - - - - 

.co

199 176 - - - - - - - - - - - - - - - - - - - - - - - -
97% 96% - - - - - - - - - - - - - - - - - - - - - - - - 

.ph

5857 5212 471 433 190 171 218 181 99 87 95 89 93 93 104 87 214 172 192 170 229 211 1059 956 94 92
95% 96% 94% 94% 95% 94% 98% 98% 98% 97% 93% 94% 93% 96% 93% 95% 97% 96% 96% 94% 92% 93% 95% 96% 94% 99%
U V CKMOU DFLTV U U U V DV

.com

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 11Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
99 86 - - - - - - - - - - - - - - - - - - - - - - - -
94% 96% - - - - - - - - - - - - - - - - - - - - - - - - 

.za

186 173 - - - - - - - - - - - - - - - - - - - - - - - -
91% 95% - - - - - - - - - - - - - - - - - - - - - - - - 

.kr

192 170 - - 192 170 - - - - - - - - - - - - - - - - - - - -
96% 94% - - 96% 94% - - - - - - - - - - - - - - - - - - - - 

.ca

210 169 - - - - - - - - - - - - - - 210 169 - - - - - - - -
95% 94% - - - - - - - - - - - - - - 95% 94% - - - - - - - - 

.uk

195 169 - - - - - - - - - - - - - - - - 195 169 - - - - - -
97% 93% - - - - - - - - - - - - - - - - 97% 93% - - - - - - 

.fr

90 89 - - - - - - - - - - - - - - - - - - - - - - - -
87% 93% - - - - - - - - - - - - - - - - - - - - - - - - 

.eg

332 292 - - - - - - - - - - - - - - - - - - - - - - - -
93% 93% - - - - - - - - - - - - - - - - - - - - - - - - 

.jp

344 297 - - - - - - - - - - - - - - - - - - - - - - - -
93% 93% - - - - - - - - - - - - - - - - - - - - - - - - 

.br

5443 4856 457 417 176 165 193 166 90 77 93 84 91 90 91 77 195 152 177 151 204 186 988 911 85 84
89% 89% 91% 90% 88% 91% 87% 90% 89% 86% 91% 88% 91% 93% 81% 84% 89% 84% 88% 83% 82% 82% 89% 91% 85% 90%

OU RTV OU RTV TV V OU OU RTV U OU BPRTV

.net

5288 4720 473 439 191 173 212 180 93 76 92 89 93 86 94 80 209 168 174 145 198 166 860 785 86 89
86% 87% 94% 95% 96% 96% 95% 98% 92% 84% 90% 94% 93% 89% 84% 87% 95% 93% 87% 80% 79% 73% 77% 79% 86% 96%

UW TVX AOSUWY BJNPTVX AOSUWY BJNPTVX AOSUWY BJNPRTVX UW V UW BJTVX AOUW VX V AOSUWY BJTVX UW V W YBJPTVX

.org

375 349 375 349 - - - - - - - - - - - - - - - - - - - - - -
75% 76% 75% 76% - - - - - - - - - - - - - - - - - - - - - - 

.us

4492 3688 346 286 142 122 163 120 88 65 78 62 80 72 86 74 164 114 145 111 191 149 704 632 76 75
73% 68% 69% 62% 71% 67% 73% 65% 87% 72% 76% 65% 80% 74% 77% 80% 75% 63% 72% 61% 76% 65% 63% 63% 76% 81%

BCW DX DW W W JACEGQSUWY W CW DTX W BDFHLRTVX RW TW VCW W BDFHLRTVX

.info

- 2364 - 197 - 76 - 50 - 27 - 35 - 37 - 42 - 79 - 99 - 69 - 537 - 34
- 43% - 43% - 42% - 27% - 30% - 37% - 38% - 46% - 44% - 55% - 30% - 54% - 37%

HJV HJV HV HJV HJV BDFHJLNRVZ BDFHJLNRVZ

.pro

- 2290 - 175 - 80 - 57 - 29 - 35 - 33 - 36 - 72 - 74 - 72 - 526 - 26
- 42% - 38% - 44% - 31% - 32% - 37% - 34% - 39% - 40% - 41% - 32% - 53% - 28%

HVZ HVZ HZ BDFHJLNPRTVZ

.tel

- 2184 - 140 - 63 - 43 - 18 - 32 - 21 - 29 - 56 - 56 - 54 - 533 - 49
- 40% - 30% - 35% - 23% - 20% - 34% - 22% - 32% - 31% - 31% - 24% - 54% - 53%

DHJNRTV J HJNV J BDFHJLNPRTV BDFHJLNPRTV

.asia

- 2109 - 176 - 69 - 49 - 30 - 31 - 36 - 34 - 74 - 67 - 62 - 464 - 26
- 39% - 38% - 38% - 27% - 33% - 33% - 37% - 37% - 41% - 37% - 27% - 47% - 28%

HVZ HV HV HVZ HV BDFHJLTVZ

.coop

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 12Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

- 3343 - 285 - 112 - 135 - 60 - 64 - 61 - 58 - 106 - 114 - 166 - 532 - 67
- 61% - 62% - 62% - 73% - 67% - 67% - 63% - 63% - 59% - 63% - 73% - 53% - 72%

X X X BDFRTX X X X BDFRTX BRX

.coop

- 3268 - 321 - 118 - 141 - 72 - 63 - 76 - 63 - 124 - 125 - 174 - 463 - 44
- 60% - 70% - 65% - 77% - 80% - 66% - 78% - 68% - 69% - 69% - 76% - 46% - 47%

XZ BXZ XZ BFXZ BDFLXZ XZ BFXZ XZ BXZ BXZ BFXZ

.asia

- 3162 - 286 - 101 - 127 - 61 - 60 - 64 - 56 - 108 - 107 - 156 - 470 - 67
- 58% - 62% - 56% - 69% - 68% - 63% - 66% - 61% - 60% - 59% - 68% - 47% - 72%

X X X BFTX X X X X X X BFX BFTX

.tel

- 3088 - 264 - 105 - 134 - 63 - 60 - 60 - 50 - 101 - 82 - 159 - 459 - 59
- 57% - 57% - 58% - 73% - 70% - 63% - 62% - 54% - 56% - 45% - 70% - 46% - 63%

TX TX TX BDFPRTX BDPRTX TX TX TX BDFPRTX TX

.pro

1652 1764 156 175 58 59 60 64 13 25 24 33 20 25 26 18 56 66 56 70 59 79 406 364 24 18
27% 32% 31% 38% 29% 33% 27% 35% 13% 28% 24% 35% 20% 26% 23% 20% 25% 37% 28% 39% 24% 35% 37% 37% 24% 19%

I APZ AIMU CBNPZ I PZ I PZ I PZ I QPZ I SNPZ I UPZ ACEGIKMOQSUY BNPZ I

.info

127 112 127 112 - - - - - - - - - - - - - - - - - - - - - -
25% 24% 25% 24% - - - - - - - - - - - - - - - - - - - - - - 

.us

856 732 29 22 9 8 11 4 8 14 10 6 7 11 18 12 11 12 27 36 52 62 250 211 14 4
14% 13% 6% 5% 5% 4% 5% 2% 8% 16% 10% 6% 7% 11% 16% 13% 5% 7% 13% 20% 21% 27% 23% 21% 14% 4%

CEGMQ DFHLRZ DFHLRZ DFH CEGMQ DFHZ H CEGQ BDFHLRZ ACEGIKMQS BDFHJLNPRXZ ACEGIKMQSY BDFHLNRZ ZCEGQ

.org

701 596 45 44 24 16 30 18 11 13 9 11 9 7 21 15 25 28 24 30 46 42 122 85 15 9
11% 11% 9% 10% 12% 9% 13% 10% 11% 14% 9% 12% 9% 7% 19% 16% 11% 16% 12% 17% 18% 18% 11% 9% 15% 10%

X ACKMW X BDNX BDFNX ACKMQW BDFHNX

.net

26 24 - - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - - 

.br

26 23 - - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - - 

.jp

13 7 - - - - - - - - - - - - - - - - - - - - - - - -
13% 7% - - - - - - - - - - - - - - - - - - - - - - - - 

.eg

6 12 - - - - - - - - - - - - - - - - 6 12 - - - - - -
3% 7% - - - - - - - - - - - - - - - - 3% 7% - - - - - - 

.fr

10 11 - - - - - - - - - - - - - - 10 11 - - - - - - - -
5% 6% - - - - - - - - - - - - - - 5% 6% - - - - - - - - 

.uk

8 11 - - 8 11 - - - - - - - - - - - - - - - - - - - -
4% 6% - - 4% 6% - - - - - - - - - - - - - - - - - - - - 

.ca

18 10 - - - - - - - - - - - - - - - - - - - - - - - -
9% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

.kr

6 4 - - - - - - - - - - - - - - - - - - - - - - - -
6% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

.za

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 12Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
287 240 31 28 10 10 5 3 2 3 7 6 7 4 8 5 6 8 9 11 21 17 51 40 6 1

5% 4% 6% 6% 5% 6% 2% 2% 2% 3% 7% 6% 7% 4% 7% 5% 3% 4% 4% 6% 8% 7% 5% 4% 6% 1%
G HZ H G H G G H AGIQW BHXZ

.com

7 8 - - - - - - - - - - - - - - - - - - - - - - - -
3% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

.ph

4 4 - - - - - - - - - - - - - - - - - - - - - - - -
3% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

.co

68 40 - - - - - - - - - - - - - - - - - - - - 68 40 - -
6% 4% - - - - - - - - - - - - - - - - - - - - 6% 4% - - 
B X

.cn

3 3 - - - - - - 3 3 - - - - - - - - - - - - - - - -
3% 3% - - - - - - 3% 3% - - - - - - - - - - - - - - - - 

.it

2 3 - - - - - - - - - - - - 2 3 - - - - - - - - - -
2% 3% - - - - - - - - - - - - 2% 3% - - - - - - - - - - 

.pl

6 6 - - - - 6 6 - - - - - - - - - - - - - - - - - -
3% 3% - - - - 3% 3% - - - - - - - - - - - - - - - - - - 

.mx

9 3 - - - - - - - - 9 3 - - - - - - - - - - - - - -
9% 3% - - - - - - - - 9% 3% - - - - - - - - - - - - - - 

.tr

7 6 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

.ng

10 7 - - - - - - - - - - - - - - - - - - - - - - - -
4% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

.ru

25 16 - - - - - - - - - - - - - - - - - - - - - - - -
4% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

.in

7 6 - - - - - - - - - - - - - - - - - - 7 6 - - - -
3% 3% - - - - - - - - - - - - - - - - - - 3% 3% - - - - 

.de

5 4 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

.id

6 2 - - - - - - - - - - - - - - - - - - - - - - 6 2
6% 2% - - - - - - - - - - - - - - - - - - - - - - 6% 2%

.vn

3 2 - - - - - - - - - - 3 2 - - - - - - - - - - - -
3% 2% - - - - - - - - - - 3% 2% - - - - - - - - - - - - 

.es

2 1 - - - - - - - - - - - - - - - - - - - - - - - -
2% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

.ar

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 13Q726_1. Please rate the following domain name extensions by how trustworthy you feel they are.

1. .com

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

5857 5212 471 433 190 171 218 181 99 87 95 89 93 93 104 87 214 172 192 170 229 211 1059 956 94 92
95% 96% 94% 94% 95% 94% 98% 98% 98% 97% 93% 94% 93% 96% 93% 95% 97% 96% 96% 94% 92% 93% 95% 96% 94% 99%
U V CKMOU DFLTV U U U V DV

TOP 2 BOX (NET)

3534 3376 248 218 129 101 130 134 42 50 62 52 27 55 50 40 123 88 60 67 75 115 620 610 60 71
58% 62% 49% 47% 65% 56% 58% 73% 42% 56% 61% 55% 27% 57% 45% 43% 56% 49% 30% 37% 30% 50% 56% 61% 60% 76%

CIMOSU ADPRTV MSU T ACIMOSUW T CIMOSU GBDFJLNPRTVX MSU T CIMOSU T MT MSU IMSU T UT CIMOSU WDPRTV IMOSU YBDFJLNPRTVX

  Very trustworthy

2323 1836 223 215 61 70 88 47 57 37 33 37 66 38 54 47 91 84 132 103 154 96 439 346 34 21
38% 34% 44% 47% 31% 39% 39% 26% 56% 41% 32% 39% 66% 39% 48% 51% 41% 47% 66% 57% 62% 42% 40% 35% 34% 23%
BE HZ AEK BHXZ HZ H JACEGKQWY HZ HZ NACEGKOQWY HZ AEKY BHXZ E BHXZ ACEGKOQWY BDFHJLNVXZ VACEGKOQWY BHXZ XE HZ

  Somewhat trustworthy

287 240 31 28 10 10 5 3 2 3 7 6 7 4 8 5 6 8 9 11 21 17 51 40 6 1
5% 4% 6% 6% 5% 6% 2% 2% 2% 3% 7% 6% 7% 4% 7% 5% 3% 4% 4% 6% 8% 7% 5% 4% 6% 1%

G HZ H G H G G H AGIQW BHXZ

BOTTOM 2 BOX (NET)

230 181 23 18 8 7 5 1 2 2 7 5 5 4 7 4 4 7 7 8 15 11 42 33 4 1
4% 3% 5% 4% 4% 4% 2% 1% 2% 2% 7% 5% 5% 4% 6% 4% 2% 4% 3% 4% 6% 5% 4% 3% 4% 1%

H H H GQ H H Q H H H GQ H H

  Not very trustworthy

57 59 8 10 2 3 - 2 - 1 - 1 2 - 1 1 2 1 2 3 6 6 9 7 2 -
1% 1% 2% 2% 1% 2% - 1% - 1% - 1% 2% - 1% 1% 1% 1% 1% 2% 2% 3% 1% 1% 2% - 

BX G AGW BX G

  Not at all trustworthy

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 14Q726_2. Please rate the following domain name extensions by how trustworthy you feel they are.

2. .net

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

5443 4856 457 417 176 165 193 166 90 77 93 84 91 90 91 77 195 152 177 151 204 186 988 911 85 84
89% 89% 91% 90% 88% 91% 87% 90% 89% 86% 91% 88% 91% 93% 81% 84% 89% 84% 88% 83% 82% 82% 89% 91% 85% 90%

OU RTV OU RTV TV V OU OU RTV U OU BPRTV

TOP 2 BOX (NET)

2200 2239 197 180 71 65 77 84 21 23 43 41 15 32 24 17 68 44 39 43 46 74 368 431 39 43
36% 41% 39% 39% 36% 36% 35% 46% 21% 26% 42% 43% 15% 33% 21% 18% 31% 24% 19% 24% 18% 32% 33% 43% 39% 46%

IMOSUW AJPRTV IMOQSUW JPRT IMOSU PRT IMOSU GJNPRTV IMOQSU JPRT MP MSU UP IMOSU WJPRTV IMOSU JPRTV

  Very trustworthy

3243 2617 260 237 105 100 116 82 69 54 50 43 76 58 67 60 127 108 138 108 158 112 620 480 46 41
53% 48% 52% 51% 53% 55% 52% 45% 68% 60% 49% 45% 76% 60% 60% 65% 58% 60% 69% 60% 63% 49% 56% 48% 46% 44%
B BH ACEGKWY BHLXZ NACEGKOQUWY BHLXZ Y BDHLVXZ BHLVXZ ACEGKQWY BHLVXZ VACEGKWY XA

  Somewhat trustworthy

701 596 45 44 24 16 30 18 11 13 9 11 9 7 21 15 25 28 24 30 46 42 122 85 15 9
11% 11% 9% 10% 12% 9% 13% 10% 11% 14% 9% 12% 9% 7% 19% 16% 11% 16% 12% 17% 18% 18% 11% 9% 15% 10%

X ACKMW X BDNX BDFNX ACKMQW BDFHNX

BOTTOM 2 BOX (NET)

602 485 31 28 19 13 28 14 11 9 8 9 9 7 20 11 22 21 21 26 35 31 108 72 12 8
10% 9% 6% 6% 10% 7% 13% 8% 11% 10% 8% 9% 9% 7% 18% 12% 10% 12% 10% 14% 14% 14% 10% 7% 12% 9%
C DX C ACEKQW D DX BDFHX ACW BDFX XC C

  Not very trustworthy

99 111 14 16 5 3 2 4 - 4 1 2 - - 1 4 3 7 3 4 11 11 14 13 3 1
2% 2% 3% 3% 3% 2% 1% 2% - 4% 1% 2% - - 1% 4% 1% 4% 1% 2% 4% 5% 1% 1% 3% 1%

AW BX INX NX X AGIMW BNX

  Not at all trustworthy

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 15Q726_3. Please rate the following domain name extensions by how trustworthy you feel they are.

3. .info

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

4492 3688 346 286 142 122 163 120 88 65 78 62 80 72 86 74 164 114 145 111 191 149 704 632 76 75
73% 68% 69% 62% 71% 67% 73% 65% 87% 72% 76% 65% 80% 74% 77% 80% 75% 63% 72% 61% 76% 65% 63% 63% 76% 81%

BCW DX DW W W JACEGQSUWY W CW DTX W BDFHLRTVX RW TW VCW W BDFHLRTVX

TOP 2 BOX (NET)

1109 987 58 58 37 22 41 40 12 16 28 23 15 16 23 19 52 18 16 11 29 45 102 136 19 30
18% 18% 12% 13% 19% 12% 18% 22% 12% 18% 27% 24% 15% 16% 21% 21% 24% 10% 8% 6% 12% 20% 9% 14% 19% 32%

CSUW DFRTX T CSUW T CSUW DFRTX T ACIMSUW DFRTX T CSUW DRT RACISUW UDFRTX WT CSW YBDFJNRTVX

  Very trustworthy

3383 2701 288 228 105 100 122 80 76 49 50 39 65 56 63 55 112 96 129 100 162 104 602 496 57 45
55% 50% 57% 49% 53% 55% 55% 43% 75% 54% 49% 41% 65% 58% 56% 60% 51% 53% 64% 55% 65% 46% 54% 50% 57% 48%
B D HL H JACEGKOQWY AEKQW HLV BHLV AEGKQW HL VAEGKQW X

  Somewhat trustworthy

1652 1764 156 175 58 59 60 64 13 25 24 33 20 25 26 18 56 66 56 70 59 79 406 364 24 18
27% 32% 31% 38% 29% 33% 27% 35% 13% 28% 24% 35% 20% 26% 23% 20% 25% 37% 28% 39% 24% 35% 37% 37% 24% 19%

I APZ AIMU CBNPZ I PZ I PZ I PZ I QPZ I SNPZ I UPZ ACEGIKMOQSUY BNPZ I

BOTTOM 2 BOX (NET)

1433 1392 128 135 46 45 52 37 13 17 21 25 20 24 24 13 47 51 46 55 46 57 367 321 21 16
23% 26% 25% 29% 23% 25% 23% 20% 13% 19% 21% 26% 20% 25% 21% 14% 21% 28% 23% 30% 18% 25% 33% 32% 21% 17%

I AP IU HJPZ I P I P PZ I HJPZ P ACEGIKMOQSUY BFHJPVZ

  Not very trustworthy

219 372 28 40 12 14 8 27 - 8 3 8 - 1 2 5 9 15 10 15 13 22 39 43 3 2
4% 7% 6% 9% 6% 8% 4% 15% - 9% 3% 8% - 1% 2% 5% 4% 8% 5% 8% 5% 10% 4% 4% 3% 2%

ANX AIM NXZ IM NX GBDFNPXZ INXZ N IM NXZ IM NXZ IM NXZ

  Not at all trustworthy

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 16Q726_4. Please rate the following domain name extensions by how trustworthy you feel they are.

4. .org

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

5288 4720 473 439 191 173 212 180 93 76 92 89 93 86 94 80 209 168 174 145 198 166 860 785 86 89
86% 87% 94% 95% 96% 96% 95% 98% 92% 84% 90% 94% 93% 89% 84% 87% 95% 93% 87% 80% 79% 73% 77% 79% 86% 96%

UW TVX AOSUWY BJNPTVX AOSUWY BJNPTVX AOSUWY BJNPRTVX UW V UW BJTVX AOUW VX V AOSUWY BJTVX UW V W YBJPTVX

TOP 2 BOX (NET)

2547 2622 275 269 106 105 118 137 28 26 60 60 20 42 39 24 111 77 54 56 39 73 323 366 40 57
41% 48% 55% 58% 53% 58% 53% 74% 28% 29% 59% 63% 20% 43% 35% 26% 50% 43% 27% 31% 16% 32% 29% 37% 40% 61%

IMSUW AJPTVX AIMOSUWY BJNPRTVX AIMOSUWY BJNPRTVX AIMOSUWY GBDFJNPRTVXZ U AIMOSUWY BJNPRTVX MJPT MU AIMOSUW JPTV U U U WP MSUW YBJNPRTVX

  Very trustworthy

2741 2098 198 170 85 68 94 43 65 50 32 29 73 44 55 56 98 91 120 89 159 93 537 419 46 32
45% 38% 39% 37% 43% 38% 42% 23% 64% 56% 31% 31% 73% 45% 49% 61% 45% 51% 60% 49% 64% 41% 48% 42% 46% 34%

BCK H H H H ACEGKOQWY BDFHLVXZ NACEGKOQSWY HL K BDFHLNVXZ K BDFHLVXZ TACEGKQWY BDFHLZ VACEGKOQWY H XACK BHL K

  Somewhat trustworthy

856 732 29 22 9 8 11 4 8 14 10 6 7 11 18 12 11 12 27 36 52 62 250 211 14 4
14% 13% 6% 5% 5% 4% 5% 2% 8% 16% 10% 6% 7% 11% 16% 13% 5% 7% 13% 20% 21% 27% 23% 21% 14% 4%

CEGMQ DFHLRZ DFHLRZ DFH CEGMQ DFHZ H CEGQ BDFHLRZ ACEGIKMQS BDFHJLNPRXZ ACEGIKMQSY BDFHLNRZ ZCEGQ

BOTTOM 2 BOX (NET)

730 607 14 14 7 5 10 1 6 11 9 5 7 10 18 10 7 8 22 29 38 47 228 193 12 4
12% 11% 3% 3% 4% 3% 4% 1% 6% 12% 9% 5% 7% 10% 16% 11% 3% 4% 11% 16% 15% 21% 21% 19% 12% 4%

CEGQ DFHRZ H DFHR CQ H C DFH CEGIMQ DFHR H CEGQ BDFHLRZ CEGIMQ BDFHLNPRZ ACEGIKMQSY BDFHLNPRZ CEGQ H

  Not very trustworthy

126 125 15 8 2 3 1 3 2 3 1 1 - 1 - 2 4 4 5 7 14 15 22 18 2 -
2% 2% 3% 2% 1% 2% * 2% 2% 3% 1% 1% - 1% - 2% 2% 2% 2% 4% 6% 7% 2% 2% 2% - 

G AEGMOQW BDFHLNRXZ

  Not at all trustworthy

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 17Q726_29. Please rate the following domain name extensions by how trustworthy you feel they are.

29. .tel

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2290 - 175 - 80 - 57 - 29 - 35 - 33 - 36 - 72 - 74 - 72 - 526 - 26
- 42% - 38% - 44% - 31% - 32% - 37% - 34% - 39% - 40% - 41% - 32% - 53% - 28%

HVZ HVZ HZ BDFHJLNPRTVZ

TOP 2 BOX (NET)

- 366 - 24 - 13 - 10 - 7 - 11 - 5 - - - 9 - 8 - 10 - 114 - 1
- 7% - 5% - 7% - 5% - 8% - 12% - 5% - - - 5% - 4% - 4% - 11% - 1%

PZ P PZ P PZ DPRTVZ P P P P BDHPRTVZ

  Very trustworthy

- 1924 - 151 - 67 - 47 - 22 - 24 - 28 - 36 - 63 - 66 - 62 - 412 - 25
- 35% - 33% - 37% - 26% - 24% - 25% - 29% - 39% - 35% - 36% - 27% - 41% - 27%

HJLV HJLV HJLV HJV BDHJLNVZ

  Somewhat trustworthy

- 3162 - 286 - 101 - 127 - 61 - 60 - 64 - 56 - 108 - 107 - 156 - 470 - 67
- 58% - 62% - 56% - 69% - 68% - 63% - 66% - 61% - 60% - 59% - 68% - 47% - 72%

X X X BFTX X X X X X X BFX BFTX

BOTTOM 2 BOX (NET)

- 2335 - 198 - 74 - 81 - 40 - 42 - 54 - 35 - 77 - 82 - 103 - 413 - 52
- 43% - 43% - 41% - 44% - 44% - 44% - 56% - 38% - 43% - 45% - 45% - 41% - 56%

BDFPRX BDFPRX

  Not very trustworthy

- 827 - 88 - 27 - 46 - 21 - 18 - 10 - 21 - 31 - 25 - 53 - 57 - 15
- 15% - 19% - 15% - 25% - 23% - 19% - 10% - 23% - 17% - 14% - 23% - 6% - 16%

X BNX X BFNTX BNX X BNX X X BFNTX X

  Not at all trustworthy

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 18Q726_30. Please rate the following domain name extensions by how trustworthy you feel they are.

30. .asia

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2184 - 140 - 63 - 43 - 18 - 32 - 21 - 29 - 56 - 56 - 54 - 533 - 49
- 40% - 30% - 35% - 23% - 20% - 34% - 22% - 32% - 31% - 31% - 24% - 54% - 53%

DHJNRTV J HJNV J BDFHJLNPRTV BDFHJLNPRTV

TOP 2 BOX (NET)

- 364 - 14 - 7 - 2 - 3 - 9 - 2 - 1 - 7 - 13 - 6 - 92 - 5
- 7% - 3% - 4% - 1% - 3% - 9% - 2% - 1% - 4% - 7% - 3% - 9% - 5%

DHPV DHNPV DHPV BDFHNPRV H

  Very trustworthy

- 1820 - 126 - 56 - 41 - 15 - 23 - 19 - 28 - 49 - 43 - 48 - 441 - 44
- 33% - 27% - 31% - 22% - 17% - 24% - 20% - 30% - 27% - 24% - 21% - 44% - 47%

DHJNTV J JNV J BDFHJLNPRTV BDFHJLNPRTV

  Somewhat trustworthy

- 3268 - 321 - 118 - 141 - 72 - 63 - 76 - 63 - 124 - 125 - 174 - 463 - 44
- 60% - 70% - 65% - 77% - 80% - 66% - 78% - 68% - 69% - 69% - 76% - 46% - 47%

XZ BXZ XZ BFXZ BDFLXZ XZ BFXZ XZ BXZ BXZ BFXZ

BOTTOM 2 BOX (NET)

- 2227 - 178 - 72 - 79 - 42 - 43 - 60 - 32 - 76 - 81 - 88 - 394 - 38
- 41% - 39% - 40% - 43% - 47% - 45% - 62% - 35% - 42% - 45% - 39% - 40% - 41%

BDFHJLPRTVXZ

  Not very trustworthy

- 1041 - 143 - 46 - 62 - 30 - 20 - 16 - 31 - 48 - 44 - 86 - 69 - 6
- 19% - 31% - 25% - 34% - 33% - 21% - 16% - 34% - 27% - 24% - 38% - 7% - 6%

XZ BNXZ BXZ BLNTXZ BNXZ XZ XZ BNXZ BXZ XZ BFLNRTXZ

  Not at all trustworthy

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 19Q726_31. Please rate the following domain name extensions by how trustworthy you feel they are.

31. .pro

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2364 - 197 - 76 - 50 - 27 - 35 - 37 - 42 - 79 - 99 - 69 - 537 - 34
- 43% - 43% - 42% - 27% - 30% - 37% - 38% - 46% - 44% - 55% - 30% - 54% - 37%

HJV HJV HV HJV HJV BDFHJLNRVZ BDFHJLNRVZ

TOP 2 BOX (NET)

- 375 - 25 - 9 - 5 - 3 - 10 - 3 - 3 - 9 - 12 - 12 - 105 - 5
- 7% - 5% - 5% - 3% - 3% - 11% - 3% - 3% - 5% - 7% - 5% - 11% - 5%

H HN BDFHJNPRV

  Very trustworthy

- 1989 - 172 - 67 - 45 - 24 - 25 - 34 - 39 - 70 - 87 - 57 - 432 - 29
- 36% - 37% - 37% - 24% - 27% - 26% - 35% - 42% - 39% - 48% - 25% - 43% - 31%

HLV HLV HV HJLV HJLV BDFHJLNVZ BDHJLVZ

  Somewhat trustworthy

- 3088 - 264 - 105 - 134 - 63 - 60 - 60 - 50 - 101 - 82 - 159 - 459 - 59
- 57% - 57% - 58% - 73% - 70% - 63% - 62% - 54% - 56% - 45% - 70% - 46% - 63%

TX TX TX BDFPRTX BDPRTX TX TX TX BDFPRTX TX

BOTTOM 2 BOX (NET)

- 2321 - 184 - 78 - 85 - 47 - 47 - 50 - 34 - 67 - 62 - 113 - 403 - 47
- 43% - 40% - 43% - 46% - 52% - 49% - 52% - 37% - 37% - 34% - 50% - 40% - 51%

T T DPRTX T DPRTX BDPRTX RT

  Not very trustworthy

- 767 - 80 - 27 - 49 - 16 - 13 - 10 - 16 - 34 - 20 - 46 - 56 - 12
- 14% - 17% - 15% - 27% - 18% - 14% - 10% - 17% - 19% - 11% - 20% - 6% - 13%

X BTX X BDFLNTXZ X X X TX X BNTX X

  Not at all trustworthy

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 20Q726_32. Please rate the following domain name extensions by how trustworthy you feel they are.

32. .coop

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2109 - 176 - 69 - 49 - 30 - 31 - 36 - 34 - 74 - 67 - 62 - 464 - 26
- 39% - 38% - 38% - 27% - 33% - 33% - 37% - 37% - 41% - 37% - 27% - 47% - 28%

HVZ HV HV HVZ HV BDFHJLTVZ

TOP 2 BOX (NET)

- 325 - 28 - 7 - 7 - 6 - 9 - 3 - 1 - 10 - 10 - 11 - 82 - 3
- 6% - 6% - 4% - 4% - 7% - 9% - 3% - 1% - 6% - 6% - 5% - 8% - 3%

P P BFHP

  Very trustworthy

- 1784 - 148 - 62 - 42 - 24 - 22 - 33 - 33 - 64 - 57 - 51 - 382 - 23
- 33% - 32% - 34% - 23% - 27% - 23% - 34% - 36% - 36% - 31% - 22% - 38% - 25%

HLV HV HV HV HV HLV V BDHJLVZ

  Somewhat trustworthy

- 3343 - 285 - 112 - 135 - 60 - 64 - 61 - 58 - 106 - 114 - 166 - 532 - 67
- 61% - 62% - 62% - 73% - 67% - 67% - 63% - 63% - 59% - 63% - 73% - 53% - 72%

X X X BDFRTX X X X BDFRTX BRX

BOTTOM 2 BOX (NET)

- 2407 - 186 - 80 - 69 - 42 - 48 - 53 - 30 - 74 - 85 - 100 - 455 - 48
- 44% - 40% - 44% - 38% - 47% - 51% - 55% - 33% - 41% - 47% - 44% - 46% - 52%

P HP BDHPR P HP DHP

  Not very trustworthy

- 936 - 99 - 32 - 66 - 18 - 16 - 8 - 28 - 32 - 29 - 66 - 77 - 19
- 17% - 21% - 18% - 36% - 20% - 17% - 8% - 30% - 18% - 16% - 29% - 8% - 20%

NX BNX NX BDFJLNRTXZ NX X BFLNRTX NX X BDFLNRTX NX

  Not at all trustworthy

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 21Q726_5. Please rate the following domain name extensions by how trustworthy you feel they are.

5. .cn

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1110 996 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1110 996 -** -**Unweighted Base

1042 956 - - - - - - - - - - - - - - - - - - - - 1042 956 - -
94% 96% - - - - - - - - - - - - - - - - - - - - 94% 96% - - 

A W

TOP 2 BOX (NET)

538 569 - - - - - - - - - - - - - - - - - - - - 538 569 - -
48% 57% - - - - - - - - - - - - - - - - - - - - 48% 57% - - 

A W

  Very trustworthy

504 387 - - - - - - - - - - - - - - - - - - - - 504 387 - -
45% 39% - - - - - - - - - - - - - - - - - - - - 45% 39% - - 
B X

  Somewhat trustworthy

68 40 - - - - - - - - - - - - - - - - - - - - 68 40 - -
6% 4% - - - - - - - - - - - - - - - - - - - - 6% 4% - - 
B X

BOTTOM 2 BOX (NET)

56 32 - - - - - - - - - - - - - - - - - - - - 56 32 - -
5% 3% - - - - - - - - - - - - - - - - - - - - 5% 3% - - 
B X

  Not very trustworthy

12 8 - - - - - - - - - - - - - - - - - - - - 12 8 - -
1% 1% - - - - - - - - - - - - - - - - - - - - 1% 1% - - 

  Not at all trustworthy

1110 996 - - - - - - - - - - - - - - - - - - - - 1110 996 - -
100% 100% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 22Q726_6. Please rate the following domain name extensions by how trustworthy you feel they are.

6. .vn

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

100 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 93*Unweighted Base

94 91 - - - - - - - - - - - - - - - - - - - - - - 94 91
94% 98% - - - - - - - - - - - - - - - - - - - - - - 94% 98%

TOP 2 BOX (NET)

71 69 - - - - - - - - - - - - - - - - - - - - - - 71 69
71% 74% - - - - - - - - - - - - - - - - - - - - - - 71% 74%

  Very trustworthy

23 22 - - - - - - - - - - - - - - - - - - - - - - 23 22
23% 24% - - - - - - - - - - - - - - - - - - - - - - 23% 24%

  Somewhat trustworthy

6 2 - - - - - - - - - - - - - - - - - - - - - - 6 2
6% 2% - - - - - - - - - - - - - - - - - - - - - - 6% 2%

BOTTOM 2 BOX (NET)

4 2 - - - - - - - - - - - - - - - - - - - - - - 4 2
4% 2% - - - - - - - - - - - - - - - - - - - - - - 4% 2%

  Not very trustworthy

2 - - - - - - - - - - - - - - - - - - - - - - - 2 -
2% - - - - - - - - - - - - - - - - - - - - - - - 2% - 

  Not at all trustworthy

100 93 - - - - - - - - - - - - - - - - - - - - - - 100 93
100% 100% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 23Q726_7. Please rate the following domain name extensions by how trustworthy you feel they are.

7. .ph

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

206 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

199 176 - - - - - - - - - - - - - - - - - - - - - - - -
97% 96% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

138 129 - - - - - - - - - - - - - - - - - - - - - - - -
67% 70% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

61 47 - - - - - - - - - - - - - - - - - - - - - - - -
30% 26% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

7 8 - - - - - - - - - - - - - - - - - - - - - - - -
3% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

5 8 - - - - - - - - - - - - - - - - - - - - - - - -
2% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

2 - - - - - - - - - - - - - - - - - - - - - - - - -
1% - - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

206 184 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 24Q726_8. Please rate the following domain name extensions by how trustworthy you feel they are.

8. .jp

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

358 315 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

332 292 - - - - - - - - - - - - - - - - - - - - - - - -
93% 93% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

95 117 - - - - - - - - - - - - - - - - - - - - - - - -
27% 37% - - - - - - - - - - - - - - - - - - - - - - - - 

A

  Very trustworthy

237 175 - - - - - - - - - - - - - - - - - - - - - - - -
66% 56% - - - - - - - - - - - - - - - - - - - - - - - - 
B

  Somewhat trustworthy

26 23 - - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

24 19 - - - - - - - - - - - - - - - - - - - - - - - -
7% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

2 4 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

358 315 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 25Q726_9. Please rate the following domain name extensions by how trustworthy you feel they are.

9. .kr

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

204 183 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

186 173 - - - - - - - - - - - - - - - - - - - - - - - -
91% 95% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

85 89 - - - - - - - - - - - - - - - - - - - - - - - -
42% 49% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

101 84 - - - - - - - - - - - - - - - - - - - - - - - -
50% 46% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

18 10 - - - - - - - - - - - - - - - - - - - - - - - -
9% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

18 9 - - - - - - - - - - - - - - - - - - - - - - - -
9% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

204 183 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 26Q726_10. Please rate the following domain name extensions by how trustworthy you feel they are.

10. .ru

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

253 231 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

243 224 - - - - - - - - - - - - - - - - - - - - - - - -
96% 97% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

197 172 - - - - - - - - - - - - - - - - - - - - - - - -
78% 74% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

46 52 - - - - - - - - - - - - - - - - - - - - - - - -
18% 23% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

10 7 - - - - - - - - - - - - - - - - - - - - - - - -
4% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

7 5 - - - - - - - - - - - - - - - - - - - - - - - -
3% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

3 2 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

253 231 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 27Q726_11. Please rate the following domain name extensions by how trustworthy you feel they are.

11. .in

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

687 595 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

662 579 - - - - - - - - - - - - - - - - - - - - - - - -
96% 97% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

449 427 - - - - - - - - - - - - - - - - - - - - - - - -
65% 72% - - - - - - - - - - - - - - - - - - - - - - - - 

A

  Very trustworthy

213 152 - - - - - - - - - - - - - - - - - - - - - - - -
31% 26% - - - - - - - - - - - - - - - - - - - - - - - - 
B

  Somewhat trustworthy

25 16 - - - - - - - - - - - - - - - - - - - - - - - -
4% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

21 12 - - - - - - - - - - - - - - - - - - - - - - - -
3% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

4 4 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

687 595 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 28Q726_12. Please rate the following domain name extensions by how trustworthy you feel they are.

12. .id

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

207 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

202 177 - - - - - - - - - - - - - - - - - - - - - - - -
98% 98% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

161 151 - - - - - - - - - - - - - - - - - - - - - - - -
78% 83% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

41 26 - - - - - - - - - - - - - - - - - - - - - - - -
20% 14% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

5 4 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 3 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

2 1 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

207 181 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 29Q726_13. Please rate the following domain name extensions by how trustworthy you feel they are.

13. .ng

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

201 192 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

194 186 - - - - - - - - - - - - - - - - - - - - - - - -
97% 97% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

116 127 - - - - - - - - - - - - - - - - - - - - - - - -
58% 66% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

78 59 - - - - - - - - - - - - - - - - - - - - - - - -
39% 31% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

7 6 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

7 5 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

201 192 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 30Q726_14. Please rate the following domain name extensions by how trustworthy you feel they are.

14. .za

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

105 90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

99 86 - - - - - - - - - - - - - - - - - - - - - - - -
94% 96% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

64 49 - - - - - - - - - - - - - - - - - - - - - - - -
61% 54% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

35 37 - - - - - - - - - - - - - - - - - - - - - - - -
33% 41% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

6 4 - - - - - - - - - - - - - - - - - - - - - - - -
6% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

6 4 - - - - - - - - - - - - - - - - - - - - - - - -
6% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

105 90 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 31Q726_15. Please rate the following domain name extensions by how trustworthy you feel they are.

15. .eg

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

103 96* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

90 89 - - - - - - - - - - - - - - - - - - - - - - - -
87% 93% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

47 48 - - - - - - - - - - - - - - - - - - - - - - - -
46% 50% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

43 41 - - - - - - - - - - - - - - - - - - - - - - - -
42% 43% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

13 7 - - - - - - - - - - - - - - - - - - - - - - - -
13% 7% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

10 5 - - - - - - - - - - - - - - - - - - - - - - - -
10% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

3 2 - - - - - - - - - - - - - - - - - - - - - - - -
3% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

103 96 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 32Q726_16. Please rate the following domain name extensions by how trustworthy you feel they are.

16. .co

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

119 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

115 89 - - - - - - - - - - - - - - - - - - - - - - - -
97% 96% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

89 67 - - - - - - - - - - - - - - - - - - - - - - - -
75% 72% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

26 22 - - - - - - - - - - - - - - - - - - - - - - - -
22% 24% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

4 4 - - - - - - - - - - - - - - - - - - - - - - - -
3% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 3 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

119 93 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 33Q726_17. Please rate the following domain name extensions by how trustworthy you feel they are.

17. .ar

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

110 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

108 92 - - - - - - - - - - - - - - - - - - - - - - - -
98% 99% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

69 71 - - - - - - - - - - - - - - - - - - - - - - - -
63% 76% - - - - - - - - - - - - - - - - - - - - - - - - 

A

  Very trustworthy

39 21 - - - - - - - - - - - - - - - - - - - - - - - -
35% 23% - - - - - - - - - - - - - - - - - - - - - - - - 
B

  Somewhat trustworthy

2 1 - - - - - - - - - - - - - - - - - - - - - - - -
2% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 - - - - - - - - - - - - - - - - - - - - - - - - -
2% - - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

110 93 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 34Q726_18. Please rate the following domain name extensions by how trustworthy you feel they are.

18. .br

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

370 321 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

344 297 - - - - - - - - - - - - - - - - - - - - - - - -
93% 93% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

221 196 - - - - - - - - - - - - - - - - - - - - - - - -
60% 61% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

123 101 - - - - - - - - - - - - - - - - - - - - - - - -
33% 31% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

26 24 - - - - - - - - - - - - - - - - - - - - - - - -
7% 7% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

19 22 - - - - - - - - - - - - - - - - - - - - - - - -
5% 7% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

7 2 - - - - - - - - - - - - - - - - - - - - - - - -
2% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

370 321 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 35Q726_19. Please rate the following domain name extensions by how trustworthy you feel they are.

19. .it

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

101 90* -** -** -** -** -** -** 101 90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

98 87 - - - - - - 98 87 - - - - - - - - - - - - - - - -
97% 97% - - - - - - 97% 97% - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

53 57 - - - - - - 53 57 - - - - - - - - - - - - - - - -
52% 63% - - - - - - 52% 63% - - - - - - - - - - - - - - - - 

  Very trustworthy

45 30 - - - - - - 45 30 - - - - - - - - - - - - - - - -
45% 33% - - - - - - 45% 33% - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

3 3 - - - - - - 3 3 - - - - - - - - - - - - - - - -
3% 3% - - - - - - 3% 3% - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 2 - - - - - - 3 2 - - - - - - - - - - - - - - - -
3% 2% - - - - - - 3% 2% - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 1 - - - - - - - 1 - - - - - - - - - - - - - - - -
- 1% - - - - - - - 1% - - - - - - - - - - - - - - - - 

  Not at all trustworthy

101 90 - - - - - - 101 90 - - - - - - - - - - - - - - - -
100% 100% - - - - - - 100% 100% - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 36Q726_20. Please rate the following domain name extensions by how trustworthy you feel they are.

20. .tr

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

102 95* -** -** -** -** -** -** -** -** 102 95* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

93 92 - - - - - - - - 93 92 - - - - - - - - - - - - - -
91% 97% - - - - - - - - 91% 97% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

64 66 - - - - - - - - 64 66 - - - - - - - - - - - - - -
63% 69% - - - - - - - - 63% 69% - - - - - - - - - - - - - - 

  Very trustworthy

29 26 - - - - - - - - 29 26 - - - - - - - - - - - - - -
28% 27% - - - - - - - - 28% 27% - - - - - - - - - - - - - - 

  Somewhat trustworthy

9 3 - - - - - - - - 9 3 - - - - - - - - - - - - - -
9% 3% - - - - - - - - 9% 3% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

8 2 - - - - - - - - 8 2 - - - - - - - - - - - - - -
8% 2% - - - - - - - - 8% 2% - - - - - - - - - - - - - - 

  Not very trustworthy

1 1 - - - - - - - - 1 1 - - - - - - - - - - - - - -
1% 1% - - - - - - - - 1% 1% - - - - - - - - - - - - - - 

  Not at all trustworthy

102 95 - - - - - - - - 102 95 - - - - - - - - - - - - - -
100% 100% - - - - - - - - 100% 100% - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 37Q726_21. Please rate the following domain name extensions by how trustworthy you feel they are.

21. .es

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

100 97* -** -** -** -** -** -** -** -** -** -** 100 97* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

97 95 - - - - - - - - - - 97 95 - - - - - - - - - - - -
97% 98% - - - - - - - - - - 97% 98% - - - - - - - - - - - - 

TOP 2 BOX (NET)

29 50 - - - - - - - - - - 29 50 - - - - - - - - - - - -
29% 52% - - - - - - - - - - 29% 52% - - - - - - - - - - - - 

A M

  Very trustworthy

68 45 - - - - - - - - - - 68 45 - - - - - - - - - - - -
68% 46% - - - - - - - - - - 68% 46% - - - - - - - - - - - - 
B N

  Somewhat trustworthy

3 2 - - - - - - - - - - 3 2 - - - - - - - - - - - -
3% 2% - - - - - - - - - - 3% 2% - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

3 2 - - - - - - - - - - 3 2 - - - - - - - - - - - -
3% 2% - - - - - - - - - - 3% 2% - - - - - - - - - - - - 

  Not very trustworthy

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

100 97 - - - - - - - - - - 100 97 - - - - - - - - - - - -
100% 100% - - - - - - - - - - 100% 100% - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 38Q726_22. Please rate the following domain name extensions by how trustworthy you feel they are.

22. .pl

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

112 92* -** -** -** -** -** -** -** -** -** -** -** -** 112 92* -** -** -** -** -** -** -** -** -** -**Unweighted Base

110 89 - - - - - - - - - - - - 110 89 - - - - - - - - - -
98% 97% - - - - - - - - - - - - 98% 97% - - - - - - - - - - 

TOP 2 BOX (NET)

63 42 - - - - - - - - - - - - 63 42 - - - - - - - - - -
56% 46% - - - - - - - - - - - - 56% 46% - - - - - - - - - - 

  Very trustworthy

47 47 - - - - - - - - - - - - 47 47 - - - - - - - - - -
42% 51% - - - - - - - - - - - - 42% 51% - - - - - - - - - - 

  Somewhat trustworthy

2 3 - - - - - - - - - - - - 2 3 - - - - - - - - - -
2% 3% - - - - - - - - - - - - 2% 3% - - - - - - - - - - 

BOTTOM 2 BOX (NET)

2 1 - - - - - - - - - - - - 2 1 - - - - - - - - - -
2% 1% - - - - - - - - - - - - 2% 1% - - - - - - - - - - 

  Not very trustworthy

- 2 - - - - - - - - - - - - - 2 - - - - - - - - - -
- 2% - - - - - - - - - - - - - 2% - - - - - - - - - - 

  Not at all trustworthy

112 92 - - - - - - - - - - - - 112 92 - - - - - - - - - -
100% 100% - - - - - - - - - - - - 100% 100% - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 39Q726_23. Please rate the following domain name extensions by how trustworthy you feel they are.

23. .uk

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

220 180 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 220 180 -** -** -** -** -** -** -** -**Unweighted Base

210 169 - - - - - - - - - - - - - - 210 169 - - - - - - - -
95% 94% - - - - - - - - - - - - - - 95% 94% - - - - - - - - 

TOP 2 BOX (NET)

126 87 - - - - - - - - - - - - - - 126 87 - - - - - - - -
57% 48% - - - - - - - - - - - - - - 57% 48% - - - - - - - - 

  Very trustworthy

84 82 - - - - - - - - - - - - - - 84 82 - - - - - - - -
38% 46% - - - - - - - - - - - - - - 38% 46% - - - - - - - - 

  Somewhat trustworthy

10 11 - - - - - - - - - - - - - - 10 11 - - - - - - - -
5% 6% - - - - - - - - - - - - - - 5% 6% - - - - - - - - 

BOTTOM 2 BOX (NET)

8 8 - - - - - - - - - - - - - - 8 8 - - - - - - - -
4% 4% - - - - - - - - - - - - - - 4% 4% - - - - - - - - 

  Not very trustworthy

2 3 - - - - - - - - - - - - - - 2 3 - - - - - - - -
1% 2% - - - - - - - - - - - - - - 1% 2% - - - - - - - - 

  Not at all trustworthy

220 180 - - - - - - - - - - - - - - 220 180 - - - - - - - -
100% 100% - - - - - - - - - - - - - - 100% 100% - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 40Q726_24. Please rate the following domain name extensions by how trustworthy you feel they are.

24. .fr

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

201 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 181 -** -** -** -** -** -**Unweighted Base

195 169 - - - - - - - - - - - - - - - - 195 169 - - - - - -
97% 93% - - - - - - - - - - - - - - - - 97% 93% - - - - - - 

TOP 2 BOX (NET)

80 86 - - - - - - - - - - - - - - - - 80 86 - - - - - -
40% 48% - - - - - - - - - - - - - - - - 40% 48% - - - - - - 

  Very trustworthy

115 83 - - - - - - - - - - - - - - - - 115 83 - - - - - -
57% 46% - - - - - - - - - - - - - - - - 57% 46% - - - - - - 
B T

  Somewhat trustworthy

6 12 - - - - - - - - - - - - - - - - 6 12 - - - - - -
3% 7% - - - - - - - - - - - - - - - - 3% 7% - - - - - - 

BOTTOM 2 BOX (NET)

4 11 - - - - - - - - - - - - - - - - 4 11 - - - - - -
2% 6% - - - - - - - - - - - - - - - - 2% 6% - - - - - - 

A S

  Not very trustworthy

2 1 - - - - - - - - - - - - - - - - 2 1 - - - - - -
1% 1% - - - - - - - - - - - - - - - - 1% 1% - - - - - - 

  Not at all trustworthy

201 181 - - - - - - - - - - - - - - - - 201 181 - - - - - -
100% 100% - - - - - - - - - - - - - - - - 100% 100% - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 41Q726_25. Please rate the following domain name extensions by how trustworthy you feel they are.

25. .de

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

250 228 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 250 228 -** -** -** -**Unweighted Base

243 222 - - - - - - - - - - - - - - - - - - 243 222 - - - -
97% 97% - - - - - - - - - - - - - - - - - - 97% 97% - - - - 

TOP 2 BOX (NET)

118 157 - - - - - - - - - - - - - - - - - - 118 157 - - - -
47% 69% - - - - - - - - - - - - - - - - - - 47% 69% - - - - 

A U

  Very trustworthy

125 65 - - - - - - - - - - - - - - - - - - 125 65 - - - -
50% 29% - - - - - - - - - - - - - - - - - - 50% 29% - - - - 
B V

  Somewhat trustworthy

7 6 - - - - - - - - - - - - - - - - - - 7 6 - - - -
3% 3% - - - - - - - - - - - - - - - - - - 3% 3% - - - - 

BOTTOM 2 BOX (NET)

3 3 - - - - - - - - - - - - - - - - - - 3 3 - - - -
1% 1% - - - - - - - - - - - - - - - - - - 1% 1% - - - - 

  Not very trustworthy

4 3 - - - - - - - - - - - - - - - - - - 4 3 - - - -
2% 1% - - - - - - - - - - - - - - - - - - 2% 1% - - - - 

  Not at all trustworthy

250 228 - - - - - - - - - - - - - - - - - - 250 228 - - - -
100% 100% - - - - - - - - - - - - - - - - - - 100% 100% - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 42Q726_26. Please rate the following domain name extensions by how trustworthy you feel they are.

26. .us

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

502 461 502 461 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

375 349 375 349 - - - - - - - - - - - - - - - - - - - - - -
75% 76% 75% 76% - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

89 105 89 105 - - - - - - - - - - - - - - - - - - - - - -
18% 23% 18% 23% - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

286 244 286 244 - - - - - - - - - - - - - - - - - - - - - -
57% 53% 57% 53% - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

127 112 127 112 - - - - - - - - - - - - - - - - - - - - - -
25% 24% 25% 24% - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

98 82 98 82 - - - - - - - - - - - - - - - - - - - - - -
20% 18% 20% 18% - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

29 30 29 30 - - - - - - - - - - - - - - - - - - - - - -
6% 7% 6% 7% - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

502 461 502 461 - - - - - - - - - - - - - - - - - - - - - -
100% 100% 100% 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 43Q726_27. Please rate the following domain name extensions by how trustworthy you feel they are.

27. .ca

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

200 181 -** -** 200 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

192 170 - - 192 170 - - - - - - - - - - - - - - - - - - - -
96% 94% - - 96% 94% - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

140 112 - - 140 112 - - - - - - - - - - - - - - - - - - - -
70% 62% - - 70% 62% - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

52 58 - - 52 58 - - - - - - - - - - - - - - - - - - - -
26% 32% - - 26% 32% - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

8 11 - - 8 11 - - - - - - - - - - - - - - - - - - - -
4% 6% - - 4% 6% - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

6 9 - - 6 9 - - - - - - - - - - - - - - - - - - - -
3% 5% - - 3% 5% - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

2 2 - - 2 2 - - - - - - - - - - - - - - - - - - - -
1% 1% - - 1% 1% - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

200 181 - - 200 181 - - - - - - - - - - - - - - - - - - - -
100% 100% - - 100% 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 44Q726_28. Please rate the following domain name extensions by how trustworthy you feel they are.

28. .mx

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

223 184 -** -** -** -** 223 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

217 178 - - - - 217 178 - - - - - - - - - - - - - - - - - -
97% 97% - - - - 97% 97% - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

117 125 - - - - 117 125 - - - - - - - - - - - - - - - - - -
52% 68% - - - - 52% 68% - - - - - - - - - - - - - - - - - - 

A G

  Very trustworthy

100 53 - - - - 100 53 - - - - - - - - - - - - - - - - - -
45% 29% - - - - 45% 29% - - - - - - - - - - - - - - - - - - 
B H

  Somewhat trustworthy

6 6 - - - - 6 6 - - - - - - - - - - - - - - - - - -
3% 3% - - - - 3% 3% - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

4 3 - - - - 4 3 - - - - - - - - - - - - - - - - - -
2% 2% - - - - 2% 2% - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

2 3 - - - - 2 3 - - - - - - - - - - - - - - - - - -
1% 2% - - - - 1% 2% - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

223 184 - - - - 223 184 - - - - - - - - - - - - - - - - - -
100% 100% - - - - 100% 100% - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 45Q727 Thinking about an extension that you felt was more trustworthy, what about that domain name extension makes it seem trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1963 - 164 - 65 - 66 - 28 - 30 - 35 - 23 - 53 - 64 - 76 - 357 - 30
- 36% - 36% - 36% - 36% - 31% - 32% - 36% - 25% - 29% - 35% - 33% - 36% - 32%

P P

REPUTATION (NET)

- 1291 - 92 - 40 - 49 - 19 - 19 - 19 - 15 - 34 - 45 - 36 - 247 - 19
- 24% - 20% - 22% - 27% - 21% - 20% - 20% - 16% - 19% - 25% - 16% - 25% - 20%

DV V V DV

  Well known/Most
  commonly used

- 186 - 16 - 5 - 5 - - - 6 - 2 - 2 - 5 - 4 - 1 - 47 - 2
- 3% - 3% - 3% - 3% - - - 6% - 2% - 2% - 3% - 2% - * - 5% - 2%

V V JV BJV

  Legitimate/Genuine/Auth
  entic

- 178 - 28 - 9 - 3 - 5 - 3 - 4 - 3 - 7 - 9 - 31 - 9 - 1
- 3% - 6% - 5% - 2% - 6% - 3% - 4% - 3% - 4% - 5% - 14% - 1% - 1%

X BHXZ X X X X X X X BDFHJLNPRTXZ

  Good experience/Never
  had a problem

- 135 - 7 - 2 - 6 - 6 - 1 - 7 - 1 - - - 1 - 1 - 12 - 2
- 2% - 2% - 1% - 3% - 7% - 1% - 7% - 1% - - - 1% - * - 1% - 2%

RVX RVX BDFLRTVX BDFLPRTVX R

  Dependable/Reliable

- 117 - 4 - 1 - 6 - - - 3 - 2 - - - 3 - 2 - 1 - 48 - 1
- 2% - 1% - 1% - 3% - - - 3% - 2% - - - 2% - 1% - * - 5% - 1%

D DV V BDFJPTV

  Trustworthy

- 72 - 10 - 4 - 1 - 1 - - - 2 - - - 3 - 2 - - - 7 - 2
- 1% - 2% - 2% - 1% - 1% - - - 2% - - - 2% - 1% - - - 1% - 2%

VX V V V

  Good
  company/reputation/track
  record

- 63 - 7 - 7 - 1 - - - - - 1 - - - 4 - 1 - 6 - 1 - 1
- 1% - 2% - 4% - 1% - - - - - 1% - - - 2% - 1% - 3% - * - 1%

X X BHTX X X BX X

  Depends on
  company/website behind
  the name

- 33 - 3 - - - 2 - 1 - - - - - 2 - - - - - 4 - - - 2
- 1% - 1% - - - 1% - 1% - - - - - 2% - - - - - 2% - - - 2%

X X X X FRTX BX FRTX

  Tested/Proven/Verified

- 19 - 3 - 2 - - - - - - - 1 - - - 1 - 1 - 1 - 1 - -
- * - 1% - 1% - - - - - - - 1% - - - 1% - 1% - * - * - - 

X X

  No scams/fraud

- 11 - 2 - - - 1 - - - - - 1 - - - - - - - - - 1 - 1
- * - * - - - 1% - - - - - 1% - - - - - - - - - * - 1%

X X

  Knowledgeable/Area of
  expertise/It’s their
  business

- 11 - 1 - - - - - - - - - 1 - - - - - - - - - 2 - -
- * - * - - - - - - - - - 1% - - - - - - - - - * - - 

  Top level/High ranking

- 6 - - - - - - - - - - - - - - - - - - - - - 1 - 3
- * - - - - - - - - - - - - - - - - - - - - - * - 3%

BDFHRTVX

  Good
  management/Operation
  of site

- 40 - 3 - 2 - 1 - - - 1 - 1 - - - - - 1 - 1 - 7 - 1
- 1% - 1% - 1% - 1% - - - 1% - 1% - - - - - 1% - * - 1% - 1%

  Other reputation
  mentions

- 1506 - 113 - 41 - 66 - 18 - 10 - 59 - 14 - 24 - 49 - 21 - 214 - 50
- 28% - 25% - 23% - 36% - 20% - 11% - 61% - 15% - 13% - 27% - 9% - 21% - 54%

LPRVX LRV LRV BDFJLPRVX V BDFHJLPRTVX LPRV LRV BDFHJLPRTVX

EXTENSION (NET)

- 721 - 42 - 12 - 33 - 5 - 3 - 34 - 2 - 9 - 9 - 2 - 101 - 28
- 13% - 9% - 7% - 18% - 6% - 3% - 35% - 2% - 5% - 5% - 1% - 10% - 30%

DFJLPRTVX PV V DFJLPRTVX V BDFHJLPRTVX V V LPRTV BDFHJLPRTVX

  .com

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 45Q727 Thinking about an extension that you felt was more trustworthy, what about that domain name extension makes it seem trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 303 - 40 - 10 - 19 - 4 - 2 - 9 - 3 - 4 - 9 - 2 - 40 - 9
- 6% - 9% - 6% - 10% - 4% - 2% - 9% - 3% - 2% - 5% - 1% - 4% - 10%

RVX BLRVX V BLPRVX V LRVX V V LRVX

  .org

- 153 - 9 - 5 - 3 - - - 2 - 2 - 6 - 1 - 2 - 10 - 33 - 2
- 3% - 2% - 3% - 2% - - - 2% - 2% - 7% - 1% - 1% - 4% - 3% - 2%

BDHJRT JR R

  Domain name/extension
  (Unspec.)

- 105 - 6 - 4 - 3 - - - - - 3 - - - - - 5 - 2 - 13 - 5
- 2% - 1% - 2% - 2% - - - - - 3% - - - - - 3% - 1% - 1% - 5%

R R R BDJLPRVX

  .net

- 84 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

DX

  .ru

- 77 - 1 - - - - - - - - - - - - - - - - - - - 1 - -
- 1% - * - - - - - - - - - - - - - - - - - - - * - - 

DX

  .in

- 65 - 23 - 2 - - - - - 1 - 1 - 2 - - - 1 - - - 17 - 2
- 1% - 5% - 1% - - - - - 1% - 1% - 2% - - - 1% - - - 2% - 2%

BFHJRTVX HRV V HRV

  .gov

- 46 - - - - - - - - - - - - - - - - - - - - - 46 - -
- 1% - - - - - - - - - - - - - - - - - - - - - 5% - - 

D BDFHJLNPRTVZ

  .cn

- 36 - - - - - 1 - - - - - - - - - 4 - - - - - 2 - -
- 1% - - - - - 1% - - - - - - - - - 2% - - - - - * - - 

X BDFTVX

  .co

- 26 - - - 1 - - - - - - - - - - - - - 25 - - - - - -
- * - - - 1% - - - - - - - - - - - - - 14% - - - - - - 

X X BDFHJLNPRVXZ

  .fr

- 24 - 4 - 1 - - - - - - - 1 - - - - - - - - - 1 - -
- * - 1% - 1% - - - - - - - 1% - - - - - - - - - * - - 

X X

  Https

- 16 - - - - - 1 - - - - - - - - - - - - - 1 - 2 - -
- * - - - - - 1% - - - - - - - - - - - - - * - * - - 

  .info

- 278 - 13 - 18 - 14 - 11 - 2 - 15 - 5 - 14 - 2 - 8 - 10 - 24
- 5% - 3% - 10% - 8% - 12% - 2% - 15% - 5% - 8% - 1% - 4% - 1% - 26%

DTX X BDLTVX DTX BDLTVX BDHLPRTVX TX DTX X BDFHJLPRTVX

  Other extension
  mentions

- 1287 - 164 - 60 - 54 - 10 - 18 - 19 - 21 - 44 - 28 - 39 - 244 - 20
- 24% - 36% - 33% - 29% - 11% - 19% - 20% - 23% - 24% - 15% - 17% - 24% - 22%

JTV BJLNPRTVXZ BJLNTVXZ JTV J JT JTV

USAGE (NET)

- 625 - 81 - 34 - 17 - 3 - 7 - 5 - 13 - 31 - 9 - 33 - 105 - 7
- 11% - 18% - 19% - 9% - 3% - 7% - 5% - 14% - 17% - 5% - 14% - 11% - 8%

JNT BHJLNTXZ BHJLNTXZ JNT BHJLNTXZ JNT JT

  More familiar/I use
  extension

- 219 - 30 - 8 - 12 - - - 2 - 3 - 2 - 4 - 6 - - - 69 - 5
- 4% - 7% - 4% - 7% - - - 2% - 3% - 2% - 2% - 3% - - - 7% - 5%

V BJRV JV JRV V V V V V BJRV JV

  Government use

- 165 - 22 - 10 - 5 - 1 - 2 - 5 - 2 - 1 - 2 - 2 - 33 - 4
- 3% - 5% - 6% - 3% - 1% - 2% - 5% - 2% - 1% - 1% - 1% - 3% - 4%

RV BRTV BRTV RTV RV RV

  Used by organizations

- 101 - 5 - 4 - 2 - 1 - - - 3 - - - 2 - 2 - - - 24 - -
- 2% - 1% - 2% - 1% - 1% - - - 3% - - - 1% - 1% - - - 2% - - 

V V V V

  Business/Company use

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 45Q727 Thinking about an extension that you felt was more trustworthy, what about that domain name extension makes it seem trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 57 - 8 - 2 - 5 - - - 2 - - - 5 - 2 - 2 - 1 - 10 - 1
- 1% - 2% - 1% - 3% - - - 2% - - - 5% - 1% - 1% - * - 1% - 1%

B BDFJNRTVX

  Depends on use
  (Unspec.)

- 41 - 17 - - - 3 - 2 - 1 - - - - - 2 - - - - - 9 - -
- 1% - 4% - - - 2% - 2% - 1% - - - - - 1% - - - - - 1% - - 

BFTVX FTV

  Non profit use

- 30 - 2 - 3 - 6 - - - - - 1 - - - 1 - - - - - - - -
- 1% - * - 2% - 3% - - - - - 1% - - - 1% - - - - - - - - 

X X BX BDTVX X X

  Commercial use

- 28 - 5 - 2 - 2 - - - 1 - - - 1 - - - - - - - 6 - 1
- 1% - 1% - 1% - 1% - - - 1% - - - 1% - - - - - - - 1% - 1%

  Educational use

- 26 - 1 - 1 - 1 - - - - - 2 - - - - - 1 - - - - - -
- * - * - 1% - 1% - - - - - 2% - - - - - 1% - - - - - - 

X X X BDVX X

  Public use

- 25 - 7 - 3 - - - 1 - - - - - - - 1 - - - 1 - 1 - -
- * - 2% - 2% - - - 1% - - - - - - - 1% - - - * - * - - 

X BX BX X

  Not familiar

- 19 - 1 - - - 1 - - - - - - - - - - - 1 - - - 7 - -
- * - * - - - 1% - - - - - - - - - - - 1% - - - 1% - - 

  Helpful/Useful

- 10 - 1 - - - 1 - - - - - - - - - - - 1 - - - 1 - -
- * - * - - - 1% - - - - - - - - - - - 1% - - - * - - 

  Efficient/Work well

- 4 - - - - - - - 1 - - - - - - - 1 - - - - - 1 - -
- * - - - - - - - 1% - - - - - - - 1% - - - - - * - - 

BDX B

  I would try it

- 2 - - - - - - - - - - - - - - - - - - - - - 1 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  Necessary/Needed to
  access internet

- 95 - 4 - 3 - 6 - 1 - 6 - 2 - - - - - 8 - 2 - 6 - 5
- 2% - 1% - 2% - 3% - 1% - 6% - 2% - - - - - 4% - 1% - 1% - 5%

X DRX BDFPRVX BDPRVX BDPRVX

  Other usage mentions

- 452 - 36 - 7 - 10 - 13 - 7 - 6 - 6 - 17 - 12 - 24 - 108 - 3
- 8% - 8% - 4% - 5% - 14% - 7% - 6% - 7% - 9% - 7% - 11% - 11% - 3%

F BDFHTZ F FZ BFHZ

EXTENSION APPEAL
(NET)

- 78 - 1 - 1 - 1 - 2 - 1 - 1 - - - 3 - - - 18 - 21 - -
- 1% - * - 1% - 1% - 2% - 1% - 1% - - - 2% - - - 8% - 2% - - 

D DT D BDFHLNPRTXZ DT

  Gut feeling/My opinion

- 50 - 8 - - - - - 2 - - - - - - - 1 - 5 - 1 - 24 - -
- 1% - 2% - - - - - 2% - - - - - - - 1% - 3% - * - 2% - - 

FH BFH BFH

  Professional

- 45 - 5 - - - 1 - 3 - - - - - - - 1 - - - 1 - 8 - 1
- 1% - 1% - - - 1% - 3% - - - - - - - 1% - - - * - 1% - 1%

BFTVX

  Good/Like domain

- 36 - 2 - - - - - - - - - - - 1 - 3 - - - - - 6 - 1
- 1% - * - - - - - - - - - - - 1% - 2% - - - - - 1% - 1%

  Relevant to topic/Specific
  to the domain

- 29 - - - - - 7 - 4 - 1 - 1 - - - - - - - - - 3 - -
- 1% - - - - - 4% - 4% - 1% - 1% - - - - - - - - - * - - 

BDFRTVX BDFPRTVXZ D D

  Believable/Confidence/C
  onvincing

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 45Q727 Thinking about an extension that you felt was more trustworthy, what about that domain name extension makes it seem trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 21 - 1 - - - 1 - - - - - 2 - - - - - - - - - 6 - -
- * - * - - - 1% - - - - - 2% - - - - - - - - - 1% - - 

BDV

  Ordinary/Traditional/Con
  ventional

- 21 - - - - - - - - - - - - - - - 1 - - - - - 12 - -
- * - - - - - - - - - - - - - - - 1% - - - - - 1% - - 

BD

  Short wording

- 20 - 4 - 3 - - - - - - - 1 - - - 1 - - - 1 - 4 - -
- * - 1% - 2% - - - - - - - 1% - - - 1% - - - * - * - - 

BX

  Same/Similar to others

- 17 - - - - - - - 1 - - - - - - - 1 - - - - - 4 - -
- * - - - - - - - 1% - - - - - - - 1% - - - - - * - - 

D

  All/Everything

- 11 - 3 - 2 - - - - - - - - - - - - - - - - - 1 - -
- * - 1% - 1% - - - - - - - - - - - - - - - - - * - - 

B BX

  Better/Best

- 11 - 2 - - - - - - - - - - - - - 1 - - - - - 1 - 1
- * - * - - - - - - - - - - - - - 1% - - - - - * - 1%

X

  Accurate

- 11 - 1 - - - - - - - - - - - 1 - 1 - - - 1 - 5 - -
- * - * - - - - - - - - - - - 1% - 1% - - - * - 1% - - 

B

  Wording makes sense

- 9 - 1 - - - - - - - - - 1 - 1 - - - 1 - 1 - 1 - -
- * - * - - - - - - - - - 1% - 1% - - - 1% - * - * - - 

BX BX

  Depends on language

- 8 - - - - - - - - - - - - - - - - - - - - - 6 - -
- * - - - - - - - - - - - - - - - - - - - - - 1% - - 

B

  It’s meaning/Meaningful

- 6 - 2 - - - - - - - - - - - - - 1 - - - - - - - -
- * - * - - - - - - - - - - - - - 1% - - - - - - - - 

BX X

  Nothing looks/sounds
  suspicious

- 3 - - - - - - - - - - - - - - - - - - - - - 1 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  Curiosity/Interesting

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  I don’t pay
  attention/Wouldn’t notice

- 90 - 7 - 1 - - - 1 - 5 - - - 3 - 3 - 6 - 1 - 13 - -
- 2% - 2% - 1% - - - 1% - 5% - - - 3% - 2% - 3% - * - 1% - - 

BDFHNVXZ HV HVX

  Other extension appeal
  mentions

- 448 - 15 - 24 - 27 - 15 - 11 - 15 - 12 - 21 - 20 - 26 - 57 - 14
- 8% - 3% - 13% - 15% - 17% - 12% - 15% - 13% - 12% - 11% - 11% - 6% - 15%

DX BDX BDX BDX DX BDX DX DX DX DX D BDX

WEBSITE ORIGIN (NET)

- 109 - 5 - 9 - 5 - 2 - 9 - 1 - 1 - 3 - 5 - 12 - 12 - 4
- 2% - 1% - 5% - 3% - 2% - 9% - 1% - 1% - 2% - 3% - 5% - 1% - 4%

X BDX BDHJNPRTX BDX DX

  Country/State of origin
  (Unspec.)

- 101 - 2 - 1 - 6 - 2 - 1 - 5 - 3 - 2 - - - 1 - 20 - 3
- 2% - * - 1% - 3% - 2% - 1% - 5% - 3% - 1% - - - * - 2% - 3%

D DTV T BDFRTVX DTV D DTV

  Worldwide/International
  usage

- 42 - 1 - - - 9 - 2 - - - 3 - - - 8 - 1 - - - - - -
- 1% - * - - - 5% - 2% - - - 3% - - - 4% - 1% - - - - - - 

X BDFLPTVXZ DFVX BDFVX BDFLPTVXZ X

  Represents my country

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 45Q727 Thinking about an extension that you felt was more trustworthy, what about that domain name extension makes it seem trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 36 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

X

  Russian origin

- 179 - 8 - 15 - 10 - 10 - 1 - 6 - 8 - 9 - 14 - 13 - 25 - 8
- 3% - 2% - 8% - 5% - 11% - 1% - 6% - 9% - 5% - 8% - 6% - 3% - 9%

D BDLX DX BDLX DX BDLX D BDLX BDX BDLX

  Other website origin
  mentions

- 316 - 28 - 5 - 10 - 5 - 17 - 12 - 1 - 6 - 13 - 14 - 38 - 7
- 6% - 6% - 3% - 5% - 6% - 18% - 12% - 1% - 3% - 7% - 6% - 4% - 8%

PX BDFHJPRTVXZ BDFHPRX PX P

SAFETY/SECURITY
(NET)

- 263 - 25 - 3 - 9 - 4 - 14 - 11 - 1 - 6 - 11 - 7 - 38 - 6
- 5% - 5% - 2% - 5% - 4% - 15% - 11% - 1% - 3% - 6% - 3% - 4% - 6%

F F BDFHJPRTVX BDFHPRVX F F

  Safety/Security/Padlock

- 33 - 2 - 1 - - - 1 - 3 - 1 - - - - - 2 - 2 - - - -
- 1% - * - 1% - - - 1% - 3% - 1% - - - - - 1% - 1% - - - - 

X X X X BDHRX X X X

  Not being exposed to
  virus

- 16 - - - - - 1 - - - - - - - - - - - - - 3 - - - -
- * - - - - - 1% - - - - - - - - - - - - - 1% - - - - 

X BDX

  Ensures privacy of
  personal information

- 10 - 1 - 1 - - - - - - - - - - - - - - - 2 - - - -
- * - * - 1% - - - - - - - - - - - - - - - 1% - - - - 

X BX

  Check with anti virus
  software

- 1 - - - - - - - - - - - - - - - - - - - - - - - 1
- * - - - - - - - - - - - - - - - - - - - - - - - 1%

BDX

  Other safety/security
  mentions

- 178 - 9 - - - 6 - 2 - 4 - 2 - 4 - 3 - 3 - 1 - 44 - 4
- 3% - 2% - - - 3% - 2% - 4% - 2% - 4% - 2% - 2% - * - 4% - 4%

FV FV F FV FV BDFV FV

CONVENIENCE (NET)

- 55 - 3 - - - 1 - - - 1 - - - 3 - 1 - 2 - 1 - 20 - 1
- 1% - 1% - - - 1% - - - 1% - - - 3% - 1% - 1% - * - 2% - 1%

BDFV B

  Clear/Easy to
  understand/differentiate

- 48 - 1 - - - 1 - - - 3 - 1 - - - - - 1 - - - 4 - 1
- 1% - * - - - 1% - - - 3% - 1% - - - - - 1% - - - * - 1%

BDFRVX

  Easy to use/access

- 30 - - - - - 3 - - - - - - - 1 - - - - - - - 7 - 1
- 1% - - - - - 2% - - - - - - - 1% - - - - - - - 1% - 1%

D D D

  Faster/Quicker service

- 24 - 5 - - - 1 - 1 - - - 1 - - - 2 - - - - - 5 - -
- * - 1% - - - 1% - 1% - - - 1% - - - 1% - - - - - 1% - - 

B

  Harder to
  obtain/Requires certain
  criteria

- 38 - 1 - - - 1 - 1 - - - - - - - - - - - - - 15 - 1
- 1% - * - - - 1% - 1% - - - - - - - - - - - - - 2% - 1%

BD

  Other convenience
  mentions

- 142 - 7 - 2 - 7 - 1 - 3 - 1 - 2 - 2 - 2 - 7 - 17 - 3
- 3% - 2% - 1% - 4% - 1% - 3% - 1% - 2% - 1% - 1% - 3% - 2% - 3%

X

INFORMATION (NET)

- 121 - 6 - 1 - 7 - - - 2 - 1 - 2 - 1 - 2 - 6 - 17 - 3
- 2% - 1% - 1% - 4% - - - 2% - 1% - 2% - 1% - 1% - 3% - 2% - 3%

DFR

  Content/Information
  provided

- 14 - - - 1 - - - 1 - 1 - - - - - 1 - - - - - - - -
- * - - - 1% - - - 1% - 1% - - - - - 1% - - - - - - - - 

X DX DX X

  Has what I am looking
  for

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 45Q727 Thinking about an extension that you felt was more trustworthy, what about that domain name extension makes it seem trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 9 - 1 - - - - - - - - - - - - - - - - - 1 - - - -
- * - * - - - - - - - - - - - - - - - - - * - - - - 

X

  Other information
  mentions

- 131 - 10 - 5 - - - 5 - 2 - 3 - 6 - 3 - 11 - 18 - 16 - -
- 2% - 2% - 3% - - - 6% - 2% - 3% - 7% - 2% - 6% - 8% - 2% - - 

H H H HXZ H H BDHRXZ BDHRXZ BDFHRXZ

Illegible data

- 86 - 1 - 3 - 2 - - - 2 - 2 - - - - - 6 - 1 - 14 - -
- 2% - * - 2% - 1% - - - 2% - 2% - - - - - 3% - * - 1% - - 

D D D D DRV D

WEBSITE (NET)

- 10 - - - - - - - - - - - - - - - - - - - - - 8 - -
- * - - - - - - - - - - - - - - - - - - - - - 1% - - 

B

  Web based use/Used by
  major websites

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  Linked from a trusted site

- 76 - 1 - 3 - 2 - - - 2 - 2 - - - - - 6 - 1 - 6 - -
- 1% - * - 2% - 1% - - - 2% - 2% - - - - - 3% - * - 1% - - 

DX D D D BDRVX

  Other website mentions

- 77 - 3 - 2 - 2 - 1 - 1 - 1 - - - 1 - - - 1 - 8 - 1
- 1% - 1% - 1% - 1% - 1% - 1% - 1% - - - 1% - - - * - 1% - 1%

SEARCH (NET)

- 49 - - - 1 - 2 - - - - - 1 - - - 1 - - - 1 - - - 1
- 1% - - - 1% - 1% - - - - - 1% - - - 1% - - - * - - - 1%

DX X DX DX X X DX

  Google search

- 15 - 3 - - - - - 1 - 1 - - - - - - - - - - - - - -
- * - 1% - - - - - 1% - 1% - - - - - - - - - - - - - - 

X X X

  Researched it/Check out
  source first

- 6 - - - 1 - - - - - - - - - - - - - - - - - 2 - -
- * - - - 1% - - - - - - - - - - - - - - - - - * - - 

  Search engine/Found
  through searching

- 8 - - - - - - - - - - - - - - - - - - - - - 6 - -
- * - - - - - - - - - - - - - - - - - - - - - 1% - - 

B

  Other search mentions

- 60 - - - - - 1 - - - 2 - - - - - - - 1 - 5 - 20 - -
- 1% - - - - - 1% - - - 2% - - - - - - - 1% - 2% - 2% - - 

D D DFR BD

WEBSITE APPEAL (NET)

- 32 - - - - - 1 - - - - - - - - - - - - - 2 - 14 - -
- 1% - - - - - 1% - - - - - - - - - - - - - 1% - 1% - - 

D BD

  Design/Layout/Way it
  looks

- 29 - - - - - - - - - 2 - - - - - - - 1 - 3 - 6 - -
- 1% - - - - - - - - - 2% - - - - - - - 1% - 1% - 1% - - 

BDH D

  Few/No
  pop-ups/advertisements

- 211 - 9 - 6 - 1 - 6 - 7 - 3 - 2 - 6 - 7 - 13 - 63 - 3
- 4% - 2% - 3% - 1% - 7% - 7% - 3% - 2% - 3% - 4% - 6% - 6% - 3%

DH DH DH H DH BDH

MISCELLANEOUS (NET)

- 137 - 7 - 5 - 1 - 4 - 3 - 1 - 2 - 5 - 7 - 4 - 50 - 1
- 3% - 2% - 3% - 1% - 4% - 3% - 1% - 2% - 3% - 4% - 2% - 5% - 1%

H H BDHV

  Authorized/Regulated

- 30 - - - 1 - - - 1 - 2 - - - - - - - - - 5 - 7 - -
- 1% - - - 1% - - - 1% - 2% - - - - - - - - - 2% - 1% - - 

D BDH BDHRTX

  Recommended by others

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 45Q727 Thinking about an extension that you felt was more trustworthy, what about that domain name extension makes it seem trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 16 - 1 - - - - - - - 2 - 1 - - - - - - - 1 - 2 - 1
- * - * - - - - - - - 2% - 1% - - - - - - - * - * - 1%

BDHX

  Good quality

- 8 - - - - - - - - - - - - - - - 1 - - - 1 - 1 - -
- * - - - - - - - - - - - - - - - 1% - - - * - * - - 

  Advertised/Promoted

- 6 - - - - - - - - - - - - - - - - - - - - - 2 - 1
- * - - - - - - - - - - - - - - - - - - - - - * - 1%

BD

  Good
  technology/innovation

- 5 - 1 - - - - - - - - - - - - - - - - - - - - - -
- * - * - - - - - - - - - - - - - - - - - - - - - - 

  Provide good services

- 12 - - - - - - - 1 - - - 1 - - - - - 1 - 2 - 2 - -
- * - - - - - - - 1% - - - 1% - - - - - 1% - 1% - * - - 

D D BD

  Other

- 40 - 3 - 1 - - - - - 1 - 1 - - - - - 1 - - - 3 - -
- 1% - 1% - 1% - - - - - 1% - 1% - - - - - 1% - - - * - - 

ECONOMY (NET)

- 17 - - - - - - - - - 1 - - - - - - - 1 - - - 1 - -
- * - - - - - - - - - 1% - - - - - - - 1% - - - * - - 

DX

  It’s paid for/Fee based

- 23 - 3 - 1 - - - - - - - 1 - - - - - - - - - 2 - -
- * - 1% - 1% - - - - - - - 1% - - - - - - - - - * - - 

  Other economy mentions

- 196 - 32 - 9 - 2 - 2 - 1 - 1 - 8 - 12 - 9 - 9 - 36 - -
- 4% - 7% - 5% - 1% - 2% - 1% - 1% - 9% - 7% - 5% - 4% - 4% - - 

BHLNXZ HZ BHLNXZ BHLNZ HZ

None

- 269 - 29 - 16 - 3 - 8 - 5 - 5 - 15 - 31 - 15 - 26 - 49 - 2
- 5% - 6% - 9% - 2% - 9% - 5% - 5% - 16% - 17% - 8% - 11% - 5% - 2%

H H BHXZ HZ BDHLNTXZ BDFHLNTXZ BHZ BDHXZ H

Don’t know

- 43 - 14 - 2 - - - - - - - - - 2 - 4 - 1 - - - 5 - -
- 1% - 3% - 1% - - - - - - - - - 2% - 2% - 1% - - - 1% - - 

BHVX HV BHVX

Declined to answer

- 8257 - 697 - 278 - 285 - 121 - 127 - 179 - 122 - 241 - 253 - 291 - 1416 - 166
- 151% - 151% - 154% - 155% - 134% - 134% - 185% - 133% - 134% - 140% - 128% - 142% - 178%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 46q730 To the best of your knowledge, why do websites have different extensions?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2623 2572 203 207 119 95 139 116 37 47 38 42 47 57 31 42 114 74 58 75 114 135 381 468 40 39
43% 47% 40% 45% 60% 52% 62% 63% 37% 52% 37% 44% 47% 59% 28% 46% 52% 41% 29% 41% 46% 59% 34% 47% 40% 42%

OSW A OSW ACIKMOSUWY RT ACIKMOQSUWY BDFLPRTXZ I OSW BDLRTXZ O RACIKOSW S OSW UBDLPRTXZ W

IDENTIFICATION (NET)

1608 1491 155 147 55 49 96 61 11 24 25 31 23 24 18 17 54 31 23 29 48 36 272 339 21 26
26% 27% 31% 32% 28% 27% 43% 33% 11% 27% 25% 33% 23% 25% 16% 18% 25% 17% 11% 16% 19% 16% 25% 34% 21% 28%

IOSU RTV AIOSUWY BPRTV IOSU RTV HACEIKMOQSUWY PRTV ITV IS PRTV IS IS S IOS WBPRTV S RTV

  CLASSIFICATION 
  (SUB-NET)

648 614 89 68 27 23 36 25 3 8 11 9 10 9 3 6 37 20 7 7 16 20 100 148 7 8
11% 11% 18% 15% 14% 13% 16% 14% 3% 9% 11% 9% 10% 9% 3% 7% 17% 11% 3% 4% 6% 9% 9% 15% 7% 9%

IOSU T AIOSUWY BPTV IOSUW T AIOSUWY T IOS IOS AIOSUWY T T IOS WBPTV

    To
    differentiate/Determine
    type of business/work/o
    rganization/fields

691 612 50 46 20 15 41 28 6 10 9 15 10 11 13 10 14 5 13 17 25 10 88 144 12 17
11% 11% 10% 10% 10% 8% 18% 15% 6% 11% 9% 16% 10% 11% 12% 11% 6% 3% 6% 9% 10% 4% 8% 14% 12% 18%

QSW RV RV R ACEIKQSUW FRV RV RV RV RV RV V WBDFRV BDFRTV

    To differentiate
    between other
    sites/domains

195 148 16 23 7 11 11 5 3 1 6 3 - 2 - - 3 5 3 1 7 5 65 12 2 2
3% 3% 3% 5% 4% 6% 5% 3% 3% 1% 6% 3% - 2% - - 1% 3% 1% 1% 3% 2% 6% 1% 2% 2%

X BPTX O BPTVX MOQS MOQS XACMOQS

    To determine
    categories/groupings
    (Unspec)

108 122 4 8 2 3 8 6 - 1 - 2 3 2 2 2 1 - 1 4 - 2 25 44 - -
2% 2% 1% 2% 1% 2% 4% 3% - 1% - 2% 3% 2% 2% 2% * - * 2% - 1% 2% 4% - - 
U R ACQSU R U U R R CU WBDRVZ

    To determine
    classification/status

15 67 1 6 - 4 1 2 - 4 - 3 - 2 - - 1 2 - 1 2 1 2 6 - 1
* 1% * 1% - 2% * 1% - 4% - 3% - 2% - - * 1% - 1% 1% * * 1% - 1%

AX C EX IBDPTVX VX

    Other classification
    mentions

1091 1163 35 43 94 61 53 67 23 28 11 12 33 41 12 26 79 58 42 50 72 113 113 138 14 22
18% 21% 7% 9% 47% 34% 24% 36% 23% 31% 11% 13% 33% 42% 11% 28% 36% 32% 21% 28% 29% 50% 10% 14% 14% 24%

COW ADLX FACGIKMOQSUWY BDLX ACKOWY GBDLXZ CKOW BDLX ACKOSWY BDLPTXZ ODLX ACGIKOSWY BDLX CKOW BDLX ACKOWY UBDFHJLPRTXZ C WD C DX

  LOCATION  (SUB-NET)

650 638 23 19 65 28 34 22 15 17 9 7 28 26 11 18 44 35 27 34 57 89 35 54 6 14
11% 12% 5% 4% 33% 15% 15% 12% 15% 19% 9% 7% 28% 27% 10% 20% 20% 19% 13% 19% 23% 39% 3% 5% 6% 15%

CW DX FACGIKOQSUWY DX ACWY DX CWY BDLX W ACGIKOSWY BDFHLXZ CW OBDLX ACKOWY BDLX CW BDLX ACGKOSWY UBDFHJLNPRTXZ W YDX

    To indicate
    country/different
    countries

309 374 12 19 24 27 10 29 6 12 1 5 4 15 - 6 29 22 11 15 6 20 30 24 3 5
5% 7% 2% 4% 12% 15% 4% 16% 6% 13% 1% 5% 4% 15% - 7% 13% 12% 5% 8% 2% 9% 3% 2% 3% 5%

COUW ADX ACGKMOSUWY BDLPTXZ O GBDLPTVXZ O BDX O MBDLXZ OX ACGKMOSUWY BDX COW DX UDX

    To indicate
    location/area
    extensions

157 219 1 7 7 8 12 18 1 3 1 - 1 3 1 2 7 3 4 3 7 10 47 85 6 5
3% 4% * 2% 4% 4% 5% 10% 1% 3% 1% - 1% 3% 1% 2% 3% 2% 2% 2% 3% 4% 4% 9% 6% 5%
C ADL C C DL ACO BDFLNPRTV C C C DL AC WBDLPRTV ACO DL

    To indicate
    region/different regions

30 18 1 2 - - 1 1 1 - 2 - - 1 - - 2 1 - 1 2 1 11 3 1 -
* * * * - - * 1% 1% - 2% - - 1% - - 1% 1% - 1% 1% * 1% * 1% - 

ACES A

    Other location mentions

288 405 58 58 15 26 14 18 5 10 6 4 1 5 2 6 10 9 1 3 8 9 31 33 2 6
5% 7% 12% 13% 8% 14% 6% 10% 5% 11% 6% 4% 1% 5% 2% 7% 5% 5% * 2% 3% 4% 3% 3% 2% 6%

SW ATVX AGIMOQSUWY BLNRTVX MOSUW EBLNRTVX MSW TVX S TVX S T S S T

  TYPES OF
  EXTENSIONS 
  (SUB-NET)

91 174 14 20 5 14 4 5 3 8 2 3 - 2 - 4 - 4 1 2 3 6 11 12 1 2
1% 3% 3% 4% 3% 8% 2% 3% 3% 9% 2% 3% - 2% - 4% - 2% * 1% 1% 3% 1% 1% 1% 2%

AX AQW TX Q EBHRTVX Q Q BHNRTVXZ Q OX Q

    Business/Commercial

82 128 21 27 3 7 4 13 - 1 1 1 - 1 - 3 5 5 - - 1 1 10 15 1 -
1% 2% 4% 6% 2% 4% 2% 7% - 1% 1% 1% - 1% - 3% 2% 3% - - * * 1% 2% 1% - 

ATVX AIMOSUW BNTVXZ TVX GBJLNTVXZ TV S T

    Government extension

108 111 31 28 11 10 4 3 2 - 1 1 - - - 1 3 2 1 - - - 6 5 1 -
2% 2% 6% 6% 6% 6% 2% 2% 2% - 1% 1% - - - 1% 1% 1% * - - - 1% 1% 1% - 

UW VX AGKMOQSUWY BHJLNRTVXZ AGMOQSUW BHJNRTVXZ UW U

    Profit Vs. Non profit

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 46q730 To the best of your knowledge, why do websites have different extensions?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
40 68 12 17 2 8 2 4 - - 1 1 - - - 2 1 2 - - 1 - 4 7 - 3

1% 1% 2% 4% 1% 4% 1% 2% - - 1% 1% - - - 2% * 1% - - * - * 1% - 3%
A ASUW BTVX EBJNTVX TV TV TVX

    Education extension

16 51 3 6 1 4 1 1 - - 1 - - 1 - 2 - 1 - - 1 1 1 8 1 1
* 1% 1% 1% 1% 2% * 1% - - 1% - - 1% - 2% - 1% - - * * * 1% 1% 1%

A T W T W W

    Network

94 113 11 8 2 3 5 2 - 4 3 2 1 1 2 - 3 - - 1 3 4 15 12 1 3
2% 2% 2% 2% 1% 2% 2% 1% - 4% 3% 2% 1% 1% 2% - 1% - - 1% 1% 2% 1% 1% 1% 3%

AX S S IPRTX S R

    Other type of
    extensions mentions

107 113 3 10 1 4 3 4 3 1 2 2 2 1 3 1 4 2 2 1 3 5 16 10 4 3
2% 2% 1% 2% 1% 2% 1% 2% 3% 1% 2% 2% 2% 1% 3% 1% 2% 1% 1% 1% 1% 2% 1% 1% 4% 3%
C X C C C CE

  MISCELLANEOUS
  IDENTIFICATION 
  (SUB-NET)

63 71 3 5 - 2 1 2 1 - - 2 1 1 2 1 2 2 1 1 1 3 6 7 1 1
1% 1% 1% 1% - 1% * 1% 1% - - 2% 1% 1% 2% 1% 1% 1% * 1% * 1% 1% 1% 1% 1%

    Form of
    identity/identification
    (Unspec.)

17 14 - 1 - 1 2 - - 1 1 - - - 1 - - - - - 1 1 5 2 - -
* * - * - 1% 1% - - 1% 1% - - - 1% - - - - - * * * * - - 

C C C

    Due to
    language/different
    languages

27 29 - 4 1 1 - 2 2 - 1 - 1 - - - 2 - 1 - 1 1 5 1 3 3
* 1% - 1% 1% 1% - 1% 2% - 1% - 1% - - - 1% - * - * * * * 3% 3%

X CX X ACG C C C ACGUW BRTVX

    Other miscellaneous
    identification mentions

1207 962 82 54 35 17 78 66 27 14 14 19 24 9 18 16 26 15 24 12 16 14 196 163 23 24
20% 18% 16% 12% 18% 9% 35% 36% 27% 16% 14% 20% 24% 9% 16% 17% 12% 8% 12% 7% 6% 6% 18% 16% 23% 26%

BQSU DFNRTV DU V FU ACEKOQSUWY BDFJLNPRTVX CKQSUW TV U DFNRTV NQSU U RTV U U QSU DFRTV QSU BDFNRTVX

CONTENT (NET)

890 794 57 39 24 14 47 51 22 14 13 18 18 7 13 12 18 12 14 9 8 12 189 157 17 20
14% 15% 11% 8% 12% 8% 21% 28% 22% 16% 13% 19% 18% 7% 12% 13% 8% 7% 7% 5% 3% 5% 17% 16% 17% 22%

CQSU DFNRTV U U ACEOQSU BDFJNPRTVX ACEOQSU DFRTV U DFNRTV NQSU U TV U ACQSU DFNRTV QSU DFNRTV

  Different purposes/conte
  nt/features of website

266 100 25 9 10 3 28 12 5 - 1 - 6 1 3 4 4 2 10 3 7 2 2 2 5 4
4% 2% 5% 2% 5% 2% 13% 7% 5% - 1% - 6% 1% 3% 4% 2% 1% 5% 2% 3% 1% * * 5% 4%

BW X DQW X W X HACEIKOQSUWY BDFJLNRTVX JW QW W JLVX W W X W W JLVX

  Based on the type of
  information they provide

58 85 3 6 - - 4 5 1 - - 1 1 1 - 3 5 1 1 - 1 - 3 2 - 1
1% 2% 1% 1% - - 2% 3% 1% - - 1% 1% 1% - 3% 2% 1% * - * - * * - 1%

W AX X W FTVX FTVX ACEW

  Based on the type of
  service they provide

22 13 - 2 1 - 1 1 - - - - - - 2 - - - - - - - 4 2 1 -
* * - * 1% - * 1% - - - - - - 2% - - - - - - - * * 1% - 

ACQUW C

  Other content mentions

149 241 4 12 3 6 2 7 1 - 2 - 2 3 8 10 - 8 - 3 4 10 41 48 7 11
2% 4% 1% 3% 2% 3% 1% 4% 1% - 2% - 2% 3% 7% 11% - 4% - 2% 2% 4% 4% 5% 7% 12%

CQS ADJL C G QS QS ACEGIQSU BDFHJLNRTVX QJL JL ACGQS DJL ACEGIQSU BDFHJLNRTVX

TECHNOLOGY DRIVEN
(NET)

32 113 2 9 - 5 - 2 - - - - - 2 1 5 - 4 - 1 3 3 9 18 4 6
1% 2% * 2% - 3% - 1% - - - - - 2% 1% 5% - 2% - 1% 1% 1% 1% 2% 4% 6%

A C E BHJLTVX Q W ACEGIKMQSW BDHJLTVX

  Different network/service
  providers

68 110 2 3 2 - 2 4 1 - 1 - 2 1 7 6 - 3 - 2 1 6 16 26 2 2
1% 2% * 1% 1% - 1% 2% 1% - 1% - 2% 1% 6% 7% - 2% - 1% * 3% 1% 3% 2% 2%

AD F QS ACEGIKQSUW BDFJLNRTX UDF DF QS F

  Different servers

51 19 - - 1 1 - 1 - - 1 - - - - - - 1 - - - 1 17 4 2 3
1% * - - 1% 1% - 1% - - 1% - - - - - - 1% - - - * 2% * 2% 3%

BC C XACU CGQSU BDTVX

  Other technology driven
  mentions

163 181 4 10 1 1 2 8 - - 1 2 - 6 1 1 1 3 2 4 2 2 33 22 11 5
3% 3% 1% 2% 1% 1% 1% 4% - - 1% 2% - 6% 1% 1% * 2% 1% 2% 1% 1% 3% 2% 11% 5%

CQ AFVX GFJV MDFJRVX CEQ ACEGIKMOQSUW FJV

ACCESSIBILITY (NET)

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 46q730 To the best of your knowledge, why do websites have different extensions?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
48 71 - 5 - - 1 3 - - - - - 4 - 1 - - 2 1 2 1 6 9 5 4

1% 1% - 1% - - * 2% - - - - - 4% - 1% - - 1% 1% 1% * 1% 1% 5% 4%
C A C MBDFLRTVX C C ACEGIKMOQSUW BDFJLRTVX

  To simplify search/easy
  to use

60 59 2 5 1 - - 4 - - 1 2 - 1 1 - 1 1 - - - - 5 1 5 1
1% 1% * 1% 1% - - 2% - - 1% 2% - 1% 1% - * 1% - - - - * * 5% 1%

W X X GFTVX VX X ACEGIMQSUW X

  For easy/quick
  accessibility

45 17 - 1 - - - - - - - - - - - - - - - - - - 23 6 1 -
1% * - * - - - - - - - - - - - - - - - - - - 2% 1% 1% - 
B XACEGQSU C

  Convenience

19 36 2 - - 1 1 1 - - - - - 1 - - - 2 - 4 - 1 1 6 1 -
* 1% * - - 1% * 1% - - - - - 1% - - - 1% - 2% - * * 1% 1% - 

A D D SBDX W W

  Other accessibility
  mentions

- 170 - 12 - 5 - - - 5 - 2 - 2 - 5 - 5 - 15 - 21 - 29 - -
- 3% - 3% - 3% - - - 6% - 2% - 2% - 5% - 3% - 8% - 9% - 3% - - 

AH CH EH IHZ H OHZ QH SBDFHLNRXZ UBDFHLNRXZ WH

Illegible data

188 144 31 24 16 6 2 2 3 - 5 2 - 1 4 1 15 10 3 2 10 11 13 23 1 5
3% 3% 6% 5% 8% 3% 1% 1% 3% - 5% 2% - 1% 4% 1% 7% 6% 1% 1% 4% 5% 1% 2% 1% 5%

W AGMSWY BHJTX AGMSWY GMW W AGMSWY BHJTX GMW BHJTX W HJT

SITE/STORAGE SIZE
(NET)

166 123 29 23 16 6 1 1 3 - 4 2 - - 3 1 14 5 1 2 8 10 11 22 1 5
3% 2% 6% 5% 8% 3% * 1% 3% - 4% 2% - - 3% 1% 6% 3% * 1% 3% 4% 1% 2% 1% 5%

GSW AGMSWY BHJNTX AGMSUWY GMSW AGMSWY GSW BHJN W BHJNT

  Ran out of space on the
  other
  domains/extensions

20 4 1 - - - 1 - - - 1 - - - 1 - 1 1 2 - 2 1 2 - - -
* * * - - - * - - - 1% - - - 1% - * 1% 1% - 1% * * - - - 
B BX X

  Size of site

2 18 1 1 - - - 1 - - - - - 1 - - - 4 - - - - - 2 - -
* * * * - - - 1% - - - - - 1% - - - 2% - - - - - * - - 

A QBDFTVX

  Other site/storage size
  mentions

164 138 2 11 3 4 6 - 1 1 3 1 1 1 1 1 3 5 5 4 5 3 22 12 6 5
3% 3% * 2% 2% 2% 3% - 1% 1% 3% 1% 1% 1% 1% 1% 1% 3% 2% 2% 2% 1% 2% 1% 6% 5%
C HX CH H HC C H C H C C ACEOQW HVX

SITE
CHARACTERISTICS
(NET)

129 62 1 9 2 3 1 - 1 1 2 1 1 - - - 3 3 4 1 5 - 19 7 5 1
2% 1% * 2% 1% 2% * - 1% 1% 2% 1% 1% - - - 1% 2% 2% 1% 2% - 2% 1% 5% 1%

BC CVX C C VC XC ACEGOW

  To be different/unique

- 26 - 1 - - - - - - - - - - - - - - - 1 - - - 2 - 3
- * - * - - - - - - - - - - - - - - - 1% - - - * - 3%

A BDFHRVX

  Reliability/Trustworthines
  s of website

35 53 1 1 1 2 5 - - - 1 - - 1 1 1 - 2 1 2 - 3 3 4 1 2
1% 1% * * 1% 1% 2% - - - 1% - - 1% 1% 1% - 1% * 1% - 1% * * 1% 2%

AX HACQUW DHX

  Other site characteristics
  mentions

177 129 6 7 7 6 6 4 3 1 3 2 - - 7 3 1 1 5 7 1 5 30 17 5 3
3% 2% 1% 2% 4% 3% 3% 2% 3% 1% 3% 2% - - 6% 3% * 1% 2% 4% * 2% 3% 2% 5% 3%

CQU CQU U U U ACMQUW R QU CMQU

INCREASE
TRAFFIC/ATTRACT
CUSTOMERS  (NET)

60 41 - 2 1 3 1 1 - 1 2 1 - - 4 - - 1 4 2 - 1 14 3 1 1
1% 1% - * 1% 2% * 1% - 1% 2% 1% - - 4% - - 1% 2% 1% - * 1% * 1% 1%
C X CQU ACEGQU CQU XC C

  To attract
  customers/increase
  traffic

52 29 3 3 5 2 2 - 3 - - - - - 2 - - - 1 3 1 1 8 5 - 1
1% 1% 1% 1% 3% 1% 1% - 3% - - - - - 2% - - - * 2% * * 1% 1% - 1%
B ACQW ACQUW Q B

  Attract a variety/different
  target audience(s)

32 28 2 1 - 1 2 1 - - - 1 - - 1 1 1 - - 1 - 1 5 4 2 1
1% 1% * * - 1% 1% 1% - - - 1% - - 1% 1% * - - 1% - * * * 2% 1%

AESU

  Popularity of site

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 46q730 To the best of your knowledge, why do websites have different extensions?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
25 19 - 2 - - 1 1 - - 1 - - - - 2 - - - 1 - 1 2 3 2 -

* * - * - - * 1% - - 1% - - - - 2% - - - 1% - * * * 2% - 
C BFRX ACEQSUW

  To make it easy to
  remember

10 17 1 - 1 - - 1 - - - - - - - - - - - 1 - 1 1 4 - -
* * * - 1% - - 1% - - - - - - - - - - - 1% - * * * - - 

  Other increase
  traffic/attract customers
  mentions

138 96 6 4 3 1 3 - - - 8 3 - 3 1 2 2 1 7 3 3 3 19 12 4 4
2% 2% 1% 1% 2% 1% 1% - - - 8% 3% - 3% 1% 2% 1% 1% 3% 2% 1% 1% 2% 1% 4% 4%

ACEGIMOQUW H H H C CIM DFHJRX

SECURITY (NET)

107 77 4 3 1 - 3 - - - 7 3 - 2 1 2 2 1 5 2 3 3 11 10 4 2
2% 1% 1% 1% 1% - 1% - - - 7% 3% - 2% 1% 2% 1% 1% 2% 1% 1% 1% 1% 1% 4% 2%

W ACEGIMOQUW DFH FH CEIMW FH

  Safety/Security reasons

31 20 2 1 2 1 - - - - 1 - - 1 - - - - 2 1 - - 8 2 - 2
1% * * * 1% 1% - - - - 1% - - 1% - - - - 1% 1% - - 1% * - 2%

BDHRVX

  Other security mentions

337 367 21 45 8 8 8 8 1 6 9 11 6 9 12 4 10 13 7 6 9 8 57 40 11 12
5% 7% 4% 10% 4% 4% 4% 4% 1% 7% 9% 12% 6% 9% 11% 4% 5% 7% 3% 3% 4% 4% 5% 4% 11% 13%
I AVX CBFHTVX I CIU FHTVX TVX ACEGIQSUW ACEGIQSUW BFHPTVX

MISCELLANEOUS (NET)

104 106 6 9 5 3 3 4 1 1 5 6 4 3 5 2 5 7 2 1 2 1 5 3 6 3
2% 2% 1% 2% 3% 2% 1% 2% 1% 1% 5% 6% 4% 3% 4% 2% 2% 4% 1% 1% 1% * * * 6% 3%

W X X W X X ACSUW BDFTVX CUW VX ACSUW X W TVX ACGSUW VX

  Costs/Different costs

- 68 - 14 - 3 - 2 - 2 - 2 - 2 - - - 4 - - - 1 - 10 - 3
- 1% - 3% - 2% - 1% - 2% - 2% - 2% - - - 2% - - - * - 1% - 3%

A CBTVX T QT W TV

  To expand the
  registrable domain
  names

57 53 7 5 - - 2 1 - 1 2 1 - 3 1 2 - - - 1 3 1 15 13 - 4
1% 1% 1% 1% - - 1% 1% - 1% 2% 1% - 3% 1% 2% - - - 1% 1% * 1% 1% - 4%

EQS BFRV FR YBDFHRTVX

  Rules/Regulations

- 45 - 10 - 1 - - - 1 - 2 - - - 1 - - - 1 - 1 - 5 - 2
- 1% - 2% - 1% - - - 1% - 2% - - - 1% - - - 1% - * - 1% - 2%

A CBHRX H W HR

  To eliminate competitors
  registering same domain
  name

10 14 - 1 - - - - - - - - - - - - - - - - - - 5 1 - -
* * - * - - - - - - - - - - - - - - - - - - * * - - 

A

  Specific website names

175 93 10 10 3 1 3 1 - 1 3 - 2 1 6 - 5 2 5 3 4 4 35 10 5 -
3% 2% 2% 2% 2% 1% 1% 1% - 1% 3% - 2% 1% 5% - 2% 1% 2% 2% 2% 2% 3% 1% 5% - 
B PCGIU X ZI

  Other mentions

124 69 10 5 1 2 3 6 - 2 1 - 1 2 5 - 4 - 2 1 11 2 9 7 3 -
2% 1% 2% 1% 1% 1% 1% 3% - 2% 1% - 1% 2% 4% - 2% - 1% 1% 4% 1% 1% 1% 3% - 

BW W BRX R PEISW VAEISW W

DECISION MAKING
(NET)

114 57 9 5 1 2 3 6 - 2 1 - 1 1 5 - 3 - 2 - 11 1 6 5 3 -
2% 1% 2% 1% 1% 1% 1% 3% - 2% 1% - 1% 1% 4% - 1% - 1% - 4% * 1% 1% 3% - 

BW W BRTVX RT PAEISW VACEISW W

  Depends on/determined
  by the owner

10 12 1 - - - - - - - - - - 1 - - 1 - - 1 - 1 3 2 - -
* * * - - - - - - - - - - 1% - - * - - 1% - * * * - - 

D

  Other decision making
  mentions

97 100 5 9 1 3 5 1 3 1 1 1 3 6 - 2 4 3 5 3 6 3 32 25 - -
2% 2% 1% 2% 1% 2% 2% 1% 3% 1% 1% 1% 3% 6% - 2% 2% 2% 2% 2% 2% 1% 3% 3% - - 

BDFHRTVXZ ACE

None

1347 1079 155 116 47 46 19 21 32 23 28 22 33 17 36 28 58 62 100 63 66 37 249 196 15 8
22% 20% 31% 25% 24% 25% 9% 11% 32% 26% 27% 23% 33% 18% 32% 30% 26% 34% 50% 35% 26% 16% 22% 20% 15% 9%

BG HZ DAGWY BHVXZ G HVZ AGWY HZ GY HZ NAGWY AGWY BHNVXZ GY BDHNVXZ TACEGIKMOQUWY BDHLNVXZ VGY G HZ

Don’t know

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 46q730 To the best of your knowledge, why do websites have different extensions?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
293 43 21 13 5 4 2 - 6 - 2 - 1 - 7 - 12 4 3 - 31 3 101 4 4 -

5% 1% 4% 3% 3% 2% 1% - 6% - 2% - 1% - 6% - 5% 2% 1% - 12% 1% 9% * 4% - 
BGS G BHTX BHTX JGS PGMS GS BHTX VACEGKMQSY XACEGKMS

Declined to answer

7776 7345 644 644 307 279 315 294 121 123 128 119 131 136 135 135 291 239 234 212 298 297 1276 1193 138 144
127% 135% 128% 140% 154% 154% 141% 160% 120% 137% 125% 125% 131% 140% 121% 147% 132% 133% 116% 117% 119% 130% 115% 120% 138% 155%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 47Q750. If you wanted more information about one of the current domain name extensions, where would you go?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

5013 4268 358 348 146 132 199 155 74 70 86 65 79 67 96 72 170 117 142 133 189 178 929 714 89 79
82% 78% 71% 75% 73% 73% 89% 84% 73% 78% 84% 68% 79% 69% 86% 78% 77% 65% 71% 73% 76% 78% 84% 72% 89% 85%

BCEISU LNRX R ACEIMQSUW BDFLNRTX R LCES CEISU R R R XACEIQSU CEIQSU DFLNRTX

An Internet search engine
to find articles, posts or
similar information

2044 2303 88 105 53 42 83 75 21 34 20 48 20 30 36 49 48 34 30 61 50 71 459 603 45 43
33% 42% 18% 23% 27% 23% 37% 41% 21% 38% 20% 51% 20% 31% 32% 53% 22% 19% 15% 34% 20% 31% 41% 61% 45% 46%

CEIKMQSU ADFNRTV C CS CEIKMQSU DFRV IDFR KDFNRTV R CKMQSU OBDFJNRTV SDFR UDR ACEIKMQSU WBDFHJNRTVZ ACEIKMQSU DFNRTV

An Internet encyclopedia

1789 1727 67 66 27 29 71 46 22 18 34 61 15 34 20 19 29 23 45 39 55 47 413 448 53 47
29% 32% 13% 14% 14% 16% 32% 25% 22% 20% 33% 64% 15% 35% 18% 21% 13% 13% 22% 22% 22% 21% 37% 45% 53% 51%

CEMOQSU ADFHJPRTV CEMOQSU DFR C CEMOQSU KBDFHJNPRTVX MDFJPRTV CEQ DR CEQ DR ACEIMOQSU WBDFHJPRTV ACEGIKMOQSUW BDFHJNPRTV

My Internet service
provider

158 151 19 12 9 7 4 6 1 1 1 1 3 1 6 3 5 6 8 7 8 9 6 6 2 3
3% 3% 4% 3% 5% 4% 2% 3% 1% 1% 1% 1% 3% 1% 5% 3% 2% 3% 4% 4% 3% 4% 1% 1% 2% 3%

W X W X W X W X W W X W X W X W X X

Other

453 376 91 61 27 28 2 5 13 3 4 5 9 6 7 5 26 39 31 20 38 19 69 65 1 1
7% 7% 18% 13% 14% 15% 1% 3% 13% 3% 4% 5% 9% 6% 6% 5% 12% 22% 15% 11% 15% 8% 6% 7% 1% 1%

GY HZ DAGKMOQWY BHJLPXZ AGKOWY BHJLNPVXZ JAGKWY GY GY AGKWY QBDHJLNPTVXZ AGKOWY BHJXZ VAGKOWY HZ GY HZ

Not sure

9457 8825 623 592 262 238 359 287 131 126 145 180 126 138 165 148 278 219 256 260 340 324 1876 1836 190 173
154% 162% 124% 128% 131% 131% 161% 156% 130% 140% 142% 189% 126% 142% 147% 161% 126% 122% 127% 144% 136% 142% 169% 184% 190% 186%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 48Q756. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

5141 4573 415 380 162 141 200 168 90 69 82 80 86 84 93 73 174 127 152 133 168 184 921 865 84 86
84% 84% 83% 82% 81% 78% 90% 91% 89% 77% 80% 84% 86% 87% 83% 79% 79% 71% 76% 73% 67% 81% 83% 87% 84% 92%
SU FRT SU RT U ACEKQSUW BDFJPRTV JQSU U RT SU RT U U UR SU WBDFJPRTV U BDFJPRTV

Useful

5069 4483 406 359 159 137 202 170 82 74 82 79 80 86 94 75 169 121 155 133 161 179 899 822 85 82
83% 82% 81% 78% 80% 76% 91% 92% 81% 82% 80% 83% 80% 89% 84% 82% 77% 67% 77% 73% 64% 79% 81% 83% 85% 88%

QSU DFRT U R U ACEIKMQSUW BDFJLPRTVX U R U R U DFRTV U R RU U UR U DFRT U DFRTV

Informative

4972 4428 386 369 159 143 207 171 80 74 76 71 87 87 90 72 167 132 159 142 168 180 857 818 71 64
81% 81% 77% 80% 80% 79% 93% 93% 79% 82% 75% 75% 87% 90% 80% 78% 76% 73% 79% 78% 67% 79% 77% 82% 71% 69%

CUWY RZ U Z U ACEIKOQSUWY BDFJLPRTVXZ U Z CKQUWY BDFLPRTVZ U U U U U WRZ

Practical

4956 4387 392 347 143 133 186 164 80 69 83 76 67 80 94 68 170 106 161 139 159 172 892 850 79 83
81% 80% 78% 75% 72% 73% 83% 89% 79% 77% 81% 80% 67% 82% 84% 74% 77% 59% 80% 77% 64% 75% 80% 85% 79% 89%

EMU DFR MU R R EMU BDFJLPRTV U R MU R MR EMU R RU EMU R UR EMU WBDFJPRTV U BDFJPRTV

Helpful

4924 4385 367 333 146 131 198 162 86 71 86 81 81 81 91 68 170 121 150 138 150 171 885 815 69 77
80% 80% 73% 72% 73% 72% 89% 88% 85% 79% 84% 85% 81% 84% 81% 74% 77% 67% 75% 76% 60% 75% 80% 82% 69% 83%

CESUY DFRV U U ACEQSUWY BDFJPRTVX CESUY R CEUY DFRV U DFR UY RU U U CEUY DFRV YDR

Trustworthy

4630 4200 335 319 122 122 192 157 71 58 81 71 76 80 80 72 143 117 142 115 156 164 833 797 73 74
75% 77% 67% 69% 61% 67% 86% 85% 70% 64% 79% 75% 76% 82% 71% 78% 65% 65% 71% 64% 62% 72% 75% 80% 73% 80%

CEQU ADFJRT ACEIMOQSUWY BDFJLRTV CEQU EU DFJRTV JRT E U CEQU WBDFJRTV E DFJRT

Technical

4611 4011 375 316 149 121 191 155 73 62 73 72 76 80 89 62 155 109 139 125 142 139 803 785 75 70
75% 74% 75% 69% 75% 67% 86% 84% 72% 69% 72% 76% 76% 82% 79% 67% 70% 61% 69% 69% 57% 61% 72% 79% 75% 75%

UW DFRV DU V U ACEIKMQSUWY BDFJPRTV U U RV U BDFJPRTV U RU U U WBDFJPRTV U RV

For people like me

4431 3873 309 271 120 107 181 147 85 65 71 62 74 78 76 61 139 89 148 130 139 148 736 702 78 74
72% 71% 62% 59% 60% 59% 81% 80% 84% 72% 70% 65% 74% 80% 68% 66% 63% 49% 74% 72% 56% 65% 66% 70% 78% 80%

CEQUW DFRV R ACEKOQUW BDFLPRVX JACEKOQSUW DFR U R CEU BDFLPRVX U R R CEQUW DFR UR U WDFR CEQUW DFLPRV

Interesting

4139 3696 279 243 95 96 173 142 66 57 74 70 61 68 68 54 113 85 119 102 132 132 789 766 69 70
67% 68% 56% 53% 48% 53% 78% 77% 65% 63% 73% 74% 61% 70% 61% 59% 51% 47% 59% 56% 53% 58% 71% 77% 69% 75%

CEQSU DFRTV ACEIMOQSUW BDFJPRTV EQU R CEQSU DFPRTV E DFRTV E E R ACEMOQSU WBDFJPRTV CEQU DFPRTV

Innovative

3841 3395 218 188 81 74 158 129 67 55 75 73 56 61 73 57 87 67 136 113 157 157 705 684 68 71
63% 62% 43% 41% 41% 41% 71% 70% 66% 61% 74% 77% 56% 63% 65% 62% 40% 37% 68% 62% 63% 69% 64% 69% 68% 76%

CEQ DFR ACEMQW BDFR CEQ DFR ACEMQW BDFJNPRT CEQ DFR CEQ DFR CEMQ DFR CEQ BDFR CEQ WBDFR CEQ BDFJNPRT

Cutting edge

3358 2916 202 159 70 71 131 109 55 41 61 58 49 56 43 37 92 52 96 79 63 73 681 639 67 70
55% 53% 40% 34% 35% 39% 59% 59% 54% 46% 60% 61% 49% 58% 38% 40% 42% 29% 48% 44% 25% 32% 61% 64% 67% 75%

CEOQSU DFPRTV U U R CEOQSU DFJPRTV CEOQU DRV CEOQSU DFJPRTV EU DFPRTV U RU EU DRV ACEMOQSU BDFJPRTV ACEMOQSU BDFHJLNPRTVX

Exciting

2835 2487 126 121 44 46 104 35 23 18 22 29 30 36 31 23 56 43 64 63 68 65 862 787 58 44
46% 46% 25% 26% 22% 25% 47% 19% 23% 20% 22% 31% 30% 37% 28% 25% 25% 24% 32% 35% 27% 29% 78% 79% 58% 47%

CEIKMOQSU DFHJLPRTV HCEIKMOQSU H DFHJR E DHJR H ACEGIKMOQSUY BDFHJLNPRTVZ ACEIKMOQSU DFHJLPRTV

Overwhelming

2738 2362 117 103 42 45 178 69 28 23 34 41 63 74 40 35 61 36 55 58 58 58 649 639 25 22
45% 43% 23% 22% 21% 25% 80% 38% 28% 26% 33% 43% 63% 76% 36% 38% 28% 20% 27% 32% 23% 25% 58% 64% 25% 24%

CEIKQSUY DFJRTVZ HACEIKMOQSUWY DFRVZ CE DFJRVZ ACEIKOQSUY MBDFHJLPRTVXZ CEU DFRVZ DR ACEIKOQSUY WBDFHJLPRTVZ

Extreme

2347 2173 111 107 34 44 77 139 31 31 21 27 30 28 64 49 44 31 61 54 94 97 477 437 33 32
38% 40% 22% 23% 17% 24% 35% 76% 31% 34% 21% 28% 30% 29% 57% 53% 20% 17% 30% 30% 38% 43% 43% 44% 33% 34%

CEKQS DFLNRT CEKQ GBDFJLNPRTVXZ EQ DR R E R ACEGIKMQSUWY BDFJLNRTZ CEQ R CEKQ DFLNRT ACEGIKMQS BDFLNRT CEKQ DR

Unconventional

1768 1682 121 142 45 58 65 34 22 18 27 27 24 25 31 22 59 67 54 64 76 73 375 345 37 20
29% 31% 24% 31% 23% 32% 29% 18% 22% 20% 26% 28% 24% 26% 28% 24% 27% 37% 27% 35% 30% 32% 34% 35% 37% 22%
CE AHJZ CHJ EHJ H QHJPZ HJZ HJ ACEIMQ BHJPZ ZCEIM

Confusing

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 49Q756. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

SUMMARY TABLE OF BOTTOM 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

4376 3770 381 319 155 123 158 150 79 72 75 68 76 72 81 70 161 113 147 117 174 155 735 651 63 73
71% 69% 76% 69% 78% 68% 71% 82% 78% 80% 74% 72% 76% 74% 72% 76% 73% 63% 73% 65% 70% 68% 66% 65% 63% 78%

BW X DAWY FAWY GBDFRTVX WY BDFRTVX WY RX RW YBRTX

Confusing

3797 3279 391 354 166 137 146 45 70 59 81 68 70 69 48 43 176 149 140 127 156 131 633 559 67 61
62% 60% 78% 77% 83% 76% 65% 24% 69% 66% 79% 72% 70% 71% 43% 47% 80% 83% 70% 70% 62% 57% 57% 56% 67% 66%

OW HPX AGOSUWY BHJPVXZ AGIMOSUWY BHPVX HOW OW HP AGOUWY BHPVX OW BHPVX H AGIOSUWY BHJLNPTVXZ AOW BHPVX O H O H O HP

Unconventional

3406 3090 385 358 158 136 45 115 73 67 68 54 37 23 72 57 159 144 146 123 192 170 461 357 75 71
55% 57% 77% 78% 79% 75% 20% 63% 72% 74% 67% 57% 37% 24% 64% 62% 72% 80% 73% 68% 77% 75% 42% 36% 75% 76%

GMW NX AGKMOW BHLNPTX AGKMOW BHLNPX GNX AGMW BLNX AGMW NX NG GMW NX AGMW BHLNPTX AGMW BNX AGMOW BHLNPX XG N AGMW BHLNPX

Extreme

3309 2965 376 340 156 135 119 149 78 72 80 66 70 61 81 69 164 137 137 118 182 163 248 209 42 49
54% 54% 75% 74% 78% 75% 53% 81% 77% 80% 78% 69% 70% 63% 72% 75% 75% 76% 68% 65% 73% 71% 22% 21% 42% 53%

WY X AGWY BNTXZ AGSWY BNXZ W GBLNTVXZ AGWY BNTXZ AGWY BXZ AGWY X AGWY BXZ AGWY BNTXZ AGWY BXZ AGWY BXZ W X

Overwhelming

2786 2536 300 302 130 110 92 75 46 49 41 37 51 41 69 55 128 128 105 102 187 155 429 357 33 23
45% 47% 60% 66% 65% 61% 41% 41% 46% 54% 40% 39% 51% 42% 62% 60% 58% 71% 52% 56% 75% 68% 39% 36% 33% 25%

WY XZ AGIKWY BHJLNTXZ AGIKMSWY BHLNXZ Z HLXZ Z WY Z AGIKWY BHLNXZ AGIKWY QBFHJLNTXZ AGKWY BHLNXZ ACEGIKMOQSWY BHJLNTXZ Z

Exciting

2303 2057 284 273 119 107 65 55 34 35 27 22 44 36 39 35 133 113 65 68 93 71 405 312 32 22
37% 38% 57% 59% 60% 59% 29% 30% 34% 39% 26% 23% 44% 37% 35% 38% 60% 63% 32% 38% 37% 31% 36% 31% 32% 24%

GK HLVXZ AGIKMOSUWY BHJLNPTVXZ AGIKMOSUWY BHJLNPTVXZ LZ GKS LZ LZ AGIKMOSUWY BHJLNPTVXZ LZ XGK

Cutting edge

2005 1756 223 218 105 85 50 42 35 33 28 25 39 29 44 38 107 95 82 79 118 96 321 230 31 23
33% 32% 44% 47% 53% 47% 22% 23% 35% 37% 27% 26% 39% 30% 39% 41% 49% 53% 41% 44% 47% 42% 29% 23% 31% 25%

GW HX AGKWY BHLNXZ AGIKMOSWY BHLNXZ G HX GW GW HLXZ AGIKWY BHJLNVXZ AGKW BHLNXZ AGIKWY BHLNXZ XG

Innovative

1713 1579 193 190 80 74 42 37 16 25 31 33 26 19 36 31 81 91 53 51 111 80 374 294 22 19
28% 29% 38% 41% 40% 41% 19% 20% 16% 28% 30% 35% 26% 20% 32% 34% 37% 51% 26% 28% 44% 35% 34% 30% 22% 20%
GI HN AGIMSY BHJNTXZ AGIMSY BHJNTXZ I GI HNZ GI HNZ AGISY QBDHJLNPTVXZ I VAGIKMOSWY BHNZ XAGISY HN

Interesting

1533 1441 127 145 51 60 32 29 28 28 29 23 24 17 23 30 65 71 62 56 108 89 307 211 25 23
25% 26% 25% 31% 26% 33% 14% 16% 28% 31% 28% 24% 24% 18% 21% 33% 30% 39% 31% 31% 43% 39% 28% 21% 25% 25%
G HNX G CBHNX G BHNX G HNX G G HNX G QBHLNXZ G HNX ACEGIKMOQSWY BDHLNXZ XAG G

For people like me

1514 1252 167 142 78 59 31 27 30 32 21 24 24 17 32 20 77 63 59 66 94 64 277 199 27 19
25% 23% 33% 31% 39% 33% 14% 15% 30% 36% 21% 25% 24% 18% 29% 22% 35% 35% 29% 36% 38% 28% 25% 20% 27% 20%

BG HX AGKW BHNXZ AGKMSWY BHNXZ G BHNPXZ H G G AGKW BHNPXZ G BHNPXZ VAGKMW HNX XG G

Technical

1220 1067 135 128 54 50 25 22 15 19 16 14 19 16 21 24 50 59 51 43 100 57 225 181 31 16
20% 20% 27% 28% 27% 28% 11% 12% 15% 21% 16% 15% 19% 16% 19% 26% 23% 33% 25% 24% 40% 25% 20% 18% 31% 17%
G H AGIKW BHLNXZ AGIKW BHLNX H H G QBHJLNXZ AGI H VACEGIKMOQSW BHLX G H ZAGIKOW

Trustworthy

1188 1065 110 114 57 48 37 20 21 21 19 19 33 17 18 24 50 74 40 42 91 56 218 146 21 10
19% 20% 22% 25% 29% 27% 17% 11% 21% 23% 19% 20% 33% 18% 16% 26% 23% 41% 20% 23% 36% 25% 20% 15% 21% 11%

HXZ BHXZ AGOSW BHXZ HXZ H NACGKOSW HXZ QBDFHJLNPTVXZ HXZ VACGIKOQSWY HXZ X

Helpful

1172 1024 116 92 41 38 16 13 21 16 26 24 13 10 22 20 53 48 42 39 82 48 253 178 29 29
19% 19% 23% 20% 21% 21% 7% 7% 21% 18% 25% 25% 13% 10% 20% 22% 24% 27% 21% 22% 33% 21% 23% 18% 29% 31%
G HN AGM HN G HN G H GM HN G HN GM BHNX G HN VACEGIMOQSW HN XAGM H AGM BDHJNX

Practical

1075 969 96 102 41 44 21 14 19 16 20 16 20 11 18 17 51 59 46 48 89 49 211 174 15 11
17% 18% 19% 22% 21% 24% 9% 8% 19% 18% 20% 17% 20% 11% 16% 18% 23% 33% 23% 27% 36% 21% 19% 17% 15% 12%
G H G BHNXZ G BHNXZ G H G H G H AG QBDHJLNPVXZ AG BHNXZ VACEGIKMOQSWY HNZ G H

Informative

1003 879 87 81 38 40 23 16 11 21 20 15 14 13 19 19 46 53 49 48 82 44 189 131 16 7
16% 16% 17% 18% 19% 22% 10% 9% 11% 23% 20% 16% 14% 13% 17% 21% 21% 29% 24% 27% 33% 19% 17% 13% 16% 8%
G HXZ G HXZ G BHXZ IHXZ G HXZ GI BDHLNVXZ ACGIMW BDHLNXZ VACEGIKMOQWY HXZ XG

Useful

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 50Q756_1. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

1. Innovative

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

4139 3696 279 243 95 96 173 142 66 57 74 70 61 68 68 54 113 85 119 102 132 132 789 766 69 70
67% 68% 56% 53% 48% 53% 78% 77% 65% 63% 73% 74% 61% 70% 61% 59% 51% 47% 59% 56% 53% 58% 71% 77% 69% 75%

CEQSU DFRTV ACEIMOQSUW BDFJPRTV EQU R CEQSU DFPRTV E DFRTV E E R ACEMOQSU WBDFJPRTV CEQU DFPRTV

TOP 2 BOX (NET)

1340 1272 52 62 25 18 71 52 8 9 25 34 5 22 19 12 32 12 16 15 22 32 191 260 22 21
22% 23% 10% 13% 13% 10% 32% 28% 8% 10% 25% 36% 5% 23% 17% 13% 15% 7% 8% 8% 9% 14% 17% 26% 22% 23%

CEIMQSUW DFJPRTV R M ACEIMOQSUW DFJPRTV CEIMQSU BDFJNPRTVXZ MDFJRT CIMSU RMS R CIMSU WBDFJPRTV CEIMSU DFJRT

  Describes very well

2799 2424 227 181 70 78 102 90 58 48 49 36 56 46 49 42 81 73 103 87 110 100 598 506 47 49
46% 44% 45% 39% 35% 43% 46% 49% 57% 53% 48% 38% 56% 47% 44% 46% 37% 41% 51% 48% 44% 44% 54% 51% 47% 53%

EQ D EQ E D ACEOQU DLR E ACEQU EQ D ACEGOQU BDLR E DL

  Describes somewhat
  well

2005 1756 223 218 105 85 50 42 35 33 28 25 39 29 44 38 107 95 82 79 118 96 321 230 31 23
33% 32% 44% 47% 53% 47% 22% 23% 35% 37% 27% 26% 39% 30% 39% 41% 49% 53% 41% 44% 47% 42% 29% 23% 31% 25%

GW HX AGKWY BHLNXZ AGIKMOSWY BHLNXZ G HX GW GW HLXZ AGIKWY BHJLNVXZ AGKW BHLNXZ AGIKWY BHLNXZ XG

BOTTOM 2 BOX (NET)

1465 1271 142 135 68 48 35 31 29 24 18 23 32 23 30 25 69 61 56 56 78 72 274 199 19 19
24% 23% 28% 29% 34% 27% 16% 17% 29% 27% 18% 24% 32% 24% 27% 27% 31% 34% 28% 31% 31% 32% 25% 20% 19% 20%
G HX AGK BHX AGKWY HX G GKY G H AGKWY BHXZ G BHX AGKWY BHXZ XG

  Does not describe very
  well

540 485 81 83 37 37 15 11 6 9 10 2 7 6 14 13 38 34 26 23 40 24 47 31 12 4
9% 9% 16% 18% 19% 20% 7% 6% 6% 10% 10% 2% 7% 6% 13% 14% 17% 19% 13% 13% 16% 11% 4% 3% 12% 4%

W LX AGIMW BHLNVXZ AGIKMW BHJLNTVXZ LX LW W HLXZ AGIMW BHLNVXZ AGW HLXZ AGIMW LX W

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 51Q756_2. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

2. Cutting edge

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3841 3395 218 188 81 74 158 129 67 55 75 73 56 61 73 57 87 67 136 113 157 157 705 684 68 71
63% 62% 43% 41% 41% 41% 71% 70% 66% 61% 74% 77% 56% 63% 65% 62% 40% 37% 68% 62% 63% 69% 64% 69% 68% 76%

CEQ DFR ACEMQW BDFR CEQ DFR ACEMQW BDFJNPRT CEQ DFR CEQ DFR CEMQ DFR CEQ BDFR CEQ WBDFR CEQ BDFJNPRT

TOP 2 BOX (NET)

1151 1097 43 41 19 13 51 50 11 10 27 31 2 13 20 6 18 9 21 26 24 47 174 227 27 25
19% 20% 9% 9% 10% 7% 23% 27% 11% 11% 26% 33% 2% 13% 18% 7% 8% 5% 10% 14% 10% 21% 16% 23% 27% 27%

CEIMQSUW DFJPRT M M CEIMQSUW BDFJNPRT M ACEIMQSUW BDFJNPRTVX MR PCEMQU M M DFR M UDFJPR CEMQU WBDFJNPRT ACEIMQSUW DFJNPRT

  Describes very well

2690 2298 175 147 62 61 107 79 56 45 48 42 54 48 53 51 69 58 115 87 133 110 531 457 41 46
44% 42% 35% 32% 31% 34% 48% 43% 55% 50% 47% 44% 54% 49% 47% 55% 31% 32% 57% 48% 53% 48% 48% 46% 41% 49%

CEQ DFR CEQ DR ACEQY DFR CEQ D ACEQ DFR CEQ BDFR ACEQWY DFR ACEQY DFR ACEQ BDFR DFR

  Describes somewhat
  well

2303 2057 284 273 119 107 65 55 34 35 27 22 44 36 39 35 133 113 65 68 93 71 405 312 32 22
37% 38% 57% 59% 60% 59% 29% 30% 34% 39% 26% 23% 44% 37% 35% 38% 60% 63% 32% 38% 37% 31% 36% 31% 32% 24%

GK HLVXZ AGIKMOSUWY BHJLNPTVXZ AGIKMOSUWY BHJLNPTVXZ LZ GKS LZ LZ AGIKMOSUWY BHJLNPTVXZ LZ XGK

BOTTOM 2 BOX (NET)

1667 1483 171 167 72 66 50 44 29 29 20 18 38 30 25 25 77 70 43 52 65 51 351 268 21 19
27% 27% 34% 36% 36% 36% 22% 24% 29% 32% 20% 19% 38% 31% 22% 27% 35% 39% 21% 29% 26% 22% 32% 27% 21% 20%

AGKOSUY BHLVXZ AGKOSUY BHLVXZ L AGKOSUY AGKOSUY BHLTVXZ XAGKOSY

  Does not describe very
  well

636 574 113 106 47 41 15 11 5 6 7 4 6 6 14 10 56 43 22 16 28 20 54 44 11 3
10% 11% 23% 23% 24% 23% 7% 6% 5% 7% 7% 4% 6% 6% 13% 11% 25% 24% 11% 9% 11% 9% 5% 4% 11% 3%
W HLXZ AGIKMOSUWY BHJLNPTVXZ AGIKMOSUWY BHJLNPTVXZ W XZ AGIKMOSUWY BHJLNPTVXZ W X W X ZW

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 52Q756_3. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

3. Extreme

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2738 2362 117 103 42 45 178 69 28 23 34 41 63 74 40 35 61 36 55 58 58 58 649 639 25 22
45% 43% 23% 22% 21% 25% 80% 38% 28% 26% 33% 43% 63% 76% 36% 38% 28% 20% 27% 32% 23% 25% 58% 64% 25% 24%

CEIKQSUY DFJRTVZ HACEIKMOQSUWY DFRVZ CE DFJRVZ ACEIKOQSUY MBDFHJLPRTVXZ CEU DFRVZ DR ACEIKOQSUY WBDFHJLPRTVZ

TOP 2 BOX (NET)

808 700 26 20 8 8 70 14 6 4 9 11 5 22 10 3 15 5 4 11 8 16 157 203 6 5
13% 13% 5% 4% 4% 4% 31% 8% 6% 4% 9% 12% 5% 23% 9% 3% 7% 3% 2% 6% 3% 7% 14% 20% 6% 5%

CEIMQSUY DFHJPRTVZ HACEIKMOQSUWY R SU DFPR MBDFHJLPRTVZ SU S S CEIMQSUY WBDFHJLPRTVZ

  Describes very well

1930 1662 91 83 34 37 108 55 22 19 25 30 58 52 30 32 46 31 51 47 50 42 492 436 19 17
31% 30% 18% 18% 17% 20% 48% 30% 22% 21% 25% 32% 58% 54% 27% 35% 21% 17% 25% 26% 20% 18% 44% 44% 19% 18%

CEIQUY DFRVZ HACEIKOQSUY DFRVZ DFRVZ ACEIKOQSUWY BDFHJLPRTVZ CE DFJRVZ CE DR ACEIKOQSUY BDFHJLRTVZ

  Describes somewhat
  well

3406 3090 385 358 158 136 45 115 73 67 68 54 37 23 72 57 159 144 146 123 192 170 461 357 75 71
55% 57% 77% 78% 79% 75% 20% 63% 72% 74% 67% 57% 37% 24% 64% 62% 72% 80% 73% 68% 77% 75% 42% 36% 75% 76%

GMW NX AGKMOW BHLNPTX AGKMOW BHLNPX GNX AGMW BLNX AGMW NX NG GMW NX AGMW BHLNPTX AGMW BNX AGMOW BHLNPX XG N AGMW BHLNPX

BOTTOM 2 BOX (NET)

2099 1913 183 176 73 72 38 77 32 44 47 39 31 19 38 34 72 63 80 82 92 85 388 314 35 34
34% 35% 36% 38% 37% 40% 17% 42% 32% 49% 46% 41% 31% 20% 34% 37% 33% 35% 40% 45% 37% 37% 35% 32% 35% 37%
G NX G NX G NX GNX G IBNRX AGIMQW N G G N G N G BNRX G N G N G N

  Does not describe very
  well

1307 1177 202 182 85 64 7 38 41 23 21 15 6 4 34 23 87 81 66 41 100 85 73 43 40 37
21% 22% 40% 39% 43% 35% 3% 21% 41% 26% 21% 16% 6% 4% 30% 25% 40% 45% 33% 23% 40% 37% 7% 4% 40% 40%

GMW NX AGKMW BHJLNPTX AGKMOSW BHLNTX GNX JAGKMW NX GMW NX AGMW NX AGKMW BHJLNPTX TAGKMW NX AGKMW BHJLNPTX XG AGKMW BHJLNPTX

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 53Q756_4. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

4. Trustworthy

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

4924 4385 367 333 146 131 198 162 86 71 86 81 81 81 91 68 170 121 150 138 150 171 885 815 69 77
80% 80% 73% 72% 73% 72% 89% 88% 85% 79% 84% 85% 81% 84% 81% 74% 77% 67% 75% 76% 60% 75% 80% 82% 69% 83%

CESUY DFRV U U ACEQSUWY BDFJPRTVX CESUY R CEUY DFRV U DFR UY RU U U CEUY DFRV YDR

TOP 2 BOX (NET)

1846 1848 109 94 47 49 84 84 20 24 37 34 14 27 20 16 48 33 27 27 29 52 265 327 23 32
30% 34% 22% 20% 24% 27% 38% 46% 20% 27% 36% 36% 14% 28% 18% 17% 22% 18% 13% 15% 12% 23% 24% 33% 23% 34%

CEIMOQSUW ADFPRTV SU SU RT ACEIMOQSUWY BDFJNPRTVX U T CEIMOQSUWY DPRTV MT SU UT MSU WDPRTV SU DPRTV

  Describes very well

3078 2537 258 239 99 82 114 78 66 47 49 47 67 54 71 52 122 88 123 111 121 119 620 488 46 45
50% 47% 51% 52% 50% 45% 51% 42% 65% 52% 48% 49% 67% 56% 63% 57% 55% 49% 61% 61% 48% 52% 56% 49% 46% 48%
B BH ACEGKUY ACEGKUWY H ACEGKUY H ACEGKUY BDFHRXZ H XAU

  Describes somewhat
  well

1220 1067 135 128 54 50 25 22 15 19 16 14 19 16 21 24 50 59 51 43 100 57 225 181 31 16
20% 20% 27% 28% 27% 28% 11% 12% 15% 21% 16% 15% 19% 16% 19% 26% 23% 33% 25% 24% 40% 25% 20% 18% 31% 17%
G H AGIKW BHLNXZ AGIKW BHLNX H H G QBHJLNXZ AGI H VACEGIKMOQSW BHLX G H ZAGIKOW

BOTTOM 2 BOX (NET)

926 805 89 85 35 34 20 18 12 15 10 12 16 13 13 17 34 44 35 31 70 42 199 159 21 11
15% 15% 18% 18% 18% 19% 9% 10% 12% 17% 10% 13% 16% 13% 12% 18% 15% 24% 17% 17% 28% 18% 18% 16% 21% 12%
G GK BH G H H G QBHLNXZ G H VACEGIKMOQSW H AGK H GK

  Does not describe very
  well

294 262 46 43 19 16 5 4 3 4 6 2 3 3 8 7 16 15 16 12 30 15 26 22 10 5
5% 5% 9% 9% 10% 9% 2% 2% 3% 4% 6% 2% 3% 3% 7% 8% 7% 8% 8% 7% 12% 7% 2% 2% 10% 5%

W X AGIMW BHLNX AGIMW BHLX W GW HX GW BHLX AGW HX VAGIMW HX AGIMW

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 54Q756_5. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

5. Unconventional

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2347 2173 111 107 34 44 77 139 31 31 21 27 30 28 64 49 44 31 61 54 94 97 477 437 33 32
38% 40% 22% 23% 17% 24% 35% 76% 31% 34% 21% 28% 30% 29% 57% 53% 20% 17% 30% 30% 38% 43% 43% 44% 33% 34%

CEKQS DFLNRT CEKQ GBDFJLNPRTVXZ EQ DR R E R ACEGIKMQSUWY BDFJLNRTZ CEQ R CEKQ DFLNRT ACEGIKMQS BDFLNRT CEKQ DR

TOP 2 BOX (NET)

622 569 16 17 4 4 17 61 5 4 5 7 - 2 12 9 14 6 5 11 16 19 102 111 13 6
10% 10% 3% 4% 2% 2% 8% 33% 5% 4% 5% 7% - 2% 11% 10% 6% 3% 2% 6% 6% 8% 9% 11% 13% 6%

CEMSU DFNRT CEMS GBDFJLNPRTVXZ M M F CEMS DFNR CEM CEM DFNR CEMS DFJNRT CEIKMQSU

  Describes very well

1725 1604 95 90 30 40 60 78 26 27 16 20 30 26 52 40 30 25 56 43 78 78 375 326 20 26
28% 29% 19% 20% 15% 22% 27% 42% 26% 30% 16% 21% 30% 27% 46% 43% 14% 14% 28% 24% 31% 34% 34% 33% 20% 28%

CEKQ DFR R CEKQ GBDFJLNRTXZ EQ DR CEKQ R ACEGIKMQSUWY BDFLNRTXZ CEKQ R CEKQY DFLRT ACEGKQY BDFLRT R

  Describes somewhat
  well

3797 3279 391 354 166 137 146 45 70 59 81 68 70 69 48 43 176 149 140 127 156 131 633 559 67 61
62% 60% 78% 77% 83% 76% 65% 24% 69% 66% 79% 72% 70% 71% 43% 47% 80% 83% 70% 70% 62% 57% 57% 56% 67% 66%

OW HPX AGOSUWY BHJPVXZ AGIMOSUWY BHPVX HOW OW HP AGOUWY BHPVX OW BHPVX H AGIOSUWY BHJLNPTVXZ AOW BHPVX O H O H O HP

BOTTOM 2 BOX (NET)

2352 2116 194 184 78 76 94 34 39 41 45 33 49 45 28 33 90 81 92 84 93 84 478 426 31 32
38% 39% 39% 40% 39% 42% 42% 18% 39% 46% 44% 35% 49% 46% 25% 36% 41% 45% 46% 46% 37% 37% 43% 43% 31% 34%
O H O H O H HO O H O H AOUY H H O H AOY BH O H AOY BH H

  Does not describe very
  well

1445 1163 197 170 88 61 52 11 31 18 36 35 21 24 20 10 86 68 48 43 63 47 155 133 36 29
24% 21% 39% 37% 44% 34% 23% 6% 31% 20% 35% 37% 21% 25% 18% 11% 39% 38% 24% 24% 25% 21% 14% 13% 36% 31%

BW HPX AGMOSUW BHJNPTVX FAGIMOSUW BHJPTVX HW OW H AGMOSW BHJPTVX HPX AGMOSUW BHJNPTVX W HPX W HPX H AGMOSUW BHPVX

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 55Q756_6. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

6. Practical

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

4972 4428 386 369 159 143 207 171 80 74 76 71 87 87 90 72 167 132 159 142 168 180 857 818 71 64
81% 81% 77% 80% 80% 79% 93% 93% 79% 82% 75% 75% 87% 90% 80% 78% 76% 73% 79% 78% 67% 79% 77% 82% 71% 69%

CUWY RZ U Z U ACEIKOQSUWY BDFJLPRTVXZ U Z CKQUWY BDFLPRTVZ U U U U U WRZ

TOP 2 BOX (NET)

1849 1710 141 119 58 43 92 94 29 17 27 31 21 30 22 16 52 33 38 32 37 51 214 277 21 20
30% 31% 28% 26% 29% 24% 41% 51% 29% 19% 26% 33% 21% 31% 20% 17% 24% 18% 19% 18% 15% 22% 19% 28% 21% 22%

MOQSUWY DFJPRTVXZ SUW RT SUW ACEIKMOQSUWY GBDFJLNPRTVXZ UW U JPRT PRT U U WPRT

  Describes very well

3123 2718 245 250 101 100 115 77 51 57 49 40 66 57 68 56 115 99 121 110 131 129 643 541 50 44
51% 50% 49% 54% 51% 55% 52% 42% 50% 63% 48% 42% 66% 59% 61% 61% 52% 55% 60% 61% 52% 57% 58% 54% 50% 47%

H BHL HL BHLZ ACEGIKQUY HL AC BHL HL ACK BHLZ BHL AC BHL

  Describes somewhat
  well

1172 1024 116 92 41 38 16 13 21 16 26 24 13 10 22 20 53 48 42 39 82 48 253 178 29 29
19% 19% 23% 20% 21% 21% 7% 7% 21% 18% 25% 25% 13% 10% 20% 22% 24% 27% 21% 22% 33% 21% 23% 18% 29% 31%
G HN AGM HN G HN G H GM HN G HN GM BHNX G HN VACEGIMOQSW HN XAGM H AGM BDHJNX

BOTTOM 2 BOX (NET)

866 751 73 50 21 25 10 8 18 11 19 19 10 8 11 11 35 31 26 27 56 33 219 150 22 22
14% 14% 15% 11% 11% 14% 4% 4% 18% 12% 19% 20% 10% 8% 10% 12% 16% 17% 13% 15% 22% 14% 20% 15% 22% 24%
G H G H G H G H G DHN H G DHN G H VACEGMOS H XACEGMOS DH AEGMOS BDFHJNPVX

  Does not describe very
  well

306 273 43 42 20 13 6 5 3 5 7 5 3 2 11 9 18 17 16 12 26 15 34 28 7 7
5% 5% 9% 9% 10% 7% 3% 3% 3% 6% 7% 5% 3% 2% 10% 10% 8% 9% 8% 7% 10% 7% 3% 3% 7% 8%

W X AGW BHNX AGIMW HX W AGIMW BHNX AGW BHNX GW X AGIMW X W X

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 56Q756_7. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

7. Technical

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

4630 4200 335 319 122 122 192 157 71 58 81 71 76 80 80 72 143 117 142 115 156 164 833 797 73 74
75% 77% 67% 69% 61% 67% 86% 85% 70% 64% 79% 75% 76% 82% 71% 78% 65% 65% 71% 64% 62% 72% 75% 80% 73% 80%

CEQU ADFJRT ACEIMOQSUWY BDFJLRTV CEQU EU DFJRTV JRT E U CEQU WBDFJRTV E DFJRT

TOP 2 BOX (NET)

1575 1557 82 97 42 34 73 71 15 12 29 30 10 24 17 15 38 28 26 25 30 50 224 268 28 24
26% 29% 16% 21% 21% 19% 33% 39% 15% 13% 28% 32% 10% 25% 15% 16% 17% 16% 13% 14% 12% 22% 20% 27% 28% 26%

CIMOQSUW ADFJPRTV T MSU ACEIMOQSUW BDFJNPRTVXZ CIMOQSU DFJPRT MT UT MSU WDFJPRT CIMOQSU JRT

  Describes very well

3055 2643 253 222 80 88 119 86 56 46 52 41 66 56 63 57 105 89 116 90 126 114 609 529 45 50
50% 48% 50% 48% 40% 49% 53% 47% 55% 51% 51% 43% 66% 58% 56% 62% 48% 49% 58% 50% 50% 50% 55% 53% 45% 54%
E E E E ACEGKQUWY L E BDFHL AEQY E AE B

  Describes somewhat
  well

1514 1252 167 142 78 59 31 27 30 32 21 24 24 17 32 20 77 63 59 66 94 64 277 199 27 19
25% 23% 33% 31% 39% 33% 14% 15% 30% 36% 21% 25% 24% 18% 29% 22% 35% 35% 29% 36% 38% 28% 25% 20% 27% 20%

BG HX AGKW BHNXZ AGKMSWY BHNXZ G BHNPXZ H G G AGKW BHNPXZ G BHNPXZ VAGKMW HNX XG G

BOTTOM 2 BOX (NET)

1145 948 106 100 52 40 23 19 27 27 16 22 20 16 20 13 48 41 39 49 69 47 242 174 17 15
19% 17% 21% 22% 26% 22% 10% 10% 27% 30% 16% 23% 20% 16% 18% 14% 22% 23% 19% 27% 28% 21% 22% 17% 17% 16%
G H G BH AGK H AG BHNPXZ H G G H G BHNPXZ ACGKOSWY H XAG H

  Does not describe very
  well

369 304 61 42 26 19 8 8 3 5 5 2 4 1 12 7 29 22 20 17 25 17 35 25 10 4
6% 6% 12% 9% 13% 10% 4% 4% 3% 6% 5% 2% 4% 1% 11% 8% 13% 12% 10% 9% 10% 7% 3% 3% 10% 4%

W NX AGIKMW BHLNX AGIKMW BHLNX AGIW NX AGIKMW BHLNXZ AGIW BLNX AGIW NX GIW

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 57Q756_8. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

8. Confusing

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1768 1682 121 142 45 58 65 34 22 18 27 27 24 25 31 22 59 67 54 64 76 73 375 345 37 20
29% 31% 24% 31% 23% 32% 29% 18% 22% 20% 26% 28% 24% 26% 28% 24% 27% 37% 27% 35% 30% 32% 34% 35% 37% 22%
CE AHJZ CHJ EHJ H QHJPZ HJZ HJ ACEIMQ BHJPZ ZCEIM

TOP 2 BOX (NET)

436 456 26 38 8 10 16 10 4 6 6 8 1 6 8 5 18 19 7 14 18 17 76 90 13 5
7% 8% 5% 8% 4% 6% 7% 5% 4% 7% 6% 8% 1% 6% 7% 5% 8% 11% 3% 8% 7% 7% 7% 9% 13% 5%

MS A M M MS M M ACEIMSW

  Describes very well

1332 1226 95 104 37 48 49 24 18 12 21 19 23 19 23 17 41 48 47 50 58 56 299 255 24 15
22% 22% 19% 23% 19% 27% 22% 13% 18% 13% 21% 20% 23% 20% 21% 18% 19% 27% 23% 28% 23% 25% 27% 26% 24% 16%

HJ H HJ H HJ HJZ HJ ACEIQ BHJZ

  Describes somewhat
  well

4376 3770 381 319 155 123 158 150 79 72 75 68 76 72 81 70 161 113 147 117 174 155 735 651 63 73
71% 69% 76% 69% 78% 68% 71% 82% 78% 80% 74% 72% 76% 74% 72% 76% 73% 63% 73% 65% 70% 68% 66% 65% 63% 78%

BW X DAWY FAWY GBDFRTVX WY BDFRTVX WY RX RW YBRTX

BOTTOM 2 BOX (NET)

2395 2100 196 169 74 62 96 73 33 38 42 48 42 48 42 38 77 62 76 62 87 81 465 414 34 40
39% 39% 39% 37% 37% 34% 43% 40% 33% 42% 41% 51% 42% 49% 38% 41% 35% 34% 38% 34% 35% 36% 42% 42% 34% 43%

BDFRTV BDFRTV AU B

  Does not describe very
  well

1981 1670 185 150 81 61 62 77 46 34 33 20 34 24 39 32 84 51 71 55 87 74 270 237 29 33
32% 31% 37% 33% 41% 34% 28% 42% 46% 38% 32% 21% 34% 25% 35% 35% 38% 28% 35% 30% 35% 32% 24% 24% 29% 35%
W LX AGW LX AGW LX GBDLNRTX AGWY LX W W LX RGW W W LX LX

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 58Q756_9. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

9. Overwhelming

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2835 2487 126 121 44 46 104 35 23 18 22 29 30 36 31 23 56 43 64 63 68 65 862 787 58 44
46% 46% 25% 26% 22% 25% 47% 19% 23% 20% 22% 31% 30% 37% 28% 25% 25% 24% 32% 35% 27% 29% 78% 79% 58% 47%

CEIKMOQSU DFHJLPRTV HCEIKMOQSU H DFHJR E DHJR H ACEGIKMOQSUY BDFHJLNPRTVZ ACEIKMOQSU DFHJLPRTV

TOP 2 BOX (NET)

859 832 23 35 6 10 25 12 3 4 4 5 2 5 8 5 13 8 12 17 7 10 292 300 25 15
14% 15% 5% 8% 3% 6% 11% 7% 3% 4% 4% 5% 2% 5% 7% 5% 6% 4% 6% 9% 3% 4% 26% 30% 25% 16%

CEIKMOQSU DFHJLNPRTV CEIKMQU V ACEGIKMOQSU BDFHJLNPRTVZ ACEGIKMOQSU DFHJLNPRV

  Describes very well

1976 1655 103 86 38 36 79 23 20 14 18 24 28 31 23 18 43 35 52 46 61 55 570 487 33 29
32% 30% 21% 19% 19% 20% 35% 13% 20% 16% 18% 25% 28% 32% 21% 20% 20% 19% 26% 25% 24% 24% 51% 49% 33% 31%

BCEIKOQU DFHJPRV HCEIKOQSU H DFHJR H H ACEGIKMOQSUY BDFHJLNPRTVZ CEIKOQ DFHJR

  Describes somewhat
  well

3309 2965 376 340 156 135 119 149 78 72 80 66 70 61 81 69 164 137 137 118 182 163 248 209 42 49
54% 54% 75% 74% 78% 75% 53% 81% 77% 80% 78% 69% 70% 63% 72% 75% 75% 76% 68% 65% 73% 71% 22% 21% 42% 53%

WY X AGWY BNTXZ AGSWY BNXZ W GBLNTVXZ AGWY BNTXZ AGWY BXZ AGWY X AGWY BXZ AGWY BNTXZ AGWY BXZ AGWY BXZ W X

BOTTOM 2 BOX (NET)

1987 1805 181 171 83 77 78 77 39 38 48 36 39 40 33 37 74 64 65 70 91 81 216 183 27 39
32% 33% 36% 37% 42% 43% 35% 42% 39% 42% 47% 38% 39% 41% 29% 40% 34% 36% 32% 39% 36% 36% 19% 18% 27% 42%
W X W X AOWY BX W BX W X ACGOQSWY X W X W X W X W X W X YX

  Does not describe very
  well

1322 1160 195 169 73 58 41 72 39 34 32 30 31 21 48 32 90 73 72 48 91 82 32 26 15 10
22% 21% 39% 37% 37% 32% 18% 39% 39% 38% 31% 32% 31% 22% 43% 35% 41% 41% 36% 27% 36% 36% 3% 3% 15% 11%
W XZ AGWY BNTXZ AGWY BXZ W GBNTXZ AGWY BNXZ AGWY BXZ AGWY XZ AGWY BNXZ AGWY BNTXZ AGWY XZ AGWY BNTXZ W X

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 59Q756_10. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

10. Useful

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

5141 4573 415 380 162 141 200 168 90 69 82 80 86 84 93 73 174 127 152 133 168 184 921 865 84 86
84% 84% 83% 82% 81% 78% 90% 91% 89% 77% 80% 84% 86% 87% 83% 79% 79% 71% 76% 73% 67% 81% 83% 87% 84% 92%
SU FRT SU RT U ACEKQSUW BDFJPRTV JQSU U RT SU RT U U UR SU WBDFJPRTV U BDFJPRTV

TOP 2 BOX (NET)

2191 1945 163 126 70 44 110 109 28 19 37 36 21 31 29 15 60 26 27 26 34 58 304 350 38 38
36% 36% 32% 27% 35% 24% 49% 59% 28% 21% 36% 38% 21% 32% 26% 16% 27% 14% 13% 14% 14% 25% 27% 35% 38% 41%

MOQSUW DFJPRTV MSUW PRT FMSUW RT ACEIKMOQSUW GBDFJLNPRTVXZ SU MSU DFJPRTV PRT SU RSU URT SU WDFJPRTV MSUW DFJPRTV

  Describes very well

2950 2628 252 254 92 97 90 59 62 50 45 44 65 53 64 58 114 101 125 107 134 126 617 515 46 48
48% 48% 50% 55% 46% 54% 40% 32% 61% 56% 44% 46% 65% 55% 57% 63% 52% 56% 62% 59% 54% 55% 56% 52% 46% 52%
G H G BH H ACEGKY H H ACEGKQY H G BHLX G BH ACEGKQY BHL G BH ACEGK BH H

  Describes somewhat
  well

1003 879 87 81 38 40 23 16 11 21 20 15 14 13 19 19 46 53 49 48 82 44 189 131 16 7
16% 16% 17% 18% 19% 22% 10% 9% 11% 23% 20% 16% 14% 13% 17% 21% 21% 29% 24% 27% 33% 19% 17% 13% 16% 8%
G HXZ G HXZ G BHXZ IHXZ G HXZ GI BDHLNVXZ ACGIMW BDHLNXZ VACEGIKMOQWY HXZ XG

BOTTOM 2 BOX (NET)

728 653 54 48 24 26 18 13 9 16 11 14 12 11 12 12 25 38 32 34 55 33 162 107 12 7
12% 12% 11% 10% 12% 14% 8% 7% 9% 18% 11% 15% 12% 11% 11% 13% 11% 21% 16% 19% 22% 14% 15% 11% 12% 8%

H H DHXZ H QBDHNXZ G BDHXZ VACEGIKMOQWY H XACG

  Does not describe very
  well

275 226 33 33 14 14 5 3 2 5 9 1 2 2 7 7 21 15 17 14 27 11 27 24 4 -
4% 4% 7% 7% 7% 8% 2% 2% 2% 6% 9% 1% 2% 2% 6% 8% 10% 8% 8% 8% 11% 5% 2% 2% 4% - 

W XZ AGW BHLXZ GW BHLXZ Z LAGIMW W HLXZ AGIMW BHLNXZ AGIMW BHLXZ VACGIMWY XZ

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 60Q756_11. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

11. For people like me

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

4611 4011 375 316 149 121 191 155 73 62 73 72 76 80 89 62 155 109 139 125 142 139 803 785 75 70
75% 74% 75% 69% 75% 67% 86% 84% 72% 69% 72% 76% 76% 82% 79% 67% 70% 61% 69% 69% 57% 61% 72% 79% 75% 75%

UW DFRV DU V U ACEIKMQSUWY BDFJPRTV U U RV U BDFJPRTV U RU U U WBDFJPRTV U RV

TOP 2 BOX (NET)

1663 1492 137 103 54 35 68 72 16 18 31 31 13 22 23 11 54 25 22 30 23 33 201 241 29 27
27% 27% 27% 22% 27% 19% 30% 39% 16% 20% 30% 33% 13% 23% 21% 12% 25% 14% 11% 17% 9% 14% 18% 24% 29% 29%

IMSUW DFPRTVX IMSUW PRV IMSUW IMSUW BDFJNPRTVX IMSUW DFPRTV SU RMSUW SU WPRTV IMSUW PRTV

  Describes very well

2948 2519 238 213 95 86 123 83 57 44 42 41 63 58 66 51 101 84 117 95 119 106 602 544 46 43
48% 46% 47% 46% 48% 48% 55% 45% 56% 49% 41% 43% 63% 60% 59% 55% 46% 47% 58% 52% 48% 46% 54% 55% 46% 46%

HAK K ACEKQUY BDHLRV ACKQU ACEKQUY ACKQ BDHLRV

  Describes somewhat
  well

1533 1441 127 145 51 60 32 29 28 28 29 23 24 17 23 30 65 71 62 56 108 89 307 211 25 23
25% 26% 25% 31% 26% 33% 14% 16% 28% 31% 28% 24% 24% 18% 21% 33% 30% 39% 31% 31% 43% 39% 28% 21% 25% 25%
G HNX G CBHNX G BHNX G HNX G G HNX G QBHLNXZ G HNX ACEGIKMOQSWY BDHLNXZ XAG G

BOTTOM 2 BOX (NET)

1072 1024 71 89 29 36 25 24 19 20 22 17 19 14 13 20 40 43 38 40 68 57 248 179 16 19
17% 19% 14% 19% 15% 20% 11% 13% 19% 22% 22% 18% 19% 14% 12% 22% 18% 24% 19% 22% 27% 25% 22% 18% 16% 20%

CG H C G G H G H ACEGOQSY BHNX XACEGO

  Does not describe very
  well

461 417 56 56 22 24 7 5 9 8 7 6 5 3 10 10 25 28 24 16 40 32 59 32 9 4
8% 8% 11% 12% 11% 13% 3% 3% 9% 9% 7% 6% 5% 3% 9% 11% 11% 16% 12% 9% 16% 14% 5% 3% 9% 4%

GW HX AGW BHNXZ GW BHNXZ G HX G HNX AGW BHLNXZ AGW HX AGKMW BHNXZ X G

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 61Q756_12. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

12. Interesting

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

4431 3873 309 271 120 107 181 147 85 65 71 62 74 78 76 61 139 89 148 130 139 148 736 702 78 74
72% 71% 62% 59% 60% 59% 81% 80% 84% 72% 70% 65% 74% 80% 68% 66% 63% 49% 74% 72% 56% 65% 66% 70% 78% 80%

CEQUW DFRV R ACEKOQUW BDFLPRVX JACEKOQSUW DFR U R CEU BDFLPRVX U R R CEQUW DFR UR U WDFR CEQUW DFLPRV

TOP 2 BOX (NET)

1465 1314 69 66 27 25 69 62 17 16 21 25 7 17 17 14 28 13 24 28 22 43 169 186 29 33
24% 24% 14% 14% 14% 14% 31% 34% 17% 18% 21% 26% 7% 18% 15% 15% 13% 7% 12% 15% 9% 19% 15% 19% 29% 35%

CEMOQSUW DFPRTX R R ACEIMOQSUW BDFJNPRTVX MU R MSU DFRT MR R R UR MU WDR CEIMOQSUW BDFJNPRTVX

  Describes very well

2966 2559 240 205 93 82 112 85 68 49 50 37 67 61 59 47 111 76 124 102 117 105 567 516 49 41
48% 47% 48% 44% 47% 45% 50% 46% 67% 54% 49% 39% 67% 63% 53% 51% 50% 42% 62% 56% 47% 46% 51% 52% 49% 44%

ACEGKOQUWY L ACEGKOQUWY BDFHLRVXZ ACEGKQUWY BDFLRV A BDLR

  Describes somewhat
  well

1713 1579 193 190 80 74 42 37 16 25 31 33 26 19 36 31 81 91 53 51 111 80 374 294 22 19
28% 29% 38% 41% 40% 41% 19% 20% 16% 28% 30% 35% 26% 20% 32% 34% 37% 51% 26% 28% 44% 35% 34% 30% 22% 20%
GI HN AGIMSY BHJNTXZ AGIMSY BHJNTXZ I GI HNZ GI HNZ AGISY QBDHJLNPTVXZ I VAGIKMOSWY BHNZ XAGISY HN

BOTTOM 2 BOX (NET)

1256 1158 129 122 49 46 36 32 13 18 21 29 21 15 24 18 47 54 31 37 78 54 310 248 15 14
20% 21% 26% 26% 25% 25% 16% 17% 13% 20% 21% 31% 21% 15% 21% 20% 21% 30% 15% 20% 31% 24% 28% 25% 15% 15%

AGISY BHNZ GIS BHNZ QBHNTZ AGIKQSY AGIQSY BHNZ

  Does not describe very
  well

457 421 64 68 31 28 6 5 3 7 10 4 5 4 12 13 34 37 22 14 33 26 64 46 7 5
7% 8% 13% 15% 16% 15% 3% 3% 3% 8% 10% 4% 5% 4% 11% 14% 15% 21% 11% 8% 13% 11% 6% 5% 7% 5%

GW HX AGIMW BHLNTXZ AGIMWY BHLNTXZ GI GIW BHLNXZ AGIMWY BHJLNTVXZ GIW H AGIMW BHLNX

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 62Q756_13. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

13. Exciting

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3358 2916 202 159 70 71 131 109 55 41 61 58 49 56 43 37 92 52 96 79 63 73 681 639 67 70
55% 53% 40% 34% 35% 39% 59% 59% 54% 46% 60% 61% 49% 58% 38% 40% 42% 29% 48% 44% 25% 32% 61% 64% 67% 75%

CEOQSU DFPRTV U U R CEOQSU DFJPRTV CEOQU DRV CEOQSU DFJPRTV EU DFPRTV U RU EU DRV ACEMOQSU BDFJPRTV ACEMOQSU BDFHJLNPRTVX

TOP 2 BOX (NET)

1034 952 40 43 13 12 33 25 8 6 15 24 2 17 10 4 18 9 11 11 4 18 168 188 24 30
17% 17% 8% 9% 7% 7% 15% 14% 8% 7% 15% 25% 2% 18% 9% 4% 8% 5% 5% 6% 2% 8% 15% 19% 24% 32%

CEIMOQSU DFJPRTV MU U CEMQSU FPRT U CEMSU BDFHJPRTV MDFJPRTV MU MU U U CEIMQSU WDFJPRTV CEGIMOQSUW BDFHJNPRTVX

  Describes very well

2324 1964 162 116 57 59 98 84 47 35 46 34 47 39 33 33 74 43 85 68 59 55 513 451 43 40
38% 36% 32% 25% 29% 33% 44% 46% 47% 39% 45% 36% 47% 40% 29% 36% 34% 24% 42% 38% 24% 24% 46% 45% 43% 43%

BCEU DRV DU CEOQU BDFRV CEOQU DRV CEOQU DRV CEOQU DRV DRV RU CEOU DRV ACEOQU BDFRV CEOU DRV

  Describes somewhat
  well

2786 2536 300 302 130 110 92 75 46 49 41 37 51 41 69 55 128 128 105 102 187 155 429 357 33 23
45% 47% 60% 66% 65% 61% 41% 41% 46% 54% 40% 39% 51% 42% 62% 60% 58% 71% 52% 56% 75% 68% 39% 36% 33% 25%

WY XZ AGIKWY BHJLNTXZ AGIKMSWY BHLNXZ Z HLXZ Z WY Z AGIKWY BHLNXZ AGIKWY QBFHJLNTXZ AGKWY BHLNXZ ACEGIKMOQSWY BHJLNTXZ Z

BOTTOM 2 BOX (NET)

1867 1691 172 169 69 64 61 50 35 36 30 32 38 34 43 36 72 66 65 71 103 95 357 303 25 18
30% 31% 34% 37% 35% 35% 27% 27% 35% 40% 29% 34% 38% 35% 38% 39% 33% 37% 32% 39% 41% 42% 32% 30% 25% 19%

Z A BHXZ Z HZ Z Y Z GY HZ Z BHXZ AGKWY BHXZ Z

  Does not describe very
  well

919 845 128 133 61 46 31 25 11 13 11 5 13 7 26 19 56 62 40 31 84 60 72 54 8 5
15% 15% 25% 29% 31% 25% 14% 14% 11% 14% 11% 5% 13% 7% 23% 21% 25% 34% 20% 17% 34% 26% 6% 5% 8% 5%

WY LNXZ AGIKMWY BHJLNTXZ AGIKMSWY BHJLNXZ W LXZ LXZ W AGIKWY LNXZ AGIKMWY BHJLNPTXZ AIKWY LNXZ ACGIKMOSWY BHJLNTXZ

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 63Q756_14. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

14. Helpful

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

4956 4387 392 347 143 133 186 164 80 69 83 76 67 80 94 68 170 106 161 139 159 172 892 850 79 83
81% 80% 78% 75% 72% 73% 83% 89% 79% 77% 81% 80% 67% 82% 84% 74% 77% 59% 80% 77% 64% 75% 80% 85% 79% 89%

EMU DFR MU R R EMU BDFJLPRTV U R MU R MR EMU R RU EMU R UR EMU WBDFJPRTV U BDFJPRTV

TOP 2 BOX (NET)

1931 1729 137 108 51 39 71 76 18 19 36 34 14 19 26 15 59 23 35 39 30 53 252 309 36 48
31% 32% 27% 23% 26% 22% 32% 41% 18% 21% 35% 36% 14% 20% 23% 16% 27% 13% 17% 22% 12% 23% 23% 31% 36% 52%

CIMSUW DFJNPRTV IMSUW R MSU R IMSUW GBDFJNPRTVX IMSUW DFJNPRTV U RMSU R UR MU WDFNPRTV IMOSUW YBDFJLNPRTVX

  Describes very well

3025 2658 255 239 92 94 115 88 62 50 47 42 53 61 68 53 111 83 126 100 129 119 640 541 43 35
49% 49% 51% 52% 46% 52% 52% 48% 61% 56% 46% 44% 53% 63% 61% 58% 50% 46% 63% 55% 52% 52% 58% 54% 43% 38%

Z Z Z AEKY Z BDHLRZ AEKY Z ACEGKQUY Z Z ACEKQY BRZ

  Describes somewhat
  well

1188 1065 110 114 57 48 37 20 21 21 19 19 33 17 18 24 50 74 40 42 91 56 218 146 21 10
19% 20% 22% 25% 29% 27% 17% 11% 21% 23% 19% 20% 33% 18% 16% 26% 23% 41% 20% 23% 36% 25% 20% 15% 21% 11%

HXZ BHXZ AGOSW BHXZ HXZ H NACGKOSW HXZ QBDFHJLNPTVXZ HXZ VACGIKOQSWY HXZ X

BOTTOM 2 BOX (NET)

863 775 61 76 35 30 31 17 16 14 14 17 30 14 12 14 34 50 23 32 60 38 179 123 12 8
14% 14% 12% 16% 18% 17% 14% 9% 16% 16% 14% 18% 30% 14% 11% 15% 15% 28% 11% 18% 24% 17% 16% 12% 12% 9%

H HX H H NACEGIKOQSWY QBDFHJNPTVXZ HZ VACGKOQSWY H XAC

  Does not describe very
  well

325 290 49 38 22 18 6 3 5 7 5 2 3 3 6 10 16 24 17 10 31 18 39 23 9 2
5% 5% 10% 8% 11% 10% 3% 2% 5% 8% 5% 2% 3% 3% 5% 11% 7% 13% 8% 6% 12% 8% 4% 2% 9% 2%

W HX AGMW BHLXZ AGMW BHLNXZ HX BHLNXZ GW QBHLNTXZ AGW HX AGIKMOW HX ZGW

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 64Q756_15. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

15. Informative

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

5069 4483 406 359 159 137 202 170 82 74 82 79 80 86 94 75 169 121 155 133 161 179 899 822 85 82
83% 82% 81% 78% 80% 76% 91% 92% 81% 82% 80% 83% 80% 89% 84% 82% 77% 67% 77% 73% 64% 79% 81% 83% 85% 88%

QSU DFRT U R U ACEIKMQSUW BDFJLPRTVX U R U R U DFRTV U R RU U UR U DFRT U DFRTV

TOP 2 BOX (NET)

2130 1869 149 106 60 40 99 96 27 17 27 31 21 28 28 20 56 30 32 30 33 56 337 332 36 44
35% 34% 30% 23% 30% 22% 44% 52% 27% 19% 26% 33% 21% 29% 25% 22% 25% 17% 16% 17% 13% 25% 30% 33% 36% 47%

CMOQSUW DFJPRTV DSU SU ACEIKMOQSUW BDFJLNPRTVX SU SU DJRT RT U RSU UT MSU DFJPRTV MSU BDFJLNPRTVX

  Describes very well

2939 2614 257 253 99 97 103 74 55 57 55 48 59 58 66 55 113 91 123 103 128 123 562 490 49 38
48% 48% 51% 55% 50% 54% 46% 40% 54% 63% 54% 51% 59% 60% 59% 60% 51% 51% 61% 57% 51% 54% 51% 49% 49% 41%

H BHXZ HZ BHRXZ AG BHXZ AG BHZ H ACEGQUWY BHZ HZ A H

  Describes somewhat
  well

1075 969 96 102 41 44 21 14 19 16 20 16 20 11 18 17 51 59 46 48 89 49 211 174 15 11
17% 18% 19% 22% 21% 24% 9% 8% 19% 18% 20% 17% 20% 11% 16% 18% 23% 33% 23% 27% 36% 21% 19% 17% 15% 12%
G H G BHNXZ G BHNXZ G H G H G H AG QBDHJLNPVXZ AG BHNXZ VACEGIKMOQSWY HNZ G H

BOTTOM 2 BOX (NET)

797 715 60 63 23 26 15 10 15 14 16 14 17 8 11 11 34 40 30 36 62 31 184 149 10 10
13% 13% 12% 14% 12% 14% 7% 5% 15% 16% 16% 15% 17% 8% 10% 12% 15% 22% 15% 20% 25% 14% 17% 15% 10% 11%
G H G H H G H G H G G BDHNPVXZ G BHN VACEGIOQSWY H ACG H

  Does not describe very
  well

278 254 36 39 18 18 6 4 4 2 4 2 3 3 7 6 17 19 16 12 27 18 27 25 5 1
5% 5% 7% 8% 9% 10% 3% 2% 4% 2% 4% 2% 3% 3% 6% 7% 8% 11% 8% 7% 11% 8% 2% 3% 5% 1%

W X AGW BHJLXZ AGW BHJLNXZ W X AGW BHJLNXZ AGW HXZ AGIKMW BHXZ

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 65Q766_1. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

1. .com

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1181 1500 64 110 32 49 23 43 11 13 18 21 10 15 14 21 44 47 12 22 28 48 258 288 38 28
19% 28% 13% 24% 16% 27% 10% 23% 11% 14% 18% 22% 10% 15% 13% 23% 20% 26% 6% 12% 11% 21% 23% 29% 38% 30%

CGIMSU AJNTV S CT S EJNT GT S T S T CGIMSU JNT S UT ACEGIMOSU WDJNTV ACEGIKMOQSUW JNT

Strict purchase restrictions
should be required

2467 2163 195 190 85 76 74 71 37 47 30 39 45 43 42 42 85 79 87 84 113 92 441 387 29 45
40% 40% 39% 41% 43% 42% 33% 39% 37% 52% 29% 41% 45% 44% 38% 46% 39% 44% 43% 46% 45% 40% 40% 39% 29% 48%

GKY GKY IBHX GKY GKY GKY KY Y

Some purchase
restrictions should be
required

2496 1789 243 161 83 56 126 70 53 30 54 35 45 39 56 29 91 54 102 75 109 88 411 321 33 20
41% 33% 48% 35% 42% 31% 57% 38% 52% 33% 53% 37% 45% 40% 50% 32% 41% 30% 51% 41% 44% 39% 37% 32% 33% 22%

BW Z DAWY Z F HACEQUWY Z JAWY LAWY Z Z PAWY R AWY BFRXZ Z X Z

No purchase restrictions
should be required

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base



Page 87p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 66Q766_2. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

2. .net

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

955 1260 60 111 30 39 21 36 10 11 10 22 9 17 9 13 36 44 12 22 21 41 208 242 30 19
16% 23% 12% 24% 15% 22% 9% 20% 10% 12% 10% 23% 9% 18% 8% 14% 16% 24% 6% 12% 8% 18% 19% 24% 30% 20%

CGOSU AJPT S CJPT SU T G KT GOSU QJPT S U ACGIKMOSU WJPTV ACEGIKMOQSUW

Strict purchase restrictions
should be required

2884 2648 222 207 92 92 92 95 36 51 44 44 51 50 38 52 105 92 89 100 124 104 535 483 41 52
47% 49% 44% 45% 46% 51% 41% 52% 36% 57% 43% 46% 51% 52% 34% 57% 48% 51% 44% 55% 50% 46% 48% 48% 41% 56%
IO O O G ID IO OD IO SD IO IO Y

Some purchase
restrictions should be
required

2305 1544 220 143 78 50 110 53 55 28 48 29 40 30 65 27 79 44 100 59 105 83 367 271 29 22
38% 28% 44% 31% 39% 28% 49% 29% 54% 31% 47% 31% 40% 31% 58% 29% 36% 24% 50% 33% 42% 36% 33% 27% 29% 24%

BW DAQWY F HAEQWY JAEMQUWY LAWY PACEMQUWY R TAEQWY WY BRXZ X

No purchase restrictions
should be required

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 67Q766_3. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

3. .info

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

957 1174 79 123 38 48 29 37 13 18 12 16 13 14 15 17 37 38 14 31 35 44 169 162 21 16
16% 22% 16% 27% 19% 27% 13% 20% 13% 20% 12% 17% 13% 14% 13% 18% 17% 21% 7% 17% 14% 19% 15% 16% 21% 17%
S AX S CBLNTVX S NTX S S S S S S

Strict purchase restrictions
should be required

3001 2772 236 211 102 85 102 84 34 42 43 50 53 50 49 47 109 99 109 96 125 114 568 597 39 57
49% 51% 47% 46% 51% 47% 46% 46% 34% 47% 42% 53% 53% 52% 44% 51% 50% 55% 54% 53% 50% 50% 51% 60% 39% 61%
IY AD I I I IY I D IKY I IY WBDFHJV YBDFHJ

Some purchase
restrictions should be
required

2186 1506 187 127 60 48 92 63 54 30 47 29 34 33 48 28 74 43 78 54 90 70 373 237 40 20
36% 28% 37% 28% 30% 27% 41% 34% 53% 33% 46% 31% 34% 34% 43% 30% 34% 24% 39% 30% 36% 31% 34% 24% 40% 22%
B X D EW BRXZ JACEGMQSUW X LAEQW X EW R X X Z

No purchase restrictions
should be required

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 68Q766_4. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

4. .org

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1534 1852 129 189 57 75 55 68 14 18 15 39 20 21 20 21 62 64 21 38 44 48 342 347 29 29
25% 34% 26% 41% 29% 41% 25% 37% 14% 20% 15% 41% 20% 22% 18% 23% 28% 36% 10% 21% 18% 21% 31% 35% 29% 31%

IKSU AJNPTV IKSU CBJNPTVX IKOSU EBJNPTV IKS GJNPTV KJNPTV S IKOSU JNPTV S S ACIKMOSU WJNPTV IKSU

Strict purchase restrictions
should be required

2696 2359 213 161 86 70 75 72 36 44 44 31 47 50 45 53 85 76 96 94 126 114 474 464 47 51
44% 43% 42% 35% 43% 39% 34% 39% 36% 49% 43% 33% 47% 52% 40% 58% 39% 42% 48% 52% 50% 50% 43% 47% 47% 55%
G DL DG G DL G DFHL OBDFHLRX GI BDFHL ACGIQW BDFHL G BDFL G BDFHLR

Some purchase
restrictions should be
required

1914 1241 160 111 57 36 93 44 51 28 43 25 33 26 47 18 73 40 84 49 80 66 294 185 24 13
31% 23% 32% 24% 29% 20% 42% 24% 50% 31% 42% 26% 33% 27% 42% 20% 33% 22% 42% 27% 32% 29% 26% 19% 24% 14%

BW XZ DW XZ HACEUWY JACEMQUWY FXZ LACEWY Z Z PACEWY RW TACEUWY XZ BFXZ X

No purchase restrictions
should be required

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 69Q766_5. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

5. .cn

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1110 996 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1110 996 -** -**Unweighted Base

258 299 - - - - - - - - - - - - - - - - - - - - 258 299 - -
23% 30% - - - - - - - - - - - - - - - - - - - - 23% 30% - - 

A W

Strict purchase restrictions
should be required

475 425 - - - - - - - - - - - - - - - - - - - - 475 425 - -
43% 43% - - - - - - - - - - - - - - - - - - - - 43% 43% - - 

Some purchase
restrictions should be
required

377 272 - - - - - - - - - - - - - - - - - - - - 377 272 - -
34% 27% - - - - - - - - - - - - - - - - - - - - 34% 27% - - 
B X

No purchase restrictions
should be required

1110 996 - - - - - - - - - - - - - - - - - - - - 1110 996 - -
100% 100% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 70Q766_6. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

6. .vn

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

100 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 93*Unweighted Base

38 35 - - - - - - - - - - - - - - - - - - - - - - 38 35
38% 38% - - - - - - - - - - - - - - - - - - - - - - 38% 38%

Strict purchase restrictions
should be required

39 45 - - - - - - - - - - - - - - - - - - - - - - 39 45
39% 48% - - - - - - - - - - - - - - - - - - - - - - 39% 48%

Some purchase
restrictions should be
required

23 13 - - - - - - - - - - - - - - - - - - - - - - 23 13
23% 14% - - - - - - - - - - - - - - - - - - - - - - 23% 14%

No purchase restrictions
should be required

100 93 - - - - - - - - - - - - - - - - - - - - - - 100 93
100% 100% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 71Q766_7. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

7. .ph

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

206 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

63 97 - - - - - - - - - - - - - - - - - - - - - - - -
31% 53% - - - - - - - - - - - - - - - - - - - - - - - - 

A

Strict purchase restrictions
should be required

102 67 - - - - - - - - - - - - - - - - - - - - - - - -
50% 36% - - - - - - - - - - - - - - - - - - - - - - - - 
B

Some purchase
restrictions should be
required

41 20 - - - - - - - - - - - - - - - - - - - - - - - -
20% 11% - - - - - - - - - - - - - - - - - - - - - - - - 
B

No purchase restrictions
should be required

206 184 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 72Q766_8. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

8. .jp

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

358 315 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

56 79 - - - - - - - - - - - - - - - - - - - - - - - -
16% 25% - - - - - - - - - - - - - - - - - - - - - - - - 

A

Strict purchase restrictions
should be required

205 149 - - - - - - - - - - - - - - - - - - - - - - - -
57% 47% - - - - - - - - - - - - - - - - - - - - - - - - 
B

Some purchase
restrictions should be
required

97 87 - - - - - - - - - - - - - - - - - - - - - - - -
27% 28% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

358 315 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 73Q766_9. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

9. .kr

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

204 183 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

46 59 - - - - - - - - - - - - - - - - - - - - - - - -
23% 32% - - - - - - - - - - - - - - - - - - - - - - - - 

A

Strict purchase restrictions
should be required

95 61 - - - - - - - - - - - - - - - - - - - - - - - -
47% 33% - - - - - - - - - - - - - - - - - - - - - - - - 
B

Some purchase
restrictions should be
required

63 63 - - - - - - - - - - - - - - - - - - - - - - - -
31% 34% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

204 183 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 74Q766_10. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

10. .ru

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

253 231 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

32 50 - - - - - - - - - - - - - - - - - - - - - - - -
13% 22% - - - - - - - - - - - - - - - - - - - - - - - - 

A

Strict purchase restrictions
should be required

120 68 - - - - - - - - - - - - - - - - - - - - - - - -
47% 29% - - - - - - - - - - - - - - - - - - - - - - - - 
B

Some purchase
restrictions should be
required

101 113 - - - - - - - - - - - - - - - - - - - - - - - -
40% 49% - - - - - - - - - - - - - - - - - - - - - - - - 

A

No purchase restrictions
should be required

253 231 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 75Q766_11. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

11. .in

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

687 595 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

197 245 - - - - - - - - - - - - - - - - - - - - - - - -
29% 41% - - - - - - - - - - - - - - - - - - - - - - - - 

A

Strict purchase restrictions
should be required

300 219 - - - - - - - - - - - - - - - - - - - - - - - -
44% 37% - - - - - - - - - - - - - - - - - - - - - - - - 
B

Some purchase
restrictions should be
required

190 131 - - - - - - - - - - - - - - - - - - - - - - - -
28% 22% - - - - - - - - - - - - - - - - - - - - - - - - 
B

No purchase restrictions
should be required

687 595 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 76Q766_12. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

12. .id

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

207 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

44 52 - - - - - - - - - - - - - - - - - - - - - - - -
21% 29% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

80 69 - - - - - - - - - - - - - - - - - - - - - - - -
39% 38% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

83 60 - - - - - - - - - - - - - - - - - - - - - - - -
40% 33% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

207 181 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 77Q766_13. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

13. .ng

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

201 192 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

48 74 - - - - - - - - - - - - - - - - - - - - - - - -
24% 39% - - - - - - - - - - - - - - - - - - - - - - - - 

A

Strict purchase restrictions
should be required

79 76 - - - - - - - - - - - - - - - - - - - - - - - -
39% 40% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

74 42 - - - - - - - - - - - - - - - - - - - - - - - -
37% 22% - - - - - - - - - - - - - - - - - - - - - - - - 
B

No purchase restrictions
should be required

201 192 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 78Q766_14. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

14. .za

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

105 90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

22 27 - - - - - - - - - - - - - - - - - - - - - - - -
21% 30% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

46 39 - - - - - - - - - - - - - - - - - - - - - - - -
44% 43% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

37 24 - - - - - - - - - - - - - - - - - - - - - - - -
35% 27% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

105 90 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 79Q766_15. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

15. .eg

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

103 96* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

27 24 - - - - - - - - - - - - - - - - - - - - - - - -
26% 25% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

50 41 - - - - - - - - - - - - - - - - - - - - - - - -
49% 43% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

26 31 - - - - - - - - - - - - - - - - - - - - - - - -
25% 32% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

103 96 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 80Q766_16. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

16. .co

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

119 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

18 24 - - - - - - - - - - - - - - - - - - - - - - - -
15% 26% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

41 40 - - - - - - - - - - - - - - - - - - - - - - - -
34% 43% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

60 29 - - - - - - - - - - - - - - - - - - - - - - - -
50% 31% - - - - - - - - - - - - - - - - - - - - - - - - 
B

No purchase restrictions
should be required

119 93 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 81Q766_17. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

17. .ar

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

110 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

8 22 - - - - - - - - - - - - - - - - - - - - - - - -
7% 24% - - - - - - - - - - - - - - - - - - - - - - - - 

A

Strict purchase restrictions
should be required

41 32 - - - - - - - - - - - - - - - - - - - - - - - -
37% 34% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

61 39 - - - - - - - - - - - - - - - - - - - - - - - -
55% 42% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

110 93 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 82Q766_18. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

18. .br

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

370 321 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

60 88 - - - - - - - - - - - - - - - - - - - - - - - -
16% 27% - - - - - - - - - - - - - - - - - - - - - - - - 

A

Strict purchase restrictions
should be required

178 117 - - - - - - - - - - - - - - - - - - - - - - - -
48% 36% - - - - - - - - - - - - - - - - - - - - - - - - 
B

Some purchase
restrictions should be
required

132 116 - - - - - - - - - - - - - - - - - - - - - - - -
36% 36% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

370 321 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 83Q766_19. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

19. .it

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

101 90* -** -** -** -** -** -** 101 90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

11 15 - - - - - - 11 15 - - - - - - - - - - - - - - - -
11% 17% - - - - - - 11% 17% - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

32 41 - - - - - - 32 41 - - - - - - - - - - - - - - - -
32% 46% - - - - - - 32% 46% - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

58 34 - - - - - - 58 34 - - - - - - - - - - - - - - - -
57% 38% - - - - - - 57% 38% - - - - - - - - - - - - - - - - 
B J

No purchase restrictions
should be required

101 90 - - - - - - 101 90 - - - - - - - - - - - - - - - -
100% 100% - - - - - - 100% 100% - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 84Q766_20. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

20. .tr

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

102 95* -** -** -** -** -** -** -** -** 102 95* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

18 37 - - - - - - - - 18 37 - - - - - - - - - - - - - -
18% 39% - - - - - - - - 18% 39% - - - - - - - - - - - - - - 

A K

Strict purchase restrictions
should be required

42 35 - - - - - - - - 42 35 - - - - - - - - - - - - - -
41% 37% - - - - - - - - 41% 37% - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

42 23 - - - - - - - - 42 23 - - - - - - - - - - - - - -
41% 24% - - - - - - - - 41% 24% - - - - - - - - - - - - - - 
B L

No purchase restrictions
should be required

102 95 - - - - - - - - 102 95 - - - - - - - - - - - - - -
100% 100% - - - - - - - - 100% 100% - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 85Q766_21. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

21. .es

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

100 97* -** -** -** -** -** -** -** -** -** -** 100 97* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

12 15 - - - - - - - - - - 12 15 - - - - - - - - - - - -
12% 15% - - - - - - - - - - 12% 15% - - - - - - - - - - - - 

Strict purchase restrictions
should be required

48 49 - - - - - - - - - - 48 49 - - - - - - - - - - - -
48% 51% - - - - - - - - - - 48% 51% - - - - - - - - - - - - 

Some purchase
restrictions should be
required

40 33 - - - - - - - - - - 40 33 - - - - - - - - - - - -
40% 34% - - - - - - - - - - 40% 34% - - - - - - - - - - - - 

No purchase restrictions
should be required

100 97 - - - - - - - - - - 100 97 - - - - - - - - - - - -
100% 100% - - - - - - - - - - 100% 100% - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 86Q766_22. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

22. .pl

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

112 92* -** -** -** -** -** -** -** -** -** -** -** -** 112 92* -** -** -** -** -** -** -** -** -** -**Unweighted Base

20 17 - - - - - - - - - - - - 20 17 - - - - - - - - - -
18% 18% - - - - - - - - - - - - 18% 18% - - - - - - - - - - 

Strict purchase restrictions
should be required

30 44 - - - - - - - - - - - - 30 44 - - - - - - - - - -
27% 48% - - - - - - - - - - - - 27% 48% - - - - - - - - - - 

A O

Some purchase
restrictions should be
required

62 31 - - - - - - - - - - - - 62 31 - - - - - - - - - -
55% 34% - - - - - - - - - - - - 55% 34% - - - - - - - - - - 
B P

No purchase restrictions
should be required

112 92 - - - - - - - - - - - - 112 92 - - - - - - - - - -
100% 100% - - - - - - - - - - - - 100% 100% - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 87Q766_23. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

23. .uk

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

220 180 -** -** -** -** -** -** -** -** -** -** -** -** -** -** 220 180 -** -** -** -** -** -** -** -**Unweighted Base

45 51 - - - - - - - - - - - - - - 45 51 - - - - - - - -
20% 28% - - - - - - - - - - - - - - 20% 28% - - - - - - - - 

Strict purchase restrictions
should be required

90 82 - - - - - - - - - - - - - - 90 82 - - - - - - - -
41% 46% - - - - - - - - - - - - - - 41% 46% - - - - - - - - 

Some purchase
restrictions should be
required

85 47 - - - - - - - - - - - - - - 85 47 - - - - - - - -
39% 26% - - - - - - - - - - - - - - 39% 26% - - - - - - - - 
B R

No purchase restrictions
should be required

220 180 - - - - - - - - - - - - - - 220 180 - - - - - - - -
100% 100% - - - - - - - - - - - - - - 100% 100% - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 88Q766_24. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

24. .fr

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

201 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 201 181 -** -** -** -** -** -**Unweighted Base

14 24 - - - - - - - - - - - - - - - - 14 24 - - - - - -
7% 13% - - - - - - - - - - - - - - - - 7% 13% - - - - - - 

A S

Strict purchase restrictions
should be required

87 86 - - - - - - - - - - - - - - - - 87 86 - - - - - -
43% 48% - - - - - - - - - - - - - - - - 43% 48% - - - - - - 

Some purchase
restrictions should be
required

100 71 - - - - - - - - - - - - - - - - 100 71 - - - - - -
50% 39% - - - - - - - - - - - - - - - - 50% 39% - - - - - - 
B T

No purchase restrictions
should be required

201 181 - - - - - - - - - - - - - - - - 201 181 - - - - - -
100% 100% - - - - - - - - - - - - - - - - 100% 100% - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 89Q766_25. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

25. .de

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

250 228 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 250 228 -** -** -** -**Unweighted Base

31 48 - - - - - - - - - - - - - - - - - - 31 48 - - - -
12% 21% - - - - - - - - - - - - - - - - - - 12% 21% - - - - 

A U

Strict purchase restrictions
should be required

100 83 - - - - - - - - - - - - - - - - - - 100 83 - - - -
40% 36% - - - - - - - - - - - - - - - - - - 40% 36% - - - - 

Some purchase
restrictions should be
required

119 97 - - - - - - - - - - - - - - - - - - 119 97 - - - -
48% 43% - - - - - - - - - - - - - - - - - - 48% 43% - - - - 

No purchase restrictions
should be required

250 228 - - - - - - - - - - - - - - - - - - 250 228 - - - -
100% 100% - - - - - - - - - - - - - - - - - - 100% 100% - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 90Q766_26. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

26. .us

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

502 461 502 461 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

104 156 104 156 - - - - - - - - - - - - - - - - - - - - - -
21% 34% 21% 34% - - - - - - - - - - - - - - - - - - - - - - 

A C

Strict purchase restrictions
should be required

235 204 235 204 - - - - - - - - - - - - - - - - - - - - - -
47% 44% 47% 44% - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

163 101 163 101 - - - - - - - - - - - - - - - - - - - - - -
32% 22% 32% 22% - - - - - - - - - - - - - - - - - - - - - - 
B D

No purchase restrictions
should be required

502 461 502 461 - - - - - - - - - - - - - - - - - - - - - -
100% 100% 100% 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 91Q766_27. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

27. .ca

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

200 181 -** -** 200 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

46 57 - - 46 57 - - - - - - - - - - - - - - - - - - - -
23% 31% - - 23% 31% - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

95 80 - - 95 80 - - - - - - - - - - - - - - - - - - - -
48% 44% - - 48% 44% - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

59 44 - - 59 44 - - - - - - - - - - - - - - - - - - - -
30% 24% - - 30% 24% - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

200 181 - - 200 181 - - - - - - - - - - - - - - - - - - - -
100% 100% - - 100% 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 92Q766_28. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

28. .mx

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

223 184 -** -** -** -** 223 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

35 53 - - - - 35 53 - - - - - - - - - - - - - - - - - -
16% 29% - - - - 16% 29% - - - - - - - - - - - - - - - - - - 

A G

Strict purchase restrictions
should be required

87 71 - - - - 87 71 - - - - - - - - - - - - - - - - - -
39% 39% - - - - 39% 39% - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

101 60 - - - - 101 60 - - - - - - - - - - - - - - - - - -
45% 33% - - - - 45% 33% - - - - - - - - - - - - - - - - - - 
B H

No purchase restrictions
should be required

223 184 - - - - 223 184 - - - - - - - - - - - - - - - - - -
100% 100% - - - - 100% 100% - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 93Q767. Do you feel each of the following restrictions should be enforced?

SUMMARY TABLE OF YES

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4463 - 393 - 143 - 164 - 81 - 83 - 76 - 70 - 155 - 144 - 171 - 813 - 69
- 82% - 85% - 79% - 89% - 90% - 87% - 78% - 76% - 86% - 80% - 75% - 82% - 74%

V BPVZ BFNPTVXZ BFNPTVXZ PVZ PVZ V

Validation that the person
or company registering
the site meets intended
parameters (e.g. must be
involved in the
pharmaceutical industry to
register a .pharmacy
domain

- 4336 - 369 - 134 - 142 - 76 - 83 - 72 - 73 - 154 - 137 - 159 - 842 - 75
- 80% - 80% - 74% - 77% - 84% - 87% - 74% - 79% - 86% - 76% - 70% - 85% - 81%

V V V FHNTV BFHNTV BDFHNTV V

Requirements for
validated credentials
related to the gTLD (e.g.,
must be a licensed
contractor to register a
.builder domain)

- 4318 - 380 - 147 - 154 - 74 - 78 - 75 - 67 - 153 - 142 - 145 - 842 - 69
- 79% - 82% - 81% - 84% - 82% - 82% - 77% - 73% - 85% - 78% - 64% - 85% - 74%

V PV V PV V V V PVZ V BPTVZ

Requirements for use of
the name to be consistent
with the meaning of the
gTLD (e.g., use of a .net
name must be for network
operations purposes)

- 4121 - 337 - 138 - 141 - 72 - 63 - 70 - 66 - 156 - 138 - 170 - 811 - 67
- 76% - 73% - 76% - 77% - 80% - 66% - 72% - 72% - 87% - 76% - 75% - 81% - 72%

L L BDFHLNPTVZ BDLNPVZ

Requirements for local
presence within a specific
city, country, or region for
a domain related to that
place.
_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 94Q767_1. Do you feel each of the following restrictions should be enforced?

1. Requirements for validated credentials related to the gTLD (e.g., must be a licensed contractor to register a .builder domain)

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4336 - 369 - 134 - 142 - 76 - 83 - 72 - 73 - 154 - 137 - 159 - 842 - 75
- 80% - 80% - 74% - 77% - 84% - 87% - 74% - 79% - 86% - 76% - 70% - 85% - 81%

V V V FHNTV BFHNTV BDFHNTV V

Yes

- 1116 - 92 - 47 - 42 - 14 - 12 - 25 - 19 - 26 - 44 - 69 - 154 - 18
- 20% - 20% - 26% - 23% - 16% - 13% - 26% - 21% - 14% - 24% - 30% - 15% - 19%

RX X LRX LRX LRX LRX BDJLRXZ

No

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 95Q767_2. Do you feel each of the following restrictions should be enforced?

2. Validation that the person or company registering the site meets intended parameters (e.g. must be involved in the pharmaceutical industry to register a .pharmacy domain

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4463 - 393 - 143 - 164 - 81 - 83 - 76 - 70 - 155 - 144 - 171 - 813 - 69
- 82% - 85% - 79% - 89% - 90% - 87% - 78% - 76% - 86% - 80% - 75% - 82% - 74%

V BPVZ BFNPTVXZ BFNPTVXZ PVZ PVZ V

Yes

- 989 - 68 - 38 - 20 - 9 - 12 - 21 - 22 - 25 - 37 - 57 - 183 - 24
- 18% - 15% - 21% - 11% - 10% - 13% - 22% - 24% - 14% - 20% - 25% - 18% - 26%

DHJ HJ HJ DHJLR HJ BDHJLRX HJ DHJLR

No

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 96Q767_3. Do you feel each of the following restrictions should be enforced?

3. Requirements for local presence within a specific city, country, or region for a domain related to that place.

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4121 - 337 - 138 - 141 - 72 - 63 - 70 - 66 - 156 - 138 - 170 - 811 - 67
- 76% - 73% - 76% - 77% - 80% - 66% - 72% - 72% - 87% - 76% - 75% - 81% - 72%

L L BDFHLNPTVZ BDLNPVZ

Yes

- 1331 - 124 - 43 - 43 - 18 - 32 - 27 - 26 - 24 - 43 - 58 - 185 - 26
- 24% - 27% - 24% - 23% - 20% - 34% - 28% - 28% - 13% - 24% - 25% - 19% - 28%

RX RX R R BJRX RX RX R RX RX

No

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 97Q767_4. Do you feel each of the following restrictions should be enforced?

4. Requirements for use of the name to be consistent with the meaning of the gTLD (e.g., use of a .net name must be for network operations purposes)

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4318 - 380 - 147 - 154 - 74 - 78 - 75 - 67 - 153 - 142 - 145 - 842 - 69
- 79% - 82% - 81% - 84% - 82% - 82% - 77% - 73% - 85% - 78% - 64% - 85% - 74%

V PV V PV V V V PVZ V BPTVZ

Yes

- 1134 - 81 - 34 - 30 - 16 - 17 - 22 - 25 - 27 - 39 - 83 - 154 - 24
- 21% - 18% - 19% - 16% - 18% - 18% - 23% - 27% - 15% - 22% - 36% - 15% - 26%

X DHRX X BDFHJLNRTX RX

No

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 98Q770. Does having purchase restrictions or requirements on a particular gTLD make it...?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3422 3830 188 287 104 110 155 160 40 60 60 64 56 68 57 52 99 103 59 112 74 111 640 751 79 84
56% 70% 37% 62% 52% 61% 70% 87% 40% 67% 59% 67% 56% 70% 51% 57% 45% 57% 29% 62% 30% 49% 58% 75% 79% 90%

CIQSU ADFPRTV SU CV CISU V ACEIMOQSUW GBDFJLNPRTVX IV CIQSU V CISU MRV CSU SU Q SV U CIQSU WBDFPRTV ACEIKMOQSUW YBDFJLNPRTVX

More trustworthy

1506 899 166 94 64 47 50 6 39 21 29 12 36 18 29 27 66 35 77 41 102 63 246 148 12 7
25% 16% 33% 20% 32% 26% 22% 3% 39% 23% 28% 13% 36% 19% 26% 29% 30% 19% 38% 23% 41% 28% 22% 15% 12% 8%

BWY HZ DAGWY BHXZ AGWY BHLXZ HY JAGOWY HXZ LY H NAGWY HZ Y BHLXZ RWY HZ TAGOWY BHLXZ VACGKOQWY BDHLXZ XY H

Doesn’t make a difference

288 197 22 11 3 6 9 8 5 2 8 10 2 4 9 3 5 1 11 9 10 15 28 17 3 1
5% 4% 4% 2% 2% 3% 4% 4% 5% 2% 8% 11% 2% 4% 8% 3% 2% 1% 5% 5% 4% 7% 3% 2% 3% 1%

BEW RX W RX EQW BDFHJRXZ R EMQW EW RX BDRXZ

Less trustworthy

928 526 126 69 29 18 9 10 17 7 5 9 6 7 17 10 50 41 54 19 64 39 196 80 6 1
15% 10% 25% 15% 15% 10% 4% 5% 17% 8% 5% 9% 6% 7% 15% 11% 23% 23% 27% 10% 26% 17% 18% 8% 6% 1%

BGKMY HZ DAEGKMOWY BHNXZ GKMY Z GKMY Z Z Z GKMY Z AEGKMY BDFHJLNPTXZ TAEGKMOWY Z VAEGKMOWY BFHJNXZ XAGKMY Z

Not sure

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 99Q780 How do you determine whether a website is legitimate or not?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

927 1205 66 108 28 52 13 32 13 18 14 12 5 19 14 14 21 35 5 19 14 15 277 318 14 25
15% 22% 13% 23% 14% 29% 6% 17% 13% 20% 14% 13% 5% 20% 13% 15% 10% 19% 2% 10% 6% 7% 25% 32% 14% 27%

GMQSU ALTV GMSU CLTV GMSU EBHLPRTV GV GSU TV GMSU MTV GSU V S QTV S ACEGIKMOQSUY WBDHJLNPRTV GMSU YLTV

RESEARCH (NET)

506 556 55 71 23 39 9 15 9 12 10 4 3 9 8 8 17 26 2 8 6 8 69 64 8 12
8% 10% 11% 15% 12% 22% 4% 8% 9% 13% 10% 4% 3% 9% 7% 9% 8% 14% 1% 4% 2% 4% 6% 6% 8% 13%

GSUW ATVX AGMSUW CBHLTVX GMSUW EBHLNPTVX V SU LTVX GSU V SU SU QLTVX S SU SU LTVX

  Researching
  online/Internet searches

151 265 1 5 1 5 - 5 1 1 1 3 - 1 1 2 - 3 - 2 1 1 117 155 5 10
2% 5% * 1% 1% 3% - 3% 1% 1% 1% 3% - 1% 1% 2% - 2% - 1% * * 11% 16% 5% 11%

CGQSU ADRTV G V ACEGIKMOQSU WBDFHJLNPRTV CEGMQSU BDFHJLNPRTV

  Check registration/If it’s
  registered

115 187 - 22 1 7 - 8 2 3 1 3 1 5 2 - 1 5 3 5 4 2 51 35 - 2
2% 3% - 5% 1% 4% - 4% 2% 3% 1% 3% 1% 5% 2% - * 3% 1% 3% 2% 1% 5% 4% - 2%

CG AV CPV EV GPV CG C C PV CG C C ACEGQSUY V

  Sites credibility/Being
  legitimate/trustworthy

118 138 8 6 3 - 1 3 2 2 2 - - 5 1 2 2 3 - 2 1 1 29 54 1 1
2% 3% 2% 1% 2% - * 2% 2% 2% 2% - - 5% 1% 2% 1% 2% - 1% * * 3% 5% 1% 1%
S AFV S F S MDFLTV F GSU WBDFHLRTV

  Using specific sites that
  classify/provide
  information on sites (i.e.,
  whois.org)

56 75 2 5 2 1 2 3 - - - 1 - - 2 - 1 1 - 3 1 3 18 23 - -
1% 1% * 1% 1% 1% 1% 2% - - - 1% - - 2% - * 1% - 2% * 1% 2% 2% - - 

A AC B

  If it’s verified/Can be
  verified

31 53 2 3 - 3 1 2 - - - 1 1 - - 2 1 - - 1 1 - 14 10 - 1
1% 1% * 1% - 2% * 1% - - - 1% 1% - - 2% * - - 1% * - 1% 1% - 1%

A RV A

  Other research mentions

1522 931 96 79 47 27 98 56 19 8 21 13 29 15 11 5 43 21 52 22 56 66 189 87 43 24
25% 17% 19% 17% 24% 15% 44% 30% 19% 9% 21% 14% 29% 15% 10% 5% 20% 12% 26% 12% 22% 29% 17% 9% 43% 26%

BCOW JPRX O PX FOW PX HACEIKMOQSUW BDFJLNPRTX O NCOW PX RO TCOW OW BDFJLNPRTX XO ZACEIKMOQSUW BFJLPRTX

APPEARANCE/CONTEN
T (NET)

862 403 41 24 21 9 75 31 10 4 15 7 14 4 8 2 15 4 32 6 25 18 109 47 30 11
14% 7% 8% 5% 11% 5% 34% 17% 10% 4% 15% 7% 14% 4% 7% 2% 7% 2% 16% 3% 10% 8% 10% 5% 30% 12%

BCOQW RTX F HACEIKMOQSUW BDFJLNPRTVX CQ R NQ R TCOQW R X ZACEIKMOQSUW DFPRTX

  Content/Information on
  site

164 157 18 21 6 6 13 8 - - 1 1 4 5 2 1 11 5 5 3 15 25 9 4 2 4
3% 3% 4% 5% 3% 3% 6% 4% - - 1% 1% 4% 5% 2% 1% 5% 3% 2% 2% 6% 11% 1% * 2% 4%

W X W BJX W X AIKW JX IW JX AIW X W X AIKW BDFHJLPRTX JX

  Initial appearance/layout/
  design

138 82 6 3 2 3 7 3 2 - - 1 1 2 - - 4 2 3 2 5 - 8 2 4 3
2% 2% 1% 1% 1% 2% 3% 2% 2% - - 1% 1% 2% - - 2% 1% 1% 1% 2% - 1% * 4% 3%

BW X X W X VX V CKOW DVX

  Look for contact
  information/Ability to
  contact site

143 53 7 2 4 2 2 1 3 - 2 2 - - - 1 2 - 3 1 - - 49 10 5 2
2% 1% 1% * 2% 1% 1% 1% 3% - 2% 2% - - - 1% 1% - 1% 1% - - 4% 1% 5% 2%

BU U U U V XACGMOQU CGMOQU RV

  Finding something
  wrong/suspicious/illegal

69 52 3 3 2 1 1 2 - 1 - - - 2 - - 1 - 5 4 1 - 7 7 3 2
1% 1% 1% 1% 1% 1% * 1% - 1% - - - 2% - - * - 2% 2% * - 1% 1% 3% 2%

V CW RV CUW RV

  Accuracy of information

56 41 9 11 8 2 1 4 1 1 - - 1 - 1 - 5 2 5 1 7 4 1 1 1 -
1% 1% 2% 2% 4% 1% * 2% 1% 1% - - 1% - 1% - 2% 1% 2% 1% 3% 2% * * 1% - 

W X AW BX AGKW X BX W X W W AW X AW AGW X W

  Correct spelling/grammar

59 41 6 3 - 3 2 4 - - - 1 - 1 - 1 - 1 - 1 14 - 7 3 3 1
1% 1% 1% 1% - 2% 1% 2% - - - 1% - 1% - 1% - 1% - 1% 6% - 1% * 3% 1%

X BVX VACEGIKMOQSW AEQSW

  Owner/Registered owner
  of site

- 35 - 1 - - - 1 - - - - - - - - - 1 - 1 - 25 - - - -
- 1% - * - - - 1% - - - - - - - - - 1% - 1% - 11% - - - - 

AX X X X UBDFHJLNPRTXZ

  Look for "About Us"
  section

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 99Q780 How do you determine whether a website is legitimate or not?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
82 32 5 3 3 2 2 3 5 - 4 - 9 1 1 - 2 - 5 1 2 1 3 1 1 1

1% 1% 1% 1% 2% 1% 1% 2% 5% - 4% - 9% 1% 1% - 1% - 2% 1% 1% * * * 1% 1%
BW X W X X JACGQUW ACUW NACEGOQSUWY X W X

  From the services/What
  is offered

71 16 9 1 4 - 7 1 - - - - 2 - - - 4 2 - - 3 1 6 - 2 1
1% * 2% * 2% - 3% 1% - - - - 2% - - - 2% 1% - - 1% * 1% - 2% 1%

BW DW SW ASW X S W BX X X S X

  Information/Personal
  information requested

43 13 2 2 1 - 2 1 - 1 - - - - - - 3 - - 1 1 2 4 - 1 -
1% * * * 1% - 1% 1% - 1% - - - - - - 1% - - 1% * 1% * - 1% - 
B X X X X X

  Site requesting
  payments

42 168 1 19 1 6 2 12 - 1 - 2 - 2 1 - 6 6 2 8 2 6 3 15 2 4
1% 3% * 4% 1% 3% 1% 7% - 1% - 2% - 2% 1% - 3% 3% 1% 4% 1% 3% * 2% 2% 4%

AX CPX E GBJPX ACW SPX W CW PX

  Other
  appearance/content
  mentions

565 785 27 47 14 20 34 54 6 5 10 21 6 15 4 1 23 22 19 16 20 30 73 116 10 23
9% 14% 5% 10% 7% 11% 15% 29% 6% 6% 10% 22% 6% 15% 4% 1% 10% 12% 9% 9% 8% 13% 7% 12% 10% 25%

COW ADJPTX CP P ACEIMOUW GBDFJNPRTVX KBDFJPRTVX MJP COW P C P P WP YBDFJPRTVX

DOMAIN/NAME/EXTENSI
ON (NET)

235 370 8 18 4 7 12 30 1 2 3 2 1 7 1 1 9 5 4 5 5 10 58 89 8 16
4% 7% 2% 4% 2% 4% 5% 16% 1% 2% 3% 2% 1% 7% 1% 1% 4% 3% 2% 3% 2% 4% 5% 9% 8% 17%
C ADPRT C COU GBDFJLNPRTVX MP C ACEOSU WBDFJLPRTV ACEIMOSU BDFJLNPRTVX

  Domain/Domain
  name/Name

92 199 2 8 2 4 8 17 1 1 5 14 2 3 1 - 1 2 2 4 5 11 5 21 - 1
1% 4% * 2% 1% 2% 4% 9% 1% 1% 5% 15% 2% 3% 1% - * 1% 1% 2% 2% 5% * 2% - 1%

CW ADX C ACQW GBDFJPRTXZ ACEQSWY KBDFJNPRTVXZ CW DPRX W

  By it’s extension

129 163 10 15 4 6 10 11 3 3 2 2 1 6 2 - 5 11 7 8 10 5 1 1 - 3
2% 3% 2% 3% 2% 3% 4% 6% 3% 3% 2% 2% 1% 6% 2% - 2% 6% 3% 4% 4% 2% * * - 3%

W AX W X W X AWY BPVX W X W X W PX W W BPVX W PX AWY X X

  If it has "https"/Make
  sure the "S" is in the
  "https" link

97 48 5 2 1 2 4 - 1 - 2 1 1 - 1 - 6 4 5 - 1 2 6 2 1 1
2% 1% 1% * 1% 1% 2% - 1% - 2% 1% 1% - 1% - 3% 2% 2% - * 1% 1% * 1% 1%

BW X W UW DHTX TW

  Web address (Unspec.)

37 29 2 4 4 1 4 1 - - - 1 1 - - - 3 1 1 - - 3 - 1 - 1
1% 1% * 1% 2% 1% 2% 1% - - - 1% 1% - - - 1% 1% * - - 1% - * - 1%

W X W X ACUW AUW X W W W X X

  Through URL

- 8 - 1 - - - - - - - 2 - - - - - - - - - - - - - -
- * - * - - - - - - - 2% - - - - - - - - - - - - - - 

A BDHVX

  SSL/SSL certificate

6 15 - - - - - - - - - - - - - - - 1 - - - 2 5 4 1 1
* * - - - - - - - - - - - - - - - 1% - - - 1% * * 1% 1%

A D A AC D

  Other
  domain/name/extension
  mentions

957 775 64 73 41 18 45 32 13 9 24 14 17 21 19 11 52 33 23 17 32 25 150 160 8 5
16% 14% 13% 16% 21% 10% 20% 17% 13% 10% 24% 15% 17% 22% 17% 12% 24% 18% 11% 9% 13% 11% 14% 16% 8% 5%

BWY Z TZ FCSUWY CSUWY FTZ ACSUWY Z BFJTVZ ACISUWY FTVZ FTZ

SAFETY PROTOCOLS
(NET)

252 245 12 20 9 4 14 9 2 2 11 2 5 9 7 3 15 8 8 4 9 6 37 64 1 1
4% 4% 2% 4% 5% 2% 6% 5% 2% 2% 11% 2% 5% 9% 6% 3% 7% 4% 4% 2% 4% 3% 3% 6% 1% 1%
C CWY LACEISUWY BDFJLTVZ CY ACWY WBFTVZ

  INTERNET SAFETY 
  (SUB-NET)

109 157 4 14 3 1 4 3 - 1 8 2 - 5 2 3 6 4 3 1 4 5 24 53 1 1
2% 3% 1% 3% 2% 1% 2% 2% - 1% 8% 2% - 5% 2% 3% 3% 2% 1% 1% 2% 2% 2% 5% 1% 1%

A C ACEGIMOQSUWY MFT C WBFHTV

    Security certificate

86 73 4 3 5 3 7 6 2 - 2 - 4 3 - - 6 4 5 3 1 - 4 11 - -
1% 1% 1% 1% 3% 2% 3% 3% 2% - 2% - 4% 3% - - 3% 2% 2% 2% * - * 1% - - 

W W ACUW BDVX W W ACOUWY DV CUW V W W

    Security (Unspec.)

65 15 5 3 2 - 3 - - 1 1 - 1 1 5 - 4 - - - 4 1 9 - - -
1% * 1% 1% 1% - 1% - - 1% 1% - 1% 1% 4% - 2% - - - 2% * 1% - - - 
B X X X PACEISWY X X

    Other internet safety
    mentions

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 99Q780 How do you determine whether a website is legitimate or not?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
323 228 24 38 17 8 16 8 6 4 5 3 5 5 7 3 13 10 7 3 11 9 61 54 2 1

5% 4% 5% 8% 9% 4% 7% 4% 6% 4% 5% 3% 5% 5% 6% 3% 6% 6% 3% 2% 4% 4% 5% 5% 2% 1%
B CBTVXZ ASY T BT

  HARDWARE/SOFTWAR
  E  (SUB-NET)

242 152 15 19 11 5 13 5 5 3 5 2 5 4 5 2 7 4 6 2 6 7 47 38 2 1
4% 3% 3% 4% 6% 3% 6% 3% 5% 3% 5% 2% 5% 4% 4% 2% 3% 2% 3% 1% 2% 3% 4% 4% 2% 1%
B B

    Use of anti-virus
    software/virus
    protection

35 58 4 12 1 3 1 3 - 1 - 1 - 1 2 - 3 6 - 1 4 1 11 16 - -
1% 1% 1% 3% 1% 2% * 2% - 1% - 1% - 1% 2% - 1% 3% - 1% 2% * 1% 2% - - 

A CB BV A

    Use of protection
    software/filter/program

44 9 6 2 6 - 3 1 1 - - - - - - - 3 - - - 1 - - - - -
1% * 1% * 3% - 1% 1% 1% - - - - - - - 1% - - - * - - - - - 

BW W X FASUW W X W W W

    Malware/Spyware/Spa
    m software

11 14 - 7 - - - - 2 - - - - - - 1 - - 1 - - 1 3 - - -
* * - 2% - - - - 2% - - - - - - 1% - - * - - * * - - - 

CBX ACEGQUW X X

    Other
    hardware/software
    mentions

154 143 12 16 3 4 12 8 2 2 5 4 3 8 1 2 16 11 4 5 3 2 13 4 1 2
3% 3% 2% 3% 2% 2% 5% 4% 2% 2% 5% 4% 3% 8% 1% 2% 7% 6% 2% 3% 1% 1% 1% * 1% 2%

W X VX X ACEOUW VX X UW VX BDFTVX X ACEOSUWY BVX X X X

  SYMBOLS/LOGOS 
  (SUB-NET)

94 96 10 10 2 2 10 6 - 2 2 2 3 5 1 1 8 9 3 4 - - - - - 1
2% 2% 2% 2% 1% 1% 4% 3% - 2% 2% 2% 3% 5% 1% 1% 4% 5% 1% 2% - - - - - 1%

UW VX UW VX W X AEIUWY VX VX UW VX UW BFVX W X AUW BFVX W VX X

    Padlock symbol

33 37 1 6 - 2 2 2 1 - 1 2 - 3 - - 5 2 - - 2 2 6 3 1 1
1% 1% * 1% - 1% 1% 1% 1% - 1% 2% - 3% - - 2% 1% - - 1% 1% 1% * 1% 1%

CX X BTX ACESW

    Security logos/symbols
    (Unspec.)

29 10 1 - 1 - - - 1 - 2 - 1 - - 1 3 - 1 1 1 - 7 1 - -
* * * - 1% - - - 1% - 2% - 1% - - 1% 1% - * 1% * - 1% * - - 
B ACG BDX X

    Other symbols/logos
    mentions

133 114 6 1 - 1 6 7 2 - 1 2 1 - 5 3 4 - 5 5 2 6 10 23 2 2
2% 2% 1% * - 1% 3% 4% 2% - 1% 2% 1% - 4% 3% 2% - 2% 3% 1% 3% 1% 2% 2% 2%

EW D EW DFR E D CEUW DR E DR DR WDR E DR

  SITE SECURITY 
  (SUB-NET)

56 36 - - - 1 - 3 - - 1 1 - - 4 3 1 - 5 2 2 2 2 4 - -
1% 1% - - - 1% - 2% - - 1% 1% - - 4% 3% * - 2% 1% 1% 1% * * - - 

CW DX C D ACEGQW BDRX ACEGW D C D

    Terms and conditions

30 28 1 - - - 1 - - - - 1 - - - - - - - - - - 4 14 2 1
* 1% * - - - * - - - - 1% - - - - - - - - - - * 1% 2% 1%

D WBD ACEQSUW D

    Trademarks/Copyright

51 52 5 1 - - 5 5 2 - - - 1 - 1 - 3 - - 3 - 4 4 5 - 1
1% 1% 1% * - - 2% 3% 2% - - - 1% - 1% - 1% - - 2% - 2% * 1% - 1%

W AESUW BDFRX ESUW D UDX

    Other site security
    mentions

166 96 16 7 14 3 3 1 1 1 2 3 3 2 2 2 9 6 1 1 10 6 35 18 2 1
3% 2% 3% 2% 7% 2% 1% 1% 1% 1% 2% 3% 3% 2% 2% 2% 4% 3% * 1% 4% 3% 3% 2% 2% 1%

BS S FACGIOSW S S XS

  ALERTS/FLAGS/POP-U
  PS  (SUB-NET)

69 42 2 4 3 - 1 - - 1 - - 2 2 - 1 1 2 1 1 5 3 19 9 - -
1% 1% * 1% 2% - * - - 1% - - 2% 2% - 1% * 1% * 1% 2% 1% 2% 1% - - 

C AC

    Browser flags/Alerts if
    site is unsafe

34 29 10 1 2 2 1 1 - - 1 2 - - 2 1 1 1 - - 1 1 7 7 2 1
1% 1% 2% * 1% 1% * 1% - - 1% 2% - - 2% 1% * 1% - - * * 1% 1% 2% 1%

DASW BD S

    Warnings/Warning tabs

61 20 5 2 9 1 1 - - - 1 - 1 - - - 6 3 - - 3 2 8 2 - -
1% * 1% * 5% 1% * - - - 1% - 1% - - - 3% 2% - - 1% 1% 1% * - - 
B FACGIOSUWY ASW BX

    If site has
    pop-ups/unwanted
    offers
_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 99Q780 How do you determine whether a website is legitimate or not?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
5 5 - - 1 - - - 1 - - 1 - - - - 1 - - - 1 - 1 - - -
* * - - 1% - - - 1% - - 1% - - - - * - - - * - * - - - 

ACW BDX

    Other
    alerts/flags/pop-up
    mentions

567 579 60 60 26 37 24 19 3 2 2 9 9 9 9 5 34 20 16 25 10 17 56 58 6 8
9% 11% 12% 13% 13% 20% 11% 10% 3% 2% 2% 9% 9% 9% 8% 5% 15% 11% 8% 14% 4% 7% 5% 6% 6% 9%

IKUW AJX AIKUW JPVX IKUW BDHJLNPRVXZ IKUW JX KJ K J K AIKSUWY JX K JPVX

PUBLIC AWARENESS/R
ECOMMENDATIONS
(NET)

288 269 28 27 10 16 12 13 2 2 - 6 5 1 5 1 15 11 6 6 5 10 24 23 1 1
5% 5% 6% 6% 5% 9% 5% 7% 2% 2% - 6% 5% 1% 4% 1% 7% 6% 3% 3% 2% 4% 2% 2% 1% 1%

KUW X KUW NX KW BJNPTXZ KUW NPXZ KX K K KUWY NX

  Reviews/Comments/Co
  mplaints/Compliments

139 217 16 20 10 14 7 3 1 - - 2 2 5 2 - 8 7 7 16 2 4 17 30 2 5
2% 4% 3% 4% 5% 8% 3% 2% 1% - - 2% 2% 5% 2% - 4% 4% 3% 9% 1% 2% 2% 3% 2% 5%

A UW JP AKUW BHJPVX JP UW U SBDHJLPVX W JP

  How well known site
  is/Reputation

83 59 14 11 4 9 4 2 - - - - 1 1 1 3 6 3 2 1 1 2 4 2 1 -
1% 1% 3% 2% 2% 5% 2% 1% - - - - 1% 1% 1% 3% 3% 2% 1% 1% * 1% * * 1% - 

W X AUW BX W BHJLTVXZ W BX UW X

  Family/Friends referral/re
  commendations

45 39 - 2 1 1 2 1 - - 1 1 3 1 1 1 3 1 2 2 2 1 1 2 1 2
1% 1% - * 1% 1% 1% 1% - - 1% 1% 3% 1% 1% 1% 1% 1% 1% 1% 1% * * * 1% 2%

W X CW CW ACW CW CW CW CW CW X

  Through
  forums/blogs/articles

55 33 5 7 3 2 - - - - 1 - - 1 - - 5 - 1 1 1 1 12 4 1 -
1% 1% 1% 2% 2% 1% - - - - 1% - - 1% - - 2% - * 1% * * 1% * 1% - 

BX RAG

  Other public awareness/r
  ecommendations
  mentions

405 298 41 48 14 8 18 5 3 3 4 4 3 8 2 5 12 8 9 5 17 14 59 43 7 4
7% 5% 8% 10% 7% 4% 8% 3% 3% 3% 4% 4% 3% 8% 2% 5% 5% 4% 4% 3% 7% 6% 5% 4% 7% 4%

BO OW BFHJRTX O HO HT O

USAGE (NET)

125 128 12 13 1 4 3 3 1 2 1 3 - 2 2 4 5 5 4 1 1 5 30 22 1 -
2% 2% 2% 3% 1% 2% 1% 2% 1% 2% 1% 3% - 2% 2% 4% 2% 3% 2% 1% * 2% 3% 2% 1% - 

U TZ U

  By trying it out/visiting it

94 89 15 27 3 1 4 - 1 - - - 1 2 - 1 5 3 3 - 8 9 12 11 1 1
2% 2% 3% 6% 2% 1% 2% - 1% - - - 1% 2% - 1% 2% 2% 1% - 3% 4% 1% 1% 1% 1%

AW CBFHJLRTX AW BFHTX

  Prior use/experience with
  it

100 28 5 2 1 1 5 1 - - 1 - - 1 - - 1 - 1 2 1 - 11 2 4 1
2% 1% 1% * 1% 1% 2% 1% - - 1% - - 1% - - * - * 1% * - 1% * 4% 1%
B X CEIMOQSUW

  Through site
  usage/Activity through
  users

35 20 2 3 5 2 3 1 - - - - 1 - - - - - 1 - 3 - 4 3 - -
1% * * 1% 3% 1% 1% 1% - - - - 1% - - - - - * - 1% - * * - - 

ACQW

  Problems with
  links/broken links

56 34 8 3 4 - 3 - 1 1 2 1 1 3 - - 1 - - 2 4 - 3 5 2 2
1% 1% 2% 1% 2% - 1% - 1% 1% 2% 1% 1% 3% - - * - - 1% 2% - * 1% 2% 2%

W W SW W SW BDFHRVX W SW FHRV

  Other usage mentions

688 500 77 34 27 23 22 8 9 7 8 12 4 9 38 32 18 25 22 15 42 29 121 67 8 7
11% 9% 15% 7% 14% 13% 10% 4% 9% 8% 8% 13% 4% 9% 34% 35% 8% 14% 11% 8% 17% 13% 11% 7% 8% 8%

BM HX DAGKMQW M DHX H HX ACEGIKMQSUWY BDFHJLNRTVXZ BDHX M AGKMQWY DHX XM

MISCELLANEOUS (NET)

231 263 16 9 5 7 - 3 4 1 4 7 1 4 31 30 3 12 3 9 21 15 52 35 2 2
4% 5% 3% 2% 3% 4% - 2% 4% 1% 4% 7% 1% 4% 28% 33% 1% 7% 1% 5% 8% 7% 5% 4% 2% 2%
G ADHX G G G G DHJ ACEGIKMQSUWY BDFHJLNRTVXZ QDHJX D ACEGMQSWY DHJX GQS G

  Don’t/Cannot determine
  if a website is legitimate

178 103 24 19 11 10 2 - 3 2 - 1 1 2 4 1 8 9 6 3 12 7 36 13 1 3
3% 2% 5% 4% 6% 6% 1% - 3% 2% - 1% 1% 2% 4% 1% 4% 5% 3% 2% 5% 3% 3% 1% 1% 3%
B AGK BHX AGK BHTX H BHX GK H X H

  Common sense/Gut
  feeling

55 53 4 - 2 3 6 3 1 1 1 2 - 1 - - 3 3 - 2 2 4 5 4 - -
1% 1% 1% - 1% 2% 3% 2% 1% 1% 1% 2% - 1% - - 1% 2% - 1% 1% 2% * * - - 

DX DX ACSW DX D DX D DX D DX

  Through
  ads/advertisement

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 99Q780 How do you determine whether a website is legitimate or not?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
36 36 - 3 4 2 5 2 - 2 - 1 1 1 - - - 1 5 - - 3 1 4 - 2

1% 1% - 1% 2% 1% 2% 1% - 2% - 1% 1% 1% - - - 1% 2% - - 1% * * - 2%
W ACQUW ACQUW TX CW TACQUW TX

  Quality/Reliability of site

192 47 33 3 5 1 9 - 1 1 3 1 2 1 3 1 5 2 8 1 7 - 27 11 5 -
3% 1% 7% 1% 3% 1% 4% - 1% 1% 3% 1% 2% 1% 3% 1% 2% 1% 4% 1% 3% - 2% 1% 5% - 
B DAEIQUW H T V X Z

  Other mentions

- 183 - 9 - 7 - 1 - 3 - 3 - 3 - 8 - 6 - 17 - 20 - 34 - 1
- 3% - 2% - 4% - 1% - 3% - 3% - 3% - 9% - 3% - 9% - 9% - 3% - 1%

AH C EH OBDHXZ Q SBDFHRXZ UBDFHRXZ WH

Illegible data

104 122 4 13 2 2 1 - 3 1 1 1 - - 2 2 4 3 7 5 3 7 28 30 - 3
2% 2% 1% 3% 1% 1% * - 3% 1% 1% 1% - - 2% 2% 2% 2% 3% 3% 1% 3% 3% 3% - 3%

AH CH H ACG H H AC H H

None

1153 972 130 77 52 32 22 22 33 41 26 16 37 19 10 14 49 45 66 63 52 46 230 181 18 13
19% 18% 26% 17% 26% 18% 10% 12% 33% 46% 25% 17% 37% 20% 9% 15% 22% 25% 33% 35% 21% 20% 21% 18% 18% 14%

GO H DAGOW AGO AGOQUWY BDFHLNPRVXZ GO NACGOQUWY GO BDHXZ AGOQUWY BDFHLNPRVXZ GO H GO H G

Don’t know

282 53 24 16 4 3 2 1 5 - 3 - 4 - 13 - 10 5 7 - 39 2 52 2 3 -
5% 1% 5% 3% 2% 2% 1% 1% 5% - 3% - 4% - 12% - 5% 3% 3% - 16% 1% 5% * 3% - 

BG X G BHTVX X JG N PACEGKMQSWY G BTX T VACEGIKMQSWY XG

Declined to answer

7607 6780 615 601 270 246 307 257 112 98 116 107 120 125 128 99 288 236 238 216 309 295 1284 1130 129 121
124% 124% 123% 130% 135% 136% 138% 140% 111% 109% 114% 113% 120% 129% 114% 108% 131% 131% 118% 119% 124% 129% 116% 113% 129% 130%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 100Q785. Have you ever tried to identify who created a particular website?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1929 1841 88 107 41 40 80 51 23 26 30 31 14 31 27 17 39 25 28 43 81 79 375 391 53 39
31% 34% 18% 23% 21% 22% 36% 28% 23% 29% 29% 33% 14% 32% 24% 18% 18% 14% 14% 24% 32% 35% 34% 39% 53% 42%

CEMQS ADFPRT CR R CEIMOQS R R CMQS PR MPR S SR CEMQS DFPRT CEIMOQS WBDFHPRT ACEGIKMOQSUW DFHPRT

Yes

4215 3611 414 354 159 141 143 133 78 64 72 64 86 66 85 75 181 155 173 138 169 149 735 605 47 54
69% 66% 82% 77% 80% 78% 64% 72% 77% 71% 71% 67% 86% 68% 76% 82% 82% 86% 86% 76% 68% 65% 66% 61% 47% 58%
BY X DAGKUWY BVXZ AGUWY BVXZ Y XZ GWY Y NAGKUWY GWY BLNVXZ AGKUWY BDFHJLNTVXZ TAGKOUWY BVXZ Y XY

No

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 101Q790 What did you use to try and figure this out?

Base: Tried To Identify

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1929 1841 88* 107 41* 40* 80* 51* 23** 26** 30* 31* 14** 31* 27** 17** 39* 25** 28** 43* 81* 79* 375 391 53* 39*Unweighted Base

1191 1205 63 63 33 24 57 42 19 21 16 25 9 23 17 11 21 12 19 23 46 54 186 254 34 26
62% 65% 72% 59% 80% 60% 71% 82% 83% 81% 53% 81% 64% 74% 63% 65% 54% 48% 68% 53% 57% 68% 50% 65% 64% 67%
W A UW FAKQUW W BDFTX KDT W W

ONLINE ACTIVITY (NET)

400 514 21 36 18 14 12 6 6 7 6 10 3 9 3 5 13 8 8 6 12 29 72 121 11 10
21% 28% 24% 34% 44% 35% 15% 12% 26% 27% 20% 32% 21% 29% 11% 29% 33% 32% 29% 14% 15% 37% 19% 31% 21% 26%

AHT HT ACGKUWY HT H GUW UHT WHT

  SPECIFIC SITE
  SEARCH  (SUB-NET)

192 259 8 19 9 12 6 4 1 3 1 6 1 6 1 1 8 4 1 4 4 12 7 14 9 10
10% 14% 9% 18% 22% 30% 8% 8% 4% 12% 3% 19% 7% 19% 4% 6% 21% 16% 4% 9% 5% 15% 2% 4% 17% 26%
W AX W X ACGKUW BHTX W X X AGKUW UX UW BHX

    Google

152 101 14 14 10 2 6 1 5 3 5 3 2 3 2 4 5 4 7 2 8 8 8 7 2 -
8% 5% 16% 13% 24% 5% 8% 2% 22% 12% 17% 10% 14% 10% 7% 24% 13% 16% 25% 5% 10% 10% 2% 2% 4% - 

BW X AWY BHXZ FAGUWY W WY X X W W XZ

    Whois search

59 81 - - - - - - - - - - - - - - - - - - - - 59 81 - -
3% 4% - - - - - - - - - - - - - - - - - - - - 16% 21% - - 

AD ACEGKQUY BDFHLNTVZ

    Baidu search

- 8 - 3 - - - - - - - 1 - - - - - - - - - - - - - -
- * - 3% - - - - - - - 3% - - - - - - - - - - - - - - 

A BX BX

    Go Daddy

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

    DNS records

10 101 - 5 1 1 - 2 - 1 - 1 - 1 - - 1 1 - - - 12 3 25 - 1
1% 5% - 5% 2% 3% - 4% - 4% - 3% - 3% - - 3% 4% - - - 15% 1% 6% - 3%

A C UBDFHTXZ W

    Other specific site
    search mentions

435 487 17 16 9 9 30 24 8 11 7 13 2 9 7 6 4 4 4 12 9 17 83 97 7 9
23% 26% 19% 15% 22% 23% 38% 47% 35% 42% 23% 42% 14% 29% 26% 35% 10% 16% 14% 28% 11% 22% 22% 25% 13% 23%
U AD ACQUWY BDFVXZ BDVX U D

  GENERAL ONLINE
  ACTIVITY  (SUB-NET)

362 421 10 15 8 7 22 21 6 8 6 13 1 9 7 4 3 4 4 10 8 16 77 86 7 5
19% 23% 11% 14% 20% 18% 28% 41% 26% 31% 20% 42% 7% 29% 26% 24% 8% 16% 14% 23% 10% 20% 21% 22% 13% 13%
U AD ACQU BDFVXZ BDFVXZ CU

    Internet search/Search
    engine (Unspec.)

22 31 1 - - 2 1 1 - 2 - - - - - 1 1 - - - - - - 3 - 1
1% 2% 1% - - 5% 1% 2% - 8% - - - - - 6% 3% - - - - - - 1% - 3%

W W DVX W W

    Wikipedia/Web
    Encyclopedia

- 20 - - - - - - - 1 - - - - - - - - - 2 - - - 6 - 2
- 1% - - - - - - - 4% - - - - - - - - - 5% - - - 2% - 5%

A BD W BDV

    Online/Internet tools
    (Unspec.)

27 5 1 - 1 - 5 2 - - 1 - - - - - - - - - - - - - - -
1% * 1% - 2% - 6% 4% - - 3% - - - - - - - - - - - - - - - 

BW W W AUW BDX W

    Email

35 15 6 1 1 - 2 1 2 2 - - 1 - - 1 - - - - 1 1 6 2 - 1
2% 1% 7% 1% 2% - 3% 2% 9% 8% - - 7% - - 6% - - - - 1% 1% 2% 1% - 3%
B DAW

    Other general online
    activity mentions

456 290 33 15 16 7 17 13 6 4 5 3 5 7 7 3 9 2 7 7 29 11 31 40 18 9
24% 16% 38% 14% 39% 18% 21% 25% 26% 15% 17% 10% 36% 23% 26% 18% 23% 8% 25% 16% 36% 14% 8% 10% 34% 23%

BW X DAGKW FAGKW W X X W VAGW W X

  SOURCE OF SEARCH 
  (SUB-NET)

93 87 6 4 2 2 4 2 1 1 2 1 3 3 - 2 4 - - - 3 2 14 17 3 2
5% 5% 7% 4% 5% 5% 5% 4% 4% 4% 7% 3% 21% 10% - 12% 10% - - - 4% 3% 4% 4% 6% 5%

T

    Domain/IP Address
    Search

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 101Q790 What did you use to try and figure this out?

Base: Tried To Identify

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1929 1841 88* 107 41* 40* 80* 51* 23** 26** 30* 31* 14** 31* 27** 17** 39* 25** 28** 43* 81* 79* 375 391 53* 39*Unweighted Base
207 59 20 6 6 3 10 5 2 2 2 2 2 1 6 - 4 - 5 - 6 1 6 7 11 2

11% 3% 23% 6% 15% 8% 13% 10% 9% 8% 7% 6% 14% 3% 22% - 10% - 18% - 7% 1% 2% 2% 21% 5%
BW DAUW X W X W BTVX W W ZAUW

    Check website itself

37 44 2 3 1 1 2 2 2 2 1 - 1 - - - 1 1 1 2 5 5 - 2 2 1
2% 2% 2% 3% 2% 3% 3% 4% 9% 8% 3% - 7% - - - 3% 4% 4% 5% 6% 6% - 1% 4% 3%

W X W X W W X W W X AW BX W

    HTML/Source Code

100 38 3 - 5 - - 1 1 - - - - 2 - - 1 1 1 - 16 1 9 4 2 -
5% 2% 3% - 12% - - 2% 4% - - - - 6% - - 3% 4% 4% - 20% 1% 2% 1% 4% - 

BGW FAGW DX VACGKQWY

    Using specific sites that
    classify/provide
    information on sites

20 14 - - 1 - - 1 - - - - - - 1 1 2 - - - - - 2 3 - -
1% 1% - - 2% - - 2% - - - - - - 4% 6% 5% - - - - - 1% 1% - - 

ACGUW

    Social media/blogs

- 11 - - - - - 1 - - - - - - - - - - - 1 - 1 - 1 - -
- 1% - - - - - 2% - - - - - - - - - - - 2% - 1% - * - - 

A

    Hosting options

11 8 - - 1 - 1 - - - - - - - - - - - - 1 1 1 - 1 - 1
1% * - - 2% - 1% - - - - - - - - - - - - 2% 1% 1% - * - 3%

W W W X

    Online forums

12 53 4 4 1 1 - 3 - - - - - 1 - - - - 1 3 - - - 8 - 3
1% 3% 5% 4% 2% 3% - 6% - - - - - 3% - - - - 4% 7% - - - 2% - 8%

A AW W GV V W YVX

    Other source of search
    mentions

348 384 20 25 7 16 17 10 2 5 3 2 4 7 3 4 8 7 6 10 43 32 10 26 8 7
18% 21% 23% 23% 17% 40% 21% 20% 9% 19% 10% 6% 29% 23% 11% 24% 21% 28% 21% 23% 53% 41% 3% 7% 15% 18%
W ALX W LX W EBDHLXZ W X W X W X ACEGKQWY BDHLXZ W W X

SITE ATTRIBUTES/TRAD
EMARKS (NET)

83 95 9 9 1 10 10 1 - - - - 1 1 - 1 2 2 2 3 - 21 - 3 1 1
4% 5% 10% 8% 2% 25% 13% 2% - - - - 7% 3% - 6% 5% 8% 7% 7% - 27% - 1% 2% 3%

W X AUW X W EBDHLNTXZ HAKUWY UW X UBDHLNTXZ W

  Site contact information

71 66 5 5 1 4 - 2 - 1 - - - 2 - 1 3 2 - 1 3 1 - - 2 3
4% 4% 6% 5% 2% 10% - 4% - 4% - - - 6% - 6% 8% 8% - 2% 4% 1% - - 4% 8%

W X GW X W BVX X X GW X W X W X

  Owner of site/Who
  programmed/developed
  the website

65 63 2 - 2 2 3 2 - 1 - - - - - 1 1 3 2 4 39 10 1 1 1 3
3% 3% 2% - 5% 5% 4% 4% - 4% - - - - - 6% 3% 12% 7% 9% 48% 13% * * 2% 8%

W X W W DX W DX W BDX VACEGKQWY BDLNX DX

  Company
  details/information

- 60 - 8 - 2 - 2 - 2 - 1 - 1 - 1 - 1 - - - - - 1 - 2
- 3% - 7% - 5% - 4% - 8% - 3% - 3% - 6% - 4% - - - - - * - 5%

AX CBVX VX X X X VX

  Through the
  footer/Bottom of page

47 55 2 4 2 1 1 - - - - - 1 1 - - - - - - - - - - - -
2% 3% 2% 4% 5% 3% 1% - - - - - 7% 3% - - - - - - - - - - - - 

W X W X UW X W X

  Sites credibility/being
  legitimate/trustworthy

29 30 - 3 - - 1 1 1 1 2 - - 2 1 - 1 1 - - 3 - 4 14 2 -
2% 2% - 3% - - 1% 2% 4% 4% 7% - - 6% 4% - 3% 4% - - 4% - 1% 4% 4% - 

ACW BV WB

  Check registration/if it’s
  registered/certificate

15 14 1 - 1 - 2 - - - - - - 1 - - 1 - 1 - - - 1 7 - -
1% 1% 1% - 2% - 3% - - - - - - 3% - - 3% - 4% - - - * 2% - - 

W W WB

  Security/Security
  certificate

14 10 2 2 1 1 - - - - - - - 1 1 - - - - - - - - - - 1
1% 1% 2% 2% 2% 3% - - - - - - - 3% 4% - - - - - - - - - - 3%

W X W X BX X

  Trademarks/Copyright

11 9 2 - - - 1 2 - - - - 1 - - 1 - - - - - - - - - -
1% * 2% - - - 1% 4% - - - - 7% - - 6% - - - - - - - - - - 

AW W BDX

  Age/History of website

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 101Q790 What did you use to try and figure this out?

Base: Tried To Identify

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1929 1841 88* 107 41* 40* 80* 51* 23** 26** 30* 31* 14** 31* 27** 17** 39* 25** 28** 43* 81* 79* 375 391 53* 39*Unweighted Base
11 5 1 - - - - - - - - - - - - - - - 1 - - - - - 1 -

1% * 1% - - - - - - - - - - - - - - - 4% - - - - - 2% - 
W W

  Website’s administrator

- 1 - - - - - - - - - - - - - - - - - 1 - - - - - -
- * - - - - - - - - - - - - - - - - - 2% - - - - - - 

BX

  Credits for the
  page/website

9 1 - - - - - - - - - - 2 - - - - - 3 1 - - 2 - - -
* * - - - - - - - - - - 14% - - - - - 11% 2% - - 1% - - - 
B BX

  Site’s legal conditions

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  Privacy information link

38 32 4 - - - 2 1 1 - 1 1 1 - 1 - - - - 4 - - 2 1 1 1
2% 2% 5% - - - 3% 2% 4% - 3% 3% 7% - 4% - - - - 9% - - 1% * 2% 3%

W X DW X BDVX X

  Other site
  attributes/trademarks
  mentions

- 52 - - - 1 - - - - - - - 1 - 2 - 2 - 6 - 4 - 14 - -
- 3% - - - 3% - - - - - - - 3% - 12% - 8% - 14% - 5% - 4% - - 

A BDHLXZ UD WD

Illegible data

84 28 2 - - 1 3 2 - - 3 - 2 1 - - 1 - 1 1 1 - 35 - 3 4
4% 2% 2% - - 3% 4% 4% - - 10% - 14% 3% - - 3% - 4% 2% 1% - 9% - 6% 10%
B X X DX EU X X XACEU BDVX

RESEARCH (NET)

81 20 2 - - - 3 1 - - 3 - 2 1 - - 1 - 1 1 1 - 34 - 3 3
4% 1% 2% - - - 4% 2% - - 10% - 14% 3% - - 3% - 4% 2% 1% - 9% - 6% 8%
B X X EU X X XACEU BDVX

  Research (Unspec.)

3 9 - - - 1 - 1 - - - - - - - - - - - - - - 1 - - 1
* * - - - 3% - 2% - - - - - - - - - - - - - - * - - 3%

X X X

  Other research mentions

241 221 6 16 4 3 6 4 - - 4 3 - 1 3 - 8 4 3 2 2 2 83 63 5 6
12% 12% 7% 15% 10% 8% 8% 8% - - 13% 10% - 3% 11% - 21% 16% 11% 5% 2% 3% 22% 16% 9% 15%
U V V U CGU XACGUY BTV V

MISCELLANEOUS (NET)

43 52 - 1 - 1 - 2 - - - 1 - - - - 1 - - - - - 33 36 - -
2% 3% - 1% - 3% - 4% - - - 3% - - - - 3% - - - - - 9% 9% - - 

ACEGUY BDTVZ

  Use of
  software/filter/program

27 24 2 - 2 1 2 - - - 1 - - - - - 1 1 1 - - 1 1 2 2 3
1% 1% 2% - 5% 3% 3% - - - 3% - - - - - 3% 4% 4% - - 1% * 1% 4% 8%

W W UW W W W W BDHX

  Reviews/Comments/Co
  mplaints/Compliments

18 21 - 4 - 1 1 - - - - - - - - - 2 - - 1 - - 1 3 - -
1% 1% - 4% - 3% 1% - - - - - - - - - 5% - - 2% - - * 1% - - 

BX ACUW

  Good/Positive response
  mentions

21 20 1 2 - - - - - - - - - - - - 1 1 - - 1 - 5 3 - -
1% 1% 1% 2% - - - - - - - - - - - - 3% 4% - - 1% - 1% 1% - - 

  Curiosity/I just wanted to
  know

30 19 1 4 1 - 2 - - - - 1 - - 2 - 2 1 - - - - 5 1 1 -
2% 1% 1% 4% 2% - 3% - - - - 3% - - 7% - 5% 4% - - - - 1% * 2% - 

BX X U

  Friend/Family Help

- 17 - 1 - - - - - - - - - - - - - - - - - - - 11 - -
- 1% - 1% - - - - - - - - - - - - - - - - - - - 3% - - 

A WB

  Tools/Development tools
  (Unspec.)

7 15 - - - - - - - - - - - - 1 - - - - 1 - 1 2 3 1 -
* 1% - - - - - - - - - - - - 4% - - - - 2% - 1% 1% 1% 2% - 

  Information (Unspec.)

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 101Q790 What did you use to try and figure this out?

Base: Tried To Identify

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1929 1841 88* 107 41* 40* 80* 51* 23** 26** 30* 31* 14** 31* 27** 17** 39* 25** 28** 43* 81* 79* 375 391 53* 39*Unweighted Base
8 14 - - - - - - - - - 1 - - - - - 1 - - - - 1 1 1 2
* 1% - - - - - - - - - 3% - - - - - 4% - - - - * * 2% 5%

X BDVX

  Various means/ways

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  Records/Record
  information

91 42 2 4 2 - 1 2 - - 3 - - 1 - - 1 - 2 - 1 - 37 5 1 1
5% 2% 2% 4% 5% - 1% 4% - - 10% - - 3% - - 3% - 7% - 1% - 10% 1% 2% 3%
B GU XACGU

  Other

42 17 2 - - 1 2 - - - 1 - - - - - 1 1 1 - 4 1 3 3 5 1
2% 1% 2% - - 3% 3% - - - 3% - - - - - 3% 4% 4% - 5% 1% 1% 1% 9% 3%

BW W AEW

OFFLINE ACTIVITY
(NET)

18 11 - - - 1 - - - - - - - - - - - - - - - - 1 2 3 1
1% 1% - - - 3% - - - - - - - - - - - - - - - - * 1% 6% 3%

ACGUW

  Telephone

26 6 2 - - - 2 - - - 1 - - - - - 1 1 1 - 4 1 2 1 3 -
1% * 2% - - - 3% - - - 3% - - - - - 3% 4% 4% - 5% 1% 1% * 6% - 
B AW AW

  Other offline activity
  mentions

45 48 - 5 - - 1 - - 1 - - - - - - 2 - 1 3 - - 24 23 1 -
2% 3% - 5% - - 1% - - 4% - - - - - - 5% - 4% 7% - - 6% 6% 2% - 

C CU V ACU BV

None

47 43 2 6 2 - - - - 1 - 1 - - - 2 1 2 - - 2 1 16 22 1 -
2% 2% 2% 6% 5% - - - - 4% - 3% - - - 12% 3% 8% - - 2% 1% 4% 6% 2% - 

B G A B

Don’t know

108 26 7 5 2 1 3 1 2 - 3 - - - 5 - 2 2 - 1 2 1 30 1 2 1
6% 1% 8% 5% 5% 3% 4% 2% 9% - 10% - - - 19% - 5% 8% - 2% 2% 1% 8% * 4% 3%
B X BX X XA X

Declined to answer

2305 2237 122 137 64 58 94 65 24 32 32 33 19 38 28 23 53 35 35 52 108 101 394 422 63 52
119% 122% 139% 128% 156% 145% 118% 127% 104% 123% 107% 106% 136% 123% 104% 135% 136% 140% 125% 121% 133% 128% 105% 108% 119% 133%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 102Q830x1 To the best of your knowledge, why have new gTLDs been created?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2002 1659 193 159 100 74 90 57 27 23 33 26 25 27 37 22 65 54 37 32 89 96 393 360 35 44
33% 30% 38% 34% 50% 41% 40% 31% 27% 26% 32% 27% 25% 28% 33% 24% 30% 30% 18% 18% 36% 42% 35% 36% 35% 47%
BS T AIMQS BPT ACGIKMOQSUWY BHJLNPRT AIMQS T S T S S T S BHJLNPRT AMS BJPT S BDHJLNPRTX

CONSUMER DEMAND
(NET)

950 621 125 89 73 36 42 12 16 7 15 8 15 9 16 9 35 24 20 7 54 40 213 165 3 11
15% 11% 25% 19% 37% 20% 19% 7% 16% 8% 15% 8% 15% 9% 14% 10% 16% 13% 10% 4% 22% 18% 19% 17% 3% 12%

BSY HT DAKMOQSWY BHJLNPT FACGIKMOQSUWY BHJLNPT HSY Y Y Y Y Y HT TY ASY BHJLT ASY BHJLT YT

  Availability/Ran
  out/Shortage of
  names/domains

486 560 30 46 12 25 27 26 3 5 10 12 3 10 8 8 14 21 5 11 21 25 123 146 20 24
8% 10% 6% 10% 6% 14% 12% 14% 3% 6% 10% 13% 3% 10% 7% 9% 6% 12% 2% 6% 8% 11% 11% 15% 20% 26%
S A C EJT ACEIMQS JT IS M S S ACEIMQS WBDJT ACEIKMOQSUW BDFHJLNPRTVX

  It’s needed/Growing
  demand

367 275 35 17 11 9 12 7 6 7 7 3 4 2 7 3 11 6 11 7 13 17 45 53 10 5
6% 5% 7% 4% 6% 5% 5% 4% 6% 8% 7% 3% 4% 2% 6% 3% 5% 3% 5% 4% 5% 7% 4% 5% 10% 5%

BW DW D W

  Create new/additional
  domains/websites

230 185 8 13 10 4 13 12 2 4 5 3 4 6 5 - 8 3 4 5 3 13 9 13 2 6
4% 3% 2% 3% 5% 2% 6% 7% 2% 4% 5% 3% 4% 6% 4% - 4% 2% 2% 3% 1% 6% 1% 1% 2% 6%

CUW X X CUW CSUW BDFPRX PX CUW W PRX PW W UPRX PRX

  Provide/Offer new/variety
  /choices/options

50 150 3 12 1 8 2 5 - 2 - 3 - 1 1 2 2 3 - 4 2 6 9 20 2 2
1% 3% 1% 3% 1% 4% 1% 3% - 2% - 3% - 1% 1% 2% 1% 2% - 2% 1% 3% 1% 2% 2% 2%

A C E S W S

  To customize/add
  personality/meet specific
  needs

17 10 - - - - 1 - - - - - - 1 - 1 - - - - 2 - 7 3 - -
* * - - - - * - - - - - - 1% - 1% - - - - 1% - 1% * - - 

D BD C A

  Other consumer demand
  mentions

949 988 73 86 30 24 56 57 15 12 17 14 20 20 11 12 22 22 27 26 21 24 96 160 21 21
15% 18% 15% 19% 15% 13% 25% 31% 15% 13% 17% 15% 20% 21% 10% 13% 10% 12% 13% 14% 8% 11% 9% 16% 21% 23%

QUW ARV UW V UW ACEIOQSUW BDFJLPRTVX W UW OQUW V W WV OQUW RV

PROVIDE STRUCTURE
(NET)

675 414 48 33 22 11 37 16 13 4 11 8 14 6 9 4 14 9 21 11 14 9 51 69 15 8
11% 8% 10% 7% 11% 6% 17% 9% 13% 4% 11% 8% 14% 6% 8% 4% 6% 5% 10% 6% 6% 4% 5% 7% 15% 9%

BQUW V W UW HACOQUW V JUW W QUW W W QUW

  To identify/differentiate
  between
  businesses/sites

99 282 11 31 7 12 5 16 1 5 3 2 3 6 1 3 5 11 3 8 3 9 12 42 2 8
2% 5% 2% 7% 4% 7% 2% 9% 1% 6% 3% 2% 3% 6% 1% 3% 2% 6% 1% 4% 1% 4% 1% 4% 2% 9%

A CX AW GBLVX W YL

  Too many/Large volume
  of sites/domains

134 204 14 23 4 2 13 13 2 4 2 3 1 6 - 2 1 3 2 2 1 7 23 41 - 1
2% 4% 3% 5% 2% 1% 6% 7% 2% 4% 2% 3% 1% 6% - 2% * 2% 1% 1% * 3% 2% 4% - 1%
U A QU FT ACEMOQSUWY BFRTZ FRT U WFT

  To organize/categorize
  the internet

54 70 9 3 1 2 1 4 - 1 2 2 2 2 1 3 3 1 - 2 1 - 5 5 2 4
1% 1% 2% 1% 1% 1% * 2% - 1% 2% 2% 2% 2% 1% 3% 1% 1% - 1% * - * 1% 2% 4%

AX AW VX S V S V DVX S BDRVX

  Reduce
  redundancy/sites with
  the same name

- 48 - 3 - - - 5 - - - - - 1 - - - - - 1 - - - 5 - -
- 1% - 1% - - - 3% - - - - - 1% - - - - - 1% - - - 1% - - 

A GBDFRVX W

  To differentiate different
  locations/countries

38 64 - 4 - - 4 9 1 - 1 - 1 - - 1 - - 2 4 3 1 8 15 2 1
1% 1% - 1% - - 2% 5% 1% - 1% - 1% - - 1% - - 1% 2% 1% * 1% 2% 2% 1%

A C ACQ BDFJLNRVX C C C C FR C CEQ

  Other provide structure
  mentions

209 438 8 22 1 10 17 19 2 5 8 15 4 18 - 5 4 6 4 11 - 12 23 55 6 6
3% 8% 2% 5% 1% 6% 8% 10% 2% 6% 8% 16% 4% 19% - 5% 2% 3% 2% 6% - 5% 2% 6% 6% 6%

CEOUW ADRX U C E ACEIOQSUW DRX U ACEOQSUW BDFJPRTVXZ EOU MBDFJPRTVXZ O U U S U U W CEOQUW

IMPROVE CREDIBILITY
(NET)

120 265 4 15 1 6 11 9 2 4 7 11 3 13 - 1 3 3 1 8 - 9 17 31 2 3
2% 5% 1% 3% 1% 3% 5% 5% 2% 4% 7% 12% 3% 13% - 1% 1% 2% * 4% - 4% 2% 3% 2% 3%

CU ARX C E ACEOQSUW U ACEOQSUW BDFHPRTVXZ U MBDFHJPRTVXZ S U U W U

  Improve security/Make it
  safer

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 102Q830x1 To the best of your knowledge, why have new gTLDs been created?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
34 86 1 2 - - 3 6 - - 1 2 - 2 - 2 1 1 1 1 - 1 3 11 2 2

1% 2% * * - - 1% 3% - - 1% 2% - 2% - 2% * 1% * 1% - * * 1% 2% 2%
AD W DFVX F W CEUW F

  More reliable/trustworthy

- 70 - 5 - 2 - 5 - 1 - 2 - 1 - 2 - 1 - 1 - 1 - 10 - -
- 1% - 1% - 1% - 3% - 1% - 2% - 1% - 2% - 1% - 1% - * - 1% - - 

A C G W

  More legitimate/credible

24 31 1 1 - 2 2 - - - - - 1 1 - 1 - - - 1 - 1 - 7 3 1
* 1% * * - 1% 1% - - - - - 1% 1% - 1% - - - 1% - * - 1% 3% 1%

W W W W ACEQSUW

  Improve reputation/More
  known

34 16 2 1 - - 2 - - - - - - 1 - - - 1 2 - - - 4 2 - -
1% * * * - - 1% - - - - - - 1% - - - 1% 1% - - - * * - - 
B

  Other improve credibility
  mentions

358 347 15 16 9 15 21 12 5 3 10 3 6 5 12 4 17 11 14 5 12 8 35 54 10 14
6% 6% 3% 3% 5% 8% 9% 7% 5% 3% 10% 3% 6% 5% 11% 4% 8% 6% 7% 3% 5% 4% 3% 5% 10% 15%

CW DT DTV ACUW CW ACEUW CW CW W CW BDHJLNPRTVX

IMPROVE BUSINESS
(NET)

50 96 1 7 1 5 - 5 - 1 - - 2 1 - - 2 6 2 2 - 1 6 15 3 4
1% 2% * 2% 1% 3% - 3% - 1% - - 2% 1% - - 1% 3% 1% 1% - * 1% 2% 3% 4%

A C G CGU V W ACGUW LPVX

  For business purposes
  (Unspec.)

121 87 2 1 3 3 8 2 2 1 3 1 3 - 8 3 4 - 1 1 3 1 16 12 2 6
2% 2% * * 2% 2% 4% 1% 2% 1% 3% 1% 3% - 7% 3% 2% - * 1% 1% * 1% 1% 2% 6%
C D D CSW C C ACEQSUW DRV BDFHNRTVX

  To
  advertise/market/attract
  new customers

81 61 4 - 3 1 12 4 - - 1 1 - 1 - - 1 1 2 2 1 - 4 4 2 3
1% 1% 1% - 2% 1% 5% 2% - - 1% 1% - 1% - - * 1% 1% 1% * - * * 2% 3%

W DX W ACEIMOQSUW DVX D D D W DVX

  Competition/To compete

112 58 8 7 2 3 2 - 3 1 6 - 1 3 4 - 10 5 9 1 8 5 10 5 3 1
2% 1% 2% 2% 1% 2% 1% - 3% 1% 6% - 1% 3% 4% - 5% 3% 4% 1% 3% 2% 1% 1% 3% 1%

BW X X LACEGW HX W ACEGW BHX TACEGW W HX

  Economic interests/Make
  money/Profits

- 58 - 1 - 4 - 1 - - - - - 1 - 1 - - - - - 1 - 21 - -
- 1% - * - 2% - 1% - - - - - 1% - 1% - - - - - * - 2% - - 

A EDRT WBDRT

  Industry demand/New
  business
  types/development

7 12 - - - - - 1 - - - 1 - - - - - - - - - - 4 1 1 1
* * - - - - - 1% - - - 1% - - - - - - - - - - * * 1% 1%

DX A AC DX

  Other improve business
  mentions

221 251 5 11 2 3 13 13 1 2 3 3 1 3 1 5 5 3 2 9 1 5 31 38 2 9
4% 5% 1% 2% 1% 2% 6% 7% 1% 2% 3% 3% 1% 3% 1% 5% 2% 2% 1% 5% * 2% 3% 4% 2% 10%

CESU AD CEIMOSUW DFRVX U S CU YBDFJRVX

ACCESSIBILITY (NET)

83 133 1 8 - 2 4 6 1 1 1 2 - 3 1 2 - 2 - 5 1 5 12 8 - 7
1% 2% * 2% - 1% 2% 3% 1% 1% 1% 2% - 3% 1% 2% - 1% - 3% * 2% 1% 1% - 8%
C AX C CQ X X SX YBDFJRVX

  Easy/Easy to use/access
  the web

32 50 - 1 1 - - 1 - - 1 - - - - - - - 1 - - - 7 24 - -
1% 1% - * 1% - - 1% - - 1% - - - - - - - * - - - 1% 2% - - 

A C WBDFRTV

  Convenience

76 34 4 - 1 1 8 2 - 1 1 - - - - 1 3 - 1 4 - - 4 1 2 2
1% 1% 1% - 1% 1% 4% 1% - 1% 1% - - - - 1% 1% - * 2% - - * * 2% 2%

BW X ACEOSUW DX DX DX BDRVX UW DRVX

  Improve search
  function/Making
  searching easier

36 44 - 3 - - 1 4 - - 1 1 1 - - 3 2 1 - - - - 8 7 - -
1% 1% - 1% - - * 2% - - 1% 1% 1% - - 3% 1% 1% - - - - 1% 1% - - 

BFTV C C BDFTVX C

  Other accessibility
  mentions

243 248 1 9 1 1 5 4 2 - 3 2 1 - 2 5 - - 1 2 1 1 80 90 6 5
4% 5% * 2% 1% 1% 2% 2% 2% - 3% 2% 1% - 2% 5% - - * 1% * * 7% 9% 6% 5%

CEQSU DFJNRTV C CQ R CQ CQU CQ FJNRTV ACEGIMOQSU BDFHJLNRTV CEQSU FJNRTV

INNOVATION/DEVELOP
MENT (NET)

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 102Q830x1 To the best of your knowledge, why have new gTLDs been created?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
118 78 - 3 - - 1 2 1 - 1 - 1 - - 3 - - - - - - 45 34 4 2

2% 1% - 1% - - * 1% 1% - 1% - 1% - - 3% - - - - - - 4% 3% 4% 2%
BCEQSU C C C DFRTV ACEGOQSU BDFRTV CEGOQSU FRTV

  Progress/Improved
  development/Make it
  better

68 74 1 2 1 - 3 2 - - 1 - - - - - - - 1 1 1 - 22 25 - 1
1% 1% * * 1% - 1% 1% - - 1% - - - - - - - * 1% * - 2% 3% - 1%
C ACQ BDFRV

  Innovation

13 51 - 3 - - - - - - - 1 - - - 1 - - - - - 1 1 18 - -
* 1% - 1% - - - - - - - 1% - - - 1% - - - - - * * 2% - - 

A WB

  Good/Improve quality

46 39 - - - 1 1 1 1 - 1 1 - - 2 - - - - - - - 13 15 2 1
1% 1% - - - 1% * 1% 1% - 1% 1% - - 2% - - - - - - - 1% 2% 2% 1%

C C D CQU C BD CEQSU D

  Good/Improved
  technology

5 12 - 1 - - - - - - - - - - - 1 - - - 1 - - 2 1 - 2
* * - * - - - - - - - - - - - 1% - - - 1% - - * * - 2%

X BDFHRVX

  Other
  innovation/development
  mentions

- 147 - 4 - 6 - 1 - 2 - 5 - 2 - 6 - 7 - 18 - 20 - 24 - 1
- 3% - 1% - 3% - 1% - 2% - 5% - 2% - 7% - 4% - 10% - 9% - 2% - 1%

AD C ED KDH OBDHX QDH SBDFHJNRXZ UBDFHJNRXZ WD

Illegible data

338 245 18 18 5 5 14 11 - - 7 5 7 2 4 1 16 1 8 3 5 8 50 50 7 6
6% 4% 4% 4% 3% 3% 6% 6% - - 7% 5% 7% 2% 4% 1% 7% 1% 4% 2% 2% 4% 5% 5% 7% 6%

BCIU JR R IU JRT IU JR IU RCEIU I R I JRT IU JRT

MISCELLANEOUS (NET)

81 71 6 5 2 4 2 - - - 3 1 1 - 1 - 4 - 1 - - - 6 12 3 2
1% 1% 1% 1% 1% 2% 1% - - - 3% 1% 1% - 1% - 2% - * - - - 1% 1% 3% 2%

W HRTV UW UW UW HRTV

  To be unique/different

67 67 1 8 1 - 5 9 - - - 1 1 2 1 - 2 - 2 - - 1 12 10 - 4
1% 1% * 2% 1% - 2% 5% - - - 1% 1% 2% 1% - 1% - 1% - - * 1% 1% - 4%
C C CU BDFJPRTVX YBFJPRTVX

  Information/More
  information

38 36 1 - - - 1 1 - - 1 - - - 1 - 2 - 1 - 1 - 8 21 1 -
1% 1% * - - - * 1% - - 1% - - - 1% - 1% - * - * - 1% 2% 1% - 

WBDFRTV

  Keep up with the
  market/trend

61 17 4 2 1 - 6 1 - - - - 3 - - - 2 - - - 2 1 4 1 1 -
1% * 1% * 1% - 3% 1% - - - - 3% - - - 1% - - - 1% * * * 1% - 

BW ACSW ASW

  Cheaper/More affordable

95 58 6 3 1 1 - 1 - - 3 3 2 - 1 1 6 1 4 3 2 6 21 7 2 -
2% 1% 1% 1% 1% 1% - 1% - - 3% 3% 2% - 1% 1% 3% 1% 2% 2% 1% 3% 2% 1% 2% - 
B G BDX G G G BDX XG G

  Other mentions

201 118 23 15 8 1 11 4 3 2 2 - 1 - 3 - 15 4 3 5 2 5 13 21 1 1
3% 2% 5% 3% 4% 1% 5% 2% 3% 2% 2% - 1% - 3% - 7% 2% 1% 3% 1% 2% 1% 2% 1% 1%

BUW UW F FUW SUW RAMSUWY

IMPROVE EFFICIENCY
(NET)

124 72 20 13 7 1 7 3 3 2 1 - 1 - 3 - 12 4 2 5 2 5 2 6 - -
2% 1% 4% 3% 4% 1% 3% 2% 3% 2% 1% - 1% - 3% - 5% 2% 1% 3% 1% 2% * 1% - - 

BW X ASUWY BX FUW W W W ASUWY X X X

  Lack of space/To create
  more space

45 21 1 1 - - 3 - - - 1 - - - - - 1 - 1 - - - 5 10 - 1
1% * * * - - 1% - - - 1% - - - - - * - * - - - * 1% - 1%
B B

  For use/To use/Usability

33 25 2 1 1 - 1 1 - - - - - - - - 2 - - - - - 6 5 1 -
1% * * * 1% - * 1% - - - - - - - - 1% - - - - - 1% 1% 1% - 

  Other improve efficiency
  mentions

127 125 9 9 3 3 1 1 2 - 1 1 - 1 1 2 3 2 10 8 1 7 36 35 2 -
2% 2% 2% 2% 2% 2% * 1% 2% - 1% 1% - 1% 1% 2% 1% 1% 5% 4% * 3% 3% 4% 2% - 

ACGMQU HJZ U AGU BH

None

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 102Q830x1 To the best of your knowledge, why have new gTLDs been created?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
1678 1536 165 145 51 51 27 38 41 44 24 31 37 29 38 42 75 77 99 71 84 56 347 245 13 13

27% 28% 33% 31% 26% 28% 12% 21% 41% 49% 24% 33% 37% 30% 34% 46% 34% 43% 49% 39% 34% 25% 31% 25% 13% 14%
GY HXZ AGY HXZ GY Z G AEGKY BDFHLNVXZ G HZ AEGKY Z GY BDFHNVXZ AGY BDFHNVXZ TACEGKMOQUWY BFHVXZ VAGY Z XAGY Z

Don’t know

364 41 34 16 9 4 2 - 8 - 5 - 4 - 11 - 15 4 5 - 46 - 66 - 10 -
6% 1% 7% 3% 5% 2% 1% - 8% - 5% - 4% - 10% - 7% 2% 2% - 18% - 6% - 10% - 

BGS X DGS BHTVX G BHTVX JGS LG N PGS RGS BHTVX T VACEGIKMOQSW XGS ZGS

Declined to answer

6873 6454 561 542 230 209 270 232 108 97 120 109 108 111 120 108 243 197 214 195 269 249 1196 1205 117 127
112% 118% 112% 118% 115% 115% 121% 126% 107% 108% 118% 115% 108% 114% 107% 117% 110% 109% 106% 108% 108% 109% 108% 121% 117% 137%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 103Q870 What criteria or situations might make you decide to visit websites with a domain name extension you have not seen before?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1090 - 92 - 31 - 33 - 11 - 22 - 15 - 8 - 21 - 24 - 30 - 275 - 21
- 20% - 20% - 17% - 18% - 12% - 23% - 15% - 9% - 12% - 13% - 13% - 28% - 23%

PRTV PRTV P PRTV BDFHJNPRTV PRV

USAGE (NET)

- 195 - 16 - 4 - 8 - 1 - 4 - 4 - 1 - 2 - 9 - 12 - 34 - 6
- 4% - 3% - 2% - 4% - 1% - 4% - 4% - 1% - 1% - 5% - 5% - 3% - 6%

R R R

  FAMILIARITY/PREVIOU
  S USAGE  (SUB-NET)

- 98 - 5 - 2 - 1 - - - 3 - 3 - - - 1 - 4 - 6 - 19 - 3
- 2% - 1% - 1% - 1% - - - 3% - 3% - - - 1% - 2% - 3% - 2% - 3%

    Most popular/common
    domain name

- 74 - 11 - 2 - 5 - - - 2 - - - 1 - 1 - 4 - 3 - 10 - 2
- 1% - 2% - 1% - 3% - - - 2% - - - 1% - 1% - 2% - 1% - 1% - 2%

X

    Familiar/Use this site

- 17 - - - - - 1 - 1 - - - 1 - - - - - 1 - - - 4 - 1
- * - - - - - 1% - 1% - - - 1% - - - - - 1% - - - * - 1%

D D D

    Not familiar with
    websites

- 1 - - - - - - - - - - - - - - - - - - - 1 - - - -
- * - - - - - - - - - - - - - - - - - - - * - - - - 

BX

    I’ve been to this type of
    website before

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

    My own domain is
    registered to extension

- 8 - - - - - 1 - - - - - - - - - - - - - 2 - 2 - -
- * - - - - - 1% - - - - - - - - - - - - - 1% - * - - 

BD

    Other
    familiarity/previous
    usage mentions

- 113 - 12 - 6 - 6 - - - 1 - 2 - 1 - 5 - 2 - - - 37 - 1
- 2% - 3% - 3% - 3% - - - 1% - 2% - 1% - 3% - 1% - - - 4% - 1%

V V V V V V BV

  BUSINESSES/ORGANIZ
  ATIONS  (SUB-NET)

- 68 - 7 - 1 - 3 - - - 1 - - - 1 - 2 - - - - - 29 - 1
- 1% - 2% - 1% - 2% - - - 1% - - - 1% - 1% - - - - - 3% - 1%

BTV

    For business use

- 24 - 4 - 2 - 2 - - - - - 1 - - - - - - - - - 6 - -
- * - 1% - 1% - 1% - - - - - 1% - - - - - - - - - 1% - - 

    Schools/education

- 15 - - - 2 - - - - - - - - - - - 1 - 1 - - - 3 - -
- * - - - 1% - - - - - - - - - - - 1% - 1% - - - * - - 

BD

    Government site/usage

- 5 - 1 - 1 - 1 - - - - - - - - - 1 - - - - - 1 - -
- * - * - 1% - 1% - - - - - - - - - 1% - - - - - * - - 

    Organization
    website/extension

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

    Non-Profit site

- 9 - 1 - - - 1 - - - - - 2 - - - 1 - 1 - - - 1 - -
- * - * - - - 1% - - - - - 2% - - - 1% - 1% - - - * - - 

BDVX

    Other businesses/organ
    izations mentions

- 33 - 2 - 3 - 3 - - - - - 1 - - - 3 - 1 - - - 3 - 1
- 1% - * - 2% - 2% - - - - - 1% - - - 2% - 1% - - - * - 1%

X X X

  COUNTRIES 
  (SUB-NET)

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 103Q870 What criteria or situations might make you decide to visit websites with a domain name extension you have not seen before?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 4 - - - - - - - - - - - - - - - - - - - - - 1 - 1
- * - - - - - - - - - - - - - - - - - - - - - * - 1%

BDX

    Global/Universal

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

    Specific to my
    country/state

- 29 - 2 - 3 - 3 - - - - - 1 - - - 3 - 1 - - - 2 - -
- 1% - * - 2% - 2% - - - - - 1% - - - 2% - 1% - - - * - - 

BX BX BX

    Other countries
    mentions

- 791 - 64 - 21 - 18 - 10 - 17 - 9 - 6 - 15 - 13 - 20 - 211 - 15
- 15% - 14% - 12% - 10% - 11% - 18% - 9% - 7% - 8% - 7% - 9% - 21% - 16%

PRTV T PRTV BDFHJNPRTV PT

  MISCELLANEOUS
  USAGE  (SUB-NET)

- 379 - 18 - 4 - 9 - 5 - 5 - 6 - 4 - 4 - 4 - 4 - 163 - 4
- 7% - 4% - 2% - 5% - 6% - 5% - 6% - 4% - 2% - 2% - 2% - 16% - 4%

DFRTV V BDFHJLNPRTVZ

    Need based/necessity

- 120 - 21 - 9 - 1 - - - 4 - 1 - - - 5 - 3 - 2 - 7 - 4
- 2% - 5% - 5% - 1% - - - 4% - 1% - - - 3% - 2% - 1% - 1% - 4%

X BHJPVX BHJPVX HPVX X HJPVX

    Redirected/Links from
    an already
    viewed/searched
    website

- 94 - 13 - 3 - 1 - 2 - 2 - - - - - 3 - - - 4 - 16 - 4
- 2% - 3% - 2% - 1% - 2% - 2% - - - - - 2% - - - 2% - 2% - 4%

T T HNPT

    Would not visit this type
    of website/domain

- 82 - 2 - 2 - 2 - 3 - 1 - 1 - 1 - 2 - 3 - 3 - 8 - 1
- 2% - * - 1% - 1% - 3% - 1% - 1% - 1% - 1% - 2% - 1% - 1% - 1%

DX DX

    Allows for
    searching/browsing

- 32 - 2 - 3 - 3 - 1 - 2 - - - - - 1 - - - 1 - 1 - 1
- 1% - * - 2% - 2% - 1% - 2% - - - - - 1% - - - * - * - 1%

X X X X X X

    To do research

- 28 - 1 - 2 - 1 - - - 1 - 1 - - - 1 - - - 4 - 1 - -
- 1% - * - 1% - 1% - - - 1% - 1% - - - 1% - - - 2% - * - - 

X X X X BDX

    Shopping

- 12 - 2 - - - - - - - - - - - - - - - - - - - 3 - 1
- * - * - - - - - - - - - - - - - - - - - - - * - 1%

    Never visited such
    website

- 5 - 1 - - - - - - - - - - - - - - - - - 1 - - - -
- * - * - - - - - - - - - - - - - - - - - * - - - - 

X

    Use for email

- 3 - - - - - - - - - - - - - 1 - - - - - - - - - -
- * - - - - - - - - - - - - - 1% - - - - - - - - - - 

BDX

    Internet access

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

    Mobile device use

- 54 - 5 - - - 1 - - - 3 - - - - - - - 3 - 1 - 14 - -
- 1% - 1% - - - 1% - - - 3% - - - - - - - 2% - * - 1% - - 

BFRV

    Other miscellaneous
    usage mentions

- 1048 - 58 - 34 - 39 - 41 - 19 - 27 - 19 - 29 - 28 - 47 - 172 - 24
- 19% - 13% - 19% - 21% - 46% - 20% - 28% - 21% - 16% - 15% - 21% - 17% - 26%

D D D BDFHLNPRTVXZ BDRTX D D D DTX

SITE APPEAL (NET)

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 103Q870 What criteria or situations might make you decide to visit websites with a domain name extension you have not seen before?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 370 - 25 - 16 - 15 - 6 - 13 - 12 - 12 - 11 - 13 - 22 - 57 - 7
- 7% - 5% - 9% - 8% - 7% - 14% - 12% - 13% - 6% - 7% - 10% - 6% - 8%

BDRX BDX BDX DX

  Interesting

- 363 - 13 - 9 - 12 - 34 - 6 - 12 - 6 - 9 - 12 - 20 - 44 - 11
- 7% - 3% - 5% - 7% - 38% - 6% - 12% - 7% - 5% - 7% - 9% - 4% - 12%

DX D BDFHLNPRTVXZ BDFRX D DX BDFRX

  Out of curiosity

- 86 - 3 - 2 - 4 - 1 - 1 - 2 - - - 2 - - - - - 20 - 3
- 2% - 1% - 1% - 2% - 1% - 1% - 2% - - - 1% - - - - - 2% - 3%

TV V V DTV

  New/Innovative

- 54 - 3 - - - 4 - - - 1 - - - 1 - 5 - - - 2 - 9 - -
- 1% - 1% - - - 2% - - - 1% - - - 1% - 3% - - - 1% - 1% - - 

FT BDFTX

  Website has what I’m
  looking for

- 51 - 3 - 5 - 2 - - - 2 - 1 - - - 1 - 1 - 2 - 10 - -
- 1% - 1% - 3% - 1% - - - 2% - 1% - - - 1% - 1% - 1% - 1% - - 

BD

  No alternative/Only place
  I can find what I’m
  looking for

- 37 - - - 1 - 2 - - - 1 - 1 - - - - - 1 - - - 1 - 4
- 1% - - - 1% - 1% - - - 1% - 1% - - - - - 1% - - - * - 4%

X DX DX DX BDFJPRTVX

  Initial appearance/layout/
  design of website

- 36 - 3 - - - 1 - - - - - - - - - - - - - - - 12 - -
- 1% - 1% - - - 1% - - - - - - - - - - - - - - - 1% - - 

B

  Different/Not common

- 26 - 5 - - - - - - - - - - - - - 1 - - - 1 - 6 - -
- * - 1% - - - - - - - - - - - - - 1% - - - * - 1% - - 

  Good/Like site

- 5 - - - - - - - - - - - - - - - - - 1 - - - - - -
- * - - - - - - - - - - - - - - - - - 1% - - - - - - 

X

  Professional/Professiona
  l image

- 4 - - - - - 1 - - - - - - - - - - - - - - - 1 - -
- * - - - - - 1% - - - - - - - - - - - - - - - * - - 

B

  Updated

- 67 - 3 - 1 - 2 - - - - - 1 - - - - - 1 - - - 15 - 2
- 1% - 1% - 1% - 1% - - - - - 1% - - - - - 1% - - - 2% - 2%

RV

  Other site appeal
  mentions

- 913 - 64 - 32 - 52 - 6 - 13 - 14 - 5 - 15 - 14 - 32 - 136 - 33
- 17% - 14% - 18% - 28% - 7% - 14% - 14% - 5% - 8% - 8% - 14% - 14% - 35%

JPRTX PT JPRT BDFJLNPRTVX P PT PRT BDFJLNPRTVX

CONTENT (NET)

- 590 - 49 - 19 - 37 - 3 - 8 - 11 - 4 - 11 - 7 - 15 - 75 - 22
- 11% - 11% - 10% - 20% - 3% - 8% - 11% - 4% - 6% - 4% - 7% - 8% - 24%

JPRTVX JTX JT BDFJLPRTVX JT BDFJLNPRTVX

  INFORMATION 
  (SUB-NET)

- 274 - 35 - 9 - 14 - 1 - 3 - 5 - 2 - 3 - - - 3 - 41 - 8
- 5% - 8% - 5% - 8% - 1% - 3% - 5% - 2% - 2% - - - 1% - 4% - 9%

RTV BJRTVX TV JRTVX T TV T TV JRTVX

    It has information I’m
    seeking

- 187 - 7 - 5 - 14 - 2 - 4 - 3 - 1 - 3 - 4 - 8 - 22 - 9
- 3% - 2% - 3% - 8% - 2% - 4% - 3% - 1% - 2% - 2% - 4% - 2% - 10%

DX BDFPRTX BDFJPRTVX

    Informative

- 48 - 5 - 3 - 2 - - - - - 1 - 1 - 3 - 2 - 2 - 2 - 1
- 1% - 1% - 2% - 1% - - - - - 1% - 1% - 2% - 1% - 1% - * - 1%

X X X X

    It’s where you go for
    specific information

- 48 - 2 - 1 - 4 - - - 1 - 2 - - - 1 - 1 - 1 - 3 - 2
- 1% - * - 1% - 2% - - - 1% - 2% - - - 1% - 1% - * - * - 2%

X DX X X

    Only website where I
    can find information
    needed
_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 103Q870 What criteria or situations might make you decide to visit websites with a domain name extension you have not seen before?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 38 - - - 1 - 3 - - - 1 - 1 - - - 1 - - - 1 - 7 - 2
- 1% - - - 1% - 2% - - - 1% - 1% - - - 1% - - - * - 1% - 2%

D D D DT

    Other information
    mentions

- 347 - 17 - 15 - 17 - 4 - 5 - 4 - 2 - 4 - 7 - 17 - 61 - 11
- 6% - 4% - 8% - 9% - 4% - 5% - 4% - 2% - 2% - 4% - 7% - 6% - 12%

DR DPR DPRT DR R BDPRTX

  MISCELLANEOUS
  CONTENT  (SUB-NET)

- 205 - 9 - 4 - 10 - 3 - 4 - 3 - 2 - 2 - 4 - 10 - 41 - 7
- 4% - 2% - 2% - 5% - 3% - 4% - 3% - 2% - 1% - 2% - 4% - 4% - 8%

D DR DR DFRT

    Good/Like the content

- 82 - 2 - 6 - 2 - 1 - 1 - - - - - 1 - 2 - 2 - 15 - 2
- 2% - * - 3% - 1% - 1% - 1% - - - - - 1% - 1% - 1% - 2% - 2%

D BD

    Good/Like the
    ads/advertising

- 65 - 6 - 5 - 6 - - - - - 1 - - - 1 - 1 - 5 - 5 - 3
- 1% - 1% - 3% - 3% - - - - - 1% - - - 1% - 1% - 2% - 1% - 3%

X X BX X X

    Other miscellaneous
    content mentions

- 754 - 81 - 31 - 29 - 3 - 14 - 15 - 11 - 33 - 27 - 28 - 134 - 13
- 14% - 18% - 17% - 16% - 3% - 15% - 15% - 12% - 18% - 15% - 12% - 13% - 14%

J BJX J J J J J J J J J J

BRAND IMAGE (NET)

- 351 - 37 - 11 - 18 - 3 - 4 - 6 - 5 - 19 - 13 - 11 - 75 - 3
- 6% - 8% - 6% - 10% - 3% - 4% - 6% - 5% - 11% - 7% - 5% - 8% - 3%

BJVZ

  Recommend/Asked to
  visit it

- 234 - 27 - 9 - 3 - 1 - 10 - 6 - 3 - 9 - 10 - 9 - 35 - 3
- 4% - 6% - 5% - 2% - 1% - 11% - 6% - 3% - 5% - 6% - 4% - 4% - 3%

HX BHJVX H H

  I trust this extension

- 107 - 15 - 5 - 5 - - - - - 1 - 2 - 4 - 5 - 11 - 8 - 5
- 2% - 3% - 3% - 3% - - - - - 1% - 2% - 2% - 3% - 5% - 1% - 5%

X BX X X X BJLX BJLX

  Reputable/Good reviews

- 101 - 13 - 8 - 3 - - - - - 1 - 1 - 2 - 2 - 1 - 21 - 1
- 2% - 3% - 4% - 2% - - - - - 1% - 1% - 1% - 1% - * - 2% - 1%

V BJLV

  It seems legitimate

- 1 - - - - - - - - - - - - - - - - - - - - - - - 1
- * - - - - - - - - - - - - - - - - - - - - - - - 1%

BDX

  Root domain/Main
  source for a group of
  domains/sites

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  Pioneer/First domain
  name used on internet

- 19 - - - 1 - 2 - - - - - 1 - - - 1 - - - - - 4 - -
- * - - - 1% - 1% - - - - - 1% - - - 1% - - - - - * - - 

D D

  Other credibility
  mentions

- 327 - 16 - 3 - 17 - 2 - 6 - 7 - 7 - 4 - 12 - 8 - 87 - 3
- 6% - 3% - 2% - 9% - 2% - 6% - 7% - 8% - 2% - 7% - 4% - 9% - 3%

DFR DFJRV F FR FR FR BDFJRV

SECURITY (NET)

- 229 - 12 - 1 - 13 - 2 - 6 - 5 - 5 - 4 - 8 - 4 - 64 - 1
- 4% - 3% - 1% - 7% - 2% - 6% - 5% - 5% - 2% - 4% - 2% - 6% - 1%

F DFRVZ FV F F F BDFRVZ

  Safe/Secured

- 56 - 4 - 2 - 2 - - - - - 1 - - - - - 3 - 3 - 14 - 3
- 1% - 1% - 1% - 1% - - - - - 1% - - - - - 2% - 1% - 1% - 3%

BR

  Virus/Malware protected

- 3 - - - - - 1 - - - - - - - 1 - - - - - - - - - -
- * - - - - - 1% - - - - - - - 1% - - - - - - - - - - 

BX BDX

  I’m not afraid of my
  information being  stolen
  if I go here
_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 103Q870 What criteria or situations might make you decide to visit websites with a domain name extension you have not seen before?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 59 - 3 - - - 5 - - - - - 1 - 1 - - - 3 - 1 - 10 - -
- 1% - 1% - - - 3% - - - - - 1% - 1% - - - 2% - * - 1% - - 

BDFR

  Other security mentions

- 191 - 10 - 10 - 6 - 1 - 4 - 1 - 2 - 3 - 6 - 5 - 16 - 4
- 4% - 2% - 6% - 3% - 1% - 4% - 1% - 2% - 2% - 3% - 2% - 2% - 4%

X DX

DOMAIN/NAME/EXTENSI
ON (NET)

- 46 - 2 - 4 - 1 - - - 1 - - - 1 - 1 - 2 - 1 - 3 - 1
- 1% - * - 2% - 1% - - - 1% - - - 1% - 1% - 1% - * - * - 1%

X BDX

  Good/Like name

- 11 - 1 - 1 - - - 1 - - - - - - - - - - - - - 1 - 1
- * - * - 1% - - - 1% - - - - - - - - - - - - - * - 1%

X X

  Site name (Spec.)

- 5 - - - - - - - - - - - - - - - - - - - - - 3 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

B

  Easy to remember name

- 135 - 8 - 5 - 5 - - - 3 - 1 - 1 - 2 - 4 - 4 - 11 - 3
- 2% - 2% - 3% - 3% - - - 3% - 1% - 1% - 1% - 2% - 2% - 1% - 3%

X

  Other
  domain/name/extension
  mentions

- 187 - 18 - 8 - 9 - 2 - 3 - - - 2 - 8 - 3 - 9 - 24 - 2
- 3% - 4% - 4% - 5% - 2% - 3% - - - 2% - 4% - 2% - 4% - 2% - 2%

X N N N N N

RESEARCH (NET)

- 161 - 16 - 8 - 8 - 1 - 2 - - - 1 - 8 - 2 - 8 - 21 - 2
- 3% - 3% - 4% - 4% - 1% - 2% - - - 1% - 4% - 1% - 4% - 2% - 2%

N N N

  Researching website
  online/Internet/Google
  search on website

- 26 - 2 - - - 1 - 1 - 1 - - - 1 - - - 1 - 1 - 3 - -
- * - * - - - 1% - 1% - 1% - - - 1% - - - 1% - * - * - - 

  Other research mentions

- 169 - 9 - 5 - 3 - 6 - 4 - 3 - 8 - 6 - 19 - 22 - 27 - -
- 3% - 2% - 3% - 2% - 7% - 4% - 3% - 9% - 3% - 10% - 10% - 3% - - 

DHXZ Z BDFHXZ BDFHNRXZ BDFHNRXZ

Illegible data

- 132 - 11 - 4 - 10 - 3 - 6 - 4 - 1 - 1 - 1 - 3 - 15 - 4
- 2% - 2% - 2% - 5% - 3% - 6% - 4% - 1% - 1% - 1% - 1% - 2% - 4%

X BDRTVX BDRTVX RT RTX

PERFORMANCE (NET)

- 70 - 2 - 1 - 10 - 3 - 3 - 4 - - - - - 1 - 2 - 9 - 4
- 1% - * - 1% - 5% - 3% - 3% - 4% - - - - - 1% - 1% - 1% - 4%

BDFPRTVX DRX DRX BDFRTVX BDFPRTVX

  Reliable/No problems

- 42 - 9 - 3 - - - - - 3 - - - - - - - - - 1 - 3 - -
- 1% - 2% - 2% - - - - - 3% - - - - - - - - - * - * - - 

X BX X BHRTVX

  Good results/search
  results

- 16 - - - - - - - - - - - - - 1 - 1 - - - - - - - -
- * - - - - - - - - - - - - - 1% - 1% - - - - - - - - 

DX X

  High speed/fast

- 7 - - - - - - - - - - - - - - - - - - - - - 3 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  Other performance
  mentions

- 95 - 2 - 2 - 4 - - - 2 - - - 1 - - - 3 - 3 - 23 - -
- 2% - * - 1% - 2% - - - 2% - - - 1% - - - 2% - 1% - 2% - - 

D DR DR

FUNCTIONALITY (NET)

- 63 - 2 - 1 - 3 - - - 1 - - - - - - - 3 - 2 - 16 - -
- 1% - * - 1% - 2% - - - 1% - - - - - - - 2% - 1% - 2% - - 

  Practical/Useful/Helpful
  website

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 103Q870 What criteria or situations might make you decide to visit websites with a domain name extension you have not seen before?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 14 - - - 1 - - - - - - - - - - - - - - - - - 2 - -
- * - - - 1% - - - - - - - - - - - - - - - - - * - - 

  Easy to use/navigate

- 14 - - - 1 - - - - - 1 - - - 1 - - - - - - - 4 - -
- * - - - 1% - - - - - 1% - - - 1% - - - - - - - * - - 

D D

  Easy to access

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  Only place to find
  website

- 6 - - - - - 1 - - - - - - - - - - - - - 1 - 1 - -
- * - - - - - 1% - - - - - - - - - - - - - * - * - - 

  Other functionality
  mentions

- 238 - 16 - 3 - 10 - - - 5 - 5 - 3 - 3 - 8 - 4 - 38 - 7
- 4% - 3% - 2% - 5% - - - 5% - 5% - 3% - 2% - 4% - 2% - 4% - 8%

JV JV J J J FJRV

MISCELLANEOUS (NET)

- 47 - 1 - - - 2 - - - 1 - 2 - - - 2 - - - 1 - 4 - 1
- 1% - * - - - 1% - - - 1% - 2% - - - 1% - - - * - * - 1%

DX

  Negative mentions

- 44 - 3 - - - 1 - - - 1 - - - 1 - - - 4 - - - 9 - 4
- 1% - 1% - - - 1% - - - 1% - - - 1% - - - 2% - - - 1% - 4%

BFRV BDFHJNRVX

  Unintentionally end up
  there

- 38 - 2 - 1 - 1 - - - - - 1 - - - 1 - 2 - 1 - 7 - -
- 1% - * - 1% - 1% - - - - - 1% - - - 1% - 1% - * - 1% - - 

  I visit websites with any
  extensions/Domain
  name extension doesn’t
  matter to me

- 32 - 3 - 2 - 4 - - - - - 2 - - - - - - - 2 - 3 - 1
- 1% - 1% - 1% - 2% - - - - - 2% - - - - - - - 1% - * - 1%

BRTX X

  Depends on the site

- 77 - 7 - - - 2 - - - 3 - - - 2 - - - 2 - - - 15 - 1
- 1% - 2% - - - 1% - - - 3% - - - 2% - - - 1% - - - 2% - 1%

FRV FRV

  Other

- 23 - 3 - 1 - - - - - - - - - 1 - - - 1 - - - 2 - -
- * - 1% - 1% - - - - - - - - - 1% - - - 1% - - - * - - 

ECONOMY (NET)

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  Expensive/Not cheap

- 23 - 3 - 1 - - - - - - - - - 1 - - - 1 - - - 2 - -
- * - 1% - 1% - - - - - - - - - 1% - - - 1% - - - * - - 

  Other economy mentions

- 461 - 48 - 14 - 5 - 10 - 4 - 7 - 3 - 25 - 25 - 32 - 71 - 1
- 8% - 10% - 8% - 3% - 11% - 4% - 7% - 3% - 14% - 14% - 14% - 7% - 1%

HZ HPXZ HZ HPZ Z BHLPXZ BHLPXZ BFHLPXZ HZ

None

- 536 - 76 - 30 - 8 - 12 - 10 - 15 - 31 - 40 - 28 - 26 - 85 - 3
- 10% - 16% - 17% - 4% - 13% - 11% - 15% - 34% - 22% - 15% - 11% - 9% - 3%

HZ BHXZ BHXZ HZ H HXZ BDFHJLNRTVXZ BHLVXZ BHXZ HZ

Not sure

- 51 - 15 - 5 - - - - - - - - - - - 7 - - - 3 - - - -
- 1% - 3% - 3% - - - - - - - - - - - 4% - - - 1% - - - - 

X BHTX BHTX BHTX X

Declined to answer

- 6464 - 540 - 224 - 241 - 100 - 120 - 119 - 103 - 202 - 206 - 258 - 1136 - 123
- 119% - 117% - 124% - 131% - 111% - 126% - 123% - 112% - 112% - 114% - 113% - 114% - 132%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 103Q870 What criteria or situations might make you decide to visit websites with a domain name extension you have not seen before?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 104Q875 What, if anything, might cause you to avoid a website with an unfamiliar domain name extension?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1581 - 111 - 43 - 54 - 22 - 31 - 27 - 15 - 28 - 26 - 62 - 375 - 28
- 29% - 24% - 24% - 29% - 24% - 33% - 28% - 16% - 16% - 14% - 27% - 38% - 30%

DPRT RT T PRT T PRT RT PRT BDFHJPRTV PRT

SECURITY (NET)

- 693 - 49 - 25 - 25 - 7 - 19 - 9 - 8 - 7 - 6 - 27 - 103 - 17
- 13% - 11% - 14% - 14% - 8% - 20% - 9% - 9% - 4% - 3% - 12% - 10% - 18%

RTX RT RT RT BDJNPRTX T RT RT DJRTX

  Viruses

- 524 - 32 - 3 - 18 - 10 - 8 - 15 - 3 - 14 - 12 - 24 - 175 - 8
- 10% - 7% - 2% - 10% - 11% - 8% - 15% - 3% - 8% - 7% - 11% - 18% - 9%

DFP F F FP F BDFPRT F F FP BDFHLPRTVZ F

  Not safe/secure

- 94 - 9 - 4 - 5 - 1 - - - 1 - 2 - 3 - - - 7 - 33 - 1
- 2% - 2% - 2% - 3% - 1% - - - 1% - 2% - 2% - - - 3% - 3% - 1%

T T T T BT

  Warning/Alerts tabs

- 71 - 5 - 3 - 2 - - - 1 - - - 1 - 2 - 2 - - - 1 - 2
- 1% - 1% - 2% - 1% - - - 1% - - - 1% - 1% - 1% - - - * - 2%

X X X X X X X X VX

  Fear of hackers

- 67 - 7 - 5 - 1 - 1 - - - - - - - 1 - 1 - 1 - 32 - 1
- 1% - 2% - 3% - 1% - 1% - - - - - - - 1% - 1% - * - 3% - 1%

BHRTV

  Use of protection
  software/filter/program

- 65 - 4 - - - 2 - 1 - 2 - 1 - 1 - - - 3 - - - 11 - 3
- 1% - 1% - - - 1% - 1% - 2% - 1% - 1% - - - 2% - - - 1% - 3%

V FRV

  I’m afraid of my
  information being stolen
  if I go here

- 52 - 3 - 1 - - - - - - - 1 - - - 3 - 3 - 1 - 21 - 1
- 1% - 1% - 1% - - - - - - - 1% - - - 2% - 2% - * - 2% - 1%

BDH

  Risk of phishing

- 47 - 8 - 7 - - - 1 - - - - - - - - - - - 1 - 1 - -
- 1% - 2% - 4% - - - 1% - - - - - - - - - - - * - * - - 

X BX BHRTVX X

  Fear of malware/spyware

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  Because of
  Harkers/surname

- 102 - 9 - 2 - 7 - 3 - 2 - 2 - 1 - 3 - - - 2 - 16 - -
- 2% - 2% - 1% - 4% - 3% - 2% - 2% - 1% - 2% - - - 1% - 2% - - 

TVX T

  Other security mentions

- 864 - 90 - 26 - 28 - 9 - 11 - 10 - 5 - 27 - 22 - 34 - 211 - 13
- 16% - 20% - 14% - 15% - 10% - 12% - 10% - 5% - 15% - 12% - 15% - 21% - 14%

P BJNPT P P P P BFJLNPTV

USAGE (NET)

- 546 - 64 - 16 - 20 - 4 - 7 - 6 - 4 - 16 - 16 - 21 - 145 - 10
- 10% - 14% - 9% - 11% - 4% - 7% - 6% - 4% - 9% - 9% - 9% - 15% - 11%

BJNP BFJNPRTV

  FAMILIARITY/PREVIOU
  S USAGE  (SUB-NET)

- 339 - 49 - 13 - 15 - 3 - 4 - 5 - 2 - 7 - 7 - 14 - 76 - 6
- 6% - 11% - 7% - 8% - 3% - 4% - 5% - 2% - 4% - 4% - 6% - 8% - 6%

BJPRT B

    Not familiar with this
    type of domain/Don’t
    know enough about it

- 110 - 10 - 2 - 4 - 1 - 2 - 1 - 2 - 7 - 9 - 4 - 15 - 2
- 2% - 2% - 1% - 2% - 1% - 2% - 1% - 2% - 4% - 5% - 2% - 2% - 2%

X BFX

    Site is not a
    common/popular
    domain name

- 69 - 2 - 1 - 2 - - - 1 - - - - - - - - - 1 - 44 - -
- 1% - * - 1% - 1% - - - 1% - - - - - - - - - * - 4% - - 

BDFHJNPRTVZ

    I have no reason to go
    there

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 104Q875 What, if anything, might cause you to avoid a website with an unfamiliar domain name extension?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 8 - - - - - - - - - - - - - - - - - - - - - 5 - 2
- * - - - - - - - - - - - - - - - - - - - - - 1% - 2%

B BDFHRTV

    I’ve never been to this
    type of website before

- 2 - - - - - - - - - - - - - - - - - - - - - 1 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

    Rarely Visit

- 23 - 3 - - - - - - - - - - - - - 2 - - - 2 - 6 - -
- * - 1% - - - - - - - - - - - - - 1% - - - 1% - 1% - - 

    Other
    familiarity/previous
    usage mentions

- 78 - 18 - 10 - 3 - - - - - 2 - - - 7 - 6 - 8 - 3 - -
- 1% - 4% - 6% - 2% - - - - - 2% - - - 4% - 3% - 4% - * - - 

X BX BHJLPXZ X X BX BX BX

  COUNTRIES 
  (SUB-NET)

- 40 - 11 - 4 - 1 - - - - - 1 - - - 4 - 3 - 4 - 2 - -
- 1% - 2% - 2% - 1% - - - - - 1% - - - 2% - 2% - 2% - * - - 

X BX BX BX X X

    Foreign/Not in preferred
    language

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

    Would be in foreign
    language (DO NOT
    USE/USE CODE 16)

- 39 - 7 - 6 - 2 - - - - - 1 - - - 3 - 4 - 4 - 1 - -
- 1% - 2% - 3% - 1% - - - - - 1% - - - 2% - 2% - 2% - * - - 

X BX BX X X X BX X

    Other countries
    mentions

- 261 - 11 - 2 - 6 - 5 - 4 - 2 - 1 - 5 - 1 - 6 - 71 - 3
- 5% - 2% - 1% - 3% - 6% - 4% - 2% - 1% - 3% - 1% - 3% - 7% - 3%

DFT FT T BDFPRTV

  MISCELLANEOUS
  USAGE  (SUB-NET)

- 167 - 6 - 1 - 4 - 4 - 2 - 1 - 1 - 3 - - - 5 - 32 - 1
- 3% - 1% - 1% - 2% - 4% - 2% - 1% - 1% - 2% - - - 2% - 3% - 1%

DFT T DFT T DFT

    Avoid it/Will not visit
    website/go to another
    website

- 56 - - - - - - - 1 - 2 - - - - - - - - - 1 - 28 - 1
- 1% - - - - - - - 1% - 2% - - - - - - - - - * - 3% - 1%

D D DH BDFHRTV D

    Have used/likely to
    visit/Positive mentions

- 2 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

    Prefer other sites

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

    Don’t have mobiles
    devices

- 38 - 5 - 1 - 3 - - - - - 1 - - - 2 - 1 - - - 11 - 1
- 1% - 1% - 1% - 2% - - - - - 1% - - - 1% - 1% - - - 1% - 1%

    Other miscellaneous
    usage mentions

- 708 - 61 - 32 - 31 - 6 - 15 - 16 - 10 - 32 - 40 - 22 - 88 - 9
- 13% - 13% - 18% - 17% - 7% - 16% - 16% - 11% - 18% - 22% - 10% - 9% - 10%

X X JVX JVX X JX JVX BDJPVXZ

BRAND IMAGE (NET)

- 283 - 25 - 12 - 7 - 2 - 3 - 1 - 2 - 13 - 8 - 4 - 48 - 1
- 5% - 5% - 7% - 4% - 2% - 3% - 1% - 2% - 7% - 4% - 2% - 5% - 1%

V V NVZ NVZ V

  It doesn’t seem
  legitimate (Not
  credible/fraud/scam)

- 218 - 16 - 8 - 9 - 3 - 11 - 10 - 5 - 7 - 13 - 7 - 17 - 5
- 4% - 3% - 4% - 5% - 3% - 12% - 10% - 5% - 4% - 7% - 3% - 2% - 5%

X X X X BDFHJRVX BDRVX X BDX X

  I don’t trust this
  extension

- 202 - 20 - 11 - 15 - - - 1 - 4 - 3 - 12 - 23 - 12 - 20 - 3
- 4% - 4% - 6% - 8% - - - 1% - 4% - 3% - 7% - 13% - 5% - 2% - 3%

X JX JX BJLX BJLX BDFJLNPVXZ JX

  Bad reviews/Poor
  reputation/track record

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 104Q875 What, if anything, might cause you to avoid a website with an unfamiliar domain name extension?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 21 - 1 - 3 - 1 - 1 - - - 1 - - - 1 - - - - - 4 - -
- * - * - 2% - 1% - 1% - - - 1% - - - 1% - - - - - * - - 

BDX

  Other brand image
  mentions

- 516 - 45 - 25 - 34 - 5 - 4 - 5 - 3 - 9 - 6 - 8 - 35 - 18
- 9% - 10% - 14% - 18% - 6% - 4% - 5% - 3% - 5% - 3% - 4% - 4% - 19%

PRTVX PTVX BJLNPRTVX BDJLNPRTVX BDJLNPRTVX

CONTENT (NET)

- 185 - 9 - 7 - 17 - 3 - 2 - 2 - 1 - 2 - 3 - 3 - 13 - 9
- 3% - 2% - 4% - 9% - 3% - 2% - 2% - 1% - 1% - 2% - 1% - 1% - 10%

X X BDFLNPRTVX BDLNPRTVX

  INFORMATION 
  (SUB-NET)

- 134 - 3 - 6 - 11 - 3 - 2 - 1 - - - 2 - 2 - 3 - 11 - 6
- 2% - 1% - 3% - 6% - 3% - 2% - 1% - - - 1% - 1% - 1% - 1% - 6%

DX DX BDPRTVX D BDNPRTVX

    Content/Information

- 37 - 4 - 1 - 2 - - - - - - - 1 - - - 1 - - - 1 - 2
- 1% - 1% - 1% - 1% - - - - - - - 1% - - - 1% - - - * - 2%

X X X X RVX

    Lack of information

- 19 - 4 - - - 4 - - - - - 1 - - - - - - - - - 1 - 1
- * - 1% - - - 2% - - - - - 1% - - - - - - - - - * - 1%

X BFRTVX X X

    Other information
    mentions

- 343 - 37 - 18 - 19 - 2 - 2 - 3 - 2 - 7 - 3 - 5 - 22 - 10
- 6% - 8% - 10% - 10% - 2% - 2% - 3% - 2% - 4% - 2% - 2% - 2% - 11%

TVX LPTVX BJLNPRTVX BJLNPRTVX JLNPRTVX

  MISCELLANEOUS
  CONTENT  (SUB-NET)

- 136 - 16 - 3 - 8 - 1 - 1 - 2 - - - 1 - - - 1 - 15 - 3
- 2% - 3% - 2% - 4% - 1% - 1% - 2% - - - 1% - - - * - 2% - 3%

TVX RTVX PRTVX TV

    Ads/Too many commer
    cials/adv
    ertising/Pop-ups

- 109 - 8 - 4 - 5 - - - 1 - 1 - 2 - 2 - 2 - 1 - 3 - 4
- 2% - 2% - 2% - 3% - - - 1% - 1% - 2% - 1% - 1% - * - * - 4%

X X X X X JVX

    Inappropriate content
    (i.e., violence, porn,
    etc.)

- 87 - 16 - 11 - 4 - - - - - - - - - 3 - - - 3 - 2 - 1
- 2% - 3% - 6% - 2% - - - - - - - - - 2% - - - 1% - * - 1%

X BTX BJLNPRTVX TX X X

    Spam   (i.e., unsolicited
    link/don’t know who
    sent me the link)

- 27 - - - - - 2 - 1 - - - - - - - 1 - 1 - - - 2 - 2
- * - - - - - 1% - 1% - - - - - - - 1% - 1% - - - * - 2%

D D BDFVX

    Other miscellaneous
    content mentions

- 444 - 53 - 22 - 19 - 12 - 9 - 13 - 7 - 27 - 15 - 12 - 59 - 8
- 8% - 11% - 12% - 10% - 13% - 9% - 13% - 8% - 15% - 8% - 5% - 6% - 9%

X BVX BVX X VX VX BTVX

SITE APPEAL (NET)

- 178 - 29 - 12 - 4 - 4 - 7 - 4 - 4 - 17 - 8 - 9 - 10 - 2
- 3% - 6% - 7% - 2% - 4% - 7% - 4% - 4% - 9% - 4% - 4% - 1% - 2%

X BHX BHX X BHX X X BHVXZ X X

  Looks suspicious

- 76 - 4 - 2 - 5 - 2 - 1 - 4 - 2 - - - 1 - 1 - 15 - 2
- 1% - 1% - 1% - 3% - 2% - 1% - 4% - 2% - - - 1% - * - 2% - 2%

R R BDRTV R R

  Not interesting

- 33 - 4 - - - 4 - 1 - - - - - 1 - 5 - 1 - 1 - 1 - 1
- 1% - 1% - - - 2% - 1% - - - - - 1% - 3% - 1% - * - * - 1%

X X BFX X X BFX X

  Initial appearance/layout/
  design of website

- 31 - 1 - - - 1 - 4 - - - 3 - - - - - 3 - - - 10 - -
- 1% - * - - - 1% - 4% - - - 3% - - - - - 2% - - - 1% - - 

BDFHLPRVXZ BDFRV D

  Curiosity

- 15 - 3 - 4 - - - - - - - - - - - 2 - 1 - - - 4 - -
- * - 1% - 2% - - - - - - - - - - - 1% - 1% - - - * - - 

BHVX B

  Not professional (i.e.,
  tacky, amateurish, etc.)

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 104Q875 What, if anything, might cause you to avoid a website with an unfamiliar domain name extension?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 12 - - - - - 3 - - - - - - - - - - - - - - - 1 - -
- * - - - - - 2% - - - - - - - - - - - - - - - * - - 

BDX

  Site doesn’t have what I
  am looking for

- 110 - 15 - 4 - 3 - 1 - 1 - 2 - - - 3 - 2 - 1 - 19 - 3
- 2% - 3% - 2% - 2% - 1% - 1% - 2% - - - 2% - 1% - * - 2% - 3%

V V

  Other site appeal
  mentions

- 266 - 39 - 9 - 12 - 1 - 1 - 3 - 4 - 15 - 6 - 12 - 23 - 8
- 5% - 8% - 5% - 7% - 1% - 1% - 3% - 4% - 8% - 3% - 5% - 2% - 9%

X BJLTX X JLX BJLTX X JLX

DOMAIN/NAME/EXTENSI
ON (NET)

- 138 - 20 - 7 - 6 - 1 - 1 - 1 - 3 - 7 - 4 - 7 - 5 - 5
- 3% - 4% - 4% - 3% - 1% - 1% - 1% - 3% - 4% - 2% - 3% - 1% - 5%

X BX X X X X X X X

  Poor/Dislike website
  name/Domain name is
  suspicious looking

- 26 - 4 - 1 - 1 - - - - - - - - - - - 1 - 2 - 2 - 2
- * - 1% - 1% - 1% - - - - - - - - - - - 1% - 1% - * - 2%

BRX

  By its
  extension/Poor/Dislike
  extension

- 116 - 16 - 2 - 5 - - - - - 3 - 1 - 8 - 1 - 4 - 17 - 1
- 2% - 3% - 1% - 3% - - - - - 3% - 1% - 4% - 1% - 2% - 2% - 1%

BTX BJLTX

  Other
  domain/name/extension
  mentions

- 202 - 10 - 7 - 2 - 8 - 4 - 2 - 8 - 8 - 20 - 21 - 25 - 1
- 4% - 2% - 4% - 1% - 9% - 4% - 2% - 9% - 4% - 11% - 9% - 3% - 1%

X BDHNXZ BDHNXZ BDFHNRXZ BDFHNXZ

Illegible data

- 167 - 14 - 7 - 9 - 1 - 3 - 5 - 2 - 6 - 3 - 5 - 30 - 4
- 3% - 3% - 4% - 5% - 1% - 3% - 5% - 2% - 3% - 2% - 2% - 3% - 4%

RESEARCH (NET)

- 120 - 12 - 7 - 5 - - - 3 - 5 - - - 4 - 2 - 3 - 15 - 4
- 2% - 3% - 4% - 3% - - - 3% - 5% - - - 2% - 1% - 1% - 2% - 4%

X BJPTVX JPX

  Researching website
  online/Internet searches

- 51 - 2 - - - 4 - 1 - - - - - 2 - 2 - 1 - 2 - 15 - -
- 1% - * - - - 2% - 1% - - - - - 2% - 1% - 1% - 1% - 2% - - 

DF F B

  Other research mentions

- 106 - 4 - - - 7 - - - 2 - 8 - 1 - - - - - - - 19 - 5
- 2% - 1% - - - 4% - - - 2% - 8% - 1% - - - - - - - 2% - 5%

V DFRTV V BDFJPRTVX V BDFJRTVX

PERFORMANCE (NET)

- 69 - 2 - - - 7 - - - 2 - 8 - 1 - - - - - - - 12 - 5
- 1% - * - - - 4% - - - 2% - 8% - 1% - - - - - - - 1% - 5%

BDFRTVX V BDFJPRTVX BDFJRTVX

  Not reliable

- 13 - - - - - - - - - - - - - - - - - - - - - 3 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  Due to errors

- 24 - 2 - - - - - - - - - - - - - - - - - - - 4 - -
- * - * - - - - - - - - - - - - - - - - - - - * - - 

  Other performance
  mentions

- 208 - 10 - 5 - 7 - 6 - 3 - 4 - 5 - 4 - 2 - 12 - 43 - 8
- 4% - 2% - 3% - 4% - 7% - 3% - 4% - 5% - 2% - 1% - 5% - 4% - 9%

DT T DT DT BDFRT

MISCELLANEOUS (NET)

- 107 - 7 - 3 - 4 - 6 - 3 - 1 - 5 - 3 - 1 - 10 - 15 - 5
- 2% - 2% - 2% - 2% - 7% - 3% - 1% - 5% - 2% - 1% - 4% - 2% - 5%

BDFNRTX BDTX BDTX BDTX

  Intuition/Uncertainty/Fear
  of the unknown

- 102 - 3 - 2 - 3 - - - - - 3 - 1 - 1 - 1 - 2 - 28 - 3
- 2% - 1% - 1% - 2% - - - - - 3% - 1% - 1% - 1% - 1% - 3% - 3%

D D BD D

  Other

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 104Q875 What, if anything, might cause you to avoid a website with an unfamiliar domain name extension?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 34 - 1 - - - 1 - - - 1 - - - - - - - 1 - 3 - 5 - 4
- 1% - * - - - 1% - - - 1% - - - - - - - 1% - 1% - 1% - 4%

BDFHJNPRTX

FUNCTIONALITY (NET)

- 10 - - - - - 1 - - - - - - - - - - - 1 - - - 1 - -
- * - - - - - 1% - - - - - - - - - - - 1% - - - * - - 

  Not helpful/useful

- 24 - 1 - - - - - - - 1 - - - - - - - - - 3 - 4 - 4
- * - * - - - - - - - 1% - - - - - - - - - 1% - * - 4%

B BDFHJNPRTX

  Other functionality
  mentions

- 528 - 38 - 14 - 10 - 9 - 7 - 12 - 13 - 15 - 26 - 25 - 103 - 2
- 10% - 8% - 8% - 5% - 10% - 7% - 12% - 14% - 8% - 14% - 11% - 10% - 2%

HZ Z Z HZ HZ Z BDFHZ HZ HZ

None

- 458 - 41 - 22 - 11 - 13 - 10 - 11 - 28 - 30 - 31 - 27 - 67 - 2
- 8% - 9% - 12% - 6% - 14% - 11% - 11% - 30% - 17% - 17% - 12% - 7% - 2%

XZ Z HXZ BHXZ Z Z BDFHJLNRTVXZ BDHXZ BDHXZ HXZ

Not sure

- 57 - 16 - 5 - - - - - - - - - - - 6 - 1 - 1 - 1 - -
- 1% - 3% - 3% - - - - - - - - - - - 3% - 1% - * - * - - 

X BHTVX BHX BHVX

Declined to answer

- 6382 - 562 - 229 - 238 - 94 - 102 - 119 - 103 - 214 - 207 - 248 - 1115 - 116
- 117% - 122% - 127% - 129% - 104% - 107% - 123% - 112% - 119% - 114% - 109% - 112% - 125%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 105Q800. Which of the following new gTLDs, if any, have you heard of?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

- 2882 - 115 - 52 - 131 - 48 - 61 - 62 - 51 - 24 - 83 - 131 - 577 - 63
- 53% - 25% - 29% - 71% - 53% - 64% - 64% - 55% - 13% - 46% - 57% - 58% - 68%

ADFR CR ER GBDFJPRTVX IDFR KBDFRT MBDFRT ODFR Q SDFR UDFRT WBDFRT YBDFJRT

NEW (NET)

- 1775 - 75 - 39 - 65 - 27 - 34 - 32 - 29 - 17 - 36 - 68 - 342 - 41
- 33% - 16% - 22% - 35% - 30% - 36% - 33% - 32% - 9% - 20% - 30% - 34% - 44%

ADFRT CR ER GDFRT IDR KDFRT MDFRT ODRT Q SR UDRT WDFRT YBDFRTV

  .news

- 1612 - 40 - 18 - 80 - 23 - 40 - 35 - 33 - 13 - 50 - 102 - 282 - 41
- 30% - 9% - 10% - 43% - 26% - 42% - 36% - 36% - 7% - 28% - 45% - 28% - 44%

ADFR C E GBDFJRTX IDFR KBDFJRTX MDFR ODFR Q SDFR UBDFJRTX WDFR YBDFJRTX

  .online

- 1171 - 31 - 15 - 79 - 24 - 38 - 33 - 24 - 7 - 37 - 28 - 179 - 25
- 21% - 7% - 8% - 43% - 27% - 40% - 34% - 26% - 4% - 20% - 12% - 18% - 27%

ADFRVX C E GBDFJPRTVXZ IDFRVX KBDFPRTVX MBDFRTVX ODFRV Q SDFRV UDR WDFRV YDFRVX

  .website

- 1086 - 32 - 16 - 57 - 11 - 31 - 21 - 9 - 6 - 31 - 21 - 191 - 36
- 20% - 7% - 9% - 31% - 12% - 33% - 22% - 10% - 3% - 17% - 9% - 19% - 39%

ADFPRV C ER GBDFJPRTVX IR KBDFJPRTVX MDFPRV OR Q SDFRV UR WDFPRV YBDFJNPRTVX

  .site

- 819 - 23 - 12 - 54 - 15 - 21 - 17 - 13 - 4 - 28 - 19 - 170 - 13
- 15% - 5% - 7% - 29% - 17% - 22% - 18% - 14% - 2% - 15% - 8% - 17% - 14%

ADFRV C ER GBDFJNPRTVXZ IDFRV KDFRV MDFRV ODFR Q SDFRV UR WBDFRV YDFR

  .space

- 592 - 34 - 7 - 25 - 12 - 10 - 8 - 6 - 7 - 12 - 16 - 112 - 8
- 11% - 7% - 4% - 14% - 13% - 11% - 8% - 7% - 4% - 7% - 7% - 11% - 9%

ADFR C E GDFRTV IFR KFR M O Q S U WDFR Y

  .pics

- 573 - 4 - 3 - 10 - 4 - 11 - 5 - 16 - 3 - 10 - 14 - 246 - 13
- 11% - 1% - 2% - 5% - 4% - 12% - 5% - 17% - 2% - 6% - 6% - 25% - 14%

ADFHRTV C GD ID KDFR MD OBDFHJNRTV SDF UDFR WBDFHJLNRTVZ YDFHJNRTV

  .top

2698 2792 93 117 54 55 112 128 30 48 69 63 23 53 45 44 56 28 32 69 59 91 524 604 66 58
44% 51% 19% 25% 27% 30% 50% 70% 30% 53% 68% 66% 23% 55% 40% 48% 25% 16% 16% 38% 24% 40% 47% 61% 66% 62%

CEIMQSU ADFRTV CR CS R CEIMQSU GBDFJNPRTVX CS IDFRTV ACEGIMOQSUW BDFPRTV MDFRTV CEMQSU DFR RCS SDR S UDFR ACEIMQSU WBDFPRTV ACEGIMOQSUW BDFPRTV

CONSISTENT (NET)

1750 1719 47 63 21 25 79 90 26 39 50 51 17 41 35 32 43 13 20 50 44 58 348 383 39 29
28% 32% 9% 14% 11% 14% 35% 49% 26% 43% 49% 54% 17% 42% 31% 35% 20% 7% 10% 28% 18% 25% 31% 38% 39% 31%

CEMQSU ADFRV CR R ACEMQSU GBDFPRTVXZ CES IBDFRTV ACEGIMOQSUW BDFPRTVXZ C MBDFRTV CEMQSU DFR RCES SDFR CES UDFR ACEMQSU WBDFRTV ACEIMQSU DFR

  .email

1484 1463 32 31 16 18 82 85 12 21 38 37 11 24 17 19 30 7 20 23 17 33 259 336 41 30
24% 27% 6% 7% 8% 10% 37% 46% 12% 23% 37% 39% 11% 25% 15% 21% 14% 4% 10% 13% 7% 14% 23% 34% 41% 32%

CEIMOQSU ADFRTV R ACEIMOQSUW BDFJNPRTVXZ IDFRT ACEIMOQSUW BDFJNPRTV MDFRTV CEU DFR RCU DR UDR CEIMOQSU WBDFJPRTV ACEIMOQSUW DFRTV

  .link

774 852 11 17 8 6 31 28 10 9 17 20 4 9 8 11 15 4 4 21 14 14 202 267 26 27
13% 16% 2% 4% 4% 3% 14% 15% 10% 10% 17% 21% 4% 9% 7% 12% 7% 2% 2% 12% 6% 6% 18% 27% 26% 29%

CEMQSU ADFRV CEMQSU DFRV CES DFR CEMOQSU DFJNRTV DFR CS DFR RCS SDFR C ACEIMOQSU WBDFHJNPRTV ACEGIMOQSU BDFHJNPRTV

  .club

647 646 20 26 16 9 19 32 4 7 7 12 1 10 1 5 16 9 5 7 6 20 74 84 14 11
11% 12% 4% 6% 8% 5% 9% 17% 4% 8% 7% 13% 1% 10% 1% 5% 7% 5% 2% 4% 2% 9% 7% 8% 14% 12%

CIMOSUW ADFRTX CMOSU CMOSU GBDFJPRTVX MOU DFRT MT MOSU UT CMOSU T CIMOSUW DFRT

  .guru

534 587 9 18 6 6 11 24 6 8 21 19 - 11 15 16 8 8 3 10 8 11 85 113 18 12
9% 11% 2% 4% 3% 3% 5% 13% 6% 9% 21% 20% - 11% 13% 17% 4% 4% 1% 6% 3% 5% 8% 11% 18% 13%

CEGMQSU ADFRTV C CMS GDFRTV CMS D ACEGIMQSUW BDFJRTVX MDFRV CEGMQSUW BDFRTV S CEMQSU WDFRTV ACEGIMQSUW DFRTV

  .photography

309 482 10 11 5 7 4 5 2 4 5 15 1 6 3 11 1 12 2 9 7 10 86 112 11 16
5% 9% 2% 2% 3% 4% 2% 3% 2% 4% 5% 16% 1% 6% 3% 12% * 7% 1% 5% 3% 4% 8% 11% 11% 17%

CGQS ADFHV QS KBDFHJNRTV D ODFHTV QD S ACEGIMOQSU WBDFHJTV ACEGIMOQSU BDFHJNRTV

  .xyz

352 306 40 46 22 21 7 3 1 2 4 6 - 3 4 - 7 4 - 3 3 3 60 62 7 4
6% 6% 8% 10% 11% 12% 3% 2% 1% 2% 4% 6% - 3% 4% - 3% 2% - 2% 1% 1% 5% 6% 7% 4%

IMSU HPRTV AGIMQSUW BHJNPRTVX AGIKMOQSUW BHJNPRTVXZ S MS HPTV S S MSU HPRTV IMSU P

  .realtor

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 105Q800. Which of the following new gTLDs, if any, have you heard of?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
360 830 29 41 - 15 - 12 3 5 7 32 1 16 4 14 36 22 4 21 48 54 228 212 - 18

6% 15% 6% 9% - 8% - 7% 3% 6% 7% 34% 1% 16% 4% 15% 16% 12% 2% 12% 19% 24% 21% 21% - 19%
EGMSY ADFHJ EGMSY E G EG EGMSY KBDFHJNPRTXZ MDFHJ EG OHJ ACEGIKMOSY EG S ACEGIKMOSY BDFHJRT ACEGIKMOSY BDFHJRT YDFHJ

GEOGRAPHICALLY
TARGETED (NET)

- 594 - - - 15 - 12 - 5 - 32 - 16 - 14 - - - 21 - - - 93 - 18
- 11% - - - 8% - 7% - 6% - 34% - 16% - 15% - - - 12% - - - 9% - 19%

ADRV EDRV GDRV IDRV KBDFHJNPRTVXZ MDFHJRVX ODHJRV SDRV WDRV YBDFHJRVX

  GEOGRAPHICALLY
  TARGETED (NEW IN
  2016) (SUB-NET)

- 93 - - - - - - - - - - - - - - - - - - - - - 93 - -
- 2% - - - - - - - - - - - - - - - - - - - - - 9% - - 

ADV WBDFHJLNPRTVZ

    .Foshan

- 74 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

ADX

    .tokyo

- 73 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

ADX

    .delhi

- 42 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

AX

    .mockba

- 37 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

AX

    .seoul

- 32 - - - - - - - - - 32 - - - - - - - - - - - - - -
- 1% - - - - - - - - - 34% - - - - - - - - - - - - - - 

AX KBDFHJNPRTVXZ

    .istanbul

- 26 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

AX

    .jakarta

- 22 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

AX

    .bogota

- 21 - - - - - - - - - - - - - - - - - 21 - - - - - -
- * - - - - - - - - - - - - - - - - - 12% - - - - - - 

AX SBDFHJLNPRVXZ

    .paris

- 21 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

AX

    .manilla

- 21 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

AX

    .rio

- 19 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

A

    .cairo

- 18 - - - - - - - - - - - - - - - - - - - - - - - 18
- * - - - - - - - - - - - - - - - - - - - - - - - 19%

A YBDFHJLNPRTVX

    .hanoi

- 16 - - - - - - - - - - - 16 - - - - - - - - - - - -
- * - - - - - - - - - - - 16% - - - - - - - - - - - - 

A MBDFHJLPRTVXZ

    .madrid

- 15 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

A

    .abuja

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 105Q800. Which of the following new gTLDs, if any, have you heard of?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
- 15 - - - 15 - - - - - - - - - - - - - - - - - - - -
- * - - - 8% - - - - - - - - - - - - - - - - - - - - 

A EBDHJLNPRTVXZ

    .toronto

- 14 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

A

    .capetown

- 14 - - - - - - - - - - - - - 14 - - - - - - - - - -
- * - - - - - - - - - - - - - 15% - - - - - - - - - - 

A OBDFHJLNRTVXZ

    .warszawa

- 12 - - - - - 12 - - - - - - - - - - - - - - - - - -
- * - - - - - 7% - - - - - - - - - - - - - - - - - - 

A GBDFJLNPRTVXZ

    .guadalajara

- 5 - - - - - - - 5 - - - - - - - - - - - - - - - -
- * - - - - - - - 6% - - - - - - - - - - - - - - - - 

A IBDFHLNPRTVXZ

    .roma

- 4 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

A

    .cordoba

360 286 29 41 - - - - 3 - 7 - 1 - 4 - 36 22 4 - 48 54 228 169 - -
6% 5% 6% 9% - - - - 3% - 7% - 1% - 4% - 16% 12% 2% - 19% 24% 21% 17% - - 

EGMSY FHJLNPTZ EGMSY BFHJLNPTZ EG LEGMSY EG ACEGIKMOSY BFHJLNPTZ EG ACEGIKMOSY BDFHJLNPRTXZ XACEGIKMOSY BDFHJLNPTZ

  GEOGRAPHICALLY
  TARGETED
  (CONSISTENT)
  (SUB-NET)

124 124 - - - - - - - - - - - - - - - - - - - - 124 124 - -
2% 2% - - - - - - - - - - - - - - - - - - - - 11% 12% - - 

CEGQSU DFHRTV ACEGIKMOQSUY BDFHJLNPRTVZ

    .wang

105 65 - - - - - - - - - - - - - - - - - - - - 105 65 - -
2% 1% - - - - - - - - - - - - - - - - - - - - 9% 7% - - 

BCGU D XACEGIKMOQSUY BDFHJLNPRTVZ

    .xn-55qx5d (Chinese for
    company)

46 53 - - - - - - - - - - - - - - - - - - 46 53 - - - -
1% 1% - - - - - - - - - - - - - - - - - - 18% 23% - - - - 

W DX ACEGIKMOQSWY BDFHJLNPRTXZ

    .berlin

114 46 - - - - - - - - - - - - - - - - - - - - 114 46 - -
2% 1% - - - - - - - - - - - - - - - - - - - - 10% 5% - - 

BCGQU D XACEGIKMOQSUY BDFHJLNPRTVZ

    .xn-ses554g (Chinese
    for network address)

29 41 29 41 - - - - - - - - - - - - - - - - - - - - - -
* 1% 6% 9% - - - - - - - - - - - - - - - - - - - - - - 

W X AEGIKMOQSUWY BFHJLNPRTVXZ

    .nyc

72 22 - - - - - - 3 - 7 - 1 - 4 - 36 22 4 - 17 - - - - -
1% * - - - - - - 3% - 7% - 1% - 4% - 16% 12% 2% - 7% - - - - - 

BCW X CEGW LACEGMSWY CW ACEGW ACEGIKMOSUWY BDFHJLNPTVXZ CEGW VACEGMSWY

    .london

2 5 - - - - - - - - - - - - - - - - - - 2 5 - - - -
* * - - - - - - - - - - - - - - - - - - 1% 2% - - - - 

ACW BDFHRTX

    .ovh

3346 2061 399 309 146 108 111 39 71 34 32 25 77 30 66 35 147 137 167 86 171 81 537 298 34 23
54% 38% 79% 67% 73% 60% 50% 21% 70% 38% 31% 26% 77% 31% 59% 38% 67% 76% 83% 48% 68% 36% 48% 30% 34% 25%

BKWY HLXZ DAGIKOQUWY BHJLNPTVXZ FAGKOWY BHJLNPTVXZ HKY JAGKWY H NAGKOWY PKWY H AGKWY QBDFHJLNPTVXZ TAEGIKOQUWY BHLNVXZ VAGKWY H XKY H

I am not aware of any of
these

9688 16694 597 801 240 325 344 688 135 245 181 402 112 301 153 273 303 273 225 434 335 556 1994 3505 190 347
158% 306% 119% 174% 120% 180% 154% 374% 134% 272% 177% 423% 112% 310% 137% 297% 138% 152% 112% 240% 134% 244% 180% 352% 190% 373%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base



Page 149p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 106Q805. Have you personally visited websites with any of the following new domain name extensions? Please select all that you recall having visited.

Base: Has Heard Of New Extensions

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2798 3391 103 152 54* 73* 112 145 30* 56* 70* 70* 23** 67* 46* 57* 73* 43* 34* 95* 79* 147 573 698 66* 70*Unweighted Base

- 980 - 24 - 14 - 33 - 12 - 18 - 18 - 14 - 6 - 19 - 25 - 209 - 31
- 29% - 16% - 19% - 23% - 21% - 26% - 27% - 25% - 14% - 20% - 17% - 30% - 44%

ADRV C E G I K O Q S U WDRTV YBDFHJLNPRTVX

.news

1052 963 16 22 9 7 52 53 15 23 34 35 8 19 21 14 20 5 6 26 12 18 218 228 32 21
38% 28% 16% 14% 17% 10% 46% 37% 50% 41% 49% 50% 35% 28% 46% 25% 27% 12% 18% 27% 15% 12% 38% 33% 48% 30%

BCESU DFRV ACEQSU BDFRV CEQSU BDFRV CEQSU BDFNPRTVXZ DFRV PCEQSU FV R DFRV XCESU BDFRV ZCEQSU DFRV

.email

- 819 - 11 - 8 - 42 - 8 - 21 - 16 - 13 - 4 - 16 - 44 - 150 - 23
- 24% - 7% - 11% - 29% - 14% - 30% - 24% - 23% - 9% - 17% - 30% - 21% - 33%

ADFR C E GDFJRT I KDFJRT DF OD Q SD UDFJRTX WDF YDFJRTX

.online

726 673 8 4 3 5 54 43 5 6 19 23 1 9 6 10 9 1 5 10 3 9 147 169 27 14
26% 20% 8% 3% 6% 7% 48% 30% 17% 11% 27% 33% 4% 13% 13% 18% 12% 2% 15% 11% 4% 6% 26% 24% 41% 20%

BCEOQU DFRTV HACEIKOQSUW BDFJNRTV U D CEQU BDFJNRTV D DRV U D CEQU BDFJNRTV ZACEIOQSUW DFRV

.link

- 580 - 10 - 4 - 35 - 8 - 19 - 13 - 7 - 3 - 18 - 12 - 94 - 16
- 17% - 7% - 5% - 24% - 14% - 27% - 19% - 12% - 7% - 19% - 8% - 13% - 23%

ADFVX C GBDFRVX I KBDFPRVX DFV O Q SDFV U WD YDFRVX

.website

- 463 - 7 - 6 - 23 - 3 - 15 - 6 - 4 - 3 - 14 - 4 - 85 - 19
- 14% - 5% - 8% - 16% - 5% - 21% - 9% - 7% - 7% - 15% - 3% - 12% - 27%

ADV C E GDJV KDFJNPRVX V Q SDV WDV YBDFJNPRVX

.site

337 355 1 8 3 2 15 10 5 2 10 10 1 2 2 1 6 - - 7 3 4 99 130 12 10
12% 10% 1% 5% 6% 3% 13% 7% 17% 4% 14% 14% 4% 3% 4% 2% 8% - - 7% 4% 3% 17% 19% 18% 14%

CSU DFNPRV CSU JCSU CSU DFJNPRV C ACEOQSU BDFHJNPRTV CEOSU DFJNPRV

.club

- 288 - 4 - 2 - 20 - 8 - 10 - 3 - 4 - 2 - 8 - 4 - 64 - 4
- 8% - 3% - 3% - 14% - 14% - 14% - 4% - 7% - 5% - 8% - 3% - 9% - 6%

ADV GBDFNV IDFV KDFV DV WDV

.space

284 264 5 5 1 3 6 11 2 2 4 6 1 2 - 2 5 2 - 3 2 8 39 41 10 3
10% 8% 5% 3% 2% 4% 5% 8% 7% 4% 6% 9% 4% 3% - 4% 7% 5% - 3% 3% 5% 7% 6% 15% 4%

BEOUW DX ZCEGOSUW

.guru

249 238 1 8 3 2 5 12 3 3 13 9 - 5 7 8 4 4 2 3 - 6 51 44 8 6
9% 7% 1% 5% 6% 3% 4% 8% 10% 5% 19% 13% - 7% 15% 14% 5% 9% 6% 3% - 4% 9% 6% 12% 9%

BCU U CU ACEGQUW DFTVX CGU BDFTVX U U CU CU

.photography

- 234 - 1 - 1 - 4 - 2 - 5 - 2 - 4 - 1 - 5 - 3 - 120 - 5
- 7% - 1% - 1% - 3% - 4% - 7% - 3% - 7% - 2% - 5% - 2% - 17% - 7%

ADHV KD D D WBDFHJLNPRTVZ YD

.top

130 226 - 2 1 5 2 1 - 1 2 7 1 4 1 4 - 3 - 5 1 4 43 65 7 9
5% 7% - 1% 2% 7% 2% 1% - 2% 3% 10% 4% 6% 2% 7% - 7% - 5% 1% 3% 8% 9% 11% 13%
C ADHV DH DHV H DH QDH H ACGQU BDHV ACGQU BDHJV

.xyz

- 224 - 5 - 1 - 9 - 5 - 5 - 3 - 2 - - - 4 - 3 - 57 - 2
- 7% - 3% - 1% - 6% - 9% - 7% - 4% - 4% - - - 4% - 2% - 8% - 3%

AV G FRV K WDFV

.pics

146 112 10 10 6 9 2 1 1 2 2 1 - - 2 - 1 2 - 3 - 2 35 27 4 2
5% 3% 10% 7% 11% 12% 2% 1% 3% 4% 3% 1% - - 4% - 1% 5% - 3% - 1% 6% 4% 6% 3%

BU AGQU BHNPV GQSU BHLNPTVXZ U U

.realtor

70 59 - - - - - - - - - - - - - - - - - - - - 70 59 - -
3% 2% - - - - - - - - - - - - - - - - - - - - 12% 8% - - 
B XACEGIKOQSUY BDFHJLNPRTVZ

.wang

- 41 - - - - - - - - - - - - - - - - - - - - - 41 - -
- 1% - - - - - - - - - - - - - - - - - - - - - 6% - - 

A WBDFHLNTVZ

.Foshan

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 150p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 106Q805. Have you personally visited websites with any of the following new domain name extensions? Please select all that you recall having visited.

Base: Has Heard Of New Extensions

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2798 3391 103 152 54* 73* 112 145 30* 56* 70* 70* 23** 67* 46* 57* 73* 43* 34* 95* 79* 147 573 698 66* 70*Unweighted Base
- 30 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

AX

.delhi

- 25 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

AX

.tokyo

55 23 - - - - - - - - - - - - - - - - - - - - 55 23 - -
2% 1% - - - - - - - - - - - - - - - - - - - - 10% 3% - - 
B XACEGKOQUY BDHV

.xn-55qx5d (Chinese for
company)

- 20 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

AX

.seoul

70 18 - - - - - - - - - - - - - - - - - - - - 70 18 - -
3% 1% - - - - - - - - - - - - - - - - - - - - 12% 3% - - 
B XACEGIKOQSUY BDV

.xn-ses554g (Chinese for
network address)

- 17 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

A

.mockba

- 16 - - - - - - - - - 16 - - - - - - - - - - - - - -
- * - - - - - - - - - 23% - - - - - - - - - - - - - - 

A KBDFHJNPRTVXZ

.istanbul

- 14 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

A

.jakarta

- 14 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

A

.bogota

8 14 8 14 - - - - - - - - - - - - - - - - - - - - - -
* * 8% 9% - - - - - - - - - - - - - - - - - - - - - - 

AEGKQUWY BFHJLNPRTVXZ

.nyc

5 13 - - - - - - - - - - - - - - - - - - 5 13 - - - -
* * - - - - - - - - - - - - - - - - - - 6% 9% - - - - 

ACGKQWY BDFHJLNPRTXZ

.berlin

- 11 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

A

.cairo

- 10 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

A

.rio

- 10 - - - - - - - - - - - 10 - - - - - - - - - - - -
- * - - - - - - - - - - - 15% - - - - - - - - - - - - 

A BDFHJLPRTVXZ

.madrid

- 9 - - - - - - - - - - - - - - - - - 9 - - - - - -
- * - - - - - - - - - - - - - - - - - 9% - - - - - - 

A BDFHJLNPRVXZ

.paris

- 9 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

A

.abuja

- 7 - - - - - - - - - - - - - - - - - - - - - - - 7
- * - - - - - - - - - - - - - - - - - - - - - - - 10%

A YBDFHJLNPRTVX

.hanoi

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 106Q805. Have you personally visited websites with any of the following new domain name extensions? Please select all that you recall having visited.

Base: Has Heard Of New Extensions

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2798 3391 103 152 54* 73* 112 145 30* 56* 70* 70* 23** 67* 46* 57* 73* 43* 34* 95* 79* 147 573 698 66* 70*Unweighted Base
26 7 - - - - - - 2 - 4 - - - 3 - 12 7 2 - 3 - - - - -

1% * - - - - - - 7% - 6% - - - 7% - 16% 16% 6% - 4% - - - - - 
BW ACGWY LACGW ACGWY ACEGKUWY BDFHJLNPTVXZ TACGW VACGW

.london

- 6 - - - - - - - - - - - - - 6 - - - - - - - - - -
- * - - - - - - - - - - - - - 11% - - - - - - - - - - 

A OBDFHJLNRTVXZ

.warszawa

- 5 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

A

.manilla

- 5 - - - - - 5 - - - - - - - - - - - - - - - - - -
- * - - - - - 3% - - - - - - - - - - - - - - - - - - 

A GBDVX

.guadalajara

- 4 - - - 4 - - - - - - - - - - - - - - - - - - - -
- * - - - 5% - - - - - - - - - - - - - - - - - - - - 

BDHLTVXZ

.toronto

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

.capetown

- 3 - - - - - - - 3 - - - - - - - - - - - - - - - -
- * - - - - - - - 5% - - - - - - - - - - - - - - - - 

BDFHTVX

.roma

- 1 - - - - - - - - - - - - - - - - - - - 1 - - - -
- * - - - - - - - - - - - - - - - - - - - 1% - - - - 

BX

.ovh

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

.cordoba

972 1025 68 86 34 36 18 39 14 21 23 15 12 21 11 18 40 26 21 34 60 68 160 145 14 13
35% 30% 66% 57% 63% 49% 16% 27% 47% 38% 33% 21% 52% 31% 24% 32% 55% 60% 62% 36% 76% 46% 28% 21% 21% 19%

BGWY XZ AGKOWY BHJLNPTXZ AGKOWY BHLNPXZ G GOWY XZ G X AGKOWY BHJLNPTXZ TAGKOWY LXZ VAGIKOQWY BHLNXZ XG

None of the above

4130 7839 117 221 60 109 154 341 47 109 111 215 24 133 53 111 97 69 36 184 89 228 987 1769 114 185
148% 231% 114% 145% 111% 149% 138% 235% 157% 195% 159% 307% 104% 199% 115% 195% 133% 160% 106% 194% 113% 155% 172% 253% 173% 264%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 107Q890. Think about accessing a website with one of the newer domain extensions (the part after the ’dot’).

If the domain name extension in question is descriptive of a service or item, would you
expect that all websites using that domain extension have a direct relationship to it?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3002 - 283 - 112 - 120 - 57 - 54 - 52 - 49 - 85 - 104 - 116 - 436 - 68
- 55% - 61% - 62% - 65% - 63% - 57% - 54% - 53% - 47% - 57% - 51% - 44% - 73%

RX BRVX RVX BRVX RVX X X BDLNPRTVX

I would expect that there
is a very clear relationship
between the websites and
the extensions-for
example, .bank should
only be related to banks

- 1337 - 93 - 39 - 41 - 22 - 25 - 31 - 26 - 44 - 31 - 56 - 342 - 11
- 25% - 20% - 22% - 22% - 24% - 26% - 32% - 28% - 24% - 17% - 25% - 34% - 12%

DTZ Z Z Z DTZ TZ Z Z BDFHRTVZ

I would expect there to be
some relationship, but it
could include sites for
entities that are not
themselves banks

- 303 - 19 - 7 - 10 - 1 - 3 - 6 - 3 - 2 - 3 - 12 - 65 - 3
- 6% - 4% - 4% - 5% - 1% - 3% - 6% - 3% - 1% - 2% - 5% - 7% - 3%

RT R RT R JRT

I expect that the extension
could be used by just
about any company that
wanted to-for example,
there could be a website
called river.bank that
might relate to fishing or
flood control

- 810 - 66 - 23 - 13 - 10 - 13 - 8 - 14 - 49 - 43 - 44 - 153 - 11
- 15% - 14% - 13% - 7% - 11% - 14% - 8% - 15% - 27% - 24% - 19% - 15% - 12%

H H H BDFHJLNPXZ BDFHJLNXZ HN H

I don’t have any strong
expectations, I’ll probably
just look at search results
and figure it out

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 108Q812. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3955 - 366 - 143 - 140 - 72 - 72 - 69 - 66 - 125 - 100 - 140 - 722 - 70
- 73% - 79% - 79% - 76% - 80% - 76% - 71% - 72% - 69% - 55% - 61% - 72% - 75%

TV BRTVX BRTV TV TV TV T T T TV TV

Wildanimalphotography.co
m [ENGLISH]

- 2708 - - - - - 137 - 68 - 74 - 74 - 77 - - - 116 - 160 - 791 - 77
- 72% - - - - - 74% - 76% - 78% - 76% - 84% - - - 64% - 70% - 79% - 83%

T T T T BTV BTV BTV

Wildanimalphotography.co
m

- 3470 - 248 - 101 - 125 - 56 - 59 - 70 - 65 - 91 - 94 - 125 - 680 - 71
- 64% - 54% - 56% - 68% - 62% - 62% - 72% - 71% - 51% - 52% - 55% - 68% - 76%

DFRTV DFRTV DFRTV DFRTV BDFRTV BDFJLRTV

Wildanimalphotos.info

- 3144 - 231 - 87 - 113 - 61 - 60 - 61 - 54 - 71 - 87 - 104 - 652 - 60
- 58% - 50% - 48% - 61% - 68% - 63% - 63% - 59% - 39% - 48% - 46% - 65% - 65%

DFRTV R DFRTV DFRTV DFRTV DFRTV RV BDFRTV DFRTV

Wildanimal.photos

- 3070 - 237 - 95 - 114 - 54 - 59 - 61 - 57 - 72 - 75 - 99 - 598 - 57
- 56% - 51% - 52% - 62% - 60% - 62% - 63% - 62% - 40% - 41% - 43% - 60% - 61%

DRTV RTV RT DRTV RTV RTV DRTV RTV BDRTV RTV

Wildanimal.photography

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 109Q812. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?

SUMMARY TABLE OF BOTTOM 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1625 - 143 - 60 - 53 - 26 - 22 - 25 - 30 - 58 - 70 - 99 - 268 - 19
- 30% - 31% - 33% - 29% - 29% - 23% - 26% - 33% - 32% - 39% - 43% - 27% - 20%

XZ Z Z Z BHLNXZ BDFHJLNRXZ

Wildanimal.photography

- 1591 - 153 - 67 - 54 - 23 - 21 - 27 - 31 - 62 - 63 - 92 - 215 - 23
- 29% - 33% - 37% - 29% - 26% - 22% - 28% - 34% - 34% - 35% - 40% - 22% - 25%

X BLX BLXZ X X LX LX BHJLNXZ

Wildanimal.photos

- 1322 - 143 - 57 - 45 - 24 - 17 - 18 - 22 - 50 - 57 - 74 - 195 - 9
- 24% - 31% - 31% - 24% - 27% - 18% - 19% - 24% - 28% - 31% - 32% - 20% - 10%

XZ BLNXZ BLNXZ Z Z Z XZ BLNXZ BLNXZ Z

Wildanimalphotos.info

- 982 - 61 - 24 - 33 - 12 - 11 - 22 - 21 - 25 - 53 - 66 - 165 - 14
- 18% - 13% - 13% - 18% - 13% - 12% - 23% - 23% - 14% - 29% - 29% - 17% - 15%

D DFL DFL BDFHJLRXZ BDFHJLRXZ

Wildanimalphotography.co
m [ENGLISH]

- 665 - - - - - 33 - 14 - 10 - 14 - 10 - - - 39 - 39 - 129 - 8
- 18% - - - - - 18% - 16% - 11% - 14% - 11% - - - 22% - 17% - 13% - 9%

XZ Z LPXZ

Wildanimalphotography.co
m

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 110Q812_1. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?

1. Wildanimalphotography.com [ENGLISH]

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3955 - 366 - 143 - 140 - 72 - 72 - 69 - 66 - 125 - 100 - 140 - 722 - 70
- 73% - 79% - 79% - 76% - 80% - 76% - 71% - 72% - 69% - 55% - 61% - 72% - 75%

TV BRTVX BRTV TV TV TV T T T TV TV

TOP 2 BOX (NET)

- 2531 - 252 - 96 - 100 - 42 - 48 - 45 - 41 - 79 - 47 - 78 - 386 - 44
- 46% - 55% - 53% - 54% - 47% - 51% - 46% - 45% - 44% - 26% - 34% - 39% - 47%

TVX BRTVX TVX BRTVX TV TVX TV T TV T TV

  Very likely

- 1424 - 114 - 47 - 40 - 30 - 24 - 24 - 25 - 46 - 53 - 62 - 336 - 26
- 26% - 25% - 26% - 22% - 33% - 25% - 25% - 27% - 26% - 29% - 27% - 34% - 28%

H BDFHR

  Somewhat likely

- 982 - 61 - 24 - 33 - 12 - 11 - 22 - 21 - 25 - 53 - 66 - 165 - 14
- 18% - 13% - 13% - 18% - 13% - 12% - 23% - 23% - 14% - 29% - 29% - 17% - 15%

D DFL DFL BDFHJLRXZ BDFHJLRXZ

BOTTOM 2 BOX (NET)

- 487 - 24 - 9 - 12 - 7 - 7 - 15 - 9 - 9 - 21 - 31 - 130 - 8
- 9% - 5% - 5% - 7% - 8% - 7% - 15% - 10% - 5% - 12% - 14% - 13% - 9%

D BDFHR DFR BDFHR BDFHR

  Somewhat unlikely

- 495 - 37 - 15 - 21 - 5 - 4 - 7 - 12 - 16 - 32 - 35 - 35 - 6
- 9% - 8% - 8% - 11% - 6% - 4% - 7% - 13% - 9% - 18% - 15% - 4% - 6%

X X X LX LX X BDFJLNRXZ BDFJLNXZ

  Very unlikely

- 515 - 34 - 14 - 11 - 6 - 12 - 6 - 5 - 30 - 28 - 22 - 109 - 9
- 9% - 7% - 8% - 6% - 7% - 13% - 6% - 5% - 17% - 15% - 10% - 11% - 10%

BDFHJNPVX BDFHJNP DH

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 111Q812_2. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?

2. Wildanimal.photography

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3070 - 237 - 95 - 114 - 54 - 59 - 61 - 57 - 72 - 75 - 99 - 598 - 57
- 56% - 51% - 52% - 62% - 60% - 62% - 63% - 62% - 40% - 41% - 43% - 60% - 61%

DRTV RTV RT DRTV RTV RTV DRTV RTV BDRTV RTV

TOP 2 BOX (NET)

- 1225 - 71 - 33 - 53 - 23 - 25 - 27 - 21 - 26 - 25 - 33 - 195 - 21
- 22% - 15% - 18% - 29% - 26% - 26% - 28% - 23% - 14% - 14% - 14% - 20% - 23%

DRTVX BDFRTVX DRTV DRTV DRTV

  Very likely

- 1845 - 166 - 62 - 61 - 31 - 34 - 34 - 36 - 46 - 50 - 66 - 403 - 36
- 34% - 36% - 34% - 33% - 34% - 36% - 35% - 39% - 26% - 28% - 29% - 40% - 39%

R RT R BRTV R

  Somewhat likely

- 1625 - 143 - 60 - 53 - 26 - 22 - 25 - 30 - 58 - 70 - 99 - 268 - 19
- 30% - 31% - 33% - 29% - 29% - 23% - 26% - 33% - 32% - 39% - 43% - 27% - 20%

XZ Z Z Z BHLNXZ BDFHJLNRXZ

BOTTOM 2 BOX (NET)

- 1039 - 74 - 39 - 31 - 18 - 17 - 21 - 21 - 36 - 34 - 65 - 217 - 12
- 19% - 16% - 22% - 17% - 20% - 18% - 22% - 23% - 20% - 19% - 29% - 22% - 13%

BDHLRTXZ BDZ

  Somewhat unlikely

- 586 - 69 - 21 - 22 - 8 - 5 - 4 - 9 - 22 - 36 - 34 - 51 - 7
- 11% - 15% - 12% - 12% - 9% - 5% - 4% - 10% - 12% - 20% - 15% - 5% - 8%

NX BLNX NX NX NX BFHJLNPRXZ BLNX

  Very unlikely

- 757 - 81 - 26 - 17 - 10 - 14 - 11 - 5 - 50 - 36 - 30 - 130 - 17
- 14% - 18% - 14% - 9% - 11% - 15% - 11% - 5% - 28% - 20% - 13% - 13% - 18%

P BHPX P P BDFHJLNPVX BHPX P P HP

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 112Q812_3. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?

3. Wildanimal.photos

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3144 - 231 - 87 - 113 - 61 - 60 - 61 - 54 - 71 - 87 - 104 - 652 - 60
- 58% - 50% - 48% - 61% - 68% - 63% - 63% - 59% - 39% - 48% - 46% - 65% - 65%

DFRTV R DFRTV DFRTV DFRTV DFRTV RV BDFRTV DFRTV

TOP 2 BOX (NET)

- 1317 - 85 - 29 - 51 - 30 - 21 - 26 - 18 - 24 - 28 - 41 - 249 - 29
- 24% - 18% - 16% - 28% - 33% - 22% - 27% - 20% - 13% - 15% - 18% - 25% - 31%

DFRTV DFRTV BDFPRTV FRT DFRTV DFRTV

  Very likely

- 1827 - 146 - 58 - 62 - 31 - 39 - 35 - 36 - 47 - 59 - 63 - 403 - 31
- 34% - 32% - 32% - 34% - 34% - 41% - 36% - 39% - 26% - 33% - 28% - 40% - 33%

R RV RV BDFRTV

  Somewhat likely

- 1591 - 153 - 67 - 54 - 23 - 21 - 27 - 31 - 62 - 63 - 92 - 215 - 23
- 29% - 33% - 37% - 29% - 26% - 22% - 28% - 34% - 34% - 35% - 40% - 22% - 25%

X BLX BLXZ X X LX LX BHJLNXZ

BOTTOM 2 BOX (NET)

- 1007 - 91 - 38 - 32 - 15 - 14 - 22 - 19 - 38 - 34 - 55 - 175 - 17
- 18% - 20% - 21% - 17% - 17% - 15% - 23% - 21% - 21% - 19% - 24% - 18% - 18%

BX

  Somewhat unlikely

- 584 - 62 - 29 - 22 - 8 - 7 - 5 - 12 - 24 - 29 - 37 - 40 - 6
- 11% - 13% - 16% - 12% - 9% - 7% - 5% - 13% - 13% - 16% - 16% - 4% - 6%

X BNX BLNXZ X X X NX BLNXZ BLNXZ

  Very unlikely

- 717 - 77 - 27 - 17 - 6 - 14 - 9 - 7 - 47 - 31 - 32 - 129 - 10
- 13% - 17% - 15% - 9% - 7% - 15% - 9% - 8% - 26% - 17% - 14% - 13% - 11%

BHJP BDFHJLNPTVXZ HJP

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 113Q812_4. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?

4. Wildanimalphotos.info

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3470 - 248 - 101 - 125 - 56 - 59 - 70 - 65 - 91 - 94 - 125 - 680 - 71
- 64% - 54% - 56% - 68% - 62% - 62% - 72% - 71% - 51% - 52% - 55% - 68% - 76%

DFRTV DFRTV DFRTV DFRTV BDFRTV BDFJLRTV

TOP 2 BOX (NET)

- 1504 - 81 - 39 - 60 - 23 - 20 - 28 - 30 - 33 - 33 - 50 - 230 - 35
- 28% - 18% - 22% - 33% - 26% - 21% - 29% - 33% - 18% - 18% - 22% - 23% - 38%

DRTX DFLRTVX DRT DFRTVX D BDFLRTVX

  Very likely

- 1966 - 167 - 62 - 65 - 33 - 39 - 42 - 35 - 58 - 61 - 75 - 450 - 36
- 36% - 36% - 34% - 35% - 37% - 41% - 43% - 38% - 32% - 34% - 33% - 45% - 39%

BDFHRTV

  Somewhat likely

- 1322 - 143 - 57 - 45 - 24 - 17 - 18 - 22 - 50 - 57 - 74 - 195 - 9
- 24% - 31% - 31% - 24% - 27% - 18% - 19% - 24% - 28% - 31% - 32% - 20% - 10%

XZ BLNXZ BLNXZ Z Z Z XZ BLNXZ BLNXZ Z

BOTTOM 2 BOX (NET)

- 856 - 80 - 39 - 23 - 19 - 13 - 13 - 14 - 31 - 31 - 48 - 159 - 7
- 16% - 17% - 22% - 13% - 21% - 14% - 13% - 15% - 17% - 17% - 21% - 16% - 8%

Z Z BHZ Z Z Z BHZ Z

  Somewhat unlikely

- 466 - 63 - 18 - 22 - 5 - 4 - 5 - 8 - 19 - 26 - 26 - 36 - 2
- 9% - 14% - 10% - 12% - 6% - 4% - 5% - 9% - 11% - 14% - 11% - 4% - 2%

XZ BJLNXZ XZ LXZ X XZ BJLNXZ LXZ

  Very unlikely

- 660 - 70 - 23 - 14 - 10 - 19 - 9 - 5 - 39 - 30 - 29 - 121 - 13
- 12% - 15% - 13% - 8% - 11% - 20% - 9% - 5% - 22% - 17% - 13% - 12% - 14%

P BHP BHNPX BFHJNPVX HP

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 114Q812_5. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?

5. Wildanimalphotography.com

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 3753 -** -** -** -** -** 184 -** 90* -** 95* -** 97* -** 92* -** -** -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2708 - - - - - 137 - 68 - 74 - 74 - 77 - - - 116 - 160 - 791 - 77
- 72% - - - - - 74% - 76% - 78% - 76% - 84% - - - 64% - 70% - 79% - 83%

T T T T BTV BTV BTV

TOP 2 BOX (NET)

- 1779 - - - - - 99 - 40 - 52 - 43 - 52 - - - 68 - 106 - 485 - 63
- 47% - - - - - 54% - 44% - 55% - 44% - 57% - - - 38% - 46% - 49% - 68%

T T T T T BHJNTVX

  Very likely

- 929 - - - - - 38 - 28 - 22 - 31 - 25 - - - 48 - 54 - 306 - 14
- 25% - - - - - 21% - 31% - 23% - 32% - 27% - - - 27% - 24% - 31% - 15%

Z Z HZ Z Z BHVZ

  Somewhat likely

- 665 - - - - - 33 - 14 - 10 - 14 - 10 - - - 39 - 39 - 129 - 8
- 18% - - - - - 18% - 16% - 11% - 14% - 11% - - - 22% - 17% - 13% - 9%

XZ Z LPXZ

BOTTOM 2 BOX (NET)

- 332 - - - - - 14 - 7 - 7 - 9 - 8 - - - 16 - 16 - 80 - 7
- 9% - - - - - 8% - 8% - 7% - 9% - 9% - - - 9% - 7% - 8% - 8%

  Somewhat unlikely

- 333 - - - - - 19 - 7 - 3 - 5 - 2 - - - 23 - 23 - 49 - 1
- 9% - - - - - 10% - 8% - 3% - 5% - 2% - - - 13% - 10% - 5% - 1%

LPXZ LPXZ Z LNPXZ LPXZ

  Very unlikely

- 380 - - - - - 14 - 8 - 11 - 9 - 5 - - - 26 - 29 - 76 - 8
- 10% - - - - - 8% - 9% - 12% - 9% - 5% - - - 14% - 13% - 8% - 9%

X HPX X

Not sure

- 3753 - - - - - 184 - 90 - 95 - 97 - 92 - - - 181 - 228 - 996 - 93
- 100% - - - - - 100% - 100% - 100% - 100% - 100% - - - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 115Q826X1. And if you were looking to buy a new camera, how likely would you be to visit each of the following?

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4344 - 385 - 147 - 154 - 70 - 76 - 78 - 73 - 138 - 121 - 182 - 819 - 80
- 80% - 84% - 81% - 84% - 78% - 80% - 80% - 79% - 77% - 67% - 80% - 82% - 86%

T BRT T T T T T T T BT T

Digitalcameras.com

- 3900 - - - 146 - 148 - 72 - 78 - 80 - 66 - 121 - 124 - 186 - 803 - 78
- 78% - - - 81% - 80% - 80% - 82% - 82% - 72% - 67% - 69% - 82% - 81% - 84%

RT RT RT RT RT RT RT BPRT PRT

Digitalcameras

- 3368 - 233 - 100 - 129 - 63 - 55 - 59 - 62 - 76 - 78 - 130 - 677 - 75
- 62% - 51% - 55% - 70% - 70% - 58% - 61% - 67% - 42% - 43% - 57% - 68% - 81%

DRT RT BDFLRTV DFRTV RT RT DRT RT BDFLRTV BDFLNPRTVX

Digitalcameras.shop

- 2792 - 194 - 73 - 102 - 40 - 55 - 59 - 58 - 64 - 72 - 81 - 605 - 60
- 51% - 42% - 40% - 55% - 44% - 58% - 61% - 63% - 36% - 40% - 36% - 61% - 65%

DFRTV DFRTV DFRTV DFJRTV BDFJRTV BDFJRTV BDFJRTV

Digital.cameras

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 116Q826X1. And if you were looking to buy a new camera, how likely would you be to visit each of the following?

SUMMARY TABLE OF BOTTOM 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1903 - 185 - 81 - 65 - 37 - 28 - 29 - 27 - 73 - 74 - 116 - 264 - 17
- 35% - 40% - 45% - 35% - 41% - 29% - 30% - 29% - 41% - 41% - 51% - 27% - 18%

XZ BXZ BLNPXZ XZ XZ XZ XZ BDHLNPRTXZ

Digital.cameras

- 1432 - 151 - 58 - 46 - 20 - 26 - 27 - 23 - 63 - 69 - 76 - 206 - 13
- 26% - 33% - 32% - 25% - 22% - 27% - 28% - 25% - 35% - 38% - 33% - 21% - 14%

XZ BJXZ XZ Z Z Z BHJXZ BHJPXZ BXZ

Digitalcameras.shop

- 657 - - - 21 - 26 - 9 - 8 - 12 - 18 - 29 - 36 - 26 - 102 - 9
- 13% - - - 12% - 14% - 10% - 8% - 12% - 20% - 16% - 20% - 11% - 10% - 10%

X LX X BFJLVXZ

Digitalcameras

- 696 - 45 - 21 - 23 - 12 - 9 - 14 - 15 - 20 - 36 - 31 - 101 - 10
- 13% - 10% - 12% - 13% - 13% - 9% - 14% - 16% - 11% - 20% - 14% - 10% - 11%

DX BDFLRX

Digitalcameras.com

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 117Q826X1_1. And if you were looking to buy a new camera, how likely would you be to visit each of the following?

1. Digitalcameras.com

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4344 - 385 - 147 - 154 - 70 - 76 - 78 - 73 - 138 - 121 - 182 - 819 - 80
- 80% - 84% - 81% - 84% - 78% - 80% - 80% - 79% - 77% - 67% - 80% - 82% - 86%

T BRT T T T T T T T BT T

TOP 2 BOX (NET)

- 2955 - 269 - 103 - 121 - 47 - 48 - 49 - 43 - 81 - 56 - 119 - 469 - 58
- 54% - 58% - 57% - 66% - 52% - 51% - 51% - 47% - 45% - 31% - 52% - 47% - 62%

RTX PRTX RTX BJLNPRTVX T T T T T T T PRTX

  Very likely

- 1389 - 116 - 44 - 33 - 23 - 28 - 29 - 30 - 57 - 65 - 63 - 350 - 22
- 25% - 25% - 24% - 18% - 26% - 29% - 30% - 33% - 32% - 36% - 28% - 35% - 24%

H H H H H H BDFHZ H BDFHVZ

  Somewhat likely

- 696 - 45 - 21 - 23 - 12 - 9 - 14 - 15 - 20 - 36 - 31 - 101 - 10
- 13% - 10% - 12% - 13% - 13% - 9% - 14% - 16% - 11% - 20% - 14% - 10% - 11%

DX BDFLRX

BOTTOM 2 BOX (NET)

- 351 - 19 - 9 - 10 - 8 - 6 - 6 - 10 - 3 - 12 - 18 - 70 - 8
- 6% - 4% - 5% - 5% - 9% - 6% - 6% - 11% - 2% - 7% - 8% - 7% - 9%

DR R R R DR R DR DR R

  Somewhat unlikely

- 345 - 26 - 12 - 13 - 4 - 3 - 8 - 5 - 17 - 24 - 13 - 31 - 2
- 6% - 6% - 7% - 7% - 4% - 3% - 8% - 5% - 9% - 13% - 6% - 3% - 2%

X X X X X XZ BDFJLPVXZ

  Very unlikely

- 412 - 31 - 13 - 7 - 8 - 10 - 5 - 4 - 22 - 24 - 15 - 76 - 3
- 8% - 7% - 7% - 4% - 9% - 11% - 5% - 4% - 12% - 13% - 7% - 8% - 3%

H H BDHPVXZ BDHNPVXZ

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 118Q826X1_2. And if you were looking to buy a new camera, how likely would you be to visit each of the following?

2. Digital.cameras

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2792 - 194 - 73 - 102 - 40 - 55 - 59 - 58 - 64 - 72 - 81 - 605 - 60
- 51% - 42% - 40% - 55% - 44% - 58% - 61% - 63% - 36% - 40% - 36% - 61% - 65%

DFRTV DFRTV DFRTV DFJRTV BDFJRTV BDFJRTV BDFJRTV

TOP 2 BOX (NET)

- 988 - 51 - 23 - 32 - 21 - 19 - 16 - 20 - 23 - 18 - 30 - 197 - 25
- 18% - 11% - 13% - 17% - 23% - 20% - 16% - 22% - 13% - 10% - 13% - 20% - 27%

DTV DT DFRTV DT DT DFRTV BDFRTV

  Very likely

- 1804 - 143 - 50 - 70 - 19 - 36 - 43 - 38 - 41 - 54 - 51 - 408 - 35
- 33% - 31% - 28% - 38% - 21% - 38% - 44% - 41% - 23% - 30% - 22% - 41% - 38%

JRV RV FJRV JRV BDFJRTV FJRV BDFJRTV JRV

  Somewhat likely

- 1903 - 185 - 81 - 65 - 37 - 28 - 29 - 27 - 73 - 74 - 116 - 264 - 17
- 35% - 40% - 45% - 35% - 41% - 29% - 30% - 29% - 41% - 41% - 51% - 27% - 18%

XZ BXZ BLNPXZ XZ XZ XZ XZ BDHLNPRTXZ

BOTTOM 2 BOX (NET)

- 1253 - 104 - 49 - 41 - 31 - 21 - 21 - 21 - 44 - 36 - 76 - 216 - 9
- 23% - 23% - 27% - 22% - 34% - 22% - 22% - 23% - 24% - 20% - 33% - 22% - 10%

Z Z Z Z BDHTXZ Z Z Z Z Z BDHLNTXZ Z

  Somewhat unlikely

- 650 - 81 - 32 - 24 - 6 - 7 - 8 - 6 - 29 - 38 - 40 - 48 - 8
- 12% - 18% - 18% - 13% - 7% - 7% - 8% - 7% - 16% - 21% - 18% - 5% - 9%

X BJLNPXZ BJLNPXZ X JLPX BHJLNPXZ BJLNPXZ

  Very unlikely

- 757 - 82 - 27 - 17 - 13 - 12 - 9 - 7 - 43 - 35 - 31 - 127 - 16
- 14% - 18% - 15% - 9% - 14% - 13% - 9% - 8% - 24% - 19% - 14% - 13% - 17%

BHNPX BFHLNPVX BHNPX

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 164p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 119Q826X1_3. And if you were looking to buy a new camera, how likely would you be to visit each of the following?

3. Digitalcameras.shop

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3368 - 233 - 100 - 129 - 63 - 55 - 59 - 62 - 76 - 78 - 130 - 677 - 75
- 62% - 51% - 55% - 70% - 70% - 58% - 61% - 67% - 42% - 43% - 57% - 68% - 81%

DRT RT BDFLRTV DFRTV RT RT DRT RT BDFLRTV BDFLNPRTVX

TOP 2 BOX (NET)

- 1496 - 80 - 38 - 74 - 36 - 25 - 31 - 23 - 26 - 32 - 50 - 244 - 35
- 27% - 17% - 21% - 40% - 40% - 26% - 32% - 25% - 14% - 18% - 22% - 24% - 38%

DFRTX BDFLPRTVX BDFLPRTVX DR DFRT R DRT BDFRTVX

  Very likely

- 1872 - 153 - 62 - 55 - 27 - 30 - 28 - 39 - 50 - 46 - 80 - 433 - 40
- 34% - 33% - 34% - 30% - 30% - 32% - 29% - 42% - 28% - 25% - 35% - 43% - 43%

T HRT T BDFHJLNRTV HNRT

  Somewhat likely

- 1432 - 151 - 58 - 46 - 20 - 26 - 27 - 23 - 63 - 69 - 76 - 206 - 13
- 26% - 33% - 32% - 25% - 22% - 27% - 28% - 25% - 35% - 38% - 33% - 21% - 14%

XZ BJXZ XZ Z Z Z BHJXZ BHJPXZ BXZ

BOTTOM 2 BOX (NET)

- 925 - 84 - 35 - 30 - 15 - 22 - 20 - 18 - 37 - 38 - 47 - 159 - 11
- 17% - 18% - 19% - 16% - 17% - 23% - 21% - 20% - 21% - 21% - 21% - 16% - 12%

Z

  Somewhat unlikely

- 507 - 67 - 23 - 16 - 5 - 4 - 7 - 5 - 26 - 31 - 29 - 47 - 2
- 9% - 15% - 13% - 9% - 6% - 4% - 7% - 5% - 14% - 17% - 13% - 5% - 2%

XZ BHJLPXZ LXZ XZ BJLPXZ BHJLNPXZ LXZ

  Very unlikely

- 652 - 77 - 23 - 9 - 7 - 14 - 11 - 7 - 41 - 34 - 22 - 113 - 5
- 12% - 17% - 13% - 5% - 8% - 15% - 11% - 8% - 23% - 19% - 10% - 11% - 5%

HZ BHJPVXZ H HZ H BFHJNPVXZ BHJPVXZ H

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 120Q826X1_4. And if you were looking to buy a new camera, how likely would you be to visit each of the following?

4. Digitalcameras

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 4991 -** -** -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3900 - - - 146 - 148 - 72 - 78 - 80 - 66 - 121 - 124 - 186 - 803 - 78
- 78% - - - 81% - 80% - 80% - 82% - 82% - 72% - 67% - 69% - 82% - 81% - 84%

RT RT RT RT RT RT RT BPRT PRT

TOP 2 BOX (NET)

- 2388 - - - 100 - 106 - 47 - 60 - 50 - 32 - 70 - 67 - 139 - 416 - 54
- 48% - - - 55% - 58% - 52% - 63% - 52% - 35% - 39% - 37% - 61% - 42% - 58%

PRTX BPRTX BPRTX PRT BPRTX PRT BPRTX BPRTX

  Very likely

- 1512 - - - 46 - 42 - 25 - 18 - 30 - 34 - 51 - 57 - 47 - 387 - 24
- 30% - - - 25% - 23% - 28% - 19% - 31% - 37% - 28% - 31% - 21% - 39% - 26%

HLV V FHLV LV BFHJLRVZ

  Somewhat likely

- 657 - - - 21 - 26 - 9 - 8 - 12 - 18 - 29 - 36 - 26 - 102 - 9
- 13% - - - 12% - 14% - 10% - 8% - 12% - 20% - 16% - 20% - 11% - 10% - 10%

X LX X BFJLVXZ

BOTTOM 2 BOX (NET)

- 357 - - - 7 - 12 - 6 - 7 - 4 - 10 - 9 - 15 - 12 - 76 - 6
- 7% - - - 4% - 7% - 7% - 7% - 4% - 11% - 5% - 8% - 5% - 8% - 6%

F

  Somewhat unlikely

- 300 - - - 14 - 14 - 3 - 1 - 8 - 8 - 20 - 21 - 14 - 26 - 3
- 6% - - - 8% - 8% - 3% - 1% - 8% - 9% - 11% - 12% - 6% - 3% - 3%

LX LX LX LX LX BJLXZ BJLXZ LX

  Very unlikely

- 434 - - - 14 - 10 - 9 - 9 - 5 - 8 - 30 - 21 - 16 - 91 - 6
- 9% - - - 8% - 5% - 10% - 9% - 5% - 9% - 17% - 12% - 7% - 9% - 6%

BFHNVXZ H

Not sure

- 4991 - - - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - - - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 166p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 121Q828. And, what if you were looking for information about Berlin, Germany or thinking about travelling there?

How likely would you be to visit each of the following?

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4402 - 355 - 151 - 149 - 74 - 75 - 88 - 79 - 134 - 125 - 173 - 865 - 85
- 81% - 77% - 83% - 81% - 82% - 79% - 91% - 86% - 74% - 69% - 76% - 87% - 91%

DRT T RT T T BDHLRTV RTV BDHLRTV BDHLRTV

berlin.com

- 3948 - 297 - 139 - 143 - 72 - 59 - 79 - 77 - 110 - 108 - 175 - 721 - 77
- 72% - 64% - 77% - 78% - 80% - 62% - 81% - 84% - 61% - 60% - 77% - 72% - 83%

DLRT DLRT DLRT DLRT BDLRT BDLRTX DLRT DLRT BDLRTX

berlin.info

- 3269 - 236 - 107 - 112 - 61 - 53 - 74 - 65 - 88 - 95 - 143 - 600 - 56
- 60% - 51% - 59% - 61% - 68% - 56% - 76% - 71% - 49% - 52% - 63% - 60% - 60%

DRT DR DRT BDFHLRTVXZ BDLRT DRT DR

info.berlin

- 2918 - 185 - 81 - 75 - 65 - 61 - 64 - 73 - 104 - 99 - 201 - 607 - 52
- 54% - 40% - 45% - 41% - 72% - 64% - 66% - 79% - 58% - 55% - 88% - 61% - 56%

DFH BDFHRTXZ BDFH BDFH BDFHLNRTXZ DFH DH BDFHJLNPRTXZ BDFH DH

berlin.de

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 122Q828. And, what if you were looking for information about Berlin, Germany or thinking about travelling there?

How likely would you be to visit each of the following?

SUMMARY TABLE OF BOTTOM 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1762 - 192 - 69 - 81 - 16 - 22 - 26 - 17 - 46 - 55 - 16 - 273 - 20
- 32% - 42% - 38% - 44% - 18% - 23% - 27% - 18% - 26% - 30% - 7% - 27% - 22%

JPRVXZ BJLNPRTVXZ JLPRVXZ BJLNPRTVXZ V V V V V JPV JV V

berlin.de

- 1481 - 152 - 55 - 56 - 19 - 27 - 15 - 22 - 59 - 56 - 61 - 264 - 19
- 27% - 33% - 30% - 30% - 21% - 28% - 15% - 24% - 33% - 31% - 27% - 27% - 20%

N BJNXZ N N N JNZ N N N

info.berlin

- 969 - 107 - 27 - 28 - 12 - 21 - 11 - 13 - 45 - 46 - 38 - 166 - 9
- 18% - 23% - 15% - 15% - 13% - 22% - 11% - 14% - 25% - 25% - 17% - 17% - 10%

Z BFHJNVXZ NZ BFHJNPVXZ BFHJNPVXZ

berlin.info

- 654 - 64 - 19 - 30 - 12 - 10 - 5 - 11 - 24 - 36 - 43 - 69 - 4
- 12% - 14% - 10% - 16% - 13% - 11% - 5% - 12% - 13% - 20% - 19% - 7% - 4%

NXZ NXZ NXZ XZ NXZ BFLNXZ BFNXZ

berlin.com

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 123Q828_1. And, what if you were looking for information about Berlin, Germany or thinking about travelling there?

How likely would you be to visit each of the following?

1. berlin.com

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4402 - 355 - 151 - 149 - 74 - 75 - 88 - 79 - 134 - 125 - 173 - 865 - 85
- 81% - 77% - 83% - 81% - 82% - 79% - 91% - 86% - 74% - 69% - 76% - 87% - 91%

DRT T RT T T BDHLRTV RTV BDHLRTV BDHLRTV

TOP 2 BOX (NET)

- 3012 - 238 - 111 - 120 - 45 - 55 - 55 - 47 - 78 - 65 - 112 - 549 - 69
- 55% - 52% - 61% - 65% - 50% - 58% - 57% - 51% - 43% - 36% - 49% - 55% - 74%

RT T DRTV BDJPRTVX T RT RT T T RT BDFJLNPRTVX

  Very likely

- 1390 - 117 - 40 - 29 - 29 - 20 - 33 - 32 - 56 - 60 - 61 - 316 - 16
- 25% - 25% - 22% - 16% - 32% - 21% - 34% - 35% - 31% - 33% - 27% - 32% - 17%

H H HZ FHLZ BFHLZ HZ BDFHLZ H BDFHLZ

  Somewhat likely

- 654 - 64 - 19 - 30 - 12 - 10 - 5 - 11 - 24 - 36 - 43 - 69 - 4
- 12% - 14% - 10% - 16% - 13% - 11% - 5% - 12% - 13% - 20% - 19% - 7% - 4%

NXZ NXZ NXZ XZ NXZ BFLNXZ BFNXZ

BOTTOM 2 BOX (NET)

- 345 - 35 - 13 - 16 - 9 - 6 - 2 - 8 - 11 - 17 - 25 - 47 - 3
- 6% - 8% - 7% - 9% - 10% - 6% - 2% - 9% - 6% - 9% - 11% - 5% - 3%

X NX NX NX N NX BNXZ

  Somewhat unlikely

- 309 - 29 - 6 - 14 - 3 - 4 - 3 - 3 - 13 - 19 - 18 - 22 - 1
- 6% - 6% - 3% - 8% - 3% - 4% - 3% - 3% - 7% - 10% - 8% - 2% - 1%

X XZ XZ XZ BFJNPXZ XZ

  Very unlikely

- 396 - 42 - 11 - 5 - 4 - 10 - 4 - 2 - 22 - 20 - 12 - 62 - 4
- 7% - 9% - 6% - 3% - 4% - 11% - 4% - 2% - 12% - 11% - 5% - 6% - 4%

H HPX HP BFHJNPVXZ BHPVX

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 124Q828_2. And, what if you were looking for information about Berlin, Germany or thinking about travelling there?

How likely would you be to visit each of the following?

2. berlin.de

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2918 - 185 - 81 - 75 - 65 - 61 - 64 - 73 - 104 - 99 - 201 - 607 - 52
- 54% - 40% - 45% - 41% - 72% - 64% - 66% - 79% - 58% - 55% - 88% - 61% - 56%

DFH BDFHRTXZ BDFH BDFH BDFHLNRTXZ DFH DH BDFHJLNPRTXZ BDFH DH

TOP 2 BOX (NET)

- 1399 - 86 - 33 - 29 - 37 - 43 - 33 - 45 - 69 - 51 - 161 - 228 - 24
- 26% - 19% - 18% - 16% - 41% - 45% - 34% - 49% - 38% - 28% - 71% - 23% - 26%

DFHX BDFHTXZ BDFHTXZ DFHX BDFHNTXZ BDFHTXZ DFH BDFHJLNPRTXZ H H

  Very likely

- 1519 - 99 - 48 - 46 - 28 - 18 - 31 - 28 - 35 - 48 - 40 - 379 - 28
- 28% - 21% - 27% - 25% - 31% - 19% - 32% - 30% - 19% - 27% - 18% - 38% - 30%

DRV V DRV DLRV RV V BDFHLRTV RV

  Somewhat likely

- 1762 - 192 - 69 - 81 - 16 - 22 - 26 - 17 - 46 - 55 - 16 - 273 - 20
- 32% - 42% - 38% - 44% - 18% - 23% - 27% - 18% - 26% - 30% - 7% - 27% - 22%

JPRVXZ BJLNPRTVXZ JLPRVXZ BJLNPRTVXZ V V V V V JPV JV V

BOTTOM 2 BOX (NET)

- 1127 - 93 - 43 - 55 - 10 - 16 - 20 - 9 - 25 - 30 - 9 - 225 - 18
- 21% - 20% - 24% - 30% - 11% - 17% - 21% - 10% - 14% - 17% - 4% - 23% - 19%

JPRV JPV JPRV BDJLPRTVX V V PV V V V JPRV V

  Somewhat unlikely

- 635 - 99 - 26 - 26 - 6 - 6 - 6 - 8 - 21 - 25 - 7 - 48 - 2
- 12% - 21% - 14% - 14% - 7% - 6% - 6% - 9% - 12% - 14% - 3% - 5% - 2%

VXZ BFHJLNPRTVXZ LNVXZ NVXZ V VXZ VXZ

  Very unlikely

- 772 - 84 - 31 - 28 - 9 - 12 - 7 - 2 - 30 - 27 - 11 - 116 - 21
- 14% - 18% - 17% - 15% - 10% - 13% - 7% - 2% - 17% - 15% - 5% - 12% - 23%

NPVX BNPVX NPVX PV P PV NPV PV PV BJNPVX

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 125Q828_3. And, what if you were looking for information about Berlin, Germany or thinking about travelling there?

How likely would you be to visit each of the following?

3. berlin.info

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3948 - 297 - 139 - 143 - 72 - 59 - 79 - 77 - 110 - 108 - 175 - 721 - 77
- 72% - 64% - 77% - 78% - 80% - 62% - 81% - 84% - 61% - 60% - 77% - 72% - 83%

DLRT DLRT DLRT DLRT BDLRT BDLRTX DLRT DLRT BDLRTX

TOP 2 BOX (NET)

- 2065 - 107 - 56 - 85 - 41 - 30 - 45 - 51 - 44 - 47 - 97 - 272 - 43
- 38% - 23% - 31% - 46% - 46% - 32% - 46% - 55% - 24% - 26% - 43% - 27% - 46%

DRTX D BDFLRTX DFRTX DFLRTX BDFLRTVX DFRTX DFLRTX

  Very likely

- 1883 - 190 - 83 - 58 - 31 - 29 - 34 - 26 - 66 - 61 - 78 - 449 - 34
- 35% - 41% - 46% - 32% - 34% - 31% - 35% - 28% - 37% - 34% - 34% - 45% - 37%

BHP BHLPTV BHLPRTV

  Somewhat likely

- 969 - 107 - 27 - 28 - 12 - 21 - 11 - 13 - 45 - 46 - 38 - 166 - 9
- 18% - 23% - 15% - 15% - 13% - 22% - 11% - 14% - 25% - 25% - 17% - 17% - 10%

Z BFHJNVXZ NZ BFHJNPVXZ BFHJNPVXZ

BOTTOM 2 BOX (NET)

- 610 - 56 - 16 - 16 - 9 - 17 - 7 - 10 - 27 - 24 - 23 - 136 - 9
- 11% - 12% - 9% - 9% - 10% - 18% - 7% - 11% - 15% - 13% - 10% - 14% - 10%

BFHN B

  Somewhat unlikely

- 359 - 51 - 11 - 12 - 3 - 4 - 4 - 3 - 18 - 22 - 15 - 30 - -
- 7% - 11% - 6% - 7% - 3% - 4% - 4% - 3% - 10% - 12% - 7% - 3% - - 

XZ BJLNPXZ XZ XZ Z Z XZ BFJLNPXZ XZ

  Very unlikely

- 535 - 57 - 15 - 13 - 6 - 15 - 7 - 2 - 25 - 27 - 15 - 109 - 7
- 10% - 12% - 8% - 7% - 7% - 16% - 7% - 2% - 14% - 15% - 7% - 11% - 8%

P PV P BHPV HPV BFHPV PV

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 126Q828_4. And, what if you were looking for information about Berlin, Germany or thinking about travelling there?

How likely would you be to visit each of the following?

4. info.berlin

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3269 - 236 - 107 - 112 - 61 - 53 - 74 - 65 - 88 - 95 - 143 - 600 - 56
- 60% - 51% - 59% - 61% - 68% - 56% - 76% - 71% - 49% - 52% - 63% - 60% - 60%

DRT DR DRT BDFHLRTVXZ BDLRT DRT DR

TOP 2 BOX (NET)

- 1463 - 80 - 50 - 58 - 33 - 26 - 33 - 29 - 34 - 40 - 73 - 204 - 27
- 27% - 17% - 28% - 32% - 37% - 27% - 34% - 32% - 19% - 22% - 32% - 20% - 29%

DRX DX DRTX BDRTX D DRTX DRX DRTX D

  Very likely

- 1806 - 156 - 57 - 54 - 28 - 27 - 41 - 36 - 54 - 55 - 70 - 396 - 29
- 33% - 34% - 31% - 29% - 31% - 28% - 42% - 39% - 30% - 30% - 31% - 40% - 31%

HLRTV BDFHLRTV

  Somewhat likely

- 1481 - 152 - 55 - 56 - 19 - 27 - 15 - 22 - 59 - 56 - 61 - 264 - 19
- 27% - 33% - 30% - 30% - 21% - 28% - 15% - 24% - 33% - 31% - 27% - 27% - 20%

N BJNXZ N N N JNZ N N N

BOTTOM 2 BOX (NET)

- 914 - 82 - 33 - 32 - 14 - 19 - 8 - 18 - 33 - 33 - 35 - 197 - 13
- 17% - 18% - 18% - 17% - 16% - 20% - 8% - 20% - 18% - 18% - 15% - 20% - 14%

N N N N N N N N BN

  Somewhat unlikely

- 567 - 70 - 22 - 24 - 5 - 8 - 7 - 4 - 26 - 23 - 26 - 67 - 6
- 10% - 15% - 12% - 13% - 6% - 8% - 7% - 4% - 14% - 13% - 11% - 7% - 6%

X BJNPXZ PX PX JPX PX X

  Very unlikely

- 702 - 73 - 19 - 16 - 10 - 15 - 8 - 5 - 33 - 30 - 24 - 132 - 18
- 13% - 16% - 10% - 9% - 11% - 16% - 8% - 5% - 18% - 17% - 11% - 13% - 19%

P BHP P BFHNPV HP P FHNPV

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 127Q880. If you were conducting an internet search for information on a topic, how much attention

do you pay to the domain extension (e.g. .com or .info)?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1581 - 136 - 55 - 58 - 27 - 27 - 22 - 33 - 57 - 78 - 78 - 193 - 22
- 29% - 30% - 30% - 32% - 30% - 28% - 23% - 36% - 32% - 43% - 34% - 19% - 24%

X X X X X X NX X BDFHJLNRXZ NX

I don’t pay much attention,
I just look at the search
result/link

- 1862 - 161 - 64 - 53 - 24 - 32 - 37 - 39 - 50 - 57 - 52 - 414 - 39
- 34% - 35% - 35% - 29% - 27% - 34% - 38% - 42% - 28% - 31% - 23% - 42% - 42%

V V V V V HJRV V BDHJRTV HJRV

I only go to sites with
domain extensions I am
familiar with

- 2009 - 164 - 62 - 73 - 39 - 36 - 38 - 20 - 73 - 46 - 98 - 389 - 32
- 37% - 36% - 34% - 40% - 43% - 38% - 39% - 22% - 41% - 25% - 43% - 39% - 34%

PT PT P PT PT PT PT PT PT PT

I look at the search results
and decide based on
other information I see

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 128Q823. Which of the following would be most important to you in determining which gTLD to register your domain name under?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

- 1756 - 158 - 72 - 61 - 25 - 37 - 34 - 27 - 83 - 42 - 58 - 343 - 31
- 32% - 34% - 40% - 33% - 28% - 39% - 35% - 29% - 46% - 23% - 25% - 34% - 33%

ATV CTV EBTV GT I KTV MT O QBDHJPTVXZ S U WTV Y

One that seems most
relevant to my needs

2850 1708 202 154 85 53 113 70 38 28 59 21 33 24 48 21 112 41 75 54 79 52 505 304 41 34
46% 31% 40% 33% 43% 29% 51% 38% 38% 31% 58% 22% 33% 25% 43% 23% 51% 23% 37% 30% 32% 23% 45% 31% 41% 37%

BCMSU RV DU LPRV FU HCIMSU BLNPRVX LACEIMOSUWY PU RCIMSU V XCMSU RV LPRV

Has a well-known
extension

2215 852 191 70 72 31 64 23 47 21 29 11 44 14 47 20 77 21 91 45 114 52 409 138 46 15
36% 16% 38% 15% 36% 17% 29% 13% 47% 23% 28% 12% 44% 14% 42% 22% 35% 12% 45% 25% 46% 23% 37% 14% 46% 16%

BG DG F H JAGKQ BHLRX L NGK PGK HRX R TAGKQW BDHLNRX VACEGKQW BDHLRX XG ZAGK

Reasonable price

- 842 - 56 - 17 - 29 - 8 - 22 - 21 - 21 - 22 - 23 - 53 - 150 - 13
- 15% - 12% - 9% - 16% - 9% - 23% - 22% - 23% - 12% - 13% - 23% - 15% - 14%

ADF C E G I KBDFJRTX MDFJR OBDFJRT Q S UBDFJRTX WF Y

One that is close to the
one I wanted and is
available to register

412 216 13 8 2 2 11 - 9 6 7 2 1 2 10 3 9 5 13 8 8 8 104 58 8 -
7% 4% 3% 2% 1% 1% 5% - 9% 7% 7% 2% 1% 2% 9% 3% 4% 3% 6% 4% 3% 4% 9% 6% 8% - 

BCEMU DFH HE CEMU DFHZ CEM H CEMU H E H CEM HZ H XACEGMQU BDFHZ ZCEM

Has a new extension

486 - 48 - 24 - 32 - 6 - 4 - 19 - 5 - 14 - 11 - 34 - 74 - 4 -
8% - 10% - 12% - 14% - 6% - 4% - 19% - 4% - 6% - 5% - 14% - 7% - 4% - 
B DW FAKOQSWY HAIKOQSWY J NACIKOQSWY P R T VAIKOQSWY X

All of my other preferred
gTLDs are unavailable

181 78 48 15 17 6 3 1 1 2 3 2 3 2 2 - 8 8 11 9 15 5 18 3 1 -
3% 1% 10% 3% 9% 3% 1% 1% 1% 2% 3% 2% 3% 2% 2% - 4% 4% 5% 5% 6% 2% 2% * 1% - 

BW X DAGIKMOQWY BHX FAGIOQWY BX X X X W BHPXZ AGW BHPXZ VAGIWY X X

Other

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 129Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

- 137 - - - - - - - - - - - - - - - - - - - - - - - -
- 76% - - - - - - - - - - - - - - - - - - - - - - - - 

.jakarta

- 3879 - 316 - 134 - 128 - 63 - 57 - 64 - 56 - 97 - 106 - 141 - 764 - 67
- 71% - 69% - 74% - 70% - 70% - 60% - 66% - 61% - 54% - 59% - 62% - 77% - 72%

LPRTV RT LPRTV RT R BDHLNPRTV RT

.news

159 153 - - - - - - - - - - - - - - - - - - 159 153 - - - -
64% 67% - - - - - - - - - - - - - - - - - - 64% 67% - - - - 

.berlin

- 118 - - - 118 - - - - - - - - - - - - - - - - - - - -
- 65% - - - 65% - - - - - - - - - - - - - - - - - - - - 

.toronto

- 62 - - - - - - - - - - - 62 - - - - - - - - - - - -
- 64% - - - - - - - - - - - 64% - - - - - - - - - - - - 

.madrid

- 57 - - - - - - - - - - - - - - - - - - - - - - - -
- 63% - - - - - - - - - - - - - - - - - - - - - - - - 

.capetown

- 58 - - - - - - - - - - - - - - - - - - - - - - - -
- 62% - - - - - - - - - - - - - - - - - - - - - - - - 

.bogota

- 114 - - - - - - - - - - - - - - - - - - - - - - - -
- 62% - - - - - - - - - - - - - - - - - - - - - - - - 

.seoul

3851 3396 275 221 108 89 137 129 58 58 65 69 56 68 56 54 123 62 102 101 142 131 792 747 68 59
63% 62% 55% 48% 54% 49% 61% 70% 57% 64% 64% 73% 56% 70% 50% 59% 56% 34% 51% 56% 57% 57% 71% 75% 68% 63%

CEOQS DFR D R R OS BDFRTV DFR OS BDFPRTV MDFRTV R R R DR ACEGIMOQSU BDFJPRTVZ CEOQS DFR

.email

- 56 - - - - - - - - - - - - - - - - - - - - - - - 56
- 60% - - - - - - - - - - - - - - - - - - - - - - - 60%

.hanoi

- 57 - - - - - - - - - - - - - - - - - - - - - - - -
- 59% - - - - - - - - - - - - - - - - - - - - - - - - 

.cairo

- 3227 - 172 - 78 - 117 - 52 - 61 - 64 - 51 - 68 - 100 - 159 - 675 - 64
- 59% - 37% - 43% - 64% - 58% - 64% - 66% - 55% - 38% - 55% - 70% - 68% - 69%

DFR DFR DFR DFR DFR DR DFR BDFJPRT BDFPRT DFRT

.online

- 56 - - - - - - - - - 56 - - - - - - - - - - - - - -
- 59% - - - - - - - - - 59% - - - - - - - - - - - - - - 

.istanbul

- 350 - - - - - - - - - - - - - - - - - - - - - - - -
- 59% - - - - - - - - - - - - - - - - - - - - - - - - 

.delhi

- 108 - - - - - - - - - - - - - - - - - - - - - - - -
- 56% - - - - - - - - - - - - - - - - - - - - - - - - 

.abuja

- 553 - - - - - - - - - - - - - - - - - - - - - 553 - -
- 56% - - - - - - - - - - - - - - - - - - - - - 56% - - 

.Foshan

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 129Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
- 128 - - - - - - - - - - - - - - - - - - - - - - - -
- 55% - - - - - - - - - - - - - - - - - - - - - - - - 

.mockba

3223 3006 295 256 110 91 115 105 45 53 53 62 45 55 46 46 108 78 88 82 117 112 580 584 52 45
52% 55% 59% 56% 55% 50% 52% 57% 45% 59% 52% 65% 45% 57% 41% 50% 49% 43% 44% 45% 47% 49% 52% 59% 52% 48%

OS ART AIMOQSUW RT OS RT IRT BFPRTVZ R OS WBFRTV

.photography

- 3003 - 169 - 85 - 116 - 52 - 57 - 63 - 40 - 64 - 105 - 106 - 609 - 57
- 55% - 37% - 47% - 63% - 58% - 60% - 65% - 43% - 36% - 58% - 46% - 61% - 61%

DFPRV DR BDFPRV DR DFPRV BDFPRV DFPRV DR BDFPRV DFPRV

.website

3463 2954 247 173 100 65 138 108 45 52 57 58 45 50 42 43 99 47 95 83 102 83 718 687 59 49
56% 54% 49% 38% 50% 36% 62% 59% 45% 58% 56% 61% 45% 52% 38% 47% 45% 26% 47% 46% 41% 36% 65% 69% 59% 53%

BCIMOQSU DFRTV DOU R FO R CEIMOQSU DFRTV DFRV OU DFRTV DFRV R R R R ACEIMOQSU WBDFHJNPRTVZ IMOQU DFRV

.link

- 2784 - 161 - 70 - 102 - 44 - 55 - 52 - 38 - 63 - 93 - 78 - 595 - 47
- 51% - 35% - 39% - 55% - 49% - 58% - 54% - 41% - 35% - 51% - 34% - 60% - 51%

DFRV DFPRV DRV DFPRV DFRV DFRV BDFJPRTV DRV

.site

- 46 - - - - - - - - - - - - - 46 - - - - - - - - - -
- 50% - - - - - - - - - - - - - 50% - - - - - - - - - - 

.warszawa

495 90 - - - - - - 42 - 38 - 44 - 29 - 125 90 80 - 137 - - - - -
46% 50% - - - - - - 42% - 37% - 44% - 26% - 57% 50% 40% - 55% - - - - - 
O O O AIKMOS O AIKOS

.london

- 155 - - - - - - - - - - - - - - - - - - - - - - - -
- 49% - - - - - - - - - - - - - - - - - - - - - - - - 

.tokyo

- 89 - - - - - - - - - - - - - - - - - 89 - - - - - -
- 49% - - - - - - - - - - - - - - - - - 49% - - - - - - 

.paris

585 489 - - - - - - - - - - - - - - - - - - - - 585 489 - -
53% 49% - - - - - - - - - - - - - - - - - - - - 53% 49% - - 

.wang

- 43 - - - - - - - 43 - - - - - - - - - - - - - - - -
- 48% - - - - - - - 48% - - - - - - - - - - - - - - - - 

.roma

270 214 270 214 - - - - - - - - - - - - - - - - - - - - - -
54% 46% 54% 46% - - - - - - - - - - - - - - - - - - - - - - 
B D

.nyc

- 83 - - - - - - - - - - - - - - - - - - - - - - - -
- 45% - - - - - - - - - - - - - - - - - - - - - - - - 

.manilla

- 2458 - 165 - 74 - 80 - 42 - 43 - 42 - 31 - 51 - 67 - 60 - 573 - 38
- 45% - 36% - 41% - 43% - 47% - 45% - 43% - 34% - 28% - 37% - 26% - 58% - 41%

DPRTV V RV RV RV RV RV V BDFHJLNPRTVZ RV

.space

- 2452 - 218 - 71 - 60 - 32 - 40 - 38 - 28 - 56 - 49 - 74 - 552 - 36
- 45% - 47% - 39% - 33% - 36% - 42% - 39% - 30% - 31% - 27% - 32% - 55% - 39%

HPRTV HJPRTV T T T BDFHJLNPRTVZ

.pics

2999 2377 228 138 93 49 94 62 36 30 41 43 43 32 33 30 79 51 88 68 102 63 668 614 48 37
49% 44% 45% 30% 47% 27% 42% 34% 36% 33% 40% 45% 43% 33% 29% 33% 36% 28% 44% 38% 41% 28% 60% 62% 48% 40%

BGIOQU DFHJNPRV DOQ FOQ O DFRV O O FV VO ACEGIKMOQSUY BDFHJLNPRTVZ OQ FV

.club

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 129Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
632 416 - - - - - - - - - - - - - - - - - - - - 632 416 - -

57% 42% - - - - - - - - - - - - - - - - - - - - 57% 42% - - 
B X

.xn-55qx5d (Chinese for
company)

624 410 - - - - - - - - - - - - - - - - - - - - 624 410 - -
56% 41% - - - - - - - - - - - - - - - - - - - - 56% 41% - - 
B X

.xn-ses554g (Chinese for
network address)

- 2122 - 106 - 44 - 50 - 29 - 32 - 33 - 32 - 45 - 52 - 62 - 627 - 26
- 39% - 23% - 24% - 27% - 32% - 34% - 34% - 35% - 25% - 29% - 27% - 63% - 28%

DFHRTVZ D D D BDFHJLNPRTVZ

.top

2612 2106 312 284 117 105 63 43 22 24 32 32 30 24 27 26 68 49 64 44 77 37 558 462 34 23
43% 39% 62% 62% 59% 58% 28% 23% 22% 27% 31% 34% 30% 25% 24% 28% 31% 27% 32% 24% 31% 16% 50% 46% 34% 25%

BGIKMOQSU HJNPRTVZ AGIKMOQSUWY BHJLNPRTVXZ AGIKMOQSUWY BHJLNPRTVXZ V V V V V V AGIKMOQSUY BHJLNPRTVZ

.realtor

- 71 - - - - - 71 - - - - - - - - - - - - - - - - - -
- 39% - - - - - 39% - - - - - - - - - - - - - - - - - - 

.guadalajara

- 113 - - - - - - - - - - - - - - - - - - - - - - - -
- 35% - - - - - - - - - - - - - - - - - - - - - - - - 

.rio

2551 1919 199 122 66 46 64 44 19 20 36 34 30 18 27 27 67 41 56 33 68 41 556 453 38 28
42% 35% 40% 26% 33% 25% 29% 24% 19% 22% 35% 36% 30% 19% 24% 29% 30% 23% 28% 18% 27% 18% 50% 45% 38% 30%

BEGIMOQSU DFHJNRTV DGIOQSU TV I I HJNRTV TV I T V XACEGIKMOQSUY BDFHJNPRTVZ IOU TV

.guru

- 31 - - - - - - - - - - - - - - - - - - - - - - - -
- 33% - - - - - - - - - - - - - - - - - - - - - - - - 

.cordoba

2178 1551 150 82 46 39 61 22 21 13 34 30 25 19 26 25 60 32 62 33 69 31 562 455 32 26
35% 28% 30% 18% 23% 22% 27% 12% 21% 14% 33% 32% 25% 20% 23% 27% 27% 18% 31% 18% 28% 14% 51% 46% 32% 28%

BCEGIMOQU DFHJRTV D HV H I DHJRTV DHJV R T V XACEGIKMOQSUY BDFHJLNPRTVZ DHJV

.xyz

71 32 - - - - - - - - - - - - - - - - - - 71 32 - - - -
28% 14% - - - - - - - - - - - - - - - - - - 28% 14% - - - - 
B V

.ovh

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 130Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

179 196 - - - - - - - - - - - - - - - - - - 179 196 - - - -
72% 86% - - - - - - - - - - - - - - - - - - 72% 86% - - - - 

A U

.ovh

3966 3901 352 379 154 142 162 162 80 77 68 65 75 78 86 67 160 148 139 148 181 197 548 541 68 67
65% 72% 70% 82% 77% 78% 73% 88% 79% 86% 67% 68% 75% 80% 77% 73% 73% 82% 69% 82% 72% 86% 49% 54% 68% 72%
W AX AW CBLPXZ AW BX AW GBFLPXZ AKW BLPXZ W X AW X AW X AW QBLX W SBLX AW UBFLPXZ W W X

.xyz

- 62 - - - - - - - - - - - - - - - - - - - - - - - -
- 67% - - - - - - - - - - - - - - - - - - - - - - - - 

.cordoba

3593 3533 303 339 134 135 159 140 82 70 66 61 70 79 85 65 153 139 145 148 182 187 554 543 62 65
58% 65% 60% 74% 67% 75% 71% 76% 81% 78% 65% 64% 70% 81% 76% 71% 70% 77% 72% 82% 73% 82% 50% 55% 62% 70%
W AX W CBX AW BX ACW BLX ACEKQWY BLX W AW BLX ACWY X ACW BLX ACW SBDLPXZ ACWY UBDLPXZ W W X

.guru

- 208 - - - - - - - - - - - - - - - - - - - - - - - -
- 65% - - - - - - - - - - - - - - - - - - - - - - - - 

.rio

- 113 - - - - - 113 - - - - - - - - - - - - - - - - - -
- 61% - - - - - 61% - - - - - - - - - - - - - - - - - - 

.guadalajara

3532 3346 190 177 83 76 160 141 79 66 70 63 70 73 85 66 152 131 137 137 173 191 552 534 66 70
57% 61% 38% 38% 42% 42% 72% 77% 78% 73% 69% 66% 70% 75% 76% 72% 69% 73% 68% 76% 69% 84% 50% 54% 66% 75%

CEW ADFX ACEW BDFX ACEW BDFX ACEW DFX ACEW BDFX ACEW BDFX ACEW BDFX ACEW BDFX ACEW UBDFJLPRTX CE DF CEW BDFX

.realtor

- 3330 - 355 - 137 - 134 - 61 - 63 - 64 - 60 - 135 - 129 - 166 - 369 - 67
- 61% - 77% - 76% - 73% - 68% - 66% - 66% - 65% - 75% - 71% - 73% - 37% - 72%

X BLNPX BX BX X X X X BX BX BX BX

.top

486 586 - - - - - - - - - - - - - - - - - - - - 486 586 - -
44% 59% - - - - - - - - - - - - - - - - - - - - 44% 59% - - 

A W

.xn-ses554g (Chinese for
network address)

478 580 - - - - - - - - - - - - - - - - - - - - 478 580 - -
43% 58% - - - - - - - - - - - - - - - - - - - - 43% 58% - - 

A W

.xn-55qx5d (Chinese for
company)

3145 3075 274 323 107 132 129 122 65 60 61 52 57 65 79 62 141 129 113 113 148 165 442 382 52 56
51% 56% 55% 70% 54% 73% 58% 66% 64% 67% 60% 55% 57% 67% 71% 67% 64% 72% 56% 62% 59% 72% 40% 38% 52% 60%
W AX W CBLX W EBLTXZ AW BX AW BX W X W BX ACEGMSUWY BX ACEWY BLX W X AW UBLTXZ W X

.club

- 3000 - 243 - 110 - 124 - 58 - 55 - 59 - 64 - 124 - 132 - 154 - 444 - 57
- 55% - 53% - 61% - 67% - 64% - 58% - 61% - 70% - 69% - 73% - 68% - 45% - 61%

X X X BDX DX X X BDX BDX BDFLNX BDX X

.pics

- 2994 - 296 - 107 - 104 - 48 - 52 - 55 - 61 - 129 - 114 - 168 - 423 - 55
- 55% - 64% - 59% - 57% - 53% - 55% - 57% - 66% - 72% - 63% - 74% - 42% - 59%

X BX X X X X X BX BFHJLNXZ BX BDFHJLNTXZ X

.space

- 101 - - - - - - - - - - - - - - - - - - - - - - - -
- 55% - - - - - - - - - - - - - - - - - - - - - - - - 

.manilla

232 247 232 247 - - - - - - - - - - - - - - - - - - - - - -
46% 54% 46% 54% - - - - - - - - - - - - - - - - - - - - - - 

A C

.nyc

- 47 - - - - - - - 47 - - - - - - - - - - - - - - - -
- 52% - - - - - - - 52% - - - - - - - - - - - - - - - - 

.roma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 130Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
525 507 - - - - - - - - - - - - - - - - - - - - 525 507 - -

47% 51% - - - - - - - - - - - - - - - - - - - - 47% 51% - - 
.wang

- 92 - - - - - - - - - - - - - - - - - 92 - - - - - -
- 51% - - - - - - - - - - - - - - - - - 51% - - - - - - 

.paris

- 160 - - - - - - - - - - - - - - - - - - - - - - - -
- 51% - - - - - - - - - - - - - - - - - - - - - - - - 

.tokyo

- 46 - - - - - - - - - - - - - 46 - - - - - - - - - -
- 50% - - - - - - - - - - - - - 50% - - - - - - - - - - 

.warszawa

591 90 - - - - - - 59 - 64 - 56 - 83 - 95 90 121 - 113 - - - - -
54% 50% - - - - - - 58% - 63% - 56% - 74% - 43% 50% 60% - 45% - - - - - 

QU QU QU Q AIMQSU QU

.london

- 2668 - 300 - 111 - 82 - 46 - 40 - 45 - 54 - 117 - 88 - 150 - 401 - 46
- 49% - 65% - 61% - 45% - 51% - 42% - 46% - 59% - 65% - 49% - 66% - 40% - 49%

X BHJLNTXZ BHLNTX X HLX BHJLNTXZ X BHJLNTXZ

.site

2681 2498 255 288 100 116 85 76 56 38 45 37 55 47 70 49 121 133 106 98 148 145 392 309 41 44
44% 46% 51% 62% 50% 64% 38% 41% 55% 42% 44% 39% 55% 48% 63% 53% 55% 74% 53% 54% 59% 64% 35% 31% 41% 47%
W AX AGW CBHJLNXZ GW EBHJLNXZ X AGWY X AGWY X ACEGKWY X AGWY QBDFHJLNPTVXZ AGW BHLX ACGKWY BHJLNXZ X X

.link

- 2449 - 292 - 96 - 68 - 38 - 38 - 34 - 52 - 116 - 76 - 122 - 387 - 36
- 45% - 63% - 53% - 37% - 42% - 40% - 35% - 57% - 64% - 42% - 54% - 39% - 39%

HNX BFHJLNTVXZ BHLNTXZ BHLNTXZ BFHJLNTVXZ BHLNTXZ

.website

2921 2446 207 205 90 90 108 79 56 37 49 33 55 42 66 46 112 102 113 99 133 116 530 412 48 48
48% 45% 41% 44% 45% 50% 48% 43% 55% 41% 48% 35% 55% 43% 59% 50% 51% 57% 56% 55% 53% 51% 48% 41% 48% 52%
BC LX LX JC C ACEW L C BDHJLNX ACEW BDHJLX C LX XC L

.photography

- 103 - - - - - - - - - - - - - - - - - - - - - - - -
- 45% - - - - - - - - - - - - - - - - - - - - - - - - 

.mockba

- 443 - - - - - - - - - - - - - - - - - - - - - 443 - -
- 44% - - - - - - - - - - - - - - - - - - - - - 44% - - 

.Foshan

- 84 - - - - - - - - - - - - - - - - - - - - - - - -
- 44% - - - - - - - - - - - - - - - - - - - - - - - - 

.abuja

- 245 - - - - - - - - - - - - - - - - - - - - - - - -
- 41% - - - - - - - - - - - - - - - - - - - - - - - - 

.delhi

- 39 - - - - - - - - - 39 - - - - - - - - - - - - - -
- 41% - - - - - - - - - 41% - - - - - - - - - - - - - - 

.istanbul

- 2225 - 289 - 103 - 67 - 38 - 34 - 33 - 41 - 112 - 81 - 69 - 321 - 29
- 41% - 63% - 57% - 36% - 42% - 36% - 34% - 45% - 62% - 45% - 30% - 32% - 31%

VX BHJLNPTVXZ BHJLNTVXZ V VX BHJLNPTVXZ VXZ

.online

- 39 - - - - - - - - - - - - - - - - - - - - - - - -
- 41% - - - - - - - - - - - - - - - - - - - - - - - - 

.cairo

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 130Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
- 37 - - - - - - - - - - - - - - - - - - - - - - - 37
- 40% - - - - - - - - - - - - - - - - - - - - - - - 40%

.hanoi

2293 2056 227 240 92 92 86 55 43 32 37 26 44 29 56 38 97 118 99 80 108 97 318 249 32 34
37% 38% 45% 52% 46% 51% 39% 30% 43% 36% 36% 27% 44% 30% 50% 41% 44% 66% 49% 44% 43% 43% 29% 25% 32% 37%
W HLX AWY CBHJLNVXZ AWY BHJLNXZ W W X NW AGKWY LX AWY QBDFHJLNPTVXZ AGKWY HLNX W HLNX X

.email

- 69 - - - - - - - - - - - - - - - - - - - - - - - -
- 38% - - - - - - - - - - - - - - - - - - - - - - - - 

.seoul

- 35 - - - - - - - - - - - - - - - - - - - - - - - -
- 38% - - - - - - - - - - - - - - - - - - - - - - - - 

.bogota

- 33 - - - - - - - - - - - - - - - - - - - - - - - -
- 37% - - - - - - - - - - - - - - - - - - - - - - - - 

.capetown

- 35 - - - - - - - - - - - 35 - - - - - - - - - - - -
- 36% - - - - - - - - - - - 36% - - - - - - - - - - - - 

.madrid

- 63 - - - 63 - - - - - - - - - - - - - - - - - - - -
- 35% - - - 35% - - - - - - - - - - - - - - - - - - - - 

.toronto

91 75 - - - - - - - - - - - - - - - - - - 91 75 - - - -
36% 33% - - - - - - - - - - - - - - - - - - 36% 33% - - - - 

.berlin

- 1573 - 145 - 47 - 56 - 27 - 38 - 33 - 36 - 83 - 75 - 87 - 232 - 26
- 29% - 31% - 26% - 30% - 30% - 40% - 34% - 39% - 46% - 41% - 38% - 23% - 28%

X X X BFX X BFX BDFHJXZ BDFHXZ BFX

.news

- 44 - - - - - - - - - - - - - - - - - - - - - - - -
- 24% - - - - - - - - - - - - - - - - - - - - - - - - 

.jakarta

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 180p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 131Q826_1. Please rate the following gTLDs by how trustworthy you feel they are.

1. .email

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3851 3396 275 221 108 89 137 129 58 58 65 69 56 68 56 54 123 62 102 101 142 131 792 747 68 59
63% 62% 55% 48% 54% 49% 61% 70% 57% 64% 64% 73% 56% 70% 50% 59% 56% 34% 51% 56% 57% 57% 71% 75% 68% 63%

CEOQS DFR D R R OS BDFRTV DFR OS BDFPRTV MDFRTV R R R DR ACEGIMOQSU BDFJPRTVZ CEOQS DFR

TOP 2 BOX (NET)

894 981 31 33 14 11 32 49 5 17 24 20 2 12 4 5 27 11 4 16 14 23 174 235 21 23
15% 18% 6% 7% 7% 6% 14% 27% 5% 19% 24% 21% 2% 12% 4% 5% 12% 6% 2% 9% 6% 10% 16% 24% 21% 25%

CEIMOSU ADFPRTV S S CEIMOSU GBDFNPRTV IDFPRTV ACEGIMOQSUW DFPRTV M RCIMOSU S CEIMOSU WBDFNPRTV CEIMOQSU DFNPRTV

  Very trustworthy

2957 2415 244 188 94 78 105 80 53 41 41 49 54 56 52 49 96 51 98 85 128 108 618 512 47 36
48% 44% 49% 41% 47% 43% 47% 43% 52% 46% 40% 52% 54% 58% 46% 53% 44% 28% 49% 47% 51% 47% 56% 51% 47% 39%
B R D R R R R R BDFHRZ DRZ R R R XACEGKQ BDFHRZ

  Somewhat trustworthy

2293 2056 227 240 92 92 86 55 43 32 37 26 44 29 56 38 97 118 99 80 108 97 318 249 32 34
37% 38% 45% 52% 46% 51% 39% 30% 43% 36% 36% 27% 44% 30% 50% 41% 44% 66% 49% 44% 43% 43% 29% 25% 32% 37%
W HLX AWY CBHJLNVXZ AWY BHJLNXZ W W X NW AGKWY LX AWY QBDFHJLNPTVXZ AGKWY HLNX W HLNX X

BOTTOM 2 BOX (NET)

1649 1596 149 177 58 69 67 39 29 27 25 22 35 26 34 24 64 88 67 61 67 68 267 219 25 29
27% 29% 30% 38% 29% 38% 30% 21% 29% 30% 25% 23% 35% 27% 30% 26% 29% 49% 33% 34% 27% 30% 24% 22% 25% 31%
W AHX W CBHLNPVX BHLPX H W QBDFHJLNPTVXZ AW HX HX X

  Not very trustworthy

644 460 78 63 34 23 19 16 14 5 12 4 9 3 22 14 33 30 32 19 41 29 51 30 7 5
10% 8% 16% 14% 17% 13% 9% 9% 14% 6% 12% 4% 9% 3% 20% 15% 15% 17% 16% 10% 16% 13% 5% 3% 7% 5%

BW X AGWY BJLNXZ AGWY BLNX W X W W AGMWY BJLNXZ AGWY BHJLNXZ AGWY NX AGWY BLNX

  Not at all trustworthy

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 132Q826_2. Please rate the following gTLDs by how trustworthy you feel they are.

2. .photography

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3223 3006 295 256 110 91 115 105 45 53 53 62 45 55 46 46 108 78 88 82 117 112 580 584 52 45
52% 55% 59% 56% 55% 50% 52% 57% 45% 59% 52% 65% 45% 57% 41% 50% 49% 43% 44% 45% 47% 49% 52% 59% 52% 48%

OS ART AIMOQSUW RT OS RT IRT BFPRTVZ R OS WBFRTV

TOP 2 BOX (NET)

470 602 33 32 8 10 11 22 5 7 9 12 1 5 7 6 19 8 3 13 7 8 69 122 6 7
8% 11% 7% 7% 4% 6% 5% 12% 5% 8% 9% 13% 1% 5% 6% 7% 9% 4% 1% 7% 3% 4% 6% 12% 6% 8%

EMSUW ADFRV MSU S GDFRV MSU FRV MS MSU S MSU WDFNRTV S

  Very trustworthy

2753 2404 262 224 102 81 104 83 40 46 44 50 44 50 39 40 89 70 85 69 110 104 511 462 46 38
45% 44% 52% 49% 51% 45% 47% 45% 40% 51% 43% 53% 44% 52% 35% 43% 40% 39% 42% 38% 44% 46% 46% 46% 46% 41%
O AIOQSUW BRT OQ O T RT RT O T

  Somewhat trustworthy

2921 2446 207 205 90 90 108 79 56 37 49 33 55 42 66 46 112 102 113 99 133 116 530 412 48 48
48% 45% 41% 44% 45% 50% 48% 43% 55% 41% 48% 35% 55% 43% 59% 50% 51% 57% 56% 55% 53% 51% 48% 41% 48% 52%
BC LX LX JC C ACEW L C BDHJLNX ACEW BDHJLX C LX XC L

BOTTOM 2 BOX (NET)

2149 1907 135 148 57 72 80 62 41 25 38 24 46 39 36 34 73 78 79 73 82 82 445 349 35 43
35% 35% 27% 32% 29% 40% 36% 34% 41% 28% 37% 25% 46% 40% 32% 37% 33% 43% 39% 40% 33% 36% 40% 35% 35% 46%
C L EL C CE C ACEOQU L QBDJLX CE DJL XACEU BDHJLX

  Not very trustworthy

772 539 72 57 33 18 28 17 15 12 11 9 9 3 30 12 39 24 34 26 51 34 85 63 13 5
13% 10% 14% 12% 17% 10% 13% 9% 15% 13% 11% 9% 9% 3% 27% 13% 18% 13% 17% 14% 20% 15% 8% 6% 13% 5%

BW NX W NX W N W W NX PACEGIKMSWY NX AMW NXZ W BNXZ ACGKMW BNXZ

  Not at all trustworthy

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 133Q826_3. Please rate the following gTLDs by how trustworthy you feel they are.

3. .link

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3463 2954 247 173 100 65 138 108 45 52 57 58 45 50 42 43 99 47 95 83 102 83 718 687 59 49
56% 54% 49% 38% 50% 36% 62% 59% 45% 58% 56% 61% 45% 52% 38% 47% 45% 26% 47% 46% 41% 36% 65% 69% 59% 53%

BCIMOQSU DFRTV DOU R FO R CEIMOQSU DFRTV DFRV OU DFRTV DFRV R R R R ACEIMOQSU WBDFHJNPRTVZ IMOQU DFRV

TOP 2 BOX (NET)

587 659 25 22 9 5 24 26 3 8 8 15 1 5 3 3 10 9 7 10 7 6 111 169 10 6
10% 12% 5% 5% 5% 3% 11% 14% 3% 9% 8% 16% 1% 5% 3% 3% 5% 5% 3% 6% 3% 3% 10% 17% 10% 6%

CEIMOQSU ADFNPRTV CEIMOQSU DFNPRTV FV MU DFNPRTVZ CEIMOQSU WBDFJNPRTVZ IMOSU

  Very trustworthy

2876 2295 222 151 91 60 114 82 42 44 49 43 44 45 39 40 89 38 88 73 95 77 607 518 49 43
47% 42% 44% 33% 46% 33% 51% 45% 42% 49% 48% 45% 44% 46% 35% 43% 40% 21% 44% 40% 38% 34% 55% 52% 49% 46%

BOU DFRV D R F R OQU DFRV DFRV DFR DFRV DR R R R ACEIMOQSU BDFRTV O DFRV

  Somewhat trustworthy

2681 2498 255 288 100 116 85 76 56 38 45 37 55 47 70 49 121 133 106 98 148 145 392 309 41 44
44% 46% 51% 62% 50% 64% 38% 41% 55% 42% 44% 39% 55% 48% 63% 53% 55% 74% 53% 54% 59% 64% 35% 31% 41% 47%
W AX AGW CBHJLNXZ GW EBHJLNXZ X AGWY X AGWY X ACEGKWY X AGWY QBDFHJLNPTVXZ AGW BHLX ACGKWY BHJLNXZ X X

BOTTOM 2 BOX (NET)

1931 1884 161 201 60 84 60 55 41 29 31 31 45 40 43 29 74 97 75 75 87 96 328 267 33 38
31% 35% 32% 44% 30% 46% 27% 30% 41% 32% 30% 33% 45% 41% 38% 32% 34% 54% 37% 41% 35% 42% 30% 27% 33% 41%

AX CBHJLPX EBHJLPX AGW ACEGKW X G QBDHJLNPTVXZ GW BHX BHX X

  Not very trustworthy

750 614 94 87 40 32 25 21 15 9 14 6 10 7 27 20 47 36 31 23 61 49 64 42 8 6
12% 11% 19% 19% 20% 18% 11% 11% 15% 10% 14% 6% 10% 7% 24% 22% 21% 20% 15% 13% 24% 21% 6% 4% 8% 6%
W X AGMWY BHJLNXZ AGMWY BLNXZ W X W X W AGMWY BHJLNXZ AGMWY BHJLNXZ W X AGKMSWY BHJLNTXZ

  Not at all trustworthy

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 134Q826_4. Please rate the following gTLDs by how trustworthy you feel they are.

4. .guru

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2551 1919 199 122 66 46 64 44 19 20 36 34 30 18 27 27 67 41 56 33 68 41 556 453 38 28
42% 35% 40% 26% 33% 25% 29% 24% 19% 22% 35% 36% 30% 19% 24% 29% 30% 23% 28% 18% 27% 18% 50% 45% 38% 30%

BEGIMOQSU DFHJNRTV DGIOQSU TV I I HJNRTV TV I T V XACEGIKMOQSUY BDFHJNPRTVZ IOU TV

TOP 2 BOX (NET)

367 361 19 14 3 5 6 7 2 3 4 5 1 2 2 2 10 6 1 6 5 4 68 88 5 5
6% 7% 4% 3% 2% 3% 3% 4% 2% 3% 4% 5% 1% 2% 2% 2% 5% 3% * 3% 2% 2% 6% 9% 5% 5%

CEGMSU DFV S S S S EGMSU WBDFHNPRTV S

  Very trustworthy

2184 1558 180 108 63 41 58 37 17 17 32 29 29 16 25 25 57 35 55 27 63 37 488 365 33 23
36% 29% 36% 23% 32% 23% 26% 20% 17% 19% 31% 31% 29% 16% 22% 27% 26% 19% 27% 15% 25% 16% 44% 37% 33% 25%

BGIOQSU DHJNRTV DGIOQSU TV I I NRTV NI TV TI V XACEGIKMOQSUY BDFHJNRTVZ I T

  Somewhat trustworthy

3593 3533 303 339 134 135 159 140 82 70 66 61 70 79 85 65 153 139 145 148 182 187 554 543 62 65
58% 65% 60% 74% 67% 75% 71% 76% 81% 78% 65% 64% 70% 81% 76% 71% 70% 77% 72% 82% 73% 82% 50% 55% 62% 70%
W AX W CBX AW BX ACW BLX ACEKQWY BLX W AW BLX ACWY X ACW BLX ACW SBDLPXZ ACWY UBDLPXZ W W X

BOTTOM 2 BOX (NET)

2440 2424 179 212 79 92 105 84 51 44 49 48 54 58 39 33 94 92 84 83 72 93 464 452 43 46
40% 44% 36% 46% 40% 51% 47% 46% 50% 49% 48% 51% 54% 60% 35% 36% 43% 51% 42% 46% 29% 41% 42% 45% 43% 49%
U A C U EPV ACOU ACOU CU P ACEOSUW BDHPTVX U PV U U CU U

  Not very trustworthy

1153 1109 124 127 55 43 54 56 31 26 17 13 16 21 46 32 59 47 61 65 110 94 90 91 19 19
19% 20% 25% 28% 28% 24% 24% 30% 31% 29% 17% 14% 16% 22% 41% 35% 27% 26% 30% 36% 44% 41% 8% 9% 19% 20%
W AX AW BLX AKMW LX AW BLX AKMW BLX W W X ACEGKMQWY BLNXZ AKMW LX AKMWY BDFLNRXZ ACEGIKMQSWY BDFHJLNRXZ W X

  Not at all trustworthy

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 135Q826_5. Please rate the following gTLDs by how trustworthy you feel they are.

5. .realtor

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2612 2106 312 284 117 105 63 43 22 24 32 32 30 24 27 26 68 49 64 44 77 37 558 462 34 23
43% 39% 62% 62% 59% 58% 28% 23% 22% 27% 31% 34% 30% 25% 24% 28% 31% 27% 32% 24% 31% 16% 50% 46% 34% 25%

BGIKMOQSU HJNPRTVZ AGIKMOQSUWY BHJLNPRTVXZ AGIKMOQSUWY BHJLNPRTVXZ V V V V V V AGIKMOQSUY BHJLNPRTVZ

TOP 2 BOX (NET)

344 320 45 34 17 13 6 4 1 3 4 5 - 1 - 1 11 8 2 7 6 3 74 88 3 1
6% 6% 9% 7% 9% 7% 3% 2% 1% 3% 4% 5% - 1% - 1% 5% 4% 1% 4% 2% 1% 7% 9% 3% 1%

IMOSU HNPVZ AGIMOSUY HNPVZ GIMOSU HNPVZ MO V MOS GIMOSU BHNPRTVZ

  Very trustworthy

2268 1786 267 250 100 92 57 39 21 21 28 27 30 23 27 25 57 41 62 37 71 34 484 374 31 22
37% 33% 53% 54% 50% 51% 26% 21% 21% 23% 27% 28% 30% 24% 24% 27% 26% 23% 31% 20% 28% 15% 44% 38% 31% 24%

BGIKOQU HRTV AGIKMOQSUWY BHJLNPRTVXZ AGIKMOQSUY BHJLNPRTVXZ V V V T V XAGIKMOQSUY BHJNPRTVZ

  Somewhat trustworthy

3532 3346 190 177 83 76 160 141 79 66 70 63 70 73 85 66 152 131 137 137 173 191 552 534 66 70
57% 61% 38% 38% 42% 42% 72% 77% 78% 73% 69% 66% 70% 75% 76% 72% 69% 73% 68% 76% 69% 84% 50% 54% 66% 75%

CEW ADFX ACEW BDFX ACEW BDFX ACEW DFX ACEW BDFX ACEW BDFX ACEW BDFX ACEW BDFX ACEW UBDFJLPRTX CE DF CEW BDFX

BOTTOM 2 BOX (NET)

2478 2403 121 128 51 59 115 93 47 43 47 48 52 56 44 42 91 86 87 87 85 102 466 445 47 54
40% 44% 24% 28% 26% 33% 52% 51% 47% 48% 46% 51% 52% 58% 39% 46% 41% 48% 43% 48% 34% 45% 42% 45% 47% 58%

CEU ADF ACEOQUW DF CEU DF CEU DF ACEU BDFVX CE DF CE DF CEU DF C UDF CEU DF CEU BDFVX

  Not very trustworthy

1054 943 69 49 32 17 45 48 32 23 23 15 18 17 41 24 61 45 50 50 88 89 86 89 19 16
17% 17% 14% 11% 16% 9% 20% 26% 32% 26% 23% 16% 18% 18% 37% 26% 28% 25% 25% 28% 35% 39% 8% 9% 19% 17%

CW DFX W W CW BDFX ACEGMWY BDFX CW X W FX ACEGKMSWY BDFX ACEW BDFX ACEW BDFLX ACEGKMSWY BDFHJLNPRTXZ W X

  Not at all trustworthy

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 136Q826_6. Please rate the following gTLDs by how trustworthy you feel they are.

6. .club

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2999 2377 228 138 93 49 94 62 36 30 41 43 43 32 33 30 79 51 88 68 102 63 668 614 48 37
49% 44% 45% 30% 47% 27% 42% 34% 36% 33% 40% 45% 43% 33% 29% 33% 36% 28% 44% 38% 41% 28% 60% 62% 48% 40%

BGIOQU DFHJNPRV DOQ FOQ O DFRV O O FV VO ACEGIKMOQSUY BDFHJLNPRTVZ OQ FV

TOP 2 BOX (NET)

397 408 19 14 8 4 14 6 3 3 5 8 - 2 3 2 11 6 5 6 4 9 92 139 7 3
6% 7% 4% 3% 4% 2% 6% 3% 3% 3% 5% 8% - 2% 3% 2% 5% 3% 2% 3% 2% 4% 8% 14% 7% 3%

CMSU ADFHNPRTV M M MU M DFN MU ACEMOSU WBDFHJNPRTVZ MU

  Very trustworthy

2602 1969 209 124 85 45 80 56 33 27 36 35 43 30 30 28 68 45 83 62 98 54 576 475 41 34
42% 36% 42% 27% 43% 25% 36% 30% 33% 30% 35% 37% 43% 31% 27% 30% 31% 25% 41% 34% 39% 24% 52% 48% 41% 37%

BGIOQ DFRV DOQ FOQ FRV OQ OQ V VO ACEGIKOQSUY BDFHJLNPRTVZ O FRV

  Somewhat trustworthy

3145 3075 274 323 107 132 129 122 65 60 61 52 57 65 79 62 141 129 113 113 148 165 442 382 52 56
51% 56% 55% 70% 54% 73% 58% 66% 64% 67% 60% 55% 57% 67% 71% 67% 64% 72% 56% 62% 59% 72% 40% 38% 52% 60%
W AX W CBLX W EBLTXZ AW BX AW BX W X W BX ACEGMSUWY BX ACEWY BLX W X AW UBLTXZ W X

BOTTOM 2 BOX (NET)

2257 2300 173 233 70 102 99 83 40 43 44 38 48 51 40 38 95 93 75 80 77 105 370 330 40 47
37% 42% 34% 51% 35% 56% 44% 45% 40% 48% 43% 40% 48% 53% 36% 41% 43% 52% 37% 44% 31% 46% 33% 33% 40% 51%

UW AX CBX EBHLPTVX ACEUW X X UW ACEUW BX ACUW BX X UX X

  Not very trustworthy

888 775 101 90 37 30 30 39 25 17 17 14 9 14 39 24 46 36 38 33 71 60 72 52 12 9
14% 14% 20% 20% 19% 17% 13% 21% 25% 19% 17% 15% 9% 14% 35% 26% 21% 20% 19% 18% 28% 26% 6% 5% 12% 10%
W X AGMW BXZ MW X W GBXZ AGMWY X W X X ACEGKMQSWY BNXZ AGMW BXZ MW X ACEGKMSWY BDFLNXZ W

  Not at all trustworthy

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 137Q826_7. Please rate the following gTLDs by how trustworthy you feel they are.

7. .xyz

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2178 1551 150 82 46 39 61 22 21 13 34 30 25 19 26 25 60 32 62 33 69 31 562 455 32 26
35% 28% 30% 18% 23% 22% 27% 12% 21% 14% 33% 32% 25% 20% 23% 27% 27% 18% 31% 18% 28% 14% 51% 46% 32% 28%

BCEGIMOQU DFHJRTV D HV H I DHJRTV DHJV R T V XACEGIKMOQSUY BDFHJLNPRTVZ DHJV

TOP 2 BOX (NET)

274 280 13 13 4 5 3 4 3 - 4 4 1 1 2 1 9 8 2 7 4 4 76 101 3 2
4% 5% 3% 3% 2% 3% 1% 2% 3% - 4% 4% 1% 1% 2% 1% 4% 4% 1% 4% 2% 2% 7% 10% 3% 2%

CGSU DJV S J ACEGMOSU WBDFHJNPRTVZ

  Very trustworthy

1904 1271 137 69 42 34 58 18 18 13 30 26 24 18 24 24 51 24 60 26 65 27 486 354 29 24
31% 23% 27% 15% 21% 19% 26% 10% 18% 14% 29% 27% 24% 19% 21% 26% 23% 13% 30% 14% 26% 12% 44% 36% 29% 26%

BEIOQ DHJRTV DI H H DHJRTV H DHRTV R TEI V XACEGIKMOQSUY BDFHJNRTV DHRTV

  Somewhat trustworthy

3966 3901 352 379 154 142 162 162 80 77 68 65 75 78 86 67 160 148 139 148 181 197 548 541 68 67
65% 72% 70% 82% 77% 78% 73% 88% 79% 86% 67% 68% 75% 80% 77% 73% 73% 82% 69% 82% 72% 86% 49% 54% 68% 72%
W AX AW CBLPXZ AW BX AW GBFLPXZ AKW BLPXZ W X AW X AW X AW QBLX W SBLX AW UBFLPXZ W W X

BOTTOM 2 BOX (NET)

2552 2370 200 211 82 82 104 75 37 49 48 40 57 54 39 34 88 81 84 91 74 89 463 428 42 41
42% 43% 40% 46% 41% 45% 47% 41% 37% 54% 47% 42% 57% 56% 35% 37% 40% 45% 42% 50% 30% 39% 42% 43% 42% 44%
U A U U OU IBHPVX U ACEIOQSUWY BHPVX U U PV U U U

  Not very trustworthy

1414 1531 152 168 72 60 58 87 43 28 20 25 18 24 47 33 72 67 55 57 107 108 85 113 26 26
23% 28% 30% 36% 36% 33% 26% 47% 43% 31% 20% 26% 18% 25% 42% 36% 33% 37% 27% 31% 43% 47% 8% 11% 26% 28%
W AX AKMW CBNX AGKMW X W GBDFJLNTXZ ACGKMSWY X W X W X ACGKMSWY X AKMW BNX W X ACGKMQSWY BDFJLNRTXZ W W X

  Not at all trustworthy

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 138Q826_16. Please rate the following gTLDs by how trustworthy you feel they are.

16. .top

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2122 - 106 - 44 - 50 - 29 - 32 - 33 - 32 - 45 - 52 - 62 - 627 - 26
- 39% - 23% - 24% - 27% - 32% - 34% - 34% - 35% - 25% - 29% - 27% - 63% - 28%

DFHRTVZ D D D BDFHJLNPRTVZ

TOP 2 BOX (NET)

- 360 - 11 - 4 - 6 - 3 - 7 - 6 - 1 - 8 - 8 - 3 - 140 - 4
- 7% - 2% - 2% - 3% - 3% - 7% - 6% - 1% - 4% - 4% - 1% - 14% - 4%

DFPV DFPV DV BDFHJNPRTVZ

  Very trustworthy

- 1762 - 95 - 40 - 44 - 26 - 25 - 27 - 31 - 37 - 44 - 59 - 487 - 22
- 32% - 21% - 22% - 24% - 29% - 26% - 28% - 34% - 21% - 24% - 26% - 49% - 24%

DFHRTV DFR BDFHJLNPRTVZ

  Somewhat trustworthy

- 3330 - 355 - 137 - 134 - 61 - 63 - 64 - 60 - 135 - 129 - 166 - 369 - 67
- 61% - 77% - 76% - 73% - 68% - 66% - 66% - 65% - 75% - 71% - 73% - 37% - 72%

X BLNPX BX BX X X X X BX BX BX BX

BOTTOM 2 BOX (NET)

- 2431 - 232 - 91 - 90 - 43 - 51 - 54 - 39 - 90 - 89 - 106 - 322 - 58
- 45% - 50% - 50% - 49% - 48% - 54% - 56% - 42% - 50% - 49% - 46% - 32% - 62%

X BX X X X X BX X X X BDHJPTVX

  Not very trustworthy

- 899 - 123 - 46 - 44 - 18 - 12 - 10 - 21 - 45 - 40 - 60 - 47 - 9
- 16% - 27% - 25% - 24% - 20% - 13% - 10% - 23% - 25% - 22% - 26% - 5% - 10%

X BLNXZ BLNXZ BLNXZ X X X NXZ BLNXZ BNXZ BLNXZ X

  Not at all trustworthy

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 139Q826_17. Please rate the following gTLDs by how trustworthy you feel they are.

17. .pics

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2452 - 218 - 71 - 60 - 32 - 40 - 38 - 28 - 56 - 49 - 74 - 552 - 36
- 45% - 47% - 39% - 33% - 36% - 42% - 39% - 30% - 31% - 27% - 32% - 55% - 39%

HPRTV HJPRTV T T T BDFHJLNPRTVZ

TOP 2 BOX (NET)

- 434 - 23 - 6 - 9 - 6 - 7 - 8 - 4 - 6 - 8 - 9 - 100 - 3
- 8% - 5% - 3% - 5% - 7% - 7% - 8% - 4% - 3% - 4% - 4% - 10% - 3%

DFRV BDFHRTVZ

  Very trustworthy

- 2018 - 195 - 65 - 51 - 26 - 33 - 30 - 24 - 50 - 41 - 65 - 452 - 33
- 37% - 42% - 36% - 28% - 29% - 35% - 31% - 26% - 28% - 23% - 29% - 45% - 35%

HPRTV BHJNPRTV T T BFHJLNPRTV T

  Somewhat trustworthy

- 3000 - 243 - 110 - 124 - 58 - 55 - 59 - 64 - 124 - 132 - 154 - 444 - 57
- 55% - 53% - 61% - 67% - 64% - 58% - 61% - 70% - 69% - 73% - 68% - 45% - 61%

X X X BDX DX X X BDX BDX BDFLNX BDX X

BOTTOM 2 BOX (NET)

- 2219 - 175 - 81 - 80 - 40 - 37 - 46 - 37 - 88 - 93 - 98 - 386 - 44
- 41% - 38% - 45% - 43% - 44% - 39% - 47% - 40% - 49% - 51% - 43% - 39% - 47%

BDX BDX

  Not very trustworthy

- 781 - 68 - 29 - 44 - 18 - 18 - 13 - 27 - 36 - 39 - 56 - 58 - 13
- 14% - 15% - 16% - 24% - 20% - 19% - 13% - 29% - 20% - 22% - 25% - 6% - 14%

X X X BDNX X X X BDFNXZ BX BDX BDFNXZ X

  Not at all trustworthy

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 140Q826_18. Please rate the following gTLDs by how trustworthy you feel they are.

18. .online

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3227 - 172 - 78 - 117 - 52 - 61 - 64 - 51 - 68 - 100 - 159 - 675 - 64
- 59% - 37% - 43% - 64% - 58% - 64% - 66% - 55% - 38% - 55% - 70% - 68% - 69%

DFR DFR DFR DFR DFR DR DFR BDFJPRT BDFPRT DFRT

TOP 2 BOX (NET)

- 821 - 26 - 8 - 39 - 12 - 16 - 11 - 6 - 11 - 14 - 36 - 175 - 11
- 15% - 6% - 4% - 21% - 13% - 17% - 11% - 7% - 6% - 8% - 16% - 18% - 12%

DFPRT BDFNPRT DFR DFPRT DF DFPRT BDFPRT DF

  Very trustworthy

- 2406 - 146 - 70 - 78 - 40 - 45 - 53 - 45 - 57 - 86 - 123 - 500 - 53
- 44% - 32% - 39% - 42% - 44% - 47% - 55% - 49% - 32% - 48% - 54% - 50% - 57%

DR DR DR DR BDFR DR DR BDFHR BDFR BDFHR

  Somewhat trustworthy

- 2225 - 289 - 103 - 67 - 38 - 34 - 33 - 41 - 112 - 81 - 69 - 321 - 29
- 41% - 63% - 57% - 36% - 42% - 36% - 34% - 45% - 62% - 45% - 30% - 32% - 31%

VX BHJLNPTVXZ BHJLNTVXZ V VX BHJLNPTVXZ VXZ

BOTTOM 2 BOX (NET)

- 1727 - 198 - 76 - 51 - 29 - 29 - 29 - 29 - 81 - 64 - 47 - 278 - 26
- 32% - 43% - 42% - 28% - 32% - 31% - 30% - 32% - 45% - 35% - 21% - 28% - 28%

VX BHLNPVXZ BHNVXZ V V BHJLNPVXZ VX V

  Not very trustworthy

- 498 - 91 - 27 - 16 - 9 - 5 - 4 - 12 - 31 - 17 - 22 - 43 - 3
- 9% - 20% - 15% - 9% - 10% - 5% - 4% - 13% - 17% - 9% - 10% - 4% - 3%

XZ BHJLNTVXZ BLNXZ X X NXZ BHLNTVXZ X X

  Not at all trustworthy

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 141Q826_19. Please rate the following gTLDs by how trustworthy you feel they are.

19. .space

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2458 - 165 - 74 - 80 - 42 - 43 - 42 - 31 - 51 - 67 - 60 - 573 - 38
- 45% - 36% - 41% - 43% - 47% - 45% - 43% - 34% - 28% - 37% - 26% - 58% - 41%

DPRTV V RV RV RV RV RV V BDFHJLNPRTVZ RV

TOP 2 BOX (NET)

- 477 - 22 - 5 - 18 - 5 - 10 - 4 - 1 - 10 - 9 - 8 - 129 - 5
- 9% - 5% - 3% - 10% - 6% - 11% - 4% - 1% - 6% - 5% - 4% - 13% - 5%

DFPV DFPV DFPV BDFJNPRTVZ

  Very trustworthy

- 1981 - 143 - 69 - 62 - 37 - 33 - 38 - 30 - 41 - 58 - 52 - 444 - 33
- 36% - 31% - 38% - 34% - 41% - 35% - 39% - 33% - 23% - 32% - 23% - 45% - 35%

DRV RV RV RV RV RV RV RV BDHPRTV RV

  Somewhat trustworthy

- 2994 - 296 - 107 - 104 - 48 - 52 - 55 - 61 - 129 - 114 - 168 - 423 - 55
- 55% - 64% - 59% - 57% - 53% - 55% - 57% - 66% - 72% - 63% - 74% - 42% - 59%

X BX X X X X X BX BFHJLNXZ BX BDFHJLNTXZ X

BOTTOM 2 BOX (NET)

- 2254 - 202 - 84 - 71 - 33 - 44 - 49 - 40 - 89 - 82 - 104 - 367 - 41
- 41% - 44% - 46% - 39% - 37% - 46% - 51% - 43% - 49% - 45% - 46% - 37% - 44%

X X X X BHJX X X

  Not very trustworthy

- 740 - 94 - 23 - 33 - 15 - 8 - 6 - 21 - 40 - 32 - 64 - 56 - 14
- 14% - 20% - 13% - 18% - 17% - 8% - 6% - 23% - 22% - 18% - 28% - 6% - 15%

NX BFLNX X LNX NX BFLNX BFLNX LNX BDFHJLNTXZ NX

  Not at all trustworthy

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 142Q826_20. Please rate the following gTLDs by how trustworthy you feel they are.

20. .website

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3003 - 169 - 85 - 116 - 52 - 57 - 63 - 40 - 64 - 105 - 106 - 609 - 57
- 55% - 37% - 47% - 63% - 58% - 60% - 65% - 43% - 36% - 58% - 46% - 61% - 61%

DFPRV DR BDFPRV DR DFPRV BDFPRV DFPRV DR BDFPRV DFPRV

TOP 2 BOX (NET)

- 699 - 25 - 7 - 30 - 7 - 19 - 7 - 3 - 9 - 13 - 19 - 125 - 18
- 13% - 5% - 4% - 16% - 8% - 20% - 7% - 3% - 5% - 7% - 8% - 13% - 19%

DFPRTV DFNPRTV BDFJNPRTVX DFPRT DFJNPRTV

  Very trustworthy

- 2304 - 144 - 78 - 86 - 45 - 38 - 56 - 37 - 55 - 92 - 87 - 484 - 39
- 42% - 31% - 43% - 47% - 50% - 40% - 58% - 40% - 31% - 51% - 38% - 49% - 42%

DR DR DR DR BDFLPRVZ BDRV BDRV D

  Somewhat trustworthy

- 2449 - 292 - 96 - 68 - 38 - 38 - 34 - 52 - 116 - 76 - 122 - 387 - 36
- 45% - 63% - 53% - 37% - 42% - 40% - 35% - 57% - 64% - 42% - 54% - 39% - 39%

HNX BFHJLNTVXZ BHLNTXZ BHLNTXZ BFHJLNTVXZ BHLNTXZ

BOTTOM 2 BOX (NET)

- 1861 - 206 - 63 - 51 - 30 - 30 - 30 - 36 - 83 - 55 - 82 - 324 - 29
- 34% - 45% - 35% - 28% - 33% - 32% - 31% - 39% - 46% - 30% - 36% - 33% - 31%

BFHJLNTVXZ BFHJLNTVXZ

  Not very trustworthy

- 588 - 86 - 33 - 17 - 8 - 8 - 4 - 16 - 33 - 21 - 40 - 63 - 7
- 11% - 19% - 18% - 9% - 9% - 8% - 4% - 17% - 18% - 12% - 18% - 6% - 8%

NX BHJLNTXZ BHJLNXZ BNXZ BHJLNXZ NX BHLNXZ

  Not at all trustworthy

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 143Q826_21. Please rate the following gTLDs by how trustworthy you feel they are.

21. .news

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3879 - 316 - 134 - 128 - 63 - 57 - 64 - 56 - 97 - 106 - 141 - 764 - 67
- 71% - 69% - 74% - 70% - 70% - 60% - 66% - 61% - 54% - 59% - 62% - 77% - 72%

LPRTV RT LPRTV RT R BDHLNPRTV RT

TOP 2 BOX (NET)

- 1071 - 54 - 16 - 39 - 16 - 14 - 16 - 9 - 13 - 14 - 24 - 218 - 19
- 20% - 12% - 9% - 21% - 18% - 15% - 16% - 10% - 7% - 8% - 11% - 22% - 20%

DFPRTV DFPRTV FRT R RT DFPRTV DFPRTV

  Very trustworthy

- 2808 - 262 - 118 - 89 - 47 - 43 - 48 - 47 - 84 - 92 - 117 - 546 - 48
- 52% - 57% - 65% - 48% - 52% - 45% - 49% - 51% - 47% - 51% - 51% - 55% - 52%

BLR BHJLNPRTVXZ BR

  Somewhat trustworthy

- 1573 - 145 - 47 - 56 - 27 - 38 - 33 - 36 - 83 - 75 - 87 - 232 - 26
- 29% - 31% - 26% - 30% - 30% - 40% - 34% - 39% - 46% - 41% - 38% - 23% - 28%

X X X BFX X BFX BDFHJXZ BDFHXZ BFX

BOTTOM 2 BOX (NET)

- 1231 - 108 - 36 - 39 - 20 - 34 - 31 - 28 - 66 - 53 - 61 - 199 - 23
- 23% - 23% - 20% - 21% - 22% - 36% - 32% - 30% - 37% - 29% - 27% - 20% - 25%

X BDFHJX BFHX X BDFHJVXZ BFX X

  Not very trustworthy

- 342 - 37 - 11 - 17 - 7 - 4 - 2 - 8 - 17 - 22 - 26 - 33 - 3
- 6% - 8% - 6% - 9% - 8% - 4% - 2% - 9% - 9% - 12% - 11% - 3% - 3%

X NX NX X NX NX BFLNXZ BLNXZ

  Not at all trustworthy

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 144Q826_22. Please rate the following gTLDs by how trustworthy you feel they are.

22. .site

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2784 - 161 - 70 - 102 - 44 - 55 - 52 - 38 - 63 - 93 - 78 - 595 - 47
- 51% - 35% - 39% - 55% - 49% - 58% - 54% - 41% - 35% - 51% - 34% - 60% - 51%

DFRV DFPRV DRV DFPRV DFRV DFRV BDFJPRTV DRV

TOP 2 BOX (NET)

- 563 - 18 - 3 - 22 - 5 - 15 - 5 - 1 - 10 - 13 - 7 - 129 - 10
- 10% - 4% - 2% - 12% - 6% - 16% - 5% - 1% - 6% - 7% - 3% - 13% - 11%

DFPRV DFPRV DFJNPRTV F FP BDFJNPRTV DFPV

  Very trustworthy

- 2221 - 143 - 67 - 80 - 39 - 40 - 47 - 37 - 53 - 80 - 71 - 466 - 37
- 41% - 31% - 37% - 43% - 43% - 42% - 48% - 40% - 29% - 44% - 31% - 47% - 40%

DRV DRV DRV DR DRV DRV BDFRV

  Somewhat trustworthy

- 2668 - 300 - 111 - 82 - 46 - 40 - 45 - 54 - 117 - 88 - 150 - 401 - 46
- 49% - 65% - 61% - 45% - 51% - 42% - 46% - 59% - 65% - 49% - 66% - 40% - 49%

X BHJLNTXZ BHLNTX X HLX BHJLNTXZ X BHJLNTXZ

BOTTOM 2 BOX (NET)

- 2019 - 208 - 80 - 64 - 34 - 34 - 39 - 35 - 82 - 68 - 98 - 343 - 36
- 37% - 45% - 44% - 35% - 38% - 36% - 40% - 38% - 46% - 38% - 43% - 34% - 39%

BHX BX BHX X

  Not very trustworthy

- 649 - 92 - 31 - 18 - 12 - 6 - 6 - 19 - 35 - 20 - 52 - 58 - 10
- 12% - 20% - 17% - 10% - 13% - 6% - 6% - 21% - 19% - 11% - 23% - 6% - 11%

X BHLNTXZ BHLNX X X BHLNTX BHLNTX X BHLNTXZ

  Not at all trustworthy

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 145Q826_23. Please rate the following gTLDs by how trustworthy you feel they are.

23. .toronto

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 181 -** -** -** 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 118 - - - 118 - - - - - - - - - - - - - - - - - - - -
- 65% - - - 65% - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 13 - - - 13 - - - - - - - - - - - - - - - - - - - -
- 7% - - - 7% - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 105 - - - 105 - - - - - - - - - - - - - - - - - - - -
- 58% - - - 58% - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 63 - - - 63 - - - - - - - - - - - - - - - - - - - -
- 35% - - - 35% - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 45 - - - 45 - - - - - - - - - - - - - - - - - - - -
- 25% - - - 25% - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 18 - - - 18 - - - - - - - - - - - - - - - - - - - -
- 10% - - - 10% - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 181 - - - 181 - - - - - - - - - - - - - - - - - - - -
- 100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 146Q826_24. Please rate the following gTLDs by how trustworthy you feel they are.

24. .guadalajara

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 184 -** -** -** -** -** 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 71 - - - - - 71 - - - - - - - - - - - - - - - - - -
- 39% - - - - - 39% - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 14 - - - - - 14 - - - - - - - - - - - - - - - - - -
- 8% - - - - - 8% - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 57 - - - - - 57 - - - - - - - - - - - - - - - - - -
- 31% - - - - - 31% - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 113 - - - - - 113 - - - - - - - - - - - - - - - - - -
- 61% - - - - - 61% - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 66 - - - - - 66 - - - - - - - - - - - - - - - - - -
- 36% - - - - - 36% - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 47 - - - - - 47 - - - - - - - - - - - - - - - - - -
- 26% - - - - - 26% - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 184 - - - - - 184 - - - - - - - - - - - - - - - - - -
- 100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 147Q826_25. Please rate the following gTLDs by how trustworthy you feel they are.

25. .roma

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 90* -** -** -** -** -** -** -** 90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 43 - - - - - - - 43 - - - - - - - - - - - - - - - -
- 48% - - - - - - - 48% - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 9 - - - - - - - 9 - - - - - - - - - - - - - - - -
- 10% - - - - - - - 10% - - - - - - - - - - - - - - - - 

  Very trustworthy

- 34 - - - - - - - 34 - - - - - - - - - - - - - - - -
- 38% - - - - - - - 38% - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 47 - - - - - - - 47 - - - - - - - - - - - - - - - -
- 52% - - - - - - - 52% - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 36 - - - - - - - 36 - - - - - - - - - - - - - - - -
- 40% - - - - - - - 40% - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 11 - - - - - - - 11 - - - - - - - - - - - - - - - -
- 12% - - - - - - - 12% - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 90 - - - - - - - 90 - - - - - - - - - - - - - - - -
- 100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 148Q826_26. Please rate the following gTLDs by how trustworthy you feel they are.

26. .istanbul

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 95* -** -** -** -** -** -** -** -** -** 95* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 56 - - - - - - - - - 56 - - - - - - - - - - - - - -
- 59% - - - - - - - - - 59% - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 19 - - - - - - - - - 19 - - - - - - - - - - - - - -
- 20% - - - - - - - - - 20% - - - - - - - - - - - - - - 

  Very trustworthy

- 37 - - - - - - - - - 37 - - - - - - - - - - - - - -
- 39% - - - - - - - - - 39% - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 39 - - - - - - - - - 39 - - - - - - - - - - - - - -
- 41% - - - - - - - - - 41% - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 33 - - - - - - - - - 33 - - - - - - - - - - - - - -
- 35% - - - - - - - - - 35% - - - - - - - - - - - - - - 

  Not very trustworthy

- 6 - - - - - - - - - 6 - - - - - - - - - - - - - -
- 6% - - - - - - - - - 6% - - - - - - - - - - - - - - 

  Not at all trustworthy

- 95 - - - - - - - - - 95 - - - - - - - - - - - - - -
- 100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 149Q826_27. Please rate the following gTLDs by how trustworthy you feel they are.

27. .madrid

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 97* -** -** -** -** -** -** -** -** -** -** -** 97* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 62 - - - - - - - - - - - 62 - - - - - - - - - - - -
- 64% - - - - - - - - - - - 64% - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 9 - - - - - - - - - - - 9 - - - - - - - - - - - -
- 9% - - - - - - - - - - - 9% - - - - - - - - - - - - 

  Very trustworthy

- 53 - - - - - - - - - - - 53 - - - - - - - - - - - -
- 55% - - - - - - - - - - - 55% - - - - - - - - - - - - 

  Somewhat trustworthy

- 35 - - - - - - - - - - - 35 - - - - - - - - - - - -
- 36% - - - - - - - - - - - 36% - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 29 - - - - - - - - - - - 29 - - - - - - - - - - - -
- 30% - - - - - - - - - - - 30% - - - - - - - - - - - - 

  Not very trustworthy

- 6 - - - - - - - - - - - 6 - - - - - - - - - - - -
- 6% - - - - - - - - - - - 6% - - - - - - - - - - - - 

  Not at all trustworthy

- 97 - - - - - - - - - - - 97 - - - - - - - - - - - -
- 100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 150Q826_28. Please rate the following gTLDs by how trustworthy you feel they are.

28. .warszawa

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 92* -** -** -** -** -** -** -** -** -** -** -** -** -** 92* -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 46 - - - - - - - - - - - - - 46 - - - - - - - - - -
- 50% - - - - - - - - - - - - - 50% - - - - - - - - - - 

TOP 2 BOX (NET)

- 4 - - - - - - - - - - - - - 4 - - - - - - - - - -
- 4% - - - - - - - - - - - - - 4% - - - - - - - - - - 

  Very trustworthy

- 42 - - - - - - - - - - - - - 42 - - - - - - - - - -
- 46% - - - - - - - - - - - - - 46% - - - - - - - - - - 

  Somewhat trustworthy

- 46 - - - - - - - - - - - - - 46 - - - - - - - - - -
- 50% - - - - - - - - - - - - - 50% - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 30 - - - - - - - - - - - - - 30 - - - - - - - - - -
- 33% - - - - - - - - - - - - - 33% - - - - - - - - - - 

  Not very trustworthy

- 16 - - - - - - - - - - - - - 16 - - - - - - - - - -
- 17% - - - - - - - - - - - - - 17% - - - - - - - - - - 

  Not at all trustworthy

- 92 - - - - - - - - - - - - - 92 - - - - - - - - - -
- 100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 151Q826_29. Please rate the following gTLDs by how trustworthy you feel they are.

29. .paris

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 181 -** -** -** -** -** -**Unweighted Base

- 89 - - - - - - - - - - - - - - - - - 89 - - - - - -
- 49% - - - - - - - - - - - - - - - - - 49% - - - - - - 

TOP 2 BOX (NET)

- 11 - - - - - - - - - - - - - - - - - 11 - - - - - -
- 6% - - - - - - - - - - - - - - - - - 6% - - - - - - 

  Very trustworthy

- 78 - - - - - - - - - - - - - - - - - 78 - - - - - -
- 43% - - - - - - - - - - - - - - - - - 43% - - - - - - 

  Somewhat trustworthy

- 92 - - - - - - - - - - - - - - - - - 92 - - - - - -
- 51% - - - - - - - - - - - - - - - - - 51% - - - - - - 

BOTTOM 2 BOX (NET)

- 68 - - - - - - - - - - - - - - - - - 68 - - - - - -
- 38% - - - - - - - - - - - - - - - - - 38% - - - - - - 

  Not very trustworthy

- 24 - - - - - - - - - - - - - - - - - 24 - - - - - -
- 13% - - - - - - - - - - - - - - - - - 13% - - - - - - 

  Not at all trustworthy

- 181 - - - - - - - - - - - - - - - - - 181 - - - - - -
- 100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 152Q826_30. Please rate the following gTLDs by how trustworthy you feel they are.

30. .Foshan

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 996 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 996 -** -**Unweighted Base

- 553 - - - - - - - - - - - - - - - - - - - - - 553 - -
- 56% - - - - - - - - - - - - - - - - - - - - - 56% - - 

TOP 2 BOX (NET)

- 118 - - - - - - - - - - - - - - - - - - - - - 118 - -
- 12% - - - - - - - - - - - - - - - - - - - - - 12% - - 

  Very trustworthy

- 435 - - - - - - - - - - - - - - - - - - - - - 435 - -
- 44% - - - - - - - - - - - - - - - - - - - - - 44% - - 

  Somewhat trustworthy

- 443 - - - - - - - - - - - - - - - - - - - - - 443 - -
- 44% - - - - - - - - - - - - - - - - - - - - - 44% - - 

BOTTOM 2 BOX (NET)

- 354 - - - - - - - - - - - - - - - - - - - - - 354 - -
- 36% - - - - - - - - - - - - - - - - - - - - - 36% - - 

  Not very trustworthy

- 89 - - - - - - - - - - - - - - - - - - - - - 89 - -
- 9% - - - - - - - - - - - - - - - - - - - - - 9% - - 

  Not at all trustworthy

- 996 - - - - - - - - - - - - - - - - - - - - - 996 - -
- 100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 153Q826_31. Please rate the following gTLDs by how trustworthy you feel they are.

31. .hanoi

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 93*Unweighted Base

- 56 - - - - - - - - - - - - - - - - - - - - - - - 56
- 60% - - - - - - - - - - - - - - - - - - - - - - - 60%

TOP 2 BOX (NET)

- 9 - - - - - - - - - - - - - - - - - - - - - - - 9
- 10% - - - - - - - - - - - - - - - - - - - - - - - 10%

  Very trustworthy

- 47 - - - - - - - - - - - - - - - - - - - - - - - 47
- 51% - - - - - - - - - - - - - - - - - - - - - - - 51%

  Somewhat trustworthy

- 37 - - - - - - - - - - - - - - - - - - - - - - - 37
- 40% - - - - - - - - - - - - - - - - - - - - - - - 40%

BOTTOM 2 BOX (NET)

- 34 - - - - - - - - - - - - - - - - - - - - - - - 34
- 37% - - - - - - - - - - - - - - - - - - - - - - - 37%

  Not very trustworthy

- 3 - - - - - - - - - - - - - - - - - - - - - - - 3
- 3% - - - - - - - - - - - - - - - - - - - - - - - 3%

  Not at all trustworthy

- 93 - - - - - - - - - - - - - - - - - - - - - - - 93
- 100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 154Q826_32. Please rate the following gTLDs by how trustworthy you feel they are.

32. .manilla

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 83 - - - - - - - - - - - - - - - - - - - - - - - -
- 45% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 21 - - - - - - - - - - - - - - - - - - - - - - - -
- 11% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 62 - - - - - - - - - - - - - - - - - - - - - - - -
- 34% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 101 - - - - - - - - - - - - - - - - - - - - - - - -
- 55% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 73 - - - - - - - - - - - - - - - - - - - - - - - -
- 40% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 28 - - - - - - - - - - - - - - - - - - - - - - - -
- 15% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 184 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 155Q826_33. Please rate the following gTLDs by how trustworthy you feel they are.

33. .tokyo

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 315 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 155 - - - - - - - - - - - - - - - - - - - - - - - -
- 49% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 19 - - - - - - - - - - - - - - - - - - - - - - - -
- 6% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 136 - - - - - - - - - - - - - - - - - - - - - - - -
- 43% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 160 - - - - - - - - - - - - - - - - - - - - - - - -
- 51% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 142 - - - - - - - - - - - - - - - - - - - - - - - -
- 45% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 18 - - - - - - - - - - - - - - - - - - - - - - - -
- 6% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 315 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 156Q826_34. Please rate the following gTLDs by how trustworthy you feel they are.

34. .seoul

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 183 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 114 - - - - - - - - - - - - - - - - - - - - - - - -
- 62% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 26 - - - - - - - - - - - - - - - - - - - - - - - -
- 14% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 88 - - - - - - - - - - - - - - - - - - - - - - - -
- 48% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 69 - - - - - - - - - - - - - - - - - - - - - - - -
- 38% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 59 - - - - - - - - - - - - - - - - - - - - - - - -
- 32% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 10 - - - - - - - - - - - - - - - - - - - - - - - -
- 5% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 183 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 157Q826_35. Please rate the following gTLDs by how trustworthy you feel they are.

35. .mockba

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 231 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 128 - - - - - - - - - - - - - - - - - - - - - - - -
- 55% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 26 - - - - - - - - - - - - - - - - - - - - - - - -
- 11% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 102 - - - - - - - - - - - - - - - - - - - - - - - -
- 44% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 103 - - - - - - - - - - - - - - - - - - - - - - - -
- 45% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 64 - - - - - - - - - - - - - - - - - - - - - - - -
- 28% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 39 - - - - - - - - - - - - - - - - - - - - - - - -
- 17% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 231 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 158Q826_36. Please rate the following gTLDs by how trustworthy you feel they are.

36. .delhi

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 595 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 350 - - - - - - - - - - - - - - - - - - - - - - - -
- 59% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 100 - - - - - - - - - - - - - - - - - - - - - - - -
- 17% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 250 - - - - - - - - - - - - - - - - - - - - - - - -
- 42% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 245 - - - - - - - - - - - - - - - - - - - - - - - -
- 41% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 177 - - - - - - - - - - - - - - - - - - - - - - - -
- 30% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 68 - - - - - - - - - - - - - - - - - - - - - - - -
- 11% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 595 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 159Q826_37. Please rate the following gTLDs by how trustworthy you feel they are.

37. .jakarta

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 137 - - - - - - - - - - - - - - - - - - - - - - - -
- 76% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 32 - - - - - - - - - - - - - - - - - - - - - - - -
- 18% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 105 - - - - - - - - - - - - - - - - - - - - - - - -
- 58% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 44 - - - - - - - - - - - - - - - - - - - - - - - -
- 24% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 39 - - - - - - - - - - - - - - - - - - - - - - - -
- 22% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 5 - - - - - - - - - - - - - - - - - - - - - - - -
- 3% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 181 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 160Q826_38. Please rate the following gTLDs by how trustworthy you feel they are.

38. .abuja

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 192 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 108 - - - - - - - - - - - - - - - - - - - - - - - -
- 56% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 17 - - - - - - - - - - - - - - - - - - - - - - - -
- 9% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 91 - - - - - - - - - - - - - - - - - - - - - - - -
- 47% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 84 - - - - - - - - - - - - - - - - - - - - - - - -
- 44% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 65 - - - - - - - - - - - - - - - - - - - - - - - -
- 34% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 19 - - - - - - - - - - - - - - - - - - - - - - - -
- 10% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 192 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 161Q826_39. Please rate the following gTLDs by how trustworthy you feel they are.

39. .capetown

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 57 - - - - - - - - - - - - - - - - - - - - - - - -
- 63% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 7 - - - - - - - - - - - - - - - - - - - - - - - -
- 8% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 50 - - - - - - - - - - - - - - - - - - - - - - - -
- 56% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 33 - - - - - - - - - - - - - - - - - - - - - - - -
- 37% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 24 - - - - - - - - - - - - - - - - - - - - - - - -
- 27% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 9 - - - - - - - - - - - - - - - - - - - - - - - -
- 10% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 90 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 162Q826_40. Please rate the following gTLDs by how trustworthy you feel they are.

40. .cairo

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 96* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 57 - - - - - - - - - - - - - - - - - - - - - - - -
- 59% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 11 - - - - - - - - - - - - - - - - - - - - - - - -
- 11% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 46 - - - - - - - - - - - - - - - - - - - - - - - -
- 48% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 39 - - - - - - - - - - - - - - - - - - - - - - - -
- 41% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 28 - - - - - - - - - - - - - - - - - - - - - - - -
- 29% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 11 - - - - - - - - - - - - - - - - - - - - - - - -
- 11% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 96 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 212p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 163Q826_41. Please rate the following gTLDs by how trustworthy you feel they are.

41. .bogota

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 58 - - - - - - - - - - - - - - - - - - - - - - - -
- 62% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 16 - - - - - - - - - - - - - - - - - - - - - - - -
- 17% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 42 - - - - - - - - - - - - - - - - - - - - - - - -
- 45% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 35 - - - - - - - - - - - - - - - - - - - - - - - -
- 38% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 19 - - - - - - - - - - - - - - - - - - - - - - - -
- 20% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 16 - - - - - - - - - - - - - - - - - - - - - - - -
- 17% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 93 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 164Q826_42. Please rate the following gTLDs by how trustworthy you feel they are.

42. .cordoba

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 31 - - - - - - - - - - - - - - - - - - - - - - - -
- 33% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 3% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 28 - - - - - - - - - - - - - - - - - - - - - - - -
- 30% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 62 - - - - - - - - - - - - - - - - - - - - - - - -
- 67% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 35 - - - - - - - - - - - - - - - - - - - - - - - -
- 38% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 27 - - - - - - - - - - - - - - - - - - - - - - - -
- 29% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 93 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 165Q826_43. Please rate the following gTLDs by how trustworthy you feel they are.

43. .rio

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 321 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 113 - - - - - - - - - - - - - - - - - - - - - - - -
- 35% - - - - - - - - - - - - - - - - - - - - - - - - 

TOP 2 BOX (NET)

- 18 - - - - - - - - - - - - - - - - - - - - - - - -
- 6% - - - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

- 95 - - - - - - - - - - - - - - - - - - - - - - - -
- 30% - - - - - - - - - - - - - - - - - - - - - - - - 

  Somewhat trustworthy

- 208 - - - - - - - - - - - - - - - - - - - - - - - -
- 65% - - - - - - - - - - - - - - - - - - - - - - - - 

BOTTOM 2 BOX (NET)

- 134 - - - - - - - - - - - - - - - - - - - - - - - -
- 42% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not very trustworthy

- 74 - - - - - - - - - - - - - - - - - - - - - - - -
- 23% - - - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

- 321 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 166Q826_8. Please rate the following gTLDs by how trustworthy you feel they are.

8. .berlin

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

250 228 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 250 228 -** -** -** -**Unweighted Base

159 153 - - - - - - - - - - - - - - - - - - 159 153 - - - -
64% 67% - - - - - - - - - - - - - - - - - - 64% 67% - - - - 

TOP 2 BOX (NET)

19 30 - - - - - - - - - - - - - - - - - - 19 30 - - - -
8% 13% - - - - - - - - - - - - - - - - - - 8% 13% - - - - 

A U

  Very trustworthy

140 123 - - - - - - - - - - - - - - - - - - 140 123 - - - -
56% 54% - - - - - - - - - - - - - - - - - - 56% 54% - - - - 

  Somewhat trustworthy

91 75 - - - - - - - - - - - - - - - - - - 91 75 - - - -
36% 33% - - - - - - - - - - - - - - - - - - 36% 33% - - - - 

BOTTOM 2 BOX (NET)

53 50 - - - - - - - - - - - - - - - - - - 53 50 - - - -
21% 22% - - - - - - - - - - - - - - - - - - 21% 22% - - - - 

  Not very trustworthy

38 25 - - - - - - - - - - - - - - - - - - 38 25 - - - -
15% 11% - - - - - - - - - - - - - - - - - - 15% 11% - - - - 

  Not at all trustworthy

250 228 - - - - - - - - - - - - - - - - - - 250 228 - - - -
100% 100% - - - - - - - - - - - - - - - - - - 100% 100% - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 167Q826_9. Please rate the following gTLDs by how trustworthy you feel they are.

9. .ovh

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

250 228 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 250 228 -** -** -** -**Unweighted Base

71 32 - - - - - - - - - - - - - - - - - - 71 32 - - - -
28% 14% - - - - - - - - - - - - - - - - - - 28% 14% - - - - 
B V

TOP 2 BOX (NET)

5 5 - - - - - - - - - - - - - - - - - - 5 5 - - - -
2% 2% - - - - - - - - - - - - - - - - - - 2% 2% - - - - 

  Very trustworthy

66 27 - - - - - - - - - - - - - - - - - - 66 27 - - - -
26% 12% - - - - - - - - - - - - - - - - - - 26% 12% - - - - 
B V

  Somewhat trustworthy

179 196 - - - - - - - - - - - - - - - - - - 179 196 - - - -
72% 86% - - - - - - - - - - - - - - - - - - 72% 86% - - - - 

A U

BOTTOM 2 BOX (NET)

85 105 - - - - - - - - - - - - - - - - - - 85 105 - - - -
34% 46% - - - - - - - - - - - - - - - - - - 34% 46% - - - - 

A U

  Not very trustworthy

94 91 - - - - - - - - - - - - - - - - - - 94 91 - - - -
38% 40% - - - - - - - - - - - - - - - - - - 38% 40% - - - - 

  Not at all trustworthy

250 228 - - - - - - - - - - - - - - - - - - 250 228 - - - -
100% 100% - - - - - - - - - - - - - - - - - - 100% 100% - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 168Q826_10. Please rate the following gTLDs by how trustworthy you feel they are.

10. .london

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1086 180 -** -** -** -** -** -** 101 -** 102 -** 100 -** 112 -** 220 180 201 -** 250 -** -** -** -** -**Unweighted Base

495 90 - - - - - - 42 - 38 - 44 - 29 - 125 90 80 - 137 - - - - -
46% 50% - - - - - - 42% - 37% - 44% - 26% - 57% 50% 40% - 55% - - - - - 
O O O AIKMOS O AIKOS

TOP 2 BOX (NET)

47 17 - - - - - - 5 - 6 - - - 2 - 19 17 5 - 10 - - - - -
4% 9% - - - - - - 5% - 6% - - - 2% - 9% 9% 2% - 4% - - - - - 
M A M M AMOSU M

  Very trustworthy

448 73 - - - - - - 37 - 32 - 44 - 27 - 106 73 75 - 127 - - - - -
41% 41% - - - - - - 37% - 31% - 44% - 24% - 48% 41% 37% - 51% - - - - - 

KO O O AKOS O AIKOS

  Somewhat trustworthy

591 90 - - - - - - 59 - 64 - 56 - 83 - 95 90 121 - 113 - - - - -
54% 50% - - - - - - 58% - 63% - 56% - 74% - 43% 50% 60% - 45% - - - - - 

QU QU QU Q AIMQSU QU

BOTTOM 2 BOX (NET)

383 70 - - - - - - 40 - 44 - 45 - 46 - 63 70 83 - 62 - - - - -
35% 39% - - - - - - 40% - 43% - 45% - 41% - 29% 39% 41% - 25% - - - - - 

QU U QU AQU QU Q AQU

  Not very trustworthy

208 20 - - - - - - 19 - 20 - 11 - 37 - 32 20 38 - 51 - - - - -
19% 11% - - - - - - 19% - 20% - 11% - 33% - 15% 11% 19% - 20% - - - - - 

BMQ AIKMQSU M

  Not at all trustworthy

1086 180 - - - - - - 101 - 102 - 100 - 112 - 220 180 201 - 250 - - - - -
100% 100% - - - - - - 100% - 100% - 100% - 100% - 100% 100% 100% - 100% - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 169Q826_11. Please rate the following gTLDs by how trustworthy you feel they are.

11. .nyc

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

502 461 502 461 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

270 214 270 214 - - - - - - - - - - - - - - - - - - - - - -
54% 46% 54% 46% - - - - - - - - - - - - - - - - - - - - - - 
B D

TOP 2 BOX (NET)

30 32 30 32 - - - - - - - - - - - - - - - - - - - - - -
6% 7% 6% 7% - - - - - - - - - - - - - - - - - - - - - - 

  Very trustworthy

240 182 240 182 - - - - - - - - - - - - - - - - - - - - - -
48% 39% 48% 39% - - - - - - - - - - - - - - - - - - - - - - 
B D

  Somewhat trustworthy

232 247 232 247 - - - - - - - - - - - - - - - - - - - - - -
46% 54% 46% 54% - - - - - - - - - - - - - - - - - - - - - - 

A C

BOTTOM 2 BOX (NET)

149 176 149 176 - - - - - - - - - - - - - - - - - - - - - -
30% 38% 30% 38% - - - - - - - - - - - - - - - - - - - - - - 

A C

  Not very trustworthy

83 71 83 71 - - - - - - - - - - - - - - - - - - - - - -
17% 15% 17% 15% - - - - - - - - - - - - - - - - - - - - - - 

  Not at all trustworthy

502 461 502 461 - - - - - - - - - - - - - - - - - - - - - -
100% 100% 100% 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 170Q826_12. Please rate the following gTLDs by how trustworthy you feel they are.

12. .wang

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1110 996 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1110 996 -** -**Unweighted Base

585 489 - - - - - - - - - - - - - - - - - - - - 585 489 - -
53% 49% - - - - - - - - - - - - - - - - - - - - 53% 49% - - 

TOP 2 BOX (NET)

80 93 - - - - - - - - - - - - - - - - - - - - 80 93 - -
7% 9% - - - - - - - - - - - - - - - - - - - - 7% 9% - - 

  Very trustworthy

505 396 - - - - - - - - - - - - - - - - - - - - 505 396 - -
45% 40% - - - - - - - - - - - - - - - - - - - - 45% 40% - - 
B X

  Somewhat trustworthy

525 507 - - - - - - - - - - - - - - - - - - - - 525 507 - -
47% 51% - - - - - - - - - - - - - - - - - - - - 47% 51% - - 

BOTTOM 2 BOX (NET)

444 419 - - - - - - - - - - - - - - - - - - - - 444 419 - -
40% 42% - - - - - - - - - - - - - - - - - - - - 40% 42% - - 

  Not very trustworthy

81 88 - - - - - - - - - - - - - - - - - - - - 81 88 - -
7% 9% - - - - - - - - - - - - - - - - - - - - 7% 9% - - 

  Not at all trustworthy

1110 996 - - - - - - - - - - - - - - - - - - - - 1110 996 - -
100% 100% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 171Q826_13. Please rate the following gTLDs by how trustworthy you feel they are.

13. .xn-ses554g (Chinese for network address)

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1110 996 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1110 996 -** -**Unweighted Base

624 410 - - - - - - - - - - - - - - - - - - - - 624 410 - -
56% 41% - - - - - - - - - - - - - - - - - - - - 56% 41% - - 
B X

TOP 2 BOX (NET)

100 92 - - - - - - - - - - - - - - - - - - - - 100 92 - -
9% 9% - - - - - - - - - - - - - - - - - - - - 9% 9% - - 

  Very trustworthy

524 318 - - - - - - - - - - - - - - - - - - - - 524 318 - -
47% 32% - - - - - - - - - - - - - - - - - - - - 47% 32% - - 
B X

  Somewhat trustworthy

486 586 - - - - - - - - - - - - - - - - - - - - 486 586 - -
44% 59% - - - - - - - - - - - - - - - - - - - - 44% 59% - - 

A W

BOTTOM 2 BOX (NET)

395 439 - - - - - - - - - - - - - - - - - - - - 395 439 - -
36% 44% - - - - - - - - - - - - - - - - - - - - 36% 44% - - 

A W

  Not very trustworthy

91 147 - - - - - - - - - - - - - - - - - - - - 91 147 - -
8% 15% - - - - - - - - - - - - - - - - - - - - 8% 15% - - 

A W

  Not at all trustworthy

1110 996 - - - - - - - - - - - - - - - - - - - - 1110 996 - -
100% 100% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 172Q826_14. Please rate the following gTLDs by how trustworthy you feel they are.

14. .xn-55qx5d (Chinese for company)

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1110 996 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1110 996 -** -**Unweighted Base

632 416 - - - - - - - - - - - - - - - - - - - - 632 416 - -
57% 42% - - - - - - - - - - - - - - - - - - - - 57% 42% - - 
B X

TOP 2 BOX (NET)

105 95 - - - - - - - - - - - - - - - - - - - - 105 95 - -
9% 10% - - - - - - - - - - - - - - - - - - - - 9% 10% - - 

  Very trustworthy

527 321 - - - - - - - - - - - - - - - - - - - - 527 321 - -
47% 32% - - - - - - - - - - - - - - - - - - - - 47% 32% - - 
B X

  Somewhat trustworthy

478 580 - - - - - - - - - - - - - - - - - - - - 478 580 - -
43% 58% - - - - - - - - - - - - - - - - - - - - 43% 58% - - 

A W

BOTTOM 2 BOX (NET)

386 438 - - - - - - - - - - - - - - - - - - - - 386 438 - -
35% 44% - - - - - - - - - - - - - - - - - - - - 35% 44% - - 

A W

  Not very trustworthy

92 142 - - - - - - - - - - - - - - - - - - - - 92 142 - -
8% 14% - - - - - - - - - - - - - - - - - - - - 8% 14% - - 

A W

  Not at all trustworthy

1110 996 - - - - - - - - - - - - - - - - - - - - 1110 996 - -
100% 100% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 173Q827 Please assume that while browsing you see a website with a domain extension (the part after the "dot") that you do not recognize.

What about this unfamilar domain name extension would make it feel trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 910 - 77 - 37 - 40 - 11 - 8 - 4 - 16 - 31 - 27 - 24 - 212 - 18
- 17% - 17% - 20% - 22% - 12% - 8% - 4% - 17% - 17% - 15% - 11% - 21% - 19%

LNV LNV LNV LNV N N LN N BDJLNV LNV

EXTENSION APPEAL
(NET)

- 305 - 30 - 14 - 28 - 5 - 3 - - - - - 11 - 14 - 6 - 38 - 6
- 6% - 7% - 8% - 15% - 6% - 3% - - - - - 6% - 8% - 3% - 4% - 6%

NPVX NPVX NPVX BDFJLNPRTVXZ NP NP NPVX NP

  Relevant to topic/Specific
  to the domain

- 117 - 8 - 10 - 4 - - - - - - - 5 - 10 - 3 - 2 - 23 - 2
- 2% - 2% - 6% - 2% - - - - - - - 5% - 6% - 2% - 1% - 2% - 2%

BDJLNTVX BDJLNV BDJLNTVX

  Wording makes sense

- 69 - 1 - 4 - - - 1 - 1 - - - - - 3 - 1 - 1 - 26 - -
- 1% - * - 2% - - - 1% - 1% - - - - - 2% - 1% - * - 3% - - 

D DH D BDHV

  Gut feeling/My opinion

- 62 - 2 - 1 - 3 - - - 1 - - - - - - - - - 1 - 25 - 3
- 1% - * - 1% - 2% - - - 1% - - - - - - - - - * - 3% - 3%

BDRT DRTV

  Short wording

- 54 - 15 - 3 - - - - - 2 - - - 2 - 3 - 1 - 1 - 4 - 5
- 1% - 3% - 2% - - - - - 2% - - - 2% - 2% - 1% - * - * - 5%

X BHTVX X HX HX X BHJNTVX

  Nothing looks/sounds
  suspicious

- 41 - - - - - 1 - - - - - - - - - - - - - - - 28 - -
- 1% - - - - - 1% - - - - - - - - - - - - - - - 3% - - 

BDFRTV

  It’s meaning/Meaningful

- 33 - - - 1 - 1 - 2 - - - 1 - - - - - - - - - 12 - -
- 1% - - - 1% - 1% - 2% - - - 1% - - - - - - - - - 1% - - 

DRTV D BD

  Believable/Confidence/C
  onvincing

- 32 - 2 - 1 - 1 - 1 - - - - - 2 - 1 - 1 - 2 - 4 - -
- 1% - * - 1% - 1% - 1% - - - - - 2% - 1% - 1% - 1% - * - - 

BX

  I don’t pay
  attention/Wouldn’t notice

- 31 - 5 - - - - - 1 - - - - - - - 1 - 1 - 2 - 8 - -
- 1% - 1% - - - - - 1% - - - - - - - 1% - 1% - 1% - 1% - - 

  Good/Like domain

- 28 - 1 - 1 - 1 - - - - - - - 1 - - - 2 - - - 15 - -
- 1% - * - 1% - 1% - - - - - - - 1% - - - 1% - - - 2% - - 

BD

  Depends on language

- 23 - 2 - - - - - - - - - - - - - 3 - 2 - - - 9 - -
- * - * - - - - - - - - - - - - - 2% - 1% - - - 1% - - 

B B

  Professional

- 23 - - - - - 1 - - - - - 1 - 1 - - - - - 4 - 1 - 1
- * - - - - - 1% - - - - - 1% - 1% - - - - - 2% - * - 1%

DX DX BDX DX

  Curiosity/Interesting

- 16 - 1 - - - - - - - - - - - - - - - 1 - - - 3 - -
- * - * - - - - - - - - - - - - - - - 1% - - - * - - 

  Same/Similar to others

- 14 - - - - - - - - - - - - - - - - - 2 - - - 11 - -
- * - - - - - - - - - - - - - - - - - 1% - - - 1% - - 

BD BD

  Ordinary/Traditional/Con
  ventional

- 11 - - - 1 - - - - - - - - - - - - - - - - - 4 - -
- * - - - 1% - - - - - - - - - - - - - - - - - * - - 

  Accurate

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 173Q827 Please assume that while browsing you see a website with a domain extension (the part after the "dot") that you do not recognize.

What about this unfamilar domain name extension would make it feel trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 9 - 2 - - - - - - - - - - - 3 - - - - - - - 1 - -
- * - * - - - - - - - - - - - 3% - - - - - - - * - - 

BDFHRTVX

  All/Everything

- 2 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  Better/Best

- 140 - 14 - 6 - 5 - 1 - 1 - 2 - 3 - 2 - 1 - 6 - 41 - 2
- 3% - 3% - 3% - 3% - 1% - 1% - 2% - 3% - 1% - 1% - 3% - 4% - 2%

BRT

  Other extension appeal
  mentions

- 606 - 39 - 17 - 39 - 7 - 8 - 11 - 5 - 7 - 4 - 38 - 91 - 17
- 11% - 8% - 9% - 21% - 8% - 8% - 11% - 5% - 4% - 2% - 17% - 9% - 18%

RTX RT RT BDFJLNPRTX T T RT BDFJPRTX RT BDFJLPRTX

INFORMATION (NET)

- 463 - 23 - 12 - 31 - 6 - 8 - 9 - 3 - 6 - 4 - 28 - 77 - 8
- 8% - 5% - 7% - 17% - 7% - 8% - 9% - 3% - 3% - 2% - 12% - 8% - 9%

DRT T BDFJPRTX T RT BDPRTX RT T

  Content/Information
  provided

- 127 - 15 - 5 - 9 - - - 1 - 2 - 1 - 1 - - - 9 - 10 - 8
- 2% - 3% - 3% - 5% - - - 1% - 2% - 1% - 1% - - - 4% - 1% - 9%

TX RTX T BJRTX RTX BDFJLNPRTX

  Has what I am looking
  for

- 26 - 2 - 1 - - - 1 - - - 1 - 1 - - - - - 2 - 4 - 1
- * - * - 1% - - - 1% - - - 1% - 1% - - - - - 1% - * - 1%

  Other information
  mentions

- 599 - 43 - 23 - 20 - 8 - 10 - 12 - 5 - 17 - 18 - 32 - 119 - 6
- 11% - 9% - 13% - 11% - 9% - 11% - 12% - 5% - 9% - 10% - 14% - 12% - 6%

P

REPUTATION (NET)

- 237 - 7 - 10 - 7 - 3 - 8 - 2 - 2 - 8 - 13 - 17 - 41 - 4
- 4% - 2% - 6% - 4% - 3% - 8% - 2% - 2% - 4% - 7% - 7% - 4% - 4%

D D DN D D BDX D

  Well known/Most
  commonly used

- 113 - 15 - 3 - 6 - 1 - 1 - 1 - 2 - 5 - - - 5 - 33 - 1
- 2% - 3% - 2% - 3% - 1% - 1% - 1% - 2% - 3% - - - 2% - 3% - 1%

T T T T T BT

  Legitimate/Genuine/Auth
  entic

- 50 - 1 - - - - - 1 - - - 3 - - - - - 3 - 2 - 14 - -
- 1% - * - - - - - 1% - - - 3% - - - - - 2% - 1% - 1% - - 

BDFHR D D

  Trustworthy

- 47 - 2 - - - 3 - 1 - 1 - 1 - 1 - - - - - - - 4 - -
- 1% - * - - - 2% - 1% - 1% - 1% - 1% - - - - - - - * - - 

X

  Dependable/Reliable

- 47 - 5 - 4 - 2 - 1 - - - 2 - 1 - 2 - 2 - 1 - 3 - 1
- 1% - 1% - 2% - 1% - 1% - - - 2% - 1% - 1% - 1% - * - * - 1%

X X X

  Depends on
  company/website behind
  the name

- 33 - 5 - 2 - 1 - - - - - 3 - - - - - 2 - 2 - 6 - -
- 1% - 1% - 1% - 1% - - - - - 3% - - - - - 1% - 1% - 1% - - 

BRX

  Good
  company/reputation/track
  record

- 32 - - - - - - - - - 1 - - - 1 - - - - - 7 - 13 - -
- 1% - - - - - - - - - 1% - - - 1% - - - - - 3% - 1% - - 

D D BDFHRT BD

  Tested/Proven/Verified

- 23 - - - 2 - 1 - 1 - - - - - - - - - - - - - 4 - -
- * - - - 1% - 1% - 1% - - - - - - - - - - - - - * - - 

D D

  Top level/High ranking

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 173Q827 Please assume that while browsing you see a website with a domain extension (the part after the "dot") that you do not recognize.

What about this unfamilar domain name extension would make it feel trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 19 - 4 - - - - - 1 - 1 - 2 - - - 1 - - - - - 1 - -
- * - 1% - - - - - 1% - 1% - 2% - - - 1% - - - - - * - - 

X X X BVX

  Good experience/Never
  had a problem

- 14 - 6 - 3 - - - - - - - - - 1 - 1 - - - - - - - -
- * - 1% - 2% - - - - - - - - - 1% - 1% - - - - - - - - 

BX BX X X

  No scams/fraud

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  Knowledgeable/Area of
  expertise/It’s their
  business

- 2 - - - - - - - - - - - - - - - - - - - - - 1 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  Good
  management/Operation
  of site

- 21 - 1 - 1 - 1 - - - - - - - - - 1 - - - - - 4 - -
- * - * - 1% - 1% - - - - - - - - - 1% - - - - - * - - 

  Other reputation
  mentions

- 590 - 44 - 15 - 41 - 13 - 13 - 6 - 6 - 14 - 14 - 10 - 68 - 11
- 11% - 10% - 8% - 22% - 14% - 14% - 6% - 7% - 8% - 8% - 4% - 7% - 12%

VX V BDFNPRTVXZ VX VX V

EXTENSION (NET)

- 298 - 21 - 9 - 13 - 11 - 4 - 3 - 6 - 6 - 8 - 7 - 41 - 9
- 5% - 5% - 5% - 7% - 12% - 4% - 3% - 7% - 3% - 4% - 3% - 4% - 10%

X BDFLNRTVX DRVX

  Domain name/extension
  (Unspec.)

- 109 - 6 - 1 - 15 - - - 3 - 1 - - - 2 - 3 - - - 10 - -
- 2% - 1% - 1% - 8% - - - 3% - 1% - - - 1% - 2% - - - 1% - - 

VX BDFJNPRTVXZ V

  .com

- 40 - 6 - - - 2 - - - 2 - 1 - - - 2 - 1 - 1 - - - -
- 1% - 1% - - - 1% - - - 2% - 1% - - - 1% - 1% - * - - - - 

X X X X X X X X

  Https

- 27 - 2 - - - 4 - - - - - - - - - - - - - - - 2 - 1
- * - * - - - 2% - - - - - - - - - - - - - - - * - 1%

BDFRTVX

  .org

- 24 - 3 - 1 - 3 - - - 1 - - - - - - - - - - - 1 - -
- * - 1% - 1% - 2% - - - 1% - - - - - - - - - - - * - - 

BX X

  .net

- 13 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  .in

- 10 - 1 - - - 4 - - - - - - - - - 1 - - - - - - - -
- * - * - - - 2% - - - - - - - - - 1% - - - - - - - - 

BDFTVX X

  .info

- 9 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  .co

- 9 - 3 - - - - - - - - - - - - - - - - - - - 1 - -
- * - 1% - - - - - - - - - - - - - - - - - - - * - - 

B

  .gov

- 4 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  .ru

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 173Q827 Please assume that while browsing you see a website with a domain extension (the part after the "dot") that you do not recognize.

What about this unfamilar domain name extension would make it feel trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 3 - - - - - - - - - - - - - - - - - - - - - 3 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

B

  .cn

- 3 - - - - - 1 - - - - - - - - - - - 2 - - - - - -
- * - - - - - 1% - - - - - - - - - - - 1% - - - - - - 

BX BDX

  .fr

- 124 - 10 - 4 - 10 - 2 - 4 - 2 - - - 3 - 2 - 2 - 12 - 1
- 2% - 2% - 2% - 5% - 2% - 4% - 2% - - - 2% - 1% - 1% - 1% - 1%

X BDPTVX PVX

  Other extension
  mentions

- 574 - 78 - 28 - 21 - 4 - 5 - 7 - 5 - 27 - 11 - 3 - 107 - 23
- 11% - 17% - 15% - 11% - 4% - 5% - 7% - 5% - 15% - 6% - 1% - 11% - 25%

TV BJLNPTVX BJLNPTV V V V V BJLPTV V V BHJLNPTVX

USAGE (NET)

- 230 - 24 - 9 - 10 - 1 - 3 - 1 - - - 6 - - - 2 - 59 - 13
- 4% - 5% - 5% - 5% - 1% - 3% - 1% - - - 3% - - - 1% - 6% - 14%

PTV PTV PTV PTV T T BNPTV BDFHJLNPRTVX

  More familiar/I use
  extension

- 155 - 42 - 15 - 2 - - - 2 - 1 - 3 - 18 - - - - - 14 - 1
- 3% - 9% - 8% - 1% - - - 2% - 1% - 3% - 10% - - - - - 1% - 1%

TVX BHJLNTVXZ BHJLNTVXZ V TV BHJLNTVXZ

  Not familiar

- 63 - 3 - 1 - 2 - 2 - - - 3 - 1 - 1 - 1 - - - 7 - 1
- 1% - 1% - 1% - 1% - 2% - - - 3% - 1% - 1% - 1% - - - 1% - 1%

V DVX

  I would try it

- 43 - 1 - - - 4 - - - - - 1 - - - 2 - 1 - - - 12 - 1
- 1% - * - - - 2% - - - - - 1% - - - 1% - 1% - - - 1% - 1%

BDFV

  Depends on use
  (Unspec.)

- 11 - - - - - 1 - - - - - - - - - - - - - 1 - 3 - 4
- * - - - - - 1% - - - - - - - - - - - - - * - * - 4%

BDFHJLNPRTVX

  Necessary/Needed to
  access internet

- 11 - - - - - - - - - - - 1 - - - - - - - - - - - 2
- * - - - - - - - - - - - 1% - - - - - - - - - - - 2%

DX BDFHRTVX

  Helpful/Useful

- 10 - - - 1 - 1 - - - - - - - - - - - - - - - 4 - 1
- * - - - 1% - 1% - - - - - - - - - - - - - - - * - 1%

D

  Used by organizations

- 9 - 2 - 1 - - - - - - - - - - - - - - - - - 3 - -
- * - * - 1% - - - - - - - - - - - - - - - - - * - - 

  Government use

- 7 - - - - - - - - - - - - - - - - - - - - - 4 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

B

  Efficient/Work well

- 6 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  Public use

- 6 - 2 - - - - - - - - - - - - - - - - - - - 2 - -
- * - * - - - - - - - - - - - - - - - - - - - * - - 

B

  Business/Company use

- 1 - - - 1 - - - - - - - - - - - - - - - - - - - -
- * - - - 1% - - - - - - - - - - - - - - - - - - - - 

BX

  Non profit use

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 173Q827 Please assume that while browsing you see a website with a domain extension (the part after the "dot") that you do not recognize.

What about this unfamilar domain name extension would make it feel trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  Educational use

- 1 - - - - - 1 - - - - - - - - - - - - - - - - - -
- * - - - - - 1% - - - - - - - - - - - - - - - - - - 

BX

  Commercial use

- 32 - 5 - 1 - - - 1 - - - - - 1 - - - 9 - - - 5 - -
- 1% - 1% - 1% - - - 1% - - - - - 1% - - - 5% - - - 1% - - 

BDFHLNRVXZ

  Other usage mentions

- 319 - 34 - 5 - 5 - 4 - 4 - 15 - 2 - 13 - 5 - 19 - 48 - 2
- 6% - 7% - 3% - 3% - 4% - 4% - 15% - 2% - 7% - 3% - 8% - 5% - 2%

FHTX BDFHJLPRTXZ H FHPTXZ

SEARCH (NET)

- 156 - 19 - 2 - 1 - 1 - 3 - 8 - 2 - 4 - 2 - 5 - 25 - -
- 3% - 4% - 1% - 1% - 1% - 3% - 8% - 2% - 2% - 1% - 2% - 3% - - 

HZ BFHJRTVXZ

  Researched it/Check out
  source first

- 95 - 10 - 1 - 3 - 1 - 1 - 3 - - - 4 - 3 - 6 - 15 - -
- 2% - 2% - 1% - 2% - 1% - 1% - 3% - - - 2% - 2% - 3% - 2% - - 

  Search engine/Found
  through searching

- 64 - 6 - 2 - 1 - 2 - - - 4 - - - 4 - - - 8 - - - 2
- 1% - 1% - 1% - 1% - 2% - - - 4% - - - 2% - - - 4% - - - 2%

X X X X TX BHLTX TX BHTX TX

  Google search

- 12 - 1 - - - - - - - - - - - - - 1 - - - - - 8 - -
- * - * - - - - - - - - - - - - - 1% - - - - - 1% - - 

B

  Other search mentions

- 258 - 29 - 7 - 4 - 6 - 6 - 6 - 7 - 6 - 3 - 11 - 51 - 5
- 5% - 6% - 4% - 2% - 7% - 6% - 6% - 8% - 3% - 2% - 5% - 5% - 5%

T HT T T T HT T

SAFETY/SECURITY
(NET)

- 136 - 16 - 3 - 2 - 3 - 6 - 3 - 2 - 4 - 2 - 6 - 27 - 2
- 2% - 3% - 2% - 1% - 3% - 6% - 3% - 2% - 2% - 1% - 3% - 3% - 2%

BFHT

  Safety/Security/Padlock

- 86 - 9 - 3 - 2 - 2 - - - 4 - 1 - - - 1 - 4 - 23 - 1
- 2% - 2% - 2% - 1% - 2% - - - 4% - 1% - - - 1% - 2% - 2% - 1%

R BLRT BR

  Check with anti virus
  software

- 28 - 2 - 2 - - - 2 - - - - - 3 - 1 - - - 1 - 1 - 2
- 1% - * - 1% - - - 2% - - - - - 3% - 1% - - - * - * - 2%

X X BHTX BDHTVX BHTX

  Not being exposed to
  virus

- 9 - 3 - - - - - - - - - - - 1 - 1 - - - - - - - -
- * - 1% - - - - - - - - - - - 1% - 1% - - - - - - - - 

BX BX X

  Ensures privacy of
  personal information

- 5 - 1 - - - - - - - - - - - 1 - - - - - - - - - -
- * - * - - - - - - - - - - - 1% - - - - - - - - - - 

BX

  Other safety/security
  mentions

- 220 - 12 - 8 - 1 - 9 - 5 - 4 - 13 - 4 - 17 - 17 - 28 - 1
- 4% - 3% - 4% - 1% - 10% - 5% - 4% - 14% - 2% - 9% - 7% - 3% - 1%

HX H BDHRXZ H H BDFHLNRXZ BDHRXZ BDHRXZ

Illegible data

- 183 - 6 - 7 - 9 - 2 - 2 - - - 1 - 2 - 7 - 7 - 67 - 2
- 3% - 1% - 4% - 5% - 2% - 2% - - - 1% - 1% - 4% - 3% - 7% - 2%

D D DNR D BDNPRV

CONVENIENCE (NET)

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 173Q827 Please assume that while browsing you see a website with a domain extension (the part after the "dot") that you do not recognize.

What about this unfamilar domain name extension would make it feel trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 146 - 4 - 7 - 6 - 2 - 1 - - - 1 - 2 - 7 - 5 - 58 - 2
- 3% - 1% - 4% - 3% - 2% - 1% - - - 1% - 1% - 4% - 2% - 6% - 2%

D D D D BDLNRV

  Clear/Easy to
  understand/differentiate

- 13 - 1 - - - 2 - - - - - - - - - - - - - 1 - 3 - -
- * - * - - - 1% - - - - - - - - - - - - - * - * - - 

B

  Easy to use/access

- 8 - 1 - - - 1 - - - 1 - - - - - - - - - - - 2 - -
- * - * - - - 1% - - - 1% - - - - - - - - - - - * - - 

B

  Harder to
  obtain/Requires certain
  criteria

- 5 - - - - - - - - - - - - - - - - - - - - - 1 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  Faster/Quicker service

- 13 - - - - - - - - - - - - - - - - - - - 1 - 3 - 1
- * - - - - - - - - - - - - - - - - - - - * - * - 1%

D

  Other convenience
  mentions

- 103 - 5 - - - - - 1 - 1 - 2 - 2 - 2 - 2 - 6 - 18 - 2
- 2% - 1% - - - - - 1% - 1% - 2% - 2% - 1% - 1% - 3% - 2% - 2%

FH FH FH

WEBSITE APPEAL (NET)

- 87 - 2 - - - - - 1 - 1 - 2 - 1 - 2 - 2 - 6 - 17 - -
- 2% - * - - - - - 1% - 1% - 2% - 1% - 1% - 1% - 3% - 2% - - 

D DFH D

  Design/Layout/Way it
  looks

- 17 - 3 - - - - - - - - - - - 1 - - - - - - - 1 - 2
- * - 1% - - - - - - - - - - - 1% - - - - - - - * - 2%

X BFHRTVX

  Few/No
  pop-ups/advertisements

- 90 - 7 - 4 - 3 - - - 2 - - - 2 - - - 2 - 5 - 12 - 2
- 2% - 2% - 2% - 2% - - - 2% - - - 2% - - - 1% - 2% - 1% - 2%

R R R R

WEBSITE (NET)

- 46 - 4 - 2 - 3 - - - - - - - - - - - - - 3 - 4 - 2
- 1% - 1% - 1% - 2% - - - - - - - - - - - - - 1% - * - 2%

X RTX

  Linked from a trusted site

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  Web based use/Used by
  major websites

- 43 - 3 - 2 - - - - - 2 - - - 2 - - - 2 - 2 - 8 - -
- 1% - 1% - 1% - - - - - 2% - - - 2% - - - 1% - 1% - 1% - - 

H HR

  Other website mentions

- 85 - 5 - 4 - 7 - 1 - - - - - - - 6 - 4 - 7 - 13 - -
- 2% - 1% - 2% - 4% - 1% - - - - - - - 3% - 2% - 3% - 1% - - 

BDX DX

WEBSITE ORIGIN (NET)

- 47 - 3 - 3 - 5 - 1 - - - - - - - 2 - 1 - 4 - 5 - -
- 1% - 1% - 2% - 3% - 1% - - - - - - - 1% - 1% - 2% - 1% - - 

BDX X

  Country/State of origin
  (Unspec.)

- 5 - - - 1 - - - - - - - - - - - - - - - - - - - -
- * - - - 1% - - - - - - - - - - - - - - - - - - - - 

X

  Russian origin

- 5 - - - - - - - - - - - - - - - - - - - - - 3 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

B

  Worldwide/International
  usage

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 173Q827 Please assume that while browsing you see a website with a domain extension (the part after the "dot") that you do not recognize.

What about this unfamilar domain name extension would make it feel trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
- 1 - - - - - 1 - - - - - - - - - - - - - - - - - -
- * - - - - - 1% - - - - - - - - - - - - - - - - - - 

BX

  Represents my country

- 28 - 2 - 1 - 1 - - - - - - - - - 4 - 3 - 3 - 5 - -
- 1% - * - 1% - 1% - - - - - - - - - 2% - 2% - 1% - 1% - - 

BDX B

  Other website origin
  mentions

- 251 - 12 - 5 - 6 - 2 - 10 - 14 - - - 9 - 4 - 20 - 60 - 3
- 5% - 3% - 3% - 3% - 2% - 11% - 14% - - - 5% - 2% - 9% - 6% - 3%

DP BDFHJPT BDFHJPRTXZ P BDFHJPT BDPT

MISCELLANEOUS (NET)

- 148 - 7 - 3 - 3 - 1 - 6 - 10 - - - 6 - 2 - 15 - 20 - 3
- 3% - 2% - 2% - 2% - 1% - 6% - 10% - - - 3% - 1% - 7% - 2% - 3%

BDFHPTX BDFHJPRTX BDFHJPTX

  Recommended by others

- 67 - 3 - 2 - 1 - 1 - 2 - 4 - - - 1 - - - 2 - 32 - -
- 1% - 1% - 1% - 1% - 1% - 2% - 4% - - - 1% - - - 1% - 3% - - 

BDHRTVZ BDHRT

  Authorized/Regulated

- 19 - - - - - - - - - 2 - - - - - - - - - - - 7 - -
- * - - - - - - - - - 2% - - - - - - - - - - - 1% - - 

BDHV

  Advertised/Promoted

- 6 - - - - - 2 - - - - - - - - - - - - - 2 - - - -
- * - - - - - 1% - - - - - - - - - - - - - 1% - - - - 

BDX BDX

  Good quality

- 3 - 1 - - - - - - - - - - - - - - - 1 - - - 1 - -
- * - * - - - - - - - - - - - - - - - 1% - - - * - - 

B

  Good
  technology/innovation

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  Provide good services

- 12 - 1 - - - - - - - - - - - - - 2 - 2 - 2 - 2 - -
- * - * - - - - - - - - - - - - - 1% - 1% - 1% - * - - 

B B B

  Other

- 9 - - - 1 - - - - - - - - - - - - - - - 3 - 1 - -
- * - - - 1% - - - - - - - - - - - - - - - 1% - * - - 

BDX

ECONOMY (NET)

- 1 - - - - - - - - - - - - - - - - - - - - - 1 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  It’s paid for/Fee based

- 8 - - - 1 - - - - - - - - - - - - - - - 3 - - - -
- * - - - 1% - - - - - - - - - - - - - - - 1% - - - - 

X BDX

  Other economy mentions

- 779 - 66 - 22 - 9 - 15 - 6 - 14 - 20 - 27 - 23 - 26 - 138 - 10
- 14% - 14% - 12% - 5% - 17% - 6% - 14% - 22% - 15% - 13% - 11% - 14% - 11%

HL HL H HL H BFHLVXZ HL H H HL

None

- 758 - 71 - 34 - 20 - 17 - 20 - 13 - 14 - 38 - 52 - 35 - 120 - 11
- 14% - 15% - 19% - 11% - 19% - 21% - 13% - 15% - 21% - 29% - 15% - 12% - 12%

HX BHX BHX BDFHNPVXZ

Don’t know

- 108 - 18 - 5 - 2 - 2 - 4 - - - 1 - 6 - 1 - 7 - 10 - 1
- 2% - 4% - 3% - 1% - 2% - 4% - - - 1% - 3% - 1% - 3% - 1% - 1%

X BNTX NTX X X

Declined to answer

- 6712 - 569 - 233 - 245 - 104 - 108 - 113 - 104 - 213 - 201 - 275 - 1219 - 116
- 123% - 123% - 129% - 133% - 116% - 114% - 116% - 113% - 118% - 111% - 121% - 122% - 125%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 173Q827 Please assume that while browsing you see a website with a domain extension (the part after the "dot") that you do not recognize.

What about this unfamilar domain name extension would make it feel trustworthy?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base
_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 174Q850. If you wanted more information about one of the new gTLDs, where would you go?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

4668 4039 325 344 135 128 185 151 68 68 84 56 76 71 93 66 151 109 134 121 174 167 866 653 74 76
76% 74% 65% 75% 68% 71% 83% 82% 67% 76% 82% 59% 76% 73% 83% 72% 69% 61% 67% 67% 70% 73% 78% 66% 74% 82%

BCEIQSU LRTX CLRTX R ACEIQSU BDFLPRTVX LR LCEIQSU C LR CEIQSU LRX XCEIQSU FLRTX

An Internet search engine
to find articles, posts or
similar information

1859 2178 83 107 45 43 67 70 26 33 17 47 19 31 42 48 47 34 24 50 55 71 427 548 36 44
30% 40% 17% 23% 23% 24% 30% 38% 26% 37% 17% 49% 19% 32% 38% 52% 21% 19% 12% 28% 22% 31% 38% 55% 36% 47%

CEKMQSU ADFRTV C S CKMQSU DFRT CS DFR KDFNRTV MR CEKMQSU OBDFHJNRTV S S S UDR ACEGIKMQSU WBDFHJNRTV CEKMQSU DFNRTV

An Internet encyclopedia

1487 1570 59 72 29 27 58 36 19 12 34 50 14 25 11 17 30 22 35 35 43 44 319 446 44 41
24% 29% 12% 16% 15% 15% 26% 20% 19% 13% 33% 53% 14% 26% 10% 18% 14% 12% 17% 19% 17% 19% 29% 45% 44% 44%

CEMOQSU ADFHJPRTV CEMOQSU ACEIMOQSU KBDFHJNPRTV MDFJR C C ACEIMOQSU WBDFHJNPRTV ACEGIMOQSUW BDFHJNPRTV

My Internet service
provider/agency that
provides my internet
access

125 114 24 13 8 8 5 2 2 - 1 1 4 1 5 4 4 4 5 4 4 7 4 2 2 -
2% 2% 5% 3% 4% 4% 2% 1% 2% - 1% 1% 4% 1% 4% 4% 2% 2% 2% 2% 2% 3% * * 2% - 

W X AUW X AW BJXZ W W W W JXZ W X W X W X W

Other

687 421 117 66 38 24 7 6 16 4 4 6 12 5 7 5 43 42 44 24 52 24 105 72 3 2
11% 8% 23% 14% 19% 13% 3% 3% 16% 4% 4% 6% 12% 5% 6% 5% 20% 23% 22% 13% 21% 11% 9% 7% 3% 2%

BGKWY HZ DAGKMOWY BHJLNPXZ AGKOWY BHJNPXZ JGKOWY GKY AGKOWY BDFHJLNPTVXZ TAGKMOWY BHJNPXZ VAGKOWY HZ GY H

Not sure

8826 8322 608 602 255 230 322 265 131 117 140 160 125 133 158 140 275 211 242 234 328 313 1721 1721 159 163
144% 153% 121% 131% 128% 127% 144% 144% 130% 130% 137% 168% 125% 137% 141% 152% 125% 117% 120% 129% 131% 137% 155% 173% 159% 175%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 175Q856. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3835 3796 302 294 122 117 151 143 58 58 52 60 60 78 55 63 123 109 105 120 117 134 756 753 53 71
62% 70% 60% 64% 61% 65% 68% 78% 57% 64% 51% 63% 60% 80% 49% 68% 56% 61% 52% 66% 47% 59% 68% 76% 53% 76%

KOQSU ADRV OU OU KOQSUY GBDFJLRTV U MBDFJLRTV O U S U ACEIKOQSUY WBDFJLRTV YDFRV

Informative

3848 3762 301 287 110 119 157 149 50 58 52 62 62 79 57 55 114 102 90 105 119 144 787 760 59 68
63% 69% 60% 62% 55% 66% 70% 81% 50% 64% 51% 65% 62% 81% 51% 60% 52% 57% 45% 58% 48% 63% 71% 76% 59% 73%

EIKOQSU ADRT QSU S E ACEIKOQSUY GBDFJLPRTV I K SU MBDFJLPRTV S U ACEIKOQSUY WBDFJLPRTV S YDRT

Useful

3704 3640 268 274 118 117 152 139 47 57 44 62 57 78 63 59 110 105 94 117 109 137 723 729 53 59
60% 67% 53% 59% 59% 65% 68% 76% 47% 63% 43% 65% 57% 80% 56% 64% 50% 58% 47% 65% 44% 60% 65% 73% 53% 63%

CIKQSU ADRV U IKSU ACIKOQSUY BDFJPRTVZ I K U MBDFJLPRTVZ U S U ACIKQSUY WBDFJRTVZ

Practical

3712 3595 275 267 105 113 124 126 52 56 48 60 51 64 57 60 101 94 99 115 108 124 762 757 57 70
60% 66% 55% 58% 53% 62% 56% 68% 51% 62% 47% 63% 51% 66% 51% 65% 46% 52% 49% 64% 43% 54% 69% 76% 57% 75%

CEKOQSU ADRV QU QU GDRV K MR OR SR U ACEGIKMOQSUY WBDFHJLNPRTV U YDFRV

Helpful

3902 3541 276 241 100 98 154 132 65 60 58 65 62 66 64 56 105 87 113 104 108 136 822 769 53 66
64% 65% 55% 52% 50% 54% 69% 72% 64% 67% 57% 68% 62% 68% 57% 61% 48% 48% 56% 57% 43% 60% 74% 77% 53% 71%

CEQSUY DFRT U CEKOQSUY BDFRTV EQU DR U DFR QU DFR U U UR ACEIKMOQSUY BDFJNPRTV YDFRT

Innovative

3690 3483 265 246 103 95 148 131 57 53 51 62 61 74 65 58 105 83 89 103 106 133 672 679 58 60
60% 64% 53% 53% 52% 52% 66% 71% 56% 59% 50% 65% 61% 76% 58% 63% 48% 46% 44% 57% 42% 58% 61% 68% 58% 65%

CEKQSU ADFRT SU ACEKQSU BDFJRTV SU R KDFR QSU MBDFJPRTV SU R SR UR CEKQSU WBDFRTV SU DR

Interesting

3600 3427 251 236 97 90 152 137 55 60 48 54 62 69 55 54 95 83 106 110 94 124 715 712 61 63
59% 63% 50% 51% 49% 50% 68% 74% 54% 67% 47% 57% 62% 71% 49% 59% 43% 46% 53% 61% 38% 54% 64% 71% 61% 68%

CEKOQU ADFRV U U ACEIKOQSU BDFLPRTV U DFRV CEKQU DFLRV U U DFR U ACEIKOQSU WBDFLPRTV CEKQU DFRV

Technical

3066 2977 183 167 79 78 124 113 44 45 46 52 42 53 39 41 77 68 78 97 81 104 661 632 49 56
50% 55% 36% 36% 40% 43% 56% 61% 44% 50% 45% 55% 42% 55% 35% 45% 35% 38% 39% 54% 32% 46% 60% 63% 49% 60%

CEOQSU ADFRV CEIMOQSU DFPRV U D U DR DR SDFR UD ACEIKMOQSUY BDFJPRTV COQU DFPRV

Trustworthy

3185 2956 216 184 72 73 143 119 54 54 49 62 51 64 55 53 77 63 89 89 120 142 595 577 46 56
52% 54% 43% 40% 36% 40% 64% 65% 53% 60% 48% 65% 51% 66% 49% 58% 35% 35% 44% 49% 48% 62% 54% 58% 46% 60%

CEQS ADFR Q ACEKMOQSUWY BDFRT EQ DFR EQ KBDFRT EQ MBDFRT EQ DFR DR EQ UBDFRT CEQS WBDFRT DFR

Cutting edge

2805 2829 148 175 65 74 108 109 33 43 40 54 39 53 44 47 77 63 56 86 62 83 590 613 50 50
46% 52% 29% 38% 33% 41% 48% 59% 33% 48% 39% 57% 39% 55% 39% 51% 35% 35% 28% 48% 25% 36% 53% 62% 50% 54%

CEIQSU ADFRV C CEIQSU GBDFRTV IR SU KDFRV U MDFRV CSU DRV U SDRV U ACEIKMOQSU WBDFJPRTV CEIQSU DFRV

For people like me

3036 2699 215 210 83 73 106 130 61 48 25 33 47 46 65 52 84 60 109 86 98 102 610 539 31 27
49% 50% 43% 46% 42% 40% 48% 71% 60% 53% 25% 35% 47% 47% 58% 57% 38% 33% 54% 48% 39% 45% 55% 54% 31% 29%

CEKQUY FLRZ KY RZ K KQY GBDFJLNPRTVXZ ACEGKQUY FLRZ KY RZ CEKQUY FLRZ K CEKQUY LRZ K RZ ACEGKQUY BDFLRVZ

Unconventional

2811 2552 166 128 56 59 98 89 33 34 39 52 39 42 34 39 71 47 70 81 55 52 611 590 50 65
46% 47% 33% 28% 28% 33% 44% 48% 33% 38% 38% 55% 39% 43% 30% 42% 32% 26% 35% 45% 22% 23% 55% 59% 50% 70%

CEIOQSU DFRV U V CEOQU DFRV U V U KDFJRV U DRV DRV U U SDFRV ACEGIKMOQSU BDFHJNPRTV CEIOQSU YBDFHJLNPRTVX

Exciting

2389 2209 170 154 54 64 83 45 33 32 24 27 18 30 32 31 62 62 64 75 42 43 604 596 38 32
39% 41% 34% 33% 27% 35% 37% 24% 33% 36% 24% 28% 18% 31% 29% 34% 28% 34% 32% 41% 17% 19% 54% 60% 38% 34%

CEKMOQSU DHLV KMU HV U HV HEKMQU MU V MV U V U HV MU HLV ACEGIKMOQSUY WBDFHJLNPRTVZ KMU V

Overwhelming

2412 2151 144 109 39 54 125 52 34 29 28 37 38 46 33 37 52 39 52 54 60 48 558 538 25 22
39% 39% 29% 24% 20% 30% 56% 28% 34% 32% 27% 39% 38% 47% 29% 40% 24% 22% 26% 30% 24% 21% 50% 54% 25% 24%

CEKOQSUY DFHRTVZ E EV HACEIKMOQSUY E V DRVZ EQSUY DFHJRTVZ E DHRVZ V ACEIKMOQSUY BDFHJLPRTVZ

Extreme

2470 2115 210 210 78 78 58 59 41 32 27 30 40 31 41 29 82 70 82 72 97 86 484 417 38 22
40% 39% 42% 46% 39% 43% 26% 32% 41% 36% 26% 32% 40% 32% 37% 32% 37% 39% 41% 40% 39% 38% 44% 42% 38% 24%

GK Z GK BHLNPZ GK HZ GK GK G G Z GK Z GK Z AGK BHZ ZG

Confusing

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 176Q856. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

SUMMARY TABLE OF BOTTOM 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3674 3337 292 251 122 103 165 125 60 58 75 65 60 66 71 63 138 110 119 109 153 142 626 579 62 71
60% 61% 58% 54% 61% 57% 74% 68% 59% 64% 74% 68% 60% 68% 63% 68% 63% 61% 59% 60% 61% 62% 56% 58% 62% 76%
W DX ACEIMOQSUWY DFX ACEIMSUW D D D YBDFRTVX

Confusing

3732 3301 358 352 161 127 98 132 67 61 74 58 62 51 79 55 168 141 149 127 190 180 552 458 75 71
61% 61% 71% 76% 81% 70% 44% 72% 66% 68% 73% 61% 62% 53% 71% 60% 76% 78% 74% 70% 76% 79% 50% 46% 75% 76%

GW X AGW BLNPX FACGIMOW BNX GBNPX GW NX AGW X GW AGW X AGMW BLNPX AGMW BNX AGMW BFJLNPTX AGMW BLNPX

Extreme

3755 3243 332 307 146 117 140 139 68 58 78 68 82 67 80 61 158 118 137 106 208 185 506 400 62 61
61% 59% 66% 67% 73% 65% 63% 76% 67% 64% 76% 72% 82% 69% 71% 66% 72% 66% 68% 59% 83% 81% 46% 40% 62% 66%
W X AW BX AGW X W GBDFRTX W X ACGWY BTX NACGISWY X AW X AGW X AW X ACEGIOQSWY BDFJNPRTXZ X W X

Overwhelming

3333 2900 336 333 144 122 125 95 68 56 63 43 61 55 78 53 149 133 131 100 195 176 499 406 50 28
54% 53% 67% 72% 72% 67% 56% 52% 67% 62% 62% 45% 61% 57% 70% 58% 68% 74% 65% 55% 78% 77% 45% 41% 50% 30%
W XZ AGWY BHLNPTXZ AGWY BHLTXZ W XZ AWY LXZ LW Z W XZ AGWY XZ AGWY BHLNPTXZ TAWY XZ ACGIKMQSWY BFHJLNPTXZ Z Z

Exciting

3108 2753 287 251 117 108 117 54 40 42 77 62 53 51 47 40 136 120 92 95 152 126 500 457 69 66
51% 50% 57% 54% 59% 60% 52% 29% 40% 47% 75% 65% 53% 53% 42% 43% 62% 67% 46% 52% 61% 55% 45% 46% 69% 71%
IW HX AIOSW HX AIOSW BHJPX HIW H ACEGIMOQSUW BHJPTX H H AGIOSW BDHJNPTVX H AIOSW HX H ACGIMOSW BDHJNPTVX

Unconventional

3339 2623 354 286 135 107 115 75 68 47 62 41 61 44 68 45 143 117 145 95 188 145 520 383 50 43
54% 48% 71% 62% 68% 59% 52% 41% 67% 52% 61% 43% 61% 45% 61% 49% 65% 65% 72% 52% 75% 64% 47% 38% 50% 46%

BW HX DAGOWY BHLNPTXZ AGWY BHLNXZ H JAGWY X LW NW W X AGWY BHJLNPTXZ TAGKOWY HX VAGKMOQWY BHLNPTXZ X

For people like me

2959 2496 286 277 128 108 80 65 47 36 53 33 49 33 57 39 143 117 112 92 130 86 515 419 54 37
48% 46% 57% 60% 64% 60% 36% 35% 47% 40% 52% 35% 49% 34% 51% 42% 65% 65% 56% 51% 52% 38% 46% 42% 54% 40%

BG HLNVX AGW BHJLNPTVXZ AGIKMOUW BHJLNPVXZ LG NG G ACGIKMOUW BHJLNPTVXZ AGW HLNVX VG XG G

Cutting edge

3078 2475 319 294 121 103 99 71 57 45 56 43 58 44 73 51 143 112 123 84 169 124 449 364 51 37
50% 45% 64% 64% 61% 57% 44% 39% 56% 50% 55% 45% 58% 45% 65% 55% 65% 62% 61% 46% 68% 54% 40% 37% 51% 40%

BW X AGWY BHJLNTVXZ AGW BHTXZ GW X W GW AGWY HXZ AGWY BHLNTXZ TAGW X VAGIKWY BHXZ W

Trustworthy

2544 2025 251 225 103 91 71 47 46 30 54 41 38 28 57 38 125 97 95 71 156 104 395 284 39 30
41% 37% 50% 49% 52% 50% 32% 26% 46% 33% 53% 43% 38% 29% 51% 41% 57% 54% 47% 39% 62% 46% 36% 29% 39% 32%

BGW HX AGMWY BHJNTXZ AGMWY BHJNTXZ GW AGMWY HNX AGW HX AGMWY BHJNTXZ GW HX VACEGIMOSWY BHJNXZ X

Technical

2454 1969 237 215 97 86 75 53 44 37 51 33 39 23 47 34 115 97 112 78 144 95 438 317 42 33
40% 36% 47% 47% 49% 48% 34% 29% 44% 41% 50% 35% 39% 24% 42% 37% 52% 54% 56% 43% 58% 42% 39% 32% 42% 35%

BG HNX AGW BHLNXZ AGW BHLNX HN LAGW N N AGMW BHJLNPTVXZ TACGIMOWY BHNX VACGIMOWY HNX X

Interesting

2242 1911 226 220 100 83 69 52 36 30 44 30 38 31 48 36 115 93 88 77 142 92 288 227 47 27
36% 35% 45% 48% 50% 46% 31% 28% 36% 33% 43% 32% 38% 32% 43% 39% 52% 52% 44% 43% 57% 40% 26% 23% 47% 29%
W HX AGW BHJLNXZ AGIW BHLNXZ W X GW W X GW X AGIMW BHJLNVXZ AGW BHXZ VACGIKMOSW HX ZAGW

Innovative

2432 1857 227 194 95 68 99 58 49 34 54 35 49 33 55 32 119 86 102 66 142 104 348 239 43 23
40% 34% 45% 42% 48% 38% 44% 32% 49% 38% 53% 37% 49% 34% 49% 35% 54% 48% 51% 36% 57% 46% 31% 24% 43% 25%

BW X AW BHXZ AW XZ HW X W X LAW X NW X PAW X ACGW BHNPTXZ TAW X VACGWY BHXZ X ZW

Helpful

2440 1812 234 187 82 64 71 45 54 33 58 33 43 19 49 33 110 75 107 64 141 91 387 267 47 34
40% 33% 47% 41% 41% 35% 32% 24% 53% 37% 57% 35% 43% 20% 44% 36% 50% 42% 53% 35% 56% 40% 35% 27% 47% 37%

BGW HNX AGW BHNX HNX JAEGW HNX LAEGW N N G HN AGW BHNX TAEGW HNX VACEGMOW BHNX X GW HNX

Practical

2296 1690 201 174 90 62 66 35 51 32 50 33 38 18 55 37 106 78 111 76 131 84 323 236 41 25
37% 31% 40% 38% 45% 34% 30% 19% 50% 36% 49% 35% 38% 19% 49% 40% 48% 43% 55% 42% 52% 37% 29% 24% 41% 27%

BGW HNX GW BHNXZ FAGW HNX H JAGW HNX LAGW HNX N AGW HNX ACGW BHNXZ TACEGMWY BHNXZ VACGMW HNX X ZGW

Useful

2309 1656 200 167 78 64 72 41 43 32 50 35 40 19 57 29 97 71 96 61 133 94 354 243 47 22
38% 30% 40% 36% 39% 35% 32% 22% 43% 36% 49% 37% 40% 20% 51% 32% 44% 39% 48% 34% 53% 41% 32% 24% 47% 24%

BW HNX W BHNXZ W HNXZ H W HNX AGW HNX N PACEGW AGW BHNXZ TAGW HNX VACEGMQW BHNXZ X ZGW

Informative

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 177Q856_1. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

1. Innovative

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3902 3541 276 241 100 98 154 132 65 60 58 65 62 66 64 56 105 87 113 104 108 136 822 769 53 66
64% 65% 55% 52% 50% 54% 69% 72% 64% 67% 57% 68% 62% 68% 57% 61% 48% 48% 56% 57% 43% 60% 74% 77% 53% 71%

CEQSUY DFRT U CEKOQSUY BDFRTV EQU DR U DFR QU DFR U U UR ACEIKMOQSUY BDFJNPRTV YDFRT

TOP 2 BOX (NET)

1019 998 34 37 11 9 42 49 14 9 9 23 6 9 10 8 14 10 14 17 13 13 207 230 15 16
17% 18% 7% 8% 6% 5% 19% 27% 14% 10% 9% 24% 6% 9% 9% 9% 6% 6% 7% 9% 5% 6% 19% 23% 15% 17%

CEKMOQSU ADFJNPRTV CEKMOQSU BDFJNPRTV CEQU KDFJNPRTV ACEKMOQSU WBDFJNPRTV CEMQSU DFRV

  Describes very well

2883 2543 242 204 89 89 112 83 51 51 49 42 56 57 54 48 91 77 99 87 95 123 615 539 38 50
47% 47% 48% 44% 45% 49% 50% 45% 50% 57% 48% 44% 56% 59% 48% 52% 41% 43% 49% 48% 38% 54% 55% 54% 38% 54%
U U UY U DR QUY BDHLR U UBDR ACEQUY BDHR Y

  Describes somewhat
  well

2242 1911 226 220 100 83 69 52 36 30 44 30 38 31 48 36 115 93 88 77 142 92 288 227 47 27
36% 35% 45% 48% 50% 46% 31% 28% 36% 33% 43% 32% 38% 32% 43% 39% 52% 52% 44% 43% 57% 40% 26% 23% 47% 29%
W HX AGW BHJLNXZ AGIW BHLNXZ W X GW W X GW X AGIMW BHJLNVXZ AGW BHXZ VACGIKMOSW HX ZAGW

BOTTOM 2 BOX (NET)

1505 1391 128 156 61 58 49 42 26 22 26 22 32 28 30 24 62 56 60 55 88 66 236 190 28 19
24% 26% 25% 34% 31% 32% 22% 23% 26% 24% 25% 23% 32% 29% 27% 26% 28% 31% 30% 30% 35% 29% 21% 19% 28% 20%
W X CBHLXZ AGW BHXZ W X W X W X ACGW X

  Does not describe very
  well

737 520 98 64 39 25 20 10 10 8 18 8 6 3 18 12 53 37 28 22 54 26 52 37 19 8
12% 10% 20% 14% 20% 14% 9% 5% 10% 9% 18% 8% 6% 3% 16% 13% 24% 21% 14% 12% 22% 11% 5% 4% 19% 9%

BW NX DAGIMW BHNX AGIMW BHNX W W X GMW X MW HNX AGIMSW BDHJLNTVXZ MW HNX VAGIMSW HNX ZAGMW X

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 178Q856_2. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

2. Cutting edge

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3185 2956 216 184 72 73 143 119 54 54 49 62 51 64 55 53 77 63 89 89 120 142 595 577 46 56
52% 54% 43% 40% 36% 40% 64% 65% 53% 60% 48% 65% 51% 66% 49% 58% 35% 35% 44% 49% 48% 62% 54% 58% 46% 60%

CEQS ADFR Q ACEKMOQSUWY BDFRT EQ DFR EQ KBDFRT EQ MBDFRT EQ DFR DR EQ UBDFRT CEQS WBDFRT DFR

TOP 2 BOX (NET)

760 746 30 32 12 7 38 42 8 10 12 19 2 10 15 3 19 8 16 12 19 26 126 151 18 19
12% 14% 6% 7% 6% 4% 17% 23% 8% 11% 12% 20% 2% 10% 13% 3% 9% 4% 8% 7% 8% 11% 11% 15% 18% 20%

CEMU ADFPRT ACEIMQSUW BDFJNPRTVX FPR CM DFPRTV MF PCEM M M M DFPR CEM WDFPRT CEIMQSUW DFPRTV

  Describes very well

2425 2210 186 152 60 66 105 77 46 44 37 43 49 54 40 50 58 55 73 77 101 116 469 426 28 37
39% 41% 37% 33% 30% 36% 47% 42% 46% 49% 36% 45% 49% 56% 36% 54% 26% 31% 36% 43% 40% 51% 42% 43% 28% 40%

EQY DR Q ACEOQSY DR EQY DR DR ACEQSY BDFHRTXZ OBDFRXZ Q DR EQY UBDFRX ACEQY DR

  Describes somewhat
  well

2959 2496 286 277 128 108 80 65 47 36 53 33 49 33 57 39 143 117 112 92 130 86 515 419 54 37
48% 46% 57% 60% 64% 60% 36% 35% 47% 40% 52% 35% 49% 34% 51% 42% 65% 65% 56% 51% 52% 38% 46% 42% 54% 40%

BG HLNVX AGW BHJLNPTVXZ AGIKMOUW BHJLNPVXZ LG NG G ACGIKMOUW BHJLNPTVXZ AGW HLNVX VG XG G

BOTTOM 2 BOX (NET)

2018 1769 165 181 75 66 57 48 34 26 29 26 40 28 34 26 75 78 72 57 79 58 432 344 25 29
33% 32% 33% 39% 38% 36% 26% 26% 34% 29% 28% 27% 40% 29% 30% 28% 34% 43% 36% 31% 32% 25% 39% 35% 25% 31%
G V G CBHLPV GY HV GY BHJLNPTVX G XACGKUY HV

  Does not describe very
  well

941 727 121 96 53 42 23 17 13 10 24 7 9 5 23 13 68 39 40 35 51 28 83 75 29 8
15% 13% 24% 21% 27% 23% 10% 9% 13% 11% 24% 7% 9% 5% 21% 14% 31% 22% 20% 19% 20% 12% 7% 8% 29% 9%

BGW NX AGIMW BHJLNVXZ AGIMW BHJLNVXZ LAGMW GMW NX RAGIMOSUW BHJLNVXZ GMW BHLNXZ VAGMW X ZAGIMW

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 179Q856_3. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

3. Extreme

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2412 2151 144 109 39 54 125 52 34 29 28 37 38 46 33 37 52 39 52 54 60 48 558 538 25 22
39% 39% 29% 24% 20% 30% 56% 28% 34% 32% 27% 39% 38% 47% 29% 40% 24% 22% 26% 30% 24% 21% 50% 54% 25% 24%

CEKOQSUY DFHRTVZ E EV HACEIKMOQSUY E V DRVZ EQSUY DFHJRTVZ E DHRVZ V ACEIKMOQSUY BDFHJLPRTVZ

TOP 2 BOX (NET)

535 530 23 21 6 7 30 10 4 5 2 7 1 3 7 2 11 5 6 14 9 9 101 141 7 5
9% 10% 5% 5% 3% 4% 13% 5% 4% 6% 2% 7% 1% 3% 6% 2% 5% 3% 3% 8% 4% 4% 9% 14% 7% 5%

CEKMQSU DFHNPRV HACEIKMOQSUW M SR CEKMQSU WBDFHJNPRTVZ M

  Describes very well

1877 1621 121 88 33 47 95 42 30 24 26 30 37 43 26 35 41 34 46 40 51 39 457 397 18 17
31% 30% 24% 19% 17% 26% 43% 23% 30% 27% 25% 32% 37% 44% 23% 38% 19% 19% 23% 22% 20% 17% 41% 40% 18% 18%

CEQSUY DHRTVZ E EV HACEIKOQSUY EQ DRVZ CEOQSUY BDFHJRTVZ ODFHRTVZ ACEIKOQSUY BDFHJRTVZ

  Describes somewhat
  well

3732 3301 358 352 161 127 98 132 67 61 74 58 62 51 79 55 168 141 149 127 190 180 552 458 75 71
61% 61% 71% 76% 81% 70% 44% 72% 66% 68% 73% 61% 62% 53% 71% 60% 76% 78% 74% 70% 76% 79% 50% 46% 75% 76%

GW X AGW BLNPX FACGIMOW BNX GBNPX GW NX AGW X GW AGW X AGMW BLNPX AGMW BNX AGMW BFJLNPTX AGMW BLNPX

BOTTOM 2 BOX (NET)

2380 2198 192 206 80 69 70 93 44 39 47 36 52 44 42 37 71 70 94 89 90 101 459 396 35 33
39% 40% 38% 45% 40% 38% 31% 51% 44% 43% 46% 38% 52% 45% 38% 40% 32% 39% 47% 49% 36% 44% 41% 40% 35% 35%

GQ CB GBFLRXZ G GQ ACEGOQUWY ACGQU BFXZ AGQ

  Does not describe very
  well

1352 1103 166 146 81 58 28 39 23 22 27 22 10 7 37 18 97 71 55 38 100 79 93 62 40 38
22% 20% 33% 32% 41% 32% 13% 21% 23% 24% 26% 23% 10% 7% 33% 20% 44% 39% 27% 21% 40% 35% 8% 6% 40% 41%

BGMW NX AGIMW BHNPTX AGIKMSW BHNPTX W GNX GMW NX GMW NX PAGMW NX ACGIKMSW BHJLNPTX GMW NX AGIKMSW BHLNPTX AGIKMSW BHJLNPTX

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 180Q856_4. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

4. Trustworthy

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3066 2977 183 167 79 78 124 113 44 45 46 52 42 53 39 41 77 68 78 97 81 104 661 632 49 56
50% 55% 36% 36% 40% 43% 56% 61% 44% 50% 45% 55% 42% 55% 35% 45% 35% 38% 39% 54% 32% 46% 60% 63% 49% 60%

CEOQSU ADFRV CEIMOQSU DFPRV U D U DR DR SDFR UD ACEIKMOQSUY BDFJPRTV COQU DFPRV

TOP 2 BOX (NET)

694 791 19 37 11 9 19 27 4 9 11 17 3 7 7 5 12 9 6 13 5 10 139 173 15 18
11% 15% 4% 8% 6% 5% 9% 15% 4% 10% 11% 18% 3% 7% 6% 5% 5% 5% 3% 7% 2% 4% 13% 17% 15% 19%

CEIMQSU ADFNPRTV C U CSU DFPRTV CMSU DFNPRTV U U CEIMQSU WBDFNPRTV CEIMOQSU DFNPRTV

  Describes very well

2372 2186 164 130 68 69 105 86 40 36 35 35 39 46 32 36 65 59 72 84 76 94 522 459 34 38
39% 40% 33% 28% 34% 38% 47% 47% 40% 40% 34% 37% 39% 47% 29% 39% 30% 33% 36% 46% 30% 41% 47% 46% 34% 41%

COQU DR D ACEKOQSUY DR D DR D SDR UD ACEKOQSUY BDFR D

  Describes somewhat
  well

3078 2475 319 294 121 103 99 71 57 45 56 43 58 44 73 51 143 112 123 84 169 124 449 364 51 37
50% 45% 64% 64% 61% 57% 44% 39% 56% 50% 55% 45% 58% 45% 65% 55% 65% 62% 61% 46% 68% 54% 40% 37% 51% 40%

BW X AGWY BHJLNTVXZ AGW BHTXZ GW X W GW AGWY HXZ AGWY BHLNTXZ TAGW X VAGIKWY BHXZ W

BOTTOM 2 BOX (NET)

2142 1890 198 202 71 72 74 60 41 38 35 29 48 40 47 35 82 76 84 66 99 91 376 323 29 28
35% 35% 39% 44% 36% 40% 33% 33% 41% 42% 34% 31% 48% 41% 42% 38% 37% 42% 42% 36% 40% 40% 34% 32% 29% 30%

AWY BHLXZ AEGWY BX AWY X

  Does not describe very
  well

936 585 121 92 50 31 25 11 16 7 21 14 10 4 26 16 61 36 39 18 70 33 73 41 22 9
15% 11% 24% 20% 25% 17% 11% 6% 16% 8% 21% 15% 10% 4% 23% 17% 28% 20% 19% 10% 28% 14% 7% 4% 22% 10%

BW HNX AGMW BHJNTXZ AGMW BHJNTX W W GMW HNX AGMW BHNX AGIMSW BHJNTXZ TGMW X VAGIMSW HNX X ZGMW X

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 181Q856_5. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

5. Unconventional

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3036 2699 215 210 83 73 106 130 61 48 25 33 47 46 65 52 84 60 109 86 98 102 610 539 31 27
49% 50% 43% 46% 42% 40% 48% 71% 60% 53% 25% 35% 47% 47% 58% 57% 38% 33% 54% 48% 39% 45% 55% 54% 31% 29%

CEKQUY FLRZ KY RZ K KQY GBDFJLNPRTVXZ ACEGKQUY FLRZ KY RZ CEKQUY FLRZ K CEKQUY LRZ K RZ ACEGKQUY BDFLRVZ

TOP 2 BOX (NET)

754 667 44 46 23 16 18 38 14 10 4 5 8 7 13 10 19 11 19 19 10 16 130 122 10 4
12% 12% 9% 10% 12% 9% 8% 21% 14% 11% 4% 5% 8% 7% 12% 11% 9% 6% 9% 10% 4% 7% 12% 12% 10% 4%

CKU LRVZ U KU GBDFLNPRTVXZ KU KU U U KU LRVZ U

  Describes very well

2282 2032 171 164 60 57 88 92 47 38 21 28 39 39 52 42 65 49 90 67 88 86 480 417 21 23
37% 37% 34% 36% 30% 31% 39% 50% 47% 42% 21% 29% 39% 40% 46% 46% 30% 27% 45% 37% 35% 38% 43% 42% 21% 25%

EKQY RZ KY RZ EKQY GBDFLRTVXZ ACEKQUY RZ KY RZ ACEKQUY FLRZ ACEKQUY RZ KY RZ ACEKQUY BDFLRZ

  Describes somewhat
  well

3108 2753 287 251 117 108 117 54 40 42 77 62 53 51 47 40 136 120 92 95 152 126 500 457 69 66
51% 50% 57% 54% 59% 60% 52% 29% 40% 47% 75% 65% 53% 53% 42% 43% 62% 67% 46% 52% 61% 55% 45% 46% 69% 71%
IW HX AIOSW HX AIOSW BHJPX HIW H ACEGIMOQSUW BHJPTX H H AGIOSW BDHJNPTVX H AIOSW HX H ACGIMOSW BDHJNPTVX

BOTTOM 2 BOX (NET)

2065 1913 157 168 70 69 81 44 30 30 47 35 42 45 29 27 71 74 63 63 89 85 389 360 34 40
34% 35% 31% 36% 35% 38% 36% 24% 30% 33% 46% 37% 42% 46% 26% 29% 32% 41% 31% 35% 36% 37% 35% 36% 34% 43%

H H H H ACIOQSW H CO BHPX H H H H H

  Does not describe very
  well

1043 840 130 83 47 39 36 10 10 12 30 27 11 6 18 13 65 46 29 32 63 41 111 97 35 26
17% 15% 26% 18% 24% 22% 16% 5% 10% 13% 29% 28% 11% 6% 16% 14% 30% 26% 14% 18% 25% 18% 10% 10% 35% 28%

BW HNX DAGIMOSW HNX AIMSW BHNX HW H AGIMOSW BDHJNPTVX W H AGIMOSW BDHJNPX HNX AGIMSW HNX AEGIMOSW BDHJNPVX

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 182Q856_6. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

6. Practical

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3704 3640 268 274 118 117 152 139 47 57 44 62 57 78 63 59 110 105 94 117 109 137 723 729 53 59
60% 67% 53% 59% 59% 65% 68% 76% 47% 63% 43% 65% 57% 80% 56% 64% 50% 58% 47% 65% 44% 60% 65% 73% 53% 63%

CIKQSU ADRV U IKSU ACIKOQSUY BDFJPRTVZ I K U MBDFJLPRTVZ U S U ACIKQSUY WBDFJRTVZ

TOP 2 BOX (NET)

885 963 39 55 18 13 36 41 8 8 11 20 7 16 9 12 25 16 10 21 13 18 142 194 15 15
14% 18% 8% 12% 9% 7% 16% 22% 8% 9% 11% 21% 7% 16% 8% 13% 11% 9% 5% 12% 5% 8% 13% 19% 15% 16%

CEMSU ADFJRTV C CEIMOSU DFJRTV KDFJRTV MFV SU S CSU WDFJRTV CSU FV

  Describes very well

2819 2677 229 219 100 104 116 98 39 49 33 42 50 62 54 47 85 89 84 96 96 119 581 535 38 44
46% 49% 46% 48% 50% 57% 52% 53% 39% 54% 32% 44% 50% 64% 48% 51% 39% 49% 42% 53% 38% 52% 52% 54% 38% 47%

KQU A K KQU BDL IKQSUY I KU BDLRZ K Q S U ACIKQSUY BD

  Describes somewhat
  well

2440 1812 234 187 82 64 71 45 54 33 58 33 43 19 49 33 110 75 107 64 141 91 387 267 47 34
40% 33% 47% 41% 41% 35% 32% 24% 53% 37% 57% 35% 43% 20% 44% 36% 50% 42% 53% 35% 56% 40% 35% 27% 47% 37%

BGW HNX AGW BHNX HNX JAEGW HNX LAEGW N N G HN AGW BHNX TAEGW HNX VACEGMOW BHNX X GW HNX

BOTTOM 2 BOX (NET)

1667 1363 142 130 43 47 51 40 42 24 37 25 38 16 26 27 60 43 68 44 89 63 327 224 26 22
27% 25% 28% 28% 22% 26% 23% 22% 42% 27% 36% 26% 38% 16% 23% 29% 27% 24% 34% 24% 36% 28% 29% 22% 26% 24%
B X NX JACEGOQWY AEGO NAEGO N TAEG ACEGO N XEG

  Does not describe very
  well

773 449 92 57 39 17 20 5 12 9 21 8 5 3 23 6 50 32 39 20 52 28 60 43 21 12
13% 8% 18% 12% 20% 9% 9% 3% 12% 10% 21% 8% 5% 3% 21% 7% 23% 18% 19% 11% 21% 12% 5% 4% 21% 13%

BMW HX DAGMW BHNX FAGMW HX HW W HX LAGMW H PAGMW AGIMW BFHLNPX TAGMW HNX VAGMW BHNX AGMW HNX

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 183Q856_7. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

7. Technical

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3600 3427 251 236 97 90 152 137 55 60 48 54 62 69 55 54 95 83 106 110 94 124 715 712 61 63
59% 63% 50% 51% 49% 50% 68% 74% 54% 67% 47% 57% 62% 71% 49% 59% 43% 46% 53% 61% 38% 54% 64% 71% 61% 68%

CEKOQU ADFRV U U ACEIKOQSU BDFLPRTV U DFRV CEKQU DFLRV U U DFR U ACEIKOQSU WBDFLPRTV CEKQU DFRV

TOP 2 BOX (NET)

891 917 41 54 25 9 34 43 7 10 13 21 10 7 8 5 19 12 18 15 8 19 164 197 21 14
15% 17% 8% 12% 13% 5% 15% 23% 7% 11% 13% 22% 10% 7% 7% 5% 9% 7% 9% 8% 3% 8% 15% 20% 21% 15%

CIOQSU ADFNPRTV U F FU CIOQSU GBDFJNPRTV U DFJNPRTV U U U U CIOQSU WBDFJNPRTV CIMOQSU FPR

  Describes very well

2709 2510 210 182 72 81 118 94 48 50 35 33 52 62 47 49 76 71 88 95 86 105 551 515 40 49
44% 46% 42% 39% 36% 45% 53% 51% 48% 56% 34% 35% 52% 64% 42% 53% 35% 39% 44% 52% 34% 46% 50% 52% 40% 53%

EKQU ADL U ACEKQUY DLR QU DLR EKQU BDFHLRVX DLR U DLR U ACEKQU BDLR DLR

  Describes somewhat
  well

2544 2025 251 225 103 91 71 47 46 30 54 41 38 28 57 38 125 97 95 71 156 104 395 284 39 30
41% 37% 50% 49% 52% 50% 32% 26% 46% 33% 53% 43% 38% 29% 51% 41% 57% 54% 47% 39% 62% 46% 36% 29% 39% 32%

BGW HX AGMWY BHJNTXZ AGMWY BHJNTXZ GW AGMWY HNX AGW HX AGMWY BHJNTXZ GW HX VACEGIMOSWY BHJNXZ X

BOTTOM 2 BOX (NET)

1773 1516 155 154 60 58 54 38 33 21 34 31 33 25 38 24 74 62 68 50 96 74 331 243 19 20
29% 28% 31% 33% 30% 32% 24% 21% 33% 23% 33% 33% 33% 26% 34% 26% 34% 34% 34% 28% 38% 32% 30% 24% 19% 22%
Y HX Y BHXZ Y HX Y Y H Y Y GY BHXZ GY ACGWY HX XY

  Does not describe very
  well

771 509 96 71 43 33 17 9 13 9 20 10 5 3 19 14 51 35 27 21 60 30 64 41 20 10
13% 9% 19% 15% 22% 18% 8% 5% 13% 10% 20% 11% 5% 3% 17% 15% 23% 19% 13% 12% 24% 13% 6% 4% 20% 11%

BGMW HNX AGMW BHNX AGMSW BHNX W X AGMW NX GMW HNX AGIMSW BHJNTX MW HNX VAGIMSW BHNX AGMW NX

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 184Q856_8. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

8. Confusing

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2470 2115 210 210 78 78 58 59 41 32 27 30 40 31 41 29 82 70 82 72 97 86 484 417 38 22
40% 39% 42% 46% 39% 43% 26% 32% 41% 36% 26% 32% 40% 32% 37% 32% 37% 39% 41% 40% 39% 38% 44% 42% 38% 24%

GK Z GK BHLNPZ GK HZ GK GK G G Z GK Z GK Z AGK BHZ ZG

TOP 2 BOX (NET)

606 526 61 61 21 14 7 17 13 3 3 7 5 4 7 2 29 20 21 21 28 27 93 92 11 2
10% 10% 12% 13% 11% 8% 3% 9% 13% 3% 3% 7% 5% 4% 6% 2% 13% 11% 10% 12% 11% 12% 8% 9% 11% 2%

GK JPZ GKMW BJNPXZ GK GPZ JGK GKMW JPZ GK JNPZ GK JNPZ G PZ ZGK

  Describes very well

1864 1589 149 149 57 64 51 42 28 29 24 23 35 27 34 27 53 50 61 51 69 59 391 325 27 20
30% 29% 30% 32% 29% 35% 23% 23% 28% 32% 24% 24% 35% 28% 30% 29% 24% 28% 30% 28% 28% 26% 35% 33% 27% 22%

GQ HZ HVZ GQ ACGKQU BHVZ

  Describes somewhat
  well

3674 3337 292 251 122 103 165 125 60 58 75 65 60 66 71 63 138 110 119 109 153 142 626 579 62 71
60% 61% 58% 54% 61% 57% 74% 68% 59% 64% 74% 68% 60% 68% 63% 68% 63% 61% 59% 60% 61% 62% 56% 58% 62% 76%
W DX ACEIMOQSUWY DFX ACEIMSUW D D D YBDFRTVX

BOTTOM 2 BOX (NET)

2270 2138 156 148 66 68 105 71 37 41 45 43 44 44 40 48 61 60 77 70 86 87 454 406 31 45
37% 39% 31% 32% 33% 38% 47% 39% 37% 46% 44% 45% 44% 45% 36% 52% 28% 33% 38% 39% 34% 38% 41% 41% 31% 48%

CQ AD ACEOQUY D CQ D CQ D OBDFHRTVX Q ACEQ D YDR

  Does not describe very
  well

1404 1199 136 103 56 35 60 54 23 17 30 22 16 22 31 15 77 50 42 39 67 55 172 173 31 26
23% 22% 27% 22% 28% 19% 27% 29% 23% 19% 29% 23% 16% 23% 28% 16% 35% 28% 21% 22% 27% 24% 15% 17% 31% 28%
W X AMW X FMW MW BFPX MW MW ACIMSW PX MW X MW X

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 185Q856_9. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

9. Overwhelming

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2389 2209 170 154 54 64 83 45 33 32 24 27 18 30 32 31 62 62 64 75 42 43 604 596 38 32
39% 41% 34% 33% 27% 35% 37% 24% 33% 36% 24% 28% 18% 31% 29% 34% 28% 34% 32% 41% 17% 19% 54% 60% 38% 34%

CEKMOQSU DHLV KMU HV U HV HEKMQU MU V MV U V U HV MU HLV ACEGIKMOQSUY WBDFHJLNPRTVZ KMU V

TOP 2 BOX (NET)

559 558 39 41 9 8 16 9 6 4 6 5 2 7 3 4 16 18 19 19 3 8 127 172 11 8
9% 10% 8% 9% 5% 4% 7% 5% 6% 4% 6% 5% 2% 7% 3% 4% 7% 10% 9% 10% 1% 4% 11% 17% 11% 9%

EMOU AFHV MU V U U U U U FV MOU FHV ACEMOU WBDFHJLNPRTVZ EMOU

  Describes very well

1830 1651 131 113 45 56 67 36 27 28 18 22 16 23 29 27 46 44 45 56 39 35 477 424 27 24
30% 30% 26% 25% 23% 31% 30% 20% 27% 31% 18% 23% 16% 24% 26% 29% 21% 24% 22% 31% 16% 15% 43% 43% 27% 26%

EKMQSU DHV MU V HV HKMQU U HV U V V HV ACEGIKMOQSUY BDFHJLNPRTVZ U V

  Describes somewhat
  well

3755 3243 332 307 146 117 140 139 68 58 78 68 82 67 80 61 158 118 137 106 208 185 506 400 62 61
61% 59% 66% 67% 73% 65% 63% 76% 67% 64% 76% 72% 82% 69% 71% 66% 72% 66% 68% 59% 83% 81% 46% 40% 62% 66%
W X AW BX AGW X W GBDFRTX W X ACGWY BTX NACGISWY X AW X AGW X AW X ACEGIOQSWY BDFJNPRTXZ X W X

BOTTOM 2 BOX (NET)

2324 2087 176 178 72 73 90 78 43 38 44 38 55 43 37 35 65 60 91 68 91 92 411 337 36 39
38% 38% 35% 39% 36% 40% 40% 42% 43% 42% 43% 40% 55% 44% 33% 38% 30% 33% 45% 38% 36% 40% 37% 34% 36% 42%
Q X Q X Q Q ACEGOQUWY X ACOQW Q

  Does not describe very
  well

1431 1156 156 129 74 44 50 61 25 20 34 30 27 24 43 26 93 58 46 38 117 93 95 63 26 22
23% 21% 31% 28% 37% 24% 22% 33% 25% 22% 33% 32% 27% 25% 38% 28% 42% 32% 23% 21% 47% 41% 9% 6% 26% 24%

BW X AGSW BX FAGISW X W GBTX W X AGW BX W X AGISW X RACGIMSWY BTX W X ACEGIKMSWY BDFJNPTXZ W X

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 186Q856_10. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

10. Useful

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3848 3762 301 287 110 119 157 149 50 58 52 62 62 79 57 55 114 102 90 105 119 144 787 760 59 68
63% 69% 60% 62% 55% 66% 70% 81% 50% 64% 51% 65% 62% 81% 51% 60% 52% 57% 45% 58% 48% 63% 71% 76% 59% 73%

EIKOQSU ADRT QSU S E ACEIKOQSUY GBDFJLPRTV I K SU MBDFJLPRTV S U ACEIKOQSUY WBDFJLPRTV S YDRT

TOP 2 BOX (NET)

985 1059 42 52 21 17 44 49 7 12 7 19 5 17 10 9 22 13 8 13 11 24 173 226 18 20
16% 19% 8% 11% 11% 9% 20% 27% 7% 13% 7% 20% 5% 18% 9% 10% 10% 7% 4% 7% 4% 11% 16% 23% 18% 22%

CEIKMOQSU ADFPRTV SU SU CEIKMOQSU BDFJPRTV KDFRTV MFRT SU U CIKMQSU WBDFJPRTV CIKMQSU DFPRTV

  Describes very well

2863 2703 259 235 89 102 113 100 43 46 45 43 57 62 47 46 92 89 82 92 108 120 614 534 41 48
47% 50% 52% 51% 45% 56% 51% 54% 43% 51% 44% 45% 57% 64% 42% 50% 42% 49% 41% 51% 43% 53% 55% 54% 41% 52%

A AQSU E S AEIOQSUY BDLRT U AEIKOQSUY B

  Describes somewhat
  well

2296 1690 201 174 90 62 66 35 51 32 50 33 38 18 55 37 106 78 111 76 131 84 323 236 41 25
37% 31% 40% 38% 45% 34% 30% 19% 50% 36% 49% 35% 38% 19% 49% 40% 48% 43% 55% 42% 52% 37% 29% 24% 41% 27%

BGW HNX GW BHNXZ FAGW HNX H JAGW HNX LAGW HNX N AGW HNX ACGW BHNXZ TACEGMWY BHNXZ VACGMW HNX X ZGW

BOTTOM 2 BOX (NET)

1584 1278 124 123 58 42 48 29 39 25 29 23 32 16 36 28 56 50 77 58 72 58 272 204 26 17
26% 23% 25% 27% 29% 23% 22% 16% 39% 28% 28% 24% 32% 16% 32% 30% 25% 28% 38% 32% 29% 25% 25% 20% 26% 18%
B HX HNX ACGQW H NG G HNX HNX ACEGQUWY BHNXZ H X

  Does not describe very
  well

712 412 77 51 32 20 18 6 12 7 21 10 6 2 19 9 50 28 34 18 59 26 51 32 15 8
12% 8% 15% 11% 16% 11% 8% 3% 12% 8% 21% 11% 6% 2% 17% 10% 23% 16% 17% 10% 24% 11% 5% 3% 15% 9%

BW HNX AGMW BHNX AGMW HNX HW W X AGMW HNX GMW HNX ACGIMW BHNX TAGMW HNX VACEGIMW BHNX MW NX

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 187Q856_11. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

11. For people like me

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2805 2829 148 175 65 74 108 109 33 43 40 54 39 53 44 47 77 63 56 86 62 83 590 613 50 50
46% 52% 29% 38% 33% 41% 48% 59% 33% 48% 39% 57% 39% 55% 39% 51% 35% 35% 28% 48% 25% 36% 53% 62% 50% 54%

CEIQSU ADFRV C CEIQSU GBDFRTV IR SU KDFRV U MDFRV CSU DRV U SDRV U ACEIKMOQSU WBDFJPRTV CEIQSU DFRV

TOP 2 BOX (NET)

674 749 14 33 10 9 25 28 5 8 10 16 1 7 5 3 16 7 5 17 6 13 120 138 18 15
11% 14% 3% 7% 5% 5% 11% 15% 5% 9% 10% 17% 1% 7% 4% 3% 7% 4% 2% 9% 2% 6% 11% 14% 18% 16%

CEMOSU ADFPRV C CEMOSU DFPRV CMSU DFNPRV M CMSU SR CEMOSU WDFPRV ACEIMOQSUW DFPRV

  Describes very well

2131 2080 134 142 55 65 83 81 28 35 30 38 38 46 39 44 61 56 51 69 56 70 470 475 32 35
35% 38% 27% 31% 28% 36% 37% 44% 28% 39% 29% 40% 38% 47% 35% 48% 28% 31% 25% 38% 22% 31% 42% 48% 32% 38%

CEQSU ADRV CEQSU DRV CSU DRV U DRV S U ACEIKQSUY WBDFRTV

  Describes somewhat
  well

3339 2623 354 286 135 107 115 75 68 47 62 41 61 44 68 45 143 117 145 95 188 145 520 383 50 43
54% 48% 71% 62% 68% 59% 52% 41% 67% 52% 61% 43% 61% 45% 61% 49% 65% 65% 72% 52% 75% 64% 47% 38% 50% 46%

BW HX DAGOWY BHLNPTXZ AGWY BHLNXZ H JAGWY X LW NW W X AGWY BHJLNPTXZ TAGKOWY HX VAGKMOQWY BHLNPTXZ X

BOTTOM 2 BOX (NET)

2130 1832 201 185 74 67 85 58 42 33 36 27 47 36 41 33 69 68 83 61 102 91 400 317 28 33
35% 34% 40% 40% 37% 37% 38% 32% 42% 37% 35% 28% 47% 37% 37% 36% 31% 38% 41% 34% 41% 40% 36% 32% 28% 35%

AQY BHLX Y AQWY AQY AQY BX X

  Does not describe very
  well

1209 791 153 101 61 40 30 17 26 14 26 14 14 8 27 12 74 49 62 34 86 54 120 66 22 10
20% 15% 30% 22% 31% 22% 13% 9% 26% 16% 25% 15% 14% 8% 24% 13% 34% 27% 31% 19% 34% 24% 11% 7% 22% 11%

BGW HX DAGMW BHNXZ AGMW BHNXZ GMW X GMW X PGW X AGMWY BHJLNPXZ TAGMW HNX VAGMWY BHNPXZ X ZW

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 188Q856_12. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

12. Interesting

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3690 3483 265 246 103 95 148 131 57 53 51 62 61 74 65 58 105 83 89 103 106 133 672 679 58 60
60% 64% 53% 53% 52% 52% 66% 71% 56% 59% 50% 65% 61% 76% 58% 63% 48% 46% 44% 57% 42% 58% 61% 68% 58% 65%

CEKQSU ADFRT SU ACEKQSU BDFJRTV SU R KDFR QSU MBDFJPRTV SU R SR UR CEKQSU WBDFRTV SU DR

TOP 2 BOX (NET)

884 922 29 31 16 9 34 39 9 7 6 16 2 13 11 5 17 10 10 19 13 21 136 178 17 18
14% 17% 6% 7% 8% 5% 15% 21% 9% 8% 6% 17% 2% 13% 10% 5% 8% 6% 5% 10% 5% 9% 12% 18% 17% 19%

CEKMQSUW ADFJPRTV M CEKMQSU DFJPRTV M KDFPR MDFR M M S CMSU WDFJPRTV CEKMQSU DFJPRTV

  Describes very well

2806 2561 236 215 87 86 114 92 48 46 45 46 59 61 54 53 88 73 79 84 93 112 536 501 41 42
46% 47% 47% 47% 44% 48% 51% 50% 48% 51% 44% 48% 59% 63% 48% 58% 40% 41% 39% 46% 37% 49% 48% 50% 41% 45%
U U QSU ACEKQSUWY BDFHLRTVXZ U BR U QSU BR

  Describes somewhat
  well

2454 1969 237 215 97 86 75 53 44 37 51 33 39 23 47 34 115 97 112 78 144 95 438 317 42 33
40% 36% 47% 47% 49% 48% 34% 29% 44% 41% 50% 35% 39% 24% 42% 37% 52% 54% 56% 43% 58% 42% 39% 32% 42% 35%

BG HNX AGW BHLNXZ AGW BHLNX HN LAGW N N AGMW BHJLNPTVXZ TACGIMOWY BHNX VACGIMOWY HNX X

BOTTOM 2 BOX (NET)

1670 1444 138 146 57 57 48 45 30 29 31 24 34 19 30 26 60 58 75 57 81 62 363 260 24 23
27% 26% 27% 32% 29% 31% 22% 24% 30% 32% 30% 25% 34% 20% 27% 28% 27% 32% 37% 31% 32% 27% 33% 26% 24% 25%

BNX N NG N ACGQY N G XACG

  Does not describe very
  well

784 525 99 69 40 29 27 8 14 8 20 9 5 4 17 8 55 39 37 21 63 33 75 57 18 10
13% 10% 20% 15% 20% 16% 12% 4% 14% 9% 20% 9% 5% 4% 15% 9% 25% 22% 18% 12% 25% 14% 7% 6% 18% 11%

BMW HX AGMW BHNX AGMW BHNX HMW MW LAMW MW AGIMOW BDHJLNPTXZ AMW HNX VAGIMOW BHNX MW H

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 189Q856_13. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

13. Exciting

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2811 2552 166 128 56 59 98 89 33 34 39 52 39 42 34 39 71 47 70 81 55 52 611 590 50 65
46% 47% 33% 28% 28% 33% 44% 48% 33% 38% 38% 55% 39% 43% 30% 42% 32% 26% 35% 45% 22% 23% 55% 59% 50% 70%

CEIOQSU DFRV U V CEOQU DFRV U V U KDFJRV U DRV DRV U U SDFRV ACEGIKMOQSU BDFHJNPRTV CEIOQSU YBDFHJLNPRTVX

TOP 2 BOX (NET)

677 660 16 20 9 6 20 24 8 3 6 17 3 6 8 2 13 6 6 12 3 8 124 140 14 21
11% 12% 3% 4% 5% 3% 9% 13% 8% 3% 6% 18% 3% 6% 7% 2% 6% 3% 3% 7% 1% 4% 11% 14% 14% 23%

CEMQSU DFJPRTV U CSU DFJPRTV CU U KDFJNPRTV U U CEMQSU WBDFJNPRTV CEMQSU BDFHJNPRTVX

  Describes very well

2134 1892 150 108 47 53 78 65 25 31 33 35 36 36 26 37 58 41 64 69 52 44 487 450 36 44
35% 35% 30% 23% 24% 29% 35% 35% 25% 34% 32% 37% 36% 37% 23% 40% 26% 23% 32% 38% 21% 19% 44% 45% 36% 47%

CEIOQU DRV DU V EOU DRV DRV U DRV EOU DRV ODRV U DRV ACEGIKOQSU BDFHJRV EOU BDFRV

  Describes somewhat
  well

3333 2900 336 333 144 122 125 95 68 56 63 43 61 55 78 53 149 133 131 100 195 176 499 406 50 28
54% 53% 67% 72% 72% 67% 56% 52% 67% 62% 62% 45% 61% 57% 70% 58% 68% 74% 65% 55% 78% 77% 45% 41% 50% 30%
W XZ AGWY BHLNPTXZ AGWY BHLTXZ W XZ AWY LXZ LW Z W XZ AGWY XZ AGWY BHLNPTXZ TAWY XZ ACGIKMQSWY BFHJLNPTXZ Z Z

BOTTOM 2 BOX (NET)

2146 1977 180 203 81 79 82 73 45 39 42 32 49 43 47 36 75 70 81 66 96 96 409 349 28 22
35% 36% 36% 44% 41% 44% 37% 40% 45% 43% 41% 34% 49% 44% 42% 39% 34% 39% 40% 36% 38% 42% 37% 35% 28% 24%

Z CBXZ Y BXZ Z AY Z ACGQWY Z Y Z Z Y Z XZ Z

  Does not describe very
  well

1187 923 156 130 63 43 43 22 23 17 21 11 12 12 31 17 74 63 50 34 99 80 90 57 22 6
19% 17% 31% 28% 32% 24% 19% 12% 23% 19% 21% 12% 12% 12% 28% 18% 34% 35% 25% 19% 40% 35% 8% 6% 22% 6%

BW XZ AGKMW BHLNTXZ AGKMW BHLNXZ HW X MW XZ W X X AMW XZ AGKMSWY BFHJLNPTXZ AMW XZ ACGIKMOSWY BFHJLNPTXZ X ZW

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 190Q856_14. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

14. Helpful

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3712 3595 275 267 105 113 124 126 52 56 48 60 51 64 57 60 101 94 99 115 108 124 762 757 57 70
60% 66% 55% 58% 53% 62% 56% 68% 51% 62% 47% 63% 51% 66% 51% 65% 46% 52% 49% 64% 43% 54% 69% 76% 57% 75%

CEKOQSU ADRV QU QU GDRV K MR OR SR U ACEGIKMOQSUY WBDFHJLNPRTV U YDFRV

TOP 2 BOX (NET)

914 982 37 54 21 15 27 31 7 6 7 21 2 11 10 8 20 13 8 18 13 20 164 219 23 25
15% 18% 7% 12% 11% 8% 12% 17% 7% 7% 7% 22% 2% 11% 9% 9% 9% 7% 4% 10% 5% 9% 15% 22% 23% 27%

CIKMQSU ADFJPRTV M C MSU CMSU FJRV KDFJNPRTV M M MS S CIKMQSU WBDFJNPRTV ACEGIKMOQSUW BDFJNPRTV

  Describes very well

2798 2613 238 213 84 98 97 95 45 50 41 39 49 53 47 52 81 81 91 97 95 104 598 538 34 45
46% 48% 47% 46% 42% 54% 43% 52% 45% 56% 40% 41% 49% 55% 42% 57% 37% 45% 45% 54% 38% 46% 54% 54% 34% 48%

QUY A QUY EL QY OL L ACEGKOQSUY BDLRV Y

  Describes somewhat
  well

2432 1857 227 194 95 68 99 58 49 34 54 35 49 33 55 32 119 86 102 66 142 104 348 239 43 23
40% 34% 45% 42% 48% 38% 44% 32% 49% 38% 53% 37% 49% 34% 49% 35% 54% 48% 51% 36% 57% 46% 31% 24% 43% 25%

BW X AW BHXZ AW XZ HW X W X LAW X NW X PAW X ACGW BHNPTXZ TAW X VACGWY BHXZ X ZW

BOTTOM 2 BOX (NET)

1645 1387 140 138 60 44 71 46 36 27 31 24 42 27 33 25 62 51 69 46 77 79 284 208 25 15
27% 25% 28% 30% 30% 24% 32% 25% 36% 30% 30% 25% 42% 28% 29% 27% 28% 28% 34% 25% 31% 35% 26% 21% 25% 16%

XZ BXZ AW XZ NACEQUWY XZ AW BFHTXZ X

  Does not describe very
  well

787 470 87 56 35 24 28 12 13 7 23 11 7 6 22 7 57 35 33 20 65 25 64 31 18 8
13% 9% 17% 12% 18% 13% 13% 7% 13% 8% 23% 12% 7% 6% 20% 8% 26% 19% 16% 11% 26% 11% 6% 3% 18% 9%

BW X DAMW BHX AMW BHX HW X W X LAGMW X PAMW X ACEGIMSW BDHJNPTVXZ MW X VACEGIMSW X X MW X

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base



Page 247p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 191Q856_15. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

15. Informative

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3835 3796 302 294 122 117 151 143 58 58 52 60 60 78 55 63 123 109 105 120 117 134 756 753 53 71
62% 70% 60% 64% 61% 65% 68% 78% 57% 64% 51% 63% 60% 80% 49% 68% 56% 61% 52% 66% 47% 59% 68% 76% 53% 76%

KOQSU ADRV OU OU KOQSUY GBDFJLRTV U MBDFJLRTV O U S U ACEIKOQSUY WBDFJLRTV YDFRV

TOP 2 BOX (NET)

1020 1114 45 59 22 22 34 49 7 6 11 21 7 19 12 9 26 19 16 27 14 20 175 223 19 15
17% 20% 9% 13% 11% 12% 15% 27% 7% 7% 11% 22% 7% 20% 11% 10% 12% 11% 8% 15% 6% 9% 16% 22% 19% 16%

CEIMSU ADFJPRV U CIMSU GBDFJPRTV KDFJPRV MJRV U S CIMSU WDFJPRTV CIMSU J

  Describes very well

2815 2682 257 235 100 95 117 94 51 52 41 39 53 59 43 54 97 90 89 93 103 114 581 530 34 56
46% 49% 51% 51% 50% 52% 52% 51% 50% 58% 40% 41% 53% 61% 38% 59% 44% 50% 44% 51% 41% 50% 52% 53% 34% 60%
Y A AKOUY OY AKOUY Y L OUY BL OL AKOQSUY BL YBL

  Describes somewhat
  well

2309 1656 200 167 78 64 72 41 43 32 50 35 40 19 57 29 97 71 96 61 133 94 354 243 47 22
38% 30% 40% 36% 39% 35% 32% 22% 43% 36% 49% 37% 40% 20% 51% 32% 44% 39% 48% 34% 53% 41% 32% 24% 47% 24%

BW HNX W BHNXZ W HNXZ H W HNX AGW HNX N PACEGW AGW BHNXZ TAGW HNX VACEGMQW BHNXZ X ZGW

BOTTOM 2 BOX (NET)

1581 1253 125 118 40 48 47 32 31 24 26 26 34 16 33 20 46 40 63 41 79 69 301 206 28 17
26% 23% 25% 26% 20% 27% 21% 17% 31% 27% 25% 27% 34% 16% 29% 22% 21% 22% 31% 23% 32% 30% 27% 21% 28% 18%
B HX H E NEGQ EGQ AEGQ BHNXZ XE

  Does not describe very
  well

728 403 75 49 38 16 25 9 12 8 24 9 6 3 24 9 51 31 33 20 54 25 53 37 19 5
12% 7% 15% 11% 19% 9% 11% 5% 12% 9% 24% 9% 6% 3% 21% 10% 23% 17% 16% 11% 22% 11% 5% 4% 19% 5%

BW X DAMW BHNX FAGMW X HW W X LACGIMW X PAGMW X ACGIMW BDFHNXZ AMW HNX VACGIMW BHNX ZAMW

  Does not describe at all

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 192Q866_1. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

1. .email

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1247 1598 102 140 37 44 46 53 16 14 16 29 9 23 17 13 39 54 25 37 44 48 216 290 27 25
20% 29% 20% 30% 19% 24% 21% 29% 16% 16% 16% 31% 9% 24% 15% 14% 18% 30% 12% 20% 18% 21% 19% 29% 27% 27%

MS AJPTV MS CJPTV M MS JP KJP M M QJPTV S M MS WJPTV MOSU P

Strict purchase restrictions
should be required

2939 2534 239 200 104 89 106 92 44 53 47 42 64 53 42 49 101 87 101 98 115 109 528 473 50 50
48% 46% 48% 43% 52% 49% 48% 50% 44% 59% 46% 44% 64% 55% 38% 53% 46% 48% 50% 54% 46% 48% 48% 47% 50% 54%
O O IBDLX ACEGIKOQSUWY D O O BD O

Some purchase
restrictions should be
required

1958 1320 161 121 59 48 71 39 41 23 39 24 27 21 53 30 80 39 75 46 91 71 366 233 23 18
32% 24% 32% 26% 30% 27% 32% 21% 41% 26% 38% 25% 27% 22% 47% 33% 36% 22% 37% 25% 36% 31% 33% 23% 23% 19%
B D H JMY Y PACEGMWY HXZ RY TY Y BHRXZ XY

No purchase restrictions
should be required

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 193Q866_2. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

2. .photography

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1130 1221 83 95 48 34 46 38 17 8 13 23 10 24 23 12 47 54 31 39 51 54 169 202 29 24
18% 22% 17% 21% 24% 19% 21% 21% 17% 9% 13% 24% 10% 25% 21% 13% 21% 30% 15% 22% 20% 24% 15% 20% 29% 26%

MW AJP J ACKMSW J MW J KJ MJP M MW QBDFHJPX J MW JP WJ ACIKMSW JP

Strict purchase restrictions
should be required

3064 2897 262 254 101 113 104 94 41 56 53 49 65 53 39 52 99 93 102 98 123 124 541 539 44 56
50% 53% 52% 55% 51% 62% 47% 51% 41% 62% 52% 52% 65% 55% 35% 57% 45% 52% 51% 54% 49% 54% 49% 54% 44% 60%
O A IO O EBHRX O I O ACEGIOQSUWY O O O O W Y

Some purchase
restrictions should be
required

1950 1334 157 112 51 34 73 52 43 26 36 23 25 20 50 28 74 33 68 44 76 50 400 255 27 13
32% 24% 31% 24% 26% 19% 33% 28% 43% 29% 35% 24% 25% 21% 45% 30% 34% 18% 34% 24% 30% 22% 36% 26% 27% 14%
B Z D Z FRZ ACEMUY RZ PACEGMUY FRZ R T Z V XAEM RZ Z

No purchase restrictions
should be required

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 194Q866_3. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

3. .link

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1115 1201 70 88 34 23 45 31 18 10 16 22 8 16 15 12 37 47 21 37 51 53 191 222 25 25
18% 22% 14% 19% 17% 13% 20% 17% 18% 11% 16% 23% 8% 16% 13% 13% 17% 26% 10% 20% 20% 23% 17% 22% 25% 27%

CMS AFJP C M CMS M FJ M QFHJP SF CMS FJP MS WFJP CMOS FJP

Strict purchase restrictions
should be required

2988 2714 240 210 94 96 106 112 36 45 48 45 65 53 45 48 97 88 105 97 108 102 546 522 43 55
49% 50% 48% 46% 47% 53% 48% 61% 36% 50% 47% 47% 65% 55% 40% 52% 44% 49% 52% 54% 43% 45% 49% 52% 43% 59%

I I I GBDLRVX I ACEGIKOQSUWY IO I DV YDV

Some purchase
restrictions should be
required

2041 1537 192 163 72 62 72 41 47 35 38 28 27 28 52 32 86 45 75 47 91 73 373 252 32 13
33% 28% 38% 35% 36% 34% 32% 22% 47% 39% 37% 29% 27% 29% 46% 35% 39% 25% 37% 26% 36% 32% 34% 25% 32% 14%
B XZ AM BHRTXZ HXZ H AGMWY BHRTXZ Z Z AGMWY HXZ RM Z T Z HXZ X Z Z

No purchase restrictions
should be required

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 195Q866_4. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

4. .guru

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1105 1181 83 94 33 31 34 39 19 13 13 19 7 21 25 12 41 58 33 54 52 57 172 163 32 20
18% 22% 17% 20% 17% 17% 15% 21% 19% 14% 13% 20% 7% 22% 22% 13% 19% 32% 16% 30% 21% 25% 15% 16% 32% 22%

MW APX M M M M M M M QBDFHJLPX M SBDFJPX MW JPX M ACEGIKMQSUW

Strict purchase restrictions
should be required

2969 2662 236 203 100 88 109 100 35 50 49 53 66 48 42 49 93 82 99 87 108 101 523 537 39 54
48% 49% 47% 44% 50% 49% 49% 54% 35% 56% 48% 56% 66% 49% 38% 53% 42% 46% 49% 48% 43% 44% 47% 54% 39% 58%
IO D I IO IO DV ID D NACEGIKOQSUWY O IO I WBDRV YDV

Some purchase
restrictions should be
required

2070 1609 183 164 67 62 80 45 47 27 40 23 27 28 45 31 86 40 69 40 90 70 415 296 29 19
34% 30% 36% 36% 34% 34% 36% 24% 47% 30% 39% 24% 27% 29% 40% 34% 39% 22% 34% 22% 36% 31% 37% 30% 29% 20%
B RT BHLRTXZ HRTZ H JAEMSY L M RTZ RM T XAM RT

No purchase restrictions
should be required

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 196Q866_5. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

5. .realtor

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1198 1496 137 210 62 85 44 42 18 14 10 22 7 18 18 9 48 79 31 48 45 62 167 163 31 23
19% 27% 27% 46% 31% 47% 20% 23% 18% 16% 10% 23% 7% 19% 16% 10% 22% 44% 15% 27% 18% 27% 15% 16% 31% 25%

KMW AJNPX AGIKMOSUW CBHJLNPTVXZ AGIKMOQSUW EBHJLNPTVXZ KM PX M KP M M KMW QBHJLNPTVXZ M SJPX M UJPX M AGIKMOSUW PX

Strict purchase restrictions
should be required

2992 2666 232 187 92 78 104 107 40 54 51 47 66 49 43 51 95 72 100 91 117 91 537 542 38 50
49% 49% 46% 41% 46% 43% 47% 58% 40% 60% 50% 49% 66% 51% 38% 55% 43% 40% 50% 50% 47% 40% 48% 54% 38% 54%

OY DRV GBDFRV IBDFRV NACEGIKOQSUWY ODRV DV OY WBDFRV YDRV

Some purchase
restrictions should be
required

1954 1290 133 64 46 18 75 35 43 22 41 26 27 30 51 32 77 29 70 42 88 75 406 291 31 20
32% 24% 26% 14% 23% 10% 34% 19% 43% 24% 40% 27% 27% 31% 46% 35% 35% 16% 35% 23% 35% 33% 37% 29% 31% 22%

BCE DFR D F HE F JACEM DF CEM DFR DFHR ACEGMY BDFHRTZ RCE TCE DF CE BDFHRTZ XACE BDFHR F

No purchase restrictions
should be required

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 197Q866_6. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

6. .club

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1113 1228 94 96 40 31 39 31 15 16 12 21 10 19 21 11 42 45 28 41 50 54 174 215 28 23
18% 23% 19% 21% 20% 17% 17% 17% 15% 18% 12% 22% 10% 20% 19% 12% 19% 25% 14% 23% 20% 24% 16% 22% 28% 25%

MW AP M M M P SP M P WP ACGIKMSW P

Strict purchase restrictions
should be required

3059 2879 241 242 99 99 108 110 45 54 52 47 65 57 42 51 96 97 100 104 117 121 565 547 45 58
50% 53% 48% 52% 50% 55% 48% 60% 45% 60% 51% 49% 65% 59% 38% 55% 44% 54% 50% 57% 47% 53% 51% 55% 45% 62%
O A O O G I O ACEGIKOQSUWY O Q O OQ Y

Some purchase
restrictions should be
required

1972 1345 167 123 61 51 76 43 41 20 38 27 25 21 49 30 82 38 73 36 83 53 371 234 27 12
32% 25% 33% 27% 31% 28% 34% 23% 41% 22% 37% 28% 25% 22% 44% 33% 37% 21% 36% 20% 33% 23% 33% 23% 27% 13%
B Z D Z Z H Z JMY Z ACEMWY RTZ RM TM V Z X Z Z

No purchase restrictions
should be required

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 198Q866_7. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

7. .xyz

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1076 1130 73 93 33 26 40 36 19 13 12 21 9 15 19 5 36 56 27 48 52 63 175 173 30 25
18% 21% 15% 20% 17% 14% 18% 20% 19% 14% 12% 22% 9% 15% 17% 5% 16% 31% 13% 27% 21% 28% 16% 17% 30% 27%
M AFPX CP P M P M P P P P QBDFHJNPX SFJNPX CKMS BDFJNPX P ACEGKMOQSW FJPX

Strict purchase restrictions
should be required

2823 2408 217 167 79 76 107 96 37 50 48 46 63 47 38 46 93 68 102 86 100 75 520 487 37 47
46% 44% 43% 36% 40% 42% 48% 52% 37% 56% 47% 48% 63% 48% 34% 50% 42% 38% 51% 48% 40% 33% 47% 49% 37% 51%
O DV D O BDRV IBDFRV DV NACEGIKOQSUWY DV ODV EIOUY DV IOU BDRV DRV

Some purchase
restrictions should be
required

2245 1914 212 201 88 79 76 52 45 27 42 28 28 35 55 41 91 56 72 47 98 90 415 336 33 21
37% 35% 42% 44% 44% 44% 34% 28% 45% 30% 41% 29% 28% 36% 49% 45% 41% 31% 36% 26% 39% 39% 37% 34% 33% 23%

HTZ AGM BHJLRTXZ AGM BHJLRTXZ JM Z AGMSWY HJLRTXZ RM T M HTZ TZ

No purchase restrictions
should be required

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base



Page 255p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 199Q866_44. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

44. .bank

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2723 - 274 - 104 - 104 - 25 - 36 - 44 - 40 - 108 - 79 - 108 - 426 - 36
- 50% - 59% - 57% - 57% - 28% - 38% - 45% - 43% - 60% - 44% - 47% - 43% - 39%

JLXZ BJLNPTVXZ BJLPTVXZ JLPTXZ J J BJLNPTVXZ J J J

Strict purchase restrictions
should be required

- 1946 - 125 - 61 - 59 - 49 - 44 - 37 - 36 - 59 - 70 - 87 - 408 - 49
- 36% - 27% - 34% - 32% - 54% - 46% - 38% - 39% - 33% - 39% - 38% - 41% - 53%

D BDFHNPRTVX BDFHR D D D D BDHR BDFHNRTVX

Some purchase
restrictions should be
required

- 783 - 62 - 16 - 21 - 16 - 15 - 16 - 16 - 13 - 32 - 33 - 162 - 8
- 14% - 13% - 9% - 11% - 18% - 16% - 16% - 17% - 7% - 18% - 14% - 16% - 9%

FR R FR R R FR FRZ R FR

No purchase restrictions
should be required

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 200Q866_45. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

45. .pharmacy

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2280 - 279 - 97 - 93 - 23 - 31 - 40 - 30 - 108 - 84 - 107 - 217 - 35
- 42% - 61% - 54% - 51% - 26% - 33% - 41% - 33% - 60% - 46% - 47% - 22% - 38%

JX BHJLNPTVXZ BJLPXZ BJLPXZ X JX X BJLNPTVXZ JLPX JLPX X

Strict purchase restrictions
should be required

- 2217 - 122 - 66 - 69 - 45 - 43 - 44 - 41 - 57 - 64 - 87 - 524 - 47
- 41% - 26% - 36% - 38% - 50% - 45% - 45% - 45% - 32% - 35% - 38% - 53% - 51%

DR D D DFRT DR DR DR D D BDFHRTV DFHRTV

Some purchase
restrictions should be
required

- 955 - 60 - 18 - 22 - 22 - 21 - 13 - 21 - 15 - 33 - 34 - 255 - 11
- 18% - 13% - 10% - 12% - 24% - 22% - 13% - 23% - 8% - 18% - 15% - 26% - 12%

DFHR DFHRVZ DFHR DFHR FR R BDFHNRTVZ

No purchase restrictions
should be required

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 201Q866_46. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

46. .builder

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1551 - 184 - 63 - 53 - 13 - 22 - 26 - 9 - 78 - 50 - 67 - 198 - 31
- 28% - 40% - 35% - 29% - 14% - 23% - 27% - 10% - 43% - 28% - 29% - 20% - 33%

JPX BHJLNPTVX JLPX JPX P JP BHJLNPTVX JPX JPX P JPX

Strict purchase restrictions
should be required

- 2753 - 198 - 86 - 95 - 56 - 52 - 54 - 54 - 81 - 97 - 113 - 542 - 47
- 50% - 43% - 48% - 52% - 62% - 55% - 56% - 59% - 45% - 54% - 50% - 54% - 51%

D D BDFRV D D DR D BDR

Some purchase
restrictions should be
required

- 1148 - 79 - 32 - 36 - 21 - 21 - 17 - 29 - 21 - 34 - 48 - 256 - 15
- 21% - 17% - 18% - 20% - 23% - 22% - 18% - 32% - 12% - 19% - 21% - 26% - 16%

DR R R R BDFHNRTVZ R BDFRTZ

No purchase restrictions
should be required

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 202Q866_23. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

23. .toronto

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 181 -** -** -** 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 62 - - - 62 - - - - - - - - - - - - - - - - - - - -
- 34% - - - 34% - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 94 - - - 94 - - - - - - - - - - - - - - - - - - - -
- 52% - - - 52% - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 25 - - - 25 - - - - - - - - - - - - - - - - - - - -
- 14% - - - 14% - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 181 - - - 181 - - - - - - - - - - - - - - - - - - - -
- 100% - - - 100% - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 259p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 203Q866_24. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

24. quadalajara

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 184 -** -** -** -** -** 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 52 - - - - - 52 - - - - - - - - - - - - - - - - - -
- 28% - - - - - 28% - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 97 - - - - - 97 - - - - - - - - - - - - - - - - - -
- 53% - - - - - 53% - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 35 - - - - - 35 - - - - - - - - - - - - - - - - - -
- 19% - - - - - 19% - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 184 - - - - - 184 - - - - - - - - - - - - - - - - - -
- 100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 204Q866_25. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

25. .roma

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 90* -** -** -** -** -** -** -** 90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 13 - - - - - - - 13 - - - - - - - - - - - - - - - -
- 14% - - - - - - - 14% - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 57 - - - - - - - 57 - - - - - - - - - - - - - - - -
- 63% - - - - - - - 63% - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 20 - - - - - - - 20 - - - - - - - - - - - - - - - -
- 22% - - - - - - - 22% - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 90 - - - - - - - 90 - - - - - - - - - - - - - - - -
- 100% - - - - - - - 100% - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 205Q866_26. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

26. .istanbul

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 95* -** -** -** -** -** -** -** -** -** 95* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 31 - - - - - - - - - 31 - - - - - - - - - - - - - -
- 33% - - - - - - - - - 33% - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 44 - - - - - - - - - 44 - - - - - - - - - - - - - -
- 46% - - - - - - - - - 46% - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 20 - - - - - - - - - 20 - - - - - - - - - - - - - -
- 21% - - - - - - - - - 21% - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 95 - - - - - - - - - 95 - - - - - - - - - - - - - -
- 100% - - - - - - - - - 100% - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 206Q866_27. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

27. .madrid

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 97* -** -** -** -** -** -** -** -** -** -** -** 97* -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 28 - - - - - - - - - - - 28 - - - - - - - - - - - -
- 29% - - - - - - - - - - - 29% - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 49 - - - - - - - - - - - 49 - - - - - - - - - - - -
- 51% - - - - - - - - - - - 51% - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 20 - - - - - - - - - - - 20 - - - - - - - - - - - -
- 21% - - - - - - - - - - - 21% - - - - - - - - - - - - 

No purchase restrictions
should be required

- 97 - - - - - - - - - - - 97 - - - - - - - - - - - -
- 100% - - - - - - - - - - - 100% - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 207Q866_28. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

28. .warszawa

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 92* -** -** -** -** -** -** -** -** -** -** -** -** -** 92* -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 24 - - - - - - - - - - - - - 24 - - - - - - - - - -
- 26% - - - - - - - - - - - - - 26% - - - - - - - - - - 

Strict purchase restrictions
should be required

- 51 - - - - - - - - - - - - - 51 - - - - - - - - - -
- 55% - - - - - - - - - - - - - 55% - - - - - - - - - - 

Some purchase
restrictions should be
required

- 17 - - - - - - - - - - - - - 17 - - - - - - - - - -
- 18% - - - - - - - - - - - - - 18% - - - - - - - - - - 

No purchase restrictions
should be required

- 92 - - - - - - - - - - - - - 92 - - - - - - - - - -
- 100% - - - - - - - - - - - - - 100% - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 208Q866_29. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

29. .paris

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 181 -** -** -** -** -** -**Unweighted Base

- 55 - - - - - - - - - - - - - - - - - 55 - - - - - -
- 30% - - - - - - - - - - - - - - - - - 30% - - - - - - 

Strict purchase restrictions
should be required

- 89 - - - - - - - - - - - - - - - - - 89 - - - - - -
- 49% - - - - - - - - - - - - - - - - - 49% - - - - - - 

Some purchase
restrictions should be
required

- 37 - - - - - - - - - - - - - - - - - 37 - - - - - -
- 20% - - - - - - - - - - - - - - - - - 20% - - - - - - 

No purchase restrictions
should be required

- 181 - - - - - - - - - - - - - - - - - 181 - - - - - -
- 100% - - - - - - - - - - - - - - - - - 100% - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 209Q866_30. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

30. Foshan

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 996 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 996 -** -**Unweighted Base

- 258 - - - - - - - - - - - - - - - - - - - - - 258 - -
- 26% - - - - - - - - - - - - - - - - - - - - - 26% - - 

Strict purchase restrictions
should be required

- 504 - - - - - - - - - - - - - - - - - - - - - 504 - -
- 51% - - - - - - - - - - - - - - - - - - - - - 51% - - 

Some purchase
restrictions should be
required

- 234 - - - - - - - - - - - - - - - - - - - - - 234 - -
- 23% - - - - - - - - - - - - - - - - - - - - - 23% - - 

No purchase restrictions
should be required

- 996 - - - - - - - - - - - - - - - - - - - - - 996 - -
- 100% - - - - - - - - - - - - - - - - - - - - - 100% - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 210Q866_31. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

31. .hanoi

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 93*Unweighted Base

- 26 - - - - - - - - - - - - - - - - - - - - - - - 26
- 28% - - - - - - - - - - - - - - - - - - - - - - - 28%

Strict purchase restrictions
should be required

- 50 - - - - - - - - - - - - - - - - - - - - - - - 50
- 54% - - - - - - - - - - - - - - - - - - - - - - - 54%

Some purchase
restrictions should be
required

- 17 - - - - - - - - - - - - - - - - - - - - - - - 17
- 18% - - - - - - - - - - - - - - - - - - - - - - - 18%

No purchase restrictions
should be required

- 93 - - - - - - - - - - - - - - - - - - - - - - - 93
- 100% - - - - - - - - - - - - - - - - - - - - - - - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 211Q866_32. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

32. .manilla

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 69 - - - - - - - - - - - - - - - - - - - - - - - -
- 38% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 83 - - - - - - - - - - - - - - - - - - - - - - - -
- 45% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 32 - - - - - - - - - - - - - - - - - - - - - - - -
- 17% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 184 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 212Q866_33. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

33. .tokyo

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 315 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 80 - - - - - - - - - - - - - - - - - - - - - - - -
- 25% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 174 - - - - - - - - - - - - - - - - - - - - - - - -
- 55% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 61 - - - - - - - - - - - - - - - - - - - - - - - -
- 19% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 315 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 213Q866_34. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

34. .seoul

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 183 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 69 - - - - - - - - - - - - - - - - - - - - - - - -
- 38% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 82 - - - - - - - - - - - - - - - - - - - - - - - -
- 45% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 32 - - - - - - - - - - - - - - - - - - - - - - - -
- 17% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 183 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 214Q866_35. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

35. .mockba

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 231 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 49 - - - - - - - - - - - - - - - - - - - - - - - -
- 21% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 118 - - - - - - - - - - - - - - - - - - - - - - - -
- 51% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 64 - - - - - - - - - - - - - - - - - - - - - - - -
- 28% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 231 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 215Q866_36. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

36. .delhi

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 595 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 179 - - - - - - - - - - - - - - - - - - - - - - - -
- 30% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 302 - - - - - - - - - - - - - - - - - - - - - - - -
- 51% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 114 - - - - - - - - - - - - - - - - - - - - - - - -
- 19% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 595 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 216Q866_37. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

37. .jakarta

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 47 - - - - - - - - - - - - - - - - - - - - - - - -
- 26% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 90 - - - - - - - - - - - - - - - - - - - - - - - -
- 50% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 44 - - - - - - - - - - - - - - - - - - - - - - - -
- 24% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 181 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 217Q866_38. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

38. .abuja

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 192 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 48 - - - - - - - - - - - - - - - - - - - - - - - -
- 25% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 88 - - - - - - - - - - - - - - - - - - - - - - - -
- 46% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 56 - - - - - - - - - - - - - - - - - - - - - - - -
- 29% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 192 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 218Q866_39. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

39. .capetown

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 27 - - - - - - - - - - - - - - - - - - - - - - - -
- 30% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 40 - - - - - - - - - - - - - - - - - - - - - - - -
- 44% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 23 - - - - - - - - - - - - - - - - - - - - - - - -
- 26% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 90 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 219Q866_40. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

40. .cairo

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 96* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 20 - - - - - - - - - - - - - - - - - - - - - - - -
- 21% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 47 - - - - - - - - - - - - - - - - - - - - - - - -
- 49% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 29 - - - - - - - - - - - - - - - - - - - - - - - -
- 30% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 96 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 220Q866_41. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

41. .bogota

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 31 - - - - - - - - - - - - - - - - - - - - - - - -
- 33% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 42 - - - - - - - - - - - - - - - - - - - - - - - -
- 45% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 20 - - - - - - - - - - - - - - - - - - - - - - - -
- 22% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 93 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 221Q866_42. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

42. .cordoba

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 26 - - - - - - - - - - - - - - - - - - - - - - - -
- 28% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 43 - - - - - - - - - - - - - - - - - - - - - - - -
- 46% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 24 - - - - - - - - - - - - - - - - - - - - - - - -
- 26% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 93 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 222Q866_43. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

43. .rio

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 321 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 95 - - - - - - - - - - - - - - - - - - - - - - - -
- 30% - - - - - - - - - - - - - - - - - - - - - - - - 

Strict purchase restrictions
should be required

- 142 - - - - - - - - - - - - - - - - - - - - - - - -
- 44% - - - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

- 84 - - - - - - - - - - - - - - - - - - - - - - - -
- 26% - - - - - - - - - - - - - - - - - - - - - - - - 

No purchase restrictions
should be required

- 321 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 223Q866_8. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

8. .berlin

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

250 228 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 250 228 -** -** -** -**Unweighted Base

55 72 - - - - - - - - - - - - - - - - - - 55 72 - - - -
22% 32% - - - - - - - - - - - - - - - - - - 22% 32% - - - - 

A U

Strict purchase restrictions
should be required

124 114 - - - - - - - - - - - - - - - - - - 124 114 - - - -
50% 50% - - - - - - - - - - - - - - - - - - 50% 50% - - - - 

Some purchase
restrictions should be
required

71 42 - - - - - - - - - - - - - - - - - - 71 42 - - - -
28% 18% - - - - - - - - - - - - - - - - - - 28% 18% - - - - 
B V

No purchase restrictions
should be required

250 228 - - - - - - - - - - - - - - - - - - 250 228 - - - -
100% 100% - - - - - - - - - - - - - - - - - - 100% 100% - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 224Q866_9. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

9. .ovh

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

250 228 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 250 228 -** -** -** -**Unweighted Base

47 59 - - - - - - - - - - - - - - - - - - 47 59 - - - -
19% 26% - - - - - - - - - - - - - - - - - - 19% 26% - - - - 

Strict purchase restrictions
should be required

109 90 - - - - - - - - - - - - - - - - - - 109 90 - - - -
44% 39% - - - - - - - - - - - - - - - - - - 44% 39% - - - - 

Some purchase
restrictions should be
required

94 79 - - - - - - - - - - - - - - - - - - 94 79 - - - -
38% 35% - - - - - - - - - - - - - - - - - - 38% 35% - - - - 

No purchase restrictions
should be required

250 228 - - - - - - - - - - - - - - - - - - 250 228 - - - -
100% 100% - - - - - - - - - - - - - - - - - - 100% 100% - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 225Q866_10. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

10. .london

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1086 180 -** -** -** -** -** -** 101 -** 102 -** 100 -** 112 -** 220 180 201 -** 250 -** -** -** -** -**Unweighted Base

191 60 - - - - - - 19 - 13 - 7 - 21 - 53 60 29 - 49 - - - - -
18% 33% - - - - - - 19% - 13% - 7% - 19% - 24% 33% 14% - 20% - - - - - 
M A M M AKMS Q M

Strict purchase restrictions
should be required

545 96 - - - - - - 40 - 52 - 70 - 43 - 99 96 108 - 133 - - - - -
50% 53% - - - - - - 40% - 51% - 70% - 38% - 45% 53% 54% - 53% - - - - - 
IO AIKOQSU IO IO

Some purchase
restrictions should be
required

350 24 - - - - - - 42 - 37 - 23 - 48 - 68 24 64 - 68 - - - - -
32% 13% - - - - - - 42% - 36% - 23% - 43% - 31% 13% 32% - 27% - - - - - 

BM AMU M AMQU R

No purchase restrictions
should be required

1086 180 - - - - - - 101 - 102 - 100 - 112 - 220 180 201 - 250 - - - - -
100% 100% - - - - - - 100% - 100% - 100% - 100% - 100% 100% 100% - 100% - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 226Q866_11. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

11. .nyc

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

502 461 502 461 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

107 129 107 129 - - - - - - - - - - - - - - - - - - - - - -
21% 28% 21% 28% - - - - - - - - - - - - - - - - - - - - - - 

A C

Strict purchase restrictions
should be required

248 228 248 228 - - - - - - - - - - - - - - - - - - - - - -
49% 49% 49% 49% - - - - - - - - - - - - - - - - - - - - - - 

Some purchase
restrictions should be
required

147 104 147 104 - - - - - - - - - - - - - - - - - - - - - -
29% 23% 29% 23% - - - - - - - - - - - - - - - - - - - - - - 
B D

No purchase restrictions
should be required

502 461 502 461 - - - - - - - - - - - - - - - - - - - - - -
100% 100% 100% 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 227Q866_12. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

12. .wang

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1110 996 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1110 996 -** -**Unweighted Base

182 190 - - - - - - - - - - - - - - - - - - - - 182 190 - -
16% 19% - - - - - - - - - - - - - - - - - - - - 16% 19% - - 

Strict purchase restrictions
should be required

523 484 - - - - - - - - - - - - - - - - - - - - 523 484 - -
47% 49% - - - - - - - - - - - - - - - - - - - - 47% 49% - - 

Some purchase
restrictions should be
required

405 322 - - - - - - - - - - - - - - - - - - - - 405 322 - -
36% 32% - - - - - - - - - - - - - - - - - - - - 36% 32% - - 
B X

No purchase restrictions
should be required

1110 996 - - - - - - - - - - - - - - - - - - - - 1110 996 - -
100% 100% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 228Q866_13. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

13. .xn-ses554g (Chinese for network address)

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1110 996 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1110 996 -** -**Unweighted Base

206 186 - - - - - - - - - - - - - - - - - - - - 206 186 - -
19% 19% - - - - - - - - - - - - - - - - - - - - 19% 19% - - 

Strict purchase restrictions
should be required

530 516 - - - - - - - - - - - - - - - - - - - - 530 516 - -
48% 52% - - - - - - - - - - - - - - - - - - - - 48% 52% - - 

Some purchase
restrictions should be
required

374 294 - - - - - - - - - - - - - - - - - - - - 374 294 - -
34% 30% - - - - - - - - - - - - - - - - - - - - 34% 30% - - 
B X

No purchase restrictions
should be required

1110 996 - - - - - - - - - - - - - - - - - - - - 1110 996 - -
100% 100% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 229Q866_14. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?

14. .xn-55qx5d (Chinese for company)

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1110 996 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1110 996 -** -**Unweighted Base

216 198 - - - - - - - - - - - - - - - - - - - - 216 198 - -
19% 20% - - - - - - - - - - - - - - - - - - - - 19% 20% - - 

Strict purchase restrictions
should be required

504 507 - - - - - - - - - - - - - - - - - - - - 504 507 - -
45% 51% - - - - - - - - - - - - - - - - - - - - 45% 51% - - 

A W

Some purchase
restrictions should be
required

390 291 - - - - - - - - - - - - - - - - - - - - 390 291 - -
35% 29% - - - - - - - - - - - - - - - - - - - - 35% 29% - - 
B X

No purchase restrictions
should be required

1110 996 - - - - - - - - - - - - - - - - - - - - 1110 996 - -
100% 100% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 230Q910. And, how much do you trust that the restrictions on this new registration will actually be enforced?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1725 - 235 - 83 - 29 - 21 - 34 - 30 - 47 - 97 - 79 - 141 - 200 - 9
- 32% - 51% - 46% - 16% - 23% - 36% - 31% - 51% - 54% - 44% - 62% - 20% - 10%

HXZ BHJLNXZ BHJNXZ Z HXZ HXZ BHJLNXZ BHJLNXZ BHJNXZ BDFHJLNTXZ Z

TOP 2 BOX (NET)

- 424 - 72 - 24 - 8 - 5 - 10 - 4 - 9 - 32 - 24 - 33 - 35 - -
- 8% - 16% - 13% - 4% - 6% - 11% - 4% - 10% - 18% - 13% - 14% - 4% - - 

XZ BHJNXZ BHNXZ Z Z HXZ Z XZ BHJNXZ BHNXZ BHJNXZ

  Very low level of trust

- 1301 - 163 - 59 - 21 - 16 - 24 - 26 - 38 - 65 - 55 - 108 - 165 - 9
- 24% - 35% - 33% - 11% - 18% - 25% - 27% - 41% - 36% - 30% - 47% - 17% - 10%

HXZ BHJXZ BHJXZ HXZ HXZ BHJLNXZ BHJXZ BHJXZ BDFHJLNRTXZ

  Low level of trust

- 3727 - 226 - 98 - 155 - 69 - 61 - 67 - 45 - 83 - 102 - 87 - 796 - 84
- 68% - 49% - 54% - 84% - 77% - 64% - 69% - 49% - 46% - 56% - 38% - 80% - 90%

DFPRTV V V BDFLNPRTV DFPRTV DPRV DFPRTV V BDFLNPRTV BDFJLNPRTVX

BOTTOM 2 BOX (NET)

- 2870 - 195 - 92 - 105 - 64 - 48 - 59 - 43 - 74 - 90 - 78 - 605 - 68
- 53% - 42% - 51% - 57% - 71% - 51% - 61% - 47% - 41% - 50% - 34% - 61% - 73%

DRV V V DRV BDFHLPRTV V DRV V V BDFPRTV BDFHLPRTVX

  Moderate level of trust

- 857 - 31 - 6 - 50 - 5 - 13 - 8 - 2 - 9 - 12 - 9 - 191 - 16
- 16% - 7% - 3% - 27% - 6% - 14% - 8% - 2% - 5% - 7% - 4% - 19% - 17%

DFJNPRTV BDFJLNPRTVX DFPRV BDFJNPRTV DFJPRTV

  High level of trust

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 287p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 231Q916. How much do you trust the Domain Name industry compared to these other industries?

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2528 2581 87 130 42 52 110 96 24 31 42 45 16 43 22 21 51 34 60 60 64 82 551 585 50 60
41% 47% 17% 28% 21% 29% 49% 52% 24% 34% 41% 47% 16% 44% 20% 23% 23% 19% 30% 33% 26% 36% 50% 59% 50% 65%

CEIMOQSU ADFJPRTV CR R ACEIMOQSU DFJPRTV R CEIMOQSU DFPRT MDFPR CEM R C UDPR ACEIMOQSU WBDFJLNPRTV CEIMOQSU YBDFJLNPRTV

Internet service
providers/the agency that
provides my internet
access

2382 2340 74 99 33 33 128 99 19 23 35 41 15 33 26 20 43 21 38 38 62 71 480 512 52 59
39% 43% 15% 21% 17% 18% 57% 54% 19% 26% 34% 43% 15% 34% 23% 22% 20% 12% 19% 21% 25% 31% 43% 51% 52% 63%

CEIMOQSU ADFJPRTV CR ACEIKMOQSUW BDFJNPRTV R CEIMQS DFJPRTV MDFRT C R R R CEM DFRT ACEIMOQSU WBDFJNPRTV ACEIKMOQSU BDFJLNPRTVX

Software companies

2281 2205 76 106 25 35 116 99 15 23 34 35 15 30 30 28 40 21 32 42 58 63 521 511 43 43
37% 40% 15% 23% 13% 19% 52% 54% 15% 26% 33% 37% 15% 31% 27% 30% 18% 12% 16% 23% 23% 28% 47% 51% 43% 46%

CEIMOQSU ADFJPRTV CR R ACEIKMOQSU BDFJLNPRTV R CEIMQS DFRT MFR CEIMS FR R CE R ACEIKMOQSU WBDFJLNPRTV CEIMOQSU DFJNPRTV

Computer hardware
companies

1930 1883 54 86 23 24 85 71 20 19 31 29 15 29 19 10 34 17 31 37 49 46 421 425 41 45
31% 35% 11% 19% 12% 13% 38% 39% 20% 21% 30% 31% 15% 30% 17% 11% 15% 9% 15% 20% 20% 20% 38% 43% 41% 48%

CEIMOQSU ADFJPRTV CR ACEIMOQSU DFJPRTV C R CEMOQSU DFPRV MDFPR PR CE PR ACEIMOQSU WBDFJLNPRTV ACEIMOQSU BDFJLNPRTV

E-commerce companies

1743 1722 65 85 29 27 81 65 20 17 27 26 12 23 17 7 37 19 22 25 49 53 368 411 25 39
28% 32% 13% 18% 15% 15% 36% 35% 20% 19% 26% 27% 12% 24% 15% 8% 17% 11% 11% 14% 20% 23% 33% 41% 25% 42%

CEMOQSU ADFJPRTV CPR ACEIMOQSUY DFJNPRTV S P CEMOQS DFPRT MPRT CS FPRT ACEIMOQSU WBDFJLNPRTV CEMS YBDFJLNPRTV

Web based marketing
companies

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 232Q916. How much do you trust the Domain Name industry compared to these other industries?

SUMMARY TABLE OF BOTTOM 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1559 1365 129 141 59 60 45 36 26 23 35 32 21 21 39 28 77 37 78 71 78 73 255 187 45 26
25% 25% 26% 31% 30% 33% 20% 20% 26% 26% 34% 34% 21% 22% 35% 30% 35% 21% 39% 39% 31% 32% 23% 19% 45% 28%
W X BHRX GW BHNRX AGMW HRX AGMW HX RACGMW ACGIMW BDHJNRX AGW BHRX X ZACEGIMUW X

Web based marketing
companies

1342 1156 141 127 59 51 36 29 22 24 36 27 16 16 36 20 75 37 56 51 77 77 176 151 24 17
22% 21% 28% 28% 30% 28% 16% 16% 22% 27% 35% 28% 16% 16% 32% 22% 34% 21% 28% 28% 31% 34% 16% 15% 24% 18%

GW X AGMW BHNX AGMW BHNX HX AGIMW HNX AGMW RAGIMW AGMW BHNX AGMW BHNPRXZ W

E-commerce companies

1146 950 156 111 68 47 26 22 25 16 21 18 15 16 24 10 66 41 54 42 63 63 127 128 24 20
19% 17% 31% 24% 34% 26% 12% 12% 25% 18% 21% 19% 15% 16% 21% 11% 30% 23% 27% 23% 25% 28% 11% 13% 24% 22%

GW HX DAGKMOW BHPX AGKMOUW BHPX GW GW PGW AGMW HPX AGMW BHPX AGMW BHNPX GW HX

Computer hardware
companies

1061 880 153 108 68 41 18 24 19 19 23 18 11 10 19 14 64 40 52 43 55 63 148 107 20 11
17% 16% 30% 23% 34% 23% 8% 13% 19% 21% 23% 19% 11% 10% 17% 15% 29% 22% 26% 24% 22% 28% 13% 11% 20% 12%

GW X DAGIMOUWY BHNXZ FAGIKMOUWY BHNXZ G NX GMW X G AGMOW BHNXZ AGMW BHNXZ AGMW BHNPXZ G G

Software companies

1034 777 139 93 69 40 21 19 16 11 22 17 15 13 23 12 67 36 46 33 60 57 124 83 16 7
17% 14% 28% 20% 35% 22% 9% 10% 16% 12% 22% 18% 15% 13% 21% 13% 30% 20% 23% 18% 24% 25% 11% 8% 16% 8%

BGW X DAGIMWY BHXZ FAGIKMOSUWY BHXZ GW XZ GW RAGIMWY BHXZ AGW HXZ AGW BHJNPXZ X

Internet service
providers/the agency that
provides my internet
access
_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 233Q916_1. How much do you trust the Domain Name industry compared to these other industries?

1. Internet service providers/the agency that provides my internet access

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2528 2581 87 130 42 52 110 96 24 31 42 45 16 43 22 21 51 34 60 60 64 82 551 585 50 60
41% 47% 17% 28% 21% 29% 49% 52% 24% 34% 41% 47% 16% 44% 20% 23% 23% 19% 30% 33% 26% 36% 50% 59% 50% 65%

CEIMOQSU ADFJPRTV CR R ACEIMOQSU DFJPRTV R CEIMOQSU DFPRT MDFPR CEM R C UDPR ACEIMOQSU WBDFJLNPRTV CEIMOQSU YBDFJLNPRTV

TOP 2 BOX (NET)

815 931 23 41 8 11 38 41 2 8 10 10 2 9 6 2 16 8 16 21 13 29 148 174 23 28
13% 17% 5% 9% 4% 6% 17% 22% 2% 9% 10% 11% 2% 9% 5% 2% 7% 4% 8% 12% 5% 13% 13% 17% 23% 30%

CEIMOQSU ADFJNPRT CP CEIMOQSU DFJLNPRTV IP CEIM P MP IM PR UFPR CEIMOQSU WDFJNPR ACEIKMOQSUW BDFJLNPRTVX

  Trust much more

1713 1650 64 89 34 41 72 55 22 23 32 35 14 34 16 19 35 26 44 39 51 53 403 411 27 32
28% 30% 13% 19% 17% 23% 32% 30% 22% 26% 31% 37% 14% 35% 14% 21% 16% 14% 22% 22% 20% 23% 36% 41% 27% 34%

CEMOQU ADFPRTV C R CEMOQSU DR C R CEMOQU DFPRTV MDFPRTV C C R ACEIMOQSU WBDFHJPRTV CEMOQ DFPRTV

  Trust somewhat more

2582 2094 276 238 89 89 92 69 61 48 38 33 69 41 67 59 102 110 95 88 126 89 435 328 34 26
42% 38% 55% 52% 45% 49% 41% 38% 60% 53% 37% 35% 69% 42% 60% 64% 46% 61% 47% 49% 50% 39% 39% 33% 34% 28%

BW XZ AEGKQWY BHLVXZ BHLVXZ AEGKQSWY BHLVXZ NACEGKQSUWY Z AEGKQSWY BDFHLNTVXZ WY QBDFHLNTVXZ WY BHLXZ VAGKWY X

Trust the same

1034 777 139 93 69 40 21 19 16 11 22 17 15 13 23 12 67 36 46 33 60 57 124 83 16 7
17% 14% 28% 20% 35% 22% 9% 10% 16% 12% 22% 18% 15% 13% 21% 13% 30% 20% 23% 18% 24% 25% 11% 8% 16% 8%

BGW X DAGIMWY BHXZ FAGIKMOSUWY BHXZ GW XZ GW RAGIMWY BHXZ AGW HXZ AGW BHJNPXZ X

BOTTOM 2 BOX (NET)

788 574 103 63 45 30 16 15 13 11 16 15 14 9 19 11 45 26 31 18 45 39 106 67 11 4
13% 11% 21% 14% 23% 17% 7% 8% 13% 12% 16% 16% 14% 9% 17% 12% 20% 14% 15% 10% 18% 17% 10% 7% 11% 4%

BGW XZ DAGWY BXZ AGIWY BHXZ GW XZ GW AGWY XZ GW AGW BHTXZ X

  Trust somewhat less

246 203 36 30 24 10 5 4 3 - 6 2 1 4 4 1 22 10 15 15 15 18 18 16 5 3
4% 4% 7% 7% 12% 6% 2% 2% 3% - 6% 2% 1% 4% 4% 1% 10% 6% 7% 8% 6% 8% 2% 2% 5% 3%

W X AGMW BHJPX FACGIMOUW JX W AGIMOW JX AGMW BHJLPX GMW BHJPX W

  Trust much less

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base



Page 290p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 234Q916_2. How much do you trust the Domain Name industry compared to these other industries?

2. Web based marketing companies

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1743 1722 65 85 29 27 81 65 20 17 27 26 12 23 17 7 37 19 22 25 49 53 368 411 25 39
28% 32% 13% 18% 15% 15% 36% 35% 20% 19% 26% 27% 12% 24% 15% 8% 17% 11% 11% 14% 20% 23% 33% 41% 25% 42%

CEMOQSU ADFJPRTV CPR ACEIMOQSUY DFJNPRTV S P CEMOQS DFPRT MPRT CS FPRT ACEIMOQSU WBDFJLNPRTV CEMS YBDFJLNPRTV

TOP 2 BOX (NET)

473 502 15 19 3 4 26 13 5 5 5 6 1 3 5 - 6 4 3 7 8 9 79 104 5 9
8% 9% 3% 4% 2% 2% 12% 7% 5% 6% 5% 6% 1% 3% 4% - 3% 2% 1% 4% 3% 4% 7% 10% 5% 10%

CEMQSU ADFNPRTV P ACEMOQSUW FPR P P P CEMQSU WDFNPRTV DFPRV

  Trust much more

1270 1220 50 66 26 23 55 52 15 12 22 20 11 20 12 7 31 15 19 18 41 44 289 307 20 30
21% 22% 10% 14% 13% 13% 25% 28% 15% 13% 22% 21% 11% 21% 11% 8% 14% 8% 9% 10% 16% 19% 26% 31% 20% 32%

CEMOQS ADFJPRT CR CEIMOQSU DFJPRTV CMOS PRT PRT CS PRT ACEIMOQSU WBDFJLNPRTV CS BDFJPRTV

  Trust somewhat more

2842 2365 308 235 112 94 97 83 55 50 40 37 67 53 56 57 106 124 101 85 123 102 487 398 30 28
46% 43% 61% 51% 56% 52% 43% 45% 54% 56% 39% 39% 67% 55% 50% 62% 48% 69% 50% 47% 49% 45% 44% 40% 30% 30%
BY XZ DAGKOQSUWY BLXZ AGKWY BLXZ Y Z KWY BLXZ AGKOQSUWY BLXZ Y BHLTVXZ Y QBDFHJLNTVXZ Y Z Y Z Y

Trust the same

1559 1365 129 141 59 60 45 36 26 23 35 32 21 21 39 28 77 37 78 71 78 73 255 187 45 26
25% 25% 26% 31% 30% 33% 20% 20% 26% 26% 34% 34% 21% 22% 35% 30% 35% 21% 39% 39% 31% 32% 23% 19% 45% 28%
W X BHRX GW BHNRX AGMW HRX AGMW HX RACGMW ACGIMW BDHJNRX AGW BHRX X ZACEGIMUW X

BOTTOM 2 BOX (NET)

1182 1024 94 96 37 40 36 31 20 19 25 21 17 15 27 21 60 25 47 49 55 56 217 156 32 17
19% 19% 19% 21% 19% 22% 16% 17% 20% 21% 25% 22% 17% 15% 24% 23% 27% 14% 23% 27% 22% 25% 20% 16% 32% 18%

X RX RX RACEGMW BHNRX BRX X ZACEGMW

  Trust somewhat less

377 341 35 45 22 20 9 5 6 4 10 11 4 6 12 7 17 12 31 22 23 17 38 31 13 9
6% 6% 7% 10% 11% 11% 4% 3% 6% 4% 10% 12% 4% 6% 11% 8% 8% 7% 15% 12% 9% 7% 3% 3% 13% 10%

W HX W BHX AGMW BHX GW BHX AGW X W X ACGIMQUW BHJX AGW HX ACGMW HX

  Trust much less

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 235Q916_3. How much do you trust the Domain Name industry compared to these other industries?

3. E-commerce companies

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1930 1883 54 86 23 24 85 71 20 19 31 29 15 29 19 10 34 17 31 37 49 46 421 425 41 45
31% 35% 11% 19% 12% 13% 38% 39% 20% 21% 30% 31% 15% 30% 17% 11% 15% 9% 15% 20% 20% 20% 38% 43% 41% 48%

CEIMOQSU ADFJPRTV CR ACEIMOQSU DFJPRTV C R CEMOQSU DFPRV MDFPR PR CE PR ACEIMOQSU WBDFJLNPRTV ACEIMOQSU BDFJLNPRTV

TOP 2 BOX (NET)

552 544 15 13 7 1 26 17 3 3 8 9 - 1 3 1 11 2 6 8 8 5 86 106 15 12
9% 10% 3% 3% 4% 1% 12% 9% 3% 3% 8% 9% - 1% 3% 1% 5% 1% 3% 4% 3% 2% 8% 11% 15% 13%

CEIMOQSU DFJNPRTV F CEIMOQSU DFNPRV CM DFNPRV RM F CEMOSU WDFJNPRTV ACEIMOQSUW DFJNPRTV

  Trust much more

1378 1339 39 73 16 23 59 54 17 16 23 20 15 28 16 9 23 15 25 29 41 41 335 319 26 33
22% 25% 8% 16% 8% 13% 26% 29% 17% 18% 23% 21% 15% 29% 14% 10% 10% 8% 12% 16% 16% 18% 30% 32% 26% 35%

CEOQSU ADFPRTV CR CEMOQSU DFJPRTV CE R CEQS PR C MDFPRTV C R CE R ACEIMOQSU BDFJLPRTV CEOQSU BDFJLPRTV

  Trust somewhat more

2872 2413 307 248 118 106 102 84 59 47 35 39 69 52 57 62 111 126 114 93 124 105 513 420 35 31
47% 44% 61% 54% 59% 59% 46% 46% 58% 52% 34% 41% 69% 54% 51% 67% 50% 70% 57% 51% 50% 46% 46% 42% 35% 33%

BKY Z DAGKOQUWY BLXZ AGKUWY BHLVXZ AGKWY Z NAGKOQSUWY XZ KY OBDHJLTVXZ KY QBDFHJLNTVXZ AGKWY BXZ KY Z KY

Trust the same

1342 1156 141 127 59 51 36 29 22 24 36 27 16 16 36 20 75 37 56 51 77 77 176 151 24 17
22% 21% 28% 28% 30% 28% 16% 16% 22% 27% 35% 28% 16% 16% 32% 22% 34% 21% 28% 28% 31% 34% 16% 15% 24% 18%

GW X AGMW BHNX AGMW BHNX HX AGIMW HNX AGMW RAGIMW AGMW BHNX AGMW BHNPRXZ W

BOTTOM 2 BOX (NET)

1029 871 99 94 42 37 28 23 16 17 21 22 15 11 29 15 56 28 42 30 51 54 150 124 18 15
17% 16% 20% 20% 21% 20% 13% 13% 16% 19% 21% 23% 15% 11% 26% 16% 25% 16% 21% 17% 20% 24% 14% 12% 18% 16%
W X GW BHNX GW HX W HNX AGW RAGMW GW GW BHNRX

  Trust somewhat less

313 285 42 33 17 14 8 6 6 7 15 5 1 5 7 5 19 9 14 21 26 23 26 27 6 2
5% 5% 8% 7% 9% 8% 4% 3% 6% 8% 15% 5% 1% 5% 6% 5% 9% 5% 7% 12% 10% 10% 2% 3% 6% 2%

W X AGMW X AGMW X W X LACGIMOSWY MW AGMW MW BHRXZ AGMW BHXZ W

  Trust much less

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 236Q916_4. How much do you trust the Domain Name industry compared to these other industries?

4. Software companies

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2382 2340 74 99 33 33 128 99 19 23 35 41 15 33 26 20 43 21 38 38 62 71 480 512 52 59
39% 43% 15% 21% 17% 18% 57% 54% 19% 26% 34% 43% 15% 34% 23% 22% 20% 12% 19% 21% 25% 31% 43% 51% 52% 63%

CEIMOQSU ADFJPRTV CR ACEIKMOQSUW BDFJNPRTV R CEIMQS DFJPRTV MDFRT C R R R CEM DFRT ACEIMOQSU WBDFJNPRTV ACEIKMOQSU BDFJLNPRTVX

TOP 2 BOX (NET)

745 777 16 22 10 4 38 44 1 4 9 14 - 7 4 3 11 3 7 13 12 20 103 125 20 16
12% 14% 3% 5% 5% 2% 17% 24% 1% 4% 9% 15% - 7% 4% 3% 5% 2% 3% 7% 5% 9% 9% 13% 20% 17%

CEIMOQSUW ADFJNPRTV M ACEIMOQSUW BDFJNPRTVX CIM DFJPRT MFR M FR M DFR CEIMOQSU WDFJPRT ACEIKMOQSUW DFJNPRTV

  Trust much more

1637 1563 58 77 23 29 90 55 18 19 26 27 15 26 22 17 32 18 31 25 50 51 377 387 32 43
27% 29% 12% 17% 12% 16% 40% 30% 18% 21% 25% 28% 15% 27% 20% 18% 15% 10% 15% 14% 20% 22% 34% 39% 32% 46%

CEIMQSU ADFPRTV CR HACEIKMOQSU DFPRT R CEQS DFRT MDFRT C R CE RT ACEIMOQSU WBDFHJLNPRTV CEIMOQSU YBDFHJLNPRTV

  Trust somewhat more

2701 2232 275 254 99 107 77 61 63 48 44 36 74 54 67 58 113 119 111 100 133 94 482 377 28 23
44% 41% 55% 55% 50% 59% 35% 33% 62% 53% 43% 38% 74% 56% 60% 63% 51% 66% 55% 55% 53% 41% 43% 38% 28% 25%

BGY HXZ AGKWY BHLVXZ GY BHLVXZ AEGKWY BHLXZ Y NACEGKOQSUWY BHLVXZ AGKWY BHLVXZ AGWY QBDHJLTVXZ AGKWY BHLVXZ VAGWY Z XGY Z

Trust the same

1061 880 153 108 68 41 18 24 19 19 23 18 11 10 19 14 64 40 52 43 55 63 148 107 20 11
17% 16% 30% 23% 34% 23% 8% 13% 19% 21% 23% 19% 11% 10% 17% 15% 29% 22% 26% 24% 22% 28% 13% 11% 20% 12%

GW X DAGIMOUWY BHNXZ FAGIKMOUWY BHNXZ G NX GMW X G AGMOW BHNXZ AGMW BHNXZ AGMW BHNPXZ G G

BOTTOM 2 BOX (NET)

795 676 111 80 53 35 13 20 14 13 13 13 9 9 17 11 48 34 36 26 36 48 121 87 16 9
13% 12% 22% 17% 27% 19% 6% 11% 14% 14% 13% 14% 9% 9% 15% 12% 22% 19% 18% 14% 14% 21% 11% 9% 16% 10%

GW X AGKMUW BHNX AGIKMOSUWY BHNXZ G G G AGMUW BHNXZ AGMW X G BHNXZ G G

  Trust somewhat less

266 204 42 28 15 6 5 4 5 6 10 5 2 1 2 3 16 6 16 17 19 15 27 20 4 2
4% 4% 8% 6% 8% 3% 2% 2% 5% 7% 10% 5% 2% 1% 2% 3% 7% 3% 8% 9% 8% 7% 2% 2% 4% 2%

W X AGMOW BHNX AGOW NX AGMOW X AGOW AGMOW BFHNRXZ AGMOW BHNX

  Trust much less

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 237Q916_5. How much do you trust the Domain Name industry compared to these other industries?

5. Computer hardware companies

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2281 2205 76 106 25 35 116 99 15 23 34 35 15 30 30 28 40 21 32 42 58 63 521 511 43 43
37% 40% 15% 23% 13% 19% 52% 54% 15% 26% 33% 37% 15% 31% 27% 30% 18% 12% 16% 23% 23% 28% 47% 51% 43% 46%

CEIMOQSU ADFJPRTV CR R ACEIKMOQSU BDFJLNPRTV R CEIMQS DFRT MFR CEIMS FR R CE R ACEIKMOQSU WBDFJLNPRTV CEIMOQSU DFJNPRTV

TOP 2 BOX (NET)

680 692 20 23 11 5 33 40 3 7 9 9 1 8 6 5 9 2 7 13 11 20 121 145 9 14
11% 13% 4% 5% 6% 3% 15% 22% 3% 8% 9% 9% 1% 8% 5% 5% 4% 1% 3% 7% 4% 9% 11% 15% 9% 15%

CEIMQSU ADFPRT R CEIMOQSU BDFJLNPRTVX R CM FR MFR R R FR CEIMQSU WDFPRTV CMS DFPRT

  Trust much more

1601 1513 56 83 14 30 83 59 12 16 25 26 14 22 24 23 31 19 25 29 47 43 400 366 34 29
26% 28% 11% 18% 7% 17% 37% 32% 12% 18% 25% 27% 14% 23% 21% 25% 14% 11% 12% 16% 19% 19% 36% 37% 34% 31%

CEIMQSU ADFJRTV CR E ACEIKMOQSU DFJRTV CEIQS DFRT R CES R E CE R ACEIKMOQSU BDFJNPRTV CEIMOQSU DFJRTV

  Trust somewhat more

2717 2297 270 244 107 99 81 63 61 51 47 42 70 51 58 54 114 118 115 97 129 102 462 357 33 30
44% 42% 54% 53% 54% 55% 36% 34% 60% 57% 46% 44% 70% 53% 52% 59% 52% 66% 57% 54% 52% 45% 42% 36% 33% 32%

BGY HX AGWY BHVXZ AGWY BHVXZ AGKWY BHXZ NACEGKOQSUWY BHXZ GWY BHLVXZ AGWY QBDFHLNTVXZ AGWY BHXZ AGWY HXZ X

Trust the same

1146 950 156 111 68 47 26 22 25 16 21 18 15 16 24 10 66 41 54 42 63 63 127 128 24 20
19% 17% 31% 24% 34% 26% 12% 12% 25% 18% 21% 19% 15% 16% 21% 11% 30% 23% 27% 23% 25% 28% 11% 13% 24% 22%

GW HX DAGKMOW BHPX AGKMOUW BHPX GW GW PGW AGMW HPX AGMW BHPX AGMW BHNPX GW HX

BOTTOM 2 BOX (NET)

839 716 111 75 44 36 18 19 20 9 10 17 14 15 21 8 51 34 38 27 40 39 109 108 13 17
14% 13% 22% 16% 22% 20% 8% 10% 20% 10% 10% 18% 14% 15% 19% 9% 23% 19% 19% 15% 16% 17% 10% 11% 13% 18%

GW X DAGKUWY BX AGKW BHJPX GKW X PGW AGKWY BHPX AGKW GW X X

  Trust somewhat less

307 234 45 36 24 11 8 3 5 7 11 1 1 1 3 2 15 7 16 15 23 24 18 20 11 3
5% 4% 9% 8% 12% 6% 4% 2% 5% 8% 11% 1% 1% 1% 3% 2% 7% 4% 8% 8% 9% 11% 2% 2% 11% 3%

W X AGMOW BHLNX FAGMOW HNX W HLNX LAGMOW MW MW BHLNPX AGMOW BHLNPRXZ ZAGMOW

  Trust much less

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 238Q917 Why do you trust the domain name industry more than these other industries?

Base: Trust Other Industries Much/Somewhat More

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 3530 -** 196 -** 75* -** 134 -** 48* -** 60* -** 58* -** 38* -** 51* -** 81* -** 103 -** 803 -** 78*Unweighted Base

- 1332 - 62 - 29 - 71 - 17 - 34 - 31 - 19 - 15 - 30 - 39 - 205 - 36
- 38% - 32% - 39% - 53% - 35% - 57% - 53% - 50% - 29% - 37% - 38% - 26% - 46%

X X BDFJRTVX BDFJRTVX BDRX DX X X DX

REPUTATION (NET)

- 372 - 20 - 5 - 28 - 8 - 8 - 19 - 4 - 9 - 7 - 9 - 23 - 15
- 11% - 10% - 7% - 21% - 17% - 13% - 33% - 11% - 18% - 9% - 9% - 3% - 19%

X X BDFTVX X X BDFLPTVX X X X X BDFVX

  Knowledgeable/Area of
  expertise/It’s their
  business

- 206 - 9 - 4 - 12 - 1 - 5 - 2 - 1 - - - 7 - 2 - 36 - 3
- 6% - 5% - 5% - 9% - 2% - 8% - 3% - 3% - - - 9% - 2% - 4% - 4%

RVX R RV

  Well known/Most
  commonly used

- 173 - 7 - 2 - 4 - 1 - 4 - 3 - 3 - 1 - 4 - 1 - 41 - 2
- 5% - 4% - 3% - 3% - 2% - 7% - 5% - 8% - 2% - 5% - 1% - 5% - 3%

V V

  Trustworthy

- 123 - 7 - 3 - 7 - 1 - 5 - - - 2 - 1 - 1 - 4 - 19 - 2
- 3% - 4% - 4% - 5% - 2% - 8% - - - 5% - 2% - 1% - 4% - 2% - 3%

X BNTX

  Legitimate/Genuine/Auth
  entic

- 117 - 3 - 1 - 11 - 6 - 1 - 3 - 1 - 1 - 2 - 1 - 21 - 2
- 3% - 2% - 1% - 8% - 13% - 2% - 5% - 3% - 2% - 2% - 1% - 3% - 3%

BDFVX BDFLRTVXZ

  Dependable/Reliable

- 91 - - - 4 - 5 - 2 - 4 - 1 - 3 - 1 - 2 - 11 - 10 - 1
- 3% - - - 5% - 4% - 4% - 7% - 2% - 8% - 2% - 2% - 11% - 1% - 1%

DX DX DX D BDX BDX D BDHNTXZ

  Good experience/Never
  had a problem

- 91 - 11 - 3 - - - - - 2 - 2 - - - - - 1 - 1 - 20 - 5
- 3% - 6% - 4% - - - - - 3% - 3% - - - - - 1% - 1% - 2% - 6%

BHX H H H BHVX

  Good
  company/reputation/track
  record

- 41 - 6 - 4 - 1 - - - - - 1 - 1 - 1 - - - 2 - 5 - -
- 1% - 3% - 5% - 1% - - - - - 2% - 3% - 2% - - - 2% - 1% - - 

BX BHTXZ

  No scams/fraud

- 38 - - - - - 3 - - - 3 - - - 3 - - - 3 - 2 - 2 - -
- 1% - - - - - 2% - - - 5% - - - 8% - - - 4% - 2% - * - - 

X DX BDXZ BDFNRXZ BDX X

  Tested/Proven/Verified

- 19 - - - - - - - - - 1 - - - - - - - 1 - 1 - 3 - 2
- 1% - - - - - - - - - 2% - - - - - - - 1% - 1% - * - 3%

BDX

  Depends on
  company/website behind
  the name

- 18 - - - - - 1 - - - - - - - - - - - - - 1 - 5 - -
- 1% - - - - - 1% - - - - - - - - - - - - - 1% - 1% - - 

  Good
  management/Operation
  of site

- 4 - - - - - - - - - - - - - - - 1 - - - - - 1 - -
- * - - - - - - - - - - - - - - - 2% - - - - - * - - 

BX

  Top level/High ranking

- 160 - 7 - 4 - 6 - 1 - 6 - 2 - 3 - 2 - 3 - 6 - 34 - 7
- 5% - 4% - 5% - 4% - 2% - 10% - 3% - 8% - 4% - 4% - 6% - 4% - 9%

BDX

  Other reputation
  mentions

- 578 - 26 - 4 - 14 - 6 - 4 - 10 - 9 - 2 - 5 - 21 - 218 - 17
- 16% - 13% - 5% - 10% - 13% - 7% - 17% - 24% - 4% - 6% - 20% - 27% - 22%

FLRT FRT FHLRT FHLRT BDFHJLRT FHLRT

EXTENSION APPEAL
(NET)

- 154 - 3 - - - 1 - 4 - - - - - - - 1 - 1 - 13 - 62 - 2
- 4% - 2% - - - 1% - 8% - - - - - - - 2% - 1% - 13% - 8% - 3%

DH DFHLNT BDFHLNPRTZ BDFHLNT

  Gut feeling/My opinion

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 238Q917 Why do you trust the domain name industry more than these other industries?

Base: Trust Other Industries Much/Somewhat More

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 3530 -** 196 -** 75* -** 134 -** 48* -** 60* -** 58* -** 38* -** 51* -** 81* -** 103 -** 803 -** 78*Unweighted Base
- 132 - - - - - - - 2 - 1 - 3 - 3 - - - 1 - - - 101 - 5
- 4% - - - - - - - 4% - 2% - 5% - 8% - - - 1% - - - 13% - 6%

DHV DHV DFHV DFHRV BDFHLRTV DFHV

  Professional

- 50 - 9 - - - - - - - - - 2 - 1 - - - - - - - 15 - 1
- 1% - 5% - - - - - - - - - 3% - 3% - - - - - - - 2% - 1%

BHVX H

  Good/Like domain

- 50 - 1 - 1 - 1 - - - 1 - 2 - - - - - 1 - 2 - 6 - 2
- 1% - 1% - 1% - 1% - - - 2% - 3% - - - - - 1% - 2% - 1% - 3%

X

  Relevant to topic/Specific
  to the domain

- 33 - 2 - - - 7 - - - 1 - 1 - 2 - - - 1 - 1 - - - -
- 1% - 1% - - - 5% - - - 2% - 2% - 5% - - - 1% - 1% - - - - 

X X BDFXZ X X BFXZ X X

  Believable/Confidence/C
  onvincing

- 13 - 1 - - - - - - - 1 - - - - - - - - - - - 1 - 1
- * - 1% - - - - - - - 2% - - - - - - - - - - - * - 1%

X X

  Accurate

- 11 - 2 - - - - - - - - - - - - - - - - - - - 2 - 2
- * - 1% - - - - - - - - - - - - - - - - - - - * - 3%

BX

  Better/Best

- 11 - 1 - - - 1 - - - - - 1 - - - - - 1 - - - 5 - -
- * - 1% - - - 1% - - - - - 2% - - - - - 1% - - - 1% - - 

  Ordinary/Traditional/Con
  ventional

- 10 - - - - - - - 1 - - - - - - - - - - - - - - - -
- * - - - - - - - 2% - - - - - - - - - - - - - - - - 

BDX

  Curiosity/Interesting

- 8 - - - 1 - - - - - - - - - - - - - - - - - 2 - -
- * - - - 1% - - - - - - - - - - - - - - - - - * - - 

  Same/Similar to others

- 4 - 1 - - - - - - - - - - - - - - - - - - - - - -
- * - 1% - - - - - - - - - - - - - - - - - - - - - - 

X

  Nothing looks/sounds
  suspicious

- 4 - - - - - - - - - - - - - - - - - - - - - 1 - 1
- * - - - - - - - - - - - - - - - - - - - - - * - 1%

BX

  Wording makes sense

- 3 - - - - - - - - - - - - - - - 1 - - - - - - - -
- * - - - - - - - - - - - - - - - 2% - - - - - - - - 

BX

  All/Everything

- 2 - - - - - - - - - - - - - - - - - - - - - 1 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  It’s meaning/Meaningful

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  I don’t pay
  attention/Wouldn’t notice

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  Short wording

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  Depends on language

- 105 - 7 - 2 - 4 - - - - - 2 - 3 - - - 1 - 6 - 25 - 3
- 3% - 4% - 3% - 3% - - - - - 3% - 8% - - - 1% - 6% - 3% - 4%

LR

  Other extension appeal
  mentions

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 238Q917 Why do you trust the domain name industry more than these other industries?

Base: Trust Other Industries Much/Somewhat More

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 3530 -** 196 -** 75* -** 134 -** 48* -** 60* -** 58* -** 38* -** 51* -** 81* -** 103 -** 803 -** 78*Unweighted Base
- 416 - 16 - 6 - 19 - 5 - 7 - 4 - 2 - 3 - 10 - 3 - 106 - 9
- 12% - 8% - 8% - 14% - 10% - 12% - 7% - 5% - 6% - 12% - 3% - 13% - 12%

V V V V V V

USAGE (NET)

- 218 - 10 - 2 - 8 - 3 - 2 - 1 - - - 2 - 6 - 2 - 65 - 4
- 6% - 5% - 3% - 6% - 6% - 3% - 2% - - - 4% - 7% - 2% - 8% - 5%

BV

  More familiar/I use
  extension

- 43 - - - - - 2 - 1 - - - - - - - 1 - - - - - 11 - 3
- 1% - - - - - 1% - 2% - - - - - - - 2% - - - - - 1% - 4%

D BDV

  Helpful/Useful

- 29 - - - - - 2 - - - - - 1 - - - - - - - - - 5 - -
- 1% - - - - - 1% - - - - - 2% - - - - - - - - - 1% - - 

  Efficient/Work well

- 20 - - - - - 1 - 1 - 1 - - - - - - - - - - - 2 - -
- 1% - - - - - 1% - 2% - 2% - - - - - - - - - - - * - - 

DX

  Necessary/Needed to
  access internet

- 18 - 1 - - - - - - - - - - - 2 - - - - - 1 - 5 - -
- 1% - 1% - - - - - - - - - - - 5% - - - - - 1% - 1% - - 

BDFHTXZ

  Business/Company use

- 13 - 1 - - - 1 - - - - - 1 - - - - - 1 - - - 1 - -
- * - 1% - - - 1% - - - - - 2% - - - - - 1% - - - * - - 

X X

  Commercial use

- 11 - 1 - 1 - - - - - - - - - - - - - 2 - - - 1 - 1
- * - 1% - 1% - - - - - - - - - - - - - 2% - - - * - 1%

X BX X

  Depends on use
  (Unspec.)

- 10 - 1 - 2 - 1 - - - 1 - - - - - - - - - - - 4 - -
- * - 1% - 3% - 1% - - - 2% - - - - - - - - - - - * - - 

BX

  Not familiar

- 8 - - - 1 - - - - - - - - - - - - - - - - - 1 - -
- * - - - 1% - - - - - - - - - - - - - - - - - * - - 

X

  Public use

- 5 - - - - - - - - - - - - - - - - - 1 - - - 2 - -
- * - - - - - - - - - - - - - - - - - 1% - - - * - - 

B

  Used by organizations

- 4 - 1 - - - - - - - - - - - - - - - - - - - 2 - -
- * - 1% - - - - - - - - - - - - - - - - - - - * - - 

  I would try it

- 4 - - - - - - - - - - - - - - - - - - - - - 2 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  Government use

- 2 - 1 - - - - - - - - - - - - - - - - - - - - - -
- * - 1% - - - - - - - - - - - - - - - - - - - - - - 

BX

  Educational use

- 1 - - - - - 1 - - - - - - - - - - - - - - - - - -
- * - - - - - 1% - - - - - - - - - - - - - - - - - - 

BX

  Non profit use

- 39 - - - - - 3 - - - 3 - 1 - - - - - - - - - 7 - 1
- 1% - - - - - 2% - - - 5% - 2% - - - - - - - - - 1% - 1%

D BDTVX

  Other usage mentions

- 212 - 5 - 2 - 11 - 1 - 3 - 2 - - - 2 - 4 - 1 - 51 - 5
- 6% - 3% - 3% - 8% - 2% - 5% - 3% - - - 4% - 5% - 1% - 6% - 6%

DV DV DV V

CONVENIENCE (NET)

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 238Q917 Why do you trust the domain name industry more than these other industries?

Base: Trust Other Industries Much/Somewhat More

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 3530 -** 196 -** 75* -** 134 -** 48* -** 60* -** 58* -** 38* -** 51* -** 81* -** 103 -** 803 -** 78*Unweighted Base
- 105 - 5 - 1 - 8 - 1 - - - 1 - - - 2 - 1 - - - 36 - 1
- 3% - 3% - 1% - 6% - 2% - - - 2% - - - 4% - 1% - - - 4% - 1%

BV V BV

  Harder to
  obtain/Requires certain
  criteria

- 48 - - - - - - - - - - - 1 - - - - - 1 - - - 4 - 1
- 1% - - - - - - - - - - - 2% - - - - - 1% - - - * - 1%

X

  Clear/Easy to
  understand/differentiate

- 31 - - - - - 3 - - - 3 - - - - - - - 1 - - - 3 - 2
- 1% - - - - - 2% - - - 5% - - - - - - - 1% - - - * - 3%

DX BDVX DX

  Easy to use/access

- 9 - - - - - - - - - - - - - - - - - - - - - 2 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  Faster/Quicker service

- 25 - - - 1 - - - - - - - - - - - - - 1 - 1 - 7 - 1
- 1% - - - 1% - - - - - - - - - - - - - 1% - 1% - 1% - 1%

  Other convenience
  mentions

- 195 - 7 - 3 - 14 - 5 - 3 - 2 - - - 3 - 10 - 4 - 37 - 2
- 6% - 4% - 4% - 10% - 10% - 5% - 3% - - - 6% - 12% - 4% - 5% - 3%

BDPXZ P BDPVXZ

SAFETY/SECURITY
(NET)

- 167 - 4 - 3 - 12 - 5 - 2 - 2 - - - - - 10 - 3 - 32 - 2
- 5% - 2% - 4% - 9% - 10% - 3% - 3% - - - - - 12% - 3% - 4% - 3%

BDRX DPRX BDPRVXZ

  Safety/Security/Padlock

- 18 - 1 - - - 2 - - - 1 - - - - - 1 - - - 1 - 3 - -
- 1% - 1% - - - 1% - - - 2% - - - - - 2% - - - 1% - * - - 

  Ensures privacy of
  personal information

- 9 - 1 - - - 1 - - - - - - - - - 2 - - - - - 1 - -
- * - 1% - - - 1% - - - - - - - - - 4% - - - - - * - - 

BDVX

  Not being exposed to
  virus

- 2 - - - - - - - - - - - - - - - - - - - - - 1 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  Check with anti virus
  software

- 2 - 1 - - - - - - - - - - - - - - - - - - - - - -
- * - 1% - - - - - - - - - - - - - - - - - - - - - - 

BX

  Other safety/security
  mentions

- 144 - 2 - 5 - 7 - 1 - 7 - 1 - 1 - 1 - 2 - 2 - 19 - 5
- 4% - 1% - 7% - 5% - 2% - 12% - 2% - 3% - 2% - 2% - 2% - 2% - 6%

DX DX D BDNTVX DX

INFORMATION (NET)

- 118 - 2 - 5 - 6 - 1 - 5 - 1 - - - 1 - 1 - 1 - 16 - 3
- 3% - 1% - 7% - 4% - 2% - 8% - 2% - - - 2% - 1% - 1% - 2% - 4%

X DVX D BDTVX

  Content/Information
  provided

- 14 - - - - - - - - - 1 - - - - - - - 1 - - - 1 - 1
- * - - - - - - - - - 2% - - - - - - - 1% - - - * - 1%

X X X

  Has what I am looking
  for

- 13 - - - - - 1 - - - 1 - - - 1 - - - - - 1 - 2 - 1
- * - - - - - 1% - - - 2% - - - 3% - - - - - 1% - * - 1%

BDX

  Other information
  mentions

- 99 - 2 - 1 - 4 - - - 2 - 1 - 1 - - - 1 - 1 - 12 - 1
- 3% - 1% - 1% - 3% - - - 3% - 2% - 3% - - - 1% - 1% - 1% - 1%

X

EXTENSION (NET)

- 63 - 1 - 1 - 1 - - - 1 - 1 - 1 - - - 1 - 1 - 7 - 1
- 2% - 1% - 1% - 1% - - - 2% - 2% - 3% - - - 1% - 1% - 1% - 1%

X

  Domain name/extension
  (Unspec.)

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 238Q917 Why do you trust the domain name industry more than these other industries?

Base: Trust Other Industries Much/Somewhat More

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 3530 -** 196 -** 75* -** 134 -** 48* -** 60* -** 58* -** 38* -** 51* -** 81* -** 103 -** 803 -** 78*Unweighted Base
- 8 - - - - - 1 - - - - - - - - - - - - - - - - - -
- * - - - - - 1% - - - - - - - - - - - - - - - - - - 

X

  .com

- 4 - - - - - 1 - - - 1 - - - - - - - - - - - - - -
- * - - - - - 1% - - - 2% - - - - - - - - - - - - - - 

BX BX

  .org

- 2 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  .in

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  .gov

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  .co

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  .info

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  .net

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  .cn

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  .ru

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  Https

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  .fr

- 26 - 1 - - - 3 - - - - - - - - - - - - - - - 5 - -
- 1% - 1% - - - 2% - - - - - - - - - - - - - - - 1% - - 

B

  Other extension
  mentions

- 98 - 3 - 3 - 2 - 3 - 1 - 3 - 2 - 1 - 9 - 12 - 17 - -
- 3% - 2% - 4% - 1% - 6% - 2% - 5% - 5% - 2% - 11% - 12% - 2% - - 

Z Z Z BDHLXZ BDHLRXZ

Illegible data

- 60 - 2 - - - 4 - 1 - - - - - 1 - - - 1 - - - 11 - 2
- 2% - 1% - - - 3% - 2% - - - - - 3% - - - 1% - - - 1% - 3%

ECONOMY (NET)

- 13 - 1 - - - 1 - - - - - - - - - - - - - - - 1 - -
- * - 1% - - - 1% - - - - - - - - - - - - - - - * - - 

  It’s paid for/Fee based

- 48 - 1 - - - 3 - 1 - - - - - 1 - - - 1 - - - 10 - 2
- 1% - 1% - - - 2% - 2% - - - - - 3% - - - 1% - - - 1% - 3%

  Other economy mentions

- 31 - 2 - - - - - - - - - - - - - - - - - - - 6 - 1
- 1% - 1% - - - - - - - - - - - - - - - - - - - 1% - 1%

SEARCH (NET)

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 238Q917 Why do you trust the domain name industry more than these other industries?

Base: Trust Other Industries Much/Somewhat More

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 3530 -** 196 -** 75* -** 134 -** 48* -** 60* -** 58* -** 38* -** 51* -** 81* -** 103 -** 803 -** 78*Unweighted Base
- 18 - 2 - - - - - - - - - - - - - - - - - - - 2 - 1
- 1% - 1% - - - - - - - - - - - - - - - - - - - * - 1%

  Researched it/Check out
  source first

- 7 - - - - - - - - - - - - - - - - - - - - - 2 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  Search engine/Found
  through searching

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

  Google search

- 3 - - - - - - - - - - - - - - - - - - - - - 2 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  Other search mentions

- 30 - 1 - - - 3 - - - - - - - - - - - - - - - 6 - -
- 1% - 1% - - - 2% - - - - - - - - - - - - - - - 1% - - 

WEBSITE ORIGIN (NET)

- 13 - 1 - - - 1 - - - - - - - - - - - - - - - 3 - -
- * - 1% - - - 1% - - - - - - - - - - - - - - - * - - 

  Worldwide/International
  usage

- 11 - - - - - 1 - - - - - - - - - - - - - - - 2 - -
- * - - - - - 1% - - - - - - - - - - - - - - - * - - 

  Country/State of origin
  (Unspec.)

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  Russian origin

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  Represents my country

- 8 - - - - - 2 - - - - - - - - - - - - - - - 2 - -
- * - - - - - 1% - - - - - - - - - - - - - - - * - - 

BX

  Other website origin
  mentions

- 17 - 1 - - - - - - - - - - - - - - - - - - - 5 - 1
- * - 1% - - - - - - - - - - - - - - - - - - - 1% - 1%

WEBSITE (NET)

- 6 - - - - - - - - - - - - - - - - - - - - - 2 - 1
- * - - - - - - - - - - - - - - - - - - - - - * - 1%

B

  Web based use/Used by
  major websites

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

  Linked from a trusted site

- 11 - 1 - - - - - - - - - - - - - - - - - - - 3 - -
- * - 1% - - - - - - - - - - - - - - - - - - - * - - 

  Other website mentions

- 405 - 23 - 7 - 17 - 6 - 7 - 7 - - - 9 - 5 - 5 - 122 - 13
- 11% - 12% - 9% - 13% - 13% - 12% - 12% - - - 18% - 6% - 5% - 15% - 17%

PV P PV P P P PTV BPTV PTV

MISCELLANEOUS (NET)

- 221 - 18 - 5 - 7 - 6 - 3 - 5 - - - 6 - 3 - 3 - 69 - 5
- 6% - 9% - 7% - 5% - 13% - 5% - 9% - - - 12% - 4% - 3% - 9% - 6%

V PV PV BV

  Authorized/Regulated

- 52 - 1 - - - 5 - - - 3 - - - - - 3 - - - 1 - 20 - 4
- 1% - 1% - - - 4% - - - 5% - - - - - 6% - - - 1% - 2% - 5%

BD BDT BDFT B BDFT

  Good
  technology/innovation

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 238Q917 Why do you trust the domain name industry more than these other industries?

Base: Trust Other Industries Much/Somewhat More

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 3530 -** 196 -** 75* -** 134 -** 48* -** 60* -** 58* -** 38* -** 51* -** 81* -** 103 -** 803 -** 78*Unweighted Base
- 35 - - - - - 4 - - - - - - - - - - - - - - - 7 - 1
- 1% - - - - - 3% - - - - - - - - - - - - - - - 1% - 1%

BDX

  Provide good services

- 34 - 1 - 2 - 2 - - - - - - - - - - - 1 - 1 - 16 - -
- 1% - 1% - 3% - 1% - - - - - - - - - - - 1% - 1% - 2% - - 

B

  Recommended by others

- 16 - - - - - 1 - - - 1 - 1 - - - - - - - - - 2 - -
- * - - - - - 1% - - - 2% - 2% - - - - - - - - - * - - 

  Good quality

- 14 - 2 - - - 1 - - - - - - - - - - - 1 - - - 3 - 1
- * - 1% - - - 1% - - - - - - - - - - - 1% - - - * - 1%

  Advertised/Promoted

- 42 - 1 - - - - - - - - - 2 - - - - - - - - - 5 - 2
- 1% - 1% - - - - - - - - - 3% - - - - - - - - - 1% - 3%

HX

  Other

- 16 - 1 - 1 - - - - - - - - - - - - - - - - - 3 - 1
- * - 1% - 1% - - - - - - - - - - - - - - - - - * - 1%

WEBSITE APPEAL (NET)

- 8 - - - - - - - - - - - - - - - - - - - - - 2 - -
- * - - - - - - - - - - - - - - - - - - - - - * - - 

  Design/Layout/Way it
  looks

- 8 - 1 - 1 - - - - - - - - - - - - - - - - - 1 - 1
- * - 1% - 1% - - - - - - - - - - - - - - - - - * - 1%

X X

  Few/No
  pop-ups/advertisements

- 236 - 31 - 8 - 5 - - - 1 - 1 - 1 - 8 - 4 - 5 - 70 - 1
- 7% - 16% - 11% - 4% - - - 2% - 2% - 3% - 16% - 5% - 5% - 9% - 1%

BHJLNPTVXZ HJLNZ BHJLNPTVZ BHJZ

None

- 203 - 19 - 5 - 4 - 4 - 2 - 3 - 5 - 9 - 10 - 9 - 33 - 2
- 6% - 10% - 7% - 3% - 8% - 3% - 5% - 13% - 18% - 12% - 9% - 4% - 3%

X BHXZ HXZ BHLNXZ BHXZ X

Don’t know

- 65 - 9 - 6 - 1 - - - - - 1 - 2 - 2 - 1 - 3 - 11 - -
- 2% - 5% - 8% - 1% - - - - - 2% - 5% - 4% - 1% - 3% - 1% - - 

BHX BHJLTXZ Z

Declined to answer

- 4305 - 221 - 81 - 190 - 53 - 76 - 70 - 45 - 57 - 94 - 108 - 954 - 99
- 122% - 113% - 108% - 142% - 110% - 127% - 121% - 118% - 112% - 116% - 105% - 119% - 127%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 239Q919 Why do you trust the domain name industry less than these other industries?

Base: Trust Other Industries Much/Somewhat Less

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 2200 -** 213 -** 92* -** 63* -** 37* -** 43* -** 37* -** 38* -** 71* -** 90* -** 112 -** 339 -** 43*Unweighted Base

- 863 - 91 - 33 - 23 - 12 - 18 - 20 - 15 - 28 - 32 - 39 - 128 - 19
- 39% - 43% - 36% - 37% - 32% - 42% - 54% - 39% - 39% - 36% - 35% - 38% - 44%

V

REPUTATION (NET)

- 175 - 21 - 7 - 2 - 2 - 5 - 5 - 4 - 8 - 8 - 9 - 21 - -
- 8% - 10% - 8% - 3% - 5% - 12% - 14% - 11% - 11% - 9% - 8% - 6% - - 

Z Z Z Z Z Z

  Untrustworthy/Less
  transparent/honest

- 127 - 14 - 3 - 6 - - - 5 - 2 - 2 - 1 - 3 - 1 - 19 - -
- 6% - 7% - 3% - 10% - - - 12% - 5% - 5% - 1% - 3% - 1% - 6% - - 

V V RVZ JRVZ V

  Fraud/Scams

- 84 - 18 - 8 - 1 - 2 - 1 - - - - - 6 - 3 - 1 - 10 - 1
- 4% - 8% - 9% - 2% - 5% - 2% - - - - - 8% - 3% - 1% - 3% - 2%

BVX BVX BVX

  Greed/Only in it for the
  money

- 64 - 7 - 2 - 2 - - - 1 - - - 1 - 3 - 1 - 1 - 4 - -
- 3% - 3% - 2% - 3% - - - 2% - - - 3% - 4% - 1% - 1% - 1% - - 

X

  Not legitimate/genuine

- 62 - 2 - 1 - 3 - 2 - - - 1 - - - 2 - 4 - 5 - 2 - 4
- 3% - 1% - 1% - 5% - 5% - - - 3% - - - 3% - 4% - 4% - 1% - 9%

X DX DX DX DX BDFLX

  Not well known/Less
  popular

- 58 - 11 - 4 - - - - - 1 - 1 - - - 1 - 1 - 9 - 10 - 2
- 3% - 5% - 4% - - - - - 2% - 3% - - - 1% - 1% - 8% - 3% - 5%

B BHTX

  Less reputable

- 42 - 2 - 1 - 3 - 3 - - - 1 - 1 - - - - - - - 11 - 1
- 2% - 1% - 1% - 5% - 8% - - - 3% - 3% - - - - - - - 3% - 2%

DTV BDFRTV

  Less reliable/dependable

- 38 - 3 - 2 - 4 - 2 - 1 - 1 - - - 1 - 3 - - - 2 - -
- 2% - 1% - 2% - 6% - 5% - 2% - 3% - - - 1% - 3% - - - 1% - - 

BDVX VX X

  Always trying to
  up-sell/Pushing products

- 34 - 8 - 1 - 3 - - - - - - - - - 3 - - - 2 - 3 - 1
- 2% - 4% - 1% - 5% - - - - - - - - - 4% - - - 2% - 1% - 2%

BX BTX X

  Not established/Hasn’t
  been around a long time

- 31 - 2 - 1 - - - 1 - - - 1 - 1 - - - 2 - 2 - 15 - -
- 1% - 1% - 1% - - - 3% - - - 3% - 3% - - - 2% - 2% - 4% - - 

BD

  Less business
  oriented/professional

- 29 - 2 - 1 - 2 - - - 1 - - - 1 - 1 - 1 - 1 - 5 - -
- 1% - 1% - 1% - 3% - - - 2% - - - 3% - 1% - 1% - 1% - 1% - - 

  Previous poor
  experience

- 22 - 8 - 1 - - - - - - - - - - - 1 - 2 - - - - - 1
- 1% - 4% - 1% - - - - - - - - - - - 1% - 2% - - - - - 2%

BVX X X X

  Markets their
  customers/Vetting
  names to other
  companies

- 22 - 3 - - - - - 1 - - - 2 - - - - - 1 - 2 - 2 - 1
- 1% - 1% - - - - - 3% - - - 5% - - - - - 1% - 2% - 1% - 2%

BFX

  Less/Not
  accountable/responsible

- 16 - 2 - 1 - - - - - - - - - - - 1 - - - - - 3 - -
- 1% - 1% - 1% - - - - - - - - - - - 1% - - - - - 1% - - 

  Based on size of
  company

- 15 - - - - - - - - - - - 1 - - - - - - - - - 1 - 1
- 1% - - - - - - - - - - - 3% - - - - - - - - - * - 2%

D D

  Poor performance/Better
  performance from others

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 239Q919 Why do you trust the domain name industry less than these other industries?

Base: Trust Other Industries Much/Somewhat Less

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 2200 -** 213 -** 92* -** 63* -** 37* -** 43* -** 37* -** 38* -** 71* -** 90* -** 112 -** 339 -** 43*Unweighted Base
- 13 - - - - - - - - - - - - - 3 - - - - - 1 - - - 1
- 1% - - - - - - - - - - - - - 8% - - - - - 1% - - - 2%

BDFHRTVX DX

  Less
  knowledgeable/Lacks
  expertise

- 11 - - - - - - - - - - - - - 1 - - - - - - - 3 - 2
- 1% - - - - - - - - - - - - - 3% - - - - - - - 1% - 5%

D BDFTVX

  Low credibility/Not
  believable

- 11 - 2 - 2 - 1 - - - - - 1 - - - 1 - - - 1 - - - -
- 1% - 1% - 2% - 2% - - - - - 3% - - - 1% - - - 1% - - - - 

BX X X X

  Not sure rules are
  followed

- 10 - - - - - - - - - - - - - - - - - - - - - 6 - -
- * - - - - - - - - - - - - - - - - - - - - - 2% - - 

B

  Not developed enough

- 10 - - - 1 - - - - - - - - - - - - - - - - - 2 - 1
- * - - - 1% - - - - - - - - - - - - - - - - - 1% - 2%

D

  Poor
  quality/Sub-standard
  products

- 117 - 15 - 3 - - - - - 5 - 6 - 3 - 3 - 4 - 6 - 19 - 6
- 5% - 7% - 3% - - - - - 12% - 16% - 8% - 4% - 4% - 5% - 6% - 14%

H HJ BFHJRTVX H BFHJX

  Other reputation
  mentions

- 352 - 45 - 7 - 15 - 6 - 4 - 5 - 4 - 19 - 5 - 13 - 54 - 3
- 16% - 21% - 8% - 24% - 16% - 9% - 14% - 11% - 27% - 6% - 12% - 16% - 7%

FT BFTVZ FTVZ BFLTVXZ FT

USAGE (NET)

- 203 - 28 - 5 - 12 - 1 - 2 - 1 - 2 - 14 - 2 - 9 - 39 - 1
- 9% - 13% - 5% - 19% - 3% - 5% - 3% - 5% - 20% - 2% - 8% - 12% - 2%

T BFTZ BFJLNTVZ BFJLNPTVZ T

  Not familiar/Have not
  used

- 49 - 7 - 2 - 2 - 2 - - - 2 - 1 - 2 - 1 - 3 - 4 - -
- 2% - 3% - 2% - 3% - 5% - - - 5% - 3% - 3% - 1% - 3% - 1% - - 

  Anyone can
  access/register

- 45 - 7 - - - - - 1 - 1 - 1 - - - 3 - 1 - - - 7 - 1
- 2% - 3% - - - - - 3% - 2% - 3% - - - 4% - 1% - - - 2% - 2%

FV

  Dislike online/web based
  marketing

- 17 - 2 - - - - - 1 - 1 - 1 - 1 - - - - - 1 - 1 - -
- 1% - 1% - - - - - 3% - 2% - 3% - 3% - - - - - 1% - * - - 

  Commercial use

- 10 - 1 - - - - - - - - - - - - - - - - - - - - - 1
- * - * - - - - - - - - - - - - - - - - - - - - - 2%

X

  Useless/Not helpful

- 32 - 1 - - - 1 - 2 - - - - - - - - - 1 - - - 4 - -
- 1% - * - - - 2% - 5% - - - - - - - - - 1% - - - 1% - - 

BDFV

  Other usage mentions

- 283 - 18 - 18 - 10 - 4 - 5 - 5 - 1 - 2 - 7 - 12 - 57 - 11
- 13% - 8% - 20% - 16% - 11% - 12% - 14% - 3% - 3% - 8% - 11% - 17% - 26%

DR DPRT PR R BDPRT BDPRTV

DOMAIN APPEAL (NET)

- 73 - 4 - 4 - - - 2 - - - 1 - - - 1 - 1 - 9 - 23 - 1
- 3% - 2% - 4% - - - 5% - - - 3% - - - 1% - 1% - 8% - 7% - 2%

BDHT BDHT

  Just my opinion/Gut
  instinct

- 43 - 2 - 2 - 1 - - - 1 - 2 - - - - - 2 - 1 - 3 - 2
- 2% - 1% - 2% - 2% - - - 2% - 5% - - - - - 2% - 1% - 1% - 5%

DX X

  Not clear/Hard to
  understand

- 33 - - - 2 - 1 - - - - - - - - - - - 1 - 1 - 15 - -
- 2% - - - 2% - 2% - - - - - - - - - - - 1% - 1% - 4% - - 

D BD

  Uncertainty/Hard to
  judge

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 239Q919 Why do you trust the domain name industry less than these other industries?

Base: Trust Other Industries Much/Somewhat Less

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 2200 -** 213 -** 92* -** 63* -** 37* -** 43* -** 37* -** 38* -** 71* -** 90* -** 112 -** 339 -** 43*Unweighted Base
- 26 - 1 - 1 - 2 - 1 - 1 - 1 - - - - - 1 - - - 1 - 4
- 1% - * - 1% - 3% - 3% - 2% - 3% - - - - - 1% - - - * - 9%

X BDFRTVX

  Not as specific

- 13 - 2 - 1 - 1 - - - 1 - - - - - - - - - - - - - -
- 1% - 1% - 1% - 2% - - - 2% - - - - - - - - - - - - - - 

X X

  Too new

- 12 - - - 1 - - - - - 1 - - - 1 - 1 - - - - - - - 1
- 1% - - - 1% - - - - - 2% - - - 3% - 1% - - - - - - - 2%

DX DX X DX

  Names are not
  meaningful/relevant

- 11 - 2 - - - 1 - - - - - - - - - - - - - - - - - 1
- 1% - 1% - - - 2% - - - - - - - - - - - - - - - - - 2%

X X

  Accuracy

- 78 - 8 - 10 - 5 - 1 - 1 - 1 - - - - - 2 - 1 - 15 - 2
- 4% - 4% - 11% - 8% - 3% - 2% - 3% - - - - - 2% - 1% - 4% - 5%

BDPRTVX RV

  Other domain appeal
  mentions

- 232 - 37 - 19 - 7 - 4 - 7 - 6 - 2 - 5 - 8 - 8 - 12 - 3
- 11% - 17% - 21% - 11% - 11% - 16% - 16% - 5% - 7% - 9% - 7% - 4% - 7%

X BRVX BPRTVXZ X X X X X

SAFETY/SECURITY
(NET)

- 104 - 24 - 13 - 2 - 1 - 2 - 3 - 1 - 4 - 3 - 3 - 5 - -
- 5% - 11% - 14% - 3% - 3% - 5% - 8% - 3% - 6% - 3% - 3% - 1% - - 

X BTVXZ BHTVXZ X X

  Not regulated/No back
  ground checks

- 86 - 11 - 5 - 2 - 2 - 3 - 3 - 1 - 1 - 4 - 3 - 6 - 1
- 4% - 5% - 5% - 3% - 5% - 7% - 8% - 3% - 1% - 4% - 3% - 2% - 2%

X X X X X

  Poor safety/security

- 20 - 2 - 1 - 1 - 1 - 1 - - - - - - - - - 1 - - - 1
- 1% - 1% - 1% - 2% - 3% - 2% - - - - - - - - - 1% - - - 2%

X X X X

  Risk of viruses

- 27 - 3 - - - 2 - - - 1 - - - - - - - 1 - 1 - 1 - 1
- 1% - 1% - - - 3% - - - 2% - - - - - - - 1% - 1% - * - 2%

X

  Other safety/security
  mentions

- 259 - 19 - 9 - 12 - 1 - 9 - 2 - 7 - 4 - 13 - 10 - 46 - 7
- 12% - 9% - 10% - 19% - 3% - 21% - 5% - 18% - 6% - 14% - 9% - 14% - 16%

DJR DJNRV JR J

MISCELLANEOUS (NET)

- 59 - 6 - 2 - 5 - 1 - 4 - - - 1 - 3 - 1 - 1 - 6 - 1
- 3% - 3% - 2% - 8% - 3% - 9% - - - 3% - 4% - 1% - 1% - 2% - 2%

BTVX BDTVX

  Less information about
  domain

- 27 - 1 - - - - - - - 1 - 1 - 1 - - - 4 - 2 - 8 - -
- 1% - * - - - - - - - 2% - 3% - 3% - - - 4% - 2% - 2% - - 

BDF

  Too many websites/com
  panies/options

- 18 - 3 - - - 2 - - - - - - - - - 1 - 1 - - - 4 - 1
- 1% - 1% - - - 3% - - - - - - - - - 1% - 1% - - - 1% - 2%

B

  Cannot physically test
  product/No physical
  store

- 17 - 1 - 2 - - - - - - - - - 1 - 1 - - - - - - - 1
- 1% - * - 2% - - - - - - - - - 3% - 1% - - - - - - - 2%

X X X X

  Hard to contact a real
  person/No personal
  touch

- 13 - 2 - - - - - - - - - - - - - - - - - - - 4 - -
- 1% - 1% - - - - - - - - - - - - - - - - - - - 1% - - 

  Poor advertisements

- 133 - 7 - 5 - 6 - - - 4 - 1 - 4 - 1 - 8 - 7 - 25 - 4
- 6% - 3% - 5% - 10% - - - 9% - 3% - 11% - 1% - 9% - 6% - 7% - 9%

DR R DJR DR D R

  Other

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 239Q919 Why do you trust the domain name industry less than these other industries?

Base: Trust Other Industries Much/Somewhat Less

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 2200 -** 213 -** 92* -** 63* -** 37* -** 43* -** 37* -** 38* -** 71* -** 90* -** 112 -** 339 -** 43*Unweighted Base
- 93 - 1 - 5 - - - 2 - 1 - 1 - 5 - 3 - 10 - 11 - 14 - -
- 4% - * - 5% - - - 5% - 2% - 3% - 13% - 4% - 11% - 10% - 4% - - 

D D D BDHXZ D BDHXZ BDHXZ D

Illegible data

- 76 - 5 - 3 - - - - - 1 - - - - - 1 - 2 - 4 - 24 - -
- 3% - 2% - 3% - - - - - 2% - - - - - 1% - 2% - 4% - 7% - - 

BDH

None

- 192 - 25 - 10 - 4 - 7 - 4 - 3 - 4 - 11 - 13 - 14 - 20 - 2
- 9% - 12% - 11% - 6% - 19% - 9% - 8% - 11% - 15% - 14% - 13% - 6% - 5%

X X BXZ BX X X

Don’t know

- 78 - 12 - 5 - - - 2 - - - - - 1 - 6 - 4 - 5 - 5 - 1
- 4% - 6% - 5% - - - 5% - - - - - 3% - 8% - 4% - 4% - 1% - 2%

X X X BHX

Declined to answer

- 2579 - 288 - 118 - 77 - 40 - 51 - 44 - 41 - 85 - 96 - 118 - 372 - 49
- 117% - 135% - 128% - 122% - 108% - 119% - 119% - 108% - 120% - 107% - 105% - 110% - 114%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 240Q1000. Which devices do you use to access the Internet?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

4529 4098 340 330 145 131 183 153 70 48 89 83 71 69 89 77 169 128 146 124 175 166 827 769 78 80
74% 75% 68% 72% 73% 72% 82% 83% 69% 53% 87% 87% 71% 71% 79% 84% 77% 71% 73% 69% 70% 73% 75% 77% 78% 86%
C JT J J ACEIMSUW BDFJNRTV J ACEIMQSUW BDFJNRTVX J C DFJNRTV C J J J C DJT C BDFJNRTV

Laptop computer

4219 3995 260 302 107 107 166 146 79 69 86 73 89 73 66 58 137 93 97 90 121 135 896 831 75 81
69% 73% 52% 66% 54% 59% 74% 79% 78% 77% 84% 77% 89% 75% 59% 63% 62% 52% 48% 50% 48% 59% 81% 83% 75% 87%

CEOQSU ADFPRTV CRT CEOQSU DFPRTV ACEOQSU DFPRTV ACEGOQSU DFPRTV NACEGIOQSUWY FRTV T RCSU U ACEGOQSU BDFNPRTV CEOQSU YBDFNPRTV

Smartphone

4414 3820 333 299 123 113 138 129 68 72 60 52 71 76 70 54 131 105 129 110 181 139 948 783 66 74
72% 70% 66% 65% 62% 62% 62% 70% 67% 80% 59% 55% 71% 78% 63% 59% 60% 58% 64% 61% 72% 61% 85% 79% 66% 80%

BCEGKOQS DFLPRTV LR BDFLPRTV DFLPRTV VEGKQ XACEGIKMOQSUY BDFHLPRTV YBDFLPRTV

Desktop computer

2672 2495 218 227 89 83 127 99 43 36 51 48 43 51 42 32 109 83 74 74 76 91 543 507 38 45
43% 46% 43% 49% 45% 46% 57% 54% 43% 40% 50% 51% 43% 53% 38% 35% 50% 46% 37% 41% 30% 40% 49% 51% 38% 48%
U AP U PV U ACEIMOSUWY BJPTV U SU P U PV OSU U ACOSUY BJPTV

Tablet

49 41 2 7 5 2 1 6 - - - - 2 3 2 2 1 2 1 1 2 - 1 - - -
1% 1% * 2% 3% 1% * 3% - - - - 2% 3% 2% 2% * 1% * 1% 1% - * - - - 

W X X ACW X GBVX W BVX W VX X X W

Other

15883 14449 1153 1165 469 436 615 533 260 225 286 256 276 272 269 223 547 411 447 399 555 531 3215 2890 257 280
259% 265% 230% 253% 235% 241% 276% 290% 257% 250% 280% 269% 276% 280% 240% 242% 249% 228% 222% 220% 222% 233% 290% 290% 257% 301%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 241Q1005. What is your experience with URL shorteners?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2270 1948 154 156 60 57 99 77 29 29 40 32 26 29 25 13 62 42 50 51 34 40 385 378 53 46
37% 36% 31% 34% 30% 31% 44% 42% 29% 32% 39% 34% 26% 30% 22% 14% 28% 23% 25% 28% 14% 18% 35% 38% 53% 49%

CEMOQSU PRTV U PRV U PV ACEIMOQSUW FPRTV U PV MOQSU PV U PV U U U PV OSU PRTV ACEIMOQSUW BDFJLNPRTVX

USE THEM (NET)

592 522 37 33 10 13 31 16 7 6 9 9 4 5 3 4 14 5 13 9 4 10 91 116 22 13
10% 10% 7% 7% 5% 7% 14% 9% 7% 7% 9% 9% 4% 5% 3% 4% 6% 3% 6% 5% 2% 4% 8% 12% 22% 14%

EOU RTV U R U ACEMOQSUW R U U R U U OU WBDPRTV ACEIKMOQSUW DNPRTV

  I use them frequently

1678 1426 117 123 50 44 68 61 22 23 31 23 22 24 22 9 48 37 37 42 30 30 294 262 31 33
27% 26% 23% 27% 25% 24% 30% 33% 22% 26% 30% 24% 22% 25% 20% 10% 22% 21% 18% 23% 12% 13% 26% 26% 31% 35%

CSU PV U PV U PV COQSU BPRTV U PV SU PV U PV U PV PV SU PV SU BPRTV

  I use them, but not
  frequently

3874 3504 348 305 140 124 124 107 72 61 62 63 74 68 87 79 158 138 151 130 216 188 725 618 47 47
63% 64% 69% 66% 70% 69% 56% 58% 71% 68% 61% 66% 74% 70% 78% 86% 72% 77% 75% 72% 86% 82% 65% 62% 47% 51%

GY Z AGY Z AGY HZ GY Z Z AGKY Z AGKWY BDFHJLNTXZ AGKY BDHXZ AGKWY BHXZ ACEGIKMOQSWY BDFHJLNTXZ GY Z

NEVER USES THEM
(NET)

2146 1761 126 121 60 49 90 59 32 32 46 41 37 33 49 46 78 48 63 43 62 60 421 336 29 28
35% 32% 25% 26% 30% 27% 40% 32% 32% 36% 45% 43% 37% 34% 44% 50% 35% 27% 31% 24% 25% 26% 38% 34% 29% 30%

BCU DTV CEU T ACESUY BDFRTV CU ACESUY BDFHNRTVXZ CU XACEU DTV

  I have heard of them but
  never used them

1728 1743 222 184 80 75 34 48 40 29 16 22 37 35 38 33 80 90 88 87 154 128 304 282 18 19
28% 32% 44% 40% 40% 41% 15% 26% 40% 32% 16% 23% 37% 36% 34% 36% 36% 50% 44% 48% 62% 56% 27% 28% 18% 20%

GKY AXZ AGKOQWY BHLXZ AGKWY BHLXZ G AGKWY AGKWY Z GKY Z AGKWY QBDHJLNPXZ AGKWY BHJLXZ ACEGIKMOQSWY BDFHJLNPXZ GKY

  I have never heard of
  them or used them

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 242Q1010. Why haven’t you used URL shorteners?

Base: Have Not Used URL Shorteners

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

3874 3504 348 305 140 124 124 107 72* 61* 62* 63* 74* 68* 87* 79* 158 138 151 130 216 188 725 618 47* 47*Unweighted Base

1670 1367 115 107 50 38 50 39 33 24 36 34 27 22 47 41 69 51 57 39 106 85 316 251 17 17
43% 39% 33% 35% 36% 31% 40% 36% 46% 39% 58% 54% 36% 32% 54% 52% 44% 37% 38% 30% 49% 45% 44% 41% 36% 36%
BC T C ACEGMSWY BDFHNRTX ACEMS BDFHNRT C CES DFT C FT

Never needed to

826 1042 37 70 15 37 36 20 1 13 10 19 13 19 16 12 18 29 27 34 26 50 180 194 15 16
21% 30% 11% 23% 11% 30% 29% 19% 1% 21% 16% 30% 18% 28% 18% 15% 11% 21% 18% 26% 12% 27% 25% 31% 32% 34%

CEIQU ADHPR I C I EP ACEIQSU I I P I CI I Q CI I UP ACEIQU WDHPR CEIQSU HP

Confused about which
website I’m going to

1348 1041 193 121 72 50 28 38 35 22 15 6 30 21 30 24 68 62 63 49 93 69 246 174 11 13
35% 30% 55% 40% 51% 40% 23% 36% 49% 36% 24% 10% 41% 31% 34% 30% 43% 45% 42% 38% 43% 37% 34% 28% 23% 28%

BG L DAGKMOQSUWY BLX AGKOWY BLX GL AGKWY L L GK L L AGKWY BLPXZ GKY BLX AGKWY BLX XG L L

I have never heard of
them

303 395 15 38 11 21 13 9 5 5 3 5 5 4 12 6 8 12 10 14 9 21 53 69 8 7
8% 11% 4% 12% 8% 17% 10% 8% 7% 8% 5% 8% 7% 6% 14% 8% 5% 9% 7% 11% 4% 11% 7% 11% 17% 15%

CU A C EBNR CU ACQUW U W ACKQSUW

Don’t trust them

257 277 16 28 7 6 8 5 2 4 8 5 - 3 4 9 11 9 6 10 10 16 44 39 12 6
7% 8% 5% 9% 5% 5% 6% 5% 3% 7% 13% 8% - 4% 5% 11% 7% 7% 4% 8% 5% 9% 6% 6% 26% 13%
M A C M ACIMSUW M M ACEGIMOQSUW

Don’t like them

57 64 8 5 5 2 1 6 - - - - 2 2 1 2 2 1 3 2 1 2 4 5 - -
1% 2% 2% 2% 4% 2% 1% 6% - - - - 3% 3% 1% 3% 1% 1% 2% 2% * 1% 1% 1% - - 

W X W AUW GBDRVX W

Other

4461 4186 384 369 160 154 136 117 76 68 72 69 77 71 110 94 176 164 166 148 245 243 843 732 63 59
115% 119% 110% 121% 114% 124% 110% 109% 106% 111% 116% 110% 104% 104% 126% 119% 111% 119% 110% 114% 113% 129% 116% 118% 134% 126%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 243Q1015. Why do you use URL shorteners?

Base: Have Used URL Shorteners

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2270 1948 154 156 60* 57* 99* 77* 29** 29** 40* 32* 26** 29** 25** 13** 62* 42* 50* 51* 34* 40* 385 378 53* 46*Unweighted Base

1442 1238 97 100 41 22 54 35 21 20 18 20 16 17 20 8 26 24 32 29 21 30 267 279 38 29
64% 64% 63% 64% 68% 39% 55% 45% 72% 69% 45% 63% 62% 59% 80% 62% 42% 57% 64% 57% 62% 75% 69% 74% 72% 63%

KQ FH KQ FH FKQ F Q FH AGKQ BDFHRT GKQ F

They are convenient

1283 945 86 63 28 20 61 34 14 13 29 20 11 14 14 7 38 13 22 23 15 14 235 214 40 32
57% 49% 56% 40% 47% 35% 62% 44% 48% 45% 73% 63% 42% 48% 56% 54% 61% 31% 44% 45% 44% 35% 61% 57% 75% 70%
B DFR D HS AESU DFRV R AES BDFHRV ACESUW BDFHRTV

They save me time

470 484 9 15 2 7 11 18 3 6 4 5 4 5 1 1 6 7 2 9 2 5 136 151 14 8
21% 25% 6% 10% 3% 12% 11% 23% 10% 21% 10% 16% 15% 17% 4% 8% 10% 17% 4% 18% 6% 13% 35% 40% 26% 17%

CEGQSU ADF GD S ACEGKQSU BDFHLRTVZ CEGQSU

It’s the latest thing

118 165 16 25 6 23 7 7 1 1 1 1 2 3 - 2 5 7 5 3 5 1 4 8 1 2
5% 8% 10% 16% 10% 40% 7% 9% 3% 3% 3% 3% 8% 10% - 15% 8% 17% 10% 6% 15% 3% 1% 2% 2% 4%

W AX AW BVXZ W EBDHLRTVXZ W X W VX W AWY

Other

3313 2832 208 203 77 72 133 94 39 40 52 46 33 39 35 18 75 51 61 64 43 50 642 652 93 71
146% 145% 135% 130% 128% 126% 134% 122% 134% 138% 130% 144% 127% 134% 140% 138% 121% 121% 122% 125% 126% 125% 167% 172% 175% 154%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 244Q1020. What is your experience with QR codes?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2649 2682 120 177 52 54 98 95 37 43 26 28 41 53 27 24 70 41 55 59 77 82 789 758 53 50
43% 49% 24% 38% 26% 30% 44% 52% 37% 48% 25% 29% 41% 55% 24% 26% 32% 23% 27% 33% 31% 36% 71% 76% 53% 54%

CEKOQSU ADFLPRTV CFPR CEKOQSU DFLPRTV CO FLPRT CEKOS DFLPRTV RC R C R ACEGIKMOQSUY WBDFHJLNPRTVZ ACEIKOQSU DFLPRTV

USE THEM (NET)

552 654 8 22 4 1 13 14 5 11 3 4 7 8 5 - 8 4 2 8 5 9 280 346 13 8
9% 12% 2% 5% 2% 1% 6% 8% 5% 12% 3% 4% 7% 8% 4% - 4% 2% 1% 4% 2% 4% 25% 35% 13% 9%

CEKQSU ADFLPRTV CFP CESU FPR CS DFLPRTV FP CESU FPR PS SFP F ACEGIKMOQSUY WBDFHJLNPRTVZ CEGIKOQSU FPR

  I use them frequently

2097 2028 112 155 48 53 85 81 32 32 23 24 34 45 22 24 62 37 53 51 72 73 509 412 40 42
34% 37% 22% 34% 24% 29% 38% 44% 32% 36% 23% 25% 34% 46% 20% 26% 28% 21% 26% 28% 29% 32% 46% 41% 40% 45%

CEKOS AFLPRT CR CEKOQSU DFLPRTV CO R CO DFLPRTV R XACEGIKMOQSU BDFLPRTV CEKOQSU DFLPRTV

  I use them, but not
  frequently

3495 2770 382 284 148 127 125 89 64 47 76 67 59 44 85 68 150 139 146 122 173 146 321 238 47 43
57% 51% 76% 62% 74% 70% 56% 48% 63% 52% 75% 71% 59% 45% 76% 74% 68% 77% 73% 67% 69% 64% 29% 24% 47% 46%

BWY X DAGIMQUWY BHNXZ AGMWY BDHJNXZ W X WY X AGMWY BHJNXZ W X AGIMWY BDHJNXZ AGWY QBDHJNTVXZ AGMWY BHJNXZ AGWY BHNXZ X W X

NEVER USES THEM
(NET)

2269 2229 225 237 94 107 80 78 46 43 51 56 46 37 52 59 97 119 84 94 125 129 239 157 28 36
37% 41% 45% 51% 47% 59% 36% 42% 46% 48% 50% 59% 46% 38% 46% 64% 44% 66% 42% 52% 50% 57% 22% 16% 28% 39%
W AX AGWY CBHNXZ AGWY EBHNXZ W X WY X AGWY BHNXZ WY X AWY OBDHJNXZ AWY QBDHJNTXZ WY SBNXZ AGWY BHNXZ X X

  I have heard of them but
  never used them

1226 541 157 47 54 20 45 11 18 4 25 11 13 7 33 9 53 20 62 28 48 17 82 81 19 7
20% 10% 31% 10% 27% 11% 20% 6% 18% 4% 25% 12% 13% 7% 29% 10% 24% 11% 31% 15% 19% 7% 7% 8% 19% 8%

BW X DAGIMUWY FAMW HW JW LMW W PAIMUW RMW TAGIMUWY BHJNVX VW ZW

  I have never heard of
  them or used them

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 245Q1025. Why haven’t you used QR codes?

Base: Have Not Used QR Codes

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

3495 2770 382 284 148 127 125 89* 64* 47* 76* 67* 59* 44* 85* 68* 150 139 146 122 173 146 321 238 47* 43*Unweighted Base

1978 1820 199 183 78 82 73 62 43 34 48 52 38 28 54 52 82 82 81 84 123 99 169 104 29 33
57% 66% 52% 64% 53% 65% 58% 70% 67% 72% 63% 78% 64% 64% 64% 76% 55% 59% 55% 69% 71% 68% 53% 44% 62% 77%

AX CX EX X CW X BDRX X RX X SX ACEGQSW X X RX

Never needed to

387 356 30 38 12 9 10 6 6 7 9 5 11 7 10 9 18 18 12 15 28 34 55 45 12 8
11% 13% 8% 13% 8% 7% 8% 7% 9% 15% 12% 7% 19% 16% 12% 13% 12% 13% 8% 12% 16% 23% 17% 19% 26% 19%
C AF C CEGS ACEGS BDFHLRT ACEGS BFHL ACEGIOQS FH

Don’t like them

358 327 20 34 8 16 10 7 4 7 8 4 3 7 15 3 10 11 11 16 16 19 92 78 10 1
10% 12% 5% 12% 5% 13% 8% 8% 6% 15% 11% 6% 5% 16% 18% 4% 7% 8% 8% 13% 9% 13% 29% 33% 21% 2%
CE A C E Z PZ PACEGIMQS Z Z ACEGIKMOQSU BDFHJLNPRTVZ ZACEGIMQSU

Don’t trust them

911 322 126 24 44 14 31 11 10 1 18 6 12 4 14 5 39 17 42 15 21 6 36 31 14 4
26% 12% 33% 8% 30% 11% 25% 12% 16% 2% 24% 9% 20% 9% 16% 7% 26% 12% 29% 12% 12% 4% 11% 13% 30% 9%

BOUW JV DAIOUW FIOUW V HUW JV J LUW RUW JV TIOUW JV V JV ZUW

I have never heard of
them or seen them

196 196 34 27 24 17 10 6 2 - - 2 2 1 2 2 14 17 11 8 16 9 7 4 1 2
6% 7% 9% 10% 16% 13% 8% 7% 3% - - 3% 3% 2% 2% 3% 9% 12% 8% 7% 9% 6% 2% 2% 2% 5%

KW AX AKOW JX ACGIKMOSWY BJLNPVX KW X AKOW BJLPX KW X AKOW X

Other

3830 3021 409 306 166 138 134 92 65 49 83 69 66 47 95 71 163 145 157 138 204 167 359 262 66 48
110% 109% 107% 108% 112% 109% 107% 103% 102% 104% 109% 103% 112% 107% 112% 104% 109% 104% 108% 113% 118% 114% 112% 110% 140% 112%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 246Q1030. Why do you use QR codes?

Base: Have Used QR Codes

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2649 2682 120 177 52* 54* 98* 95* 37* 43* 26** 28** 41* 53* 27** 24** 70* 41* 55* 59* 77* 82* 789 758 53* 50*Unweighted Base

1773 1770 75 100 29 33 48 38 21 32 14 21 25 34 19 17 43 28 29 35 50 50 610 607 37 35
67% 66% 63% 56% 56% 61% 49% 40% 57% 74% 54% 75% 61% 64% 70% 71% 61% 68% 53% 59% 65% 61% 77% 80% 70% 70%

GS DH G H H DH H H H G H ACEGIMQSU BDFHNTV G H

They are convenient

1341 1421 39 77 24 19 53 53 17 17 17 17 21 26 16 9 33 21 25 32 37 37 423 440 32 30
51% 53% 33% 44% 46% 35% 54% 56% 46% 40% 65% 61% 51% 49% 59% 38% 47% 51% 45% 54% 48% 45% 54% 58% 60% 60%
C DF C F C C F C AC BDFJV C DF

They save me time

915 876 27 29 15 9 31 24 9 10 8 8 7 12 4 2 16 8 16 12 9 15 356 304 25 14
35% 33% 23% 16% 29% 17% 32% 25% 24% 23% 31% 29% 17% 23% 15% 8% 23% 20% 29% 20% 12% 18% 45% 40% 47% 28%

CMQU DFTV U U U XACEGIMQSU BDFHJNRTV ZCIMQU

It’s the latest thing

94 136 15 29 5 7 4 3 3 4 1 - 2 3 1 1 6 3 3 - 8 5 8 8 1 6
4% 5% 13% 16% 10% 13% 4% 3% 8% 9% 4% - 5% 6% 4% 4% 9% 7% 5% - 10% 6% 1% 1% 2% 12%

W AX AGWY BHNTVX AW BHTX W W TX W X AW TX W AW X YBHTX

Other

4123 4203 156 235 73 68 136 118 50 63 40 46 55 75 40 29 98 60 73 79 104 107 1397 1359 95 85
156% 157% 130% 133% 140% 126% 139% 124% 135% 147% 154% 164% 134% 142% 148% 121% 140% 146% 133% 134% 135% 130% 177% 179% 179% 170%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 247Q1050. What is your preferred way of finding websites now?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3904 3644 318 345 131 139 150 113 68 50 71 70 71 56 74 65 143 145 144 126 181 170 692 623 57 59
64% 67% 63% 75% 66% 77% 67% 61% 67% 56% 70% 74% 71% 58% 66% 71% 65% 81% 72% 70% 72% 75% 62% 63% 57% 63%

AJX CBHJNXZ EBHJNXZ HJNX Y J QBHJNTXZ ACWY JN ACWY BHJNXZ

Use a search engine

1395 1107 141 78 52 35 40 59 23 26 18 9 19 29 20 14 51 22 40 35 58 31 216 181 22 20
23% 20% 28% 17% 26% 19% 18% 32% 23% 29% 18% 9% 19% 30% 18% 15% 23% 12% 20% 19% 23% 14% 19% 18% 22% 22%

BW LRV DAGKOSW GW L GBDFLPRTVX BDLPRVX BDFLPRTVX R L V L LR

Type the domain name
directly into my browser
and see if it comes up

298 358 4 9 3 3 13 9 5 5 3 10 4 8 5 5 6 5 2 8 - 7 89 139 8 5
5% 7% 1% 2% 2% 2% 6% 5% 5% 6% 3% 11% 4% 8% 4% 5% 3% 3% 1% 4% - 3% 8% 14% 8% 5%

CESU ADFRV CESU D CSU D U KDFRV CU DFRV CSU CU S U ACEQSU WBDFHJPRTVZ CEQSU

Use a QR code

503 313 31 24 10 2 19 3 4 9 10 6 5 4 13 7 16 5 13 11 8 19 110 51 13 9
8% 6% 6% 5% 5% 1% 9% 2% 4% 10% 10% 6% 5% 4% 12% 8% 7% 3% 6% 6% 3% 8% 10% 5% 13% 10%

BU FH FH F HU FHR U FH CEIU FH RU FH UFHR XACEU FH CEIU FHR

Use an app instead of
going to websites
themselves

44 30 8 5 4 2 1 - 1 - - - 1 - - 1 4 3 2 1 3 1 3 2 - -
1% 1% 2% 1% 2% 1% * - 1% - - - 1% - - 1% 2% 2% 1% 1% 1% * * * - - 

W AW X AW W BX W

Other

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 248Q1036_1. Which of these is the safest, which is the fastest, and which is the easiest way to navigate to a website that may have the information you are looking for?

1. Safest
Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1020 - 81 - 30 - 34 - 8 - 17 - 26 - 8 - 16 - 27 - 22 - 248 - 11
- 19% - 18% - 17% - 18% - 9% - 18% - 27% - 9% - 9% - 15% - 10% - 25% - 12%

JPRV JPRV RV JPRV RV BDFJPRTVZ BDFJPRTVZ

Using an app instead of
going to the website
itself-for example, an app
provided by an airline or a
bank

- 685 - 27 - 9 - 32 - 8 - 14 - 13 - 12 - 9 - 16 - 16 - 85 - 24
- 13% - 6% - 5% - 17% - 9% - 15% - 13% - 13% - 5% - 9% - 7% - 9% - 26%

DFRVX BDFRTVX DFRVX DFR DFR BDFJNPRTVX

Accessing via a QR code

- 1267 - 124 - 53 - 45 - 28 - 15 - 19 - 19 - 46 - 51 - 57 - 263 - 15
- 23% - 27% - 29% - 24% - 31% - 16% - 20% - 21% - 26% - 28% - 25% - 26% - 16%

LZ LZ LZ LZ BLZ

Typing the domain name
into a browser

- 1254 - 101 - 39 - 48 - 29 - 25 - 20 - 25 - 45 - 45 - 58 - 240 - 16
- 23% - 22% - 22% - 26% - 32% - 26% - 21% - 27% - 25% - 25% - 25% - 24% - 17%

BDZ

Finding via an Internet
search engine

- 599 - 43 - 19 - 15 - 7 - 11 - 7 - 12 - 18 - 14 - 40 - 97 - 18
- 11% - 9% - 10% - 8% - 8% - 12% - 7% - 13% - 10% - 8% - 18% - 10% - 19%

BDFHJNRTX BDFHJNRTX

Accessing via a bookmark

- 627 - 85 - 31 - 10 - 10 - 13 - 12 - 16 - 46 - 28 - 35 - 63 - 9
- 12% - 18% - 17% - 5% - 11% - 14% - 12% - 17% - 26% - 15% - 15% - 6% - 10%

HX BHXZ BHX HX HX HX BDHJLNTVXZ HX HX

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 249Q1036_2. Which of these is the safest, which is the fastest, and which is the easiest way to navigate to a website that may have the information you are looking for?

2. Fastest
Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 732 - 69 - 21 - 24 - 14 - 24 - 8 - 11 - 32 - 23 - 35 - 85 - 12
- 13% - 15% - 12% - 13% - 16% - 25% - 8% - 12% - 18% - 13% - 15% - 9% - 13%

X X X BDFHNPTVXZ NX X

Using an app instead of
going to the website
itself-for example, an app
provided by an airline or a
bank

- 1176 - 72 - 31 - 38 - 23 - 19 - 22 - 22 - 16 - 40 - 36 - 358 - 16
- 22% - 16% - 17% - 21% - 26% - 20% - 23% - 24% - 9% - 22% - 16% - 36% - 17%

DRV R R R DRV R R R R R BDFHJLNPRTVZ R

Accessing via a QR code

- 779 - 64 - 29 - 31 - 5 - 7 - 18 - 23 - 12 - 29 - 22 - 130 - 14
- 14% - 14% - 16% - 17% - 6% - 7% - 19% - 25% - 7% - 16% - 10% - 13% - 15%

JRV JR JLR JLRV JLRV BDJLRVX JLR JR JR

Typing the domain name
into a browser

- 1127 - 91 - 28 - 46 - 18 - 21 - 27 - 15 - 40 - 39 - 50 - 179 - 19
- 21% - 20% - 15% - 25% - 20% - 22% - 28% - 16% - 22% - 22% - 22% - 18% - 20%

X FX FX

Finding via an Internet
search engine

- 1243 - 113 - 51 - 36 - 25 - 16 - 17 - 9 - 43 - 27 - 54 - 207 - 22
- 23% - 25% - 28% - 20% - 28% - 17% - 18% - 10% - 24% - 15% - 24% - 21% - 24%

PT PT LPTX P PT PT PT P P

Accessing via a bookmark

- 395 - 52 - 21 - 9 - 5 - 8 - 5 - 12 - 37 - 23 - 31 - 37 - 10
- 7% - 11% - 12% - 5% - 6% - 8% - 5% - 13% - 21% - 13% - 14% - 4% - 11%

X BHX BHX X BHX BDFHJLNTXZ BHNX BHJNX X

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 250Q1036_3. Which of these is the safest, which is the fastest, and which is the easiest way to navigate to a website that may have the information you are looking for?

3. Easiest
Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 744 - 86 - 22 - 26 - 14 - 14 - 8 - 15 - 27 - 25 - 30 - 98 - 11
- 14% - 19% - 12% - 14% - 16% - 15% - 8% - 16% - 15% - 14% - 13% - 10% - 12%

X BFNX X

Using an app instead of
going to the website
itself-for example, an app
provided by an airline or a
bank

- 852 - 61 - 23 - 26 - 12 - 13 - 20 - 14 - 10 - 26 - 29 - 283 - 11
- 16% - 13% - 13% - 14% - 13% - 14% - 21% - 15% - 6% - 14% - 13% - 28% - 12%

R R R R R R R R R R BDFHJLPRTVZ

Accessing via a QR code

- 751 - 45 - 24 - 17 - 11 - 15 - 15 - 11 - 10 - 21 - 34 - 122 - 13
- 14% - 10% - 13% - 9% - 12% - 16% - 15% - 12% - 6% - 12% - 15% - 12% - 14%

DR R R R R DR R R

Typing the domain name
into a browser

- 1620 - 119 - 57 - 59 - 33 - 30 - 25 - 36 - 56 - 53 - 75 - 237 - 27
- 30% - 26% - 31% - 32% - 37% - 32% - 26% - 39% - 31% - 29% - 33% - 24% - 29%

X X X DX BDX X X

Finding via an Internet
search engine

- 1029 - 94 - 25 - 40 - 17 - 10 - 16 - 7 - 39 - 24 - 32 - 209 - 20
- 19% - 20% - 14% - 22% - 19% - 11% - 16% - 8% - 22% - 13% - 14% - 21% - 22%

LPT LPTV FLPTV P LPTV FLPTV LP

Accessing via a bookmark

- 456 - 56 - 30 - 16 - 3 - 13 - 13 - 9 - 38 - 32 - 28 - 47 - 11
- 8% - 12% - 17% - 9% - 3% - 14% - 13% - 10% - 21% - 18% - 12% - 5% - 12%

X BJX BHJX X JX JX X BDHJPVX BHJX BJX JX

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 251Q1055_1. Which of these are the fastest, easiest and safest way to get to the website you want to buy from?

1. Safest
Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1206 - 88 - 30 - 41 - 16 - 23 - 25 - 8 - 24 - 41 - 26 - 274 - 14
- 22% - 19% - 17% - 22% - 18% - 24% - 26% - 9% - 13% - 23% - 11% - 28% - 15%

PRV PV PRV PRV PRV PRV BDFJPRVZ

Using an app instead of
going to a website-for
example, an app provided
by an airline or a bank

- 649 - 20 - 4 - 31 - 12 - 13 - 10 - 6 - 3 - 15 - 13 - 84 - 25
- 12% - 4% - 2% - 17% - 13% - 14% - 10% - 7% - 2% - 8% - 6% - 8% - 27%

DFRVX BDFPRTVX DFRV DFRV DFR R DFR R DFR BDFJLNPRTVX

Accessing via a QR code

- 1242 - 134 - 56 - 50 - 21 - 16 - 23 - 23 - 55 - 44 - 57 - 256 - 11
- 23% - 29% - 31% - 27% - 23% - 17% - 24% - 25% - 31% - 24% - 25% - 26% - 12%

Z BLZ BLZ Z Z Z Z BLZ Z Z BZ

Typing the domain name
into a browser

- 1065 - 81 - 34 - 33 - 20 - 21 - 13 - 26 - 32 - 45 - 56 - 193 - 18
- 20% - 18% - 19% - 18% - 22% - 22% - 13% - 28% - 18% - 25% - 25% - 19% - 19%

BDHNRX DN DN

Finding via an Internet
search engine

- 669 - 48 - 23 - 19 - 11 - 11 - 14 - 10 - 19 - 10 - 39 - 123 - 16
- 12% - 10% - 13% - 10% - 12% - 12% - 14% - 11% - 11% - 6% - 17% - 12% - 17%

T T T BDT T T

Accessing via a bookmark

- 621 - 90 - 34 - 10 - 10 - 11 - 12 - 19 - 47 - 26 - 37 - 66 - 9
- 11% - 20% - 19% - 5% - 11% - 12% - 12% - 21% - 26% - 14% - 16% - 7% - 10%

HX BHXZ BHX HX BHXZ BHJLNTVXZ HX BHX

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 252Q1055_2. Which of these are the fastest, easiest and safest way to get to the website you want to buy from?

2. Fastest
Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 858 - 75 - 30 - 31 - 13 - 26 - 11 - 16 - 24 - 29 - 33 - 108 - 11
- 16% - 16% - 17% - 17% - 14% - 27% - 11% - 17% - 13% - 16% - 14% - 11% - 12%

X X X X BDFHJNRTVXZ X

Using an app instead of
going to a website-for
example, an app provided
by an airline or a bank

- 1011 - 53 - 16 - 32 - 23 - 16 - 16 - 19 - 12 - 31 - 36 - 358 - 13
- 19% - 11% - 9% - 17% - 26% - 17% - 16% - 21% - 7% - 17% - 16% - 36% - 14%

DFR DFR DFRV FR R DFR FR FR BDFHJLNPRTVZ R

Accessing via a QR code

- 824 - 74 - 34 - 29 - 10 - 9 - 18 - 15 - 20 - 33 - 29 - 132 - 13
- 15% - 16% - 19% - 16% - 11% - 9% - 19% - 16% - 11% - 18% - 13% - 13% - 14%

LRX

Typing the domain name
into a browser

- 1163 - 72 - 35 - 52 - 20 - 19 - 27 - 20 - 31 - 44 - 42 - 185 - 29
- 21% - 16% - 19% - 28% - 22% - 20% - 28% - 22% - 17% - 24% - 18% - 19% - 31%

DX BDFRVX DRX D BDFRVX

Finding via an Internet
search engine

- 1177 - 117 - 43 - 30 - 17 - 17 - 17 - 10 - 57 - 22 - 58 - 184 - 22
- 22% - 25% - 24% - 16% - 19% - 18% - 18% - 11% - 32% - 12% - 25% - 18% - 24%

PTX BHPTX PT BHJLNPTX HPTX T PT

Accessing via a bookmark

- 419 - 70 - 23 - 10 - 7 - 8 - 8 - 12 - 36 - 22 - 30 - 29 - 5
- 8% - 15% - 13% - 5% - 8% - 8% - 8% - 13% - 20% - 12% - 13% - 3% - 5%

X BHXZ BHX X X X HX BHJLNTXZ BHX BHXZ

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 253Q1055_3. Which of these are the fastest, easiest and safest way to get to the website you want to buy from?

3. Easiest
Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 850 - 81 - 31 - 27 - 17 - 17 - 14 - 9 - 25 - 25 - 32 - 134 - 10
- 16% - 18% - 17% - 15% - 19% - 18% - 14% - 10% - 14% - 14% - 14% - 13% - 11%

X X

Using an app instead of
going to a website-for
example, an app provided
by an airline or a bank

- 798 - 47 - 18 - 26 - 14 - 11 - 14 - 13 - 13 - 21 - 25 - 274 - 11
- 15% - 10% - 10% - 14% - 16% - 12% - 14% - 14% - 7% - 12% - 11% - 28% - 12%

DR R R BDFHJLNPRTVZ

Accessing via a QR code

- 809 - 55 - 23 - 31 - 9 - 14 - 14 - 15 - 17 - 38 - 41 - 127 - 16
- 15% - 12% - 13% - 17% - 10% - 15% - 14% - 16% - 9% - 21% - 18% - 13% - 17%

RX R BDFJRX DRX

Typing the domain name
into a browser

- 1498 - 99 - 49 - 51 - 33 - 34 - 27 - 32 - 51 - 45 - 62 - 230 - 32
- 27% - 21% - 27% - 28% - 37% - 36% - 28% - 35% - 28% - 25% - 27% - 23% - 34%

DX BDTX DX DX DX

Finding via an Internet
search engine

- 982 - 105 - 30 - 32 - 12 - 6 - 15 - 12 - 33 - 17 - 34 - 188 - 13
- 18% - 23% - 17% - 17% - 13% - 6% - 15% - 13% - 18% - 9% - 15% - 19% - 14%

LT BJLPTV LT LT L LT L LT

Accessing via a bookmark

- 515 - 74 - 30 - 17 - 5 - 13 - 13 - 11 - 41 - 35 - 34 - 43 - 11
- 9% - 16% - 17% - 9% - 6% - 14% - 13% - 12% - 23% - 19% - 15% - 4% - 12%

X BHJX BHJX X X X X BDHJPVXZ BHJX BJX X

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 254Q1060_1. Lastly, think about a website you go to regularly and where you will access your personal information, like banking or healthcare information?

Which of these is the safest, which is the easiest, and which is the fastest method?

1. Safest
Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1409 - 112 - 42 - 63 - 23 - 26 - 28 - 23 - 36 - 42 - 25 - 280 - 17
- 26% - 24% - 23% - 34% - 26% - 27% - 29% - 25% - 20% - 23% - 11% - 28% - 18%

V V V BDFRTVZ V V V V V V RVZ

Using an app provided by
the website owner-for
example, an app provided
by an airline or a bank

- 643 - 23 - 8 - 24 - 13 - 19 - 12 - 9 - 3 - 13 - 13 - 112 - 29
- 12% - 5% - 4% - 13% - 14% - 20% - 12% - 10% - 2% - 7% - 6% - 11% - 31%

DFRTV DFRV DFRV BDFRTVX DFRV R R R DFRV BDFHJNPRTVX

Accessing via a QR code

- 1158 - 118 - 39 - 40 - 20 - 12 - 20 - 19 - 49 - 35 - 61 - 220 - 9
- 21% - 26% - 22% - 22% - 22% - 13% - 21% - 21% - 27% - 19% - 27% - 22% - 10%

LZ BLZ Z Z Z Z Z BLZ Z BLZ LZ

Typing the domain name
into a browser

- 869 - 42 - 23 - 27 - 19 - 17 - 11 - 14 - 28 - 48 - 43 - 172 - 17
- 16% - 9% - 13% - 15% - 21% - 18% - 11% - 15% - 16% - 27% - 19% - 17% - 18%

D D D D D BDFHNPRX D D D

Finding via an Internet
search engine

- 763 - 79 - 36 - 21 - 8 - 9 - 15 - 6 - 27 - 18 - 44 - 137 - 13
- 14% - 17% - 20% - 11% - 9% - 9% - 15% - 7% - 15% - 10% - 19% - 14% - 14%

P BPT BHJLPTX P BHJLPTX P

Accessing via a bookmark

- 610 - 87 - 33 - 9 - 7 - 12 - 11 - 21 - 37 - 25 - 42 - 75 - 8
- 11% - 19% - 18% - 5% - 8% - 13% - 11% - 23% - 21% - 14% - 18% - 8% - 9%

HX BHJXZ BHJXZ H H BHJNXZ BHJXZ HX BHJXZ

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 255Q1060_2. Lastly, think about a website you go to regularly and where you will access your personal information, like banking or healthcare information?

Which of these is the safest, which is the easiest, and which is the fastest method?

2. Fastest
Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 885 - 76 - 34 - 33 - 16 - 26 - 14 - 16 - 28 - 22 - 34 - 120 - 11
- 16% - 16% - 19% - 18% - 18% - 27% - 14% - 17% - 16% - 12% - 15% - 12% - 12%

X X X X BDNRTVXZ

Using an app provided by
the website owner-for
example, an app provided
by an airline or a bank

- 927 - 40 - 13 - 32 - 15 - 19 - 15 - 10 - 9 - 31 - 32 - 318 - 12
- 17% - 9% - 7% - 17% - 17% - 20% - 15% - 11% - 5% - 17% - 14% - 32% - 13%

DFR DFR DFR DFR DFR DFR DFR BDFHJLNPRTVZ R

Accessing via a QR code

- 850 - 64 - 19 - 34 - 14 - 9 - 21 - 18 - 20 - 35 - 30 - 144 - 14
- 16% - 14% - 10% - 18% - 16% - 9% - 22% - 20% - 11% - 19% - 13% - 14% - 15%

FLR FLR F FLR

Typing the domain name
into a browser

- 1016 - 66 - 31 - 44 - 17 - 18 - 18 - 21 - 36 - 37 - 41 - 180 - 25
- 19% - 14% - 17% - 24% - 19% - 19% - 19% - 23% - 20% - 20% - 18% - 18% - 27%

D D D BDX

Finding via an Internet
search engine

- 1285 - 134 - 56 - 35 - 22 - 15 - 23 - 11 - 48 - 28 - 61 - 189 - 24
- 24% - 29% - 31% - 19% - 24% - 16% - 24% - 12% - 27% - 15% - 27% - 19% - 26%

PTX BHLPTX BHLPTX P P LPTX LPTX PT

Accessing via a bookmark

- 489 - 81 - 28 - 6 - 6 - 8 - 6 - 16 - 39 - 28 - 30 - 45 - 7
- 9% - 18% - 15% - 3% - 7% - 8% - 6% - 17% - 22% - 15% - 13% - 5% - 8%

HX BHJLNXZ BHJNX BHJNXZ BHJLNVXZ BHJNX BHX

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 256Q1060_3. Lastly, think about a website you go to regularly and where you will access your personal information, like banking or healthcare information?

Which of these is the safest, which is the easiest, and which is the fastest method?

3. Easiest
Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 902 - 90 - 39 - 32 - 12 - 17 - 14 - 8 - 27 - 25 - 37 - 139 - 10
- 17% - 20% - 22% - 17% - 13% - 18% - 14% - 9% - 15% - 14% - 16% - 14% - 11%

PX PXZ PXZ

Using an app provided by
the website owner-for
example, an app provided
by an airline or a bank

- 693 - 34 - 10 - 27 - 14 - 11 - 15 - 8 - 11 - 21 - 20 - 243 - 14
- 13% - 7% - 6% - 15% - 16% - 12% - 15% - 9% - 6% - 12% - 9% - 24% - 15%

DFR DFR DFR DFR F BDFHLNPRTVZ DFR

Accessing via a QR code

- 810 - 64 - 21 - 34 - 9 - 15 - 17 - 11 - 21 - 39 - 36 - 112 - 19
- 15% - 14% - 12% - 18% - 10% - 16% - 18% - 12% - 12% - 22% - 16% - 11% - 20%

X X BDFJRX X

Typing the domain name
into a browser

- 1311 - 74 - 31 - 51 - 28 - 30 - 22 - 40 - 39 - 42 - 51 - 223 - 31
- 24% - 16% - 17% - 28% - 31% - 32% - 23% - 43% - 22% - 23% - 22% - 22% - 33%

DF DF DF DFX BDFHNRTVX D D D BDFRVX

Finding via an Internet
search engine

- 1156 - 114 - 43 - 29 - 18 - 12 - 22 - 11 - 46 - 23 - 49 - 210 - 8
- 21% - 25% - 24% - 16% - 20% - 13% - 23% - 12% - 26% - 13% - 21% - 21% - 9%

LPTZ HLPTZ LPTZ Z TZ HLPTZ PTZ PTZ

Accessing via a bookmark

- 580 - 85 - 37 - 11 - 9 - 10 - 7 - 14 - 36 - 31 - 35 - 69 - 11
- 11% - 18% - 20% - 6% - 10% - 11% - 7% - 15% - 20% - 17% - 15% - 7% - 12%

HX BHNX BHJLNX HX BHJLNX BHNX BHNX

Not sure

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 257Q1140. Overall, how comfortable are you with each of the following online behaviors?

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4997 - 444 - 168 - 177 - 76 - 78 - 86 - 71 - 173 - 156 - 208 - 930 - 79
- 92% - 96% - 93% - 96% - 84% - 82% - 89% - 77% - 96% - 86% - 91% - 93% - 85%

JLPTZ BJLNPTVXZ JLPTZ BJLNPTVZ P BJLNPTVZ LP BJLPTZ

Searching for information

- 4618 - 423 - 142 - 141 - 80 - 68 - 78 - 79 - 162 - 146 - 184 - 936 - 45
- 85% - 92% - 78% - 77% - 89% - 72% - 80% - 86% - 90% - 81% - 81% - 94% - 48%

FHLZ BFHLNTVZ Z Z FHLZ Z Z LZ BFHLNTVZ Z Z BFHLNPRTVZ

Shopping online

- 4143 - 367 - 146 - 121 - 71 - 66 - 71 - 74 - 148 - 127 - 145 - 873 - 63
- 76% - 80% - 81% - 66% - 79% - 69% - 73% - 80% - 82% - 70% - 64% - 88% - 68%

HV HLTVZ HLTVZ HV HV BHLTVZ BDFHJLNPRTVZ

Banking online

- 4105 - 349 - 123 - 121 - 71 - 67 - 63 - 65 - 124 - 113 - 152 - 840 - 66
- 75% - 76% - 68% - 66% - 79% - 71% - 65% - 71% - 69% - 62% - 67% - 84% - 71%

FHNRTV FHNTV HNTV BDFHLNPRTVZ

Accessing medical
information online

- 3444 - 284 - 103 - 143 - 56 - 62 - 67 - 66 - 108 - 107 - 125 - 669 - 56
- 63% - 62% - 57% - 78% - 62% - 65% - 69% - 72% - 60% - 59% - 55% - 67% - 60%

V BDFJLRTVXZ FV FTV BDFTV

Using social media to talk
about your activities or
family
_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 258Q1140. Overall, how comfortable are you with each of the following online behaviors?

SUMMARY TABLE OF BOTTOM 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2008 - 177 - 78 - 41 - 34 - 33 - 30 - 26 - 72 - 74 - 103 - 327 - 37
- 37% - 38% - 43% - 22% - 38% - 35% - 31% - 28% - 40% - 41% - 45% - 33% - 40%

HX HX HNPX H H H HPX BHNPX H H

Using social media to talk
about your activities or
family

- 1347 - 112 - 58 - 63 - 19 - 28 - 34 - 27 - 56 - 68 - 76 - 156 - 27
- 25% - 24% - 32% - 34% - 21% - 29% - 35% - 29% - 31% - 38% - 33% - 16% - 29%

X X BDX BDJX X BDJX X BX BDJX BDJX X

Accessing medical
information online

- 1309 - 94 - 35 - 63 - 19 - 29 - 26 - 18 - 32 - 54 - 83 - 123 - 30
- 24% - 20% - 19% - 34% - 21% - 31% - 27% - 20% - 18% - 30% - 36% - 12% - 32%

RX X X BDFJPRX X DFRX X X X DFRX BDFJPRX DFRX

Banking online

- 834 - 38 - 39 - 43 - 10 - 27 - 19 - 13 - 18 - 35 - 44 - 60 - 48
- 15% - 8% - 22% - 23% - 11% - 28% - 20% - 14% - 10% - 19% - 19% - 6% - 52%

DRX BDJRX BDJRX BDJPRX DRX X X DRX DRX BDFHJLNPRTVX

Shopping online

- 455 - 17 - 13 - 7 - 14 - 17 - 11 - 21 - 7 - 25 - 20 - 66 - 14
- 8% - 4% - 7% - 4% - 16% - 18% - 11% - 23% - 4% - 14% - 9% - 7% - 15%

DHRX BDFHRX BDFHRVX DHR BDFHNRVX BDFHRX DHR D BDFHRX

Searching for information

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 259Q1140_1. Overall, how comfortable are you with each of the following online behaviors?

1. Searching for information

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4997 - 444 - 168 - 177 - 76 - 78 - 86 - 71 - 173 - 156 - 208 - 930 - 79
- 92% - 96% - 93% - 96% - 84% - 82% - 89% - 77% - 96% - 86% - 91% - 93% - 85%

JLPTZ BJLNPTVXZ JLPTZ BJLNPTVZ P BJLNPTVZ LP BJLPTZ

TOP 2 BOX (NET)

- 3023 - 301 - 118 - 128 - 52 - 40 - 55 - 26 - 115 - 83 - 103 - 497 - 29
- 55% - 65% - 65% - 70% - 58% - 42% - 57% - 28% - 64% - 46% - 45% - 50% - 31%

LPTVXZ BLPTVXZ BLPTVXZ BLNPTVXZ LPVZ P LPZ BLPTVXZ PZ PZ PZ

  Very comfortable

- 1974 - 143 - 50 - 49 - 24 - 38 - 31 - 45 - 58 - 73 - 105 - 433 - 50
- 36% - 31% - 28% - 27% - 27% - 40% - 32% - 49% - 32% - 40% - 46% - 43% - 54%

DFH FH BDFHJNR DFHJ BDFHJNR BDFHJNR BDFHJNRT

  Somewhat comfortable

- 455 - 17 - 13 - 7 - 14 - 17 - 11 - 21 - 7 - 25 - 20 - 66 - 14
- 8% - 4% - 7% - 4% - 16% - 18% - 11% - 23% - 4% - 14% - 9% - 7% - 15%

DHRX BDFHRX BDFHRVX DHR BDFHNRVX BDFHRX DHR D BDFHRX

BOTTOM 2 BOX (NET)

- 282 - 12 - 5 - 4 - 7 - 9 - 8 - 15 - 1 - 14 - 5 - 49 - 11
- 5% - 3% - 3% - 2% - 8% - 9% - 8% - 16% - 1% - 8% - 2% - 5% - 12%

DRV DHRV DFHRV DFHRV BDFHRTVX DFHRV DR BDFHRVX

  Not very comfortable

- 173 - 5 - 8 - 3 - 7 - 8 - 3 - 6 - 6 - 11 - 15 - 17 - 3
- 3% - 1% - 4% - 2% - 8% - 8% - 3% - 7% - 3% - 6% - 7% - 2% - 3%

DX DX BDHX BDHX DHX D BDHX BDHX

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 260Q1140_2. Overall, how comfortable are you with each of the following online behaviors?

2. Using social media to talk about your activities or family

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3444 - 284 - 103 - 143 - 56 - 62 - 67 - 66 - 108 - 107 - 125 - 669 - 56
- 63% - 62% - 57% - 78% - 62% - 65% - 69% - 72% - 60% - 59% - 55% - 67% - 60%

V BDFJLRTVXZ FV FTV BDFTV

TOP 2 BOX (NET)

- 1443 - 133 - 37 - 90 - 19 - 20 - 26 - 22 - 38 - 51 - 39 - 251 - 14
- 26% - 29% - 20% - 49% - 21% - 21% - 27% - 24% - 21% - 28% - 17% - 25% - 15%

VZ FRVZ BDFJLNPRTVXZ VZ VZ VZ

  Very comfortable

- 2001 - 151 - 66 - 53 - 37 - 42 - 41 - 44 - 70 - 56 - 86 - 418 - 42
- 37% - 33% - 36% - 29% - 41% - 44% - 42% - 48% - 39% - 31% - 38% - 42% - 45%

H H DHT H BDHT H BDHT DHT

  Somewhat comfortable

- 2008 - 177 - 78 - 41 - 34 - 33 - 30 - 26 - 72 - 74 - 103 - 327 - 37
- 37% - 38% - 43% - 22% - 38% - 35% - 31% - 28% - 40% - 41% - 45% - 33% - 40%

HX HX HNPX H H H HPX BHNPX H H

BOTTOM 2 BOX (NET)

- 1272 - 64 - 39 - 30 - 24 - 27 - 19 - 18 - 29 - 40 - 57 - 253 - 31
- 23% - 14% - 22% - 16% - 27% - 28% - 20% - 20% - 16% - 22% - 25% - 25% - 33%

DHR D DHR DHR D DHR DHR BDFHNPRT

  Not very comfortable

- 736 - 113 - 39 - 11 - 10 - 6 - 11 - 8 - 43 - 34 - 46 - 74 - 6
- 13% - 25% - 22% - 6% - 11% - 6% - 11% - 9% - 24% - 19% - 20% - 7% - 6%

HLXZ BHJLNPXZ BHJLNPXZ BHJLNPXZ BHLPXZ BHLPXZ

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 261Q1140_3. Overall, how comfortable are you with each of the following online behaviors?

3. Shopping online

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4618 - 423 - 142 - 141 - 80 - 68 - 78 - 79 - 162 - 146 - 184 - 936 - 45
- 85% - 92% - 78% - 77% - 89% - 72% - 80% - 86% - 90% - 81% - 81% - 94% - 48%

FHLZ BFHLNTVZ Z Z FHLZ Z Z LZ BFHLNTVZ Z Z BFHLNPRTVZ

TOP 2 BOX (NET)

- 2190 - 206 - 55 - 65 - 37 - 23 - 35 - 24 - 87 - 66 - 54 - 564 - 5
- 40% - 45% - 30% - 35% - 41% - 24% - 36% - 26% - 48% - 36% - 24% - 57% - 5%

FLPVZ BFHLPVZ Z VZ LPVZ Z VZ Z BFHLPTVZ LVZ Z BDFHJLNPRTVZ

  Very comfortable

- 2428 - 217 - 87 - 76 - 43 - 45 - 43 - 55 - 75 - 80 - 130 - 372 - 40
- 45% - 47% - 48% - 41% - 48% - 47% - 44% - 60% - 42% - 44% - 57% - 37% - 43%

X X X BDHNRTXZ BDHNRTXZ

  Somewhat comfortable

- 834 - 38 - 39 - 43 - 10 - 27 - 19 - 13 - 18 - 35 - 44 - 60 - 48
- 15% - 8% - 22% - 23% - 11% - 28% - 20% - 14% - 10% - 19% - 19% - 6% - 52%

DRX BDJRX BDJRX BDJPRX DRX X X DRX DRX BDFHJLNPRTVX

BOTTOM 2 BOX (NET)

- 648 - 25 - 23 - 31 - 7 - 20 - 13 - 10 - 15 - 28 - 33 - 54 - 40
- 12% - 5% - 13% - 17% - 8% - 21% - 13% - 11% - 8% - 15% - 14% - 5% - 43%

DX DX BDJRX BDJRX DX X DRX DX BDFHJLNPRTVX

  Not very comfortable

- 186 - 13 - 16 - 12 - 3 - 7 - 6 - 3 - 3 - 7 - 11 - 6 - 8
- 3% - 3% - 9% - 7% - 3% - 7% - 6% - 3% - 2% - 4% - 5% - 1% - 9%

X X BDRX BDRX X BDRX RX X X X BDRX

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 327p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 262Q1140_4. Overall, how comfortable are you with each of the following online behaviors?

4. Banking online

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4143 - 367 - 146 - 121 - 71 - 66 - 71 - 74 - 148 - 127 - 145 - 873 - 63
- 76% - 80% - 81% - 66% - 79% - 69% - 73% - 80% - 82% - 70% - 64% - 88% - 68%

HV HLTVZ HLTVZ HV HV BHLTVZ BDFHJLNPRTVZ

TOP 2 BOX (NET)

- 1973 - 178 - 83 - 59 - 35 - 31 - 34 - 31 - 83 - 64 - 44 - 378 - 19
- 36% - 39% - 46% - 32% - 39% - 33% - 35% - 34% - 46% - 35% - 19% - 38% - 20%

VZ VZ BHLTVXZ VZ VZ V VZ VZ BHLTVXZ VZ VZ

  Very comfortable

- 2170 - 189 - 63 - 62 - 36 - 35 - 37 - 43 - 65 - 63 - 101 - 495 - 44
- 40% - 41% - 35% - 34% - 40% - 37% - 38% - 47% - 36% - 35% - 44% - 50% - 47%

H H BDFHLNRT FHT

  Somewhat comfortable

- 1309 - 94 - 35 - 63 - 19 - 29 - 26 - 18 - 32 - 54 - 83 - 123 - 30
- 24% - 20% - 19% - 34% - 21% - 31% - 27% - 20% - 18% - 30% - 36% - 12% - 32%

RX X X BDFJPRX X DFRX X X X DFRX BDFJPRX DFRX

BOTTOM 2 BOX (NET)

- 832 - 43 - 16 - 31 - 11 - 20 - 17 - 12 - 12 - 30 - 51 - 100 - 25
- 15% - 9% - 9% - 17% - 12% - 21% - 18% - 13% - 7% - 17% - 22% - 10% - 27%

DFRX DFRX DFRX DFRX DFRX BDFJRX BDFJPRTX

  Not very comfortable

- 477 - 51 - 19 - 32 - 8 - 9 - 9 - 6 - 20 - 24 - 32 - 23 - 5
- 9% - 11% - 10% - 17% - 9% - 9% - 9% - 7% - 11% - 13% - 14% - 2% - 5%

X X X BDPXZ X X X X X BXZ BXZ

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 328p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 263Q1140_5. Overall, how comfortable are you with each of the following online behaviors?

5. Accessing medical information online

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4105 - 349 - 123 - 121 - 71 - 67 - 63 - 65 - 124 - 113 - 152 - 840 - 66
- 75% - 76% - 68% - 66% - 79% - 71% - 65% - 71% - 69% - 62% - 67% - 84% - 71%

FHNRTV FHNTV HNTV BDFHLNPRTVZ

TOP 2 BOX (NET)

- 1518 - 139 - 47 - 51 - 25 - 34 - 19 - 16 - 51 - 44 - 33 - 264 - 18
- 28% - 30% - 26% - 28% - 28% - 36% - 20% - 17% - 28% - 24% - 14% - 27% - 19%

PV NPVZ V V V NPTVZ PV V V

  Very comfortable

- 2587 - 210 - 76 - 70 - 46 - 33 - 44 - 49 - 73 - 69 - 119 - 576 - 48
- 47% - 46% - 42% - 38% - 51% - 35% - 45% - 53% - 41% - 38% - 52% - 58% - 52%

HLT HLT HLRT FHLRT BDFHLNRT HLT

  Somewhat comfortable

- 1347 - 112 - 58 - 63 - 19 - 28 - 34 - 27 - 56 - 68 - 76 - 156 - 27
- 25% - 24% - 32% - 34% - 21% - 29% - 35% - 29% - 31% - 38% - 33% - 16% - 29%

X X BDX BDJX X BDJX X BX BDJX BDJX X

BOTTOM 2 BOX (NET)

- 1012 - 74 - 42 - 46 - 15 - 21 - 22 - 21 - 35 - 42 - 62 - 135 - 21
- 19% - 16% - 23% - 25% - 17% - 22% - 23% - 23% - 19% - 23% - 27% - 14% - 23%

X DX BDX X X X X DX BDJX X

  Not very comfortable

- 335 - 38 - 16 - 17 - 4 - 7 - 12 - 6 - 21 - 26 - 14 - 21 - 6
- 6% - 8% - 9% - 9% - 4% - 7% - 12% - 7% - 12% - 14% - 6% - 2% - 6%

X X X X X BX X BVX BDJVX X X

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 264Q1145_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

1. Inputting your email address

SUMMARY TABLE OF TOP BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2907 - 235 - 85 - 132 - 39 - 41 - 48 - 19 - 79 - 75 - 56 - 529 - 49
- 53% - 51% - 47% - 72% - 43% - 43% - 49% - 21% - 44% - 41% - 25% - 53% - 53%

LPRTV PTV PV BDFJLNPRTVXZ PV PV PV PV PV PRTV PV

.com

- 2546 - - - 95 - 105 - 51 - 42 - 48 - 26 - 80 - 88 - 120 - 480 - 54
- 51% - - - 52% - 57% - 57% - 44% - 49% - 28% - 44% - 49% - 53% - 48% - 58%

PX P LPRX P P P P P P P PR

gTLDs

- 673 - 41 - 15 - 12 - 14 - 13 - 8 - 11 - 18 - 13 - 13 - 196 - 8
- 12% - 9% - 8% - 7% - 16% - 14% - 8% - 12% - 10% - 7% - 6% - 20% - 9%

DHTV HTV HV BDFHNRTVZ

.club or .bank

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 265Q1145_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

1. Inputting your email address

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4635 - - - 163 - 175 - 86 - 85 - 91 - 78 - 164 - 165 - 217 - 942 - 90
- 93% - - - 90% - 95% - 96% - 89% - 94% - 85% - 91% - 91% - 95% - 95% - 97%

P P P P FP BFLP FP

gTLDs

- 5021 - 423 - 161 - 175 - 81 - 85 - 87 - 73 - 165 - 156 - 194 - 951 - 86
- 92% - 92% - 89% - 95% - 90% - 89% - 90% - 79% - 92% - 86% - 85% - 95% - 92%

PTV PTV P FPTV P PV BDFJLNPRTV P

.com

- 2625 - 192 - 76 - 75 - 37 - 34 - 47 - 34 - 69 - 69 - 63 - 694 - 39
- 48% - 42% - 42% - 41% - 41% - 36% - 48% - 37% - 38% - 38% - 28% - 70% - 42%

DHLPRTV V V V V V V V BDFHJLNPRTVZ V

.club or .bank

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 266Q1145_1_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

1. Inputting your email address

1. .com

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 5021 - 423 - 161 - 175 - 81 - 85 - 87 - 73 - 165 - 156 - 194 - 951 - 86
- 92% - 92% - 89% - 95% - 90% - 89% - 90% - 79% - 92% - 86% - 85% - 95% - 92%

PTV PTV P FPTV P PV BDFJLNPRTV P

TOP 2 BOX (NET)

- 2907 - 235 - 85 - 132 - 39 - 41 - 48 - 19 - 79 - 75 - 56 - 529 - 49
- 53% - 51% - 47% - 72% - 43% - 43% - 49% - 21% - 44% - 41% - 25% - 53% - 53%

LPRTV PTV PV BDFJLNPRTVXZ PV PV PV PV PV PRTV PV

  Very comfortable

- 2114 - 188 - 76 - 43 - 42 - 44 - 39 - 54 - 86 - 81 - 138 - 422 - 37
- 39% - 41% - 42% - 23% - 47% - 46% - 40% - 59% - 48% - 45% - 61% - 42% - 40%

H H H H H H BDFHNTXZ BH H BDFHJLNRTXZ BH H

  Somewhat comfortable

- 431 - 38 - 20 - 9 - 9 - 10 - 10 - 19 - 15 - 25 - 34 - 45 - 7
- 8% - 8% - 11% - 5% - 10% - 11% - 10% - 21% - 8% - 14% - 15% - 5% - 8%

X X HX X X X BDFHJRXZ X BDHX BDHRX

BOTTOM 2 BOX (NET)

- 301 - 25 - 11 - 5 - 5 - 8 - 8 - 17 - 10 - 16 - 27 - 36 - 6
- 6% - 5% - 6% - 3% - 6% - 8% - 8% - 18% - 6% - 9% - 12% - 4% - 6%

X HX HX BDFHJLNRTXZ BHX BDFHRX

  Not very comfortable

- 130 - 13 - 9 - 4 - 4 - 2 - 2 - 2 - 5 - 9 - 7 - 9 - 1
- 2% - 3% - 5% - 2% - 4% - 2% - 2% - 2% - 3% - 5% - 3% - 1% - 1%

X X BX X X BX X

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 267Q1145_1_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

1. Inputting your email address

2. gTLDs

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 4991 -** -** -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4635 - - - 163 - 175 - 86 - 85 - 91 - 78 - 164 - 165 - 217 - 942 - 90
- 93% - - - 90% - 95% - 96% - 89% - 94% - 85% - 91% - 91% - 95% - 95% - 97%

P P P P FP BFLP FP

TOP 2 BOX (NET)

- 2546 - - - 95 - 105 - 51 - 42 - 48 - 26 - 80 - 88 - 120 - 480 - 54
- 51% - - - 52% - 57% - 57% - 44% - 49% - 28% - 44% - 49% - 53% - 48% - 58%

PX P LPRX P P P P P P P PR

  Very comfortable

- 2089 - - - 68 - 70 - 35 - 43 - 43 - 52 - 84 - 77 - 97 - 462 - 36
- 42% - - - 38% - 38% - 39% - 45% - 44% - 57% - 47% - 43% - 43% - 46% - 39%

BFHJTVZ BFH

  Somewhat comfortable

- 356 - - - 18 - 9 - 4 - 10 - 6 - 14 - 16 - 16 - 11 - 54 - 3
- 7% - - - 10% - 5% - 4% - 11% - 6% - 15% - 9% - 9% - 5% - 5% - 3%

X VXZ X BHJNVXZ

BOTTOM 2 BOX (NET)

- 296 - - - 11 - 6 - 1 - 8 - 6 - 12 - 12 - 13 - 10 - 51 - 3
- 6% - - - 6% - 3% - 1% - 8% - 6% - 13% - 7% - 7% - 4% - 5% - 3%

J J BHJVXZ J J

  Not very comfortable

- 60 - - - 7 - 3 - 3 - 2 - - - 2 - 4 - 3 - 1 - 3 - -
- 1% - - - 4% - 2% - 3% - 2% - - - 2% - 2% - 2% - * - * - - 

X BVX X VX X X X X

  Not at all comfortable

- 4991 - - - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - - - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 268Q1145_1_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

1. Inputting your email address

3. .club or .bank

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2625 - 192 - 76 - 75 - 37 - 34 - 47 - 34 - 69 - 69 - 63 - 694 - 39
- 48% - 42% - 42% - 41% - 41% - 36% - 48% - 37% - 38% - 38% - 28% - 70% - 42%

DHLPRTV V V V V V V V BDFHJLNPRTVZ V

TOP 2 BOX (NET)

- 673 - 41 - 15 - 12 - 14 - 13 - 8 - 11 - 18 - 13 - 13 - 196 - 8
- 12% - 9% - 8% - 7% - 16% - 14% - 8% - 12% - 10% - 7% - 6% - 20% - 9%

DHTV HTV HV BDFHNRTVZ

  Very comfortable

- 1952 - 151 - 61 - 63 - 23 - 21 - 39 - 23 - 51 - 56 - 50 - 498 - 31
- 36% - 33% - 34% - 34% - 26% - 22% - 40% - 25% - 28% - 31% - 22% - 50% - 33%

JLPRV LV LV LV JLPRV V BDFHJLPRTVZ V

  Somewhat comfortable

- 2827 - 269 - 105 - 109 - 53 - 61 - 50 - 58 - 111 - 112 - 165 - 302 - 54
- 52% - 58% - 58% - 59% - 59% - 64% - 52% - 63% - 62% - 62% - 72% - 30% - 58%

X BX X BX X BX X BX BX BX BDFHJNRTXZ X

BOTTOM 2 BOX (NET)

- 2056 - 183 - 61 - 84 - 37 - 39 - 43 - 42 - 63 - 63 - 109 - 271 - 46
- 38% - 40% - 34% - 46% - 41% - 41% - 44% - 46% - 35% - 35% - 48% - 27% - 49%

X X BFRTX X X X X X X BDFRTX BFRTX

  Not very comfortable

- 771 - 86 - 44 - 25 - 16 - 22 - 7 - 16 - 48 - 49 - 56 - 31 - 8
- 14% - 19% - 24% - 14% - 18% - 23% - 7% - 17% - 27% - 27% - 25% - 3% - 9%

NX BNXZ BHNXZ X NX BHNXZ X NX BDHNXZ BDHNXZ BHNXZ X

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 269Q1145_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

2. Inputting your home address

SUMMARY TABLE OF TOP BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2343 - 181 - 69 - 113 - 32 - 31 - 29 - 11 - 58 - 67 - 45 - 404 - 42
- 43% - 39% - 38% - 61% - 36% - 33% - 30% - 12% - 32% - 37% - 20% - 41% - 45%

LNPRV PV PV BDFJLNPRTVXZ PV PV PV PV PV NPRV NPRV

.com

- 2070 - - - 75 - 95 - 42 - 35 - 29 - 20 - 57 - 76 - 92 - 392 - 47
- 41% - - - 41% - 52% - 47% - 37% - 30% - 22% - 32% - 42% - 40% - 39% - 51%

NPR P BLNPRVX NPR P NPR P P NPRX

gTLDs

- 607 - 40 - 13 - 19 - 9 - 12 - 4 - 7 - 9 - 14 - 11 - 161 - 6
- 11% - 9% - 7% - 10% - 10% - 13% - 4% - 8% - 5% - 8% - 5% - 16% - 6%

NRV V NRV BDFHNPRTVZ

.club or .bank

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 270Q1145_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

2. Inputting your home address

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4204 - - - 151 - 166 - 78 - 74 - 70 - 59 - 142 - 155 - 202 - 845 - 82
- 84% - - - 83% - 90% - 87% - 78% - 72% - 64% - 79% - 86% - 89% - 85% - 88%

NPR NP BLNPR NP P P NP LNPR NPR NP

gTLDs

- 4535 - 366 - 146 - 166 - 70 - 72 - 64 - 52 - 148 - 150 - 169 - 862 - 86
- 83% - 79% - 81% - 90% - 78% - 76% - 66% - 57% - 82% - 83% - 74% - 87% - 92%

DNPV NP NP BDFJLNPRTV P P NP NPV P BDFJLNPV BDFJLNPRTV

.com

- 2388 - 159 - 71 - 74 - 34 - 37 - 38 - 32 - 55 - 63 - 56 - 615 - 42
- 44% - 34% - 39% - 40% - 38% - 39% - 39% - 35% - 31% - 35% - 25% - 62% - 45%

DRTV V V V V V V V BDFHJLNPRTVZ RV

.club or .bank

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 271Q1145_2_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

2. Inputting your home address

1. .com

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4535 - 366 - 146 - 166 - 70 - 72 - 64 - 52 - 148 - 150 - 169 - 862 - 86
- 83% - 79% - 81% - 90% - 78% - 76% - 66% - 57% - 82% - 83% - 74% - 87% - 92%

DNPV NP NP BDFJLNPRTV P P NP NPV P BDFJLNPV BDFJLNPRTV

TOP 2 BOX (NET)

- 2343 - 181 - 69 - 113 - 32 - 31 - 29 - 11 - 58 - 67 - 45 - 404 - 42
- 43% - 39% - 38% - 61% - 36% - 33% - 30% - 12% - 32% - 37% - 20% - 41% - 45%

LNPRV PV PV BDFJLNPRTVXZ PV PV PV PV PV NPRV NPRV

  Very comfortable

- 2192 - 185 - 77 - 53 - 38 - 41 - 35 - 41 - 90 - 83 - 124 - 458 - 44
- 40% - 40% - 43% - 29% - 42% - 43% - 36% - 45% - 50% - 46% - 54% - 46% - 47%

H H H H H H BDHN H BDFHNX BDH H

  Somewhat comfortable

- 917 - 95 - 35 - 18 - 20 - 23 - 33 - 40 - 32 - 31 - 59 - 134 - 7
- 17% - 21% - 19% - 10% - 22% - 24% - 34% - 43% - 18% - 17% - 26% - 13% - 8%

HXZ BHXZ HXZ HXZ HXZ BDFHRTXZ BDFHJLRTVXZ HZ HZ BHTXZ

BOTTOM 2 BOX (NET)

- 626 - 60 - 21 - 10 - 12 - 14 - 19 - 25 - 22 - 20 - 48 - 105 - 6
- 11% - 13% - 12% - 5% - 13% - 15% - 20% - 27% - 12% - 11% - 21% - 11% - 6%

H H H H H BHXZ BDFHJLRTXZ H BDFHRTXZ H

  Not very comfortable

- 291 - 35 - 14 - 8 - 8 - 9 - 14 - 15 - 10 - 11 - 11 - 29 - 1
- 5% - 8% - 8% - 4% - 9% - 9% - 14% - 16% - 6% - 6% - 5% - 3% - 1%

X BXZ XZ XZ XZ BDHRTVXZ BDFHRTVXZ X

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 272Q1145_2_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

2. Inputting your home address

2. gTLDs

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 4991 -** -** -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4204 - - - 151 - 166 - 78 - 74 - 70 - 59 - 142 - 155 - 202 - 845 - 82
- 84% - - - 83% - 90% - 87% - 78% - 72% - 64% - 79% - 86% - 89% - 85% - 88%

NPR NP BLNPR NP P P NP LNPR NPR NP

TOP 2 BOX (NET)

- 2070 - - - 75 - 95 - 42 - 35 - 29 - 20 - 57 - 76 - 92 - 392 - 47
- 41% - - - 41% - 52% - 47% - 37% - 30% - 22% - 32% - 42% - 40% - 39% - 51%

NPR P BLNPRVX NPR P NPR P P NPRX

  Very comfortable

- 2134 - - - 76 - 71 - 36 - 39 - 41 - 39 - 85 - 79 - 110 - 453 - 35
- 43% - - - 42% - 39% - 40% - 41% - 42% - 42% - 47% - 44% - 48% - 45% - 38%

  Somewhat comfortable

- 787 - - - 30 - 18 - 12 - 21 - 27 - 33 - 38 - 26 - 26 - 151 - 11
- 16% - - - 17% - 10% - 13% - 22% - 28% - 36% - 21% - 14% - 11% - 15% - 12%

H HV BFHJTVXZ BFHJLRTVXZ BHVX

BOTTOM 2 BOX (NET)

- 588 - - - 19 - 15 - 6 - 13 - 17 - 25 - 27 - 19 - 23 - 125 - 10
- 12% - - - 10% - 8% - 7% - 14% - 18% - 27% - 15% - 10% - 10% - 13% - 11%

HJ BFHJLRTVXZ H

  Not very comfortable

- 199 - - - 11 - 3 - 6 - 8 - 10 - 8 - 11 - 7 - 3 - 26 - 1
- 4% - - - 6% - 2% - 7% - 8% - 10% - 9% - 6% - 4% - 1% - 3% - 1%

VX HVX HVX BHVXZ BHTVXZ BHVXZ HVX

  Not at all comfortable

- 4991 - - - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - - - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 273Q1145_2_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

2. Inputting your home address

3. .club or .bank

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2388 - 159 - 71 - 74 - 34 - 37 - 38 - 32 - 55 - 63 - 56 - 615 - 42
- 44% - 34% - 39% - 40% - 38% - 39% - 39% - 35% - 31% - 35% - 25% - 62% - 45%

DRTV V V V V V V V BDFHJLNPRTVZ RV

TOP 2 BOX (NET)

- 607 - 40 - 13 - 19 - 9 - 12 - 4 - 7 - 9 - 14 - 11 - 161 - 6
- 11% - 9% - 7% - 10% - 10% - 13% - 4% - 8% - 5% - 8% - 5% - 16% - 6%

NRV V NRV BDFHNPRTVZ

  Very comfortable

- 1781 - 119 - 58 - 55 - 25 - 25 - 34 - 25 - 46 - 49 - 45 - 454 - 36
- 33% - 26% - 32% - 30% - 28% - 26% - 35% - 27% - 26% - 27% - 20% - 46% - 39%

DRV V V V BDFHJLNPRTV DRV

  Somewhat comfortable

- 3064 - 302 - 110 - 110 - 56 - 58 - 59 - 60 - 125 - 118 - 172 - 381 - 51
- 56% - 66% - 61% - 60% - 62% - 61% - 61% - 65% - 69% - 65% - 75% - 38% - 55%

X BX X X X X X X BXZ BX BDFHJLNTXZ X

BOTTOM 2 BOX (NET)

- 1986 - 184 - 61 - 78 - 32 - 29 - 38 - 36 - 62 - 65 - 95 - 306 - 37
- 36% - 40% - 34% - 42% - 36% - 31% - 39% - 39% - 34% - 36% - 42% - 31% - 40%

X X X X

  Not very comfortable

- 1078 - 118 - 49 - 32 - 24 - 29 - 21 - 24 - 63 - 53 - 77 - 75 - 14
- 20% - 26% - 27% - 17% - 27% - 31% - 22% - 26% - 35% - 29% - 34% - 8% - 15%

X BHXZ BHXZ X X BHXZ X X BDHNXZ BHXZ BDHNXZ X

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 274Q1145_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

3. Inputting your telephone number

SUMMARY TABLE OF TOP BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1966 - 149 - 53 - 81 - 23 - 24 - 21 - 12 - 41 - 45 - 30 - 352 - 39
- 36% - 32% - 29% - 44% - 26% - 25% - 22% - 13% - 23% - 25% - 13% - 35% - 42%

JLNPRTV NPRV PV BDFJLNPRTVX PV PV V PV LNPRTV FJLNPRTV

.com

- 1716 - - - 59 - 81 - 31 - 34 - 20 - 15 - 34 - 57 - 60 - 311 - 43
- 34% - - - 33% - 44% - 34% - 36% - 21% - 16% - 19% - 31% - 26% - 31% - 46%

NPRVX NPR BFNPRTVX NPR NPR PR NPR BFNPRTVX

gTLDs

- 617 - 39 - 13 - 16 - 4 - 9 - 7 - 6 - 8 - 15 - 12 - 166 - 7
- 11% - 8% - 7% - 9% - 4% - 9% - 7% - 7% - 4% - 8% - 5% - 17% - 8%

DJRV BDFHJNPRTVZ

.club or .bank

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 275Q1145_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

3. Inputting your telephone number

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3765 - - - 131 - 136 - 65 - 67 - 61 - 49 - 112 - 135 - 150 - 795 - 79
- 75% - - - 72% - 74% - 72% - 71% - 63% - 53% - 62% - 75% - 66% - 80% - 85%

NPRV PR PR P P NPR P BFLNPRV BFHJLNPRV

gTLDs

- 4100 - 320 - 130 - 137 - 62 - 69 - 57 - 47 - 117 - 123 - 124 - 823 - 82
- 75% - 69% - 72% - 74% - 69% - 73% - 59% - 51% - 65% - 68% - 54% - 83% - 88%

DNPRTV NPV NPV NPV PV NPV PV PV BDFHJLNPRTV BDFHJLNPRTV

.com

- 2201 - 153 - 59 - 57 - 33 - 31 - 27 - 26 - 47 - 59 - 46 - 577 - 32
- 40% - 33% - 33% - 31% - 37% - 33% - 28% - 28% - 26% - 33% - 20% - 58% - 34%

DFHNPRTV V V V V V V BDFHJLNPRTVZ V

.club or .bank

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 341p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 276Q1145_3_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

3. Inputting your telephone number

1. .com

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 4100 - 320 - 130 - 137 - 62 - 69 - 57 - 47 - 117 - 123 - 124 - 823 - 82
- 75% - 69% - 72% - 74% - 69% - 73% - 59% - 51% - 65% - 68% - 54% - 83% - 88%

DNPRTV NPV NPV NPV PV NPV PV PV BDFHJLNPRTV BDFHJLNPRTV

TOP 2 BOX (NET)

- 1966 - 149 - 53 - 81 - 23 - 24 - 21 - 12 - 41 - 45 - 30 - 352 - 39
- 36% - 32% - 29% - 44% - 26% - 25% - 22% - 13% - 23% - 25% - 13% - 35% - 42%

JLNPRTV NPRV PV BDFJLNPRTVX PV PV V PV LNPRTV FJLNPRTV

  Very comfortable

- 2134 - 171 - 77 - 56 - 39 - 45 - 36 - 35 - 76 - 78 - 94 - 471 - 43
- 39% - 37% - 43% - 30% - 43% - 47% - 37% - 38% - 42% - 43% - 41% - 47% - 46%

H H H H H H H BDH H

  Somewhat comfortable

- 1352 - 141 - 51 - 47 - 28 - 26 - 40 - 45 - 63 - 58 - 104 - 173 - 11
- 25% - 31% - 28% - 26% - 31% - 27% - 41% - 49% - 35% - 32% - 46% - 17% - 12%

XZ BXZ XZ XZ XZ XZ BDFHLXZ BDFHJLRTXZ BXZ BXZ BDFHJLRTXZ

BOTTOM 2 BOX (NET)

- 877 - 86 - 31 - 33 - 18 - 16 - 26 - 28 - 38 - 31 - 68 - 138 - 7
- 16% - 19% - 17% - 18% - 20% - 17% - 27% - 30% - 21% - 17% - 30% - 14% - 8%

XZ XZ Z Z Z BXZ BDFHLTXZ XZ Z BDFHLRTXZ

  Not very comfortable

- 475 - 55 - 20 - 14 - 10 - 10 - 14 - 17 - 25 - 27 - 36 - 35 - 4
- 9% - 12% - 11% - 8% - 11% - 11% - 14% - 18% - 14% - 15% - 16% - 4% - 4%

X BXZ X X X X BXZ BHXZ BXZ BHXZ BHXZ

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 277Q1145_3_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

3. Inputting your telephone number

2. gTLDs

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 4991 -** -** -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3765 - - - 131 - 136 - 65 - 67 - 61 - 49 - 112 - 135 - 150 - 795 - 79
- 75% - - - 72% - 74% - 72% - 71% - 63% - 53% - 62% - 75% - 66% - 80% - 85%

NPRV PR PR P P NPR P BFLNPRV BFHJLNPRV

TOP 2 BOX (NET)

- 1716 - - - 59 - 81 - 31 - 34 - 20 - 15 - 34 - 57 - 60 - 311 - 43
- 34% - - - 33% - 44% - 34% - 36% - 21% - 16% - 19% - 31% - 26% - 31% - 46%

NPRVX NPR BFNPRTVX NPR NPR PR NPR BFNPRTVX

  Very comfortable

- 2049 - - - 72 - 55 - 34 - 33 - 41 - 34 - 78 - 78 - 90 - 484 - 36
- 41% - - - 40% - 30% - 38% - 35% - 42% - 37% - 43% - 43% - 39% - 49% - 39%

H H H H H H BFHJLPV

  Somewhat comfortable

- 1226 - - - 50 - 48 - 25 - 28 - 36 - 43 - 68 - 46 - 78 - 201 - 14
- 25% - - - 28% - 26% - 28% - 29% - 37% - 47% - 38% - 25% - 34% - 20% - 15%

XZ XZ Z Z XZ BTXZ BFHJLTVXZ BFHTXZ BXZ

BOTTOM 2 BOX (NET)

- 841 - - - 30 - 31 - 17 - 17 - 25 - 27 - 43 - 24 - 49 - 171 - 12
- 17% - - - 17% - 17% - 19% - 18% - 26% - 29% - 24% - 13% - 21% - 17% - 13%

BTXZ BFHTXZ BTXZ T

  Not very comfortable

- 385 - - - 20 - 17 - 8 - 11 - 11 - 16 - 25 - 22 - 29 - 30 - 2
- 8% - - - 11% - 9% - 9% - 12% - 11% - 17% - 14% - 12% - 13% - 3% - 2%

XZ XZ XZ XZ XZ XZ BXZ BXZ BXZ BXZ

  Not at all comfortable

- 4991 - - - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - - - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 278Q1145_3_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

3. Inputting your telephone number

3. .club or .bank

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2201 - 153 - 59 - 57 - 33 - 31 - 27 - 26 - 47 - 59 - 46 - 577 - 32
- 40% - 33% - 33% - 31% - 37% - 33% - 28% - 28% - 26% - 33% - 20% - 58% - 34%

DFHNPRTV V V V V V V BDFHJLNPRTVZ V

TOP 2 BOX (NET)

- 617 - 39 - 13 - 16 - 4 - 9 - 7 - 6 - 8 - 15 - 12 - 166 - 7
- 11% - 8% - 7% - 9% - 4% - 9% - 7% - 7% - 4% - 8% - 5% - 17% - 8%

DJRV BDFHJNPRTVZ

  Very comfortable

- 1584 - 114 - 46 - 41 - 29 - 22 - 20 - 20 - 39 - 44 - 34 - 411 - 25
- 29% - 25% - 25% - 22% - 32% - 23% - 21% - 22% - 22% - 24% - 15% - 41% - 27%

DHRV V V V V BDFHLNPRTVZ V

  Somewhat comfortable

- 3251 - 308 - 122 - 127 - 57 - 64 - 70 - 66 - 133 - 122 - 182 - 419 - 61
- 60% - 67% - 67% - 69% - 63% - 67% - 72% - 72% - 74% - 67% - 80% - 42% - 66%

X BX BX BX X X BX BX BX BX BDFHJLTXZ X

BOTTOM 2 BOX (NET)

- 1963 - 169 - 68 - 69 - 34 - 35 - 45 - 36 - 61 - 55 - 87 - 322 - 43
- 36% - 37% - 38% - 38% - 38% - 37% - 46% - 39% - 34% - 30% - 38% - 32% - 46%

X BRTX BRTX

  Not very comfortable

- 1288 - 139 - 54 - 58 - 23 - 29 - 25 - 30 - 72 - 67 - 95 - 97 - 18
- 24% - 30% - 30% - 32% - 26% - 31% - 26% - 33% - 40% - 37% - 42% - 10% - 19%

X BXZ BX BXZ X X X BXZ BDFJNXZ BXZ BDFHJNXZ X

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 279Q1145_4. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

4. Inputting financial information (like a credit card or bank account number)

SUMMARY TABLE OF TOP BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1463 - 116 - 43 - 62 - 15 - 21 - 19 - 9 - 33 - 31 - 16 - 279 - 28
- 27% - 25% - 24% - 34% - 17% - 22% - 20% - 10% - 18% - 17% - 7% - 28% - 30%

JPRTV PTV PV BDFJLNPRTV V PV V V V JPRTV JPRTV

.com

- 1255 - - - 51 - 47 - 20 - 24 - 20 - 15 - 26 - 35 - 39 - 254 - 27
- 25% - - - 28% - 26% - 22% - 25% - 21% - 16% - 14% - 19% - 17% - 26% - 29%

PRV PRTV RV R RV PRV

gTLDs

- 583 - 32 - 9 - 15 - 8 - 11 - 6 - 4 - 8 - 11 - 8 - 156 - 12
- 11% - 7% - 5% - 8% - 9% - 12% - 6% - 4% - 4% - 6% - 4% - 16% - 13%

DFPRTV V V FRV BDFHNPRTV FPRV

.club or .bank

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 280Q1145_4. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

4. Inputting financial information (like a credit card or bank account number)

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3114 - - - 113 - 107 - 54 - 60 - 48 - 41 - 108 - 119 - 130 - 656 - 72
- 62% - - - 62% - 58% - 60% - 63% - 49% - 45% - 60% - 66% - 57% - 66% - 77%

NP NP P P P P NP P BHNPV BFHJLNPRTVX

gTLDs

- 3395 - 283 - 111 - 115 - 48 - 53 - 46 - 37 - 118 - 107 - 89 - 686 - 69
- 62% - 61% - 61% - 63% - 53% - 56% - 47% - 40% - 66% - 59% - 39% - 69% - 74%

NPV NPV NPV NPV V PV NPV PV BDFJLNPTV BDFJLNPTV

.com

- 1974 - 117 - 51 - 53 - 28 - 23 - 23 - 27 - 42 - 49 - 37 - 544 - 38
- 36% - 25% - 28% - 29% - 31% - 24% - 24% - 29% - 23% - 27% - 16% - 55% - 41%

DFHLNRTV V V V V V V BDFHJLNPRTVZ DFHLNRTV

.club or .bank

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 281Q1145_4_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

4. Inputting financial information (like a credit card or bank account number)

1. .com

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3395 - 283 - 111 - 115 - 48 - 53 - 46 - 37 - 118 - 107 - 89 - 686 - 69
- 62% - 61% - 61% - 63% - 53% - 56% - 47% - 40% - 66% - 59% - 39% - 69% - 74%

NPV NPV NPV NPV V PV NPV PV BDFJLNPTV BDFJLNPTV

TOP 2 BOX (NET)

- 1463 - 116 - 43 - 62 - 15 - 21 - 19 - 9 - 33 - 31 - 16 - 279 - 28
- 27% - 25% - 24% - 34% - 17% - 22% - 20% - 10% - 18% - 17% - 7% - 28% - 30%

JPRTV PTV PV BDFJLNPRTV V PV V V V JPRTV JPRTV

  Very comfortable

- 1932 - 167 - 68 - 53 - 33 - 32 - 27 - 28 - 85 - 76 - 73 - 407 - 41
- 35% - 36% - 38% - 29% - 37% - 34% - 28% - 30% - 47% - 42% - 32% - 41% - 44%

BDHLNPV HNV BHNV HNV

  Somewhat comfortable

- 2057 - 178 - 70 - 69 - 42 - 42 - 51 - 55 - 62 - 74 - 139 - 310 - 24
- 38% - 39% - 39% - 38% - 47% - 44% - 53% - 60% - 34% - 41% - 61% - 31% - 26%

XZ XZ XZ XZ XZ BDFHRXZ BDFHLRTXZ XZ BDFHJLRTXZ

BOTTOM 2 BOX (NET)

- 1116 - 105 - 38 - 33 - 19 - 22 - 20 - 29 - 35 - 32 - 73 - 207 - 17
- 20% - 23% - 21% - 18% - 21% - 23% - 21% - 32% - 19% - 18% - 32% - 21% - 18%

BHRTXZ BDFHNRTXZ

  Not very comfortable

- 941 - 73 - 32 - 36 - 23 - 20 - 31 - 26 - 27 - 42 - 66 - 103 - 7
- 17% - 16% - 18% - 20% - 26% - 21% - 32% - 28% - 15% - 23% - 29% - 10% - 8%

XZ XZ XZ XZ BDRXZ XZ BDFHRXZ BDFRXZ BDRXZ BDFHRXZ

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 282Q1145_4_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

4. Inputting financial information (like a credit card or bank account number)

2. gTLDs

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 4991 -** -** -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3114 - - - 113 - 107 - 54 - 60 - 48 - 41 - 108 - 119 - 130 - 656 - 72
- 62% - - - 62% - 58% - 60% - 63% - 49% - 45% - 60% - 66% - 57% - 66% - 77%

NP NP P P P P NP P BHNPV BFHJLNPRTVX

TOP 2 BOX (NET)

- 1255 - - - 51 - 47 - 20 - 24 - 20 - 15 - 26 - 35 - 39 - 254 - 27
- 25% - - - 28% - 26% - 22% - 25% - 21% - 16% - 14% - 19% - 17% - 26% - 29%

PRV PRTV RV R RV PRV

  Very comfortable

- 1859 - - - 62 - 60 - 34 - 36 - 28 - 26 - 82 - 84 - 91 - 402 - 45
- 37% - - - 34% - 33% - 38% - 38% - 29% - 28% - 46% - 46% - 40% - 40% - 48%

BFHNP BFHNP BHNP BFHNP

  Somewhat comfortable

- 1877 - - - 68 - 77 - 36 - 35 - 49 - 51 - 72 - 62 - 98 - 340 - 21
- 38% - - - 38% - 42% - 40% - 37% - 51% - 55% - 40% - 34% - 43% - 34% - 23%

XZ Z XZ Z Z BFTXZ BFHJLRTVXZ Z Z XZ Z

BOTTOM 2 BOX (NET)

- 1061 - - - 37 - 39 - 15 - 16 - 22 - 29 - 45 - 30 - 46 - 241 - 15
- 21% - - - 20% - 21% - 17% - 17% - 23% - 32% - 25% - 17% - 20% - 24% - 16%

BFJLTVZ T BT

  Not very comfortable

- 816 - - - 31 - 38 - 21 - 19 - 27 - 22 - 27 - 32 - 52 - 99 - 6
- 16% - - - 17% - 21% - 23% - 20% - 28% - 24% - 15% - 18% - 23% - 10% - 6%

XZ XZ XZ XZ XZ BFRTXZ BXZ XZ XZ BRXZ

  Not at all comfortable

- 4991 - - - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - - - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 283Q1145_4_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

4. Inputting financial information (like a credit card or bank account number)

3. .club or .bank

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1974 - 117 - 51 - 53 - 28 - 23 - 23 - 27 - 42 - 49 - 37 - 544 - 38
- 36% - 25% - 28% - 29% - 31% - 24% - 24% - 29% - 23% - 27% - 16% - 55% - 41%

DFHLNRTV V V V V V V BDFHJLNPRTVZ DFHLNRTV

TOP 2 BOX (NET)

- 583 - 32 - 9 - 15 - 8 - 11 - 6 - 4 - 8 - 11 - 8 - 156 - 12
- 11% - 7% - 5% - 8% - 9% - 12% - 6% - 4% - 4% - 6% - 4% - 16% - 13%

DFPRTV V V FRV BDFHNPRTV FPRV

  Very comfortable

- 1391 - 85 - 42 - 38 - 20 - 12 - 17 - 23 - 34 - 38 - 29 - 388 - 26
- 26% - 18% - 23% - 21% - 22% - 13% - 18% - 25% - 19% - 21% - 13% - 39% - 28%

DLRV LV V V LV V BDFHJLNPRTVZ DLV

  Somewhat comfortable

- 3478 - 344 - 130 - 131 - 62 - 72 - 74 - 65 - 138 - 132 - 191 - 452 - 55
- 64% - 75% - 72% - 71% - 69% - 76% - 76% - 71% - 77% - 73% - 84% - 45% - 59%

X BXZ BXZ BXZ X BXZ BXZ X BXZ BXZ BDFHJPTXZ X

BOTTOM 2 BOX (NET)

- 1679 - 153 - 61 - 56 - 28 - 33 - 37 - 31 - 57 - 58 - 58 - 290 - 37
- 31% - 33% - 34% - 30% - 31% - 35% - 38% - 34% - 32% - 32% - 25% - 29% - 40%

V V VX

  Not very comfortable

- 1799 - 191 - 69 - 75 - 34 - 39 - 37 - 34 - 81 - 74 - 133 - 162 - 18
- 33% - 41% - 38% - 41% - 38% - 41% - 38% - 37% - 45% - 41% - 58% - 16% - 19%

XZ BXZ XZ BXZ XZ XZ XZ XZ BXZ BXZ BDFHJLNPRTXZ

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 284Q1145_5. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

5. Inputting an ID number like a social security number, passport or government ID number

SUMMARY TABLE OF TOP BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1442 - 85 - 29 - 59 - 17 - 25 - 20 - 10 - 25 - 35 - 16 - 299 - 29
- 26% - 18% - 16% - 32% - 19% - 26% - 21% - 11% - 14% - 19% - 7% - 30% - 31%

DFPRTV V V DFJNPRTV V FPRV V V V BDFJPRTV DFPRTV

.com

- 1314 - - - 33 - 59 - 24 - 23 - 18 - 13 - 21 - 43 - 36 - 263 - 35
- 26% - - - 18% - 32% - 27% - 24% - 19% - 14% - 12% - 24% - 16% - 26% - 38%

FPRV FNPRV PRV R RV FPRV BFLNPRTVX

gTLDs

- 577 - 26 - 7 - 12 - 9 - 11 - 6 - 5 - 8 - 10 - 8 - 168 - 17
- 11% - 6% - 4% - 7% - 10% - 12% - 6% - 5% - 4% - 6% - 4% - 17% - 18%

DFRTV FV DFRV BDFHNPRTV BDFHNPRTV

.club or .bank

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 285Q1145_5. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

5. Inputting an ID number like a social security number, passport or government ID number

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3063 - - - 78 - 119 - 58 - 56 - 52 - 39 - 84 - 113 - 113 - 684 - 71
- 61% - - - 43% - 65% - 64% - 59% - 54% - 42% - 47% - 62% - 50% - 69% - 76%

FPRV FPRV FPRV FP FPRV BFNPRV BFHLNPRTV

gTLDs

- 3231 - 186 - 75 - 124 - 54 - 48 - 49 - 38 - 84 - 102 - 89 - 713 - 67
- 59% - 40% - 41% - 67% - 60% - 51% - 51% - 41% - 47% - 56% - 39% - 72% - 72%

DFPRV BDFLNPRTV DFPRV DFPV BDFJLNPRTV BDFLNPRTV

.com

- 1869 - 77 - 36 - 56 - 33 - 26 - 29 - 21 - 37 - 45 - 30 - 539 - 38
- 34% - 17% - 20% - 30% - 37% - 27% - 30% - 23% - 21% - 25% - 13% - 54% - 41%

DFPRTV DFRV DFPRTV DV DV V V DV BDFHJLNPRTVZ DFPRTV

.club or .bank

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 351p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 286Q1145_5_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

5. Inputting an ID number like a social security number, passport or government ID number

1. .com

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3231 - 186 - 75 - 124 - 54 - 48 - 49 - 38 - 84 - 102 - 89 - 713 - 67
- 59% - 40% - 41% - 67% - 60% - 51% - 51% - 41% - 47% - 56% - 39% - 72% - 72%

DFPRV BDFLNPRTV DFPRV DFPV BDFJLNPRTV BDFLNPRTV

TOP 2 BOX (NET)

- 1442 - 85 - 29 - 59 - 17 - 25 - 20 - 10 - 25 - 35 - 16 - 299 - 29
- 26% - 18% - 16% - 32% - 19% - 26% - 21% - 11% - 14% - 19% - 7% - 30% - 31%

DFPRTV V V DFJNPRTV V FPRV V V V BDFJPRTV DFPRTV

  Very comfortable

- 1789 - 101 - 46 - 65 - 37 - 23 - 29 - 28 - 59 - 67 - 73 - 414 - 38
- 33% - 22% - 25% - 35% - 41% - 24% - 30% - 30% - 33% - 37% - 32% - 42% - 41%

DF DF DFL D DFL D BDFLNPRV DFL

  Somewhat comfortable

- 2221 - 275 - 106 - 60 - 36 - 47 - 48 - 54 - 96 - 79 - 139 - 283 - 26
- 41% - 60% - 59% - 33% - 40% - 49% - 49% - 59% - 53% - 44% - 61% - 28% - 28%

HXZ BHJTXZ BHJTXZ X HXZ HXZ BHJTXZ BHJXZ HXZ BHJTXZ

BOTTOM 2 BOX (NET)

- 1112 - 97 - 44 - 30 - 19 - 28 - 23 - 32 - 49 - 33 - 68 - 177 - 21
- 20% - 21% - 24% - 16% - 21% - 29% - 24% - 35% - 27% - 18% - 30% - 18% - 23%

X X BHTX BDHJTX BHTX BDHTX

  Not very comfortable

- 1109 - 178 - 62 - 30 - 17 - 19 - 25 - 22 - 47 - 46 - 71 - 106 - 5
- 20% - 39% - 34% - 16% - 19% - 20% - 26% - 24% - 26% - 25% - 31% - 11% - 5%

XZ BHJLNPRTXZ BHJLXZ XZ XZ XZ XZ XZ HXZ HXZ BHJLXZ

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 287Q1145_5_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

5. Inputting an ID number like a social security number, passport or government ID number

2. gTLDs

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 4991 -** -** -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3063 - - - 78 - 119 - 58 - 56 - 52 - 39 - 84 - 113 - 113 - 684 - 71
- 61% - - - 43% - 65% - 64% - 59% - 54% - 42% - 47% - 62% - 50% - 69% - 76%

FPRV FPRV FPRV FP FPRV BFNPRV BFHLNPRTV

TOP 2 BOX (NET)

- 1314 - - - 33 - 59 - 24 - 23 - 18 - 13 - 21 - 43 - 36 - 263 - 35
- 26% - - - 18% - 32% - 27% - 24% - 19% - 14% - 12% - 24% - 16% - 26% - 38%

FPRV FNPRV PRV R RV FPRV BFLNPRTVX

  Very comfortable

- 1749 - - - 45 - 60 - 34 - 33 - 34 - 26 - 63 - 70 - 77 - 421 - 36
- 35% - - - 25% - 33% - 38% - 35% - 35% - 28% - 35% - 39% - 34% - 42% - 39%

F F F F BFHPV F

  Somewhat comfortable

- 1928 - - - 103 - 65 - 32 - 39 - 45 - 53 - 96 - 68 - 115 - 312 - 22
- 39% - - - 57% - 35% - 36% - 41% - 46% - 58% - 53% - 38% - 50% - 31% - 24%

XZ BHJLTXZ Z Z XZ BHJLTXZ BHJTXZ Z BHJTXZ

BOTTOM 2 BOX (NET)

- 1053 - - - 42 - 31 - 20 - 18 - 23 - 33 - 48 - 31 - 55 - 216 - 16
- 21% - - - 23% - 17% - 22% - 19% - 24% - 36% - 27% - 17% - 24% - 22% - 17%

BFHJLTVXZ HT

  Not very comfortable

- 875 - - - 61 - 34 - 12 - 21 - 22 - 20 - 48 - 37 - 60 - 96 - 6
- 18% - - - 34% - 18% - 13% - 22% - 23% - 22% - 27% - 20% - 26% - 10% - 6%

XZ BHJLPTXZ XZ XZ XZ XZ BJXZ XZ BJXZ

  Not at all comfortable

- 4991 - - - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - - - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 353p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 288Q1145_5_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

5. Inputting an ID number like a social security number, passport or government ID number

3. .club or .bank

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1869 - 77 - 36 - 56 - 33 - 26 - 29 - 21 - 37 - 45 - 30 - 539 - 38
- 34% - 17% - 20% - 30% - 37% - 27% - 30% - 23% - 21% - 25% - 13% - 54% - 41%

DFPRTV DFRV DFPRTV DV DV V V DV BDFHJLNPRTVZ DFPRTV

TOP 2 BOX (NET)

- 577 - 26 - 7 - 12 - 9 - 11 - 6 - 5 - 8 - 10 - 8 - 168 - 17
- 11% - 6% - 4% - 7% - 10% - 12% - 6% - 5% - 4% - 6% - 4% - 17% - 18%

DFRTV FV DFRV BDFHNPRTV BDFHNPRTV

  Very comfortable

- 1292 - 51 - 29 - 44 - 24 - 15 - 23 - 16 - 29 - 35 - 22 - 371 - 21
- 24% - 11% - 16% - 24% - 27% - 16% - 24% - 17% - 16% - 19% - 10% - 37% - 23%

DFRV DV DFRV DV DV BDFHJLNPRTVZ DV

  Somewhat comfortable

- 3583 - 384 - 145 - 128 - 57 - 69 - 68 - 71 - 143 - 136 - 198 - 457 - 55
- 66% - 83% - 80% - 70% - 63% - 73% - 70% - 77% - 79% - 75% - 87% - 46% - 59%

X BHJLNTXZ BHJXZ X X X X BJXZ BHJXZ BJXZ BHJLNPRTXZ X

BOTTOM 2 BOX (NET)

- 1710 - 112 - 55 - 57 - 33 - 35 - 34 - 39 - 56 - 62 - 72 - 313 - 36
- 31% - 24% - 30% - 31% - 37% - 37% - 35% - 42% - 31% - 34% - 32% - 31% - 39%

D D D D BDFX D D D D

  Not very comfortable

- 1873 - 272 - 90 - 71 - 24 - 34 - 34 - 32 - 87 - 74 - 126 - 144 - 19
- 34% - 59% - 50% - 39% - 27% - 36% - 35% - 35% - 48% - 41% - 55% - 14% - 20%

XZ BFHJLNPRTXZ BHJLNPXZ XZ X XZ XZ XZ BJLNPXZ JXZ BHJLNPTXZ

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 289Q1145_6. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

6. Inputting healthcare information, like inputting a list of prescription drugs you use, or your medical history

SUMMARY TABLE OF TOP BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1618 - 95 - 34 - 77 - 22 - 24 - 20 - 15 - 28 - 38 - 12 - 305 - 34
- 30% - 21% - 19% - 42% - 24% - 25% - 21% - 16% - 16% - 21% - 5% - 31% - 37%

DFNPRTV V V BDFJLNPRTVX V V V V V V DFNPRTV DFNPRTV

.com

- 1432 - - - 38 - 60 - 22 - 27 - 18 - 13 - 30 - 36 - 35 - 289 - 31
- 29% - - - 21% - 33% - 24% - 28% - 19% - 14% - 17% - 20% - 15% - 29% - 33%

FNPRTV FNPRTV PRV FNPRTV FNPRTV

gTLDs

- 614 - 28 - 7 - 16 - 9 - 11 - 6 - 6 - 8 - 16 - 9 - 163 - 11
- 11% - 6% - 4% - 9% - 10% - 12% - 6% - 7% - 4% - 9% - 4% - 16% - 12%

DFRV V FV FRV V BDFHNPRTV DFRV

.club or .bank

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 290Q1145_6. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

6. Inputting healthcare information, like inputting a list of prescription drugs you use, or your medical history

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3485 - - - 97 - 136 - 58 - 69 - 53 - 45 - 93 - 114 - 111 - 770 - 77
- 70% - - - 54% - 74% - 64% - 73% - 55% - 49% - 52% - 63% - 49% - 77% - 83%

FNPRTV FNPRTV PRV FNPRV PRV BFJNPRTV BFJNPRTV

gTLDs

- 3724 - 262 - 95 - 141 - 55 - 62 - 53 - 43 - 92 - 106 - 96 - 781 - 79
- 68% - 57% - 52% - 77% - 61% - 65% - 55% - 47% - 51% - 59% - 42% - 78% - 85%

DFNPRTV V V BDFJLNPRTV V FPRV V V BDFJLNPRTV BDFJLNPRTV

.com

- 2183 - 111 - 42 - 77 - 34 - 34 - 25 - 28 - 37 - 51 - 30 - 590 - 46
- 40% - 24% - 23% - 42% - 38% - 36% - 26% - 30% - 21% - 28% - 13% - 59% - 49%

DFNRTV V V DFNRTV DFRV DFRV V V V V BDFHJLNPRTV DFNPRTV

.club or .bank

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 291Q1145_6_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

6. Inputting healthcare information, like inputting a list of prescription drugs you use, or your medical history

1. .com

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3724 - 262 - 95 - 141 - 55 - 62 - 53 - 43 - 92 - 106 - 96 - 781 - 79
- 68% - 57% - 52% - 77% - 61% - 65% - 55% - 47% - 51% - 59% - 42% - 78% - 85%

DFNPRTV V V BDFJLNPRTV V FPRV V V BDFJLNPRTV BDFJLNPRTV

TOP 2 BOX (NET)

- 1618 - 95 - 34 - 77 - 22 - 24 - 20 - 15 - 28 - 38 - 12 - 305 - 34
- 30% - 21% - 19% - 42% - 24% - 25% - 21% - 16% - 16% - 21% - 5% - 31% - 37%

DFNPRTV V V BDFJLNPRTVX V V V V V V DFNPRTV DFNPRTV

  Very comfortable

- 2106 - 167 - 61 - 64 - 33 - 38 - 33 - 28 - 64 - 68 - 84 - 476 - 45
- 39% - 36% - 34% - 35% - 37% - 40% - 34% - 30% - 36% - 38% - 37% - 48% - 48%

BDFHJNPRTV DFHNPR

  Somewhat comfortable

- 1728 - 199 - 86 - 43 - 35 - 33 - 44 - 49 - 88 - 75 - 132 - 215 - 14
- 32% - 43% - 48% - 23% - 39% - 35% - 45% - 53% - 49% - 41% - 58% - 22% - 15%

HXZ BHXZ BHLXZ HXZ HXZ BHXZ BHLXZ BHLXZ BHXZ BDFHJLNTXZ

BOTTOM 2 BOX (NET)

- 1053 - 113 - 42 - 25 - 19 - 20 - 20 - 29 - 49 - 37 - 64 - 160 - 12
- 19% - 25% - 23% - 14% - 21% - 21% - 21% - 32% - 27% - 20% - 28% - 16% - 13%

HX BHXZ HXZ BHTXZ BHXZ BHXZ

  Not very comfortable

- 675 - 86 - 44 - 18 - 16 - 13 - 24 - 20 - 39 - 38 - 68 - 55 - 2
- 12% - 19% - 24% - 10% - 18% - 14% - 25% - 22% - 22% - 21% - 30% - 6% - 2%

XZ BHXZ BHLXZ XZ XZ XZ BHXZ BHXZ BHXZ BHXZ BDHJLTXZ

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 292Q1145_6_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

6. Inputting healthcare information, like inputting a list of prescription drugs you use, or your medical history

2. gTLDs

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 4991 -** -** -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3485 - - - 97 - 136 - 58 - 69 - 53 - 45 - 93 - 114 - 111 - 770 - 77
- 70% - - - 54% - 74% - 64% - 73% - 55% - 49% - 52% - 63% - 49% - 77% - 83%

FNPRTV FNPRTV PRV FNPRV PRV BFJNPRTV BFJNPRTV

TOP 2 BOX (NET)

- 1432 - - - 38 - 60 - 22 - 27 - 18 - 13 - 30 - 36 - 35 - 289 - 31
- 29% - - - 21% - 33% - 24% - 28% - 19% - 14% - 17% - 20% - 15% - 29% - 33%

FNPRTV FNPRTV PRV FNPRTV FNPRTV

  Very comfortable

- 2053 - - - 59 - 76 - 36 - 42 - 35 - 32 - 63 - 78 - 76 - 481 - 46
- 41% - - - 33% - 41% - 40% - 44% - 36% - 35% - 35% - 43% - 33% - 48% - 49%

FV FV BFNPRV FPRV

  Somewhat comfortable

- 1506 - - - 84 - 48 - 32 - 26 - 44 - 47 - 87 - 67 - 117 - 226 - 16
- 30% - - - 46% - 26% - 36% - 27% - 45% - 51% - 48% - 37% - 51% - 23% - 17%

XZ BHLXZ XZ BHLXZ BHJLTXZ BHJLTXZ BHXZ BHJLTXZ

BOTTOM 2 BOX (NET)

- 945 - - - 42 - 30 - 19 - 15 - 21 - 29 - 45 - 31 - 58 - 174 - 14
- 19% - - - 23% - 16% - 21% - 16% - 22% - 32% - 25% - 17% - 25% - 17% - 15%

BHLTXZ BHX BHTXZ

  Not very comfortable

- 561 - - - 42 - 18 - 13 - 11 - 23 - 18 - 42 - 36 - 59 - 52 - 2
- 11% - - - 23% - 10% - 14% - 12% - 24% - 20% - 23% - 20% - 26% - 5% - 2%

XZ BHLXZ XZ XZ XZ BHLXZ BHXZ BHLXZ BHXZ BHJLXZ

  Not at all comfortable

- 4991 - - - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - - - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 358p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 293Q1145_6_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.

How comfortable would you be doing each of these activities on each website?

6. Inputting healthcare information, like inputting a list of prescription drugs you use, or your medical history

3. .club or .bank

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2183 - 111 - 42 - 77 - 34 - 34 - 25 - 28 - 37 - 51 - 30 - 590 - 46
- 40% - 24% - 23% - 42% - 38% - 36% - 26% - 30% - 21% - 28% - 13% - 59% - 49%

DFNRTV V V DFNRTV DFRV DFRV V V V V BDFHJLNPRTV DFNPRTV

TOP 2 BOX (NET)

- 614 - 28 - 7 - 16 - 9 - 11 - 6 - 6 - 8 - 16 - 9 - 163 - 11
- 11% - 6% - 4% - 9% - 10% - 12% - 6% - 7% - 4% - 9% - 4% - 16% - 12%

DFRV V FV FRV V BDFHNPRTV DFRV

  Very comfortable

- 1569 - 83 - 35 - 61 - 25 - 23 - 19 - 22 - 29 - 35 - 21 - 427 - 35
- 29% - 18% - 19% - 33% - 28% - 24% - 20% - 24% - 16% - 19% - 9% - 43% - 38%

DFNRTV V V DFNRTV DRV V V V V V BDFHJLNPRTV DFLNPRTV

  Somewhat comfortable

- 3269 - 350 - 139 - 107 - 56 - 61 - 72 - 64 - 143 - 130 - 198 - 406 - 47
- 60% - 76% - 77% - 58% - 62% - 64% - 74% - 70% - 79% - 72% - 87% - 41% - 51%

X BHJLXZ BHJLXZ X X X BHXZ XZ BHJLXZ BHXZ BDFHJLNPRTXZ

BOTTOM 2 BOX (NET)

- 1839 - 157 - 60 - 62 - 34 - 36 - 37 - 32 - 60 - 64 - 75 - 315 - 34
- 34% - 34% - 33% - 34% - 38% - 38% - 38% - 35% - 33% - 35% - 33% - 32% - 37%

  Not very comfortable

- 1430 - 193 - 79 - 45 - 22 - 25 - 35 - 32 - 83 - 66 - 123 - 91 - 13
- 26% - 42% - 44% - 24% - 24% - 26% - 36% - 35% - 46% - 36% - 54% - 9% - 14%

XZ BHJLXZ BHJLXZ XZ X XZ BHXZ XZ BHJLXZ BHJXZ BDFHJLNPTXZ

  Not at all comfortable

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 294Q1100a. How would you describe your familiarity with each of the following abusive internet behaviors?

SUMMARY TABLE OF TOP 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3156 - 300 - 106 - 108 - 45 - 54 - 67 - 38 - 113 - 83 - 98 - 598 - 62
- 58% - 65% - 59% - 59% - 50% - 57% - 69% - 41% - 63% - 46% - 43% - 60% - 67%

PTV BJPTV PTV PTV PV BJPTV JPTV PTV JPTV

Spamming - The use of
electronic messaging
systems to send
unsolicited messages.

- 2634 - 246 - 70 - 92 - 46 - 45 - 45 - 25 - 84 - 73 - 89 - 493 - 42
- 48% - 53% - 39% - 50% - 51% - 47% - 46% - 27% - 47% - 40% - 39% - 49% - 45%

FPTV BFPTV FPV P P P P P P FPTV P

Malware - Short for
’’malicious software’’,
used to disrupt computer
operations, gather
sensitive information or
gain access to private
computer systems.

- 2359 - 228 - 79 - 62 - 40 - 44 - 31 - 19 - 98 - 67 - 88 - 445 - 32
- 43% - 49% - 44% - 34% - 44% - 46% - 32% - 21% - 54% - 37% - 39% - 45% - 34%

HNP BHNPTVZ P P P HNP BFHNPTVXZ P P HNP P

Phishing - The attempt to
acquire sensitive
information such as
usernames, passwords,
and credit card details by
masquerading as a
trustworthy entity in
electronic communication.

- 2248 - 225 - 66 - 60 - 36 - 38 - 27 - 18 - 73 - 70 - 75 - 384 - 40
- 41% - 49% - 36% - 33% - 40% - 40% - 28% - 20% - 41% - 39% - 33% - 39% - 43%

HNPV BFHNPTVX P P P P NP P P NP NP

Stolen credentials - When
hackers steal personal
information stored online
such as usernames,
passwords, social security
numbers, credit cards
numbers, etc.

- 1454 - 102 - 27 - 34 - 20 - 31 - 23 - 16 - 33 - 44 - 36 - 360 - 30
- 27% - 22% - 15% - 18% - 22% - 33% - 24% - 17% - 18% - 24% - 16% - 36% - 32%

DFHPRV F DFHPRV FV BDFHJNPRTV DFHPRV

Cyber squatting -
Registering or using a
domain name with bad
faith intent to profit from
the goodwill of a
trademark belonging to
someone else.
_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 295Q1100a. How would you describe your familiarity with each of the following abusive internet behaviors?

SUMMARY TABLE OF BOTTOM 2 BOX

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2359 - 236 - 91 - 96 - 51 - 36 - 38 - 45 - 101 - 106 - 153 - 226 - 25
- 43% - 51% - 50% - 52% - 57% - 38% - 39% - 49% - 56% - 59% - 67% - 23% - 27%

XZ BLNXZ XZ BLNXZ BLNXZ X X XZ BLNXZ BLNXZ BDFHLNPRXZ

Cyber squatting -
Registering or using a
domain name with bad
faith intent to profit from
the goodwill of a
trademark belonging to
someone else.

- 1283 - 87 - 39 - 61 - 17 - 21 - 25 - 36 - 23 - 63 - 52 - 159 - 28
- 24% - 19% - 22% - 33% - 19% - 22% - 26% - 39% - 13% - 35% - 23% - 16% - 30%

DRX R BDFJRVX R RX BDFJLRVX BDFJLRVX RX DRX

Phishing - The attempt to
acquire sensitive
information such as
usernames, passwords,
and credit card details by
masquerading as a
trustworthy entity in
electronic communication.

- 1243 - 68 - 36 - 61 - 13 - 23 - 26 - 30 - 30 - 64 - 54 - 210 - 11
- 23% - 15% - 20% - 33% - 14% - 24% - 27% - 33% - 17% - 35% - 24% - 21% - 12%

DRZ BDFJRVXZ DZ DJRZ BDFJRXZ BDFJRVXZ DZ DZ

Stolen credentials - When
hackers steal personal
information stored online
such as usernames,
passwords, social security
numbers, credit cards
numbers, etc.

- 1067 - 71 - 35 - 36 - 16 - 20 - 16 - 18 - 29 - 59 - 51 - 156 - 18
- 20% - 15% - 19% - 20% - 18% - 21% - 16% - 20% - 16% - 33% - 22% - 16% - 19%

DX BDFHJLNPRVXZ DX

Malware - Short for
’’malicious software’’,
used to disrupt computer
operations, gather
sensitive information or
gain access to private
computer systems.

- 817 - 50 - 22 - 24 - 16 - 16 - 7 - 16 - 15 - 60 - 52 - 99 - 9
- 15% - 11% - 12% - 13% - 18% - 17% - 7% - 17% - 8% - 33% - 23% - 10% - 10%

DNRX NRX NRX NRX BDFHJLNPRVXZ BDFHNRXZ

Spamming - The use of
electronic messaging
systems to send
unsolicited messages.
_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 296Q1100a_1. How would you describe your familiarity with each of the following abusive internet behaviors?

1. Phishing - The attempt to acquire sensitive information such as usernames, passwords, and credit card details by masquerading as a trustworthy entity in electronic communication.

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2359 - 228 - 79 - 62 - 40 - 44 - 31 - 19 - 98 - 67 - 88 - 445 - 32
- 43% - 49% - 44% - 34% - 44% - 46% - 32% - 21% - 54% - 37% - 39% - 45% - 34%

HNP BHNPTVZ P P P HNP BFHNPTVXZ P P HNP P

TOP 2 BOX (NET)

- 867 - 96 - 23 - 19 - 19 - 22 - 9 - 4 - 36 - 28 - 26 - 131 - 8
- 16% - 21% - 13% - 10% - 21% - 23% - 9% - 4% - 20% - 15% - 11% - 13% - 9%

HPX BFHNPVXZ P HNPVXZ FHNPVXZ HNPVXZ P P

  Extremely familiar

- 1492 - 132 - 56 - 43 - 21 - 22 - 22 - 15 - 62 - 39 - 62 - 314 - 24
- 27% - 29% - 31% - 23% - 23% - 23% - 23% - 16% - 34% - 22% - 27% - 32% - 26%

P P PT BHNPT P BHPT

  Very familiar

- 1810 - 146 - 63 - 61 - 33 - 30 - 41 - 37 - 59 - 51 - 88 - 392 - 33
- 33% - 32% - 35% - 33% - 37% - 32% - 42% - 40% - 33% - 28% - 39% - 39% - 35%

DT T T BDT

Somewhat familiar

- 1283 - 87 - 39 - 61 - 17 - 21 - 25 - 36 - 23 - 63 - 52 - 159 - 28
- 24% - 19% - 22% - 33% - 19% - 22% - 26% - 39% - 13% - 35% - 23% - 16% - 30%

DRX R BDFJRVX R RX BDFJLRVX BDFJLRVX RX DRX

BOTTOM 2 BOX (NET)

- 908 - 58 - 26 - 47 - 13 - 17 - 21 - 25 - 19 - 48 - 38 - 149 - 22
- 17% - 13% - 14% - 26% - 14% - 18% - 22% - 27% - 11% - 27% - 17% - 15% - 24%

DR BDFJRVX DR BDFJRVX BDFJRVX DRX

  Just know the name

- 375 - 29 - 13 - 14 - 4 - 4 - 4 - 11 - 4 - 15 - 14 - 10 - 6
- 7% - 6% - 7% - 8% - 4% - 4% - 4% - 12% - 2% - 8% - 6% - 1% - 6%

RX RX RX RX X X X NRX RX X X

  Never heard of

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 297Q1100a_2. How would you describe your familiarity with each of the following abusive internet behaviors?

2. Spamming - The use of electronic messaging systems to send unsolicited messages.

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 3156 - 300 - 106 - 108 - 45 - 54 - 67 - 38 - 113 - 83 - 98 - 598 - 62
- 58% - 65% - 59% - 59% - 50% - 57% - 69% - 41% - 63% - 46% - 43% - 60% - 67%

PTV BJPTV PTV PTV PV BJPTV JPTV PTV JPTV

TOP 2 BOX (NET)

- 1328 - 139 - 39 - 43 - 20 - 23 - 24 - 10 - 52 - 29 - 33 - 227 - 28
- 24% - 30% - 22% - 23% - 22% - 24% - 25% - 11% - 29% - 16% - 14% - 23% - 30%

PTV BFPTVX P PV P PV PV PTV PTV PTV

  Extremely familiar

- 1828 - 161 - 67 - 65 - 25 - 31 - 43 - 28 - 61 - 54 - 65 - 371 - 34
- 34% - 35% - 37% - 35% - 28% - 33% - 44% - 30% - 34% - 30% - 29% - 37% - 37%

BJTV BV

  Very familiar

- 1479 - 111 - 53 - 52 - 29 - 25 - 23 - 38 - 52 - 38 - 78 - 299 - 22
- 27% - 24% - 29% - 28% - 32% - 26% - 24% - 41% - 29% - 21% - 34% - 30% - 24%

T BDFHLNRTXZ BDT BDT

Somewhat familiar

- 817 - 50 - 22 - 24 - 16 - 16 - 7 - 16 - 15 - 60 - 52 - 99 - 9
- 15% - 11% - 12% - 13% - 18% - 17% - 7% - 17% - 8% - 33% - 23% - 10% - 10%

DNRX NRX NRX NRX BDFHJLNPRVXZ BDFHNRXZ

BOTTOM 2 BOX (NET)

- 554 - 37 - 14 - 18 - 9 - 9 - 7 - 11 - 14 - 34 - 35 - 91 - 6
- 10% - 8% - 8% - 10% - 10% - 9% - 7% - 12% - 8% - 19% - 15% - 9% - 6%

BDFHLNRXZ BDFNRXZ

  Just know the name

- 263 - 13 - 8 - 6 - 7 - 7 - - - 5 - 1 - 26 - 17 - 8 - 3
- 5% - 3% - 4% - 3% - 8% - 7% - - - 5% - 1% - 14% - 7% - 1% - 3%

DNRX X NRX X DNRX DNRX NRX BDFHNPRVXZ DNRX X

  Never heard of

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 298Q1100a_3. How would you describe your familiarity with each of the following abusive internet behaviors?

3. Cyber squatting - Registering or using a domain name with bad faith intent to profit from the goodwill of a trademark belonging to someone else.

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1454 - 102 - 27 - 34 - 20 - 31 - 23 - 16 - 33 - 44 - 36 - 360 - 30
- 27% - 22% - 15% - 18% - 22% - 33% - 24% - 17% - 18% - 24% - 16% - 36% - 32%

DFHPRV F DFHPRV FV BDFHJNPRTV DFHPRV

TOP 2 BOX (NET)

- 487 - 44 - 7 - 9 - 7 - 15 - 7 - 4 - 11 - 13 - 7 - 94 - 10
- 9% - 10% - 4% - 5% - 8% - 16% - 7% - 4% - 6% - 7% - 3% - 9% - 11%

FHV FV BFHPRTVX FHV FV

  Extremely familiar

- 967 - 58 - 20 - 25 - 13 - 16 - 16 - 12 - 22 - 31 - 29 - 266 - 20
- 18% - 13% - 11% - 14% - 14% - 17% - 16% - 13% - 12% - 17% - 13% - 27% - 22%

DFRV BDFHJLNPRTV DFRV

  Very familiar

- 1639 - 123 - 63 - 54 - 19 - 28 - 36 - 31 - 46 - 31 - 39 - 410 - 38
- 30% - 27% - 35% - 29% - 21% - 29% - 37% - 34% - 26% - 17% - 17% - 41% - 41%

TV TV DJTV TV TV DJRTV TV V BDHJLRTV BDJRTV

Somewhat familiar

- 2359 - 236 - 91 - 96 - 51 - 36 - 38 - 45 - 101 - 106 - 153 - 226 - 25
- 43% - 51% - 50% - 52% - 57% - 38% - 39% - 49% - 56% - 59% - 67% - 23% - 27%

XZ BLNXZ XZ BLNXZ BLNXZ X X XZ BLNXZ BLNXZ BDFHLNPRXZ

BOTTOM 2 BOX (NET)

- 1079 - 78 - 26 - 47 - 21 - 20 - 27 - 23 - 33 - 50 - 63 - 189 - 18
- 20% - 17% - 14% - 26% - 23% - 21% - 28% - 25% - 18% - 28% - 28% - 19% - 19%

BDFX BDFX F BDFRX BDFRX

  Just know the name

- 1280 - 158 - 65 - 49 - 30 - 16 - 11 - 22 - 68 - 56 - 90 - 37 - 7
- 23% - 34% - 36% - 27% - 33% - 17% - 11% - 24% - 38% - 31% - 39% - 4% - 8%

NXZ BLNXZ BLNPXZ NXZ BLNXZ X X NXZ BHLNPXZ BLNXZ BHLNPXZ

  Never heard of

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 299Q1100a_4. How would you describe your familiarity with each of the following abusive internet behaviors?

4. Stolen credentials - When hackers steal personal information stored online such as usernames, passwords, social security numbers, credit cards numbers, etc.

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2248 - 225 - 66 - 60 - 36 - 38 - 27 - 18 - 73 - 70 - 75 - 384 - 40
- 41% - 49% - 36% - 33% - 40% - 40% - 28% - 20% - 41% - 39% - 33% - 39% - 43%

HNPV BFHNPTVX P P P P NP P P NP NP

TOP 2 BOX (NET)

- 809 - 90 - 20 - 19 - 15 - 21 - 7 - 2 - 25 - 21 - 18 - 108 - 14
- 15% - 20% - 11% - 10% - 17% - 22% - 7% - 2% - 14% - 12% - 8% - 11% - 15%

NPVX BFHNPTVX P P NPV BFHNPTVX P P P P

  Extremely familiar

- 1439 - 135 - 46 - 41 - 21 - 17 - 20 - 16 - 48 - 49 - 57 - 276 - 26
- 26% - 29% - 25% - 22% - 23% - 18% - 21% - 17% - 27% - 27% - 25% - 28% - 28%

P LP LP

  Very familiar

- 1961 - 168 - 79 - 63 - 41 - 34 - 44 - 44 - 77 - 47 - 99 - 402 - 42
- 36% - 36% - 44% - 34% - 46% - 36% - 45% - 48% - 43% - 26% - 43% - 40% - 45%

T T BT T T BDHT T BT BT T

Somewhat familiar

- 1243 - 68 - 36 - 61 - 13 - 23 - 26 - 30 - 30 - 64 - 54 - 210 - 11
- 23% - 15% - 20% - 33% - 14% - 24% - 27% - 33% - 17% - 35% - 24% - 21% - 12%

DRZ BDFJRVXZ DZ DJRZ BDFJRXZ BDFJRVXZ DZ DZ

BOTTOM 2 BOX (NET)

- 953 - 44 - 28 - 49 - 9 - 18 - 23 - 21 - 24 - 52 - 41 - 190 - 8
- 17% - 10% - 15% - 27% - 10% - 19% - 24% - 23% - 13% - 29% - 18% - 19% - 9%

DZ D BDFJRVXZ DZ DJRZ DJRZ BDFJRVXZ DZ DJZ

  Just know the name

- 290 - 24 - 8 - 12 - 4 - 5 - 3 - 9 - 6 - 12 - 13 - 20 - 3
- 5% - 5% - 4% - 7% - 4% - 5% - 3% - 10% - 3% - 7% - 6% - 2% - 3%

X X X X RX X X

  Never heard of

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 300Q1100a_5. How would you describe your familiarity with each of the following abusive internet behaviors?

5. Malware - Short for ’’malicious software’’, used to disrupt computer operations, gather sensitive information or gain access to private computer systems.

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 2634 - 246 - 70 - 92 - 46 - 45 - 45 - 25 - 84 - 73 - 89 - 493 - 42
- 48% - 53% - 39% - 50% - 51% - 47% - 46% - 27% - 47% - 40% - 39% - 49% - 45%

FPTV BFPTV FPV P P P P P P FPTV P

TOP 2 BOX (NET)

- 995 - 104 - 22 - 32 - 17 - 24 - 9 - 6 - 28 - 26 - 25 - 148 - 16
- 18% - 23% - 12% - 17% - 19% - 25% - 9% - 7% - 16% - 14% - 11% - 15% - 17%

FNPVX BFNPRTVX P P FNPTVX P P P

  Extremely familiar

- 1639 - 142 - 48 - 60 - 29 - 21 - 36 - 19 - 56 - 47 - 64 - 345 - 26
- 30% - 31% - 27% - 33% - 32% - 22% - 37% - 21% - 31% - 26% - 28% - 35% - 28%

P P LP BFLPT

  Very familiar

- 1751 - 144 - 76 - 56 - 28 - 30 - 36 - 49 - 67 - 49 - 88 - 347 - 33
- 32% - 31% - 42% - 30% - 31% - 32% - 37% - 53% - 37% - 27% - 39% - 35% - 35%

BDHT BDHJLNRTVXZ T BT BT

Somewhat familiar

- 1067 - 71 - 35 - 36 - 16 - 20 - 16 - 18 - 29 - 59 - 51 - 156 - 18
- 20% - 15% - 19% - 20% - 18% - 21% - 16% - 20% - 16% - 33% - 22% - 16% - 19%

DX BDFHJLNPRVXZ DX

BOTTOM 2 BOX (NET)

- 727 - 55 - 22 - 29 - 12 - 13 - 13 - 15 - 23 - 45 - 33 - 146 - 8
- 13% - 12% - 12% - 16% - 13% - 14% - 13% - 16% - 13% - 25% - 14% - 15% - 9%

BDFHJLNRVXZ

  Just know the name

- 340 - 16 - 13 - 7 - 4 - 7 - 3 - 3 - 6 - 14 - 18 - 10 - 10
- 6% - 3% - 7% - 4% - 4% - 7% - 3% - 3% - 3% - 8% - 8% - 1% - 11%

DX X DX X X X X DX DX DHNPRX

  Never heard of

- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 93
- 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100% - 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 301Q1105. What do you think are the source(s) for each type of abusive Internet behavior?

SUMMARY TABLE OF ORGANIZED GROUPS

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

5768 5014 471 426 190 166 218 170 95* 83* 94* 85* 94* 91* 103 82* 204 168 174 142 214 200 1068 953 98* 91*Unweighted Base

2876 2755 266 247 112 98 96 72 59 53 39 47 43 43 32 35 115 116 95 69 158 140 558 617 36 39
63% 66% 62% 66% 65% 69% 64% 59% 69% 73% 54% 64% 58% 60% 60% 63% 68% 74% 64% 58% 79% 80% 64% 74% 54% 60%

A Y H KY BHNTZ ACEGKMOQSWY BDFHLNPTZ WBDHNTZ

Phishing

3114 2875 295 261 124 101 132 87 62 56 41 49 50 54 56 43 113 109 97 69 142 129 598 598 49 46
67% 66% 67% 67% 73% 69% 72% 59% 73% 76% 59% 65% 62% 67% 65% 58% 68% 72% 65% 57% 76% 73% 70% 71% 66% 61%

T T K T H HPT HPT ACKMS BHPT A BHPT

Malware

2691 2750 258 260 117 93 91 77 54 57 42 43 40 43 40 36 109 111 89 65 139 134 459 533 44 49
65% 65% 65% 66% 75% 64% 67% 63% 68% 74% 60% 60% 63% 61% 67% 58% 70% 74% 65% 56% 76% 77% 65% 68% 57% 60%

T T FACKWY PT BHLNPTZ ACKMSWY BDFHLNPTXZ T

Stolen credentials

3035 2976 281 284 132 101 125 98 60 59 48 48 49 58 46 37 126 119 91 71 152 127 564 612 47 47
63% 64% 63% 69% 73% 64% 68% 61% 68% 80% 63% 61% 56% 64% 50% 49% 70% 72% 66% 59% 78% 72% 65% 68% 57% 56%
O P O BPTZ ACMOWY P O O BFHLNPTXZ P AMO BHPTZ O ACGKMOSWY BHPTZ O BPTZ

Spamming

1575 1929 107 132 54 62 65 53 22 27 17 35 25 37 20 28 47 55 48 50 33 49 387 496 38 39
64% 62% 61% 59% 64% 69% 76% 60% 85% 69% 43% 59% 61% 63% 65% 60% 70% 70% 70% 67% 73% 65% 64% 64% 64% 57%
K K K HACKW K K K K K

Cyber squatting

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 302Q1105. What do you think are the source(s) for each type of abusive Internet behavior?

SUMMARY TABLE OF INDIVIDUALS

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

5768 5014 471 426 190 166 218 170 95* 83* 94* 85* 94* 91* 103 82* 204 168 174 142 214 200 1068 953 98* 91*Unweighted Base

2774 2386 288 260 120 88 91 73 37 24 38 41 39 42 55 41 112 101 69 60 74 63 533 525 50 45
57% 51% 65% 63% 67% 55% 49% 46% 42% 32% 50% 52% 45% 47% 60% 54% 62% 61% 50% 50% 38% 36% 61% 59% 61% 54%

BGIMU JV AGIKMSU BHJNTV FAGIKMSU JV U JV IMU JV GIMSU BHJNV U JV AGIMSU BHJNV IMU JV

Spamming

2411 2165 274 263 110 88 79 57 40 32 34 32 29 32 33 33 92 96 86 69 90 67 432 441 46 39
59% 51% 70% 67% 71% 61% 58% 46% 51% 42% 49% 44% 46% 45% 55% 53% 59% 64% 63% 59% 49% 39% 62% 56% 60% 48%

BMU V AGIKMOQUW BHJLNPVXZ AGIKMOQUW BHJLNV V BHJLNVZ MU JV V XKMU BHJV

Stolen credentials

2630 2129 293 254 124 80 89 54 36 28 32 31 36 38 34 22 104 97 83 69 87 66 547 463 41 37
58% 51% 69% 68% 73% 56% 59% 44% 42% 38% 44% 42% 49% 53% 64% 39% 62% 62% 56% 58% 44% 38% 62% 55% 61% 57%

BIKU JV AGIKMSUW BFHJLNPVX FAGIKMQSUW HJLPV HIKU V PIKU IKU BHJLPV IU HJLPV XAIKMU BHJLPV IU JV

Phishing

2586 2174 289 242 117 87 102 63 36 30 39 38 40 37 44 35 95 92 84 67 100 73 496 471 39 38
55% 50% 66% 62% 69% 60% 56% 43% 42% 41% 57% 51% 49% 46% 51% 47% 57% 61% 56% 55% 54% 41% 58% 56% 53% 51%
BI V AGIMOQSUWY BHJNPVX AGIMOQSUWY BHJNV HI I BHJNV I HV V I BHJV

Malware

1410 1473 124 140 60 53 41 29 15 17 20 25 21 27 20 13 39 47 45 37 22 27 398 433 27 28
57% 48% 70% 62% 71% 59% 48% 33% 58% 44% 50% 42% 51% 46% 65% 28% 58% 59% 65% 49% 49% 36% 65% 56% 46% 41%
B HPV AGKMUY BHJLNPVZ AGKMUY BHPVZ H P BHLPVZ GY HP XAGUY BHLPVZ

Cyber squatting

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 303Q1105_1. What do you think are the source(s) for each type of abusive Internet behavior?

1. Phishing

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4558 4169 426 374 171 142 150 123 85* 73* 72* 74* 74* 72* 53* 56* 168 157 148 118 199 176 878 837 67* 65*Unweighted Base

2876 2755 266 247 112 98 96 72 59 53 39 47 43 43 32 35 115 116 95 69 158 140 558 617 36 39
63% 66% 62% 66% 65% 69% 64% 59% 69% 73% 54% 64% 58% 60% 60% 63% 68% 74% 64% 58% 79% 80% 64% 74% 54% 60%

A Y H KY BHNTZ ACEGKMOQSWY BDFHLNPTZ WBDHNTZ

ORGANIZED GROUPS
(NET)

2185 2091 227 202 90 77 69 63 45 38 35 37 34 35 28 25 82 100 65 53 115 108 485 515 27 31
48% 50% 53% 54% 53% 54% 46% 51% 53% 52% 49% 50% 46% 49% 53% 45% 49% 64% 44% 45% 58% 61% 55% 62% 40% 48%

A AY QBDHLNPTZ AGSY BPT AGSY WBDHNPTZ

  Organized groups from
  within my country

2370 2009 246 202 108 86 76 43 50 38 23 31 41 33 24 23 108 110 87 56 147 112 396 373 28 25
52% 48% 58% 54% 63% 61% 51% 35% 59% 52% 32% 42% 55% 46% 45% 41% 64% 70% 59% 47% 74% 64% 45% 45% 42% 38%

BKW HX AKWY BHXZ AGKOWY BHLNPTXZ HK KWY H K AGKOWY BDHJLNPTXZ KWY VACEGIKMOQSWY BDHLNPTXZ K H

  Organized groups from
  outside my country

2630 2129 293 254 124 80 89 54 36 28 32 31 36 38 34 22 104 97 83 69 87 66 547 463 41 37
58% 51% 69% 68% 73% 56% 59% 44% 42% 38% 44% 42% 49% 53% 64% 39% 62% 62% 56% 58% 44% 38% 62% 55% 61% 57%

BIKU JV AGIKMSUW BFHJLNPVX FAGIKMQSUW HJLPV HIKU V PIKU IKU BHJLPV IU HJLPV XAIKMU BHJLPV IU JV

INDIVIDUALS (NET)

2160 1738 272 227 113 72 67 38 30 25 25 19 33 33 31 17 98 94 78 62 84 60 429 377 25 24
47% 42% 64% 61% 66% 51% 45% 31% 35% 34% 35% 26% 45% 46% 58% 30% 58% 60% 53% 53% 42% 34% 49% 45% 37% 37%

BIK HLV AGIKMSUWY BFHJLNPVXZ FAGIKMSUWY BHJLPV H HL PIKUY AGIKMUWY BHJLNPVXZ IKY BHJLPVZ IK BHLPV

  Individuals from outside
  my country

2026 1539 253 203 99 63 68 37 31 14 26 26 30 29 23 18 76 88 59 44 76 49 410 329 31 28
44% 37% 59% 54% 58% 44% 45% 30% 36% 19% 36% 35% 41% 40% 43% 32% 45% 56% 40% 37% 38% 28% 47% 39% 46% 43%
B JV AGIKMOQSUWY BFHJLNPTVX FAGIKMQSUW HJV H J J J BFHJLNPTVX J V XU HJV JV

  Individuals from my
  country

770 641 90 62 27 29 10 20 17 8 18 12 22 9 7 11 26 30 34 28 27 22 138 72 10 8
17% 15% 21% 17% 16% 20% 7% 16% 20% 11% 25% 16% 30% 13% 13% 20% 15% 19% 23% 24% 14% 13% 16% 9% 15% 12%
G X AGUW X G X GX G GUW X NAEGOQUWY X G X AGUW BJVX G XG

Don’t know

9511 8018 1088 896 437 327 290 201 173 123 127 125 160 139 113 94 390 422 323 243 449 351 1858 1666 121 116
209% 192% 255% 240% 256% 230% 193% 163% 204% 168% 176% 169% 216% 193% 213% 168% 232% 269% 218% 206% 226% 199% 212% 199% 181% 178%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 304Q1105_2. What do you think are the source(s) for each type of abusive Internet behavior?

2. Spamming

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4853 4635 444 411 180 159 184 160 88* 74* 76* 79* 87* 90* 92* 76* 181 165 137 121 194 176 872 897 82* 84*Unweighted Base

3035 2976 281 284 132 101 125 98 60 59 48 48 49 58 46 37 126 119 91 71 152 127 564 612 47 47
63% 64% 63% 69% 73% 64% 68% 61% 68% 80% 63% 61% 56% 64% 50% 49% 70% 72% 66% 59% 78% 72% 65% 68% 57% 56%
O P O BPTZ ACMOWY P O O BFHLNPTXZ P AMO BHPTZ O ACGKMOSWY BHPTZ O BPTZ

ORGANIZED GROUPS
(NET)

2452 2265 253 243 111 78 91 71 49 47 44 40 41 47 41 33 101 104 77 57 132 104 515 497 39 40
51% 49% 57% 59% 62% 49% 49% 44% 56% 64% 58% 51% 47% 52% 45% 43% 56% 63% 56% 47% 68% 59% 59% 55% 48% 48%

AO BFHPT FAGMOY BFHPTZ BFHPTZ ACGIMOQSWY BHPT AGMOY BHP

  Organized groups from
  within my country

2342 2121 241 218 118 84 94 66 46 38 28 29 46 41 36 23 111 113 74 53 132 100 344 388 30 29
48% 46% 54% 53% 66% 53% 51% 41% 52% 51% 37% 37% 53% 46% 39% 30% 61% 68% 54% 44% 68% 57% 39% 43% 37% 35%

BKWY PZ AKOWY BHLPXZ FACGIKMOSWY HLPXZ KWY WY PZ KWY P AGKOWY BDFHJLNPTVXZ KOWY VACGIKMOSWY BHLPTXZ P

  Organized groups from
  outside my country

2774 2386 288 260 120 88 91 73 37 24 38 41 39 42 55 41 112 101 69 60 74 63 533 525 50 45
57% 51% 65% 63% 67% 55% 49% 46% 42% 32% 50% 52% 45% 47% 60% 54% 62% 61% 50% 50% 38% 36% 61% 59% 61% 54%

BGIMU JV AGIKMSU BHJNTV FAGIKMSU JV U JV IMU JV GIMSU BHJNV U JV AGIMSU BHJNV IMU JV

INDIVIDUALS (NET)

2237 1844 259 215 111 77 77 46 35 21 29 34 34 38 39 23 96 98 55 51 67 55 442 405 29 32
46% 40% 58% 52% 62% 48% 42% 29% 40% 28% 38% 43% 39% 42% 42% 30% 53% 59% 40% 42% 35% 31% 51% 45% 35% 38%

BUY HJV AGIKMOSUWY BHJPVXZ FAGIKMOSUWY BHJPV H H H GIKMSUY BFHJLNPTVXZ H XAGKMSUY BHJPV

  Individuals from outside
  my country

2148 1772 255 229 103 73 66 51 29 15 33 30 34 30 49 34 92 90 65 41 64 45 360 361 43 33
44% 38% 57% 56% 57% 46% 36% 32% 33% 20% 43% 38% 39% 33% 53% 45% 51% 55% 47% 34% 33% 26% 41% 40% 52% 39%

BGIU JV AGIKMSUW BFHJLNTVXZ FAGIKMUW BHJTV JV GIUW JV GIUW BHJLNTVXZ TGIU J U HJV GIU JV

  Individuals from my
  country

774 691 96 66 24 35 18 22 15 9 12 12 27 17 17 13 29 35 29 32 26 21 121 81 9 16
16% 15% 22% 16% 13% 22% 10% 14% 17% 12% 16% 15% 31% 19% 18% 17% 16% 21% 21% 26% 13% 12% 14% 9% 11% 19%
G X DAEGUWY X EBVX AEGIKQUWY X G X BVX GW BDHJVX X X

Don’t know

9953 8693 1104 971 467 347 346 256 174 130 146 145 182 173 182 126 429 440 300 234 421 325 1782 1732 150 150
205% 188% 249% 236% 259% 218% 188% 160% 198% 176% 192% 184% 209% 192% 198% 166% 237% 267% 219% 193% 217% 185% 204% 193% 183% 179%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 305Q1105_3. What do you think are the source(s) for each type of abusive Internet behavior?

3. Cyber squatting

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2455 3093 176 225 84* 90* 85* 88* 26** 39* 40* 59* 41* 59* 31* 47* 67* 79* 69* 75* 45* 75* 609 770 59* 68*Unweighted Base

1575 1929 107 132 54 62 65 53 22 27 17 35 25 37 20 28 47 55 48 50 33 49 387 496 38 39
64% 62% 61% 59% 64% 69% 76% 60% 85% 69% 43% 59% 61% 63% 65% 60% 70% 70% 70% 67% 73% 65% 64% 64% 64% 57%
K K K HACKW K K K K K

ORGANIZED GROUPS
(NET)

1237 1394 100 106 45 51 50 38 18 23 13 25 22 27 16 21 37 44 42 33 28 40 340 395 33 28
50% 45% 57% 47% 54% 57% 59% 43% 69% 59% 33% 42% 54% 46% 52% 45% 55% 56% 61% 44% 62% 53% 56% 51% 56% 41%
BK K K B HK K TK K AK B K

  Organized groups from
  within my country

1220 1352 96 111 52 49 53 39 18 16 11 20 23 30 16 17 44 54 43 41 27 36 259 300 24 27
50% 44% 55% 49% 62% 54% 62% 44% 69% 41% 28% 34% 56% 51% 52% 36% 66% 68% 62% 55% 60% 48% 43% 39% 41% 40%

BKW X KW LX AKWY BLPX HAKWY K K AKWY BDHJLNPVXZ AKWY LPX KW

  Organized groups from
  outside my country

1410 1473 124 140 60 53 41 29 15 17 20 25 21 27 20 13 39 47 45 37 22 27 398 433 27 28
57% 48% 70% 62% 71% 59% 48% 33% 58% 44% 50% 42% 51% 46% 65% 28% 58% 59% 65% 49% 49% 36% 65% 56% 46% 41%
B HPV AGKMUY BHJLNPVZ AGKMUY BHPVZ H P BHLPVZ GY HP XAGUY BHLPVZ

INDIVIDUALS (NET)

1185 1222 110 124 58 48 36 25 13 14 13 18 21 23 15 9 35 45 40 33 19 24 332 353 22 22
48% 40% 63% 55% 69% 53% 42% 28% 50% 36% 33% 31% 51% 39% 48% 19% 52% 57% 58% 44% 42% 32% 55% 46% 37% 32%
BK HP AGKUY BHJLNPVXZ FAGKOQUWY BHLPVZ P P BHJLNPVZ KY HP XAGKY BHLPVZ

  Individuals from outside
  my country

1037 973 111 112 49 42 27 16 13 10 14 16 18 17 13 10 29 43 37 23 22 21 276 280 17 14
42% 31% 63% 50% 58% 47% 32% 18% 50% 26% 35% 27% 44% 29% 42% 21% 43% 54% 54% 31% 49% 28% 45% 36% 29% 21%

BGY H DAGKMOQWY BHJLNPTVXZ AGKWY BHJLNPTVZ H BHJLNPTVXZ TGY VY XGY BHPZ

  Individuals from my
  country

386 543 35 46 12 15 9 20 3 3 12 9 10 9 4 12 10 18 11 18 6 16 84 86 9 16
16% 18% 20% 20% 14% 17% 11% 23% 12% 8% 30% 15% 24% 15% 13% 26% 15% 23% 16% 24% 13% 21% 14% 11% 15% 24%

X W X GJX AEGW G JX JX JX X JX

Don’t know

5065 5484 452 499 216 205 175 138 65 66 63 88 94 106 64 69 155 204 173 148 102 137 1291 1414 105 107
206% 177% 257% 222% 257% 228% 206% 157% 250% 169% 158% 149% 229% 180% 206% 147% 231% 258% 251% 197% 227% 183% 212% 184% 178% 157%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 306Q1105_4. What do you think are the source(s) for each type of abusive Internet behavior?

4. Stolen credentials

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4116 4209 394 393 155 145 136 123 79* 77* 70* 72* 63* 71* 60* 62* 156 150 137 117 182 174 702 786 77* 82*Unweighted Base

2691 2750 258 260 117 93 91 77 54 57 42 43 40 43 40 36 109 111 89 65 139 134 459 533 44 49
65% 65% 65% 66% 75% 64% 67% 63% 68% 74% 60% 60% 63% 61% 67% 58% 70% 74% 65% 56% 76% 77% 65% 68% 57% 60%

T T FACKWY PT BHLNPTZ ACKMSWY BDFHLNPTXZ T

ORGANIZED GROUPS
(NET)

2168 2082 230 209 94 69 71 66 41 45 38 35 35 31 34 32 83 95 67 54 111 103 402 426 33 35
53% 49% 58% 53% 61% 48% 52% 54% 52% 58% 54% 49% 56% 44% 57% 52% 53% 63% 49% 46% 61% 59% 57% 54% 43% 43%
B AY FASY Z BDFLNTXZ ASY BFNTZ AY BZ

  Organized groups from
  within my country

2165 1976 238 217 113 85 71 44 42 39 24 26 37 37 34 23 102 110 84 47 129 110 326 336 33 31
53% 47% 60% 55% 73% 59% 52% 36% 53% 51% 34% 36% 59% 52% 57% 37% 65% 73% 61% 40% 71% 63% 46% 43% 43% 38%

BKW HX AKWY BHLPTXZ FACGIKMOSWY BHLPTXZ HK K H K H PK AGKWY BDFHJLNPTXZ TAKWY ACGIKOWY BHLPTXZ

  Organized groups from
  outside my country

2411 2165 274 263 110 88 79 57 40 32 34 32 29 32 33 33 92 96 86 69 90 67 432 441 46 39
59% 51% 70% 67% 71% 61% 58% 46% 51% 42% 49% 44% 46% 45% 55% 53% 59% 64% 63% 59% 49% 39% 62% 56% 60% 48%

BMU V AGIKMOQUW BHJLNPVXZ AGIKMOQUW BHJLNV V BHJLNVZ MU JV V XKMU BHJV

INDIVIDUALS (NET)

2020 1671 250 224 106 80 64 30 37 29 27 20 29 27 26 20 82 92 82 57 86 63 351 345 31 29
49% 40% 63% 57% 68% 55% 47% 24% 47% 38% 39% 28% 46% 38% 43% 32% 53% 61% 60% 49% 47% 36% 50% 44% 40% 35%
B HL AGIKMOQUWY BHJLNPVXZ FAGIKMOQUWY BHJLNPVXZ H H H BHJLNPTVXZ AGKOUWY BHLPV V H X BHL

  Individuals from outside
  my country

1912 1657 248 229 100 67 62 48 31 19 28 24 27 24 28 30 75 89 70 47 83 53 309 303 35 27
46% 39% 63% 58% 65% 46% 46% 39% 39% 25% 40% 33% 43% 34% 47% 48% 48% 59% 51% 40% 46% 30% 44% 39% 45% 33%
B JV AGIKMOQSUWY BFHJLNTVXZ FAGIKMOQSUWY JV J JV QBFHJLNTVXZ J V X JV

  Individuals from my
  country

658 629 76 66 21 25 8 12 16 10 14 11 17 12 10 12 25 30 30 30 25 22 114 83 12 12
16% 15% 19% 17% 14% 17% 6% 10% 20% 13% 20% 15% 27% 17% 17% 19% 16% 20% 22% 26% 14% 13% 16% 11% 16% 15%
G X G X G X G G AEGUW G X G HX G BDHJVX G XG G

Don’t know

8923 8015 1042 945 434 326 276 200 167 142 131 116 145 131 132 117 367 416 333 235 434 351 1502 1493 144 134
217% 190% 264% 240% 280% 225% 203% 163% 211% 184% 187% 161% 230% 185% 220% 189% 235% 277% 243% 201% 238% 202% 214% 190% 187% 163%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 307Q1105_5. What do you think are the source(s) for each type of abusive Internet behavior?

5. Malware

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4670 4385 441 390 170 146 183 148 85* 74* 69* 75* 81* 81* 86* 74* 167 151 149 122 186 177 855 840 74* 75*Unweighted Base

3114 2875 295 261 124 101 132 87 62 56 41 49 50 54 56 43 113 109 97 69 142 129 598 598 49 46
67% 66% 67% 67% 73% 69% 72% 59% 73% 76% 59% 65% 62% 67% 65% 58% 68% 72% 65% 57% 76% 73% 70% 71% 66% 61%

T T K T H HPT HPT ACKMS BHPT A BHPT

ORGANIZED GROUPS
(NET)

2585 2225 261 221 118 89 114 67 50 43 29 35 45 45 42 31 107 104 87 53 132 104 417 408 37 39
55% 51% 59% 57% 69% 61% 62% 45% 59% 58% 42% 47% 56% 56% 49% 42% 64% 69% 58% 43% 71% 59% 49% 49% 50% 52%

BKW KW BHPTX ACKMOSWY BHLPTX HKOW K T AKOWY BDHLNPTXZ TKW VACIKMOSWY BHPTX

  Organized groups from
  outside my country

2389 2026 263 205 97 76 86 48 48 42 35 37 42 39 49 37 84 97 73 59 115 99 536 473 33 25
51% 46% 60% 53% 57% 52% 47% 32% 56% 57% 51% 49% 52% 48% 57% 50% 50% 64% 49% 48% 62% 56% 63% 56% 45% 33%
B HZ DAGQSY BHZ HZ H HZ HZ H HZ QBDFHLNPTZ HZ AGQSY BHZ XAGKQSY BHZ

  Organized groups from
  within my country

2586 2174 289 242 117 87 102 63 36 30 39 38 40 37 44 35 95 92 84 67 100 73 496 471 39 38
55% 50% 66% 62% 69% 60% 56% 43% 42% 41% 57% 51% 49% 46% 51% 47% 57% 61% 56% 55% 54% 41% 58% 56% 53% 51%
BI V AGIMOQSUWY BHJNPVX AGIMOQSUWY BHJNV HI I BHJNV I HV V I BHJV

INDIVIDUALS (NET)

2236 1807 263 217 108 78 88 51 32 27 31 31 40 34 37 24 84 91 78 56 95 62 426 378 28 32
48% 41% 60% 56% 64% 53% 48% 34% 38% 36% 45% 41% 49% 42% 43% 32% 50% 60% 52% 46% 51% 35% 50% 45% 38% 43%
B AGIKOQUWY BHJLNPVXZ AGIKMOQSUWY BHJPV H BHJLNPTVXZ IY VI XIY BHPV

  Individuals from outside
  my country

1984 1533 260 204 104 69 68 33 28 20 31 28 34 28 36 26 76 83 66 47 91 54 348 329 31 21
42% 35% 59% 52% 61% 47% 37% 22% 33% 27% 45% 37% 42% 35% 42% 35% 46% 55% 44% 39% 49% 31% 41% 39% 42% 28%
B H AGIKMOQSUWY BHJLNPTVXZ FAGIKMOQSUWY BHJVZ H H H H BHJLNPTVXZ H VGIW BHJV

  Individuals from my
  country

811 701 91 75 26 24 12 21 14 7 14 9 24 15 14 16 32 30 36 33 26 22 148 81 11 13
17% 16% 21% 19% 15% 16% 7% 14% 16% 9% 20% 12% 30% 19% 16% 22% 19% 20% 24% 27% 14% 12% 17% 10% 15% 17%
G X G JVX G X G G G AEGIOUWY X G JX G JX AEGUW BFHJLVX G XG G X

Don’t know

10005 8292 1138 922 453 336 368 220 172 139 140 140 185 161 178 134 383 405 340 248 459 341 1875 1669 140 130
214% 189% 258% 236% 266% 230% 201% 149% 202% 188% 203% 187% 228% 199% 207% 181% 229% 268% 228% 203% 247% 193% 219% 199% 189% 173%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 308Q1117. How common do you feel each type of abusive Internet behavior is?

SUMMARY TABLE OF TOP 2 BOX

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

5768 5014 471 426 190 166 218 170 95* 83* 94* 85* 94* 91* 103 82* 204 168 174 142 214 200 1068 953 98* 91*Unweighted Base

4504 4240 414 392 171 144 178 152 81 65 69 69 80 82 82 63 170 150 123 100 174 155 832 841 74 79
93% 91% 93% 95% 95% 91% 97% 95% 92% 88% 91% 87% 92% 91% 89% 83% 94% 91% 90% 83% 90% 88% 95% 94% 90% 94%
B PT BFJLPRTV AKOSUY LPTV T AOSUY BLPTV PT

Spamming

4166 3855 408 366 155 138 171 129 80 66 62 66 71 71 70 58 149 141 116 85 161 154 762 753 67 64
89% 88% 93% 94% 91% 95% 93% 87% 94% 89% 90% 88% 88% 88% 81% 78% 89% 93% 78% 70% 87% 87% 89% 90% 91% 85%

OS PT AOSU BHPTVXZ OS BHPTVZ OSU T OS T S T T S BPT S T OS PT S T

Malware

3909 3561 385 347 154 124 124 102 79 65 62 63 49 52 37 41 152 140 115 81 178 151 736 742 51 54
86% 85% 90% 93% 90% 87% 83% 83% 93% 89% 86% 85% 66% 72% 70% 73% 90% 89% 78% 69% 89% 86% 84% 89% 76% 83%

MOSY NPT AGMOSWY BHLNPTVXZ MOSWY NPT MO T GMOSWY NPT MO T GMOSWY NPT MOSWY NPT MO WBNPT T

Phishing

3320 3444 343 357 137 120 107 105 59 63 58 61 36 48 37 36 127 119 88 79 150 147 526 627 69 64
81% 82% 87% 91% 88% 83% 79% 85% 75% 82% 83% 85% 57% 68% 62% 58% 81% 79% 64% 68% 82% 84% 75% 80% 90% 78%

MOSW NPT AGIMOSW BFJNPRTVXZ AGIMOSW NPT MOS NPT M NPT MOS NPT MOS PT MOSW NPT MOS WNPT AGIMOSW P

Stolen credentials

1904 2353 137 174 61 71 75 74 20 30 36 49 27 45 20 27 51 56 46 38 31 52 475 607 45 43
78% 76% 78% 77% 73% 79% 88% 84% 77% 77% 90% 83% 66% 76% 65% 57% 76% 71% 67% 51% 69% 69% 78% 79% 76% 63%
S PTZ PTZ PTZ ACEMOSUW PRTVZ T EMOSU PTZ PT T T S BPTZ

Cyber squatting

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 309Q1117. How common do you feel each type of abusive Internet behavior is?

SUMMARY TABLE OF BOTTOM 2 BOX

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

5768 5014 471 426 190 166 218 170 95* 83* 94* 85* 94* 91* 103 82* 204 168 174 142 214 200 1068 953 98* 91*Unweighted Base

403 483 21 22 14 13 10 8 3 5 3 4 6 9 7 13 12 13 17 24 7 13 107 127 11 18
16% 16% 12% 10% 17% 14% 12% 9% 12% 13% 8% 7% 15% 15% 23% 28% 18% 16% 25% 32% 16% 17% 18% 16% 19% 26%

D BDHLX CGK BDFHJLNRVX DL BDHLX

Cyber squatting

575 520 26 17 11 14 23 12 13 9 10 6 18 17 18 19 22 20 32 24 11 12 137 125 4 13
14% 12% 7% 4% 7% 10% 17% 10% 16% 12% 14% 8% 29% 24% 30% 31% 14% 13% 23% 21% 6% 7% 20% 16% 5% 16%

BCEUY DV D CEUY D CEUY D CU ACEKQUY BDFHLV ACEGKQUY BDFHJLRVXZ CEUY D ACEQUY BDFHLV ACEUY BDV YDV

Stolen credentials

410 364 11 5 4 7 21 17 2 3 6 7 15 14 10 11 11 5 13 20 1 11 112 72 12 9
9% 9% 3% 1% 2% 5% 14% 14% 2% 4% 8% 9% 20% 19% 19% 20% 7% 3% 9% 17% 1% 6% 13% 9% 18% 14%

CEIU DR D ACEIQU BDFJRV CEU DR ACEIKQSU BDFJRVX ACEIQSU BDFJRVX CU CEU SBDFJRVX UD XACEIQU DR ACEIQU DFJR

Phishing

292 302 6 4 7 1 10 10 - 4 5 5 4 4 10 11 13 2 18 20 5 10 71 65 4 7
6% 7% 1% 1% 4% 1% 5% 7% - 5% 7% 7% 5% 5% 12% 15% 8% 1% 12% 16% 3% 6% 8% 8% 5% 9%

CIU DFR C CI DFR IDF CI DFR CI DF ACEIU BDFNRVX RCIU ACEGIU BDFHJLNRVX DFR ACIU DFR CI DFR

Malware

165 192 3 2 3 6 4 4 2 5 5 3 1 2 6 7 5 4 4 4 2 9 23 31 5 1
3% 4% 1% * 2% 4% 2% 3% 2% 7% 7% 4% 1% 2% 7% 9% 3% 2% 3% 3% 1% 5% 3% 3% 6% 1%
C D D D D CEU D CEUW BDHNRXZ C D C D UD C D CU

Spamming

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 375p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 310Q1117_1. How common do you feel each type of abusive Internet behavior is?

1. Phishing

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4558 4169 426 374 171 142 150 123 85* 73* 72* 74* 74* 72* 53* 56* 168 157 148 118 199 176 878 837 67* 65*Unweighted Base

3909 3561 385 347 154 124 124 102 79 65 62 63 49 52 37 41 152 140 115 81 178 151 736 742 51 54
86% 85% 90% 93% 90% 87% 83% 83% 93% 89% 86% 85% 66% 72% 70% 73% 90% 89% 78% 69% 89% 86% 84% 89% 76% 83%

MOSY NPT AGMOSWY BHLNPTVXZ MOSWY NPT MO T GMOSWY NPT MO T GMOSWY NPT MOSWY NPT MO WBNPT T

TOP 2 BOX (NET)

2222 2147 298 253 118 87 63 58 46 38 36 38 20 21 11 15 97 100 44 41 144 114 313 374 24 26
49% 51% 70% 68% 69% 61% 42% 47% 54% 52% 50% 51% 27% 29% 21% 27% 58% 64% 30% 35% 72% 65% 36% 45% 36% 40%

MOSWY ANPTX AGIKMOQSWY BHJLNPTXZ AGIKMOQSWY BHNPTXZ MOS NP MOSWY NPT MOSW NPT AGMOSWY BHNPTXZ AGIKMOQSWY BHLNPTXZ O WNPT

  Very common

1687 1414 87 94 36 37 61 44 33 27 26 25 29 31 26 26 55 40 71 40 34 37 423 368 27 28
37% 34% 20% 25% 21% 26% 41% 36% 39% 37% 36% 34% 39% 43% 49% 46% 33% 25% 48% 34% 17% 21% 48% 44% 40% 43%

BCEU DFRV CEU DV CEU DV CEU V CEU DFRV CEQU BDFRV CEU TACEQU V ACEKQU BDFRTV CEU DFRV

  Somewhat common

410 364 11 5 4 7 21 17 2 3 6 7 15 14 10 11 11 5 13 20 1 11 112 72 12 9
9% 9% 3% 1% 2% 5% 14% 14% 2% 4% 8% 9% 20% 19% 19% 20% 7% 3% 9% 17% 1% 6% 13% 9% 18% 14%

CEIU DR D ACEIQU BDFJRV CEU DR ACEIKQSU BDFJRVX ACEIQSU BDFJRVX CU CEU SBDFJRVX UD XACEIQU DR ACEIQU DFJR

BOTTOM 2 BOX (NET)

346 313 11 5 4 6 19 17 2 2 5 4 14 14 8 8 11 4 10 16 1 7 105 65 11 8
8% 8% 3% 1% 2% 4% 13% 14% 2% 3% 7% 5% 19% 19% 15% 14% 7% 3% 7% 14% 1% 4% 12% 8% 16% 12%

CEU DR D ACEIU BDFJRVX U D ACEIKQSU BDFJLRVX ACEIU DFJRV CU CU BDFJRVX UD XACEIQU DR ACEIQSU DFJRV

  Not very common

64 51 - - - 1 2 - - 1 1 3 1 - 2 3 - 1 3 4 - 4 7 7 1 1
1% 1% - - - 1% 1% - - 1% 1% 4% 1% - 4% 5% - 1% 2% 3% - 2% 1% 1% 1% 2%
C D C D C BDHX C CEQUW BDFHNRX CU BDHX UD C D

  Not at all common

239 244 30 22 13 11 5 4 4 5 4 4 10 6 6 4 5 12 20 17 20 14 30 23 4 2
5% 6% 7% 6% 8% 8% 3% 3% 5% 7% 6% 5% 14% 8% 11% 7% 3% 8% 14% 14% 10% 8% 3% 3% 6% 3%

W X W X W X AGQW X AGQW X ACGIQW BDHXZ AGQW X

Don’t know

4558 4169 426 374 171 142 150 123 85 73 72 74 74 72 53 56 168 157 148 118 199 176 878 837 67 65
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 311Q1117_2. How common do you feel each type of abusive Internet behavior is?

2. Spamming

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4853 4635 444 411 180 159 184 160 88* 74* 76* 79* 87* 90* 92* 76* 181 165 137 121 194 176 872 897 82* 84*Unweighted Base

4504 4240 414 392 171 144 178 152 81 65 69 69 80 82 82 63 170 150 123 100 174 155 832 841 74 79
93% 91% 93% 95% 95% 91% 97% 95% 92% 88% 91% 87% 92% 91% 89% 83% 94% 91% 90% 83% 90% 88% 95% 94% 90% 94%
B PT BFJLPRTV AKOSUY LPTV T AOSUY BLPTV PT

TOP 2 BOX (NET)

3664 3328 366 327 150 128 153 121 61 45 55 56 72 68 54 39 146 124 97 74 159 140 660 631 56 59
75% 72% 82% 80% 83% 81% 83% 76% 69% 61% 72% 71% 83% 76% 59% 51% 81% 75% 71% 61% 82% 80% 76% 70% 68% 70%

BO JPT AIKOSWY BJPTX AIKOSWY BJPTX AIKOSWY JPT P IOSY JPT IOSY JPT AIOSY BJPTX XO PT P

  Very common

840 912 48 65 21 16 25 31 20 20 14 13 8 14 28 24 24 26 26 26 15 15 172 210 18 20
17% 20% 11% 16% 12% 10% 14% 19% 23% 27% 18% 16% 9% 16% 30% 32% 13% 16% 19% 21% 8% 9% 20% 23% 22% 24%

CEMU ADFV CV FV CEMU DFRV U ACEGMQSUW BDFHLNRV V CMU FV ACEMQU BDFRV CEMU FV

  Somewhat common

165 192 3 2 3 6 4 4 2 5 5 3 1 2 6 7 5 4 4 4 2 9 23 31 5 1
3% 4% 1% * 2% 4% 2% 3% 2% 7% 7% 4% 1% 2% 7% 9% 3% 2% 3% 3% 1% 5% 3% 3% 6% 1%
C D D D D CEU D CEUW BDHNRXZ C D C D UD C D CU

BOTTOM 2 BOX (NET)

120 144 3 2 2 5 4 4 1 4 4 2 1 2 4 3 5 3 2 1 2 6 20 24 4 1
2% 3% 1% * 1% 3% 2% 3% 1% 5% 5% 3% 1% 2% 4% 4% 3% 2% 1% 1% 1% 3% 2% 3% 5% 1%
C D D D D CEU C D C D C D CU

  Not very common

45 48 - - 1 1 - - 1 1 1 1 - - 2 4 - 1 2 3 - 3 3 7 1 -
1% 1% - - 1% 1% - - 1% 1% 1% 1% - - 2% 5% - 1% 1% 2% - 2% * 1% 1% - 

CW D C D C D CGQUW BDFHNRXZ C DH D C

  Not at all common

184 203 27 17 6 9 2 4 5 4 2 7 6 6 4 6 6 11 10 17 18 12 17 25 3 4
4% 4% 6% 4% 3% 6% 1% 3% 6% 5% 3% 9% 7% 7% 4% 8% 3% 7% 7% 14% 9% 7% 2% 3% 4% 5%

GW X AGW GW HX GW X X X AGW BDFHRVXZ AEGQW X

Don’t know

4853 4635 444 411 180 159 184 160 88 74 76 79 87 90 92 76 181 165 137 121 194 176 872 897 82 84
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 312Q1117_3. How common do you feel each type of abusive Internet behavior is?

3. Cyber squatting

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2455 3093 176 225 84* 90* 85* 88* 26** 39* 40* 59* 41* 59* 31* 47* 67* 79* 69* 75* 45* 75* 609 770 59* 68*Unweighted Base

1904 2353 137 174 61 71 75 74 20 30 36 49 27 45 20 27 51 56 46 38 31 52 475 607 45 43
78% 76% 78% 77% 73% 79% 88% 84% 77% 77% 90% 83% 66% 76% 65% 57% 76% 71% 67% 51% 69% 69% 78% 79% 76% 63%
S PTZ PTZ PTZ ACEMOSUW PRTVZ T EMOSU PTZ PT T T S BPTZ

TOP 2 BOX (NET)

873 1047 82 89 30 36 31 37 10 12 19 26 9 14 6 8 25 25 13 18 14 31 152 219 16 14
36% 34% 47% 40% 36% 40% 36% 42% 38% 31% 48% 44% 22% 24% 19% 17% 37% 32% 19% 24% 31% 41% 25% 28% 27% 21%

SW PXZ AMOSWY NPTXZ SW NPTXZ SW NPTXZ MOSWY NPTXZ SW NPTXZ

  Very common

1031 1306 55 85 31 35 44 37 10 18 17 23 18 31 14 19 26 31 33 20 17 21 323 388 29 29
42% 42% 31% 38% 37% 39% 52% 42% 38% 46% 43% 39% 44% 53% 45% 40% 39% 39% 48% 27% 38% 28% 53% 50% 49% 43%
C TV C T T DTV TC ACEQU BDFTV C T

  Somewhat common

403 483 21 22 14 13 10 8 3 5 3 4 6 9 7 13 12 13 17 24 7 13 107 127 11 18
16% 16% 12% 10% 17% 14% 12% 9% 12% 13% 8% 7% 15% 15% 23% 28% 18% 16% 25% 32% 16% 17% 18% 16% 19% 26%

D BDHLX CGK BDFHJLNRVX DL BDHLX

BOTTOM 2 BOX (NET)

363 424 21 22 13 12 9 7 3 4 3 3 6 9 7 9 12 10 13 18 7 10 104 118 11 17
15% 14% 12% 10% 15% 13% 11% 8% 12% 10% 8% 5% 15% 15% 23% 19% 18% 13% 19% 24% 16% 13% 17% 15% 19% 25%

L BDHL DL BDHLX

  Not very common

40 59 - - 1 1 1 1 - 1 - 1 - - - 4 - 3 4 6 - 3 3 9 - 1
2% 2% - - 1% 1% 1% 1% - 3% - 2% - - - 9% - 4% 6% 8% - 4% * 1% - 1%

W D D BDFHNX D ACQW BDFHNX DX

  Not at all common

148 257 18 29 9 6 - 6 3 4 1 6 8 5 4 7 4 10 6 13 7 10 27 36 3 7
6% 8% 10% 13% 11% 7% - 7% 12% 10% 3% 10% 20% 8% 13% 15% 6% 13% 9% 17% 16% 13% 4% 5% 5% 10%
G AX AGW BX GW G AGKQWY GW X G X G BFHX AGKW X G G X

Don’t know

2455 3093 176 225 84 90 85 88 26 39 40 59 41 59 31 47 67 79 69 75 45 75 609 770 59 68
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 313Q1117_4. How common do you feel each type of abusive Internet behavior is?

4. Stolen credentials

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4116 4209 394 393 155 145 136 123 79* 77* 70* 72* 63* 71* 60* 62* 156 150 137 117 182 174 702 786 77* 82*Unweighted Base

3320 3444 343 357 137 120 107 105 59 63 58 61 36 48 37 36 127 119 88 79 150 147 526 627 69 64
81% 82% 87% 91% 88% 83% 79% 85% 75% 82% 83% 85% 57% 68% 62% 58% 81% 79% 64% 68% 82% 84% 75% 80% 90% 78%

MOSW NPT AGIMOSW BFJNPRTVXZ AGIMOSW NPT MOS NPT M NPT MOS NPT MOS PT MOSW NPT MOS WNPT AGIMOSW P

TOP 2 BOX (NET)

1734 1827 217 218 80 70 57 63 26 25 35 38 10 15 15 13 77 57 29 28 85 101 215 269 34 33
42% 43% 55% 55% 52% 48% 42% 51% 33% 32% 50% 53% 16% 21% 25% 21% 49% 38% 21% 24% 47% 58% 31% 34% 44% 40%

MOSW NPTX AGIMOSW BJNPRTXZ AIMOSW JNPTX MOSW JNPRTX M IMOSW JNPRTX RIMOSW NPT IMOSW UBJNPRTXZ MS NPT MOSW NPT

  Very common

1586 1617 126 139 57 50 50 42 33 38 23 23 26 33 22 23 50 62 59 51 65 46 311 358 35 31
39% 38% 32% 35% 37% 34% 37% 34% 42% 49% 33% 32% 41% 46% 37% 37% 32% 41% 43% 44% 36% 26% 44% 46% 45% 38%
C V V BDFHLV V V C V ACQU BDFHLV CQ

  Somewhat common

575 520 26 17 11 14 23 12 13 9 10 6 18 17 18 19 22 20 32 24 11 12 137 125 4 13
14% 12% 7% 4% 7% 10% 17% 10% 16% 12% 14% 8% 29% 24% 30% 31% 14% 13% 23% 21% 6% 7% 20% 16% 5% 16%

BCEUY DV D CEUY D CEUY D CU ACEKQUY BDFHLV ACEGKQUY BDFHJLRVXZ CEUY D ACEQUY BDFHLV ACEUY BDV YDV

BOTTOM 2 BOX (NET)

526 441 25 16 11 13 21 10 13 9 9 3 18 13 17 16 20 18 28 16 9 9 134 114 4 13
13% 10% 6% 4% 7% 9% 15% 8% 16% 12% 13% 4% 29% 18% 28% 26% 13% 12% 20% 14% 5% 5% 19% 15% 5% 16%

BCEUY DV D CEUY CEUY D U ACEGKQUY BDFHLV ACEGKQUY BDFHJLRTVX CU DV ACEUY DLV XACEUY BDLV YDLV

  Not very common

49 79 1 1 - 1 2 2 - - 1 3 - 4 1 3 2 2 4 8 2 3 3 11 - -
1% 2% * * - 1% 1% 2% - - 1% 4% - 6% 2% 5% 1% 1% 3% 7% 1% 2% * 1% - - 

W AD D BDFJXZ DFXZ CEW BDFHJRVXZ

  Not at all common

221 245 25 19 7 11 6 6 7 5 2 5 9 6 5 7 7 11 17 14 21 15 39 34 4 5
5% 6% 6% 5% 5% 8% 4% 5% 9% 6% 3% 7% 14% 8% 8% 11% 4% 7% 12% 12% 12% 9% 6% 4% 5% 6%

X ACEGKQW DX ACEGKQW BDHX ACEGKQW X

Don’t know

4116 4209 394 393 155 145 136 123 79 77 70 72 63 71 60 62 156 150 137 117 182 174 702 786 77 82
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 314Q1117_5. How common do you feel each type of abusive Internet behavior is?

5. Malware

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4670 4385 441 390 170 146 183 148 85* 74* 69* 75* 81* 81* 86* 74* 167 151 149 122 186 177 855 840 74* 75*Unweighted Base

4166 3855 408 366 155 138 171 129 80 66 62 66 71 71 70 58 149 141 116 85 161 154 762 753 67 64
89% 88% 93% 94% 91% 95% 93% 87% 94% 89% 90% 88% 88% 88% 81% 78% 89% 93% 78% 70% 87% 87% 89% 90% 91% 85%

OS PT AOSU BHPTVXZ OS BHPTVZ OSU T OS T S T T S BPT S T OS PT S T

TOP 2 BOX (NET)

2832 2579 301 269 124 91 128 96 51 41 48 51 49 45 34 26 103 88 54 42 116 114 420 437 44 47
61% 59% 68% 69% 73% 62% 70% 65% 60% 55% 70% 68% 60% 56% 40% 35% 62% 58% 36% 34% 62% 64% 49% 52% 59% 63%

OSW PTX AOSW BJNPRTX FAIMOQSUWY PTX AOSW PTX OS PT OSW PTX OS PT OSW PT OSW PTX S PT OS PT

  Very common

1334 1276 107 97 31 47 43 33 29 25 14 15 22 26 36 32 46 53 62 43 45 40 342 316 23 17
29% 29% 24% 25% 18% 32% 23% 22% 34% 34% 20% 20% 27% 32% 42% 43% 28% 35% 42% 35% 24% 23% 40% 38% 31% 23%
CE E E ACEGKMQU BDHLVZ E DHLV ACEGKMQU DHLV ACEGKMQU BDHLVZ E

  Somewhat common

292 302 6 4 7 1 10 10 - 4 5 5 4 4 10 11 13 2 18 20 5 10 71 65 4 7
6% 7% 1% 1% 4% 1% 5% 7% - 5% 7% 7% 5% 5% 12% 15% 8% 1% 12% 16% 3% 6% 8% 8% 5% 9%

CIU DFR C CI DFR IDF CI DFR CI DF ACEIU BDFNRVX RCIU ACEGIU BDFHJLNRVX DFR ACIU DFR CI DFR

BOTTOM 2 BOX (NET)

252 254 6 4 5 1 9 8 - 4 5 4 4 4 8 8 12 1 16 15 5 9 68 59 4 7
5% 6% 1% 1% 3% 1% 5% 5% - 5% 7% 5% 5% 5% 9% 11% 7% 1% 11% 12% 3% 5% 8% 7% 5% 9%

CI DFR CI DFR IDFR CI DFR CI DFR CEIU DFR RCIU ACEGIU BDFHRVX DFR ACEIU DFR CI DFR

  Not very common

40 48 - - 2 - 1 2 - - - 1 - - 2 3 1 1 2 5 - 1 3 6 - -
1% 1% - - 1% - 1% 1% - - - 1% - - 2% 4% 1% 1% 1% 4% - 1% * 1% - - 

D C D D CUW BDFVX C BDFVX

  Not at all common

212 228 27 20 8 7 2 9 5 4 2 4 6 6 6 5 5 8 15 17 20 13 22 22 3 4
5% 5% 6% 5% 5% 5% 1% 6% 6% 5% 3% 5% 7% 7% 7% 7% 3% 5% 10% 14% 11% 7% 3% 3% 4% 5%

GW X GW X G GX G GW X GW X AGQW BDFHRX ACEGKQW X

Don’t know

4670 4385 441 390 170 146 183 148 85 74 69 75 81 81 86 74 167 151 149 122 186 177 855 840 74 75
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 315Q1121. Have you ever been affected by any of these types of abusive Internet behaviors?

SUMMARY TABLE OF YES

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

5768 5014 471 426 190 166 218 170 95* 83* 94* 85* 94* 91* 103 82* 204 168 174 142 214 200 1068 953 98* 91*Unweighted Base

3527 3224 266 273 120 109 164 129 65 36 56 46 78 69 73 52 103 98 108 86 142 121 758 755 72 64
73% 70% 60% 66% 67% 69% 89% 81% 74% 49% 74% 58% 90% 77% 79% 68% 57% 59% 79% 71% 73% 69% 87% 84% 88% 76%

BCQ JLR CJ J HACEIKOQSU BDFJLPRV JCQ LCQ NACEIKQSU JLR CEQ J CEQ JR CQ J ACEIKOQSU BDFJLPRTV ACEIKQU JLR

Spamming

2800 2481 223 222 91 85 138 96 47 40 39 34 54 49 52 47 87 61 72 66 93 76 600 556 49 48
60% 57% 51% 57% 54% 58% 75% 65% 55% 54% 57% 45% 67% 60% 60% 64% 52% 40% 48% 54% 50% 43% 70% 66% 66% 64%

BCQSU LRV RV RV HACEIKOQSU BLRV CQSU RV LRV R R ACEIKQSU BDJLRTV CQSU LRV

Malware

1365 1311 121 126 58 53 25 19 38 22 9 21 7 7 14 12 55 66 41 43 40 38 333 385 23 25
30% 31% 28% 34% 34% 37% 17% 15% 45% 30% 13% 28% 9% 10% 26% 21% 33% 42% 28% 36% 20% 22% 38% 46% 34% 38%

GKMU HNV GKMU HNV GKMU HNPV ACGKMOSU HN KHN M GKMU BHLNPV GKM HNPV M N ACGKMSU WBDHJLNPV GKMU HNPV

Phishing

816 857 68 77 20 21 16 12 8 7 6 16 3 6 9 6 27 15 15 21 26 25 190 271 24 24
20% 20% 17% 20% 13% 14% 12% 10% 10% 9% 9% 22% 5% 8% 15% 10% 17% 10% 11% 18% 14% 14% 27% 34% 31% 29%

EGIKMS HJNPRV M HJNR KHJNR M M ACEGIKMOQSU WBDFHJLNPRTV ACEGIKMOQSU BFHJNPRV

Stolen credentials

442 516 15 19 10 11 27 12 1 5 6 11 3 6 5 7 9 1 4 6 5 5 109 193 11 8
18% 17% 9% 8% 12% 12% 32% 14% 4% 13% 15% 19% 7% 10% 16% 15% 13% 1% 6% 8% 11% 7% 18% 25% 19% 12%
CS DRTV R R HACEMQSUW R R DRV R R R R CS WBDFHNRTVZ CS R

Cyber squatting

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 316Q1121_1. Have you ever been affected by any of these types of abusive Internet behaviors?

1. Phishing

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4558 4169 426 374 171 142 150 123 85* 73* 72* 74* 74* 72* 53* 56* 168 157 148 118 199 176 878 837 67* 65*Unweighted Base

1365 1311 121 126 58 53 25 19 38 22 9 21 7 7 14 12 55 66 41 43 40 38 333 385 23 25
30% 31% 28% 34% 34% 37% 17% 15% 45% 30% 13% 28% 9% 10% 26% 21% 33% 42% 28% 36% 20% 22% 38% 46% 34% 38%

GKMU HNV GKMU HNV GKMU HNPV ACGKMOSU HN KHN M GKMU BHLNPV GKM HNPV M N ACGKMSU WBDHJLNPV GKMU HNPV

Yes

2439 2291 228 190 94 64 116 85 39 43 52 40 57 55 29 31 92 76 87 59 125 115 369 366 23 28
54% 55% 54% 51% 55% 45% 77% 69% 46% 59% 72% 54% 77% 76% 55% 55% 55% 48% 59% 50% 63% 65% 42% 44% 34% 43%

WY FX WY X WY ACEIOQSUWY BDFLRTXZ X LACEIOQWY ACEIOQSUWY BDFJLPRTXZ Y WY WY ACIWY BDFRTXZ

No

754 567 77 58 19 25 9 19 8 8 11 13 10 10 10 13 21 15 20 16 34 23 176 86 21 12
17% 14% 18% 16% 11% 18% 6% 15% 9% 11% 15% 18% 14% 14% 19% 23% 13% 10% 14% 14% 17% 13% 20% 10% 31% 18%

BG X EG X RX G G G BRX G G G XAEGIQ ACEGIKMQSUW X

Not sure

4558 4169 426 374 171 142 150 123 85 73 72 74 74 72 53 56 168 157 148 118 199 176 878 837 67 65
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 317Q1121_2. Have you ever been affected by any of these types of abusive Internet behaviors?

2. Spamming

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4853 4635 444 411 180 159 184 160 88* 74* 76* 79* 87* 90* 92* 76* 181 165 137 121 194 176 872 897 82* 84*Unweighted Base

3527 3224 266 273 120 109 164 129 65 36 56 46 78 69 73 52 103 98 108 86 142 121 758 755 72 64
73% 70% 60% 66% 67% 69% 89% 81% 74% 49% 74% 58% 90% 77% 79% 68% 57% 59% 79% 71% 73% 69% 87% 84% 88% 76%

BCQ JLR CJ J HACEIKOQSU BDFJLPRV JCQ LCQ NACEIKQSU JLR CEQ J CEQ JR CQ J ACEIKOQSU BDFJLPRTV ACEIKQU JLR

Yes

946 1063 132 100 46 38 16 20 18 29 15 23 6 14 9 14 55 54 24 27 37 42 64 107 4 11
19% 23% 30% 24% 26% 24% 9% 13% 20% 39% 20% 29% 7% 16% 10% 18% 30% 33% 18% 22% 19% 24% 7% 12% 5% 13%

GMOWY AHXZ AGMOSUWY HXZ AGMOWY HXZ GMOWY IBDFHNPTVXZ GMWY HNXZ AGMOSUWY BDHNPXZ GMWY HX GMOWY HXZ W

No

380 348 46 38 14 12 4 11 5 9 5 10 3 7 10 10 23 13 5 8 15 13 50 35 6 9
8% 8% 10% 9% 8% 8% 2% 7% 6% 12% 7% 13% 3% 8% 11% 13% 13% 8% 4% 7% 8% 7% 6% 4% 7% 11%

GW X AGMSW X G X G X X GS X AGMSW X G X G G X

Not sure

4853 4635 444 411 180 159 184 160 88 74 76 79 87 90 92 76 181 165 137 121 194 176 872 897 82 84
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 318Q1121_3. Have you ever been affected by any of these types of abusive Internet behaviors?

3. Cyber squatting

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2455 3093 176 225 84* 90* 85* 88* 26** 39* 40* 59* 41* 59* 31* 47* 67* 79* 69* 75* 45* 75* 609 770 59* 68*Unweighted Base

442 516 15 19 10 11 27 12 1 5 6 11 3 6 5 7 9 1 4 6 5 5 109 193 11 8
18% 17% 9% 8% 12% 12% 32% 14% 4% 13% 15% 19% 7% 10% 16% 15% 13% 1% 6% 8% 11% 7% 18% 25% 19% 12%
CS DRTV R R HACEMQSUW R R DRV R R R R CS WBDFHNRTVZ CS R

Yes

1617 2071 134 163 62 63 55 60 19 29 32 35 30 44 20 29 50 64 57 53 34 57 413 482 31 44
66% 67% 76% 72% 74% 70% 65% 68% 73% 74% 80% 59% 73% 75% 65% 62% 75% 81% 83% 71% 76% 76% 68% 63% 53% 65%
Y X AWY X Y LY Y Y BLPXZ AGWY Y LX XY

No

396 506 27 43 12 16 3 16 6 5 2 13 8 9 6 11 8 14 8 16 6 13 87 95 17 16
16% 16% 15% 19% 14% 18% 4% 18% 23% 13% 5% 22% 20% 15% 19% 23% 12% 18% 12% 21% 13% 17% 14% 12% 29% 24%
G X G X G G KX G G X G X G G ACEGKQSW X

Not sure

2455 3093 176 225 84 90 85 88 26 39 40 59 41 59 31 47 67 79 69 75 45 75 609 770 59 68
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 319Q1121_4. Have you ever been affected by any of these types of abusive Internet behaviors?

4. Stolen credentials

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4116 4209 394 393 155 145 136 123 79* 77* 70* 72* 63* 71* 60* 62* 156 150 137 117 182 174 702 786 77* 82*Unweighted Base

816 857 68 77 20 21 16 12 8 7 6 16 3 6 9 6 27 15 15 21 26 25 190 271 24 24
20% 20% 17% 20% 13% 14% 12% 10% 10% 9% 9% 22% 5% 8% 15% 10% 17% 10% 11% 18% 14% 14% 27% 34% 31% 29%

EGIKMS HJNPRV M HJNR KHJNR M M ACEGIKMOQSU WBDFHJLNPRTV ACEGIKMOQSU BFHJNPRV

Yes

2650 2761 274 266 121 107 115 101 59 61 54 41 51 54 37 45 112 116 109 86 128 122 371 407 29 34
64% 66% 70% 68% 78% 74% 85% 82% 75% 79% 77% 57% 81% 76% 62% 73% 72% 77% 80% 74% 70% 70% 53% 52% 38% 41%

WY XZ AWY XZ ACOWY BLXZ ACOQUWY BDLVXZ WY BDLXZ LAWY AOWY LXZ Y XZ AWY BDLXZ ACOWY LXZ WY LXZ Y

No

650 591 52 50 14 17 5 10 12 9 10 15 9 11 14 11 17 19 13 10 28 27 141 108 24 24
16% 14% 13% 13% 9% 12% 4% 8% 15% 12% 14% 21% 14% 15% 23% 18% 11% 13% 9% 9% 15% 16% 20% 14% 31% 29%

BEGS G G G HT G CEGQS G G XACEGQS ACEGIKMQSUW BDFHJNRTVX

Not sure

4116 4209 394 393 155 145 136 123 79 77 70 72 63 71 60 62 156 150 137 117 182 174 702 786 77 82
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 320Q1121_5. Have you ever been affected by any of these types of abusive Internet behaviors?

5. Malware

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4670 4385 441 390 170 146 183 148 85* 74* 69* 75* 81* 81* 86* 74* 167 151 149 122 186 177 855 840 74* 75*Unweighted Base

2800 2481 223 222 91 85 138 96 47 40 39 34 54 49 52 47 87 61 72 66 93 76 600 556 49 48
60% 57% 51% 57% 54% 58% 75% 65% 55% 54% 57% 45% 67% 60% 60% 64% 52% 40% 48% 54% 50% 43% 70% 66% 66% 64%

BCQSU LRV RV RV HACEIKOQSU BLRV CQSU RV LRV R R ACEIKQSU BDJLRTV CQSU LRV

Yes

1279 1413 158 122 62 42 35 35 29 29 23 31 19 22 16 16 62 69 56 40 74 79 146 217 11 15
27% 32% 36% 31% 36% 29% 19% 24% 34% 39% 33% 41% 23% 27% 19% 22% 37% 46% 38% 33% 40% 45% 17% 26% 15% 20%

GWY AHPXZ AGMOWY X AGMOWY GOWY HPXZ GOWY HPXZ AGMOWY BDFHNPTXZ AGMOWY AGMOWY BDFHNPTXZ W

No

591 491 60 46 17 19 10 17 9 5 7 10 8 10 18 11 18 21 21 16 19 22 109 67 14 12
13% 11% 14% 12% 10% 13% 5% 11% 11% 7% 10% 13% 10% 12% 21% 15% 11% 14% 14% 13% 10% 12% 13% 8% 19% 16%

BG X G X X G AEGQUW X X G XG G X

Not sure

4670 4385 441 390 170 146 183 148 85 74 69 75 81 81 86 74 167 151 149 122 186 177 855 840 74 75
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 321Q1126. How scared are you of each of the following?

SUMMARY TABLE OF TOP 2 BOX

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

5768 5014 471 426 190 166 218 170 95* 83* 94* 85* 94* 91* 103 82* 204 168 174 142 214 200 1068 953 98* 91*Unweighted Base

3521 3651 298 318 119 119 125 114 61 67 56 62 60 66 55 54 117 108 114 96 164 151 623 696 69 74
86% 87% 76% 81% 77% 82% 92% 93% 77% 87% 80% 86% 95% 93% 92% 87% 75% 72% 83% 82% 90% 87% 89% 89% 90% 90%

CEIQ DR R R ACEIKQS BDFRT R R ACEIKQS DFRT CEIQ R CEIKQ R ACEIKQ DFRT CEIQ DR

Stolen credentials

3784 3589 309 287 118 106 162 117 65 61 54 59 71 75 71 60 98 99 108 91 163 155 796 750 64 65
81% 82% 70% 74% 69% 73% 89% 79% 76% 82% 78% 79% 88% 93% 83% 81% 59% 66% 72% 75% 88% 88% 93% 89% 86% 87%

CEQS DFRT Q Q HACEIKQS R Q R Q R CEQS BDFHLPRT CEQ R Q ACEIQS BDFHRT XACEGIKOQSUY BDFHLPRT CEQS DFRT

Malware

3488 3306 244 229 88 87 135 110 48 61 56 60 67 67 35 44 77 83 90 79 170 148 772 733 48 45
77% 79% 57% 61% 51% 61% 90% 89% 56% 84% 78% 81% 91% 93% 66% 79% 46% 53% 61% 67% 85% 84% 88% 88% 72% 69%

CEIQS ADFRTZ Q ACEIKOQSY BDFRTZ IDFRTZ CEIQS DFRT ACEIKOQSY BDFLPRTZ Q DFR Q R ACEIOQSY DFRTZ ACEIKOQSY BDFRTZ CEQ R

Phishing

1613 2077 84 109 36 49 63 71 13 29 24 38 25 42 22 37 32 34 44 47 29 44 335 431 42 45
66% 67% 48% 48% 43% 54% 74% 81% 50% 74% 60% 64% 61% 71% 71% 79% 48% 43% 64% 63% 64% 59% 55% 56% 71% 66%

CEQW DFRX CEQW BDFLRTVXZ DFRX DR DFRX CEQ DFRVX CE DR CE E DR CEQW DR

Cyber squatting

2889 2780 219 188 75 74 124 77 39 55 31 49 45 51 39 44 62 62 48 52 143 112 619 633 49 45
60% 60% 49% 46% 42% 47% 67% 48% 44% 74% 41% 62% 52% 57% 42% 58% 34% 38% 35% 43% 74% 64% 71% 71% 60% 54%

CEIKOQS DFHRT QS HACEIKMOQS IBDFHNPRTZ KDFHRT QS R ORT VACEIKMOQSY DFHRT ACEIKMOQSY BDFHNPRTZ EIKOQS R

Spamming

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 322Q1126. How scared are you of each of the following?

SUMMARY TABLE OF BOTTOM 2 BOX

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

5768 5014 471 426 190 166 218 170 95* 83* 94* 85* 94* 91* 103 82* 204 168 174 142 214 200 1068 953 98* 91*Unweighted Base

1964 1855 225 223 105 85 60 83 49 19 45 30 42 39 53 32 119 103 89 69 51 64 253 264 33 39
40% 40% 51% 54% 58% 53% 33% 52% 56% 26% 59% 38% 48% 43% 58% 42% 66% 62% 65% 57% 26% 36% 29% 29% 40% 46%

GUW JX AGUW BJLVX AGUWY BJLVX GBJLVX JAGUWY LAGUWY GUW JX PAGUWY JX ACGMUWY BJLNPVXZ ACGMUWY BJLPVX U UW JX

Spamming

842 1016 92 116 48 41 22 17 13 10 16 21 16 17 9 10 35 45 25 28 16 31 274 339 17 23
34% 33% 52% 52% 57% 46% 26% 19% 50% 26% 40% 36% 39% 29% 29% 21% 52% 57% 36% 37% 36% 41% 45% 44% 29% 34%

H AGOSUY BHJLNPTXZ AGOSUWY BHJNP H AGOY BHJLNPTXZ H HP AGY BHJNP H

Cyber squatting

1070 863 182 145 83 55 15 13 37 12 16 14 7 5 18 12 91 74 58 39 29 28 106 104 19 20
23% 21% 43% 39% 49% 39% 10% 11% 44% 16% 22% 19% 9% 7% 34% 21% 54% 47% 39% 33% 15% 16% 12% 12% 28% 31%

BGMUW HNX AGKMUWY BHJLNPVX AGKMUWY BHJLNPVX JAGKMUW GMW N GMUW N ACGKMOSUWY BHJLNPTVXZ AGKMUW BHJLNVX GMUW BHJNVX

Phishing

886 796 132 103 52 40 21 31 20 13 15 16 10 6 15 14 69 52 41 31 23 22 59 90 10 10
19% 18% 30% 26% 31% 27% 11% 21% 24% 18% 22% 21% 12% 7% 17% 19% 41% 34% 28% 25% 12% 12% 7% 11% 14% 13%

GUW NVX AGMOUWY BNVXZ AGMOUWY BNVXZ W GNVX GUW GW NX W NX ACEGIKMOSUWY BHJLNPVXZ AGMUWY BNVXZ W W W

Malware

595 558 96 75 36 26 11 9 18 10 14 10 3 5 5 8 39 42 23 21 18 23 79 90 8 8
14% 13% 24% 19% 23% 18% 8% 7% 23% 13% 20% 14% 5% 7% 8% 13% 25% 28% 17% 18% 10% 13% 11% 11% 10% 10%

GMW H AGMOUWY BHNXZ AGMOUWY HNX AGMOUWY GMUW AGMOUWY BDFHJLNPVXZ GM HNX

Stolen credentials

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 323Q1126_1. How scared are you of each of the following?

1. Phishing

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4558 4169 426 374 171 142 150 123 85* 73* 72* 74* 74* 72* 53* 56* 168 157 148 118 199 176 878 837 67* 65*Unweighted Base

3488 3306 244 229 88 87 135 110 48 61 56 60 67 67 35 44 77 83 90 79 170 148 772 733 48 45
77% 79% 57% 61% 51% 61% 90% 89% 56% 84% 78% 81% 91% 93% 66% 79% 46% 53% 61% 67% 85% 84% 88% 88% 72% 69%

CEIQS ADFRTZ Q ACEIKOQSY BDFRTZ IDFRTZ CEIQS DFRT ACEIKOQSY BDFLPRTZ Q DFR Q R ACEIOQSY DFRTZ ACEIKOQSY BDFRTZ CEQ R

TOP 2 BOX (NET)

1542 1671 72 71 27 22 86 86 8 23 31 34 40 46 16 19 12 21 29 24 80 84 383 422 19 28
34% 40% 17% 19% 16% 15% 57% 70% 9% 32% 43% 46% 54% 64% 30% 34% 7% 13% 20% 20% 40% 48% 44% 50% 28% 43%

CEIQS ADFRT Q Q ACEIKOQSUWY GBDFJLPRTVXZ IDFR CEIQS DFRT ACEIOQSUY BDFJLPRTVXZ CEIQ DFR IQ CEIQS BDFJRT ACEIQSY WBDFJPRT CEIQ DFRT

  Very scared

1946 1635 172 158 61 65 49 24 40 38 25 26 27 21 19 25 65 62 61 55 90 64 389 311 29 17
43% 39% 40% 42% 36% 46% 33% 20% 47% 52% 35% 35% 36% 29% 36% 45% 39% 39% 41% 47% 45% 36% 44% 37% 43% 26%

BG HZ HNZ HNZ H G BHLNVXZ H HZ H HNXZ G H XEG H Z

  Somewhat scared

1070 863 182 145 83 55 15 13 37 12 16 14 7 5 18 12 91 74 58 39 29 28 106 104 19 20
23% 21% 43% 39% 49% 39% 10% 11% 44% 16% 22% 19% 9% 7% 34% 21% 54% 47% 39% 33% 15% 16% 12% 12% 28% 31%

BGMUW HNX AGKMUWY BHJLNPVX AGKMUWY BHJLNPVX JAGKMUW GMW N GMUW N ACGKMOSUWY BHJLNPTVXZ AGKMUW BHJLNVX GMUW BHJNVX

BOTTOM 2 BOX (NET)

786 651 131 115 63 40 12 10 30 6 12 10 4 5 16 8 66 51 45 23 24 24 84 88 12 17
17% 16% 31% 31% 37% 28% 8% 8% 35% 8% 17% 14% 5% 7% 30% 14% 39% 32% 30% 19% 12% 14% 10% 11% 18% 26%

BGMUW HNX AGKMUWY BHJLNPTVX AGKMUWY BHJLNPVX JAGKMUWY M PAGMUW ACGKMUWY BHJLNPTVX TAGKMUW HJNX GMW BHJNVX

  Not very scared

284 212 51 30 20 15 3 3 7 6 4 4 3 - 2 4 25 23 13 16 5 4 22 16 7 3
6% 5% 12% 8% 12% 11% 2% 2% 8% 8% 6% 5% 4% - 4% 7% 15% 15% 9% 14% 3% 2% 3% 2% 10% 5%

BGUW NX AGMUW BHNVX AGUW BHNVX GUW NVX NX NX AGKMOUW BDHLNVXZ GUW BHNVX GUW

  Not at all scared

4558 4169 426 374 171 142 150 123 85 73 72 74 74 72 53 56 168 157 148 118 199 176 878 837 67 65
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 324Q1126_2. How scared are you of each of the following?

2. Spamming

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4853 4635 444 411 180 159 184 160 88* 74* 76* 79* 87* 90* 92* 76* 181 165 137 121 194 176 872 897 82* 84*Unweighted Base

2889 2780 219 188 75 74 124 77 39 55 31 49 45 51 39 44 62 62 48 52 143 112 619 633 49 45
60% 60% 49% 46% 42% 47% 67% 48% 44% 74% 41% 62% 52% 57% 42% 58% 34% 38% 35% 43% 74% 64% 71% 71% 60% 54%

CEIKOQS DFHRT QS HACEIKMOQS IBDFHNPRTZ KDFHRT QS R ORT VACEIKMOQSY DFHRT ACEIKMOQSY BDFHNPRTZ EIKOQS R

TOP 2 BOX (NET)

1041 1011 62 47 20 22 55 29 8 16 6 18 11 16 12 11 13 16 17 10 65 43 237 228 13 20
21% 22% 14% 11% 11% 14% 30% 18% 9% 22% 8% 23% 13% 18% 13% 14% 7% 10% 12% 8% 34% 24% 27% 25% 16% 24%

CEIKMOQS DFRT Q HACEIKMOQSY DRT IDRT KDRT T ACEIKMOQSY DFRT ACEIKMOQSY BDFHPRT Q DRT

  Very scared

1848 1769 157 141 55 52 69 48 31 39 25 31 34 35 27 33 49 46 31 42 78 69 382 405 36 25
38% 38% 35% 34% 31% 33% 38% 30% 35% 53% 33% 39% 39% 39% 29% 43% 27% 28% 23% 35% 40% 39% 44% 45% 44% 30%

EQS HR QS QS S IBDFHRTZ QS HR S QS R ACEOQS BDFHRTZ EOQS

  Somewhat scared

1964 1855 225 223 105 85 60 83 49 19 45 30 42 39 53 32 119 103 89 69 51 64 253 264 33 39
40% 40% 51% 54% 58% 53% 33% 52% 56% 26% 59% 38% 48% 43% 58% 42% 66% 62% 65% 57% 26% 36% 29% 29% 40% 46%

GUW JX AGUW BJLVX AGUWY BJLVX GBJLVX JAGUWY LAGUWY GUW JX PAGUWY JX ACGMUWY BJLNPVXZ ACGMUWY BJLPVX U UW JX

BOTTOM 2 BOX (NET)

1432 1304 147 157 77 56 53 52 36 13 34 25 36 35 39 18 80 69 59 38 44 54 214 220 26 31
30% 28% 33% 38% 43% 35% 29% 33% 41% 18% 45% 32% 41% 39% 42% 24% 44% 42% 43% 31% 23% 31% 25% 25% 32% 37%

UW JX UW BJPX ACGUW BJX JX JAGUW ACGUW J AGUW BJPX PAGUW ACGUW BJPVX ACGUW J J JX

  Not very scared

532 551 78 66 28 29 7 31 13 6 11 5 6 4 14 14 39 34 30 31 7 10 39 44 7 8
11% 12% 18% 16% 16% 18% 4% 19% 15% 8% 14% 6% 7% 4% 15% 18% 22% 21% 22% 26% 4% 6% 4% 5% 9% 10%

GUW NVX AGMUWY BLNVX AGMUW BJLNVX GBJLNVXZ GUW GUW GUW LNVX AGMUWY BJLNVXZ AGMUWY BDJLNVXZ

  Not at all scared

4853 4635 444 411 180 159 184 160 88 74 76 79 87 90 92 76 181 165 137 121 194 176 872 897 82 84
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 325Q1126_3. How scared are you of each of the following?

3. Cyber squatting

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2455 3093 176 225 84* 90* 85* 88* 26** 39* 40* 59* 41* 59* 31* 47* 67* 79* 69* 75* 45* 75* 609 770 59* 68*Unweighted Base

1613 2077 84 109 36 49 63 71 13 29 24 38 25 42 22 37 32 34 44 47 29 44 335 431 42 45
66% 67% 48% 48% 43% 54% 74% 81% 50% 74% 60% 64% 61% 71% 71% 79% 48% 43% 64% 63% 64% 59% 55% 56% 71% 66%

CEQW DFRX CEQW BDFLRTVXZ DFRX DR DFRX CEQ DFRVX CE DR CE E DR CEQW DR

TOP 2 BOX (NET)

707 881 35 37 14 17 30 46 1 10 9 13 10 20 9 17 7 11 16 18 15 20 107 139 16 22
29% 28% 20% 16% 17% 19% 35% 52% 4% 26% 23% 22% 24% 34% 29% 36% 10% 14% 23% 24% 33% 27% 18% 18% 27% 32%

CEQW DFRX CEQW GBDFJLNRTVXZ DFRX Q DFRX EQW Q DRX

  Very scared

906 1196 49 72 22 32 33 25 12 19 15 25 15 22 13 20 25 23 28 29 14 24 228 292 26 23
37% 39% 28% 32% 26% 36% 39% 28% 46% 49% 38% 42% 37% 37% 42% 43% 37% 29% 41% 39% 31% 32% 37% 38% 44% 34%
CE DH DHR CE CE

  Somewhat scared

842 1016 92 116 48 41 22 17 13 10 16 21 16 17 9 10 35 45 25 28 16 31 274 339 17 23
34% 33% 52% 52% 57% 46% 26% 19% 50% 26% 40% 36% 39% 29% 29% 21% 52% 57% 36% 37% 36% 41% 45% 44% 29% 34%

H AGOSUY BHJLNPTXZ AGOSUWY BHJNP H AGOY BHJLNPTXZ H HP AGY BHJNP H

BOTTOM 2 BOX (NET)

582 725 51 70 30 23 20 14 8 6 10 13 12 17 7 6 18 28 17 20 8 20 215 262 14 20
24% 23% 29% 31% 36% 26% 24% 16% 31% 15% 25% 22% 29% 29% 23% 13% 27% 35% 25% 27% 18% 27% 35% 34% 24% 29%

BHJP AU BHJP AGU BHJP HP

  Not very scared

260 291 41 46 18 18 2 3 5 4 6 8 4 - 2 4 17 17 8 8 8 11 59 77 3 3
11% 9% 23% 20% 21% 20% 2% 3% 19% 10% 15% 14% 10% - 6% 9% 25% 22% 12% 11% 18% 15% 10% 10% 5% 4%
G HN AGOSWY BHNXZ AGWY BHNXZ N G HN N N AGOSWY BHNXZ G N GY HNZ G HN

  Not at all scared

2455 3093 176 225 84 90 85 88 26 39 40 59 41 59 31 47 67 79 69 75 45 75 609 770 59 68
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 326Q1126_4. How scared are you of each of the following?

4. Stolen credentials

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4116 4209 394 393 155 145 136 123 79* 77* 70* 72* 63* 71* 60* 62* 156 150 137 117 182 174 702 786 77* 82*Unweighted Base

3521 3651 298 318 119 119 125 114 61 67 56 62 60 66 55 54 117 108 114 96 164 151 623 696 69 74
86% 87% 76% 81% 77% 82% 92% 93% 77% 87% 80% 86% 95% 93% 92% 87% 75% 72% 83% 82% 90% 87% 89% 89% 90% 90%

CEIQ DR R R ACEIKQS BDFRT R R ACEIKQS DFRT CEIQ R CEIKQ R ACEIKQ DFRT CEIQ DR

TOP 2 BOX (NET)

2055 2191 151 171 65 58 90 89 30 37 34 40 37 43 34 34 48 50 65 61 90 91 350 393 42 44
50% 52% 38% 44% 42% 40% 66% 72% 38% 48% 49% 56% 59% 61% 57% 55% 31% 33% 47% 52% 49% 52% 50% 50% 55% 54%

CEIQ DFR R Q ACEIKQSUW BDFJLPRTVXZ R Q FR CEIQ DFR CIQ R Q R CQ FR CIQ DFR CIQ FR

  Very scared

1466 1460 147 147 54 61 35 25 31 30 22 22 23 23 21 20 69 58 49 35 74 60 273 303 27 30
36% 35% 37% 37% 35% 42% 26% 20% 39% 39% 31% 31% 37% 32% 35% 32% 44% 39% 36% 30% 41% 34% 39% 39% 35% 37%
G H G H HT G H AG H G H AG BH H

  Somewhat scared

595 558 96 75 36 26 11 9 18 10 14 10 3 5 5 8 39 42 23 21 18 23 79 90 8 8
14% 13% 24% 19% 23% 18% 8% 7% 23% 13% 20% 14% 5% 7% 8% 13% 25% 28% 17% 18% 10% 13% 11% 11% 10% 10%

GMW H AGMOUWY BHNXZ AGMOUWY HNX AGMOUWY GMUW AGMOUWY BDFHJLNPVXZ GM HNX

BOTTOM 2 BOX (NET)

455 416 76 62 28 18 11 6 13 7 10 8 1 4 5 5 29 28 21 8 14 19 65 75 6 7
11% 10% 19% 16% 18% 12% 8% 5% 16% 9% 14% 11% 2% 6% 8% 8% 19% 19% 15% 7% 8% 11% 9% 10% 8% 9%
M AGMOUWY BHNTX AGMUWY H MUW M AGMUWY BHNTVXZ TMUW M

  Not very scared

140 142 20 13 8 8 - 3 5 3 4 2 2 1 - 3 10 14 2 13 4 4 14 15 2 1
3% 3% 5% 3% 5% 6% - 2% 6% 4% 6% 3% 3% 1% - 5% 6% 9% 1% 11% 2% 2% 2% 2% 3% 1%

GW X GW GW X GOW GW G AGOSW BDHNVXZ SBDHLNVXZ

  Not at all scared

4116 4209 394 393 155 145 136 123 79 77 70 72 63 71 60 62 156 150 137 117 182 174 702 786 77 82
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 327Q1126_5. How scared are you of each of the following?

5. Malware

Base: Familiar With Abusive Internet Behavior

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4670 4385 441 390 170 146 183 148 85* 74* 69* 75* 81* 81* 86* 74* 167 151 149 122 186 177 855 840 74* 75*Unweighted Base

3784 3589 309 287 118 106 162 117 65 61 54 59 71 75 71 60 98 99 108 91 163 155 796 750 64 65
81% 82% 70% 74% 69% 73% 89% 79% 76% 82% 78% 79% 88% 93% 83% 81% 59% 66% 72% 75% 88% 88% 93% 89% 86% 87%

CEQS DFRT Q Q HACEIKQS R Q R Q R CEQS BDFHLPRT CEQ R Q ACEIQS BDFHRT XACEGIKOQSUY BDFHLPRT CEQS DFRT

TOP 2 BOX (NET)

1853 1733 126 98 44 36 93 65 15 23 25 23 31 36 36 33 25 30 39 37 74 79 441 412 43 41
40% 40% 29% 25% 26% 25% 51% 44% 18% 31% 36% 31% 38% 44% 42% 45% 15% 20% 26% 30% 40% 45% 52% 49% 58% 55%

CEIQS DFRT IQ Q ACEIKQSU DFRT IQ EIQ DFRT CEIQS DFRT Q R CEIQS DFJLRT ACEIKMQSU BDFJLRT ACEIKMOQSU BDFJLRT

  Very scared

1931 1856 183 189 74 70 69 52 50 38 29 36 40 39 35 27 73 69 69 54 89 76 355 338 21 24
41% 42% 41% 48% 44% 48% 38% 35% 59% 51% 42% 48% 49% 48% 41% 36% 44% 46% 46% 44% 48% 43% 42% 40% 28% 32%
Y Y CBHXZ Y HZ ACEGKOQWY HZ Z Y Z Y Y Y Y

  Somewhat scared

886 796 132 103 52 40 21 31 20 13 15 16 10 6 15 14 69 52 41 31 23 22 59 90 10 10
19% 18% 30% 26% 31% 27% 11% 21% 24% 18% 22% 21% 12% 7% 17% 19% 41% 34% 28% 25% 12% 12% 7% 11% 14% 13%

GUW NVX AGMOUWY BNVXZ AGMOUWY BNVXZ W GNVX GUW GW NX W NX ACEGIKMOSUWY BHJLNPVXZ AGMUWY BNVXZ W W W

BOTTOM 2 BOX (NET)

692 604 107 85 42 31 18 16 15 10 11 14 8 6 10 10 53 38 33 20 19 18 49 77 7 7
15% 14% 24% 22% 25% 21% 10% 11% 18% 14% 16% 19% 10% 7% 12% 14% 32% 25% 22% 16% 10% 10% 6% 9% 9% 9%
W X AGMOUWY BHNVXZ AGMOUWY BHNVXZ W W W NX W AGIKMOUWY BHJNPVXZ AGMOUWY X W W

  Not very scared

194 192 25 18 10 9 3 15 5 3 4 2 2 - 5 4 16 14 8 11 4 4 10 13 3 3
4% 4% 6% 5% 6% 6% 2% 10% 6% 4% 6% 3% 2% - 6% 5% 10% 9% 5% 9% 2% 2% 1% 2% 4% 4%

W X GW NX GW NX GBDLNVX W W W NX AGMUW BDNVX W BNVX W

  Not at all scared

4670 4385 441 390 170 146 183 148 85 74 69 75 81 81 86 74 167 151 149 122 186 177 855 840 74 75
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 328Q1130_1. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

1. Phishing

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3048 2382 257 192 107 79 120 65 48 39 54 32 52 47 38 33 118 90 89 72 145 115 575 535 41 24
50% 44% 51% 42% 54% 44% 54% 35% 48% 43% 53% 34% 52% 48% 34% 36% 54% 50% 44% 40% 58% 50% 52% 54% 41% 26%

BO HLZ DO Z OY Z HOY O Z LO O HLZ OY HLPZ Z AOSY BDHLPTZ OSY BDFHLPTZ Z

Purchased antivirus
software for my computer

1777 1309 116 113 54 38 83 70 24 24 24 22 20 18 33 16 61 29 34 44 72 58 335 235 38 19
29% 24% 23% 25% 27% 21% 37% 38% 24% 27% 24% 23% 20% 19% 29% 17% 28% 16% 17% 24% 29% 25% 30% 24% 38% 20%

BCMS R R S ACEIKMQSW BDFLNPRTVXZ R PS RS S R XCMS R ZACIKMS

Changed my Internet
habits

681 699 41 32 15 12 29 25 4 5 5 8 5 9 7 4 9 9 9 18 25 25 146 164 19 21
11% 13% 8% 7% 8% 7% 13% 14% 4% 6% 5% 8% 5% 9% 6% 4% 4% 5% 4% 10% 10% 11% 13% 16% 19% 23%

CIKMQS ADFJPR Q CIKMQS DFJPR S QS R ACEIKMOQS WBDFJLPRTV ACEIKMOQSU BDFJLNPRTV

Purchased an identity
protection plan

547 520 16 18 16 12 23 18 2 2 11 14 3 5 7 6 11 1 10 17 10 11 143 159 19 22
9% 10% 3% 4% 8% 7% 10% 10% 2% 2% 11% 15% 3% 5% 6% 7% 5% 1% 5% 9% 4% 5% 13% 16% 19% 24%

CIMQSU DJRV R CI R CIMQSU DJR CIMU DFJNRV R R R DJR R ACIMOQSU WBDFHJNPRTV ACEGIMOQSU BDFHJNPRTV

Stopped making
purchases online

393 345 47 36 20 14 8 4 13 9 5 5 4 2 6 6 11 10 22 13 32 22 58 59 4 6
6% 6% 9% 8% 10% 8% 4% 2% 13% 10% 5% 5% 4% 2% 5% 7% 5% 6% 11% 7% 13% 10% 5% 6% 4% 6%

H AGQW HN AGW H AGKMQWY HN AGMQWY H AGKMOQWY BHNX H

Other

1167 1244 142 148 47 57 25 32 31 22 16 26 29 31 36 37 45 59 63 51 38 42 138 124 11 20
19% 23% 28% 32% 24% 31% 11% 17% 31% 24% 16% 27% 29% 32% 32% 40% 20% 33% 31% 28% 15% 18% 12% 12% 11% 22%

GWY AX AGKQUWY BHVXZ GUWY BHVX AGKQUWY X KX AGKUWY BHVX AGKQUWY BHJTVXZ GWY QBHVX AGKQUWY HVX X YX

None

7613 6499 619 539 259 212 288 214 122 101 115 107 113 112 127 102 255 198 227 215 322 273 1395 1276 132 112
124% 119% 123% 117% 130% 117% 129% 116% 121% 112% 113% 113% 113% 115% 113% 111% 116% 110% 113% 119% 129% 120% 126% 128% 132% 120%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 329Q1130_2. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

2. Spamming

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2795 2236 234 177 102 79 108 87 41 37 57 36 45 48 49 41 113 83 78 67 118 102 421 370 44 32
45% 41% 47% 38% 51% 44% 48% 47% 41% 41% 56% 38% 45% 49% 44% 45% 51% 46% 39% 37% 47% 45% 38% 37% 44% 34%

BW X DW SW SW DTXZ LAISW DTXZ SW X W X

Purchased antivirus
software for my computer

1505 1329 124 120 53 45 65 53 23 19 12 19 18 16 25 14 47 29 32 43 61 53 249 242 22 23
24% 24% 25% 26% 27% 25% 29% 29% 23% 21% 12% 20% 18% 16% 22% 15% 21% 16% 16% 24% 24% 23% 22% 24% 22% 25%
KS PR KS NPR KS R KMSW NPR K K K KS KS PR

Changed my Internet
habits

576 620 32 29 13 12 18 19 2 5 8 6 - 6 5 7 11 7 11 18 20 21 93 139 15 20
9% 11% 6% 6% 7% 7% 8% 10% 2% 6% 8% 6% - 6% 4% 8% 5% 4% 5% 10% 8% 9% 8% 14% 15% 22%

CIMQ ADFR M M IM R M M M M M R IM R IM WBDFJLNR CEIMOQSUW BDFHJLNPRTVX

Purchased an identity
protection plan

605 458 16 20 15 10 24 14 4 6 8 12 5 5 8 5 12 2 6 12 11 5 155 110 24 15
10% 8% 3% 4% 8% 6% 11% 8% 4% 7% 8% 13% 5% 5% 7% 5% 5% 1% 3% 7% 4% 2% 14% 11% 24% 16%

BCIQSU DRV R CS R CIQSU RV R C DFRV R R R RV XACEIMOQSU BDFRV ACEGIKMOQSUW BDFHJNPRTV

Stopped making
purchases online

467 419 50 36 20 16 10 6 11 6 5 7 5 4 15 8 8 10 25 12 45 25 106 87 6 9
8% 8% 10% 8% 10% 9% 4% 3% 11% 7% 5% 7% 5% 4% 13% 9% 4% 6% 12% 7% 18% 11% 10% 9% 6% 10%
Q H AGQ H GQ H GQ AGKMQ AGKMQ VACEGKMQWY HN AGQ H H

Other

1359 1302 143 149 49 53 38 26 35 27 20 25 37 25 30 31 56 67 72 62 51 47 268 224 12 15
22% 24% 28% 32% 25% 29% 17% 14% 35% 30% 20% 26% 37% 26% 27% 34% 25% 37% 36% 34% 20% 21% 24% 22% 12% 16%
Y AH AGUY BHVXZ Y HVXZ AGKUWY HZ H AEGKQUWY H GY BHVXZ GY QBHVXZ AEGKQUWY BHVXZ GY H

None

7307 6364 599 531 252 215 263 205 116 100 110 105 110 104 132 106 247 198 224 214 306 253 1292 1172 123 114
119% 117% 119% 115% 126% 119% 118% 111% 115% 111% 108% 111% 110% 107% 118% 115% 112% 110% 111% 118% 122% 111% 116% 118% 123% 123%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 330Q1130_3. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

3. Cyber squatting

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2519 1899 193 150 87 69 89 65 34 31 48 31 32 36 39 30 100 71 69 72 101 84 368 282 43 23
41% 35% 38% 33% 44% 38% 40% 35% 34% 34% 47% 33% 32% 37% 35% 33% 45% 39% 34% 40% 40% 37% 33% 28% 43% 25%

BW XZ W W XZ LMSW IMSW XZ XZ W XZ X ZW

Purchased antivirus
software for my computer

1129 1025 83 77 30 29 50 49 17 22 9 14 14 17 21 18 30 18 25 27 34 26 155 167 21 12
18% 19% 17% 17% 15% 16% 22% 27% 17% 24% 9% 15% 14% 18% 19% 20% 14% 10% 12% 15% 14% 11% 14% 17% 21% 13%

KSUW RV K R KQSUW BDFLRTVXZ RVZ K R RV K

Changed my Internet
habits

599 626 34 31 11 6 20 16 6 5 7 9 2 6 7 7 9 7 11 19 13 18 102 133 20 20
10% 11% 7% 7% 6% 3% 9% 9% 6% 6% 7% 9% 2% 6% 6% 8% 4% 4% 5% 10% 5% 8% 9% 13% 20% 22%

CEMQSU ADFR MQ F F FR MQU WBDFJNRV ACEGIKMOQSUW BDFHJLNPRTVX

Purchased an identity
protection plan

426 453 15 15 12 9 19 17 - 2 9 11 3 2 7 4 8 3 6 14 12 8 81 130 15 15
7% 8% 3% 3% 6% 5% 9% 9% - 2% 9% 12% 3% 2% 6% 4% 4% 2% 3% 8% 5% 4% 7% 13% 15% 16%

CIQS ADJNRV I CIQS DJNRV CIS DFJNRV I SDR I CIQS WBDFJNPRTV ACEIMOQSUW BDFJNPRTV

Stopped making
purchases online

350 284 26 21 8 7 11 3 7 3 8 5 1 1 9 7 6 9 21 8 24 20 83 64 4 5
6% 5% 5% 5% 4% 4% 5% 2% 7% 3% 8% 5% 1% 1% 8% 8% 3% 5% 10% 4% 10% 9% 7% 6% 4% 5%
M H M MQ MQ HN TACEGMQ ACEMQ BDFHN AMQ HN

Other

2112 1943 228 227 86 81 71 51 52 33 30 35 56 41 43 39 85 84 87 70 107 90 458 388 23 30
34% 36% 45% 49% 43% 45% 32% 28% 51% 37% 29% 37% 56% 42% 38% 42% 39% 47% 43% 39% 43% 39% 41% 39% 23% 32%
Y H AGKY BHJLTVXZ AGKY BHZ JAGKQWY AEGKOQSUWY H Y H Y BHZ AGKY H AGKY H AGKY BH

None

7135 6230 579 521 234 201 260 201 116 96 111 105 108 103 126 105 238 192 219 210 291 246 1247 1164 126 105
116% 114% 115% 113% 117% 111% 117% 109% 115% 107% 109% 111% 108% 106% 113% 114% 108% 107% 109% 116% 116% 108% 112% 117% 126% 113%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 331Q1130_4. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

4. Stolen credentials

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

2796 2298 233 173 108 67 107 60 40 40 46 39 44 45 42 38 110 89 72 75 121 115 512 504 47 35
46% 42% 46% 38% 54% 37% 48% 33% 40% 44% 45% 41% 44% 46% 38% 41% 50% 49% 36% 41% 48% 50% 46% 51% 47% 38%
BS DH DS FAIOSW HS H OS BDFH S BDFHZ S WBDFHTZ

Purchased antivirus
software for my computer

1495 1348 125 136 56 43 68 58 25 24 21 18 20 19 28 17 47 30 43 39 63 57 225 235 22 28
24% 25% 25% 30% 28% 24% 30% 32% 25% 27% 21% 19% 20% 20% 25% 18% 21% 17% 21% 22% 25% 25% 20% 24% 22% 30%
W R W BLNPRTX W AQSW BLNPRTX R R R

Changed my Internet
habits

929 887 64 69 21 23 28 22 4 9 11 6 4 11 8 10 16 9 12 21 31 29 213 177 28 26
15% 16% 13% 15% 11% 13% 13% 12% 4% 10% 11% 6% 4% 11% 7% 11% 7% 5% 6% 12% 12% 13% 19% 18% 28% 28%

IMOQS LR IMQS LR R IMS R R IMS R ACEGIKMOQSU LRT ACEGIKMOQSUW BDFHJLNPRTVX

Purchased an identity
protection plan

596 539 26 20 21 15 27 26 5 4 8 18 6 5 8 5 11 3 5 19 9 10 124 157 18 14
10% 10% 5% 4% 11% 8% 12% 14% 5% 4% 8% 19% 6% 5% 7% 5% 5% 2% 2% 10% 4% 4% 11% 16% 18% 15%

CQSU DRV CQSU DR CIQSU DJNPRV S KBDFJNPRV S SDRV CQSU WBDFJNPRV ACIKMOQSUW DJNPRV

Stopped making
purchases online

392 319 40 33 12 14 6 4 8 5 6 5 1 3 8 6 8 10 22 8 34 24 77 49 7 5
6% 6% 8% 7% 6% 8% 3% 2% 8% 6% 6% 5% 1% 3% 7% 7% 4% 6% 11% 4% 14% 11% 7% 5% 7% 5%

GM H GMQ H M H GM M TAGMQW ACEGKMQW BHNTX GM M

Other

1385 1187 140 136 42 52 44 37 34 19 23 25 38 29 36 29 58 58 71 57 54 37 224 143 14 10
23% 22% 28% 30% 21% 29% 20% 20% 34% 21% 23% 26% 38% 30% 32% 32% 26% 32% 35% 31% 22% 16% 20% 14% 14% 11%

WY VXZ AGWY BHVXZ BVXZ X AEGUWY VXZ ACEGKQUWY VXZ AEGUWY BHVXZ WY BHVXZ AEGKQUWY BHVXZ X

None

7593 6578 628 567 260 214 280 207 116 101 115 111 113 112 130 105 250 199 225 219 312 272 1375 1265 136 118
124% 121% 125% 123% 130% 118% 126% 113% 115% 112% 113% 117% 113% 115% 116% 114% 114% 111% 112% 121% 125% 119% 124% 127% 136% 127%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 332Q1130_5. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?

5. Malware

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

3605 3195 298 258 133 108 163 123 61 53 59 48 62 64 66 49 128 110 96 97 159 142 635 590 62 53
59% 59% 59% 56% 67% 60% 73% 67% 60% 59% 58% 51% 62% 66% 59% 53% 58% 61% 48% 54% 64% 62% 57% 59% 62% 57%
S S ASW ACIKMOQSUWY BDLPT S S LT S S S S

Purchased antivirus
software for my computer

1381 1065 114 101 51 39 62 43 25 19 15 17 18 16 26 17 44 26 38 30 54 44 259 208 16 12
22% 20% 23% 22% 26% 22% 28% 23% 25% 21% 15% 18% 18% 16% 23% 18% 20% 14% 19% 17% 22% 19% 23% 21% 16% 13%
B RZ K KSY RZ K R

Changed my Internet
habits

639 629 40 36 15 13 21 12 5 5 6 4 2 12 7 7 14 10 9 17 22 21 122 145 22 19
10% 12% 8% 8% 8% 7% 9% 7% 5% 6% 6% 4% 2% 12% 6% 8% 6% 6% 4% 9% 9% 9% 11% 15% 22% 20%

MQS DHLR M MS MLR M MQS WBDFHJLRV ACEGIKMOQSUW BDFHJLPRTV

Purchased an identity
protection plan

402 435 16 17 10 6 16 9 - 3 5 9 2 4 4 7 11 4 9 18 9 8 105 152 12 7
7% 8% 3% 4% 5% 3% 7% 5% - 3% 5% 9% 2% 4% 4% 8% 5% 2% 4% 10% 4% 4% 9% 15% 12% 8%

CI ADFRV I CI I DFRV R I I SDFRV ACEIMOQSU WBDFHJNPRVZ ACEIMOQSU R

Stopped making
purchases online

429 281 38 34 14 11 9 3 5 8 7 3 4 1 9 7 7 9 22 14 31 19 96 51 10 5
7% 5% 8% 7% 7% 6% 4% 2% 5% 9% 7% 3% 4% 1% 8% 8% 3% 5% 11% 8% 12% 8% 9% 5% 10% 5%

BQ H Q BHN HN HN HN AGMQ HN ACGIMQ BHN XAGQ H GQ

Other

1067 906 116 104 34 35 21 18 25 14 20 24 27 16 21 20 49 41 47 42 40 30 157 105 10 17
17% 17% 23% 23% 17% 19% 9% 10% 25% 16% 20% 25% 27% 16% 19% 22% 22% 23% 23% 23% 16% 13% 14% 11% 10% 18%

GWY HX AGUWY BHVX G HX AGWY G BHVX AEGUWY G HX GWY BHVX AGUWY BHVX G X HX

None

7523 6511 622 550 257 212 292 208 121 102 112 105 115 113 133 107 253 200 221 218 315 264 1374 1251 132 113
122% 119% 124% 119% 129% 117% 131% 113% 120% 113% 110% 111% 115% 116% 119% 116% 115% 111% 110% 120% 126% 116% 124% 126% 132% 122%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 333Q775. If you felt a website was being run improperly (for example, appears to be conducting illegal

activity, appears to be a fake, etc.), who would you complain to?

Base: All Qualified Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 5452 -** 461 -** 181 -** 184 -** 90* -** 95* -** 97* -** 92* -** 180 -** 181 -** 228 -** 996 -** 93*Unweighted Base

- 1703 - 119 - 45 - 70 - 14 - 36 - 25 - 16 - 42 - 58 - 82 - 272 - 37
- 31% - 26% - 25% - 38% - 16% - 38% - 26% - 17% - 23% - 32% - 36% - 27% - 40%

DJPRX J BDFJNPRX DFJPRX JP DFJPRX JP DFJNPRX

Consumer protection
agency

- 1621 - 90 - 59 - 34 - 20 - 38 - 19 - 33 - 37 - 36 - 139 - 343 - 23
- 30% - 20% - 33% - 18% - 22% - 40% - 20% - 36% - 21% - 20% - 61% - 34% - 25%

DHNRT DHNRT BDHJNRTZ DHJNRT BDFHJLNPRTXZ BDHJNRT

Local police

- 1335 - 69 - 27 - 52 - 12 - 20 - 9 - 20 - 23 - 38 - 63 - 270 - 37
- 24% - 15% - 15% - 28% - 13% - 21% - 9% - 22% - 13% - 21% - 28% - 27% - 40%

DFJNR DFJNR N N NR DFJNR BDFJNR BDFJLNPRTVX

Contact the website
owner/operator

- 1151 - - - 20 - 46 - 23 - 20 - 28 - 22 - 24 - 71 - 38 - 285 - 30
- 21% - - - 11% - 25% - 26% - 21% - 29% - 24% - 13% - 39% - 17% - 29% - 32%

DFR D DFRV DFR DF DFRV DFR D BDFHJLPRVX D BDFRV BDFRV

National law enforcement

- 760 - - - 16 - 26 - 5 - 14 - 9 - 4 - 6 - 17 - 6 - 139 - 9
- 14% - - - 9% - 14% - 6% - 15% - 9% - 4% - 3% - 9% - 3% - 14% - 10%

DFJPRV DRV DJPRV D DJPRV DRV D D DRV D DJPRV DRV

A national intelligence
agency

- 743 - - - 20 - 57 - 49 - 12 - 49 - 5 - 7 - 11 - 38 - 63 - 10
- 14% - - - 11% - 31% - 54% - 13% - 51% - 5% - 4% - 6% - 17% - 6% - 11%

DPRTX DRX BDFLPRTVXZ BDFHLPRTVXZ DRX BDFHLPRTVXZ D D D DPRTX D DR

Federal police

- 584 - 19 - 8 - 8 - 2 - 9 - 19 - 4 - 4 - 11 - 5 - 221 - 16
- 11% - 4% - 4% - 4% - 2% - 9% - 20% - 4% - 2% - 6% - 2% - 22% - 17%

DFHJPRTV DJRV BDFHJLPRTV V BDFHJLPRTV BDFHJPRTV

ICANN

- 534 - 24 - 15 - 23 - 5 - 19 - 6 - 5 - 4 - 9 - 4 - 74 - 32
- 10% - 5% - 8% - 13% - 6% - 20% - 6% - 5% - 2% - 5% - 2% - 7% - 34%

DRTVX V RV DRTVX BDFJNPRTVX V RV BDFHJLNPRTVX

Private security
companies

- 512 - 20 - 6 - 19 - 6 - 11 - 4 - 5 - 9 - 15 - 12 - 91 - 13
- 9% - 4% - 3% - 10% - 7% - 12% - 4% - 5% - 5% - 8% - 5% - 9% - 14%

DFRV DF DFRV DF DF DFNRV

Interpol

- 89 - 89 - - - - - - - - - - - - - - - - - - - - - -
- 2% - 19% - - - - - - - - - - - - - - - - - - - - - - 

X BFHJLNPRTVXZ

FBI

- 35 - 35 - - - - - - - - - - - - - - - - - - - - - -
- 1% - 8% - - - - - - - - - - - - - - - - - - - - - - 

X BFHJLNPRTVXZ

Intelligence agency like
the CIA or NSA

- 1686 - 231 - 78 - 58 - 17 - 23 - 20 - 33 - 85 - 58 - 42 - 264 - 18
- 31% - 50% - 43% - 32% - 19% - 24% - 21% - 36% - 47% - 32% - 18% - 27% - 19%

JNVXZ BHJLNPTVXZ BHJLNTVXZ JVZ JNVZ BHJLNTVXZ JNVZ V

Don’t know

- 10753 - 696 - 294 - 393 - 153 - 202 - 188 - 147 - 241 - 324 - 429 - 2022 - 225
- 197% - 151% - 162% - 214% - 170% - 213% - 194% - 160% - 134% - 179% - 188% - 203% - 242%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 399p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base

6 5 6 5 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 1% - - - - - - - - - - - - - - - - - - - - - - 

A B

Alabama

- 1 - 1 - - - - - - - - - - - - - - - - - - - - - -
- * - * - - - - - - - - - - - - - - - - - - - - - - 

Alaska

20 5 20 5 - - - - - - - - - - - - - - - - - - - - - -
1% * 4% 1% - - - - - - - - - - - - - - - - - - - - - - 
B DAEIKMOQSU B

Arizona

3 3 3 3 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 1% - - - - - - - - - - - - - - - - - - - - - - 

A B

Arkansas

45 39 45 39 - - - - - - - - - - - - - - - - - - - - - -
2% 2% 9% 8% - - - - - - - - - - - - - - - - - - - - - - 

QU V AEIKMOQSU BFJLNPRTV

California

7 10 7 10 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 2% - - - - - - - - - - - - - - - - - - - - - - 

A BFRTV

Colorado

3 8 3 8 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 2% - - - - - - - - - - - - - - - - - - - - - - 

A BV

Connecticut

2 4 2 4 - - - - - - - - - - - - - - - - - - - - - -
* * * 1% - - - - - - - - - - - - - - - - - - - - - - 

A B

Delaware

2 1 2 1 - - - - - - - - - - - - - - - - - - - - - -
* * * * - - - - - - - - - - - - - - - - - - - - - - 

A

District of Columbia

33 30 33 30 - - - - - - - - - - - - - - - - - - - - - -
1% 1% 7% 7% - - - - - - - - - - - - - - - - - - - - - - 

AEIKMOQSU BFJLNPRTV

Florida

22 10 22 10 - - - - - - - - - - - - - - - - - - - - - -
1% * 4% 2% - - - - - - - - - - - - - - - - - - - - - - 

AEIKMOQSU BFRTV

Georgia

3 - 3 - - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - - 

A

Hawaii

3 4 3 4 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 1% - - - - - - - - - - - - - - - - - - - - - - 

A B

Idaho

25 17 25 17 - - - - - - - - - - - - - - - - - - - - - -
1% 1% 5% 4% - - - - - - - - - - - - - - - - - - - - - - 

AEIKMOQSU BFRTV

Illinois

9 5 9 5 - - - - - - - - - - - - - - - - - - - - - -
* * 2% 1% - - - - - - - - - - - - - - - - - - - - - - 

AQU B

Indiana

4 7 4 7 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 2% - - - - - - - - - - - - - - - - - - - - - - 

A B

Iowa

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
11 5 11 5 - - - - - - - - - - - - - - - - - - - - - -

* * 2% 1% - - - - - - - - - - - - - - - - - - - - - - 
AEQSU B

Kansas

6 5 6 5 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 1% - - - - - - - - - - - - - - - - - - - - - - 

A B

Kentucky

6 5 6 5 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 1% - - - - - - - - - - - - - - - - - - - - - - 

A B

Louisiana

1 1 1 1 - - - - - - - - - - - - - - - - - - - - - -
* * * * - - - - - - - - - - - - - - - - - - - - - - 

Maine

8 9 8 9 - - - - - - - - - - - - - - - - - - - - - -
* * 2% 2% - - - - - - - - - - - - - - - - - - - - - - 

AU BV

Maryland

12 10 12 10 - - - - - - - - - - - - - - - - - - - - - -
1% * 2% 2% - - - - - - - - - - - - - - - - - - - - - - 

AEQSU BFRTV

Massachusetts

18 17 18 17 - - - - - - - - - - - - - - - - - - - - - -
1% 1% 4% 4% - - - - - - - - - - - - - - - - - - - - - - 

AEOQSU BFRTV

Michigan

7 10 7 10 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 2% - - - - - - - - - - - - - - - - - - - - - - 

A BFRTV

Minnesota

5 7 5 7 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 2% - - - - - - - - - - - - - - - - - - - - - - 

A B

Mississippi

8 15 8 15 - - - - - - - - - - - - - - - - - - - - - -
* 1% 2% 3% - - - - - - - - - - - - - - - - - - - - - - 

AU BFRTV

Missouri

1 3 1 3 - - - - - - - - - - - - - - - - - - - - - -
* * * 1% - - - - - - - - - - - - - - - - - - - - - - 

B

Montana

3 2 3 2 - - - - - - - - - - - - - - - - - - - - - -
* * 1% * - - - - - - - - - - - - - - - - - - - - - - 

A B

Nebraska

7 4 7 4 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 1% - - - - - - - - - - - - - - - - - - - - - - 

A B

Nevada

5 5 5 5 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 1% - - - - - - - - - - - - - - - - - - - - - - 

A B

New Hampshire

26 21 26 21 - - - - - - - - - - - - - - - - - - - - - -
1% 1% 5% 5% - - - - - - - - - - - - - - - - - - - - - - 

AEIKMOQSU BFJLNPRTV

New Jersey

1 2 1 2 - - - - - - - - - - - - - - - - - - - - - -
* * * * - - - - - - - - - - - - - - - - - - - - - - 

B

New Mexico

34 31 34 31 - - - - - - - - - - - - - - - - - - - - - -
1% 1% 7% 7% - - - - - - - - - - - - - - - - - - - - - - 

AEIKMOQSU BFJLNPRTV

New York

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
13 16 13 16 - - - - - - - - - - - - - - - - - - - - - -

1% 1% 3% 3% - - - - - - - - - - - - - - - - - - - - - - 
AEQSU BFRTV

North Carolina

20 29 20 29 - - - - - - - - - - - - - - - - - - - - - -
1% 1% 4% 6% - - - - - - - - - - - - - - - - - - - - - - 

AEIKMOQSU BFJLNPRTV

Ohio

8 3 8 3 - - - - - - - - - - - - - - - - - - - - - -
* * 2% 1% - - - - - - - - - - - - - - - - - - - - - - 

AU B

Oklahoma

5 3 5 3 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 1% - - - - - - - - - - - - - - - - - - - - - - 

A B

Oregon

24 15 24 15 - - - - - - - - - - - - - - - - - - - - - -
1% 1% 5% 3% - - - - - - - - - - - - - - - - - - - - - - 

AEIKMOQSU BFRTV

Pennsylvania

5 - 5 - - - - - - - - - - - - - - - - - - - - - - -
* - 1% - - - - - - - - - - - - - - - - - - - - - - - 
B DA

Rhode Island

5 5 5 5 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 1% - - - - - - - - - - - - - - - - - - - - - - 

A B

South Carolina

1 - 1 - - - - - - - - - - - - - - - - - - - - - - -
* - * - - - - - - - - - - - - - - - - - - - - - - - 

South Dakota

6 13 6 13 - - - - - - - - - - - - - - - - - - - - - -
* 1% 1% 3% - - - - - - - - - - - - - - - - - - - - - - 

A BFRTV

Tennessee

28 25 28 25 - - - - - - - - - - - - - - - - - - - - - -
1% 1% 6% 5% - - - - - - - - - - - - - - - - - - - - - - 

AEIKMOQSU BFJLNPRTV

Texas

5 2 5 2 - - - - - - - - - - - - - - - - - - - - - -
* * 1% * - - - - - - - - - - - - - - - - - - - - - - 

A B

Utah

15 22 15 22 - - - - - - - - - - - - - - - - - - - - - -
1% 1% 3% 5% - - - - - - - - - - - - - - - - - - - - - - 

AEQSU BFJLNPRTV

Virginia

10 11 10 11 - - - - - - - - - - - - - - - - - - - - - -
* 1% 2% 2% - - - - - - - - - - - - - - - - - - - - - - 

AEQSU BFRTV

Washington

1 5 1 5 - - - - - - - - - - - - - - - - - - - - - -
* * * 1% - - - - - - - - - - - - - - - - - - - - - - 

B

West Virginia

9 10 9 10 - - - - - - - - - - - - - - - - - - - - - -
* * 2% 2% - - - - - - - - - - - - - - - - - - - - - - 

AQU BFRTV

Wisconsin

1 1 1 1 - - - - - - - - - - - - - - - - - - - - - -
* * * * - - - - - - - - - - - - - - - - - - - - - - 

Wyoming

23 21 - - 23 21 - - - - - - - - - - - - - - - - - - - -
1% 1% - - 12% 12% - - - - - - - - - - - - - - - - - - - - 
C D ACIKMOQSU BDJLNPRTV

Alberta

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
16 14 - - 16 14 - - - - - - - - - - - - - - - - - - - -

1% 1% - - 8% 8% - - - - - - - - - - - - - - - - - - - - 
ACIKMOQSU BDJLNPRTV

British Columbia

10 10 - - 10 10 - - - - - - - - - - - - - - - - - - - -
* * - - 5% 6% - - - - - - - - - - - - - - - - - - - - 

ACIKMOQSU BDJLNPRTV

Manitoba

8 7 - - 8 7 - - - - - - - - - - - - - - - - - - - -
* * - - 4% 4% - - - - - - - - - - - - - - - - - - - - 

ACIKMOQSU BDRTV

New Brunswick

5 3 - - 5 3 - - - - - - - - - - - - - - - - - - - -
* * - - 3% 2% - - - - - - - - - - - - - - - - - - - - 

ACQSU BD

Newfoundland

9 14 - - 9 14 - - - - - - - - - - - - - - - - - - - -
* 1% - - 5% 8% - - - - - - - - - - - - - - - - - - - - 

ACIKMOQSU BDJLNPRTV

Nova Scotia

108 76 - - 108 76 - - - - - - - - - - - - - - - - - - - -
5% 4% - - 54% 42% - - - - - - - - - - - - - - - - - - - - 

CIKMOQSU DRTV FACIKMOQSU BDJLNPRTV

Ontario

1 1 - - 1 1 - - - - - - - - - - - - - - - - - - - -
* * - - 1% 1% - - - - - - - - - - - - - - - - - - - - 

A B

Prince Edward Island

12 26 - - 12 26 - - - - - - - - - - - - - - - - - - - -
1% 1% - - 6% 14% - - - - - - - - - - - - - - - - - - - - 

AD ACIKMOQSU EBDJLNPRTV

Quebec

8 9 - - 8 9 - - - - - - - - - - - - - - - - - - - -
* * - - 4% 5% - - - - - - - - - - - - - - - - - - - - 

ACIKMOQSU BDJLNPRTV

Saskatchewan

6 6 - - - - - - - - - - - - - - - - 6 6 - - - - - -
* * - - - - - - - - - - - - - - - - 3% 3% - - - - - - 

ACEQU BDFRV

Alsace

10 7 - - - - - - - - - - - - - - - - 10 7 - - - - - -
* * - - - - - - - - - - - - - - - - 5% 4% - - - - - - 

ACEIKMOQU BDFRV

Aquitaine

6 4 - - - - - - - - - - - - - - - - 6 4 - - - - - -
* * - - - - - - - - - - - - - - - - 3% 2% - - - - - - 

ACEQU BDFRV

Auvergne

3 3 - - - - - - - - - - - - - - - - 3 3 - - - - - -
* * - - - - - - - - - - - - - - - - 1% 2% - - - - - - 

AC BD

Lower Normandy

7 7 - - - - - - - - - - - - - - - - 7 7 - - - - - -
* * - - - - - - - - - - - - - - - - 3% 4% - - - - - - 

ACEOQU BDFRV

Burgundy

9 12 - - - - - - - - - - - - - - - - 9 12 - - - - - -
* 1% - - - - - - - - - - - - - - - - 4% 7% - - - - - - 

ACEIKMOQU BDFJLNPRV

Brittany

10 9 - - - - - - - - - - - - - - - - 10 9 - - - - - -
* * - - - - - - - - - - - - - - - - 5% 5% - - - - - - 

ACEIKMOQU BDFJLNPRV

Centre

5 5 - - - - - - - - - - - - - - - - 5 5 - - - - - -
* * - - - - - - - - - - - - - - - - 2% 3% - - - - - - 

ACEQU BDFRV

Champagne-Ardenne

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
1 - - - - - - - - - - - - - - - - - 1 - - - - - - -
* - - - - - - - - - - - - - - - - - * - - - - - - - 

A

Corsica

4 2 - - - - - - - - - - - - - - - - 4 2 - - - - - -
* * - - - - - - - - - - - - - - - - 2% 1% - - - - - - 

ACEQU BD

Franche-Comte

4 2 - - - - - - - - - - - - - - - - 4 2 - - - - - -
* * - - - - - - - - - - - - - - - - 2% 1% - - - - - - 

ACEQU BD

Upper Normandy

34 30 - - - - - - - - - - - - - - - - 34 30 - - - - - -
1% 1% - - - - - - - - - - - - - - - - 17% 17% - - - - - - 
C D ACEIKMOQU BDFJLNPRV

Ile de France (Paris)

9 5 - - - - - - - - - - - - - - - - 9 5 - - - - - -
* * - - - - - - - - - - - - - - - - 4% 3% - - - - - - 

ACEIKMOQU BDFRV

Languedoc-Roussillon

1 3 - - - - - - - - - - - - - - - - 1 3 - - - - - -
* * - - - - - - - - - - - - - - - - * 2% - - - - - - 

A BD

Limousin

10 10 - - - - - - - - - - - - - - - - 10 10 - - - - - -
* * - - - - - - - - - - - - - - - - 5% 6% - - - - - - 

ACEIKMOQU BDFJLNPRV

Lorraine

11 9 - - - - - - - - - - - - - - - - 11 9 - - - - - -
* * - - - - - - - - - - - - - - - - 5% 5% - - - - - - 

ACEIKMOQU BDFJLNPRV

Midi-Pyrenees

18 9 - - - - - - - - - - - - - - - - 18 9 - - - - - -
1% * - - - - - - - - - - - - - - - - 9% 5% - - - - - - 

ACEIKMOQU BDFJLNPRV

North Calais

14 12 - - - - - - - - - - - - - - - - 14 12 - - - - - -
1% 1% - - - - - - - - - - - - - - - - 7% 7% - - - - - - 

ACEIKMOQU BDFJLNPRV

Pays de la Loire

5 1 - - - - - - - - - - - - - - - - 5 1 - - - - - -
* * - - - - - - - - - - - - - - - - 2% 1% - - - - - - 

ACEQU B

Picardy

6 2 - - - - - - - - - - - - - - - - 6 2 - - - - - -
* * - - - - - - - - - - - - - - - - 3% 1% - - - - - - 

ACEQU BD

Poitou-Charentes

11 19 - - - - - - - - - - - - - - - - 11 19 - - - - - -
* 1% - - - - - - - - - - - - - - - - 5% 10% - - - - - - 

D ACEIKMOQU BDFJLNPRV

Provence-Alpes-Cote-D’a
zur

17 24 - - - - - - - - - - - - - - - - 17 24 - - - - - -
1% 1% - - - - - - - - - - - - - - - - 8% 13% - - - - - - 

D ACEIKMOQU BDFJLNPRV

Rhone-Alps

21 22 - - - - - - - - - - - - - - - - - - 21 22 - - - -
1% 1% - - - - - - - - - - - - - - - - - - 8% 10% - - - - 
C D ACEIKMOQS BDFJLNPRT

Baden-Wurttemberg

40 26 - - - - - - - - - - - - - - - - - - 40 26 - - - -
2% 1% - - - - - - - - - - - - - - - - - - 16% 11% - - - - 
C D ACEIKMOQS BDFJLNPRT

Bavaria

22 19 - - - - - - - - - - - - - - - - - - 22 19 - - - -
1% 1% - - - - - - - - - - - - - - - - - - 9% 8% - - - - 
C D ACEIKMOQS BDFJLNPRT

Berlin

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
5 12 - - - - - - - - - - - - - - - - - - 5 12 - - - -
* 1% - - - - - - - - - - - - - - - - - - 2% 5% - - - - 

ACEQS BDFJLNPRT

Brandenburg

2 2 - - - - - - - - - - - - - - - - - - 2 2 - - - -
* * - - - - - - - - - - - - - - - - - - 1% 1% - - - - 

AC BD

Bremen

3 2 - - - - - - - - - - - - - - - - - - 3 2 - - - -
* * - - - - - - - - - - - - - - - - - - 1% 1% - - - - 

AC BD

Hamburg

24 20 - - - - - - - - - - - - - - - - - - 24 20 - - - -
1% 1% - - - - - - - - - - - - - - - - - - 10% 9% - - - - 
C D ACEIKMOQS BDFJLNPRT

Hesse

3 4 - - - - - - - - - - - - - - - - - - 3 4 - - - -
* * - - - - - - - - - - - - - - - - - - 1% 2% - - - - 

AC BD

Mecklenburg-Western
Pomerania

21 17 - - - - - - - - - - - - - - - - - - 21 17 - - - -
1% 1% - - - - - - - - - - - - - - - - - - 8% 7% - - - - 
C ACEIKMOQS BDFJLNPRT

Lower Saxony

41 49 - - - - - - - - - - - - - - - - - - 41 49 - - - -
2% 2% - - - - - - - - - - - - - - - - - - 16% 21% - - - - 
C DFRT ACEIKMOQS BDFJLNPRT

North Rhine-Westphalia

15 11 - - - - - - - - - - - - - - - - - - 15 11 - - - -
1% 1% - - - - - - - - - - - - - - - - - - 6% 5% - - - - 

ACEIKMOQS BDFJLNPRT

Rhineland-Palatinate

2 3 - - - - - - - - - - - - - - - - - - 2 3 - - - -
* * - - - - - - - - - - - - - - - - - - 1% 1% - - - - 

AC BD

Saarland

23 17 - - - - - - - - - - - - - - - - - - 23 17 - - - -
1% 1% - - - - - - - - - - - - - - - - - - 9% 7% - - - - 
C ACEIKMOQS BDFJLNPRT

Saxony

7 6 - - - - - - - - - - - - - - - - - - 7 6 - - - -
* * - - - - - - - - - - - - - - - - - - 3% 3% - - - - 

ACEQS BDFRT

Saxony-Anhalt

14 8 - - - - - - - - - - - - - - - - - - 14 8 - - - -
1% * - - - - - - - - - - - - - - - - - - 6% 4% - - - - 

ACEIKMOQS BDFRT

Schleswig-Holstein

7 9 - - - - - - - - - - - - - - - - - - 7 9 - - - -
* * - - - - - - - - - - - - - - - - - - 3% 4% - - - - 

ACEQS BDFNRT

Thuringia

1 2 - - - - - - 1 2 - - - - - - - - - - - - - - - -
* * - - - - - - 1% 2% - - - - - - - - - - - - - - - - 

AC BDFRTV

Abruzzo

2 1 - - - - - - 2 1 - - - - - - - - - - - - - - - -
* * - - - - - - 2% 1% - - - - - - - - - - - - - - - - 

ACEQSU BD

Calabria

7 9 - - - - - - 7 9 - - - - - - - - - - - - - - - -
* * - - - - - - 7% 10% - - - - - - - - - - - - - - - - 

ACEKMOQSU BDFLNPRTV

Campania

8 5 - - - - - - 8 5 - - - - - - - - - - - - - - - -
* * - - - - - - 8% 6% - - - - - - - - - - - - - - - - 

ACEKMOQSU BDFLNPRTV

Emilia-Romagna

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 405p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
3 - - - - - - - 3 - - - - - - - - - - - - - - - - -
* - - - - - - - 3% - - - - - - - - - - - - - - - - - 

ACEQSU

Friuli-Venezia Giulia

10 13 - - - - - - 10 13 - - - - - - - - - - - - - - - -
* 1% - - - - - - 10% 14% - - - - - - - - - - - - - - - - 

ACEKMOQSU BDFLNPRTV

Lazio

3 3 - - - - - - 3 3 - - - - - - - - - - - - - - - -
* * - - - - - - 3% 3% - - - - - - - - - - - - - - - - 

ACEQSU BDFRTV

Liguria

25 12 - - - - - - 25 12 - - - - - - - - - - - - - - - -
1% 1% - - - - - - 25% 13% - - - - - - - - - - - - - - - - 
C JACEKMOQSU BDFLNPRTV

Lombardy

1 3 - - - - - - 1 3 - - - - - - - - - - - - - - - -
* * - - - - - - 1% 3% - - - - - - - - - - - - - - - - 

AC BDFRTV

Marche

1 - - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - - 

AC

Molise

2 4 - - - - - - 2 4 - - - - - - - - - - - - - - - -
* * - - - - - - 2% 4% - - - - - - - - - - - - - - - - 

ACEQSU BDFLNPRTV

Piedmont

7 8 - - - - - - 7 8 - - - - - - - - - - - - - - - -
* * - - - - - - 7% 9% - - - - - - - - - - - - - - - - 

ACEKMOQSU BDFLNPRTV

Apulia

5 5 - - - - - - 5 5 - - - - - - - - - - - - - - - -
* * - - - - - - 5% 6% - - - - - - - - - - - - - - - - 

ACEKMOQSU BDFLNPRTV

Sardinia

8 12 - - - - - - 8 12 - - - - - - - - - - - - - - - -
* 1% - - - - - - 8% 13% - - - - - - - - - - - - - - - - 

ACEKMOQSU BDFLNPRTV

Sicily

7 8 - - - - - - 7 8 - - - - - - - - - - - - - - - -
* * - - - - - - 7% 9% - - - - - - - - - - - - - - - - 

ACEKMOQSU BDFLNPRTV

Tuscany

1 - - - - - - - 1 - - - - - - - - - - - - - - - - -
* - - - - - - - 1% - - - - - - - - - - - - - - - - - 

AC

Trentino Alto Adige

2 2 - - - - - - 2 2 - - - - - - - - - - - - - - - -
* * - - - - - - 2% 2% - - - - - - - - - - - - - - - - 

ACEQSU BDFRTV

Umbria

8 3 - - - - - - 8 3 - - - - - - - - - - - - - - - -
* * - - - - - - 8% 3% - - - - - - - - - - - - - - - - 

ACEKMOQSU BDFRTV

Veneto

17 11 - - - - - - - - - - 17 11 - - - - - - - - - - - -
1% 1% - - - - - - - - - - 17% 11% - - - - - - - - - - - - 

ACEIKOQSU BDFJLPRTV

Andalusia

3 2 - - - - - - - - - - 3 2 - - - - - - - - - - - -
* * - - - - - - - - - - 3% 2% - - - - - - - - - - - - 

ACEQSU BDV

Aragon

4 - - - - - - - - - - - 4 - - - - - - - - - - - - -
* - - - - - - - - - - - 4% - - - - - - - - - - - - - 

NACEIKOQSU

Asturias

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
2 1 - - - - - - - - - - 2 1 - - - - - - - - - - - -
* * - - - - - - - - - - 2% 1% - - - - - - - - - - - - 

ACEQSU BD

Balearic Islands

1 4 - - - - - - - - - - 1 4 - - - - - - - - - - - -
* * - - - - - - - - - - 1% 4% - - - - - - - - - - - - 

AC BDFLRTV

Canary Islands

1 1 - - - - - - - - - - 1 1 - - - - - - - - - - - -
* * - - - - - - - - - - 1% 1% - - - - - - - - - - - - 

AC BD

Cantabria

13 5 - - - - - - - - - - 13 5 - - - - - - - - - - - -
1% * - - - - - - - - - - 13% 5% - - - - - - - - - - - - 

ACEIKOQSU BDFJLPRTV

Castilla-Leon

5 1 - - - - - - - - - - 5 1 - - - - - - - - - - - -
* * - - - - - - - - - - 5% 1% - - - - - - - - - - - - 

ACEIKOQSU BD

Castilla-La Mancha

12 21 - - - - - - - - - - 12 21 - - - - - - - - - - - -
1% 1% - - - - - - - - - - 12% 22% - - - - - - - - - - - - 

D ACEIKOQSU BDFJLPRTV

Catalonia

1 1 - - - - - - - - - - 1 1 - - - - - - - - - - - -
* * - - - - - - - - - - 1% 1% - - - - - - - - - - - - 

AC BD

Extremadura

5 7 - - - - - - - - - - 5 7 - - - - - - - - - - - -
* * - - - - - - - - - - 5% 7% - - - - - - - - - - - - 

ACEIKOQSU BDFJLPRTV

Galicia

19 16 - - - - - - - - - - 19 16 - - - - - - - - - - - -
1% 1% - - - - - - - - - - 19% 16% - - - - - - - - - - - - 
C ACEIKOQSU BDFJLPRTV

Madrid

1 2 - - - - - - - - - - 1 2 - - - - - - - - - - - -
* * - - - - - - - - - - 1% 2% - - - - - - - - - - - - 

AC BDV

Murcia

6 4 - - - - - - - - - - 6 4 - - - - - - - - - - - -
* * - - - - - - - - - - 6% 4% - - - - - - - - - - - - 

ACEIKOQSU BDFLRTV

Navarra

5 7 - - - - - - - - - - 5 7 - - - - - - - - - - - -
* * - - - - - - - - - - 5% 7% - - - - - - - - - - - - 

ACEIKOQSU BDFJLPRTV

Basque Country

5 14 - - - - - - - - - - 5 14 - - - - - - - - - - - -
* 1% - - - - - - - - - - 5% 14% - - - - - - - - - - - - 

A ACEIKOQSU MBDFJLPRTV

Valencia

16 14 - - - - - - - - - - - - - - 16 14 - - - - - - - -
1% 1% - - - - - - - - - - - - - - 7% 8% - - - - - - - - 

ACEIKMOSU BDFJLNPTV

East of England

15 17 - - - - - - - - - - - - - - 15 17 - - - - - - - -
1% 1% - - - - - - - - - - - - - - 7% 9% - - - - - - - - 

ACEIKMOSU BDFJLNPTV

East Midlands

31 21 - - - - - - - - - - - - - - 31 21 - - - - - - - -
1% 1% - - - - - - - - - - - - - - 14% 12% - - - - - - - - 
C D ACEIKMOSU BDFJLNPTV

London

10 7 - - - - - - - - - - - - - - 10 7 - - - - - - - -
* * - - - - - - - - - - - - - - 5% 4% - - - - - - - - 

ACEIKMOSU BDFTV

North East

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
20 18 - - - - - - - - - - - - - - 20 18 - - - - - - - -

1% 1% - - - - - - - - - - - - - - 9% 10% - - - - - - - - 
C D ACEIKMOSU BDFJLNPTV

North West

4 3 - - - - - - - - - - - - - - 4 3 - - - - - - - -
* * - - - - - - - - - - - - - - 2% 2% - - - - - - - - 

ACU BD

Northern Ireland

16 10 - - - - - - - - - - - - - - 16 10 - - - - - - - -
1% * - - - - - - - - - - - - - - 7% 6% - - - - - - - - 

ACEIKMOSU BDFJLNPTV

Scotland

42 33 - - - - - - - - - - - - - - 42 33 - - - - - - - -
2% 2% - - - - - - - - - - - - - - 19% 18% - - - - - - - - 

CU D ACEIKMOSU BDFJLNPTV

South East

16 16 - - - - - - - - - - - - - - 16 16 - - - - - - - -
1% 1% - - - - - - - - - - - - - - 7% 9% - - - - - - - - 

ACEIKMOSU BDFJLNPTV

South West

12 7 - - - - - - - - - - - - - - 12 7 - - - - - - - -
1% * - - - - - - - - - - - - - - 5% 4% - - - - - - - - 

ACEIKMOSU BDFTV

Wales

21 18 - - - - - - - - - - - - - - 21 18 - - - - - - - -
1% 1% - - - - - - - - - - - - - - 10% 10% - - - - - - - - 
C D ACEIKMOSU BDFJLNPTV

West Midlands

17 16 - - - - - - - - - - - - - - 17 16 - - - - - - - -
1% 1% - - - - - - - - - - - - - - 8% 9% - - - - - - - - 

ACEIKMOSU BDFJLNPTV

Yorkshire and the Humber

21 15 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 
C

Hokkaido

3 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Aomori

1 4 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Iwate

10 4 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Miyagi

4 3 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Akita

1 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Yamagata

2 3 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Fukushima

2 7 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Tochigi

1 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Gunma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
6 8 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Ibaraki

20 18 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 
C D

Saitama

17 19 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

D

Chiba

37 40 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CU DV

Tokyo

31 26 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 
C D

Kanagawa

1 3 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Yamanashi

5 5 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Nagano

9 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Niigata

4 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Toyama

2 3 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Ishikawa

2 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Fukui

10 6 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Shizuoka

4 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Gifu

22 16 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 
C

Aichi

2 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Mie

2 4 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Shiga

17 8 - - - - - - - - - - - - - - - - - - - - - - - -
1% * - - - - - - - - - - - - - - - - - - - - - - - - 

Kyoto

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
30 29 - - - - - - - - - - - - - - - - - - - - - - - -

1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 
C D

Osaka

23 11 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 
C

Hyogo

7 10 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Nara

2 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Wakayama

1 6 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

A

Tottori

3 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Shimane

7 4 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Okayama

5 8 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Hiroshima

3 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Yamaguchi

2 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Tokushima

8 4 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Kagawa

2 7 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Ehime

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Kochi

10 19 - - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - - 

AD

Fukuoka

3 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Saga

4 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Nagasaki

3 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Kumamoto

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
5 3 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Oita

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Miyazaki

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Kagoshima

2 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Okinawa

13 6 - - - - - - - - - - - - 13 6 - - - - - - - - - -
1% * - - - - - - - - - - - - 12% 7% - - - - - - - - - - 

ACEIKMQSU BDFJLNRTV

Lower Silesia

10 5 - - - - - - - - - - - - 10 5 - - - - - - - - - -
* * - - - - - - - - - - - - 9% 5% - - - - - - - - - - 

ACEIKMQSU BDFJLNRTV

Kuyavia-Pomerania

6 7 - - - - - - - - - - - - 6 7 - - - - - - - - - -
* * - - - - - - - - - - - - 5% 8% - - - - - - - - - - 

ACEIKMQSU BDFJLNRTV

Lodz

6 7 - - - - - - - - - - - - 6 7 - - - - - - - - - -
* * - - - - - - - - - - - - 5% 8% - - - - - - - - - - 

ACEIKMQSU BDFJLNRTV

Lublin

1 2 - - - - - - - - - - - - 1 2 - - - - - - - - - -
* * - - - - - - - - - - - - 1% 2% - - - - - - - - - - 

AC BDFRTV

Lubusz

8 14 - - - - - - - - - - - - 8 14 - - - - - - - - - -
* 1% - - - - - - - - - - - - 7% 15% - - - - - - - - - - 

ACEIKMQSU BDFJLNRTV

Lesser Poland

12 6 - - - - - - - - - - - - 12 6 - - - - - - - - - -
1% * - - - - - - - - - - - - 11% 7% - - - - - - - - - - 

ACEIKMQSU BDFJLNRTV

Masovia

4 - - - - - - - - - - - - - 4 - - - - - - - - - - -
* - - - - - - - - - - - - - 4% - - - - - - - - - - - 

ACEQSU

Opole

10 7 - - - - - - - - - - - - 10 7 - - - - - - - - - -
* * - - - - - - - - - - - - 9% 8% - - - - - - - - - - 

ACEIKMQSU BDFJLNRTV

Subcarpathia

5 5 - - - - - - - - - - - - 5 5 - - - - - - - - - -
* * - - - - - - - - - - - - 4% 5% - - - - - - - - - - 

ACEIKMQSU BDFJLNRTV

Podlaskie

4 3 - - - - - - - - - - - - 4 3 - - - - - - - - - -
* * - - - - - - - - - - - - 4% 3% - - - - - - - - - - 

ACEQSU BDFRTV

Pomerania

15 14 - - - - - - - - - - - - 15 14 - - - - - - - - - -
1% 1% - - - - - - - - - - - - 13% 15% - - - - - - - - - - 

ACEIKMQSU BDFJLNRTV

Silesia

2 1 - - - - - - - - - - - - 2 1 - - - - - - - - - -
* * - - - - - - - - - - - - 2% 1% - - - - - - - - - - 

ACQU BD

Swietokrzyskie (Holy
Cross)

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 411p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
2 4 - - - - - - - - - - - - 2 4 - - - - - - - - - -
* * - - - - - - - - - - - - 2% 4% - - - - - - - - - - 

ACQU BDFJLNRTV

Warmia-Masuria

11 8 - - - - - - - - - - - - 11 8 - - - - - - - - - -
* * - - - - - - - - - - - - 10% 9% - - - - - - - - - - 

ACEIKMQSU BDFJLNRTV

Greater Poland

3 3 - - - - - - - - - - - - 3 3 - - - - - - - - - -
* * - - - - - - - - - - - - 3% 3% - - - - - - - - - - 

ACEQSU BDFRTV

West Pomerania

3 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Altay Republic

4 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Bashkortostan Republic

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Dagestan Republic

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Kabardino-Balkariya
Republic

2 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Kalmykiya Republic

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Mariy-El Republic

2 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Mordoviya Republic

7 10 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Tatarstan Republic

5 3 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Udmurtiya Republic

2 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Khakasiya Republic

3 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Chuvashiya Republic

11 7 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Krasnodar Kray

6 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Krasnoyarsk Kray

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Primorskiy Kray

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Stavropol Kray

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Khabarovsk Kray

3 3 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Arkhangelsk Oblast

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Astrakhan Oblast

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Belgorod Oblast

1 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Bryansk Oblast

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Vladimir Oblast

4 3 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Volgograd Oblast

2 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Vologda Oblast

3 6 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Voronezh Oblast

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Ivanovo Oblast

3 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Irkutsk Oblast

1 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Kaliningrad Oblast

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Kaluga Oblast

9 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Kemerovo Oblast

2 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Kirov Oblast

2 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Kostroma Oblast

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
2 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Kurgan Oblast

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Kursk Oblast

3 5 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Leningrad Oblast

3 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Lipetsk Oblast

20 18 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 
C D

Moscow Oblast

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Murmansk Oblast

8 6 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Nizhny Novgorod Oblast

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Novgorod Oblast

4 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Novosibirsk Oblast

3 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Omsk Oblast

2 3 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Orenburg Oblast

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Orel Oblast

2 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Penza Oblast

5 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Perm Kray

3 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Pskov Oblast

9 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Rostov Oblast

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Ryazan Oblast

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing



Page 414p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
11 9 - - - - - - - - - - - - - - - - - - - - - - - -

* * - - - - - - - - - - - - - - - - - - - - - - - - 
Samara Oblast

4 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Saratov Oblast

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Sakhalin Oblast

10 9 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Sverdlovsk Oblast

3 3 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Smolensk Oblast

- 2 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Tambov Oblast

3 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Tver Oblast

2 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Tomsk Oblast

1 4 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Tula Oblast

6 4 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Tyumen Oblast

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Ulyanovsk Oblast

5 6 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Chelyabinsk Oblast

4 3 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Yaroslavl Oblast

27 59 - - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - - 
C ADFRTV

Moscow

27 24 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 
C D

Saint Petersburg

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Khanty-Mansi
Autonomous Okrug

1 2 - - - - - - - - 1 2 - - - - - - - - - - - - - -
* * - - - - - - - - 1% 2% - - - - - - - - - - - - - - 

AC BDV

Adana Province

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
13 9 - - - - - - - - 13 9 - - - - - - - - - - - - - -

1% * - - - - - - - - 13% 9% - - - - - - - - - - - - - - 
ACEIMOQSU BDFJNPRTV

Ankara Province

3 1 - - - - - - - - 3 1 - - - - - - - - - - - - - -
* * - - - - - - - - 3% 1% - - - - - - - - - - - - - - 

ACEQSU BD

Antalya Province

1 - - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - - 

AC

Aydin Province

1 1 - - - - - - - - 1 1 - - - - - - - - - - - - - -
* * - - - - - - - - 1% 1% - - - - - - - - - - - - - - 

AC BD

Balikesir Province

- 1 - - - - - - - - - 1 - - - - - - - - - - - - - -
- * - - - - - - - - - 1% - - - - - - - - - - - - - - 

BD

Bitlis Province

1 - - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - - 

AC

Bolu Province

4 1 - - - - - - - - 4 1 - - - - - - - - - - - - - -
* * - - - - - - - - 4% 1% - - - - - - - - - - - - - - 

ACEIMOQSU BD

Bursa Province

3 - - - - - - - - - 3 - - - - - - - - - - - - - - -
* - - - - - - - - - 3% - - - - - - - - - - - - - - - 

ACEQSU

Canakkale Province

1 - - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - - 

AC

Denizli Province

2 - - - - - - - - - 2 - - - - - - - - - - - - - - -
* - - - - - - - - - 2% - - - - - - - - - - - - - - - 

ACEQSU

Diyarbakir Province

- 1 - - - - - - - - - 1 - - - - - - - - - - - - - -
- * - - - - - - - - - 1% - - - - - - - - - - - - - - 

BD

Edirne Province

1 1 - - - - - - - - 1 1 - - - - - - - - - - - - - -
* * - - - - - - - - 1% 1% - - - - - - - - - - - - - - 

AC BD

Erzurum Province

2 4 - - - - - - - - 2 4 - - - - - - - - - - - - - -
* * - - - - - - - - 2% 4% - - - - - - - - - - - - - - 

ACEQSU BDFNPRTV

Eskisehir Province

1 3 - - - - - - - - 1 3 - - - - - - - - - - - - - -
* * - - - - - - - - 1% 3% - - - - - - - - - - - - - - 

AC BDFRTV

Gaziantep Province

1 - - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - - 

AC

Hatay Province

1 5 - - - - - - - - 1 5 - - - - - - - - - - - - - -
* * - - - - - - - - 1% 5% - - - - - - - - - - - - - - 

AC BDFJNPRTV

Mersin Province

37 32 - - - - - - - - 37 32 - - - - - - - - - - - - - -
2% 1% - - - - - - - - 36% 34% - - - - - - - - - - - - - - 

CU D ACEIMOQSU BDFJNPRTV

Istanbul Province

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
10 17 - - - - - - - - 10 17 - - - - - - - - - - - - - -

* 1% - - - - - - - - 10% 18% - - - - - - - - - - - - - - 
ACEIMOQSU BDFJNPRTV

Izmir Province

2 1 - - - - - - - - 2 1 - - - - - - - - - - - - - -
* * - - - - - - - - 2% 1% - - - - - - - - - - - - - - 

ACEQSU BD

Kastamonu Province

- 1 - - - - - - - - - 1 - - - - - - - - - - - - - -
- * - - - - - - - - - 1% - - - - - - - - - - - - - - 

BD

Kayseri Province

1 2 - - - - - - - - 1 2 - - - - - - - - - - - - - -
* * - - - - - - - - 1% 2% - - - - - - - - - - - - - - 

AC BDV

Kirklareli Province

2 3 - - - - - - - - 2 3 - - - - - - - - - - - - - -
* * - - - - - - - - 2% 3% - - - - - - - - - - - - - - 

ACEQSU BDFRTV

Kocaeli Province

- 1 - - - - - - - - - 1 - - - - - - - - - - - - - -
- * - - - - - - - - - 1% - - - - - - - - - - - - - - 

BD

Konya Province

1 - - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - - 

AC

Kutahya Province

2 - - - - - - - - - 2 - - - - - - - - - - - - - - -
* - - - - - - - - - 2% - - - - - - - - - - - - - - - 

ACEQSU

Malatya Province

- 1 - - - - - - - - - 1 - - - - - - - - - - - - - -
- * - - - - - - - - - 1% - - - - - - - - - - - - - - 

BD

Manisa Province

- 1 - - - - - - - - - 1 - - - - - - - - - - - - - -
- * - - - - - - - - - 1% - - - - - - - - - - - - - - 

BD

Kahramanmaras Province

1 - - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - - 

AC

Mardin Province

- 2 - - - - - - - - - 2 - - - - - - - - - - - - - -
- * - - - - - - - - - 2% - - - - - - - - - - - - - - 

BDV

Mugla Province

- 1 - - - - - - - - - 1 - - - - - - - - - - - - - -
- * - - - - - - - - - 1% - - - - - - - - - - - - - - 

BD

Nevsehir Province

1 - - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - - 

AC

Sakarya Province

- 1 - - - - - - - - - 1 - - - - - - - - - - - - - -
- * - - - - - - - - - 1% - - - - - - - - - - - - - - 

BD

Siirt Province

- 1 - - - - - - - - - 1 - - - - - - - - - - - - - -
- * - - - - - - - - - 1% - - - - - - - - - - - - - - 

BD

Sinop Province

2 - - - - - - - - - 2 - - - - - - - - - - - - - - -
* - - - - - - - - - 2% - - - - - - - - - - - - - - - 

ACEQSU

Sivas Province

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 334Q318. In what state, province or territory do you currently reside?

Base: Have Region Codes And Region Question To Be Asked

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

2399 2151 502 461 200 181 -** -** 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 -** -** -** -**Unweighted Base
1 - - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - - 

AC

Tekirdag Province

1 - - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - - 

AC

Tokat Province

1 - - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - - 

AC

Trabzon Province

1 1 - - - - - - - - 1 1 - - - - - - - - - - - - - -
* * - - - - - - - - 1% 1% - - - - - - - - - - - - - - 

AC BD

Usak Province

2 - - - - - - - - - 2 - - - - - - - - - - - - - - -
* - - - - - - - - - 2% - - - - - - - - - - - - - - - 

ACEQSU

Aksaray Province

1 - - - - - - - - - 1 - - - - - - - - - - - - - - -
* - - - - - - - - - 1% - - - - - - - - - - - - - - - 

AC

Batman Province

- 1 - - - - - - - - - 1 - - - - - - - - - - - - - -
- * - - - - - - - - - 1% - - - - - - - - - - - - - - 

BD

Duzce Province

- 1 - - - - - - - - - - - - - - - - - - - 1 - - - -
- * - - - - - - - - - - - - - - - - - - - * - - - - 

B

Other place

2399 2151 502 461 200 181 - - 101 90 102 95 100 97 112 92 220 180 201 181 250 228 - - - -
100% 100% 100% 100% 100% 100% - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 335Q320. U.S. Region-Harris Interactive Definition.

Base: All U.S. Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

502 461 502 461 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

123 110 123 110 - - - - - - - - - - - - - - - - - - - - - -
25% 24% 25% 24% - - - - - - - - - - - - - - - - - - - - - - 

East

115 117 115 117 - - - - - - - - - - - - - - - - - - - - - -
23% 25% 23% 25% - - - - - - - - - - - - - - - - - - - - - - 

Midwest

156 149 156 149 - - - - - - - - - - - - - - - - - - - - - -
31% 32% 31% 32% - - - - - - - - - - - - - - - - - - - - - - 

South

108 85 108 85 - - - - - - - - - - - - - - - - - - - - - -
22% 18% 22% 18% - - - - - - - - - - - - - - - - - - - - - - 

West

502 461 502 461 - - - - - - - - - - - - - - - - - - - - - -
100% 100% 100% 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 336Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All U.S. Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

502 461 502 461 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

89 65 89 65 - - - - - - - - - - - - - - - - - - - - - -
18% 14% 18% 14% - - - - - - - - - - - - - - - - - - - - - - 

HIGH SCHOOL OR LESS
(NET)

- 1 - 1 - - - - - - - - - - - - - - - - - - - - - -
- * - * - - - - - - - - - - - - - - - - - - - - - - 

  Less than high school

9 9 9 9 - - - - - - - - - - - - - - - - - - - - - -
2% 2% 2% 2% - - - - - - - - - - - - - - - - - - - - - - 

  Completed some high
  school

80 55 80 55 - - - - - - - - - - - - - - - - - - - - - -
16% 12% 16% 12% - - - - - - - - - - - - - - - - - - - - - - 

  Completed high school

286 255 286 255 - - - - - - - - - - - - - - - - - - - - - -
57% 55% 57% 55% - - - - - - - - - - - - - - - - - - - - - - 

ATTENDED COLLEGE
OR COLLEGE DEGREE
(NET)

91 81 91 81 - - - - - - - - - - - - - - - - - - - - - -
18% 18% 18% 18% - - - - - - - - - - - - - - - - - - - - - - 

  Some college, but no
  degree

50 49 50 49 - - - - - - - - - - - - - - - - - - - - - -
10% 11% 10% 11% - - - - - - - - - - - - - - - - - - - - - - 

  Associate Degree

145 125 145 125 - - - - - - - - - - - - - - - - - - - - - -
29% 27% 29% 27% - - - - - - - - - - - - - - - - - - - - - - 

  College (such as B.A.,
  B.S.)

108 113 108 113 - - - - - - - - - - - - - - - - - - - - - -
22% 25% 22% 25% - - - - - - - - - - - - - - - - - - - - - - 

ATTENDED GRADUATE
SCHOOL OR
GRADUATE DEGREE
(NET)

28 23 28 23 - - - - - - - - - - - - - - - - - - - - - -
6% 5% 6% 5% - - - - - - - - - - - - - - - - - - - - - - 

  Some graduate school,
  but no degree

80 90 80 90 - - - - - - - - - - - - - - - - - - - - - -
16% 20% 16% 20% - - - - - - - - - - - - - - - - - - - - - - 

  Graduate degree (such
  as MBA, MS, M.D.,
  Ph.D.)

19 28 19 28 - - - - - - - - - - - - - - - - - - - - - -
4% 6% 4% 6% - - - - - - - - - - - - - - - - - - - - - - 

Job-specific training
program(s) after high
school

502 461 502 461 - - - - - - - - - - - - - - - - - - - - - -
100% 100% 100% 100% - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 337Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All Non-U.S. Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1177 1047 -** -** 200 181 -** -** 101 90* -** -** 100 97* -** -** 220 180 201 181 250 228 -** -** -** -**Unweighted Base

6 14 - - - - - - 6 14 - - - - - - - - - - - - - - - -
1% 1% - - - - - - 6% 16% - - - - - - - - - - - - - - - - 

A AEMQSU IBFNRTV

Middle School

39 32 - - - - - - 39 32 - - - - - - - - - - - - - - - -
3% 3% - - - - - - 39% 36% - - - - - - - - - - - - - - - - 

EQSU FRTV AEMQSU BFNRTV

HS Diploma

4 3 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Some high school

24 21 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

EQSU V

High school completed

27 24 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

EQSU FRTV

Some
University/Technikon
college

43 38 - - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

EQSU FRTV

University/Technikon
college completed

7 4 - - - - - - - - - - - - - - - - - - - - - - - -
1% * - - - - - - - - - - - - - - - - - - - - - - - - 

Other post-matric
qualification

1 1 - - 1 1 - - - - - - - - - - - - - - - - - - - -
* * - - 1% 1% - - - - - - - - - - - - - - - - - - - - 

Less Than Secondary
School (high school)

10 6 - - 10 6 - - - - - - - - - - - - - - - - - - - -
1% 1% - - 5% 3% - - - - - - - - - - - - - - - - - - - - 

AIMQSU BRTV

Completed some
Secondary School (high
school)

29 32 - - 29 32 - - - - - - - - - - - - - - - - - - - -
2% 3% - - 15% 18% - - - - - - - - - - - - - - - - - - - - 

QSU RTV AIMQSU BJNRTV

Graduated from
Secondary School (high
school)

15 10 - - 15 10 - - - - - - - - - - - - - - - - - - - -
1% 1% - - 8% 6% - - - - - - - - - - - - - - - - - - - - 

AIMQSU BJNRTV

Trade Certificate or
diploma

37 41 - - 37 41 - - - - - - - - - - - - - - - - - - - -
3% 4% - - 19% 23% - - - - - - - - - - - - - - - - - - - - 

QSU NRTV AIMQSU BJNRTV

Certificate or Diploma
from Community College,
Institution, CEGEP

2 1 - - 2 1 - - - - - - - - - - - - - - - - - - - -
* * - - 1% 1% - - - - - - - - - - - - - - - - - - - - 

A

Teaching Certificate from
Provincial Department of
Education

17 23 - - 17 23 - - - - - - - - - - - - - - - - - - - -
1% 2% - - 9% 13% - - - - - - - - - - - - - - - - - - - - 

RTV AIMQSU BJNRTV

Completed some
university study, but no
degree

8 8 - - 8 8 - - - - - - - - - - - - - - - - - - - -
1% 1% - - 4% 4% - - - - - - - - - - - - - - - - - - - - 

AIMQSU BJNRTV

University Certificate or
Diploma below Bachelor
Level

53 35 - - 53 35 - - - - - - - - - - - - - - - - - - - -
5% 3% - - 27% 19% - - - - - - - - - - - - - - - - - - - - 

IMQSU RTV AIMQSU BJNRTV

Bachelor or first
professional degree

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 337Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All Non-U.S. Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1177 1047 -** -** 200 181 -** -** 101 90* -** -** 100 97* -** -** 220 180 201 181 250 228 -** -** -** -**Unweighted Base
28 24 - - 28 24 - - - - - - - - - - - - - - - - - - - -

2% 2% - - 14% 13% - - - - - - - - - - - - - - - - - - - - 
QSU RTV AIMQSU BJNRTV

Graduate or Professional
Degree above Bachelor
Level

35 40 - - - - - - - - - - - - - - - - 35 40 - - - - - -
3% 4% - - - - - - - - - - - - - - - - 17% 22% - - - - - - 

EQU FRV AEIMQU BFJNRV

CAP / BEP (Vocational
training
certificate/Technical
education certificate)

44 43 - - - - - - - - - - - - - - - - 44 43 - - - - - -
4% 4% - - - - - - - - - - - - - - - - 22% 24% - - - - - - 

EIMQU FNRV AEIMQU BFJNRV

High school diploma

41 33 - - - - - - - - - - - - - - - - 41 33 - - - - - -
3% 3% - - - - - - - - - - - - - - - - 20% 18% - - - - - - 

EQU FRV AEIMQU BFJNRV

2-year college
degree/Associate’s
degree

26 22 - - - - - - - - - - - - - - - - 26 22 - - - - - -
2% 2% - - - - - - - - - - - - - - - - 13% 12% - - - - - - 

EQU FV AEIMQU BFJNRV

3-year college
degree/Bachelor’s degree

18 17 - - - - - - - - - - - - - - - - 18 17 - - - - - -
2% 2% - - - - - - - - - - - - - - - - 9% 9% - - - - - - 
U AEIMQU BFJNRV

4-year college
degree/Master’s degree

25 15 - - - - - - - - - - - - - - - - 25 15 - - - - - -
2% 1% - - - - - - - - - - - - - - - - 12% 8% - - - - - - 

EQU AEIMQU BFJNRV

DESS/DEA /Master
(5-year college degree)

5 7 - - - - - - - - - - - - - - - - 5 7 - - - - - -
* 1% - - - - - - - - - - - - - - - - 2% 4% - - - - - - 

AEQU BFRV

Doctorate

4 1 - - - - - - - - - - - - - - - - 4 1 - - - - - -
* * - - - - - - - - - - - - - - - - 2% 1% - - - - - - 

AEQU

Still studying

3 3 - - - - - - - - - - - - - - - - 3 3 - - - - - -
* * - - - - - - - - - - - - - - - - 1% 2% - - - - - - 

A B

Did not graduate

10 11 - - - - - - - - - - - - - - - - - - 10 11 - - - -
1% 1% - - - - - - - - - - - - - - - - - - 4% 5% - - - - 

AEIMQS BFJNRT

Lower Secondary
Education (5th - 9 or 10th)

30 36 - - - - - - - - - - - - - - - - - - 30 36 - - - -
3% 3% - - - - - - - - - - - - - - - - - - 12% 16% - - - - 

EQS FRT AEIMQS BFJNRT

HS Diploma

18 25 - - - - - - - - - - - - - - - - - - 18 25 - - - -
2% 2% - - - - - - - - - - - - - - - - - - 7% 11% - - - - 

FRT AEIMQS BFJNRT

University Entrance Exam

29 34 - - - - - - - - - - - - - - - - - - 29 34 - - - -
2% 3% - - - - - - - - - - - - - - - - - - 12% 15% - - - - 

EQS FRT AEIMQS BFJNRT

University of Applied
Sciences

34 44 - - - - - - - - - - - - - - - - - - 34 44 - - - -
3% 4% - - - - - - - - - - - - - - - - - - 14% 19% - - - - 

EQS FJNRT AEIMQS BFJNRT

Finished University

9 2 - - - - - - - - - - - - - - - - - - 9 2 - - - -
1% * - - - - - - - - - - - - - - - - - - 4% 1% - - - - 

VAEQS B

Doctorate

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 337Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All Non-U.S. Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1177 1047 -** -** 200 181 -** -** 101 90* -** -** 100 97* -** -** 220 180 201 181 250 228 -** -** -** -**Unweighted Base
97 64 - - - - - - - - - - - - - - - - - - 97 64 - - - -

8% 6% - - - - - - - - - - - - - - - - - - 39% 28% - - - - 
EIMQS FJNRT VAEIMQS BFJNRT

Completed Apprenticeship

14 5 - - - - - - - - - - - - - - - - - - 14 5 - - - -
1% * - - - - - - - - - - - - - - - - - - 6% 2% - - - - 

AEIMQS BFRT

Master Craftsman
Diploma

7 3 - - - - - - - - - - - - - - - - - - 7 3 - - - -
1% * - - - - - - - - - - - - - - - - - - 3% 1% - - - - 

AEQS B

Other Qualification

2 3 - - - - - - - - - - - - - - - - - - 2 3 - - - -
* * - - - - - - - - - - - - - - - - - - 1% 1% - - - - 

A B

Student

- 1 - - - - - - - - - - - - - - - - - - - 1 - - - -
- * - - - - - - - - - - - - - - - - - - - * - - - - 

No Completed
Qualifications

6 - - - - - - - 6 - - - - - - - - - - - - - - - - -
1% - - - - - - - 6% - - - - - - - - - - - - - - - - - 
B JAEMQSU

Secondary School

11 10 - - - - - - 11 10 - - - - - - - - - - - - - - - -
1% 1% - - - - - - 11% 11% - - - - - - - - - - - - - - - - 

AEMQSU BFNRTV

Some College

9 3 - - - - - - 9 3 - - - - - - - - - - - - - - - -
1% * - - - - - - 9% 3% - - - - - - - - - - - - - - - - 

AEMQSU BFRTV

Short Bachelor, 2-3 Year

22 20 - - - - - - 22 20 - - - - - - - - - - - - - - - -
2% 2% - - - - - - 22% 22% - - - - - - - - - - - - - - - - 

QU V AEMQSU BFNRTV

Bachelor, 4-5 Year

4 3 - - - - - - 4 3 - - - - - - - - - - - - - - - -
* * - - - - - - 4% 3% - - - - - - - - - - - - - - - - 

AEMQSU BFRTV

post-bachelor

2 7 - - - - - - 2 7 - - - - - - - - - - - - - - - -
* 1% - - - - - - 2% 8% - - - - - - - - - - - - - - - - 

AEQSU BFNRTV

Doctorate

2 1 - - - - - - 2 1 - - - - - - - - - - - - - - - -
* * - - - - - - 2% 1% - - - - - - - - - - - - - - - - 

AEQSU B

Still studying

5 12 - - - - - - - - - - 5 12 - - - - - - - - - - - -
* 1% - - - - - - - - - - 5% 12% - - - - - - - - - - - - 

AEIQSU BFJRTV

Secondary

26 18 - - - - - - - - - - 26 18 - - - - - - - - - - - -
2% 2% - - - - - - - - - - 26% 19% - - - - - - - - - - - - 

EQSU V AEIQSU BFJRTV

Baccalaureate

11 17 - - - - - - - - - - 11 17 - - - - - - - - - - - -
1% 2% - - - - - - - - - - 11% 18% - - - - - - - - - - - - 

AEIQSU BFJRTV

Not finalized University
studies

24 13 - - - - - - - - - - 24 13 - - - - - - - - - - - -
2% 1% - - - - - - - - - - 24% 13% - - - - - - - - - - - - 

EQSU AEIQSU BFJRTV

Diploma

19 18 - - - - - - - - - - 19 18 - - - - - - - - - - - -
2% 2% - - - - - - - - - - 19% 19% - - - - - - - - - - - - 
U V AEIQSU BFJRTV

Degree

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 337Q437. What is the highest level of education you have completed or the highest degree you have received?

Base: All Non-U.S. Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1177 1047 -** -** 200 181 -** -** 101 90* -** -** 100 97* -** -** 220 180 201 181 250 228 -** -** -** -**Unweighted Base
13 14 - - - - - - - - - - 13 14 - - - - - - - - - - - -

1% 1% - - - - - - - - - - 13% 14% - - - - - - - - - - - - 
AEIQSU BFJRTV

Masters/Postgraduate/Do
ctorate/PHD

2 3 - - - - - - - - - - 2 3 - - - - - - - - - - - -
* * - - - - - - - - - - 2% 3% - - - - - - - - - - - - 

AEQSU BFRTV

Still studying

- 2 - - - - - - - - - - - 2 - - - - - - - - - - - -
- * - - - - - - - - - - - 2% - - - - - - - - - - - - 

BV

No formal education

45 46 - - - - - - - - - - - - - - 45 46 - - - - - - - -
4% 4% - - - - - - - - - - - - - - 20% 26% - - - - - - - - 

EIMSU FJNTV AEIMSU BFJNTV

GCSE/O-Level/CSE

20 5 - - - - - - - - - - - - - - 20 5 - - - - - - - -
2% * - - - - - - - - - - - - - - 9% 3% - - - - - - - - 

BU RAEIMSU BFTV

Vocational qualifications

56 40 - - - - - - - - - - - - - - 56 40 - - - - - - - -
5% 4% - - - - - - - - - - - - - - 25% 22% - - - - - - - - 

EIMSU FTV AEIMSU BFJNTV

A-Level/Scottish Higher or
equivalent

58 56 - - - - - - - - - - - - - - 58 56 - - - - - - - -
5% 5% - - - - - - - - - - - - - - 26% 31% - - - - - - - - 

EIMSU FJNTV AEIMSU BFJNTV

Bachelor Degree or
equivalent

26 24 - - - - - - - - - - - - - - 26 24 - - - - - - - -
2% 2% - - - - - - - - - - - - - - 12% 13% - - - - - - - - 

ESU FTV AEIMSU BFJNTV

Masters/PhD or equivalent

8 8 - - - - - - - - - - - - - - 8 8 - - - - - - - -
1% 1% - - - - - - - - - - - - - - 4% 4% - - - - - - - - 

AESU BFJNTV

No formal qualifications

7 1 - - - - - - - - - - - - - - 7 1 - - - - - - - -
1% * - - - - - - - - - - - - - - 3% 1% - - - - - - - - 
B AESU

Other

1177 1047 - - 200 181 - - 101 90 - - 100 97 - - 220 180 201 181 250 228 - - - -
100% 100% - - 100% 100% - - 100% 100% - - 100% 100% - - 100% 100% 100% 100% 100% 100% - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 338Q410. Which one of the following best describes your employment status?

Base: 18 Years Old Or Older And (Ask Sequential Employment And Single Employment Item Selected And More Than 1 Valid Code From Q406)

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

5937 5175 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 99* -**Unweighted Base

3383 2859 193 190 79 69 127 93 56 38 66 48 65 51 59 42 92 78 89 85 136 101 927 838 22 -
57% 55% 38% 41% 40% 38% 57% 51% 55% 42% 65% 51% 65% 53% 53% 46% 42% 43% 44% 47% 54% 44% 84% 84% 22% - 

CEQSY DFJRTV Y Y CEQSY DF CEQY LCEQSY F CEQSY DF CEY Y Y VCEQSY ACEGIKMOQSUY BDFHJLNPRTV

Employed full time

493 423 48 40 22 14 20 20 9 7 8 9 7 12 6 7 20 20 19 16 27 27 26 18 24 -
8% 8% 10% 9% 11% 8% 9% 11% 9% 8% 8% 9% 7% 12% 5% 8% 9% 11% 9% 9% 11% 12% 2% 2% 24% - 

W X W X W X W X W X W X W X X W X W X W BX ACEGIKMOQSUW

Employed part time

664 402 37 18 30 9 35 28 13 7 4 3 4 9 9 8 19 5 11 8 18 13 39 23 26 -
11% 8% 7% 4% 15% 5% 16% 15% 13% 8% 4% 3% 4% 9% 8% 9% 9% 3% 5% 4% 7% 6% 4% 2% 26% - 

BCKMSUW DRX DW FCKMQSUW X ACKMQSUW BDFLRTVX KMSW X DRX W DRX RW W X ACEGIKMOQSUW

Self-employed full time

202 203 28 26 13 11 5 5 9 17 2 6 7 7 10 7 16 6 11 20 6 22 2 4 2 -
3% 4% 6% 6% 7% 6% 2% 3% 9% 19% 2% 6% 7% 7% 9% 8% 7% 3% 5% 11% 2% 10% * * 2% - 

W X AGUW X AGUW X W X AGKUWY IBDFHLNPRVX W X AGUW X AGKUWY X AGUW X W SBDHRX W UBHRX W

Not employed, but looking
for work

60 58 8 4 4 1 - 1 1 3 3 4 - - - 1 2 4 - 2 5 6 2 3 1 -
1% 1% 2% 1% 2% 1% - 1% 1% 3% 3% 4% - - - 1% 1% 2% - 1% 2% 3% * * 1% - 

W X W GSW BX GSW BDFHNX X GSW BX

Not employed and not
looking for work

431 398 89 80 28 41 7 8 7 9 7 13 9 3 8 7 27 39 44 29 39 22 81 37 12 -
7% 8% 18% 17% 14% 23% 3% 4% 7% 10% 7% 14% 9% 3% 7% 8% 12% 22% 22% 16% 16% 10% 7% 4% 12% - 
G X AGIKMOW BHNPVX AGW EBHJNPVX X BHNX G AGW QBHJNPVX AEGIKMOQWY BHNX AGIKOW HNX XG G

Retired

93 68 31 20 4 6 - 1 - - - - 1 2 5 3 13 9 9 5 11 10 - - 4 -
2% 1% 6% 4% 2% 3% - 1% - - - - 1% 2% 4% 3% 6% 5% 4% 3% 4% 4% - - 4% - 

W X AEGIKMW BHJLX GW BX X W X AGIKW X AEGIKMW BHJLX AGIKW X AGIKW BHJLX AGIKW

Not employed, unable to
work due to a disability or
illness

331 358 14 29 6 20 16 17 3 3 12 9 1 6 11 7 14 1 5 4 2 5 15 53 7 -
6% 7% 3% 6% 3% 11% 7% 9% 3% 3% 12% 9% 1% 6% 10% 8% 6% 1% 2% 2% 1% 2% 1% 5% 7% - 

CMUW ARTVX W CRTV EBDJRTVX CMSUW RTVX ACEIMSUW RTV R ACEIMSUW RTV RCMUW WRV CMUW

Student

280 229 54 40 14 4 13 7 3 3 - 2 6 4 4 6 17 13 13 7 6 10 18 13 1 -
5% 4% 11% 9% 7% 2% 6% 4% 3% 3% - 2% 6% 4% 4% 7% 8% 7% 6% 4% 2% 4% 2% 1% 1% - 

KW X AGIKOUWY BFHLTVX FKUWY KW X KW X X AKUWY FX KUWY X X

Stay-at-home spouse or
partner

- 177 - 14 - 6 - 4 - 3 - 1 - 3 - 4 - 5 - 5 - 12 - 7 - -
- 3% - 3% - 3% - 2% - 3% - 1% - 3% - 4% - 3% - 3% - 5% - 1% - - 

AX CX EX G X X OX QX SX UX W

Self-employed part time

5937 5175 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 99 -
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 339Q462. Which of the following income categories best describes your total 2015 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4059 3471 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 158 -** 250 228 1110 996 -** -**Unweighted Base

32 28 32 28 - - - - - - - - - - - - - - - - - - - - - -
1% 1% 6% 6% - - - - - - - - - - - - - - - - - - - - - - 

W X AEGIKMOQSUW BFHJLNPRVX

Less than $15,000

45 31 45 31 - - - - - - - - - - - - - - - - - - - - - -
1% 1% 9% 7% - - - - - - - - - - - - - - - - - - - - - - 

W X AEGIKMOQSUW BFHJLNPRVX

$15,000 to $24,999

62 42 62 42 - - - - - - - - - - - - - - - - - - - - - -
2% 1% 12% 9% - - - - - - - - - - - - - - - - - - - - - - 

UW X AEGIKMOQSUW BFHJLNPRVX

$25,000 to $34,999

56 45 56 45 - - - - - - - - - - - - - - - - - - - - - -
1% 1% 11% 10% - - - - - - - - - - - - - - - - - - - - - - 

W X AEGIKMOQSUW BFHJLNPRVX

$35,000 to $49,999

102 93 102 93 - - - - - - - - - - - - - - - - - - - - - -
3% 3% 20% 20% - - - - - - - - - - - - - - - - - - - - - - 

EGQSUW FHRVX AEGIKMOQSUW BFHJLNPRVX

$50,000 to $74,999

72 69 72 69 - - - - - - - - - - - - - - - - - - - - - -
2% 2% 14% 15% - - - - - - - - - - - - - - - - - - - - - - 

GQUW VX AEGIKMOQSUW BFHJLNPRVX

$75,000 to $99,999

36 41 36 41 - - - - - - - - - - - - - - - - - - - - - -
1% 1% 7% 9% - - - - - - - - - - - - - - - - - - - - - - 

W X AEGIKMOQSUW BFHJLNPRVX

$100,000 to $124,999

20 33 20 33 - - - - - - - - - - - - - - - - - - - - - -
* 1% 4% 7% - - - - - - - - - - - - - - - - - - - - - - 

W AX AEGIKMOQSUW CBFHJLNPRVX

$125,000 to $149,999

14 29 14 29 - - - - - - - - - - - - - - - - - - - - - -
* 1% 3% 6% - - - - - - - - - - - - - - - - - - - - - - 

AX AEGQSUW CBFHJLNPRVX

$150,000 to $199,999

8 6 8 6 - - - - - - - - - - - - - - - - - - - - - -
* * 2% 1% - - - - - - - - - - - - - - - - - - - - - - 

AUW BX

$200,000 to $249,999

6 8 6 8 - - - - - - - - - - - - - - - - - - - - - -
* * 1% 2% - - - - - - - - - - - - - - - - - - - - - - 

AW BVX

$250,000 or more

18 12 - - 18 12 - - - - - - - - - - - - - - - - - - - -
* * - - 9% 7% - - - - - - - - - - - - - - - - - - - - 

W ACGIKMOQSUW BDHJLNPRVX

Less than $15,000 (in
Canadian dollars)

12 20 - - 12 20 - - - - - - - - - - - - - - - - - - - -
* 1% - - 6% 11% - - - - - - - - - - - - - - - - - - - - 

X ACGIKMOQSUW BDHJLNPRVX

$15,000 to $24,999 (in
Canadian dollars)

13 12 - - 13 12 - - - - - - - - - - - - - - - - - - - -
* * - - 7% 7% - - - - - - - - - - - - - - - - - - - - 

ACGIKMOQSUW BDHJLNPRVX

$25,000 to $34,999 (in
Canadian dollars)

27 23 - - 27 23 - - - - - - - - - - - - - - - - - - - -
1% 1% - - 14% 13% - - - - - - - - - - - - - - - - - - - - 

W X ACGIKMOQSUW BDHJLNPRVX

$35,000 to $49,999 (in
Canadian dollars)

40 30 - - 40 30 - - - - - - - - - - - - - - - - - - - -
1% 1% - - 20% 17% - - - - - - - - - - - - - - - - - - - - 

CW DX ACGIKMOQSUW BDHJLNPRVX

$50,000 to $74,999 (in
Canadian dollars)

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 339Q462. Which of the following income categories best describes your total 2015 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4059 3471 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 158 -** 250 228 1110 996 -** -**Unweighted Base
28 34 - - 28 34 - - - - - - - - - - - - - - - - - - - -

1% 1% - - 14% 19% - - - - - - - - - - - - - - - - - - - - 
W DX ACGIKMOQSUW BDHJLNPRVX

$75,000 to $99,999 (in
Canadian dollars)

17 13 - - 17 13 - - - - - - - - - - - - - - - - - - - -
* * - - 9% 7% - - - - - - - - - - - - - - - - - - - - 

W ACGIKMOQSUW BDHJLNPRVX

$100,000 to $124,999 (in
Canadian dollars)

13 6 - - 13 6 - - - - - - - - - - - - - - - - - - - -
* * - - 7% 3% - - - - - - - - - - - - - - - - - - - - 

ACGIKMOQSUW BDHRVX

$125,000 to $149,999 (in
Canadian dollars)

12 10 - - 12 10 - - - - - - - - - - - - - - - - - - - -
* * - - 6% 6% - - - - - - - - - - - - - - - - - - - - 

ACGIKMOQSUW BDHJLNPRVX

$150,000 to $199,999 (in
Canadian dollars)

4 1 - - 4 1 - - - - - - - - - - - - - - - - - - - -
* * - - 2% 1% - - - - - - - - - - - - - - - - - - - - 

ACGQUW BX

$200,000 to $249,999 (in
Canadian dollars)

4 6 - - 4 6 - - - - - - - - - - - - - - - - - - - -
* * - - 2% 3% - - - - - - - - - - - - - - - - - - - - 

ACGQUW BDHRVX

$250,000 or more (in
Canadian dollars)

8 10 - - - - - - - - - - - - - - - - - - - - 8 10 - -
* * - - - - - - - - - - - - - - - - - - - - 1% 1% - - 

A BD

Less than 10,000 yuan

15 14 - - - - - - - - - - - - - - - - - - - - 15 14 - -
* * - - - - - - - - - - - - - - - - - - - - 1% 1% - - 

AC BD

10,000 to 19,999 yuan

22 16 - - - - - - - - - - - - - - - - - - - - 22 16 - -
1% * - - - - - - - - - - - - - - - - - - - - 2% 2% - - 

ACEGQU BD

20,000 to 29,999 yuan

32 19 - - - - - - - - - - - - - - - - - - - - 32 19 - -
1% 1% - - - - - - - - - - - - - - - - - - - - 3% 2% - - 
C ACEGQSU BDV

30,000 to 39,999 yuan

44 17 - - - - - - - - - - - - - - - - - - - - 44 17 - -
1% * - - - - - - - - - - - - - - - - - - - - 4% 2% - - 

BC XACEGIKMOQSU BDV

40,000 to 49,999 yuan

55 28 - - - - - - - - - - - - - - - - - - - - 55 28 - -
1% 1% - - - - - - - - - - - - - - - - - - - - 5% 3% - - 

BC XACEGIKMOQSU BDFHRV

50,000 to 59,999 yuan

90 58 - - - - - - - - - - - - - - - - - - - - 90 58 - -
2% 2% - - - - - - - - - - - - - - - - - - - - 8% 6% - - 

CEGQU DV XACEGIKMOQSU BDFHJLNPRV

60,000 to 79,999 yuan

141 100 - - - - - - - - - - - - - - - - - - - - 141 100 - -
3% 3% - - - - - - - - - - - - - - - - - - - - 13% 10% - - 

CEGOQSU DFHRV ACEGIKMOQSU BDFHJLNPRV

80,000 to 99,999 yuan

223 239 - - - - - - - - - - - - - - - - - - - - 223 239 - -
5% 7% - - - - - - - - - - - - - - - - - - - - 20% 24% - - 

CEGIKMOQSU ADFHJLNPRV ACEGIKMOQSU WBDFHJLNPRV

100,000 to 124,999 yuan

145 184 - - - - - - - - - - - - - - - - - - - - 145 184 - -
4% 5% - - - - - - - - - - - - - - - - - - - - 13% 18% - - 

CEGOQSU ADFHJLNPRV ACEGIKMOQSU WBDFHJLNPRV

125,000 to 149,999 yuan

323 304 - - - - - - - - - - - - - - - - - - - - 323 304 - -
8% 9% - - - - - - - - - - - - - - - - - - - - 29% 31% - - 

CEGIKMOQSU DFHJLNPRV ACEGIKMOQSU BDFHJLNPRV

150,000 or more yuan

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 339Q462. Which of the following income categories best describes your total 2015 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4059 3471 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 158 -** 250 228 1110 996 -** -**Unweighted Base
20 8 - - - - - - - - - - - - - - - - - - - - - - - -

* * - - - - - - - - - - - - - - - - - - - - - - - - 
W

Less than 1,000,000 yen

9 9 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

1,000,000 to 1,499,999
yen

12 10 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

1,500,000 to 1,999,999
yen

34 31 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW DX

2,000,000 to 2,999,999
yen

35 36 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW DX

3,000,000 to 3,999,999
yen

38 29 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW DX

4,000,000 to 4,999,999
yen

39 32 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW DX

5,000,000 to 5,999,999
yen

31 22 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW X

6,000,000 to 6,999,999
yen

36 30 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW DX

7,000,000 to 7,999,999
yen

33 32 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW DX

8,000,000 to 9,999,999
yen

41 47 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW DX

10,000,000 or more yen

45 72 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

CW ADHVX

Less than 4,000 real

38 50 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW ADX

4,000 to 7,999 real

12 17 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

X

8,000 to 11,999 real

15 17 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

W X

12,000 to 15,999 real

13 15 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

X

16,000 to 19,999 real

37 20 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW X

20,000 to 29,999 real

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 339Q462. Which of the following income categories best describes your total 2015 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4059 3471 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 158 -** 250 228 1110 996 -** -**Unweighted Base
30 18 - - - - - - - - - - - - - - - - - - - - - - - -

1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 
W X

30,000 to 39,999 real

39 22 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW X

40,000 to 49,999 real

42 27 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW X

50,000 to 74,999 real

34 18 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW X

75,000 to 99,999 real

41 26 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW X

100,000 or more real

18 23 - - - - 18 23 - - - - - - - - - - - - - - - - - -
* 1% - - - - 8% 13% - - - - - - - - - - - - - - - - - - 

W X ACEIKMOQSUW BDFJLNPRVX

Less than 50,000 Mexican
pesos

23 21 - - - - 23 21 - - - - - - - - - - - - - - - - - -
1% 1% - - - - 10% 11% - - - - - - - - - - - - - - - - - - 

W X ACEIKMOQSUW BDFJLNPRVX

50,000 to 74,999 Mexican
pesos

33 11 - - - - 33 11 - - - - - - - - - - - - - - - - - -
1% * - - - - 15% 6% - - - - - - - - - - - - - - - - - - 

BCW HACEIKMOQSUW BDFJLNPRVX

75,000 to 99,999 Mexican
pesos

23 25 - - - - 23 25 - - - - - - - - - - - - - - - - - -
1% 1% - - - - 10% 14% - - - - - - - - - - - - - - - - - - 

W X ACEIKMOQSUW BDFJLNPRVX

100,000 to 149,999
Mexican pesos

31 17 - - - - 31 17 - - - - - - - - - - - - - - - - - -
1% * - - - - 14% 9% - - - - - - - - - - - - - - - - - - 

CW X ACEIKMOQSUW BDFJLNPRVX

150,000 to 199,999
Mexican pesos

12 12 - - - - 12 12 - - - - - - - - - - - - - - - - - -
* * - - - - 5% 7% - - - - - - - - - - - - - - - - - - 

ACEIKMOQSUW BDFJLNPRVX

200,000 to 249,999
Mexican pesos

17 13 - - - - 17 13 - - - - - - - - - - - - - - - - - -
* * - - - - 8% 7% - - - - - - - - - - - - - - - - - - 

W ACEIKMOQSUW BDFJLNPRVX

250,000 to 299,999
Mexican pesos

23 19 - - - - 23 19 - - - - - - - - - - - - - - - - - -
1% 1% - - - - 10% 10% - - - - - - - - - - - - - - - - - - 

W X ACEIKMOQSUW BDFJLNPRVX

300,000 to 399,999
Mexican pesos

11 8 - - - - 11 8 - - - - - - - - - - - - - - - - - -
* * - - - - 5% 4% - - - - - - - - - - - - - - - - - - 

ACEIKMOQSUW BDFJLNPRVX

400,000 to 499,999
Mexican pesos

13 11 - - - - 13 11 - - - - - - - - - - - - - - - - - -
* * - - - - 6% 6% - - - - - - - - - - - - - - - - - - 

ACEIKMOQSUW BDFJLNPRVX

500,000 to 999,999
Mexican pesos

5 2 - - - - 5 2 - - - - - - - - - - - - - - - - - -
* * - - - - 2% 1% - - - - - - - - - - - - - - - - - - 

ACEQUW BDX

1,000,000 Mexican pesos
or more

12 14 - - - - - - 4 5 - - 1 3 - - - - 2 - 5 6 - - - -
* * - - - - - - 4% 6% - - 1% 3% - - - - 1% - 2% 3% - - - - 

X ACEGKOQW BDFHLPRX CW BDFHRX ACW ACEGQW BDFHRX

Less than 5.000 Euros

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 339Q462. Which of the following income categories best describes your total 2015 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4059 3471 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 158 -** 250 228 1110 996 -** -**Unweighted Base
33 23 - - - - - - 5 6 - - 4 5 - - - - 9 - 15 12 - - - -

1% 1% - - - - - - 5% 7% - - 4% 5% - - - - 6% - 6% 5% - - - - 
CW X ACEGKOQW BDFHLPRX ACEGKOQW BDFHLPRX ACEGKOQW ACEGKOQW BDFHLPRX

5.000 Euros - 9.999 Euros

92 56 - - - - - - 12 13 - - 19 13 - - - - 24 - 37 30 - - - -
2% 2% - - - - - - 12% 14% - - 19% 13% - - - - 15% - 15% 13% - - - - 

BCEGQW DX ACEGKOQW BDFHLPRX ACEGKOQW BDFHLPRX ACEGKOQW ACEGKOQW BDFHLPRX

10.000 Euros - 19.999
Euros

112 83 - - - - - - 17 13 - - 23 23 - - - - 36 - 36 47 - - - -
3% 2% - - - - - - 17% 14% - - 23% 24% - - - - 23% - 14% 21% - - - - 

CEGQW DFHRX ACEGKOQW BDFHLPRX ACEGKOQW BDFHLPRX ACEGKOQUW ACEGKOQW BDFHLPRX

20.000 Euros - 29.999
Euros

119 69 - - - - - - 22 14 - - 22 22 - - - - 37 - 38 33 - - - -
3% 2% - - - - - - 22% 16% - - 22% 23% - - - - 23% - 15% 14% - - - - 

BCEGQW DX ACEGKOQW BDFHLPRX ACEGKOQW BDFHLPRX ACEGKOQUW ACEGKOQW BDFHLPRX

30.000 Euros - 39.999
Euros

66 51 - - - - - - 14 13 - - 7 9 - - - - 18 - 27 29 - - - -
2% 1% - - - - - - 14% 14% - - 7% 9% - - - - 11% - 11% 13% - - - - 

CW DX ACEGKOQW BDFHLPRX ACEGKOQW BDFHLPRX ACEGKOQW ACEGKOQW BDFHLPRX

40.000 Euros - 49.999
Euros

81 48 - - - - - - 11 6 - - 11 7 - - - - 21 - 38 35 - - - -
2% 1% - - - - - - 11% 7% - - 11% 7% - - - - 13% - 15% 15% - - - - 

BCEGQW DX ACEGKOQW BDFHLPRX ACEGKOQW BDFHLPRX ACEGKOQW ACEGKOQW BDFHJLNPRX

50.000 Euros - 74.999
Euros

21 29 - - - - - - 4 7 - - 2 5 - - - - 3 - 12 17 - - - -
1% 1% - - - - - - 4% 8% - - 2% 5% - - - - 2% - 5% 7% - - - - 

W DX ACEGKOQW BDFHLPRX ACEGQW BDFHLPRX ACGQW ACEGKOQW BDFHLPRX

75.000 Euros - 99.999
Euros

5 3 - - - - - - 1 1 - - - - - - - - - - 4 2 - - - -
* * - - - - - - 1% 1% - - - - - - - - - - 2% 1% - - - - 

ACW BDX ACW BDX

100.000 Euros - 149.999
Euros

6 4 - - - - - - - 1 - - 2 - - - - - 1 - 3 3 - - - -
* * - - - - - - - 1% - - 2% - - - - - 1% - 1% 1% - - - - 

BDX ACEGQW W ACW BDX

150.000 Euros - 199.999
Euros

- 4 - - - - - - - 1 - - - 1 - - - - - - - 2 - - - -
- * - - - - - - - 1% - - - 1% - - - - - - - 1% - - - - 

A BDX BDX BDX

200.000 Euros or more

3 5 - - - - - - - - - - - - 3 5 - - - - - - - - - -
* * - - - - - - - - - - - - 3% 5% - - - - - - - - - - 

ACEGQSUW BDFHJLNRVX

Less than 10,000 ZL

9 10 - - - - - - - - - - - - 9 10 - - - - - - - - - -
* * - - - - - - - - - - - - 8% 11% - - - - - - - - - - 

ACEGIKMQSUW BDFHJLNRVX

10,000 ZL - 19,999 ZL

13 6 - - - - - - - - - - - - 13 6 - - - - - - - - - -
* * - - - - - - - - - - - - 12% 7% - - - - - - - - - - 

ACEGIKMQSUW BDFHJLNRVX

20,000 ZL - 29,999 ZL

12 5 - - - - - - - - - - - - 12 5 - - - - - - - - - -
* * - - - - - - - - - - - - 11% 5% - - - - - - - - - - 

ACEGIKMQSUW BDFHJLNRVX

30,000 ZL - 39,999 ZL

17 7 - - - - - - - - - - - - 17 7 - - - - - - - - - -
* * - - - - - - - - - - - - 15% 8% - - - - - - - - - - 

W ACEGIKMQSUW BDFHJLNRVX

40,000 ZL - 49,999 ZL

10 13 - - - - - - - - - - - - 10 13 - - - - - - - - - -
* * - - - - - - - - - - - - 9% 14% - - - - - - - - - - 

ACEGIKMQSUW BDFHJLNRVX

50,000 ZL - 59,999 ZL

10 19 - - - - - - - - - - - - 10 19 - - - - - - - - - -
* 1% - - - - - - - - - - - - 9% 21% - - - - - - - - - - 

AX ACEGIKMQSUW OBDFHJLNRVX

60,000 ZL - 79,999 ZL

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 339Q462. Which of the following income categories best describes your total 2015 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4059 3471 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 158 -** 250 228 1110 996 -** -**Unweighted Base
10 7 - - - - - - - - - - - - 10 7 - - - - - - - - - -

* * - - - - - - - - - - - - 9% 8% - - - - - - - - - - 
ACEGIKMQSUW BDFHJLNRVX

80,000 ZL - 99,999 ZL

8 6 - - - - - - - - - - - - 8 6 - - - - - - - - - -
* * - - - - - - - - - - - - 7% 7% - - - - - - - - - - 

ACEGIKMQSUW BDFHJLNRVX

100,000 ZL - 149,999 ZL

1 1 - - - - - - - - - - - - 1 1 - - - - - - - - - -
* * - - - - - - - - - - - - 1% 1% - - - - - - - - - - 

ACW BDX

150,000 ZL - 199,999 ZL

1 - - - - - - - - - - - - - 1 - - - - - - - - - - -
* - - - - - - - - - - - - - 1% - - - - - - - - - - - 

ACW

200,000 ZL - 249,999 ZL

2 - - - - - - - - - - - - - 2 - - - - - - - - - - -
* - - - - - - - - - - - - - 2% - - - - - - - - - - - 

ACGQUW

250,000 ZL - 299,999 ZL

1 1 - - - - - - - - - - - - 1 1 - - - - - - - - - -
* * - - - - - - - - - - - - 1% 1% - - - - - - - - - - 

ACW BDX

300,000 ZL or more

13 10 - - - - - - - - 13 10 - - - - - - - - - - - - - -
* * - - - - - - - - 13% 11% - - - - - - - - - - - - - - 

ACEGIMOQSUW BDFHJNPRVX

Less than 5,000 TRY

5 3 - - - - - - - - 5 3 - - - - - - - - - - - - - -
* * - - - - - - - - 5% 3% - - - - - - - - - - - - - - 

ACEGIMOQSUW BDFHRVX

5,000 TRY - 9,999 TRY

7 6 - - - - - - - - 7 6 - - - - - - - - - - - - - -
* * - - - - - - - - 7% 6% - - - - - - - - - - - - - - 

ACEGIMOQSUW BDFHJNPRVX

10,000 TRY - 19,999 TRY

10 8 - - - - - - - - 10 8 - - - - - - - - - - - - - -
* * - - - - - - - - 10% 8% - - - - - - - - - - - - - - 

ACEGIMOQSUW BDFHJNPRVX

20,000 TRY - 29,999 TRY

15 10 - - - - - - - - 15 10 - - - - - - - - - - - - - -
* * - - - - - - - - 15% 11% - - - - - - - - - - - - - - 

W ACEGIMOQSUW BDFHJNPRVX

30,000 TRY - 39,999 TRY

10 11 - - - - - - - - 10 11 - - - - - - - - - - - - - -
* * - - - - - - - - 10% 12% - - - - - - - - - - - - - - 

ACEGIMOQSUW BDFHJNPRVX

40,000 TRY - 49,999 TRY

19 19 - - - - - - - - 19 19 - - - - - - - - - - - - - -
* 1% - - - - - - - - 19% 20% - - - - - - - - - - - - - - 

W X ACEGIMOQSUW BDFHJNPRVX

50,000 TRY - 74,999 TRY

8 9 - - - - - - - - 8 9 - - - - - - - - - - - - - -
* * - - - - - - - - 8% 9% - - - - - - - - - - - - - - 

ACEGIMOQSUW BDFHJNPRVX

75,000 TRY - 99,999 TRY

4 6 - - - - - - - - 4 6 - - - - - - - - - - - - - -
* * - - - - - - - - 4% 6% - - - - - - - - - - - - - - 

ACEGIMOQSUW BDFHJNPRVX

100,000 TRY - 149,999
TRY

1 4 - - - - - - - - 1 4 - - - - - - - - - - - - - -
* * - - - - - - - - 1% 4% - - - - - - - - - - - - - - 

ACW BDFHNPRVX

150,000 TRY - 199,999
TRY

2 2 - - - - - - - - 2 2 - - - - - - - - - - - - - -
* * - - - - - - - - 2% 2% - - - - - - - - - - - - - - 

ACEGQUW BDHVX

200,000 TRY - 249,999
TRY

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 339Q462. Which of the following income categories best describes your total 2015 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4059 3471 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 158 -** 250 228 1110 996 -** -**Unweighted Base
2 - - - - - - - - - 2 - - - - - - - - - - - - - - -
* - - - - - - - - - 2% - - - - - - - - - - - - - - - 

ACEGQUW

250,000 TRY or more

1 2 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Less than 2000 RUB

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

2000 RUB - 4000 RUB

2 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

4001 RUB - 6000 RUB

4 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

6001 RUB - 8000 RUB

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

8001 RUB - 10000 RUB

8 7 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

10001 RUB - 15000 RUB

32 32 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

CW DX

15001 RUB - 25000 RUB

192 175 - - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

CEGIKMOQSUW DFHJLNPRVX

More than 25000 RUB

10 1 - - - - - - - - - - - - - - 10 1 - - - - - - - -
* * - - - - - - - - - - - - - - 5% 1% - - - - - - - - 
B RACEGIKMOSUW BX

Up to 4,499 GBP

5 5 - - - - - - - - - - - - - - 5 5 - - - - - - - -
* * - - - - - - - - - - - - - - 2% 3% - - - - - - - - 

ACEGUW BDFHVX

4,500 to 6,499 GBP

5 1 - - - - - - - - - - - - - - 5 1 - - - - - - - -
* * - - - - - - - - - - - - - - 2% 1% - - - - - - - - 

ACEGUW BX

6,500 to 7,499 GBP

4 6 - - - - - - - - - - - - - - 4 6 - - - - - - - -
* * - - - - - - - - - - - - - - 2% 3% - - - - - - - - 

ACGUW BDFHVX

7,500 to 9,499 GBP

9 5 - - - - - - - - - - - - - - 9 5 - - - - - - - -
* * - - - - - - - - - - - - - - 4% 3% - - - - - - - - 

ACEGIKMOSUW BDFHVX

9,500 to 11,499 GBP

5 5 - - - - - - - - - - - - - - 5 5 - - - - - - - -
* * - - - - - - - - - - - - - - 2% 3% - - - - - - - - 

ACEGUW BDFHVX

11,500 to 13,499 GBP

6 10 - - - - - - - - - - - - - - 6 10 - - - - - - - -
* * - - - - - - - - - - - - - - 3% 6% - - - - - - - - 

ACEGSUW BDFHJLNPVX

13,500 to 15,499 GBP

9 4 - - - - - - - - - - - - - - 9 4 - - - - - - - -
* * - - - - - - - - - - - - - - 4% 2% - - - - - - - - 

ACEGIKMOSUW BDFHVX

15,500 to 17,499 GBP

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 339Q462. Which of the following income categories best describes your total 2015 household income before/after taxes?

Base: Online Survey And Over 18 Years Of Age And Household Income Is To Be Presented And Have Household Income Codes

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

4059 3471 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 158 -** 250 228 1110 996 -** -**Unweighted Base
33 36 - - - - - - - - - - - - - - 33 36 - - - - - - - -

1% 1% - - - - - - - - - - - - - - 15% 20% - - - - - - - - 
CW DX ACEGIKMOSUW BDFHJLNPVX

17,500 to 24,999 GBP

25 19 - - - - - - - - - - - - - - 25 19 - - - - - - - -
1% 1% - - - - - - - - - - - - - - 11% 11% - - - - - - - - 

W X ACEGIKMOSUW BDFHJLNPVX

25,000 to 29,999 GBP

27 33 - - - - - - - - - - - - - - 27 33 - - - - - - - -
1% 1% - - - - - - - - - - - - - - 12% 18% - - - - - - - - 

W DX ACEGIKMOSUW BDFHJLNPVX

30,000 to 39,999 GBP

27 20 - - - - - - - - - - - - - - 27 20 - - - - - - - -
1% 1% - - - - - - - - - - - - - - 12% 11% - - - - - - - - 

W X ACEGIKMOSUW BDFHJLNPVX

40,000 to 49,999 GBP

15 13 - - - - - - - - - - - - - - 15 13 - - - - - - - -
* * - - - - - - - - - - - - - - 7% 7% - - - - - - - - 

W ACEGIKMOSUW BDFHJLNPVX

50,000 to 74,999 GBP

9 3 - - - - - - - - - - - - - - 9 3 - - - - - - - -
* * - - - - - - - - - - - - - - 4% 2% - - - - - - - - 

ACEGIKMOSUW BDX

75,000 to 99,999 GBP

4 8 - - - - - - - - - - - - - - 4 8 - - - - - - - -
* * - - - - - - - - - - - - - - 2% 4% - - - - - - - - 

ACGUW BDFHJLNPVX

100,000 or more GBP

264 199 49 36 12 14 14 22 11 10 6 7 9 9 15 12 27 11 7 - 35 12 12 7 - -
7% 6% 10% 8% 6% 8% 6% 12% 11% 11% 6% 7% 9% 9% 13% 13% 12% 6% 4% - 14% 5% 1% 1% - - 

W X ASW BX W X W GBVX SW BX W X W X AEGSW BVX RAEGSW X W VAEGKSW X

Decline to answer

4059 3471 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 158 - 250 228 1110 996 - -
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% - 100% 100% 100% 100% - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 340Q485. Racial Background.

Base: All Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

567 542 400 387 167 155 - - - - - - - - - - - - - - - - - - - -
9% 10% 80% 84% 84% 86% - - - - - - - - - - - - - - - - - - - - 

GIKMOQSUWY HJLNPRTVXZ AGIKMOQSUWY BHJLNPRTVXZ AGIKMOQSUWY BHJLNPRTVXZ

White

30 25 30 25 - - - - - - - - - - - - - - - - - - - - - -
* * 6% 5% - - - - - - - - - - - - - - - - - - - - - - 

W X AEGIKMOQSUWY BFHJLNPRTVXZ

Hispanic

40 26 37 23 3 3 - - - - - - - - - - - - - - - - - - - -
1% * 7% 5% 2% 2% - - - - - - - - - - - - - - - - - - - - 

W X AEGIKMOQSUWY BHJLNPRTVXZ W BX

BLACK/AFRICAN
AMERICAN (NET)

39 26 36 23 3 3 - - - - - - - - - - - - - - - - - - - -
1% * 7% 5% 2% 2% - - - - - - - - - - - - - - - - - - - - 

W X AEGIKMOQSUWY BHJLNPRTVXZ W BX

  Black

1 - 1 - - - - - - - - - - - - - - - - - - - - - - -
* - * - - - - - - - - - - - - - - - - - - - - - - - 

A

  African American

17 - 17 - - - - - - - - - - - - - - - - - - - - - - -
* - 3% - - - - - - - - - - - - - - - - - - - - - - - 
B DAEGOQSUW

Asian or Pacific Islander

5 2 5 2 - - - - - - - - - - - - - - - - - - - - - -
* * 1% * - - - - - - - - - - - - - - - - - - - - - - 

AW BX

Native American or
Alaskan Native

3 7 - - 3 7 - - - - - - - - - - - - - - - - - - - -
* * - - 2% 4% - - - - - - - - - - - - - - - - - - - - 

ACW BDHRTVX

Mixed Race

2 2 - - 2 2 - - - - - - - - - - - - - - - - - - - -
* * - - 1% 1% - - - - - - - - - - - - - - - - - - - - 

ACW BDX

First Nation/Native
Canadian

3 4 - - 3 4 - - - - - - - - - - - - - - - - - - - -
* * - - 2% 2% - - - - - - - - - - - - - - - - - - - - 

ACW BDHRTVX

South Asian

12 10 - 4 12 6 - - - - - - - - - - - - - - - - - - - -
* * - 1% 6% 3% - - - - - - - - - - - - - - - - - - - - 

CBX ACGIKMOQSUWY BDHRTVX

Chinese

2 2 - 1 2 1 - - - - - - - - - - - - - - - - - - - -
* * - * 1% 1% - - - - - - - - - - - - - - - - - - - - 

ACW BX

Korean

2 1 - 1 2 - - - - - - - - - - - - - - - - - - - - -
* * - * 1% - - - - - - - - - - - - - - - - - - - - - 

B ACW

Japanese

- 5 - 5 - - - - - - - - - - - - - - - - - - - - - -
- * - 1% - - - - - - - - - - - - - - - - - - - - - - 

A CBX

Other Southeast Asian

3 3 - 2 3 1 - - - - - - - - - - - - - - - - - - - -
* * - * 2% 1% - - - - - - - - - - - - - - - - - - - - 

BX ACW BX

Filipino

7 6 5 6 2 - - - - - - - - - - - - - - - - - - - - -
* * 1% 1% 1% - - - - - - - - - - - - - - - - - - - - - 

AW BX AW

Some other race

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 340Q485. Racial Background.

Base: All Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 5452 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base
10 7 8 5 1 2 - - - - - - - - - - - - 1 - - - - - - -

* * 2% 1% 1% 1% - - - - - - - - - - - - * - - - - - - - 
AUW BX W BX W

Decline to Answer

5441 4810 - - - - 223 184 101 90 102 95 100 97 112 92 220 180 200 181 250 228 1110 996 100 93
89% 88% - - - - 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
CE DF ACE BDF ACE BDF ACE BDF ACE BDF ACE BDF ACE BDF ACE BDF ACE BDF ACES BDF ACE BDF

Unknown

6144 5452 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 341Q364. What is your marital status?

Base: Marital Status Is To Be Presented And 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

5943 5260 502 461 200 181 223 184 101 90* 102 95* 100 97* 112 92* 220 180 201 181 250 228 1110 996 100 93*Unweighted Base

1769 1542 125 123 56 60 59 52 34 23 39 31 32 24 32 24 63 42 41 44 55 57 159 231 67 32
30% 29% 25% 27% 28% 33% 26% 28% 34% 26% 38% 33% 32% 25% 29% 26% 29% 23% 20% 24% 22% 25% 14% 23% 67% 34%

CSUW X W W RX W SUW CGSUW X SW W W W W W ZACEGIKMOQSUW X

Never married

3405 2986 276 250 97 78 137 95 53 48 59 52 53 56 61 50 91 87 132 112 125 118 909 732 29 56
57% 57% 55% 54% 49% 43% 61% 52% 52% 53% 58% 55% 53% 58% 54% 54% 41% 48% 66% 62% 50% 52% 82% 73% 29% 60%

EQUY FR QY F Y HEQUY Y QY Y F QY Y ACEIMQUY FHRV Y XACEGIKMOQSUY BDFHJLNPRTVZ YF

Married or civil union

256 250 47 39 21 17 4 8 3 3 3 7 6 5 4 6 11 20 16 12 39 18 23 16 2 2
4% 5% 9% 8% 11% 9% 2% 4% 3% 3% 3% 7% 6% 5% 4% 7% 5% 11% 8% 7% 16% 8% 2% 2% 2% 2%

W X AGIKOQWY BXZ AGIKOQWY BXZ X X GW X X W QBHJXZ AGWY X VACGIKMOQSWY BX

Divorced

86 90 5 7 8 6 6 6 1 4 1 - 2 2 1 1 6 5 5 7 6 5 5 3 - -
1% 2% 1% 2% 4% 3% 3% 3% 1% 4% 1% - 2% 2% 1% 1% 3% 3% 2% 4% 2% 2% * * - - 

W X X ACWY X W X BLXZ X W X W BX W X

Separated

73 78 19 17 5 6 3 2 - 1 - 3 2 2 3 1 2 3 3 2 9 6 3 4 - 1
1% 1% 4% 4% 3% 3% 1% 1% - 1% - 3% 2% 2% 3% 1% 1% 2% 1% 1% 4% 3% * * - 1%

W X AIKQWY BX W BX W X W X W X W AW X

Widow/Widower

354 314 30 25 13 14 14 21 10 11 - 2 5 8 11 10 47 23 4 4 16 24 11 10 2 2
6% 6% 6% 5% 7% 8% 6% 11% 10% 12% - 2% 5% 8% 10% 11% 21% 13% 2% 2% 6% 11% 1% 1% 2% 2%

KSW TX KSW X KSW TX KSW BDLTXZ KSWY BDLTXZ KW TX KSWY BLTXZ RACEGIKMOSUWY BDLTXZ KSW BDLTXZ

Living with partner

5943 5260 502 461 200 181 223 184 101 90 102 95 100 97 112 92 220 180 201 181 250 228 1110 996 100 93
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base
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Table 342QTEENINTUSE. Overall, how often do you use the Internet?

Base: US Age 15-17

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Almost constantly

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Several times a day

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

About once a day

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Several times a week

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Once a week

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Less often

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 343QARREG. In which region do you currently reside?

Base: All Argentina Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

110 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

41 36 - - - - - - - - - - - - - - - - - - - - - - - -
37% 39% - - - - - - - - - - - - - - - - - - - - - - - - 

Buenos Aires

15 17 - - - - - - - - - - - - - - - - - - - - - - - -
14% 18% - - - - - - - - - - - - - - - - - - - - - - - - 

Buenos Aires Province
(including Gran Buenos
Aires)

15 5 - - - - - - - - - - - - - - - - - - - - - - - -
14% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

Santa Fe

12 5 - - - - - - - - - - - - - - - - - - - - - - - -
11% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

Cordoba

4 8 - - - - - - - - - - - - - - - - - - - - - - - -
4% 9% - - - - - - - - - - - - - - - - - - - - - - - - 

Patagonia

23 22 - - - - - - - - - - - - - - - - - - - - - - - -
21% 24% - - - - - - - - - - - - - - - - - - - - - - - - 

Other

110 93 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 344QKRINC. Which of the following income categories best describes your total 2015 household income before taxes?

Base: All South Korea Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

204 183 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

17 10 - - - - - - - - - - - - - - - - - - - - - - - -
8% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

Less than 10,000,000
Won

17 15 - - - - - - - - - - - - - - - - - - - - - - - -
8% 8% - - - - - - - - - - - - - - - - - - - - - - - - 

10,000,000 to 20,999,999
Won

26 17 - - - - - - - - - - - - - - - - - - - - - - - -
13% 9% - - - - - - - - - - - - - - - - - - - - - - - - 

21,000,000 to 29,999,999
Won

49 31 - - - - - - - - - - - - - - - - - - - - - - - -
24% 17% - - - - - - - - - - - - - - - - - - - - - - - - 

30,000,000 to 44,999,999
Won

55 57 - - - - - - - - - - - - - - - - - - - - - - - -
27% 31% - - - - - - - - - - - - - - - - - - - - - - - - 

45,000,000 to 74,999,999
Won

30 45 - - - - - - - - - - - - - - - - - - - - - - - -
15% 25% - - - - - - - - - - - - - - - - - - - - - - - - 

A

75,000,000 or more Won

10 8 - - - - - - - - - - - - - - - - - - - - - - - -
5% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to answer

204 183 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 345QKRBUY. In the past 12 months, did you purchase any products or services over the Internet?

Base: All South Korea Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

204 183 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

196 179 - - - - - - - - - - - - - - - - - - - - - - - -
96% 98% - - - - - - - - - - - - - - - - - - - - - - - - 

Yes

8 4 - - - - - - - - - - - - - - - - - - - - - - - -
4% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

No

204 183 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 346QKRREG1. In which region do you currently reside?

Base: All South Korea Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 183 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 65 - - - - - - - - - - - - - - - - - - - - - - - -
- 36% - - - - - - - - - - - - - - - - - - - - - - - - 

Seoul

- 16 - - - - - - - - - - - - - - - - - - - - - - - -
- 9% - - - - - - - - - - - - - - - - - - - - - - - - 

Busan

- 45 - - - - - - - - - - - - - - - - - - - - - - - -
- 25% - - - - - - - - - - - - - - - - - - - - - - - - 

Gyeonggi-do

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Ulsan

- 6 - - - - - - - - - - - - - - - - - - - - - - - -
- 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Daejeon

- 4 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Gwangjiu

- 9 - - - - - - - - - - - - - - - - - - - - - - - -
- 5% - - - - - - - - - - - - - - - - - - - - - - - - 

Incheon

- 11 - - - - - - - - - - - - - - - - - - - - - - - -
- 6% - - - - - - - - - - - - - - - - - - - - - - - - 

Daegu

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Jeju-do

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Chungcheongbuk-do

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Gangwon-do

- 5 - - - - - - - - - - - - - - - - - - - - - - - -
- 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Chungcheongnam-do

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Jeollabuk-do

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Jeollanam-do

- 5 - - - - - - - - - - - - - - - - - - - - - - - -
- 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Gyeongsangnam-do

- 4 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Gyeongsangbuk-do

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 346QKRREG1. In which region do you currently reside?

Base: All South Korea Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 183 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
- 183 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 347QKRREG2. REGION CLASSIFICATION

Base: All South Korea Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 183 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 65 - - - - - - - - - - - - - - - - - - - - - - - -
- 36% - - - - - - - - - - - - - - - - - - - - - - - - 

Seoul

- 16 - - - - - - - - - - - - - - - - - - - - - - - -
- 9% - - - - - - - - - - - - - - - - - - - - - - - - 

Busan

- 45 - - - - - - - - - - - - - - - - - - - - - - - -
- 25% - - - - - - - - - - - - - - - - - - - - - - - - 

Gyeonggi-do

- 33 - - - - - - - - - - - - - - - - - - - - - - - -
- 18% - - - - - - - - - - - - - - - - - - - - - - - - 

All other metropolitan
cities

- 24 - - - - - - - - - - - - - - - - - - - - - - - -
- 13% - - - - - - - - - - - - - - - - - - - - - - - - 

All other provinces (do)

- 183 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 348QINED. What is the highest level of education/literacy you have completed/obtained or the highest degree you have received?

Base: All India Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

687 595 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

4 - - - - - - - - - - - - - - - - - - - - - - - - -
1% - - - - - - - - - - - - - - - - - - - - - - - - - 

No education

5 4 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Less than primary

11 12 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Primary but less than
middle

12 13 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Middle but less than
matric

57 54 - - - - - - - - - - - - - - - - - - - - - - - -
8% 9% - - - - - - - - - - - - - - - - - - - - - - - - 

Matric but less than
graduate

598 512 - - - - - - - - - - - - - - - - - - - - - - - -
87% 86% - - - - - - - - - - - - - - - - - - - - - - - - 

Graduate or above

687 595 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 349QININC2. Which of the following income categories best describes your total 2015 household income before taxes?

Base: All India Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

687 595 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

104 87 - - - - - - - - - - - - - - - - - - - - - - - -
15% 15% - - - - - - - - - - - - - - - - - - - - - - - - 

Less than 120,000 rupees

520 466 - - - - - - - - - - - - - - - - - - - - - - - -
76% 78% - - - - - - - - - - - - - - - - - - - - - - - - 

120,000 rupees or more

63 42 - - - - - - - - - - - - - - - - - - - - - - - -
9% 7% - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to answer

687 595 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 350QINSUB. Which of the following best describes the area in which you live?

Base: All India Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

687 595 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

514 462 - - - - - - - - - - - - - - - - - - - - - - - -
75% 78% - - - - - - - - - - - - - - - - - - - - - - - - 

Metro

173 133 - - - - - - - - - - - - - - - - - - - - - - - -
25% 22% - - - - - - - - - - - - - - - - - - - - - - - - 

Non-metro

687 595 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 351QINBUY. In the past month, did you purchase any products or services over the Internet?

Base: All India Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

687 595 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

621 536 - - - - - - - - - - - - - - - - - - - - - - - -
90% 90% - - - - - - - - - - - - - - - - - - - - - - - - 

Yes

66 59 - - - - - - - - - - - - - - - - - - - - - - - -
10% 10% - - - - - - - - - - - - - - - - - - - - - - - - 

No

687 595 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 352QINREG1. In which division do you currently reside?

Base: All India Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 595 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 17 - - - - - - - - - - - - - - - - - - - - - - - -
- 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Uttar Pradesh

- 135 - - - - - - - - - - - - - - - - - - - - - - - -
- 23% - - - - - - - - - - - - - - - - - - - - - - - - 

Maharashtra

- 7 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Bihar

- 48 - - - - - - - - - - - - - - - - - - - - - - - -
- 8% - - - - - - - - - - - - - - - - - - - - - - - - 

West Bengal

- 80 - - - - - - - - - - - - - - - - - - - - - - - -
- 13% - - - - - - - - - - - - - - - - - - - - - - - - 

Andhra Pradesh

- 69 - - - - - - - - - - - - - - - - - - - - - - - -
- 12% - - - - - - - - - - - - - - - - - - - - - - - - 

Tamil Nadu

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Madhya Pradesh

- 10 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Rajasthan

- 68 - - - - - - - - - - - - - - - - - - - - - - - -
- 11% - - - - - - - - - - - - - - - - - - - - - - - - 

Karnataka

- 19 - - - - - - - - - - - - - - - - - - - - - - - -
- 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Gujarat

- 5 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Orissa

- 18 - - - - - - - - - - - - - - - - - - - - - - - -
- 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Kerala

- 2 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Assam

- 4 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Punjab

- 8 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Haryana

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Jharkhand

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 352QINREG1. In which division do you currently reside?

Base: All India Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 595 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Chhattisgarh

- 2 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Jammu and Kashmir

- 2 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Uttaranchal

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Himachal Pradesh

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Tripura

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Manipur

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Meghalaya

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Nagaland

- 2 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Goa

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Arunachal Pradesh

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Mizoram

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Sikkim

- 84 - - - - - - - - - - - - - - - - - - - - - - - -
- 14% - - - - - - - - - - - - - - - - - - - - - - - - 

Delhi

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Pondicherry

- 5 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Chandigarh

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Andaman and Nicobar
Islands

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Dadra and Nagar Haveli

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 352QINREG1. In which division do you currently reside?

Base: All India Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 595 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Daman and Diu

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Lakshadweep

- 595 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 353QINREG2. STATE SIZE CLASSIFICATION

Base: All India Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 595 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 493 - - - - - - - - - - - - - - - - - - - - - - - -
- 83% - - - - - - - - - - - - - - - - - - - - - - - - 

Bigger State

- 13 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Smaller State

- 89 - - - - - - - - - - - - - - - - - - - - - - - -
- 15% - - - - - - - - - - - - - - - - - - - - - - - - 

Union Territories

- 595 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 354Q1500. In which province do you currently reside?

Base: All Indonesia Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

207 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Irian Jaya Barat

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Papua

14 8 - - - - - - - - - - - - - - - - - - - - - - - -
7% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

Banten

40 47 - - - - - - - - - - - - - - - - - - - - - - - -
19% 26% - - - - - - - - - - - - - - - - - - - - - - - - 

Jakarta Raya

48 48 - - - - - - - - - - - - - - - - - - - - - - - -
23% 27% - - - - - - - - - - - - - - - - - - - - - - - - 

Jawa Barat

24 15 - - - - - - - - - - - - - - - - - - - - - - - -
12% 8% - - - - - - - - - - - - - - - - - - - - - - - - 

Jawa Tengah

25 27 - - - - - - - - - - - - - - - - - - - - - - - -
12% 15% - - - - - - - - - - - - - - - - - - - - - - - - 

Jawa Timur

10 6 - - - - - - - - - - - - - - - - - - - - - - - -
5% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Yogyakarta

1 3 - - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Kalimantan Barat

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Kalimantan Selatan

3 - - - - - - - - - - - - - - - - - - - - - - - - -
1% - - - - - - - - - - - - - - - - - - - - - - - - - 

Kalimantan Tengah

4 3 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Kalimantan Timur

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Maluku

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Maluku Utara

2 2 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Bali

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Nusa Tenggara Barat

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 354Q1500. In which province do you currently reside?

Base: All Indonesia Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

207 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Nusa Tenggara Timur

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Gorontalo

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Sulawesi Barat

7 2 - - - - - - - - - - - - - - - - - - - - - - - -
3% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Sulawesi Selatan

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Sulawesi Tengah

2 - - - - - - - - - - - - - - - - - - - - - - - - -
1% - - - - - - - - - - - - - - - - - - - - - - - - - 

Sulawesi Tenggara

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Sulawesi Utara

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Aceh

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Bangka-Belitung

3 - - - - - - - - - - - - - - - - - - - - - - - - -
1% - - - - - - - - - - - - - - - - - - - - - - - - - 

Bengkulu

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Jambi

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Kepulauan Riau

3 - - - - - - - - - - - - - - - - - - - - - - - - -
1% - - - - - - - - - - - - - - - - - - - - - - - - - 

Lampung

2 3 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Riau

3 - - - - - - - - - - - - - - - - - - - - - - - - -
1% - - - - - - - - - - - - - - - - - - - - - - - - - 

Sumatera Barat

7 6 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Sumatera Selatan

5 6 - - - - - - - - - - - - - - - - - - - - - - - -
2% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Sumatera Utara

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 354Q1500. In which province do you currently reside?

Base: All Indonesia Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

207 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
207 181 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 355Q1502. REGION CLASSIFICATION

Base: All Indonesia Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

207 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Irian Jaya

161 151 - - - - - - - - - - - - - - - - - - - - - - - -
78% 83% - - - - - - - - - - - - - - - - - - - - - - - - 

Jawa

9 6 - - - - - - - - - - - - - - - - - - - - - - - -
4% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Kalimantan

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Maluku

3 3 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Nusa Tenggara

9 3 - - - - - - - - - - - - - - - - - - - - - - - -
4% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Sulawesi

25 18 - - - - - - - - - - - - - - - - - - - - - - - -
12% 10% - - - - - - - - - - - - - - - - - - - - - - - - 

Sumatera

207 181 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 356Q1580. What is your marital status?

Base: All Nigeria Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

201 192 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

93 99 - - - - - - - - - - - - - - - - - - - - - - - -
46% 52% - - - - - - - - - - - - - - - - - - - - - - - - 

Single, never married

101 86 - - - - - - - - - - - - - - - - - - - - - - - -
50% 45% - - - - - - - - - - - - - - - - - - - - - - - - 

Married (monogamous or
polygamous)

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Divorced

2 2 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Separated

2 2 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Widowed

3 2 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Loosely coupled

201 192 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 456p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 357Q1503. In which state do you currently reside?

Base: All Nigeria Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

201 192 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

105 99 - - - - - - - - - - - - - - - - - - - - - - - -
52% 52% - - - - - - - - - - - - - - - - - - - - - - - - 

Lagos State

8 7 - - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

Ogun State

9 12 - - - - - - - - - - - - - - - - - - - - - - - -
4% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

Oyo State

4 2 - - - - - - - - - - - - - - - - - - - - - - - -
2% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Osun State

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Kogi State

4 1 - - - - - - - - - - - - - - - - - - - - - - - -
2% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Kwara State

1 5 - - - - - - - - - - - - - - - - - - - - - - - -
* 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Delta State

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Ondo State

2 6 - - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Edo State

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Ekiti State

3 3 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Anambra State

2 - - - - - - - - - - - - - - - - - - - - - - - - -
1% - - - - - - - - - - - - - - - - - - - - - - - - - 

Abia State

3 3 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Enugu State

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Ebonyi State

16 15 - - - - - - - - - - - - - - - - - - - - - - - -
8% 8% - - - - - - - - - - - - - - - - - - - - - - - - 

Rivers State

4 4 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Akwa Ibom State

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 357Q1503. In which state do you currently reside?

Base: All Nigeria Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

201 192 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
4 2 - - - - - - - - - - - - - - - - - - - - - - - -
2% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Imo State

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Cross River State

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Bayelsa State

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Borno State

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Adamawa State

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Taraba State

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Yobe State

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Kano State

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Jigawa State

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Bauchi State

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Gombe State

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Kaduna State

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Katsina State

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Sokoto State

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Kebbi State

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Zamfara State

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Benue State

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 357Q1503. In which state do you currently reside?

Base: All Nigeria Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

201 192 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
3 1 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Niger State

3 3 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Plateau State

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Nassarawa State

24 21 - - - - - - - - - - - - - - - - - - - - - - - -
12% 11% - - - - - - - - - - - - - - - - - - - - - - - - 

Abuja Federal Capital
Territory

201 192 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 459p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 358Q1504. STATE CLASSIFICATION

Base: All Nigeria Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

201 192 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

113 106 - - - - - - - - - - - - - - - - - - - - - - - -
56% 55% - - - - - - - - - - - - - - - - - - - - - - - - 

Postal Code Region 1

18 15 - - - - - - - - - - - - - - - - - - - - - - - -
9% 8% - - - - - - - - - - - - - - - - - - - - - - - - 

Postal Code Region 2

4 12 - - - - - - - - - - - - - - - - - - - - - - - -
2% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

A

Postal Code Region 3

9 6 - - - - - - - - - - - - - - - - - - - - - - - -
4% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Postal Code Region 4

25 22 - - - - - - - - - - - - - - - - - - - - - - - -
12% 11% - - - - - - - - - - - - - - - - - - - - - - - - 

Postal Code Region 5

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Postal Code Region 6

1 3 - - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Postal Code Region 7

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Postal Code Region 8

30 25 - - - - - - - - - - - - - - - - - - - - - - - -
15% 13% - - - - - - - - - - - - - - - - - - - - - - - - 

Postal Code Region 9

201 192 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 359Q1585. Do you consider yourself...?

Base: All Nigeria Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

201 192 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

3 6 - - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Hausa

89 79 - - - - - - - - - - - - - - - - - - - - - - - -
44% 41% - - - - - - - - - - - - - - - - - - - - - - - - 

Yoruba

60 56 - - - - - - - - - - - - - - - - - - - - - - - -
30% 29% - - - - - - - - - - - - - - - - - - - - - - - - 

Igbo/Ibo

- 2 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Fulanji

42 43 - - - - - - - - - - - - - - - - - - - - - - - -
21% 22% - - - - - - - - - - - - - - - - - - - - - - - - 

Other

7 6 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to answer

201 192 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 461p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 360Q1505. In which governorate do you currently reside?

Base: All Egypt Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

103 96* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

10 6 - - - - - - - - - - - - - - - - - - - - - - - -
10% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

Ad Daqahliyah

2 4 - - - - - - - - - - - - - - - - - - - - - - - -
2% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

Al Buhayrah

7 5 - - - - - - - - - - - - - - - - - - - - - - - -
7% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

Al Gharbiyah

1 2 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Al Ismailiyah

3 3 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Kafr ash Shaykh

1 2 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Dumyat

4 3 - - - - - - - - - - - - - - - - - - - - - - - -
4% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Al Qalyubiyah

6 4 - - - - - - - - - - - - - - - - - - - - - - - -
6% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

Ash Sharqiyah

2 1 - - - - - - - - - - - - - - - - - - - - - - - -
2% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Al Minufiyah

27 22 - - - - - - - - - - - - - - - - - - - - - - - -
26% 23% - - - - - - - - - - - - - - - - - - - - - - - - 

Al Qahirah

13 13 - - - - - - - - - - - - - - - - - - - - - - - -
13% 14% - - - - - - - - - - - - - - - - - - - - - - - - 

Al Iskandariyah

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Bur Said

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Al Uqsur

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

As Suways

- 2 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Aswan

4 2 - - - - - - - - - - - - - - - - - - - - - - - -
4% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Asyut

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 360Q1505. In which governorate do you currently reside?

Base: All Egypt Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

103 96* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
3 2 - - - - - - - - - - - - - - - - - - - - - - - -
3% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Al Minya

1 3 - - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Suhaj

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Qina

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Al Fayyum

13 13 - - - - - - - - - - - - - - - - - - - - - - - -
13% 14% - - - - - - - - - - - - - - - - - - - - - - - - 

Al Jizah

2 1 - - - - - - - - - - - - - - - - - - - - - - - -
2% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Bani Suwayf

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Janub Sina

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Matruh

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Shamal Sina

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Al Wadi al Jadid

1 - - - - - - - - - - - - - - - - - - - - - - - - -
1% - - - - - - - - - - - - - - - - - - - - - - - - - 

Al Bahr al Ahmar

103 96 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 361Q1506. REGION CLASSIFICATION

Base: All Egypt Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

103 96* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

36 30 - - - - - - - - - - - - - - - - - - - - - - - -
35% 31% - - - - - - - - - - - - - - - - - - - - - - - - 

Lower

41 38 - - - - - - - - - - - - - - - - - - - - - - - -
40% 40% - - - - - - - - - - - - - - - - - - - - - - - - 

City

25 25 - - - - - - - - - - - - - - - - - - - - - - - -
24% 26% - - - - - - - - - - - - - - - - - - - - - - - - 

Upper

1 3 - - - - - - - - - - - - - - - - - - - - - - - -
1% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Desert

103 96 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 362Q4005. Which of the following income categories best describes your total 2015 household income before taxes?

Base: All Colombia Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

119 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

22 19 - - - - - - - - - - - - - - - - - - - - - - - -
18% 20% - - - - - - - - - - - - - - - - - - - - - - - - 

Menos de $ 6,000.000
pesos colombianos

11 11 - - - - - - - - - - - - - - - - - - - - - - - -
9% 12% - - - - - - - - - - - - - - - - - - - - - - - - 

$ 6.001.000 a $
12.000.000 pesos
colombianos

9 8 - - - - - - - - - - - - - - - - - - - - - - - -
8% 9% - - - - - - - - - - - - - - - - - - - - - - - - 

$ 12.001.000 a $
18.000.000 pesos
colombianos

11 7 - - - - - - - - - - - - - - - - - - - - - - - -
9% 8% - - - - - - - - - - - - - - - - - - - - - - - - 

$ 18.001.000 a $
24.000.000 pesos
colombianos

11 7 - - - - - - - - - - - - - - - - - - - - - - - -
9% 8% - - - - - - - - - - - - - - - - - - - - - - - - 

$ 24.001.000 a $
30.000.000 pesos
colombianos

9 6 - - - - - - - - - - - - - - - - - - - - - - - -
8% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

$ 30.001.000 a $
36.000.000 pesos
colombianos

9 9 - - - - - - - - - - - - - - - - - - - - - - - -
8% 10% - - - - - - - - - - - - - - - - - - - - - - - - 

$ 36.001.000 a $
60.000.000 pesos
colombianos

4 5 - - - - - - - - - - - - - - - - - - - - - - - -
3% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

$ 60.001.000 a $
84.000.000 pesos
colombianos

9 6 - - - - - - - - - - - - - - - - - - - - - - - -
8% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

$ 84.001.000 o mas pesos
colombianos

24 15 - - - - - - - - - - - - - - - - - - - - - - - -
20% 16% - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to answer

119 93 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 363QCOREG2. In which region do you live?

Base: All Colombia Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 6 - - - - - - - - - - - - - - - - - - - - - - - -
- 6% - - - - - - - - - - - - - - - - - - - - - - - - 

Central

- 42 - - - - - - - - - - - - - - - - - - - - - - - -
- 45% - - - - - - - - - - - - - - - - - - - - - - - - 

Bogota

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Pacifico Norte

- 6 - - - - - - - - - - - - - - - - - - - - - - - -
- 6% - - - - - - - - - - - - - - - - - - - - - - - - 

Eje Cafetero

- 12 - - - - - - - - - - - - - - - - - - - - - - - -
- 13% - - - - - - - - - - - - - - - - - - - - - - - - 

Andina Norte

- 8 - - - - - - - - - - - - - - - - - - - - - - - -
- 9% - - - - - - - - - - - - - - - - - - - - - - - - 

Andina Sur

- 7 - - - - - - - - - - - - - - - - - - - - - - - -
- 8% - - - - - - - - - - - - - - - - - - - - - - - - 

Pacifico Sur

- 9 - - - - - - - - - - - - - - - - - - - - - - - -
- 10% - - - - - - - - - - - - - - - - - - - - - - - - 

Caribe

- 2 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Orinoquia

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Amazonia

- 93 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 364Q4010. What is your current education level?

Base: All Vietnam Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

100 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 93*Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

No schooling

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Some Kindergarten school

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Complete Kindergarten
school

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Some Primary school
(Grades 1-5)

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Complete Primary school
(Grades 1-5)

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Some Lower Secondary
school (Grades 6-9)

- 1 - - - - - - - - - - - - - - - - - - - - - - - 1
- 1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Complete Lower
Secondary school
(Grades 6-9)

1 2 - - - - - - - - - - - - - - - - - - - - - - 1 2
1% 2% - - - - - - - - - - - - - - - - - - - - - - 1% 2%

Some Upper Secondary
school (Grades 10-12)

6 6 - - - - - - - - - - - - - - - - - - - - - - 6 6
6% 6% - - - - - - - - - - - - - - - - - - - - - - 6% 6%

Complete Upper
Secondary school
(Grades 10-12)

- 1 - - - - - - - - - - - - - - - - - - - - - - - 1
- 1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Some Professional
Secondary school -
Primary level

2 2 - - - - - - - - - - - - - - - - - - - - - - 2 2
2% 2% - - - - - - - - - - - - - - - - - - - - - - 2% 2%

Complete Professional
Secondary school -
Primary level

1 1 - - - - - - - - - - - - - - - - - - - - - - 1 1
1% 1% - - - - - - - - - - - - - - - - - - - - - - 1% 1%

Some Professional
Secondary school -
Intermediate level

4 6 - - - - - - - - - - - - - - - - - - - - - - 4 6
4% 6% - - - - - - - - - - - - - - - - - - - - - - 4% 6%

Complete Professional
Secondary school -
Intermediate level

4 1 - - - - - - - - - - - - - - - - - - - - - - 4 1
4% 1% - - - - - - - - - - - - - - - - - - - - - - 4% 1%

Some College

10 6 - - - - - - - - - - - - - - - - - - - - - - 10 6
10% 6% - - - - - - - - - - - - - - - - - - - - - - 10% 6%

Complete College

20 11 - - - - - - - - - - - - - - - - - - - - - - 20 11
20% 12% - - - - - - - - - - - - - - - - - - - - - - 20% 12%

Some University

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 364Q4010. What is your current education level?

Base: All Vietnam Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

100 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 93*Unweighted Base
40 43 - - - - - - - - - - - - - - - - - - - - - - 40 43
40% 46% - - - - - - - - - - - - - - - - - - - - - - 40% 46%

Complete University

3 3 - - - - - - - - - - - - - - - - - - - - - - 3 3
3% 3% - - - - - - - - - - - - - - - - - - - - - - 3% 3%

Some Post graduate
degree

8 9 - - - - - - - - - - - - - - - - - - - - - - 8 9
8% 10% - - - - - - - - - - - - - - - - - - - - - - 8% 10%

Complete Post graduate
degree

1 1 - - - - - - - - - - - - - - - - - - - - - - 1 1
1% 1% - - - - - - - - - - - - - - - - - - - - - - 1% 1%

Don’t’ Know/ REFUSED

100 93 - - - - - - - - - - - - - - - - - - - - - - 100 93
100% 100% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 365Q4015. What is your current occupation?

Base: All Vietnam Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

100 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 93*Unweighted Base

5 6 - - - - - - - - - - - - - - - - - - - - - - 5 6
5% 6% - - - - - - - - - - - - - - - - - - - - - - 5% 6%

GOVERNMENT
EMPLOYEE (THE
GOVERNMENT’S
ORGANIZATIONS OR
STATE-OWN
COMPANIES)

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Senior government official

2 1 - - - - - - - - - - - - - - - - - - - - - - 2 1
2% 1% - - - - - - - - - - - - - - - - - - - - - - 2% 1%

Middle government official

2 6 - - - - - - - - - - - - - - - - - - - - - - 2 6
2% 6% - - - - - - - - - - - - - - - - - - - - - - 2% 6%

Low government official

2 2 - - - - - - - - - - - - - - - - - - - - - - 2 2
2% 2% - - - - - - - - - - - - - - - - - - - - - - 2% 2%

Production Worker

15 6 - - - - - - - - - - - - - - - - - - - - - - 15 6
15% 6% - - - - - - - - - - - - - - - - - - - - - - 15% 6%

NON-STATE SECTOR
EMPLOYEE

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Top level management

6 7 - - - - - - - - - - - - - - - - - - - - - - 6 7
6% 8% - - - - - - - - - - - - - - - - - - - - - - 6% 8%

Middle management

4 6 - - - - - - - - - - - - - - - - - - - - - - 4 6
4% 6% - - - - - - - - - - - - - - - - - - - - - - 4% 6%

Low manager

4 8 - - - - - - - - - - - - - - - - - - - - - - 4 8
4% 9% - - - - - - - - - - - - - - - - - - - - - - 4% 9%

Executive/Officer

1 5 - - - - - - - - - - - - - - - - - - - - - - 1 5
1% 5% - - - - - - - - - - - - - - - - - - - - - - 1% 5%

EMPLOYER (owners of
companies/business
establishments having
’employees’ on a
continuous basis)

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Owner of a
company/agency/farm (10
workers or higher)

- 1 - - - - - - - - - - - - - - - - - - - - - - - 1
- 1% - - - - - - - - - - - - - - - - - - - - - - - 1%

Owner of a
company/agency/farm (1-
9 workers)

9 7 - - - - - - - - - - - - - - - - - - - - - - 9 7
9% 8% - - - - - - - - - - - - - - - - - - - - - - 9% 8%

OWN-ACCOUNT
WORKER

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 365Q4015. What is your current occupation?

Base: All Vietnam Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

100 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 93*Unweighted Base
- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Investor (real estate,
stock,...)

1 1 - - - - - - - - - - - - - - - - - - - - - - 1 1
1% 1% - - - - - - - - - - - - - - - - - - - - - - 1% 1%

Store owner/ individual
establishment owner (not
having ’’employees’’ on a
continuous basis)

1 - - - - - - - - - - - - - - - - - - - - - - - 1 -
1% - - - - - - - - - - - - - - - - - - - - - - - 1% - 

Farmer, logger, fisherman
(agriculture, forestry and
fishing)

2 6 - - - - - - - - - - - - - - - - - - - - - - 2 6
2% 6% - - - - - - - - - - - - - - - - - - - - - - 2% 6%

Other self-employment
(professional, freelancer,
own-account driver,
vendor, hawker,...)

3 - - - - - - - - - - - - - - - - - - - - - - - 3 -
3% - - - - - - - - - - - - - - - - - - - - - - - 3% - 

PART-TIME/UNPAID
FAMILY WORKER/
UNEMPLOYED

27 15 - - - - - - - - - - - - - - - - - - - - - - 27 15
27% 16% - - - - - - - - - - - - - - - - - - - - - - 27% 16%

Student/ Apprentice

1 1 - - - - - - - - - - - - - - - - - - - - - - 1 1
1% 1% - - - - - - - - - - - - - - - - - - - - - - 1% 1%

Housewife/househusband

- 7 - - - - - - - - - - - - - - - - - - - - - - - 7
- 8% - - - - - - - - - - - - - - - - - - - - - - - 8%

A Y

Retired

2 1 - - - - - - - - - - - - - - - - - - - - - - 2 1
2% 1% - - - - - - - - - - - - - - - - - - - - - - 2% 1%

Family workers

6 - - - - - - - - - - - - - - - - - - - - - - - 6 -
6% - - - - - - - - - - - - - - - - - - - - - - - 6% - 
B Z

Unemployed

5 1 - - - - - - - - - - - - - - - - - - - - - - 5 1
5% 1% - - - - - - - - - - - - - - - - - - - - - - 5% 1%

OTHERS
(UNCLASSIFIABLE BY
STATUS)

2 6 - - - - - - - - - - - - - - - - - - - - - - 2 6
2% 6% - - - - - - - - - - - - - - - - - - - - - - 2% 6%

Don’t Know/ REFUSED

100 93 - - - - - - - - - - - - - - - - - - - - - - 100 93
100% 100% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 366Q4021. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Household Income

Base: All Vietnam Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

100 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 93*Unweighted Base

14 6 - - - - - - - - - - - - - - - - - - - - - - 14 6
14% 6% - - - - - - - - - - - - - - - - - - - - - - 14% 6%

150,000,000 VND or
higher

2 8 - - - - - - - - - - - - - - - - - - - - - - 2 8
2% 9% - - - - - - - - - - - - - - - - - - - - - - 2% 9%

A Y

75,000,000- 149,999,999
VND

6 5 - - - - - - - - - - - - - - - - - - - - - - 6 5
6% 5% - - - - - - - - - - - - - - - - - - - - - - 6% 5%

45,000,000- 74,999,999
VND

6 13 - - - - - - - - - - - - - - - - - - - - - - 6 13
6% 14% - - - - - - - - - - - - - - - - - - - - - - 6% 14%

30,000,000- 44,999,999
VND

26 26 - - - - - - - - - - - - - - - - - - - - - - 26 26
26% 28% - - - - - - - - - - - - - - - - - - - - - - 26% 28%

15,000,000- 29,999,999
VND

23 19 - - - - - - - - - - - - - - - - - - - - - - 23 19
23% 20% - - - - - - - - - - - - - - - - - - - - - - 23% 20%

7,500,000- 14,999,999
VND

7 5 - - - - - - - - - - - - - - - - - - - - - - 7 5
7% 5% - - - - - - - - - - - - - - - - - - - - - - 7% 5%

4,500,000- 7,499,999
VND

5 1 - - - - - - - - - - - - - - - - - - - - - - 5 1
5% 1% - - - - - - - - - - - - - - - - - - - - - - 5% 1%

3,000,000- 4,499,999
VND

2 1 - - - - - - - - - - - - - - - - - - - - - - 2 1
2% 1% - - - - - - - - - - - - - - - - - - - - - - 2% 1%

1,500,000- 2,999,999
VND

3 1 - - - - - - - - - - - - - - - - - - - - - - 3 1
3% 1% - - - - - - - - - - - - - - - - - - - - - - 3% 1%

1- 1,499,999 VND

- 1 - - - - - - - - - - - - - - - - - - - - - - - 1
- 1% - - - - - - - - - - - - - - - - - - - - - - - 1%

No income/ expenditure

6 7 - - - - - - - - - - - - - - - - - - - - - - 6 7
6% 8% - - - - - - - - - - - - - - - - - - - - - - 6% 8%

Don’t Know/NA

100 93 - - - - - - - - - - - - - - - - - - - - - - 100 93
100% 100% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 367Q4022. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Household Expenditure

Base: All Vietnam Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

100 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 93*Unweighted Base

5 1 - - - - - - - - - - - - - - - - - - - - - - 5 1
5% 1% - - - - - - - - - - - - - - - - - - - - - - 5% 1%

150,000,000 VND or
higher

4 5 - - - - - - - - - - - - - - - - - - - - - - 4 5
4% 5% - - - - - - - - - - - - - - - - - - - - - - 4% 5%

75,000,000- 149,999,999
VND

3 5 - - - - - - - - - - - - - - - - - - - - - - 3 5
3% 5% - - - - - - - - - - - - - - - - - - - - - - 3% 5%

45,000,000- 74,999,999
VND

6 2 - - - - - - - - - - - - - - - - - - - - - - 6 2
6% 2% - - - - - - - - - - - - - - - - - - - - - - 6% 2%

30,000,000- 44,999,999
VND

10 12 - - - - - - - - - - - - - - - - - - - - - - 10 12
10% 13% - - - - - - - - - - - - - - - - - - - - - - 10% 13%

15,000,000- 29,999,999
VND

21 31 - - - - - - - - - - - - - - - - - - - - - - 21 31
21% 33% - - - - - - - - - - - - - - - - - - - - - - 21% 33%

7,500,000- 14,999,999
VND

24 19 - - - - - - - - - - - - - - - - - - - - - - 24 19
24% 20% - - - - - - - - - - - - - - - - - - - - - - 24% 20%

4,500,000- 7,499,999
VND

14 6 - - - - - - - - - - - - - - - - - - - - - - 14 6
14% 6% - - - - - - - - - - - - - - - - - - - - - - 14% 6%

3,000,000- 4,499,999
VND

4 3 - - - - - - - - - - - - - - - - - - - - - - 4 3
4% 3% - - - - - - - - - - - - - - - - - - - - - - 4% 3%

1,500,000- 2,999,999
VND

2 3 - - - - - - - - - - - - - - - - - - - - - - 2 3
2% 3% - - - - - - - - - - - - - - - - - - - - - - 2% 3%

1- 1,499,999 VND

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

No income/ expenditure

7 6 - - - - - - - - - - - - - - - - - - - - - - 7 6
7% 6% - - - - - - - - - - - - - - - - - - - - - - 7% 6%

Don’t Know/NA

100 93 - - - - - - - - - - - - - - - - - - - - - - 100 93
100% 100% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 368Q4023. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Personal Income

Base: All Vietnam Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

100 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 93*Unweighted Base

6 - - - - - - - - - - - - - - - - - - - - - - - 6 -
6% - - - - - - - - - - - - - - - - - - - - - - - 6% - 
B Z

150,000,000 VND or
higher

2 2 - - - - - - - - - - - - - - - - - - - - - - 2 2
2% 2% - - - - - - - - - - - - - - - - - - - - - - 2% 2%

75,000,000- 149,999,999
VND

3 2 - - - - - - - - - - - - - - - - - - - - - - 3 2
3% 2% - - - - - - - - - - - - - - - - - - - - - - 3% 2%

45,000,000- 74,999,999
VND

3 2 - - - - - - - - - - - - - - - - - - - - - - 3 2
3% 2% - - - - - - - - - - - - - - - - - - - - - - 3% 2%

30,000,000- 44,999,999
VND

11 14 - - - - - - - - - - - - - - - - - - - - - - 11 14
11% 15% - - - - - - - - - - - - - - - - - - - - - - 11% 15%

15,000,000- 29,999,999
VND

14 21 - - - - - - - - - - - - - - - - - - - - - - 14 21
14% 23% - - - - - - - - - - - - - - - - - - - - - - 14% 23%

7,500,000- 14,999,999
VND

17 21 - - - - - - - - - - - - - - - - - - - - - - 17 21
17% 23% - - - - - - - - - - - - - - - - - - - - - - 17% 23%

4,500,000- 7,499,999
VND

16 7 - - - - - - - - - - - - - - - - - - - - - - 16 7
16% 8% - - - - - - - - - - - - - - - - - - - - - - 16% 8%

3,000,000- 4,499,999
VND

10 10 - - - - - - - - - - - - - - - - - - - - - - 10 10
10% 11% - - - - - - - - - - - - - - - - - - - - - - 10% 11%

1,500,000- 2,999,999
VND

5 4 - - - - - - - - - - - - - - - - - - - - - - 5 4
5% 4% - - - - - - - - - - - - - - - - - - - - - - 5% 4%

1- 1,499,999 VND

7 3 - - - - - - - - - - - - - - - - - - - - - - 7 3
7% 3% - - - - - - - - - - - - - - - - - - - - - - 7% 3%

No income/ expenditure

6 7 - - - - - - - - - - - - - - - - - - - - - - 6 7
6% 8% - - - - - - - - - - - - - - - - - - - - - - 6% 8%

Don’t Know/NA

100 93 - - - - - - - - - - - - - - - - - - - - - - 100 93
100% 100% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 369Q4024. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Personal Expenditure

Base: All Vietnam Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

100 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 93*Unweighted Base

4 - - - - - - - - - - - - - - - - - - - - - - - 4 -
4% - - - - - - - - - - - - - - - - - - - - - - - 4% - 

150,000,000 VND or
higher

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

75,000,000- 149,999,999
VND

1 2 - - - - - - - - - - - - - - - - - - - - - - 1 2
1% 2% - - - - - - - - - - - - - - - - - - - - - - 1% 2%

45,000,000- 74,999,999
VND

2 1 - - - - - - - - - - - - - - - - - - - - - - 2 1
2% 1% - - - - - - - - - - - - - - - - - - - - - - 2% 1%

30,000,000- 44,999,999
VND

4 2 - - - - - - - - - - - - - - - - - - - - - - 4 2
4% 2% - - - - - - - - - - - - - - - - - - - - - - 4% 2%

15,000,000- 29,999,999
VND

10 7 - - - - - - - - - - - - - - - - - - - - - - 10 7
10% 8% - - - - - - - - - - - - - - - - - - - - - - 10% 8%

7,500,000- 14,999,999
VND

12 9 - - - - - - - - - - - - - - - - - - - - - - 12 9
12% 10% - - - - - - - - - - - - - - - - - - - - - - 12% 10%

4,500,000- 7,499,999
VND

12 25 - - - - - - - - - - - - - - - - - - - - - - 12 25
12% 27% - - - - - - - - - - - - - - - - - - - - - - 12% 27%

A Y

3,000,000- 4,499,999
VND

24 19 - - - - - - - - - - - - - - - - - - - - - - 24 19
24% 20% - - - - - - - - - - - - - - - - - - - - - - 24% 20%

1,500,000- 2,999,999
VND

19 19 - - - - - - - - - - - - - - - - - - - - - - 19 19
19% 20% - - - - - - - - - - - - - - - - - - - - - - 19% 20%

1- 1,499,999 VND

1 - - - - - - - - - - - - - - - - - - - - - - - 1 -
1% - - - - - - - - - - - - - - - - - - - - - - - 1% - 

No income/ expenditure

11 9 - - - - - - - - - - - - - - - - - - - - - - 11 9
11% 10% - - - - - - - - - - - - - - - - - - - - - - 11% 10%

Don’t Know/NA

100 93 - - - - - - - - - - - - - - - - - - - - - - 100 93
100% 100% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 370Q4025. SOCIO ECONOMIC CLASSIFICATION

Base: All Vietnam Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

94* 85* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 94* 85*Unweighted Base

14 6 - - - - - - - - - - - - - - - - - - - - - - 14 6
15% 7% - - - - - - - - - - - - - - - - - - - - - - 15% 7%

Class A5 (150,000,000+)

2 8 - - - - - - - - - - - - - - - - - - - - - - 2 8
2% 9% - - - - - - - - - - - - - - - - - - - - - - 2% 9%

A Y

Class A4 (75,000,000 -
149,999,999)

6 5 - - - - - - - - - - - - - - - - - - - - - - 6 5
6% 6% - - - - - - - - - - - - - - - - - - - - - - 6% 6%

Class A3 (45,000,000 -
74,999,999)

6 13 - - - - - - - - - - - - - - - - - - - - - - 6 13
6% 15% - - - - - - - - - - - - - - - - - - - - - - 6% 15%

Class A2 (30,000,000 -
44,999,999)

26 26 - - - - - - - - - - - - - - - - - - - - - - 26 26
28% 31% - - - - - - - - - - - - - - - - - - - - - - 28% 31%

Class A1 (15,000,000 -
29,999,999)

23 19 - - - - - - - - - - - - - - - - - - - - - - 23 19
24% 22% - - - - - - - - - - - - - - - - - - - - - - 24% 22%

Class B (7,500,000 -
14,999,999)

7 5 - - - - - - - - - - - - - - - - - - - - - - 7 5
7% 6% - - - - - - - - - - - - - - - - - - - - - - 7% 6%

Class C (4,500,000 -
7,499,999)

5 1 - - - - - - - - - - - - - - - - - - - - - - 5 1
5% 1% - - - - - - - - - - - - - - - - - - - - - - 5% 1%

Class D (3,000,000 -
4,499,000)

2 1 - - - - - - - - - - - - - - - - - - - - - - 2 1
2% 1% - - - - - - - - - - - - - - - - - - - - - - 2% 1%

Class E (1,500,000 -
2,999,999)

3 1 - - - - - - - - - - - - - - - - - - - - - - 3 1
3% 1% - - - - - - - - - - - - - - - - - - - - - - 3% 1%

Class F (1 - 1,499,999)

94 85 - - - - - - - - - - - - - - - - - - - - - - 94 85
100% 100% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 371Q4027. In what region do you live?

Base: All Vietnam Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

100 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 100 93*Unweighted Base

15 14 - - - - - - - - - - - - - - - - - - - - - - 15 14
15% 15% - - - - - - - - - - - - - - - - - - - - - - 15% 15%

North East

19 21 - - - - - - - - - - - - - - - - - - - - - - 19 21
19% 23% - - - - - - - - - - - - - - - - - - - - - - 19% 23%

Red River Delta

7 4 - - - - - - - - - - - - - - - - - - - - - - 7 4
7% 4% - - - - - - - - - - - - - - - - - - - - - - 7% 4%

North Central Coast

10 4 - - - - - - - - - - - - - - - - - - - - - - 10 4
10% 4% - - - - - - - - - - - - - - - - - - - - - - 10% 4%

South Central Coast

2 1 - - - - - - - - - - - - - - - - - - - - - - 2 1
2% 1% - - - - - - - - - - - - - - - - - - - - - - 2% 1%

Central Highlands

34 31 - - - - - - - - - - - - - - - - - - - - - - 34 31
34% 33% - - - - - - - - - - - - - - - - - - - - - - 34% 33%

South East

10 17 - - - - - - - - - - - - - - - - - - - - - - 10 17
10% 18% - - - - - - - - - - - - - - - - - - - - - - 10% 18%

Mekong River Delta

3 1 - - - - - - - - - - - - - - - - - - - - - - 3 1
3% 1% - - - - - - - - - - - - - - - - - - - - - - 3% 1%

North West

100 93 - - - - - - - - - - - - - - - - - - - - - - 100 93
100% 100% - - - - - - - - - - - - - - - - - - - - - - 100% 100%

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 372Q4030. What is your highest educational attainment?

Base: All Philippines Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

206 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

No schooling

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Some elementary

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Complete elementary

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Some high school

7 5 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Completed high school

5 1 - - - - - - - - - - - - - - - - - - - - - - - -
2% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Some vocational

7 6 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Completed Vocational

39 31 - - - - - - - - - - - - - - - - - - - - - - - -
19% 17% - - - - - - - - - - - - - - - - - - - - - - - - 

Some college

121 125 - - - - - - - - - - - - - - - - - - - - - - - -
59% 68% - - - - - - - - - - - - - - - - - - - - - - - - 

Completed college/ Has
degree

13 9 - - - - - - - - - - - - - - - - - - - - - - - -
6% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

Some post graduate
degree

10 6 - - - - - - - - - - - - - - - - - - - - - - - -
5% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Completed post graduate
degree

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Not know/Refused

206 184 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing



Page 477p121866 - ICANN Global Study Wave 2 - Consumers
Nielsen
Banner 1

 8 Jun 2016
Table 373Q4035. At the present time, what is your occupation?

Base: All Philippines Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

206 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

83 62 - - - - - - - - - - - - - - - - - - - - - - - -
40% 34% - - - - - - - - - - - - - - - - - - - - - - - - 

Professional, technical
and kindred workers

2 2 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Farmers and farm
managers

11 8 - - - - - - - - - - - - - - - - - - - - - - - -
5% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

Manager, officials and
proprietors except farm

16 25 - - - - - - - - - - - - - - - - - - - - - - - -
8% 14% - - - - - - - - - - - - - - - - - - - - - - - - 

Clerical and kindred
workers

17 15 - - - - - - - - - - - - - - - - - - - - - - - -
8% 8% - - - - - - - - - - - - - - - - - - - - - - - - 

Sales workers

6 2 - - - - - - - - - - - - - - - - - - - - - - - -
3% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Craftsmen, foremen and
kindred workers

4 5 - - - - - - - - - - - - - - - - - - - - - - - -
2% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Service workers except
private household workers

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Private household workers

2 4 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Laborers

10 9 - - - - - - - - - - - - - - - - - - - - - - - -
5% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

Not gainfully employed

16 12 - - - - - - - - - - - - - - - - - - - - - - - -
8% 7% - - - - - - - - - - - - - - - - - - - - - - - - 

Housewife

9 11 - - - - - - - - - - - - - - - - - - - - - - - -
4% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

Student

5 4 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Refused

6 10 - - - - - - - - - - - - - - - - - - - - - - - -
3% 5% - - - - - - - - - - - - - - - - - - - - - - - - 

Pensioner

18 15 - - - - - - - - - - - - - - - - - - - - - - - -
9% 8% - - - - - - - - - - - - - - - - - - - - - - - - 

Others

206 184 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 374Q4036. Please select the area in which you live?

Base: All Philippines Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

206 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

96 72 - - - - - - - - - - - - - - - - - - - - - - - -
47% 39% - - - - - - - - - - - - - - - - - - - - - - - - 

National Capital Region

5 2 - - - - - - - - - - - - - - - - - - - - - - - -
2% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Cordillera Administrative
Region

4 4 - - - - - - - - - - - - - - - - - - - - - - - -
2% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Ilocos (Region I)

1 2 - - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Cagayan Valley (Region
II)

13 15 - - - - - - - - - - - - - - - - - - - - - - - -
6% 8% - - - - - - - - - - - - - - - - - - - - - - - - 

Central Luzon (Region III)

27 29 - - - - - - - - - - - - - - - - - - - - - - - -
13% 16% - - - - - - - - - - - - - - - - - - - - - - - - 

Southern Tagalog (Region
IV)

6 5 - - - - - - - - - - - - - - - - - - - - - - - -
3% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Bicol (Region V)

9 11 - - - - - - - - - - - - - - - - - - - - - - - -
4% 6% - - - - - - - - - - - - - - - - - - - - - - - - 

Western Visayas (Region
VI)

19 21 - - - - - - - - - - - - - - - - - - - - - - - -
9% 11% - - - - - - - - - - - - - - - - - - - - - - - - 

Central Visayas (Region
VII)

2 4 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Eastern Visayas (Region
VIII)

5 1 - - - - - - - - - - - - - - - - - - - - - - - -
2% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Western Mindanao
(Region IX)

9 8 - - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

Northern Mindanao
(Region X)

5 5 - - - - - - - - - - - - - - - - - - - - - - - -
2% 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Southern Mindanao
(Region XI)

4 2 - - - - - - - - - - - - - - - - - - - - - - - -
2% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Central Mindanao (Region
XII)

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Autonomous Region in
Muslim Mindanao

1 3 - - - - - - - - - - - - - - - - - - - - - - - -
* 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Caraga

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 374Q4036. Please select the area in which you live?

Base: All Philippines Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

206 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
206 184 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 375Q1507. What is the highest level of education you have completed or the highest degree you have received?

Base: All Brazil Respondents And 21+ Years Of Age

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

341 288 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* * - - - - - - - - - - - - - - - - - - - - - - - - 

Nenhum

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Alfabetizacao

1 2 - - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Fundamental incompleto -
fundamental I (1a. serie a
4a)

2 7 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Fundamental incompleto -
fundamental II (6a. serie a
8a. serie)

4 6 - - - - - - - - - - - - - - - - - - - - - - - -
1% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Fundamental completo

121 104 - - - - - - - - - - - - - - - - - - - - - - - -
35% 36% - - - - - - - - - - - - - - - - - - - - - - - - 

Ensino Medio

173 137 - - - - - - - - - - - - - - - - - - - - - - - -
51% 48% - - - - - - - - - - - - - - - - - - - - - - - - 

Superior

38 31 - - - - - - - - - - - - - - - - - - - - - - - -
11% 11% - - - - - - - - - - - - - - - - - - - - - - - - 

Pos-graduacao
(Mestrado, Doutorado ou
Pos-doutorado)

341 288 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 376QBRREG1. In which state do you currently reside?

Base: All Brazil Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 321 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 5 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Distrito Federal

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Goias

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Mato Grosso

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Mato Grosso do Sul

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Acre

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Amapa

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Amazonas

- 2 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Para

- 2 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Rondonia

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Roraima

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Tocantins

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Alagoas

- 16 - - - - - - - - - - - - - - - - - - - - - - - -
- 5% - - - - - - - - - - - - - - - - - - - - - - - - 

Bahia

- 6 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Ceara

- 4 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Maranhao

- 4 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Paraiba

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 376QBRREG1. In which state do you currently reside?

Base: All Brazil Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 321 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
- 12 - - - - - - - - - - - - - - - - - - - - - - - -
- 4% - - - - - - - - - - - - - - - - - - - - - - - - 

Pernambuco

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- * - - - - - - - - - - - - - - - - - - - - - - - - 

Piaui

- 6 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Rio Grande do Norte

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Sergipe

- 25 - - - - - - - - - - - - - - - - - - - - - - - -
- 8% - - - - - - - - - - - - - - - - - - - - - - - - 

Parana

- 19 - - - - - - - - - - - - - - - - - - - - - - - -
- 6% - - - - - - - - - - - - - - - - - - - - - - - - 

Rio Grande do Sul

- 13 - - - - - - - - - - - - - - - - - - - - - - - -
- 4% - - - - - - - - - - - - - - - - - - - - - - - - 

Santa Catarina

- 7 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Espirito Santo

- 29 - - - - - - - - - - - - - - - - - - - - - - - -
- 9% - - - - - - - - - - - - - - - - - - - - - - - - 

Minas Gerais

- 30 - - - - - - - - - - - - - - - - - - - - - - - -
- 9% - - - - - - - - - - - - - - - - - - - - - - - - 

Rio de Janeiro

- 122 - - - - - - - - - - - - - - - - - - - - - - - -
- 38% - - - - - - - - - - - - - - - - - - - - - - - - 

Sao Paulo

- 321 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 377QBRREG2. REGION CLASSIFICATION

Base: All Brazil Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 321 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 11 - - - - - - - - - - - - - - - - - - - - - - - -
- 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Center-west

- 10 - - - - - - - - - - - - - - - - - - - - - - - -
- 3% - - - - - - - - - - - - - - - - - - - - - - - - 

North

- 55 - - - - - - - - - - - - - - - - - - - - - - - -
- 17% - - - - - - - - - - - - - - - - - - - - - - - - 

North-east

- 57 - - - - - - - - - - - - - - - - - - - - - - - -
- 18% - - - - - - - - - - - - - - - - - - - - - - - - 

South

- 188 - - - - - - - - - - - - - - - - - - - - - - - -
- 59% - - - - - - - - - - - - - - - - - - - - - - - - 

South-east

- 321 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 378Q1538. What is the highest level of education you have completed or the highest degree you have received?

Base: All Mexican Respondents And 21+ Years Of Age

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

215 171 -** -** -** -** 215 171 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

No he estudiado

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Primaria incompleta

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Primaria completa

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Secundaria incompleta

1 7 - - - - 1 7 - - - - - - - - - - - - - - - - - -
* 4% - - - - * 4% - - - - - - - - - - - - - - - - - - 

A G

Secundaria completa

1 1 - - - - 1 1 - - - - - - - - - - - - - - - - - -
* 1% - - - - * 1% - - - - - - - - - - - - - - - - - - 

Carrera comercial

10 12 - - - - 10 12 - - - - - - - - - - - - - - - - - -
5% 7% - - - - 5% 7% - - - - - - - - - - - - - - - - - - 

Carrera tecnica

7 4 - - - - 7 4 - - - - - - - - - - - - - - - - - -
3% 2% - - - - 3% 2% - - - - - - - - - - - - - - - - - - 

Preparatoria incompleta

23 13 - - - - 23 13 - - - - - - - - - - - - - - - - - -
11% 8% - - - - 11% 8% - - - - - - - - - - - - - - - - - - 

Preparatoria completa

38 29 - - - - 38 29 - - - - - - - - - - - - - - - - - -
18% 17% - - - - 18% 17% - - - - - - - - - - - - - - - - - - 

Licenciatura incompleta

113 86 - - - - 113 86 - - - - - - - - - - - - - - - - - -
53% 50% - - - - 53% 50% - - - - - - - - - - - - - - - - - - 

Licenciatura completa

21 19 - - - - 21 19 - - - - - - - - - - - - - - - - - -
10% 11% - - - - 10% 11% - - - - - - - - - - - - - - - - - - 

Diplomado/Maestria

1 - - - - - 1 - - - - - - - - - - - - - - - - - - -
* - - - - - * - - - - - - - - - - - - - - - - - - - 

Doctorado

215 171 - - - - 215 171 - - - - - - - - - - - - - - - - - -
100% 100% - - - - 100% 100% - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 379QMXREG. In which state do you currently reside?

Base: All Mexican Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 184 -** -** -** -** -** 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 2 - - - - - 2 - - - - - - - - - - - - - - - - - -
- 1% - - - - - 1% - - - - - - - - - - - - - - - - - - 

Aguascalientes

- 7 - - - - - 7 - - - - - - - - - - - - - - - - - -
- 4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

Baja California Norte

- 2 - - - - - 2 - - - - - - - - - - - - - - - - - -
- 1% - - - - - 1% - - - - - - - - - - - - - - - - - - 

Baja California Sur

- 4 - - - - - 4 - - - - - - - - - - - - - - - - - -
- 2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

Campeche

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Chiapas

- 5 - - - - - 5 - - - - - - - - - - - - - - - - - -
- 3% - - - - - 3% - - - - - - - - - - - - - - - - - - 

Chihuahua

- 5 - - - - - 5 - - - - - - - - - - - - - - - - - -
- 3% - - - - - 3% - - - - - - - - - - - - - - - - - - 

Coahuila

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Colima

- 30 - - - - - 30 - - - - - - - - - - - - - - - - - -
- 16% - - - - - 16% - - - - - - - - - - - - - - - - - - 

Distrito Federal

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Durango

- 7 - - - - - 7 - - - - - - - - - - - - - - - - - -
- 4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

Guanajuato

- 1 - - - - - 1 - - - - - - - - - - - - - - - - - -
- 1% - - - - - 1% - - - - - - - - - - - - - - - - - - 

Guerrero

- 2 - - - - - 2 - - - - - - - - - - - - - - - - - -
- 1% - - - - - 1% - - - - - - - - - - - - - - - - - - 

Hidalgo

- 17 - - - - - 17 - - - - - - - - - - - - - - - - - -
- 9% - - - - - 9% - - - - - - - - - - - - - - - - - - 

Jalisco

- 21 - - - - - 21 - - - - - - - - - - - - - - - - - -
- 11% - - - - - 11% - - - - - - - - - - - - - - - - - - 

Mexico

- 8 - - - - - 8 - - - - - - - - - - - - - - - - - -
- 4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

Michoacan

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 379QMXREG. In which state do you currently reside?

Base: All Mexican Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 184 -** -** -** -** -** 184 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base
- 10 - - - - - 10 - - - - - - - - - - - - - - - - - -
- 5% - - - - - 5% - - - - - - - - - - - - - - - - - - 

Morelos

- 4 - - - - - 4 - - - - - - - - - - - - - - - - - -
- 2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

Nayarit

- 6 - - - - - 6 - - - - - - - - - - - - - - - - - -
- 3% - - - - - 3% - - - - - - - - - - - - - - - - - - 

Nuevo Leon

- 3 - - - - - 3 - - - - - - - - - - - - - - - - - -
- 2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

Oaxaca

- 8 - - - - - 8 - - - - - - - - - - - - - - - - - -
- 4% - - - - - 4% - - - - - - - - - - - - - - - - - - 

Puebla

- 3 - - - - - 3 - - - - - - - - - - - - - - - - - -
- 2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

Queretaro

- 3 - - - - - 3 - - - - - - - - - - - - - - - - - -
- 2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

Quintana Roo

- 3 - - - - - 3 - - - - - - - - - - - - - - - - - -
- 2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

San Luis Potosi

- 3 - - - - - 3 - - - - - - - - - - - - - - - - - -
- 2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

Sinaloa

- 3 - - - - - 3 - - - - - - - - - - - - - - - - - -
- 2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

Sonora

- 3 - - - - - 3 - - - - - - - - - - - - - - - - - -
- 2% - - - - - 2% - - - - - - - - - - - - - - - - - - 

Tabasco

- 2 - - - - - 2 - - - - - - - - - - - - - - - - - -
- 1% - - - - - 1% - - - - - - - - - - - - - - - - - - 

Tamaulipas

- 1 - - - - - 1 - - - - - - - - - - - - - - - - - -
- 1% - - - - - 1% - - - - - - - - - - - - - - - - - - 

Tlaxcala

- 9 - - - - - 9 - - - - - - - - - - - - - - - - - -
- 5% - - - - - 5% - - - - - - - - - - - - - - - - - - 

Veracruz

- 10 - - - - - 10 - - - - - - - - - - - - - - - - - -
- 5% - - - - - 5% - - - - - - - - - - - - - - - - - - 

Yucatan

- 2 - - - - - 2 - - - - - - - - - - - - - - - - - -
- 1% - - - - - 1% - - - - - - - - - - - - - - - - - - 

Zacatecas

- 184 - - - - - 184 - - - - - - - - - - - - - - - - - -
- 100% - - - - - 100% - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 380Q1574. What is the highest level of education you have completed or the highest degree you have received?

Base: All Chinese Respondents And 21+ Years Of Age

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1098 943 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1098 943 -** -**Unweighted Base

83 52 - - - - - - - - - - - - - - - - - - - - 83 52 - -
8% 6% - - - - - - - - - - - - - - - - - - - - 8% 6% - - 

High school or less

289 219 - - - - - - - - - - - - - - - - - - - - 289 219 - -
26% 23% - - - - - - - - - - - - - - - - - - - - 26% 23% - - 

College

639 594 - - - - - - - - - - - - - - - - - - - - 639 594 - -
58% 63% - - - - - - - - - - - - - - - - - - - - 58% 63% - - 

A W

Bachelor degree

87 78 - - - - - - - - - - - - - - - - - - - - 87 78 - -
8% 8% - - - - - - - - - - - - - - - - - - - - 8% 8% - - 

Post graduate

1098 943 - - - - - - - - - - - - - - - - - - - - 1098 943 - -
100% 100% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 381QTRED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Turkey Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

102 95* -** -** -** -** -** -** -** -** 102 95* -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

2 1 - - - - - - - - 2 1 - - - - - - - - - - - - - -
2% 1% - - - - - - - - 2% 1% - - - - - - - - - - - - - - 

Primary education

4 - - - - - - - - - 4 - - - - - - - - - - - - - - -
4% - - - - - - - - - 4% - - - - - - - - - - - - - - - 

Middle school or junior
high school

26 25 - - - - - - - - 26 25 - - - - - - - - - - - - - -
25% 26% - - - - - - - - 25% 26% - - - - - - - - - - - - - - 

High school

63 60 - - - - - - - - 63 60 - - - - - - - - - - - - - -
62% 63% - - - - - - - - 62% 63% - - - - - - - - - - - - - - 

University

7 9 - - - - - - - - 7 9 - - - - - - - - - - - - - -
7% 9% - - - - - - - - 7% 9% - - - - - - - - - - - - - - 

Masters degree or
doctorate

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

No schooling completed

102 95 - - - - - - - - 102 95 - - - - - - - - - - - - - -
100% 100% - - - - - - - - 100% 100% - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 382QCOED. What was the last year of schooling that you completed?

Base: All Colombia Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

119 93* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

None

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Pre-school

1 - - - - - - - - - - - - - - - - - - - - - - - - -
1% - - - - - - - - - - - - - - - - - - - - - - - - - 

Primary

8 12 - - - - - - - - - - - - - - - - - - - - - - - -
7% 13% - - - - - - - - - - - - - - - - - - - - - - - - 

Secondary

40 21 - - - - - - - - - - - - - - - - - - - - - - - -
34% 23% - - - - - - - - - - - - - - - - - - - - - - - - 

Technical/Technology

51 47 - - - - - - - - - - - - - - - - - - - - - - - -
43% 51% - - - - - - - - - - - - - - - - - - - - - - - - 

University

19 13 - - - - - - - - - - - - - - - - - - - - - - - -
16% 14% - - - - - - - - - - - - - - - - - - - - - - - - 

Post Graduate

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Other

119 93 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 383QIDED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Indonesia Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

207 181 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

No schooling

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Some elementary school

1 1 - - - - - - - - - - - - - - - - - - - - - - - -
* 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Elementary school

2 1 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Junior high school

204 179 - - - - - - - - - - - - - - - - - - - - - - - -
99% 99% - - - - - - - - - - - - - - - - - - - - - - - - 

High school or higher

207 181 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 384QJPED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Japan Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

358 315 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

11 6 - - - - - - - - - - - - - - - - - - - - - - - -
3% 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Less than high school

121 120 - - - - - - - - - - - - - - - - - - - - - - - -
34% 38% - - - - - - - - - - - - - - - - - - - - - - - - 

High school degree

49 39 - - - - - - - - - - - - - - - - - - - - - - - -
14% 12% - - - - - - - - - - - - - - - - - - - - - - - - 

Junior College degree

177 150 - - - - - - - - - - - - - - - - - - - - - - - -
49% 48% - - - - - - - - - - - - - - - - - - - - - - - - 

BA or University degree

358 315 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 385QNGED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Nigeria Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

201 192 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

No level completed

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Completed FSLC (first
school leaving certificate)

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 2% - - - - - - - - - - - - - - - - - - - - - - - - 

Completed MSLC (middle
school leaving certificate)

3 - - - - - - - - - - - - - - - - - - - - - - - - -
1% - - - - - - - - - - - - - - - - - - - - - - - - - 

Vocational/COMM

2 - - - - - - - - - - - - - - - - - - - - - - - - -
1% - - - - - - - - - - - - - - - - - - - - - - - - - 

JSS/O’Level

21 21 - - - - - - - - - - - - - - - - - - - - - - - -
10% 11% - - - - - - - - - - - - - - - - - - - - - - - - 

Completed O’Level/SSS
(senior secondary school)

109 98 - - - - - - - - - - - - - - - - - - - - - - - -
54% 51% - - - - - - - - - - - - - - - - - - - - - - - - 

Completed A’Level or
higher

66 70 - - - - - - - - - - - - - - - - - - - - - - - -
33% 36% - - - - - - - - - - - - - - - - - - - - - - - - 

Other

201 192 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 386QPLED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Poland Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

112 92* -** -** -** -** -** -** -** -** -** -** -** -** 112 92* -** -** -** -** -** -** -** -** -** -**Unweighted Base

- - - - - - - - - - - - - - - - - - - - - - - - - -
- - - - - - - - - - - - - - - - - - - - - - - - - - 

Incomplete primary or no
school education

4 - - - - - - - - - - - - - 4 - - - - - - - - - - -
4% - - - - - - - - - - - - - 4% - - - - - - - - - - - 

Primary

1 6 - - - - - - - - - - - - 1 6 - - - - - - - - - -
1% 7% - - - - - - - - - - - - 1% 7% - - - - - - - - - - 

A O

Basic vocational

38 30 - - - - - - - - - - - - 38 30 - - - - - - - - - -
34% 33% - - - - - - - - - - - - 34% 33% - - - - - - - - - - 

Secondary

10 8 - - - - - - - - - - - - 10 8 - - - - - - - - - -
9% 9% - - - - - - - - - - - - 9% 9% - - - - - - - - - - 

Post-secondary

59 48 - - - - - - - - - - - - 59 48 - - - - - - - - - -
53% 52% - - - - - - - - - - - - 53% 52% - - - - - - - - - - 

Tertiary

112 92 - - - - - - - - - - - - 112 92 - - - - - - - - - -
100% 100% - - - - - - - - - - - - 100% 100% - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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Table 387QRUED. What is the highest level of education you have completed or the highest degree you have received?

Base: All Russia Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

253 231 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

1 - - - - - - - - - - - - - - - - - - - - - - - - -
* - - - - - - - - - - - - - - - - - - - - - - - - - 

Incomplete secondary and
lower

11 9 - - - - - - - - - - - - - - - - - - - - - - - -
4% 4% - - - - - - - - - - - - - - - - - - - - - - - - 

Secondary general

41 48 - - - - - - - - - - - - - - - - - - - - - - - -
16% 21% - - - - - - - - - - - - - - - - - - - - - - - - 

Secondary special

31 27 - - - - - - - - - - - - - - - - - - - - - - - -
12% 12% - - - - - - - - - - - - - - - - - - - - - - - - 

Incomplete higher

169 147 - - - - - - - - - - - - - - - - - - - - - - - -
67% 64% - - - - - - - - - - - - - - - - - - - - - - - - 

Higher (including
postgraduate)

253 231 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 388QKRED. What is the highest level of education you have completed or the highest degree you have received?

Base: All South Korea Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

204 183 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

3 2 - - - - - - - - - - - - - - - - - - - - - - - -
1% 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Less than high school

51 39 - - - - - - - - - - - - - - - - - - - - - - - -
25% 21% - - - - - - - - - - - - - - - - - - - - - - - - 

High school graduate

127 119 - - - - - - - - - - - - - - - - - - - - - - - -
62% 65% - - - - - - - - - - - - - - - - - - - - - - - - 

College/University
graduate

23 23 - - - - - - - - - - - - - - - - - - - - - - - -
11% 13% - - - - - - - - - - - - - - - - - - - - - - - - 

Post graduate degree

204 183 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 389QBRINC. Which of the following income categories best describes your total 2015 household income before taxes?

Base: All Brazil Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

370 321 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

73 99 - - - - - - - - - - - - - - - - - - - - - - - -
20% 31% - - - - - - - - - - - - - - - - - - - - - - - - 

A

Less than 24,000 real

117 100 - - - - - - - - - - - - - - - - - - - - - - - -
32% 31% - - - - - - - - - - - - - - - - - - - - - - - - 

24,000 to 50,999 real

116 66 - - - - - - - - - - - - - - - - - - - - - - - -
31% 21% - - - - - - - - - - - - - - - - - - - - - - - - 
B

51,000 to 119,999 real

38 26 - - - - - - - - - - - - - - - - - - - - - - - -
10% 8% - - - - - - - - - - - - - - - - - - - - - - - - 

120,000 real or more

26 30 - - - - - - - - - - - - - - - - - - - - - - - -
7% 9% - - - - - - - - - - - - - - - - - - - - - - - - 

Decline to answer

370 321 - - - - - - - - - - - - - - - - - - - - - - - -
100% 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 390QCNINC. Which of the following income categories best describes your total monthly household income before taxes?

Base: All Chinese Respondents 18 Or Older

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

1110 996 -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** 1110 996 -** -**Unweighted Base

3 5 - - - - - - - - - - - - - - - - - - - - 3 5 - -
* 1% - - - - - - - - - - - - - - - - - - - - * 1% - - 

Less than 1000 RMB

4 9 - - - - - - - - - - - - - - - - - - - - 4 9 - -
* 1% - - - - - - - - - - - - - - - - - - - - * 1% - - 

1001-2000 RMB

19 9 - - - - - - - - - - - - - - - - - - - - 19 9 - -
2% 1% - - - - - - - - - - - - - - - - - - - - 2% 1% - - 

2001-3000 RMB

42 29 - - - - - - - - - - - - - - - - - - - - 42 29 - -
4% 3% - - - - - - - - - - - - - - - - - - - - 4% 3% - - 

3001-4000 RMB

113 75 - - - - - - - - - - - - - - - - - - - - 113 75 - -
10% 8% - - - - - - - - - - - - - - - - - - - - 10% 8% - - 
B X

4001-6000 RMB

364 308 - - - - - - - - - - - - - - - - - - - - 364 308 - -
33% 31% - - - - - - - - - - - - - - - - - - - - 33% 31% - - 

6001-10,000 RMB

555 554 - - - - - - - - - - - - - - - - - - - - 555 554 - -
50% 56% - - - - - - - - - - - - - - - - - - - - 50% 56% - - 

A W

Over 10,000 RMB

10 7 - - - - - - - - - - - - - - - - - - - - 10 7 - -
1% 1% - - - - - - - - - - - - - - - - - - - - 1% 1% - - 

Decline to answer

1110 996 - - - - - - - - - - - - - - - - - - - - 1110 996 - -
100% 100% - - - - - - - - - - - - - - - - - - - - 100% 100% - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  ** very small base (under 30) ineligible for sig testing
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Table 391QZAREG. In which region do you currently reside?

Base: All South Africa Respondents

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

-** 90* -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -** -**Unweighted Base

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Free state

- 42 - - - - - - - - - - - - - - - - - - - - - - - -
- 47% - - - - - - - - - - - - - - - - - - - - - - - - 

Gauteng

- 19 - - - - - - - - - - - - - - - - - - - - - - - -
- 21% - - - - - - - - - - - - - - - - - - - - - - - - 

KwaZulu-Natal

- 3 - - - - - - - - - - - - - - - - - - - - - - - -
- 3% - - - - - - - - - - - - - - - - - - - - - - - - 

Limpopo

- 4 - - - - - - - - - - - - - - - - - - - - - - - -
- 4% - - - - - - - - - - - - - - - - - - - - - - - - 

Mpumalanga

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Northern Cape

- 1 - - - - - - - - - - - - - - - - - - - - - - - -
- 1% - - - - - - - - - - - - - - - - - - - - - - - - 

Northwest

- 13 - - - - - - - - - - - - - - - - - - - - - - - -
- 14% - - - - - - - - - - - - - - - - - - - - - - - - 

Western Cape

- 4 - - - - - - - - - - - - - - - - - - - - - - - -
- 4% - - - - - - - - - - - - - - - - - - - - - - - - 

Eastern Cape

- 90 - - - - - - - - - - - - - - - - - - - - - - - -
- 100% - - - - - - - - - - - - - - - - - - - - - - - - 

Sigma

_______________________________________________________________________________________________________________________________________________________________________________________
Proportions/Means: Columns Tested (5% risk level) - A/B - C/D - E/F - G/H - I/J - K/L - M/N - O/P - Q/R - S/T - U/V - W/X - Y/Z - A/C/E/G/I/K/M/O/Q/S/U/W/Y - B/D/F/H/J/L/N/P/R/T/V/X/Z
Overlap formulae used.  * small base; ** very small base (under 30) ineligible for sig testing
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 Banner * Banner Table 392

Country

2016
2015 Total
Total Consu- 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016 2016

Consu- mers 2015 US 2015 Canada 2015 Mexico 2015 Italy 2015 Turkey 2015 Spain 2015 Poland 2015 UK 2015 France 2015 Germany 2015 China 2015 Vietnam
mers (18+) US (18+) Canada (18+) Mexico (18+) Italy (18+) Turkey (18+) Spain (18+) Poland (18+) UK (18+) France (18+) Germany (18+) China (18+) Vietnam (18+)

(A) (B) (C) (D) (E) (F) (G) (H) (I) (J) (K) (L) (M) (N) (O) (P) (Q) (R) (S) (T) (U) (V) (W) (X) (Y) (Z)

6144 - 502 - 200 - 223 - 101 - 102 - 100 - 112 - 220 - 201 - 250 - 1110 - 100 -2015 Total Consumers
- 5452 - 461 - 181 - 184 - 90 - 95 - 97 - 92 - 180 - 181 - 228 - 996 - 932016 Total Consumers

(18+)
Country

502 - 502 - - - - - - - - - - - - - - - - - - - - - - -2015 US
- 461 - 461 - - - - - - - - - - - - - - - - - - - - - -2016 US (18+)

200 - - - 200 - - - - - - - - - - - - - - - - - - - - -2015 Canada
- 181 - - - 181 - - - - - - - - - - - - - - - - - - - -2016 Canada (18+)

223 - - - - - 223 - - - - - - - - - - - - - - - - - - -2015 Mexico
- 184 - - - - - 184 - - - - - - - - - - - - - - - - - -2016 Mexico (18+)

101 - - - - - - - 101 - - - - - - - - - - - - - - - - -2015 Italy
- 90 - - - - - - - 90 - - - - - - - - - - - - - - - -2016 Italy (18+)

102 - - - - - - - - - 102 - - - - - - - - - - - - - - -2015 Turkey
- 95 - - - - - - - - - 95 - - - - - - - - - - - - - -2016 Turkey (18+)

100 - - - - - - - - - - - 100 - - - - - - - - - - - - -2015 Spain
- 97 - - - - - - - - - - - 97 - - - - - - - - - - - -2016 Spain (18+)

112 - - - - - - - - - - - - - 112 - - - - - - - - - - -2015 Poland
- 92 - - - - - - - - - - - - - 92 - - - - - - - - - -2016 Poland (18+)

220 - - - - - - - - - - - - - - - 220 - - - - - - - - -2015 UK
- 180 - - - - - - - - - - - - - - - 180 - - - - - - - -2016 UK (18+)

201 - - - - - - - - - - - - - - - - - 201 - - - - - - -2015 France
- 181 - - - - - - - - - - - - - - - - - 181 - - - - - -2016 France (18+)

250 - - - - - - - - - - - - - - - - - - - 250 - - - - -2015 Germany
- 228 - - - - - - - - - - - - - - - - - - - 228 - - - -2016 Germany (18+)

1110 - - - - - - - - - - - - - - - - - - - - - 1110 - - -2015 China
- 996 - - - - - - - - - - - - - - - - - - - - - 996 - -2016 China (18+)

100 - - - - - - - - - - - - - - - - - - - - - - - 100 -2015 Vietnam
- 93 - - - - - - - - - - - - - - - - - - - - - - - 932016 Vietnam (18+)

T Test Suppressed Because No Base Row
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1 1 Q75. Sample source
2 2 Q616. COUNTRY
4 3 Q620. LANGUAGE
6 4 Q264. In which country or region do you currently reside?
8 5 Q268. I identify my gender as ...?
9 6 Q280. Respondent Age.

10 7 Q600. How many hours per week do you spend using the Internet?
11 8 Q640. COUNTRY QUOTAS
14 9 Q700. Which of the following domain name extensions, if any, have you heard of?
17 10 Q705. Have you personally visited websites with any of the following domain extensions?
20 11 Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX
22 12 Q726. Please rate the following domain name extensions by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX
24 13 Q726_1. Please rate the following domain name extensions by how trustworthy you feel they are.

1. .com
25 14 Q726_2. Please rate the following domain name extensions by how trustworthy you feel they are.

2. .net
26 15 Q726_3. Please rate the following domain name extensions by how trustworthy you feel they are.

3. .info
27 16 Q726_4. Please rate the following domain name extensions by how trustworthy you feel they are.

4. .org
28 17 Q726_29. Please rate the following domain name extensions by how trustworthy you feel they are.

29. .tel
29 18 Q726_30. Please rate the following domain name extensions by how trustworthy you feel they are.

30. .asia
30 19 Q726_31. Please rate the following domain name extensions by how trustworthy you feel they are.

31. .pro
31 20 Q726_32. Please rate the following domain name extensions by how trustworthy you feel they are.

32. .coop
32 21 Q726_5. Please rate the following domain name extensions by how trustworthy you feel they are.

5. .cn
33 22 Q726_6. Please rate the following domain name extensions by how trustworthy you feel they are.

6. .vn
34 23 Q726_7. Please rate the following domain name extensions by how trustworthy you feel they are.

7. .ph
35 24 Q726_8. Please rate the following domain name extensions by how trustworthy you feel they are.

8. .jp
36 25 Q726_9. Please rate the following domain name extensions by how trustworthy you feel they are.

9. .kr
37 26 Q726_10. Please rate the following domain name extensions by how trustworthy you feel they are.

10. .ru
38 27 Q726_11. Please rate the following domain name extensions by how trustworthy you feel they are.

11. .in
39 28 Q726_12. Please rate the following domain name extensions by how trustworthy you feel they are.

12. .id
40 29 Q726_13. Please rate the following domain name extensions by how trustworthy you feel they are.

13. .ng
41 30 Q726_14. Please rate the following domain name extensions by how trustworthy you feel they are.

14. .za
42 31 Q726_15. Please rate the following domain name extensions by how trustworthy you feel they are.

15. .eg
43 32 Q726_16. Please rate the following domain name extensions by how trustworthy you feel they are.

16. .co
44 33 Q726_17. Please rate the following domain name extensions by how trustworthy you feel they are.

17. .ar
45 34 Q726_18. Please rate the following domain name extensions by how trustworthy you feel they are.

18. .br
46 35 Q726_19. Please rate the following domain name extensions by how trustworthy you feel they are.

19. .it
47 36 Q726_20. Please rate the following domain name extensions by how trustworthy you feel they are.

20. .tr
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48 37 Q726_21. Please rate the following domain name extensions by how trustworthy you feel they are.
21. .es

49 38 Q726_22. Please rate the following domain name extensions by how trustworthy you feel they are.
22. .pl

50 39 Q726_23. Please rate the following domain name extensions by how trustworthy you feel they are.
23. .uk

51 40 Q726_24. Please rate the following domain name extensions by how trustworthy you feel they are.
24. .fr

52 41 Q726_25. Please rate the following domain name extensions by how trustworthy you feel they are.
25. .de

53 42 Q726_26. Please rate the following domain name extensions by how trustworthy you feel they are.
26. .us

54 43 Q726_27. Please rate the following domain name extensions by how trustworthy you feel they are.
27. .ca

55 44 Q726_28. Please rate the following domain name extensions by how trustworthy you feel they are.
28. .mx

56 45 Q727 Thinking about an extension that you felt was more trustworthy, what about that domain name extension makes it seem trustworthy?
63 46 q730 To the best of your knowledge, why do websites have different extensions?
68 47 Q750. If you wanted more information about one of the current domain name extensions, where would you go?
69 48 Q756. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

SUMMARY TABLE OF TOP 2 BOX
70 49 Q756. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

SUMMARY TABLE OF BOTTOM 2 BOX
71 50 Q756_1. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

1. Innovative
72 51 Q756_2. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

2. Cutting edge
73 52 Q756_3. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

3. Extreme
74 53 Q756_4. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

4. Trustworthy
75 54 Q756_5. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

5. Unconventional
76 55 Q756_6. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

6. Practical
77 56 Q756_7. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

7. Technical
78 57 Q756_8. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

8. Confusing
79 58 Q756_9. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

9. Overwhelming
80 59 Q756_10. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

10. Useful
81 60 Q756_11. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

11. For people like me
82 61 Q756_12. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

12. Interesting
83 62 Q756_13. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

13. Exciting
84 63 Q756_14. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

14. Helpful
85 64 Q756_15. How well do each of the following adjectives describe common gTLDs such as .com, .org and .net?

15. Informative
86 65 Q766_1. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

1. .com
87 66 Q766_2. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

2. .net
88 67 Q766_3. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

3. .info
89 68 Q766_4. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

4. .org
90 69 Q766_5. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

5. .cn
91 70 Q766_6. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?

6. .vn
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92 71 Q766_7. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
7. .ph

93 72 Q766_8. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
8. .jp

94 73 Q766_9. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
9. .kr

95 74 Q766_10. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
10. .ru

96 75 Q766_11. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
11. .in

97 76 Q766_12. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
12. .id

98 77 Q766_13. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
13. .ng

99 78 Q766_14. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
14. .za

100 79 Q766_15. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
15. .eg

101 80 Q766_16. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
16. .co

102 81 Q766_17. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
17. .ar

103 82 Q766_18. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
18. .br

104 83 Q766_19. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
19. .it

105 84 Q766_20. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
20. .tr

106 85 Q766_21. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
21. .es

107 86 Q766_22. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
22. .pl

108 87 Q766_23. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
23. .uk

109 88 Q766_24. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
24. .fr

110 89 Q766_25. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
25. .de

111 90 Q766_26. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
26. .us

112 91 Q766_27. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
27. .ca

113 92 Q766_28. What are your expectations about restrictions on purchasing/registering a domain using each of the following gTLDs?
28. .mx

114 93 Q767. Do you feel each of the following restrictions should be enforced?
SUMMARY TABLE OF YES

115 94 Q767_1. Do you feel each of the following restrictions should be enforced?
1. Requirements for validated credentials related to the gTLD (e.g., must be a licensed contractor to register a .builder domain)

116 95 Q767_2. Do you feel each of the following restrictions should be enforced?
2. Validation that the person or company registering the site meets intended parameters (e.g. must be involved in the pharmaceutical industry to register a .pharmacy domain

117 96 Q767_3. Do you feel each of the following restrictions should be enforced?
3. Requirements for local presence within a specific city, country, or region for a domain related to that place.

118 97 Q767_4. Do you feel each of the following restrictions should be enforced?
4. Requirements for use of the name to be consistent with the meaning of the gTLD (e.g., use of a .net name must be for network operations purposes)

119 98 Q770. Does having purchase restrictions or requirements on a particular gTLD make it...?
120 99 Q780 How do you determine whether a website is legitimate or not?
125 100 Q785. Have you ever tried to identify who created a particular website?
126 101 Q790 What did you use to try and figure this out?
130 102 Q830x1 To the best of your knowledge, why have new gTLDs been created?
134 103 Q870 What criteria or situations might make you decide to visit websites with a domain name extension you have not seen before?
141 104 Q875 What, if anything, might cause you to avoid a website with an unfamiliar domain name extension?
146 105 Q800. Which of the following new gTLDs, if any, have you heard of?
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149 106 Q805. Have you personally visited websites with any of the following new domain name extensions? Please select all that you recall having visited.
152 107 Q890. Think about accessing a website with one of the newer domain extensions (the part after the ’dot’).

If the domain name extension in question is descriptive of a service or item, would you
expect that all websites using that domain extension have a direct relationship to it?

153 108 Q812. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?
SUMMARY TABLE OF TOP 2 BOX

154 109 Q812. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?
SUMMARY TABLE OF BOTTOM 2 BOX

155 110 Q812_1. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?
1. Wildanimalphotography.com [ENGLISH]

156 111 Q812_2. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?
2. Wildanimal.photography

157 112 Q812_3. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?
3. Wildanimal.photos

158 113 Q812_4. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?
4. Wildanimalphotos.info

159 114 Q812_5. Assume you are looking for information about wildlife photography. How likely would you be to visit each of the following sites?
5. Wildanimalphotography.com

160 115 Q826X1. And if you were looking to buy a new camera, how likely would you be to visit each of the following?
SUMMARY TABLE OF TOP 2 BOX

161 116 Q826X1. And if you were looking to buy a new camera, how likely would you be to visit each of the following?
SUMMARY TABLE OF BOTTOM 2 BOX

162 117 Q826X1_1. And if you were looking to buy a new camera, how likely would you be to visit each of the following?
1. Digitalcameras.com

163 118 Q826X1_2. And if you were looking to buy a new camera, how likely would you be to visit each of the following?
2. Digital.cameras

164 119 Q826X1_3. And if you were looking to buy a new camera, how likely would you be to visit each of the following?
3. Digitalcameras.shop

165 120 Q826X1_4. And if you were looking to buy a new camera, how likely would you be to visit each of the following?
4. Digitalcameras

166 121 Q828. And, what if you were looking for information about Berlin, Germany or thinking about travelling there?
How likely would you be to visit each of the following?
SUMMARY TABLE OF TOP 2 BOX

167 122 Q828. And, what if you were looking for information about Berlin, Germany or thinking about travelling there?
How likely would you be to visit each of the following?
SUMMARY TABLE OF BOTTOM 2 BOX

168 123 Q828_1. And, what if you were looking for information about Berlin, Germany or thinking about travelling there?
How likely would you be to visit each of the following?
1. berlin.com

169 124 Q828_2. And, what if you were looking for information about Berlin, Germany or thinking about travelling there?
How likely would you be to visit each of the following?
2. berlin.de

170 125 Q828_3. And, what if you were looking for information about Berlin, Germany or thinking about travelling there?
How likely would you be to visit each of the following?
3. berlin.info

171 126 Q828_4. And, what if you were looking for information about Berlin, Germany or thinking about travelling there?
How likely would you be to visit each of the following?
4. info.berlin

172 127 Q880. If you were conducting an internet search for information on a topic, how much attention
do you pay to the domain extension (e.g. .com or .info)?

173 128 Q823. Which of the following would be most important to you in determining which gTLD to register your domain name under?
174 129 Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF TOP 2 BOX
177 130 Q826. Please rate the following gTLDs by how trustworthy you feel they are.

SUMMARY TABLE OF BOTTOM 2 BOX
180 131 Q826_1. Please rate the following gTLDs by how trustworthy you feel they are.

1. .email
181 132 Q826_2. Please rate the following gTLDs by how trustworthy you feel they are.

2. .photography
182 133 Q826_3. Please rate the following gTLDs by how trustworthy you feel they are.

3. .link
183 134 Q826_4. Please rate the following gTLDs by how trustworthy you feel they are.

4. .guru
184 135 Q826_5. Please rate the following gTLDs by how trustworthy you feel they are.

5. .realtor
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185 136 Q826_6. Please rate the following gTLDs by how trustworthy you feel they are.
6. .club

186 137 Q826_7. Please rate the following gTLDs by how trustworthy you feel they are.
7. .xyz

187 138 Q826_16. Please rate the following gTLDs by how trustworthy you feel they are.
16. .top

188 139 Q826_17. Please rate the following gTLDs by how trustworthy you feel they are.
17. .pics

189 140 Q826_18. Please rate the following gTLDs by how trustworthy you feel they are.
18. .online

190 141 Q826_19. Please rate the following gTLDs by how trustworthy you feel they are.
19. .space

191 142 Q826_20. Please rate the following gTLDs by how trustworthy you feel they are.
20. .website

192 143 Q826_21. Please rate the following gTLDs by how trustworthy you feel they are.
21. .news

193 144 Q826_22. Please rate the following gTLDs by how trustworthy you feel they are.
22. .site

194 145 Q826_23. Please rate the following gTLDs by how trustworthy you feel they are.
23. .toronto

195 146 Q826_24. Please rate the following gTLDs by how trustworthy you feel they are.
24. .guadalajara

196 147 Q826_25. Please rate the following gTLDs by how trustworthy you feel they are.
25. .roma

197 148 Q826_26. Please rate the following gTLDs by how trustworthy you feel they are.
26. .istanbul

198 149 Q826_27. Please rate the following gTLDs by how trustworthy you feel they are.
27. .madrid

199 150 Q826_28. Please rate the following gTLDs by how trustworthy you feel they are.
28. .warszawa

200 151 Q826_29. Please rate the following gTLDs by how trustworthy you feel they are.
29. .paris

201 152 Q826_30. Please rate the following gTLDs by how trustworthy you feel they are.
30. .Foshan

202 153 Q826_31. Please rate the following gTLDs by how trustworthy you feel they are.
31. .hanoi

203 154 Q826_32. Please rate the following gTLDs by how trustworthy you feel they are.
32. .manilla

204 155 Q826_33. Please rate the following gTLDs by how trustworthy you feel they are.
33. .tokyo

205 156 Q826_34. Please rate the following gTLDs by how trustworthy you feel they are.
34. .seoul

206 157 Q826_35. Please rate the following gTLDs by how trustworthy you feel they are.
35. .mockba

207 158 Q826_36. Please rate the following gTLDs by how trustworthy you feel they are.
36. .delhi

208 159 Q826_37. Please rate the following gTLDs by how trustworthy you feel they are.
37. .jakarta

209 160 Q826_38. Please rate the following gTLDs by how trustworthy you feel they are.
38. .abuja

210 161 Q826_39. Please rate the following gTLDs by how trustworthy you feel they are.
39. .capetown

211 162 Q826_40. Please rate the following gTLDs by how trustworthy you feel they are.
40. .cairo

212 163 Q826_41. Please rate the following gTLDs by how trustworthy you feel they are.
41. .bogota

213 164 Q826_42. Please rate the following gTLDs by how trustworthy you feel they are.
42. .cordoba

214 165 Q826_43. Please rate the following gTLDs by how trustworthy you feel they are.
43. .rio

215 166 Q826_8. Please rate the following gTLDs by how trustworthy you feel they are.
8. .berlin

216 167 Q826_9. Please rate the following gTLDs by how trustworthy you feel they are.
9. .ovh
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217 168 Q826_10. Please rate the following gTLDs by how trustworthy you feel they are.
10. .london

218 169 Q826_11. Please rate the following gTLDs by how trustworthy you feel they are.
11. .nyc

219 170 Q826_12. Please rate the following gTLDs by how trustworthy you feel they are.
12. .wang

220 171 Q826_13. Please rate the following gTLDs by how trustworthy you feel they are.
13. .xn-ses554g (Chinese for network address)

221 172 Q826_14. Please rate the following gTLDs by how trustworthy you feel they are.
14. .xn-55qx5d (Chinese for company)

222 173 Q827 Please assume that while browsing you see a website with a domain extension (the part after the "dot") that you do not recognize.
What about this unfamilar domain name extension would make it feel trustworthy?

230 174 Q850. If you wanted more information about one of the new gTLDs, where would you go?
231 175 Q856. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

SUMMARY TABLE OF TOP 2 BOX
232 176 Q856. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

SUMMARY TABLE OF BOTTOM 2 BOX
233 177 Q856_1. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

1. Innovative
234 178 Q856_2. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

2. Cutting edge
235 179 Q856_3. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

3. Extreme
236 180 Q856_4. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

4. Trustworthy
237 181 Q856_5. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

5. Unconventional
238 182 Q856_6. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

6. Practical
239 183 Q856_7. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

7. Technical
240 184 Q856_8. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

8. Confusing
241 185 Q856_9. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

9. Overwhelming
242 186 Q856_10. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

10. Useful
243 187 Q856_11. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

11. For people like me
244 188 Q856_12. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

12. Interesting
245 189 Q856_13. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

13. Exciting
246 190 Q856_14. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

14. Helpful
247 191 Q856_15. How well do each of the following adjectives describe new gTLDs such as .email, .photography and .club?

15. Informative
248 192 Q866_1. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.

What level of restrictions would you expect there to be on purchasing the following new gTLDs?
1. .email

249 193 Q866_2. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
2. .photography

250 194 Q866_3. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
3. .link

251 195 Q866_4. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
4. .guru

252 196 Q866_5. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
5. .realtor

253 197 Q866_6. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
6. .club
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254 198 Q866_7. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
7. .xyz

255 199 Q866_44. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
44. .bank

256 200 Q866_45. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
45. .pharmacy

257 201 Q866_46. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
46. .builder

258 202 Q866_23. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
23. .toronto

259 203 Q866_24. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
24. quadalajara

260 204 Q866_25. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
25. .roma

261 205 Q866_26. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
26. .istanbul

262 206 Q866_27. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
27. .madrid

263 207 Q866_28. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
28. .warszawa

264 208 Q866_29. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
29. .paris

265 209 Q866_30. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
30. Foshan

266 210 Q866_31. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
31. .hanoi

267 211 Q866_32. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
32. .manilla

268 212 Q866_33. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
33. .tokyo

269 213 Q866_34. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
34. .seoul

270 214 Q866_35. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
35. .mockba

271 215 Q866_36. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
36. .delhi

272 216 Q866_37. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
37. .jakarta

273 217 Q866_38. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
38. .abuja

274 218 Q866_39. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
39. .capetown

275 219 Q866_40. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
40. .cairo

276 220 Q866_41. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
41. .bogota

277 221 Q866_42. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
42. .cordoba
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278 222 Q866_43. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
43. .rio

279 223 Q866_8. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
8. .berlin

280 224 Q866_9. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
9. .ovh

281 225 Q866_10. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
10. .london

282 226 Q866_11. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
11. .nyc

283 227 Q866_12. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
12. .wang

284 228 Q866_13. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
13. .xn-ses554g (Chinese for network address)

285 229 Q866_14. Earlier we asked you about enforcing restrictions on who can register/purchase domains with specific extensions.
What level of restrictions would you expect there to be on purchasing the following new gTLDs?
14. .xn-55qx5d (Chinese for company)

286 230 Q910. And, how much do you trust that the restrictions on this new registration will actually be enforced?
287 231 Q916. How much do you trust the Domain Name industry compared to these other industries?

SUMMARY TABLE OF TOP 2 BOX
288 232 Q916. How much do you trust the Domain Name industry compared to these other industries?

SUMMARY TABLE OF BOTTOM 2 BOX
289 233 Q916_1. How much do you trust the Domain Name industry compared to these other industries?

1. Internet service providers/the agency that provides my internet access
290 234 Q916_2. How much do you trust the Domain Name industry compared to these other industries?

2. Web based marketing companies
291 235 Q916_3. How much do you trust the Domain Name industry compared to these other industries?

3. E-commerce companies
292 236 Q916_4. How much do you trust the Domain Name industry compared to these other industries?

4. Software companies
293 237 Q916_5. How much do you trust the Domain Name industry compared to these other industries?

5. Computer hardware companies
294 238 Q917 Why do you trust the domain name industry more than these other industries?
301 239 Q919 Why do you trust the domain name industry less than these other industries?
305 240 Q1000. Which devices do you use to access the Internet?
306 241 Q1005. What is your experience with URL shorteners?
307 242 Q1010. Why haven’t you used URL shorteners?
308 243 Q1015. Why do you use URL shorteners?
309 244 Q1020. What is your experience with QR codes?
310 245 Q1025. Why haven’t you used QR codes?
311 246 Q1030. Why do you use QR codes?
312 247 Q1050. What is your preferred way of finding websites now?
313 248 Q1036_1. Which of these is the safest, which is the fastest, and which is the easiest way to navigate to a website that may have the information you are looking for?

1. Safest
314 249 Q1036_2. Which of these is the safest, which is the fastest, and which is the easiest way to navigate to a website that may have the information you are looking for?

2. Fastest
315 250 Q1036_3. Which of these is the safest, which is the fastest, and which is the easiest way to navigate to a website that may have the information you are looking for?

3. Easiest
316 251 Q1055_1. Which of these are the fastest, easiest and safest way to get to the website you want to buy from?

1. Safest
317 252 Q1055_2. Which of these are the fastest, easiest and safest way to get to the website you want to buy from?

2. Fastest
318 253 Q1055_3. Which of these are the fastest, easiest and safest way to get to the website you want to buy from?

3. Easiest
319 254 Q1060_1. Lastly, think about a website you go to regularly and where you will access your personal information, like banking or healthcare information?

Which of these is the safest, which is the easiest, and which is the fastest method?
1. Safest
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320 255 Q1060_2. Lastly, think about a website you go to regularly and where you will access your personal information, like banking or healthcare information?
Which of these is the safest, which is the easiest, and which is the fastest method?
2. Fastest

321 256 Q1060_3. Lastly, think about a website you go to regularly and where you will access your personal information, like banking or healthcare information?
Which of these is the safest, which is the easiest, and which is the fastest method?
3. Easiest

322 257 Q1140. Overall, how comfortable are you with each of the following online behaviors?
SUMMARY TABLE OF TOP 2 BOX

323 258 Q1140. Overall, how comfortable are you with each of the following online behaviors?
SUMMARY TABLE OF BOTTOM 2 BOX

324 259 Q1140_1. Overall, how comfortable are you with each of the following online behaviors?
1. Searching for information

325 260 Q1140_2. Overall, how comfortable are you with each of the following online behaviors?
2. Using social media to talk about your activities or family

326 261 Q1140_3. Overall, how comfortable are you with each of the following online behaviors?
3. Shopping online

327 262 Q1140_4. Overall, how comfortable are you with each of the following online behaviors?
4. Banking online

328 263 Q1140_5. Overall, how comfortable are you with each of the following online behaviors?
5. Accessing medical information online

329 264 Q1145_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
1. Inputting your email address
SUMMARY TABLE OF TOP BOX

330 265 Q1145_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
1. Inputting your email address
SUMMARY TABLE OF TOP 2 BOX

331 266 Q1145_1_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
1. Inputting your email address
1. .com

332 267 Q1145_1_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
1. Inputting your email address
2. gTLDs

333 268 Q1145_1_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
1. Inputting your email address
3. .club or .bank

334 269 Q1145_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
2. Inputting your home address
SUMMARY TABLE OF TOP BOX

335 270 Q1145_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
2. Inputting your home address
SUMMARY TABLE OF TOP 2 BOX

336 271 Q1145_2_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
2. Inputting your home address
1. .com

337 272 Q1145_2_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
2. Inputting your home address
2. gTLDs

338 273 Q1145_2_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
2. Inputting your home address
3. .club or .bank

339 274 Q1145_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
3. Inputting your telephone number
SUMMARY TABLE OF TOP BOX

340 275 Q1145_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
3. Inputting your telephone number
SUMMARY TABLE OF TOP 2 BOX

341 276 Q1145_3_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
3. Inputting your telephone number
1. .com
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342 277 Q1145_3_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
3. Inputting your telephone number
2. gTLDs

343 278 Q1145_3_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
3. Inputting your telephone number
3. .club or .bank

344 279 Q1145_4. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
4. Inputting financial information (like a credit card or bank account number)
SUMMARY TABLE OF TOP BOX

345 280 Q1145_4. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
4. Inputting financial information (like a credit card or bank account number)
SUMMARY TABLE OF TOP 2 BOX

346 281 Q1145_4_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
4. Inputting financial information (like a credit card or bank account number)
1. .com

347 282 Q1145_4_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
4. Inputting financial information (like a credit card or bank account number)
2. gTLDs

348 283 Q1145_4_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
4. Inputting financial information (like a credit card or bank account number)
3. .club or .bank

349 284 Q1145_5. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
5. Inputting an ID number like a social security number, passport or government ID number
SUMMARY TABLE OF TOP BOX

350 285 Q1145_5. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
5. Inputting an ID number like a social security number, passport or government ID number
SUMMARY TABLE OF TOP 2 BOX

351 286 Q1145_5_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
5. Inputting an ID number like a social security number, passport or government ID number
1. .com

352 287 Q1145_5_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
5. Inputting an ID number like a social security number, passport or government ID number
2. gTLDs

353 288 Q1145_5_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
5. Inputting an ID number like a social security number, passport or government ID number
3. .club or .bank

354 289 Q1145_6. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
6. Inputting healthcare information, like inputting a list of prescription drugs you use, or your medical history
SUMMARY TABLE OF TOP BOX

355 290 Q1145_6. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
6. Inputting healthcare information, like inputting a list of prescription drugs you use, or your medical history
SUMMARY TABLE OF TOP 2 BOX

356 291 Q1145_6_1. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
6. Inputting healthcare information, like inputting a list of prescription drugs you use, or your medical history
1. .com

357 292 Q1145_6_2. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
6. Inputting healthcare information, like inputting a list of prescription drugs you use, or your medical history
2. gTLDs

358 293 Q1145_6_3. Please think about two/three websites. One has a .com domain extension/, one has a ... and one has one of the new gTLDs like .club or .bank.
How comfortable would you be doing each of these activities on each website?
6. Inputting healthcare information, like inputting a list of prescription drugs you use, or your medical history
3. .club or .bank

359 294 Q1100a. How would you describe your familiarity with each of the following abusive internet behaviors?
SUMMARY TABLE OF TOP 2 BOX

360 295 Q1100a. How would you describe your familiarity with each of the following abusive internet behaviors?
SUMMARY TABLE OF BOTTOM 2 BOX
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361 296 Q1100a_1. How would you describe your familiarity with each of the following abusive internet behaviors?
1. Phishing - The attempt to acquire sensitive information such as usernames, passwords, and credit card details by masquerading as a trustworthy entity in electronic communication.

362 297 Q1100a_2. How would you describe your familiarity with each of the following abusive internet behaviors?
2. Spamming - The use of electronic messaging systems to send unsolicited messages.

363 298 Q1100a_3. How would you describe your familiarity with each of the following abusive internet behaviors?
3. Cyber squatting - Registering or using a domain name with bad faith intent to profit from the goodwill of a trademark belonging to someone else.

364 299 Q1100a_4. How would you describe your familiarity with each of the following abusive internet behaviors?
4. Stolen credentials - When hackers steal personal information stored online such as usernames, passwords, social security numbers, credit cards numbers, etc.

365 300 Q1100a_5. How would you describe your familiarity with each of the following abusive internet behaviors?
5. Malware - Short for ’’malicious software’’, used to disrupt computer operations, gather sensitive information or gain access to private computer systems.

366 301 Q1105. What do you think are the source(s) for each type of abusive Internet behavior?
SUMMARY TABLE OF ORGANIZED GROUPS

367 302 Q1105. What do you think are the source(s) for each type of abusive Internet behavior?
SUMMARY TABLE OF INDIVIDUALS

368 303 Q1105_1. What do you think are the source(s) for each type of abusive Internet behavior?
1. Phishing

369 304 Q1105_2. What do you think are the source(s) for each type of abusive Internet behavior?
2. Spamming

370 305 Q1105_3. What do you think are the source(s) for each type of abusive Internet behavior?
3. Cyber squatting

371 306 Q1105_4. What do you think are the source(s) for each type of abusive Internet behavior?
4. Stolen credentials

372 307 Q1105_5. What do you think are the source(s) for each type of abusive Internet behavior?
5. Malware

373 308 Q1117. How common do you feel each type of abusive Internet behavior is?
SUMMARY TABLE OF TOP 2 BOX

374 309 Q1117. How common do you feel each type of abusive Internet behavior is?
SUMMARY TABLE OF BOTTOM 2 BOX

375 310 Q1117_1. How common do you feel each type of abusive Internet behavior is?
1. Phishing

376 311 Q1117_2. How common do you feel each type of abusive Internet behavior is?
2. Spamming

377 312 Q1117_3. How common do you feel each type of abusive Internet behavior is?
3. Cyber squatting

378 313 Q1117_4. How common do you feel each type of abusive Internet behavior is?
4. Stolen credentials

379 314 Q1117_5. How common do you feel each type of abusive Internet behavior is?
5. Malware

380 315 Q1121. Have you ever been affected by any of these types of abusive Internet behaviors?
SUMMARY TABLE OF YES

381 316 Q1121_1. Have you ever been affected by any of these types of abusive Internet behaviors?
1. Phishing

382 317 Q1121_2. Have you ever been affected by any of these types of abusive Internet behaviors?
2. Spamming

383 318 Q1121_3. Have you ever been affected by any of these types of abusive Internet behaviors?
3. Cyber squatting

384 319 Q1121_4. Have you ever been affected by any of these types of abusive Internet behaviors?
4. Stolen credentials

385 320 Q1121_5. Have you ever been affected by any of these types of abusive Internet behaviors?
5. Malware

386 321 Q1126. How scared are you of each of the following?
SUMMARY TABLE OF TOP 2 BOX

387 322 Q1126. How scared are you of each of the following?
SUMMARY TABLE OF BOTTOM 2 BOX

388 323 Q1126_1. How scared are you of each of the following?
1. Phishing

389 324 Q1126_2. How scared are you of each of the following?
2. Spamming

390 325 Q1126_3. How scared are you of each of the following?
3. Cyber squatting

391 326 Q1126_4. How scared are you of each of the following?
4. Stolen credentials

392 327 Q1126_5. How scared are you of each of the following?
5. Malware
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393 328 Q1130_1. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
1. Phishing

394 329 Q1130_2. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
2. Spamming

395 330 Q1130_3. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
3. Cyber squatting

396 331 Q1130_4. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
4. Stolen credentials

397 332 Q1130_5. What measures have you taken, if any, to avoid being affected by any of these types of abusive Internet behaviors?
5. Malware

398 333 Q775. If you felt a website was being run improperly (for example, appears to be conducting illegal
activity, appears to be a fake, etc.), who would you complain to?

399 334 Q318. In what state, province or territory do you currently reside?
418 335 Q320. U.S. Region-Harris Interactive Definition.
419 336 Q437. What is the highest level of education you have completed or the highest degree you have received?
420 337 Q437. What is the highest level of education you have completed or the highest degree you have received?
424 338 Q410. Which one of the following best describes your employment status?
425 339 Q462. Which of the following income categories best describes your total 2015 household income before/after taxes?
433 340 Q485. Racial Background.
435 341 Q364. What is your marital status?
436 342 QTEENINTUSE. Overall, how often do you use the Internet?
437 343 QARREG. In which region do you currently reside?
438 344 QKRINC. Which of the following income categories best describes your total 2015 household income before taxes?
439 345 QKRBUY. In the past 12 months, did you purchase any products or services over the Internet?
440 346 QKRREG1. In which region do you currently reside?
442 347 QKRREG2. REGION CLASSIFICATION
443 348 QINED. What is the highest level of education/literacy you have completed/obtained or the highest degree you have received?
444 349 QININC2. Which of the following income categories best describes your total 2015 household income before taxes?
445 350 QINSUB. Which of the following best describes the area in which you live?
446 351 QINBUY. In the past month, did you purchase any products or services over the Internet?
447 352 QINREG1. In which division do you currently reside?
450 353 QINREG2. STATE SIZE CLASSIFICATION
451 354 Q1500. In which province do you currently reside?
454 355 Q1502. REGION CLASSIFICATION
455 356 Q1580. What is your marital status?
456 357 Q1503. In which state do you currently reside?
459 358 Q1504. STATE CLASSIFICATION
460 359 Q1585. Do you consider yourself...?
461 360 Q1505. In which governorate do you currently reside?
463 361 Q1506. REGION CLASSIFICATION
464 362 Q4005. Which of the following income categories best describes your total 2015 household income before taxes?
465 363 QCOREG2. In which region do you live?
466 364 Q4010. What is your current education level?
468 365 Q4015. What is your current occupation?
470 366 Q4021. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Household Income
471 367 Q4022. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Household Expenditure
472 368 Q4023. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Personal Income
473 369 Q4024. What is your approximate net HOUSEHOLD monthly income from all income sources after tax, based on following scale? - Personal Expenditure
474 370 Q4025. SOCIO ECONOMIC CLASSIFICATION
475 371 Q4027. In what region do you live?
476 372 Q4030. What is your highest educational attainment?
477 373 Q4035. At the present time, what is your occupation?
478 374 Q4036. Please select the area in which you live?
480 375 Q1507. What is the highest level of education you have completed or the highest degree you have received?
481 376 QBRREG1. In which state do you currently reside?
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483 377 QBRREG2. REGION CLASSIFICATION
484 378 Q1538. What is the highest level of education you have completed or the highest degree you have received?
485 379 QMXREG. In which state do you currently reside?
487 380 Q1574. What is the highest level of education you have completed or the highest degree you have received?
488 381 QTRED. What is the highest level of education you have completed or the highest degree you have received?
489 382 QCOED. What was the last year of schooling that you completed?
490 383 QIDED. What is the highest level of education you have completed or the highest degree you have received?
491 384 QJPED. What is the highest level of education you have completed or the highest degree you have received?
492 385 QNGED. What is the highest level of education you have completed or the highest degree you have received?
493 386 QPLED. What is the highest level of education you have completed or the highest degree you have received?
494 387 QRUED. What is the highest level of education you have completed or the highest degree you have received?
495 388 QKRED. What is the highest level of education you have completed or the highest degree you have received?
496 389 QBRINC. Which of the following income categories best describes your total 2015 household income before taxes?
497 390 QCNINC. Which of the following income categories best describes your total monthly household income before taxes?
498 391 QZAREG. In which region do you currently reside?
499 392 Banner * Banner
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